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Bloodbath Stateside 
by Martin Talbot 
Two of the world record industry's most senior figures lea their posts on Thursday in an extraordinary day of high-level bloodletttng. Michael Fuchs was sacked as chair- man of Warner Music Group and HBO and AI Tôlier quit as MCA Music 
immediately replaced by Doug Morris, the former chairman of Warner Music US who Fuchs Gred in the summer. Teller's shock departure follows Atlantic Records with 

Teller told the New York Time. Friday, "We had différent points of ' about where the company was going. I Music UK cnairmai leave the company knowing it's in good plum job of head hands." Teller, 51, Hrst joined MCA in Records in the US. 

former Warner Music Group chairman 1 Robert Morgado's plans to give Wamer aft ^ ' ns the Wi 

recently credited with tuming rc 
tives of Hootie & The BlowSsh and Stone Temple Pilots. He is best known in the UK, however, for hls rébellion against 

uch as Teller, meanwhile. ïs already being the with Sony Music Entertainment ticularly disappointed not to havo been ivell as Wamer's newly restructured able to Gnish my tasks at Warner Music ertainment division. Group and 1 am saddened to leave." 

iggy Pop is among the artists who have contributed to a sériés of Chris launched to benefit the War Child charity thîs week. The packs of 12 cards, which will raise fonds for the Bosnian relief appeal, will be available exclusively through HMVs 94 stores f rom this Thursday priced £5.99. Besides the Iggy Pop image (above), which was taken from a strip of photo booth pictures, the cards feature designs by artists including David Bowie, Jarvis Cocker of Pulp. Oasis's Noël Gallagher. Radiohead'sThom Yorkeand Peter Gabriel.  

Lennox joins Polydor A&R team 
Polydor A&R director and général man- ager Lucian Grainge has poached One Little Indian A&R manager Rick Lennox in a shake-up which sees him complété his A&R team. Lennox, who signed Compulsion and Skunk Anansie to One Little Indian, will work closely with Grainge and his team comprising Paul Adam, Colin Barlow, Simon Gavin and national Luke Cunningham. 
Shampoolineup 
asBigGigjudges 
The final line-up of judges has been confirmed for Music Week's Big Gig industry battle of the bands contest which takes place at the end of the month. Food artists Shampoo, Oasis man- ager Marcus RusseU, T In The Park promoter Stuart Clumpas, ITB's Barry Dickins, Led Zeppelin manag- er Peter Grant and Mclody Maker journalist Paul Mathur will be includcd on the judging panel for the evcnt which will be stagcd at London's Shephcrd's Bush Empire on Thursday week (November 30). Tickets are still available from Louise Jefferson on 0171 921 5904. 

Burke takes VOP brand to the movies 
taking over the management of Virgin's new£110m cinéma chain. Burke, 37, takes over os part-time chairman of Virgin Cinémas - the 140- chaii strong chain Virgin founder Richard T," Branson bought from MGM in July - 
Wright will mana ; Gnan 

Margaret Taylor, who is currently Systems director of VOP, will become 

responsible for ail commercial opéra- tions. Taylor successfully complete'd the implementation of Epos Systems throughout the 380-store Our Price 
ce says, "This is an unusual 
> explore as a route to developing 

Lrack CDs in cinéma foyers w 

ce adds I a range of potential synergies. The Grst new Virgin Cinéma, which opened in Dublin last Thursdi 

He adds that any further intégration of the three opérations is unlikely 
structure; while the cinéma chain is in the long owned 100% by Bronson's Virgin group, Virgin Our Price is a 25%-75% joint venture in favour of WH Smith. Burke says his newly expanded rôle initially take him away from VOP ts in the for around two days a 
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immediately said he was ously run the Wamer Bros studio. 

extended to include A&R G while Steve Jervier - who has long been ruraoured to be leaving the company - is becoming a consultant to marily on Wild Card acts M( Ultimate Kaos. The appointments at tht effective immediately. i See Polydor profile, p8 
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Who could this be? 

Her combined world-wide album sales are nearly twenty million. 

She is the top female artist of the decade in the UK and Eire. 

Alongside Madonna,TinaTurner, Cher and Whitney Houston she 
is one of the 90 s biggest selling female artists in the world. 

Her last album sold over four million in the US alone. 

This album was the number two alternative radio album 
in the US, second only to Nirvanas "Nevermind". 

Her records are constantly in the US collège radio top five. 

She has achieved multi-platinum status in over fourteen countries. 

Her audience has been waiting for four years for the new album. 

Today is the day.. 
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TVgiantsIimberupfor 

battle of music shows 

0 shaping up for i 
by Catherine Ead 
'TV and the BBC a battle which is set t Ht the new year. Both are planning to launch high- profilo, late-night shows in 1996, hosted respectively by ex-Word présenter Dani Behr and Radio One DJ Chris Evans. Behr will front a new 26-week music and style show, Hôtel Babylon - which is being produced by Planet 24, the pro- duction company behind The Word - for transmission across the ITV network. The sériés has also been sold for broad- cast across much of continental Europe. 

firm he will host the Brit Awards in February, is said to be heavily involved in the content of the 10-week pro- gramme which will be mainly music- based. The BBC would not confirm détails ofthe show. Meanwhile, Hôtel Babylon will be broadcast from early January. Going out at around midnight in the UK, it will be targetod at the 18 to 35 âge group. Among the artists confirmed for the show are Coolio, Shaggy, Seal, Therapy? and Naughty By Nature. Three bands will perforai live every week and the s being filmed at an 18th lion at a secret UK address from December 4. Interviews with artists are also being organised, with Diana Ross the first to be lined up. 

tive producer, says, Dur musical agen- da is very broad - we will feature top 
grown talent," ZTTs head of promotions Nicl Jackson says there's a need for a musi programme with a broader remit "You've got live music shows like Thi White Room and Later With Jools, bu this is more about showbusiness," hi says. "Being pan-European means it"! take Seal into a new dimension, so we'n very excited." Â&M senior director of promotion Julian Spear is delighted that his rocl act Therapy? willbemakingoneof their first live terrestrial TV appearances i the show. "To book a band on a pt 
the UK and throughout Europe ci only be a plus," he says. 

Brits to take top billing 
at IVOYEurope awards 
David Bowie, Simply Red and Blur have confirmed pei formances at what is expected to be a British-dominated second MTV Europe awards, which take place in Paris this Thursday. ^3 ' IvnV liu'rope chairman and ereative director Brcnt Hansen says the number of UK artists présent is a key aspect of the event. "The awards are really driven by British artists this time because it's been such a strong year for British music," he says. Détails are being confirmed for a duet between David Bowie and an unannounced guest, while artists pre- senting awards include George Michael, Pulp's Jarvis Cocker, Bjork and Kylie Minogue. Bon Jovi, The Cranberrics and East 17 will also perform at the event. Attendance by British executives will be up by about a third compared with last year's inaugural event. At least 600 label staff from the UK and Europe will be among the 4,500-plus audience, says MTV Networks' senior vice président of programraing Harriett Brand. "Almost every label, literally from A to Z will be there," says Brand. "From A&M to ZTT, there's a much higher attendance this year." Hansen says the aim this year, following the success of last November's launch show in Berlin, is to establish the awards as a key event for the music industry. "The iraagery created this year, by Parisian art direc- tor Eric Coigneus, is very strong," he says. "We want to say, this year is the beginning of the future for the MTV s'. The ai i also 

Sir Andrew Lloyd Webber picked up one ofthe music ifldustry'stop honours at the fourth British Music Industry Awards dinner at London's Hilton hôtel on Tuesday (November 14). Receiving the British Music Industry Achievement Award, Lloyd Webbertold more than 600 guests that the industry must help to develop young writers and not rely solely on proven names.'Tueryone in this room is influential in the UK music industry and is in a unique position to find and premote new and talented composers who are currently not getting the récognition they deserve," he said. Previous winners of the award include BRI director général John Deacon. former BPI chairman Maurice Oberstein and Music Therapy fundraisers Andrew Miller and Willie Robertson. Pictured atthe dinner are, leftto right, BMIA coramittee chairman Michael Levy, the evening's host David Frost, Lloyd Webber and BF 
Bowie on form as Morrisseyflounders 

i More than 120,000 fans wi UySv c| see David Eowie's double- Kfi#*»)header tour with Morrissey Kr-lV Wl over the next four weeks, but the thousands who attended Tuesdays opening night approached the Wembley Arena with varying degreea of caution, writes Paul Gorman. With a live réputation still recovering from the ineffectual pomp of the late- Eighties Glass Spider tour, Bowie's vow to never again perform his hits com- bined with bad word-of-mouth from the North American leg of Outsiders created an almost tangible air of trépidation. A hollow support performance from Morrissey - taking the slot which was occupied by Nine Inch Nailsin the US and is to be filled by The Cranberries on the Continent - did not raise the crowd's hopes. He raroly clicked aflcr launching 

THE OUTSIDERS UK TOUR'95 Promoten Solo/ITG and BCL Sound; Maryland Sound. Lighting; Ught&Sound Design Staging:TaitTowers. Dates: Wembley Arena, Mou 14-15,17-18; Birmingham NEC. 20-21; Dublin Point Depot 24:ExeterWastpoint Arena, 26; Cardiff International Arona, 27; Aberdeen Exhibition Centre, 29; Glasgow SECC, 30: Sheffield Arena, Dec 3; Belfast King's Hall, 5; New- castle Arena, 7; Manchester Nynex Arena 8. his set at 7.30pm in front of a caveraous venue which remained less than half- full and whose acoustics proved unsuit- able for his raucous glamabilly. When Bowie did arrive, his confident 

) levelled at the recent US dates. Bowie's staging may havr transplanted from his US shows, but the 23-song set ofîered a contrast, Ditching the conceit of playing ail of his Or opus, Bowie opted for a handful of its 
lions from his back catalogue - ing Breaking Glass ' - ' - and sterling covers of Scott Walker's Nite Flights and Brefs My Dt As he trailed a fiery versir Keep Swinging with the quip, "Let's get a bit silly", Bowie received his best response of the night. Such a reaction suggests he could do worse than de- emphasise the angst-ridden elements in his work, and get a bit silly more often. Not that that's a request for The Laughing Gnome, of course. 

NEWSFILE 
US visa hitch holds up UK artists British acts due to tour the US are facing hold-ups following the closure ofthe American embassy last week because of the US budget crisis. Ail visa processing was suspended from November 15 and the Traffic Control Group - which has worked on visa cloarance for bands such as Oasis, Blur and Elastica - says some tours will be postponed. Among the first artists affected is EMI Classics'Vanessa Mae, who plans to start a US tour this week. Manager Met Bush says ha hopes to get visas at point of entry. 
Profits soaring at Capital Radio Capital Radio has posted record results for the year to September 30 with pre-tax profits up 48% to £26.5m. Turnover Ieapt30% to £67.4m, helped by the acquisition of Southern Radio in May for £32m, which boosted advertising revenues. Capital chairman lan Irvine says the growth came from buoyant trading with national advettisers and from sponsorship and promotions. He adds thatthe Capital Radio group is investigating the possibility of international investment. 
RCA appoints new press chief One Little Indian général manager Christina Kyriacou is leaving the label after five years to take over as RCA's head of press. The appointment of Kyriacou, 1994's MW press officer of the yearfor her Bjork campaign, will leave previous head of press David Joseph free ta concentrate on artist development. Acts on the RCA roster include Take That and Annie Lennox. 
NBD sells The White Room to US NBD Télévision is set to close a deal in the new year to sell Initial Film & TV's The White Room for broadcast in the US. It has also signed contracts for Roland, Croatia, Thailand, Latin America, Iceland, Indonesia, Portugal and Slovenia. Agreements for a further 11 territories are pending. Two more sériés of the show have been commissioned by Channel Four, the first of which goes on air on January 20. 
Change of direction for Heavyweight Heavyweight Media is to undergo a radical re-structuring, which will see it move out of press and promotion. The company's owner Simon Goffe says the move will allow it to concentrate on artist management and freelance marketing consultancy. Goffe cites compétition in the promotions' industry as a reason for the shjft and says the company will leave its West End base and set up in new London premises. 
Avex expands in-house team Japanese-owned Avex Records has expanded its team with three senior appointments. Terry Maggot joins from Acid Jazz as national radio promotions manager while ex-Kiss FM head of music Lindsay Wesker is the new A&R and spécial projects manager. Jeff Chegwin has been appointed head of national TV promotion on a permanent basis, following a spell as freelance. 
BBCtightens Eurovision rules The BBC has clarified the rules for next year's The Great British Gong Contest following controversy over this year's A Song For Europe winner Love City Groove. The new rules stipulate that entrants to the contest, which will décidé the British centender for Eurovision, must not receive substantial radio promotion prior to February 1, but certain club and dance promotion is permitted with the BBC's prior consent. Love City Groove's entry received several broadoasts on dance radio stations before this year's contest. 

.dottnuslc The latesf industry news. On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
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COMMENT 
Burke proves a sharp act at Virgin Last week we joshed in Dooley that it was almost worlh joining Virgin Our Price just so yen could leave and get one of ils exciting babe-o-grams (or whatever) as a send-off. This week it definitely seems worth joining to check out at first-hand how Simon Burke opérâtes. Nothing in the UK business can compare with the sbenamgans going on across the Atlantic, but the news that Burke is to take responsibility for Virgin's new £110m cinéma chain bas impressed plenty of people. The 37-year-old bas risen through the ranks aslonishingly quickly, and the job he bas done with the ce-flagging Our Price chain suggests il is deservedly The industry can only hope his responsibilities don't make it impossible for him to retain a hands-on rôle. 
RCA pitching low for high returns Has RCA no shame. Not content with launching Robson & Jerome and the delightful Dorothy on us. Hugh Goldsmith announces his appointment of a new press chief which will allow head of artist development David Joseph to devote ail his time to "establishing much botter relationships with advertising and film companies and those areas which can resuit in great business". And we ail know what that means. The thing not being a Soidier Soldier viewer, I haue only belatedly discovered that Robson & Jerome don't deserve the snobbery being shovelled in their direction. Their appeal as entertainers, if not bonafide music men, n to see. In fact, their video for Up On The Roof was the only thing worth watching on last week's Chart Show. It has ta be said, though, that the Chart Show has gol increasingly bland of late. Catering to an audience of lowest-common-denominator music buyers may be what daytime ITV wants, but l'm cheered by the news that there are two new music shows aboutto hit our screens which may take a few chances. Selina Webb 

PAULS QUIRKS 
Dealers'voice /s being heard In the early days of Bard, I was one of ils biggest critics. As an independent dealer I got the impression that Bard was a talking shop for the major players and indies were just along for the ride as window-dressing. Over the years I have slowly changed my opinion as Bard has become more crédible and earned dealers a place at the negotiating table. Having attended the recent Bard agm and council meeting I have to admit to being extremely impressed with the current set-up and especially with its interest in indie dealers. Nearly every major issue discussed applied equally to small stores and major chains, while one topic which gained universal support was the case against the PRS licence fee. Most music stores play albums to promote sales, often at the behest of the record label concerned. They do not play background music to atlract and entertain customers. However, clothes shops or restaurants rely on music as part of their ambience, so it only seems right that they should pay for that privilège. If Bard is prepared to take on large organisations such as the PRS on our behalf, then retailers should be prepared to unité and hack them financially. If you are not already a Bard member, then maybe it's time you considered joining and contnbuting to the association that Works on your behalf. 
The price isn't right There are few cases of retailers and suppliers agreeing on price, but nobody wouid argue against top artists such as Simply Red, Pink Floyd and UZ being al the top end of the scale. What I would like to know is how Carlton can justify the cost of the new Brendan Shine, Maria Friedman and Gary Wilmot albums - at £8.93 are they the most expensive pop single albums so far? Paul Ouirk's column is a personal view 

Bard to back retailers oyer PRS fees 
Retailers' body Bard is considering the pfaying À" légal move is widely support. launchinc a camnaitrn to free through loudspeakers.^ TheBard mo^ ^ Rondeau ed reof Adriao's Records i., launching «    record dealers frou. the annual PRS licence fce. Bard chairman Richard Woo 

the piayms ^ , through loudspcakers. "soci;ty action hrought by lh s in acainst Harloquin Record Shops owner    1979 established the rufe in la« wickford, Essex, says he pays asmg numoer oi eom- Today, PRS * ^00,, each ycarjo^ h.s members prompted based on the size o. ^ is inappropriate for PRS général manag a]l w^h p.a%us?e. Ahout £5.2ni was eolleeted from ail outlets, including record dealers, m "l'm prepared to listen t mercial "SeUing i 
therefore, funds generated by this activity that provide the industry with its income," he adds. PRS introduced its first tariff for 

ïd by pro i good, h link bet 

ly £300 e— - licence. "How can yc   music unless you play it? another tax slapped on us, he says, Another indep.nlcn et 1 who did not want to be named, says 
'"n" hisP^fee^^dsMyîegaTcosts TX inrdTth» inot must put their hands m their pock- aiv- ets," he stresses. 

Lowde enlisted to lift 

National Music Day 
hampi- the industry h overlooked in the 

Keith as been drafled in erofNati Day (NMD) to try involvement tn the event. Lowde, who oversaw MCPS's copyright tribunal battle wi before leaving the society 

Haï ay Golds 
night before the m 

a, NMD's co-foun 

célébration, wl 
The appoi ' " . of National Héritage has boosted its funding of the event by about two-thirds to £100,000, NMD will also be inc' ' ' giamme ofcultural evt 

;e, has criticised the music industry for nling to support the event in the past, ut says, "Keith Lowde brings us a 'ealth of music industry knowledge. We re confident that, with increased finan- mpport, NMD will scale new ts in 1996." Lowde says he has met with the BPI director général John Deacon and is lin- ingup meetings with other industry fig- ' ' ' ' that this 
rtaged opportunity, wl ïmething I thinl 

One of the first priorities will be find- ing a sponsor for the programme, adds Lowde. "While much has been achieved in its first four years, NMD has only scratched the surface of its potential," he says. "I want to see every household in the UK affected in some way by NMD '96 and I am creating a teara to work on a number of exciting ideas." This yearis NMD centred around 1,500 events which benefited 130 chari- ties. More than 60 city and county coun- cils promoted events with a combined attendance of 2m people. Lowde left MCPS in June 1993 after 14 years and since then has worked as a consultant to BP, Equity and the ITV franchise holders among others. 

Labels prime acts 

for January sales aally quiet post-Christ 
On Wednesday December 27 — the first day's trade after the festive weekend - Columbia will release Lump, the first single from new act The Présidents Of The United States Of America. Mercury Records' sehedule includes Life, the second single from new artist Blair, and the début single from Belgian dance act Popcom, Tap Moi La!, both out on the same day. Virgin's offerings arc Dreadzonc's Littlc Britain and a compilation, A River Of Sound, releascd to tie in with a three-part TV séries running from December 27 to 29. 

for almost a ycar, the Back WUh The Killer EP. 8 e 
Virgin sales and marketing director Mark Hutton says it will be a good week to target the acts' strong fanbases to gain high chart entries. "People who arc 'Christmassed out' search for new music at the start of the year," he says. 

Etèrnal singer Louise's second single. In Walkcd Love, alongside Paul Carrack's single Eyes OfBIue. WEA relcases five singles: Madonna's Oh Father; Grecn Day's Stuck With Me; Fuclled, by Anthrax; Ministres The Fall and Bad Days by The Flaming Lips. Dance singles due for release during the period include So Pure by London's Baby D, East West's Imitations Of Life by Billie Ray Martin and Not So Manie Now by EMI UK's Dubstar. 
a»d ladependent un up to Chnsimas. Media coveroge will be raadcast of US TV network flne- Los Angeles, foaturing Bob Dvlan Br,.c ç • 'bute concert in i Pr'"gstecn. Seal and Bono. 
boosted by the UK brot 
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Oasis s (Wliafs The Story) Morning Glory? was certified triple pletinum lest Monday as it closed on Cclino Dions Colour 0( My Loue in the battle to hecome the biggest- selling album of ihe year. Dion's Columbia album is approaching 1m sales this year, but the Création band (plcturcd) are still 
looked setto exceed 900.000 sales over the counter by the beginning of this week, "•"he year's third biggest selling album, Simply Red s Life (East West), bas sold more than 650.000 copies in five weeks, while the other strong contender for 
be Apple/Parlophone's Beatles album. Anthology Volume One, which is released 

Billion-busting industry 

on track for record sales 
by Catherine Eadc 
The music industry rem for a record year despit growth in the third quarter, a EPI trade delivery figures. The total value of trade deliveries in the quarter reached £202.2m1 up 3.1% compared with the same period last year. The figures bring the value of UK shipments for the 12 months to 
growth of 16.6% and 40% up on figures for three years ago, putting it on course for sales worth more than £lbn this year. The figures represenl a décliné of 
successes of Robson & Jerome's Unchained Melody and albums by Take That, Michael Jackson and Wet Wet Wet. The figures do not include the peak sales of albums from Oasis, Simply Red and Robson &Jerome. The strong singles market accounted for most of the quarter's year-on-year- growth, with the Blur/Oasis battle and big-selling releases from Michael Jackson, Take That, Simply Red and the Outhere Brothers boosting singles shipments by 6.3% to 17.1m units (value of £26.6m). Album shipments were also up 1.2% year-on-year to 38.7m units (value of £175.6m) despite a 2% drop from the previous quarter. The figures emphasise the record 

TRADE DELIVERY FIGURES: THE BOOM CONTINUES 

i 

SINGLES units change value change 7-inch 0,6m -26.5% £0.Sm -32.0% 12-inoh 2.0m -14.1% £3,3m -3.1% Cassette 4.8m -9.1% £4.9m -15.1% CD 9.6m +272% £17.6m +222% Total 17.1m +6.3% £26.6ra +7.9% 
ALBUMS units change value change LP 0.6m -44.3% £2.4m -34.9% CassettelO.Om -15,0% £32.6m -20.0% CD 28,0m +11.0% £140.5m +10.6% Total 33.7m +12% £175,6m +2.4% 
Source: BPI. Figures cover period July to September 1995. Percentage change compared with the same period 1994. 

industr/s continuing stability, says BPI research manager Chris Green. Slower growth over the period was inévitable but the underlying trend of the industry still upwards, he says. "The n conditior 

beat last year's record levels, he add "Looking at the annual figure, the tôt value of shipments is already up almo 17%," he says. "Last year's fourth qua 
ule this year suggests that we could 1 

looking to an even better final quarter." The figures show the CD format accounted for 56.2% of the singles mar- ket, which is a substantial improvement 
The ihipped fell 26% year-on-year, but vinyl suffered most in the albums market with fewer than 700,000 units delivered across the period, a 44.3% drop com- pared with the.same period last year. Vmyl now makes up just 1.8% of the albums market and 3.7% of the singles market. The third quarter also saw a sharp décliné in cassette album sales, down in volume by 15%. 

^ ^ ^ ^ ^ PRICES ENJOY STABILITY IN CHRISTMAS RUN UP - p8 ► ^ ^ ^ ^ 

NEWSFILE 
Tring buys share in racking specialist Budget specialist Tring International, which announced intérim profits down 44% to £1.4m for the six months to September 30 on Thursday, has acquired a controlling share in racking opération Nigel Walmsley Limited (NWL). The acquisition of 80% of the £3,5m turnover NWL gîves Tring access to hundreds of service station sites. Last week Tring also confirmedthe departure of Michael Infante, the managing direclor of Tring International subsidiary Long Island Music, and the résignation of Tring chairman Tony Morris. Morris is replaced by First Leisure director Joe Bollom, 
Radio ads hit revenue high Commercial radio has hit a new high in advertising revenue, according to the Radio Advertising Bureau. Latest confirmed data shows saies of just under£259.6m in the 12 months to the end of September. Ouring the third quarter of 1995 (from July to September), radio attracted record revenue of £69.7m, 40% higher than the same period last year. 
Gramophone launches CD-Rom title Classical magazine Gramophone'is producing its first CD-Rom title featuring ail the reviews from its issues dating back to March 1383. The dise, which includes around 35,000 reviews, allows users to search by composer, title of work, name of artist, reviewer, record company, catalogue number and review date. Subscription is £250 for a year and £450 for two years. 
Sony figures show sales on the up Sony Corporation has reported intérim figures up by 11.4% for the period to September 30 this year. Sales and operating revenue reached S20.9bn (£13bn). with operating profit at S779m (£4B4m). The success was partly attributed to sales of Mariah Carey's Daydream and Michael Boitons Greatest Hits. 
Eros users meetto solve problems The newly established Eros User Group Committee is holding its first meeting on Wednesday (November 23) to discuss replies to a questionnaire sent to several hundred users. Committee member Nigel Brewer of Trax Music says cataloguing of product names and inadéquate use of the messaging facility have already been highlighted as issues. 
Bowie at the BBC not out for Christmas EMI Records has asked Music Week ta point out that it will not be releasing an album of David Bowie's BBC recordings before Christmas, as was initially announced in the summer. 
Battle's Honey And Rue The Kathleen Battle album Honey And Rue is released by Deutsche Grammophon and not Sony as reported in last week's Music Week. Sony's Kathleen Battle release is Too Many Stats, released on November 4. 

TURN CHAOS INTO ORDEU MARS 

M ni lilllcriLi Archive 4v licll'iovnl Systems pie Téléphoné: (44) l«l 040 OOOO l'nx: (44) l«l M'J 751 e-innil: miirsimiilOiimrs.eo.iik. 
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Developing newtatenttakBS priority 

For years "greal back catalogue" w the nicest thing you could say aboi Polydor. Any label would be proud set of acts like The Jam, Jimi Hem and The Who, but whon it came to music the PolyGram label was not 
These days, though, Polydor has 

th high-credibility signings îike Gene, Cast and Shed Seven under ils belt, a burgeoning dance and R&B label and a live contender for the 

n: Man the most low-profile major label managing director in the UK business. The Prenchman, brandishing a cigar and much more vigorous than he sometimes appears, isn't overly 

POLYDOR 
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reveal his âge - ^ust say p- „ _ but is far from coy about his hievements on the Continent. «Polydor France was the weakest and most boring PolyGram company but, when I loft. it was the most exciting company in France." hesays. 
He has clearly been brought m to pull offthe same feat with Polydor UK. and the indications are he can do it, if unconventionally. "He's generally quite cautions about the way he goes about things, but he's very canny. He has a very clever business head," observes Jerry Smith. When it cornes to his strategy for Polydor, Lumbroso has thus far been playing his cards pretty close to his chest, but it's obviously A&R which drives him. For a start, he acknowledges the strength of Polydor's back catalogue, but says it is not something he is overly enthused by. «When I arrived people kept talking about The Polydor héritage'. Now, eveiy time I hear the word 'héritage' it gives me the shivers. l'm not here to inherit, but to croate. l'm very happy for whoever signed The Who, Jimi Hendrix 
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Charly Records 
Spécial Promotion 

he Big Deal 

r-ffl 

Se 
mmMi 

So What's the Big Deal! 
Your customer can purchase any Charly CD priced 
£5.99 or above during the three month promotion and 
send off for a CD of their choice FREE of charge. Ail 
CD's participating in the promotion will display a 
prominent sticker on the front outer, which gives full 
détails of the offer. 
Customers can choose their free CD from the spécial 
édition big deal catalogue available with the December 
issue of Mojo magazine - out this month or see your 
Charly rep' to obtain copies for your customers. 
So stock up on Charly Product now! 

Campaign 
• 3 month campaign with Jazz FM and various ILR stations 
• 75,000 copies of the spécial promotion catalogue 

banded to the December issue of Mojo Magazine. 
• A further 200,000 catalogues distributed throughout the 

three month campaign. 
• 3 month National and Music Press advertising 

including Q, Mojo, Music Week etc. 
• In-store displays with independents and multiple stores. 

jazz,m 102.2 MOJO 
iel Charlv Recoitis LUI 156-156 llcl ClIARI.Vi 



S2 Prices enjoystabilityfor Christmas p il ' HMV is the cheapest 
H'iUllHllj;" 

is the cheapest 
,f thé major chains, down by £1.30 tromlbe last survey's average of y13.49predominaPtlyduetoasales ..mDaign oB'ermg mid-pnce titles by . . ._i, THr Smiths and Guns Juch as The Smiths and Guns N' Roses at £7.49. The two previously unsurveyed stores. Sam Goody and Croydon indie 

;d chain Sam Goody, The US-ow which has become a new lorce m tue UK business this year by expanding to more than 20 stores nationwide, was pricing ail its chart albums at £12.49 or more iast week to produce an average price of £13.19. 

IMS 1249 n/a 1249 1249 1249 12.99 13.99 competes with its local L 12.99 1349 11.99 12.99 11.99 14,99 12,99 14.49 competitors primarily on catalogue K 

51'TL aTerLotriceT/a 

Wrjnî 

s 

usaVSruMb^X' foolish. Ifs an album wecan ail. 
apnceof£2T99. 0'3î:;s 

S5F- 

'.THE ALBUM 

Out Now! 
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m WHIPUPYOUR SALES 
WITH LASHINGS OF 
XrRATED HITS! 
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^ • a ^ 300 600 Genres Rôles 
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^'chael WacHeig^ 

What's on ROCKnROM? 
500,000,000 Facts 
1,000,000 Unique Words 
800,000 Recordings 
400,000 Works 
200,000 Products 
100,000 Writers 
90,000 Artists 
62,000 Popularity Charts 
30,000 Publishers 
15,000 Dates 
12,000 Places 
10,000 Producers 
9,000 Arrangées 
7,000 Biographies/Reviews 
6,000 Labels/Companies 
5,000 Studios/Venues 
4,000 Engineers/Mixers 
600 Rôles 
300 Genres 
300 Photographs 

There is simply nothing like it. 
ROCKnROM is a new CD-ROM for MPC that bas compressed a mindbending amount of data onto 1 dise; detailed information on every single, album and track of the last 40 years of popular music. 
Only ROCKnROM shows the relationships and never-ending cycle of the world of music where a Writer composes a Work, which an Artist makes into a Recording, which are grouped together as a Product, which either climbs the Popularity Charts or does not - causing a Writer to pen another song - and on and on it goes. 
Like Sex, Drugs and Rock n Roll itself, you're going to love it, it's absolutely addictive. From Concept & Popularity Analysis, Fact & Trivia Generating to Automatic List Making & Cataloguing, ROCKnROM containsthe all- time best intellectual property, including Billboard, Chart Information Network, and the Mechanical Copyright Protection Society. 

Penguin Electronic 

TO ORDER CALL THE ROCKnROM HOTLINE NOW ON 01664 481 896 
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When the Luther Vandross promotional show rolls into town, it's much as you'd expect: a suite in the Dorchoster sti'ewn with bags from the 
and record Company PR, the full superstar works. 
technique is refreshingly far removed Prora the guarded PR babble you corne to expect from stars of his stature. For instance, when asked why he's recorded an album of Christmas songs, he admits he wasn't initially taken with the idea. T chose to do a Christmas record because frankly my contract stipulated that I had to do one. "Originally when they kept on 
response was, 'Oh, please! I don't care about Rudolph or his red nose. Beep Rudolph! That's what I said," says Vandross, howling with laughter, and notfor the first time demonstrating a wickedsenseof humour. Over in the UK to promote the Epie Christmas album and the second volume of his biggest hits Luther Vandross 1981-1995 Greatest Hits, Vandross has embarked on a flurry of activity that will keep him busy for most of the next 12 months, culminating in the release of a full new 
1991's Power OfLo've. 
his initial aversion to Christmas songs, Vandross confesses to being more than happy with This Is Christmas. "It's like my favoi rnlly it's 

Vandross album through the inclusion of a bonus new track The Thril! Pm In, produced by that R&B dream team Jimmy Jam & Terry Lewis, nestling alongside such Vandross classics as Give Me The Reason, Never Too Much and Power Of Love. 
& Lewis and his stalwart producers 

LUTHER 
STILL HUNGRY FOR THE HITS 

it. l'm not willing to take the fivo months that takes. Td rather have i these producers doing a couple of 

some of my best wo The LP has also allowed Vandross the opportunity to impart a soft political message he feels is appropriate to the times. "I kind of used Christmas as a reason to write a message of'let's ail indulge each others' différences'. Even if we don't agree on a lot, let's at least be civil and tolérant of each others' différences. We can agree to disagree like they say. So basically it 
Marcus Miller and Nat Adderly, he'll also be employing the services of dance maestros Frankie Khuckles and David Morales for the new album. "I want some dance. I heard my music played on the dancefloor and it turned me on," he says. "Power Of Love is having a second life at the moment so a big part of the next album will be dance music." Not that Luther himself has ever been much of a club goer. "Oh Lord no," 

potato. I wasn't going to no discos, no way! That meant dancing, that meant moving. No thanks, l'd rather lay there." The use of a group of producers has also allowed Vandross to rationalise his work process and thereby improve his quality of life. To be honest, I just wasn't ready to be in the studio for 16 hours a day, Tve had enough of going in 
draining and I just W£ 

JAKE BARNES ON A&R 

ng the eu ses, the/re not interested in something that's new and fabulous, being pioneers or forging new ground. I think that's bad. I don't know when it will show up as bad, but it will. You can't have a dog chasing its tail and 
îndeed,themo^te.ei-e' " se of Vam er has been the late Sixties/early Sevei female vocalists he idolised as a teenager, singers like Cissy Houston, Aretha Franklin and Dionne Warwick, 
It is no coïncidence either that many 

versions were originally sung by women. "A lot of the time I find maie singers ploughing their way through songs with this obsession about being macho and ail that. Being strong, being gruff, being in charge and on top, etc, etc," he says. "Whereas some of the female singers in the structure of their songs could be questioning in the first 
second, bitchy as hell in the third. I just liked that ride better," he says, before launching into a near perfect imitation of Aretha. Finally, Vandross is adamant that he 
that has already taken in stellar heights, Not least among these is keeping his weight down to its current si i ml i ne status, something that he 
And then there's the matter of a number one in the US. "I want to get a number one record in the States," he adds. "Tve yet to have one. I feel like a work in progress. Tm always at it, there's no finish line with this. People ask, 'What else do you want to accomplish?' and I just say 'More'." 

With revivalism dominating the rock scene, maybe the UK can accommodate Ruth, Ruth- Americans who have brokenthe States' post- grunge torpor with a Jam-like sound that has ail the nervous energy of the Undertones. Signed to American Recordings, the all-male trio from New York don't deliver anything particularly new but handle power hooks, raw émotion and the other hallmarks of alternative pop in a mature and confident way. Ruth, Ruth could be a sign of the way things are going in the US...Even newer are Auratone. The mélodie, melancholic folksy R&B of this London-based four piece with a three quarters Scottish majority is also worth a listen. Like recent Paul Weller with a modem Cast-style vocal is one way to read theirtuneful introspection. Production cornes from Phil Vinall, who recently oyersaw albums by Gene and the Auteurs. Unsigned, without management, and yetto play a UK gig, 

Auratone lookto be virgin territory.They're due to make their UK début at London's Dublin Castle in early December...Phil Vinall is also involved in a new label worth keeping an eye on setup bythedirectors of Volume with Déviant label manager Gary Levermore. The Vital-distributed Embryo will focus on one-off mini-albums by guitar bands with the first release, by London-based Balloon, due early January...Be prepared for a big média buzz about Charlie's Angels overthe coming month. As the name implies, five of their six members are female and their kitsch aesthetic, cute looks and sugary vocals have got them on to the first rung of the pop ladder. Signed to Org Records with their début single (I Wanna Be) Your Baby just released, the pundits' comparisons already place them in the lineage of other British female pop-lite acts such as Bananarama and the Bangles. Forthe moment the jury remains out on their musical merits but 

illing to do 

itwould befollyto ignore them... Contraryto last week's report, Slater will not be playing the Garage in London on November 23. The gig has been putbackseven daysto November 30 with Man Ray now headlining and Lime bottom of the bill. Meanwhile Slater remain unsigned, are in the middle of organising a publishing deal, and will have a single out on their own label in February. Interested parties should get in touch with Ego Management..As hinted at last week, highly rated US West Coast rappers The Pharcyde have signed to Go! Beat in a deal encompassing Europe...Finally, following last week's recommendation of the Emissions compilation as a source of new ideas in techno, take a look at 2 Kool's new compilation, Expérience In Kool 1, whichfeatures a hostof underground trip hop acts with potential for developmentsuch as James Bong and DJ Food. 
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TEENAGE FANCLUB: Teenage Fanclub Have Lost It (Création CRESCD216). Filling in before next year's new album, TFC have radically reworked four of their best- loved tracks for this EP, with the charming version of Starsign by far the most successful. □ □ □ □ AIL SAINTS 1.9.7.5.; If You Wanna Party (I Found Loïin')|ZTTZANG71CD). Sounding uncannily like a rapping Bart Simpson, duo Shaznay and Melanie B release their swinging second single, a feelgood outing that deserves some chart action. □ □□□ MEDUSA; Dusk Till Dawn (IndoChin 

« 
4 

7 , 

A p. 

eof jungle that confounda expectations, Modusa brings a trip hoppy feel to dru; and bass with some jazzy remixes. 
MARY KIANI: I Give It AU To You (Mercury MERCD8524732). Kiani has moved on frot 
R&B with this soulful single which drips émotion and may well propel her into the Top 10 this time. □□□ DONE LYING DOWN: So You Drive (Immaterial DLD002CD). Another brilliant single from DU), a taster for their stunning second album. Their edgy, 

AU SAINTS: CHART ACTION BECKONS 
perfume ad in which the husky-voiced model appears. Will struggle to be noticed, despite its TV connection.□□□ ALEX REECE: Feel Tbe Sunshine (Blunted Vinyl BLNCD16), There have been some varyingtakes on jungle recently and 

MINTY; POP GROUP OR ART CONCEPT? FUN, NONETHELESS 

COLLAPSED LUNG: Connection (Deceptive BluffOIS). Elastica's Wire-inspired hymn vith the rigid 

short of the band's obviously grand intentions. □□ SIMPLY RED: Reraembering Tbe First Time (Eest West EW015CD1/2). The second single from Life is bound to follow in the footsteps of its successor, with the same up-beat melody and a refrain to stir heartstrings nationwide. □ □ □ □ □ 
THE BEATLES: Free As A Bird (Apple/Parlophone CDR6422). We haven't heard it, you haven't heard it, but it s 

manage to attain a quality underground vibe. The simplicity of many of the tracks is renumscent of early pioneermg house tunes of the late Eighties. Worth checldng. □□□□ THE OFFSPRING: The Offspring (Nitro 8M60-2|. An overdue reissue of this rare 1989 début outing from the US punk unit- shi fiers. Its much rougher, faster and less grandiose than their recent songs and ail the better for it. □ □ □ O TANGERINE DREAM: Book Of Dreams (Essential EDFCD353). There's a delightful irony in the fact that the Germans' 

Œn^d 
ES 

ManandHnkFloyrLis ^ Mdînte 

the UK with release a track that sounds peculiarly similar to Don't Stop (VViggle Wiggle), the single that started it ail off. Wayo 

hard to imagine this smoochy ballad sticking its head above the crowd. □ O USA SN0WD0N: Feels So Good (Addiction (Reaktor CDREAK001). This sexy Justify My Love-style offering has been spun from the soundtrack of the Fabergé 

west country boys. The B sides shi the essential hot guitarist, but the side is not for Christmas. □□ GIRL OF THE YEAR: Halo IBadlands BAD7008CD). A curiously blues-styled riff Hott Records (Hott H0TTCD2). is the only thing that lifts this single out Alan Russell's label brings together 

FSOL, Brian Eno, Jah Wobble and more. A top sériés. VARIOUS: Nu Soul Classics Vol.1 The Best Of 
, but the song falls far iw collection of garage tunes 1 

ALAN JONES TALKING MUSIC 
Dionne Warwick is one of the finest popular singers of ail time and it has long been a matter of some annoyance, at least to this writer, that while there are numerous compilations available on CD based around the same core material, her early Sixties work has been ail but ignored. It's a delight,therefore, to welcome three new CDs from Sequel, featuring her first six albums in their entirety. Oatingfrom 1962 to 1966, they are of uniformally high quality, with many lesser- known Bacharach and David compositions jammed between the hits...The best-dressed album ofthe week has to beThe Lava/Atlantic Tapestry Revjsited tribute to Carole King's classic album. A very strong line-up has heen 

assembled to recreate the album - Richard Marx, Rod Stewart, Amy Grant, AII-4-0ne and the Bee Gees among them. The resuit never cornes near matching the effortless elegance and perfection ofthe original, but Celine Dion's emotive take on Natural Woman and a superbly soulful You've Got A Friend from Bebe & Cece Winans featuring Aretha Franklin are exceptionaL.Motown's 25th anniversary tribute to Michael Jackson and The Jackson Five cornes in the form of Soulsationl, a superb 82-song collection spread over four CDs, with a 68-page annotated essay providing the necessary backgound détail. The songs are magnificent, with I Want You Back, GotTo Be There and the rest ofthe hits accompanied by 

manyotthem ^—""wj proving thatthe unreleased archives of 
hinh C°nîai" songs Performances o aoth hiîhd Standard-Fina|ly. Frank Sinatra new Si 'S eXCUSe for a Piethora of new releases, among them AH The Best' a 4 song collection of his best work for Capitol 

and arguablyhisfinestworkof ail Datin f.' 
SaEHpS 

■ —u>-C|Ldm enarr 
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FRONTLINE 
fBËH IND THE COUNTER 

MALCOLM HARRISON, Andy's, Loughborough "We've been very busy since we opened last Thursday with Madonna, Now! 32, Robson & Jerome and Jimmy Nail albums flying out. We're located in the centre of Loughborough which represents a new area of the country for Andy's to target. Apart from a couple of nearby specialist indies there are no major music competitors so we're hoping to build a very strong customer base. While the store does not bave any brand new features it bas taken some of the best innovations from other recently-opened stores and includes things like new-style T-shirt browsers and spoken word displays. It's going to take a while for people to recognise our name, but it's encouraging that so far we've had lots of people in buying something every day. We hope to impress with the breadth of our range and this message is reinforced every week by mix of releases Andy's advertises." 

ON THE ROAD ] 
DAVE ATKINSON, Vital rep, London's West End "This week it's been horrible because of the Christmas décorations and Christmas campaigns and everything going on so you can't mi in the West End. As far as the indie sector of shops goes, it's ail quite quiet, but the Oasis album is still absolutely whizzing out of the shops. The indie shops have now diversified and are doing quite a lot of techno, ambient, trip hop and jungle. We've got a great single from Dr Robert we're putting in atthe moment. Paul Weller's on it, so because of his status in the market, I think it's going to give it a bit of a boost. We've pïcked up this new label Emotive. It's a drum and bass, jungle type label and they've got a couple of good releases. There's a new Napalm Death single on Earache and an album of B-sides and stuff from Gene coming up. There's a new Sleeper single and new single from the Bluetones who are the next big thing." 

IN THE SHOPS THIS WEEK 
NEW RELEASES 

i Whenit came to albums StEtiennf 
rnowi 

PRE-RELEASE ENQUIRIES 

ADDITIONAL FORMATS 

N-STORE 

MULTIPLE CAMPAIGNS 
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ADFOCUS 

THE BEATLES Anthology 1 BUTZKRIEG UnholyTrinily BOUNTY KILLER No Argument TRACYCHAPMAN NewBeginning CHAS & OAVE Rock'N'Roll Party DUMBASK Cheer Accident ENYA The Memory OfTrees QUINCY JONES Qs Juke Joint LLCOOLJ Mr Smith McALM0NT& BUTLER Sounds Of McAimont & Butler BARRINGTON PHELOUNG Essentiel Inspecter Morse Collection JOHN PRIMER The Real Deal ROXYMUSIC 

NovemberZO 
November 20 
November 20 

so 
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mm 
m 
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campaign „ ,, advertised backed by nationw.de 
The reiease willbe heavl1^ p ® ith mu|tiples and independents. 

AdswiH run onSiSnd ^pecialist danoa radio and in the music and 
the'reteasewill be advertised in ûand the national press and there will be a nationwide outdoor m be backed by radio ' Régional 'T^aniJ at leasî four weeks. ^~un,ilJanua,r 

^roSmedia ■campaign w'iiFrun untii Christmas. The reiease is album of the week in WH Smith and Menzies, The album will be regionaily radio advertised and ads w.ll run m the 
The^efea^e wib b'e advertised in the'rnusic press and there wil! be a nationwide street poster campaign which wdnnclu^gering Ads will run in the NMEf Melody Maker, Time Dut Rawt Smash Hits, Selectanà The Guardian. There will be posters and retail dlsP'aYS- National ÏTV advertising will be backed by radio ads on Classic FM. Press ads will run in the Radio Times anô there will be displays with WH Smith, Menzies and EUK. The reiease will be advertised in the specialist blues press. 
Thisfour-CD bo TheThrill Of ItAII 

Hoiy Wars Neat Métal November 20 ISlïl 
m 

on ail advertising for Bryan Ferry's More Than This reiease. There will be advertising in the specialist music press including Kerrang!, Métal Hammerand Terroriser SILK Silk WEA November 20 " m This reiease will be advertised in the specialist music press including Blues & Sou/and Echoes. _„  ^ 
Cranof Neat Métal November 20 m 
EiraMn Virgin NoVembèrZO 
S—nThe outnow ae " " 
Funky Jams III Hubbub November 20 mm 
VARI0USSOUlAlbUm0'A"Ti Dino November 27 

Shadow" 0Vin 
November 2 i 

t=T=li  
S Neat Métal November 20 iiULj 

" « PolyGram TV November 27 nnmm onManiic252a"d CaphafPT S8te"itei^be backed bVads 

Polydor November 27 m ■ .. 
EMITV November 20 

ARTIST ■ THE BEATLES - ANTHOLOGY 1 1 Record label; Apple/Parlophone I Media agency: CIA 1 Media executive: Gareth Currie I Product manager; Wendy Furness l Creative concept: The Team | Apple/Parlophone is launching a 1 média blitz that includes extensive 1 press advertising to promote The ■ Beatles Anthology 1, which is released tomorrow (November 21 ). With the screening of LWT's Beatles Anthology documentaryfew people can be unaware of the album's existance, but Parlophone is taking no chances and is pushing the reiease through displays in ail multiples and independents. Posters will be supported by ads in the music, lifestyle and national press. 

THE GREATEST SOUL ALBUM OFALL  COMPILATION TIME Record label; Dino Media agency: MCS Media executive; Justin Lucas Managing director: Mario Warner Creative concept: Mario Warner Dino is launching a three-week cross- media campaign to support its latest compilation, out next Monday. The 40-   -   track album includes artists as diverse ac Por,., ci -something for everyone says Dino MD M^o ^ R 

 "*""11' P°«e,s .nd ads i„ .hé 
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Soldiers make the record books 

wr' "tirr"—i ( SINGLES UPDATE ) ( ALBUMS UPDATE ) obson and Jerome's self-titled 
JL wnumbev one after selling 270.000coDies in a week. Thnt's the ^+26^670"^ -■ +21%^ ^+15^^ | 

VERSUS LAST WEEK YEAR 10 DATE VERSUS UST WEEK YEAR 10 DATE VERSUS LAST YEAR VERSUS LASI YEAR 

A llerarecord-bTeakingllweeks AA at number one on the airplay •i. JLdiart, Simply Red's Fairground | flnally loses its crown. It does so in i dramatic fashion, slumping to number | 12. The most-played record in the UK is i now Etemal's Power Of A Woman - I but the airplay chart isbased on ; audience impressions rather than raw ' plays, and on that basis the new number one is Wonderwall by Oasis. The first ever Britpop record to top the airplay chart, Wonderwall was ! played 633 times last week by the 65 | stations on the Media Monitor panel. That's fewer times than any record in the Top 10 and its jump to the top spot is due to heavyweight support from stations with big audiences including Virgin and Radio One, both ofwhich gave it 30 plays last week. For Radio One, that's an exceptional total, and enough to make it the station's top spin. 

«iîëot the year, behind the 346,000 tally of Oasis's (What's Tlie Story) MomingGlory? and the 283,000 début • ofSimply Rcd's Life. The Soldier Soldier stars stay at the top of the singles chart too, but with a vastly reduced majority, as I BeLieve/Up On ! The Roof sold approximately 118,000 copies last week, a massive 47% decrease on the week before. Aller selling exactly 600,000 copies in three l weeks.itis in serions danger ofbeing ! replaced at the top by the record it dethroned - Coolio's Gangsta's Paradise, whïcHTs also in décliné, but ; more gently. The Coolio single sold 

( SALES AWARDS ^ 
fj Platinum: Oasis: IWhafs The Storyl Moming Glory? 1x3): Oasis: Definitely Maybe 1x3): Various; Now Thaïs Whal 1 Call Music! 32 |x3); Robson & Jorome: Robson & Jetome. ' Gold: Enya: Memoiy Of Trees; Free The Spirit: Pan Pipes Moods Two: The Human League: Greatest Hhs: The Rolling Stones: Slfipped; Bryan Ferry/Roxy Music: More Than jthis - The Best 01: Various: Thaïs Rock 'N' Roll: Various: Thal's Country: Various: Dedicaled ;,iTo Pleasure. Various: The Besl P8rty...Everi; Various: Pan Pipes 2: Various: Dance Zone '95: Various: The No. 1 Ail Time Rock Album, Various: House Collection Volume 3. ■ Silver: Hank Marvin; Hank Plays Cliff. Getry Rafferty: One More Dream - The Very B Best 01; Echobelly: On: Shirley Bassey: Shirley Bassey Sings The Movies; Various: Créant | iAnlhems. 
( PLAYLIST ADDS ) 

THIS WEEK'S HITS J 
Singles 

S; On The 
Flynn- RCA 

Is Enya - WEA 

RCA 
Epic 

EMI/Virgm/PolyGram 

Capitd^whkh pkiyed1t34 to^sTaTt 'S WetWetWet 

Tue Contact Book fok the IS Mi'Sic Indlistky 

THE GAÏIN PHONE BOOK 

Current '95 édition 
spécial price; 
£37 lu Kl To orflar (0ur C0IIÏ contact. 
£47 [Elirope/Rest Of Worldl Bichard coles / Anna Soernl tel: +44 (011719215906 / 5957 Fait +44 (011719213984 


