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For Everyone in the Business of Music 

PRS pays up as U2fight on 
THISWEEK 

6 APRIL1996 £3 

by Martin Talbot 
PRS bas agreed to   tlement of one half of the adverearies' long-standing légal battle. 4a^,...£400.QQÛ^offer was finaUy acceptèa_byH0â'on Friday, two years aller it launched its légal action against PRS. But the Irish band bas vowed that the battle is not over yet. im accoun- tant Ossie Kilkenny, of OJ Kilkenny, says, "We bave agreed to accept the damages offered by PRS, but we will 
the bve right." PRS paid the money into et weeks ago, in respect of U2's c 

ings with the European collection societies. The décision to accept the payment was made at a meeting of the band's advisors on Thursday aflernoon. U2 issued a letter of acceptance of the offer before the 21-day deadline arrived on Friday and as PRS staged an open meeting at the Forte Crest Hôtel in central London to discuss the proposais oftheMMC report. PRS chief executive John Hutchinson says the payment was made in a bid to avoid running up fur- 

s. "We 1 ctively seofthef outstanding i Lawyer Nigel Parker of Lee & Thompson indicates that the fact that PRS has paid U2 could open the way " t the society. "There he says. "There are bound to be people msidering similar claims, but thei ) guarantee they will get any moi itofPRS." 

The U2 camp refuses to settle until PRS finalises with the Office Of Fair Trading how it will implement the self- administration aspects of the report. Although U2 are keen to gain 100% control of their live rights, a model of self-administration being proposed by The Cure is expected to retain some PRS involvement. The Cure manager Chris Parry says negotiations with PRS are progressing satisfactorily. ï understood to be keen to clear the isi ne for worldwii planned for 1997-98. Booking rights to the tour are expected to be secured by a consortium comprising Creative Artists Agency, Bill Graham Présents and Walt Disney. 

rx M 
Take Thaï were due to sign otf at the top of the chart yesterday (Sundayl as their farewell Greatest Hits album recorded one of the highestfirst-week sales in chart history. The release, which had pre-sales of around.5D0,00Q, the biggest of any Take That album, was outseliing its nearest rival by m^retjmr^sixloonMt the end of the week, despilo initial concern frora retailers aboutthe premium dealer price of £9.10. Dave Richings of Leighton Buzzard's Buzzard Records says, "Wedidn'tthinkitwould live uptolhe expectations, but it't doing very well." The group will perfora togetherforthe lasttime on the Dufch programme Ivo Niehe's TV Show, recorded this Thursday |4Hor broadeast the nexl day.  

Beatles back on top in the US 
The profile of British music in the US is Oasis at eight, Sting at nine, Bush at 13 reaching new heights this week with and Irish singer Enya at 17. The Beatles' Anthology 2 entering the EMI Records group président and SoundScan chart at number one. ceo Jean-Francois Cecillon says the The success, which coincides with success of The Beatles - the first UK the resurgence of Seal's second album number one in the US this year - is 
strongest presence in the US albums ness. "It is not like British music ever chart this decade; UK and Irish acts ceasedtobegood.it'sjust that America take up six places in the Top 20, with wasn't ready," he says. 

14 Longpigs: back from oblivion 

The future of Geffen signings The Stone Roses remained in doubt at the end of last week after guitarist John Squire announced he wants to leave the band. The rest of the band were attempting to persuade Squire to change his mind in crisis talks last week, a spokeswoman for the Roses confirms. She indicates that the band may continue without Squire if their efforts fail. A spokesman for Geffen in LA declined to comment. 

Heath steps up to revitalise Arista 
Martin Heath is expected to be con- for the label with Arista président Clive marketing George Levendis. Heath is expected to be con firmed this week as the man charged with turning round the fortunes of BMG's Arista Records. The appointment of 35-year-old Heath is understood to have been held up by légal hitches over Arista's acqui- sition of Heath's Rhythm King label, which forms part of the deal. But insiders at BMG are convinced the problems will be resolved this 

Heath and BMG Music Division 

Heath's plans are expected to 
devoted to creating alliances with smali independent labels, in a bid to develop new British acts for the label, which has had most of its success from US- sourced repertoire in recent years. Joining the Company with Heath will be Rhythm King managing director Adele Nozedar, who will become Arista A&R director. The structure of the label will remain in place, with Nozedar report- ing to Heath along with promotions director Richard Ferry and director of 

Music Divisi 
Arista an A&R emphasis. Heath will join Arista almost 10 years after establishing Rhythm King as a joint venture with partner James Horrocks - now of React Music - and Daniel Miller's Mute. In its first four years of business the label eqjoyed a string of chart success, including a number one single with S'Express and the 500,000-selling début album from Betty Boo. 
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CLUB AND RADIO SMASH 
DUT TODAY 

INCLUDES MIXES FROM 
DIODY AND THE CANDY GIRLS 
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UPSIDE DOWN 

The success story cont I N u E s 

? 

FOLLOWING THE1R DEBUT CHART SMASH "CHANGE YOUR MIND" 

The new single from Upside Down 

EVERY TIME I FALL IN LOVE 
Released 1st April 

Massive National Poster, Press & Radio Campaign. Huge Prime TV, Radio & Press Support 
CD 1 includes free colour poster - CD WORLD 2A 

Cassette includes exclusive interview - MCWORLD 2 1 • ' •"iarii 
Also available from April 8th CD2 in a luxury Digipak - CDWORLD 2B ^ 

Don t miss eut - demand will be heavy. Order through Pinnacle today —d by « « 



Michael label launch 

revives Trojan project 

George Michael is launching his own 
lastyear with Virgin Records and David 
Works SKG. Michael, whose uptempo new single FastLove was serviced to radio today (April 1), is applying the finishing touches to his new album Older, which is being released Worldwide on May 7. Older is his first album in six years and follows the acrimonious split and settle- ment with Sony Music last summer. Michael is also overseeing the launch 
ment is being handled by his cousin Andreos Georgiou. A long-time business partner of Michael's, Georgiou ran the Warner's-backed label Hardback ii îs included Micfc 

another associate, David Austin. Now defunct, Hardback was due to release Michael's Trojan Soûls collec- tion, which was planned to feature an array of the world's major singers per- forming songs especially written and produced by Michael. Trojan Soûls has been on the back bumer ever since Michael settled his légal dispute with Sony Music last July, but there are signs that it may be revived for release by Aegean. Aegean, which is to be distributed by Virgin/EMI, currently has two acts, both signed by Georgiou in consultation with Michael. Irish/American solo acoustic performer Toby is expected to release début material later this year, as will singer/songwriter Josie Blues, ' ibuted backing vocals to 

Both acts are set to be produi British R&B specialist Jon Douglas, whose crédits on tracks by the likes of Eternal and Lisa Moorish led to h work on songs on Michael's new albur Older is being given top priority the US as the first album release by DreamWorks, whose record comp: 
Ostin and Lenny Waronker. The have recently added acts to the Di Works rester, including Henry Roll Michael recently completed shooting a video for FastLove at Pinewoo ' Studios, and he is also working on danc mixes and B-sides, Meanwhile there is also the prospect of working again with his former record company. Part of the seulement Sony was delivery of a Greatest compilation by July 1997. Michac supply at least two new track release in autumn 1997. 

Mike Flowers pops up 
at radio conférence The Mike Flowers Pops will be the main attraction at a London Records showease planned for this month's Music Radio 96 conférence, which is sponsored by the Radio Academy in association with Music Week. The event will be staged at the GC2 venue, across the road from the Bafta centre in London, where the Music Radio event is being held on April 18. London Records, which is planning a Flowers single within the next month and an album later in the year, staged a show- case at last year's conférence to launch pop act Shiva. A panel examining the potential of Digital Audio Broadcasting has been added to th( 's head of produc- tion, will chair the discussion with Radio Authority head of programming David Lloyd and Glyn Jones, managing editor of BBC Digital Radio. Représentatives from Grundig are also planning to give delegates at the event the chance to hear DAB for the first time. Although four stations in London became the first to broadeast using the new digital teehnology a month ago, there are only around half a dozen receivers in the UK capable of picking up 

Boyzone were among the biggest winners at Friday's Irma Awards show, staged at the Burlington Hôtel in Dublin. The Irish boy band, currently rehearsing in Dublin for a 35-date UK tour starting on May 2, won both single and album of the year for Key To My Life and Said & Done respectively. In the international catégories, (Whafs The Slory) Morning Glory? by Oasis was group album of the year, Celine Dion's D'Eux was best female artist album and Michael Jackson's HIStory 

Cottrell steps up for new 
EMI marketing division 
EMI Records président and ceo Jean- Francois Cecillon is making the final 
mercial marketing division. 
Cottrell, who takes over as managing director commercial opérations two years after joining the company as sales 

Cottrell will be responsible for sever- al business units under the new umbrel- la, including TV compilations, licensing, club sales and premiums. Paul Coldwell and Georgina Capp join the label from Telstar as général manager, licensing, and commercial manager respectively. But three exist- 

Harrold and trade marketing director John Hazell have left the company and director of spécial markets Keith Hilton is leaving on April 30. Cecillon says Cottrell's élévation is a reward for the job he has done in re- organising the company's sales force and the performance of the distribution outfit in Leamington. "The restructur- ing is now complété. Ifs like we have created a new label," says Cecillon. "We have a new building and a new team and for me it is a wonderful experience." Coldwell, who will report to Cottrell, will oversee the label's licensing teams. Capp, reporting to Coldwell, will man- age the club and premium businesses. The new division cornes nine months after EMI's Stratégie Marketing Division was dismantled. 

McGrane leaves 
in CHE restructure mt group 

[j of CHE's the company in a r< senior management line-up. The move, part of a bid to eut over- heads and a top-heavy management 
tor Gerry Donohoe take over day-to-day running of the company. Overall respon- sibilifcy for the company will be assumed by Carlton Communications managing director June De Moller. Donohoe will report to De Moller. In addition to McGrane, who leaves at Easter, group finance director Jan Kees Van Gaalen and around three admin and secretarial staff are also leaving the CHE group headquarters in Elstree. The changes corne nine months after 
name^Pickwick. McGrane took over in autumn 1994 after three years in which CHE reported losses of more than £20m. 

NEWSFILÊ 
Thorn EMI demerger delayed by US 1RS Thorn EMI's demerger plans have been pushed back by fhree woeks to August 19 following delays in the timetable for splitting up the company. Initial clearances have been given by the Inland Revenue, but discussions with the US IBS continue. The Thorn board said on Thursday that it is confident of gelting the go-ahead to proceed soon. The estimated cost of the demerger has corne down from the initial £100m to £75m, with UK tax costs due to amount to £25m. 
Deconstruction and M Peuple scoop M People and Deconstruction led the way at last Thursday's third International Oance Music Awards, staged at the Forum in north London. M People were named Dance Act Of The Year, and then presenled the award for best major label to Deconstruction. Other winners included XL's Josh Wink (best neweomer), London's Goldie (best maie artist) and One little Indian s Bjork (best female artist). Strictly Rhythm was named best indépendant label, London's Baby D single Let Me Be Your Fantasy the best dance tune, while best dance album was Columbia's Leftfield album Leftism. 
Renamed Media Monitor adds to data Media Monitor has changed its name to Music Control UK to bring it into line with parent group Music Control Gmbh, which is moving its opération to Dublin. The radio monitoring opération, which supplies data for Music Weeks airplay charts, is also running tests with MTV, VH-1 and CMT. Head of opérations Ray Bonici says the experiment with the three music TV channels will probably become permanent later this year. The company has also added 10 stations, including Melody FM, Leicester Sound, Ram FM and Broadland FM 102.4, to boost its coverage of the independent radio sector. 
UK piracy business slashed by a third The value of piracy in the UK was slashed by more than £10m last year, to £24.5m, according to estimâtes produced by the BPI's anti-piracy unit The huge réduction, from £38m in 1994, follows an active 12 months for the BPI, trading standards, police and HM Customs & Excise and the first active year of MCPS s piracy investigation team. 
Abbado agréés Mahlersettlement Berlin Philharmonie conductor Claudio Abbado has withdrawn from his légal battle with Deutsche Grammophon over the Mahler Adagio compilation after the label agreed to pull the CD. Abbado instigated the action following the release of four Mahler symphonies in France last year. The label will also make a donation tothe Abbado-founded Gustav Mahler Jugendorchester. Abbado will donate his royalties from the sale of the CD to a fund for musical instruments for 
Music Week subscriptions riding high Music IVeeksubscriptions have hit their highest level for three years, increasing 11% over the past year to reach 9,137. With newsstand sales averaging 3,309 per week, MWs circulation currently stands at 12,446. 
Alanîs' Little Pill goes double platinum I Alanis Morissette's début album Jagged Little Pill was certified double platinum last week, as Roxette's latest album Don't Bore Us, GetTo The Chorus declared platinum. Other albums to get awards e The Best Rap Album In The World....Ever which reached gold, Terrorvision s Regular Urban Survivors and Baby D's Oeliverance, which both attained silver awards. Mo singles achieved certified awards.  

.dotmusic The latest industry news On The Net, From Music Week. Updated Mondays at 18.00 GMT, 
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COMMENT 
Lessons of the Rajar affair The fiasco over the Rajar figures is a s of the dangers of tampering with market research. While the Rajar stats are a matter of increasing interest to the music industry, they are a matter of life or death for radio programmers and managers since they are the currency of radio advertising. In short they are to the radio industry what the CIN charts are ta the music business. The Rajar affair suggests that as the record industry once more discusses the very real -alheit self-inflicted - problem of the speed of the charts, we should be extremely wary of any rash measures. That's not an argument for defending the status quo corne what may. Like anything, market research hasto develop and change. If there really is a hetter way of doing it, let's hear it. But as the radio industry has discovered, somelimes the cure can be worse than the disease. 
The only 'new' sound of the How long is it since you heard a record which really sounded like nolhing you'd ever heard before? Just about everyone who has been in my office this weekhasdone just that they've been subjected to the Photek test This involves having Photek's new single KJZ (out in May) played to them at high volume. It s hard to describe the music, and it does polarise people. Your neighbours almost certainly wouldn't like it. Commenta vary from 'avant-jungle' to 'like someone falling into a drum kit". The track is uncompromising. It takes music into places you didn't know existed. And cranked up loud it hits you right in the guts. Ifs a reminderthat despite the hoo-haa over the UK's new breed of guitar bands overthe pastfew years, the only genuinely new musical form to emerge here in the Nineties has been drum and bass. Steve Redmond 

PAULS QUIRKS 
Who would be a buyer? The volatility of the current singles chart has increased the pressure on singles buyers in stores throughout the country. One-hit wonders, unknown dance acts and over-hyped pop groups ail combine to make a buyers life difficult and sometimes nigh on impassible. If you add to this scénario the fact that some of the telesales staff are young and inexperienced then you have a recipe for disaster. Album buyers for independent stores, on the other hand, face différent problems and often have to commit thousands of pounds to buying one album without hearing a note of music or seeing a review. In many cases the only discount deals available on these new releases are offered during the pre-sell period. Many album buyers are gifted, but few can claim more than a handful of successes when it cornes to spotting ma jor new artists like Alanis Morissette or absolute turkeys by established artists when ail you have got to go on is a page of the company's sales and marketing notes. This is the way it has always beendoneinour business with discounts only being offered on the pre-sell and no deal on repeat orders after the album has hit the streets. l've always thought that this was totaliy unrealistic and that dealers who order a reasonable quantity of a major album on pre-sell should have an option to place a second order at the same discount when the album is released. This not only spreads the cost if the orders are placed in two différant months but also lets the dealer hear the finished album and gauge public reaction. One lasl thought if companies still feel the need to set sales targets then surely it makes sense to persuade dealers to take 20 différent albums ralher than 20 of just one album. Some record company sales departments should read that again slowly, think about the long-term I returns and build it into their future sales strategy. 
Paul Quirk's colunin is a personal view 

RI steps up presence 

for Leeds Sound City 
by Robert Asbton 
Radio One is increasing its presence at Sound City by staging a sériés of celebrity interviews hosted by John Peel 
SundaylV). Radio One's controller Matthew BannisterwiU kick offthe In Discussion sessions with a speech on Monday, fol- lowed over the next three days by inter- views by Peel. His guests will be The Wedding Present's Dave Gedge, The Fast Show producer Charlie Higson and Mark Riley, former plugger and The Fall member who now co-presents Mark Radcliffe's Radio One show. Head of pro- duction Trevor Dann is expected to con- duct a further interview on Friday. Describing Sound City as the "Proms of Radio One's year", Bannister says the station's own sessions are designed to idd to the debate about music and give 

mÊMMmsam Sunday : The Wildbearts, Cecil, CIV, Feeder-T&C Monday: Manie Street Preachers, Cast, Wannadies-T&C Terrorvision, Whipping Boy, MK13 - Metropolitan University Tuesday: Sleeper, Shed 7,60ft Dolls -T&C Garbage, Placebo - Metropolitan Wed; The Cardigans. Northern Uproar- T&C Ash, Scarfo - Metropolitan Tburs; Présidents Of The USA, Audioweb -T&C Dodgy, Dubstar - Metropolitan Friday: Orbital, Wedding Présent Bis - 

to Radio One. 

Radio One, following controversy ove the station's décision not to playlis records by Status Quo and The Beatles The sessions, at Leeds' West York shire Playhouse, are scheduled alonj 
l oppor- 

A&R director Keith Wozencroft, Vital Distribulion's Tony Duckworth and Radio One's Steve Lamacq. A discussion, on artist development and careers in the music business will include contributions from Wozencroll. Virgin Records director of personnel and opérations Jill Berry and Poly- Gram personnel officer Melanie Hicks Local bands' démos will be assessed at a demo jury by GHQ/Arista's Martyn Watson, Anxious Records' Diane Young and Chrysalis Records' Dave Wibberley. The live programme, backed by the BPI, Radio One and the Musicians' Union, is proving successful with four gigs already sold out. More than 150 bands are now in Leeds. The live fringe has been expanded since last yeaFs event in Bristol with 92 local bands playing at four city centre venues. To bring increased A&R focus on the event, an "A&R pass" is being sold for £20, allowing the holder access to ail performances by unsigned bands. 

Rajarcallshaltonits 
new survey System 
Rajar has bowed to industry pressure by dropping its con- troversial new survey method. The radio research organisation announced last week that it will return to its original System from April but will develop a new style of diary for introduction in Octobcr 1998. Howevcr, the décision will have no effect on the second quarter figures which will be based on the, now rejectcd, new System. They are due to be announced in June. Rtgar executive director Roger Gane says the décision was not taken lightly, but dismisses concerns about the 1996 first quarter figures. Introduced to help deal with the increasing number of stations, the new System app- eared to under-represent "light" listening. Although a procédure to upwcight such deficiencies was introduced for the 1995 fourth quarter figures - which were announ- ced a fortnight ago - radio stations raised doubts about the reliability of the figures produced. The new sampling System replaced the existing blank survey diaries and required samplc members to use pre-printed labels. Atlantic station manager and programme director Henry Owens says he is disappointed at the U-turn but is happy at the décision. 

U In n l llr r ni r [f n lf |- launcfied a new, purpose-built recording complex last week. The facility, which has been funded through sponsorship from companies including audio desk manufacture rs Soundtrac, Peavey Electronics and Larking Audio, has been established as part of the BA Honours course in commercial music. Pictured are (from back) Soundtracs managing director Todd Wells, Norton Yorke - the man behind the course and the founder of Brighton's Rock School - and Larking Audio managing director Don Larking. 
Pulp and Radiohead share 
star billing atT In The Park 
Radiohead and Pulp will headline this director Stuart Clumpas. year's third T In The Park weekend fes- DF Concerts and MCD are also team- • tival which takes place in Strathclyde ing up with promoters SJM Concerts this July. and Metropolis Music for three summer With capacity increased by one-fifth concerts featuring Pulp, Cast and on last year, more than 60,000 people Supergrass in Chelmsford and are expected to attend the event, co-pro- Warrington, The Warrington show, at moted by DF Concerts and MCD, over the town's Victoria Park on August 18 the two days of July 13-14. The line-up will be preceded by two concerts planned also includes Cast, The Bluetones, for Hylands Park, Chelmsford, in Essex. Frank Black The Amps, Bare Naked The shows are the latest addition to a Ladies, Bis, Octopus and Geneva, with busy outdoor concert season this sum- Radmhead playmg on Saturday (13) mer; The Mean Fiddler Organization 
fiOOOcannrit! Tw lf,8t week ann°unced a Paul WeUer addedZw t uVf f een show at L™don's Finsbury Park on Seol tlh fl help remforce its June 9, in addition to its Sex Pistols and ScottmhflavoupMys DF managing Madness shows at the nark in June. 

Harp LP launches 
Holmes TV label Gut Records' Guy Holmes is launching a TV marketing label in partnership with former Dino Records director Don 

—TRe^êw" company, Focus Music International, will release its own albums as well as working with other labels on TV album concepts, says Reedman. "The TV marketing business has changed in the past 18 months," he says. "Now the majors, who have most of the prime repertoire are keeping it for themselves. Guy and I feel there is a niche for companies creating concepts and working with those companies." The first release on the Focus label is the concept nlbum Harpbeat, which fea- tures electric harp player Rupert Parker and will be TV-advertised this week. 
► ► ► ► WILL THE STRINGS HANG GINA G? - p6 ► ► ► ► 

4 MUSIC WEEK 6 APRIUggg 



The buoyancy o( Iho British music sccne is refloctod in the ncw Roebok TV ad campaign which faatures 21 calebrilies, a quarter of whom are from the record business. In the ad, Sheffield Wednesday fan and Pulp singer Jarvis Cocker (piclured) lines up wilh sériés of other musiciens and singers, including former Take That star Robbie Williams and Dave Stewart, te proclaim their passion for football end Manchester Unitod's Ryan Giggs. A spokesman for the ad agency, Lowe Howard- Spink, says the décision te use musicians 

Virgin chain expands 

to take Our Price sites 
by Martin Talbot 
Virgin Retail is launching the biggest expansion in its history over the next month, in a move which will see the Our Price chain scaled down. Plans to open more than 30 new stores in the next 14 months will see medium-sized Virgin stores replacing existing Our Price stores as part of the reatructuring of the newly-merged VOP 

Five new Virgin stores will open next month, taking it past the 50 store mark for the first time. A 3,000 sq ft store in Market Street, Crewe, opens on April 18, followed by a 5,000 sq ft store in St George's Centre, Harrow, on April 23 and another 3,000 sq ft store later in the month in Cambridge's Grafton Centre. The stores will replace the existing 

Our Price outlets in the I 

Mike McGinley, Virgin Our Price opérations director, says a further 30 new stores are planned before June 1997, as part of the reshaping of the Virgin Retail chain. The majority of the new Virgin shops will be 4,000-8,000 sq ft, moving the from the megastore concept 

around 160 Virgin stores and around 200 Our Price outlets. The chain cur- rently has 48 Virgin stores and 270 Our Price stores. - mark McGinley says that the consolidation for the of Virgin Our Price has seen ail the Our Price stores adopt Epos in-store and that a trial is beginning in 15 stores for stock and inventory. If successful, the trial will lead to full adoption of the sys- 

McGinley says, "What we are doing is trying to create more of these stores, which will become the main chain, sup- ported by the megastores in the major catchments." Ultimately, he says, the Virgin Our Price chain will comprise 

xt May. The Virgin expansion cornes at a time of wider investment in music retailing; 
stantial expansion in the next month which will take it pi And Kingôsher-o 
and pushing membership beyond li The openings will see it move outsii its south-east base for the first time. 

Music helps Woolies post increased profits 

8.2% to £1.4bn and operating profit increasing by 27.0% to £51.4m, in the 53 weeks to February 3. Overall the Kingfisher Group recorded turnover up 8.0% to £5.3bn, with operating profit up 4.0% to £317,2m. Woolworths' entertainment division trading manager Steve Foulser says 

profit grew ahead of sales h video, because of the strength of titles including Robson & Jerome, Riverdauce and Coronation Street. Foulser also indicates that the chain has softened its cut-price "complété value" policy launched three years ago, 
"added-value" promotions, such as the giveaways it has offered with Disney 

position a 

acting as trading con harlie McAuley left las 
ater this spring. int UK also reinforced it 

to the figures, which indicate an increase in sales of 9.9% to around £356m. The company now has a market share of almost 20% of the UK retail music market, according to the figures. 
^ ^ ^ ^ REAL AUDIO: TUNINGINTO THE WORLD'S RADIO-p8 ^ i t t 

NEWSFILE 
JP Kennedy duo in spin-off practice Richard Bray and George Babbington, of John Kennedy's JP Kennedy praclice, are establishing Babbington And Bray Solicitors, following the departure of Kennedy to become the new PolyGram UK chairman. Bray says he will take his existing clients including MCA, M People, Nigel Martin-Smith, Sleeper and the Chemical Brothers to the new firm, The new practice, which will also include Babbinglon's long- term client Van Morrison in its roster, will launch before Kennedy leaves on June 1. JP Kennedy solicitor Mark Krais will also be joinîng the new partnership. 
HMV média buying goesto BMP HMV is moving its £7m média buying business from CIA to BMP DDB aftera four-way phchforthe account between the two companies. TMD and Universal McCann. BMP joint média director Derek Morris says BMP DDP, which will provide média buying and planning, will take over the account in June. 
Oasis légal battle moves a step doser The légal battle between Oasis and theirformer drummer, Tony McCarroll, moved a step doser last week (25) when a preliminary hearing confirmed a full hearing to take place after May 13. McCarroll says he is owed a fifth of ail royalties from record sales after leaving the group in April last year. He claims he was sackéd from the band. 
Majors back Brit school student A Brit School student has won the backing of PolyGram, EMI, Virgin, Sony and Warner for a scholarship to attend the Berklee Collège Of Music in Boston. The companies are together raising £10,000 to help fund 19- 
BPi is launching a Music Education Directory, which it has produced in conjunction with the North Glasgow Collège, covering more than 80 différent courses. 
Muzik to stage dance awards IPC-owned magazine AfuzrTr will host its first dance awards at Birmingham's International Convention Centre in May, coinciding with the first anniversary of the magazine. The awards will be decided by Muzik readers, and voting forms will be circulated in record shops and clubs nationwide. 0 J Pete Tong will host the evening on May 23, and highlights will be broadcast on his Radio One Essentiai Mix show. 
The Box hails a cab for promotion Cable music channel The Box is raising its profile by advertising on 40 black cabs in london for three months from the beginning of April. Cable viewers will be encouraged ta go cab-spotting and phone in registration numbers of particîpating cars to win a 

THE NEW SiNGUE 
OUI NOW 

ON CD St 12" ViNYL 
EU9EBE LiVE 

CURREIMTLY ON TOUR WiTH 
biacK crape 

tqles from wAm/v's THE ALBUM, AVAIABLE NCW FEATURBIS "CAPTAW Of Love", "Summertme Heauhs" & Tf Masser Says.." 



00 Will strings hang Gina G? □ Indies back Quo against R1 
Having read fte news in Music Week (March 23) that the UKs Eurorision entry by Gina G, Ooh Aah...Just A 
make use of the orchestra in the fortheoming contest on May 18,1 have to say that this could be a mistake. The previous two UK entries by Frances Ruflelle and Love City Groove 

ARD will not broadeast the show this year and it is rumoured that the Germons will not take part again. It is five years since an up-tempo songhas won Eurovision, and many other counlries who made it through the pre-selection this year apparently have ballads or low-key entries, including very strong compétition from 

enjoyed by listeners from the younger "chill-out" fans through 
Rlack Theletterwasoriginally ^dtsedtotheheadsofantn^ 
record labels ^X article. was singled out because 01 but the accusation of racism wa levelled at the entire ^us^ ^ subsequently met with Chve Black and I will happily concédé that he is not know 
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opportunity 

MIDE ASIA 

TRADE SHOW • CONFERENCES • SHOWCASES 

THE CONVENTION & EXHIBITION CENTRE 
HONG KONG 14-16 MAY 1996 

CONFERENCE PROGRAMME OPENING SESSION 
13 MAY PM 

MIDEM ASIA is the only international convention dedicated to the Asia-Pacific 
music and entertainment industries. 
Are you looking to expand your business within the global market-place, discover 
new talent, meet new partners and negotiate deals? 
Exhibiting at MIDEM ASIA is your passport to success in Asia and your chance to 
truly amplify your business. 
International business was high profile and highly successful at MIDEM ASIA '95. 
Book your participation today and let MIDEM ASIA '96 boost your profits. 

For further information on exhibiting or attending MIDEM ASIA '96 please contact Emma Dallas or Peter Rhodes now oh: 
Tel 0171 528 0086 Fax 0171 895 0949. Metropolis House, 22 Percy Street, London VW1P 9FF. 

© A MEMBER 0F REED EXHIBITION C0MPANIES 
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TAKEN FROM THE ALBUM: 
IN SIDES 

®t)e Pox 
LIECD 30 / LICDP 30 (DIGIPAK). LIARX 30. 

TRUCD10 / TRUMC 10 / TRULP 10 (TRIPLE VINYL). 

ON TOUR WITH 
WEDNESDAY1ST THURSDAY2ND SUNDAY 5TH MONDAY 6TH TUESDAY 7TH THURSDAY 9TH FRIDAY 10TH 
SUNDAY 12TH MONDAY 13TH TUESDAY 14TH WEDNESDAY 15TI 

jL/-Ziq IN MAY '96 
WOLVERHAMPTON, CIVIC HALL LIVERPOOL, UNIVERSITY BRIGHTON, CENTRE ST. AUSTELL, COLISEUM LEICESTER, DE MONTFORT HALL LONDON, ROYAL ALBERT HALL SHEFFIELD, OCTAGON CENTRE CAMBRIDGE, CORN EXCHANGE GLASGOW, BARROWLANDS EDINBURGH, USHER HALL NEWCASTLE, MAYFAIR MANCHESTER, APOLLO 

m 

THE CATALOGUE: ORBITAL SNIVILISATION 



Real Audio: setting the controls 

forthe heart of the world's radio 
With a five quid radio, you can tune into Virgin at any time. So why spend thousands to 
hear iton the Net, via Real Audio? Simon Waldman explains whatthe attractions are    raight off the Net. The first time it happens is really quite spooky. You're sitting at your computer, flltting around the Net. You arrive, for some reason, at a site for an American radio station. You click on one of the icons and. after about 30 seconds delay, 
broadcast from across the Atlantic. The technology being used here is called Real Audio, and it has been around for about a year since it was invented by a US Company, Progressive Networks. In that time, some 3m people have downloaded the bit of software that lets them listen to it, and thousands of organisations including radio stations, record labels and gangs of geeks, who just want to show off, have been using RA to broadcast over 

The latest major addition to the world of Real Audio live broadcasting is Virgin Radio, which now brings us its live rock oulput from its new, all- singing, ali-dancing, but rather slow-to- move-around web-site (www.virgin radio.co.uk). The Virgin site has been created by web consultancy, AKQA (whose other work includes sites for Durex and BMW), and it is the first European 

eronlyall The se people to listen at i when it gets busy, the quality drops. Real Audio is not the only technology availafale for this sort of audio-on- demand over the Net, but it is the most successful. And it is supported by Netscape, the most popular Internet browser software. ' Since RA was upgradedat the end of last year to version 2.0 it has also provided by far the best Sound quality - about AM standard. Admittedly Sound which you download first and piay later unds better, but that takes too much 

th Virgin Radio, for example, bat happens is the radio transmission taken into the computer, encoded and 
10-second delay for a The cost of ail the équipaient varies depending on how many people you 
time. The largest basic package allows for 100 and costs around £6,500 for the basic server with an extra £2,500 for annual upgrades and support. 

For the home user, ail that is needed is the Real Audio Player software, which you can download for free from www.realaudio.com (if you have an old version, make sure you update to version 2.0) and a 28.8 kb/s modem. Equally impressive is the way it works, when it works. Once you have started playing the real audio stream, you are free to surf elsewhere on the Net or go back to other work on the computer, 

the fuss about the fact that you can hear exactly the same output, but now you need a £1,000 PC, a modem, two bits of software that you've already spent the best part of an hour 
and an enormous amount of patience? Well, most obviously for Virgin, as for anyone cariying out a local first on the Net, there is publicity in this, although this is short lived and if it doesn't actually work, the hype bubble tends to burst rather quickly. No, the important thing about Internet broadcasting is that it takes radio out of the control of the Radio Authority, or indeed out of the control of any radio authority. Virgin can now be heard by people in Pittsburgh in the same way that 96.9 WRRK in Pittsburgh can now be heard in London. And it's not just about transatlantic wizadry, it's also about London-based Liverpudlians being able to listen to, say, City FM. The local can 
^Sideaofg 

Already    . of real audio for pre-recorded matenal, material which would previously have been broadcast and then simply disappeared into the ether. The chart for example, might still be broadcast on Sunday afternoon, but over the Net we can listen to it or any previous chart show at any time, and yes, with pre-recorded material you are free to fast forward, rewind and pause the Sound, And this also applies to gigs. Supergrass's appearance live on the Net at the start of March has had a similar fate. It was broacast live on the night - a spectacular enough event in itself. But more importantly, those who head to www.goodcleanfun.freud.co.uk, will still be able to ftnd real audio versions of the gig up there. The impact for Restricted Service 
huge here. XFM, for example, need no longer just be an eight-week event. Instead it can be a year-round web site containing highlights of its eight week output - with added goodies to keep it fresh, of course. Original audio can be re-edited to include additional sponsorship crédits (again, un- restricted by the Radio Authority). In the US, we are already seeing specialist Net-based radio stations which use this mode). They don't just provide a (   plays in the background, but instead chunks of programming for listeners to choose. But before we get carried away with ail this, there are still problems, The most significant in the long tenu is thaï if this sort of service becomes really 
clog up the Net. Put simply, there just isn't enough room in cyberspace to havt hours of audio buzzing round the world Still, 18 months ago, the idea that a 
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space âge pop 

is back m* 

esquivai - cabaret maiiana 
The Busby Berkeley of Cocktail Music 

"a Paganini for the Jet Set", "the Complété Enchilada", these are just some of the piaudits bestowed upon JUAN GARCIA ESQUIVEE in the 50's and 60's. The man hailed by many as the Godfather of space âge pop, is now one of the main players in the current easy listening revival. 
"CABARET MAN AN A" - A COMPILATION OF CLASSIC RECORDINGS BY THE SUAVE SENOR IS NOW AVAILABLE IN THE UK 
<> FEATURES 20 DIGITALLY REMASTERED, HYPERSTEREO TRACKS INCLUDING FIVE FRONl ESQUIVEE 1968, HIS LAST STUDIO PROJECT. 
» TWO TRACKS - SENTIMENTAL JOURNEY AND HARLEM NOCTURNE FEATURED IN THE QUENTIN TARANTINO DIRECTED SEGMENT OF THE 

MOVIE "FOUR ROOMS". 

"Melody FM, the South East's easy listening radio station, has almost doubled its 15-24 year old listenership in " The success of Mike Flowers' Pops version of Wonderwall has heralded the mainstream acceptance of easy lisi "Esquive! was way ahead of his time and should be heard now to give arrangera and producers some tessons" 
"Esquive! is to pop music approximately what Aaron Copeland is to serious music or what a John Coltrane is to jazz" ""th a genius like Esquivel you have to corne up with new adjectives" 

ode: 078636665726 ■ CatNo: 07863 666572 • OUT NOW 

SPACE AGE POP IS BACK. AFTER ITS HEYDAY IN THE LATE 1950'S AND EARLY IBeO'S THESE IMAGINA- 
TIVE INSTRUMENTAL STYLINGS FELL FROM FASHION; WERE FORGOTTEN, SKIPPED A GENERATION OR 
TWO, BUT HAVE NOW RE-EMERGED AS A FRESH SOURCE OF SONIC BALM FOR THE 90'S. 
Now on these three Soundtracks for Sophisticated Swinging you can enjoy classic performances from 
a star-studded cast that inciudes Henri Mancini, Esquivel, The Three Suns, Marty Gold, Perez Prado, 
Sauter Finegan Orchestra, Henri Rene and his Orchestra and much much more.... 
And who could fail to be intrigued by songs with titles such as "The Girlfriend Of A Whîrling Dervish", When Two Trees Fall In Love", "Hansel And Pretzel", Lullaby Of The Leaves.  
Space Age Pop Vol. 1 : Space Age Pop Vol. 2: "MELODIES AND MISCHIEF" "MALLETS IN WONDERLAND" Barcode: 078636664521 • Cat No: 07863 666452 Barcode; 078636664620 ■ Cat No: 07863 666462 
Space Age Pop Vol. 3: "THE STEREO ACTION DIMENSION" Barcode: 078636664729 • Cat No: 07863 666472 

MARKETING CAMPAIGN THROUGHOUT APRIL 
Consumer Press Advertising in : 

THE FACE • I.D. 
THE GUARDIAN • TIME OUT 
20" X 30" POSTER CAMPAIGN 

DISTRIBUTED VIA BMG RECORDS (UK| LTD. RETAIL SERVICES 0121 500 5678, FOR FURTHER INFORMATION CONTACT YOUR BMG 
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time,it'sonlyfairtosaythattheir always,a coupleoftracksfrom hisownMnro the added bonus 

^pCÏÏlkhas tebTSSîSS ofaJhemes&Dfeamscïwhich _ produced a classy haunting single in Walking winners like the aforementioned Missing, Gat tte tauntiTg e'S andln Wounded. Tracey Thorn's vocal floats over a Decor's Passion and BT's Loving You More, «S. 9 9 s hlts Harrys Game and In 
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From April Ist 1996 
our new London 
based facility. 
CD Plant UK Ltd, 
will be available to 
take your orders for Compact Disc 
production. With ail 
new machinery, the 
latest information 
technology, and a 
total service based 
on reliability, flexibility, creativity, 
and speed of 
response we aim to 
provide you with a 
complété 
one-stop service. 
This is our business 
concept, we call it... 
Quality On Time. 

CD Plant UK Ltd. 25 Fairview Industrial Estate,' Clayton Road, Hayes, Middlesex, UB3 1AS Main Phone 0181 581 9200. Main Fax 0181 581 9248 
Sales Direct 0181 581 9210 Contact Lorraine Gavin and Lisa Sawney 
Customer Service Direct 0181 581 9220 
Sales/Customer Services Fax 0181 581 9249 



SPACEHOG 
were^norfor'the&ct 

fZVZ^7b~t Arista-signed The Hollow Men. 

=Sl. 

s-^-arsr 

mmrhas, as yet, only heard Di 

biggest hit to date. For a group with such a high profile, the Manies have in 

WÊÊÊÊ' 

NEW SIGNINGS 

BUCKBOX FARLEY&HELLER KEITH FUNT GINAG JJ BROTHERS SIMON UUNDY NICE N EASY EXPERIENCE CARLOS NUNES P G RATED KYMSIMS 

flamboyant six-stringed fop pop 
dance wrilets/producers/DJs vocalist with The Prodigy Eurovision Song Contest winner I house act industrial-stylc writer with Mark Si easy lislening act Galician pipe player Mrfect summar dance hit act danco vocalist powerful pop four-piece four-prece rock band (rom Co. Limorick 8181-9482320 

WEA STARFISH ETERNAL CHRYSALIS MUSIC MCAMUSIC MCA MUSIC MCAMUSIC ETERNAL ETERNAL 

Freakslreel/I 2 One DB Time, Italy John Carroll self-managed Steve Hall, Junior Boys Own 
none _ Time, Italy MCA MUSIC PUBLISHING Bobby ETERNAL Stephen Budd Management Paddy Moloney Brian Allen Management David Sims Alistair Cunningham Niki De Souza, Pete McCanhy 

CHRYSALIS MUSIC ETERNAL PULSE-8 

album  singjes and album option Worldwide exclusive publishing ■ catalogue deal exclusive Worldwide publishing I exclusive Worldwide publishing album singles and album option exclusive writers deal singles Worldwide exclusive publishing singles and arbum option singles with option album long-term album 

Mickev D Tim Parry Steve Allen Dave Wibberley Ruth Rothwell RuthRothweli Paul Connolly Steve Allen Steve Allen Steve Walters Steve Allen Jeremy Lascelles Steve Allen Steve Long Paul Adam RickLennox 
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MANIC STREET PREACHERS 
D0G6ED WELSH ROCKERS ON COURSE FOR BIGGEST SUCCESS YET 

W" 

s Desi^For 
US, confirma they And, given the job 
brilUant,' he says. Tve been playing the single in the office, and selected tracks from the album to the top people 

lue to ny ont tor their first major t tour in late 1994 in support of The 

Preachers Project: album Label: Epie Songwriters: Bradlield, Wire, Moore Publishen Sony Music Producer: Mifce Hedges Studio: Chateau de la Rouge IFrancel Released: May 13 

STEVE LAMACQ ON A&R 
Thanks for ail your letters about the world band name crisis. I started tothinkthatwe'd run right out of names for groups but no, not everyone's called Zu Zu's Petals or Performance...In fa et the shouts of "There's only one (fill in band name here)", haveturned so fréquent thatthis place sounds like a soccer stadium...Mind you, as a football chant "There's only one Johnny Panic And The Bible Of Dreams" doesn't scan very well. Johnny Panic - the name cornes from a short storyby Sylvia Plath - hail from the West Country and make romantic, slightly cynical pop with titles like Why Did She Turn Out Like Her Mother. The idea is better than the end resuit at the moment, butinteresting nonetheless...Ofthe 

latest démos, Splitscreen from Chelmsford and Midget from wherever the phone code 01780 gets you are among the best. Midget craftslamming little guitar pop songs, fullof regret and hurt, while Splitscreen's seven- tracker includes a greattrack (with a terrible title) called Quiet...Elsewhere Sun, the powerful pop four-piece who've been the subject of a big chase - as reported in this column -finally inked a deal with Polydor last Wednesday... American TV Cops were also in London this week celebrating their deal with Big Life which wentthrough on Tuesday, while gritty south Londoners Scarfo have sealed a newpublishing deaL.Watch outfora reborn Travis Cut, the Harlow three-piece whose 

latest material puts thepopbackinto punk pop... Also, the best of this week's self-financed sir enthusiastic début from Watford gi Shag (sleevenote: "This maxi EP is to lasta lunchtime")...Di( at the South By South West s States a couple of weeks agoï Most i returning troops have been complain weren't enough unsigned US bands o bills. A bit disappointing. But, in the w one top A&R man, "What a great plac Rocket From The Crypt and get a tan! • Steve Lamacq co-presentsThe Evi Session with Jo Whiley on BBC Radi 
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London Fancy iox 

Sound packaging! 

I ! 

i 

At London Fancy Box we understand the music industry. We 
know that deadlines as well as budgets are always tight and 
that you need to have the confidence in us to deliver. That's 
why we have a dedicated division designing and 
manufacturing packs for the music and média industry, ^ 
delivering the very highest quality within ever 
shortening lead-times. 
Our sales team cover the whole of the UK and 
continental Europe. They have in-depth knowledge 
in both design and manufacturing and play a key 
rôle in helping and advising you on producing the 
right pack. We have full computer-aided-design and 
protoyping facilities together with a manufacturing 

plant that can cope with production quantilies from thousands 
to millions - ail to BS5750 / ISO 9000 quality. 
As well as a standard range of packs, we are more than used 

to producing diverse and Imaginative packaging using 
new and innovative materials. 

If you would like to know more or if you would like to 
^ discuss a particular project, please call us. 

The London Fancy Box Company 
Castle Division, Beaconsfield Road, Dover, CT16 2LR Tel: (+44) 01304 201598,Fax: (+44) 01304 213570 
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Congress 
J/laking Music Work"; 
Panels: ...job training for the music 
business... multimédia & the new tech- 
nologies... roundtable of music industry 
fairs... clubs and festivals: no show 
tonight?... visions of radio in the 3rd 
millenium... ECUs and music... consulting 
sessions 
80 speakers from European music 
business - supported by the European 
Union 

use 
European labels 
and organizatio 
ves... multimed Internet 
workshops cafe... demo-mara- 

ive stage... thon... EuroPo 

Festiv 
Four long nlghts with 80 selected un- 
signed acts from ail over Europe... plus 
spécial guests: Cultured Pearls... 
Gotthard... Ménélik... Hammerhead... 
Hugo Race... DJ Tonka... Holmes 
Brothers... Ballyhoo... F.fl.B.... 



MID-PRICE/LOW-PRICE 

MAJORS JOIN 

IN NEW ERA 

__—|f there was one good turn the early Nineties recession 
did the UK music industry it was to switch record companies, 
retailers and consumers on to the mid- and low-price sector. 
Before the downturn this market was often leftto specialist 
companies who licensed spécifie back catalogue from the 
majors and placed titles in dump bins nearthe check-out. 
When sales rose steadily in the early Nineties, the majors 
realised that a market which many thought was devaluing 
music could actually rekindle interest in an artist. Mid- and 

low-price artist albums, as well as compilations, are also 
benefiting from increased retailer interest, both at home and 
overseas, and many companies are now targeting foreign 
superstores and hypermarkets. If one company epitomises the 
growth of this sector it is MCI, which ceiebrates its fifth 
birthday this year as the third most successfui budget label. 
Meanwhile, Tring, after years fighting off writs alleging 
copyright infringement, is poised to enter a new era. 
The majors are increasing their investment in their mid- and 
low-price divisions, even though retailers have often 
criticised the huge amount of product being launched. 
Nevertheless, the quality of the titles being put out often rivais 
that of their full-price cousins, which can only give consumers 
more choice and more reasons to buy music. 

Forget bargain bin, 

WELCOME TO QUAUTY 
FULL-PRICE SALES LEVEES ARE BEGINNING TO BE MATCHED BY WELL-PRESENTED MID- AND LOW-PRICE RELEASES, AS 
BIG MARKETING BUDGETS AND MULTI-BUY CAMPAIGNS PUSH BRAND AWARENESS AND QUALITY. KAREN FAUX REPORTS 

H Iitud-pnce sectoi being achieved nged assault on th 

lOcc 
M 1 brands such as Rewind, Legacy ond Two On Ones. Nice Price 

induded co-op press àds, 
* 
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MCI: FIVE YEARS OLD AND ALREADY EYE NG THE TOP 

REGGAE UP! 
aext target market was year-end C1N figures it is ludget, and the Emporio currently third, behind EMI and founded at the beginning Carlton. "Quite some 
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>■ > > MORE MID-PRICE/LOW-PRICE ON P31 > > > 
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The Best Of 
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"P'ÎSieKst 
Celia Cruz - Queen Of Cuban Rhythm John Denver - Différent Directi A lovingly compiled collection featuring the Fiist UK release for an album which h. much loved Havana-bom vooalist on 24 _ back musically to Denver's massive 

Dealer Price: £3.6S CD / £2.43 CassetteJ 
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■ FOR SENTIMENTAL 1 -mms- ■ lSIEV0ai,Mll.M1l( ill 
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PIATCDT29/PLAC129 PLATCD135/PLAC135 PLATC0182/PLAC182 PLATCDl78/PLAC178 

PLATCD141/PLACT41 PLATCD130/PLAC130 PLATCD158/PLAC158 PLATCD157/PtAC157 
It llB I Dcdiiiui Ourbinl f-' j ^ ^ 

i  1 i m—  1 —V*: ■ -r- fm PLATCD154/PLAC154 PLATCD143/PLAC143 PLATCD147/PLAC147 PLATCD159/PLAC159 Also Available: BE MY LOVE - PLATCD148/PLAC148 
Tiie No«fBS passt obb© of Pphsi» LeosaBB»©'» 
a m a z i n ^ |®w g» s» b c e vannes for 1996. 
Coioar catalogues available on recguest. 

Prism Leisure Pic., T Baird Rd., Enfieid Middlesex EN 1 1SJ 
X Téléphoné; 0181-804 8100 Facsimile: 0181-364 7211 


