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de Wrt's surprise exit 
by Martin Talbot was appropriate." allowing publisher members with a 

doubW ite turnover^in the five years ing strategy, one MCPS toard member Association and European diréctor of 
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Hendrix mentor |thisweek 
Chandlerdies «m.,* Chas Chandler, foundcr member of let S WOrk 
The Animais and the manager of together Jimi Hendrix, died of a hcart L „ ... . attaek last week, aged 57. 15 Smiths ln 

After leaving The Animais in boostfor 1966, Chandler cntered manage- music SdleS ment, bringing Jimi Hendrix to the i UK and producing ail his hit sin- 8 AH the gles, including Hey Joe and Purple market share Haze. After quitting as Hcndrix's iwinnprs manager in ^1968, he set up 

NcwcLle^'upor'TynT^ntaî 30 Darkef i Hospital when he died and is sur- moods from 
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will the rea/ paul carrack please stand up! 
paul carrack? signa! one 
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paul carrack? paul carrack? radio borders hallam fm great yorkshire gold 
paul carrack? paul carrack? 
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paul carrack? tay fm paul carrack? paul carrack? paul carrack? beacon radio 

paul carrack? paul carrack? paul carrack? paul carrack? paul carrack? paul carrack? chorley wood fr noddy holder!!!!! piccadillly key 103 

the new single eyes of blue CD1 (cdeirss 194) of 2 part CD set includes eyes of blue '96 remlx plus live and exclusive tracks 
CD2 (CDEIRS 194) of 2 part CD set and cassette (TCEirs 194) contains tempted, over my shoulder and when you walk in the room 

the album blue v includes the hit s eyes of blue I and How long out now on CD (EIRSCD 1075) 1 and cassette (eirstc 1075) I 

thanks to ail for your continuing support 
îS. m 



NEWSDESK: 017192 NEWà 
Columbiasignings Kula Shaker perlormed liïe at Tower Records' flagship store in PiccadillyCircus las Monday euening as part o( the relailer's lOth anniversary célébrations. Their performance was one of 10 showcases which also 
Republica throughout last week. Kula Shaker are sel to follow up their Top 10 single 
unconlirmedrelease on August 26, and their unlitled 

London rejigsto letTong 

retum to his dance roots 

London Records is A&R department to Pete Tong to ' 
LONDON AND FFRR S KEYACTS 

into the first dance major." ays, "Pete's been pretty busy for ; two or three years. It's been 

heaT of A&R Mark d a number of hotly- ce joining PolyGram Music in 1994, including Cast, Super Furry Animais, Longpigs and Alisha's Attic. Previously he was an artist, man- ager and partner in Lemon Records. 

second quarter (see p8) show London a fiflh-placed singles company - the bes performance for a PolyGram label - bu 
enlh best PolyGram performance. 

East West plans UK launch as 
unknown Britstorms US Top 20 
Welsh singer Don 

For 
es of the Top 20 in oard Hot 100 this week, e single I Love You Alw eight place; with a ullet, 

greatest gainers i: 

Now East West is planning to fol- low the US success by releasing the single in the UK on August 26. It is 
to move higher with forthcoming appearanc the Tonight Show With Jî and the David Letterman Show. Cardiff-born Lewis follows Bush and Spacehog in making an impact ackingthe UK m ît. The si 

mfirmed In A Minute, which is co-p on both by Lewis with Kevin Killer East West Records' dii promotions and US lab€ McGee, says, "It's going international hit. Somet can be too English in rausû 
i of 1994 by the US, wher Atlantic after a demo tape of lier record is an in songs landed in the hands of the The single's labels US A&R team. The success of the single is bascd on support by radio across the US, where it has become one of the 

lean time for UK acts in the US charts with only three acts apiece in the Top 50 singles and albums 

Forte tobuildVZ's 
publishing offshoot 

Richard Branson's V2 Music company. Forte, who has been commercia affairs manager at EMI Music Publish ing for four years, takes over as directo: of commercial affairs at V2. with a brie to build the company's publishing arm 
Forte worked for Virgin Mus! Publishing for 14 years before its sale h EMI in 1992. She says her rôle at VI will be si Id at Virgin. She will be responsible foi The company has also appointed two Sony LRD staff: former finance director Stuart Middleton and senior business affairs manager Richard Polding, who take on similar rôles at V2 Music. V2 moved to new headquarters at 131-133 Holland Park Avenue, previous- ly occupied by Chrysalis, at the end of last week (tel: 0171-603 2652). 

NEWSFILE 
Teller starts new US label Al Teller, the US executive fired hy MCA last November, has resurfaced with a new independent record label co-financed bya New York investment bank. Red Ant Entertainment is in the process of hiring staff and signing acts, with Teller as chairman and ceo. The label will be based in Los Angeles with an office in New York and one planned for Nashville. Teller. 51, was at CBS Records before joining MCA. 
PRS director goes it alone PRS director of broadcasting Nicholas Lowe is leaving to fulfil a long-held ambition to statt his own law firm. He will set up a practice in the new year with PRS as his first client It will continue to instruct him to work on the current BSkyB référencé to the copyright tribunal. 
V0P fills three top marketing rôles Virgin Our Price has made three key management appointments as part of ils marketing reorganisation. Stéphanie Brown, who previously worked at Emap Métro, becomes Virgin promotions manager. Design manager Gerrie Smith, formerly in the same rôle at British Airways, will cover ail aspects of store design. Simon Dornan, previously manager of several megastores, becomes local marketing and PR manager. 
The Box iures ex-MW ad executive Music channel The Box has appointed former Music Week advertising executive Rachel Hughes to the newly-created position of promotions and events manager in orderto raise its profile. 
Our Price reveals games revamp Our Price has unveiled a new-look games section at 73 stores featuring two new games charts in tandem with magazines PCZoneani Playstation Power. The stores will offer the top 10 PC CD-Rom titles, the top 10 Playstation titles and a sélection of 16-bit best seliers. 
Viva! ponders name change Women's radio station Viva! is considering a change of name to Liberty when it is relaunched in the autumn under its new owners The Liberty Broadcasting Company, owned by Harrods boss Mohammed Al Fayed. Chief executive John Dux is currently on holiday, but a Liberty spokeswoman says the station will still be aimed at a core audience of 25-44 year old females, although it is thought Liberty wants to atlract maie listeners. 
Notting Hill Music is on the move Notting Hill Music, the publishing company representing more than 3,000 artists, is moving to Bedford House, 8b Berkeley Gardons, London W8 4AP. Téléphoné 0171 243 2921, Fax 0171243 2894. 
BMG Camden releases Owing to a production error at BMG Records, the incorrect release date for eight new Camden titles was given in an ad in last week's issue. The correct release date is July22. 
Triple platinum hat-trick Take Thafs Greatest Hits, Simple Minds' Once B r" i Upon A Time and The Best Rock Album In The World...Ever! compilation were ail certified triple platinum by the BPI last week, Gold awards went to Dubstar's Disgraceful, Shine 5 and Mike Oldfield's Islands albums and the singles Mysterious Girl by Peter André featuring Bubbler Ranx and Gary Barlow's Forever Love. Wannabe by Spice Girls and Bom Slippy by Underworld reached silver status. 

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
http;//www.dotmusic.com ^ ^ MERCHANDISERS COPE WITH SEASONAL SHIFTS - p12 ^ ^ ^ 
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COMMENT 
The snobs can't stop wallypop Listen carefully and you should be able to hear the distant rumbling o( canned beats, hooks-by-numbers and incongruous little rapped bits which is the Sound of wallypop hits making Iheir stealthy approach to these shores. It's getting to that lime of year. One of those ahead of the pack is Macarena, which has had a more tortuous journey than most. It is possible Macarena was simply launched on the public too early - it was pretty dismal outside when it was first released in the UKin May-but that still doesn't fully explain why such an obvious hit has taken so long, and the resources of Iwo record companies, to gel away. The only real conclusion is that the snobbishness of the British média - and its obsession with ail the bits around the music (the act, their motivation, their taste in clothes) ratherthan the music ilself-hasstood in 
You couldn't get two more différent success stories than that of Spice Girls and Macarena; one a virtual overnight sensation, one a three-year saga. Both would rate equally highly on my pop-o-meter. The only différence is that one was made by a group of sassy young women with plenty to say for themselves, and the other a couple of faceless producers. Tangible acts with stories to tell might appear to have more appeal as long-ferm prospects for the industry, but the likes of Robert Miles have proved that isn't necessarily the case. For record buyers at least, the music always cornes first. Increasmgly the British média - and some in the industry itself - are only prepared to give the time of day to cool records. I personally, like many of you, don't listen to many of these records at home. But so-called 'discriminating" record buyers shouldn't be allowed to dictate the tastes of the nation. Se/ina Weib 

TILLY 
There's no escaping Macarena In the interests of research l've taken a vacation - yes, l'm wrifing from the beach in Cancun, Mexico. As in ail holiday areas throughout the world, most of the music in the many clubs here is UK or European. Maybe it's the simple lyrics that you can still sing along to, but there's no doubt we make great records for putting you in the party spiril. The most played songs are Soft Cell's Tainted Love and a resurgence ofthe Rick Astley classic Never Gonna Give You Up which the locals have invented a dance to, similar to the Macarena, which is the song that is driving everyone mad - Worldwide. There seems to be no escaping it, and it's certain to be a monster in the UK during the summer, It makes the Birdie Song Sound almost crédible! 
Soundscan: what's the fuss ail about In Mexico I watched a news item on CNN discussing the concerne about Soundscan expressed by certain US labels. Apparently, they are undecided about coramitting to acts forfurfher recordings when Soundscan gives them the knowledge of how badly certain records are selling. Also, as radio stations get Soundscan lists, they are refusing to playlist records which are not selling. Sheryl Crow was interviewed and she said, "Soundscan -well they're just reams of paper with figures on them; it shouldn't concern the artist" l'm sure if Sheryl hadn't sold zillions for lier record company, she wouldn't be interviewed for her thoughts. Now, Soundscan, to the uninitiated, seems to do the samo Ihing that Millward Brown/CIN in the UK does, so there are probably already some marketing experts out there looking at how to achieve sales. Imagine dodgy guys on Harleys calling in Tower Records in LA saying "Hey, mate, can I have 10 copies of the newX single". Isnolhing sacred anymore? 

Tilly Rutheriord's colwnn is a Personal view 

£25,000 for Save The Children. Custemers 
designer will be invited to attend a Christma: party with the band and 50lriends ol their choice. The best entries picked by Boyzone, HMV and BiglwiH be produced as cards 1er sale in HMV. Boyzor e ep cturedla nching the compétition and cutlmg an anmversary cake at HMV's store at 150 Oxford Street, 

Marsh looks to close 

radio and records gap 
by Catherine Eade 
BMC music division président Jeremy Marsh applauded the progress made in the relationship hetween the radio and 

But he stressed that further steps could be taken to strengthen the bond and made two suggestions: • artist albums and singles could carry endorsement stickers printed with the name of supportive radio stations, and; • radio and record companies could share market research and database 
"Record companies can help radio 

packages and identities," Marsh said. He suggested that sales reps could sticker releases that have been given support by spécifie stations as a means of heightening the profile of both the " and the station. 

UPBEAT BANNISTER DEFENDS BBC RADIO 
powerful force despite "the massive onslaught " of commercial compétition. "In the future, we will be serving a socie which is less homogeneous and more individual," he added. "Consumers are becoming accustomed to choice and bett 

restructuring ofthe BBC, he told the fèstival's closing session that the ation's radio service was atthe 
sake of it or without "Atthe same time the unstoppable development of technology will mean that those who choose to do so will be able to have more personally tailored packages of 

"The m iialogue m radio and the record industry the better — there is a need to focus on and target spécifie markets," he added. 

Marsh says one commercial station has already begun a trial stickering of BMG releases, and BMG linked up with Radio One in a mailout to fans 

information with radio, offer us information fror research they carry out,' Marsh also urged cor 

to repeat the job-swap initiative staged by Radio One producer Pat Connor and RCA head of marketing Kevin Dawson in April, and applauded commercial radio for taking more risks. "Radio is no longer playing it safe," he said. "A lot of progress has been made in the past few months, with more locally-originated programmes 
Around 400 radio and music industry delegates attended the two-day festival, which featured a sériés of speakers as well as a keynote address by chairman of the BBC board of govemors Sir Christopher Bland. 

Majors aim for gold with 

Olympic-linked releases 
make the most of Olympic lever over the next fortnight, with Sony, EMI and BMG ail hoping to emulate the success of Euro '96-linked records. Four soccer-themed singles reached the Top 20 last month, while both RCA and Virgin scored Top 10 football compi- lations at the height of Euro '96 fever. Epie is hoping appearances by Celine Dion at Friday's opening ceremony and Gloria Estefan at the closing ceremony on August 4 will boost sales of their cur- rent albums. Dion was duo to perform new song, The Power Of The Dream, on Friday, while Estefan will perform the officiai single for the games, Reach. EMI Premier has also released the BBC's officiai themo for its Olympics covcrage, Tara's Theme, a reworking of the theme to Gone With The Wind. Performed by Spiro And Wix, the track will be followed by Motion, a TV-; album, Sony Classical is repronu iport 

non The Arista is putting another push behind the officiai Olympic compilation, The Rhythra Of The Games. Justin Crosby, product manager for EMI Premier, says, "Because sports pro- grammers are quite on the bail with music for their coverage, music does become part of the public's conscious- ness, and I think it probably has a healthy effect across the board." Catherine Davis, marketing director at Epie, says, "Everyone's fairly lato get- ting excited about the Olympics because of Euro '96, but people are picking up on 
will pick up considerably." However, retailers do not believe the o the heights of 

c Juncti i Leamington Spa, 

^ ► ► SECOND QUARTER MARKET SHARE RESULTS- 

Ainleysopensup 
forcharityevent Mark Morrison, Nigel Kennedy, Louise, Upside Down and Spice Girls are ail lined up to support a charity day at Leiccster indepen- dent Ainleys next month. Sound Day, which will take place at the store on Saturday, August 17, aims to raise money for the local Emriy Fortey School for spécial 

Morrison has donated £1,000 aiîd wrll be there on the day along with Kennedy who will be busking out- side tn., shop. Louise and Spice 
dnd the counter vent Will be an "'red, on 103.2 FM cester Sound which is broad- tmg hve from the event 

n^^!L!nd.B-Mir- 
„„„ 7 "ueu awards dises, test r,',T 0r 0r'ginftl artwork Call 0116-202 0618 for informa- on or with .i r for auction. 

Girls will se 
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">4 NEWS 
NEWSFILE 

Smiths réorganisation 

puts music on f rontline 
by Catherine Eade outlets have moved their music sections more information about what, where to the front of store, while four smaller and how spécifie product fines are sell- WH Smith is aiming to heighten the stores have re-introduced music départ- ing. The data wiil fie available through profile of music within its stores as part raents for an expérimental period. independent information marketing of a reorganisation of its core business 'The basic restructuring of the corn- Company Infovision from October 1, and and a restructuring of its senior man- pany at a fundamental level is an indi- WH Smith Retail and Infovision will be agement team. cation that WH Smith is taking music running a sériés of seminars to explain WH Smith Retail managing director extremely seriously," says Kenyon the détails of the service. Peter Bamford has announced the cre- Jones. 'We'rc looking at how we can bet- The team of directors will be largely ation of four separate business units, ter serve our customers, and the cre- completed by September when former including one dedicated to entertain- ation of the new business unit is an Boots executive Robin Dickie and ment, and a team of eight directors. attempt to reflect how consumers relate former Sainsbury's, Price Waterhouse WH Smith product marketing direc- to entertainment products. It's early and Habitat financier Brian Landers tor Nigel Kenyon Jones has been pro- days but so far we've found that moving join as retail opérations director and moted to director of the newly-created music to the front has made a signifi- finance director respectively. The entertainment, interests and relaxation cant improvement on turnover of that immédiate appointments include Don 
video and computer products. overall turnover lias risen," he adds. months ago, as marketing director Kenyon Jones, who has been with the In a separate move, Smiths is also for the chain, while Jeff Prince becomes company for four years, says WH Smith planning to make more detailed trading supply chain director, Kevin 
lowing the successoftrials in the music Kenyon Jones says the aim is to improvement director and Tony departments of certain stores. improve stocking décisions on product Williams becomes human resources and Over the past few weeks, around six fines in Smiths, and will give suppliers services director. 

Virgin plans label with Massive Attack Virgin Records is launching a new label, Melankolic, in a venture with Massive Attack and their management company West. The first album under the deal will be a Horace Andy compilation, Skylarking Volume 1. Also signed to the label are Massive Attack collaborator Craig Armstrong and Bristol band Ariel. 
Arenas sign up with Blink TV Wembley Arena and Sheffield Arena have struck deals with Blink TV - the video broadeast service tor live music venues. Work begins on installing the system at Wembley Arena today (22), with three giant screens planned for the auditorium and smaller TV screens in the bar areas. The screens will show a 30-minute programme of ads, promo clips and news. 
Virgin goes on-line with Cyberia Virgin Retail Europe is linking up with London's Cyberia Cafe in a business partnership which will see the internet cafe open within a new Virgin Megastore in Rotterdam in August. On-line links between Cyberia and Virgin will be developed, says Virgin Retail Europe marketing manager Charlie Cunningham-Reid. 
Philips acquires Gimmell label Philips Classics has acquired the early music label Gimmell in a deal which will see future releases distributed through the major. The label became the onlyindependentlowina Grantophone Award for ifs Jusquin's Missa Pange Lingua in 1987. 
Printand design The photograph carried on page 16 of last week's issue as part of our print and design supplément was incorrectly captioned. The caption should have read: (from left) Bruce Gill, Cally Callomon, Mat Cook and Rob O'Connor. 

ITCtakesliteraryturn 
with Wobble and Cave 
Nick Cave, Jah Wobble and Gavin Friday are among the first performers confirmed for September's In The City convention, which will see the event move into the liter- ary world for the flrst time. The club Vox & Roll, launched in London by Dublin- born Gerry O'Grady, is being taken to Ireland for the first time as part of a sériés of showeases at the confér- ence, which runs from September 7 to 11. Cave, Wobble and Friday are among the performers who will make readings between pièces of self-pro- grammed music. Other names confirmed for the sériés include Nik Cohn, convicted drug smuggler Howard Marks, writer Pat McCabc and Ronnie Drew of The Dublincrs. Mcanwhile, last week saw the final deadline for tapes to be submitted for the conference's unsigned bands contest, sponsored by Guinness. Organisera are under- stood to have received more than 800 tapes. ITC director Tony Wilson adds that the conférence panels are also taking shape, with the first panel titles confirmed including "Multi-media - corne back when you are older", "Jungle - making the neighbourhood safe for quiche", "They think it's ail over - how to drop a band" and "Young turks - the new indie (?) labels". 

m 

0 ■ . 

Lorraine Cato 
I was made to 
love you 

EMIUK is to re-release the Pools Garden single, Lemon Tree, following phénoménal European sales. The single, originally i released in Germany last year, Jias sold 1 .Snumitsa cross Europe, i with half that total coming fronrthTBarïfs native Germany. EMI is i aiming to use radio support to drive the single; the record has been 1 picked up by stations including Clyde 2, Métro FM and West Sound, i and has a particularly strong profile in the north, Ireland and Anglia ' régions. The single was initially released in the UK in May, but only reached number 61 after failing to secure substantial radio support, i 

Bullish Asda launches co-op TV ads 
Asda is planning to launch its first co-op Asda launches its first press ad co-op Gallant says his plan is to establish TV campaigns in September, kicking otf campaign next month for Son/s Neil Asda as a key player in the entertain- j a sériés of regular co-promotions with Diamond Greatest Hits album, which is ment sector, after what was a strong j record companies. released at the end of August. The cam- year for the chain's entertainment busi- The supermarket chain will unveil paign, which centres on ads in women's ness; results posted for the year ending its co-op packages this Friday (26) at a magazines, follows two tabloid ad cam- April 27 show the music and video divi- presentation for record companies and paigns earlier this month for the chil- sion topped the £100m turnover mark, distributors at London's Planet dren's videos The Swan Princess and for the first time Hollywood restaurant. André The Seal. Gallant says, "We're going completely j Steve Gallant, Asda category manag- ^ "We're movingmto co-op marketing back 1 
pai^s^ilTforni'the centrepiece of a file," he adds. "We've got to the point erally making the entertainment j new strategy, designed to heighten where we are a substantial player, but department more space-efficient. , Asda's profile in the entertainment we want to be a major player." "The re-design represents several j market. The first TV campaigns will coincide million pounds' worth of commitraent, "We're ready to go " says Gallant. with a refnrbishment programme at the over the next 18 months, and indicates j "We've already been in discussion with supermarket chain. The first new-look how serious Asda is about developing j a number of record and video companies entertainment department will open in its substantial music and video busi- j and we're hoping to be a regular près- September at Asda's Morley store in ness," says Gallant. | ence on TV from the beginning of Leeds. Around six stores will be refur- , He adds that Asda has also pursued i September The idea is to let people bished by the end of the year, with four an aggressive pricing policy which aims j know how supermarkets se!) music and new stores due to open with the new to keep chart CDs at lower prices than ■ to dispel anv misconceptions." design in the autumn. Woolworths and WH Smith. | 

► ^ |> STRINGERKEEPS THE BAIL ROLLING AT ERIC-p6 ► ► ^ 
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ïï Keepingthe Epie bail rollingafter 

S ayearofbreakthroughsuccess 

SC ROBSTRINGER 
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ïou can understand Stnnger no getting carried away; it has been a mémorable year for the 33-year-ol( 

ichford, Deacon Blue Mai and June. and c 

"I had pretty much a clean sheet," he says. "We didn't bave a very good rester 
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RIVERDANCE - A JOURNEY. AVAILABLE ONLY ON VIDEO 
ORDER NOW VIA DISC TELESALES - 0181 362 8111 
CATALOGUE NO. VC6563. RUNNING TIME 70M1NS APPROX. S.P. £12.99 O.P. £8.84 
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SINGLES: QUARTERLY SNAPSHOT 
CORPORATE GROUPS distributors 
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SINGLES: 12-MONTH TREND 
CORPORATE GROUPS DISTRIBUTORS 

(Elerna RETURN OF THE MACK Mark Morrison (WEA) THREE LIONS Baddiel & Skinner & The Lightniag SeedsIEpic) FASTLOVE George Michael (Virgin) MYSTERIOUS GIRL Peter André 

WEA and Virgin str( 

As WEA and Virgin registersignificantmarketshareupturns, Sony comesi 
CECIUA Suggs featuring Louchie Loti & Michie One (WEA) 8 NOBODY KNOWS Tony Rich Project (LaFace/Arista) 9 FIRESTARTER The Prodigy (XL Recordings) D A DESIGN FOR LIFE Manie Street Preachers (Epie) 

focusing primarily on one single, the rebounding chart-topper from Fugees, ' which is not finished with yet. The success of Columbia and Epie took Sony within a whisker of victory in the corporate groups rankings, ' ' 19.4% share of the market, jusi u. J.-/0 oehind the long unassailable- looking PolyGram. In singles, the corporate group table î compétitive than it with third-placed 

Sonynarrow^beatenintothirdwith 

SsS;: 
itsrb™^ Si 



ALBUMS: QUARTERLY SNARSHOT 
CORPORATE GROUPS 

! 
ALBUMS: 12-MONTH TREND 

COMPANIES CORPORATE GROUPS D1STRIBUT0RS 

Apr-Jun Jul-Scp Oct-Doc Jan-Mar Apr-Jun Apr-Jun Jul-Sep Oct-Dec 

eakaheadof rivais 

s within a whisker of taking PolyGram s singles corporate group crown 
taking 2.6% of the the sixth biggest album of in the shape of Océan 

crrroZP 

s nVS 

That other rivalry down the table 

XTs 

1 JAGGED UTTLE PILL Alanis Morissette (Maverick) 2 OLDER George Michael (Virgin) 3 GREATESTHITSTakeThatIRCA) 4 (WHATS THE STORY) MORNtNG GLORY? Oasis (Création) 5 FALLINGINTOYOUCeline Dion (Epie) 6 MOSELEYSHOALS Océan Colour Scene (MCA) 7 THE SCORE Fugees(Calumbia) 8 HITS Mike& The Mechanics (Virgin) 9 1977 Ash (Infections) tO BIZARRE FRUIT/BIZARRE FRUIT II M 

2 NOW THAT'S WHATICALL MUSiC! 33 (EMI/Virgin/PoIyGram) 
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harder, rocky outing that can't fail to attract those who saw his TOTP and Finsbury Park renditions, although it lacks a killer hook. □ □ □ □ SEPULTURA: Ratamakatta (Roadrunncr RR23143I. Effective use of tribal drums power this fans-only slab of spitting ethno-metal along, the iikely resuit being another short-livod cliart appearance, □□□ GEORGE MICHAEL Spinning The Wheel (Virgin VSCDG1595). The dance mix is already in the clubs, and Michaei's 
ill help. 

RACHEL STAMP; Hey Hey Michael YouTe Really fantaslic (WEA WEA049CDJ. The 
four-piece lift theirgame and Runaways-meet-Phii Spector 
LUCE DRAYTON: Dreamer (Edel 0097935WHE). This delicate but tough first single suggests a long career in the mainstream spotlight for the hit writer produced by John Cornfield. □□□□ AMERICAN TV COPS; Turbulence #5 (Starfish STFD7}. While in pursuit of quirky indie- pop allure, American TV Cops seem to have inadvertently stumbled on the vestiges of early Wedding Présent, a □ OMD: Walking On The Milky Way (Virgin VSCDT1599), Only Andy McClusk/s unmistakable adenoidal vocals give away the origin of this track, which is middle-of-the-road Beatles-flavoured nostalgia pop, □□□ PLEASURE DELUXE: 99 Red Balloons (Eternal WEA 050CD1). Nena's Eighties camp classic gets the pop/techno tre courtesy of German identical twlns Ricki and Holly, under the tutelage of Boyzone/PJ & Duncan producer Ray Hedges. □□□ R KELLY: 1 Cant Sleep Baby (If I ) (Jive 4Z3762). Sounding more like Boyz II Men than R Kelly, this sickly-sweet ballad wil) nevertheless attract the usual crowd. □an ETERNAL Someday (EMI UKCDEM 439), Judging by the early enthusiasm for Disney's Hunchback Of Notre Dame 

of Elton's Circle Of Life outhrg should" beahugehit. DDOO JONAH: Sly/Alky (Parkway PARK0013I. This début double A-side is a fine mixture of dance and indie with shades of both Chemical Brothers and Black Grape and should set the south London duo up as one of the new acts to watch this year. a □ □ A GUY CALLED GERALD feat USA MAY: Voodoo Ray (Mercury 852899). The track credited with kicking off the British 

apid house sçenç back in 1989 returns NÏnètiiPslyîewith some atmospheric mixes. OODD JJ BROTHERS feat ASHER S: Move It Up (Eternal WEA D62). The Outhere Brothers crossed with a i •act Lhe masses this summer. □ □ □ GEOFFREY WILLIAMS: I Guess I Will Always Love You (Hands On Records CDH0R8). This 
writer for Color Me Badd and Eternal, among others, is a pleasant affair that sounds vaguely familiar and is perfect for radio. DDQ BIFNAKED: MyWhole Life (Edel 0086G65CTR). There are shades of Madonna's ballad style in this sultry, breezily seductive single, A gently syncopated rhythm adds to the charm of this coolly reflective pop song. □ □ □ UCC: The Key, The Secret (Pulse-8 CDLOSE109). A seemingly superfluous 

hit. Nevertheless, the song maintains its effervescent hook of housey piano and celebratory vocal, and could well h a hit once again. □ □ □ □ C00LI0: Ifs AH The Way Live (Now) (Tommy BoyTBCD7731). The rapper's next single is a smoothly- produced cover taken from the new basketball comedy Eddie. The original recorders, Lakeside, perforai on the track too. □ □ o ^ KADOC: You Got To Be There (Positiva CDTIV58). A frenetic deep house eut, with the magie Positiva touch, that should raanage to inch chartwards. 
THE ORIVEN: Jésus Loves You More If You Can't Drive (Polydor 57522521. The next big thing out of Limerick couldn't Sound less like The Cranberries, but this début single is a cracking post-grunge effort which should please fans of 

THE FUN LOVIN' CRIMINALS: Scooby Snacks (Chrysalis CHS5034|. This engaging and incredibly catchy lazy little hip hop nuraber could be the one to break the Noo Yawk trio, who are rapidly gaining 

IGGY POP: Best OLlive (MCA MCD84021) From 1977,1986 and 1988, this 18- 
by demonstrating, des 

quality of Iggyfs wild, but cohei muse. □□□ NIGHTCRAWLERS feat JOHN REID: The 1 Mixes (Arista 74321 390432). Remixers Morales, Tin Tin Out, Motiv 8 et al do their stuffall over the Crawlers' inimitable Eurotrashy thing. □□□□ LINDA PERRY: In Flight (Interscope IND 90061). Startling Jefferson Airplane/ Starship echoes abound on the ex-4 Non Blondes singePs first solo album, 

n 
- 

SPIRO & WIX: Motion (EMI Premier PRESCD4I. This collection of 11 compositions ail written for TV, with Tara's Theme and others aired during the Olympics, should make a minor splash in the compilations chart. □□□ SUZY BOGGUSS: Give Me Some Wheels (EMI Premier PRMCD10). Heading for pop crossover through sheer br J 
personality rather than ro drums or strings, Bogguss in style. □□□□ SISTER CARDL Lyrically Pol CDHB 213). Righteous, witiy anu aown- to-earth rhythms and words recorded in NY and JA with assists from Sugat Minott and Ken Boothe. □□□ 

pop 

RACHEL STAMP: POTENTIAL HIT 

GEOFFREY WILLIAMS: SI recorded with Sheryl Crow producer Bill Bottrell. A distinctive throwback with attitude (and fanbase) to bum. 
VARIOUS: Espresso! Espresso! (Deram/London 5355472). Easy listening combo The Karminsky Expérience have compiled a 22-track album of classics and rarities of the genre to follow up their In Flight Entertainment album. 

MEXICAN PETS; The Voice Of Trucker Youth (Blunt BLUNT0014). The Dublin four-piece are one of Ireland's finest alternative acts and have attracted considérable overseas A&R interest. Tl"s «'"«tmo of their first three EPs should up the 
ROOMFUL OF BLUES: Tum 11 On! Turn It Up! (Bullseye.dist. Direct BB66001). From 
Basie's I Lell My Baby to Ray Charles' Danger Zone, this is in-your-face jump blues played with style, conviction and panache. □□□□ ANN PEEBLES: Fill This World With Love (Bullseye, disl. Direct BB9564). The second album in Peebles' welcome comeback trail adds Mavis Staples and The Memphis Horns to husband Don Bryant'sco-writingskills. □□□□ VARIOUS: Sing Sing So (JVC VICG 5219). The latest in the JVC World Sounds sériés of field recordings of ethnie musics remastered and released on CD for the first time in the UK features Batak (Sumatran)songs and guitar. □□□ VARIOUS: Mix Mag Live! (MMLCD1-21I. This is a sériés of 21 finely-mixed albums from the cutting edge of dance music. Choose carefully, though, as some are Iikely to shift better than others. □□□ VARIOUS: Ambient Ibiza (EMI CDEMC3752I. Another Café Del Mar-inspired compilation for those warm summer nights. Classystuff. □□□ VARIOUS: The Sound Gallery 2 (EMI Premier CDTW02002). Recordings vary from seductive to the downright silly, with groovy and sophisticated cuts abounding on this collection for anyone with a modicum of taste. □□□□ VARIOUS: Bored Génération (Epitaph 6461-2). Epitaph's first enhanced CD will 

tracks from Rancid and NOFX as well as a rare number by Offspring. Also of interest are Primus, Helmet and an on- form Beastie Boys. SEIÈl TEENAGERS IN TROUBLE: Teenagers In Trouble Vs Fat Paul (Swarfinger SF007CD), This Bristol duo mix indie attitude with some trip hop tricks to make a fascinating début album. Bristolian chums, such as Flying Saucer Attack, help out and their version of Arlo Guthrie's Coming In To Los Angeles has to be heard to be believed. □ □ □ □ 
PENGUIN CAFE ORCHESTRA: Préludés, Airs & Yodels (Virgin AMBT15). This exceUent overview of the Orchestra's 20-year career lovingly showeases their uniquely affecting brand of chamber music, while an off-kilter Weatherall remix reflects their huge influence on the ambient scene. □ □ □ □ □ 

ALAN JONES TALKING MUSIC 
A pleasing side-effect of the popularity of the Diet Coke ad featuring Etta James' version of I Just Wanna Make Love To You was a re- awakening of interest in the legendary R&B vocalist. So the release, on Bullseye Blues, of Etta's critically lauded 1978 album, Deep in The Night, is nicely timed. Aside from her classic Chess period, this is probably the best album Etta ever made. The gut-wrenching title track is excellent, as are a sensitively interpreted Only Women Bleed and The Eagles'hitTake ItTo The Limit, wherein Etta whips up a real storm... It's 18 months since Suede released a single, and in Trash they've corne up with their best yet. A refreshingly uptempo song for them, it is 

their most disciplined and direct pop nugget to date. As always, it's redolent of Bowie, though their own increasingly distinctive identity shines through. Hugely commercial, and Iikely to be their biggest hit yet...The Manie Street Preachers won a whole slew of new fans with their number two hit A Design For Life. Many of those fans will happily re-affirm their support for the group by turning their new single, Everything Must Go, into another signficant hit. The title track and second single from their current gold album, it has the same epic production values as its predecessor, though a slightly inferior tune. The crash of the drums and the busily sawing violinists create a wall of 

sound that updates Spector for the Nineties and     
th^nra^ fTh

e placin9 seenls wel1 within anH th i m0St lmPressive slab of soul - i iest t0 reachthe release 

You. A smooth summery workoutwhfrh b u® 
delicate Jimmy Jam/Terry Lewis mactor • it needs airplay, but could turn int rpiece' summer'ssmashes tUrnint00neofthe 
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T~ MERCHANDISING 

WEARING IT 

WITH PRIDE 

leen there, seen itf done it, bought the T-shirt." While 
this acts as a neat summary of the gig-going experience in the 
Nineties, the latter part of this équation is now an important 
business considération, a fact borne out by the welter of 
merchandising companies active in the UK and the importance 
bands, at ail levels of success, place on presenting their 
images to the public. As a resuit merchandising is becoming 
an increasingly intricate affair. Promotional companies are 
now tailoring their products to meet the seasonal demands of 

the hundreds of thousands of festival-goers, supplying 
summer-friendly items from frisbees to bandanas, while 
lighter colours and tighter-fitting T-shirts are a must among 
female members of the audience. At the other end of the 
musical spectrum, dark colours, long-sleeves and tour 
information are considered necessary in the designs of T- 
shirts for métal and hard-rock fans, although it should be 
noted that skate-kids demand band names along the bottom of 
their tees so that they can wear them outside their jeans. 
On pages 14 and 15 Sarah Davis looks at how merchandising 
has helped fund the touring forays of two up-and-coming 
bands - Earache's At The Gates and China's Blameless - while 
Caroline Moss provides a nuts-and-bolts view of vending 
merchandising products and the burgeoning power of 
concessionaires. 

SUMMER DRESSING 

ÎAKE ANY SUMMER FESTIVAL AND ITS GUARANTEED THAT THE AUDIENCE WILL BE KITTED OUT IN HUGE VARIETY OF T- 
SHIRTS AND OTHER PROMOTIONAL ITEMS. CAROLINE MOSS INVESTIGATES THE SEASONAL SHIFTS IN A GR0W1NG MARKET 

THE BACKSTREET purchaaing décisions - obviousiy 
==. lavrjrists»,. 

-j;- 

one of Cobles'biggest ES^T^end of retail fashion," says Clai-ke. 

ne, 



MERCHANDISING 

PIOMOllONAl 

MERCHANDISING 

T. SHIRTS * SWEATSHIRTS * HATS + CAPS * 
RECORD/DESPATCH & LEATHER BAGS * MAls - 
MA2s/COACH/LEATHER AND MANY OTHER 
JACKETSANDAPPAREL ★ BUSINESS GIFTS & INCENTIVES 
WE CAN ALSO MANUFACTURE TO 

| YOUR OWN IDEAS & DESIGNS 

"When a lot of peoplje 
GOTO FESTIVALSTHEY 
TAKE MONEY TO BUY 
PROMOTIONAL 

THE FESTIVAL, AS OFTEN 
ifS THE ONLY TIME THEY 
GET TO BE WFTH THEIR 
FRIENOS OVER A PERIOD 
OFUME." 
Chakan Hislop, 
PROMOTIONS MANAGER, 
Baskind 

DESIGN & MANUFACTURING go more for the lighter s and tighter fitting T- available at that time of 

5—J 

. 'says Hislop. "Thi 
oflen it's the only time they get be with their friends overa 

tst to the merchandising ch takes a hefty 25% of gross 
MERCHANDISING BALANCES THi 

At The Gates: 'Métal fans are ins For up-and-coming acts, merchandising is a significant means of crealing a healthy fan- base and offsetting the costs of vital live performances, ivr/tes Sara h Davis. Harache Records' Skate/metal act Al The Gates and China Records' pop/rock quartet Blameless are two bands who have sustained their entry into the music business by utilising a hard-edged merchandising approach. Although both acts are signed and receive tour support from their labels, the record company expects to recoup its outlay and merchandise sales can ensure that tours break even or even make a profit. "Without merchandising sales, touring fer us would be virfually impossible," says At The Gales vocalist Tomas Lindberg. "Selling shirts funds a lot of promotion." Formed in 1990 in Golhenhurg, 

n « g 1 

iNE when it comes to buving shirts" Sweden, the five-piece signed to Earache a year ago after three releases on localindie Peaceville Records. Released last October, their début album on Earache, Slaughter Of The Soûl, has sold around 4,000 copies in the UK and 30,000 Worldwide. To promote the release the band spent 22 weeks touring continental Europe, the UK and the US, and are embarking on a sériés of festival dates this sommer before recording a follow-up in the aulumn. Lindberg points outhowthe demand for merchandising by métal fans is unparalleled in the rest of the music business. "We've been able to fund the tour mninly from sales of T- shirfs," he adds. "Métal (ans are insane when it comes to buying shirts; they always want the latcst design, no mattcr if they already own 20 At The Gates shirts." Earache uses Kettering-based 

Métro Merchandising because of the company's ahility to respond to last-minute requests, according to the label's tour co- ordinator Dan Tobin. "We can go to them in a panic, mid-tour - say in Spain - and ask for more shirts and they always get them to us," he says. "There isn't much point if shirts turn up two days after the band has left lown 
During the second European tour, supportmg Napalm Dealh, we sold out and reprinted half-way through," The band initially took 400 shirts which had cost £2 000 
"We reprinted 150 and were only left with 35 at the end of the tour," says Tobin. "Almost £5,000 worth were sold and we made nearly £3,000 profit," AtThe Gales appeal to métal and skate fans, and each audience wants différent designs. "Traditionally métal fans have black shirts, but at At The Gates concerts we pet 
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MERCHANDISING 

baseball tops, colour co- with album sleeves. The Christmas marki croates a demand for sp merchandising. "You ge influx of people bi ' 

BUCK GBAPE; MERCHANDISING DEVELOPS WITH AUDIENCE Cwrtn 
sales. "If you have a large band weeks," says Clarke. 
they go that's fine," says Chris merchandising moves Cooke, head ofthe tour predominantly into heavier T- department at Winterland, "But shirts, sweatshirts and jackets. people tend to be going to the "There's still an incredible European festivals for the event demand for MAls and MA2s," itself rather than for any says Michael Hannan, marketinj particular band. You'U end up manager al Cobles. "Everybody 

dard T-sh es very 

BOOKS FOR THE UP AND COMING 

V 

Bwmeiess: sustaining their entry hardcore skate kids who prefer blue and green," explainsTobin. "Dur next range inclndes a green shirt with a tiny logo and a design aronnd the bottom, so that they can wear them ontside their 
There are other considérations; positioning on a bill dictâtes the quantity required hy acts and At The Gates, like most other bands, sslllong and short sleeve Yersions with a minimum of two designs - a four-colour album cover and a logo design with tour dates on the back or sleeves. Long sleeves do sell well, aven in summer, and métal kids P'efer them," says Tobin. "Kids tjtant full album designs, tour 

And if you're touring in a place Vou ve been before, you need Jtew designs. Our latest is 
bootleg style-gold and silver or a black shirt, giving the effecl at the band did itthemselves." ina's LNameless actually 

design their own merchandising; "We would never sell a T-shirt we wouldn't wear ourselves," says bass player Jason Leggatt. The band, who formed in their native Shetfield two-and-a-half years ago, released their first single, Signs, on Rough Trade and were subsequently pickcd upby China. With anumber27 single under their belts - Breathe (A Little Deeper) in March- Blameless recently headlined a 30-date UK tour in May and June, and took 600 shirts on the road with them according to manager Joe Davidson, who points out that merchandiser Underworld also distribufes to retail outlets. "Our shirts include the name of the band, but we dont include tour dates and use no more than three colours to keep thmgs easy on the eye," says Davidson. 
"Some of our shirts are sosubtle you wouldn't know whose they were unless you are familier with the band. Wesoldaboul 

l-EDGED MERCHANDISING APPROACH £3,000 worth of merchandise and worked ouf, on an average of 200 crowds in the clubs and 1,000 at collèges, every punter was worth about42p in merchandise alone." BothAt The Gates and Blameless are in profit hy the end of their tours and Davidson says there are lucrative spin-offs. "After the last tour 1 was deluged with letters from fans who had been to the concerts, bought shirts and wanted to buy other designs," he says. The band has now set up a mail-order service and is investigating sales via the Internet. Meanwhile, Earache has a website up and running, with a page set aside for At The Gates, as well as a 10,000-strong database and a mail-order service including CD Roms which display product. Such are the sophisticated marketing tools which are now the mainstay of the profitable business of merchandising for bands at ail levels of success. ■ 

Jlienz, Fantasy, Streetz, 
Tribal, Native American, Fun, and a whole lot more. Quality garments with a 

fast turnaround. 
fly out," says Pennington. Of course some product is completely unseasonal and sells 
Hardy perennials include bags of 

Also 
Corning Soon 

Free Colour 
Catalogue! ^ 
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UNPARALLELED QUALITY & SERVICE 
RETAIL DISTRIBUTION & TOUR 

SUPPORT 
T-Shirts : Woven Patches : 
Bandanas : Backpatches : 
Lanyards : Stash Cases : 

Stickers : Custom Garments : 
Razamataz, The Warehouse, 4 Derby St, Colne, Lancs BBS 9AA 

Phone (01282) 861099 Fax (01282) 861327 E Mail Info@Razamataz.Co.Uk 
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THE NUTS AND BQLTS OF FESTIVAL FARE The business of vending merchandise at festivals is pretty eut and dried, especially in the UK, writes Caroline Moss. Most of the larger festivals appoint a concessionaire to sell ail merchandise on behalf of the différent bands appearing. "The last thing the organisers want is 30 différent merchandising companies turning up and vying for space at the same time," says Doug Hurcombe, head of A&R at Big Tours. A strict system opérâtes whereby the headlining band will have four orfive différent styles of T-shirt on sale; this amount decreases with the band's status on the bill. The concessionaire takes a eut of ail product sold - usually 25% - and settles up with the companies afterthe event. As well as being a merchandising company, Big Tours acts as a concessionaire several festivals, but bas a policy of sticking to the larger 
"We do Donington, Knebworth and places where you'll have in excess of 60-70,000 people," says Hurcombe. "Reading and Phoenix are good, but for the amount of revenue generated compared to the amount of days you spend on the site it's not ■effective to be a 

Some European festivals, for example Roskilde, dont appoint a concessionaire. "YouTI go and do it yourself and find there's a 'bot' field with about 12 différent merchandisers," says Chris Cooke, head of Winlerland's tour department. Régulations govermng self-vended festivals vary according to the event. Sometimes booths are provided and a nominal fee is usually demanded. "We did a festival in Sweden recently which cost us about £150 for the stall fee," says Cooke. There are obvious pros and cons to both types of vending at festivals. Concessioned events mean that a large chunk of the profits goes to the appointed company. Howeverthis system alleviates the logistics of shipping product around Europe and employing staff to work on site for several days. "l'm not always happy about dealing 
sometimes it saves me a big headache," says Andy Burgess, head of tour department/artist relations atNice Man Merchandising. Burgess is currently negotiating his contracta so thatheisn't committed to vending financially enviable festivals. Larger outdoor venues such as Wembley, Nynex and the NEC appoint in-house c 

companies and operate m a similar way to the festivals. Merchandisers are happierto 
deal with concession companies at these events as the punters will ail be fans of the main acts, ensuring large product sales. A général rule of thumb for ail concessioned events is to ensure that product is in good supplyand is displayed to its best advantage. It is only in the smaller théâtres that merchandising companies generally vend their own product. There is often a booth of some sort and sometimes a nominal fee is charged but, according to Hurcombe: "It's not usually a case of renting the space because most times it's part of the agreed deal with the band that a space is made available for vending." Often the management of the venue is content with a few T-shirts in exchange for retail space. However, even the smaller venues are sometimes concessioned. "It's easy to vend small, 2,000-seat théâtres yourself, for exampie we used to vend ail the Apollo Group venues but now they're ail concessioned," says Burgess. "Everybody should still have the right to vend these small venues themselves, no doubt 

OUTERrœajLiM.TS -* ★ * * i . * ^ "À" BV tA" ^ 
THE PAN EUROPEAN SOLUTION 

With our own UK and continental distribution opérations, we offer an unparalleled service 
to retailers and merchandisers. 

If you are a retailer looking for ways to create new profit opportunities and customer satisfaction 
we supply a wide range of licensed music T-shirts and other clothing for acts such as: 

BLUR, BON JOVI, ELASTICA, 
R.E.M., PEARL JAM, FOO FIGHTERS, GREEN DAY 

SILVERCHAIR, NOFX, QUEEN, AND MANY MORE 
If you are a merchandiser looking for an effective and Creative distribution and mail order service for vnur 

I products throughout Europe, we are the company for you. Why not check us out? 
You can reach us; 

ALPINE HOUSE HONEVPOT LANE KINGSBURY LONDON NW9 9RU 

CONTACT: YVONNE ORBACH 

HAVEN 2137 SLUISJESDIJK 151 3087 AG ROTTERDAM NETHERLANDS 
TEL: + 31 (0) 10 294 1194 FAX: + 31 (O) 10 428 0540 
CONTACT: PETER BRASSER 
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FRONTLINE 
BEHIND THE COUNTER 
MARC GREEN, Menzies, W 

music multiples here in Weymouth, we have always had to be everything to everyone and now we are concentrating on making our product range even more accessible. The refit features a brand new dance section that sits next to chart and TV-advertised product and back-catalogue space bas been increased by 80%. So far this week Crowded House and No Greater Love have been ourfastest movers, while on a more specialist level we've been selling a lot of garage, house and reggae to foreign exchange students who are beginning to pour in. Far from lamenting good weather, here it is a bonus as it brings the daytrippers beating a path to our door. A national TV campaign for our latest music and video promotion is about to break and with the extra space we've gained, we'll really be able to do it justice." 

ON THE ROAD^ 
CHARLIE COLEMAN, RTM sales rep, London "Our biggest release is the Underworld single which is still in the top five, and Lush's single 500 (Shake Baby Shake) is doing well. They're the big two, but De La Soul's album bas been quite successful. Barry Adamson's album could do a bit for us too. The Jarvis Cocker track on it bas been going out as a promo, but we're having problems getfing permission for a single from Island. Pre-sales are quiet, but the new Coolio single from a Whoopi Goldberg movie is going well at the chains and the indie shops, to a lesser extent. There aren't notable trends or variations in my area (the West End), though there's more rock and indie orientation than in my previous sales area in the no west around Manchester. Most labels seem really quiet at the moment. They're staggering releases until the students are back at collège; the shops get quite irritable about waiting for the big end of- the-month schedules." 
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l„ealoUmwillbepr.motedw.hadsin^^«WM£^ 
Adswibm^on^MT^and^n^erran^wbh Virgin, /VMfwilhHMV, AdS ■■ ^dv.andM^///aTfAmadouSo.sra^ac.1vlt, 

ound".hënÙnK™ith ' '' ' ' ads'on (Oss^nd 
promoted with ads in the speciahst music press. 

This re-released album wilfbe nationally advertised on G MTV and in selectedITVragions.   .. , National TV advertising on G MTV will be backed with a régional 
ThérewilMjeads in ûwith HMV and the album will feature on hstenmg posts at MVC, Sam Goody's and Virgin. The release will be advertised in The Face. NME, The Guardian, Independent, 0,Echoes,Touch, True, Murik and MixMag.   Ads will run in NME and MelodyMakerand there will be a malin,rt tn tb, 

Tbere will be national and teen press advertising to supporttliis release, which will be promoted in-store by selected multiples and independen' Tbere will be advertising in the specialist music press to support this 
Ads will run on Classic FM and Melody and there will be press ads in the Sundey Times and Daily Telegraph. Posters are available for in-store use. TV advertising will run for four weeks on Country Music Télévision anJ 
there will be press ads m a.Mojo, Time Dur. CM/andthc nationals. National Channel Four and régional ITV advertising will promote this illals ■ n Capital, ( Kissand Choice. Ads will run nationally on Charnel Four and satellu I regionally on ITV. Bus shelter and four-sheet posters will run nationwide; 

: Four and régional ITV       Melody,     I There will be extensive Channel Four and ITV advertising to support this I   BSkyB.The Box and MTV. ; will promote this release. there press and posters in London and the South. In store displaysw;! run with Our Price, HMV and Virgin I Ads in motoring and TV listing magazines will be backed by radio spots and acs on Sky Sport, Channel Four and régional ITV stations, Ads will run nationally on ITV, Channel Four, satellite and cable stations supported by teen press ads. There will be extensive ILR advertising. In îtort the album will be promoted by multiples and independents. This release will be advertised in selected ITV and'Channel Four régions. There will also be advertising on BSkyB. There wifl be advertising on the Big Breakfast and GMTV plus régional ,T"-e..--:-ingfromreleaSe.    on Kiss, Choice and Galaxy supported by nationwide posters 1)5 m f 're The Gfeanerand Dancehall Radio ads will ru daxy and Forth and there will be  ■ mmSmïnLoaded,MB,Muzik,Attitude,Boyz,DJand Wex 
I also run on BSkyB, in tll|l!!illi Ads will run nationally on BSkyB, M on ITV and cable. Radio ads will rui 

o 
< 

ARTIST ALICE IN CHAINS - MTV UNPLUGGED Record label; Columbia Media agency: DPA Media executive: Paul O'Grady Head of product management; Jo Headland Creative concept: In-house Columbia will be concentrating on sic press advertising to support its 1 Alice In Chains MTV Unplugged release, which is due out next Monday. The Unplugged session was recorded in April. To support the album, Columbia is targeting the band's fanbase with a substantial mailout and promotion through rock and indie clubs. There will be ads on MTV, backed by press ads in Meta! Hammer, /Cerrang/- including some co-op ads with Virgin - Melody Mater with Andy's and NME with HMV. The album is an Our Price recommended release and will be charted by Menzies, In-store displays will run with HMV and selected independents and the release will feature on Virgin and Andy's listening posts. 

CAMPAIGNSOF THE WEEK 
COMPILATION DREAMHOUSELE VOYAGE 1 Record label: MCA 1 Media agency: BLM f Media executives; Steve Booth and 

Warren Lipman Product manager: Steve Tallamy Creative concept; Steve Tallamy and 
Pete Pritchard MCA is running a heavyweight radio campaign to promote Dreamhouse Le Voyage - a compilation of Mediterranean progressive tracks that bas already sold more t an 100,000 copies in italy where it was irs launched. Robert Miles s dreamhouse hit Children is included nn this compilation. MCA is running radio ads on Clyde Forth Piccadilly, Essex, Fox, Kiss 102 in Manchester and Scott'ish H R stations which will be tagged by John Menzies. There wHI be in-store displays with Our Price, Virgin and HMV, which is mnn 1 ! co-op ad m MixMag. The marketing spend also covers specialist music press advertising, street posters in London and the south « h 
 régional bus shelter poster camnln MUill WttK 27 JULY1996 
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fwv TOP 75 SINGLES cm 
L 27 JULY 1996   ' 

- tr „ Tnle Label CD/Cass (Distributor) 1 Artist (Producer) Publisher (Writer) 7712* 

41 
, WANNABEO VirginVSCDX1588/VSC1588|E| Spico Girls (Slannard/flowel Windswapt Pacific/PolyGram ISpice Gitls/Srannard/Rowel ■/• 
8 KILLING ME SOFTLY * Coiumbia6633435/6633434(SM) 

31 , FOREVER LOVE • RCA74321397922/74321387964(BMG) Gary Barlow (Porter/Borlow) EMI (Barlow) ./. 
45 g MYSTERIOUS G1RL • Mushroom d îooa'c 2000/-/- omv/bmgi 
5 4 3 BORN SL1PPY O Junior Boys 0wnJB0 44CDSl/-(RTM/DISCl Undarworld (Undeiworld) Sherlock Holmes/CC (Hyde/Smrth/Fmersonl -/JBO 44 

is fifNiwlCRAZY WEA WEA 054CD VWEA 054C (W| gz Q (rLElLl Mark Morrison (Riley) Perfect (Morrison/Riley) ./• m HIGHER STATE 0F C0NSCIÛUSNESS '96 REMIXES MenïeaoFESCDmsMCSif) Wink (Winkl EMI/PolyGram IWink) ./FESX 9 
t 8 r MACARENA RCA74321345372/74321345374 (bmgi Los Del Rio IBola/Sloerl Warner Chappell (Monge/Ruir) -/-® 

9» ; DONT STOP MOVIN' Undiscovered/MCAMCSTD40041/MCSC40041 (BMGI Livin' Joy (Visnadi) MCA (Visnadi/Diggs) -/MCST 40041 
10' g THREE LIONS (THE OFFICIAL SONG OF THE ENGUND FOOTBALL TEAM) ★ Biddel S SBmerS UjlOOng Seeds IVinousl Chysafe IBroudie/Sfcnîr/Baddiell Epie ffiETffiffifflJWmi/- ISMI 
11" BECAUSE YOD LOVED ME O Epie 6632382/6632384 |SM| Celina Dion (Fosterl EMI/Realsongs (Warrenl ./JS, 
12E3 H|MISSING YOU ParlophoneCORS6441/TCR6441 (El ■■ Tina Tumer (Hom) Carfin/WQ/Sony (Leonard/Sandford/Waite) -/- 
13 9 3 YOU'RE MAKIN ME HIGHlaFace/Ansta7432l39540i7432l395404(BMG) 
14 ^ UJGROOVIN' 1RS CDEIRSISE/TCEIRS 195 (El *" Pato Banton SRie Reggao RevoMon (Ihe Beatmaaersl EMI/PnipltlF»n City ICavalierc/BiigaS Jrl -/MRS 195 
15 6 7 THEME FR0M MISSION: IMPOSSIBLE MoiherMUMCDis/MUMSCisiF) Adam Clayton & Lany Mullen (Mullen/Beall Famous ISchifnn) -/12MUM 75 
16 4 2 SUNSHINE PositivaCDTIV47/TCTlV47/-/12TiV47(E) 
1703 J] HOW DO YOU WANT IT?^ DeathRow/lsland228546532/DRWMC4(F) 
1803 J] PLAÇANT UVE ^ ^ 1 Virgin VUSCOWEI 
19 22 2 HOW BIZARRE ^ Polydor5776202/5752064(F| 
20 2 3 KEEP ON JUMPIN' Manifeste FESCO 11/FESMC11 (F) Todd Teny leat Martha Wash S Jocelyn Brown (Terryl BMG/MCA (Adams/Morris)-/FESX 11 
21 03 5J500 (SHAKE BABY SHAKE) 4ADBADD6009CD/-(RTM/DISCI ■■ Lush (Bartlett/Lush) Island (Anderson) AD 6009/- 
22 03 m RUSH HOUR ParadoxPDOXDX012/-(V) Joyrider (Williams) BMG (Wiedlen/Rafelson) PDOX 012/- 
23 El JJ KRUPA EpieSSXCD 5/SSXC5(SM) ■■ Apollo Four Forty (Apollo Four Forty) Reverb (Noko/Gray/Gray) -/SSXT 5 
24 " 3INTOODEEP Chrysalîs CDCHS 5033/TCCHS 5033 (E) Belinda Cadisle (TicWe) EMI (Nowels) CHSPD 5033/- 
25 2 ' Kuta ShatoVi kialhit&R (MBs/K 1 Sh k 1 Coiumbia KULACD 3K/-|SM| 
26 - , JAZZ IT UP Positiva CDTiV59/TCTIV59(El Reel 2 Real (Morillo) PolyGram (Morillo/Quashie) -/12TIV 59 
27 ° 6 ALWAYS BE MY BABY Coiumbia 6633345/6533344 (SM| Mariah Carey (Carey/Dupri) Sony/EMI/Windswept Pacific (Carey/Dupri/M Seal) -/-<S) 
28 2 13 N0B0DY KN0WS LaFace/Arista 7432I356422/74321356424/-/7432135&421 (BMGI Tony Rich Project (Rich) Menace/Stiff Shirt/Sound Regisliy/Windswept Pacific (Rich/DuBose) 
29 - 7 THE DAY WE CAUGHT THE TRAIN mcamcstd4oo46/mcsc40046|bmgi 
30 m g KEEP ON PUSHING 0UR LOVE ls.Avenue/Ariste74321390422fl4321390424(BMGI " «a Nidaomte! tarin M» MSA/ishaVtertn (Bieî S CUHKMtan (tmgMMRnal -mom 
31 01 gM^GENERATION ^ ^ Polydor85463728a9l84JF) 
32 - 2 CHANGE THE WORLD Reprise wosseco/w«mz m Eric Clapron (Babvfacel WC/EMI/BMG/PolvGrom (Sims/Kenneiiv/KimarricVl 39 IflWl CANDLES Fourtfi 8. Broadway BRCD333/BRCA333(F| ttm* NexRBe|.e |ReeCB) iBeece/Carnianl -/I2BRW333 
34 03 n 1 COME FR0M ANOTHER PLANET, BABY EchoECSCD22/-(V) ^ Juhan Cope (Cope) Chrysalis (Cope) ECS 22/- 
35 » 2 BAD ACTRESS Toral Vegas CDVEGAS 13/- (El 
36 » 8 FEMALE OF THE SPECIES GutCDGUT2/CAGUT2(Ti/P) 
37 28 gWRONG Virgin VSCDT1589AfSC 1589 (E) Everything But The Giri (Watt) Sony (Watt/Thom) -/VST 1589 

Label CD/CassIDistributorl 
Indolen l/RCA SLEEP 013CD/SLEEP^3MC M 

2' , WHERrLOVrLIVES (REMIX) Arista743213815OT432138^(BMGr 
40 ,5 2 DUNE BUGGY Col

F
u^^^9^SffSnB/□f(usA) 

/Il 3, ,, THEReVnOTHINGIWONTDO O H0oiChaon*e8domTABCD241/rAM24m ^ 1 JX (Williams) Mute (Williams)    "/'ADA 
XL Recordings XLSR KCO/XLGRSSjW 

Deconstruction 74321382652/- (BMG) 
a/l 20 4 OH YEAH  Ash (Morri^Ash) I; Infeolious INFECT 41CD/INFECT 4IMCIRTWISC) 
45 [JJjJJI EASE YOUR MIND 

47 ^ 
)oo (Con) Island (Jacqui/Came/Con) 

40 41 „ OOH AAH...JUST A LITTLE BIT ★ ElemaWEAWEA(WICO)tfWEA041CM ■ O Gina 6 (Rodway) FX/to be confirmed (Tauber/Rodway)    /jg 34 4 HEY GOD ^ ^ s b ^ G MercuryJ0VCX21/J0VMC21 (F) 
50 

r/ 51 e 
52 3 
53 3 3 FREETO DECIDE Island CIDX637/CIS637(R 
54- 
55 - Pulse-8 CDLOSF 101/CALOSE101 (P) 
56 - WEA WEA 040CD/WEA 040C (W) 
5731 
58 - 

60 « 
Virgin VSCDG1579/VSC1579IE) EMI (MidiaBl/HushBfVWashintitDn) -/VST I579SI 1 st Avenue/EMI CDEM 431/TCEM «I (El 

61 CSSa,! 
Il ['rkl 72 16 ÛtUlLIA (J Suggsfeaturing Loue 

rain (Uroni) CC/Rondor (Cod/Percli China WOKCD 2085/WOKMC 2085 (P) 
WEA WEA 042CD1/WEA 042C (W) ne (Sly And Robbie) no crédit (Simo ' C "î rrai1 DONT WANT T0 HURT Y0U (EVERY SINGLE TIME)Dr2Ç„e»tpicB3463y-(Sf Frank Black IBIackl 11  6634637 04 39 2OUTRAGEOIJS| 

65 - 
66 rmiuc gotafeeling) U U Scot projet (zenker) BKB/Sony (Zenker) 

ngel/CC (Jules/Kelly/Skins/Kayne) Positiva CDT1V 52/- (E) 
igs XLS 70CD/XLC 70/-/XLT 70 (W) 

67 s , blurred^^ omTABCD243/TABMC243(Fl 
68 - 

70 « 
3BeaWfrrFCD271/FCS271/-/FX271 |FI iMamoH/Hiniiell BM6WM|ad.ms.'MDmîl-;FX 271 

Epie 6630705/6630704ISMI 
79 mBRILLIANTFEELING * ^ IMMl Fuji MontyAllstars featurinq TJ Davi 79 rm ANGEL'S SYMPHONY f yj Mt^àM RAF (Picotlo/D'Agostino) Media (Picott 
74 rmBEAUTYOFTHERIDE 

Mercury MERDD 464/MERMC 464 (F) 

m~ _ Al an i s 

Morissette 
Head Over Feet 

Her Brand New Single 
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(wv TOP 75 ALBUMS cin 

1 1 Tîtle Label/CD (Dislributor) | Artist(Producer) Cass/Vinyl 
n „ JAGGED Ll 11 LE PILL MiwwmsKissiKwi 26 * 4 NAKED Ist Avenue/EMI CDEMC0P3748(E) Louise (Cbaries/Wilson/Climie/Douglasl TCEMC 3748/- a 52 z CUSSICAL MEDITATIONS BCA James Galway (Various) Victor 7432^1^(8 MG) 
U 27» 39 DAYDREAM *2 Mariah Carey (Afanasieff/Carey/Var Columbia 4813672 (SM) tous) 4813674/4813671 53 93 2„ MERCURY FALLING» Sting (Padgham/Sb'ngi A&M54WW} 

2 3 15 MOSELEY SH0ALS ★ MCAMCDBOOOBIBMG) Ocsan CfllourSèene (Lynch/Oçean Colour Scenel MCC 6C008/MCA 600» 28 ' , THE VERY BEST OF MCA MCD11483 (BMG) MCC 11483/- 54 93 88 THE COLOUR OF MY LOVE *1 Celine Dion (Luprano/Doely) i Epie 4747432 (SM) 4747434/- 
3 4 . THESMURFS G0 POP! • EMITVCDEMTV 121 (E) The Smuris (Jackson/CorbctfErkelensI TCEM7V121/- 29 3-1 99DEFINITELYIVIAYBE*4 Oasis lOasis/Coyle) CRECi Création (3MV/V) ) 169/CCRE169/CRELP169 A55 ^ ,33 SIMPLY THE BEST *6 Capitol CDESTV1 (E) TCESTV1/ESTV1 

4 RECORRING DREAM ■ THE VERY BEST OF • CapMEsrxasîiB Crowded House IRnn/Finn/Fraomffouthl TCEST 2283/EST 2283 30» 7 LOAD• 5326184/5326181 56 48 3 CASANOVA Divine ComedylAIlison/Hannon) SetantaSBTCD25(V) SETMC 25/SETLP 25 
5 5 l9 FALLING INFO YOU *2 Epie «37922/4837924/- (SM) lia]56 22 THE PRESIDENTS 0F1E UNITED STATES OF AMERICA • coMe wmsMi The Preddenls 01 The United States 01 America Malew/Dederer) «KBH'WdSI 57 24L0VES0NGS*2 Rocket 5287882(R ) 5287884/5287881 
66 18 THE SCORE • Columbia 4835492(SM) Fugees (Prakazrel-Pras) 4835494/4835491 32 » 7 THE WAR OF THE WOBLDS JeffWayne(Wayne) Columbia CDX a^SM) 58 ™ COLLECTION " The Jam (Various) PcMor^^G^R 
7 9 „ (WHAT'S THE STORY) MORNING GLORY? *9 Oasis (Moms/Gallagher) CRECD189/CCRE189/CRELP189 33 - 2 CHAOS AND DISORDER w, TAFKAP (TAFKAPi arner Bros 9362463172 (W) 9362463174/- 59 0= [jj VOLUME 1-SOUND MAGIC Realworld CDRW 61 (E) ;o advise crédit) -/- 
8' ,„0LDER*2 Virgin CDV 2802 (El George Michael (Michaell TCV 2802A/ 2802 A 34 • 29 THE VERY BEST OF...* Eagles (Szymcyzk/Johns) □ektragMK^JOW 60 99 30 PARAN01D & SUNBURNT • One Utde Indian (P) Skunk Anansie IMasseyl TPLP 55CD/TPIP 55C/TPLP 55L 

.9 " ,6 WILOEST DREAMS • Pattophone CDEST2279(E) Tina Tumer (HorrWarious) TCEST 2279/EST 2279 35 - ,2 TO THE FAITHFUL DEPARTED • isiand cid 8048(F| The Cranbcrries Ifairbaim/ITia Cranberries) ICI 8048/ILPS 8048 61 " 30 MELLON COLUE AND THE INFINITE SADNESS • WrgnCOHUIDSIEI Smashing Pumpkins (Flood/Moulder/Corgan) HUTDMC 30/- 
10 ° ,, 1977 • Infectious INFECT 40CD (RTM/DISC) Ash (Morris/Ash) INFECT 40MC/INFECT40LP 36 24 2 CANDYFLOSS AND MEOICINE i Eddi Reader (Reader/Borowieckil îlanco Y Negro 0630151202 (W) 0630151204/- CO mrm RETURN OF THE MACK O U£. mM Marfc Morrison (Morrison/Chifl/RieUy/Brockpocket/ WEA 0630145862 (W) Tayiori 0630145861/13630145371 
11 2I OCEAN DRIVE* WildCard/Poiydor 5237872 (F) Lighthouse Family (Peden) 5237874/- 37 9 38 DIFFERENT CLASS *3 Pulp (Thomas) Island CIO 8041 (F) ICI 8041/ILPS 8041 63 3 ,3 FAIRWEATHER JOHNSON O Atlantic 7567828862 (W) Hootie & The Blowfish (Gehman) 7567828864/- 
12 86 BIZARRE FRUIT/BIZARRE FRUIT II *4 Deccasm.ciafflCA|BM3| MPeopleiMPeople) 74321328172/74321328174/- 38 CE s GREATEST HITS O * Gipsy Kings (Various) CotornbnmmSM) A 64 " 6 FUZZY LOGIC Créa Super Furry Animais (Owen/Super Furry Anir don CRECD 190 (3MV/V) nais) CCRE19Û/CRELP190 
13 16 JBTILIDIE» A&M 5405602 (F) Bryan Adams (Adams/Lange) 5405514/5405511 39 62 STANLEY ROAD *3 Paul Weller (Lynch/Weller) 6olDiswMKlK(F) 651 sPANPIPEMOODS* i ~ FreeTheSpirit(Edwards/Magnus) 'olyGram TV 5271972 (R 5271974/- 
14 - ,! WALKING WOUNDED • Vir91nCDV2803(E| Eventbing But The GidIWatl/Spting Heel Jack/Houiie B) TCV 2803/V 2803 |i 401^ ̂iPLAYGAMES DogEatDogfTheButcherBrothers/ML RoadrunnerRR 88762 (P) isso/RZA) RR88764/RR 88761 66 9' S GABRIELLE Gabrielle (The Boilerhouse Boys) Go.B^8^242(R 

SECRETS LaFace 73008260202 (Import) !□ Lim Tonj Braxton (Babyface/Various) 73008260204/- 41[B rm DISGRACEFUL* * Dubstar{Hague/Robinson) Food/EMI FOODCDX13 (E) FOODC13/- 67 48 4BR0KENARR0W Neil Young And Crazy Horse (Young) Reprise 9362462912 (W) 9362462914/- 
16 19 5 FREE PEAGE SWEETO A&MB^W 42 »' a HITS * Mile&TheMe han (Ncl/R h Virgin CDV 2797 (E) rford) TCV 2797/- s oo LO „ GOLDEN HEART» Vertigo 5147322 (R 5147324/- 
17,s „ THE IT GIRL# lndolenl/RCASLfEPCD012(V| Sleeper (Straet/Lampcov/Smithi SLEEPMC 012/SIEEPLP 012 43 « 66 THE RENDS ★ Parlophone CDPCS 7372(El Radiohead (Leckie) TCPCS 7372/PCS 7372 69 98 37PABL0H0NEY» Pari Radiohead ISIade/Kolderie) ophoneCDP 7814092 (El TCPCS 7360/PCS 7380 
18 21 „ GREATEST HITS *3 RCA74321355582(BMGI TakeThatlVarious) 74321355584/- 44. 2dust Screaming Trees (Drakouiias) Ep c 4839^M 70 " 65LEFTISM» Hard Hands/Co Leftfield (Leftiieldi lumbia HANDCD2(SM) HANDMC 2/HANDLP 2T 
19» 2 RAISE THE PRESSURE Parlophone CDPCS 7382 (El Electronic (Eleclronicl TCPCS 7382/PCS 7382 45 « 19 SECOND TOUGHEST IN THE INFANTS O junior Bd/stoiRTWDisci Underworid (Underworld) JBOCD 4/JBOMC 4/JBOLP 4 71 93 66 CROSS ROAD-THE BEST OF Bon Jovi (Fairbaim/Rock/Coliins) ★4 Mercury 5229362 (R 5229364/5229361 
20 44 THESE DAYS *2 Mercury5282482 (FI Bon Jovi (Coilins/J Bon Jovi/Sambora) 5282484/5282481 46 39 34 ALLCHANGE* CastiUckiei Polydor 5293122 (R 5293124/5293121 72 65 58 HISTORY-PAST, PRESENT AND FDTUflE, BOCK 1 *4 EpcWMim Michael Jackson Uam/levris/Jackson/Jonesfl/anoos) 4747092/4747094 

,21 33 ,4 HELL FREEZES OVER • Geffan ged 24725 (bmg) Eagles lEagles/Schainar/Jacobsl GEC 24725/- 47 « 1, ESSENTIAL ELLA • Varve/PolyGram TV 5239902 IF) Ella Fitzgerald (Various) 5239904/- 73 3 34 FIELDSOFGOLD-THEBESTOF*2A8,M6403072iF) Sting (Padgham/Sting/Dorfsman/Smith/Various) 5403074/- 
22 » 38 GARBAGE ★ Musbroom D3I45013MV/BMG) Garbage (Garbaga) C31450/L31450 48 « 4 ODELAY Geifen GED 24926 (BMG) Beck (Dust Brothers/Beck/Rothrock/Schnapf/Caldato) GEC 24908/- 741 ® S0FARS0G00D *3 A&M 5401572 (R lange) 5401574/5401571 
23 » 3 EVERYTHING MUST GO • Epie 4839302(smi Manie Street Preachers (Hedges/Haguel 4839304/4839301 49 « 48 SAID AND DONE *2 Polydor 5278012 (F) 5278014/- 75 " 129 GOLD-GREATEST HITS *3 Abba (Andersson/Ulvaeus/Anderson) Polydor 5170072 (R 5170074/5170071 
24 - 6 DREAMLAND • Deconstmcdon 74321391262IBMGI Robert Miles (Miles) 74321391264/74321391261 a50« 61 MUSIC FORTHE JILTED GENERATION * The ProdigylHowlett/McLellan) XLXLCD114/XLMC114/XLLP114(W) iii 

il if 

25 9 4, LIFE *4 East West0630120692 (W| Simply Red (Levine/Hucknalll 0630120694/0630120691 2 IKIbh UULLtollUN Daniel O'Donnell (Ryan/Campbell) RitzRITZCD0080(P) RITZLC 0080/- - Saiurdoy in a panol ot raoro lhan 2.000 ..o 

TOP COMPILATIONS 
1 2 1 Arifst bel/CD (Distributor) Cass/Vinyl lOU jj THE N0.1 EIGHTIES ALBUM ^ ^ ^ 

El 2 BIG MIX 96 11 " 2EIGHTIESSOULWEEKENDER2 Pump DINCD 12VDINMC124/- |P| 
II EMI TV/Wamer.esp CDEMTVD129 /TCEMTVD129/- (E) 12CB m THE N0.1 SUMMER ALBUM rU PolyGram TV 5356312/5356314/- (F) 
2- 2 SHINE 5 • Polyl 3ram TV 5356892 (F) 13 H ■ THE BEST SUMMER...EVER! • ■ Virgin VTDCD57/VTDMC 57/-1E| 

1 [newI IN THE MIX 90'S HITS : O L_EÏ11 Viroin VTOCO 89/VTOMC 89/- (E) 14» 4 FANTAZIA PRESENT THE HOUSE COLLECTION 4 O Fantazia FHC 4CDL/FHC 4MC/FHC 4LP (3MV/SM) 
4 4 2 MINISTRY OF SOUND - DANCE NATION PART 2 Ministrv 01 Sound DNCD 962/DNMC 962/- (3MV/SMI 15' , NO GREATER LOVE Global Télévision RADCD 34/RADMC 34/- (BMG) 

m* 5 MOVIE KILLERS Tels tarTCD2836{BMG) STAC 2836/- 16» 3 KISSMIX 96 PolyGram TV 5357012 (El 
63 „ NEW HITS 96* Wamer.esp/G lobai TV/Sony TV TV RADCD 36/RAOMC 36/- IBMGI 17 » ,0 IN THE MIX 96-2» Virgin VTDCD 85/VrOMC 85/- (E) 
7 i jj] VYB1N' 4 Global Télévision RADCD 3a/RADMC 38/- IBMGI 18 2 i CREAM LIVE-TWOO Deconstrucbon 74321391252/74321391254/- (BMG) 
8 9 22 TRA1NSPOTTING (OST) * EMi Premier CDEMC 3739/TCEMC 3739/EMC3739 (E) 19 6 , MAX POWER - MAX BASS 3 Break Down BDRCD 15/BDRMC15/- (SRD) 
9» < 100% SUMMER MIX 96 TelsrarTCD 2843/STAC 284Ï- (BMG) 20 4 , THE BESTSWMGALBUMUTHEWORLD-EVBL!» 7 Virgin VTDCD 86/VTDMC 86/-(El 

MUSICWEEK27 JULY1996 


