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Industry split over deieîed ruts 
4 Study to reveal value of UK music 

Billboardtoend 
co-operative era 
US trade magazine Billboard ditch the officiai UK chart faveur of its own rundown. 
two weehs' timc, follows the déci- sion by the US company to with- draw unilaterally from a 1982 
Billboard to print the UK charte. 

6 Fugees put Bucks top in publishing 
43 Dooiey; a date with Tina Turner 

Three Lions: surprise champs of Europe 
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We build foundations so 

you can build skyscrapers. 

M" MEDIA VILLAGE 

Represent: 
Fugees 

Jamiroquai 
D'Angelo 
Orbital 

LTJ Bukem 
[Logical Progression] 

Busta Rhymes 
Nas 
NT 

Rewind Selecta 
Maxwell 
Kwesi B 

Sony Playstation 
Genaside II 

Me'Shell NdegeOcello 
Cypress Hill 

Samuel Purdey 

For the first time a team that can deliver results from street and student press, radio and club 
Contact Shabs/Paul/Tim 

E-Mail inediavillage@gn.apc.org Tel: 0171 432 3224 Fax: 0171 432 3225 
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Radio stations bemoan 

crazy deletions policy 
iy Paul Williams c in Talbot 

Radio programmers and retailors are hoping the délation of two of the UK's biggest singles in the spacc of a fort- night does not herald a new policy by record companies. Mushroom deleted Peter Andre's Mysterious Girl after it sold 700,000 copies in 10 weeks, just a fortnight after Columhia Records told retailers it was withdrawing stock£ugees' double plat- inum KillingMe Softly following a nine- 
Radio stations and retailers voiced disappointment at the moves, which sparked the beginning of a chart décliné for both releases last week. Tim Stewart, senior présenter at Invicta FM, which is among the strongest supporters of the Fugees sin- gle, says, "It seems a little crazy to delete a single when it's still selling well. But we'll still play it." Capital Radio's group head of pro- 

grammes Clive Dickins says the dele- tions are very frustrating and urges labels to try to understand the implica- tions such moves have for radio. "My message to record companies is continue to have a developed dialogue with the radio station," he says. "Radio plays an important part in a single's success. If you feel a radio sta- tion is holding on to a single, talk to 
Columbia, which will release the new Fugees single, Ready Or Not, at the end of this month, says the décision to delete Killing Me Softly was taken to 

ough and, 

of the act, as the single is not typical of the album. Mushroom acting managing director Korda Marshall says he is preparîng the way for Andre's follow-up single Flava (due September 2) and début album Natural (September 30). "Having spent 18 months developing a career, we feel 700,000 records is 

they can buy the album," he says. The décision to delete echoes Mercuiy'a move to pull the Wet Wet Wet single Love Is Ail Around in 1994 after 
The practice is far more common in the US, where Oasis's hit Wonderwall was deleted by Epie while still climbing the chart and Bone Thugs-N- Harmony's single Tha Crossroads was pulled aller eight weeks at number oné. SimonCollins, singles buyer for Trax in Christchurch, Dorset, says, 'It's a bit ridiculous, considering everyone's com- plaining about how fast the chart is moving. Here's two singles hanging around for âges and the/re deleting 
Rose Norton, manager of Coda Music in Edinburgh, says she has been forced to order extra stocks of the two releases. "We're having to take the risk, but they could well disappear from the chart and we'd be left with stock." 

Sonyseals label deal 
with Columbia's Clark Sony has finalised a deal with Columbia A&R director Mick Clark which sees the création of the new imprint Higher Ground. The label, which will go through Columbia in the UK, will take on most of the acts Clark has signed for Columbia, including Lcftfield and Bally Sagoo. Clark says, "It will be totally artist driven, using small groups of talented and dedicated people brought in to work with extraordinary gifted artists." Graham Bail has been appointed as label manager. The label will tap into the press, marketing and other resources of the main label, which will be credit- ed on releases. "He gets ail the benefits of a fully- fledged label without the overheads," says Columbia managing director Ged Doherty. "We get someone with a great track record, so it really makes sense and we can grow it organically." MN8, who were signed by Clark, will remain with the main label because of the mainstream nature of the act. The first release on the new imprint is Honky's What's Going Down. Sony chairman and chief executive Paul Burger, who put the deal together with Clark, says, "Clark is an extraordinary creative and talented executive with a track record that speaks for itself. I look forward to the shared future successes that will follow as a resuit of the création of this young and vibrant imprint." Clark joined Sony in 1993, before which he worked for 12 years at Virgin Records where he oversaw the signings of Loose Ends, Inner City and Soul II Soûl. 

SU: 
:«k 

Mick Clark (left) is pictured marking the conclusion of the deal for the new Higher Ground imprint on the roof of Sony's Soho offices, with Sony chairman and chief executive officer Paul Burger (middle) and Higher Ground label manager Graham Bail (right). 

Virgin tricks rivais in radio battle 
w offensi in tîie battle for London's radio listeners last week in a bizarre move which was greeted with surprise and bemusement from its rivais Capital and Heart. Virgin secretly placed ads on Capital and Heart, promoting what appeared to be a new soft drink called Hype. Teaser ads also ran in the Evening Standard asking people to take part in The Big Switch before Richard Branson took out a full-page colour ad on Thursday (1) in the newspaper. It urged readers to tune into Capital for 15 min- 

FM service to see which they preferred. 

a proof was accidentally sent to which immediately pulled th ads. Heart has since followed su Virgin Radio's chief executiv Campbell, who as marketing m 
of Virgin in the press by Capital FM of their adve présenter Chris Tarrant and station head Pete Simmons. Campbell says, "For three years, we've had no problems at ail at senior level and myself and Richard Eyre [Capital Radio managing director] had a gentleman's agreement not to throw 

at each other because 

Richard Huntingford, chief executivf of Heart's owner Chrysalis, says, "I real 
nition of the power of advertising or Heart and we're more than happy te take his money." 

^ ^ > NMCSTUDYTOREVEAL IMPACT 0F MUSIC ON UK-p4 ^ ^ 

NEWSFILE 
Springsteen seeks veto over UK album Bruce Springsteen has launched a légal action against UK label Flûte International over its planned release of a collection of recordings, purporting to date from the early Seventies. Springsteen issued a writ restraining further distribution or sale of the album Unearthed. which was due to be released in Europe earlier this summer. It foilows a similarly successful action by Springsteen against Date International last year, relating to an album entitled Prodigal Son. 
VCI unveils new Riverdance video A new video charting the behind-the-scenes journey of Riverdance from Dublin to Broadway is being released by VCI on August 5. Riverdance - A Journey foilows the show from when it was a seven-minute slot in the 1934 European Song Contest to the world stage. VCI's Riverdance - The Show is the UK's most successful music video to date with sales exceeding 2m copies. 
Classic FM in schools link Classic FM is joining forces with the School Curriculum & Assessmenl Aufhority, the body responsible for implementing the national curriculum, to offer a sériés of 33 weekly programmes as a new teaching aid, aimed atpupils aged between lOto 17. Support material for the programmes, on spécifie musical genres, styles and forms, will be available on the internet. 
Apples reveals third Anthology plans The third Beatles Anthology album will notfeature any new songs when it is released in October, Apple has confirmed. The album, including Beatles material from the days of the White Album, is being released in the UK on October 7 and in the US a day later, Meanwhile, four hpurs of previously unseen documentary footage will feature in a new video collection. Based on the Beatles Anthology sériés aired on ITV last year, the videos will be available in boxed-setformon September23 when volumes one and two will also be sold separately. Six other volumes will be released later, with the final two 

CD scratch-mending cream launched A new CD cleaner, which the British makers say mends scratches, is being marketed in Europe for the first time. European distributor David Powell Distribution has struck a deal with HMV and Virgin to stock Crystal-disc cleaner, which can be used on CDs, CD-Roms and Laser Dises. The cream, originally developed in Canada as a car polish, will also be promoted through Hi-Fi News magazine, which will enver mount 35,000 sachets on the front of the édition out this month. 
CMT lies link with BSkyB Country Music Télévision has struck a deal with BSkyB Télévision, which will see the satellite operator taking over responsibility for the channel's distribution and marketing. BSkyB will also continue to have responsibility for CMTs advertising sales. 
Oasis album hits new high f ^ Dasis's (Whafs The Story) Morning Glory? was j bpi certifijîdJOtimes pjatinum last week. The BPI certifications also included live times platinum awards for Bon Jovi's Cross Roads -The Best Of and Alanis Morissette's Jagged Little Pill. Other awards were: Fugees' Killing Me Softly (double platinum), Crowded House's Recurring Dream... Best Of, Tina Tumer's Wildest Dreams and Spice Girls' Wannabe (platinum). Underworld's Second Toughest In The Infants and Club Mix 96 2 (gold), The No 1 Summer Album, The No 130s Album and Los Del Rio's Macarena (silver).  

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
http;//w ww.dotmusic.com 
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COMMENT 
Seeking a mutual understanding Despite the huge progress made in the relationships record companies have with retailers and radio stations, there are still some issues on which peace, love and understanding are never likely to be achieved. Witness this week's furore about Sony's décision to delete the Fugees' Killing Me Softly and Mushroom's décision to do the same with its Peter André hit. Front a retail and radio perspective, you have to be barking rnad to withdraw a producl which consumers undoubtedly want. Front the record company perspective, however, Sony and Mushroom want to develop artists rather than simply flog as ntany singles as possible. Seen in this lighl, the décision to delete makes far more sense. Ail this shows is that, at a practical level, the interests of retailers, radio stations and labels are still completely différent. Record companies have had to get used to the idea over the past few years that we now have financially healthy and independent retail and radio industries which set their own prîorities rather than simply follow the whim ofthe record business. On a daily basis, major retailers effectively sabotage the chances of many records being successful simply by refusing to stock them. Radio clearly sets its own agenda regardless of the priorities of record labels. This is not unhealthy or unfriendly. It is not grounds for emergency meetings of Bard or the BPI. Ifs just companies pursuing their business as they see fit. Any sensible company will attempt to mitigate any négative effects on those with which it does business. Retailers who continually refuse to support a label s priorities or labels which habitually delete singles will sufferthe conséquences. But improving relationships between différent sectors of the business means they understand where their interests diverge, as well as where they can work together. Steve Redmond 

MIKE DILLON 
Soundsite sets fine example WeshouldallapplaudEMIforits work with the Soundsite and Channel initiative. FMI has recognised that in the past few years, it hasn't been building a future catalogue and has been relying on the likes of Kate Bush and The Beatles. We have found that the Soundsite helped us sell albums which we wouldn't normally have done in depth, such as The Fun Lovin' Criminals and Strangelove. The benefits of the dealers' meetings EMI held earlier this year are also already being shown; the returns situation is improving and EMI's staff in London are more accessible to us. now we've been in contact. Some of the other companies are seeing how successful Soundsite can be. Pinnacle is also launching a similar idea. although i'm not sure how successful it will be: a: a distributor it will be more al the mercy of its labels, while EMI is using its own acts. 
The long wait for the big names Releases were a bit more disparate last year, but the record companies don't seem to be releasing their big name records earlier this year and business has suffered as a resuit Big-name albums, like those from Bryan Adams, Def Leppard and Prince, are not selling a: well or for as long as expected. As a resuit, we have had to rely on big-selling singles and a summer-long sale. I gel the feeling that many record companies see our industry as something that only exists from Octoberto December. No doubt, corne September, ail the reps will be coming in. loaded with armfuls of new releases from every major act under the sun. I wonder if the marketing peuple are aware that people's budgets can only stretch se far - as can the retailer's purse. 

NMC study to reveal the 

impact of music on UK 
  iirîf.Ti f\T\ informed 

One of the widest-ranging surveys of the music business has been commis- sioned by the National Music Council to follow up last year's British Invisibles 
The report will détail domestic eam- ings from a wide range of areas, such as music publishing, record sales, sales of instruments and the live sector, includ- ing music related income from pubs and clubs. It will also investigate consumer spending, turnover and employment in 

the NMC. says the hody initiated and provided funding for the project follow- ing the favourahlo reaction to the Overseas Eamings Of The Music Industry report, published in February 1995, which showed the business con- tributed £1.16bn to the UK's balance of 

identifiable commentary," he says. focus in on areas where v ly in the dark." Richard Steele, execul 

says, 
'ying h 

"We hope to draw v the industry is of people and causing 

It is being coordinated by Andy Feist and Media Research Publishing's Cliff Dane, who compiled the British ing home the Invisibles report. The team will als include University of Westminste research fellow and former MW writc 

ifile of the business its public percep- 
the finar thinkofi Feist says the brief is aimed at press-   ofthe musk t be anothei îhash of existing dat 

  (formerly the British jbn of Concert Agents, which contributed to the British Invisibles report) says the new survey will be invaluable, in providing extra evidence ofthe industrjfs strength. "We have always.had a hunch that the music industry was doing very well and this will provide the real proof," he "of music and just says. ---■ " » Feist hopes the research may eventu- ally be combined with statistics from 
dissémination  stock- this and we know the ipt to draw lots of individuals 

Music Mail opens up 
new TV slotfor videos 
sure following a deal struck between VPL's video search and copyright clearance division, Music Mail, and Channel Four. The TV station is running a seven-week sériés of five-mlnute programmes called Fresh Pop threc times a week at 6.55pm on weekday evenings. Music Mali is selecting and supplying around 15 videos each week for Channel Four, which whittles down the choice to one for each broadeast. Music Mail général manager Ross Penney says the initiative was only feasible following the launch of Music Mail, which came up with the Fresh Pop name. He says, "Channel Four is a commissioning broadeast- er and docsn't produce much of its own programming. It was important for them that they didn't have to deal with ail the record companies." 

11 

to labels because the videos arc played in full and the featured artists' record company and Music Mail are credited at the end. 'There are always a lot of fantastic videos and never enough airtime for them to get shown," says Penney. Sacha Cowlam, TV promotions manager at A&M, which supplied the Dodgy clip Good Enough for the flrst show last Monday (29), says, Tt's great for us, espe- cially because it is networked. We are sending Music Mail everything now." 

BMG Conifer is launching one of its biggest marketing campaigns of the year to back the soundtrack to US hit movie IndependenceDay. The score, by former Bjotk collaborator David Arnold (picturcd), will 
op ads. London-based Arnold is also continuing with work on an East West album of James Bond thèmes featuring vocalists such as Shara Nelson, Aimee Mann and Deborah Harry. PolyGram Spoken Word is also releasing Independence Day UK. a radio drama version, which was broadeast yesterday (41 on Radio One. 

The heat is on in summer smash race Record labels including WEA, RCA and EMI UK are bidding to score the big summer post-holiday hit by releasing a sériés of seasonal Euro-smashes over the next month. WEA is planning to release the cur- rent French number one, Coco Jamboo by Mr. Président, later this month, while EMI UK is releasing Captain Jack's Soldier Soldier, currently num- ly. And A. 

Track/srrtst (label) Solider Soldier Captain Jack (EMI) Sweet Dreams La Bouche (Arista) Coco Jamboo Mr. Président (WEA) La Dance d'Helene Real JoylElernal) ! 

people and they v 

entai di La Bon Etemal is hoping for a double suc- cess. It is releasing Real Joy's La Dance d'Helene and Ice MC's Think About The Day. The label's A&R director Steve Allen has been putting together a pro- motional plan to expose both the singles 

to ho idayma ers n Spa ns 
It has become a regular pr labels to put out singles ir before the si 

them in the UK "It's about holiday nu says. "These records ar 

However, Simon Cowell, A&R consul- tant at RCA, believes he already has this year's summer Eurohit in Los Del Rio's Macarena, which remained in the Top 10 this week. Like Whigfield's Salurday Night in summer 1994, Cowell believes the single is benefiting from the track's association with a dance which is popular in the holiday resort discos. Labels looking for a summer hit need to plan early, says Cowell. "It can take as long as seven months to get going," he says. Cowell is already working on 
anttiom of101"88 Wm be the hoUday 
probably bo releasedTnTeveral popXr 

^ ^ ^ ► REM RETURN WITH A NEW ADVENTURE-p13 ^ ^ ^ ^ 
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Pinnacle on Wednesday, Pinnacle managing directorTony Powoll confirraed the promotion of Chris Maskery to the rôle of sales director. Maskery, lormerly sales manager at the Company, first joined as East Midlands rep 10 
Pinnacle managing directorTony Powell, Maskery and Dino managing director Mario Warner. 

Dinooptstostaywith 

Pinnacle distribution 
by Martin Talbot 
Pinnacle re-signed il label. al last week, less than a month aller the company was sold to Zomba. The agreement, which continues a seven-year relationship, comes as Pinnacle préparés to distribute its first Zomba release next week. Dino's agreement with Pinnacle, which expired on June 30, was renewed despite approaches from three other distributors, says Dino managing direc- tor Mario Warner. "Since 1989, we have grown rapidly and Pinnacle has been a major element of that. If we went to a major, we wouldn't get the priority that Steve Mason and Pinnacle give us," he says. Mason's continued rôle at the compa- ny following last month's sell-out to Zomba, was an important part of the deal, he adds, The agreement runs for another three yea will assess the sit . with Zomba 1 

:le is relaunching The Network in an attemptto raise the profile of the scheme, vhich has 167independentretailer nembers across the UK. The relaunch will coincide with the nstallation of a new Pinnacle Network istening post in 115 independent stores. Th( 'innacle Network Selecta posts, designed by Lift, will allow five Pinnacle albums to be 

larmacy, Baby Fox's A Normal Family and Orange Deluxe's Vodka, Doughnuts And Dole. The latter two albums will retail for £9.99 as part of a spécial deal. The project has been developed by marketing manager Simon Holland along with sales director Chris Maskery and managing directorTony Powell. Powell says when the Network was launched itwas one of the first of its type and that a relaunch was proposed to emphasise the Pinnacle brand. 
Powell says, "It's great that the true independent CD merchandising Compa- ny remains distributed independently." In 1995, Dino accounted for a third of Pinnacle's 7.0% market share, making it the biggest distributed label by far. The Dino deal was inked the day 

The One For Me) - which is n next Monday (12) with pre-or 80,000. Zomba Music managing c Steve Jenkins says the tran 
Dino 

Pinnai "agoig c 

! Pinnacle took over distribution of Zomba's distributio 1e Zomba labels, including Jive, Pinnacle has been very smooth. A •tone, Worx and Mono. 350,000 umts of stock were move vell says he is confident of scoring from BMG's West Bromwich, 20 success with its first Zomba Midlands dépôt to Pinnacle in O œ, the Backstreet Boys single ton, Kent in the week before the r 
PopKomm to rock to the best of British 
UK acts including Tricky, Goldie, Ash Appearing on the same night are the takes place on Saturday at the Move 
promises to be the most eclectic live line-up in the history of PopKomm, which kicks off next Thursday (15). The Cologne event, which runs from August 16 to 18, has attracted 635 exhibitors, including a British contin- gent of 22 companies on the BPI stand. The live festival sees Tricky playing at E-Werk on the opening night. 

Wedding Présent at Kantine and Gallon Club. Drunk at Gloria. The conference's schedule of s On Saturday, the Bizarre Festival at nars will focus on development the Butzweiler Hof features, among Japan and the Far East. IFPI direct others, Garbage, Skunk Anansie, Ash, technology Paul Jessop will prese Nick Cave and New Model Army, while multimédia discussion and the II Terrorvision play at Luxor.,, , John Glover, Nigel Parker and F The Record Mirror party, featuring Jenner will présent a woz'kshop on DJs Dave Valentine, Paul van Dyk, rights of music managers and t Nick Warren and Elue Amazon, also artists. 
► ► EMI DOMINANT IN PUBLISHING MARKET SHARES -p5 ^ ► !> ► ► 

NEWSFILE 
Clyde s Hain joins Virgin Radio Bobby Hain, former head of music at Radio Clyde, has being appoinfed assistant programme director at Virgin Radio. Hain, 32, is being recruited to deputise for programme director Mark Story, who was elevated to the board at the radio station two months ago and will take on bis new rôle on Septemher 1. Hain worked for Radio Forth and Northsound, before bis six years at Radio Clyde. He was a winner of this year's Premios Ondas award in Barcelona. 
MTV and Heineken in M0S deal MTV and Heineken are joining with the Ministry Of Sound nightclub for a new advertising and sponsorship campaign. Under the deal, Heineken is aiming to increase brand awareness by becoming the sole sponsor of the dance programme Club MTV and is also sponsoring eight live club events - under MTV's Green Room European ClubTour banner- organised by the south London nightclub. 
Waughs' work takes Vivian Ellis prize The musical Bon Voyage, by Alexander and hlathaniel Waugh, has won the 1996 Vivian Ellis Prize. The love story and black comedy was also rewarded with a workshop performance at the Guildhall School of Music & Brama before an invited audience including Ned Sherrin and Trevor Nunn. 
EMI celebrate Cliff atfhe movies EMI is launching a double CD set and 10-page booklet Cliff Richard At The Movies, in the first move to update and remaster Sir Cliff's catalogue. The new release, out on August 12, features the previously unreleased track Look Don't Touch and a sélection of classic Richard tracks taken directly from movie soundtracks. 
RA revises DAB rules The Radio Authority has revised its rules relating to Digital Audio Broadcasts, allowing more operators to stage restricted service licence experiments.The Authority is to allow programme services that are not existing national or local licencees to stage tests, to broaden the range of programme expérimentation. 
New press head at City Slang City Slang Records has appointed Wyndham Wallace as its head of press. Wallace, who previously worked at Real Time Promotions, will oversee ail press for the label barring Gallon Drunk, whose PR will remain independently handled. 
Peermusic's Lloyd in US transfer John Lloyd, creative manager of Peermusic UK, is being promoled to senior director of talent acquisition at the company's US office. Lloyd. who replaces Nanci Walker, will assume his new position later Ibis month and will be based in the music publishing company's Los Angeles office. 

(UITTLE flIGHT fflUSIC 
Incliidrs Judi Driu h Sin^ing SV-XO l\ Tlll- CLO\V\S 
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PolyGram Island breaks out as 

main contenderfor EMI's crown 
Ash, Metallica and Océan Colour Scene help PolyGram overtake Warner Chappell 
Despite retaining its position at the market share summit for the sixth successive quarter, EMI Music Publishing bas reason to look ove shoulder for the first time in mon 

ooints Paul Connolly's MCA leapfrôgged Warner Chappell and BMG - whose share halved to 3.6% - benefiting from its " the quarter's secoi Alanis Morissette, Blur - whose songs registered twice with Charmless Man closest rivtd. BuTftHowing the rapid slide ofWamer Chappell, that 

Sr 

Me Nots - originaUy made a hit by names, Besides Warner Chappell, both Return of the Mack, it also has sha. Patrice Rushen in 1982) to the 25% EMI and PolyGram lost share, as did in two more of the quarter's biggest 
awn m Mariob riarev-a Alwnva Be Mv BMG and Sonv. sineles - bv Peter André and The us^cfon 

Sfitrr1 

ALBUMS 

illillltit. ; liillkiil 
C0MB1NED M 

liiiithi, 

)NTHTREND 

pr-Jun Jul-Sep Oct-Deo Jnn-Mar Apr-Jun t100.0% 

the albums and overall rankings 
months, the compan/s singles share has fallen seven percentage points from 16.0%, 10.7 points from 16.3% il 

International Music Network 22.5% CECILIA - Suggs feat Louchie Lou & Michio One Cltaring Cross 10D% NOBODY KNOWS - Tony Rich Projaci Sound Registry 70%/EMl 30% FIRESTARTEH - Tho Prodigy EMI 48.75%/Periecl 12.75%/ MCA 16.25%/Zoniba 20%/Un(orgetlablo 2J5% A DESIGN FOR LIFE - Manie Street Preachers Sony 100% 

MICHAEL/RUSHEN/ WASHINGTON/McFADDEN MINCHILLA/CRADOCK/ 
Dick Leahy/EMI George Michael 
PolyGram ocean (;0|0ur Scene 

JACOBS/JACOBS/ANDRE/ Perfect/lnternational 
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And this yean's highest climber is 

il 
fj SEAIli MAGUIRE, 911, 

BAGKSTREET BOYS, 3T, 
SLEEPER, PETER ANDRE, 
LOUISE, MEMAUSH, 
BAR ZOO &SPICE RIRES! 

T 
WANNA SEE 3T, 
BOYZONES 
EAST 11 m 
CmCEEf? 
GARY BARLOW 
AT THE SHOW! 
LOADS OF ACE 
POSTERS! 

uSlf "l WAS ARRESTED 
FOR SWEARINC 
AT JARVIS!" 

"LIFE'S TOO SHORT TO WORRY ABOUT THE THINGS l'VE SAID" NEW 

il'W 

And 
Oup readers spend mope money on music than Me peadeps of any oMop teen magazine! 

Source; YoutliTGI'95 FOR flOUERTISING CAll fllflf LEWIS ON 0181 570 3004 

The only pure pop magazine! 
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Twin-track brand attack gives 

VOP a firm footing forthe future 
The merger of two great British music retailing names - Virgin and Our Price - gives VOP 
two bites of the High Street cherry, says the group's managing director Simon Burke 
Anyone attending the Reading Festival end of the month will fmd it hard to miss Virgin Retail. Scattered ai 
highlighting the retailer's five-figure sponsorship of the event. And the of its involvement will be )r, as Virgin puts it, the 31 

THE VOP D1RECT0RS 

price High Street specialist, was identified as a brand which appeals a broad audience with a général 

Virgin Our Price managing director Simon Burke says, "The idea is to allow access to the London Oxford Street 
Nobody has done this before. It's a very 
Virgin unveiled détails of a marketing strategy review which will form the basis of its development over the next decade. Research for the survey was carried outbetween June and August last year and involved 700 responder aged between 16 and 65 in 35 towns and cities. Interviewed in their home 

openings this summer - and a natural extension of the close relationship forge d since Burke was appointed as chairman of the cinéma chain in addition to his VOP responsibilities last November - is this Thursdays launch of a Virgin outlet within the Virgin Cinéma multiplex in Rochester, Kent. Offering film soundtracks, film- related albums, videos, books and movie ia, the new outlet is designed as a test site, with the possibility of further similar outlets following in the 
The launch will further reinforce the image of Virgin as being more than just a record retailer, says Burke, "If it sends a message, it's about the fact that we are here to provide entertainment products to the consumer in a number of différent ways," he says. Besides the new openings, Boote and his marketing team are also re- emphasising the in-store activities aimed at maintaining the added-value 
Virgin's in-store radio station, VMR, also being relaunched with the use of DJs including Annie Nightingale Wednesday) and Kerrang! editor on Thursdays), while i-store personal 

supply, we wouldn't have a Dodgy or an question of the élimination^ Our arabe^ng^ened. 
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"THE DEAL BETWEEN STEVE MASON AN 
TO CREATE PROBABLY THE BIGGES1 
MUSIC GROUP IN THE WORLD IS HUGE1 

FROM AUGUST 1ST THE ZOMBA GR01 

BE EXCLUSIVELY DISTRIBUTED IN TH 

DISTRIBUTION ENQUIRES 01689 870 622 0 TELESALES ENQ 

FORTHCOMING RELEASES: 
AUG 12° BACKSTREET BOYS ° "WE'VE GOT IT GOIN' ON" ° CD 1 -jlT 
CD2 - LIMITED EDITION HOLOMOVIE CD DIGIPAK JIVE RCD 400 0p 

N* AUG 19 ° RKELLY ° "1 CANT SLEEP BABY" ° CD - JIVE CD 402 0 CiSE 
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0 *#■ 
ATRIBE CALLED QUEST 
BACKSTREET BOYS 

llll^- BILLY OCEAN 
Il 11^- CRUSTATION 
llll^ JOE 
llll^- KEITH MURRAY 
llll^- KRS- ONE 
Il 11^ MICHELE 
IHI^ R. KELLY 
Hll^- SMOKE CITY 

0 m 
|||1(^ BUDDY GUY 

CHRIS DUARTE 
JARS OF CLAY 
JOHN MAYALL 
METAL MOLLY 

|||(|^ SOLAR RACE 
||||(^ WHITEOUT 

0 S 
^ , LIVINGSTONE 

WÛR§ 
CSILLA 
MOTHER OF PEARL 
SINNAMON llll#- 
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EVERCIEAR: Santa Monica (Capital CDCL 775). America's latest addition to its platinum-seUing alternative rock club, this trio lack the Euro-friendly 

standout track workout that builds to glorious percussive peak. O □ □ O HALF MAN HALF BISCUIT: Eno Collaboratioi (Probe Plus PP030). A rare single from , this is a darkly 

SEBADOH: Harmacy (Domino WIGCD26). This sticks with the trio's trademark blend of poignant lo-fi pop, aching balladry and raw garage punk, but its added consistency and accessibility 
Sarah Davis. Léo Finlay, Lee F Harper, lan Nicolson, Martin 1 Vaughan and Paul Williams 

ALAN JONES TALKING MUSIC 
The Bass Boyz' Gunz And Pianoz is one of the most uplifting dance records around, building a formidable, largely instrumental bouse monster around a sampled guitarrifffrom Guns N' Roses' Sweet Child Of Mine. Simple and effective, it should become a huge success...One of Britain> most blessed female vocalists, RubyTurner, releases herfirst album on blues label Indigp. Guilty includes a rousing version of The Beatles' You Can't Do That and Randy Newman's Guilty among more expected Willie Dixon, Sam Cooke and Bog Jay McNeely tunes. A warm and warming album, though probably not one that will return her to a position of prominence...A club hit a couple of years ago, Virtue's New Dawn sampled large chunks of Nina Simone's vocal and should have been a big hit. It has now 

been revamped and retitled Feeling Good, afterthe original Simone track on which it was based. As befits a track used on VW adverts, it really motors and is still a potential dancefloor monster, although the familiar Simone samples seem to have been diluted and a compétent but distracting new femme voice has been added to the mix...Part teen act, part jackswing pretenders, IV1N8 continue to balance between two stools on Tuff ActTo Follow, their first single in six months. With Simon Climie producing, they've tightened up their sound considerably and this has great potential. Purloining Narada Michael Walden's "golden raspberry" sound and adding a lot of funk motifs, Climie has delivered them a nifty little tune,..Rollo has been back on form of late, with a blinding mix 

of Snapl's Rhythm Is A Dancerand the new Moby single. Mis latest, Constantly Waiting by Pauline Taylor, sees Rollo delivering one of his epic mixes, with numerous changes of tempo. The track moves from a flamenco-styled interlude to pumping house to torchy torture. Haunting and a hit...Scoring a great deal more heavily on credibility than the Mike Pops Orchestra's version of Wonderwall, the Bikini Beach Band's instrumental take on Oasis's Some Might Say on the Stim Production label imbues the familiar tune with a Sixties sensibility, recalling The Shadows and The Ventures. The single, which is limited to a mere 1,000 copies, is an affectionate take on the song without being calculated... 
MUSIC WEEK 10 AUGUST 1996 



REM 
THE WORLD'S BIGGEST BAND BETURN 

WITH NEW ADVENTURE 
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hlndledby dorng more new songs. For me, the shows always picked up a notch the day we added a new song. When we got to America we had five [of them] and, occasionally, we'd do Zither. E-bow almost made it." Despite Monsteris considérable drop in UK sales, the album didwell worldwide, selling 8.7m copies. In the US, Monster outsold Automatic For The People by almost one million. Buck admits, "I knew that Monster 
se lhat Autc , But I really like Mon is. Iti   was supposed to do, which was to push us in a new direction, and, while not alienating our fans, give them a totally différent side ofus to look at." He adds, "It really isn't as easy as people might imagine to re-invent yourself. Fil never be able to play jazz. I 

was a really good move. It totally ffeed us up; it closed the door on the past. I don't think anyone knows what to 
tour for New Adventures In Hi-Fi. Buck points out, "We already toured it. Fd love to tour after the next one - maybe not do quite as big places, though. And I think it would be cool to have, like, five extra musicians onstage." New Adventures In Hi-Fi, meanwhile, is the last album REM are contracted to make for Warner Bros. They are currently considering offers 
signing to Warner Bros., but Buck déclinés to give any indication of the band's plans. Nor can he speak publicly about Jefferson Holt, REM's former manager whose 15-year association with the 

longtime lawyer. Buck says, "Ail I can say is that the four of us are in a real positive state of mind. We're going to keep doing things 

Howe trich he i: REM to release before the end of 1997, He says, "I want to get everyone together and make a record in April. •Tra being real optimistic. TU tell you 
to my house in Hawaii and we're going to hang out for two weeks and demo stuffin my house. And l'd like to go in to a studio in the summertime and have it out by Christmas next year. "We might have différent people in the studio with us when we record the next one. PersonaUy, l'd like to. I have a feeling the next record will be a new David Cavanagh 

s and equally fuzzy guitar underpin iliglrtliintot Nirvana in the excellent chorus. Scott McCaughey, one of two extra musicians used extensively on the album, contributes beautiful Farfisa 
Zither (2:35] tal, Zither doesn't have a zither on it, allhough Buck's third man-sfyle guitar refrain is strongly suggestive of one, Recorded in a shower cubicle in Philadelphia. So Fast, Se Numb(4;11) qimost certainly a future single, this narvélloustrack has the rock 'n' roll sound snd tempo of Whafs The Frequoncy, 

direction." 

Recorded with the working title Swamp, this is a growling blues number with a very détectable Slxties Rolling Stones influence. ElectrolitelW A delightful, piano-led song about a car journey through Los Angeles. It has a great ending too, "l'm outta here.'sings Stipe ■ and 
iStipe Publishen Nightgarden Music Producen Scott Lin/REM Studio: various Released: Seplember 9 

STEVE LAMACQ ON A&R 
Somuch for last week's parting assertion that we were entering a sommer lull, because this week it's been ail go. Monday's turnout at Chalk Farm's Monarch for the Peccadiloes was one of the biggest A&R buzzes for weeks. The Peccadiloes' interestingly askew pop seems to have arrived at a good time. Judging by a subtle swing in critical tastes, bands going for that odd-but-accessible pop sound (Tiger spring to mind again), seem to be attracting attention. The Peccadiloes have a curio value, some songs, some weird sounds and an 
reactiorto to MtarcMttlfey'N bethesort 

of band who split industry opinion right down the middle, which I like to think is a good thing ...Two days later, there were more théories in the air with a good piece in London's Evening Standardahounhe recent 100 Club gig, headllned by Symposium (who, as mentioned in last week's Dooley's Diary, have yetto sign a publishing deal). The article, claiming a teen guitar révolution is somewhere overthe horizon, also covered two other bands we've praised before in this column - Midget and the Brighton all-girl four-piece Tampasm. As far as I know, this was the first piece, outside Music Week, to identify the growing popularity of a 

handfulof new bands | inspired by everything from Hole to school-leaving Britpop...0n the fringe of ail this, single-finger saluting south Londoners Dweeb are talking publishing deals while finalising a new single and Snug are being increasingly watched by labels and publishers ...Fans of the indie-pop underground should keep a lookoutfor a label called Wurlitzer Jukebox, which is building a 
and American lo-fi popsters saidithad ail gone quiet? 



Things y ou can take for granted: 
Sunshine follows rain. 
Day follows night. Harvest-time follows seed-time. 
CD Plant delivers a CD exactly 
when they say they will deliver it. 
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THE OFFICIAI UK CHARTS 

with an instant 

i Wliere Gary Barlow I succeeded, Robbie 1 Williams fails.Three | weeks ago, Barlow launchcd his solo career 
( SINGLES UPDATE ) ( ALBUMS UPDATE ) 

i single in er Love. Robbie's attempts to do likewise are foiled this week by the heavy sales of the Spice Girls' Wannabe, which spends a third week i number one, leaving Robbie to début a two. Robbie may, of course, yet still surge to pôle position, but the fact tha! he didn't make it this week, even though he has already had two slots 01 Top of The Pops, suggests he may havc to settle for a number two hit. That's 

I The average airplay hit 
I sPcnc'3 s'x weeks on the I Eàfr«tr Hf Top 60, twice as long as ' the average sales hit spends in the Top 75, which, logically, means that a lot of sales hits never get their retail popularity reflected by airplay. It also 

o 
3= 
> 

( AT-A-GLANCE WEEKLY MARKET SHARE ) 
TOP 10 COMPANIES SINGLES 

embedded on a playlist, it is hard to dislodge, with bighits frequently spending 20 weeks or more on the overall Airplay chart - they epend longer still on the ILR airplay chart - with exceptional records like Missing by Everything But The Girl pushing that figure beyond 30 weeks. 
slow-changing beast in this country - but ifs much faster than in America, where the aforementioned Everything But The Girl hit has just completed a full year on BillboarcTs influential Hot 100, a sales/airplay hybrid. Missing e 
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fwv TOP 75 SINGLES cm 
10 AUGUST 1996 ^ 

Chrysalis CDFREE l/TCFREE 1 (E) 
ide NUD21 CD1/NUD21 MC(3MV/VI 

4 E mGOOD ENOUGH Dodgy (Jones) BMG (Clark/PriesVMiller) A&M 5818152/5818144 (F) 
53 6 MACARENA O Los Del Rio (Bola/Sloer) WC (Monge/Ruiz) RCA 74321345372/74321345374 (BMG) 
63 10 KILLING ME SOFTLY *2 Fugees (Wyclef/Hill/Duplessis/Duplessis) Onward (GimbeOFox)mbia 6633435/6633434 ^ 
73 „ MYSTERIOUS GIRL • iv Peler André (eal Bubbler Ra tt (0 ; t Jl MustmiHiVlMN/Rolloyi lushroom D 2000/C 2000/-/- (3MV/BMG) 
8 E! mTHACROSSROADS *** BtralhgvJI-HiraFdDJI Epie 6635502/6635504/-/6635506 (SM) 
93 5 BORN SLIPPY O Junior Boy's Own JBO44CDS1/-(RTM/DISC) Underworid (Underworld) Sherlock Holmes/CC (Hyde/Smrlh/Emerson) -/JBO 44 

10» 3 HIGHER STATE Of C0NSCI0USNESS '96 REMIXES MenileaofESCDWESMCSlF) Wink (Winkl EMI/PolyGram (Wînkl -/FESXS 
Iffl" e HOW BIZARRE Polydor 5776202/5752064 (R 

12' 2WOMAN Hut HUTO 70/HUTC 70IE) Neneii Cher^ (Booga Bear/Dollarl EMI (Cherry/McVcy/SharpI ■/- 
13'3 9 DONT STOP MOVIN' Undiscovered/MCAMCSTD40041/MCSC40041 (BMG) Livin' Jay (Visnadi) MCA (Visnadi/Diggs) -/MCST 40041 14.5 2 1 AM, 1 FEEL Mercury AATOD 1/AATMC1 (F| Alisha's Attic (Stewart) PolyGram (Poole/Martin/Poole) -/- 
15 » . FOREVER LOVE • RCA 74321397922/74321387964 (BMG) 
16' 2 HEAD OVER FEET Ma Alanis Morissette (Ballard) MCA (Morissette/Balla verick/Reprise W 0355CD/W 0355C (W) 
17 rmisi 
18 5 

19- 
20 EU 
21 EU 9

L,! 
22 5 YOU'RE MAKIN ME HIGH LaFace 
23 

dor/Sony (Wiison/Babyface) 
24 ■= 
25 EU WEST END PAO 
26 - 
27 
28 EU 
29 ClUp 
30 < 

32 EU ^ 
33 EU 
34^ 

DO THAÏ TOME va CDTIV 57/rCTIV 57/-/12T1V 57 (El 

Encore CDCOR OtVTCCOR 018 |E) 

Hit & Run (MiUslKula Shakerl 42 31 

rroi EASE THE PRESSURE J IkUAI The Be|0Ved Be|oved| EM| B, 
/Ifl 32 6 JAZZ IT UP ^ ^ Reel 2 Real (Morillo) PolyGram (Morillo/ 

East West EW 058CD/EW 058C (W)   -/EW058T va CDTIV 59/TCnV 59 (E) 
45 3 
46 3 j YOU GOT THE POWER 
47 - 
48 4 Apollo Four Forty (Apollo Four Forty) Reverb (Noko/Gray/Gray) Epie SSXCD 5/SSXC 5 (SM) 

, CHANGE THE WORLD 

50 3 aHOWDOYOUWANTIT? 
51 rmi SHESA'D 

ojo ( Johnny J) WC/CC/Rondor (Shakur/Jack Delicious Vinyl/Go.Beat GODCD 144/GODMC144 (F) 
52 3 FEMALE OFTHE SPECIES Gut CDGUT 2/CAGUT 2 (Tl/P) 
53 EU^1 

54 ^ 
ses (Throwing Muses) Throwing (Hersh) 4AD BAD 6016CD/- (RTM/DISC) 

,3 00H AAH...JUST A LITTLE BIT ★ 
London LONCD 385/lONCS 385 (F) LOVE DONT LIVE 

Epie B63468ÏVB634684 (SMJ 55 EU^ 
Rfi r™ MOVE BABY MOVE Multiply CDMUL7Y12/CAMULTY12 (TRC/BMGI PrH"Wi Sartorello (Sion/Contadini/Sartorello) Ala Bianca/Not Onlv (Sion/Contadini/Sartorello) ■/12MULTY12 WEA WEA 054CD1/WEA 054C (W) Virgin VSCDT1594/VSC1594 (E) 

MCA MCSTD 48014/MCSC 48014 (BMG) Epie 6635335/6635334 (SM) 
Ginga CDGINGA 2/CAGINGA 2 (TRC/BMG) 59 2 

2 ELEVATOR SONG ne CDF00D 80/TCF00D 80 (El 
6O3 22 RETURN OFTHE MACK-* 

îss CDSTR 67/MCSTR 67 (P| 

9 THEME FR0M MISSION: IMPOSSIBLE MoiherMUMCD75/MUMSC75(F) 
Padophone CDRS BMO/TCR 6440 (El 65 - 

Ash (Morris/Ash) Island (Wheeler) 

EMI Premier PRESCD4/PRESTC 4 (E) 66 m jj SUPERNATURE Encore CDCOR OtS/TCCOR 013 (E) 
67 33 2 DINNERW1TH DELORES TAFKAP (TAFKAP) WC (TAFKAP) Warner Bros 9362437422/W 0360C (W) 
68 - 7wrong Eveiything But The Girl (Watt) Sony (Watt/Tho Virgin VSCDT 1589/VSC1589 (El ml -/VST 1589 
69 3 500 (SHAKE BABY SHAKE) Lush (Bartiett/Lush) Island (Anderson) 4AO BADD 6009CD/- (RTM/OISCI AD 6009/- 
70 33 3 PRETTY VACANT LIVE Sex Pistols (Thomas) WC (Cook/Jones/Matloc VirginVUSCD113/-(EI k/Rottenl VUS 113/- 
71 =- 5 NICE GUY EDDIE m Sleeper (Street) Sony (Wener) dolent/RCA SLEEP 013CD/SLEEP 0t3MC (V) SLEEPOISf- 
72 « 3 RUSH HOUR Paradox PDDXDX 012/- IV) PDOX mu. 
73 - «UUNEBUGGY Columbia 6634892/6634834/6634897/- (SMI The Presitaits Of The United Sleles Of America (Une/Belew/Oedererl EMI/PolïCram IBailew/Presidems nfllAAl 
74 EU n THE MUSIC IS MOVING " Fargena (Bortololti) MSM (Fargetta/Persona/I Arista 74321381572/74321381574 (BMG) lonoloui/Carpella/Lionil -MaïaaiSJl THE DAY WE CAUGHT THE TRAIN MCAMCSTD 40046/MCSC40046{BMG) 75 

In 
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(VW TOP 75 ALBUMS cin 
  10 AUGUST 1996 

2 b a ™0 Label/CD (Dislributorl g j g ArtstIProducor) CassWinyl 

ï\ 51JAGGEO LITTLE PILL ★ Alams Monssette IMorissette/Ba MAVERICK/SIRE 9362459012 (W) 26 rmFILTHY LUCRE LIVE Virgin CDVUSn6(E) VUSMC116/VUSLP116 1:9,3 ,7 DISGRACEFUL* Food/EMIfOODCDX13|EI J Dubstar (Hague/Robinsonl FOODC 13ffOODLP 13 
li 97 23 46 THESE DAYS *2 Bon Jovi (Collins/i Mercury 5282482 (R ) 5282484/5282481 KQ ,0 4 CANDYFLOSSAND MEDICINE BiancoVNegraOKOisiaaiwi Eddi Reader (Reader/Borowiecki) 0630151204/- 
2l „ MOSELEY SHOALS ★ Ocaan Colonr Scena (Lvnch/Ocean Cola MCA MCD 60008 (BMG) Scene) MCCBCOO^MCA 60008 9 fi PITOl BEATS, RHYMES AND LIFE tu Htui A Tribe CaUed Ouest (A Tribe Called Quest/Smil Jive 01241415872 (BMG) h) 01241415874/01241415871 KJ 45 a CLASSICAL MEDITATIONS RCAVictar743213/7312(bmgi James Galway (Various) 74321377314/- 
3 3 

6 THESMURFS GO POP! • EMITVCDEMTVI2I|E) Tlie Smurfs (JacItson/CorbetfErkelensI TCEMTV121/- ^50" 36 c LL(fHn GE * Polydor 5293122 (F) 5293124/5293121 CC 4, 4 CHAOS AND DISORDER Warner Bros 9382463172 (W) TAFKAP (TAFKAP) 9362463174/- A 4 ^ 6 RECURRINGDREAM-THE VERY BEST OF* Cpnoicosix^iE) Crowded House (Rnn/Finn/Froom/Youtti) TCEST 228yEST 2283 A ^0 34 se STANLEY R0AD *3 *JU Paul Weller (lynch/Weller) GolDiscs 8286192 (F) 8286194/8286191 CC 56 63 THE COLOUROFMY LOVE *5 Epie4747432(SM) Câline Dion (Luprano/Doefy) 4747434/- 
5 = 2, FALLINGINT0Y0U*2 Celine Dion (Steinberg/Nowals/Coldman/W Epie 4837922/4837924/- (SM) ke/Foster/Steinman/Gatica/Nova) Ol 26 9 L0AD • Metallica (Rock/Hetfield/Ulrich) Vertigo 5326182 (F) 5326184/5326181 cy 44 6 ODELAY GeffenGED24926(BMG) Beck (Dust Broîhers/Beck/RotfirockfSchnapf/Caldatol GEC249CW- 

A 6» „ (WHATS THE ST0RY| MORNiNG GLORY? *-io creaiion|3MV/vi Oasis (Morns/Gallagher) CRECD 189/CCRE189/CRELP 189 32 usaAND 
John Martyri (Martyn/Taylor/Cozens) GolDiscs 8287982 (F) 8287984/8287981 Kfi 51 13 ESSENTIAL ELLA • Verve/PoiyGramTV5239902 IF) •,u Ella Rtzgerald (Variaus) 5239904/- 

A 7 8 20 THE SCORE ^ Columbia 4835492 (SM) 4835494/4835491 OQ 28 4i DAYDREAM*2 ^ ^ Mariah Carey (Afanasieff/Carey/Vario Columbia 4813672 (SM) us) 4813674/4813671 CQ 48 6 THE VERY BEST OF MCAMCD 11433IBMG) PatsyCline (no crédit) MCC11483/- A 8 " 7 FREE PEAGE SWEET • DodgylJonesl A&M 5405732 (F) 5405734/5405771 30 eNAKED# IstAvenue/ 0 ^ Louise (Chaiies/Wilson/Climie/Dougla; EMI CDEMCOP3748(E) s) TCEMC 3748/- Cfi 50 4 OUST Epie 4839802 (SM) Screaming Trees (Drakoulias) 4839804/- 
1 A 9.S „ EVERYTHING MUST GO < Manie Street Preacbers (Hedges/H ague/Eringa)«S^393oi oc 17 2threesnakesandonecharm , The Black Crowes(Puig/The Black Cn American 74321384842 (BMG) owes) 74321384844/- C1 58 a MERCURY FALLING* A&M 5404862 (F) u 1 Sting (Padgham/Sting) 5404864/5404861 1 AlO- ,2 OLOER *2 Virgin CDV2802 (El George Michael (Michael/Douglas) TGV 2802/V 2802 rsa LETNO ONE UVE RENT FREE IN YOUR HEAD Taiidniood5328142(F) Nicolette (Plaid/Furner/nandley/Felix) 5326344/5326341 02 52 63 MUSIC FORTHE JILTED^GENERATION ^ 

ll 13 197? • Infections INFECT 40CD (RTM/DISC) Ash (Morris/Ash) INFECT 40MC/1NFECT 40LP ^7 29 43 LIFE *4 EastWest0630120692 (W) Simply Red (Levine/Hucknall) 0630120694/0630120691 CO „ 2 AMANDA MARSHALL Epie4837912(SM) Amanda Marshall (Tyson) 4837914/- 
|12 S18mi DIE* Biyan Adams (Adams/lange) A&M 5405602 (F) 5405514/5405511 OO ai 24THEPIIESIDENTS0FTHEUNiïEDSÏAÏÏS0FAMEIl]CAi Co!vInba48i(B92(SM| fi/l 55 135 SIMPLY THE BEST *6 Capitol COESTV1 (E) Tina Tumer (Various) TCESTV1/ESTV1 

13' 18 WILDESTDREAMS ★ Tina Tumer (Horn/Various) Parlophone CDEST 2279 (E) TCEST 2279/EST 2279 OQ 32 40 DIFFERENT CLASS *3 Pulp (Thomas) Island CID 8041 (F) ICT 8041/ILPS 8041 CE 60 32 PARAN0ID&SUNBURNT* OnalMa Indien(P) Skunk Anansie (Massey) TPLP 55CD/TPLP 55C/TPLP 55L 
a 14 ,4 88 BIZARRE FRUIT/BIZARRE FRUIT II *4 DemnstractiorVRCAIBMGI M People (M Peoplel 74321328172/74321328174/- 40 33 21 SE W TOU» IN THE INF^S

B® » fifi 65 26 LOVE SONGS *2 Rocket5287882 (F) Qton John (Dudgeon/Thomas/Various) 5287884/528788) 
15- 23 OCEAN DRIVE ★ w Lighthouse Family IPeden) fild Card/Polydor 5237872 (F) 5237874/- 37 31 THE VERY BEST OF...* ^ 1 Eagles (Szymcyzk/Johns) Elektra 9548323752 (W) 9548323754/- fi? 54 36 PAN PIPE MOODS ★ PotyGramTV5271972(F) Free The Spirit (Edwards/Magnusl 5271974/- 
16- 13 WALKING WOUNDED • VirginCDV2803(E) AO as uTOTHEFAITHFULDEPARTED# isiandcid8048(F) ^ ^ The Cranberries (Fairbaim/The Cranbemes) ICT 8048/ILPS 8048 CQ 53 ,5 FAIRWEATHER JOHNSON OAdantie7567828862(W) Hootie &Tfie Blowfish (Gehman) 7567828864/- 
17- 6 SECRETS Toni Braxton (Babyface/Variousl LaFace 73008260202 (BMG) 73008260204/- ao 27 4 RAISE THE PRESSURE O Parlophone CDPCS7382(E) Electronic (Electronic) TCPCS7382/PCS7382 A fifi 69 131 GOLD - GREATEST HITS *3 Polydor5170072(F) Abba (Andersson/Ulvaeus/Anderson) 5170074/5170071 
18- ,3 THE ITGIRL* ind lolent/RCA SLEEPCD 012 (V) SLEEPMC 012/SLEEPLP 012 44 39 22 HITS* ^ ^ Mike & The Mechanics (Neil/Rutherfoi Virgin CDV 2797 (E) rd) TGV 2797/- 70 iîW DESTINY Epie4839322(SM) # U ""i" Gloria Estefan (Estefan Jr/Dermar/Santander/Casas/Ostwaldl 4833324/- 

A 19 19 GREATEST HITS *3 TakeTbatlVarious) RCA 74321355582 (BMG) 74321355584/- A4R 53 i3 RETURN 0F THE MACK O ^ u Mark Morrison (MomsorVChill/Rielly/Brockpocket/ r yWEA 0630145862 (W) 71 63 67 LEFTISM • Hard HandsVColumbia HANDCD 2(SM) ' 1 Leftfield (Leftfield) HANDMC 2/HANOLP 2T 
si 9n raMTVUNPLUGGED fS liîsïIJ Alice In Chains(Coletti) Columbia 4843002 (SM) 4843004/4843001 A4fi 49 5oSAIDANDDONE*2 Boyzone (Hedges) Polydor 5278012 (F) 5278014/- 79 EU A MAXIMUM HIGHO Poiydor 5310392(F) *'■ ShedSevenjSheidon) 5310394/5310391 

21 « 40 GARBAGE ★ MU; Garbage(6arbage) shroom D31450(3MV/BMG) C31450/131450 47 WSM CALIFORNIA DREAMIN' • THE VERY BEST OF PoiyGramw52397320 "f f uua Mamas And Jhg papas {Ad,er) 5239734/- 79 73 267 LEGEND *6 Tuff Gong BMWCD 1/BMWCX1/BMWX1 (F) ' ^ BobMarleyAndTheWailers(Marley/Wailers/Blackwel|/Smith) 
A 22 - 16 HELL FREEZES OVER# Eagles (Eagles/Scheiner/Jacobs) GeffenGED 24725 (BMG) 6EC 24725/- afi 46 68 THE BENDS ★ Pari. T"0 Radiohead (Leckie) ophone CDPCS 7372 (E) TCPCS 7372/PCS 7372 7 ZI 62 s CASANOVA SetantaSETCD25(V) Divine Comedy (Allison/Hannon) SETMC 25/SETLP 25 

; a 23 10I DEFINITELY MAYBE *4 Création (3MV/V) Oasis (Oasis/Coyla) CRECD 169/CCRE169/CRELP169 40 36 9GREATESTHITSO Gipsy Kings (Various) Columbia 4772422 (SM) 4772424/4772421 7E 66 32 MELLONCOLUE AND THE INFINITESADNESS • VqinCDHIITO30(E) /», Smashing Pumpkins (Flood/Mouider/Corgan) HUTDMC3(V- 
A 24 - 9 THE WAR OF THE WORLDS Jeff Wayne (Wayne) I Columbia CDX 96000 (SM) 4096000/96000 A Rfl 57 46 SO FAR SO GOOD *3 Bryan Adams (Adams/ClearmouniainA A&M 5401572 (F) ^nge) 5401574/5401571 anmau» COLO S,™ 

25 " g DREAMLAND • Deconsi Robert Miles (Miles) juction 74321391262 (BMG) 74321391264/74321391261 RI CBn OEDIPUSSCHMOEDIPUS Mutecdstumm 134(rtwdisc) 1 BarryAdamsonfAdamson) -/STUMM134 1 aa"7n4 aaaa 

TOP COMPILATIONS '/iiiWf.M 
1 1 « Trtle Label/CD (Distributor) | Artist Cass/Vinyl 1 0 7 4 MINISTRY OF SOUND - DANCE NATION PART 2 1 u Ministry Of Sound DNCD 962/DNMC 9627- (3MV/SM) 

D 
«BIGMIX 96 • EMITV/wamer.esp CDEMTVD 129/TCEMTVD 129/- (El 

11 3 VYBIN' 4 1 1 Global Télévision RADCD 387RADMC 387-(BMG) 
iS 1 9 InewI METALHEADZ - PLATINUM BREAKZ g5 1 £. U^_l ffrr 8287832/8287834/8287831 IF) 

2' 2 CLUB MIX 96-VOL 2* PolyGram TV 5357652/53^654/- (F) 1 q „ 5 NO GREATER LOVE 1 " Global Télévision RADCD 34/RADMC 34/- (BMG) 
3 3 4 SHINE 5 • PolyGram TV 5356892 W u 12 3 THE N0.1 EIGHTIES ALBUM O 1 ^ PolyGram TV 5356832/5356834/- (F) 
4 4 3 IN THE MIX 90'S HITS O Virgin VTDCD89/VTDMC 89/-(E) IC ,3 ,, THE BEST SUMMER...EVER!* 1 "J Virgin VTDCO 57/VTOMC 57/- (El 
5 5 7 MOVIE KILLERS TelslorTCD2836(BMG| STAC 2836/- 1 fi m CAFE DEL MAR IBIZA - VOLUMEN TRES lUuau React REACTCDL 84/REACTMC 84/REACTlJ> 84 (V) 

2 UNTITLED 2 Global Télévision RADCD 39/RADMC 321- (BMG) 17 ,7 6 FANTAZIA PRESENT THE HOUSE COLLECTION 40 • » Fantazia FHC 4CDL/FHC 4MC/I:HC 41-P (3MV/SM) 
i' 6100% SUMMER MIX 96 TelstarTCD 2843/STAC 28457- (BMG) 1Q 15 , THE N0.1 SUMMER ALBUM O ' O PolyGram TV 5356312/53563)4/-(F) 
8 9 24 TRAINSPOTTING (OST) ★ EMI Premier CDEMC 3739/rCEMC 3739/EMC3739 IE| 1 Q ,6 , EIGHTIES SOUL WEEKENDER 2 1 3 Pump DINCD124/D1NMC124/- (P) 
9 6 ,3 NEW HITS 96 ★ wamer.esp/Global TV/Sony TV TV RADCD 3{ïRADMC 36/- IBMG) 90 ,8 ,2 IN THE MIX 96-2* '■u Virgin VTOCD 857VTDMC 85/-(E) 
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STATION OF THE WEEK Récognition of GLR's commitment music was further underlined this year when Noël Gallaghor agreed to présent a programme on ttie BBC station. And with Paul Weller in the pest week offering GLR four exclusive tracks from his fotthcoming album, the London operator is continuing to win friands among the musical fratemity, "It'sthe sort of station that musiciansfeel comfortable coming into and supporting," says Jude Howells, assistant editor of ganaral programmes at GLR, whose 60:40 rai* of news and music won 457,000 listeners, a 5% reach and 1.2% marketshara in its 9.8Sm transmission area in the last Rajarsurvey. "We play an eclectic mix of music, we're not governed by the charts. We play contemporary music that we think 
by established artists and, during the day, classic tracks." she says. 'Our audience' 
we're looking for records that sound really good on the radio and will appeal to our audience. They are very knowledgeeble listeners. They do pick up on any mistakes we might make - not that we make many.They wantto be constently axposed to newthings, and they want to be informad." The commitment of GLR to new music is illustrated by the likes of The Cranberries, Dodgy, Suedo and Alanis 
playing them. "We're bold, we take rïsks. We're innovadve and we actually believe in promoting good music. Tm 
TRACKOF THE WEEK 

500ISHAKE BABYSHAKE 
GLR TOP 10 

O FREEDOM Robbie Williams (Chrysalis) 
Q 
< 
QZ 

=5 Trash Suede INude) 10 =5 Tathra Kula Shaker (Columhia) 10 =7 Head Over FeelAlanis Morissette IMaverick/WarnerBrosl 9 =7 EverythingMust Go Manie Street Preachers (Epicl 9 »7 Solid As A Rock Bim Sherman (Mantra) 9 10 SmllaSupernaturalslFood/ 

commercial aspect of ail this. It may sound poncey and artsy, but Tm very interested in what people are doing musically. Sometimas what we do 

part in shaping the musical outlook of the station, which not only playlists album tracks during daytims, but also allows some frae choice. "We want presenterswho are committed, really know their stuff andareopentonew ideas," she says. Paul Williams 

BEUNDA CARUSLE; IN TOO DEEP Chrysalis proved to be heaven on earth for Belinda Carlisle when her first single for the label became her biggest hhforsixyears. In Too Deep cracked the retail Top 10 in its first week, but performed even better on radio where support, which had been building for several weeks 
Go-Gos vocalist hitting the Airplay 

Rrst detected at Capital, the track won over more new stations that any other single when ithit OU plays a fortnight ahead of its début at six on the sales chart. That high entry was enough to alert yet more stations to break it through 1,000 plays and send it into the Airplay Top 10. A swift fall in the shops to 13 the following weekdidnotdent radio's enthusiasm as support peaked at 1,107 plays and four on the Airplay 
Always less of a national radio hit. In Too Deep failed to make Radio One's Top 30 and instead enjoyed much of its 

fan for four consécutive weeks. 
managerTna Skinner, who promoted it to national and London stations, says, "We had really good upfront support from Capital. It came on board six or seven weeks early, and similarly ail the other stations around the country. Everyone just loved it immediately. It 

Régional radio and TV promotions manager Alex Alexandrou, says Carlisle's availability for interviews helped to maintein the single's radio Paul Williams 

00 on SarmJay 3 August 19S 
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GOOD ENOUGH DojjyJMMl FOREVER LOVE GaiyBarlowlUCAl 
WAHNABE Spite' SORRENTO MOON II REMEMBER) Tin BECAUSE YOU LOVED ME Mine Pi HOW BIZARRE OMCIP.UJorl 

m HEAD OVER FEETAi.nisktor 
IN TOO DEEP Belinda Carlisle IChrysalis) MYSTERIOUS GIRL Peler And.e Fea 16 MISSING YOU Tin LETS MAKEANIGHT TO RE 
CHANGE THE WORLD Eric Claplon IRaprisa/WEAI YOU'RE MAKIN' ME Hl WEST END PAO CathyDenni FASTLOVE Georne Midiael (AE/Virqin) ALWAYS BEMY BABY Mariai, c DONT STOP MOVIN'tiyi OCEAN DRIVE Uahllioose Family IWilJ CardrPoWorl WALKING ON THE MILKY WAY OMD (Virain) 
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TOP 50 AIRPLAY HITS 10 AUGUST 1996 À 
A music control 

1 il Il Mo Artist label S euSlîl 
1 4 G00D EN0UGH Dodgy A&M 1233 +77 52.27 +ii 
A i! ! » W0MAN Neneh Cherry HutA'irgin 1131 +42 49.75 +38 A 3 S H WANNABE Spice Girls Virgin 1033 +19 48.27 +17 4 ! ! i! KILUNG ME SOFTLY Fugees Ruffhouse/Columbia 1313 -8 45.21 -5 A b ,3 3! 5 EVERYTHING NIUST G0 Manie Street Preachers Epie 520 +64 44.15 +45 
te 2, 2, 3 HEAD 0VER FEET — HIGHEST CLIMBER  Alanis Morissette Maverick/Warner Bros. 775 +96 39.58 +57 A 1 19 20 3 1 AM, 1 FEEL Alisha's Attic Mercury 819 +33 36.61 +37 A 8 12 11 DONT STOP MOVIN' Livin' Joy Undiscovered/MCA 637 -4 36.19 9 o F0REVER LOVE Gary Barlow RCA 1151 -14 33.11 -60 10 9 2 i H0W BIZARRE Orne Polydor 860 +6 33.09 -6 11 10 33 5 CRAZY Mark Morrison WEA 733 +13 31.86 -9 12 WR0NG Everything But The Girl EBTG/Virgin 1061 -12 31.60 -31 13 7 < i INT00DEEP Belinda Carlisle Chrysalis 780 -26 29.91 -22 14 MYSTERIOUS GIRL Peter André Feat, Bubbler Ranx Mushroom 730 -3 29.10 -13 A 1b 27 S! SORRENTO MOON (1 REMEMBER) Tina Arena Columbia 868 +22 28.66 +29 16 t 9 o CHANGE THE WORLD Eric Clapton Reprise/WEA 685 -18 27.64 -34 A 1/ 23 30 SOMEDAY Eternal Ist Avenue/EMI 496 +10 27,13 +13 18 15 G OCEAN DRIVE Lighthouse Family Wild Card/Polydor 549 -29 27.10 -8 A 19 31 36 5 FREEDOM Robbie Williams Chrysalis 754 +21 26.97 +28 20 16 16 FASTLOVE George Michael AE/Virgin 647 -7 26.25 ■7 A 21 26 23 NOBODY KNOWS Tony Rich Project LaFace/Arista 687 -10 25.05 +5 22 25 35 MISSING YOU Tina Turner Parlophone 708 +5 23,63 n/c 23 20 15 .2 BECAUSE YOU LOVED ME Celine Dion Epie 825 +8 23.43 -8 A 24 65 161 , SE A VIDA E (THAT'S THE WAY LIFE IS) Pet Shop Boys Parlophone 436 +86 23.05 +76 25 11 5 ,2 ALWAYS BE MY BABY Mariah Carey Columbia 620 -34 2Z84 -30 A 26 33 51 WALKING ON THE MILKY WAY Omd Virgin 527 +42 22.76 +17 A 27 37 « 3 SOMEONETOLOVE East 17 London 494 +12 22.69 +32 A 28 29 39 500 (SHAKE BABY SHAKE) Lush 4AD 196 +8 22.25 +5 29 17 16 YOU'RE MAKIN' ME HIGH Ton! Braxton LaFace/Arista 686 -6 20.98 -29 A 30 32 26 5 BORN SLIPPY Underworld Junior Boy's Own 194 -13 20.93 +3 
A 31 59 128 GOODNIGHT — BIGGEST INCREASE IN PLAYS - Baby Bird < Echo 68 +143 20.52 +66 A 32 40 140 2 LET'SMAKE A NIGHTTO REMEMBER Bryan Adams A&M 656 +103 20.46 +23 A 33 60 07 WEST END PAD Cathy Dennis Polydor 596 +78 19.40 +59 A 34 34 49 DINNER WITH DELORES T.a.f.k.a.p. Wea International 238 -9 19.34 +1 A 35 39 223 2 HIGHER STATE OFCONSCIOUSNESS Wink Manifesto/Mercury 134 -3 18.91 +13 36 22 10 o TATTVA Kula Shaker Columbia 193 -31 18.42 -30 37 26 19 KEEPON JUMPIN' Todd Terry Feat Martha Wash & Jocelyn Brown Manifesto/Mercury 406 -24 18.18 -27 38 20 32 TRASH Suede Nude 144 +109 18.18 -18 
! A 39 i SPINNING THE WHEEL BIGGEST INCREASE IN AUDIENCE  Georoe Michael AE/Viroin 260 +65 16.46 +119 A 40 5. 68 PEACOCK SUIT Paul Weller Go! Dises 98 +46 16.37 +23 A 41 52 60 WHATS GOIN' DOWN Honky Higher Ground/Columbia 30 +11 15.59 +15 42 10 12 o FORBIDDEN CITY Electronic Parlophone 446 -20 15.54 -73 43 30 24 THE DAYWECAUGHT THE TRAIN Océan ColourScene MCA 404 -10 15.21 -39 44 33 26 o NICE GUY EDDIE SIeeper Indolent/RCA 89 -56 14.81 -15 45 42 45 .8 IRONIC Alanis Morissette Maverick/Warner Bros. 492 -17 14.80 -9 A 46 61 48 23 DONT LOOK BACK IN ANGER Oasis Création 348 -9 14.74 +23 A 47 95 331 HIT ME OFF New Edition MCA 138 +94 14.66 +112 48 43 56 2 MACARENA Los Del Rio Zafiro/RCA 449 +20 14.29 -10 A 49 79 395 MY LOVE AINT THE KIND Thomas Ribeiro Fourth & Broadway/lsland 49 +36 14.04 +77 50 9 SURPRISE Bizarre Inc Some Bizarre/Mercury 400 -52 13.94 -10 
SMmcCoanilux.Compiledtai 

TOP 10 GROWERS TOP 10 MOST ADDED 
Pos. litle Artist llabel) 

1 GOODENOUGH Dodgy (A&M) 
Total plays 
1233 537 Pos. Tilts Artist (Label) 1 SE A VIDA E (THAT'S THE WAY Ll Pet Shop Boys (Parlophoni 

W 
s) 44 tiphp 37 

Ate 
14 2 H EAD OVER FEET Alanis Morissette IMeverick/Warner Bros.) 775 380 2 DONT PULL YOUR LOVE Sean Maguire (Pariophona) 52 28 11 3 W0MAN Neneh Cherry (Hut/Viroin) 1131 337 3 TUFF ACT TO FOLLOW MN8 (ist Avenue/Columbia) 29 16 9 4 LET'SMAKE A NIGHTTO REMEMBER Bn/an Adams (A&MI 656 333 4 TRASH Suede (Nude) 34 17 7 5 WEST END PAD Cathy Danois IPolvdor) 596 262 5 WH Y 3T Féal Michael Jackson (MJJ/Epic) 25 16 7 6 SE A VIDA E ITHAT'S THE WAY UFE IS) Pet Shop Boys (Partophooe) 436 202 6 LET'S MAKE A NIGHT TO REMEMBER Btyan Adams (A&M) 44 42 4 7 EVERYTHING MUST GO Manie Street Preachers (Epicl 520 202 7 H EAD OVER FEET Alanis Morissette (Maverick/Warner Bros.) 54 44 3 8 IAM.I FEEL Alisha's Attic (Mercury) 819 201 8 SPECIAL KIND OF LOVER Nu Colours (Wild Card/Polydor) 19 10 3 9 DONT PULL YOUR LOVE SeanMaguire (Parlophone) 414 188 9 THAT LOOK De'lacy (Deconsttuction) 12 3 3 10 WANNABE Spice Girls (Virgin) 1033 ® Music Control US. Chart shows Irads boasting gtealesl increase in lha nutnber of plays 163 10 WOMAN Neneh ChertylHuWirginl 59 © Music Control UK. Chatl shows tracks boasting grealest raimber of station adds (add deSned as ta or mo 53 e plays) 2 
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mastercuts célébrâtes 5th' birthday 
Beechwood MusiC'S from iazzflink ond elentrn tn ««= n-dlnàîn «rtoc h„ttho •««. h-»     ..M. Beechwood Music's groundbredking 'Mastercuts' compilation sériés Ihis week Alltiough mi celebrates ils (iflh anniveisary. concentraling i Laurohed in 1991 with fracks, âne of I 'Classic Mastercuts' - originally achievements ' compiled by DJ lan Dewhirsl -    

 ic sériés but the swing thing was sa slrong lhat we had ta do someltiing. ■People Ihought we were mad butthat album became our biggest selling compilation ever and Ihose Iracks bave ne ■ 

beoause our sales with Virgin 

very with the big TV advertising ... - compilation companies in Beechwood Music markels it pioneered such as managing direclor Bee Selwood swingbeaf and Sevenlies anc —•s, "Betore then 'Mastercuts' Eighties soui and funk. 

says Selwood. "We've 

refait as Ihey used to the beauly of 'Mastercuts' is thaï we get constant re-orders. We've just renewed our llcensing agreement for the tracks on 'Classic Mastercuts Vol l'for Ihelhird lime.* 

Nexl monlh sees the release of a new single 'If Your Girl Only Knew" by Aaliyoh, the teenage r&b diva who scored rive Top 40 singles from her 2m-selling album 'Age Ain't Nolhlng But A Numberi (70,000 sales In the UK) which was produced by R Kelly. This time round, Aaliyah has dropped Kelly as producer and moved record label to the new Atlantic black music imprint Blackground. The 17-year-old's new album, 'One In A Million', is produced by Jermaine Dupri among others and fealures guest appearances from Slick Rick and Naughly By Nalure. Aaliyah, has apparenlly had a bigger say in this second LP, "1 wanted tomaintainmysn- says.'If Your 6irl Only KneW is out on August 12. Jed la be funky and hot, yet sophisticaled,' she 

trying,' says Selwood. 
jungle awards in august début 
August 22 wlll see the flrst ever Jungle Music Awards to be held al London's Camden Palace. The awards wlll be voted tor by members ol the public with nearly 200,000 voting forms golng out to record shops and clubs throughoutthe UK and Europe. Radio One wlll broadeast the event the next nlghr on the One In The Jungle show and MTV has also pledged support. The awards have been organised by jungle promotions company the VIP Champagne Bash Organisation. Organiser Desmond Samuels says, "We wanted to put somethlng on slrlclly for the jungle scene. A lot of people have been asklng why there hasn't been an event like this In the past but maybe ifs only now that we're really ready for it." DJs (or the nighl wlll be DJ Ron, Grooverlder, Jumpln Jack Frost, Swift and Nlcky Black Markel. Tickets cost £8. For (urther détails call Desmond Samuels on 0973 174 928 or William on 0836 7773. 
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Club; Sublime et 16 Gladstone Terrace, Edinburgh, Scotland. Eveiy second Friday, lOpm -Sam. 

Capacity/PA/ spécial features: 900/12K/iQsers, live percussion, projections. Door policy: 'No attitude,'-Estelle Wilkinson. Music policy: Full power fusion of techno, trance and UK house. DJs: Paul Oakenfold, Billie Caldnell, David Holmes, Billy Nasty, Kev Wright. Spinning: BBE'Seven DaysAnd One Week'; Jelle Bouton 'Hope (Hold My Hand) (Auran Aut Mix)'; Pauline Henry 'Constantly Waiting (Epie Mix)'; NoxAlba'Mambo White'; Our House Tloor Space'. DJ's view: , 'As a DJ from Manchester ifs on obsolute pleasure to be involved with a club where the people are so up for it,*-Billie Caldnell. Industry view: 'We love it. The organisers are great to work with. We did a secret gigtherebefore ourtour-whatanight,'- Darren Partington, 808 State. Ticket price: £5 members, £7 non- 

signsofthe zodiac 

on newyouth outing 

moverick choracters. But leaming up with mid- Eighties psychedelic rocker Zodiac Mindwarp for a Goon trance epic is inspired even 

Youlh's Dragontly label, features one of his typically elongaled psychedelic trance workouts with Zodiac readlng his prose over the top. It is the resuit of a collaboration which began 

says Youlh. The résulte of Ihese expériences find Iheir way on to the current single and a Zodiac Youfh album which will follow al the end of October. Youlh is happy with the way lhat Ihe Goa psychedelic trance scene is growing, 'Ifs still the only global scene Ihafs really crossIng batriets, I like Ihe tact itte aboul innocence-and treedom. Ifs spreading ail over Ihe world - Greece, Israël, Australio, America, Ibiza - but Ifs still manoged to retain Ils underground 
3ES.S,,- 
Killing 

This Aln't The Devil's Circus', venturing up the Congo with kLF's Bill Drummond and finding time to visit Goa. "He came aut to Goa, had a few expériences, 

ac Killing Joke, ng his for what he i 

Forward The Future'/* Redeemef is released on Augusl 19. 
rezerection is rezerected 

With Tribal Gatherlng mania taklng grlp on the UK party scene this summer, the lang-runnlng Rezerection organisation has been somewhat overlooked. However, Saturday August 24 will see what Rezerection is clalming will be the biggest and best party to date at its régulât location, the Royal Hlghland Centre, Edinburgh. Runnlng from 8pm ta Sam, the event will have a 20,000 capaclty and will feature (ive différent tenls. The main tenl, "Temple Amun", will be run In conjunctlon with Mega Dog and will feature live performances by Bandulu, Slab and Sprlng Heel Jack with support from DJs LTJ Bukem, Kemlstry & Storm, Michael Dôg and others. MB magazine will be sponsoring a "Temple Of OSIris" tent which will concentrate on hardeore and techno with live acts Charly Lownolse & Mental Théo, QFX and Q Tex. DJs will be Lenny Dee, Slipmott, Brisk and Tom Wllsan among others. The other three lents will feature DJs such as Juan Atklns, Kevin Saunderson, Kenny Lorkln, Blake Baxter, Randall, DJ Rap, Dougal, DJ r 1 -"l SS, Billy Kiltie and Yogi 

  

strictly1 

for the 
classics 

Rezerection will once J ogaln be holding a party at I the Hlghland Centre, I Edinburgh on New Yearis Eve 

Havlng released up to tour records a week for more than tive years, the Strictly Rhyfhm label has never been one to dwell on past glorles. However, with new tans o( the label emerging ail the lime, demand has been building for many of the label's early house and garage classics. The answer Is 'Strictly Rhythm Gold' which is a sériés of llmited édition 12 inches which will offer fans s get two or mare classic Strictly jses on one piece o( vinyl. sériés releases have been lined up so far and these will include culs like Slmone's 'My Family Dépends On Me', Hardrive's "Sindae', Underground Soloulion's 'Luv Dancin", DVS's 'Freedom' and Tech Nine's 'Slam Jam'. "There's been incredible demand for these icks," says Anna Goodman, Strictly Rhythm UK label manager. "But a lot ot the most requested 
The records will be released at 

CAPTA l\* 

JACK 

THE EUROPEAN N0.1 SUMMER RELEASE 
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