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For Everyone in the Business of Music 

Double dismayas TV 

snubs music shows 
"It seems like a very strange décision The i 

■iSï.Xi'ïCs .viïe.ï.csrz sa 

££€!SSS££ SSrsH night to Friday night. and the audience the new slot (on September 6) indicate slippedfromlmtoaround 500,000. an audience of 4.3m. 
focused on Chris Evans's popular TFI " """" — ' ■ - • 

~=ri4Burgersaysh 

£3.25 
THIS WEEK 

^îianîic 
5 High hopes 

28 SEPTEMBER 1996 
THE appoints new 
managing director 
ing director, almost 10 months after the previous incumbent, Alan Taylor, left the company. Dick Francis, who has worked for THE's parent company The John Menzies Group for 23 years, 

years, left the company after fail 
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The Brilliant New Album 

'First Band On The Moon' 
j Monday 30th September on CD, Cassette & Vinyl LP 

Includes The Hit Single 'Lovefool' 
• Major Multiple Retail Campaigns 
• National Instore Pre-Awareness Campaign 
• National Postering Campaign 
• Major Music Press Advertising Campaign 

» Nationwide U.K Tour Throughout November 
7th Dublin Olympia / 9th Bristol Ansom Booms / 10th Nottingham Rock City /11th Cambridge Junction / 13th Wolverhampton Wulfrun / 14th Leeds Metropolitan Universrty / 16th Glasgow Arches / 17th Manchester Univemitv / iQth Portsmouth Pyramid / 20th London Shepherds Bush Empire. y 

® trampolene isoler 
Order From p? MC 5331174 LP 5331171 The Polygram Order Desk on 0990 310 310 



NEWSDESK: 0171 921 5990 or e-ma 

PolyGram rights deal 

sparks légal actions 

es oflcgal action; breaking central ai strock with MCPS Cv 
?r the ground- 

court in Utrecht, Holland sumraary proceedings in a ( against it by Dutch mecht Society Stemra, Meanwhile ident Jean-Loup Tournier 

July that they licensing deal 

générai counsel Richard 
pletely and absoluteiy without any merit whatsoever". The MCPS/PolyGram deal was one of the dominant issues at the Cisac con- gress held in Paris last week, with senior figures from the European soci- eties hitting out at MCPS. Vervoord says that direct accounting deals are against the interests of the wider publishing community. "We did not agree with PolyGram on direct accounting because at the end of the day it's going to hurt the other cora- Posers 

ail royaiti will be légal action from each lEuropean] territory in the foreseeable future," he says. "Sacem will certainly sue PolyGram Records if they continue paying MCPS." However, senior sources involved in the MCPS/PolyGram deal say the soci- etàes have no grounds for taking légal action. "The only way to attack the new distribution scheme legally is to attack the licensing agreement itself, but they can't do that because it's the same as the central licensing agreements that three of them have been operating for 

ers, thus by-pass 
says his society is suing PolyGram on the grounds that the major had already agreed to extend their existing central licensing deal prior its arrangement with I 

iirnier says that, by allowing local societies to be by-passed, days aller MCPS h the MCPS/PolyGram deal undermines executive committee the good work done by the publishing relia mechanical ri; organisations in Europe. "It is improper chief executive Fran and illégal," says Tournier. "It will mean the committee was ti a loss of income which the continental societies are earning for such activities as lobbying govemments, fighting pira- cy and fighting people who don'l take mechanical licences." He adds that Sacem in France has notified PolyGram Records that it 

of Belgian society Sabam. 
larly significant, as . to individuals rath De Wit has lefl MC 

BMG expansion sees 
new-look sales team 
BMG has restruetured its sales department as part of its ongoing reorganisation into spécifie divisions and to provide a better focus for retailers and labels. The changes are intended to reflect BMG's récent expansion and developmcnt in areas such as video, interactive products, TV-advertised albums and back catalogue releases, says sales director Richard Story. As part of the restructuring, core business sales manager Phil Kitchen takes over as head of sales, music division. Alan Taylor, who moves to the newly- created post of sales manager, national accounts, will be among those who report to Kitchen. The opérations division is now headed by Ed Averdieck who is joined by Andy Street as catalogue development manager. A business development man- ager is also to be appointed. Alex Kennedy takes over as head of the video and ictive sales division where he is assisted by Matt rell, nat lalac r, video and ir Brian Regan, key ac 
hasyettobe filled. Elsewhere, Tim Curran becomes head of i services and Darren Laskicr takes on the new post of 

Industry mourns loss of live music TV 
Channel FouFs décision not to commis- sion a fourth sériés of The White Room caps what has been a misérable few weeks for the industry's TV watchers. Corning hol on the heels of BBCTVs décision to move TOTP to a Friday night slot opposite Coronation Street, one record Company executive summed up the mood succinctly - "It's been a pretty disastrous raonth for music on télévision." Création Records director Alan McGee agréés. "It's another nail in the coffin of exciting live music TV," he says. "Tire White Room has brought you the best live music since The Tube and peo- 

ple truly love this show. Whi Channel Four playingat? It's crazy." Mike Mooney, TV plugger at Anglo Plugging, says, 'The White Room was a great show and it's a sad loss for the industry because it was one of the few TV shows that highlighted live music." In many ways, TV pluggers^have 
Neil Ferris acknowledges. The National Lottery Live provides a huge audience 
crop of TV variety shows scheduled for the autumn including Des O'Connor, The Royal Variety Show and Children In Need will form an important part of 

the Christmas promotional plans in weeks ahead. 
and Appearing's Scott Piering argui 
"Apart from TOTP, The White Roo; was the most prolific user of live mus on TV," he says. Any show that featun six bands playing live is valuable on cultural level." 

will be a Gerri 
reality, Channel Four and BBC2 - which already has Later With Jools - are its most natural terrestrial homes. 

NEWSFILE 
Oasis begin work on next album Oasis will start work on their third album next month following their décision ta cancel the rest of their US tour. In a statenient issued last week, the band say the album should be ready for release next summer. They added that their prématuré return had nothing to do with recent "UKtabloid hysteria ", but was a décision laken by Noël Gallagher "on behalf of his four friends". 
HMV picks manager of marketing team HMV has promoted its advertising manager Cormac Loughran to the newly-crealed position of marketing and advertising manager, Following the departure of marketing manager Paul Goodwin for a career as a consultant, Loughran, 30, will head a 15-strong team, reporting directly to the board of HMV UK and pending the appointment of a marketing director. 
Police swoop on Sheffield bootlegger Police and trading standards officers have arrested and charged one man on suspicion of bootlegging aller a raid on a private house and lock-up in Sheffield. Anti- piracy campaigners found professional recording équipaient and 5,000 bootleg CDs, cassettes and vinyl records worth more than £70,000. 
BodyShop tosell CDs The Body Shop is to sell CDs in the UK throughout the autumn in a trial with one of America's biggest independent record companies. Putumayo World Music is supplying a small sélection of CDs which will be sold in three of The Body Shop's London branches. CDs will also go on sale in stores in Ireland by the Oclober. 
VH-1 ties up with IMF for awards VH-1 has linked up with the IMF for the second British Roll of Honour Awards ceremony which is set to take place on October 9 at the London Hilton Hôtel. The music channel is providing airtime and the services of of its presenters for the event. For ticket détails contact James Fisher on 0171-352 4564. 
Billboard group closes Music Monitor The US Billboard group is cutting back its opérations in Europe, suspending publication of its UK frade title Music Monitor, launched in January 1995, and pulling European radio publication Music & Media out of its long-established Amsterdam base and moving it to Billboards London office. Editorial director Adam White was unavailable for comment. The moves corne just over a year after Billboardsister company BDS closed its European airplay monitoring service. 
Two share black music honours Mark Morrîson and The Lighthouse Family were both double winners at the first Black Music Awards which held on Wednesday (September 18) at London's Hammersmith Palais. Presenfed by Radio One's Lisa l'Anson and Boy George, the show was due to be broadeast on Friday (September 20) on LWT and a half- hour programme will be repeated this Salurday (September 28). 
Macarena goesgold Los Del Rio's Macarena, now in its 13th week l : on the chart, was certified gold by the BPI last week, while Peter Andre's Flava and DMC's How Bizarre went sîlver. On albums, both Portishead's Dummy and Océan Colour Scene's Moseley Shoals reached double platinum status with REM's New Adventures In Hi-Fi going platinum. Shed Seven's A Maximum High and Mark Morrison's Return Of The Mack went gold and Boyz 01 Swing 11 turned silver. 

.dotmusic The latest industry news On The Net. From Music Week. Updated Nlondays at 18.00 GMT. 
httpî/ /w ww.doimusic.com ^ ^ ^ DMX IN CASH QUANDARY AS US ARM PULLS FUNDING - p5 ^ i i i 
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COMMENT 
We need a new type of TV music show Of course the loss of The White Boom is a blow for the industry, but ifs no great surprise, Increasingly. the UK's TV chiefs appear to be losing their enthusiasm for dedicated music shows, and when a perfectly solid programme like The White Boom manages to attract just 500,000 uiewers - a tiny total, whatever day it is screened on -you can see why. Of course ifs not that the British public don'tlike music. Certainly the UKs news média continue to display an insatiable appetite for any story with the harest whiff of rock'n'roll about it. Ifs the kind of wall-to-wall music which is served up on specialist music shows which appears to be the turn-off. Chris Evans'TFI Friday works because it is essenlially an enterfainment show with music thrown in. In the States the top-rated shows follow a similar format; there s hardly a dedicated music show on the screens. The signais have been heading our way for some time. Instead of bemoaning the inévitable, maybe the industry should be getting together with music- friendly production companies to start considering viable alternatives which will draw the viewers in. Ifs understandable that the music industry should feel hurt and beleaguered when TV seems to have so little regard for music. But ultimately broadcasters are in business to attract viewers. If anyone can corne up with | a hit formula for a music show be sure, TV executives 

will snapit uppronto. 
Is Ginger getting too powerful? The only light at the end of this particular tunnel was the mutmuring last week that TF1 Friday may be heading for a year-round run. Good news, if ifs true. Chris Evans has shown himself to be a genuine champion of music. The only réservation has to be that, the way Ihings are going, such a move would give his Ginger Productions an unhealthy dominance of Britain's music média. Selina Webb 

Small Faces getpay day 

after Castle strikes deal 

New Smiths plante 
open up databases WH Smith last week outlined plans to ZI open its database, giving the industry tbe 

ork for the long-defunct nmediate label. Since its 1970 

by former diatc managing dircctor 
mnications and Charly, part of a scttlcmcnt Castle agreed to acquire from mterworld the copyright m the Immédiate catalogue, as well as the right to distribute it," says Cousins. As well as increasing the royalty rate from the "tiny" amount set. 1967, Castle is paymg sums 'o th 

.hnTo'uasins,rwho Castle is also understood to 1 12 by Small Faces paying a six-figure sum to the Snn y Jones to investi- Faces - Joncs, keyboard player I. ; chain. MacLagan, bassist Ronnie La 

'"sSTstrategic business unit direc- 

"t'nJ1 hs customers'and^their buying habits. The service will be available to subscribers from October 1. At a seminar at Londons Barbican Centre last Monday, music and video . noliers were told that the move «ail give access to a wide range of data, including spécifie artists' sales figures and analysis of how, where an w en geific lines are selhng in-store. Rival companies's data will also be available. Kenvon Jones said, "Properly used. this information will be a really helpful management tool for you and for us. m 

TILLY 
ITC; it's gotto be backto Manchester Back from ITC Dublin in one piece, just. I personally thought this year's event was a bit of a non-starter. These conventions are about meeting people and music, butto find anyone in Dublin was almost impossible. You need a focal point like TheHolidaylnn, Manchester, where lots of people can congregate - The Clarence was too small, and you could get into Fort Knox easier. The whole of Temple Bar looked like a borab site, lefs get back to Manchester next year, please. 1 did meet people at one place though. On arriving at my little late night club, Lillie's Bordello, I was surprised to see practically the whole of the BMG îmentteara. Wow, I thought, JP reads my 

irder to incre gnderstand et 

Arista opens the door 

for transatlantic A&R 

column and has taken my advice. Either secret Gary Barlow gig. Wrong on both counts - they were there for the opening ofthe new BMG office in Dublin, and to pay homage to Mr Arista, the wonderful Clive Davis. Last words on Dublin must be a plug for two pop acts from over the water who are The Carter Twins, managed by Boyzone's Louis Walsh, and Siren - stunning girls in the very capable hands et Val from 

Which has got it wrong agam Can you believe Whichîis still harping on about the price of CDs in the UK. The MMC's report in 1934 showed UK prices averaging only 7%-9% higher than the US and concluded that UK prices, when compared with France, Germany and Denmark, were the lowest. Making comparisons with the US is crazy. Why not compare Levi Jeans, or bath towels, which are at least 40% higherintheUKÎWhydo travel agents organise I shopping trips to the US - because ifs dearer? I am cancellingmysubscriptionto Which?and going | elsewhere for advice on my next ketlle or toaster. 

Cooltempo founder Pete Edge in a transatlantic rôle. Edge, who left Warner Bros US after four years as east coast director of A&R last year, has been appointed jointly by the US and UK companies to the posi- tion of senior director A&R, interna- tional. Based in New York, be will act as a point of contact'between Davis and the UK company. Arista managing director Martin Heath says be is very excited by the appointraent. "Pete is a Brit, but he has also been involved in American music. He will work directly ' e US ri ihing vi 

Headed by Debbie Green, Hub wiH 
Jabeb signed to Arista. The labels will link into a number of units within Arista including a new project manage- ment division, the promotions depart- ment headed by Richard Perry and international. Arista will have no A&R managers under the new structure. Instead, the   u 5 will be responsible for i spécifie projects, working with the Hub labels and overseeing a project through to its conclusion in the way a manager would, says Arista général manager Adele Nozedar. "The idea of A&R has changed from what it originally was. An A&R manag- er is supposed to be responsible for sign- ing, developing and bringing an act to the market place," he says. "We are get- ting the project managers to do what A&R managers are supposed to do." 

ment and pre adds Nozedar. Existing A&R and market the label have been moved into the new rôles. Arista's previous heads of A&R, Nigel Grainge and Chris Hill, are cur- rently negotiating a  will se label. with their GHQ 

d Rob Kean - who co- and produced East 17's Stay ;r Day — and Boilerhouse Is. created by ex-promoters and ers Ben Wolff and Andy Dean, linking into Hub will be the label, Heath's Rhythm King ! and Arista's US repertoire. ré first re 
early what is good for the UK and what we can work with," he says. Edge's appointment forms part of Heath's complété overhaul ofthe label The. project managers v since taking over in April, The restruc- plug into the promotions depi 
basécfoif a mode! Heath first developed Internai compétition will h and PR. Devai 

with 

iingles by Posh, David 

|| TillyKulherford's column is a porsonal view 

Pete Edge is a music industry vétéran of more than 10 years. A D J in the late Seventies, Edge created Cooltempo for Chrysalis in the UK in 1985 and enjoyed success with Paul Hardcastle. Living In A Box, Adeva and Monie Love. After being hired by Lenny 
Brothers in the States in 1990, Edge set up the Eternal label before taking on the rolo of east coast director of A&R for Warner Bros two years later. He loft the company in the midst of the executive shake-up last year p _: s it ' fi 
which also saw Waronkor leave the company. Edge is pictured with Arista managing diractor 
!►►►►► ^ HEALTHYPR0SPECTSF0RTHEFINALQUARTER-p6 ► [> ^ ► ► ► 
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DMXin cash quandary 

as US arm pulls funding 
by Sue Sillitoe 
UK-based direct-to-horae digital music service Digital Music Express Europe is looking for financial backing afler its US parent company pulled funding of the opération. DMX Inc, the US-based company which owns 100% of the UK opération, has announced it is no longer in a posi- tion to fund the opération aller posting losses of $21.1m for the nine month period ending June 30. This represents increased losses of 54% over the same period in 1995. It is believed the European opération is the company's main loss maker and, as a resuit of low stock prices in the US, DMX Inc has been forced to withdraw support from the subsidiary. Future options may include DMX Inc divesting part of its stockholding in DMX Europe 

three-and-a-half years after the UK launch of DMX Europe, which offered 30 CD-quality music channels and was hailed as a revolutionary new service which could one day replace existing means ofselling music. Intense compétition with the Warner Music and Sony-backed Music Choice Europe (MCE) has prevented either ser- vice making a substantial impact on the domestic market. One solution open to DMX Europe is a merger with MCE. While refusing to comment directly on this possibilité Lance Thomas, man- aging director of DMX Europe, says, "Ail is that we are holding talks with e: have a deal structu Whatever happens, I k DMX Inc ■est in DMX he company 

, number of optic Consulting our own shareholders." Heller adds that combining the two companies would give the European direct-to-home digital music business a much more stable base from which to operate, "Obviously, if we were working together rather than competing with 
resources on marketing and on broad- ening our customer base," he says. Since launching in Mardi 1993, DMX, Europe has signed distribution deals for various European territories. In the UK and Ireland, distribution and subscrip- tions are handled by BSkyB, MCE. launched in October 1993, has also signed distribution deals in many European territories including the UK, Norway, Finland, France, Germany, the Netherlands, Austria, Belgium and 

Sting joins Copeland 

in new label launch 
1RS founder Miles Copeland has launched a new label fol- lowing the transfer this summer of 1RS from its Bugle House base in London to EMTs offices at Brook Green. Copeland's new venture, Ark 21, will încorporate vari- ons sub-labels including Pangaea, a joint venture with Sting. Distribution outside the US is via EMI Records, while it will operate as a stand-alone company in the States, handling its own marketing and promotion with distribution through EMD. Long-time Copeland staffer Steve Tannett has been appointed Ark's managing director with overall responsi- bility for the company's business outside North America, while former Tribal UK head Richard Breeden takes the rôle of director of A&R and opérations at a new dance imprint, Pagan. Tannett says a décision was raade to start a new label after Copeland failed in an attempt to buy back 1RS from EMI, which acquired it six years ago. The label has Paul Carrack among its artists and released REM's early 

Among the first releases for Ark will be Twang! - A Tribute To Hank Marvin & The Shadows, which includes Peter Green's first recording for many years and contribu- tions from guitarists Mark Knopfler and Brian May. A Police covers album is also planned with contributions from acts including Aswad and Chaka Demus & Pliers. 

lan Tayior, trade and industry minister for science and technology, paid tribute to the record industry-funded Brit School when he visited the Croydon-based academy last week. Tayior said, "Anyone cynical aboutthe future génération should make regular visits to the school as a perfect antidote." The Brit School is sponsored by the British Record Industry Trust, a music business charity set up to develop projects in the éducation and therapy fîelds. Tayior is pictured with school principal Clare Venables and BPI Council member Pete Waterman, during the présentation of a gold dise to mark his visit 

NEWSFILE 
Felgate takes new marketing rôle Parlophone head of marketing Terry Felgate has been promoted to marketing director at the label. Felgate, whose work on Blur's Country House and The Great Escape domlnated Music WceHs marketing awards earlier this year, takes on the rôle which has been vacant since Mark Collen moved to Chrysalis. Felgate has also enjoyed success with Crowded House, Tina Turner and the Pet Shop Boys since joining Parlophone in 1993. 
CMA awards get BBC2 slot BBC2 is screening a 90-minute programme featuring highlights from the 3(Hh CMA awards, which take place in Nashville, Tennessee, on October 3. The awards, which will feature Dolly Parfon, Alan Jackson, Michael Bolton and Wynonna Judd, will be broadeast live by BBC Radio Two and televised on October S. 
Ad boost for Felix's Don't You Want Me Don't You Want Me by Félix, already a Top 10 hit in both 1992 and 1995, looks set to hit the chart for a third time following a décision to include it in a new TV commercial for Tango Blackcurrant. The single is being 

Minder company signs rap deal Published By Patrick, the associated company of Minder Music, has secured the rights to the Micon Music and Mike's Rap catalogues for the world outside North America. The catalogues include works by Bobby Brown, Hammer, Blackstreet and 3T. 
New MD for Boosey & Hawkes Boosey & Hawkes has appointed Trevor Glover as its publishing division managing director in a move taking effeetfrom January 2 next year. He will take over the rôle after the retirement of Tony Fell after more than 20 years' service with the company. Glover will continue in his présent rôle as managing director of the UK publishing company, but will also become chairman of the North American and German companies. 
Manager Richard Shaw dies Artist manager Richard Shaw, who worked with acts including Limahl, ex-Brolher Beyond singer Nathan Moore and Waterfront, died last Friday (September 13) aged 30. His funeral is taking place at 12 noon lomorrow (September 24) at St Cuthberts Church, Earls Court, London. For more détails ring Paul Northcott on 0171- 9309604. 
REM: Road Movie Contraryto the review on p14 of last week's issue, Warner Music Vision's fortheoming REM video release is a concert film chronicling last year's Monster World Tour, and does not include interviews with the band. Its correct title is Road Movie. ^ ^ y BMG, MCA AND VIRGIN'SAUTUMN HIGHLIGHTS-p8 ► ► ► ► ^ 

PREUIOUSLY UNRELEASED 
ORIGINAL REC0RDIN6S 

Release date: 
Availabie on Compact Disc (FBCD 2000) & .Cassette (FBMC 2000) via Chandos Records 

r£Sr CARD CLASSICS 

(or when daytime 
ôriBT TV was groovy) 
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Can the Christmas albums boom 

match 1995's record sales hau ? 
is Christmas will herald a buoyant six months for the in  The signs arethatthis 

WhenREMsNewAdi entered the charts at numoer one lost week, it marked the beginning of the march towards Christmas. As the first of the big-name LPs airaed squarely at the autumn market, the album - as well as Jamiroquai s second-placed Travelling Without Moving - brought an end to what the retail trade déclarés bas been a flat summcr period. With 92 shopping days now left i 
retail trade are preparing to capitalise 
sales period of the year. This year the major record companies unveiled their autumn plans in low-key style, with the usual run of sales conférences dramatically scaled down compared with previous years. For the first time, BMG joined Virgin and MCA and opted not to stage ' ill this year (see p8 & 9 for 1 détails). 

Certainly the release schedule lool on the face of it, pretty strong, many of last year's big hitlers 1 more: Madonna, Kobson & Jerome, Simply Red and The Beatles return fc the second Christmas in a row, while Now 35 will be the sériés' 14lh 
Market trends suggest that the industry could improve upon last years exlraordinary Robson & Jerome- 
Over the past flve years, trade deliveries in the final quarter have been at a level twice the size of the quarterly average for the rest of year. If that pattern continues again this the music industry is heading for £ ship-out of around 85m albums thi Christmas, up 7% from 79m for th same period last year. 

manager Sam Brown suggests, the market is difficult to predict. "It is going to be a good final quarter this year," she says, "but Tm not sure whether it will be as big as last year. Then again, we have said that every year for the past few years." Indeed, for ail the industry 

S fi 

MOVING ANNUAl TOTALS 
1 ROBSON & JEROME-Robson & Jerome Z OASIS - (What's The Story) Morning Glory? 3 SIMPLY RED-Life 4 QUEEN - Made In Heaven 5 VARIOUS - Now 32 6 PULP - Différent Class 7 MADONNA-SongsToRemember 8 VARIOUS - Love Album II 9 ELTON JOHN - Love Songs 10 THE BEATLES-Anthologyl 

MONTHLY SALES SINCE JANUARY 1995 

miiiulilliiliiiu SIMPLY RED - Greatest Hits (October 7) PHIL C0LL1NS - Dance Into The Light (October 14) MADONNA - Evita Soundtrack (October 28) LIGHTNING SEEDS - Dizzy Heights (November 4) EAST17 - Greatest Hits (November 4) ROBSON & JEROME - Take Two (November 11) JIMMY NAIL - Crocodile Shoes II (November 18) SPICE GIRLS - Spice Girls (November) THE BEATLES - Anthology 3 (November) MARK OWEN -title tba (December) 

FOUR-YEAR SALES TRENDS 

dher Christmas 

1er for ! lality trade is still running around 10% u[ 
fact that is most likely to be attributable to the slowing down of the industry's growth curve (see graph). The music business has simply become used to much faster month-by-month growth over the past two years. Even the calendar seems to be co-operating this year. Christmas Day falls on a Wednesday, allowing a full weekend and Monday and Tuesday of sales this year, compared with 1995 when December 25 fell on a Monday, cramming ail of the sales into the pre- Christmas weekend. However, anecdotal evidence suggests Christmas trade will struggle to hit the heights of last year, "Last year was just incredible," says Virgin 
Maclennan. "I think it's bound to be a 

te record month for the business - précisé figures are not available before the Nineties - and will be difficult to match ever again. Indeed, strong though the release schedule is, there are hints that it does not match last year's line-up. Mike Dillon, owner of Paisle/s Record 
have been put back, the depth of releases is not as strong as in 1995. Certainly, the biggest albums stand out from the pack. When asked to pick their tips to lead the market through December, most retailers name the same three albums - Simply Red's Greatest Hits and Robson & Jerome's Take Two, with Spice Girls following close behind. Sony UK chairman Paul Burger anticipâtes increased compétition within the market and, inevitably, 

■e through télévision and the printed média. Brilliant PR's Neil Ferris points out that, despite this week's news about the White Room and Top Of The Pops, there is more music on TV than ever with the National Lottery Live programme playing a 

id-in-h 

n the fourth quarter and it's going to be even more compétitive this 

s ith an explosion in meain coverage of the record industry and its products over the past year. Ever since the média frenzy over the Blur v Oasis singles battle in August last year, both tabloids and broadsheets have been fascinated by music stories, whether it was Three Lions, the break- ups Cor not) of Take That and Oasis and the Brit Awards clash between Michael Jackson and Pulp's Jarvis Cocker. "In the past year, the média has been more interested in pop stars and artists than ever before," says Easl West managing director Max Hole. "The coverage of whether Oasis have split or 3 fantastic for the music industry. a think thoy are derivative 
iome^0th0riBinal bhnd ar0llnd at the 

Such interest in pop music can only ode well, not just for Chrifit.mnc 

Whether 

n 1997. With many of the delayed releases slipping back to the start of next year, a first quarter boasting albums by U2, Gary Barlow, Michelle Gayle, The Charlatans and Blur is likely to be followed by albums from Oasis, Supergrass, Roachford, Annie Lennox, Robbie Williams, M People and The Prodigy leading up to the summer. As Paul Burger says, it is certainly good news for retail. "Because some of the big records are coming out in the first half of 1997, there won't be the same massive drop-off in terms of releases," he says. HMV opérations director WilfWalsh says, "If business does continue into the first quarter that has got to be good. As retailers, we don't take the brakes off after Christmas and the three months from January to March look as ifthey could be very good for us." Provided those new year releases deliver as expected and music buyers show that they are willing to buy records outside the Christmas period, the traditional December boom may l,e 
the beginning of six months of buoyancy next year. Martin TajW 
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THE NEW VIDEO "BEST OF THE BEAST" 

Maiden: Internet - http://Hww.maiden.co.uK/maiden ■ e-mail - maiden@pncl.co.uK hnboo* 

OUT NOW ON DELUXE CD & SINGLE CASSETTE 
DELUXE VINYL & SINGLE CD RELEASED 7TH OCTOBER 

THERE WILL BE AN EXTENSIVE MARKETING CAMPAIGN THRÛUGH TO CHR1STMAS, INCLUDING 
TV, RADIO & PRESS ADVERTISING, STREET POSTERS & ROCK CLUB PROMOTIONAL N16HTS 



MCA RELEASES 
KIM WILDE: Shame - MCA (Sept 30). Evelyn 'Champagne' King's Seventies dance ' evived by Wilde, who is 
ORIGINAL BROADWAY CAST: Rent - DreamWorks (Sept30). A double CD will capture a performance of this New York musical written by Jonathan Larson, 
stagedin the UK next year. WEEZER: Pinkerton - Getten (Sept 30). This follow-up to their3m-selling début cornes in at a tight35 minutes with 10 new tracks, including 0 Scorcho, released as a single today(September23l. COUNTING CROWS; Recovering The Satellite - Gefien (Oct 14). Produced by Gil 

Norton, this U-track album I sales of the band's début album August, released in 1994. A single, Angels OtThe Silences, will be issued on October 7. VARIOUS; Quentin Tarantino - MCA (Oct 21). The cuit movie director puis his name to this collection of songs (eatured in his movies, suchasPulp Fiction, Réservoir Dogs andKilling Zoe. NEW EDITION: l'm Still In Love With You/You Don't Have To Wotry- MCA (Oct 
double A-side single from their comeback album Home Again which spawned the Top 20 hit HitMeOff. LIVIN' JOY; Don't Stop Movin' - MCA (Oct tonlyincludeslast imer and June's 

After the huge success of Nirvana s MTV Unplugged, which sold 474,000 units in the UK alone, the band's first officiai live concert aioum, From The Muddy Banks 01 The Wishkah, is out on Geffen — me VVIbima'tr   Seplember30. The release features 17 songs recorded between 1989 and 1993, capturing band performances around the world, including excerpts from concerts in California, Los Angeles, Seattle, London's Astoria and the Reading Festival. 
Top 10 hit Don't Stop Movin', but a third single, Follow The Rules, which is released on October 14. THE HEADS: No Talk, Just Heads- Radioactive (Oct 28). David Byrne is absent, butthree formerTalking Heads members 

i are prosent along with a host of guest i vocalists, including Shaun Ryder, Deborah I Harry and Michael Hutchence. The first | single, Don'tTakeMyKindness For ' Weakness, features Ryder and will be I issued on OctoberZl. 

MCAgets backonthe righttrack 
Not only has 19 sn MCA shaking highlights Livin' Jojds début album 
company that can't break acts, it has also enjoyed its most successful year i theUK. The breakthrough of Océan Colour Scene and the acquisition of some mqjor labels in the US by the Americt parent company has lell MCA forecasting a year-on-year UK tumov rise of 15%-20% by next June. 

For ail the company'sUK esurgence, MCA's Worldwide inte itantly under the 

others mean that we'll become a major player in the UK market over the next two or three years," he says. "AH of this is being encouraged by Seagram to develop 

ed to establish themselves 

mentioned a a potentiel buyer of now- demerged EMI Music Group. While the corporate changes have not directly affected the corapany's UK 

 letbing Phillips is keen to put right. Since taking on the band's Sixteen Stone album, which was previously handled through East West in the UK„MCA has doubled its sales, the US including says Phillips. «There's a new album lush, Dr Dre, Snoop that's just been finished and I think No Doubt, whose UK- theyVe got a tremendous chance of Tragic Kingdom album is still in breaking the UK in a big way," he says. -- - — ■ - " Other changes at the company have US Top 10, with sales of me 
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Singles add spice to Virgin's year 
VIRGIN RELEASES 

w 

Leading albums company it may be. but it is in the singles chart tbat Virgin bas recently been making the headlines. 
by the Spice Girls not only launched a new act's career in spectacular style, but it successfully saw Virgin moving into the unfamiliar territory of out-and- out pop. On top of that, the expected success of George Michael's début album for Virgin, Older, has been boosted by tw UK singles charWoppers - Jésus To t Child and FastLove. His first two soh 

Conroy says, "Nothing comee and when you have some succei enjoy it, but we've got massive 
"With Spice Girls everyone g about the nuraber one, but it to 

Virgin's Spice Girls will have a lotto live up to when it contes to following up their huge début smash Wannabe. The test of their long-lerm potential cornes with the release of the follow-up, Say You'll Be There, on October 14 with the ballad Two Become One scheduled for early December. Their album Spice is released in early Novemher. 
HORACE ANDY: Best Of- Melankolic (Sept 23). Massive Attack's new label begins with this collection followed in the New Year by reieases including albums by Craig Armstrong and a new band, Aerial, BITTY McLEAN: She's AH Right - Kuff (Sept 23). Mclean will be hoping to add to his threo Top 10 hits to date with this single. FLUFFY: Black Eye-The Enclave (Sept 30). Almost straight after forming, the west london female fourpiece attracted huge média attention. This album will follow the release of single Nothing on September 23. CHEMICAL BROTHERS; Setting Sun - Freestyle Oust (Sept 30). Noël Gallaoher 

AFRO CELTS: Sure As Not - Virgin (Nov 4). A remixed eut front the Real World album will be released to coïncide with Simon Emmerson'sTechnoworld taking tothe road 
i VARIOUS; Love Album 3 - Virgin (Nov 4). ! The return of this highly successful sériés combines classics from four décades. .Virgin(Nov 4). The 

album The Cross Of Changes, which sold 20m copies Worldwide, will be preceded by the single My Kingdom on October 28. ROY ORB1SON: The Vety Best Of - Virgin (Nov 4). This brings together 18 old and new recordings, including Ooby Dooby from the 

albums did ne 
Unsurprisingly, it has ail lefl Virgin's managing director Paul Conroy in an upbeat mood, especially considering that before Christmas there are still two further Spice Girls singles to corne. 

mgth 

lofEnij in the Cherr 

this year has developed," he says. "We set out various targets early ou in the year with some of the artists we wantei to break and some of the music areas we wanted to move into." The success of Spice Girls and Michael has again emphasised the diversity of Virgin's roster. Besides working with already established acts such as Chemical Brothers, Smashing 

go into the markel without having things right." Virgin has had the security of knowing that its compilations opération continues to go from to strength. Besides its involvement in the Now! sériés with EMI and PolyGram, the compilations division, run by Steve Pritchard and Peter Duckworth, has established itself with a string of 

(Pt 2). This year the company has dispensed with a sales conférence, preferring to plan a party for December to celebrate 
plans for next year. And there is every sign that Virgin will be raising a toast to plenty more hits come Christmas. Paul Williams 

mLf-TÉRM RÉPORT 

28). Pop CooperandAshieyri 

(PI 2); 

Dec 1995 
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co Ray Coleman remembered Mercury hits the spot ' ..... thn £25,000 prwe !?!!,er . whvshould it?The May I be permitted to to pay tribute to Ray Coleman, whose death you rcported lastweek. Ray was the man who, for better or worse, gave me my first job in the music business. In 1966, as a new journalist on a local Kent newspaper, I realised that my lifelong love of pop 

Pulpgiving the £25,000 prb 
booty to War Child - tha call attitude. Cally Callomon, Art Island, London W6 9NtV. 

,o6»es made by running the schera itself- and why should it? The multiples' schemes cost them mouey, but they retain ail the benefit. So any indie scheme is going to cost the indies money, either when they sell a token or redeem one. There is just no way to avoid it. The only question is whether 

utteriydefied^ 

m^r^rzutr.ack 
still stand, then 
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Keep On Movm 
As featured in the Renault Clio TV Ad 
Re-released in '96 with additional remi 
Katt, BookerT and M Beat 

Out 7.10.96 
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PETER ANDRE 

hard work that got him Uiere. Just as his six-pack physique didn't come without a lot of sweat and toil, so André, his management and record company Mushroom have grafted long and hard to make him one of the leading pop faces of 1996. Three years ago, André, then just 20, took the brave step of relocating from Australia - where he was already an rsublishecl slai b ck.ollmUK the birthplace faeleftagcd 10.II:- eponymous début album v gold ih Auslrâli as certified 

breaklhrough hit, peaking at bringing André his flrst Top ( :e. From here, 
high expectations for his new album, Natural, when it is released next week. "We always had faith in Peter," says Mushroom's producl manager Nina Frykberg. "Every single member of the Mushroom team has been working on this project for a year or two, and the nice thing is that those people's hard work and faith is being repaid. It's a beautiful thing. It's also supercool for a label like us to be having such a big re UK for 

c matches 
you finally start 

to partying yet. The people around me have told me to keep my head down and keep working hard. It's hard to get there, but it's even barder to stay there. "My next day off is December 22," he 
doing nothing and do anything to 

hardly get any 

À 

slick and infections swing track, "Flava is a good indication of where Tm going" he says. -It'8 very much a feelgood song. In fact, the whole album has that kind of vibe." "Peter is naturally taking himself into more of an R&B/soul market," adds Frykberg, "although he's still writing strong pop songs." Natural is foll of them - and André has most bases covered. In addition to the swing grooves like Flava and the light reggae of the UK number three hit, Mysterious Girl, Natural also boasts a couple of smooth ballads (one of which will be the album's fiflh single) plus an update of Kool & The Gang's boisterous 1981 party an them Get Down On It, which has already hit number one in New Zealand and gone top five in Australia. The latter track marks Andre's début as producer, but there are no plans to make it a UK single. "It's a big club track," he says, "but we're not putting it out in the UK because I don't want to leave people confused about the direction Fm 
"For the next album we've approached Babyface and Jermaine Dupri, who both worked on the TLC album, and we've also talked to Quincy Jones. That would be the ultimate. Quincy is The Man. My heart is set on the next album being more R&B, yet still commercial," he adds. André starts writing the next album early next year, but the promotional push for Natural will extend well into 1997. Frykberg says, "Globally, we'll be working this album for another year. In the UK, Peter will be doing roadshows and TV. Obviously there will be major press ads too. We're going ail out on this one. This project is a big, big prio Pete 

"You've got to hand : Mushroom," adds Peter L of Top OfThe Pops magaz worked incredibly hard fc Mushroom stuck by Petei his quiet patch." 

)ugh. Andre's music is £ _ sible fusion of pop and R&B, and es to image, André the n-up is well ahead of the 

e reckons Andre's huge success was inévitable from the moment he first starred on Top OfThe 
"The kids on the show were going ballistic for him. The music industry has been missing a solo maie pop star for âges. There hasn't really been anyone since Jason Donovan, it's been ail boy bands. Now is definitely Peter Andre's timePaul Elliott 

: Mushroom Project: album Songwriters: Andre/various Publisher: various Studios: various Producers: various Released: September 30 

STEVE LAMACQ ON A&R 
Back after a week, and what do I find? Not only is London's Dublin Castle rebuilding its backroom, which scuppered my chances of seeing Preston's top team Formula One - but also halfthe A&R people I know seemto have gone into therapy. Clive Davis's comments on A&R atlnThe City-in particularthe lefthook to the head about herd mentality - seem to have hit home. Fact: there's nothing more likely to stop an A&R man in histracksthan a good grilling about his motivations. Everyone has got the practical answersorted out, the "what do you look for in a band?" question. That's no problem. It's always "energy, ideas and, well basically, good songs." A band is nothing without good songs, right? But wheedle your way beneath the surface and the questions get steadily trickier. 'Why did you sign Band X for 
MUSIC WEEK 28 SEPTEMBER 1996 

half a million pounds? Was it to boost your ego? Did your company need the profile? Were you bullied atschool?'... i remember a similar point about herd mentality being made during a panel which featured Pete Waterman and Jonathan King in Manchestertwo years ago. In this case the argument centred on A&R snobbery. Were the A&R teams of '94 becoming too obsessed by signing cool bands, at the expense of a quick pop thrill for the teens or long-term songwriting talent? The panel thought so, butthen again, the panel weren't apprentice scouts bred on the Madchester and Camden scenes and an inside-out knowledge of the A/Mflive pages... ittakes ail sorts. The best A&R people are like the bestcricketers (sorry for the sporting analogy again, but it's true). They're either brilliant at one thing, a 

genuinespecialistin theirfield-or they're | a good all-rounder, who signs one band for credibility, one for money and one on a personal crusade, Any thoughts? ...The reasons for signing bands vary enormously. I mean, Epic's motives for securing Hardbody are no doubt différent to Elemental's with their hot new property Alahama 3. Both good musically, though. That's what makes this game so interesting... So it's niceto be back and my thanks to Satellite who took my column about summer hits in the right spirit and, for the hell of it, recorded the weirdest version youTI ever hear of Y Viva Espania. Good on you. Maybe if we get a f ew more in we could do an album: The Best, Worst Summer Songs In The World... Ever! 
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FAST FOWARD 

FOR VIDEOS 

rom the specialist music retailer's point of view, 
video must be the trickiest format of them ail. The public 
expectto see those longforms racked alongside the audio 
releases by their favourite acts, but they dont necessarily 
want to buy them - not when the kids are screaming for the 

latest Disney title which is on spécial offer at the supermarket 
down the road. With half of the year's total video sales - and 
its most exciting releases - coming in the last quarter of the 
year, music retailers are faced with the further quandary of 
correctly estimating how much shelf-space they can afford to 
give over to a genre which has had difficulty holding its own 
over the past 12 months. In this supplément, Music Week 
examines the facts and figures of the UK video market and 
offers a comprehensive guide to what should be the best- 
selling new releases over the next three months. 

Bouncing back from 

THE SUMMERTIME BLUES 
AfTER A SIGNIFICANT SLUMP IN SALES DURING THE SUMMER, THE UK'S VIDEO SECTOR IS AIMING TO RECOVER LOST 
GROUND WITH SOME DETERMINED MARKETING CAMPAIGNS IN THE RUN-UP TO CHRISTMAS. STEVE HEMSLEY REPORTS 
nake a large helping of European football, mix with a quantity of Olympic action, stir in a healthy spell ofhot 

for the & 17,7m units. Ht the month when many bel! the tradxtionally fragile sui market begins, sales were i 
Bill Cocl .. chiefe largest video retailer WH Smith, says "dull" video releases throughout Junc and July contributed signifies 

adding to the group's woes after il announced a half-tiœe pre-tax loss (of £195m) for the first time in its 204-year history. WH Smith took a 12.5% share of ail video sales in 1995, 
as the se 

ê pp 

Toy Story: set to invigorate bu 
played in the background." He 

The importance ofthe autumn 
average of 7.2% of annual sales 

He says, "Euro 96 had a severe effect, while the good weather is always bad news for us. A video 

latest Disney blockbuster 
March, boosted by Easter sales, the only other month to make a significant contribution, at 7.4%. Leading video distributor Technicolor, which enjoyed a 33.5% share of the physical distribution market in 1995 (source: CIN), is confident of a bumper Christmas. It has an impressive client list including Buena Vista and BBC Video, and sales and marketing director Richard Gray says it is prepared 

December (31,1%). In total, a half of 1995*8 video purchases took place in the final quarter with 
"Summer has been slow this year, but the industry finds it hard to legislate against popular 

itles 

weather. For Christmas, we are in close contact with ail our clients and work well in advance 
andmanuftictures aromdMm units a year, including much of EMI's video output. Independenl music and video stores should benefit more than ever from the festive gift market this year as video companies appear to be keeping more and more of their top titles back until the autumn. In fact, Michael Dillon, owner of The Record Factory in Paisley, says Christmas is the only time of the year that he can guarantee a reasonable margin from video. However, he stc 

potentially lucrat a couple of years ago aiter discovering he could buy them cheaper at supermarket chain Safeway than from distributor Buena Vista. He says, "We may stop selling video for the rest of the year because the demand is just not there. Music video sells well at Christmas, but record companies are saving up their big releases 

a 4.5% share of ail video sales more than Our Price's 3.5% a closing in on HMVs 6.5% and Virgin Retail's 5.0% - while Sainsbury took 2.5% of trade Safeway 2%. Buena Vista's director for marketing James Thickett sympathises with the independents but says the no 
The sector's CIN market share is around 16%, but he estimâtes that, once grocery chains and others are included, that shoots up to nearly 30%. "Success from video dépends on the title. Pulp Fiction, for example, sold better through music stores than the 

Asda, says video is a small part of the overall product mix but is important for attracting customers at Christmas. Music and video takes up 6,500 linear métrés throughout the 207-strong chain, with a two thirds/one third split between music and video. 
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RIVERDANCE; THE ALL-CONOUERING STAGE SHOW HAS A NEW VIDEO OUT, BACKED BY £800,000 WORTH OF ADVERTISING 
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