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PolyGram : we'll get it right 

THISWEEK 

by Paul Williams Friday, September 27, for racking on says he is confident the problems 
albums chart h aî-tn ck 
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Robbie steps up to host MTV awards Robbie Williams is to host the MTV industry executives and Robbie Kula Shaker 
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Dina 

C arroll 

Only Human 

The brilliant new album 

including the hit singles 'Escaping 

and "The Perfect Year 

OUT NOW 



Dîna C i 

Following her multi platinum 

début album "So Close", Brit Award 

winner Dina Carroll is back with the 

outstanding "Only Human". One of the most 

eagerly anticipated releases of the year, 

the new album includes the hit singles 

"The Perfect Year" and "Escaping". "Only 

Human" will have a massive marketing 

campaign commencing from launch 

on 14th October and continuing through 

the release of the single "Only Human" 

right into the new year. 

Stage 1: Week 1 Co-Op and Soins in Major ITV and C4 Régions 
Nationwide. Pre^s Adveriising; The Sun, Mirror, Record, Top of the Pops 

Magazine, Evening Standard, Daily Mail. Posier*: 96 Sheet Cromwell Road 
Site, 15 x Ultra vision 48 Sheets, 300 4-Sheet BR Sites. Polygram Tower. 

Major bêlaiI Activity hicluding Windows. 
Stage 2: A Advenising: Soins and Co-Op in Major ITV and 

C4 Régions Nationwide. Pre-s Adveriising: Sainsbuiys Magazine, Marie Claire. 
, London Bus "T" sides. Insiore; Christmas Campaigns 

with ail Retailers Nationwide. 



NEWSDESK: 0171921 599D or c-mail iiiusicweck@dolniusic.co 

Star names join battle 

forfestive number one 

rongest lino-ups for airplay to date, la Shaker, Mark Owen, Boyzone, Girls, Fugees nnd Michael on are Icading the betting to take 
pital Radio group programme ot Richard Park says record com- s have already presented their tmas singles and that the excite- 
lereare some6 big contenders and I there's going to be even more ig this year," he says. "Record com- 

■M.^iUjldMWISTTT; 
Robson & Jerome: What Becomes... Michael Jackson: Stranger... John & Pavorotti: Live Like Morses Fugees; No Woman No Cry Enya:OnMyWayHome The Smurfs: Smurfing Macarena Celine Dion; Ail ByMyself Tony Ferrino: Just Help Yourself 3T; I Need You Gladiators: The Boys Are Back... 

Spicc Girls 18/11, Gary Barlow 112/1), Madoono (16/11, Peter André (20/1), Rebbie Williams (20/11, Oasis (14/11, George Michael (12/11, Miko Flowers Pops (25/1), Paul McCartne* (25/1), Blur (33/1), Bjork 133/t), Eosl 17 (25/11, Gina G (33/1), 

incredibly Spice Girli 

include Robson & Jerr 
m ffill ht rel< 

as contenders to favourites top the chart at Christmas. RCA has - whose triple most contenders - Owen, Tony Ferrino, ovember 4 - Emmerdale and Gladiators. RCA's Gary Barlow is among a num- >evor While ber of artists tipped even though they time of year have no singles scheduled. 

imong the t 
ron is in the running to lead the chart on Christmas Day for the 

Cliff" Rkhard's bid for ' a fourth Christmas number one with Be With Me AJways is a 50/1 outsider along with novelist Catherine Cookson. 
Court backsPolyGram 
inrowoverMCPSdeal 
The Dutch courts have backcd PolyGrara in the first challenge of its controvcvsial central licensing deal with MCPS. A court hearing in Utrecht on Thursday heard judge Mr L Schuman throw out a claim by the Dutch mechan- ical rights Society Stemra that the deal with MCPS should not stand. Stemra claimed it was in the final stages of negotiat- ing a new central licensing agrcement with PolyGram, which would have run from July this year until June 30 1998, before the company struck the deal with MCPS. To break off the discussions at sueh a late stage was unfair, it claimed. Judge Schuman said the two sides had clearly failed 
PolyGram's wish to establish a central accounting arrangement. He accepted PolyGram's suggestion that Stemra knew the Company was in discussions with other organisations about striking a deal and he awarded costs in favour of PolyGram. PolyGram had consistently pressed Stemra to intro- duce a central accounting System, the judge heard. In 1994, Stemra made a payment of £1.8m to PolyGram to >mpensate it for not introducing such a system. 

lin the UK market next month with a cuver ol Tom Jones' classic Help Yourself. An album, Man Stallion, iollows in December with two Christmas TV shows: a documentary on Ferrino's risi ic back streets of Lisbon and a concert spécial. RCA managim ir Hugh Goldsmith says, "We signed Tony because we admire 

Robinson to take helm at Acid Jazz The Acid Jazz group of comf 

announced shortly as président of group, while founder and former man- aging director Eddie Piller will becomc C Acid Jazz has been one of the most influential independent UK labels ol 

natory" policy of making rendent labels pay royalties on ings rather than sales. ir this year, the label referred ' : Copyright 

lave been lacking. orities will be to fi ar the Acid Jazz re 

judg- dropped. In ment on one MCPS claim, which is issued a notit understood to be around £108, been set for November 5. The mechani- Meanwhi cals rights body issued légal procecdings standing against Acid Je against Re-Elect The Président Ltd, trading as Acid Jazz, in December 1995 t. In May 1996, MCPS 

rel'using 

issued another ming £103,000 of last year and is; 
 distributor Vitî . o be claiming £70,000. Vital distrib- ited Acid Jazz product until the 

following an audit of the An Acid Jazz spokesman says the forahear iesof légal label has served a counterclaim on says the I; , the group MCPS challenging the society's "dis- audit ofV 
1995. A March 1997 d; 

NEWSFILE 
Spice Girls set ship-out best Virgin has recorded the highest ship-out figure in its history with Say YouTI Be There, the follow-up to the Spice Girls' million-selling début single Wannabe. The single, out next Monday (October 14), had already reached a ship-out of 334,000 by the end of last week, beating the previous best of 300,000 set in January by George Michael's Jésus To A Child. 
Glastonbury ups capacity Glastonbury Festival is aiming to increase its capacity by 20,000 to around 100,000 peuple whon it returns next summer front June 27 to 29. The licence application for the festival is due to be lodged with Mendip District Council by the end of December. 
Cunninghamtakes Deceptive rôle Oeceptive Music has appointed Alastair Cunningham as its first général manager. The move will give further autonomy to the publishing wing of Deceptive Records, whose rester includes Linoléum, Spare Snare and Snuff. Cunningham will continue to run his management company Boinx Management, which represents Polydor's Silver Sun. 
Castle plans Planet release Castle Communications is releasing a double CD album of musical highiights from the Channel Four travel sériés Lonely Planet. The album, out on November 18, comprises compositions inspired by the sounds of the différent countries explored in the sériés. A marketing campaign will coïncide with the start of the next Lonely Planet sériés on November 15. 
MW sees circulation rise Music Weekachieved an increase in circulation to 12,152 according to the latest ABC figures for the year to June 30. The figure includes 10,323 UK sales - with around 3,400 news-stand sales-and 1.829 overseas. Meanwhile, Douglas Shuard, managing director of MW publisher Miller Freeman Entertainment, hastaken on additional responsibilities as heard director of parent company Miller Freeman. He assumes responsibility for and microwave markefs in addition to his existing rôle. 
Goldsmith joins Superdome board Concert promoter Harvey Goldsmith has been appointed to the board of sport and enterfainment company Superdome UK, which is building the UK's largest convention and exhibition hall in Bradford, Yorkshire. 
Composers get new compétition EMI, Radio Three, BBC Music Magazine ani the London Symphony Orchestra have teamed up to croate a new international classical composers compétition, Masterprize. EMI will release the winning composition in 1988 after a Barfaican concert with the LSO. 
Oasis albums hit new highs Oasis's (What's The Story) Morning Glory? : bpi album was certified 11 times platinum last week, while Definitely Maybe went five times platinum, according to BPI figures. East West's new Simply Red Greatest Hits was certified platinum two weeks before its release. The other awards were: Paul Weller's Stanley Road (four times platinum), Bryan Adams 181111 Die, Manie Street Preachers' Everything Must Go and Weller's Wild Wood (platinum), Capercaille's Delirium (gold) and Neneh Cherry s Man (silver). Donna Lewis's 1 Love You Always Forever single reached silver status. 

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
hUp://www.dotmusic.com ► ► ►-> ► MENZIES BACKS MUSIC WITH £1 m AD CAMPAIGN - p4 ► ► ► ► ► 
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COMMENT 
CD price drop means bad news Call me a cynic, but somehow i don't expect those dedicated fans of the record industry, the Consumers' Association, ta be quite sa enthusiastic ahout our pricing survey this week (see p8) as they were about our last survey in June. Last lime, our survey indicated prices were showing - what struck us - as a much-needed rise, and sure enough. the Consumers' Association attempted to use it as evidence for Iheir bizarre claim that consumers are somehow ripped off by the record business. This time, our survey indicates that prices are tumbling in towns where Kingfisher-owned MVC is operating. Worryingly, average chart CD prices in our current survey are a massive 72p cheaper than they were in June. It may be that these current figures represent a temporary or geographical blip. Lel s hope so, for the evidence from the US in particular is that rampant price-cutting is damaging forthe business. That's bad enough for big companies, but it could be disastrous for independent labels and retailers who are responsible for much of the diversity of the UK music industry, Still, it certainly gives the lie to the idea that the music industry somehow opérâtes a cosy cartel. If anything it shows that compétition is as tough as ever. 

Set It Off ready to explode Despite the enthusiasm with which the industry in the US has adopted the soundtracks market, few soundtracks hang together as real musical events. Congratulations, then, to Sylvia Rhône and East West America who have put together the soundtrack to the film Set It Off. Boasting at least four potential big hit singles, and names like En Vogue and Queen Latifah and a stunning collaboration between Gladys Knight, Brandy and Chaka Khan, it could yet be one of the big Christmas albums. Steve Redmond 

PAULS QUIRKS 
Be independent, not In the early Seventies, record retailers in and around Liverpool regularly met to discuss business in général in an attempt to find a solution ta common problems. From what I remember, we were an irreverent bunch and, had it not been forthe guidance of people like David Rushworth and Jack Ainley (who travelled up from Leicester), we would often have taken on a multinational company without a thought for the conséquences. We had some valid points to make and impressed CBS (now Sony) enough for it to send its national sales manager Maurice Oberstein up ta Liverpool to address one of our more fiery meetings. Other companies took the hint and CBS was quickly followed by EMI and PolyGram. Now, more than 20 years later, indie retailers around the country have the same opportunity we had then as the Bard roadshows provide a platform for members and non-members to meet and influence some of the top men in our industry. I urge ail retailers not to miss the chance to listen and question them on their policies towards our business. The support for non-traditional outlets such as supermarkets. the discount that allows "the sweet shop" to sell product cheaper than indie retailers can buy it, and the reluctance to allow dedicated music outlets to compete on a level playing field are just some of the issues indie retailers have complained ahout overthe past 12 months. Some complaints may be justified, others are way off beam, but now at least we have the chance to hear both sides of the story - don't waste the opportunity. Their décisions can affect our livelihoods, for botter or worse, so let's make sure they realise the responsibilily those décisions entail. Once again, I urge you to be independent, but don't be isolated 

Paul Ûuirks column is a personal vit 

NEWS 
MCA is ro-promoting country artist George Strail's latest album followlng his haul of three awards at the Country Music Awards in Nashville last Wednesday. The country singer's album Blue Clear 
the US and 5,000 copies in the UK, was advertised in yestorday's (Sunday) national press, a day after the awards were broadcast on BBC2. Slrail picked up single of the year for Check Yes Or No, maie vocalist of the year and album of the year for Blue Clear Sky. Vince Gill picked up his third song of the year award, duo Brooks & Dunn won the entertainer of the year award and The Mavericks received their second vocal group of the year award. Vocal evenl of the year went to Vince Gill and Dolly Parton for their duet I Will Always Love You. Mark Hagen, head of programming and acquisitions for UK channel VH1, was preseuted with the Wesley Rose Foreign Media Achievement Award. 

Menzies backs music 

with £1m ad campaign 
by Paul William! 
John Menzies has : music and video divisi motion of Marc Spenc tion at the company. Spence takes on the new rôle of busi- rger for home entertainment 

Spence, who has been with th 
posi- the profile of nu 

as the cl oeriod whic Elm TV c 

video will probably Project Phoenix, which brought a er together now the two ; underhis: very surprised if the customer Under the initiative, music has been really notices any changes, but what placed in stores' front Windows for the they might find is we'U have more pro- first time, new chart racking has been 
The move, which cornes in a year of reorganisation for the Edinburgh-based retailer, follows the promotion of the chain's buying and marketing con- troller Nick Peel to général manager for ail buying and merchandising. His former responsibilities for the day-to-day running of areas including poster music and video will pass to others in the company. Spence, previously buying manager 

motional ties with music and 
Derek Moir will continue b sent rôle as music buyer. w produc 

, will l er for 

As part of the increased commitment to music, this year's Christmas TV spend - which will be in the Scottish TV région only - has been increased 10-fold compared with last year. Meanwhile, Menzies is launching an autumn TV campaign this week with a new three-for-£20 back catalogue offer. The rest of its autumn TV campaign Features around 40 titles including extra responsibili- releases from Boyzone, East 17, Fine -related product. Young Cannibals and Runrig. 

ndled by trainee ryer Paul Geddes. Deputising for Spence as head of the ipartment will be Chris Elvery, who his rôle as buying man- 

PolyGram Childline album 
aimsto top sales of Help!^ 
PolyGram is aiming to turn its The tracklisting includes Alisha's Childline album into the biggest charity Attic performing a cover of Suede's Still record since Go! Disc's Help! album. Life, Boyzone covering Elton John's Paul Weller,Pulp,Shampoo, Boyzone Your Song and Weller's version of and Alisha's Attic are among the acts Traffic's Feelin' Alright. who have covered songs from the Pulp offer Thin Lizzy's Whiskey In A PolyGram Music catalogue for the Jar, Shampoo contribute a version of album, which is being released jointly the Beastie Boys' You've Got To Fight by Polydor and PolyGramTV. For Your Right To Party, Salad offer The LB-track uibum wil! be reieased Curved Air's Back Street Luv and 
this year's PolyGram Music lOth Can'tSmile Without You."7 anniversary célébrations. It also marks Among a number of rare or unre- Childline's lOth anniversary. ' leased tracks is U2 and REM's version The album will be launched with a of One, along with contributions from 
S4C, Sky, MTV and The Box and région- Massive Attack, SueTe andTridtv' 17' al ads across much of the ITV network, Polydor général manager Lucian ' ,P|'omo: Grainge says the album is potentially th Woolwc Our Price. The album sleev Island's Cally Callom turcs of children pastiching LP cov< by Pulp, Tricky, Bjork and East 17. 

th and :e Help! 

Our Price joins KP in 
free CD promotion More than 30,000 CDs are being giver >y by O i Mini Cheddars. The music retailer, which has previously staged link-ups with Heineken and TSB, is launching the promotion on 40in packs of KP Food's Mini Cheddars and Mini Cheddars Crinklin, which will ail carry Our Price branding. Customers participating in the campaign will be able to collect 12 tokens from the snack packets to daim a £2-off vouchcr redeemable in 250 Our Price stores around the country. A voucher will also be included in 30,000 packets entitling the hold- er to a free CD from Our Pricc's in- store Top 40. Virgin Our Price's retail market- ing controller Brian Waring says the promotion, which starts this a further continuation of Our Pri 'I programme of third party links and wilVhelp te 

, a7 "'i 0stabhsh "s profile amonf 18-to 24-ycar-olds. 
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Sony album hat-trick 

echoes Eighties peak 

iS in daiming the top ^ledits beat three in the performance for 16 years. The company dominated the top of the charts last week, with Kula Shaker's K and Fugees' The Score (both Columbia) ahead of Jamiroquai's Travelling Without Moving (S2). Sony icored sv achievement was in Nove with Abba's Super Trouper (Epie), Barbra Streisand's Guilty and Adam & The Ants' Kings Of The Wild Frontier (both CBS), Sony could daim a similar achieve- ment for April, 1995, when its Celine Dion album Colour Of My Love (Epie) and Bruce Springsteen's Greatest Hits (Columbia) were joined in the top three by Boo Radley*s Wake Up Boo! on the Création label, in which Sony holds a 49% stake. Sony chairman Paul Burger says he is particularly pleased with the success as two of the three albums are by home 

SONY FUTURE ALBUMS Odober 14- Mundy: Jelly legs (Epie); October 21- Mary Chapin Carpenter: A Place In The World (Columbia); November 4 - Babyface: The Day (Epie), Sweetback: Sweetback (Epie), Présidents Of The USA: Two (Columbia), MN8; Freaky (Columbia), Da Brat; AnuthaTantrum (Columbia); November 11- Lightning Seeds: Dizzy Heights (Epie); Newyear releases - Reef (S2), Des'Ree (S2), Aerosmith (Columbia), Roachford (Columbia) and Prelab Sprout (Columbia). 

rough the auti be relying te major international releases. They are coming, but our UK repertoire is coming through, too," S2 managing director Muff Winwood says it marks one of the hottest periods of success for the UK company since the mid-Eighties. "It's the first time in a long while that the three labels have ail 

cessful logether," he says. Columbia managing director Ged Doherty puts his label's success down to team effort over the past year, well before his arrivai in April, 'It has been a great time to arrive at Columbia," he says. "It was ail there when I arrived and just needed some fine tuning. But it's been a total team effort." Doherty says the success in breaking Fugees is partly attributable to the street teams established by Columbia product manager Matt Ross with inde- pendenl promotions companyJWedia 
25 grassroots rr Fugei .d Naz, through promotional support of radio stations, dance shops and using fiyers at some of the summer's camivals. Columbia will attempt to maintain Kula Shaker's profile through to Christmas, with the single Govinda out on November 11. Aller tours in the US and Japan, the band will retum to the UK with dates earlynextyear.  

LoganmovesatEMI 
totakeworld pop rôle 
EMI has promoted fo; vice président ofinte ing Phil Patterson who left last m 

Logan joined EMI in Septcml tional marketing manager after inager for Kim Appleby a EMI's i: aarketi g director the follov 
He reports to EMI international senior vice prési- dent Chris Windle and will head the international marketing team for EMI UK, Chrysalis UK, EMI USA, Northern Europe, Eastern Europe and Turkcy. Logan has recently worked on the international campaigns for Tina Turner and Robbie Williams. His new rôle will see him working with UK artists such as î, Eternal, Belinda Carli Babylon Zoo g Sweden  mqvist and Germany's Fool's Garden. Marketing managers Myles Relier, Emma Quigley and Louise Royston, product manager Katc Whitby and marketing assistant Dawn Odins report to Logan in his new rôle, as will his assistant Kim Brown. 

% s r 

EMI UKoHshoot Encore islool success of Danish duo Me & My's début hit the single in the UK next Monday (October ' 

^ ^ ► MW CD PRICE SURVEY: LATEST FIGURES - p8 ► ► ^ ► 

NEWSFILE 
Beatles Anthology set for October Parlaphone lias scheduled fho third Beatles Anthology album for release on October 28, two weeks after the first volume of the video sériés is made available. The album will include out-takes from The White Album, Let It Be and Abbey Road covering the period from 1988 to 1970. 
Nimbus halts No Remorse CD CD manufacturer Nimbus has ceased production of a CD by skinhead group No Remorse following pressure from lawyers for anti-Nazi group SearchlighL Nimbus managing director Howard Nash says the Gwent-based company was not aware that the material on the album. Barbecue At Rostock, contained fascist lyrics, Nimbus says, "The company is extremely dismayed to have been implicated in the production of this CD and has reported the matter to the police." 
Carlisle joins HMV in charity drive Chrysalis artist Belinda Carlisle and HMV areto raise funds for breast cancer charity Breakthrough with Carlisle's new album A Woman And A Man. For every sale of the album through HMV during National Wonderbra Week, which runs this week (October 6-13), £1 will be donated to charity. Carlisle is spearheading the campaign as part of October's breast cancer awareness month and Wonderbra has also pledgedto donate £1 for every Carlisle album sold. 
Heart 106.2 signs up top US jock Chrysalis' London station Heart 106.2 has signed US 0J and personality Rick Dees to hast a new Sunday afternoon show. Dees' show will be broadeast live from Los Angeles between 12-2pm on Sundays and will feature candid phonecalls to listeners. 
Virgin targets mums with direct mail Virgin Entertainment Direct is targeting women in the over-25 âge range and particularly Ihose with children, with its third direct mail magazine V4/W£The publication, covering news on selected music, videos, software and books from Virgin, is being promoted via inserts in Options, Mother&Baby, Company, She, Daily Ma//and Marie Claire. 
Radio One goes live from Soho Radio One launches Soho Live this Wednesday. unveiling a schedule of more than 20 bouts of live music which will be broadeast from London's West End. The Evening Session will be in résidence at venue LA2 between November 10 to 17. while PeteTong, John Peel and Tim Westwood will be broadcasling from other music venues in the area. 
Mark Owen single RCA's new Mark Owen single Child was co-written with Tim Laws and Martin Brammer and not as indicated in last week's Music Week. 

[ÂSTMEETS WEST ON... 
ONE VOICE 

THE SONGS OF CHAGE &ASKA 

mm CHAGE & ASKA • MICHAEL HUTCHENCE • MAXI PRIEST 
GEORGE • CATHY DENNIS • CHAKA KHAN 

AND MANY MORE 
CHAGE & ASKA • MTV UmUGGED • SATUMV Wpm : 
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MRPO's first boss will be an ambassador of the song industry 

MRPO 
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THE NEW SINGLE 
-I4TH OCTOBER 1996 

2KCD, CASSETTE 
2ND CD INCLUDES SIGNED 

SPICE CIRES PDSTER 
AND CLUB NIIKES 1 

RADIO 1 A-LIST, 4B ILR PLAY LIST S ALREADY SEE THE SPICE BIRLS ON THE FOLLOWING TW'Sr 
TOP OF THE POPS EKCLOSIUE 11 T H OCTOBER 

THE CHART SHOW, THE BOH, THE HIC BREAK F AST, THE NOISE, HUE ANH KICKINB, THE OZONE, NE WSROOND, CNIT V, AFTER 5, WOWÏ 
COI — VSCOTIBOI/CDZ— VSQOGIBOI /NI C WSCIBOT ^ 
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Kingfisher pair set standard 

in cutting the prices of CDs 
Anyone who had any doul towns we've found 

tivetopricing andweve 

Five years aller the chain w: established by Our Price found Garry Nesbitt, MVC is stm iea. the market on price, with ail of main music specialists reactinj the compétition. 
pricing issue m a certain iowu, we would reduce prices locally to reflect 

Pop 10 are being sold 

So.t 

everybody realises big réductions at ^ond^oftheday don't do anybody 
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THE MOST HOTLY ANTICIPATED DJ MIX ALBUM THIS VEAR - SPAMWIMG OVER A DECADE OF ONDERCROUWD HOUSE G TECHNO 
Ë me roor PART 2 ALLTHE WAV IN: RATIO CONFIXXX: Ç 

)W: Following the success of Cari Cox - F.A.C.T. (wilh sales topplng 150,000 and rising), Ihere can be lew dance music fans who do nol sea Laurent Garnler - Laboratoire Mix as Ihe most important DJ profile albt 
hte DJ leelh at Mancheslers Hacienda back In 1987, retuming to France in 1989 where he quickly establlshed himsell as Ihe counltys premier house / tare DJ and exported hfe talents to dubs & rav jurent Gamier eut nis uj œem ai v ^ ^ most ^ |ar aUractions |n , 994 he set Up hiS own p Communications label, slgning artists St.Germain. Scan X & Shazz. His own album 'Shot In The Dark was released 

ng ovïïmOOO ^ils woriLdeVoted^ recent Muzik awards and recognlsed as one of Ihe Top 5 DJ's in the UK. Laurent Gamier reinforced his réputation as one of the best DJ s m the wo 

PACKAGING: Completing the package is a specially deslgned cover hologram : he Designers Republlc hi-lech artwork, adds to a great release. 
Press promotion with'raviews & oompefitions in most publications includmg Echoes, DJ, Mlxmag, Record Mlrror Sky, Vox, Generator, Music ^ 2 ^ pIior t0 re|ease 

Fullcolouradverts 10 run in Mlxmag Muzik DJ Boyz MB. Elernity, Loaded & Jockey Slut. Hall page B&W in NME. Compefilions to be run by Steve Jackson at kiss FM & Pete Tong at Radio One, Régional compelilions wilh Piccadllly, Klss 102 & Galaxy, Al posters available lor instore use. 100 60x40 posters inlo main London Underground Stations 100,000 flyers being dislributed around Ihe UKs best clubs & evenls (included Big Love) during October / November. 
OFACT LPS7 (oa TOACKJ 6XLP BOX SET - DEALER PRICE «0.99 REACT CDS7 <55 TRACK) DOUBLE CD BOX SET - DEALER PHICE t9.5S REACT MCS7 <35 TRACK) DOUBLE MC - DEALER PRICE1 



ADFOCUS 
PETER ANDRE Mushroom 

Cooking Vinyl 
Warner Classics 

BILLY BRAGG William Bloke AGNUS DE! rie 01 Inner Harmony THE DUB FUNK ASSOCIATION Tanty Records Spirits Under Pi 
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MINT CONDITION ionOIABand S1MPLYRED 
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Blaxploitation VARIOUS lalGathering 96 The Album CompiledbySue: 

Global TV 
Ûniverse Records 
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Andre^'debut is backed by extensivo press and poster advertising. 
Tl

aSi °"d press 

™stb"m^t^lomd wiih radio advertising on Virgin, 
' Djmagazine and StraightNo Chaser. There 

Ind Pnnntrv and TV ads on Channel Four and in selected ITV régions. Radio and press ads précédé a TV advertising campaignwh.ch begms 
next week on ITV. «..rx, Jm/ There will be national and régional TV advertising on GMTV and ITV, 
Thisreleasewill ie advertised in Blues & i ml, Echoes and Touch. 

nd Christmas promoting this £1 million will be spent betwee release via TV, posters, press and m-store roo. The album will be nationally radio advertised and there will be a press ad campaign.TV advertising isplanned for later m theyear. 
Ads will run in The Guardian, Time Oi/f, Blues S Seul and specialist magazines, There will also be a mailout to the BMG InterAct database. The album will be TV advertised on Channel Four and radio advertised on Kiss 100, Kiss 102, Galaxy and Forth. 

CAMPAIGNSOF THE WEEK 
ARTIST IDINA CARROLL - ONLY HUMAN Record label: Mercury Media: Target Media/Robert Wilkinson Product manager: Candace Strickland Creative concept: Candace Strickland/Richard Smith at Area Mercury's marketing for the album, due out next week, will cover ail média and will run through to Christmas in order to reach her extensive fanbase. It will be TV advertised on Channel Four and satellite, along with radio and press ads. 

COMPILATION CLASSIC HITS 
Record label: Warner Classics Media agency/executive: BMP/Adam Smith Marketing manager: Dickon Stainer Creative concept: Linards This 50-track compilation, due out next Monday, has a low dealer price of £5.55 for CD and £3.42 for cassette in order to appeal to supermarket outlets. It will be advertised on Classic FM, Heart and Melody for an initial three-week period and there will be press advertising in the Daily Mail and Daily Express. 

m m 

AWESOME 3 featuring JULIE McDERMOTT 

DONT GO 

1996 mixes 
available October 14 
on cd, vinyl and cassette. 
XLS 78 CD • XLT 78 • XLC 78 

10 MUSIC WEEK 12 OCTOBER 1996 



■«R • L L I M C STORES II 
, k  

DlRTY MAC THE WHO 
CIOWNS,^^ 
-'î§ AMUSEMENTS |);- 
flYlNG TRAPEZE 
YOKOONO TAIMAHAI 

MARIANNE FAITHFULL 
AN ENTERTAINMENT 

EXTRAVAOANZA 
JETHRO TULL | 

VOViirioMA w1® — 
T^FIRI EATER 

fi 

C K AN 

i 
0 J 

ON CD AND CASSETTE ON THE 14TH OCTODER 1996 
OUT ON VIDEO ON 11TH NOVEMDER 1996 

CAT NO. CD 526-771-2 CAT NO. CASSETTE 526-771-4 
CAT NO. VIDEO 634-590-3 RRP £14.99 

ORDER FROM POIY6RAM 
TEL 0990 310 310 



BEH1ND THE COUNTER 
CLAIRE NELSON, Solid Sounds, Darlington "The Chemical Brothers single is flying eut at the moment, largely on the strength of the Oasis connection, but it's proving to be a really good crossover track. There are bigger and better albums coming out at the moment after a quiet summer; the Fugees gotthe bail rolling. We're a broad chart-based shop, but indie music is selling particularly well right now. Bands like Suede have corne back with something différent, and then REM and Kula Shaker have done brilliantly. We've had a lot of pre-release enquiries about a dance tune by No Mercy which has had heavy MTV rotation and is coming out through BMG soon. We're also getting a lot of interest in the new Cast single, the third Beatles Anthology and the Robson & Jerome album, which some people are a little hésitant about, but should still get a big following." 

 ONTHEROAD 
DAN PRICE, Fullforce rep for north west 

Damaqe may have taken some people by surprise, but people have been asking for it for a couple of weeks and also Anita Maddigan, who was m the final of Jonathan Ross s B g Sent Show. Ifs a good song and she's got a crack.ng vo.ce bu . think it's a building process more than anythmg. Singles we re pre selling this week include Scooter and The Sneaker P,mPsJhlc^^ Chris Evans' record of the week two weeks ago, and Duke which looks like is going to be a hit this fime. There s nothing really out yet for Christmas, but I think the Simply Red album is going to be big. 
I THE SHOPS THIS WEEK 

NEW RELEASES t both flying out of shops lastweek, were the new album releases from Peter André and Nirvana. Other new contenders included the Cardigans, Jon Spencer Blues Explosion and Fantazia Club Classics Volume Two, with continued interest in REM, Kula Shaker, Alanis Morissette, George Michaei, Iron Maiden and Océan Colour Scene. On the singles front, Baby Bird and The Chemical Brothers were ahead of the compétition, while Manie Street Preachers, The Beautlful South and Everything But The Girl were also doing well. 
PRE-RELEASE ENQUIRIES Singles - Oasis, Keith Sweat: Albums - Simply Red, rn, Dina Carroll, Phil Collins, Wu Tang 

ADDITIONAL FORMATS 

IN-STORE Windows - Peter André, Iran Maiden, Belinda Carlisle, Cardigans, Mark Morrison, Nirvana, Kula Shaker, Weezer, Space, Jamiroquai, Lesley Garrett, Luther Vandross, Celine Dion, Shine 6; In-store - Cardigans, Peter André, Louise, Simply Red, Tina Turner, Number One Acoustic Album 
MULTIPLE CAMPAIGNS 

IKC^LSR m # Windows - Pnce Uemolitton saie, axunxHiiai.».», " v" HJHIvIV Prodigy book. Oasis book, Braveheart video; In-store - Kenny G, Boyzone, Mark Morrison, Tina Turner, Brian Kennedy, Kiss In Ibiza Two, Simply Red video, Beatles video; Press ads - St Etienne, Sneaker Pimps, Everything But The Girl 

n-store - Lodestar, M.L.O,, Pizzaman, Scooter, The Shamen, Skunk tnansie; Selecta listening posts-The Shamen, Porcupine Tree, Skunk Anansie.DJ Culture 
Single-Jamaica: Album- Heartbeat; In-store - Chemical Brothers, The Beautiful South, Baby Bird, Jamiroquai, Donna Lewis, Crowded House, Fugees, Belinda Carliste, Kula Shaker, REM video, Simply Red 

I Singles - Audio Web, Blackstreet, Boo Radieys, Sneaker Pimps, Strangelove, Mark Morrison; Albums - John Harle & Elvis Costello, Lodestar, Vent414, Super Furry Animais, Rick Wright, Nitin Sawhney: in-store - Top Stars 

WOOLWORTHS 

EXPOSURE 
TELEVISION 

12.10.96 RADIO 



THE OFFICIAL UK CHARTS 

)asis' Noël Gallagher on lead voci ebutsmpoîcposilion. Itsold 99,1 

The Cherr Irothori highost chart placing was number 13 for their EP Loops Of Glory in January. The success of Setting Sun shows yet again the selling power of Oasis, ironically coinciding with a slump in the fortunes of their (What's The Story) Moming Glory? album, which slips 
having never previously dropped below number 11. Definitely Maybe had a tough week, too, falling 21-30, Setting Sun is one of four singles that make their début in the Top 10 this week. So far in 1996,132 singles îd the Top 75 inside the Top 

( SINGLES UPDATE ) Ç ALBUMS UPDATE ) 
+6.1% 

11^ 

( AT-A-GLANCE WEEKLY MARKET SHARE ) 
SINGLES PolyGram21.5%. 

AIRPLAY 

Tiffany's complétés five weeks of stoady progress on the airplay chart by moving into pôle position just as it loses its 
It had sorae tough compétition to win the title this week, having to leapfrog over two other steady climbers - Dina CarrolTs Escaping and Donna Lewis's I Love You Always Forever. Escaping actually had more plays but a slightly smaller audience than Breakfast At Tiffan/s. Carroll and Lewft have both had six weeks of rapialy increasing exposure on the lirplay chart ar " 
This r te title. 

Setting Sun by the Chemical Brothers, moves 54-36 on airplay, largely because it received 28 plays or Radio One last week. It averaged less than one play per station elsewhere and Radio One provided 90% ofits audience. The national network similarly provided the overwhelming proportion of the audience of Baby Bird's You're Gorgeoi it31 
You're Gorgeous moves 32-18 nationally, with Radio One providing 85% of listeners, Neither You're Gorgeous or Setting Sun appears in the ILRTop 50. 

sa 

akofits 
Time^n 1990. Although their ■st hits album Carry On Up T 

Ç2)o- you Iv/ce 
c/bmuj/iew'y? ÇfâidcÂ 



m TOP 75 SINGLES cm 

Label CD/Cass (Distributor) 

D lii 

O ijurn YOU'RE G0RGE0US EchoECSCD26/ECSMC26(Vi «5 Bahv Bird (Jones/Power) Chrysalis (Jones) -/- ^ E 2irSALLCOMINGBACK TOME NOW Epic6637ii2W37ii4(SM) 
5 5 E1 LOVE yOU ALWAYS FOREVER O Atlanp'c A 5495CD/A 5495C (W) 
R rm ROTTERDAM fe D Uaii -0,5 BeailSlu| South (Kollvl Island (HoatoiVRothara,; Dises. GODÇD Ibb/GODMC 155 (F) GOD155/- 7 3 3 SEVEN DAYS AND ONE WEEK ' BBE rron) Emmanuel Too Editions ISanchioni/Qusitiet) Positiva CDTIV 67/rCTIV 67 (E) • 
p2 5 READY OR NOT Columbia 6637215/6637214/-/-(SM) O Fuqees (Wyclef/HiiyPrakarrel/Duplesis) Sony ATV/EMI/WC (Variousl q m kevin carter j Epie 6637752/6637754 (SM) 

ma 3 ESCAPING IstAve « U Dîna CarrolHLowis) Shanna/SonyATV/MCAIBlue/Smirhl nue/Mercury DCCD 1/DCMC1(F) 1 -/DCX1 
11 niai STAMP! 1 1 UA*" Joremy Healy & Arrtos (Arrros/Healy/Koglinl Peer/WC/CC Positiva CDTIV 65/TCTIV 65 (E) (Amos/Healy/Koglin) -/12T1V65 
1 ? EU LOVE II LOVE Big Life BLRD 131/BLRC^l (P) 
1 Q , , LOUNGIN DefJanV ' j LL Cool J iSmrlh) EMI/PolyGram (Smhh/Smith/Brown/We Mercury DEFCD 3(VDEFMC 30 (F) st) -/12DEF30 
14 mm YOUR SECRET LOVE Epie 6638385/6638384 (SM) 
le, 5 FLAVA O Mush, 1 J Peter André (Whitmorel IMN/Mushroom/Rondor (André/ oom DX 2003/C 2003 {3MV/BMG) Whitmore/Hector/Cee) -/- IC 10 ,3 WANNABE ★ ' u Spice Girls (Slannard/Rowe) Windswept Pacific/PolyGrai Virgin VSCDX1588/VSC1588 (E) 
1 7 ,3 6 0H WHAT A NIGHT Power St3dorVMCAMCSTD40057/MCSC40057 (BMGl 1 • Clock (Pritchard/Allan) Jobele/EMI (Gaudio/Parkerl -/MCST 40057 
1R mmIF Y"" dont want me to destroy yod 1 o maAA super Furry Animais (Owen/Super Furry Animais) PolyGn Création CRESCD 24^CRECS 24313MV/V) am (Super Funy Animais) CRE243/- i Q 9 2 DANCE INTO THE LIGHT Far ' f Phil Collins (Collins/Padghaml Philip Collins/Hit & Run (Co :e Value EW 066CD/EW 066C (W) llins) -/- on ,2 j VIRTUAL INSANITY U Jamiroquai (Kay/Stone) EMI (Kay/Smith) Sony S2 6636132/6636134(5^ 
91 14 5 l'M ALIVE t- 1 Strctch & Vem présent Maddog (SiKrestBt/Vcm) EMI (Sih ffrr FCD 284/FCS 284 (F) rester/Verni -/FX284 99,5 2 IF YOU REALLY CARED Go.BeatG0DCD153/G0DMC153(F) t-t- Gabrielie flba Boilerhouse Boysl Periecl/PoIyGram/EMI (Babrielle/Dean/Wollf/Barsonl -/- 
23 16 3 MARBLEHEAD^JOHNSON SuperiorÛuality/A&M8LUE006CD/BLUE006MC(V) 
9 A mm RHYTHM 0F MY HEART ChrysalisCDCHS5035/rCCHS5035(El —«RuoriglYounflfflunriglPolyGrsnVWCUordan/Caoekl -/- 25 „ 2 SUGAR IS SWEETER Internai LIECD 35/UEMC 35 (F) 
26 2, 13 HOW BIZARRE O Polydor 5776202^7520^4 (F) 
77 mm THINGS WE DO FOR LOVE 6. ! uau Horace Browri Ifen-eii) Zomba/Horace BrowtVWC/Variou Motown 8605712/8605704 (F) is (Brown/Ferrell/Shider) -/8605711 2g ,8 B FVEGOTALm'L^PUPPY^^ EMITVCOSMURFIOO/TCSMURFIOO(El 
9Q 27 7 SPINNING THE WHEEL O ^ ^ George Michael (Michael/Douglas) Dick Leahy/Rondor ^ ̂Virgin VSCDG 1595/VSC1595 (E) 

AM:PM 5818872/5818864 (F) 
qi 23 , IF IT MAKES YOU HAPPY ■ Sheryl Crow (Cro-w) WC (Crow/Trott) A&M 5819032/5819034 (F) 

EBaH,GH Distir «J £. lajsii Hyper Go.Go (Oiplock/Bell) PolyGram/EMI (Diplock/BelVk ,ctoD|sNGD24/D|sNMC24T(P) 
OO ,9 , THE CIRCLE MCAMCSTD40077/MCSC40077(BMG) J J Océan Colour Scene (Lynch/Ocean Colour Sceno) Island (Océan Colour Scenel -/- 
qû BîaOON'TGO Soundproof/MCAMCSTD40082/MCSC40082(BMGl «J T M Third Dimension featuring Julie McDermott (Chetcuti/McGuinness) MCA (Orme) -/MCST 40082 qK 26 15 MACARENA • RCA74321345372/74321345374 (BMG) ,J J Los Del Rio (Bola/SloerlWC (Monge/Ruizl ■/-» qc 3, ,4 BORN SLIPPY O Junior Bo/s Own JBO 44CDS1/-IRTM/DISC) ^ u Underwortd lUndetworldl Sherlock Holmes/CC (Hyde/Smilh/Emerson) -/JBO 44 

jjjl ArlistlProducerlRublisherf 
Virgin CHEMSD 4/CHEMSTC 41E) Everytfiing But The Gifl (Watt) Sony ATV/Cariin 

6 BREAKFAST ATTIFFANY'S lnterscopelND80032/INC80032(BMG) 
OQ 22 2 LOST MYSELF ** Longpigs (Bacon/Quarmby 
40 * 

42 " 

ARE YOU READY FOR SOME MORE? Positivacdtivbb/tctiv56(E) 
10 THA CROSSROADS 

ONE T0 ANOTHER Beggars Banquet BBQ30]CD/BBQ301C/BBQ301/-(RTM/DISC) ■n-" — "V» pu.j..—-nu WC (Blunt/Brookes/Burgess/ColOns/Coirins) <?> DON'T LET ME BE MISUNDERST00D PartopheneCDCLS773/TCCL779(EI 

2TRIGGER HIPPIE 

43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
Rfl pmBOYORAGIRL maM impérial Drag (Jones/Imperial Dn 
55 m teleport/sugar 

I CTil 73 13 FOREVER LOVE • j?. CALj Gary Barlow IPoner/Barlowl El 
57 
58 
59 
60 
61 
62 
63 
64 
65 
66 
67 
68 
69 
70 
ZI 
72 
73 
74 
75 

lorris) Chrysalis (Godfrey/Godfrey/Edward; 

a SHE CAN ROCK IT 
a BANANA-NA-NA flokum/RoadmnnerDB 

4 NOMOREALCOHOL 

Hooj Choons HOOJCD 46/ 
bj ONLY THE STRONG SURVIVE 

Virgin VSCDTIMO/VSC iWVSnMO (El 
- ~M0ther MUMCD 82 (FI 

lent/RCA SLEEP 014CD1/- (V) 

Junior Boy's Own JBO 42CD/- IRTM/DISC) uu u, ./innaaR Stockholm 5752S52/5755284 (F) 
gic 74321423152/74321423154 (BMGl 

Epie SSXCD 5/SSXC 5 (SMJ 

irfecto PERE 126CD/PERF126CIWI 
RCA 74321397522/74321387964 (BMG) 

EMI CDEMS 440/- (El 

Columbia KULACD 4/KULAMC 4 (SM) 
Distfncdva DISNCD 19/DISNMC19 (PI 

aie 6633435/6633434 (SM) 

HS 5039/rCCHS 5039 (E) 

WEA WEA 065CD1/WEA 065C (W) 

Chrysalis CDFREE t/TCFREE 1 (El 
Deconstracdon 74321401912/74321401914 (BMGl 1 Oui WesO CWarmorry IWistemoff/WarieiVMacMI •71371101911 

anue/EMl CDEMS 439/rCEM 439 (E) 

MARK MORRISONTRIPPIN' 

Out Now on 2CD's a Cassette Dance Into The Light 
The New Single Out Now DISTRIBUTED BV O WARNEFI MUSIC UK. A WARNER MLlSir, RHOLiP fiOMPANV ORDER I 
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(WV TOP 75 ALBUMS cin 

D 
a OC 26 97 BIZARRE FRUIT/BIZARRE FRUIT II ★4DGConst/uction/RCA|BMG) *-U M People (M People) 74321328172/74321328174/- 
7 27 

74321328172/74321328174/- THE ULTIMATE COLLECTION RCAVicl£ir743214I0872(BMG| Jim Reeves (Atkir ' 
^ Donna Lewis (Lewis/Killen) 

Columbia 4835492 (SM)J 29 - 

4 TRAVELLING WITHOUTMOVING sonyS2483 

WILO WOOD 

STANLEY ROAD PaU Wallar/I.   
,c FREE PEAGE SWEET» 

32 
60 JAGGEDLITTLEPILL*6Maverick/Sire93624590121Wb<? QO ,< AlanisMonssette(Morissctte/Ballardl 9362459014/-^' OO A 

fîHl^'lREj^ch/Weller) -- 35 4 bachstreetboysô' 
5 7; - A_.-j!g?4aBc)5|pcp/Mm:„J 
58 'n'ecfi07N'^F«rà^^ 

74321166784/74321166781 nwnT'iï.f'.'HaiiT^ 

GolOracs 8285,92^ 

59 B 

) A 9» 26IVI0SELEYSH0ALS*2 MCA MCO 60008 (BMGJ Océan Coîour Scene (Lynch/Ocean Colour Scene) MCC 6(XB8/MCA 60008 ié 35 " 2 BEST OF THE BEAST Iran Maiden IBirch/Harris/Greea/Varic EMI CDEMDX1097 (E) ius)TCEMD 1097/EMDX1097 fil 34- -3ENDTR0DUCING  [ Ol DJ ShadowlDJ Shadawl tloWaxMWffigCDM 
AlO- 30 FALLING INT0 Y0U *2 Epie4837922/4837924/- (SM) A 36 « 49 GARBAGE ★ Mus! Garbaqe (Garbage) hroom D31450(3MV/BMG) C31450A31450 R9 r™ SAX ATTHEIVIOVIES ot mau State Of The HeartlPadley/Primel Virgin VTCD98(E) 
Ali ° ,5 RECURRING DREAM - THE VERY BEST OF ★ CaptoicoESTX22K{Ei Crowded House (Finn/Finn/Froom/Youtb) TCEST 2283/EST 2283 37 3! ,5 NAKED • Ist Avenue/EMI CDEMCOP3748 (El Louise (Charles/Wilson/Climie/Oouglas) TCEMC 3748/- A 63- ln,ersc :ope INTD 90071 (BMG) INTC 90071/- 
A 12 32 OCEAN DRIVE ★ Wild Card/Polydor52378721F) Ughthouse Family (Peden) 5237874/- GO 

! 
OO 49 DIFFERENT CLASS *3 Pulp (Thomas) Island CIO 8041 (F) ICI 8041/ILPS 8041 A 64 57 41 PA8!;0™^* , ^ iphone CDP 7814092 (E) TCPCS 7360/PCS 7360 

13 5 4 NEW ADVENTURES IN Hi-Fl*WamerBraS9382463202(W| REM (REM/Litt) 3362463204/9362463201 39» 18 A MAXIMUM HIGH# Shed Seven (Sheldon) Polydor 5310392 (F) 5310394/5310391 fifi vni HOMEGROWN O u j Dodgy (Jones/Broudie) A8tM 5402822 (F) 5402824/5402821 
14» 53 (WHATS THE STORY] MORNING GLORY? *11 tatonmwi Oasis (Morris/Gallagher) CRECD 18a/CCRE I89/CRELP189 401 rrn WAYBEYOND BLUE Bian. 141 Catalonia (Street/Sampson/Catator ;o Y Negro 0630163052 (W) lia) 0630165184/0630165181 KR 56 17 DREAMLAND • Deconstrucl OO Robert Miles (Miles) 74 ion 74321391262 (BMG) 

p A 15 a THE VERY BEST 0F PolyGramTV5358002(F) The Moody Blues (The Moody Blues/Clarke/Various) 5358004/- A 41 » 7)THEBENDS* F Radiohead (Leckie) 'ariophone COPCS 7372 (E) TCPCS 7372/PCS 7372 A R7 59 27 WILDEST DREAMS ★ Pari " O / Tina Turner(Hom/Various) ophone CDEST 2279 (E) TCEST 2279/EST 2279 
h 16' 3 SP1DERSO Gui GUTCD l/GUTMC 1/GUTLP1 (Tl/P) Space (Lironi, except for one track) 421 m TRUTH AND THE LIGHT We ^ Mark Snow (Snow) îmer Bros. 9362464482 (W) 93624644841\- CO rwiAGNUSOE1 

uo «"au CNC Oxford/Higginbotlom () Eratb 0630146342 (W) 0630146344/- 
17" ,5 THE SMURFS G0 POP! ★ emi tv cdemtv 121 (El The Smurfs (Jackson/Corbet/Erkelens) TCEMTV121/- 431 23 pinkerton ) GeffenGED 25007 (BMG) 6EC25007/GEF 25007 RQ 50 ao 0NLY YESTERDAY *3 OO The Carpenters 0 A&M CDA1390(F) AMC 1390/AMA1990 
181 jijj FIRST BAND ON THE MOON stockhoim533ii72(F) 141 The Cardigans (Johanssonl 5331174/5331171 441 m THE VERY BEST OF THE PAN PIPES TetaTCD 2845 IBMGI " Inspirations (Brookesl STAC 2845/- 7n wm MUSIC FOR THE JILTED GENERATION ★ #u ThaProdigylHowlett'McLellanl XlXLC01I4/XtWCn4/Xll?114|W) 

1 a19 » 20 EVERYTHINGIVIUST G0 ★ Epie 4833302 ISMI A 45 | 15 SECRETS 1 Toni Braxton (Babvface/Various) 73008260204/- 71 m EXIT PLANET OUST • JuniorBoysOvmXDUSTCDIIE) /" The Chemical BtotliersIRowlands/Simonl X0USTMC1/X0USTLP1 
; 20 « 2 AW0MAN&AMAN | ^ ch^saiisCDCHRsm® A 46 « 38 FIELDS0FG0LD-THEBEST0F*2 A8IM 5403072(F) Sting (Padgham/Sting/Dorfsman/Smith/Various) 5403074/- 79 S8 3, HITS ★ 't. M Virgin CDV 2797 (El rdl TGV 2797/- 
ji3 A21 3a 19BLUE LINES Wild Bunch WBRCD1 (F) Massive Attack (Massive Attack/Dollowl WBRMC1/WBRIP1 A 47 « 23 EXPECTING TO FLY • Superior Quality/A&M BLUECO 004 (V) The Bluetones (Jones) BLUEMC 004/BLUELPG 004 7"? ra THE C0L0UR 0F MY LOVE *5 ' O 1 * Celine Dion (Luprano/Deely) i Epie 4747432 (SM) 4747434/- 

A 22 - „ 18TILI DIE ★ A&M5465602(FI Bryan Adams (Adams/Lange) 5405514/5405511 48 33 5 BILINGUAL» Pariophane CDPCSD 17(t/TCPCSD 17Q/PCSD170(E) Pet Shop Boys (Pet Shop Boys/Porter/Tenaglia/Roberts/Williams) 7/1 m PR0TECTI0N/N0PROTECTION* virginWBFCDSiEi Massive Attack (Hooper/Massive Attack) WBRMC3/WBRLP3 
75 D 

,>24^ 
25 - 51 " Food/Parlophone FOODCD10 (E) FOODTC10/FOODLP10 

TOP COMPILATIONS 
■1 _ „ Tina Label/CD (Distributor) 1 1 Artist Cass/Vinyl 10» ,3THEBESTOFHEARTBEAT* Columbia MOODCD 37/M00DC 37/- (SMI 
n ra IN THE MIX 96 - 3 raD Virgin VT0C0 97/VTDMC 97/-(El 11 7 2100% DRUM & BASS TelstarTCD 2847/STAC 2847/-(BMG) 
II 12 » 4 ONE HALF OF A WHOLE DECADE - 5 YEARS ... Ministrv Of Sound MOS 5CD/MOS 5MC/- (3MV/SMI 

2 , 8 NOW THAT'S WHAT1 CALL MUSIC! 34 *3 EMI/Virqin/PolyGram CDNOW 34/TCNOW 34/NOW 34 (E) 13 3BIG MIX 96-VOLUME 2 EMI TVAvarner.esp CDEMTVDISI/TCEMTVD131/- (E) 
3 2 2 SHINE 6 PûlvGramW53S)^ 14s 4 DANCE ZONE-LEVELEIGHT PolyGram TV 5359032/5359034/- (F) 

m 5 33 TRAINSPOniNG (OST) ★ n n EMI Premier CDEMC 3739/TCEMC 3739/EMC3739 (E) 15 3 TOTP - THE CUTTING EDGE Columbia SONVTVISCD/SONYTV19MC/-(SM) 
5 3 9 THE BEST DANCE ALBUM IN THE WORLD.,.EVER! 6 * Virain VTOCD 91/VTDMC 91/- (El 16 H n W1PEOUT 2097: THE SOUNDTRACK " Virgin CDV 2815/TCV 2815/V 2815 (E) 
6 n771 THE NO 1 ACOUSTICROC^ ALBUM ^ 17,4 3 MAD FOR IT Telstar TCO 2868/STAC 2868/-(BMG) 
7 rmi NORTHERN EXPOSURE - SASHA& JOHN DIGWEED ,U;UI Ministry Of Sound NECD l/NEMC 1/NELP 1 (3MV/SMJ 18 3 3 THE BEST OF MASTERCUTS Virgin VTOCD 101/VTOMC101/- (El 
8 4 7 FRESH HITS 36 • warner.esp/Global TV/Sonv TV MOODCD 46/MOOOC 46/- ISM) 19 15 S BOYZ OF SWING II O PolyGram TV 5357552 (F) 5 5357554/- 
9 6 5 THE HOUSE COLLECTION CLUB CLASSICS - 2 Fantazia FHCCC 2CDUFHCCC 2MC/FHCCC 2LP (3MV/SMI 20 6 16 MOVIE KILLERS • TelslarTCD2836(BMG) STAC 2836/- 
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AIRPLAY PROFILE 

ATLANTIC TOP 10 I r.non't Stop Movin' Livin'Joy 

LOVE YOIJ fllWAYS FOREVER 
o 
cj 'S/7 

< 
□c 

TRACK OFTHE WEEK 

co 

VIRGIN ATLANTIC 252 

4 
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TOP 50 AIRPLAY HITS 12 OCTOBER1996 

music control 

BREAKFAST AT TIFFANY'S Deep Blue Somethinglnterscope/MCA 

I LOVE YOU ALWÀYS FOREVER VIRTUAL INSANITY SP1NNING THE WHEEL 
GOODBYE HEARTBREAK DANCE INTO THE LIGHT Face Value/East West  READY OR NOT Ruffhouse/Columbia Océan ColourScene 
MARBLEHEAD JOHNSON Superior Quality/A&IVI 

1FJJ MAKES YOU HAPPY 
"BrGGFSTTNCRËÂSE IN PLAYS - YOU'RE GORGEOUS SAY YOU'LLBETHERE 

SEVEN PAYS AND ONE WEEK Stretch & Vern Présent "maddog" SE A VIDA E (THAT S THE WAY LIFE IS) Pet Shop Boys 
=HrGHEST CLIMBER - Mark Morrison  

Manie Street Preachers ALWAYS BREAKIN6 M Belinda Carlisle 
ITS ALL COMING BACK TO ME NOW Everything But The Girl 

Undiscovered/MCA 
Chemical Brothers Junior Boy's Own/Virgin 

— BrGGESTINCREASErNTLAYS" 
SimplY Red ^GWfWRTATETNWDWCE - 
EastlTFeaturing Gabrielle 

IF YOU DONT WANT METO PI ~ ONETO ANOTHER Super Furry Animais 
Stockholm/Polydor 

LITTLE ARITHMETICS 

TOP 10 GROWERS 
SAY YOU'LL BE THERE Spice Girls IVirginl 
ITS ALL COMING BACK TOME NI DANCE INTO THE LIGHT Phil C°lli"s (Face Value/EasrWesi) ESCAPING Dina Carroll llsl Avemie/MercurYl 
IF YOU EVER Eaait 

TOP 10 MOST ADDED 

YOU'RE GORGEOUS Baby Bird (Echo) ANGEL Simplv Red (EastWestl 
WHAT IF... Lighming Seeds (Epie} FOLLOW THE RULES Livin'Joy lUndisi SAY YOU'LL BE THERE Spice Girls (Virgin) TRIPPIN Mark Morrison (WEA) KEEP ON MOVIN' Soul li SouliVirginl 
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tattersfield quits london 

theyaretoesl venlure al BMG, Christian Taft London'ss imprint Inti product/a&r manager Nick Raphaël hâve both leftlhe PolyGram company. 

danoe world wilh a string of huge-selling hit singles from Whigiield, Cappella, Baby D, and Alex Party. His deparlure ai Wednesdaylast week, came within 24 hoursofthe ion of Nick Raphaël, es pulting Iwo of the _ _ ce induslr/s most highly regarded execulives into the marketplace, the departure of isone id Tattersfield willbe 

a considérable blow to London, Taffersfield, 29, Joined London as a product manager in 1990 soon aller graduating from Cambridge Universiiy. He set up London's underground dance label Internai in 1992 wilh friend Ben Khan as a&r manager, and in 1994 formed Syslemalic, on which he had number âne hits from Baby D and Whigfield, and tound successwith Orbital. 

edforover2m single Nick Raphaël, one half of 

% 

chunk la London's lurnover. Aside from its single success, Internai was building a formidable album odist rester wilh Orbital, CJ Bolland and Genaside II. Earlier In the year Internai picked up a prize al the Music Week Awords when Alex Partes 'Give Me Your Life' ■ - n Record /K/rmrClub Cut Of 
success fa dote, with Slretch & Vem's T'm Alive' peaking al six in the singles chad last 

dancing in the'dam 

Euro-dance stars Scooter (piclured) ore the latest vtetims from the dance scene to become casualtles of the carrent hysteria in Ireland about drugs. The Germon group, who are one of the blggest dance acls in Europe, have had to abandon a slx-date tour of the Irlsh Republlc and Northern Ireland after police refused to give licences (or three of the dates. The reason glven was that the police believed the events would be 'raves' rather lhan glgs and would therefore attract drug-related problems. Wilh licenses refused for two dates al Bellasfs Ulster Hall and Dublln's The Point the rest of the tour became unteasible and had to be cancelled. The group and Its label remain highly bemused by the entlre situation. "It Is unbellevable, this is not a 'rave' but a live show. Prevlous tours of Ireland have been a huge success wilh local authorllies and promoters. I believe these actions sel a dangerous procèdent for any other acls conneded to the dance scene that wlsh to play live in Ireland. We are dolng ail we can la reschedule the dates for the New Year," says Claire Horseman, label manager al Scooter's label Edel Records. The cancellations corne agalnst a background of sensitlvity over drugs followlng vigilante aelivity by organisations like Direct Action Agalnst Drugs and a recent drugs raid by the Irlsh police which netted a haul of £500,000 worth of Ecstasy.   

The organisers of Ihe firsl Amsterdam Dance Event (Oclober 17-19) ore prediefing ihat their fortheoming three-day dance symposium will be the biggest donce-orienlaled evenl of its kind this year. More thon 400 représentatives from dance componies across Europe and the US willbe descending on the cily for Ihe evenTs seminars, networking rooms and club nlghls "Wedeoidedloslad Ihe evenl becouse Ihere wasn'l a real plalform for Dulch music. Obviously people know of the hardeore lechno scene, butwe also have a big intelligent 

and'easy lune'which is like ourown style ofeosy listening,' si " 

focuses on individuel Européen markels and lopical debotes such as 'The Future Of 

will be a large igroom, sothatfaclor socialising r wil I be pretly good,' says Van Adrichen. 
fi^iOs i d e 
@mlnlstryol sound motivâtes clubbers 
@sanlc the hedgehog gets remlxed xOv brandon block picks \^J his top tunes 

clubAchart: 
Coc 

cool*cuts: BLUE SKIES BT fealuring ToriAmos 

E-Motion 
The Naughty North And The Sexy South 
Featuring the Original and Rhythm Masters mixes plus New mixes by Tony De Vit & MK 
Hits the streets 14th October 
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Club: ColdSpoon Rising, Mas Café, 6 Ail Saints Road, London W11. Monthly Saturdays (next is November 2). 8.30pnn-1.30am. nCapacity/ fi PA/ il Spécial ° features: 1 150/1OK/ | Lights, strobes K Door | policy: l'Musical | fascists only, | questions asked  Bon the door before anyone is admitted. Only joking,'- Alison Smith. Music policy: Deep bouse, French techno, pop and soul. DJs: Faze Action, Mutantz and guests. Spinning; Fluman League 'Do Or Die'; Staffe "Set It Off; Stone 'Girl, I Like The Way You Move'; Lola Blank 'Wax The Van'; Clatterbeat Volume One'. DJ's view: "We got sick of going ta big sell- ouf clubs with predictabie playlists and decided ta do something with some thought put into it. We hope ifs small but perfectly formed.' - DJ Mutantz. Industry view: 'Taking it back ta what it should ail be about, really. The music's great and the atmosphère makes itself. There's no pretenfious nonsense,' - Patrick Neate, Toyfund. Ticket price: £3. 

ministry motivâtes 

dubbers " 
The Ministry Of Sound is set to demonslral'e ils social conscience this monlh with the start of a "Use Your Voté ad campaign aimed al increasing awareness in young people about voling in the run-up to the next général 

The powerful ads will mn In 

way and help hait the ongoing décliné in young voters. 'We want to hit people who go clubbing, because bosically the dance (loor has become the (ocus (or this génération. The Ministry Of Sound is enjoyed and respected by young people, so hopefully this campaign j wlll regisler with them,'says Mark vlews Rodol, managing direclor of the Ministry Of Se ' The first cir w adverl deals with homophobla, single parents, sexisrrr and extreme racism. The ads will aim unimui rryiirs unu uuo uccu w- to remind viewers thaï Iheir votes can funded by the International Fund For be used to counler often offensive vlews Animal Welfore and it is hoped lhat af the ballot box with the lag line, similar bodies will gel on board to "TheyTI be using Iheir vote, will you?'. support future adverts, taking the The aim ot the campaign is to raise campaign right through to the next political awareness in a non-partisan général élection. 

Formed a liltle over two years ago, Transient has mode a nome for itself on the international trance redelic techno scene with a string of line 

A 
TRANSIENT 

nie.. The LP draws togelher many of the label's it moments, 'Ifs bosically a potted hlstory of pur ' a years wilh a new track from Nada and r of exclusive mlxes al other — ' — Coultart, the label's owner. The aim is lp broaden the label's ium-uusb, ' ' retaîling it qulte cheap because Tm aiming it lets rather than DJs' says Coultart. The album taunched with a party taking place atfhe ; 
World nigfrl at the Fridge on November Iwilh IB ' " ■ and Cosmosis - 

amato releases 
tie-in with hmv 
Slnce starting In 1989 as one mon and a box ot records, Amato Disco dlsiribulton has grown over the years to encampass a fleet of vans, a warehouse and a staff of 20 people. Its réputation for gettlng quatlty epic bouse, garage and new disco product Into the right places Is such that Amato has exclusive distribution 
Includlng Sound Of Ministry, Spot On, Jackpot and Street Corner. Many of these labels have provlded exclusive tracks (or Amato's first foray into the albums market, 'Sound Of Amato - Volume 1 ', whlch Is a joint project between Amato and HMV. "We decided that this wauld be a good way to Introduce the blg chalns to the type of product we do," says Mario Howell, Amato's managing dlrector. The album also features tracks from Amato's label. The LP's release rellects a plan by Amato to expand Its distribution base to arfist albums as well as singles. 

"We're still seen primarlly as a van sales service but we'd eventually like to be recognised by labels as belng capable of providlng the same level of distribution as Vital or RTM," says Howell. The 'Sound 01 Amato' wlll be the first ot a quarterly sériés and wlll be available on a limited basls, only at HMV. The CD features two unreleased tracks - Shango's 'Tunnel Vision' from Jackpot and Lovebead's 'This Is The Wa/ from Sound Of Ministry. The LP wlll also reflect Amato's links with the major labels, many of whom use the companys van sales expertise. "We tend to work with majors on upfronl promos," says Howell. Three forthcomlng major releases are also featured on the LP, Qaltara's "Qattara' from Positiva, Soulvlaki's Tnferno Wonderboy" from A&M and Digital Blonde's 'Antheum from Manifesta. 'Sounds Ot Amato - Volume l'Is released on October 14. 

rm beats its way across the euro|)ean borders for the amstardam 
dance event, checking out the iatest buzz, talking to the movers 
and groovers and looking for those eross-border deals 

^ october 96 "" a"!,,io 

deadline - 9 octojg 
eall archie carmichael or adrian pope 

-0™171 620 3636 "r fur*her information 
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sonic's boom 

toys remixed 

nemisdesk: 0171-620 3636 

Breakdown Records, the compilation wing ot longstanding drum & bass label Suburban Base, looks set to enjoy one of ils biggesl successes to dote wilb a remix LP of music (eatured on games for the Sega Salum. Called 'Sega Présents Club Salurn', the compilation will feature Paul Anderson and Marshall Jefferson mixing music from well-known games suoh as Daytona Racing, Sega Rally, Virtual Fighter 2 and Sonic 3D. The game will be packaged wilh an interactive CD for Sega 
;d 30,000. iheSega LP is portât an overallshift for Suburban Base's MO Dan Donnelly (pictured) away from Ihe compan/s original niche in tln specialist drum & bass/jungle 

thaï tille. We hit not only that car stereo audience but also Ihe drum & bass fans because the LP featured good tracks 

for compétitions wilh electronics giant JVC and 

Ts had a snowball effecl. A lot of these companies seem to like our underground approach and thi way we package Ihings. Ifs 
have a différent ils company has ys been about new ideas, ys Donnelly. 

scale it d 
■That proved lo be great idea, says Don Donnelly 

r 
Back In the Elghtles, StreetSounds carved a name (or llself by releasing groundbreaklng bip hop LPs. It Is now set to continue that tradition wlth 'Downlow - The Bip Hop Underground'. With the more commercial slde al rap hltting the charts wilh Increaslng regularlty, thls new compilation takes a look at the more expérimental slde of Ihe hip hop scene In the UK and US. The LP has been compiled In conjunctlon with the UK's Icading underground hip hop magazine, Downlow, wilh the tracks chosen by the edllor Mal C. "There are so many other hip hop compilations out there, so we thought that, as our magazine Is very différent from other magazines out there, we'd do a very différent compilation," he says. The tracks chosen range from from new UK arlists Roots Manuva and Lewis Parker (pictured) to vétérans such as New York rapper Chili Rob G and producer Prince Paul. "Ifs the type ot tape l'd make for my Walkman. The Brltlsh stuff Is ail really good and deflnltely holds Its own," says Mat C. Vlrtually ail of the LP Is culled from small Indle labels, mlrrorlng Ihe trend back lo small labels and more underground releases In the UK. "We thought 'Why not do indle stuff?'. A lot of the Indle releases are really raw and expérimental whereas Ihe major label stuff has bccome really commercial," Mat C 

which indle labels like us are s keen lo get our sticky honds • en, The brand has lo be • crédible far the dance induslry I Thomas Foley, international Ihough, far example an • dlrector, React obscure Belgian beerwould l "Music Is a software product, be quite culting edge. Saying • so it Ihe tie-in is wilh that, 1 can think of severol I something thafs connected labels that should be • with music, like equipment, sponsored by Andrex toilet J Ihen 1 think it does, The main paper. • thing is that Ihe Iwo • companies are travelling in Sav Remzl, events . the same direction - each coordinator and club • company has to believe in Ihe manager, The Blue Note I olhefs product. And drinks "The dance market does otler j companies have big budgets a very good promolional 

opportunity, predominanlly even Ihough ifs now as Cream and Ihe Minlslty doing • because the dance market is a mainslream as any olher in promotions. The trouble is, a J targel audience for youth who terms of Ihe size of Ihe market lot of brands don't undersland . have a lot of money to spend. and its credibility, you can dance music cullure that well. • Ifs certainly being noticed by spend years creating a brand However, there's a new l the major companies as a name that can be destroyed génération of marketing • new market to launch their very easily. You've got to make managers that like lo go to J producls, and that goes (or sure you're with a brand your clubs and there's enough of . everything from technology to consumers think is cool, them out there that understand • drink.' because once you moke a that the dance music cullure , wrong move, ifs very hard to provides a lot of opportunity at • David Pullan, marketing win lhat credibility back, ail levels. Once people get J director, Deconstructlon. past Ihe superclub philbsophy, . "The most Important thing isto Andy Marks, dlrector, A Ihe/ll realise there's a much • choose an appropriate brand Vision deeper relalionship Ihey can . loco-promote with. The Ihing 'The doors have opened up on hove with comporolively small • with Ihe dance market is that, Ihe back of superclubs such as operators.* ; 

OCTOBER 14 - CD & 12" 

GEORGE MOREL 
FEATURING HEATHER WILDMAN 

(rosi™ LET'S GROOVE 
% m MIXES COURTESY OF THE RHYTHM MASTERS, JOEY MUSAPHIA & GEORGE MOREL 
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