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the new album 

blue is the colour 

beautiful south is the name 

Oct 21 st on Go! Dises 

national TV advertising from week 1 
major ad campaign (buses, trains & trams) 

national press ads (from Smash Hits to Daily Mirror) 
quality éditorial (****Q Review etc.) 
massive airplay (A lists nationwide) 

pubs (guess the place, win a prize...) 
and more great hits than you can shake a stick at 

the carry on continues... 
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MTV set for awards bonanza 
THiSWEEK 
B Virgin goes 

19 OCTOBER 1996 £3.: 

MTVs I London's Noveml try evei by t- 
andra Palace 

t of the final quarter, boosted i will dt the show te more than 12m. The event will be simultaneously broadeast by the Capital Radio groupto 7m listeners, and MTV has also struck a deal with terreslrial TV Company LWT for the show to be screened by the ITV network to 5m \dewers at llpm on Saturday, November 16. The line-up of acts includes million- sellers such as George Michael, Fugees and Smashing Pumpkins, and the show 

with Peter André for a medley of 
MTV Europe creative director, pro- gramming Brent Hansen says the show will also be seen by a potential 278m viewers through MTVs global network.  —. . , t deals are 

d in Lond d the i 

es for i. The r nother 

main tains its profile," he says. Capital Group programme directe Richard Park says the MTV de< underlines the company's intention t remain on top of major music eventi "It will be given 100% coverage by ou stations, which have a total audience < 
ile, LW r of br 

Marot, whose band Pulp are multiple nominees, says an MTV awards slot has been good for Island in the past with The Cranberries benefiting huge- ly fl-om the awards. "The i thing is for LWT and Capital t 

boosted by a décision to précédé the programme with a première of popular Tom Hanks movie Sleepless In Seattle. Tt's going to be a big night for ITV, which will undoubtedly help raise MTVs profile," says Hamilton. 

tastic média package because MTV has proved its ability to shape opportuni- ties and gets the message across." Last week MTV unveiled the nomi- 
ference in London, where it was confirmed that Robbie Williams is to host the show. Columbia's Fugees lead the pack with four nominations, including best group, best song and best breakthrough  if Creation's Oasis, îarbage and Island's Musl 

Virgin takes double top in market shares 

id with 11.0% of the n 

le quarter, the cçrapany's si 
9.5% share. P 

Columbia was the second-placed sin- gles company, thanks to sales of the two Fugees singles, and third-placed albums 
act's The Score as well as initial sales of Kula Shaker's début album K. WEA came second in the albums league. • Full détails nextweek 

8 IFPI report: global sales 
10 Fluff: the pop-picker 

27 Babybird: gorgeously successful 

Macdonald label 
signsupfirstact Andy Macdonald has 

MW stages second Breaking Hits event 

$ H ►BBC SET TOCASH-IN ON MUSIC FROM THE VAULTS-pS^ ► ► ► 

ail pop, no star 

features the two singles 
no way down & ail pop, no star 

Oel 17 Londo* Splash with Warm Jait Oet 30 London Splasb with Tbe Muftoa Birdt Nov 04 London Red Eye tfiih HeCraekers 

Nov 24 Oarby Univartity / No* 25 Edinbarjb Uai*enity Ne* 26 Aberdeao Uaiversity / No* 27 Liverpool Lodix Nov 29 Plymoatb Uaivarsiiy / Ne* 30 Warwiek Uaivariity 
the début album 21.10.96 cd & cass 



EAST SEVENTEEN AROUND THE WORLD HIT SINGLES THE JOURNEY SO FAR IS A CELEBRATION OF THE EXTRAORDINARY SUCCESS OF TH1S UNIQUE BAND, WHO. IN THEIR FIRST FOUR YEARS TOGETHER. MAN1FESTED NO FÉWER THAN FOURTEEN SMASH HIT SINGLES, AND MASSIVE INTERNATIONAL SUCCESS. ALSO INCLUDED IN THIS COMPILATION ARE THE FIRST TWO SINGLES FROM THE NEXT PHASE OF EAST SEVENTEEN'S MUSICAL JOURNEY: THE NEW HIT SINGLE (WITH CABRI ELLE) 'IF YOU EVER RELEASED 21 OCTOBER &THE FORTHCOM1NG SINGLE 'HEY CHILD'. 

THE CAMPAIGN SUBSTANTIAL TV ADVERT1S1NG KICKS OFF ON MTV 28 OCTOBER. FOLLOWED BY NATIONAL ITV, CHANNEL 4. SKY, G MTV, THE NORTH 1TV & HTV ON 4 NOVEMBER. THEREAFTER, THERE VV1LL BE A FULL NATIONAL ROLL-OUT LEAD1NG UP TO CHRISTMAS. OURTV ADVERTISING CAMPAIGN VV1LL BE SUPPORTED BY FULL COLOUR ADS IN THE MUSIC AND TEEN PRESS, MASSES OF OUTDOOR ADVERTISING AS WELL AS INSTORE DISPLAYS AND CATALOGUES. 

THE TOUR DECEMBER 1996 7 GALWAY LEISURELAND. 8 DUBLIN POINT. 9 BELFAST MAYSFIELD LEISURE CENTRE. H BRIGHTON CENTRE. 13 GLASGOW SECC. 14 NEWCASTLE ARENA. 18 CARD1 FF ARENA. 19 MANCHESTER NYNEX ARENA. 20 SHEFFIELD ARENA. 22- BIRMINGHAM NEC. 23 LONDON WEMBLEY ARENA. 

FORMATS AVA1LABLE COMPACT DISC: 828 850-2 CASSETTE: 828 850-4 LIMITED EDITION CD (WHILE STOCKS LAST) WITH FREE CD CONTA1NING 10 SCARCE M1XES: 828 852-2 
VIDEO CLIP SELECTION: 043 802-3 (RRP £12.99) 
OR.DER FROM POLYGRAM: TELEPHONE 0990 310 310 

RELEASE DATE: 4 NOVEMBER 1996 



STAY ANOTHER DAY. AROUND THE WORLD. LET 1T RA1N. DEER THUNDER. IT'S ALR1GHT. DO U ST1LL? STEAM. HEY CH1LD. HOLD MY BODY T1GHT. HOUSE OF LOVE. IF YOU EVER. SOMEONE TO LOVE. SLOW 1T DOWN. GOLD. WEST END G1RLS 



Breaking Hits 

in America 

4 nnphas 138611 a great: year ^ Br't's'1139,1:13 in tiie 
1 II II M USA: Bush have done it, Oasis have done it, and 
11| || U now Kula Shaker are doing it. 

Breaking the States is never an over-night story 
or a matter of luck - it takes long term commitment, 
in-depth knowledge of the US market and access 
to the people who can make it happen. 
If you have ambitions to break a band or a hit in the 
States, you need to be at the Music Week seminar 
Breaking Hits in America. It's a one-day seminar 
drawing on the talents of major players in the US 
market who could help to make your records a 
success. 

Wlarty Diamond from Little Big Man 
Booking is an agent with two of the 
hottest UK acts of the moment - 
Kula Shaker and Republica. 
Jordan Berliant of Left Bank 
Management will présent unique new 
market research on the changing face 
of the US music buyer. 
Mike Halloran returns to the UK for 
his second Breaking Hits seminar. 
Last year Mike was PD at the 
alternative 91X in San Diego. Early in 
199B he moved to adult album alter- 
native (Triple A) station KUPR. 
Egil Aaluik is the PD at Groove Radio 
in LA, one of the pioneers of the new 
dance sound which is taking over US 
radio, 
Ged Doherty - Columbia. Someone 
from over here who did rather well 
ôver there. 

• US radio update 
The stations and the formats which are 
making waves in 1996, Americans into dance music? Is alternative finished? And 
we're still not sure what Triple A really is. 
• the US consumer 
How do you reach them? What do they 
really like? And where do your target 
market actually live. It's a big place. 
• the iiue circuit 
We know you have to tour to break the States. But how, where and with whom? Breaking Hits has the answers. 
• Focus on Top 40 
The biggest news in US radio is the 
return of pop formats. We tell it how it 
really is. 
• Focus on Alternatiue/Rock radio 
How you can get your records on those alternative airwaves. And, by the way, how much will it cost? 

n 

The Music Vlfeek Breaking Hits in America 
seminar takes place on 7 Alouemher 1996 
at the Church House Conférence Centre in 
UUestminster, London. 
Discounted rates are auailahle for multiple 
bookings and IMF members. 
Registration forms are auailahle novu from 
Steue Chapman at Music VUeek. Places are 
limited so cail novu to auoid disappointment: 

Steue Chapman 
Music UUeek Euents 
Tel: 0171 620 3636 
Fax: 0171 921 5984 

jpi The Bigger Picture 



NEWSDESK: 0171 921 5990 or e-mail musicweek®dotn 

Sony staff tac kle tabloid tearaways 
■d the job of homakeitarcthebiggcstboonto tabloïds was to dig beneath the 

two of the UK's Icadiiig tabloid already heard the album. But lie urnalisls. didn't discount covering live music depth in the future. "There However, Daily Mirror édite Piers Morgan and Sun showbi columnist Andy Coulson say it is moment," the gossip and scandai associated The ini with the stars rallier than the Sony's Gi 
interested in. Morgan, speaking at the third of Sony's succcssful Q&A sessions, inviting leading figures from the média and entertainment business to explain how their industry 

the press pack by admitting a less serious indiscrétion. It is also focused on the relation- ship which can be forged between the tabloids and music companies and said trading could help indus- try PRs engincer more stories about an artist's work. "I will 
Bruce Spriugsteen album if you 

inl session, held at Marlborough Street headquarters for around 140 staff and hosted by vice président of com- munications Gary Farrow, touched 
Michael Jackson/Jarvis Cocker fias- the press Q&Â with a teli co at the Brits, Freddie Mcrcury's   

is planning to follow 
• See Dooley, p41. 

BBC set to cash in on 

music from the vaults by Robert Ashton 
The BBC is pois. 

Inl 
ng agroements with labels to 
le first deal of what could prove to be a multi-million pound venture for the BBC and the labels involved, around 10 artists will appear on a new heavily-branded label early next year, marketed and distributed by Virgin. However, the Virgin link-up will not be exclusive and discussions are under- stood to be ongoing with other labels, induding   releasi totheB: The ce 1967. i that farming eleases out to labels with links with ixisting rights owners will make it easi- :r to secure clearance. Acts including îenesis, Led Zeppelin, The Rolling itones, Pink Floyd, The Cure and Eric 

Pinnacle, which has issued around 200 
Windsong and Strange Fruit imprints over the past six years. Its second three-year contract, which was expected to run until the end of 3997, was terminated in July aller the BBC exercised a change of ownership clause following Zomba's purchase of 75% of Pinnacle. The architect of the project John Willan, head of music BBC Worldwide. 
should satisfy the perception that Radio One now has and we should ride on the back of the BBC name. "It is beholden upon us to promote acts in the best way possible. We there- 
the releases with companies with a lit- tle bit more zing about them." However, Willan says the BBC may sign a new contract with Pinnacle to continue working on parts of the archive. 

;r the BBC re through 
Shake-upat Capital 
leadstojoblosses 
JLondon's Capital Radio has announced a restructuring of the company, including the scrapping of 15 job titles 
^'Thè^tation says the move will enable it to be more compétitive as the battle for London listeners esca- lates. It will not revcal how many rcdundancies will be made, although newly-promoted programme con- 
in the sales department. The shake-up, which cornes less than a month aftér Capital re-signed breakfast DJ Chris Tarrant for a reputed £3m, means the London station now has three spécifie departments; programming, incorporating news and engineering, marketing and sales. Simmons, who has been with Capital for 15 years and was formcrly head of FM, says the restructuring is in line with Capital's move into new arcas such as the internet - the station's site came on line a fortnight ago - and the Capital cafc in the company's new Leicester Square headquarters, due to open next month. The sta- tion's move to Leicester Square, originally scheduled for the autumn, has been postponed until next year. "Tire only rcal changes in programming are with news," says Simmons. "We're changing the way it is sourced." The magazine The Way It Is is being renamed Drivetime Showtime, with David Jensen at the helm. 

clearance. "There is a vast vault and some great stuff there, but our arrangement tied up a lot of it because it is so difficult getting 

archives among a number of major play- ers because some labels will be better suited to différent styles of music than others. "It's not sensible to place this with one company because it would take 20 years for it to put out ail the material we have got," he says. The initial releases, due in January or February, will be branded with 
ly at the indie market. Willan says BBC World Music Productions will also have access to pop festivals recorded for the World Service and music archives in Manchester, Glasgow and Cardiff. "There is a tremendous amount of material. Not a single serious pop act of the Sixties, Seventies or Eighties isn't represented," he says. 

Appearances by Easll? and Boo Radleysmark Tuesday (Ootober 8) of Virgin Relail's 60th UK store at Watford's 
centro's Our Price store, cornes during a busy autumn schedule of launcbes by the retailer. Last Thursday (October 10), Virgin opened a new store in Hcmel Hempstead and 10 more Virgin stores are set to open before Christraas, 

NEWSFILE 
TOTP wins viewers' vote Top OfThe Pops wonlheawardforlopyoungpeople's programme at the National Télévision flwards al fhe Albert Hall last Tuesday night. Il was the second year running that TOTP won the award, voted for by viewers. Producer Rie Blaxill says, "It goes to show that TOTP is still fîrmly in the hearts of millions of TV viewers." 
BMG confirms rôles for ex-London pair BMG music division président Jeremy Marsh has confirmed the recruitment of former London Records executives Christian Tattersfield and Nick Raphaël. Marsh says former Internai head Tattersfield and ffrr label manager Raphaël are working on individual projects, reporting to him. "They had a number of offers and I was really chuffed that they chose us," he says. 
Acid Jazz seeks new licences Acid Jazz has made an application for copyright licences from the MCPS using the name of a recently- reactivated company, Acid Jazz Records Ltd. Last month, the rights body issued a notice refusing licences to fhe label s holding company Re-ElectThe Président trading as Acid Jazz, effectively freezing the indie's ability to manufacture its product MCPS, which is set ta meet Acid Jazz in court on November 5 in a légal claim for £108,000 in unpaid royalties, is considering the application. Meanwhile, a separate MCPS action claiming £103,000 from the label is outstanding, along with a £70,000 claim from former distributor Vital. Acid Jazz is contesting ail three claims. 
Brits honoured by CMA Country music executives Richard Wootton of Byworth Wootton and Paul Fenn of Asgard Promotions have become the only British members of the Country Music Association's 62-strong board of directors in Nashville. The viewing figures for the CMA Awards broadeast by BBC2 on October 5 show its audience has quadrupled since 1994, with 2.1 m tuning in. 
Midem focuses on Latin America Reed Midem is staging the first Midem for the Latin American and Caribbean markets in Miami Beach, Florida next September 8-11. The organisation says Latin American territories are undergoing tremendous growth and development and, with 50% of the population under25, there is a strong demand for consumer goods and entertainment. 
Boxed Beatles gets good response Retailers report healthyfirst-week sales ofThe Beatles Anthology eight-volume boxed-set, with HMV in Liverpool selling 50 copies on the day of release last Monday (October 7). But stores say individual éditions of the first four volumes have been less popular; the Virgin Megastore in London's Oxford Street sold only four copies of ils biggest-selling individual édition by Friday morning, compared with 52 copies of the whole boxed-set. 
Kula Shaker clinch platinum IQ' Kula Shaker's début album K was certified " '' ' platinum by the BPI last week, whîle Peter André s Natural was awarded gold. Fugees earned gold for their second number one single, Ready Or Not while their album, The Score, reached double platinum status, Other awards went to; Celine Dion's Falling Into You (triple platinum). Fresh Hits '96 (platinum), Space's Spiders (gold), Iron Maiden's Best OfThe Beast, The Very Best OfThe Moody Blues and compilations Dance Zone Level 8 and Shine 6 (silver). 

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. http://www.dotmu5îc.com > ^ ^ ^ CHEMICALS POWER VIRGIN TOBEST-YET SINGLES YEAR - p6 ► ► ► ^ 
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COMMENT 
Indie retailers; now the good news So not ail is doom and glooni in the world of indie retailing. Far front it - there are definite signs that the major record contpanies are finally acknowledging that a) indies have the expertise and commilment they need to break new talent and b) it they don't start offering them some real support, there will be a lot less of them aroundtodothejob. Or at least that was the message which emerged front last week's fïrst Bard roadshow in Solihull. It was a constructive night for Bard's Bob Lewis the only disappointment was the fact that more retailers didn't make the effort lo attend. Of 41 expected, just 18 turned up. With the nation's network of indie stores being so fragmented. and with so many retailers complaining they feel eut off from the decision-making which invariably goes on in London, you'd think Bard's efforts to bring eueryone togelher would be better supported. That one gripe aside, it's good to hear some positivity at last about the indies. With the sector struggling to take a 15% marketshare on some releases, and with news of damaging exclusive deals with the multiples filtering out on a weekly basis, it certainly makes a change. 
Forget politics and enjoy the fun To the surprise of the organisers, the The Women Of The Year Awards are fast becoming the most controversial event in the music industry calendar. To many, the concept of any kind of segregated event sticks in the graw. It's with this main abjection in mind that this year's event, at the Cafe Royal on November 4, is being billedfirstand foremost as a fun event to taise money for charity. The politics hopefully will not dominale the proceedings. That said, it is an awards show, and the spécial achievement award is a welcome opportunity to support up-and-coming female talent in the business. The voting form can be found on page 10. Selina Webb 

TILLY 
New format, new danger? Have you ever thought how many people in our industry use three-lettertitles like EMI, BP1, CIN, RCA. BMG, PRS and so forth? But do we know what they all mean? Here's the latest to test us - DVD. It stands for Digital Versatile Disc, not Digital Video Disc as some of us thought Well, I know we have to make progress, butthere ; to be a new formai every couple of years. Rernember DAT, DCC and MiniDisc? use, the boffins will tell us the latest format is going to be the one to take over the world but, of course, the breakfhrough might be a few years away. The cost of new hardware is high - a DVD player will probably be about £700, a lot of money just to see a few films with slightly better quality than we have now. It will probably be five years before we can record on this format, which means it won't be a lot of good for all of us who want to record Coronation Street or Top Of The Pops. This format is obviously being driven by the Hollywood film studios who are the main repertoire carriers, but wait, they want this dise regionalised just like videos (PAL and so forth) so we can't get our films straight from the US and play them. As usual, the public will be no better off. As for the audio side, we'H probably need better and more speakers to take this new technology, all for the privilège of listening lo and viewing up to seven hours of The Smurfs, (or instance. Are you as confused as I am? Only time will teil if DVD is going to turn out to be another red herring. In the meantime, l'm holding on to my old Dansette, just in case someone décidés vinyl should make a comeback.  Tilly Rutherford's column is a personal view 

Chemicals power Virgin 

to best-yet singles year 

Virgin is on course for its bèst-ever year in the singles market afler scoring its fourth number one of 1996 with The Chemical Brothers' Setting Sun last week. The success of Setting Sun follows two George Michael singles - Jésus To A Child and FastLove - and Spice Girls' 

l ne two low-key gigs performed by George UnP'ugged ^ in the UK and the us in 
November, "Both these Performances have 

ones with Phil Collins' You Can't Hurry Love, Karma Cliameleon by Culture Club and Flying Pickets' Only You. Virgin is confident its 1996 total could eventually rise t ' ' 

been George's initiative," says Virgin deputy managing director Ray Cooper. ay night, Michael performed Virgin isplt "substantiel spend"to  its TV-advertising campaign forOlder, which bas sold aimost 1 m units in the UK ; first full showfor five years at the BBC's lio Theatre in front of a 200-strong lience. Michael sang a number oft from Older as well as hits sùch as Fret  and the Whaml song Everything She Wants. Older is to be the btie track whi The performance was taped for broadcastby reie jto'1"' M"'" osr "fnr 
Radio One on DecemberS a month afte MTV performance broadeaston LWT. Two days later, Michael played a simi vhen he recorded a showfor MTVs 

Cooper confirmed that the fourth single from • - "-'e track, which will be 'Year, but promotedand it before Christmas. "The format is being worked on atthe moment and is likely to oontain a mixture of new songs with already released tracks," he says. 
third Spice Girls singles expected befoi Christmas. Wannabe's follow-up, Sa You'll Be There, has already reached a Ray Cooper company-best ship-out qUOM ' ' ' ahead of its release today (Octo Managing dii 

re having a great run at the moment think the improvement in our singles obviously the Spice Girls could market share is primarily down to sign- a it six before Christmas." ing great acts. Our A&R team has real- mty managing director ly caught alight in the past couple of bute much of the suc- years and all the preparatory work cess to the contribution of the compan/s they've done was for this year and next A&R team led by joint deputy managing year in trying to bring through strong Ashley Newton. Says Cooper, "I developmc 
EMI takes top honours with 
Gramophone awards haul 
EMI emerged triumphant at last week's Gramophone Awards at London's Savoy Hôtel on Thursday. EMI earried off the young artist of the year award for hom player David Pyatt, the orchestral award for Schmidt's Symphony No 4 in C with the London Philharmonie Orchestra, the historié non-vocal award for Debussy's Complété Piano Works for the Gramophone, and video of the year for Yehudi Menuhin's The VioUn Of The Century. This year's awards also showed the strength of indepen- j dent classical labels. Gramophone éditorial director Chris 
thcy'rc pioneers of new repertoire and they've done partieu- larly well this year with a ratio of about 50/50. It's always j nice to see new labels like Métronome [which picked up the : early music award] coming through." Among the other winners were: BMG Conifer's Silva Classics - best-selling record of the year for Lesley Garrett's Soprano In Red with the Royal Philharmonie Concert . Orchestra; opéra singer Bryn Terfil (Deutsche Grammophon) - Classic FM llsteners' choice; pianist Steven Hough (Hyperion) - record of the year and Anne Sofie von Otter (Deutche Grammophon) - artist of the year award. , Harmonia Mundi picked up three awards and Wamcr Music two with recordings on Teldec and Nonesuch. 

Violinist Nigel Kennedy presented his tutor, 80-year-old Yehudi Menuhin.with the Gramophone lifetime achievement award and performed an impromptu violin solo on stage at last Thursday's Gramophone Awards. Menuhin has.been with EMI since the age of 13, and has also recorded for Deutsche Grammophon antf conducted for other labels. He also picked up the award for best video with Violin Of The Century on EMI. 
National Bowl threat 
as partners pull out 
The future of The National Bowl, Milton 
Music and Pace Entertainment Corp- oration to end their management rôle. The partnership has announced it will not be renewing its five-year lease 
on December 31 because of falling demand for the 65,000-capacity venue. Despite attracting top artists like Bruce Springsteen, REM and Bon Jovi, the partners say income generated from 
rent and other overheada. Milton Keynes Council, which owns the venue, has been trying to attract the likes of The Mean Fiddler Organization and MCA Entertainment Service Division, but says only one of 11 parties approached has reacted positively. 

Knowlessteps uptofill 
Castle managerial gap 
departure of two senior executives with by Dudgeon in February to act as a mar- the appomtment of former M&G mar- keting and A&R consultant. 
M u", ^ ^ **** he ^ ^ **ively look- ■ Knowlea 47'wh u ^ • inS for acts to join the company's four . u i' f, uen0peratmg ilnprints - Transatlantic, Essential, as a consultant at Castle. becomes man- When! and Raw Power - and is consider- 
Slino ^ln°Le^einC"ve haveTucffl ' k"" 
stŒmtkelg^d indrn

t
ati0nal m0ment' 80 thattouZtea polsibnit^ Hîs aonoimment foMov15^110! SayS 1{nowles' But he adds he will not be 

F 3ïWïWŒrr.r 
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► ^ ► ► IfPI FIGURES HIGHLIGHT STAGNANT WORLD SALES -P8^ ► ► ► ►! 
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performances by The Rolling Stones, John M 
Lennon. Eric Ciapton, Marianne Faithfull and The Who which has not been seen or heard for 28 years. The Rolling Stones Rock And Roll Circus, 
December 10,1968 for a TV spécial featuring the cream of the Swinging Sixties. The 12-track CD. 
today (14), features a 46-page booklet and is being supportedby a press and poster campaign. The video, released through PolyGram Video, will be avaiiable in mid- November. ^ 

Indie retailers praised 

for rôle as act breakers 

pendent retailers are welcoming :er support from record companies leir rôle in breaking new music. sing interest in the indie sector bas highlighted in the past two weeks sériés of régional meetings held by . and EMI Channel, gitdng retailers hance to meet and question some of □dustry's top executives, chard Wootton, chairman of Bard 

ting, si vital for i 

and multiples, says the important part indie retailers play in breaking new 
from record companies. At Bard's first régional meeting at Solihull last Tuesday (8). Wootton, a partner in independent store Ainleys in Leicester, said, "In terms of turnover, our product is a relatively small part of the industry, but is absolutely vital to 

retailers what was happening on the frontline. Urging a doser relationship, he said, "I think these are very exciting times to be in the UK music business but, as an industry, we have to work together to create a better business." Preston noted the high profile gener- ated by the EMI Channel initiative and. although he said he was still to be con- vinced about its direct benefits to EMI, he added, "From our point of view, theyVe done a brilliant PRjob." EMI distribution director Shaun Plunkett, a panellist at the meeting, 

provided. "We see independents as the lifeblood of developîng new acts. You have a rôle to play and I think it's being recognised," he said. Through Channel, EMI is launching a new initiative, Onsite, which will use irandmg t ^ e offen 
Richard Graflon told Channel's last régional meeting at EMI House in west London there would also be more free exclusive offers, such as posters, for independents. Bard's meetings continue on Thursday (17) at Forte Posthouse, Wythenshawe, Manchester, and on October 23 at Glasgow Thistle Hôtel. For détails, ring Bard on 01202 292063. 

McDanell named as Chrysalis Group MD 
• MTV 1 Philip McDanell bas takcn on the newly-created rôle of managing director at Chris Wright's Chrysalis Group. 

when Babybird's Echo single You're Gorgeous bas given the group its first UK Top 10 hit. McDanell, 44, was respons finance and opérations as 

of UK-based inde- and film 

isible for 

tion company Zenith Productions. In his new rôle, McDanell takes over the day-to-day running of the Chrysalis Group, reporting directly to founder Wright who remains executive chairman. McDanell says 
matic growth for the group, which 

Wright says, "Philip b 
e of activities withii 

He says, "My appointment will benefiting fron 

NEWSFILE 
Basca honours Beverley Sisters The Beverley Sisters are among 14 singers, songwriters, publishers and broadeasters who will be honoured at Basca's Gold Badge Awards at London's Savoy on Wednesday (16). The awards, sponsored by MCPS and in récognition of services to the UK's entertainment industry, will also honour imprésario Harold Fielding, Herbie Flowers, publisher, promoter and manager Tony Hall, Jools Holland and broadeaster Annie Nightingale. 
RA slaps fine on Leicester Sound Commercial radio station Leicester Sound FM has been fined £2,000 by the Radio Authority for breach of its promise of performance. The 12-year-old station promised hits from the Sixties, Seventies, Eighties and today, plus a minimum of 20% speech. The RA's recent monitoring showed it was providing below the minimum level of speech, with its output of Sixties and Seventies music also falling short 
HMV joins university net site The University of Westminster has linked up with HMV ta put together an internet database explaining how the music business opérâtes Worldwide. Being compiled at the university's HMV Music Business Research Site, the database (at http://www.x-static.co.uk/hmv/) will include profiles of key companies and individuals. 
Music videos go on-line in Hull trial Music videos will be among the offers in a trial of video-on-demand and on-line home shopping planned to start in Hull in December. VideoNet, run by Video Networks, aims to attract retailers to take slots in the service's virtual High Street. 
Retailers offered the chance to record Anti Static Records has joined forces with Pinnacle for a nationwide compétition to find the most musical retailer. Interested stores are being invited to submit original and high quality recordings to compete for a first prize of a recording session in the new Avex Studio complex in west London and inclusion of the track on Anti Static's Electro 2 album. More détails on 0171-287 5443. 
Key appointments at CD Plant Two key appointments have been made at manufacturer CD Plant. Former Disctronics audîo sales manager Daragh McDonogh has been taken on as sales manager for multimédia, while Simon Notion has left Thamesdown to become CD-Rom sales manager. 
Martina McBride/BR5-49/Alan Jackson Contrary to the listings in the country spécial in the October 5 issue of M\N, Martina McBride records for BMG/RCA and both BR5-49 by BR5-49 and Alan 

si 
i 

I .f l . ...^ "1 
Registration numbers ROK IN and ROL IN for sale (cars not included). 
Sealed offers to Designlayer Ud, Ref LD08, P.O. Box 82, Manchester, M25 3EG. Closing date 11/11/96. We reserve the right not to accept any of the offfers submitted. 
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NEWSFILE 
THE lands Blockbuster deal Distributor Total Home Entertainment bas been appointed Blockbuster's primary retail product supplier in the UK in a multi-million pound deal covering music, videos and video games. THE, a division of the John Menzies Group, already supplies Dixons, Sainsburys, John Menzies and Boots. 
Ross joins the Mix Food managing dîrector Andy Ross, EMI head o# human resources Alison Geall and MCA Music international manager of publishing William Morrison will be among the paneliists at seminars being held during the Camden Mix music festival. The event, from October 25 to November 2, will inciude performances by Babybird, Geneand Reef. 
Spoof rockers release CD The fictional taie of spoof rock group The Vestas is being told in five three-minute "rockumentaries" in a new ad campaign for Vesta Meals. The band, created by copywriter Nick Welch at Ammiriti Puris tintas, are planning to release a five-track CD and tour universities. The campaign, which started on Friday, runs for five weeks following the Jonathan Ross ITV show. 
Sanctuary shows strength A strong performance by The Sanctuary Group's music services division bas helped the multimédia Company reach record final resultsforthe yearending December 1995. The group's pre-tax profits increased 10-fold in 1995 to Et .002m, up from £97,551 the previous year, 
Philips Classics The album in second position in iast week's classical chart should have been Philips Classics' Last Night Of The Proms Collection (catalogue number 454172/2) and notas printed. 

NEWS ^ 

IFPI figures highlight 

stagnant world sales 

The growth of the world's music market has almost ground to a hait according to a new report from the IFPI. Intérim figures for the six months from January to Jane 1996 show the value of the market, covering 44 coun- tries, which represent 95% of the global music industry, grew by only 0.2% (US$). Emerging marketa in South America and Asia contributed the biggest increases with Indonesia reporting a 34.5% upturn in value, although its vol- ume growth was only 2.8%. The worst performing world market was Norway which declined 15.8% in value and 11.8% volume. The new figures confirm growth in the UK music market is beginning to level off, with volume sales up by just over 8% for the first half of the year, compared with 21% Iast year. However, the figures show the UK, which recorded a 4.5% year-on-year increase in value, was still the best per- 
ahead of France and Gcrmany, which grew in value by only 0.2% and 3.9% 
the six-month period were down 2.4% while Gennany's increased by 5%. 

HOW THE KEY MARKETS HAVE GROWN BIGGEST GROWTH 

SH0WING DECLINE 
1996 INTERIM MUSIC SALES INTHEBIG FIVE MARKETS 
481.28m (453.91m) S5,400m (S5,107m) Japan 158.12m (147.84m) $3,161m (S3,658m) Gcrmany 102.47m (97.63ml S1,427m (SI,428m) UK 96.91m (89.62m) S1,077m (S1,072m) France 59.77m (61.23m) SI,025m (SI,034m) 

IFPI senior économie analyst Tina is still well ahead of many emerging Poyser says the UK performance is still markets," she says. strong compared with similarly devel- Volume sales in the the world's rped markets. "You can't expect it to largest market, the US, increased by teep growing unless the population 6.0%, with value up 5.7% to take it to ioes and, with per capita sales at 3.8, it US$5,400m. 
^ ^ ^ ► LIGHTNING SEEDS UNVEIL DARKER SIDE T0 'PERFECT POP' -p25 ► > |> ► 

HEAR THE WORLD CRY THE CULPR1TS' CASSETTE/CD/LTD DIGI CD MC/CD RR 2284 4/3/5 RR 8844 4/2 
FOLLOWING AMAZING SUCCESS ON STAGE ('GREASE') AND TV CDUGS') CRAIQ McLACHLAN RETURNS TO HIS FIRST LOVE - MUSIC 

★ NATIONAL, DATAbASEL MAILDUT ★ NATIONAL POSTER CAMPAIGN * PRESS ACVERnSMO includes UVE ô KJCKJNO MA3AZINE, 
^^0^C0MPANyTV ^ TOP OFWE POPS ^A^NL THE SUN, NEWS OF THE WORLD ★ MAJOR TV APPEARANŒS UOESS H0USE PAfTry m m/ 'Ok-KMon ^CÏING (tx ^ rrv WSNEy CUJb (tx 2010) * ® JW, C4 ne DREAWAST' * EXTENSIVE LR RADIO CAMPAIGN 

* R^f rST uIGN lnd"des fealun?s ancl r^views in a» Rock, Teea Wonens ô TV Meda 
[RQfiDRTONERl 

DISTRIBUTED BY PINNACLE 
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trede volume -three 
S x cd S x me 

compiled mixed by 
TOINIV DE VIT & STEVE THOMAS 

over two hours of the most breathtaking dance music you wîll ever hear 
limitée! édition cd available in 4 différent sleeves 

Marketing for Trade Volume 3 will include National TV Ads on CH4 and ITV, an 
ILR Campaign, full page colour Ads in Music/Gay Style Press and Flyposter Campaign. 
Thîs increased Marketing spend plus the extraordinary amount of éditorial coverage 

means that this will be the Biggest Trade Album Vet. 
Released SSth October 
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The pop picker is honoured for his charm on and 
n "FlutT Freetnan stands up to collect his Music Indus award at tonight's dinner, there is unlikely to be anyone in the room who would deny him the accolade. The 69-year-old DJ, who still has regular shows on Virgin Radio and London's Capital Gold, as well as recording specials for Classic FM, Radio Two and the BBC World Service, is, itseems, universally loved. Freeman joined Virgin in Mardi following an approach from programme director Mark Story, who describes him as a dream to work with. "If I hadn't empioyed him as a DJ. I think 1 would have him as our social 

recent, and apparently characteristic, incident. "I was giving one of our DJs a bollocking when Fluff burst in and said, T want a hug. Now. IVe been here 20 
yetV The bollocking was duly eut short. Former colleague Johnny Walker highlights Freeman's détermination to make every show he does the best. He says, 1 remember Alan saying to me when he was moved to a Saturday aftemoon slot in the early Seventies, which in those days was considered to be a bad slot, 'Derek [Chinnery, then Radio One controller) thinks he's put me in the graveyard, but Fm going to 
into something really spécial which people have great memories of." DJ Tony Blackbum also has fond recollections of Freeman, notably a Top Of The Pops they co-presented in the Seventies which was interrupted when Blackburn fainted midway through the Top 10 countdown. "When wegottosi 

ALAN FREEMAN 

THE FLUFF FILE Alan Freeman, born Auslralia, July 1927 1957: Freeman arrives in Britain. 1958: He isgiven his first radio show with 3KZ's World Famous Ténors, then heads to Radio Luxembourg. 1961: Moves to BBC Light Programme. In September, he introduces his first Pick Of The Pops, which became a regular show in 

1962 and which he presented until 1972 before moving to the Saturday Rock Show. 1978: Moves to Capital Radio. 1989: Rejoins Radio One to host Pick Of The Pops on Sundays and the Saturday night rock show, until rejoining Capital in 1993. 1996: Hosts Virgin Radio's Friday night rock show and Capital Gold's Pick Of The Pops. 

Blaze Bayley, Iran Maiden - "As far as British radio goes, Alan Freeman should be man ofthe century, not justthe year. He has supported British rock musio probably from 
Tony Blackburn, Capital Gold - "Fluff proves that âge doesn't matter on radio- he's terribly young in his outlook." David Walker, Status Quo manager - "Fluff jeats the records he plays as of far greater importance than himself. Justthe way he introduces a record makes it sound better." Jimmy Saville - "He's notthe oldest DJ still working, l've always been the oldestl Fluff ' was one ofthe few DJs who mighl have me some compétition, but he didn't  se he was such a nice guy." Johnny Walker - "As one of the Sixties pirates, I always thought we'd get rid of old school DJs like Alan Freeman, but the " ng thing about Fluff is he's still around anu iie'sjustas good nowashe everwas." Gary Farrow, Sony - "He's probably the most liked man in the industry and he's the only person I know who's got an autographed copy ofthe Bible." 

frac Tim me ofthe sketi 
e ofthe 

people. His se ie of hume isthe 
Freeman professes himself delighted at Hany Eniield's Smashie and Nicie characters, loosely based on himself and other older DJs. "If you can't laugh at yourself, you can't laugh at anything, I think it's a great compliment," he says. Appearing on Enfield's show on a couple of occasions, it was Freeman 

years, pi man down to his complété lack of ego, "With Fluff, what you see is what you get. He's open, honest and loyal and hi inspires genuine affection," he says. The significance ofthe Music Industry Trusts award is that it is the first Freeman has received from the 
broadeasting honoured him in 1987 

radio personality of the year. Freeman confesses to nerves about collecting this latest accolade, which has previously been awarded to Maurice Oberstein, John Deacon, Willie Robertson and Andrew Lloyd Webber. 
yucky, but when I heard I was getting this award, I thought, they're taking the piss." he says. "It's fabulons, but I don't really know why l'm getting it." There is no shortage of people in the industry who would be happy to fill him Catherine Eadi 

The Spécial Achievement Award 
IMOAAIIM ATIOIM FORA 
The Spécial Achievement Award is one of three awards that will be presented at The Women of the Year Awards in London on the 4th November at the Cafe Royal. The requirements for the Spécial Achievement Award are based purely on the exceptional job a woman is doing in her paiticular field irrespeaive of job title or seniority - and also whose proposer has been able to dazzle and impress thé esteemed judging panel with their éloquence on the nomination form! Quantity of nominations will not sway our judges - 'Quaiity will outi' The criteria for this award is; the nominee must be female, working in the music industry or related média and must be available (and willing) to collect the award on the night. 
Nominee              em  
job Title    
Company   
Address   
Tel. no.    
Reason for 

Completed nomination forms should be posted to; N.RM.T.C. (VOTING), 55 Fulham High St, London 5W6 3JJ, Ail entrles should be received by 2Sth October For further information and additional voting forms please call Karen Millard on 0171 736 SS00 
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High End Mastering 
Fatilifies Intlude:- 

S STUDIOS 
MASTERING.. 

32 Bit Technology 
Super Bit Mapping 
20 Hz. Monitoring 

P.Q. Encoding 
1630 PCty Umatics 

Exabyte \ DAT \ CD-R 
Cedar: Restoration 

20 BIT CLASSICAL RECORDING.. 
20 Bit Editing 

Digital Mixing with Automation | 
/ Steinway Concert Grand i 

Accommodation 
Location Facilities 

Parking 
Delivery and Collection 
POST PRODUCTION.. 

Voiceovers 
Commercials 

Creative Services 
Programming Suite 

SOUND RECORDING TECHNOLOGY CAMBRIDGE 

m 

Tel: +44 (0)1480 461880 Fax: +44 (0)1480 496100 
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BEHIND THE COUNTER 
TREVOR WILLETTS, Trax, Christchurch "The Brian Kennedy album is doing well for us; ils a strong album which has reached a new audience as well as the fanbase. Kenny G and Let loose are also ticking over nicely, but the disappointment at the moment is the Simply Red album, although l'tn sure that will pick up with TV advertising. Our big surprise at the moment is the Agnus Dei CD collection of soothing choral music. It's only been out for a week and it's outselling Simply Red. We're promoling EMTs Best Of The Best campaign, with artists like Queen and Tina Turner, and they're doing very well at £9.99. Our big single sales are mostly dance and teen records like AKA, Alex Party, Blackstreet and Boyzone. The Peter André album is selling, too. but deleting the single didn't really help. Contrary to what some record companies might think, deleting chart singles often seems to confuse the public. TheyTI still ask for it, but won't necessarily buy the album instead." 

 ONTHEROAD 
CHRIS HENDRIE, IPA rep for east Scotland 

"It looks like we're going to have a number one sing^ th.s week with Boyzone which has brought in not only young g.rls, but mums dads and grannies because it's a Bee Gees song ^e Chem.cal Brothers single isfalling away really really quickly. Ailthe P"'P catalogue has been coming out on vinyl for the first time and it domg well in the indies, especially the 12-inches wh.ch have m.xes hat haven't been on vinyl before, Susanna Hoffs seems to be doing well for the other side of PolyGram and a lot of people are asking for the Spice Girls single which is out nexf week along with the Cast single. Both look like making the top three. Also coming up is a single by the band Silver Sun which has been playlisted by Radio One over the past couple of weeks. I have to give a spécial mention to Frank Zappa s Lather album because it's been 20 years in the pipeline and it's finally corne out. He's the greatest guy that ever lived." 
THE SHOPSTHIS WEEK 

NEW REIEASES Simply Red were ahead of ail compétition, although some stores were a llttle disappolnted with the album's initial performance. Brian Kennedy, Christy Moore and Luther Vandross ail performed well, with continued strong sales for Kula Shaker, Jamiroquai, Nirvana and Crowded House. Boyzone had the biggest-selling single, while Sneaker Pimps.Tina Turner, Celine Dion, The Beautiful South, Counting Crows, Baby Bird and BBE were also doing well. 
PRE-RELEASE ENQUIRIES Singles - No Mercy, Faithless, Fine Young Cannibals, Fugees, Simply Red; Albums - Dina Carroll, Babybird, Korn, Daniel O'Donnell, Counting Crows, Boyzone, Crash Test Dummies, The Beautiful South, Evita, Everything But The Girl, Michael Flatley, Phil Collins, Fine Young Cannibals, Prodigy 
ADDITIONAL FORMATS Iron Maiden limited-edition four LP album with book, Ultra Lounge mock leopard-skin sleeve CD with a badge, Jamiroquai limited-edition yellow sleeve CD single, AM;PM limited-edition CD singles, Skunk Anansie boxed CD album, Boyzone Digipak single 
IN-STORE 
André, Future Sound Of London, Pe 

MULTIPLE CAMPAIGNS Is, Joe Cocker; TV ads 
unting Crows, Mundy 

Album-Dina Carroll: In-sto 
it£5.99,9exclusive BMG double CDs and LIS on CD and two for£10 on cassette 

Windows - Lesley Garrett; In-slore - Simon Rattle promotion. Miles Davis, Kronos Quartet, Steve Reich, Blue Note, Baroque label CDs for £3,99 each, PolyGram Classics; Discounled tilles - Chopin's Nocturnes, Astor Piazzolla, The Dance Album, The Magic Flûte; Label of the month - Sony Classlcal 

n-iMV Windows - Dina Carroll, Counting Crows, CJ Boliand, Oasis video, Toy Story video; In-store - East 17 and Gabrielle, Vanessa Mae, Future Sound Of London, Joaquin Cortes; Press ads - Joe Cocker, Jools Rolland, MN8, Tindersticks, Spice Girls, Julian Cope 
Singles - East 17 and Gabrielle, Suede, Spice Girls; Album - Dina Carroll, In-store - Nirvana, Daniel 0' Donnell, Counting Crows, Karen Matheson 

Single - Spice Girls; Album - The Best Indie Album In The d...Ever Four; In-store - Beautiful South, Celine Dion, Boyzone, Donna Lewis, Dina Carroll, Peter André, George Michael, Jamiroquai, Simply Red, REM video, Simply Red video 
Singles - Cast, Faithless, Future Sound Of London, Geneva, Spice Girls, Suede, Lightning Seeds, Livin' Joy, Madonna, Alanis Morissette, Prodigy, Reef, Space, Underworld; Albums - Art Of Noise, CJ Boliand, Julian Cope, Frente, Jools Rolland, Karen Matheson, My Oying Bride, Mundy 
Tower Play Single - Spice Girls; Windows - Sheryl Crow, Don Williams, Corrosion Of Conformity, Jamiroquai, Counting Crows, Sony mid-price sale. Jazz label of the month, EMI composite, Country Music Hall Of Famé, Gramophone, Braveheart video; In-store - Sony 'shop early' promotion 
Megaplaysingles-AphexTwin, Supernaturals, Faithless; Megaplay album - Frente; In-store - Full Price (two for £20|, Wipeout pre-awareness; Windows - Counting Crows, Korn, Joe Cocker, Future Sound Of London, Suede, Oasis video, Toy Story video, Wipeout, Full Price 

w H Qh/ITTH Single- Spice Girls; Album - Dina Carroll: Windows - Dina Carroll, w n aivitin jQhn Williams, Oasis video; In-store-John Williams, Rolling Stones, RockTherapy 
U/nniumDTUC singles- MN8, Spice Giris; Album - Dina Carroll: In-store - WUULWUKInq PolyGram/EMI promotion, albumsfor36.99each orthreefor£18, pre-recorded videos for £6.99 or two for £10.99 

The above information, compiled by Music Weekan Thursday, is based on contributions from Andys (Bolton), Chalky's IBicesterl, Golden Dises (Belfast), HMV (Worcester), Dur Price (Kings Road, London), Record Select (Wadebridge), Sam Goody (Barking) Tower (Piccadilly), Trax (Christchurch) and Virgin (Cambridge). Jfjou wouJd like to contribute, faxJohnny Lawon 0171-401 8035, 
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Because music business 
is your business, 
MIDEM is where it's 

51 Tears of Musical Expérience Thanks to the continuée! support and creativity 
of the music industry, MIDEM continues to be 
the highlight of the year. Be successful - be at 
MIDEM I 
Tlte Premier International Music Market 
In this world, one thing is certain: MIDEM is 
the music industry's greatest trade show. 
Nothing rivais the prestige and importance of MIDEM. 
Tke Oltimate Glokal Meeting Place 
MIDEM is where key professionals from ail 
areas of the music world meet and make 
(Jeals. Corne and help define the industry's 
year ahead and obtain the «inside track» on 
vital issues - and of course...there's music. 
One Çtop For The ^orU 
A stand at MIDEM spotlights your company, 
enhances your image and puts you at the fore- 
front of the international market. A stand will allow you to meet your clients in the privacy of 
your own HQ and optimise your five super- 
charged days in Cannes. 
Be^istration 
An individual business-friendly tariff ensures 
easy access for ail sectors of the industry: 
until 6th January 1997: 3.650 FF (excluding VAT) 
from 6th January 1997: 3.950 FF (excluding VAT) 
A Dazzlin^ Çcttin^ Spend five glittering days on the Côte d'Azur. 
Mingle with top class artists and attend trend- 
setting concerts. No professional can afford to 
miss this monster-media event. 

19-23 January 1997  -f' 'i§JS    Palais des Festivals 
- Cannes W/wJ'Êt'— France - 

TVudeïVi '37 

Mugic is the 

heynote 

O 

Gall for further information on 0171 528 0086 
and speak to Emma Dallas or Peter Rhodes 
about exhibiting, attending MIDEM and adverti- | sing in the MIDEM Guide, Pre-News and Daily News'Magazines. 

Reed Midem Organisation 
247 Tottenham Court Road, London W1P OAU 

Tel: 0171 528 0086 Fax: 0171 895 0949 
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ARCHIVE Londinium DINACARROLL Only Human CRASH TEST DUMMIES 
THE DUR FUNK ASSOCIATION 

BackTo Reality LUCIANO The Messenger 
SUNGBACKS Pop, No Star SMASHING PUMPKINS 
TINDERSTICKS Nanette Et Boni VARIOUS MTV Fresh 2 Xompiléd by Sue Sillit 

EMItV 
0:0181-767 2255 

Octoberî4 
October21 
Octbbér14 
October 21 

Octbbér 21 
October 21 
October 21 
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Si be advertising in NME, 
and satellite stations radio ads and a london poster campaign. ThereUÊbe press advertising in the Independentwiûi Andy s and 

Dfand'SiraighM Chasir. A mailout will go : outto selected retailers. «.-usaïaïa- There vvill be advertising in the specialist music press backed by a 
PressTdfwilîrrn ibSes" e/oes 5 Sou/and Hip ttop Connection. while radio ads concentrate on Kiss and Choice. . There will be music àhd black press advertising and a street poster campaigntosupportthisrelease. , .   j- The albuni will be promoted with ads in thé "specialist music press and in-storedisplayswith selected retailers. J Ads will run in W/Wfwith Andy's, MélodyMaker, Se/ectand Rasp. There will also be displays with independent retailers. 'Press ads will run in Me/odyMaterwith Andy's, Kèrrangimh HMV and «Mf with independent retailers. Ads vvill run in A/Mfwith independent retailers who are givmg away a free poster, Melody Makerwllh HMV and Mojo. '"1 This album, released in conjunoMon with MTV, vvill be TV-advertised on MTV throughout Europe, with in-store branding. 

CAMPAIGNSOF THE WEEK 
ARTIST THE BEAUTIFUL SOUTH - BLUE IS THE COLOUR Record label; Go! Dises Media; The Media Business, The London Advertising Partnership and Diabolical Liberties Marketing director; Tony Crean Creative concept: Tony Crean Go! Dises' marketing for the album, out next week, will involve a seven-week TV ad campaign supported by press ads. A total of 20 UK pubs will be renamed The Beautiful South for one week and will become "virtual 3-D billboards," says Crean. 

COMPILATION ALL TIME GREATEST LOVE SONGS Record label: Sony Concept TV Media agency: DPA Media executive: David Swannell Product manager: Lisa Buckler Creative concept: in-hous This 50-track compilation, out next Monday, has a dealer price of £5.55 for CD and £3.42 for cassette with supermarket outlets in mind. It will be advertised on Classic FM, Heart and Melody with press ads in the Daily Mail and Daily Express. 

F H E WORLD S MOST BEAUTIFUL MUSIC 

Gift. Box mm 
Usten to the genhis of the Great^Classical Masters, ^ ^ \ ^ 
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smuûnty Entertainment (uki limiter 
Look, Liston-and Expérience différence 01813628122 

MUSIC WEEK 19 OCTOBER 1996 



THE OFFICIAI UK CHARTS 

| problems shipping from Milton Keynes, PolyGram gets it right in a big way Uns week, as Boyzone's sixth single Words débuts at number one. Words sold 232,000 copies last week, a tally 

Words is the ninth number one to be 

( SINGLES UPDATE ) ( ALBUMS UPDATE ) 
+2.0% p '*::t+O.5% 

VERSUS LAST WEEK VERSUS LAI 
AT-A-GLANCE WEEKLY MARKET SHARE 

SINGLES 

ALBUMS 

liiJ 

AIRPLAY 

number 15. Though it is a song of some merit, 6 Underground wasundoubtedly   ^eaUyhelpedinitehighdebutbya^ incMed^fewer aj 

Donna Lewis's I Love You Aiways Forevcrand 
Eacaping logged more plays but Deep Blue Somcthing's Breakfast At Tiffany's strengthens a still-fragile lead at the top of the airplay chart by virtue of its auperior 

Ail I Want Is Everything. 

Hits though. Wgh folbwtogîheircrart-Cptag ^ 

n^Sst 
March hit Ready Or Not. Oh What A Night logs its made the Top Ba'ckTo Sneaker Pimps' label (Clean Up) and three times n Rocket From The Crypfs (Elemental) Deconstructî are both members of the One LitOe 20each time. butsJ 

Tony Di Bart # 
The Long Awaited Début Album "Falling For You" ^ 
Including the U.K. No. 1 "The Real Thing" + ^ 
3 Top 40 Hits + his new ballad "Falling For You" |^iii rOp^ 
Top 10 Status in 9 Countries (including 3 in 96) 



K/W TOP 75 SINGLES cm 
19 OCTOBER 1996   - 

S s „ Tlda Label CD/Cass IDistributor) î Artist (Producer) Publisber (WriterJ 7712 
lif]. uC WORD S O Polydor 5755372/5755364 (FI 1—' Boyzone (Harding/Cumow) Gibb Bros/BMG (Gibb/Gibb/Gibb) -/- 

2 2 7 BREAKFAST ATTIFFANY'S lnterscopelND80032/INC80032(BMGI Deep Blue Somaltiinq (Castelll WC (Pipes) -Z-® 
MM' , IT'S ALL COMING BACK TO ME NOW Epie6637112/6637114(SM| Celine Dion (Steinman/Rinkoff/Bfttan) PolyGram (Steinman) -/- 

4' , SETTING SUN Virgin CHEMSD 4/CHEMSTC 4 (El The Chemical Brothers (The Chemical Brothers) MCAfCreatiorySonyATV (Rowiands/Simons/GaDaqher) ■/CHEMST4 
5 6 2 ROTTERDAM^ ^GolDiscsGODCDISÏGODMClSSIF) 
6 3 2 YOU'RE GORGEOUS EchoECSCD26/ECSMC26(Vl Baby Bird (Jones/Power) Chrysalis (Jones) -/- 
7 5 , 1 LOVE YOU ALWAVS FOREVER O AtlamicA5495CD/A5495C(wi 
8 m jJjTRIPPIN'^ n/ch.||)prf (M WEAWEA079CD1/WEA079C(W) 
9 n BjNO DIGGITY InlarscopeIND95003/INC95003/-/INT95003(BMGI 

10' 4 SEVEN DAYS AND ONE WEEK PosiovaCDTiV67/TCTivB7(E) 
11 » 6 READY OR NOT • Coiumbia6637215/6637214/-/-ISMI Fugees IWyclaf/Hill/PrakajroirauplesisI Sony ATV/EMlAo be conlirraed (Various) 
1211 a DIL CHEEZ (MY HEART...) HigherGround6634882/B634384(SM| m Bally Sagoo (Sagoo) Rondor/Oriemal Star - MCI ISagoo/Sadiql -,'6634886 
13 3 3 LOUNGIN Oef Jam/MercuryDEFCD30/DEFMC30(F) Ll Cool J (Smith) EMI/PolyGram (Smith/Smith/Brown/West) -/12DEF 30 
14 2 2 LOVE M LOVE d CA H p Big Ufe BLRD 131/BLRC 131 |P| 
15® 36 UNDERGROUND CleanUpCUP023COD/-(V) ^ Sneaker Pimps (Une Of Flight/Abbiss) BMG (Howe/Comer/Pickering) -/■ 
16 » j ESCAPING IstAvenLie/MercuryDCCD 1/DCMC 1 (F) Dîna Ccirroll (Low ) Shanr VSony ATV'MCA (Blu Smiîh) -/DCX 1 
17® JJ DONT YOU WANT ME^(96 REMIX) Deconstraclion74321418142/7432I41B144(BMGI 
18 m HC'MONKIDS Création CRESCD 2367- (3MV/VI ■■ The Boo Radleys (The Boo Radleys) Rhythm King (Carr) CRE 236/- 
19 - 2 STAMP! PositivaCDT1V65/TCTIV65(El Jeremy Healy & Amos (Amos/Haaly/Koglinl Peer/WC/CC (Amos/Realy/Koqlir) -/12TIV 65 
20 2 7 OH WHAT A NIGHT PowerStation/MCAMCST0 40057/MCSC40057(BMG) Clock (Pritchard/Allan) Jobate/EMI (Gaudio/Parkerl -/MCST 40057 
21 = „ WANNABE ★ VirginVSCDX158EVVSC 1588(E) Spice Giris (Stannard/Rowel Windswept Pacibc/PolvGram (Spica Girls/Stannard/Rowel -/- 
22 = sFLAVAO^ ^ ^ ^ Mushroom DX 2003/C 2003 (3MV/BMGI 
23 3 2 KEVIN CARTER Epie 6637752/8637754 |SM) Manie Srreet Preachars (Hedqesl Sony ATV (Bradfield/Moore/Wire/Jamesl -/- 
24 ® jl LIKE Def Jam/Mercury DEFCD 19/DEFMC19/-/12DEF19 (FI Montel Jordan (eatuting SEck KcKJonts/McBvaenl Varions IJordan/JoeesICasey/Rntli/ButleWnohr/FcMerl 
25 2 YOUR SECRET LOVE^ ^ • ■S/R dV , EPjcK38385/œ383MlsM| 
26 m a NO PLACE TO HIDE Epie 6638452/-(smi ■ Kom (Robipsonl WC/Jolene Cherry/Goathead? (Kom) 6638450/- 

rsj •"J i g SOMETHING BEAUTIFUL REMAINS PariophoneCDR6448/TCR6448iEi ■Tina Tumer (Brittenl TerryTones/Homall Bros/WC/Goodsinqle (Lyle/Britlen) -/- 
28 m ̂ Se^P^^S^aHMCAÎv ' dVN t 1 /C Syf®matil: SYSCD30/SVSMC30(F1 

29 2 sl'MALIVE ffrr PCD 284/FCS 284 (F) Sïetch Sr Vem présent Maddog (Silvester/Vern) EMVPolyGram (SilvesterAremI -/FX 284 
30 » e VIRTUAL INSANITY SonyS26636132/6636134(SM) Jamiroquai (Kav/Srone) EMI IKav/Smith) -/v® 
31 m 3 KEEP ON MOVIN' (REMIX) VirginVSCDT1612A/SC1612(El J Soûl II Soul (Janie B/Hoonerl EMI (Romeo) -A/ST1612 
32 m B ALL 1 WANT London LONCD 387/LONCS 387 (F| • Susanna Hoffs (Puig/Kitav/Hotfs| Chrysalis/Weslbury (Broudie/Covlel •/- 
33 M B l'M RAVING CiuhTools0063015CLU/0(163019CLU(P) ■ Scotrter(T1ieLoopl|WC(Cohn) -/OOeSOIOCLU 
34 22 3 IF YOU REALLY CARED Go.BeatG0DCD153/G0DMCi53(Fl Gabnelle (The Boilerhouse Boys) Perfect/PolyGram/EMI (Gabrielle/Dean/Wolff/Barson) -/- 
35 22 8 Geori^tocHW^tilD'^^ H hR d yi^in VSC[]G ,595/VSC ,595IEI 

36 * 3 DANCE INTO THE LIGHT Face Value EW066CD/EW066C |W| Phil Coilins (CoilinVPadgham) Philip Collins/HitSi Run (Collinsl -/- 

3 ANGELS OFTHE SILENCES Ge«enGFSTD22182/GFSC22182(BMGI 

M 39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 
60 
61 
62 
63 
64 
65 
66 
67 
68 
69 
70 
71 
72 
73 
74 
75 

CJ Bolland (Bolland/Vand 
7 l'VE GOT A LITTLE PUPPY EMiTVCDSMURFio(yrcsMURFioo(E) TRp Smnrfc /. InrI'cnn./r.nrhort/PrknIfinsI WC (Newmail/Wells)  - 

g UTILE ARITHNIETICS 

Ritz RITZCD 300/RITZC 300 (F) 
Food/Parlophone CDFOOD 82/- (E) 

rm SLEEPER (REMIX) ,UaiJ Audioweb (Quarmhv/Rnrnnl Thr 
MCA MCSTD 4I1077/MCSC 40077 (BMGJ 

AM:PM 5818872/5818864 (R 

3iplock/Bell) PolyGram/EMl IDiploct/BeIWarsh) 1 24/DISNMC 24 (P) 
a YOUR LOVE IS CALLING Deconsuuclion 74321422872/74321422874(BMC) 

5 GOODBYEHEARTBREAK Wild Card/Polydor 5753492/5753384 (FI 
lerrt/BCA SLEEP 014CD1/- (VI 

RCA 74321397922/74321387964 (BMG) 
Ultimate TOPP051CDX/- (PI 

RCA 74321360662/74321360664 |8MG| 

„ THA CROSSROADS 
■ CRAZY 

HERO OFTHE DAY Metallica (Rock/Hetlield/Ulrich) PolyGram |He KILLING ME SOFTLY ïri 

bia KULACD 4/KULAMC 4 (SM| 

Logic 74321423152/74321423154 (BMG) 

Epie 6636432/6636484 (SM| 

07 26 „ HOW BIZARRE O OMCIJansson) PolyGram (J KRUPA 

DUT HOW You Must Love Me 
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K/W TOP 75 ALBUMS cin 
19 OCTOBER 1996 

3, FALLINGINT0Y0U+3 Epie4837922/4837924/-ism) a OO 26 98 BIZARRE FRUIT/BIZARRE FRUIT II *4Deems CelineDionISlanber^nweWliWmanWalffi/Fosler/SleininaB/Galica/Niiwl M Reople (M Peoplel 74321328172 iple IM Peuple) 74321328172774321328174/- OQ 23 23 WALKING WOUNDED • Virgin C0V 28031E) J Everylliing Ballhe Girl IWatl/Spiina Heel JacWlmvis 81 TGV imi m 
30 ' ive Attack/DollowlWBRMC 1/WBRLP1 

33 « 

g cm si 
10 

12 9 271VI0SELEYSH0ALS*2 
37 - 

ÎMG) QQ 3- 160008 JO 
1 3 ^ 0F- LONG DISTANCE ChrysaiisCDCHRseneiE) ^ 
14 pŒffl YOUR SECRET LOVE p A 40 45 16 fts ^ ^ ^ 
15 5 

Ifi ,4 54 (WHATS THE ST0RY) MORNING GL0RY? *11 c Oasis (Morris/Gallagher) CRECD189/CCRE18 
17 

3 THE VERY BEST OFO 
RCA 74321409132 (BMG> 45 - 

20 5 NEW ADVENTURES IN HI-FI ★ WamerBœsss 
91 m THE MOMENT ^ 1 'uati Kennv G (Kerinv G/Afa 

A 22 ,S ? 
^ 23 

24 Space (Lironi, exceptfor orn 50 « 
OC 1ETHESMURFSG0P0P!* ^ J The Smurfs (Jackson/Corbel/Erkeler 51 ' 

TOP COMPILATIONS 
I l S A 10» 

[Nm] KISS IN IBIZA ■96 PolyGram IV 5359672/53596747- (FI 12' 
>: HEARTBEAT - NUMBER1 LOVE SONGS OF 'GOS 3100% DRUM & BASS 

3 2 Global Télévision RADCD 46/FÎADMU 45/- (blvlu) 
9 NOW THATS WHAT1 CALL MUSIC! 34 *3 EMI/Virgin/PolyGram CDN0W 34/rCNOW34/NOW 34 (El 14 2 5 ONE HALF 0F A WH0LE DECADE - 5 YEARS... Ministry Of Sound MOS 5CD/MOS 5MC/- I3MV/SM1 

4 - 3 IN THE MIX 96-3 Virgin VTDD0 97/VTDMC 97/-(El 15 E2 rn TRIBAL GATHERING 96 u Universc UNV 001CD/UNV 001MC/- (SRD) 
16 I 
17 
18 

r~7N0RTHERN EXPOSURE - SASHA & JOHN DIGWEED 1 Q PHTl 1.1» % ' l . ■ ■) JEi l' I Mr.». I t.î.Mi.l.l. .".Ml _ Q 3 3SFIINE6O PolyGram TV 53592)2ffî 20®! 
MUSICWEEK19 OCTOBER 1996 

BRIDGE 0VER TROUBLED WATER * Columbia ci 

yletallica (Rock/Hetfield/Ulrich) 

CNC Oxford/Higginbottom II Erato 063014S342 (W) 

ICT 8041/1 EPS 8041 

:) A CQ 6„ 71 CARRY ON UP THE CHARTS ■ THE BEST OF *6 GnM 7 ** «J The Seauliful Souih (HeilgesIKeBy^iiiiigWilagic Pproplriiii mnVt RZLr®THE î DR "UT Mother MUMCO 9£ MM Longpjgs (Bacon/Quamiby) / MUMC9602/MUfy 
55131 
56131 
57 m 
58^ 
59 " 
60^ 
61 m 
62 68 

63 " 
64 ins 
65^ 
66E 
67 ^ 
68 E 
69 - 
70 39 

Tlj» 
11* 
73 54 

74^ 
75 " 

Go.Beat 8287242 (F) 

A MAXIMUM HIGH • 

THE C0L0UR 0F MY LOVE *5 Epie 4747432 (Smj 

TCPCS 7372/PCS 7372 

CTiïïmflSJ 

CLUB IBIZA 2 Quality PriceMusic QPMCD6(BW/BMG| 



[ AIRPLAY PROFILE  

SWIONOFTHE WEEK 
The New 

SEVEN DAYS AND ONE WEEK b B E s a AIRE FM TOP 10 LOVE YOU ALWAYS FOREVER 
MARBLEHEAD JOHNSONJI 
IF YOU DONT WANT ME TO DESTROYjupeiTuin 

o 
CD 
< 
□C 

Srie 

TRACKQFTHE WEEK 

#11 
□c 

t 

VIRGIN ATLANTIC 252 

::: 
i: 

12 Octobef 1998. 
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TOP 50 AIRPLAY HITS 19 OCTOBER 1996 
>A music control 

Vjj ii ™e Anist Label Total Plays ai Ib.Of- 

Kl 
s BREAKFAST AT TIFFANY'S Deep Blue Somethinglnterscope/MCA 1631 n/c 62.23 +4 

A 2 s .0 5 ROTTERDAM Beautiful South Gol Dises 1548 +23 60.90 +38 A 3 3 . 1 LOVE YOU ALWAYS FOREVER Donna Lewis Atlantic/EastWest 1686 n/c 58.11 +6 4 2 3 ESCAPING Dina Carroll Ist Avenue/Mercury 1658 -3 50.58 -16 5 . . VIRTUAL INSANITY Jamiroquai Sony S2 1045 -3 47.77 -3 6 5 6 SPINNING THE WHEEL George Michael Aegean/Virgin 1088 -7 44.14 -4 A 7 « a WORDS Boyzone Polydor 985 +53 39.93 +91 A 8 .9 33 3 SAY YOU'LL BE THERE Splce Girls Virgin 1086 +45 39.89 +46 9 3 13 8 DANCE 1NT0 THE LIGHT Phil Collins FaceValue/WEA 1369 -3 39.60 -5 10 ii • GOOD ENOUGH Dodgy A&M 959 -26 35.41 -10 Ail 16 32 3 YOU'RE GORGEOUS Baby Bird Echo 667 +221 33.24 +16 12 7 2 GOODBYE HEARTBREAK Lighthouse Family Wild Card/Polydor 1020 -20 31.43 -38 13 ,2 1. o MARBLEHEAD JOHNSON Bluetones Superior Quality/A&M 633 -11 30.47 -19 14 6 7 7 READY OR NOT Fugees Ruffhouse/Columbia 547 -17 29.77 -36 A 15 ,7 M ,7 HOW BIZARRE OMC Polydor 807 -9 29.35 +1 16 .3 9 ,3 1 AM, 1 FEEL Alisha's Attic Mercury 623 -49 26.59 -31 
A 17 39 135 2 FLYING  HIGHEST CLIMBER  Cast Polydor 251 +92 26.45 +76 18 ,0 13 s CIRCLE Océan ColourScene MCA 650 -30 25.77 -54 A 19 2, 31 3 KEVIN CARTER Manie Street Preachers Epie 233 +71 24.93 +27 20 15 29 6 IF YOU REALLY CARED Gabrielle Go Beat 791 -10 24.16 -30 A 21 3» « 3 IT'S ALL COMING BACK TO ME NOW Celine Dion Epie 887 +21 23.65 +25 A 22 53 192 ALISHA RULES THE WORLD Alisha's Attic Mercury 728 +194 23.58 +130 23 .. .2 FLAVA Peter André Mushroom 578 -22 23.16 -44 24 21 a 3 SEVEN DAYS AND ONE WEEK B.B.E. Positiva/EMI 331 -7 21.91 -6 A 25 25 « 3 TRIPPIN Mark Morrison WEA 352 +15 20.68 +1 26 ,6 16 IF IT MAKES YOU HAPPY Sheryl Crow A&M 693 ■8 20.46 -45 A 27 36 « 2 SETTING SUN Chemical Brothers Junior Boy's Own/Virgin 174 +112 20.30 +26 A 28 122 0 , WHAT IF... Lightning Seeds Epie 406 +310 20.26 +318 29 76 26 5 LOUNGIN LL Cool J Def Jam/Mercury 272 +7 19.76 -3 30 a 23 l'M ALIVE Stretch & Vern Présent "Maddog" Spot On/ffrr 183 -11 19.64 -8 A 31 33 -29 2 ANGEL Simply Red East West 482 +54 19.43 +27 A 32 31 2. SINGLE Everything But The Girl EBTG/Virgin 355 -29 19.22 +4 A 33 «103 2 IF YOU EVER East 17 Featuring Gabrielle London 419 +59 19.08 +31 BIGGEST INCREASE IN PLAYS — 
A 34 .93 0 LOVE II LOVE Damage Big Life 426 +675 19.06 +612 A 35 33 .7 3 BEAUTIFUL ONES Suede Nude 240 +98 18.58 +3 

36 26 21 ALWAYS BREAKING MY HEART Belinda Carlisle Chrysalis 584 -15 18.24 -5 
37 29 36 3 EVERYTHING Sarah Washington A&M 187 +2 17.86 -6 A 38 6. 116 YOUR SECRET LOVE Luther Vandross LV/Epic 588 +40 16.86 +63 
39 20 .7 FOR YOU Electronic Parlophone 403 ■33 15.91 -60 

A 40 37 a 2 STAMP Healey&Amos Positiva/EMI 116 +81 15.68 +2 
A 4 1 69 233 , UNBREAK MY HEART Toni Braxton Laface/Arista 236 +24 15.49 +125 
A 42 .5 1.7 2 IF YOU DONT WANT ME TO DESTROY Super Furry Animais Création 36 +9 15.18 +26 
A 43 53 6 FLAME Fine Young Cannibals London 364 +118 14.51 +56 
A 44 « 42 ALL 1 WANT Susanna Hoffs London 487 +9 14.32 +7 

45 35 28 20 DONT STOP MOVIN' Livin' Joy Undiscovered/MCA 240 -17 12.82 -33 
A 46 6, . PUCE YOUR HANDS Reef Sony S2 40 +167 12.59 +38 
A 47 72 61 ,5 A DESIGN FOR LIFE Manie Street Preachers Epie 215 +4 12.50 +58 
A 48 99 <3. LAZY LOVER Supernaturals Food/Parlophone 132 +181 12.27 +90 

49 23 16 „ SE A VIDA E (THAT'S THE WAY LIFE IS) Pet Shop Boys Parlophone 433 -55 11.52 -83 
A 50 665 0 

 BIGUtSI INCKbASt IN AUDIENCE - , KOOTCHI Neneh Cherry Hut/Virgm WÊ +80 11.19 +8442 
}iied (rom data galhered from 00 00 on Sunday 6 October 1996 unbi 24.00 on Salurday 12 October 1 996. Smions rafAad til aud enœ figures basai m lalejl tiall-hoor ( icreaso HW .6,6.670 

TOP 10 GROWERS 
ALISHA RULES THE WORLD Ali 
WORDS Bovzone (Polydo I SAY YOU'Ll BE THERE SpiceGiri WHAT IF... Lighining Seeds |Epic> 

TOP 10 MOST ADDED 

YOU'RE GORGEOUS Baby Bini lEchol BEAUTIFULONES SuadelNudel  WHAT IF... Lightning Seeds |Epic|  READ M Y UPS Alex Party (Syslematio/lowlonl ALISHA RULES THE WORLD Alisha's Attic II FLAME Fine Young Cannibals ILondonl  LET'S G ET TOGETHER Ale»anJer ONeal |EMI 

o 
00 

CD CD CD 
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record mirror dance update 

m 

island signs 

soul II soul 

■OHE—g- 

Island imprinl4th & Broadway has signed Soul II Soul, one of the UK's besl known soul/r&b groups. The musical collective led by Jazzie B Is one of the UK's most successful black music acls ever, shootlng to lame with a slringof huge intemolional bits in the lots Eighlies such as m 'Back To Ufe', "Keep On Movin", E 'Gel A Lile', 'A Dream's A Dream' 

and one we're very proud of," says 4th & Broadway managing directorJulian Palmer.'We'venever signed an I (rom another 
whom both I and Chris Blackwell [Island's supremo] have the utmost respect for. He's very much the type of artlsl lhat Island is ail about. He's slill ayoungn 

=dVbeen 
departure earlier in the year (rom 

goes way back and, aller many years, I finally gol to meet Chris Blackwell and if justfeelsright. Thev understand Soul II Soul as 
unily. Ifeltadefinilebond.' 

Jazzie B enjoys around the world 'Jazzie isn't the type of person you can wrile a job description for,' says Palmer. 'But we wanted someone on board who has been through the whole process of breaking America (irst hand and knows how fhings work over Ihere This month will see Soul II Soul's final Virgin release with the re-issue of 'Keep On Movin" wilh new r&b and jungle mixes. Soul II Soul's lirai newreleases couid be ready by next Easler and Jazzie B promises il will be 
previous maletial. "Theword on Soul II Soul is Ihol il is lime (or a change and thot incorporâtes everylhmg,* he says. 

m 

seconds outfor blackfm 
While Frank Bruno has gol behind Ihi lumlables (see right), Brilaln's world ht boxing champion Lennox Lewis hc~ ~ lhat he is one of the hackers beu:~ consortium pulting in a bid for wide FM radio franchise fa be put up for lender by Ihe Radio Authority. Black FM will have to oompele against al least one olher reggae bid wilh Rockers FM, headed by ex-Radio London présenter Tony Williams, also In Ihe running, Lewis and his brother Dennls will both be ira of the Black FM bid.'We are nd have galhered a team onalsincludingAndy lel Isadorefrom Radio 

Kent and Joe Douglas, lormerly of WNK," he says. The station will be predominanlly biack-owned and will involve olher celebrily investors such as Clive Lloyd MBE, Ihe former West Indien cricket captain, and foolballer Mark Brighl. As well as reggae, Black FM also intends lo play reggae-related music such as jungle and soca, which the station's dlrectora feel are under represented on légal radio. 'We commisioned independent reseorch in June 1996, which has proved conclusively lhat Ihere is an overwhelming demand for a reggae service in London. Seven hundred Londoners aged 15-44 were queslioned and reggae was clearly identified as Ihe main type of music 'nol played' or 'only sometimes played' on radio.' 

Frank Bruno may have rellred tram Ihe ring but he Is still wllling lo lake on challenges of a musical nature. Harking back to the doys when Bruno apparently ron his own reggae sound system, last Salurday night/Sunday morning lisleners of Radio One's Reggae Dancehoil Nighl were trealed to the former heavyweighl champion toklng part In a head-to-head reggae 'soundclosh'. Thls musical brawl conslsted of Bruno playlng old reggae classics In compétition with Crucial Robble, a DJ on the Luton- based Soverelgn Syndicale Sound System. Bruno's playllst Included such reggae revival gems as The In Crowd's 'Back A Yard', The Mighty Diamond's "Country Living' and John Holfs 'Mr Bojangles'. Crucial Robble replled wilh the llkes of Alton Ellls's 'Mr Ska Bena', Lousle MarKs "Caught You In A lie' ond Sugar Mlnotfs "Roof Over My Heod'. The resuit ot thls clash ot Ihe musical liions was, apporenlly, o very sporling draw. 
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