
• -g 

music week 
For Everyone in the Business of Music 2 NOVEMBER 1996 £3.25 

IT'S A GIRLS WORLD--. 



début single "WANNABE" NO-l in 22 countries, I * sales ouer 1 million. Second single "Say Vou I 

H 

GIRI-S 

S^E 

oi i|Bnoji|ï aseaisa jo >iaaM am ujojij ufiiediuea pe r euoiieN :apniau| o) aseaiaa laoddns ai uOieduj 

Tlieir First Albun 



ffiiusk week 
For Everyone in the Business of Music 2 NOVEMBER 1996 £3.25 

BMGvows:'Nodeals 

on Robson& Jerome' 
by Martin Talbot 

ne pretty major singles. 

of BMG's ongoing policy to limit the level of free product for retailers. It has become standard practice on many singles for record companies to s one free copy for each sin- gle ordered. B one single, 
Storey says, "It 

thing about it. \ 

. dealers were free" deals. The c 

pay £3.99 at least for this single," Storey believes the Robson & Jerome single may be the first potential hit to have no free product deals this year. PolyGram sales director Nigel Haywood says he will be keeping a close eye on the BMG move. Tm sure ail record companies will be looking at BMG's Robson & Jerome single very carefully," he says. "They were absolutely right to do what the/ve done. TheyVe shippediSfl.OOO^ith no deal. TheyVe been very bold?-^ And another leading record industry figure says it will of its top offers if the 
buy one get three free says another senior "Before we know it, i 

singles being sold for 50p each." The source says one other recent deal saw three CD formats of singles by One Little Indian acts Sneaker Pimps and Rocket From The Crypt available at 99p each. OLI head of marketing Karl Badger says such deals are legiti- 
to help build new acts. Indépendant retailers have voiced concern at the BMG décision, which will leave them without any deal, while the bigger multiples will retain their 

A Woolworths spokesman confims it is selling the single for £2.99. And indie retailers say that makes it cheap- er to buy the single from the High Street multiple and daim back the VAT - making the single £2.65 - than BMG at the dealer 
ssue and had asked Woolworths to eep to the full retail price of £3.99, but ras told that the retailer had to stick to a ongoing singles promotion. 

ParfittsfirstRajars 
show RI increase 
Radio pos in the f 200,000 
of Rajar figures under new deputy controller Andy Parfîtt. The BBC pop station achieved an audience of I1.2m for the period from June to September 1996. BBC director of radio Matthew Bannister says the figures under- line the stability of the station and its growth in the London market, 

come on air I agree, but it doesn't mean we cannot continue to be compétitive," says Bannister. BBC stations did well as a whole in the third quarter figures, with  dling back frac- nallyint erall sh BBC's 48.9% of the mar- ket. Radio Three won the most lis- teners over the period with an extra 260,000 tuning in. National service Virgin AM dipped by 400,000 to 2.8m, the low- est figure since its launch in 1993, while Classie FM made slight gains to take it to 4.6m and Atlantic added 20,000 to 3.8m. • Rajars and Parfîtt profile, p6 & 8 

THIS WEEK 
4 Battle for i new radio ! 

licences 
5 Robbie in : splitwith i ^manager 

m 

28 Boyzone: Christmas charts blitz 
30lnsidethe] hi-tech world! ofFSOL S 
45Dooley:is ! thatrealiya I pig's head? I 

coverswilh each copy of Parlophone's Amhology 3 album, which is released this week. The 
interprétations by adists including Joe Cocker, The Beach Boys and Ike 
follows a deal slruck by Polydor with Woolworths for the new 
away an interview dise with 30,000 copies of the band's new album, A Différent Beat, this week. 

FUN LOVIN1 

CRIMINALS 

PolyGram takes publishing crown 
PolyGra Island Music has toppled KMl to take the lead at the top of the publishing market share rankings for the first time in its history. The Company, which is celebrating its lOth anniversary, took an overall share of 16.2% of the market in the third quarter - 51% up on the same quarter last year - ahead of FMI on 14.6%. PolyGram's success is attributable to singles including Spice Girls' Wannabe (of which it has a 50% share), OMC's How Bizarre (100%), Josh Wink's Higher State Of Consciousness (50%), Suede's Trash and Alisha's Attic's I Am, 

1 Feel (both 100%), PolyGram managing director Richard Manners says, "Tm delighted for the whole team. When a resuit like this cornes along it's absolutely fantastic. Market share shows if you are good at having hits ce for that to says that the com an even better final quarter :s in singles by Boyzone, 

Between July and September, the company registered a 16.4% share of the singles business, ahead of EMI on 15.2% and Sony on 15.0%, and also showed strength in the albums rahking, which it tops on 16,1%, ahead of EMI on 14.2%. rraed." EMI's traditional compelitor, likely to Warner Chappell, improved ' 
Spice 

is by Alisha's Attic, The thand East IT.TtwilIbe are going to try to stay up 

7.7% to 11.1%. This was led by a 12.1% share and third place in the singles list- ings, although it is fifth in the albums listings, with 9.5% compared with fourth-placed MCA's share of 11.5%. Full détails next week 

OUT IMEXT WEEK 
OIM 2 CDS AND A 7" PICTUBE P . 

Ail formats include p tiously unreleased mat:' 
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HE NEW ALBUM RELEASED 11 NOVEMBER. ^ , 
FIER A SEQUENCE OF HUGELY SUCCESpCTALfeUMS ND MOTOR RACING - LA PASSIONE 1S THE RESUCT: A FILM SQRIPTED AND PRODUCED OUR OF NEW MUSIC PERFORMED BY CHRIS AND FEATURIKG SINGING LEGEND SHIBÎ WO SONGS AND APPEARS IN THE FILM. j'™ 
EA DESCRIBES LA PASSIONE AS A 'MUSICAL FANTASY', BASED AROUND A YQUNG BG ERRAR1 IN 1TALY - THE STORY TELLS A TALE OF AN IMMIGRANTTAMILY STRUGGL1NG1 NGLAND OF THE EARLY SIXTES, WHILE THE BOY DRE^MS OF HIS HOMELAND AND ID' iRIVER WOLFGANG VON TRIPS. 
HE FILM. 
\IE ARE PROUD TO ANNOUNCE LA PASSIONE RECEIVES ITS WORLD PREMIERE Al THE HE ODEON WEST END, LE1CESTER SQUARE ON NOVEMBER 14TH. 11^ | ||p 
ILM 4 DISTRIBUTORS WILL THEN TAKE THE FILM NATIONWIDE. | l 
HE ALBUM CAMPAIGN. 

JATIONWIDE ADVERTISING FROM RELEASE FOR TWO WEEKS INCLUDING PEAK ITvJ SL 
»ESS ADVERTISING. 
IfcupAGE ADS IN Q, MOJO AND MOTORING MAGAZINES INCLUDING CAR, AND TOP G 

FEATURES RUNNING IN YOU MAGAZINE, THE TIMES, THE GUARDIAN, SiïJBSTAN" -|LM SECTIONS OF DAILY BROADSHEETS AND FILM REVIEWS. ; ■ 
3UBSTANTIAL FEATURE ON BBC'S TOP GEAR ON 7 NQVElVIBER^g^ , 
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PolyGramownsupto 

£60m restructuring bill 
by Martin Talbot 
Stock market confidence business took a blow las share prices fell in the w 

lits 

PolyGram announced that its 1996 financial résulte would be hit by a £60m ($90m) charge relating to a global reor- ganisation of the company. The next day, Philips, which owns 15% of PolyGram, also issued a profits warning, as s had fi i 77% t (£45.3e nveiling i NLG 1 
PolyGram shares, posted Dutch stock exchange, fell 4% 79.50 (£29.3m) by the end of on Thursday, while Philips si 6% to NLG 58.30 C£21.5m). 

PolyGram président and c< Levy says the company has bec 

to add the £60m charge os a resuit of i global reorganisation. Hc adds that this figure would further drag down re which are already looking likely fiât following a disappointing year for the worldwide music market. Levy says PolyGram achieved growth of 11% in sales and 16% in income between 1990 and 1995. "Entering the important fourth quarter, the company expecls full-year 1996 operating résulte 

lower sales than expected because of the "sluggish conditions of music mar- kete worldwide", adding, "IThe compa- nyl has àlso experienced lower sales 
due to issues spécifie to PolyGram. The PolyGram restructuring, i ' 'ch is already taking place o 

ecific problems, says Levy. 

head Chris Roberts. Therewill be 400 job loi corapany's 12,000 worldwi 

ho classical worldwide 

51ms and delays in the release of 
3ting and Bryan Adams, Both albums bave subsequently underperformed. A spokeswoman for EMI says she ivas disappointed at the market's reac- tion, stressing that the conditions fac- ing PolyGram do not apply to EMI, which has been undergoing a rolling programme of restructuring over the 

addres 

Deliriousdealboosts 
RCAdancerepertoire 

Font .r to the Dec Cooltempo e and Danny D, who want to position Delirious as a label with a variety of musical styles, including dance, reggae, bip hop and R&B, have already sigried five artists and are planning a sériés of singles next February. RCA direetor of A&R Mlke McCormack says Delirious wiU fill a gap in the roster left when Deconstruction became a stand alone label "With Ken and Danny, you gct the rare combination of A&R and marketing exper- tise combined with a gx-eat track record and some very talentcd new acts," he says. Grunbaum is enthusiastic about the mar- keting, distribution and other benefits RCA can bring to Delirious. "It's a tough market to be completely inde- vvill be i 

-4 
Emap magazine ive away inflatable pop stars with its next issue, « iam Gallagher, Pulp's Jarvis Cocker and Prodigy singe Keilh Skint are each immortalised as plastic blow-ups, which were commissioned specifically for the promotion. Select editor John Hatris says. "It shows Ihere's mon to liie than couer-mounted CDs or cassettes, if you use a little imagination," The inflatables were no more expensive than producing a cover mounled CD, he says. 

EMI aims high with first Prince release 
EMI Records boss Jean François Abbey Road via ISDN link from Paisley artist's it holding back as he Park, Minneapolis. The first track was love an. the first single, r tSBffife.rrr.a...—    unveiled a sériés of tracks from the nev album by The Artist Formerly Knowi As Prince on Thursday, wriles Mardi Talbot. These are the first seven singles," h 

J||i  letcha By Golly Wow wiU be official- listics' Betcha By Golly Wow, ly premiered worldwide at a massive rs strong hints of Prince's celebrity party at Paisley Park. EMI UK rketing direetor Tony Harlow out- 
dd. "That but I think this is the best al 
Around 50 retail and rm 

raign building up to n m I hav. 
early material. The other tracks included th< standing The Holy River, a six mi . _ _ . plus epic, Sleeping Around and Sex In York time on November 12 - uw The Summer, both typical Prince-style moment when The Artist's deal with superfunk, the spiritual The Love We Warner Bros expires. Make and a disappointing cover of Joan A TV, radio and flyposter teaser pro- Osborne's One Of Us. motion wiU support the album - which EMI UK is planning a £500,000 pro- is released on November 18 with a deal-  cnTrmmcm th er price of £15 (CD) and £12 (tape) - with poster and TV campaigns through to Christmas. 

NEWSFILE 
Acitl Jazztakes action against MCPS Acid Jazz has launched a libel action against MCPS. The royalty collection society and audio product scheme manager Carole Howells are both named in a libel writ which was issued last Friday, relating to a newsletter issued to the industry on October 11. In the writ, Acid Jazz says the newsletter suggests it had intended to infringe copyright and therelore commit a criminal offence, MCPS - whose summary judgment relating ta £108,000 in royalties it says it is owed will reach the courts on November 5- says it will confest the action. 
Sony appoints new directors Sony Music is promoting Robbie Mclntosh, Terri Ooherty and Nicola Tuer to Ihree newly-created direetor posts. Mclntosh becomes direetor of promotions (alternative and régional), while Doherty to become direetor of régional promotions and Tuer is promoted to senior national accounts manager. 
Virgin Radio posts first profits Virgin Radio is celebraling its first set of operating profits since its launch in 1993. It has announced profits of £2.5Zm for the year ending July 1996. Last year. the station recorded lasses of £2.2m. 
Girls and Boyzone on Smash Hits bill Spice Girls, Boyzone and Robbie Williams have been confirmed as the first three headline acts for this year's Smash Hits Poil Winners' Party on Sunday, December 1. The party will be televised live on BBC1 at 2.55pm to a worldwide audience of more than 20m. 
HMV and Adrian's take video awards HMV and Adrian's have won the two retail awards in the annual British Video Association Awards. HMV's innovative approach to marketing, range of product and customer service helped it scoop the multiple retailer award, while Adrian's Video won the independent award for the seventh year in succession. The best- selling title was Buena Vista's 101 Dalmations and the most-rented artist award wentto Mel Gibson. 
Later iines up Kula Shaker for return BBC2's flagship music show, Later With Jools Rolland, returns next week with its 50th show and eighth sériés. The first programme, at ll.ISpm on November 9, will feature Kula Shaker, Joe Cocker. Jackson Browne, Orbital and Blue Nile. The six-part sériés will be preceded by a best of programme, 49 Not Out, scheduled for Saturday (November 2) at 11.45pm. 
Mobo awards Carlton TV would like to clarify that the Mobo Awards TV programme will be produced by Carlton Télévision and Andy Ward from Initial Film & Télévision, not the Initial team. 
Double platinum for Lighthouse Family ^ Lighthouse Family's Océan Drive was certified bpi double platinum in the latest BPI âwards. Other platinum dises wentto Leftfield's Leftism, Jamiroquai's Travelling Without Moving and The Return Of The Space Cowboy and Sacred Spirit's Chants & Dances Of The Native Americans. Gold dises went to Gary Moore's Blues Alive, John Lee Hooker's Boom Boom, Sheryl Crow's Sheryl Crow, Dina Carroll's 0 Human and Phil Collins' Dance Into The Light. î awards were received by Belinda Carlisle's A W t And A Man, Runrig's Long Distance, Babybird's Ugly Boautiful, East 17 Featuring Gabrielle's If Everand BBE's Seven Days And One Week. 

■dotmusic The latest industry news On The Net. From Music Week. Updated Nlondays at 18.00 GMT. httpi//www.dotmusic.com ^ ► RADIO GIANTS SHARE UP FOR NEW LICENCE 0FFERS - p4 ^ > t ^ > 
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COMMENT 
Let the RA know what we really want Within three months, we'll know who has çjot their hands on the coueted new London-wide FM radio licence. Most record companies will he hoping it is neither Capital Gold nor London Business And Sport Radio. However good those stations may be, they would représenta gargantuan missed opportunityforthe music business. But they are in the running - as was made clear by the view-seeking ad placed in lastFriday's Evening Standard by the Radio Authority. No doufat there are sound légal reasons why the ad had to run. The singling out of Capital and London News Radio was clearly prompted by changes in the 1936 Broadcasting Act, ratherthan any favouritism towards those Iwo contenders. But single thern out it did, and the ad made pretty chilling reading for ail those in the industry looking forward to XFM, Choice or any one of the other contemporary music formats among the 25 bids. The RA wasn't asking for comments on the other bids (ifs already done that), but it may be as well to furnish thern with the industry's views just one more time. Otherwise it just might get swayed by a mountain of letters from greying cabbies keen to get their oldies or sport in crystal-clear FM. 
Stamping outfree product syndrome Robson & Jerome's What Becomes Of The Brokenhearted is going to be the most closely-watched single of the year after BMG's controversial décision to try to make some money on it. My money's on the fans proving what has long been suspected - record buyers don't mind splashing out £4 for any single which is worth huying. Then, maybe other companies will follow BMG's lead and the industry can finallystamp out FPS-free product syndrome. Selina Webb 

PAULS QUIRKS 
Level the playing fieid now The recent Bard meeting in Manchester was a lively affair with dealers large and small letting off steam about the problems facing music retailers. The big issues were supermarkets, pricing and exclusive deals. The final message couldn't have been clearer- indie dealers want record companies to seize back the initiative from the grocers and sweet shops and supply ail their customers on the same basis. If that means no deals on certain singles, such as the latest Robson & Jerome, then so be it - everyone buys at the same price and anyone selling at£2.99 or below is losing money. One glaring example of the problems facing the industry is the exclusive deal struck between PolyGram and Woolworths overthe new Boyzone album. Despite competitors' complaints, Woolworths will have 30,000 CD albums which include an extra interview dise and postcards in a slip case not avaiiable ta any other retailer. The deal will drive some Boyzone fans out of dedicated music stores and into a store whose track record for breaking new acts is unparalieled (non- existent) in the hislory of the music industry. 
Make sure your voice is heard Over the past few years things have become more difficult for the independent sector, but some dealers are too quick to blâme ail their problems on supermarkets and other non-traditional outlets. Be prepared to fight to stay in the music business. Take every opportunity to talk to suppliera at régional meetings or roadshows and be positive about their promotions and campaigns. The mood is changing and many companies now realise that the indie has an important part to play - make sure they know you intend tobe part of that future. 
Paul Quirk's colunw is a personal view 

NEWS 

Radio giants shape up 

for new licence offers 
by Robert Ashton   ^ TKomnwo hac hpen madfi followina the The country's leading radio companies are gearing up to battle for another sériés of régional radio licences which the Radio Authority will offer next year. North West England, already served by Jazz FM, will be the first of three régions to be advertised in May. It will ithlyini i and Cen 

1er they want Capital Radio or London 
capital. The Radio Authority began a consultation campaign a week ago with ads in The Evening Standard, asking for comments on the possibility of a licence being awarded eitherto Capital Radio or London News Radio, who already have London licences. 

has been made following the introduction of new ownership guidelines included within the Broadcasting Act 1996, allowin 
Comments on the London licence are requested by November 15. Write to; head of development, The Radio Authority, Holbrook House, 14 Great Queen Street, London WC2B4DG.   

m operating for three "It is the Radio Authorit/s job to broaden listener choice," says Radio a cornes after the suc- Authority chief executive Tony Stoiier. f six régional licences This new working list of areas reflects le advertisement of a the Authoritys continuing policy for the cences in the East use of the 105-108 frequencyband," A spokeswoman for the Authority says a high number of applications are expected. Yorkshire, which was awarded to Kiss 105 in June, was the subject of 13 ications, the East Midlands " 

Midiands, Greater London and East of England régions earlier this year. A fur- ther régional licence for the Soient area is to be advertised in November, Radio groupe expected to chase for the licences include GWR, Emap, Independent Radio Group, Capital Radio Group and Scottish Radio Holdings. The recent change in the Broadcasting Act, w 

Sevem Estuary since March 1993 a Heart FM has served the Wi Midlands franchise since Oetober 191 and the spokeswoman says the succi of those licences contributed to the de sion to advertise the new areas. "Th. is clear evidence of demand in thi 
ch between 2m and 4.3m 

r (adverl ice Meanwhile, tl ïd in February) attracted planning to 

rule o m the existing sti 

responses from 12 groups ar London, advertised in April, receivf applications. "That is part of the re for offering these new régions becau the level of response from radio tions," she says, Galaxy 101 has been operating il 

digital a first local digital licences to follow witl in the year. Classic, Talk Radio an Virgin are already guaranteed slots, ht 

BMGclassicallaunch 

targets budget sector 
...e critics. New players in th  ket always make an impact. The dif- ficulty is sustaining that." BMG Conifer is planning 
campaig and on radio i in the is well as teaser 

will h 
ncludin] of w rld pre 

éditions. 8 
BMG Conifer sales and opera- 

the label reflects the increased need to focus on the budget sector with high-quality recordings in high-quality packaging. It is the first label launch since BMG's acquisition of Conifer a year ago. 

recordings which will c 

dealer price of £2.78 and will for £4.99. Retail promotions are still being negotiated, but support from HMV, Virgin, Tower, MVC and Farringdons is already confirmed. Hopkins says Arte Nova repre- sents a considérable investment on the part of BMG Conifer, which is the fifth-placed record Company in the overall classical market and lOth in the budget classical market. The budget classical market con- tributes ax-ound 30% of the total UK classical business and three compa- nies account for almost 70% of the market: HNH, EMI Premier and PolyGram Classics. 

JohnBauldiediesin 
helicoptertragedy Former Q staffer and Bob Dylan expert John Bauldie died in the helicopter crash which also claimed the life of Chelsea director Matthew Harding last Tuesday. Bauldie, 46, a life-long Bolton Wanderers fan, was returning from the Chelsea/Bolton fixture with fellow Dylan obsessive Harding. He worked on Q from 1987 until April this year as chief sub-editor and éditer of the maga- zine's Systems section. He left to become chief sub of House & Garden, but continued to edit and produce his Dylan fanzine, The Telegraph. Bauldie was nominated for a Grammy award for his compilation of the 1991 Columbia box set Bob Dylan - The Bootleg Sériés, and his ency- clopaedic knowledge of rock music con- tributed to Q's success in the rock magazine sector. Q editor Andrew Gollins says, "He will be greatly missed by ail his col- leagues here, and we can only offer ail our condolences to his partner Penny." Détails of Bautdie's funeral had not been finalised as MW went to pr 

► ► ► ► MEDDY RILEYC0MES0F AGE WITH BLACKSTREET - p32 ► ► ► ► ► 
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Now Robbie splHsfrom 

manager numberthree 

batlle after splitting fron third manager in little 0' Abbot, of Proï 
Robbie Williams is facing a new légal end atsuch a crucial stage, Itis an unfor- Williams, who is lined up to présent 

ar. pute with three former managers, "Bnsically, I feel it's time to move on, I t. steered myself, Kevin Kinsella and Nigel want total artistic freedom in the cre- n through his spllt from Martin-Smith." ative direction of my album," he says. Thke Xhat and RCA and inlo a multi-mil- The former Création Records manag- "Tim's been a fantastic help to me over lion pound contract with Chrysalis ing director says, "1 am afraid that it the past months and I know he'll be suc- Records earlier this year. seems inévitable that Rob's lawyers will cessful with ail the other projects he's Sources close to the singer, who last shortly be hearing from mine and the working on. We haven't fallen out and I week was reported to be seeking profes- whole matter will become subject to the know we'll continue to be friends." sional help for drug and alcohol prob- jurisdiction of the courts." Williams is seeking a new manager lems, say the split follows différences Williams is currently recording tracks and will be handled in the meantime by over the direction of his career. for his début albmnexpeciednext year; a EMI director of artist relations Cathy Abbot, whose contract with Williams follow-up single to Freedom is scheduled Cremer. began on November L 1995 and is by Chrysalis for early next year. Williams is already facing on-going understood to run for three albums or One source close to Williams and actions from Take That's manager until 2002, says he will now be lodging a Abbot says the split relates to creative Martin-Smith-whoisclaimingcommis- substantial claim against his former différences. "Robbie wants to change too sion on Williams' eamings while he was charge for early termination. drastically, he wants to have a complété- a member of the teen band and for some In a statement issued last week, Abbot ly différent style from what he has done of his future royalties - and Manchester said, "We are extremely disappointed before," says the source. "1 think Tim businessman Kinsella, who briefly took that despite ail our efforts over the past would prefer to move more slowly. Tim is charge of Williams foUowing his split year and the tremendous change in Rob's trying to take a realistic view about who from Take That last year. 
Ritz plans City début 

tofunddevelopment 
>f publicly-quoted record market listing, brating its 15th anniver- 

Ritz, the casy listening, counl ist, is to join the select band labels by applying for an Ofe: The company, which is ce: sary this year and is best knc album-selling Daniel O'Donneli, plans to raise £1.21m by placing 11% of the company's sharcs at 55p. The cash will be used to help promote and develop its artist roster and create new licencing deals. The flotation, which will value the company at £10.2m, sees label founder and managing director Michael Clerkin become chairman of The Ritz Music Group. His wife Ann, who was previously général manager, will replace him as managing director. Together they will be left with an 80% stake in the company. Wayne Lumsden, the broker handling the placing, says the move is a preliminary step before applying to join the AIM market in February and a full listing on the 
"Ritz has 1 

gaining a m 
endously successfully run as are taking it slowly," he say ng, Ritz joins EMI as only th 

ays around £200,000 of the proceeds of the be spent on promoting key Christn am Daniel O'Donneli and Chat h. A similar figure will be spent on TV a isîng product from the other 14 artists l as Mary Duff, Dominic Kirwan and Lou 

Tîqî 

a» 

NEWSFILE 

London Music Week has struck a deal with the Irish Trade Board, which will see the irish music industry taking a high-profile rôle in the convention which takes place at London s Business Design Centre from Aprîl 26 to May 2. ITB marketing advisor Michael Banks 
UK as an export market and its current position as a focal point of the world music industry. Banks is also working in tandem with Treasure Island Music to organise a week-long festival of Irish music to tie in with the event. Pictured, from left, are Banks, LMW's Andrew Sheehan and Treasure Island Music s Robert Stephenson. 

Wembley waits on stadium décision The Sports Council has reiterafed that il has made no décision on the location of the new national stadium, despite spéculation that Wembley Stadium was to win the award after receiving support from the Football Association. The deadline for the final bid proposais is November 6. A décision to award Lottery funding to the project is expected to be made at the end of this year. 
Ash CD singles in reissue offer Infectious is offering a three-for-ffO offer on Ash's complété CD single back catalogue. Any three of the band's seven singles, from the début Petrol ta the latest Oh Yeah, will be available at the price throughout 
Andys opens store number 35 Andys Records is opening its 35th store on November 4 with a new outlet in Barrow-in-Furness. The chain's managing director Andy Gray says it now has a slrong presence in mostof the country and will be lookingfor additional sites in the Central TV area (or store openings next year. 
Volume spécial marks fifth birthday Volume, the CD and booklef sériés, celebrates its fifth birthday with the launch of its 17th édition next Monday (4). The two-CD, 30-track package, which features contributions from artists including Elvis Costello and Bjork, cornes with a 192-page booklet A limited édition of 5,000 copies will also include a free CD-Rom. 
Silva Classics Silva Classics is the classical division of the Silva Screen Records Group, whose distributorforthe UK is BMG Conifer, contrary to an impression which may have been given in MW, Dctober 19, 

Crossover classics set for own chart excluded from the classi- Ca More recently a number of releases not deemed to have pure classical pedi- gj-ee — including an album of Kurt Weill repertoire by Marianne Faithfull, Sony's John Williams Plays The Movies and Silva's Soprano In Hollywood by Lesley Garrelt - have added to the calls for a new chart to represent albums either the pop or clas- 
vs around six monthi orofSilv 

like Oasis which is wrong. "Also having a number one in the | classical charts gives companies a com-1 mercial platform, but some releases are i denied that." CIN charts director Catharine Pusey ! says she hopes a décision on the draR charts and the rules can be made in the i next few weeks, which would allow the j new chart to be introduced from j 

ARCHEOLOGY 

THE LEGENDARY 'BURIED' ALBUM 
PLUS 3 NEW RECORDINGS 

OUT NOW 
AVAILABLE ON CD • CASS • V1NYL 
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BBC adopts a confident stance 

after regaining lead in listening 
Radio One wins back200,000 listeners asthe corporation takes comfortfromthe Rajars 

l/VEEKLY REACH 
TZmù 

WEEKLYSHAREOF LISTENING WEEKLY REACH 

t ol mamtainmg extra 4^.000 givmg it an audience figure and 817,000, but its main ad 
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Things that are certain: 
The sky 1s blue. 
A human body is 65% water. Seeds grow into plants. 
CD Plant's customers always gel 
a complété CD product on schedule. 
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Bannister selects a soul mate 
totakethe helmat Radio One 

andy parfitt 
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Fomer BBC Radio head 
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Do we need the TOTP oldies? Boyzone: key facts 
Since the recent rescheduling of Top 01 The Pops, there has been plenty of "previously managcd to mess up Cat Stcvens' Fathcr & Son, which »   „ should be sung in two keys, the of the industry mil lower for the father, the higher for the interest in TOTP. So the son". May I respectfully point ont that the key and the pluggers a TOTP would bc ahle to pri reieases. We may then get 

■Idbc 
onc key only. The l a fundamental différence is, of ver course, that the father was sung i go back a lower octave than the son. itries However, Alan is absolutely correct when hc goes on to say 

.jmporary mi is raade to buy the item. It seems strange to me that we should have a law which cannot be enforced because it is only ever broken in the privaçy of the home. With hindsight, it would have been far better to havo adopted a blank tape levy so that recording artists would be paid royalties in part from the levy to make up for lost sales due to home taping. In libraries there is a similar scheme, known as PLR (Public Lending Right) which makes payments to 
" ■ ' fcSthree 

time, whereas T0TP2 is a sulTicient 

ttr™?=ro 

•n look a bit further than week s of a single and more records uld have the potcntial of 
(Chart Focus, MW October 19) when, for the second time, he referred to Boyzone having 

itpeoplep 
home taping that is d 

1 
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STOP 
u S i c DISTRIBUTION LIMITED TEL: 01233 612022 • FAX: 01233 612023 

THE FIRST EVER UK DISTRIBUT0R SOLELY DEDICATED T0 PUNK, SKA, ETC.... MATE!! 
THE BUZZCOCKS . . . BAD MANNERS ... THE SELECTER.. . ANGELIC UPSTARTS JUDGE DRFAn 

COCKNEY REJECTS ... THE VIBRATORS ... SHAM 69 ... THE SKATALITES WE BUSMES^ ' ' ' 
GUANA BATZ ... THE UNDERTONES ... 999 ... UK SUBS ... THE EXPLOITED . THE ADVERtW ' 

Oi!...PUNK...SKA...MOD...PSyCHO ADVERTS .,. 

PROUD TO BE OFFICIAL SPONSORS TO MARGATE F.C. 
ORDER VIA DISC DISTRIBUTION 

TEL; 0181-362 8122 FAX: 0181-362 8117 OR VIA E.R.O.S. 
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AVA: 

-"e Won't Just Fly You To America.We'll Welcome You Into Pur Home. 
As our guest, we'll take great pleasure in showing you around, flying you in 
comfort to more than 250 cities* in the Americas. So wben business sends you across 

the Atlantic, let American Airlines51" take you tbere. And as any good bost would 

tell you, as long as you're witb us, let us know if tbere's anything you need. 
For information or réservations, call your travel agent or American Airlines on 
QUI J44 1254 or 0845 844 1234 (outside London). Or visit tbe American Airlines 

iveb site at bttpV/www.americanaircom 



Fine Young Cannibals first arrived on the music scene in 1985 with their acclaimed hit single Johnny come home followed by a glittehng 
début album 'Fine Young Cannibals' 

When their follow-up album 'The Raw and the Cooked' topped the British and American album charts in 1989, CD sales at that time still only 
accounted for less than half the 1.2 million UK sales achieved 

Included here are Fine Young Cannibals' 9 British chart singles, four of which went top ten (Johnny come home, Suspicious minds, She drives me crazy and Good thing) as well as the brand new songs The Flame (released as a single on h November) 
Take what I can get and Since you've been gone 

The Finest features track after track of classic hit music which will be 
an essential addition to any record collection 

the best of Fine Young Cannibals 

Radio ads Starting 11 November 
Network Chart Show & Capital 

TV advertising Starting 11 November National Channel K, Sky, Meridian (TV, H TV, The North (TV & STV 
with national roll-out planned up to Christmas 

Full colour ads including Q, Mojo, Marie Claire, FHM, Loaded & National Press 
Full outdoor and instore support commences U November 

MC 0422 828 854.4 (9) Limited édition CD 0422 828 855.2 (4) (while stocks last) with free 2nd dise containing 
scarce tracks and mixes 

Video Sélection 0440 043 800.3 (4) - RRR £9.99 
Order from Polygram 0990 310 310 





AD FOCUS 
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<ARTIST/TITLE LABEL RELEASE DATE MEDIA CAMPAIGN > 

THE CHIEFTAINS Santiago RCA Victor November4 mm: * Radio ads will run on Classic FM, Heart and selected iLft stauuns., nara 
MADONNA Evita Warner Brothers/ Maverick 0ctober28 nnmm National TV and radio ads will run for two weeks backed by extensive □ress advertisinq and displays with key multiples and indépendants. BMG Conifer November4 mm Kads will run on Classio FM and there will be press ads in the Daily Mail, Express, Telegraph and Sunday Times. ELVIS PRESLEY The Ail Time Greatest Global TV 0ctober28 aen National TV ads will run for three weeks on ITV and Sky. There will be radio ads on Capital, Atlantic 252, Melody and selected ILR stations and press ads in the News ofThe World and The Sun. VARIOUS A Célébration OfChristi Warner Classics November4 m This release featûring Nataiie Cole. José Carreras and Piacido Domingo : will be press advertised in the Daily Mail. Daily Express and The Sun. VARIOUS DJ Box 2 Breakdown November4 mmfyM There will be ads in the specialist music press and on Kiss, Galaxy and Choice. Posters are available for retaiiers and will be distributed at clubs. VARIOUS The Greatest Hits 0(96 Telstar November4 ae   This reiease will be nationally advertised on TV and radio with an extensive campaign thatwill run into the newyear. VARIOUS Greatest Hits Of The Mu sicals November4 aie j National TV advertising will run on ITV for six weeks. There will be radio ads on Melody and gold stations and posters on London Underground, VARIOUS 100%Kids Party Telstar November4 an There will be national Channel Four and régional ITV ads plus spots on Nickelodeon, BSkyB and the Children's Channei. VARIOUS Sega Présents Club Sati Breakdown jrn October28 mm Ads will run in games and music magazines backed byspots on Kiss, Capital, City and Choice. There will also be poster advertising. VARIOUS The Smurfs* Christmas F ■artv EMITV November4 a The album will be TV advertised on Channel Four and GMTV for four weeks and there will be a mailout to The Smurfs' fa^bese. ^Compilée! by Sue Silïîtùe : 0181-767 2255 y 

ARTIST SPICE GIRLS - SPICE Record label: Virgin Media agency/executive; MCS/David Woods Product manager: Emma Poole Creative concept: Virgin/Michael Nash Extensive solus and co-op TV ads will support Virgin's Spice Girls album, Spice, which is due out next Monday. National ads on Channel Four and ITV will run through to Christmas, 

CAMPAIGNSOF THE WEEK 

• : ■■v.- : 

there will be ads in the teen and national press, nationwide posters and a mailout to fans. Ail multiples and selected independent retailers are running in-store and window campaigns. 

COMPILATION 10TH ANNIVERSARY CHILDLINE CHARITY ALBUM I Record label: PolyGram TV/Polydor | Media agency/executive: The Media Business/ 1 Tina Digby | Product manager; Karen Meekings, Cathy Booker I Creative concept: In-house I PolyGram TV/Polydor is backing the Childline Charity Album with TV ads on Channel Four, satellite and ITV stations. The album, due out on Monday, features tracks by artists such as U2, Paul Weller, Bjork and Pulp and aims to raise money for the Childline 24-hour helpline.  There will be press and radio support and retail displays. 

::^mm iiiiiMmiiiiii 

Ir — 

RTM • 4AD • BEGGARS BANQUET • ELEMENTAL • INFECTIOUS • JUNIOR BOVS OWN • MUTE • TOMMY BOY • WARP • MUSIC on,   
oDS ' BWNC ' CENTlJRY * DAMAGED GOODS * 0UAYSIDE • RUDE & DEADLY • RUGGER eUGGER • SUMPT • TEEN C RECORD,NrR To!oNATIONAL ' SHELLSH°GK . FIERCE PANDA • ANKST 1 |U

T
SIC

c ■ CAPTAIN 0I! REC0RDS • D0J0 LTD EDITION LABEL • DOJO LTD EDITION VINYL • GET BACK RECORDS . SKANK IBE^ RT™ ' EL * GUIDED MISSILE * DRAFT • ONE STOP MUSIC Aiir | L KNO'.'J wn / in;/ci1/ DISC DISTRIBUTION. ^BCL ^ RIALTO . MADACY . MERIDIAN GROUP . ROCKVIEW • SFX MUSIC X MARTIN ADAMS 0 0181 3( 
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BlGGlfU liK'GlK'lî, lv!l=H IRIS & BETTER BREAKS - THEY ' RE BACK 

.1? 
1 

cr 

RELEASED 11 - 11 -96 

THE CAMPAIGN 
TV TV will prcudde the maj.p.r .îhrust in the. following areas: CENTRAL SCOTLAND, ULSTER, TYNE TEES S YORKSHIRE, including two 10 second spots on thé ITV .e^hart Show. There wiil also'be a two week campaign on The Box, 

î*f10 A two week campi 

PRESS Full page page teasi Wax 
iur ads in H8 (including a hal i the Noveraber issue), Eternit; 

ai gn of 20 second spots runni.ng on,-t he .fol lowi ng,_s t ajUiLo n s ; Atlan|ic 252, Hetro FM, F ont h FÎT'8 CotT FN5;plus ads in the Network Chart Show the day befor.e neLease. 

RETAIL There will be extensive ip-store promotion HHV, Virgin Retail and Our Price. there wil in-store displays in independent outlets vi splay Box, 
POSTERS A flyposter campaign^covèTing Edinburgh, Glasgow, Hancheste London. 

Newcfst l e'f* , Liverpool i 



THE OFFICIAL UK CHARTS 

( SINGLES UPDATE J ( ALBUMS UPDATE ) 
+1.4% 

VERSUS LAST WEEK VERSUS 
( AT-A-GLANCE WEEKLY MARKET SHARE ) 

TOP 10COMPANIES SINGLES CORPORATE GROUPS 
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IVW TOP 75 SINGLES cm L 2IM0VEMBEB 1993   

•IL aile (Rose/Foster) MCA (Martin) London LONCD 38a/L0NCS 388 (F) 
Boyzone (Harding/Cumo' Polydor 5755372/5755364 (F) 

m UN-BREAK MY HEART LaFace/Arista7«2141063OT4321410634(BMG) 

^eel (Drakoulis/ReeO WC tReel) 
5 nrs ALLCOMING BACKTO ME NOWO 

vered/MCA MCSTD 40081/MCSC 40( 
 M Madnnna IMadonna/WriaM/ParterAJoyd Webbef/Caddick) Evita/MCA IRice/lW Webber) 

11 rm NEIGHBOURHOOD . GutcxGUis/CAGursrtT/P): 
12 033 

rce (Uroni) Gut/Hit & Run (Scott/Griffiths/Space) AUSHARULES THE WORLD dercury AATCD 2/AATMC 2 (F) 

14 mdie/Rogers) Chrysalis/BMC (Broudie/Hall) antic A 5495CD/A 5495C (W) 
16 CD 155/GODMC155 (F) 
n4 2 FLYING  Cast (Lynch) Po Polydor 5754772/5754764 (F) 

^IS 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 - 

j BITTERSWEET ME 
2 BEAUTIFUL ONES de NUD 23CD1/NUD 23MCI3MV/V) 

Atiantic A 5640CD/A 5640C (W) 
Jor COST 9CD/C0ST SMC (F) 

WEA WEA 079CD1/WEA 079C (W) 
Def Jam/Mercurv DEFCD 30/DEFMC 30 |F| 

30HWHATANIGHT p, 

38 caa a' 
Label CO/Cass (Distributor) 

lier PRESCD11/PRESTCIKE) 
39 
40 ë n FLOWERS IN DECEMBER 
41 - „ VIRTUAL INSANITY Sony S2 6636132/6636134 (SM) 

iva CDTIV 67/rCTIV 67 (E) 

Columbia 6638812/6638814/6638817/- (SM) 

42 m 
43 - 

MUSIC MAKES ME HIGH Universel MCSTD 48015/MCSC ^15 (BMGI LestBovs IMr Sex/SeialTamaoolIMr Cheeksffreekie Tah/Masonl -/MCSI 4SUI5 DIL CREEZ (MY HEART...) HiaherGround6634882766348M|SM) 
An 26 , DONTYOUWANTME(96REMIX) 00/14(oM) 44 Zb ^ Foiiv (Fpiiyi MnielMCAMC (FelixAft/ashington/Ware/Richardson/Jenkins)  
45 
46 < 
47 3 10 SPINNING THE WHEELO 
48 - ffrrFC0 284/FCS 284(0 
49 - 
50 2 MN8 ICharles/Witson) WOTondor/CC (BnBanjReeve Ist Avenue/Columbia 6638302/6638304 (SMI 

2 DONT GO (96 REMIX) 
lier CDMAE 3/TCMAE 3 (El 

52 3 4Y0UR SECRET LOVE 
53 « 
54 IHl^ Polydor 5756872/5756864(0 
55 IMI 
56 3 
57 ^ 

ers (Hedges) Sony ATV (Bradfield/, Epie 6637752/6637754 (SM) 

58 3 Food/Parlophone C0F00D 85/TCF00D 85 (El 
59 E333I1 

60 ^ Chrysalis CDFREE1/TCFREE1 (E) 
61 3 Interscope IND 80034/INC 80034 (BM6) 
62 
63 \m FEELS S0 RIGHT Soundproof/MCA MCSTD 40068/- (BMGI 
64 ri??] 
65 « 

/es (Boon/Ryswyx) USA Imports (Boon/Ryswyx) 

66 - RCA 74321345372/74321345374 (BMG) 
67 * RCA 74321397922/74321387964 (BMG) 

2 S0 IN LOVE WITH Y0U Pukka cdpukkaii/capukka 11 (bmg) 
Skyway SKYWCD 4/SKYWMC 4 (P) 

ation/MCA MCSTD 4<X)57/MCSC 40057 (BMG) 

Clean Dp CUP 023CDD/- (V) 

co 53 5 SUGAR IS SWEETER W O CJ Bolland (Bolland/Vanderheydenl london/Be' Internai UECD35/UEMC 35(0 s (Bolland/Vanderheydenl -/UABXSS cq 32 2 noonespeaks 03 Geneva (Hedges) Bare- Nude NUD 22CD/NUD 22MC (3MV/V) yl NUD 22S/. 70 43 s i'M RAVING 'U Scooter (The loopllWC(Cohn) Club Tools 0063015 CLUA*)63019 CLU IP| -/0063010 CLU 45 3 1 LIRE Def Jam/Men :uty DEFCD 19/DEFMC 19/-/12DEF 19 |F| 
70 42 2 LET'S GROOVE ' Positiva CDTIV62/-(E) ' George Morel featuring HeatherWildman (Morel) PolyGram (Morel) -/12TIV62 70 59 6 MARBLEHEAD JOHNSON Supe, » The Bluetones (Jones) EMI (Morriss/Chester; ior Quality/A&M BLUE 006CD/BLUE 006MC |V! :/Devlin/Mornssl BLUE006X/-® y/Jes STHECIRCLE L MCA MCSTD 40077/MCSC 40077 (BMGI 

FLAVA O 

© 
Gina I behngtoyou 



(WV TOP 75 ALBUMS cin 
2 NOVEMBER1996 

2 
^ 3 

4 i 

6 2 

^ 7' 
Â! 
9J 

i 10 
11 
12 8 

13 
-14 

15' 
16 
17 
18 

M9 
20 
21 
22 

^ 23 
24 
25 - 

3 CREATES! HITS East West 0630165522 (W) 

18 RECURRINGDREAM.THEVERYBESÎ0F*2 I TCEST 2283/EST 2283 
;t Avenue/Mercury 5340962 (F) 

Fugees (Prakazrel-Pras) Columbia 4835492 (SM) 

?9 MOSELEYSHOALS *2 Océan ColourScene fecHTOçeàriÇotourScpne) MCC6000a/MCA 60008 
2 REC0VERING THE SATELUTESGeffenGED 24975 (BMi Counting Crows (Norton) GEC 24975/GEF 24975 

26^ 
27 
28 '» 

^29 " 
30 « 

^31 - 
32 - 
33 
34 ^ 
35- 
36 E 
37 E 
38 
39 40 

40 
41- 

-42 - 
^43 - 

44 « 
45 44 

46 - 
47 E 
48 " 

mt 
50 
51 - 

54 mu 

chestra IHolland/Box} HF51C/- 1:7 58 73 CARRY0NUPTHECHARTS-THEBEST0F*6 ... ^ ' The Beautiful South (HedgeVKeBy/Brough/Magic Pumpidn} ; 

60 5 ,6 STANLEY ROAD *4 GoIDiscs 8286192 (F) 

64 5 „ G0LD - GREATEST HITS *3 
fiR rHJJ SOMETHINGSPECIAL- 1WGOIDENLOVESONGS TetoTCOffisiBMGl uu *"*** FoslerAnd Allen 1) STAC 2846/- 

4 THE VERY BEST OF THE PAN PIPES 
0 WILDEST DREAMS ★ 

Pariophone CDPCS 7372 (E)  TCPCS 7372/PCS 7372 69 ,8 RETURN OFTHE MACK* WEA 0630145862 (W) 
A 70 ' 

1 CLASSICAL ALBUM 

Erato 0630146342/0630146344/- IV1 

TOP COMPILATIONS 

Longpigs (Bacon/Quarmby) MUMC 9602/MUM 9602 

EMI Premier CDC 5553952 (E) 73 - 

75 4 

RCA 74321409132 (BMG) 

D 
3 KISS IN IBIZA '96 • Gram TV 5353672/5359674/-(F) 

IB' 2 THE BEST...ALBUM IN THE WORLD...EVER! 4 • 
3 2 3 HEARTBEAT - NUMBER1 LOVE SONGS OF '60S RCA/Global Télévision RADCD 46/RADMC 46/- (BMG) 14 ,6 THE BEST OF HEARTBEAT • Columbia MOODCD 37/MOaDC 37/- (SM) 
n THE ALL TIME GREATEST LOVE SONGS... H liî£ÏÏJ Columbia SONYTV 21CD/SONYTV 21MC/- (SM1 15 0 4 THE NO 1 ACOUSTIC ROCK ALBUM PolyGram TV 5358142/5358144/- (F) 
5 5 „ NOW THAT'S WHAT1 CALL MUSIC! 34 *3 16CE m LAURENT GARNIER - LABORATOIRE MIX ■" React REACTCO 87/REACTMC 87/REACTLP 87 |V| 
6^ 4 IN THE MIX 96 - 3 • Virgin VTDCOST/VTDMC 97/-(E) 1 7 n®] THE SUMMER OF NINETY SIX - UP YER RONSON | / UU4J Hi-yie/Polydor 5332422/5332424/-(F) 
7E E2J DISCO MIX 96 warner.cspSIOTWW) 10 rjrai THE TARANTINO CONNECTION lOUail MCA MCD80325/MCC 80325/-(BMG) 
8 6 36 TRAINSPOniNG (OST) ★ EMI Premier CDEMC 3739/TCEMC 3739/EMC3739IEI 19- 8 THE HOUSE COLLECTION CLUB CLASSICS - 2 Fantazia FHCCC 2CDI/FHCCC 2MC/FHCCC 2LPI3MV/SM1 
9 7 

12 THE BEST OANCE ALBUM IN THE WORLD,..EVER! 6 ★ Virgin VTDCD gi/VTDMC 91/- (E) 20 - S SHINE 6 • PolyGram TV 5359202 

MUSIC WEEK 2 NOVEMBER 1996 



AIRPLAY PROFILE 

STATION OF THE WEEK 
The adult contemporary station Star FM may be small, but it's proud of its musical output. On air since Januaty 1993, the station's entrent Rajar figures give it 0 
of 403,000 across Windsor, Slough and STAR TOP 10 

2 LoîeTo Love Damage (8ig Lifel 3 r srr 

o 
Q 

AtTiffany's" - as one track the station 
10 Somelhing Beautiful <C 

co 

TRACK OFTHEWEEK 

having fallen out of the Top 40. Al James o( Alan James PR, who plugged the track in the régions, says, after Slight Return, stations were oecnne, ramr looking for the same kind of light track play peaked i which had the same credibility. "Marblehead Johnson justtook off. 

reekbeforerelease.lt entere 

the singles chart. James says, "Once it managed to get onto the quite tightly controlled GWR network, it was off. The only station Tve been surprised notto see it on at ail is Atlantic 252." The track is still riding high in the Early supporters included City FM, Airplay Top 100, helped by ils continued Power, Capital and the GWR network, presence on Radio One, which played which playlisted the track across ail its it 16 limes last week. Catherine Eade 

easy to slot in between other recc an easy-on-the-ear song that fine well with the playlists of many 

PLACE YOUR HANDS 

co 

VIRGIN 

VIRTUAL INSANITYjofr BITTERSWEET ME r E M 

i on Sunday 20 Qciober 1996 until 24 00 on Saturday 26 Oclober 1995 
ATLANTIC 252 

VIRTUAL INSANITY JamifOQuoill 
BREAKFAST AT TIFFANY'S OeopBMe Sw 

® Music Control UK. Station profile charts ranl 
20 

GOOD ENQUGH Doaa,i43ui I SPINNIWG THE WHEEL Geo, r I LOVE Y0U ALWAYS F0REVER Dwaj u, 3 TRIPPIN Maik Morrii 
iSundayfflOctobei 19961 
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TOP 50 AIRPLAY HITS 2 NOVEMBER 1996 

III 
Media 

, Monitor Il Tnla Total Plays % + or- Total , , 

D 7 ROTTERDAM Beautiful South Go! Dises 1706 +i 71,29 +3 
A 2 6 8 SAY YOU'LL BETHERE Spice Girls Virgin 1568 +15 60.17 ~+25~ 3 I 1 B BREAKFAST ATTIFFANY'S Deep Blue Something InterscopeMCA 1491 -6 56.00 -1 4 8 3 1 LOVE YOU ALWAYS FOREVER Donna Lewis Atlantic/East West 1416 -16 " 52.87 ifT 5 . 7 WORDS Boyzone Polydor 1265 n/c 47.09 -13 A 6 > 11 5 YOU RE GORGEOUS Baby Bird Echo 1082 +15 46.78 +14 7 7 S VIRTUAL INSANITY Jamiroquai Sony S2 945 -2 42.33 -2 A 8 ,9 3S 9 BEAUTIFUL ONES Suede Nude 803 +48 39.47 +48 A 9 » 11 FLYING Cast Polydor 795 +85 38.92 +30 10 b 3 9 ESCAPING Dina Carroll Ist Avenue/Mercury 1278 -21 37.74 -33 
Ail 33 <1 i UNBREAK MY HEART Toni Braxton Laface/Arista 824 +101 37.41 +92 A 12 1. 29 WHAT 1F... Lightning Seeds Epie 848 +55 37.29 +38 13 9 6 .3 SPINNING THE WHEEL George Michael Aegean/Virgin 867 -16 36.57 -5 A 14 27 33 IF YOU EVER Eastl? Featuring Gabrielle London 881 +26 34.87 +58 A 15 ,5 22 3 ALISHARULES THE WORLD Alisha's Attic Mercury 862 +9 32.88 +13 16 .2 2. 5 IT'S ALL COMING BACK TO ME NOW Celine Dion Epie 1309 +13 23.93 -6 17 1. 1. 9 READY OR NOT Fugees Ruffhouse/Columbia 429 -7 28.78 -22 18 ,6 29 9 TRIPP1N Mark Mornson WEA 610 +2 28.06 -2 
A 19 29 31 ANGEL Slmply Red East West 810 +40 27.28 +28 20 13 19 ■s GOOD ENOUGH Dodgy A&M 589 -28 26.29 -14 A 21 29 2. 5 SEVENDAYS AND ONE WEEK B.B.E. Positiva/EMI 244 -15 24.53 +11 22 23 .9 .s 1 AM, 1 FEEL Alisha's Attic Mercury 458 -20 22.83 -2 A 23 29 93 NEIGHBOURHOOD Space Gut 386 +25 22.64 +11 24 „ , s DANCEINTO THE LIGHT Phil Collins Face Value/WEA 800 -44 22.59 -41 A 25 98 1.9 INSOMNIA Faithless Cheeky 243 +94 22.28 +111 26 29 29 LOUNGIN LL Cool J Def Jam/Mercury 215 -18 21.25 -6 A 27 3. 9. 2 NO DIGGITY Blackstreet Feat. Dr. Dre Interscope/MCA 236 +5 21.19 +13 A 28 31 .3 3 FLAME Rne Young Cannibals London 642 +15 21.17 +8 29 20 34 3 LOVE II LOVE Damage Big Life 679 +10 20.94 -20 A 30 <5 » 3 PLACE YOUR HANDS Reef Sony S2 126 +97 20.47 +55 31 ,7 12 m GOODBYE HEARTBREAK Lighthouse Family Wild Card/Polydor 691 -28 20.36 -37 

32 m 992 STRANGER IN MOSCOW Michael Jackson MJJ/Epic 519 +195 20.01 +450. 33 35 99 2 BITTERSWEET ME R.E.M. Warner Bros 270 +27 17.85 -3 A 34 33 76 FOLLOWTHE RULES Livin' Joy Undiscovered/MCA 374 +19 17.34 +5 A 35 97 73 3 SOIN LOVE WITH YOU Duke Encore/EMI 213 +73 16.37 +58 36 30 .0 STAMP Healey& Amos Positiva/EMI 62 -85 16.13 -24 A 37 .9 61 WHAT BECOMES OF THE BROKEN-HEARTED Robson & Jerome RCA 378 +24 15,76 +20 A 38 <a 49 3 LAZY LOVER Supernaturals Food/Parlophone 197 +6 15.56 +20 39 22 ,5 ,9 HOW BIZARRE OMC Polydor 501 -29 14.68 -64 A 40 77 219 ONE & ONE Robert Miles Featuring Maria Nayler Deconslruction 193 +29 13.22 +57 A 41 81 77 DREAMING MN8 Ist Avenue/Columbia 303 +46 13.13 +60 42 « 23 ,o FLAVA Peter André Mushroom 205 -97 13.13 -23 A 43 6. .2. IF YOU'RE THINKING OF ME Dodgy A&M 188 +88 12.50 +40 
44 2. .3 o MARBLEHEAD JOHNSON Bluetones Superior Quality/A&M 351 -48 11.99 -108 
45 33 29 . IF YOU REALLY CARED Gabrielle . Go Beat 298 -52 11.97 -36 46 b, 58 LAVA Silver Sun Polydor 28 +17 11.96 -1 
47 <1 59 2 FIGHTING FIT Gene Polydor 61 +42 11.88 -27 
48 <9 556 2 PATIO SONG Gorky's Zygotic Mynci Fontana/Mercury 36 +89 11.58 -10 
49 37 93 2 6 UNDERGROUND Sneaker Pimps Ciean Up 76 -84 11.28 -51 
50 9. « 

© Media Moniof. Compila 
OH WHAT A NIGHT 

i Iram daa taHiaal liom 00 00 m Sondai' 20 Otlotel 1995 «nlil 24-00 on Solordjy 26 Ottober 19! 
Clock Power Station/MCA 243 . -7 10.94 -6 

TOP 10 GROWERS Pos. TitieArtistlLabell 

II no. of plays Pos. Title Artisl (Label) tuïï S MS 
1 UNBREAK MY HEART Toni Braxton llaface/Arista) 824 415 1 ANGEL SimplyRed (EastWestl 65 54 9 
2 FLYING Cast IPolydorl 795 365 2 WHATS LOVE G0T T0 00 WITH IT Wsrten G Fmring Aiina Howar Ib» tope/MCAl 21 14 3 3 STAR Bryan Adams lA&M) 14 6 6 
4 WHAT IF... Lightning SoedsIEpicI 848 4 WHAT BECOMES OF THE BROKEN-HEA Robson & Jaror no (RCA) 39 32 5 
5 BEAUTIFUL ONES SuedolNudel 803 260 5 IF YOU'RE THINKING OF ME Dodgy (A&M) 37 19 4 
6 ANGEL Simplv Red (East Westl 810 230 6 SINGLE BILINGUAL Pet Shop Boys (Parlophone) 13 4 4 
7 SAY YOU'LL BE THERE Spicc Girls (Virgin) 1568 200 7 MILKGarbage (Mushroom) 17 4 4 
8 IF YOU EVER East 17 Featuring Gabrielle (London) 881 183 8 WHAT IF... lightning Seeds (Epie) 58 55 3 
9 IT'S ALL COMING BACK TOME NOW Celin a Dion (Epie) 1309 146 9 FLYING Cast (Polydor) 56 47 3 

10 YOU'RE GORGEOUS Baby Bird (Echo) 1082 141 © Media Monte. Chatt shows tracls boasting gteatesi number ol station adds ladd delined as lotit or mois 21 pisysl 3 

TOP 10 MOST ADDED 

CD m 30 
CD CD CD 
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