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Rightssocietiesto 

unité for strength' 
by Martin Talbot 
MCPS an( 

Hutchins acting ( Hutchins 

ef executive will be installed. linson, who joined PRS fron: September last year, stresses 

Hutchinson s 's the t 

UK publishing industry. "It is time that the UK pulled togeth- er as a significant force to ensure that 
he says. "We are not going to go as far as merging the societies, but are trying 
achieved." In continental Europe, organisations such as Germany's Gema, Italy's SIAE and SGAE in Spain handle the collec- 

n of both performing i royalties. Earlier this month, The Netherlands' Buma and Stemra announced plans to merge spécifie functions to bring the two societies clos- 
PRS's Potter says, "There is poten- 

strengths. The PRS board believes that a prudent step-by-step approach is the 
outeome for everyone." It is stressed that both organisations will retain their existing elected 
responsibility for overseeing policy and administration of rights. The two organisations have previ- ously worked together on the Music Rights Promotion Organisation - which is now being renamed British Music Rights - to campaign on behalf of the songwriting industry and are 

Shand quits Castle 
afterstrategysplit 

after disa 
ry Shand bas decidcd ;ompany he foundcd unents over strategy ' boss, former MCA Worldwide chief Al Teller. Teller wants to refocus Castle on the reissues and catalogue market, but Shand is thought to have want- ed to pursue Castle's other activi- ties in video and in signing acts. Teller says frontUne releases will in future go through his Red Ant label, which mounted a reverse takeover of Castle's parent Compa- ny, Alliance, just four months ago. A similar disagreement led to the departure of Castle directors Jon Beecher and Dougie Dudgeon at the end of September. " 

departure is amicable and they could work together in the future. have a lot of respect for him," says Teller. 'TBut he has différent ambi- tions which he wants to pursue." Shand does not leave until March, but already he is said to be planning to launch a new company operating in similar areas. Meanwhile, Teller says he is in advanced discussions with a poten- tial new head of the UK company. • See full story, p3 
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51 Dooley: he's down the pub 

Tower Records achieved one of the promotional coups of the aulumn when it 
Piccadilly Circus store, The stunt, designed 
crealed by supermarket chains selling eut- 
attention with TV news in Brazil, Canada and llaly covering the campaign, as well as the UK's fncfepemfentnewspaper. Tower managing director Andy Lown says, "The idea has highlighted the négative effect created by selling quality CDs almost at cost price." The stunt was staged a malter of days before Safeway unveiled a £9.99 
music sales policy. See p6 
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Virgin rocked asTaylordefectsto HMV 
HMV has poached pt John Taylor from rival virgin ( 
Price to fïll its vacant marketing di tjoin HMV Japon, will be seen as a si Virgin where Taylo t director since e wife Margaret is Virgin is understood to be 

Virgin Retail Group, over- etail and cinéma opérations 

^ ► CHURCH LEADERS QUESTION VIRGIN'S CHRISTMAS AD CAMPAIGN - p3 ► > 
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NEWSDESKi 01 1-921 5990 or 
Labour leader Tony Blair was amongtheguests atlas! Monday's inaugural Music 01 Black Origin flwards al Couent Garden's New Connaught Booms. British artiste Gabrieilc, Mark Morrison and Goldie ail picked up awards, while Columbia's US act Fugees picked up two prizes. Lionel Richie was awarded a llfetime achievement award while Jazzie B (pictured with Blair) collected the Mobo Choice contribution award. Biohie, Chaka Demus & Pliers, Alexander O'Neal and Az Yet petformed at the ceremony, 
Thursday across the ITV network. 

Shand to create 'Casde H' 

aftersplitt ing with Teller 

ness when he leaves Castle in Mardi, "His priori ly wili be to build up a high quality portfolio of rights," says a source close to Shand. "You could call it Castle II." Shand is unwilling to discuss the rea- sons for his departure from the Compa- ny he founded with £75,000 in 1983 and which has since grown into an $80m 
But observers say the writing was on the wall when his long-time partners and co-directors in Castle Jon Beecher and Bougie Dudgeon decided to leave the company two months ago, Castle has developed three strands to its business - the reissues and cata- logue it is probably best known for, a video business, and the more recent move into releasing new, original mate- rial from established acts such as Bruce Dickinson, Big Country and The 

But the arrivai of former MCA World- wide chief Al Teller at Castle's parent company Alliance is set to change the focus of the company. Teller says that, in future, Castle will focus primarily on its cote activity of catalogue, leaving his own Red Ant label to develop new repertoire. The most likely option in the short- 

Augus lichher "It is p 
nt, Teller' ts will 

nt CliffDane, focusing initially on material from US labels such as Buddah and Kama Sutra and on cata- logue licensed from the majors. In 1987, the company was floated on the Unlisted Securities Market and, in 1989, it bought two of its most important assets, the Bronze and Pye catalogues. By early 1994, it had b e the 

3 active label opéra- tions," says Teller, "but that would be prématuré for us." The future of Castle's video and film production activities will also be exam- ined, he says. "We will look very careful- ly to see if such activities are really appropriate as a part of the Castle strategy going forward." Shand's departure in Mardi will mark the end of an era for the company which began in 1983 in a warehouse in Wandsworth, south west London. Shand started the company with 

UICs biggest independent label. But later that year it was bought by US independent distributor Alliance for $40m, with the rationale that Alliance's distribution expertise would give Castle better access to the huge US : 
subsidiary of laUS 

i, Teddy P iterial. ,ch those artists are most likely revert, will establish its own presence in the UK as a frontline label, possibly before Christmas. Teller says he expects to name a replacement for Shand shortly. 
Church leaders attack Virgin 
over Christmas ad campaign 
Virgin RetaiTs Chrif has been reported to tne Auvemsing Standards Authority by Scottish church leaders. They have reacted with fury over the use of an image of the Virgin Mary in the Ail You Need is....Virgin ad cam- 
November 12 and is backed by a £2m advertising budget. By the end of last week, nearly 40 complainte about the image had reached Virgin, with the Catholic Church in Scotland leading calls for the chain to withdraw the advertising immediately. The church's spokesman Father Tom Connelly, who reported the campaign to theASA, says he was shocked when he w the ad in a newspaper. "I think it's 

3, The only pi dvert is to offend and it's sad th jrapany has to stoop to this t; dvertising to grab attention." 

the h asphcn: 

offensi far at 

lirmingham woman threatened to hymns outside the local store until tl posters were removed. Her threat w not carried through. Although Virgin was anticipatb some controversy, marketing direct Neil Boote says it has been greater thi expected. He says, "We are a little su prised by the strength of the reactio but the complaiuts are from a ve number of people and most thest Virgin c 
other people's religions beliefs." Dr Alison Elliot, convener of Church of Scotland's church and nations com- 

The campaign was put together very much as an unconventional campaign to reflect the spirituality and fellowship of Christmas,"he adds. 

dotmusic scores in 
UK website hitiist Music Week's dotmusic website is onc of the most popular in the coun- try, according to a new chart. The Top 50 chart, compiled by web design company Zébra Communications, shows dotmusic is the second most popular site in the UK, ahead of those established by organisations such as the Science Muséum, the Internet Book Shop and the Evening Standard. Top of the list for hits is the site CD Rom Sales Thru The Net, which to 50,000 hits a day, 

vw.dotmi also on course to exceed 1m hits a month by the end of November. "We're delighted to rate so well in the website rankings, particularly because it illustrâtes how important the web is becoming to the music industry Worldwide," says dotmusic on-line editor lan Nicolson. 

NEWSFILE 
EMI shares rise after bid rumours The stock value of EMI Group increased 28p on Friday followimj City spéculation that Microsoft was preparing a bid. Share prices finished at 1337.5p, after a Nat West report, which recommended EMI Group stock in the light of strong half yearly results (see p6), sparked a flurry of trading. Spokesmen for both EMI Group and Microsoft declined to comment on the spéculation. 
China and Création plan LMW gigs China and Création are among the labels proposing to stage concerts during next spring's London Music Week. The week's live co-ordinator Jason Carter says LMW has been in discussion with a number of the leading promoters and agents about getting involved in the live side of the event, from April 26 and May 2. 
Parkes quits Brixton Academy Brixton Academy founder Simon Parkes has left after a decade at the south London venue. When the Break For The Border Group bought the venue in October last year, Parkes agreed to stay as général manager until December 31, but the venue has allowed him to leave early. He is replaced byTim Chambers.who has worked at Manchester's Hacienda as well as the Marquée and Astoria in London. 
GWR posts increased profits Commercial radio operator GWR Group has posted pre- tax profits of £8.2m for the 12 months to September 30, a 54.9% increase on 1395's £5.3m profit. Its turnover increased by 63% to £52.2m. 
Tarrant extends Capital breakfast show Chris Tarrant's Capital FM breakfast show is to be extended by half an hour as part of the station's revamped New Year programming schedule. It will run from 6.30-10am from January 6. Steve Penk takes over from Pat Sharp from 10am-1pm, while Martin Collins replaces Mick Brown in the 1-4pm slot. 
Tinsley Robor boosts profits Packaging company Tinsley Robor reported increased turnover and profits for the six months to September 30 as a resuit of buoyant record sales and the success of its Digipak packaging. Turnover increased 17% to £24.9m, with pre-tax profits up 19% to £1.8m. 
Led Zeppelin honoured in Asia Led Zeppelin will receive a lifetime achievement award atthe Channel [V] Music Awards in Asia on Saturday (30). Performers at the awards in Mumbai, India, include Bryan Adams, Los Del Rio and Air Supply. 
Warp Independent retailer Fopp is not owned by Warp, as was suggested in a story in last week's Music Week. 
Oasis clinch BRI awards haut Two Oasis singles, Live Forever and Cigarettes , u i-1 And Alcohol, were certifiedsilver by the BPI last week, while 1995's Some Might Say was certified gold. Other awards went to Alanis Morissette's Jagged Little Pill (seven-limes platinum), Celine Dion's Falling Into You (four-times platinum), Heartbeat - No 1 Love Songs Of The Sixlies (platinum), My Génération - The Very Best Of The Who, The Best Christmas Alhum...Ever!, Jimmy Nail's Crocodile Shoes II, Rod Stewart's If We Fall In Love Tonight, Backstreet Boys' eponymous album and Underworld's Born Slippy single (gold) and Your Secret love by Luther Vandross, The Best Opéra Album... Everl and Hillbilly Rock Hillbilly Roll by Woolpackers 

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
http://www.dotmusic.com ► ► M V2 BUYS BIG CAT SHARE AS LAUNCH DAY APPROACHES - p4 ► lit 
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COMMENT 
MTV could power the Brits in the US Good news from across the Atlantic: MTV America wants our acts. The new format for MTV, we are told, will mark a radical move away from the hard alternative rock and rap formats and towards more potentially mainstream, yet more genuinely alternative artists. A prime exemple of this new type of music to he embraced by the most important US TV outlet for music? The Prodigy. says MTV président Judy McGrath. Thats not just good news for The Prodigy: it's also good news for lots of other acts and their labels. MTV's récognition that consumers are open to something more creative lhan format music has to run in our favour. In the Eighties MTV helped the last great wave of British music break through in America. It could happen again. 
Honest John paves publishing way The effective merger of the PRS and MCPS management teams is long overdue. At last publishers and writers can expecl some real progress in tackling the duplication of work in the two societies. Considering the longslanding mutual mistrust between some members of the two organisations, it is a huge testament to the skilis of PRS chief John Hutchinson that he has emerged as an honest broker able to bring the two of them together. We wîsh him well. If he manages to pull off his task. thousands of publishers and songwriters will owe him an enormous debt. 
Mobos: that's how to put on a show Congratulations to the organisers of the Music Of Black Origin Awards for an event generally acknowledged to have been a big success. This column had a bit of a moan the other week aboutthe spiralling number of events in the business, but if they ail managed to corne together like the Mobos. I guess we wouldn't complain. 

Tower: the new fruit'n'veg store? I love the story of the guy at Tower Records selling fruit and vegetables to compete with the grocery chains who now stock music. I give Andy 10 out of 10 for cheering us up and getting off his arse and making a point. Well done Tower-the true spirit of rock'n'roll. However, can you imagine HMV opening petrol stations to compete with the hundreds of garages that stock records or Our Price/Virgin opening Pîck'n'Mix ail its stores to compete with our good friand Woolworths? Sam Goody could have stationery counters and give the kids a free exercise book with every single sold. In reality.the confectionery/pharraacy/stationery chains have, for years, sold records as a way of attracting customers into their stores - sometimes as a loss leader. I do have some sympathy with Andy, though, on the major strides grocery outlets are making into the music market. Invariably, they only stock the Top 20 albums and singles and, with their pricing policy of VAT-free weeks and heavy discounting, it can be very disconcerting for the true music stores, especially the small independents who rely on their knowledge and Personal reiationships with customers to make a living. Let's hope there are enough people out there interested in developing artists and making a profit, who will stop doing these stupid deals. This uncomfortable situation only mirrors the changes in ail retail sectors - and there are other concerns on the horizon. After ail, Tosco has just begun an expérimental home delivery service for shoppers via the internet. You could soon be ordering Boyzone along with your bread via your home PC. We can only hope people will always prefer human contact to a computer screen and continue ta recognise independents as valuable sources of advice and friendly service. 

Chung to head Sony^méti^censing . ,  mo surine. thetw the creative 
with Repertoire Division 

under the control of Play It Again Sam's Mark Chung. The décision, taken by Sony's European président Paul Russeli, will croate a new London-based opération, Sony Music Indepen- dcnt Network Europe (Sine). Chung, the managing director of Play It Again Sam and German publishing company Freibank, will 

ising al tited in 1992 to form ices with indepcn* labels in the UK, ineluding Création, Nude and was followed by the création of the European Repertoire Uivisi (ERD) in 1995. Russeli says he that it had always been his intention to merge the two opérations.   

,ynergies principles arc the sa the UK or Sweden. ChUng tTcatcr oo-op r!!twcen Sony and Europes pendent labels. "We plan ' i inde- 
achieved in t 

LRD has JK with labels and Nude," he enva. Reporting to Chung will be LRD's Mark Tattersall, who becomes vice président, and Mike Grifflths, who becomcs director of finance and administration.  

V2buysBig Catshareas 

launch date approaches 
by Mari 
Richard Branson's V2 has bought a stake in UK independent Big Cat on the eve of the company's officiai launch this Wednesday (27). V2 has acquired a 50% share in Big Cat in exchange for Worldwide rights to ravemem, i its releases. V2 founder Jercmy Pearce Heather Nov: says the deal is simik 

acts, ineluding Me Crowsdell and Broker into V2's worldwide ope Founded in 1989, B: Carter USM's début since worked with 

er of be independe Coughlan, a deal can bi log plugging week's1 
the UK and he hopes „ finalised in time for this ch. It is understood that the ill opt to go through 3mv for îales with either Pinnacle or Vital han- iling picking and packing. st of the v 

Création in 1992. The deal also sees Big Cat founder Abbo and his seven-strong team move into V2's offices in Holland Park, London, The label's offices in New York will become the main US headquarters 
Abbo says, "I don't want to align our- selves with a corporation, but we have 

^ " mpany, b> ' ' 

le first co 
raïs will be struck on a territory-by- rritory basis, contrary to expectations this Wednesday's launch, Pearce that the Branson-owned company could •• • " ■ hnk up with Ken Berry at EM1. Pearce says he is putting togethera 

worid and expects to have offices in the US, France, Germany, Bénélux and Scandinavia up and running by early in the New Year. Senior appointments have already 

and Branson will crete détails of V2, which nas Dec developed over the past nine montl and is expected to begin releasing ne product in January; a limited editic single by The Stéréophonies became tl first issue lastmonth. Besides Big Cat, the only other lab signed to V2 is Tom " Record Company, ' mpouj., — former Sony LRD international mar- sign two further labels by keting manager Helen McLaughlin will early next year. run the Scandinavian company, Thierry — .... .. Chassagne is leaving Sony France to i-un the French company while Patrick Orth - who worked for Die Toten Hosen's management company - will 
big enough to press 200,000 records if The V2 label has a rester of three we had to. This deal means we can do acts; The Stéréophonies, Kings Of that but without us becoming an arm of Infinité Space and Mandalay. a corporation." Pearce says a distribution deal has 

PRS looks to Europe 
toback new service 
PRS is going to the continent in its campaign to over- haul distribution of live concert royalties, after offl- cially launching its Live Concert Service last week. The UK society is talking to royalty societies inelud- ing France's Sacem, Germany's Gema and the 

* * 
v-f . f 

Netherlands' Stemra about offering similar services on the mainland of Europe. PRS director of international Diana Derrick says negotiations are continuing with a number of over- seas affiliâtes with a view to reaching agreements in 
The Cure manager Chris Parry, who has aided PRS 8* jppi/ "Establishing the service is a real step forward and we now want to roll it out across Europe." The new System offers a streamlined raethod of cal- culation and distribution of live perfonnanee royal- ties for writers who décidé not to have their live rights H T l ÊÊmli li reassigned back to them. It has been established fol- lowing meetings and discussions with Parry, Mark Knopfler manager Ed Bickncll and Pat Savage of Oasis's accountants OJ Kilkenny. 

Placebo have signed a Worldwide publishing deal with Faraous Music. The Virgin-signed hand are currenlly making an assault onlhe US market, as support act on Weezer's tour. They will retum to the US 
that under the new scheme payment will be made within GO days of any tour being completed. The scheme is being made available to members whose live shows generate a performance royalty of £1,000 or 

for three dates belore Christmas and again in the New Year for a more extensive tour. The new single, Nancy Boy, is scheduled for release on January 20 in the UK, with a US talease on Caroline | Records due soon after. The hand are picturod with (second left) 

!►►►►► ► SINGLES PRICING REACHESWORRYING LEVEES-p8 ► ► ► ► ► ► 
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EMI rejectstalkofslump 

after healthy profits rise 

Colin 
by Martin Talbot 
EMI Group Southgate dismisseu suggestions o! n Worldwide record industry slump as 

The company recorded turnover up 1.6% to £1.47bn with pre-tax profits up by 9.4% to £112.5m. Southgate ong, es ting growth 

fEmumim 1996 EMI Group sales £l,467.8m EMI Group profit £115.7m EMI Music sales £1,095^ EMI Music profit £131.9m HMV sales £359.8m HMV profit -£11.0m 

"(The business] is not in a slump. The problem is that some of our major acts are not performing to the level that peo- ple would expect thera to. Acts might 
have been expected to sell 7m-8m 

ating profit by 5.9% to £131.9ra despite a slow down in sales which saw turnover fall 1,5% to £1.10bn. Southgate attributes the fall in turnover to the fact that the company's release schedule is weighted towards the fourth quarter this year. "We said in 
Tong 12 

swithstrongs Southgate, including The Beatles Anthology 3, Spice Girls' Spice and The Artist's Emancipation. He daims the first quarter of the new year - EMTs fourth quarter for finandal reporting - will be even stronger, with albums due from Robbie Williams, Richard Marx, Duran Duran, Supergrass, Blur, Jon Secada, Megadeth, Gary Moore and Simple Minds. The period of fiât sales for the record company contrasts with a strong spell for EMTs HMV Group, which achieved a 17.4% increase in turnover to £359.8m, including a 21,5% rise in the UK com- pared with the same period last year. However, HMV suffered a 23.6% increase in operating losses to £ll,0m, is the resuit of 

s good manageme îr of retailer within the ne 
Hit&Runwoos Nixon 
inbidtobolsterroster Kula Shaker manager Kevin Nixon bas joined Hit & 
him bringing bis rostcr of acts to the company. Hit & Run wiU take an interest in Nixon's acts, which also include Epie signings Headswim and producer Stephen Harris, although Nixon will rt 

Hit & Run cl olofhis acts. mer Tony Smith says ■ces the company's approach to signing more cutting edge acts. In the past year, it has added Kula Shaker and Space to an estab- lished publishing rester which features Gencsis and Phil Collins. "The deal gives Kevin the ability to sign other artists," says Smith. "And it brings him more clout, knowing an organisation such as Hit & Run is behind him." Nixon says he has been looking to expand his compa- ny, Kevin Nixon & Co, following Kula Shaker's break- through. He says, "1 was perfectly happy on myown, The ns 
this gives me that opportunity. I chose Hit & Rut because it is probably the best independent publishinf company left"  

1 leftwith Tony Smith) 

Seeds crowd roars despite lack of Lions 
■ MmssmsssÊ' nH  

following the attention attracted by the summer's anthem Thrce Lions, irrites Neal Spence. The enthusiastic réception for the band as their 19-date tour opencd at 
Broudie's current popularity. The crowd was swept along by the hit singles. From Lucky You through to Life Of Rilcy, Broudie's flair for a mémorable melody was borne out by an audience eager to sing along to every hook and cho- rus line, although Thrce Lions was surprisingly absent from the set. Apart from What If..., however, 

Promoter DF Concerts (Scotland)/SJM Booking: The Agency Group Lighting: Lite international Sound: FSE Merchandise; Underworld TravekT.B.A. Dates: Glasgow Barrowlands (Nouember 15), Newcastle City Hall (161, Cambridge Corn Exchange (17), Portsmouth Guildhall (18|, Hull City Hall (20), Leeds Town & Country (21), Leicester De Montford Hall (22), Newport Centre (241, Exeter University (25), Nottingham Royal Centre (26), Sheffield City Hall (27), Manchester Apollo (29 & 301, Wolverhampton Civic Hall (December I), Hanley Victoria Hall (2), London Shepherd's Bush Empire (4,5,6 & 7); 
from the Dizzy Hcights album with 

will gct int 
o buy Dizzy Heights and listen to it properly," There's no question that Broudie's more natural habitat is the rccord- ing studio. As he diligently works through cach song behind his eus- tomary pair of dark glasses, it's clear the Lightning Seeds' transi- tion to the live arena is not always a comfortable one, although the myri- ad laser beams and exertions of drummer Chris Sharrock provide an extra visual dimension. Even allowing for first night nerves, Broudie's vocal projections often struggled to reaoh their recorded mark and the admittedly murky sound quality stripped the band of the sheen that's made them one of the most radio-friendly acts around. 

NEWSFILE 
Sun faces writ over Michael interview The Big Issue has issued a writ against The Sun seeking punitive damages after the newspaper ran its exclusive interview with singer George Michael two days hefore The Big Issue's publication date. It was George Michael's first interview in six years. The Sun declinedto comment. 
Classic FM iaunches in Japan National commercial radio station Classic FM is to broadeast its UK service live across Japan from December 1 on the radio-dedicated Usen cable network, which reaches more than 4m people. 
Goodwin kicks off football deal Former HMV head of marketing Paul Goodwin's new marketing agency and consultancy business Big Blue Star Iaunches a campaign to promote new music in every football league ground this Saturday (30). The company is inviting record companies to supply an album of the month and up to four new singles a week free of charge to DJs to play at matches. D Js will receive a regular package containing releases and miormation on up-and-coming bands. 
VCI vows to keep to target VCI has released a trading update for the 10 months to October 31, indicating the company will achieve its 1995 objectives, even though the Christmas shopping season has been slow to gather momenlum. An update Christmas trading will be issued in January. 
Indies serve up drinks promotion Six independent record stores are teaming up with the Pioneer Brewing Company in a free drinks promotion lonth. Bass Generator Records (Newcastle), Fat Cat Records (london), Gramophone Records (Nottingham), Piccadilly Records (Manchester), Replay Records (Bristol) and 3-Beat Records (Liverpool) will give a free bottle of alcoholic energy drink Wild Brew everyone aged over 18 making a purchase on December 14 and 21, while stocks iast. 
Labels give backing to safe sex CD Eight labels are contributing 13 tracks to a CD ifing safe sex for World flids Day on December 1. Mark Downie, a member of the Kensington & Chelsea Outreach Workers Forum, which is behind the initiative, says around 2,000 copies are being pressed and will be dislributed ta London club gaers next weekend. The album includes contributions from Virgin artist Shena, Positiva's B.B.E and Outrage, London's Lisa Marie Expérience and Polydor's Kim English. with safe sex messages interspersed between tracks. 
Authority spells out ownership rules The Radio Authority is publishing a revised ownership guidelines document expiaining new provisions in the Broadcasting Act 1996. The act, which came into effect on November 1, introduces new rules on the ownership of radio licences. The authority is also launching a video expiaining its rôle, called The Radio Authority: What Itls And What ItDoes. 
EMI takes share in US outfit EMI Group has bought a 50% interest in US independent record company Priority Records from Turami. Priority, whose rester includes Ice Cube, Mack 10 and Originoo Gunn Clappaz, had gross sales of S92.2m in the Financial year ending June 30,1996. The company will continue to he based in Hollywood and operate independenlly. 
Internet site Contrary to the impression given in last week's MW, the internet site designed ta sell concert tickets was set up by Richard Ames' The Circuit. The service is free to ail concert promoters and can be found in the UK at www.live-music.com/uk > ^ ► MUSIC GETS HIGH PROFILE IN ALL SAFEWAY STORES -p6 ^ lit 
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NEWSFILE 
Lewis steps up to BPI classical chair EMI Premier managing director Roger Lewis has been appointed chairman of the BP) classical committee, as the BPI's third quarter classical shares show positive (rends for the sector. The annual value of classical shipments has increased hy 5.7% to £60.8m with unils up 1.9% to 3.1m for the quarter. Lewis, who takes the post for one year, replaces BMG Conifer's Alison Wenham. 
Phil Collins gets BBC TV spécial A new fly-on-the-wall documentary charting Phil Collins' collaboration with Quincy Jones and Tony Bennett is to he screened by BBC1 in December. Phil Collins -The Big Band was recorded by Indigo Productions earlier in the year and features versions of hits such as Against AH Odds and In The Air Tonight. 
Phoenix gets global TV audience ITV is working on a TV spécial on this July's Phoenix Festival which will be broadcast internationally. Footage from the four-day festival is being edited into a three-hour programme, ITV At The Phoenix, featuring acts including David Bowie, Neil Young, The Prodigy, The Sex Pistols and Manie Street Preachers. It is due to go out across the ITV network at 11.50pm on December 12 with broadcast deals in place for screenings in Japan, Canada, Brazil, Germany and Poland. 
HMV deal sees staff get on their bikes HMV has teamed up with Baleigh as part of a bicycle loan scheme being launched for the retailer's staff. From today (November 25), staff can take advantage of a £500 interest-free Company loan to buy from a wide range of Raleigh cycles. Raleigh is also offering a 10% discount on bikes for the scheme which is part of the music retailer's In Tune With The Planet environmental 

NbWî) mm | 

Music gets high profile 

in ail Safeway's stores 

is part of the campaign it least the Top 10 alb ss the chain from thi 

mm mm 

y's introduc 

n'our stores sowe can drive the catego- nr forward ncxt year. The prices wiU go 
ick to a normal level next wesk. The £9.99 offer is one of several ini- rtives aimed at focusing customers tention on its music range. Six EMI tles, including albums by Blur, adiohead and Supergrass, are being „.fered in its ABC in-store customer loy- alty scheme, while album revtews now feature in Safeway's magazine A Taste 0^anesasayS Safeway vviUbereview- 

ing its stocking policy after Christmas and may offer a more extensive range of music in some stores depending o 
le adds singles co 

David Jeanes, Safeway's category :ontrolIer for leisure, says the chain is keen to introduce music into ail its out- lets in time for th( 
Safeway mov< initiaUy in adding a top 75 alb catalogue range to around another 75 

Although Safeway has been slower than its supermarket rivais to move 

le first around another 100 stores this year, before while Tesco has increased its range from chart and back the Top 40 to the Top 75 albums in 400 stores. Jeanes stresses that Safeway's £9.99 offer is only a short tenu promo- 

; the CIN charts 
P Asda, the only supermarket retailer currently stocking singles, has reported a highly successful 1996 for music with year-on-year music sales up by around 40%. Steve Gallant, category controller 
trebled during the final week of October as a resuit of its VAT-free offer on ail music stock. Asda has also just launched its first télévision advertising 

> ^ ^ WALTER YETNIK0FF: AN INDUSTRY LEGEND RETURNS -plO ► ► ► ► 
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Things you can take for granted: 
Sunshine follows rain. 
Day follows night. 
Harvest-time follows seed-time. 
CD Plant delivers a CD exactly 
when they say they will deliver il 

4 fV, 

CD PI it AB 
CD Plant UK Ltd. 

CD Plant Tecval S.A. 
SIB-Tryck AB 

CPPLÀNT 
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Escalating levais of free singles haveledto Pr'£2;^
or!'es 

department of any High Street record ît week, it raust have been hard 2 of the p APRICETOOLOW? 
Mogastore, the £3.99-priced Robson & Jerome and Spice Girls singles were stocked next to Fugees' new release at £2.99 and new entries b.v The Prodigy, Kula Shaker and Louise at £1,99. And nearby. One Little Indian's recent Bjork single - inciuding four remises of Possiblv Maybe - was available at 99p. The Bjork deal, which follows a sériés of 99p singles from feUow One Little Indian acts Sneaker Pimps and Rocket From The Crypt, has coincided with a 
singles pricing. The industry is beginning to ask itself if giving away himdreds of thousands of free singles to retailers 
and promote their priority releases - is really such a good idea. As one senior record industry executive says, «What sort of message are we sending out to the customers? How can we expect to sell three CDs at 99p which give people 12 tracks for £2.97 and thcn, two weeks later, try to 

Giving away free product is nothing new. Record companies have been doing it since the Seventies to urge retailers to back their new acts. But the issue has come to a head in the past 12 months over the increasing levels of deals being struck. For a retailer to sell a single for 99p, 

i the 
LOUISE most observera belU reached the chart summit regardless of 

Ray Cooper, joint deputy managing directorof Virgin, is aware ofthe 
fflrirsSgte'say YoTll Be There, but says suggestions that up to 1Û&Û00 units were given away are exaggerated. "We would Se mad to do that, wouldn't we?," he says. "But there are deals in the market which mean retailers take the initiative on price. The Spice Girls single could have sold at a higher price, but £1.99 was the level retailers wanted to sell it at." For labels, a fîrst week single price of £1.99 can buoy early demand for a record and give it a high chart entry. 

s abound that such Bucking the trend, BMG vo month that it would offer no fi product deals on the new Robî 

broadly older and less likely to be aware of singles prices. The younger fans of acts such as Spice Girls may nol bear a first week single price above £2, he says. Inevitably. there is no simple, industry-wide nnswer to the problem. As GIN charts director Catharine Pusey says, "People's pricing policies are a matter for themselves. GIN cannot and does not regulate the deals that record 
and retailers do with their suppliers." But there are possible options. One executive suggests tuming the chart 
practice, the chart would see sales of a cut-price single counting less for chart purposes than a full-price single; a 99p CD single would be worth one point, for example, with a £4 CD single \ 

callyre ■ would 

introduction of a minimum retail price qualifier for the chart. The extstmg rule -which deems CDs must be sold to retailers for at least £2.43 - is rendered worthless by the policy of giving away freBut.0by effectively excluding singles sold in-store for less than a given price - for example £1.99 or dealer price plus VAT (effectively £3.20) - the chart would discourage free stock deals. Crucially, Pusey points out, such a rule would not prevenl labels from selling cheap titles to develop an act s fanbase, but would help stabilise the chart by stopping 99p singles roc' inlo the chart before falhng whei price rises to £2,99 in the second w Vital Distribution's sales directe Tony Duckworth suggests that the a will across the industry to make change. Aller its current Ciyinfi CumecLv deal - which sees tv formats pricedat99p -EWcl liis company îrnot planning any si: promotions. "Retailers don't want to sell four- track CDs for 99p any more," he says, "It's getting to the situation where it isn't business any more; it's charity." HMV singles buyer Jonathan Rees agréés, The High Street multiple has already attempted to make a stand 
lifting its £1.99SCD single price to £2.29 and the 99p seven-inch price to £1.29. One major label has already indicated that it might follow BMG's lead by refusing to offer any deals on one of its future, high profile singles. It remains to be seen if, as Cooper suggests, such a gesture can only work on artists such as Robson & Jerome. The industrv as a whole will be 
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with the BBC Concert Orchestra 
16' ofthe most glorious songs ever written 

Sings divinely - Daily Telegraph 
Irrésistible - The Times Crazyfor Ruthie - Evening Standard Sel to become one ofour Prima Musical Stars - Daily Mail 

National Concert and Media Tour to Support Album 
Ruthie has starred in the following: 1988/9 - Cats 1989/90 - Miss Saigon 1992 - Les Misérables 1993/4 - Crazy Pot Ton 1994/5 - She Loves Me 1996 - Oliver 
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STEP BY STEP 
Written hy Annie Lennox 
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FROM THE ORIGINAL SOUNDTRACK ALBUM The Preacher's Wife 

STEP BY STEP The Single 

Available on 2 CD's 
and Cassette 

-December 9th 
i!rom che tnovie starring Denzel Wasliir and Whitney Houston, in cinémas acros 

■ Guest vocalists include 
The Georgia Mass Choir, 

Bobby Brown, 
Shirley Ceasar, 
Cissy Houston 

and 
December 2nd 1996 

wour local BMG Sales Persan 
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Industry'sforemostdeal maker 

préparés for life with theindies 

upmarket bar of London's Grosvenor House Hôtel, Walter Yetnikoff casta a watchful eye as the waiter takes the order of soft drinks from himself and ! 
WALTER YETNIKOFF JEm Walter Yetnikoff (b August 

Yetnikoff is appointed assistant to Clive Davio. u. général attorney. He succeeds Davis four years ?972- appointed head of CBS Records Internat,01. becomes président of the CBS Records gro, iresident of CBS Inc. A year later he signs si s Taylor from rival Warner for SI m per albun $2.5m advance. He signs The Beach Boys for sev, million dollars: they do not release recordmgs for As président of CBS Records in Seventies and Eighties, he becam 
behaviour - his "schmoozmg, schmingling and bingling" as he pu - as for his ability to strike huge de, 

..-.X 

boss Norio Ohga in 1990. Itisdifficultto reconcile 
bar, ' | wantto deal with people who are 'non- 

toxic', by which I mean thatthey have a 
healthv attitude to the music business.7 

where I do what I hke'mdTm the area 

s: 

» 
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deaT^Peo'ploTalk Pop was right in in the US by PaulGonnji çanThurÇ 
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"ie Won't Just Fly You To America. We'll Welcome You Into Pur Home. 
As our guest, we'll take great pleasure in showing you around, flying you in 
comfort to more than 250 cities* in the Americas. So when business sends you across 
the Atlantic, let American Airlines5" take you there. And as any good host would 

tell you, as long as you're with us, let us know if there's anything you need. 
For information or réservations, call your travel agent or American Airlines on 
0171 744 1234 or 0845 844 1234 (outside London). Or visit the American Airlines 
web site at http://www.americanair.com AmericanAirlines 

Something spécial in the air. 
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FAITHLESS 
INSOMNIA WAKES UP UK AUDIENCE 

mood. "Six months ago. Faithless wen just another dance act with nd hits. Now we're in ihe Top 10 and booked u 

l huge outlay for us to DJ Sister Bliss, jazz and hip-hop vocalist Maxi Jazz and folk singer Jamie Catto will nover comfortably fit into any parlicular pigeonhole. 

and retailers foondered. "What Faithoss is about is breaking ml 

  jvith that," ho st But Faithless's divt bas proved their strong point ovo as they can tailor their Sound to différent territories with différer releases. Spanish buyers prêter t reggae funk of Rcverence's Dirty ManwhileGt tyhasgo 

reggae, funk and folk. Furthermore, Faithless are on their own independc Cheeky label, part ofnorth ' 

However, il is in the US where this fiexibility could matter mosl and wher Faithless's urban blues cuts sudi as Angeline and Don't Leave may find their natural home. House mustc is far from mainstream in the US, yet Faithless havejust completed a deal Arista Records. "Over there, they are talking about Britain's 'new electronlça' being the 
The Prodigy, The Chemical Brothers, Underworld. Orbital and Faithless," 

recruitment of a label manager, And with the Morgan Nelson, formerly the band's Arista, and the PR. He is well aware of the problems of sensibilities, Fr nraking Faithless work in the UK. Even firsl UK altéra aller a strong press campaign earlier the Statos. Iftl this year, the album failed to shifl and want of talent. 
ifirmed The Prodigy as the holtest dance property in the UK. TheyVe also become the hippest act in the country, appealing to everyone fror streetsmart club types to dyed-in-the- 

;nd Breathe 
UK, they still seem 

'^"facUhe Essex band have hady 
eight Top 10 hits in total whtle Breathe 
music has crossed over like never before, The Prodigy are the undisputed leaders of a pack of top-notch acts including Underworld, Orbital and The Chemical Brothers. It is their across-the-board appeal that separates them from the rest of the crop. Everyone loves them. Kerrang! editor Phil Alexandor says, "They really appeal to our readers because they're such an exciting live act. And their 

NEW SIGNINGS 
SONYA ALPHONSE 
THEBEEKEEPERS 
DREAM CITY FILM CLUB 
ANTONY GENN 
GLAM0R0US HOOLIGÀN 
CONRAD MERZ 
GEOFF MORROW 
PATRICK PR1NS 

•THE OUEST 
SIMON WARNER Nick Jamason 
Compiled by Jake BarnBsOlSl-9645310 urbania@di( 

Sir Harry Cowell, ARC Management PeteScholield 
Jules Beach 
self-managed 

self-managed 
Eric Harle 
PeteByrne 
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BEGGARS BANQUET 
EMI MUSIC 
BMG MUSIC 
EMI MUSIC 
BUCKS MUSIC 
A&M RECORDS 
IMMATERIAL MUSIC 
ROUGHTRADE 

singles and album option albums deal 

Worldwide exclusive Andy Colley 

21-year-old soul singer from London, who has already had two hit albums in Japari punky grungy pop band from Derby who have revamped with only two ol the original line up north London four-piece art swamp rock outfit featuring ? the two ex-Bu|l & date bookers Laurence Ash & Alex Vald London-based writerwho has written for Pulp and is now writing for Robbie Williams' début album and film scores , alternative breakbeat duo, once on Delancey St Records, jjoW signed to Cooker Records in Leeds house/tunk/techno/jazz artist from Yorkshire who looks likely tp be the subject of much label interest legendary pop songwriter whose writing career stretches ; asfarbackas Elvis Presley the deal encompasses the influentialMovin' Mélodies label created bytheprplifiç Dutchlechnp artist five-piece Liverpool rock band who are are tïie new rpool publishing company's first signing on Schnackenberg the singer, who mixes puirky pop and orchestral Sounds, is being produced by House 01 Love's Chris Groothuizen 
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THE PRODIGY 
THE US AFTER WINNING OVER A WIDE UK AUDIENCE 

boundaries bjMvoTk variety of artists. T1 collaborations with 

nan Liam Howlett 

le says, "They're definitely a s/i Hits band. They're great to y to and I know little kids love 

feature them, because they say they're really offensive and scary." 
Russell, who signed The Prodigy seven years ago, believes he understands their appeal. He says, "They have two great frontmen in Keith and Maxim, who's really going to become a face with the Breathe video. But they're also both 

ON A&R STEVE LAMACQ 

ir populism and his mad bastard ; appeal to the child in every adult 11 childron. surprising is the fact 

Russell says, "They're not a vcry histle-along kind of band, but they lally do conncct with a lot of people. I 

KfrrangFs Alesander adds, "The Prodigy are at the forefront of a brenkdown of boundaries. There's a point where the heavy end of techno 

performances. They were the highlight of Glastonbury in 1994 and were only let down at this year's Reading by poor sound qualily. 
and were over-reliant on backing tapes and technical trickery. None ofthis applies to The Prodigy, says Russell. 
they'd record during the wee 
rock and have basically been on tou six years. They have played everywhere. which explains why they're huge in places like Poland, Iceland, Scandinavia and Germany, s for the band to ci le US, w 
Russell is currentlv in the US finalising a "tripartite dea) between XL. Mute and a large US company", which will 
band. And Firestartèr, which is currently being repromoted in the US, will be added to MTVs Buzzbin on December 9, which could give them the kickstart they need. fa says, "The généra! feeling is 

But Firestarter has already sold 80,000 copies through word-of-moutl 
fanbase to build on. And, when the sight of Keith Skint going doolally on 

s only a, rof 

Nothing beats a fanbase, eh? Everywhere you go atthe moment there's someone atthe corner of a bar, or in a top-level meeting, whose eyes startto glaze over atthe mere mention of the word. The Prodigy going to numberone seemsto be atthe centre ofthis week's rash of fanbase speak, butthere have been scores of other groups, such as Dodgy and My Life Story who've triumphed the fanbase way in 1996. The trouble is, where do you get these fanbase things from? it's the easiest catchphrase in the world to throw into a conversation. It's just notthateasyto actually do unless, of course, you've got a good, gregarious live band, a well-informed agent and money in the contra et for tour support...The scene has changed in A&R in the 

pastsix or seven years. Atthe end ofthe Eighties and start ofthe Nineties, major labels could pick up groups with ready-made fanbases - Carter USM, The House Of Love, Ned's Atomic Dustbin- but these days they probably can't afford to wait that long. It's more a question of getting in early.Jt's part of the A&R brief now to build from the bottom rung. Snug, for example, the frantic young pop foursome we've mentioned before, will need to tour extensively now that - Tm told - they're signing a sensibly-sized Warners deal...Butthe gigging route to the top can befraughtwith problems. At leasttwo promoters have moaned to me recently about labels constantly pushing back the release dates of records. It's a recurring Catch 22. The venues want the 

single out before the tourto raise profile for their gig. The label wants as many punters as possible to see the band first and then put the record in the chart. Noteasyis it?...Still, enough doom and gloom. Have any of your north-west England scouts told you about Pariah? They may sound a bittoo much like their influences (Roses, Oasis), but the songs are actually verywellconstructed,..And, having tipped them before, l've found a tape by Contrast which 1 didn't know 1 had. Solid, pacey guitar pop with well-driven harmonies. The sort of thing l'd like to see live.... • Steve Lamacq co-presents Radio One's Evening Session, Monday-ThursdayT-Spm 
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ANTHONY WAY 
HITTING A HIGH NOT 

pPrimaefcne TV shows. hether he 11 
equal importa 

Artist Anthony Way Project: album Label: Dacca Songwrilers: various Publishen various Producer Mortan Winding, Chris Hazell Studio: Temple Church Released: November 25 

FOR A REALLY 
SUCCESSFUL CHRISTMAS 

DO NOT FORGET 

THIS NUMBER 
  Telesaies 

01782 566511 
Fax: 01782 565617 

165,000 Titles in stock 
Order 6 days a week upto ôpm J 
for next day delïvery* Jw 
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OASIS, RADIOHEAD, SUPERGRASS 
PJLP, ASH, SMASHING PUMPKINS 

SUEDE, GARBAGE, ELASTICA 

THE BLUETONES, B00 RADLEYS 

THE CRANBERRIES, THE CARDIGANS 
STEREOLAB, SKUNK ANANSIE 

TINDERSTICKS, ROCKET FROM THE CRYPT 

TRICKY, HOLE, PORTISHEAD, BABY BIRD 
PLUS MANY MORE 

AND RAS ONLYJJSEN ON AIR FOU 
■m 
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EMI Records Group UK & Irelond, the Home ol Artist. 8. Mosic. 



PROMOTIONAL FEATURE Xfm 

THE BATTLE 

FOR LONDON 

[Miarly next year, the Radio Authority must décidé who is 
to be given the last London FM broadcasting licence. Once 
again Xfm starts among the favourites to clinch the prize. But it 
has been there before, in 1993 and again in 1994, only to be 
disappointed on both occasions when it was pipped by Heart 

FM and Virgin. With almost 30 other would-be stations in the 
running, the compétition for a place on the capital's airwaves 
will be fiercer than ever. But Xfm managing director Chris 
Parry and programme director Sammy Jacob are confident 
that theirs will be the successful bid. Not only does Xfm s 
pioneering programming policy of round-the-clock alternative 
rock continue to have the backing of just about everybody in 
the music industry, from the record labels to the stars 
themselves, but Xfm's business plan is now underwritten by a 
sélection of highly-respected média and broadcasting 
companies. So, will it be third time lucky for Xfm? 

Xfm aims to provide a 

REAL RADIO ALTERNATIVE 
The UK MAY lead the way in PRODUCING CUTTING EDGE NEW music, but the country's radio stations largely 
FAIL TO REFLECT THAT. DAVE CAVANAGH REPORTS ON XFM'S ATTEMPT TO F1LL AN IMPORTANT GAP ON THE AIRWAVES 

I 

-M"" 

«r- — 

Oasis s acoustic 
thing to focus on sine ofgrunge, theyouth 

sis, Blur, Pulp, Radiohead), revelling in our egregious past (The Beatles, The illing Stones, The Who) basking in an ever-hotter climate of musical achievement, ambition and attitude. 

on our doorstep, in our clubs ani ail over the charts. It's at Knebworth and Reading. It's even coming out of Broadcasting 
re than 12 months, 

nowhere to the top of the UK albums chart, while other guitar- led bands such as Oasis, Océan Colour Scene and Dodgy dominate the Top 10. Alternative rock has proved a viable alternative - the preferred alternative in fact for thousands of young pop fans - and everybody is reaping the rewards. 

British music has rarely be healthy, so pumped up and raring to go, there still is m radio station in the land th 

such as Stockholm, Prague and Paris ail have local alternative rock stations (and much of their output is, of course, British 
it the 

The capital cities of mainland Europe would find such a situation extraordinary. Cities 

In the US, 125 cities can boast an alternative station of their own, not including the collège radio circuitln the UK, however, rationing on a par with wartime is still common; there's the > 
MUSIC WEEK 30 NOVEMBER1996 IT 



THE TIME IS NOW! 

Sony Music Entertainment UK 



PROMOTIONflL FEflTURE Xfrn 

W. 

Blur's Damon Albarn > Evening Session (two hours a day, four evenin week), Mark Radcliffe and tw helpings of John Peel, plus 
heroines hosting weekly shov up and down the country. There is not only a need fo: 24-hour alternative music 

area found that 18% of 15- to year-old respondents said they would définitely listen to a mus radio station for London that played new artists and cutting edge acts of the past. By Octobe 1995, this figure had risen to 27%. Happily, such a station exish It is Xfin - the self-styled "First Alternative" - and it deserves a permanent licence. Xfm was 

there in 1992, playing Suede, The Cranberries and Radiohead before any of those bands had had their first hit, let alone been playlisted by Radio One. Before this, Xfm's programming director Sammy Jacob had obtained a four-day licence to broadcast at the Reading Festival in 1991 - an instantly successful opération which spawned the original idea radio station dedicated to 

the past foi 

,'e rock. 
asked by Oasis to set up, and run, a station for the 250,000 fans attending the band's Knebworth gigs. Jacob did so, and Oasis were deligbted with 

"Xfm is top," says Noël Gallagher, breaking off from the recording of Oasis's third album. "They did Radio Supernova for us. Great DJs. Respect." 

nr years, Xfm mnths' worth of exceptional, entertaining and energetic broadcasting in the central London area. Since April 1992, five month- long Restricted Service Licences (RSL) have proved Xfin to be not just profitable but powerfully addictive to 15- to 34-year-oId alternative rock listeners in the catchment area. 
enviably crédible profile by virtue of its adventurous playlisting, by employing knowledgeable and likeable presenters, and by wheeling in a non-stop carousel of top-name guests and star interviewées - from Scott Walker to Supergrass - whose willingness to contribute to Xfin's output merely confirms that the station is already well-established in the eyes of the nation's 

COMMENT 

Supergrass guested on the Simon Wiuiams show in April 1995 
SUPPLEMENT CONTINUES ON PAGE 31 
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One final push As the Radio Authority bas stated that the next licence it awards will be the final FM frequency available for London, the future of Xfm dépends on its décision. Should we fail on this occasion, we have to be realistic and accept that, sadly, that would be it for Xfm in London. That is why are doing everything we can to put our case in the strongest possible terms. However, that being said. having spent five years establishing our value in expanding the London radio market, we remain confident that this time, finally, the licence will he ours. Under the old rules, the licence would have been awarded three months afterthe application closing date. However, a further three months have been added fo the decision-making process because a public interest test is being undertaken due to the fact that there have been applications from owners of existing radio licences in London. The authority is now expected to announce the successful applicantin January. Should Xfm win the licence, we will begin test broadcasts in August with programming starting next September. Originally, I hoped to get on air in April but, due to the delay and the unsuitability of a summer launch, September is the time - everyone back from holiday; schools and collèges open; and, coincidentally, there is a large amount of fresh music available. mr application to the Radio Authority, Xfm is committed fo having 75% of its total output comprising music released in the previous two months. The commitment to new music in programming, along with Xfm's attitude and knowledgeable DJs, nsure its unique identity and appeal. Xfm's proven ability ta stand apart from the pack provides a fresh impetus to the radio industry, as well as a very dynamic opportunity for the music industry. Alan McGee of Création Records has said, "Music radio in this country tends to lean towards the chart-orientated, safe option. There is undoubtedly a place for that style of radio. But Xfm makes new, expérimental, cutting edge music available and acts as a true alternative for the non-mainstream audience, which is a lot bigger than many people think." Xfm's commitment to play new, cutting edge music will have big impact on the development of many artists' careers which may otherwise flounder, The prospect of Xfm energising both the commercial radio industry and the music industry is really exciting. Sfrangely, the two industries, both reliant on each other, have developed quite différent cultures between which lies a generally stérile divide. Xfm intends to bridge that gap by being more adventurous in its programming. It will draw in the record companies and the artists by being there for them at the beginning, when it matters most. A oorollary of this activity will be the provision of new repertoire for the mainstream stations: Xfm as the breeder station. One only has to look at the impressive list of advertisers and média buyers supporting the Xfm application to understand the degree to which the adverfising industry wants a focused radio option targeting the audience attracted to Xfm. The impressive gains and growfh of the alternative format in North America gives further oredence to our claim that Xfm will significantly increase radio's share of advertising revenues. A recent US alternative listener profile appearing in RS/îsheds some light on the success of the alternative stations in highlightîng that the listeners are more likely to have above average incomes: attained some further éducation; and attend rock concerts and the cinéma, along with other désirable attributes. There are now around 125 alternative rock stations in America and most are inside the top 15% in ratings. 1 am quite definite that Xfm will trade well once it is up and running but, more imporlantly. I want to put to the sword the notion that, as far as rock is concerned, if it's got an "ad" in H, it is unexciting radio. As the Radio Authority goes through the sélection process, it is not only Xfm and its future at stake, but also a full-blooded and exciting format for the capital. Everyone concerned with the bid hopes that the authority recognises the opportunity Xfm provides in being a further strand in l| the development of commercial radio and the format's contribution | to the ascendancy of commercial radio over the BBC. Chris Parry, co-founder and managing director of XFM 11 
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THE OFFICIAL UK CHARTS 
(lie Prodigyhold t the top of the 

holds ofTFugccs' No Woman, No Cry, even though its week- on-week sales have plurameted. If Fugees can make it to the top, they will become the first act to have three number ones in 1996, having previously reached the summit with KiUing Me Softly and Ready Or Not. ong time, they linglesar ' 
Spice Girls, The Spice Girls are also making waves with their début album Spice. Al though it remains at number two behind Robson & Jeroœe's Take Two. Spice has been certified triple platinum in less than three weeks, indicating sales to the trade of more than 900,000 copies. Etemal were the.first domestic all-girl grôïïptïhaveji million-selling albumrtKeSpice Girls are racing "céî'tninfiësTirbecome-the.second, even though retail sales of Spice trail trade sales by a long way, with only about 400,000 copies of the album finding homes yet, the remaining half a million being held in shops in anticipation of 

It's a staggering fact that a tri new âge Christmas albums by 

( SINGLES UPDATE ) ( ALBUMS UPDATE ) 
S 

( AT-A-6LANCE WEEKLY MARKET SHARE ~") 
SINGLES 

lliillilll 

AIRPLAY 

mtst 

i the East JLn/Gah ilfYou s sraall enough to guarantee its survival at the top of the airplay chart, where the new threat to its superiority is Toni Braxton's Unbreak My Heart, Braxton moves 3-2 this week after seven weeks on the chart, increasing its monitored plays slowiy but continuously during that period, a process helped by the fact that it has held a top five sales berth (4-5-5- 4-5) throughout its five-week retail career. It looks likely to be the one to beat next week. The Artist's Betcha By Golly Wow! ends its first full week on the airwaves by jumping 73-33, fuelled by 38 plays from Capital, delivering 32.5% of its overall audience - a fact that illustrâtes the low level of support the record is getting from Radio One, where Prince records are normally received favourably. One of radio's favourite acts, The Beautîful South, araass 126 plays for their new single Don't Many Her in its first week on the airwaves, enough for it to début just outside the published 
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icemtier issue 

Was '96 the year for dance? MW reviews the year for the movers & shakers in the 
dance market and takes a look at what's in store for '97 
To advertise in this spécial supplément contact Adrian Pope on 0171 921 5933 
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(WV TOP 75 SINGLES 
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Label CD/Cass (Distributor} 
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ROTTERDAM 
" ^tsssssmmms^^s IXM |>lit j „ .rhllHr.n,||nvriWPhher/Steinman/WnghUHeallyUseiUi/iostouy^ r—jrxi—  

WHATEVER On is (ua is) i;reatJon/5Dnv/civini ALISHA ROLES THE WORLD 

Deconstruction 743214.27692/74321427694 (BMG) 
ni n™ BREATHE A SIGH «udgeonma^er.   

7 NO D1GGITY 

4 WHAT BECOMES.../SATURDAY.../VOU'LL NEVER... • 
>1 1: 33 5 NEIGHBOURHOOD , HD M irnnil «, Run IScon/Gnffilhs/Spacel     —————prFFfj Bianco Y Negro NEG 97CD1/NEG 97C (W) 46 1M Çatatonia ISampsonlSnnvATV(Mattiiews/Robeftsl    " "  ...oTcnnilcc Virgin VUSCO 116/VUSC 116(0 

Gut CXGUT 5/CA6UT 5 (Tl/P) 

g rroiQ; 
10» Mrd PrecinctTHIRD SCD/THIRD 5MC (P) 1 Cl-Tax (Brown/Crichtonl 23ra aracinciioiuwni'ennanll I   ,, BREAKFAST ATTIFFANY'S mterscopa ind soost/inc 80032 (bmgi Dean Blue Somalbing ICaslelll WC IPipesl 

yio friji 00 YOU WANT ME 4 Q Lau Q.Tax (BrowVCrichton) 23rd Pr 
49 

12 A&M 5820232/5820214(0 
13 Mil1, 
14' 

i-n nnN'T MAKE ME WaIt GingaVSCDT1618/VSC1618|E) 50 34 4 911 (Kennedy/lever/PercvlWindsweptPacific/CC/CbrysalisIMcUughlirVRankin/Goudiel -/-, c 1 rm EAST COAST/WEST COAST KILUS i„tersccpaiND955i W ImAU Gnmnmeraav IDr Dre/Sru-B-DoolVanûus IDr Dre/Vanous)  

.s S yoyaE gorgeous q 
iez 

Echo ECSCD 26/ECSMC 26 (V) Dodgy IJonesl BMG ICIart/Priesl/Millerl c/i rnrn l'M SO HAPPY I CANT STOP CRYING a&M5820312®20294|F) aUaiJ Stina (Padgham/Stinq) Magnetic (Sting)     _l_ 
17 mm YOU DONT POOL ME-THE REMIXES 55 3 

18 2whenifallin love 
lood/Moulder/Corgan) MCA (Corgan) tar CD0EC10/MCANT10 (BMG) 56 44 

19 3 STRANGER IN MOSCOW 
20 m\i 58 3 

21 btwwaterfall ran Coeverden) Sony ATV/IMN (van d im Bloc BLOC 104CD/BLOC104MC (P) 59 4 

22 Mushroom D1494/- |3N 60 3 

23 3 Hi-Life/Polydor 5757372/5757364 (F) 
24 33 

oc 19 41 BELONG TO YOU J Gina G (Métro) WC/Collectstar 
dino/Cumow) Gibb Bros/BMG (Gibb/Gibb/Gibb) 'olydor5755372/5755364 (F) 02 Ml M 

Etemal/WEA WEA 081CD/WEA 081C (W) 63 4 

26 PHPl TWISTED [EVERYDAY HURJS] onau» 64 4 

27 ' 2 CHASING RAINB0WS ^ ^ Polydor 5759292/57^10 RC 56 ,3 SOME MIGHT SAY • CreaBonCRESCDf()|GRECS204(3MV/V) OJ Oasis (Morris/Gallaqher) Creation/Sony (Gallagher) CRE204/- OO Rgra YEKE YEKE - 96 REMIXES ffrrFCD288/-(F) <t.O Morv Kante (Kante/Patrick) EMI (Kanle) -/FX288 RR 60 12 READY OR NOT • Columbia 6637215/6637214/-/-(SM) 
29 23 3 IT'S ALL C0MING BACK TO ME N0W O Epic6637ll2/6637ll4(SM) Ceiine Dion (StBinraan/Rinkoff/Bitlanl PolyGtam ISteinman) -/- R7 „ 3 ATOM BOMB VirginYRGDI25M0 w RukelFlukeJSixOfOnetnukel -/YRT125 
30 m 71 ONE NIGHT STAND EastWestEW067CD/EW067C(W) 11 The Aloof (The Alool) PolyGtam/BMG/EM! (The Aloofl -/EW 067T RO 3, 2 GOTTO GIVE IT UP AtlanbcA5632CO/A5632C(W) Aaliyah (Herbert/King) Jobete/EMl (Gaye) -/A5632T 
31 43 2 STAR A8iM 5820252/5820254(0 Bryan Adams (Lange/Adams) Badams/Zomba/Sony ATV/K Man (Adams/Lange/Kamen) -/- RQ 55 30 CIGARETTES & ALCOHOL O Création CRESC0190/CRECS190(3MV/V) Oasis (Oasis/Coylel CreatioiVSony IGallagher} GRE I90/CRE190T 
32 33 3 COUNTRY BOY EastWestEW070CD/EW070GIW) Jimmy Nail (NaiVRobson) Zomba INaill -/- 70 CS51 THE B0YS ARE BACK IN TOWN RCA74321417002/74321416994(BMG) /U Gladiators IStock/Aitken) (lynott) -/■ 
33 4 2 S1N G LE Parlophone CORS 6452/TCR 6452 |E| Pet Shop Boys (Pet Shop Boys) Cage/EMI (Tennant/Lowe) -/- 71 50 4ISTOFTHAMONTH k)v ^ Epie 6638505/6638504 (SM) 
34 33 4 ANGEL O East West EW074CD1/EW074C (WJ Simply Red (Simpty Red/Jean/Michel/Duplessis) Carlin (Franklin/Sanders) -/- 79 54 2»WANNABE* VirginVSCDX158aA/SC 1588(0 » Spice Girls (Stannard/Rowe) Windswept Pacific/PolyGram (Spice Girls/Stannard/Rowe) -/■ 
35 m HI NITE LIFE (REMIX) Hi-Ofe/Polydor5755332/575532410 Kim English (Burke/Jackson/Stingly) EMI (Burke/Jackson/Stingly) -/5755331 70 35 2 JUST ATOUCH ElektraEKR227CD/EKR227C(W) ' *» Keith Sweat(Sweal/HOP Prods) Slave (Webster/Hicks/Turner/Arinqlon/Young) ■/EKR227T PM BROTHERS & SISTERS A'I Around The World C0G10BE138/CAGLOBE138 (TRC/BMG) ju hmM2FunVy2featKalbrynDion(2Funkv2}CC(Evans/O'Connar/Kingl -/12GL0BE138 
07 31 5 PLACE Y0UR HANDS SrawS7fiB35712/fiR35714(SMl 

7 ZI 45 3THEFLAME ffrr L0NCD 389/10NCS 389 (E) fine YoungCannibalsISteele/Coxl EMI ISteele/Giftl ./. Tr .. nnw'T 1 nniz Rftniz im/vnirtcD ^ .    Reef (Drakoulis/Reef) WC |Re CRECS 221/CRE 221/- 
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(WV TOP 75 ALBUMS cin 
30 NOVEMBER 1996 

1 1 | Artist (Producer) Label/CD (D|sbibutor| 

D 
JAKETWO *2 Robson & Jerome (Wright/Stock/Ai RCA 74321426252 (BMG) tken) 74321426254/- 

A 2 2 3SP1CE*3 Spice Girls (Absolute/Stannard/Rov Virgin CDV2812IE) ve) TGV 2812/V 2812 
A 3 4 

7GREATESTHITS *2 Simply Red (Levine/Hucknall) East West 0630165522 (W) 0630165524/- 
A 4 5 

5BLUEISTHEC0L0UR* The Baauiiful Soulti (Kelly) GolDiscs 8288452 (R 8288454/8288451 
5 3 3 ARODND THE W0R10 ■ THE JDURNEY SO FAR * tadon828852(1) 

A 6 7 37 FALLING |NT0 YOU *4 Epie 4837922/4837924/-(SM) foster/Steinman/Gatica/Nova) 
A 7 * 4 A DIFFERENT BEAT ★ Boyzone (Hedges/Harding/Cumow, Polydor 5337422 (R Wake) 5337424/- 
A 3 CHRISTMAS PARTY • The Smurfs (Jackson/CorbetVErkel EMI TV CDEMTV140 (E) ens) TCEMTV140/- 
A 9.3 35 THE SCORE *2 ^ Columbia 4835492 (SM) 4835494/4835491 

108 3 IF WE FALL IN LOVE TONIGHT • Warner Bros 9362464672 (W) Rod Stewart (Various) 9362464674/- 
Ail 20 10 K ★ Col Kula Shaker (Leckie/Mills/Shep/Dodge) umbia SHAKER ICDK(SM) SHAKER 1MC/SHAKER IIP 
A 12 2 39 OCEAN DRIVE *2 Wild Card/Polydor5237872 (R Lighthouse Family (Peden) 5237874/- 

13° 2THEFINEST ffrr 8288552 (R Fine Young Cannibals (Fine Young Cannibals/David Z/Various) 8288544/- 

26 ' sTHEVERYBESTOF# 52- 
97 ,6 2ALISHA RUEES THE WORLD Mercury53W272IR CO „ Alisha's Attic (Stewart) 534Q274/5340271 

k 9Q « 8 SHERYLCROW# m ^■0 Sheryl Crow (Crow) 54 ^ 3 PBESLEÏ-THE AIL TIME GREATS 
iy/Stone/M Be 

GABRIELLE • Go.Beat8287242 (R Gabrielle (The Boilerhouse Boys) 8287244/8287241 

PolyGram TV 5338922 {R L 

4EV(TA(0ST)# Parker/Webber/Caddick) 
74321391264/74321391261 

2 HANK PLAYS HOLLY 
A 14 " 
A15- 
liesîi! East West 0630169352 |W) 

17 
18 

M9 
^20 
^21 

22 
23 

'24- 
^25 - 

Mushroom DX2005(3MV/BMG) 
!2 THE SMURFS GO POP! * 

A 90 2e „ TRAVELLING WITHOUTMOVING* SonyS24839999ismi J Jamlroquai (Kay/Stona/M Beatl 4839994/4839991 
30 3 

31 
a 32 - 
a 33 ^ 
a 34 ^ 

35 - 
A 36 ^ 

37 = 
a 38 « 
a 39 ^ 
A 40 - 

41 ^ 
a 42 - 
A 43 46 

44B 
A 45 " 

46 " 
47 « 

lEB68 

49 " 
A 50 53 

51 « 

, THE BEST OFO BlancoVNegro0630166372«30l66374/-|Wl 56 3 

57 un ]i 

60' VOICES OFTRANQUILITY 
Shirley Bassey (Smith) 

AfiO 64 ? STOOSH • ^ SkunkAnansielGt 

NUDE6MC/NUDE6LP 

TOP COMPILATIONS 
10' 

D 
11 m tu 
12 

3 THE LOVE ALBUM III « 13 8 7 KISS IN IBIZA '96 C 
3° 2 THE ANNUAL II - PETE TONG & BOY GEORGE Ministry Of Sound ANNCD 96/ANNMC 96/- l3MV/SMt 14 . THE BEST OPERA ALBUM IN THE WORLD...EVER! 0 Virgin VTDCD 10Q/VTDMC 100/- (E) 
4' , HUGE HITS 1996# warner.esp/Global TV/Sony TV MOODCD 5(ÏM00DC 50/- (SM) 15 6 40 TRAiNSPOniNGIOST)^^^(E) 

H6 2 THE BEST SIXT1ES ALBUM IN THE WORLD...EVER! Il • Virgin VTDCD 106/VrOMC 106/- (E) 16 ' 4 THE MOTHER OF ALL SWING ALBUMS Telstar TCD 2877/STAC 2877/- (BMG) 
6 4 , HEARTBEAT - NUMBER1 LOVE SONGS OF '605 * RCA/Global Telerêion RADCD 46/RADMC 46/- (BMG) 17 Eli tb GREATEST NON-STOP PARTY UNDER THE SUN 114 EMI TV CDEMTVD 149/rCEMTVD 149/- (E) 
7 El THE ULT1MATE PARTY ANIMAL 141 Global Télévision RADCD 47/RADMC 47/- (BMG) 18EIi m THIS YEAR'S LOVE (W1LL LAST FOREVER) XXX ^ Sony TV/Global TV MOODCD 48/M00DC 48/- (SM) 
8 5 3 GREATEST HITS OF96» TelstarTCD 2873/STAC 2873/- (BMG) 19 13 6 THE BEST...ALBUM IN THE WORLD...EVER! 4 f Virgin VTDCD 96/VTDMC 96/-(El 
9 9 , THE BEST MIX...EVER! • Virgin VTDCDIDB/VTDMC108/- (E) 20 '« 15 NOW THAT'S WHAT1 CALL MUSIC! 34 *3 EMI/Virgin/PolyGram CDNOW 34/ICNOW 34/NOW 34 (E) 

ner Bras 9362463202 (W1 

TCEST 2279/EST 2279 

t PolyGram IV 5358002IR dy Blues/Clarke/Various) 5358004/- Mushroom D31450 (3MV/BMG) 

64- 
651 
66 E 
67 - 
68 
69 - 
70 E 
71 1 
721 
731 
74 - 
75 - 

jiSAXMOODS-VOLUME 2 

npcov/Smitb) SLEEPMC 012/SLEEPLP 012 

)ly6ram TV 5359672/5359674/- (R 
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: 
AIRPLAY PROFILE 

STATION OFTHE WEEK Tay FM, sister to Radio Tay AM. is a Dundee-based station playing chart hits, AOR and dance music. It has been broadcasting for nearly irs and recently overtook Tay AM ii 
ireofl?.?1* h of 30% 

This compares favourably with the 109,000 listeners it had this time last 
Lteners than the AM service (which then had 123,000 listeners and a 20.6% shareofthemarket). John Burroch, head of music for FM, says he is very happy the station has managed to increase its tistenership despite the historically strong Radio Tay AM brand. "A lot of people said we had a tough task ahead, but we've done well to overtake them and when the next Rajar cornes through in Januarythere's no reason why we shouldn't get another good resuit," he says. Tay FM targets under 35s, especiallylS- to 25-year-olds, a large number of whom are included in the 30% reach, helped by the fact there are two universities in Dundee and St Andrews University is also within the 

"YouTi find Deep Blue Something and The Lighthouse Family on our playlist as well as Kula Shaker and the Spice Girls because, atthough we can't be ail things to ail men, we do try to be as diverse as possible," says Burroch. 
playlist each week, although he says he dues listen to DJs' suggestions and is keen to hear from pluggers who 
TRACK OFTHE WEEK 

TAYFM TOP 10 1 One And One Robert Miles (Deconstmctionl 19 2 If You Ever East 17 & Gabrielle (London) 18 =3 Say YouTI Be There Spice Girls (Virgin) 17 
=3 What Becomes Of The Broken- Hearted Robson & Jerome (RCA) 17 =6 You'teGorgcousBabybirdfEchollB =6 I Love You Always Forever Donna Lewis (EastWestl 16 =6 Words Boytone (Polydorl 16 =6 Unbreak Your HeartToni Braxîor) (Arista) 16 =6 Rotterdam The Beautiful South (GoiDiscsl 16 

display an understanding of the station's audience. "I try and listen to each record on its own merits and not catégorisé it," he says. "We tend to play little rap, jungle or heavy rock, but we have been playing the Warren G and Adina Howard single 
couple of weeks now. We go for credibilityinallfields." Tay FM has replaced its Friday night rock show with an albums show, and airs two dance shows on Saturday: the more commercial side between 12-2pm and more club-orientated tracks from 5-8pm. Catherine Eade 
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CHASING RAINBOWS FUN LOVIN' CRIMINALF™ 

SINGLE B1LIN6UAL Pet UNBREAK MY HEARTT 

o 
AINT MADAT'CHA CD DONT MAKE ME WAIT 9 < LLNEVER BREAK YOUR HEART AY YOU'LL BE THERE Spice Girls h Œ= 

IWISTED (EVERYDAY HURTS) 
IF YOU'RE THINKING 0F ME Oedgy 

È 
VIRGIN ATLANTIC 252 
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