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Spice Girls create history 
ul Conroy saya, "This i nt for us ' onderful of Tower I 

The single has so far sold 4.8m units Worldwide and has topped the chart in . 31 countries in thé past seven months, a record umnatched by a new act. The release has reached 1m sales in America where the Virgin acT's album Spice entered the chart this week at number six with sales of 700,000. It is the highest album début ever achieved by a UK act in the US. Virgin Records managing director 

. It certainly opens a lot more doors for UK acts generally. "This is something which has taken everyone by storm and it's gone com- pletely against the grain because a girl group from the UK has never broken America in this way before," he adds. Wannabe's US achievement brings lo an end an 18-month hiatus since Seal's Kiss From The Rose became the last UK act to achieve a US number one. Spice Girls' US success cornes at a time when the US industry is showing 

m in New Orléans, which featui from Spice Girls, Gina G and Space. Solomon said that the US industry should learn from the pop-orientated UK market. "We don't have a teen idol or a teen balladeer at the moment - music that makes little girls scream," he said. "I think they do that much bet- ter in England lhan in America, where they have a lot of pop stuff coming on to the scene. They also emphasise singles 
the 7 l-year-old 

Blur dedicated last Monday's London Astoria gig to Léo Finlay, Music WeelSs fl&R edilor who diod aged 32 at Christmas. Proceeds front the gig, which was staged to launch the hand s new eponymous album, will go to a trust fund which has been established (or Leo's wife and family. A benefit concert featuring The Fali, Travis, Tiger, Formula One and a spécial guest 
with détails available from Mark Allison on 0171-686 0939 or fax 0171-686 0991.  

Burgerto address Music Radio 97 Music UK i Burger has be keynote speaket Academy conference.Music Burger will address more than 200 executives from the radio and record industries at the event on April 17 at London's Bafta. Virgin Radio programme director Mark Story, who is chairman of the Music Radio 97 steering committee, delighted that Paul has 
New-look RM gives 
dance extra bounce RM, AflVs specialist dance maga- zine, this week unvciis a fresh look and a raft of new features. The new package includes an Urban chart highlighting the bur- geoning R&B market and the UK's first dance airplay chart compiled by Music Control. A Q&A with a key figure in the dance business will also feature each week along- side a label focus. "The new RM is more closely focused on the business of dance - and, hopefully, it's an even better read," says Music Week and RM édi- ter Selina Webb.  
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5 PolyGram posts flat profits for 96 
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Spice Girls are not the only UK act 
r^o^e Chemical Brothers and The Prodigy are being keenly watched to see if their record sales can match growing industry iuterest. The Prodigy's Firestarter moves up five places to number 41 in the new Billboard singles chart, while Chemical Brothers' Setting Sun slips 15 places to number 95. It is a strong chart for UK acts, with 11 UK acts and three UK-signed acts - U2, Gina G and The Cranberries - in the Hot 100. 

agreed to deliver the keynote as the in the music business on behalf of the year's Radio BPI, and in particular his rôle as Brit " " Awards chairman, has made him one of the industry's most influential figures." Session topics and speakers for the daylongev Event organiser and producer Kathy Leppard urges delegates to boo 

Singles power UK industry to new highs 
The UK mi high last year In the final quarter, ! up by almost 24%. compared wit same period of 1995, to 24.1m i The impressive figures pushed th The value oftheUK record industry gles market up 6% to 78.3m fo hit a new neak of £l.lbn in 1996, after whole year. a final three months in which 79m BMG and BPI chairman albums worth £384m were sold to the Preston says the r^lts reflect. ^ 
(worthfôBVmwëreshTppe^isirEKè- particularly in the light of disapi whole year, an increase of6% compared ing figures for other territones. " 

le adds. 

The singles mar most dramatic upiirt, to re _ejtUevd_ginceJ982 anc fourtb hi rfgest vear yet for 
experienced the the be 

will respond to good prod- 
The UK figures compare particularly favourably with the US industry which last week unveiled figures showing the 

ket up just 1.7% to $12.5bn. The Record Industry Association Of America (RIAA) figures show unit sales up by 2,2% to l.lbn. The biggest growth came in the traditionally poor singles market in which business was up around 10%. • See p8 
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Smith, bas been atthe lorelraat of music 
1989, and is beat known for initialing tho Evening Session in 1990. A producer ol thi show until 1993, ho became executive 

One in 1999. Smilb is acknowledged by promoters and pluggers as a key figure ; Radio One, and bis departure in 
of programmes at Wise Buddah 

Pluggers back Smith 

in top Radio One rôle 

One's head of music last Wednesday (12), as BBC Radio also announced that GeoiïMullin - currently head of music at London station Melody FM - wffl take on a parallel rôle as head of music policy for Radio Two. Smith rejoins Radio One from independent radio pro- duction corapany Wise Buddah, found- ed by Radio One DJ Mark Goodier, just two years after leaving t 
ce full h Wise 

Matthew [Bannister, BBC < radio] and Andy in programmmg Europe's greatest music station was an opportunity I couldn't miss." Goodier will take over as managing director and head of programmes at Wise Buddah, Parfitt says, There are things Jeff is keen to do with the daytime output which will involve looking at making 
envisage more new music on Radio One when Jeff starts." Scott Piering, director of Appearing, says Smith is the "polar opposite" of the 
Trevor Dann, who will cease his involvement in the Radio One playlist when Smith joins in late March. "Jeff w, the Radio One playlist, reporting to Radio One deputy controller Andy Parfitt. Smith says, "Retumingto Radio adds Piering. Than One as head ofmusic policy and joining know where we are 

'e plug- 

"It's brilliant news for pluggers and for Radio One. JefTs got a great cross-sec- tion of music knowledge which will be 
from Radio One. He is well known and liked in the industry. The reaction to Geoffs appointment has been good, too." Mullin's appointment at Radio Two was overshadowed by the news of Smith's return, but his move also repre- sents a return to the BBC from the independent sector. While at Radio Two, Mullin produced Terry Wogan, Jimmy Young and Sarah Kennedy, before leaving for Melody in 1994. He wffl report to Radio Two con- 
March or April, soon after Rpjar 

Independiente going global 
with Sony licensing contract Andy Macdonald's Independient label has confirmed a Worldwide They'repk licensing deal with 

The deal, effective immediately, 
The deal w 

dled by Epie will go through Sony's sales and Music Enter distribution network in the UK. "  j Independiente is launching a US office to work alongside Epie in the US, which will distribute the labd's 

jck after an ini- Macdonald by Sony UK chairman and ceo Paul Burger. Negotiations also involved The label Paul Russell, président of Sony - tainment Europe. tys he is looking for- orking with what he shaping up to be an 
it A&R m iof the 1 

inted. Independiente chairman Andy record in assemb Macdonald says he had some "very highly creative < flattering" offers for international developing very si rights to the label, but says Sony is well known. W displayed the most understanding Independiente it w about what the label wai for. "Sony proved fully responsive t 
independent company," sny Macdonald. "We're very ambitiou and their market expertise an muscle will be vital to at breaking UK relea 

Worldwide was concerned." The first UK release under the deal will be the début single from Scottish four-piece Travis, the first band Macdonald signed to 
album is expected to be the first US 

MW awardstoget 
thePeacocktouch 
month's Music Week Awards, The company will be putting together a video montage of some of last year's biggest-selling singles and albums for the awards which will take place at London's Grosvenor House Hôtel on March 6. Peacock will also provide animation and graphie sequences for the awards. Last year, Peacock Design designed the MW Av m Keith 

what we can do because every key figure from the music industry will be there." A few seats are still available for the Music Week Awards, for which judging has now been completed. The closing date for entries for the Creative & Design Awards - which take place at the Royal Lancaster Hôtel in central London on the evening of April 14 - is on Febi — - - • ■ ■ 8 for i ising, design & packaging, web- 

NEWSFILE 
Music Week moves to London Bridge Miller Freeman Entertainment, including Music Week, MB/and CIN, is moving to new offices this weekend. From next Monday (February 29), the opération will be based at8 Montague Close. London Bridge, London SE1 91IR. TeIephone and fax détails wi11 remain the sâme. 
Court rules withdrawal of Girl Power LP Global TV was forced to pull its Girl Power album last week after Virgin Records gained a High Court injunction, ciaiming the title infringed copyright on its Spice Girls' artwork. The injunction was due to be followed by a further hearing today (Monday), the intended day of release. Global hopes to release the album next Monday (24) if cleared atthe hearing. 
Bottomley opens EMI music exhibition EMI Music's lOOth anniversary music industry exhibition launched by National Héritage sécrétary Virginia Bottomley in Edinburgh on Friday. The show moves to London's Canary Wharf in July and York in February '98. 
World Music to relaunch Upside Down World Music Management plans to form a new version of Upside Down after splitling with the original Ijgfcup. The group were launched a year ago by World Records on the back of a 50-minute BBC Inside Story documentary. However, the four band members decided to terminale their contract with World Music after World Recordjjiyent into liguidationinJaguary. World Music director Nick Stolberg says the band will not be able to call themselves Upside Down because World Music owns full rights to the name. 
Brighton festival focuses on live scene Live music and club culture are to form the centrepiece of the new Brighton Fringe Festival staged from May 2 to May 26. The fringe, which coincides with Brighton's international festival, will include workshops and seminars - staged in conjunction with the International Managers' Forum and MCPS - as well as live concerts and a célébration of a decade of club culture. 
MVC expands with Coventry outlet Music and video chain MVC opened its 35th store last week with a 3,700sq ft site in Coventry. Ken Lewis, managing director of MVC, says the chain plans to continue its expansion throughout 1997 and beyond. 
Deadline draws near for Ivors entries The closing date for entries for the 42nd Ivor Novello awards is Spmthis Friday (21). Nominations are sought in the following catégories: best contemporary song; best song musically and lyrically; best commissioned film score; best song commissioned for a film or broadeast production and best score commissioned for a broadeast production. Entries should be sent to Basca. Téléphoné 0171-629 0992 or fax 0171 629 0993. 
Sony Music Video launches budget label Sony Music Video is launching a budget video label, Direction, in March. Five videos featuring Babyface, The Sangles, Motorhead, Cheap Trick and Prefab Sprout will be released on March 17 with adealer price of £4,08 and expected retail price of £5.99. 
The Score hits four-times platinum ^ Fugees' The Score was certilied four-limes BP» platinum last week by the BPL OthéT certificatioilsvvent to the albums Blur by Blur and Exorcising Ghosts by Japan (both gold), and Placebo by Placebo and the The Soul Album (both silver). Silver went to the Backstreet Boys' single Quit Playing Games. 

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. http;/ /www.doifWMsic.com ^ TOTP EXTENDS IT5LEAD IN ABC FIGURES - p4 ► ► ► ► ► 
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COMMENT 
Work to make UK pop work for America Culturally America may be a country which slrikes many Europeans as superficial beyond beliei. But paradoxically. when it cornes lo music, America suffers from a strange cultural snobbery. There's a morbid interest m authondcity , in "musicianship" and 'artistic vision". Of course those things bave their place, faut none of them are prerequisites for successful pop. Sadly, America - and particularly Ihe US music industry- does not get pop. Ifs a point which became ail too clear last week at the Gav/nmusic radio convention in New Orléans. Overheard conversations m the hôtel lobby suggesled UK triuraphaiism over the success of Spice Girls may be prématuré. They just don't get it. Thursday nighf and a Warner Bros showcase for Gina G reinforced the point. As Gina flounced and chirped through four outfits in foursongs - and the new material is very strong - the assembled radio programmera stood mouthed. They just didn't get it. can musical orthodoxy was formed and frozen in the rock era of the Sixties and Seventies. That s the n why, if you look at the US Top 40 - and it was a point made by Tower records chief Russ Solomon - they no indigenous white teen pop. The resuit is that young white kids are forced instead to huy the same music as their parents. Which ail leads to a numfaer of conclusions. That there could yet be a huge latent demand for pop music which speaks directly to white American teens. That the US industry is unlikely to be able to satisfy that demand. But that our European arrogance should not mislead us that it will be easy to beat a system which is inherently biased against pop. The success of Spice Girls and Gina G is a tremendous achievement. The point now is to press home that advantage and to create the pop that America is unable to create for itself. Sfeve Redmond 

TILLY 
How ahout Upside Down II -the truth? So ifsfinally gone Upside Down for Upside Down's record label, World Records. Now why should we be surprised? No-one bas ever seen so much money spent ew acl, including full-page colour ads here, there and everywhere for their single. At the time of the BBC documentary on the formation of the band the industry was disbelieving. The Beeb should now do a follow-up showing how it ail ended in tears. After ail, they appeared to be saying, "take any four good-looking boys, average sounds, a potfull of money and you can bave success". We know fhîs isn't true - can the BBC let the public 

Who in radio is catering for the kids? Well, ifs officiai. Oespite ail the money spent by record companies on their own promotion guys, independent promotion and hospitaiity to convince Radio One to play records. Radio Two bas a bigger share of the weekly audience, for only the second time ever. Radio One thinks it caters for tlie 15- Z5-year-olds, with Radio Two for the over 25s to heaven. But who caters for the kids who love music from an early âge, grow up with it and become the album buyers of tomorrow? Yes, you're right - nohody. The hottest kids record is the brilliant Where Do You Go by No Mercy, which is selling by the bucket load, but on the airplay chart it is nowhere. Obviously, there's no room for it when the awful Blur single is played 28 times a week, despite its plummet down the charts. f believe Radio One will continue to lose audiences with its mindless, no-personality presenters and suspect music policy - would the last one listening switch the radio off. 
rillyRutherford's column is a personal vil 

TOT? extends ABC lead 

as pop and dance surge ^  terlv pleased with the rise otMuzik. by Catherine Eade 
Tire BBC's TOTP magazine has e; ed its lead over rival Smash H become the UICs biggest-selling 

ts highest-yet ABC figure of 
Circulation figures for the UK maga- zine market for July to December 1996 show mixed results across the music titles, with particular strength dis- playedii s/i Hits re 

bined with a TV advertising campa 

a 9.8% for the 

TOTP(BBC) Smash Hits (Emapl QIEmapI NME(IPC) Select (Emapl The Face (Emap) MixMag(Emap) VoxdPCI Mojo (Emapl Muzik(lPC) MelodyMaker(IPC) Kerrang! (Emap) Meta) Hammer (Dennis) Source: ABC figures for Jul- 

111,211 106,648 113,028 88,160 79,882 te three rock 

in Septem ir helped 1 
because sales for each issue are going 
really developed the magazine's charac- ter over the past two years." In the dance sector, IPC's Muzik mag- 

larly pleased » "For a new magazine t  
in the compétitive dance area is great 
^faMy^Maker suffered a further rlprline with a 19.8% drop m readership taking ît below 50,000. Vca fell by 15.5% and New Musical Express suffered its first fall for four years. with its circula- 
' IPC specialist group publishing direc- tor Andy McDuff says he "= "ft con- cerned with the drop in tl titles. "The fact that there ..e Glastonbury had an effect," he says. •The nature of new music magazines is that you take risks and accept that some issues don't sell as well. But we know we have very solid products, and the inkies are still incredibly strong." McDuff says changes are planned for Vax which will be implemented over the coming months. Emap's music titles mostly saw rises, with Mojo recording a substantiel increase of 21.5% and market leader Q a slight upturn of 2%. Select's circulation fell 5.3%. 

King:TTIquitEurovision 
iftheUKentryflounders' 
Jonathan King has vowcd to quit his rôle as music exec- utive for the Great British Song Contcst if the UK does 

King believes the UK has a strong chance of victory with one of the four songs which have been selected by Radio Two listeners to compete in the Great British Song Contcst's final stage. One of the songs, the Kimberley Rew-penned Love Shine A Light, was performed by Katrina & The Waves on the National Lottery Live show on Saturday (15), while Yodel In The Canyon Of Love, written by Kenny MacDonald and Gordon Macdonald and sung by Do Re Mi featuring Kerry, is included in this Saturday's (22) programme. Don Black and Richard Kerr's song, You Stayed Away Too Long, will be performed by Joanne May on Mardi l's show and For The Life You Don't Yet Know, written by Nick Spindler and Peter Thompson and sung by Sam Blue, is due to be aired a week later. The four will then feature in a BBC1 spécial at 3.30pm on Sunday, March 9, with a téléphoné vote deciding the wlnner. The resuit will not be announced until the Lottery programme six days later, however, when the winning song will be performed. 

- r ; 
Zomba Music Publishing's Worldwide expansion policy has seen it strike a deai to establish a presence in Scandinavia for the first time. Steven Howard, managing director of Zomba Music Publishing, has 
producer and pubiisher Denniz Pop and his company Cheiron, which will see Zomba's london division publishing and managing Pop and his team and opening an office in Sweden. "We were looking for a presence in Scandinavia and Sweden seemed the obvious place to 

Michael hailsthe internet 
as music industry s future 

rge Michael declared the : be the future for the music industry, as he made a rare appearance at last week's Milia conférence in Cannes. Michael appeared at a press confér- ence held by Progressive Network, the inventer of the intemet's most popular real-time sound delivery application, 

rarning to^those in the industry v 
"I corne from an industry that doe: really like the possibilities ofthe inl net," said Michael, referring lo the n 

tems. "It takes away the middleman, gives the people exactly what they want - and it's an efficient and respectfui way for the artist to communicate with the fans. Little men the world over are los- ing sleep right now." Progressive has already signed part- nership arrangements with majors including Sony, Warner, EMI and Virgin to promote RealVideo and their acts across the internet. The four-day Milia event drew to a close on Thursday, having attractod more than 1,200 companies from 36 

dotmusic strikes 
deal with Levi s 

Strauss. The ad campaign forms part of Levi's new marketing drive on the internet and has been launched to complément the company's current Mennaid TV campaign which started last week. The 
Website designers Obselete and BBH have put together the designs of the campaign which is using short interac- tive logos, called I-Candys, to communi- cate information about the brand. 

manager, says, "There are few bigger global brands than Levi's. Its advertis- ing is synonymous with music and style and their récognition of dotmusic is a mtofthes 
► ► ► ► ► THE CONFIDENCE THAT POWERS BRILLIANT! PR - d6 ^ ^ ► 

MUSIC WEEK 22 FEBRUARY1997 



EM! regains its publishing crown 
usic Publishing regained its it the top of the publishing t share rankings in the final r of 1996. r Reichardt's team toppled •am Island after a period in it claimed 100% of singles by îraxton, Robson & Jeron imiroquai, as well as shar s by The Prodigy, Robe 

Warner Chappell came in third with a 9.8% share, ahead of Sony on 7.5%, MCA on 7.1% and BMG on 
PolyGram further established itself as EMI's closest rival, topping the singles rankings on 17.9% with 100% of hits by Celine Dion, iful South. tmpan; also claimed 

EMI topped the overaU ra with a 19.0% share of the r ahead of PolyGram Island oi 

Fugeej 
shares in hits by Spice Girls (50%), Boyzone (80%) and the Dunblane single (50%). EMI was second with. a share of 

17.4%, with Warner Chappell third 
In the albums listing, EMI was top with a 20.3% share, ahead of PolyGram on 17.1%. Warner Chap- pell was again in third position with a 8.4% share. The quarterly figures also show independent publisher Windswept Pacific improving its overall share to 5.5%, through its 50% shares in the two Spice Girls singles, the two biggest sellers of quarter. • Full detaUs next week 

Levy remains bullish as 

PolyGram's profits slip 

PolyGram presiden is confident the ci unveiling disappointing flnan- cial résulta for 1996 last Wednesday. Levy announced fiât operating profits, citing lower than expected sales of albums by the compan/s international ;d with slow industry 

EMIMUUMMl 
Musio operating income£360.0m -3% Operating margin 14.0% -8% Pop sales £l,915rn +2% figures are converted using the exchange rat £1= NLG3.086. Source: PolyGram. 

resuit of £60m restructuring costs. Sale of pop repertoire grew just 2% it ws revealed in the report, which covers th 12 months to December 31, 1.996 (se table). The which wi ational in Novei includes PolyGram's move Milton Keynes distribution centre in October, will leave the company leaner and more efficient, says Levy. PolyGram's 5% growth compares favourably with estimated global music industry expansion of just 3%, Levy says. But he adds, "Our figures are in line with expectations, but we are disap- rd because they ' ' ' ' 

PolyGram is capable of achieving." Levy says the performance of UK repertoire both domestically and inter- nationally was disappointing in 1996, a year which was hampered by changes in management including the repercus- sions of the Go! Dises' deal and the dis- tribution move. "We have also just started working on the Lighthouse Family in the US now, which we could have started earlier," he says. "And Beautifiil South are a mys- 
we might have expected [intemational- lyl, but that's not for the lack of trying." Levy believes British acts can begin to capitalise on the rebirth of US interest in pop. "I think the tide is turning and the American market is becoming a lot more 

Cardigans are showing," 1 thinkwe Intern od by tl music maricets, wmen saw a snuc away frora worldwide blockbusters and 
toire in 1996, Levy says. Despite the release of a number of superstar albums, none passed the 5m mark; The Cranberries' To The Faithful Departed sold 4.4m units, while Bryan Adams' ISTil I Die sold 3.9m. In 1996, PolyGram had 34 albums which sold more than 1m units - com- pared with just 16 in 1991 - of which eight were by local artists such as Germany's Andréa Bocelli, France's Florent Pagny, Hong Kong's Jacky Cheung and Brazil's E G Chan. Levy also revealed that Europe's first Motown Cafe is being planned for London by the end of the year. Advanced discussions have already been held to finalise a site in central London for the cafe, which follows the launch of the first sites in New York and Las Vegas over the past 18 months. Outlets are also planned in Orlando and the Far East, Levy adds. 

NEWSFILE 
Ad revenue in radio industry soars The radio industry was the fastest growing advertising médium last year according to a new Advertising Association survey which shows its ad incame hit a record high. Revenue for the year reached £309m according to the survey, up 15.5% on 1995 and giving il a 4.6% share of ail display advertising expenditure. The figures represent growth of £110m in the past two years. 
RA issues GWR with ownership warning The GWR Group has been instructed by the Radio Authority to ensure it adhères to the média ownership rules by April 7. The group is now over the 15% limit on radio ownership following its acquisition of Classic FM. In a separate move, GWR has appointed two non- executive directors to its board - Simon Duffy, currently finance director of GWR shareholder EMI, and Sir Peter Michael CBE, a former chairman of Classic FM. 
New AM frequency debate opened The Radio Authority is inviting comments on the uses of a new frequency, possibly for use as a national AM waveband. The authority published a consultation document about the use of 225KHz and is inviting views on the level of demand for a further national AM frequency. Submissions must reach the RA by March 31. 
Meekings promoted at PolyGram PolyGram TV managing director Brian Berg has promoted head of marketing Karen Meekings to director of marketing and repertoire. Meekings, 38, has been at PolyGram eight years and was formerly at EMI and CBS. 
Simon Tauber Contraryfo last week's Gina G talent feature, Simon Tauber-who co-wrote Ooh Aah...Just A Little Bit-also co-wrote FollowThe Light and HigherThan Love. He has a publishing deal with Massif/ Peer. 

leah 
andreone 

RCA'sNorth& South 
set for prime TV slot 

îe year after landing starring rolc 

gramme about a group of schoolghildren who forn bandl- Being screened from April, the sériés is produ< 

f a 

Lth BMG and will "By Initial Film & TV feature at least two songs per show. Massive's Tom Watkins and Sally Shires the act and RCA is planning a sériés of reler Joseph, RCA head of artist developme deal for the label. He says, "The televi enormous deal. There was a great in industry last year about coming up with a new televiî programme for artists and now wc've got one." BMG chairman John Preston says, "We are very ej ed about North & South and No Swcat. No one has re ^ 
Initial'and th^BBC hàvegot it right^nd NoTth^ Soù'th | by RCA at the end of April, halfway through No Sweafs run on BBC1. définitely have." ! The track is the first resuit of their collaboration with producers Rose Watkins, who also manages East 17, says Massive had ; ^ foster_ ^ have also worked with East 17. RCA's David Joseph already asseinbled the line-up of the group around lead . says ^ re|ease w|n he followed hy two lutlher singles ahead of vxîculisL'guiUirist Lee otlci" as part of a plan for a TV pro- gi-amme about a young bi 

North 8i Soulh's début single l'm A Man Not A Boy r 

ar. The band an though no détail: 
^ ^ ^ ► TRADEDELIVERIES HIT RECORD HIGH - p8 ► ► ► t> 

rf?' 
Début Single 
Out 3rd March 
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An unswerving self confidence 

drives the independentplugger 

a. PRand promotionscompany and some- time label, is not one to play down the 

It is a confidence - maybe arrogance 
plugger, of 24 years standing, to his peers in the promotion business. W- ■ 
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From 24 February 1997, 
companymajor. y 

the éditorial, sales and production office 
Ferris has since poached RCA director anybody meddling in his world. He of promotions Nick Godwyn and head of doesn't like people from record 3S£rkrrutmostof 

Miller Fr;7e:SatrGroup 
TV Nicki Chapman as joint directors. companies calling télévision 
rf^romo tions KUy Se^d to îe^d frealTout.^ ^ hate that'bUt ^ JUSt 

SIeIHIS. 
London^ Bridge 

London SE1 9UR 
Tel: 0171 620 3636 

plugger," he says "It's someone who believes in the artist andTe mush: and can enthuse naturally. We're not 



TRICKY Best Britlsh maie solo artist, Best British producer 
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High singles and albums sales 

lift'96 to record-breaking level 
BPIfiauresshowsinales uc 11% on lastvearwhile albums turnover hits 208m deliveries 

ALBUMS fourth quarter albums sales 
A slightly flat end to 1996 cannot take the shine off what proved to be another record breaking year for the record business, according to the BPl's trade dolivery figures, The facts outlined in the figures speak for themselves - album sales reached a record high of 20Sm deliveries, while single sales increased 

tr, dominated by three Spice 
number of chart-toppers - 25 in total - will go down as the fourth biggest for singles. Only 1978 (88.8m). 1979 (89.1m) and 1982 (78.6m) were better. The uplift in the singles market is the headline success of the figures. In the final quarter, sales were up by an astonishing 23.6% to 24.1m (value £35.7m.), a particularly impressive achievement given that last year's figure was the biggest of the Nineties. 
quite as exceptional for the year as a whole, but still reached double digits for the third year in succession. Deliveries for the year as a whole were up by 10.7% to 78.3m (£120.0m). There is no getting away from 
the albums market, though, For the first time since 1992, albums busine 
October and Deceraber actually fell slightly, compared with the same period in 1995, by 94,000 units to 79.0m (£384.3m). It is a dechne which BPI research director Peter Scaping describes as "statistically insignificant'. Besides which, it is a comparison with what 
year ago, when albums by Robson & Jerome, Oasis and Beautiful South pushed deliveries to 79.1m, For a clearer picture of the state of business, a look at the whole year is more enlightening. Here it emerges that the size of the business for the whole of 1996 reached 208.4m (f957.2m), up 6.2% on 1995 and the highest for any year on record. The previous best year was, in fact, 1995, when album deliveries hit a peak of 196.1m (£904.5m). The 10% and 6% rises year-on-year look particularly healthy in the context of figures unveiled by US industry association RIAA last Thursday, which show that the total number of units 

SZ)in S' 2-2% 
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TOTAL UNITS = 79.flm 

TOTAL VALUE = £384.3m 
SINGLES 

TOTAL UNITS = 24.1 

TOTAL VALUE = £35,7m 
ALBUMS: ANNUAL FIGURES SINCE 1973 SINGLES: ANNUAL FIGURES SINCE 1973 

THE BRI DELIVERIES SURVEY The BPl's trade deliveries survey, which has been compiled since 1373, is the longest-standing measure of the UK The poil doesnotcouer 
Sixteenleading distributors sopply their data to an independent consultancy which then passes on the audited figures to the BPI without identifying spécifie companies. BPI research director Peter Scaping estimâtes that the returns usually account for about 95% of the total market to compensate for the unavailable 

.quarterlyCINdataisused. o général belief, the survey also tsandproduct which is returned by retailers. Consignments deliuered for export are also excluded from the survey, although Scaping concédés that t exports may slip through. 
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From TheUK'à Moét Succesâfïul Group 
eV€R! 

il Top 15 Singles & The Best Is Still To Corne... 

Don't.Vou Love Me 

m 

The New Single-Out Next Week 

TV's alreadycontirmed: The National Lottery, The Box, 
GMTV, The 0 Zone,Live & Kicking, Seratchy & Co. 

Available en 2 CD's & Cassette 
CD1 includes 2 brand new tracks 

CD2 includes mixes front Blacksmith, Ronnie Size, 
Mark Picchiotti & Tony De Vit 

See Stemal on their Spring '97 Tour 
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STEVE LAMACQ UIM A&n 
Everything's a blurthis week, and net just because of this on-going conjunctivitis which means 1 can now only eue up records with one eye shut. The blurred week started at the Astoria, with Blurthemselves playing a 'low- key' gig - which was anything but Tow key'. My first memory of them was when they played as Seymour atthe Oval Cricketers and thinking that guitarist Graham Coxon's stripy top was a bit snazzy. Damon used to throw himself around so much that the other members of the band probably came off stage bruised to the bone. Ail this - and a demo of She's So High - and it was quite promising. I remember a couple of majors floating around asking for tapes, but Food had the bottle and the developmentdeal... I imagine when the 

officiai Blur book is written we'll find out ail sorts of behind-the-scenes A&R stories, but I still like the story-true or not-that one of the conditions of their contra et was that drummer Dave Rowntree promised to stop wearing pyjama bottoms on stage... There are no such clothing restrictions, though, for Mansun. l'm often accused of being too harsh about the majors, so 1 suppose I should pass on Paul Draper's comments, in a Radio 1 interview, that Parlophone, showing ultimate confidence in them, have letthem do as they please, resulting in the boid sound of their Attack Of The Grey Lantern LP. In fact, the only faultthey could find with their A&R man was that he could do with some newjumpers... Meanwhile, back in Blur land, what effect will the band's new more 

expérimental album, have on other groups? Strangely, as the foursome move away from Country House and Charmless Man, there may be more space to manoeuvre for the likes of Blur- influenced bands like nascent major label signings the V-Necks... Even my memory's blurred this week, so 1 can't remember whether Tve mentioned taies of Brighton teenagers Tampasm joining Mercury, or the factthatJolt-the band Tampasm toured with recently, and who feature ex-Senseless Thing Mark Keds-are apparentlysticking with their own Scared OfGirls label forthe releaseofa mini-LP... Hopefully everything will be clearer nextweek... 
MUSICWEEK 22 FEBRUARY1997 



MUSIC MARKETS COVERED IN THE MBI WORLD REPORT 1997: 
Western Europe Ausfria Belgium 

North America Canada United States 
Latin America Argentina Bolivie Brazil 

Africa/Middle East Egypt Israël Nigeria Saudi Arabie South Africa Turkey 

The MBI World Report 1997 is availabie from Miller Freeman Entertainment priced UKÊ495/ US $795. 
To ORDER YOUR copy, call Steve Chapman on Tel: 44 (0)171 921 5937 Fax: 44 (0)171 921 5984 
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COUNTDOWN TO THE 1997 SHOW 

Look Back In Angerby Oasis,' Wannabe by Spice Girls, Firestarter by 
BornSIippymdM" c St cet 

whi^Babvbird VYou're 

Apollo 440's entry into the Top 10 week with Ain't Talkin' About Du 

which just raissed the Top 20 last year, their appearance on Top Of The Pops 

APOLLO 440 

m 

■ed, Happy Mondays and particular have kept faith in them. uff, so we've been in the studio Coldout. It will undoubtedly" go down Theyre very bright people, they're nol 
sSSŒSÏ SsrHtrr 
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with its strong hooks and emph guitar riffs, suggests Smaller ai 
collections. □□□ DEUS; Roses (Island CID645). The Belgian act's stylish brand of intelligent rock 
but. like the last single Little Arithmetic, this is of just too high a qualîty to overlook. □ 0&--' WET WET WET: If I Never See You Again. (Mercury JWICD29). String-drenched balladry canying Lyle & Britten songwriting crédits add up to a typically lush Wets outing as the band approach 10 years of chart success. □ DO AMBER: Colour Of love (Tommy Boy TBCD77481. What promises ta be jaunty 
enjoyingTo^MUS succes^'sadly, rather foi-mulaic Euro-pop from the Dutch-born singer, □ □ H KELLY: I Bclieue I Can Fly (Jive JiveCDUS). A smoochy gospel-tinged ballad 

ETERNAU DISPUYING A MORE MATURE SOUND criticaUy-hot Welshman. Sound? like il 
woke up 20 years later. □ D □ PREGNANT: Mood Master (Swarf Finger Records SF012CD). Not destined for 

fror te fort: de US and should ignite here.Dliâl".h KERBDOG: Mexican Wave (Fontana 5741031 Chugging rifis, low-1 

established a 
tck-pop songs and So Tough continues the line. Mélodie, great chorus and a perfect radio record, it just need more exposure. O □ □ □ LIVE:Lakini'sJuice (Radioactive RAR5P3896I. Dirty guitar and sludgy beats demonstrate a wilfully heavy sound leavened by strings for the first single from the fortheoming album Secret Samadhi. It's guaranteed to be huge in their native US but the UK is not likely to be so keen. Qpiii' * i- GORKYS ZYGOTIC MYNCt: Diamond Dew (Fontana GZMCJ2). Another dose of inventive, drearoy progpop from the 

io playjx ^ ^ 
the Evening Session. File under alternative. □ □ □ THE FRANK & WALTERS: Colours (Setanta SETCDR051). The Cork band show they mean business with this sophistically charraing single which, thanks to its twangy guitars and catchy chorus, cannot fail to appeal. □ □ BIS: Sweet Shop Avengers (Wiiija WIJ 67CD). More shouty kinderpop from the Scottish trio. Formerly the Next Big Thing, the/re beginning to sound like a one-trick pony, O □ 

Wonder (Polydor er faultless ballad from the million-selling A Différent Beat. A? they've already proved, this type of songwriting maturity has an appeal whfch stretches beyond their original young audience. □ □ □ □ 

superb acoustic version of The Day Caught The Train, reveals how mu 
Sixties Midland bands such as The Race and The Move, □□□□ 
This second solo album from NashviUe's latest Grammy-nominated songwriting sensation has enough edge and émotion to live up to its name, but breaks little new ground. □ □ □ APOLLO 440: Electre Glide In Bine (Stealth Sonic/Epic 55X2440CD). Fresh fr Top 10 single s js, the re 

mélodies, this sterling effort from The Candyskins is simply a delight from start to finish. Pure, classic pop rarely gets better than this. □□□□□ 0KUMBA ZOO: Wakc Up and Dream (Arisla 07822189312). These ultimately lightweight So uth African glam ecowarriors sound like Opus III fronted by the Cocteau Twins' Liz Fraser in Sacred Spirit mode. □ Q 

i with their second: features the last work of Billy Mackenzie among the full-on electro rave tracks-DDClD ir Zéro (Création CREDC192). The self-styled "new urban Beach Boys" deliver an album that lives up to the expectation aroused by three singles so far. □□□□ SHUDDER TO THINK: 50,000 BC (Epie 485938). On their début Epie album the trio play a weird mix of pompy, indie punk rock married to a singer who sounds like a breastbeating Marti Pellow. Difficult to see the appeal. □ □ SILVERSTATE: Gondwarain (Prestige CDSGP0138). This composer and musician Works with ethnie ambient dance rhythms to create a Sacred Spirit-style outing. □ ÛD ADRIANA EVANS: Adriana Evans (PMP/Loud/RCA 07863653582). This San Franciscan singeFs début competently mixes R&B, hip hop and - most prominently - jazz into a smooth brew which, in feel, is more Ronnie Jordan than Young Disciples. Should interest the Rebirth Of Cool contingent □ CJ® 

ADRIANA EVANS: A SMOOTH BREW LEAH ANDREONE: Veiied (RCA 07863668972). Alanis-style rocky musings from this 23-year-old San Diego singer- songwriter. A little more shrill and a little more lyrically challenged than the former, but she may attract fans. □ □□ . | THE KINKS: To Tire Bone (EM1PRDDCD3). Live recordings of 27 classic Kinks tracks, ranging from acoustic versions to a bigger studio-style sound. Great, but audience participation can get a bit much.DDO OST: Romeo & Juliet (Capitol/EMI 8377150). Already huge in the US, this Nellee Hooper-compiled album features tracks from Radiohead, Garbage and The Cardigans, as well as some previously unreleased tracks from Des'Ree, Everclear and others. DDDO NICK CAVE AND THE BAD SEEDS: The Bootmans Call (Mute CDSTUMM142). Cave follows up the Murder Ballads album with some downbeat "love songs" of an intimate nature. Fans won't be disappointed with this 12-song set for which the recent single Into My Arms set-s the tone. DdDCiO 

Chas de Whalley. Catherine Eade, Duncan Holland, Mike Pattenden, Selina Webband Paul Williams. 

ALAN JONES TALKING MUSIC 
Fugees are backwith two prospective hits. On Columbia, their remake of Teena Marie's Oh La La La - customised as Fu-Gee-La - is one of their more inventive covers. Itactuailytakes very little from Marie's single, and is a great deal more innovative than their cover-by- numbers version of No Woman No Cry. It's not natural radio fodder, however, and may struggle againstthe more obvious charms of Rumble InThe Jungle, their contribution to the When We Were Kings soundtrack. Performed over a sample from /Ma^NameOfThe Game, with assistance from ATribe Called Ouest, Busta Rhymes and Forte, it is a vehicle for' some cool hip-hop...Aftertheirclassyretread of the Salsoul Orchestra'sRunawav. Nuyorican Soul's self-titled album is a bit of a surprisOluyorican Soul are a vehicle for the 

very contemporary dance producers/mixers MastersAtWork. But what they have put together here only occasionally nods in the direction of modem club culture. Instead, what they serve up is an extremely palatable sélection of jazz and latin influenced material... It's more than six years since After Seven had their first and only hit, and even then only a small one, with the infectious Can't Stop. Boasting two brothers of Babyface in their line-up, they may be about to stage a comeback, however, as they have recorded a superb version of blue-eyed soulsters Daryl Hall & John Gates' Sara Smile. Produced (natch) by 'face, it is smooth and soulful, defming the "quiet storm" format which'is so popular in America. Ifs a fairly faithful cover, though with harmonies ladled-on and some 

_ 
cool ad-libbing as it headsforthe outro...Delivering their third consécutive hit with their third consécutive excellent single, Damage continue to sound more American than most American R&B acts.Their new single Love Guaranteed is actually an American song, and their splendid interpretationTsfifTswarm, swing-inflected and a definite hit...Ant & Dec are no longer a formulaic boy band. Their recent singles have shown a willingness to experiment, and their latest- Shout- is no exception. Starting with a languid bassline based on Walk On The Wild Side, it also includes more yowling guitar as the whole record is taken at a very slow pace, with Ant & Dec contributing fine vocals. 
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