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Tesco ads spark price féars 

15 MARCH 1997 £3.25 

tise musîc releases nationally. Record rampâmes and retailers fear Uïs Pop, Spice by Spice Girls and the industry could be blighted by an ail- Manie Street Preachers' Everything ont price war tbis spring following Must Go were priced at £11.99. £10.99 and £10.99 respectively. WH Smith most aggressive retail pricing cam- and Woolworths price the albums £2 paigns the industry has yet seen. higher, according to the ad. Tesco atiacked the pricing of WH The campaign sparked widespread Smith and Woolworths in a sériés " - - • - -p. - 

:t to the Tesco campaign. Another sales director says Tesco h mply aiming to boost its market shart strengthen its bargaining positior ith record companies. "This could wel art a price war with other retailers aflbrd to let thera get awaj 

y, Virgin and PolyG 

ked up the Strat. See p3 

Jobs go as Castle moves from video 

Red Ant UK, the 

Spice Girls setfor 
newehart record 

;hy:r; 

MTV sheds staff in continental restructure 
V Europe has axed around 40 jobs ducec 

MTV président Brent Hansen says that around 20 production staff have been lost from ils London headquarters 
there for those markets," he adds. The 20 other jobs have gone as part of a merger of MTVs communications 
appointment of new VJs who will 

Headbangers . 
"It's very sad that jobs have had go, but what's happening is that 

programming changes being 

blocks: Northern (coveringTfe XH^the Netherlands, eastern Europe, Spain, France and Portugal), Central (Germany, Austria and Switzerland) and Southern (Italy). This summer the channel will increase ils focus on Britain by launch- ing two dedicated UK services - MTV UK and M2. The news came as MTVs parent corapany Viacom exceeded Wall Street expectations by announcing a 23% 
the the individual ts tro- MTV divided its 

lor programming to division in th ;s of each country, with a 40% ri: rvice at the end of interest and d 
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NEWSDESK: 0171-921 5990 or MW AWARDS NEWS 

Virgin celebrates eight 

MW Awards victories 
by Paul Williams 
Virgin Records dominated Thursday night's Mu sic Week awards, scooping eight of the 17 record Company prises presented on the night. At the ceremony attended by more than 1,500 industry executives at London's Grosvenor House Hôtel, Virgin picked up awards for top classi- cal album, compilations Company, sin- gles company, albums Company and artist album company. It also won two judged awards for its success with Spice Girls: Muff Fitzgerald picked up the PR award for lus press campaign, while the five-piece won the international breakthrough award for success overseas in 1996. Virgin also won the top airplay award for George Michael's FastLove. Virgin managing director Paul Conroy says, "It's very gratifying for us to win so many awards. We've sat here a number of years as also-rans, but last year was a stupendous year for us." 

rent leve The challenge ft maintain the curn with its crop of new „ .,OL„, a£1/0. Among its biggest hopes for success is Placebo, whose singer Brian Molko pre- sented Virgin's top albums company prize, adding, "TheyTe a record compa- ny who have laken very good care of me overthe paslyear," The night's other big winner was Sony, whose Fugees single Killing Me Softly won top single for Columbia, while six-times plugger of the year Bob Hermon again found himself among the prizewinners after Sony's régional radio team took the best régional promotions company/department prize. The nation- 
Plugging. Sony/ATV-signed Noël Gallagher won the top songwriter award for the second year running with (Si Records président Alan McGee i up the award on the Oasis v behalf. Mike Hedge 

prize following his work on the Brit Award-winning album Everything Must Go by the Manie Street Preachers. The Manies' James Dean Bradfield pre- sented the prize. PolyGram won market share awards as the top singles and albums group and 

EMI Music Publishing won its lOth prize in the publisher of the year cate- gory. Managing director Peter Reichardt hit out at the financial papers for attacking the British music industry as he collected the award, "1 think ail of 
ness is in great shape and can only get better," he said. Tm proud to be a part ofit," The retail awards saw Virgin Our Price taking the best multiple retailer prize and Andys Records received the best indie retailer award. 

Polydorrewarded 

after A&R revival 
Polydor's A&R turnaround over the past year was recognised when the label won Music Week's presti- gious A&R award at Thursday's ceremony. The prize, presented this year in memory of Music Week A&R editor Léo Finlay, who died in December, recognised Polydor's success in building one of the j 

Polydor général manager Lucian Graingc says the award gives a tremendous morale boost to his team including Paul Adam, Colin Barlow, Simon Gavin, Rick Lennox and Matt White. He says, "We did it on good music. We didn't do it on one-otf or novelty records. We did it with The Lighthouse Family, Cast, Shed Seven, Gene and others." m Last year was a turning point for the label. Cast's AU : Change album became the most successful debut in Polydor's history; the Lighthouse Family then did even better with their debut Océan Drive. The label's success will now be driven by those big- name artists who are issuing their follow-ups later this year, he adds. "AU the new albums are better than the first and I want to dcUver them quite quickly," he says. 

Polydor will be looking to build on last year's success with follow-up albums from some of its key acts. Cast's second album Molher Nature Calls is out on April 14, while the Lighthouse Family and Shed Seven are working on new albums. Other Polydor acts due to release debut LPs in the next year include Code Red. The Driven. Dust Junky's, Monaco and Silver Sun. Pictured (from ieft) are Ben Cherrill (assistant A&R manager), Paul Adam, Lucian Grainge, Simon Gavin and Rick Lennox. 
Mason and Perry picked for 
main Music Week honours Steve Mason and Rupert Perry were John Deacon and Virgin managing honoured for their contributions to tire director Paul Conroy. UK music industry over the past four Perry said, "l've always counted décades at Thursday's Music Week myself to be a very lucky person Awards. because I always wanted to join this Pinnacle founder and chairman great industry and I was very lucky to Mason won the Strat Award, for his ser- be able to do so. This is a terrifie indus- vice to the independent seclor. try. Nothing can stop it as we go And Perry, the EMI Europe président towards the next century." and former BPI chairman, won a spécial Mason, who received his award fol- award for outstanding achievement, in lowing a video message from PWL récognition of his tireless work for EMI founder Pete Waterman, said, Tm 
since the Sixties. ^ fucking cfuo. You just do your job every 
tributes by Sir Cliff Richard and execu- décides you should have something a bit tives including Queen manager Jim extra like this. 1 feel very honoured." Beech, Sanctuary Management founder Past winners of the award include Rod Sraallwood, BPI director général Chris Blackwell and Richard Branson. 

Judging beginsfor 
second Cad Awards The Music Week Awards will be followed next month by a reshaped and expanded MW Creative & Design (Cad) Awards. The second Cad Awards will take place at west London's Royal Lancaster Hôtel on April 14, recognising the Cre- ative side of the business, with awards presented for artwork, packaging, pro- raos, marketing campaigns and new média. There is one new category - best 
tied to one campaign. The deadiine for entries passed on Friday (7). Judging is taking place this week, conducted by independent panels of experts drawn from retail and the Association ofMusic Industry Designers 

Tickets for the show, which has a capacity of around 500, are availabie on 0171-921 5982, priced £85. 

NEWSFILE 
Major meets music executives A party of the record business s most senior executives attended an industry breakfast hosted by prime minister John Major at his Huntingdon home on Friday morning. The délégation included Sony's Paul Burger, EMI's Rupert Perry, BMG's John Preston, Warner's Rob Dickins, PolyGram s John Kennedy, Warner Chappell's Barry Hitchens and EMI Music Publishing's Peter Reichardt. 
Arculus joins United News & Media United News & Media, Music Weeiïs parent company, has hired David Arculus as chief operating officer. He joins from Emap on April 7 and will have operational responsibility for consumer publishing, broadeasting, trade magazines and exhibitions. 
Haycock moves up at BRI Fiona Haycock has been promoted to the position of director of public relations of the BPI. Haycock. who joined the BPI in 1990, was formerly head of events and PR. 
Spice Girls to star in Pepsi ad Spice Girls have signed a promotional deal with Pepsi- Cola which will see the five-piece pop act take centre stage in an ad campaign to be launched later this year. 
Brits figures show 10.65m peak Detailed viewing figures for last week's Brit Awards show on ITV on Tuesday, February 25 have revealed the live audience peaked at 10.65m - including 40.7% of ail under-16s - between 9pm and 9.Î5pm, when Fugees 
Hill becomes Radio Ireland chief Radio Ireland, the country's fîrst independent national station which launches on March 17, has hired ex-RTE Télévision director Dick Hill as its new chief executive. 
Hallmark makes TV ad début Budget album market leader Hallmark is launching its firstTV advertising campaign in the Central TV région for three weeks. A 30-second ad will emphasise the range of music availabie on the Hallmark label. 
Hodgson switches to MCA/Universal Alan Hodgson, campaigns product manager at Virgin/Our Price, is joining MCA/Universal in the new rôle of commercial marketing manager, responsible for developing the mid-price range and introducing a new low-price label. 
Grapevine launches sampler The Grapevine label is producing a nine-track sampler CD to mark the March 17 release of Mary Black s The Shine album. The Guinness-sponsored CD will be cover-mounted on 100,000 copies of The Independenfs The Eyein London and southern England on March 15. 
AngloTV Contrary to information included in the Music Week Awards brochure, the head of Anglo TV promotion is Karen Williams, who is assisted by Mike Mooney. 
Pop races to platinum £ U2's Pop was certilïed platinum and Spice BPI Girls'fourthsingleMama/WhoDoYouThink You Are? gold in their first week of release by the BPI last week. George Michael's Older reached five times platinum status and there were also awards for Beck's Ddelay, Simply The Best (gold). Whiplash by James and Van Morrison's The Healing Game (silver).  

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
httpi//www.dotmusic.com ^ ^ ^ ► IRISHINDIES LINK BUYING IN BATTLE WITH MULTIPLES - p5 ^ |> D > 

MUSIC WEEK 15 MARCH 1997 3 



COMMENT 
Are buying groups the indies' solution? Beleaguered, belittled and battling againstthe odds, indépendant retailers sometimes sound like a bunch of moaners. The difficulties for small opérations trading in an increasingly compétitive and cut-throat retail sector are ail too apparent But the question most often asked of those who complain is, "why don't they do something about it?" It is refreshing, then, to report some positive action by indépendant shops in Ireland. Independent furniture traders woke up to the buying group solution years ago.Three orfoursuch groups sprung up, among them one fittingly called Floreat - let it flourish. For small furniture businesses such groups appeared the only way to compete in what was fast becoming a commodity business, with small shops up against price-cutting out-of-town sheds. Sound familiar? The initiative worked for the furniture shops, and it could work for independent music retailers. Superior range and service are always going to be their key ammunition, but they still need to compete on price. Buying groups are an obvious way to ensure they can. UK indies would do well to study the progress of the Irish initiative very closely. Positive action is going to be even more essential in the light of last week s diabolical developments on the High Street. Whatever anyone says, Tesco's aggressive new campaign not only defiects music buyers' attention awayfrom the spécialiste, but is bound to drive prices down even further. The industry must décidé for how much longer it wants to pick up the tab for supermarkets' battle for marketshare. 
MW awards: thanks for a great night Finally, thanks to everyone who helped to make last week's Music Week awards so enjoyable, After this year's fantastic Brits show, we had a hard act to follow, but it was great to see the industry celebrating the many successes of last year in such style. Selina Webb 

TILLY 
Grammys; a sign of US malaise I, as a lover of American music from Elvis to Babyface, am saddened by the Grammy Awards. They gave The Beatles three awards. 27 years after they split, including two for the terrible Free As A Bird single and video. Eric 'Slowhand' won best maie pop vocalist- amazing for the world's greatest guitarist. Who chooses these winners? They must be living in some kind of timewarp. No wonder the US music industry is in bad shape. In the first two months of this year, eight labels closed their doors; 14 changed addresses; 13 A&R people moved jobs; and 41 lost their gig or were fired. To pile on the misery, America's biggest music chain, Musicland, is in dire straits brought about, we are told, by a slump in demand. America has ta make better music. Thank goodness for the upsurge in UK talent - the Spices at number one and Gina G and Mark 'the bad' Morrison in the Top 30. Together with the new wave of acts such as Republica, they give the US something worth buying. Long may it continue. The most worrying aspect of the Grammys was Hilary Clinton's prize. Maybe nexl year's Brif Awards might feature Tony & Cherrie Blair getling an award for best duo, if certain key industry figures get their way. 
Let's stamp out free product Tm sure the recent Radio One programme about chart hyping was compulsory listening for most of you. It's amazing that some companies don't care how many ) records they give away and some don't bave any idea how many are being sent out free. Since the programme pointed out how lemming-like most companies are in following suit, the only solution is new rules to stamp out this practice. Otherwise we'll ail be losers in the end - even the général public, whose choice will shrink as | ail but the majors fall by the wayside (or even the cliff!). Tilly Rutheriord's column is a personal view 

More than 35G BMG executiv les flew to London last week to celebrate the iaunch of Lisa Stansfield's first album for four years at Hammersmith's Riversi Studios. Staru îfield performed 10 tracks for the ice, mixing old hits - such as 
songs, includi ing the single, The Real Thing, 

co-produced 1 by long-standing partner lan Devaneyandl Peter Mokran. Stansfield is pictured, cent re. with BMG Entertainment 

Promoters fight for acts 

in busy summerseason 
by Robert Asbton 

signuptoPblivea, 

y returns after a year off, ul Weller, Neii Young, Smashing is, The Prodigy, Eadiohead and expected to perform. And, for the flrst time in its 16-year history, MCP-promoted Donington is becoming a two-day event and broaden- ing its musical policy to feature alterna- tive music as well as its traditional hard rock. An MCP spokesman says no acts are yet confirmed for Donington, but adds it 's targeting mainstream alternative .ands such as Ash and The Prodigy. Melvin Benn, festival director for the Mean Fiddler Organisation, says he is ried by MCP's shift away from on's hard rock roots. Sf can see 

Tribal Gathering, Luton Hoo May 24 " ladh, Finsbury Park, London June 7 miroquai and bill, Finsbury Park June 8 Glastonbury, Pilton, Somerset June 27-29 Donington, Castle Donington July 12-13 T In The Park, Kinross, Perthshire July 12-13 Phoenix, Long Marston July 17-20 I, Chelmsford and Leeds Aug16-17 Reading stival Big Love, Oxford ug 22-24 Sept 6 
will be left behind if they c remains to be seen if the n have already got will want b it. The market is crowded and I think this year will be something of a test," The compétition among the festivals is further underlined by the scheduling of Scotland's fourth T In The Park on the same weekend as Donington, with Phoenix the week after. T In The Park, which is moving to a new location because of building work at its previous site at Strathclyde Country Park, outlined first détails ofa bill including Kula Shaker, The Charlatans and Océan Colour Scene 

Stuart Clumpas, i of the event's proim says, "It's gettîng a 

Balado, near Kinross in Perthshire. But he believes the newer festivals or ones which have not carved a market niche will suffer; V9Y is pitched specifically as a pop festival, he says. Neil Warnock, managing director of 
he believes the festival circuit is approaching saturation point. "There are just about enough bands to go round at the moment, but I can't see it is possi- ble to add any more festivals with the présent customer base," he says. "The country is adequately covered and any more would be overkill." 

Holland hires new team 
in PolyGram labels rejig 

Holland has launched the first je of a reorganisation of PolyGram ssics & Jazz, including the appoint- it of Warner Classics' Dickon iner as head of Decca UK. lolland, who joined the company as 
t sériés of changes last Tuesday as part of a move to emphasise the identitios of the Decca, Deutsche Grammophon and Philips labels. Stainer, who is currcntly marketing manager at Warner Classics, takes on his new rôle next week, taking over from Paul Moseley. Liam Toner, previously head of m keting for Philips Classii 

Holland says the plans ecl 

The UK appointments coi 
narketing department by its 

Terri Robsonbecome keting for the first area, with b joining from Decca UK to become tor of marketing of the second. Ei 
: of marketi PolyGram Classics & Jazz, with for 

BBC's Music Live '97 
to feature 90 events 

inMan The event will involve ail five of the corporation's national radio stations, and régional station BBC GMR. They will broadeast more 
between May 21 and 27. ^ g 

Director of BBC Radio Matthcw Bannister says 90 events are 
i 

"It's the most ambitions event 
"Only the BBC could pull together this range of music-making and broadeasting because of our con- tinuing commitment to live music," he adds. Among the events being lined up are a John Peel and Steve Lamacq co-hosted Evcning Session from Manchester Univcrsity on May 22. and the Radio One Roadshow from Manchester's Albert Square from May 22 to 25, including the UK Top 40 show on May 25. 

^ ^ ^ ^ ^ CAS! DEMONSTRATE THEIR VERSATILITY - p21 ^ ► > ► ► ► 
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Irish indies link buying 

in battle with multiples 
by Steve Hemsley and Paul Willian 

with the music multiples and super- markets. Up to 50 shops have expressed an interest in joining the group - the Independenl Retailers of Ireland. The stores have already raised enough lund- ing to employ a full-time buyer. meeting with leading wholesalers 

CDs but may also share the s 
and Cl In Ireland, the specialist multiples dominate music retailing in large cities. HMV claims a market share of 30% with its seven stores, while Virgin Retail has foui* Megastores around Dublin. The distribution network serving Irish retailers is markedly différent to UK; only Sony Music 

it if on 

and di ty (March ts for a i 
Opérât Ireland î ) to finalise Warner Musi îd by 

Jo Carroll, owner of five Zhivago Records stores in Galway, says, 
the level of discounts available to the multiples and non-specialists and this 

"The group will not just get deals on 

i the UK Most inde- pendent product goes through whole- salers such as Dublin-based Record Services, which has Total, V2 and Zomba araong its clients, or the growing number of indépendant distribution c The i ve has been 

RedAnttodevelop 
A&R rôle in the UK 

iwly-fon naging director Joe C d Red A ■ ' ■ willheada 
A&R and marketing staff shortly. The opération, which will take over Castle's existing offices in Hammersmith, will expand to a dozen staff by spring ncxt year. "We are a brand new indépendant label, but we will start by handling acts signed to Red Ant in the US," says Cokcll. "Eventually, when we arc fully staffed, we will want to target acts and bands across the board. We are not going for one spécifie genre, it will be a diverse 

Among the US-signed acts Red Ant will handle are ex-Brand New Heavies singer N'Dea Davenport, Naked, Salmon and Sons of Man. The label also has world liccnsing deals for Delicious Vinyl and Ozzy Osbou imprint Ozz Records, which includes rights to a Black Sabbath live album. Red Ant will also take small number of groups on the soon-to-be defunct trontline Castle labels, Raw, Transatlantic and When! Cokell says, "We want to take Castle back to what it was when it was set up and its forte was catalogue. Mid-price and budget audio will rcmain under the Castle umbrella. 

greetec m by British 

Richard Wootton, of independe Ainleys in Leicester, says, "If it's posi bletoget an extra 10% di as a group, that's a great i supplier has to deliver to 25 diffe locations, the extra delivery costs would tond to negate any discount eamed." Dougie Anderson, proprietor of Coda Music in Scotland, says a buying group in the UK would save money, but he adds, "If it operated from a warehouse it would have to hold a lot of stock to cover ail différent types of music." Andy Gray, managing director of Andys, says one person would have to take charge and administer the group. Although it would give retailers extra discounts, he says problems could arise if some people in the group did not pay their part of the bill.  

and DesmondChild next monlh. The single, a follow-up numher two Freedom 96, was recorded at Westside Sic produced by Guy Chambers and Steve Power. EM1 Recr and ceo Jean François Cecillon says Williams' album i spawn two other singles before its release in Septemb there are probably seven singles on the album," he say 

LMW to présent awards for 
UK's most innovative labels The industry's most innovative new labels will be honoured by an award being launched at this ApriTs London Music Week. The Emerging Label Award, which is being sponsored by manufacturer CD Plant UK, will recognise innovation and creativity among new labels. Five or six winning labels will reçoive trophies at a ceremony during LMW, which takes place between April 26 and May 2. They will also receive free partici- pation in the convention courtesy of CD Plant, as part of the manufacturées over- all sponsorship of the LMW Exhibition. CD Plant sales and marketing man- ager Daragh McDonogh says the award is designed to reward the work of small labels who otherwise go unrecognised. The awards will be presented for 

innovation and creativity; challenging the status quo within the industry; quality of artists signed; and likelihood of success, commercial and critical. A panel of judges - including Mushroom Records managing dh-ector Korda Marshall. Pinnacle managing ell, BMI membership sentative Christian Ulf-Hansen MW editor Selina Webb - will 
dd apply to CD Plant New' Label Award, London Music Week, 

fsïtagton Greèm London NI OQKL • The first sériés of acts have been con- firmed for LMW, They include Gabrielle, Cast, Silver Sun, My Life Story, The Levellers, Transglobal Underground, Thunder, Skin and Horace Andy. 
^ ^ ^ WINDSWEPT PACIFIC BOLSTERED BY SPICE GIRLS -p6 ^ ^ ^ 

NEWSFILE 
Jones leaves Melody Maker Allan Jones, Melody Makei's editor of 13 years, left the paper last week to work on another project within IPC Magazines. Puhlisher Robert Thame says, "Allan has done a great job, positioning Melody Makeratihe cutting edge of new music." Jones joined the publication in 1973, becoming editor 11 years later. Détails of his successor and his new project will be unveiled in the nextfortnighk 
Levi's to back new MTV show MTV Europe has signed a sponsorship deal with Levi's for a new music show, MTV Base, hosted by British comedian Richard Blackwood and featuring hip hop, R&B, jungle and reggae artists. The show will be screened across the station's entire European network, 
V2 launches new imprints V2 is launching two new imprints, an alternative label called Blue Dog, run by Splash Club promoter Nick Moore, and an as-yet unnamed singles label, run by A&R scout Mick Siddall. Moore, who has already signed The Crocketts and Daytona to Blue Dog, will A&R the label with V2 providing the marketing, distribution and other facîlîties. 
Freeman revives Rick Of The Pops Radio Two has hired Alan Freeman to revive Pick Of The Pops. The show will run from 4-5.30pm on Saturdays from April 5. He will also présent a Tuesday evening classical music show, Their Greatest Bits, and continue presenting his Virgin Radio rock show on Friday nights. 
Sharpe joins Marcus Recording Beverley Sharpe is joining Marcus Recording Studio as studio manager, Sharpe, 25, was previously sales and business development manager at Roundhouse Studios. 

Doddbecomessolo 
SimplyRed manager Elliot Rashman is relinquishing his rôle as manager of Simply Red, leaving Andy j Dodd to oversee the band's affairs. The pair have co-managed Simply Red for the past 10 years as founders of j So What! Arts, but Rashman is giving up 
trate on SolWhafs other businesses, | Rashman will maintain a business! relationship with Hucknall on other pro- 

bars owned by Rashman and Dodd. Tieir other business interests include TV production company Big Eye - ich made Pennis Pops Out and the ant David Bowie documentary for ITV ad Manchester's Mal Maison Hôtel, he pair have steered Simply Red to ssive international success. The band established in every significant terri- y, barring only the US, and have sold 
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Spice Girls see indie publisher snapping atthe wanted thHi  ho says. "Ifs smaU enough to ily care, and for the Girls to be t WINDSWEPT PACIFIC 

. 

Windswept's strides in the m chnres he bas no immédiate 

I to your vvriters if you have a million copyrights," he says. The trim, youthful looking Grâce an improbable 30 years' publishing 
signings including David Bowie, for 
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CD Plant UK 

would like to 

congratulate every 

MUSIC WEEK AWARDS 

wlnner. 

You represent the 

ESSENTIAL SPIRIT 

OF MUSIC. 
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REBEKAH RYAN: Woman In Love (MCA MCSTD 401091. A Gibb brothers cover, this is fairly formulaic, but Ryau's vocal bears comparison with Barbra Streisand's version - a feat in itself. O □ O D NUMBER ONE CUP: The Monkey Song (Blue Rose BRRC10143). A daft lyric, some smashing drums and a bit of the riffout of Ziggy Stardust combine in this particularly epjoyable romp from the Chicago rock-popsters. □ □ □ STONY SLEEP; Absurd (Big Cet ABB141). Mixing pop sensibilities with a dark, noisy outlook is a tough call, but this London three-piece carry it off with aplomb on their second single for V2- linked BigCat, □□□ BAWL He's Ail Thafs Great About Pop (Dépendent DEPSD006). Not quite as catchy as its title, this offering from the Dublin four-piece coincides with a sériés of headlining dates. A minor hit, 
MIDGET: Camouflage (Pet SoundsTINY CDS2). Fast and fnrious power pop from the Stamford outfit who come offa 
gets theright support. □□□□ 3T; Gotta Be You (Epie EPC6643644). This predictable uptempo swinger is bound to be another hit for Jacko's nephews, but it has less appeal than their 
GINA G; Fresh (WEA 095CD). Currently storming up the RM pop chart, the title track from Gina's impressive upcoming album is a cheerful pop racer. A guaranteedsmash. □□□□ JT PLAYAi Just Playin' (Pukka PLAY002). 
llhhlfmw'a^L^hvtd^e'gi □ a''6 

DINOSAUR JR: Hand It Over (WEA). Surprisingly light of touch compared with the usual J Mascis fretstorms, this is a mélodie breeze of a song that suggests a retum to form. □ □ □ □ HOPPER: Oh My Heartless (Faotory Too FACD2.12). Tony Wilson'e protégées have yet to make a real impact, but the/re getting better with each release. The lead song on this four-track EP is produced by Bernard Butler and swaggers with self-confidence. □ □ □ KIDNAPPER: Super Real Fiction (Fierce Panda NING31). Hints of Sleeper show through on Kidnapper's début release. A rough-edged female vocal, loads of attitude and snotty guitars suggest a bright future. □□B 
CAST: Free Me (Polydor 5736492). A full-on return with an impassioned vocal from John Power thafs lashed to Liam Tysen's riptom, screeching guitars. A surefire hit. □ □ □ O □ 

perhaps a little hackneyed. The duo's hits and appearances on a Crimestoppers anti- 
KRIs'nEEDS: Kris Needs Must (Runtour A compilation of stonking for those who iike to rock, with Boo Radleys, Primai Scream and Needs' own Secret Knowledge crew ail subjecting themselves to his remixing talents. □ □ D ABC: Skyscraping (Blotant 74321 4565 2). Martin FiyPs problem is always going to be topping Lexicon Of Love and, while they fail again here, this is a pretty reasonable stab. Ail the ABC motifs are présent in a dated, but naggingly familiar collection. O O □ VARIOUS: Viva Diable Blanco (Indochina ZEN013CD). A massive jam of freestyle chemical beats which mashes drum and bass, techno, dub and even rock. The line-up includes Apollo 440, The Aloof, Morcheeba, Art Of Nois Propellerheads and Doc Si VARIOUS: The Winning Tickets (Jackpop 

mly 

GINA G: GUARANTEED SMASH THE LEMONHEADS: CONSUMMATE SKILLS 

to update the traditional, deeply emotional fado style by incorporating Brazilian, flamenco and even hip hop influences. Europe is catching on already. □□□□ MEREDITH MONK; Volcano Songs (ECM 1589). In the same way Laurie Anderson's O Superman broke barriei 
a radical, creative US original c; be boosted by this largely wordless collection. ODOD SUGAR PLANT; After After Hours (World Domination WDPR010848). This Japanesr duo début with an album steeped in th post-Velvet Underground comedown territory inhabited by the likes of Lum and Galaxie. Floaty, sonic washes and bittersweet guitars make it an enjoyable experie 

naggmg guitars, nt of early Nineties acts like y Valentine. Starts well but 

NANCY GRIFFITH: Blue Roses From The Moon (Easl West 7559620152). The queen of US folk'n'roll dollops buckets of The Crickets, strutting guitars and horns on top of her well-established réputation for intelligence, melody and maturity. □□□□□ 
This weoks reviewers: Sarah Davis, Duncan Holland, lan Nicolson, Mike Pattenden, Martin Talbot, Paul Vaughan andSelina Wefab 

ALAN JONES TALKING MUSIC 
The Bee Gees have lifted a top five hit single off four of their lastfive albums, but finding a substantial follow-up has been problematic, as has been getting the albums to sell. Their latest LP, Still Waters, should fare better. Aside from the currenthitAlone.there are 11 other perfectly-honed Gibb Brothers tunes, covering everything from lightfunk to delicate ballads. Their greatest asset, however, is their dense, shimmering harmonies and a clutch of nagging mélodies. While there's nothing else here quite as good as Alone, it's still a superb album...Hot on the heels of faithful remakes of Seventies club classics like Runaway and Keep On Jumpin',The Braxtons' hustling revamp of the Diana Ross hit The Boss is assured of success. Onlythegirls'vocalsdistinguish it from the original, partly because Vince Montana, one of 

the men responsible for this sound firsttime round, was responsible forthe strings... Shaping up as the record mostlikelyto dethrone the Spice Giris' Wannabe in America, Puff Daddy's Can't Nobodv Hold Me Down is essentially a new rap performed over Grandmaster Flash's backing trackforThe Message, with a few lyrical steals from the original and even reîarexices from.Matthew Wilder's Break My Stride. It's a timeless and instantly recognisable tune, which slots perfectly into the currenturban landscape, and should deliver a big UK hit, too, for Ruff Paddy, aka Sean Puffv Combs...Qnlv 10 groups have had more than 30 hit singles in the UK and The Strangters are one of them, which means their new anthology The Hit Men is well named. Bringingtogetherforthe firsttime their 

classic EMI and Sony releases, it also includes some of their more popular album cuts, plotting their progress from punk pretenders to mainstream pop and rock band,..The unlikely combination of the City Of Prague Philharmonie and London's Crouch End Festival Chorus have come together for Cinéma Choral Classics - "the most beautiful and dramatic choral music ever written for the cinéma", according to the jacket. And very effective it is, bursting with theatrical opulence and occasionally venturing into the darker side of things. Composers such as Vangelis, Ennio Morricone and Miklos Rozsa are masters at composing cinematic scores and this album proves they work even withoutthe visuals. 
MUSIC WEEK 15 MARCH 1997 



THE OFFICIAI UK CHARTS 

( SINGLES UPDATE ) ( ALBUMS UPDATE ) 
i +1% r •a^i%vpa> the highest nujnber of piays in the history of the airplay chart. ' ' ightly this week from 

Eternal's Don't You Love Me. Completing a top three made up entirely of "Don't" songs, En Vogue's ) is, amazingly, still 
for the llth week in a row, reaching a new high of 1619. The Spice Girls are the first act to have both sides of a c in the Top 30 at the saœe time - a Who Do You Think You Are has ta ig way. Last we Mama led tb 702 piays against W You Are's 42nd place and 439 piays. The latter track explodes this week, moving42-8wi ' — ' Mama eases offa little, dipping 16-29 with 628 piays. The co ' ' 

lll.l,1,1.1,■,! 
ALBUMS 

i 

îilîlls} 
lliiiiii 

rr 

Mack. No other début album has 

^ s ^ # g i 1 .12 2 i S i g 
liliilfi 
sIlliMil 

and helps their 1990 album The Very Best Of The Bee Gees to soar 30-6 this 

WfTo'. ^lauL^S^i^îr-0 

Why and Michelie Gayle's Do You 

)n a similar note, U2 top the album rt for the sixth time with Pop - as osed to Erasure's 1992 "best or m Pop! - after selling 152,000 copies of the album last week - not bad, but not the Joshua Tree, which sold 235,000 in its first week in 1987 or m, which opened with 360,000 in 1988 - both then records. The only group with more number one albums than U2 are The Beatles (13), The Rolling Stones (10), Abba and Queen (nine apiece), Led Zeppelin (eight) and Genesis (seven). The Beatles' sales explosion, noted last week continues. Part ofan EMI 

last week), it brings several Beatles albums their highest chart positions in years. In descending order, the albums selling best are Abbey Road (number 42), Sergeant Pepper's Lonely Hearts Club Band (76), Revolver (81), Rubber Soul (82), Yellow Submarine (109), Magical Mystery Tour (122), A Hard Da/s Night ( 134), Let It Be (135) and Beatles For Sale (136). Other artists whose back catalogue is experiencing a big increase in sales include Diana Ross, PinkFloyd and E Alan Jones 

in the Music Control panel. Radio One piays provided over 97% of the record's radio audience - though it is also getting useful TV exposure fro the Beeb too - it achieved the rare double of being aired on BBC2 shows on Sunday (The O-Zone and TOTP2). Lisa Stansfield's new single The Real Thing is getting more piays - 1064 - than ail but five records but is struggling to make an impact at larger stations, hence its low (number 33) ranking in the chart. Rock/dance hybrid Republica's Ready To Go joins the Eels' Novocaine For The Soul at the top of the Virgin 1215 playlist with both records being played 39 times last week. Ready Tb Go 
entered the sales chart, but IheyVe been catching up ever since. The record has moved 41-31-15-9 on the airplay chart since making its sales chart début. Alan Jones 

Need 1o be kept up to dote with the Ih/e music scene in the UK? 
...tours report is the answer. 
• New tours, support slots, showcases, festivals and one-off dates 
• Full alphabetical listings of forthcoming live dates and festivals 
• Long range day by day diary of live dates, grouped by town 
• Ustings right up to the end of '97 - updated every week 
• Contact numbers for management, booking agents, pr, promoters and labels 

tours, 

report 

tlie UK's only dedicated weekly tours guide, 
Brought to you by MIRO 



(VW TOP 75 SINGLES cm 

D 

Label CD/Cass (Distributor) 
MAMA/WHO DO YOU * THINK YOU ARE • VIRGIN VSCDT1623/VSC1623 |E) 

2' 4dontspeak InterscopelND 9551^09^5^1 
3m g RUMBLEJNJHUUNGLE i Mercury 5740692/5740684 (F) 
4 4 3 ENCORE^UNE^FOIS^O ^ MultiplyCDMULTY WCAMULTÏ I8(TRC/BMG) 
5 5 3 ALONE 1G (Gbb/Gbb/GTib^ 5735272/5735264 ^ 
63 2 HUSH Coiumbia KULACD WULAMC 6 (SM) 
7 il g MOAN & GROAN ^ WEA WEA 096CD1/WEA 086C |W) 
g3 2 DONT YOU LOVE ME p p h. Avenue/EMI CDEMS 465/rCEM 465 (E) 
9' 9wheredoyougoo Arista 74321401502/74321401504 (BMG) jf-Fallenstein) -/74321401501 

10 EM a SHOUT u Ant& Dec (Stannard) PolyGram/CCIMcPartlin/Doi TelstarCDDEC 11/MCANT11 (BMG) nnelIy/Gallagher/Bowman) -/■ 
il m g WHAT DOYOU WANT FROM ME? Poly8or5731912/57319M(n 
12 CE g INDESTRUCTIBLE ^ ^ Mercury AATCD 3/AATMC 3 (F) 
13 7 REMEMBER ME O Pham Hie Blue Boy IBIackmorel EMI (Miller/Evans/Sha« i CDPHARM1/CAPHARM 1 (TRC/BMG) v/Blackmore) -ZiaPHARM 1 
14 = 3 YOU GOT THE LOVE Source featuring Candi Staton (TrueIove)WC/Po!yGram/Efv 11 (RushStevens/Harris/Bellamy) -/12REACT 89 
15 3 10 DONT LET GO (LOVE) O Easi En Vogue (Organized Koize) RcÀdorAVC/Wmdswept Pacific (Oi t West A 3976CD/A 3976C/-/A 3976T |W) 
16 3 2 NATURAL Mi ishroom DX1577/C1577/-/- (3MV/BMG) is (Andre/Jacobs/Jacobs/Goldsmhh) 
17 15 3 READYTO GO Oeconslr Republica (Grossi WC/Noltlng Hill/BMG ISeffron/E lomey/Todd/Male) ^ -/74321456681 (10") 
183 , SHOW ME LOVE Champion CHAMPC0 325/CHAMPK328(3MV/BMGI Robin S (George/McFarlane/Stonebridge) Champion (George/McFarlane) -/CHAMP12326 
19 ES nFOUNDYOU u Dodgy (Jones) BMG (Cl rk/Pr est/M Ile 1 A&M 5821332/5821324 (F) 
20 M jj SIXTY MILE SMILE " 3 Colours Red (Thomas) CC (McCormack/Vuckovic Création CRESCD 254/-(3MV/V) 
21 EU jbSPINSPIN sugar u Sneaker Pimps (Une Of RigM/AbbissI BMG (Howe Clean Up CUP 033CDS/-(V) /Corner/Pickering) -/CUP 033 
22 2GETMEH0ME Daf, Jam DEFCD 32/DEFMC 32/-/12DEF32 (F) is (Carter/Oliver/Bames/NortorVBloomfield) 
23 ■ 2 EVERYTIME 1 CLOSE MY EYES Babyface (Babyfacel Sony ATV (Babyfacel Epie 6542492/6642494 (SM) 
24 » 2 THE NEW POLLUTION GeffenGFSTD 22205/-(BMG) ist Brothers (Hansen/Simpson/King) GFS 22205/- 
25 4 LET ME CLEAR MY THR0AT American Recordings7432I452092/74321452094(BMG) 0 J kool (0 J KooVSWDetbv) WCWindsmpt Pacic/IMN/leosong 10 J Koolfresh/Markie) -/7432I452I)91 
26 - 3 SWALLOWED Bush (Albini) Famous/BMG (Rossdaie) Interscope IND 95528/INC 95528 (BMG) 
27 21 3 WATERLOO SUNSET Calhy Dennis (Oennis/Saundersl Carlin (Doviesl Polydor 5759612/5759604 (R 
28 « 4ISHOTTHESHERIFF De f Jam/Mercury DEFCD 31/DEFMC 31 (R 
29® g LAKINI'S JUICE " Live (Heaty/Live) MCA (live/Kowalczyk) Radioactive RAD 49023/- (BMG) RAX28/- 
30 " I2 2 BECOME 1 ★ Spice Girls (Stannard/Rowe) Windswept Pacific/P Virgin VSCDT1607/VSC 1607 (E) olyGram (Spice Girls/Stannard/Rowe) -/- 
31 ^ H COME WITH ME * Qattara (Whitcombe/Catol Amato/PolyGram IWhhi Positiva CDTIV 71/-(E) combe/Cato) -/12TIV71 
32^ 2 FALLING IN LOVE (IS HARD ON THE KNEES) coiumbia 6640752/6640754m Aerosmilh (Shîriey) Swan Song/MCA (Tyler/Perry/Ballard) 6640757/- 
33 - 2 CLOSE TO YOURHEART JX (Williams) Mute/IMN (Williamsl ffrreedom TABCD 245TABMC245jR 
34 « 4 DA FUNK/MUSIQUE 
35 - 2 THE HOLY RIVER The Artist (The Artist) Emancipation (The Artist) EMI CDEM 467/TCEM 467 (E) 
36 - 4 THE DAY WE FIND LOVE 911 (Kennedv/lever/Percyl SonyATVAVC (Kcnned Virgin VSCDG 1619/VSC1619 (E) y/BouIding) -/- 
37 - 9 SAYWHAT YOU WANT O Mercury MERCD 480/MERMC 480^ 

The Single 
RADIATION VIBE 

CASANOVA 
DISCOTHEQUE O 

Liiv 1 IHLIVIIV DUUI UUD o'e/lfth0nmMhîl'DXreSXT6 Apollo Four Fofty (Apollo Four FortvIWC (Van Halen/AnlhonyWoim  
<-41 Bm 'V"R,A,CLE hrysalis/B    ~ RCAJ4321461242/7432146^2^^i 

AO 30 4 SHE'S A STAR James (Hague) Blue M' 
Capitol CDCL 785/-(E) WHY OH WHY 

49 ^ RCA 74321454982/7432 H54984 (BMGI 

51 ^ 
LL Cool J (Smith) Windswept Pacific 

52 « 

54 3= Chrysalis CDCHS 5052/TCCHS 5052 (E) 
55 40 5 NOVOCAINEFORTHESOULd, eamworks DRMCO 22174/ORMC 22174 (BMG) 
56 csa ROSES J U Btiliâ Deus (Feldman 
57 4 7 OLDER/I CAN'T MAKE YOU LOVE ME Virginvscdg 1626,vsc isî 
58 1 ■ ALLBY MYSELFO Epie 6640622/6640624 (SM) 
59 Cfflfs Création CRESCD 249/- [3MVA/) 

OTT (Harding/Cumow) Osmi Cl 6, 7walkonby Go.Beat GODCD 159/GODMC 159 (FI 
621 fiO 41 ,3 STEP BY STEP O u j Whitney Houston (Upson) La Lennoxa 
64 - Jt Avenue/RCA 74321419282/74321419284 (BMGI 
65 Parlophone CDR 6458/- (El 
66 = PR0FESSI0NAL WIDOW(IT'S G0TT0 BE BIG| CtoWrsiAMO/AMiwi 
67 dH BROOKLYN BEATS Extravagania/Edcl 0090995 EXT/0090999 EXT (PI 
68 ^ 

" Shawn Colvin (Levanthal) Sony ATV (Colvin/Levan 
79 44 4 DARK CLOUDS f ^ Space (Uroni) 6ut/Hit& Run (Scott Gut CDGUT 6/CAGUT 6 (Tl/P) 

© Fresh! 
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(VW TOP 75 ALBUMS cin 
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POP ★ 
07 2, 23 SHERYLCROW ShervICrow (Crawl COMING DP ★ 
28 25 27 GABRIELLE ★ A 54 - 

. BLUR• 
2 
3 
4 

^ 5 
IB 

^ 8 
9 

10 
11 
12 

^ 13 
11 
15 
16 
11 
18 
19 
20 
21 
22 
23 

^24 
a 25 

70 raWHATEVER AND EVER AMEN Ep,c4S66982(SM) , JU Ben Poids Rve(Folds) 4866984/4866981 L 

Ol prag REPUBLICA ReoublicalReDubli Deconstruction 74321410522IBMG) / 
50 VERY BEST OF THE BEE GEES *2 Polydor8473392 (F) David Hirschfelder (Hirschfelder) 

Skunk Anansie (Gggarth) TPLP 85C/TPLP 85 58 ^ 

74321429744/74321429741 rraaVOICESOFTRANQILlTY-VOLUME2 DinoDiNCoissiPi mati  DINMC 135(- 
OC 23 25 SPIDERS ★ GutGUTCD l/GUTMC 1/GUTLP1 (TVPJ 

I MCA MCAD 10286{BMG) 
60 [ M SIIVIPLY THE BEST *6 TCESTV1/ESTV1 
61 i 

36 » 2 TAKE A LOOK 0VER Y0UR SH0ULDER (REALITY) fiO rrag ELECTR0 GLIDE IN BLUE steakhSonicssx244oco(sm) \M£. lUBAi Ap0||0 Four Fortv Four Forty) ssx 2440C/SSX 2440LP 
/Shep/Dodge) SHAKER 1MC/SHAKER HP 37 ^ 63 4 2 NINE0BJECTS0F DESIRE 

38 3 3 ADIEMUS II ■ CANTATA MUNDI \ 
20 BLUE IS THE C0L0UR *4 Go!DisCs8288452(F) 

M46 17DIZZYHEIGHTS» UghtnîngSêeds (Bascoi 
65 - 

a 40 3 
30 RETURN OFTHE MACK • WEA 0630145862 (W) a 66 « 

A 67 66 ,9 A DIFFERENT BEAT *2 
CO BinGREATESTHlTSir*7~ DO QueenlRichards/Queen) ariophone CDP 7979712 (E) 

4 BEAUTIFUL FREAK Dreamworks DRMD 50001 (BMG) 43 = TCPCS 7372/PCS 7372 

► Mercury 5343152/5343154/- (F) 

■n THE BOATMAN'S CALL Fun Lovin' Criminals IFun Lovin' Criminalsl TCCHR 6113(CHR 6113 g THE VERY BEST DE 

mi Braxttm IBabylace/Various) 

49 1333 
50^ 

LaFace73008260202(BMG) A Kl 45 73008260204/73008260201 ^ 1 

C'EST POUR VIVRE lar Masters NTRCD 076 (P) 

69 E 
70] 
71 
72 
73 
74» 
75l 

ive Atîoc^Doilo'.v)WBRM.C l/WBRLP 1 

4 URBAN HANG SUITE Columbia 4836992 (SM) 
WX 427C/WX 427 

I7ALISHARULES THE WORLD • 

TOP COMPILATIONS 
I I lï! 

C: 
5 THE SOUL ALBUM# Virgin VTDCD IIS/VPDMC115 5 SIIVIPLY THE BEST LOVE SONGS • 

9 , 3 CLUB MIX 97 - 2 • ^   i 
3 
43 
5 2 

6' 
gi j 7(1 

8 
9 fmGIRLPOWER 

MUSICWEEK15 MARCH 1997 

Virgin VTDCD 116An"DMC 116/- (E) 

ion RADCD 56/RADMC 56/- (BMG) 
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AIRPLAY PROFILE 

STATION OFTHE WEEK NEW POLLUTION ENCORE UNE FOIS S.jM humble in thejungle DONTSPEAKn 
IMME? 

DISTANCE 

ELEGANTLY WASTEC o READYTO GC 
MO AN & GROAN M Q 

< 
œ; 

TRACK OETHE WEEK 

X 
I 

WHAT DO YQU WANT FROM ME? 
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TOP 50 AIRPLAY HITS 15 MARCH 1997 

music control 
.sa ■s II 

UK 
S Piars aS* rr 

SI 
, , . DONT SPEAK No Doubt MCA 1917 -'+1 68.84 +3 

A 2 1 13 . DONT YOU LOVE ME? Eté mal IstAvenue/EMl 1703 +24 52.52 +40 A 3 À 3 ii DONT LET GO (LOVE) En Vogue East West America 1619 +1 52.41 +2 A 4 E 18 > HUSH Kula Shaker Columbia 1022 +30 52.39 +23 5 3 < I SHE'S A STAR James Fontana/Mercury 1001 -7 50.73 -4 A 6 3 6 B REMEMBER ME Blue Boy Pharm 913 +21 47.29 +5 7 2 2 12 SAY WHAT YOU WANT Texas Mercury 1370 -3 44.07 -22 
A 8 42 S3 2 WHO DO YOU THINK YOU ARE  HIGHEST CLIM6ER  Spice Glrls Virgin 996 +127 44.03 +148 A 9 13 31 4 READY TOGO Republica Deconstruction 685 +42 41.16 +31 A 10 Il 22 6 ENCORE UNE FOIS Sashl Multiply 513 +27 38.65 +8 A 11 12 48 2 YOU GOT THE LOVE Source Featuring Candi Staton React 652 +6 37.58 +7 A 12 22 33 2 NEW POLLUTION Beck Geffen 345 +121 35.10 +48 A 13 22 25 2 INDESTRUCTABLE Alisha's Attic Mercury 712 +23 32.94 +25 
A 14 23 41 2 ELEGANTLY WASTED   MOST ADDED  INXS Mercury 559 +83 32.00 +53 A 15 <8 31 3 FOUND YOU Dodgy A&M 455 +36 31.38 +15 16 WHERE DO YOU GO No Mercy Arista 1176 -10 31.05 -10 17 13 11 9 WALK ON BY Gabrielle Go Beat 1016 -14 30.28 -16 A 18 33 42 3 WHAT 00 YOU WANT FROM ME? Monaco Polydor 585 +37 30.11 +40 A 19 24 38 3 NATURAL Peter André Mushroom 726 +53 30.04 +19 A 20 30 74 2 ALONE Bee Gees Polydor 815 +65 29.69 +30 21 I 7 7 CLEMENTINE Mark Owen RCA 1030 -5 27.24 -45 22 20 50 3 BATTLE OF WHO COULD CARE LESS Ben Folds Five Epie 378 +15 27.17 n/c A 23 48 70 2 RUMBLE IN THE JUNGLE Fugees Feat. Tribe Called Ouest & Bus ;ta Rhymes Mercury 246 +82 26.85 +90 A 24 49 77 2 IF 1 NEVER SEE YOU AGAIN Wet Wet Wet Precious Organisation/Mercury 592 +22 26.69 +93 A 25 31 59 2 SHOUT Ant&Dec Telstar 709 +64 26.39 +19 A 26 43 47 3 ISNT IT A WONDER Boyzone Polydor 543 +61 25.29 +42 A 27 34 33 4 WATERLOO SUNSET Cathy Dennis Polydor 665 +33 24.40 +17 28 9 9 3 1 SHOT THESHERIFF Warren G Def Jam 516 -28 24.18 -53 29 16 15 4 MAMA Spice Girls Virgin 628 -12 22.80 -28 A 30 50 61 2 SHOW ME LOVE Robin S Champion 423 +107 22.50 +70 31 10 5 9 00 YOU KNOW Michelle Gayle Ist Avenue/RCA 936 -22 21.74 -69 32 32 25 22 UNBREAK MY HEART Toni Braxton Laface/Arista 809 +2 21.23 -3 A 33 4, 49 3 REALTHING Lisa Stansfield Arista 1064 +39 21.15 +19 À 34 102 476 1 FLY LIKE AN EAGLE Seal ZTT 564 +152 21.11 +229 A 35 67 76 1 EVERY TIME 1 CLOSE MY EYES Babyface Epie 426 +73 20.18 +104 

36 29 29 0 HEDONISM (JUST BECAUSE YOU FEEL GOOD) Skunk Anansie One Little Indian 635 n/c 20.03 -15 
A 37 61 54 1 DISTANCE Cake Capricorn 50 +72 19.15 +72 

38 38 21 9 QUIT PLAYING GAMES (WITH MY HEART) Backstreet Boys Jive 635 -13 19.15 -9 
A 39 62 27 1 HOLY RIVER The Artist NPG/EMI 423 +66 18.94 +75 

40 17 19 3 BEFORE TODAY Everything But The Girl EBTG/Virgin 233 -68 18.90 -46 
41 27 14 8 DISCOTHEQUE U2 Island 438 -26 18.35 -30 4? YOUR WOMAN White Town Chrysalis 659 -34 17.79 -45 
43 19 24 4 DAY WE FIND LOVE 911 Ginga/Virgin 589 -22 16.58 -64 
44 NOVOCAINE FOR THE SOUL Eels Drearnworks 180 -21 16,01 -57 

A 45 60 339 1 RADIATION VIBE Fountains Of Wayne Atlantic 45 +114 15.97 
A 46 56 65 1 MOAN 8. GROAN Mark Morrison WEA 286 +21 15.78 +34 

47 39 23 15 STEP BY STEP Whitney Houston Arista 732 -14 14.77 -31 

A 48 
 BIGGEST INCREASE IN PLAYS   BIGGEST INCREASE IN AUDIENCE — G ET ME HOME Foxv Brown Featuring Blackstreel Def Jam 178 +154 13.81 +403 

A 49 84 350 1 HARD TO MAKE A STAND Sheryl Crow A&M 412 +133 13.60 +76 
50 Kltrol UK. Comoilsd fiom dot DARK CLOUDS . Siauons raràed bj audience figures based on latesr half-hwr Rajar data. G ut 367 -39 13.54 -100 

TOP 10 GROWERS 

FLY UKE AN EA6LE Seal iztti DONT YOU LOVE ME? Eiernallii 
SHOUT Anl & Dec (Telstar) ELEGAWTLY WASTED INXS (Merceryl 
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TOP 10 MOST ADDED 
1 ELEGANTLY WASTED INXS (Mercury) 2 TELL ME WHERE II HURTS Jamaica (RAKI 3 BOSS Braxtons (Atlantic) 4 FLY LIKE AN EAGLE Seal IZTT)  5 18 Tlli I DIE Btyan Adams (A&lt/I)  6 WHO DO YOU THINK YOU ARE Spice Girls |V 7 WHERE CANIFIND LOVE UvinJoy (MCA) 1 SHOW ME LOVE Robin S (Championl 9 NEW POLLUTION BecklGeKen) 

lÔj 4 

> 
o 

CD CD 


