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imdiscovered SrOîiSOHEE BY 
The huge A&R search produced thousands of tapes. The sixty-three hottest acts will play over three nights at LMW, with three acts also playing at the Garage on Friday, May I st. Twenty acts will additionally be featured on a cd produced by Sugar Records. 

film 
l'estival 

'Uncut' présents The Film Festival at Screen on the Green which is comprised of both spécial screenings of music related films and a conférence programme that includes Diana Ross, Roger Daltrey, Stephen Woolley, Maurice Jarre,Van Tofler, and a keynote address from David Aukin, Head of Channel 4 Film.Among the films that are being shown during the week are the Oscar winning Kolya and When We Were Kings, and previews of Beavis and Butthead Do America, Private Parts, Gridlock'd, and a number of one-off late night screenings. 
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exhibition 
The trading floor will bring together an international audience of delegates from over 300 companies to do business, make contacts, and gain access to représentatives from every branch of the music industry. 
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live ! 
A fantastic programme featuring more than 120 gigs throughout the week, including a sériés of Radio I gigs, available to delegates on a first corne first served basis. Highlights indude gigs by the Eels, Gabrielle, My Life Story.Warren g, Cast and a first solo appearance by Ash's Tim Wheeler. An extensive dance programme has also been assembled that includes Junior Vasquez's first European date at the London Arena, a live set from Talvin Singh, a set from Goldie as guest DJ with Project 23 and a Danny Rampling night at Heaven. 

spécial 
events 

LMW/MTV Launch party at the Complex; CD Plant Emerging Label Award; EMI Football night; BARD Dealers Day; BPI Keynote address and réception, label nights. a sériés of live exclusives... 

v/ . 

conférence 
Over 40 sessions covering key current and future issues facing the music industry, with the biggest names in their respective fields taking part A sample of the huge range of topics includes, the rôle of music in Film,TV, radio and brand marketing.There will also be daily spécial sessions such as Call My Bullshit, Influences and How Did They Do That? 

To register call : 01203 426 400 



Hâve you heard?.. 
just some of 

Président of the legendary Bad Boy 
Entertainment, Puffy Combs is just one 
of a large panel that includesTrevor 
Nelson and Mervyn Lyn taking part in a 
stimulating R&B debate covering issues 
such as US acts touring the UK and 
strong acts failing through poor live 
shows. 

A ,sériés of sessions dedicàted to 
covering thé key relationship between 
music and radio mdudes a keynote 
interview, with Director of Radio/ 
Controller pf Radio 1 Matthew 
Bannister, a Gavin keynote address and 
a panel debate on the fragmentation 
and prolifération of radio in the UK. 

o 

Puffy 

Debate | 

5. Music Meets the City 
The IFPI world sales figures are 
released to an invited audience 
of record company heads.an 
alysts and press in a ground- 
breaking meeting between the 
City and the music industry. 
The state of the world market 
in both developed and emerging 
markets will also be assessed. 

film 
5. Music meets ITew Media 

4. Music meets TY 

AMXdigital présent three sessions 
over three days demonstrating the 
impact and use of new. média for 
marketing music, discuss the 
advent of sales on the Internet and 
présent a case study showing the 
creative process of building a CD 
extra into a début single 
for 'Superior'. 

Rupert Perry 

An afternoon of sessions dedicàted I 
to music and télévision that covers I  
the exploitation of in-programme 
music {(feàturing the BBCsThe 
Choir), takes a look at some 
previously unshown music videos 
from MTV, and features a keynote 
address from Janet Street-Porter 
and panel debate on the future of 
music télévision. 

b 
Music Meets the Brands 

M 
These sessions examine how 
major brands have successfully 
integrated music into their 
marketing stratégies, and will 
specifically trace Pepsi's music 
héritage, with the company 
exclusively revealing détails of 
their 1997 international music marketing activity. 



[ 7, Music Meets Film [ 
Triple Oscar winning soundtrack composer Maurice 
Jarre: award winning producer Stephen Woolley and 
David Aukin, head of Channel 4 Films are just some of the participants in a sériés of seminars looking at the 
rôle of music and film. 

3. Music PR and the média 

ors 

10. Influences [ 
This daily session takes major contributors to the 
music business out of their familiar environment to 
be questioned on what they love......music. 
Imaginative pairings of interviewer to interviewée 
are a key feature. 

Chris Wright, the co-founder of 
Chrysalis, owner of QPR,Wasps 
and Heart FM, gives his views on 
the issues and dévelopments in thé 
global entertainment industry and 
the music business in particular. 

The changing relationship 
between music PR and média is 
explored with reference to the 
'BlurVs Oasis' type spats that ° 
have been used effectively to 

114'. A& R Wars | 
Two teams consisting of the best producers, marketing and A&R specialists around are let loose on unsigned démos and asked how they would take the artists' talent to the marketplace. An audience including 'reai' punters questions the panel and vote for the best team. 

11'.- Music Retail | 
BARD hosts a retail seminar with panellists 
Paul Conroy, Steve Mason, Paul Burger, 
John Kennedy and Jeff Beard, with John 
Deacon as the keynote speaker. 

m es 

A daily session giving insights into great success stories of the past year are provided by those responsible. Jon Webster does the gentle 

13. Peeling Quasi?| 
The growth of the quasi-independent phenomenon is explored with a view to 5 understanding, from the independents, why and when they might sell; from the majors why and when they might buy, and from both, how to protect and maximise that investment and retain the 'indie spirit' within a corporate structure. 

q Education and Management: O Press conférence to announce findings of a study Ph on Education andTraining in the UK Music 
Industry 
Management of the World's Music: Managers and associâtes debate the management and sale of • music globally in this time of enormous change, in i—I Speakers:    John Glover - IMF Chairman and Blue Print Management Ed Bicknell - Damage Management 
Plus an array of other sessions that include: The Art of Litigation Estâtes Management Everything you Ever wanted to know about Touring but.... Futurewatch - Music on Demand and the Internet Music Retail - now and in the future 
The Dance Forum Cross Over Management Youth Forum ty London Beat s Call My Bullshit and Football Bullshit APRS RePro seminar MPA seminar 

To register oall; 01203 426 400 
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Virgin tops A&R rankings 
by Martin Talbot 
Virgin Records' A&R department bas been confirmed as the most successful in the UK at signing and developing tside this < for tt longevity of album 

released since the beginning of 1994. The Spice Girls were a major con- tributor to Virgin's success, but The 
A&R newsletter The Green Sheet, shows that Virgin's UK artist rester sold more than 4.3m albums last year, almost twice as many as the second 

also a significant i albums by George Mic But The Girl, Future S and the Downside Abb 
itributi 

ing director Ray Cooper. They've obvi- ously sold incredibly well, but it has 
jects coming through which has pleased us." As well as achieving success with the likes of Kavana, 911 and Shaggy, Cooper says, "We have been able to open up this year with Daft Punk, :al Brothers, and future Fluke, balancing up f out of the pop 

s by 

Placebo, Cl 

a & Jerc Sleeper, Woolpackers and Brian Kennedy. • Full détails ofthe 1996 and 1997 sur- veys will be featured in first issue of The Green Sheet, a fortnightly newslet- ter devoted to A&R and artist develop- ment which will published for the first Unie later this week. The Green Sheet, a sister title to Music Week, will target the UK A&R community. It plans to publish a sériés of charts, identifying the industrjfs 

i 

Wet Wet Wet were on course to new Mercury release, 1D, competed with Spice lOth studio album was joined in the chart by the which returned to the Top 75 on the back of a W to any cuslomer huying the new album. 

BBC's Bannisterto speak at LMW 

keynote speaker for the Music Meets Radio session of London Music Week at the end of this month. Bannister will speak on April 30 as part of the industry conférence which takes place from April 29 to May 1. The full, seven-day festival begins on Saturday, April 26. The latest acts to be added  ^ % i 
BMG backs 
Shand group 
Castle Communications founder Terry Shand is launching a new music, TV and film group with backing from BMG Entertainment. BMG is taking a significant, but undisclosed, stake in Eagle Rock 
Shlnd^is launc ^ Shand says the 
• See story p5 

Symposium, Stéréophonie LMW orgt 
Mundv, Candyski and Ash's Tito Wheeler. 

deadline for entries to the CD Plant Emerging Label Award until the end of today (Monday). Entries should be sent to Joanna Pearson, CD Plant Emerging Label Award, London Music Week, Business Design Centre, 52 Upper Street, London NI OQH. • Dealers Day d< 

14 Bruce rediscovers his roots 

36 Atwork with the Chemicals 

g this 

Supermarkets on course for 20% share 
__r .arkets could capture 20% of ail music and video sales by the year 2000, growth a according to a new study produced inallstoi by the retail consultancy Corporate 

The report estimâtes that supermar- kets' share of the retail entertainment market already stands at around 15% Smith ; and looks on course to grow to 20% and narrow product nossibly even to 25% by the end of the decadi    retail analyst for Corporate'lntelligence, says the growth projected is perfectly attainable. 

ther," ht . The report predicts that the biggest 
mixed goods retailers such as WH ' ichhaverelatively tges and rely on shoppers for the raajority of their music sales. The report estimâtes that Asda now 
of £150m, making the supermarket chain the fiflh largest entertainment retailer in the country. Asda has a mar- ket share of 5.2% according to the sur- a Our Price with 

■■ 15.3%, Woolworth with 14.6%, H l, if they extend their range with 10,6% and WH Smith with 5, , to a Top 75, that wiU go fur- It estimâtes that indeper va. for 9.3% of ail enterta while PolyGram's Club accounts for 4.7%, with Tower put at 1.4% and MVC at 0.9%. The findings of the study have reignited fears tht 
ers and undermine the industty's abtli- ty to launch new acts. Tower managing director Andy Lown says, "The future of music doesn't belong in a supermarket trolley. It belongs in the hearts and minds of peo- ple who eat, sleep and breathe music." • See analysis, p8 

^ y t ^ PRS AGREES T0 DISCOUNTS FOR BARD MEMBERS - p3 ► ►► ► 



1 MUSIC VIDEO AWARDS 
BE5T ROCK/ALTERNATIVE ViDBO 
liiîvWIfa 

I MUSIC VIDEO TECHNICALPRIZES 1 BESTCINEMATOGRAPHY I BEST EDITING 1 BEST ART DIRECTION I BEST USE OF SPECIAL EFFECTS 

înusicweek 

CADS 
CREATIVEANDDESIGN AWARDS 

M DAY14TH APRIL 1997 
ROYAL LAN CASIER HOTEL 

1 BEST TRADE PRESS ADVERTISEMENT 1 BEST TV ADVERTISEMENT 1 BEST POSTER ADVERTISEMENT 1 BEST ADVERTISING CAMPAIGN 

1 DESIGN AND PACKAGING AV 
ÎT DIRECTION FOR A PROJECT 

W M EDI A AWARDS I BEST MUSIC-RELATED WEBSITE 1 BEST ARTIST WEBSITE 1 BEST WEBSITE DESIGN 

AFM 

PLEASE CALl 
ETAILS ON 0171 921 5982 

SHIR A 
ITIES PLEASE CALL THE 
RIMENT ON 0171 620 3636 

I SPECIAL AWARDS I DESIGNER OF THE YEAR i BEST NEW PROMO DIRECTOR 



PRS agréés discounts 

for in-store music play 
THE BARD/PRS ACCORD Bard has struck a landmark deal with 

• 15%discount-seven-plusstc chains selling primarily recorded music and other related items • 6% discount-mixedgoods retailers selling music Basic annual rate is £85 plus VAT per store. 
'm veiy pleased that, aller years tggling with the issues, we've ited a deal with the PRS which 

s resolved in th the formation of Bard in 1988, the it has been the subject of debate betv, the PRS and retailers. PRS pla director Terri Anderson says, "V 

y. "if: 

i out negotiations and pos id of tribunal hearing." the discount willonly eau in PRS income and believ will encourage retailers they are getting a neat, you non t get as much résist- ance to paying," she says. Bard director générai Bob Lewis, who negotiated the discount on behalf of the association's members, is particularly pleased independent stores will be get- ting the biggest discount. "Retailers have always felt they should be recognised as being différent from cafés and clothes shops playing music because theyVe demonstrating music by playing it," he says. 
Topexecutivestoface 
retailers'question time 

Paul B Virgin Reo aan Stev )r Paul 
being staged as part of LWM's Dealers' Day on April 30. j Other events lined up for the day include a How Do ! They Do That session, when Andys founder Andy Gray ! will discuss the progress and growth of his chain with ! Jon Webster. Conférence sessions will also examine future rëtail 1 
issues and the implications of on-line retailing. The LMW exhibition will also feature a fully-opera- 1 

^lerCon 
)f-the-î îd by Lift U will ir 

LMW has also created a Dealers Day ticket, priced £60, allowing holders into the LMW exhibition on April ! 30 only. Bard has a limited number of free tickets avail- i able for its members. Contact Bard on 01202 292063. i • Contrary to last week's Music Week story, Deceptive's i Tony Smith will take part in the LMW panel Feeling : Quasi? on April 30. | 
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Bower becomes UKs 
country ambassador' 
David Bower has been appointed as the UK's new country music ambassador three months aller leaving Sony. )e. I an be UK 

In a parallel moted to European opérations manager at the CMA's London ollice. Previously European coordinator, Boyce will contin- ue to coordinate the efforts of the CMA représentatives in Europe. Green says Bower is a critical signing. "Getting someone with his calibre will send a message to the music induslry that we have an advocate of the highest 
marketing director si :o appoint irtly. 

CiN settosimplify 
record sales data CIN is dropping the traditional "pane sales" figures from its weekly charl 
breakdown of record sales. From this week, CIN's industr} reports will give total sales of records ir the singles and albums charts. In th< 

reflection of the increas- esilience of the weekly chart survey, a CIN spokesman. The panel cur- 

NEWSFILE 
Sanctuary takes stake in Renk Sanctuary Music Productions is taking a 50% stake in Renk Records in its first move into the jungle arena. SMP chief executive Oai Davies says, "Renk's Junior Hart has a great track record and has already had a lot of success with M Beat. We wanted to be in that markel." The new venture's first release will be a General Levy single. 
Pirate Springsteen CDs seized The BPI's anti piracy unit of the BPI has seized 55,000 pirate Bruce Springsteen ODs in a raid on storage premises in Hounslow. The CDs, which are titled Unearthed and feature previously unreleased recordings, have an estimated street value of over £700,000. 
/WtVCads awards a sell-out Tickets for Music Week's Creative & Design Awards are now entirely sold out, a week before the event. The awards. hosted by Melvyn Bragg, take place at Londcns Royal Lancaster Hôtel next Monday (14) to honour excellence in packaging, design, video and new média. 
EMI share price aided by Spice Girls EMI Music's share value rose by 47p last week, with analysts citing the high profile of the Spice Girls, following their promotion of the launch of Channel Five, and Corporate Intelligences survey into the music business. The company's share price. which started the week at IIISp, had lifted to 1162,5p by the endofThursday. 
CLT could eut Atlantic stake CLT UK is considering reducing its majority stake in Irish-based radio station Atlantic 252. The group, which owns an 80% stake in the station, says il has already been approached by Capital and Emap, which would be attracted to the station because it is net subject to UK média ownership rules. Broadcaster Chris Evans is also believed to be interested in taking a stake. CLT decided to review its local radio interests after the merger of CLT and Bertelsmann to form CLT-Ufa. 
0'Donnell ciinches US deal Daniel O'Donnell has signed his first US deal with Nashville-based Honest Entertainment. The Ritz-signed country music artist's first releases on the label will he a sériés of specially-compiled collections in May. Ritz's director of international opérations Tony Byworth says a US deal has been a priority for O'Donnell, who has already achieved 
EMI re-releases rarities EMI Records launches its Replay 100 promotion laterthis month, offering 100 rare and collectable albums at mid- price as part of its centenary celehrations.The titles, many of which have been deleted, were only available on import or were never released on CD, include albums by Linda Ronstadt, The Band and PeterTosh as well as 25 titles from the Blue Note label. Retailers can place orders until April 18, with stocks to be shipped on May 
Braxton reaches double platinum Toni Braxton's Secrets was certified double Ml-i platinum by the BPI last week, while Lisa Stansfield's self-titled album and the compilation Dance Nation 3 reached gold status. A gold award was made for Sash's single Encore Une Fois and silver awards went to R Kelly's I Believe I Can Fly single, the Space Jam original soundtrack and GinaG'sFresh album.   

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. httpi//www.dotmusic.com ^ ^ ^ > BMG BACKS SHAND'S NEW MEDIA VENTURE -p5 ► > ► ► ► ► 
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COMMENT 
Twisting the knife in the jobs market Of ail the hard décisions which have to be made in business, making peuple redundanl must be the hardest. It's inévitable, of course, that staff somelimes have to go. Nlaybe it's a simple case of businesses heing forced to eut cosls. Maybe the job losses are part of a genuine attempt at restructuring. And most sensible people who enibark on a career in this business know they should weigh up the advantages - fat paycheck, smart company car, (sometimes) glamorous lifestyle - against the fact that a record company almost never provides a jobforlife. What is more difficult to understand is why the music industry seems to be getting more and more hard- hearted in its approach to fîrings. Only the City can compete when it cornes to horrorstories of the "got back from holiday to find my desk cleared" variety, It is understandafale that a tough approach sometimes has aken with senior executives, those who could only damage if they are allowed to loiter once they know they are on their way out. But surely this stance does not need to be replicated down the line. Whatever really went on down at Oecca recently, some of the former staff clearly feel the redundancies weren't handled as sensitively as they might have been. And it's probably unfair to single out Decca as it wouldn't be the first company to be accused of heavy-handedness. In one unrelated round of cutbacks last year, the person making the décisions was prepared to go on the record describing those who had been made redundant as "non-performing executives" who had been removed to eut the fat". Commendably honest commente, maybe - but why twist the knife? Everyone knows the record business is tough. but that's no excuse for a lack of sensitivity when it cornes to delivering what would be one of the biggest blowsof anyemployéeslife. Selina Webb 

PAULS QUIRKS 
Retail questions need answers The comparative failure of some recent album releases in the eyes of the retail trade is surely just a sign of the times. As consumers enjoy a wider choice of outlets to buy their music, retailers will have to corne to terms rith the fact that many of yesterday's guaranteed top sellers are, for them, today's turkeys. Ail the mega-stars' albums are already available in nearly every supermarket, garage and sweet shop, and the compétition for sales is unprecedented. With the development of the internet and computer technology, pressure on retailers can only increase. Thank God then for bands like Machine Head and Offspring who continue to enjoy the majority of their sales through traditional outlets. But for every success there are otherfailures sitting in the racks. Withoutthe cushion provided by Top 20 album sales, many retailers will have to avoid taking chances on new acts, the lifeblood of our business. So where do we go from here? The retail day at London Music Week (April 30) provides a unique opportunityfor retailers to discussthe future for independent music stores with top figures in the industry. Is the music still important to some record company executives, or will they rely on inventive marketing to chart anything and everything they release? How can their labels break new acts without retail support and how long are they prepared to pay (or that via lislening posts and heavy advertising? How long will it be before the supermarkets dictate terms to every supplier in the land? If an ' such as Levi's can fail to stop Tesco selling their jeans at discount prices then what hope have record companîes of wresting back control over their own product? Everyone in retail has questions they want answered. This is the first time in years that we've had a chance to t on a national basis. Let's not waste the opportunity. 
Paul Quirk's colunw is a personal view. 

New entries décliné as 

labels reduce releases 
By Paul Williams 
The number of Top 75 new entries is declining as first quarter figures indi- cate that record companies are releasing 

Some 268 singles entered the singles chart between January and March, down 8% on last year. Industry data suggests that record companies are focusing on fewer singles. Figures produced by chart research body Era show thatjust under 1,400 sin- gles were released between January and March, 12% down on the 1,600 released in the same period last year. Bard chairman Richard Wootton wel- comes the shift. "Some record companies are making a concerted effort to release fewer singles and that's a good thing - they have to be more sélective," he says. 

ENTRIES: THE BREAKDOWN wsmommM 

haveb îleased." West raan Hole says Warner Music has made a determined move to focus its efforts. "Our policy is to release fewer and fewer records and to focus more on the ones we 
declining, it is not slowing the chart down in its highest reaches. A higher proportion of new releases are entering in the Top 10; 62 singles made Top 10 entries between January and March, a rise of 44% on 1996's first 

quarter total of 43. If the trend contin- ues, this year will easily see an increase on I996's record 175 Top 10 entries. There have been at least three To^J.0 

Virgin Records joint deputy manag- ing director Ray Cooper says the high number of new entries underlines 

reater spectrum of artists," he says. But there is no sign of an end to the rend of fewer singles moving upwards ûthin the chart. In the first three 

months of last year, tracks stood still or moved up the Top 10 on 38 occasions compared with just 22 in the same peri- od this year. In the Top 40, singles 
compared with 32 this year. The speed of the chart is also high- lighted by the high total of number ones so far this year. Not only were there nine chart toppers in the first three months of the year - including an unprecedent- 

Three chart toppers have this year dropped straight out of the top five from number one - Spice Girls 2 Become 1, Beetlebum by Blur and U2's Disco- thèque. In contrast, no number one fell lower than four the week afler losing the top spot in the whole of 1996. Max Hole says it is still possible to buck the trend and help records climb the chart - his companys own Don't Let Go (Love) by En Vogue has spent more than three months in the Top 40. 

IFPI acts to hait 

internet piracy 
The IFPI is taking the first step towards establishing a 
ship of recordings published via the internet, writes Tracey Snell. The initiative is being launched through Muse - a Project jointly funded by the European Union and IFPI members including EMI Music, PolyGram, Warner and Sony Music - and is intended to protect the rights of artists and copyright owners distributing music over the internet by embedding a signal direct- ly into the Sound recording. Seven suppliers have been invited to submit their technologies for évaluation. An ad will also appear in New Scientist to attract other security specialists. IFPI director of technology Paul Jessop says testing should begin this summer, with a view to making a recommcndation to the industry latc this year. Record companies acknowledge the importance of embedded signalling, but remain cautions about the 'cchnologics deyeloped so far. EMI Music Studios vice >t Mar 
I'^ner wil1 find the code totally inaudible, TutThl P essional listener will occasionally detect it. No on< has yet corne up with a perfect System " Nico Koepke, vice président of technology anc média at Sony Music Entertainment "The Muse project is a verv aoôd" »! too carly to say w Mus. " " * andards for encryptior chea" ho distributed c 

(o with this." eptember, also : and digital mar 

m 

A 

■phone A&R director Keith Wozencroft is hailing re Ethor as a new songwriting force, ahead of their launch this summer. The Newport-basod trio's single If You Really Wanna Know is released on June 2, coming off the back of support tours with Babybird, My Life Story and Mansun. Further dates are being lined up supporting the Supernaturals. Wozencroft says the band's début album, self produced but mixod by Supergrass producer John Cornfield. includi 
► ► ► ► SUPERMARKETS ADD MUSCLE IN THE STORE WARS - p8 ► ► ► ► 
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BMG backs Shand in 

global média venture 
by Robert Ashton 
Terry Shand is aimir • Secure funding of£10m • Launch frontline label wilh up to 

Shand. "But we've got 70 tir money for this start-up. We' as a partner, 13 years mort 

shareholder in Eagle Rock. BMG Entertainment UK and Ireland chair- are expected to be unveiled within man John Preston becomes a non- the next month. executive director. The group will also compete to buy The group will adopt a strategy simi- catalogue for mid-price and budget lar to that followed in his latter years at release, and it will have access to BMG's Castle. Shand sayshe will signbetween catalogue to market throughout Eur- 20 and 25 established acts to a frontline ope. BMG will continue to market its full-price label. own catalogue in the UK. The label's A&R team has still to be A third strand of Eagle Rock will be assembled, but the emphasis will be on the visual division, headed by director mainstream rock. "We feel we under- and shareholder Geoff Kempin. Shand stand established acts better than new saj's this will concentrate on producing acts, which may no longer be a priority TV and video programmes for sale to for a major, but will be for us," says Worldwide networks. Shand, Détails of the first signings "Eagle is being launched very much 

board and a lot of credibility. WeTe going to be a very important player." Preston, who describes his rôle on the Eagle Rock board as one of providing advice and guidance, says Shand's track record with Castle convinced him to become involved. "This is a niche market on both sides of the Atlantic and not a market which j majors go for. so it won't be compétition : for us," he says. "They will be able to provide us with expertise and a pan- European approach to selling catalogue." BMG will distribute Eagle Rock acts , in the UK, but the new group is negoti- ating distribution deals elsewhere. 

Labour seeking stars' 

support for new talent 
The Labour Party will ask pop stars to records a year could make quite a size- help finance and support young talent able donation over time." in the music business if it is elected to It is unclear what benefit artists will 

The plan, which was unveiled as part spokesman says it is hoped that they of its manifesto launch on Thursday (3), will consider it a philanthropie gesture. centres on the création of Nesta (the "We're pretty confident they will find it National Endowment for Science, Tech- attractive making a goodwill move like nology and the Arts). this," he says. "Maybe if you are like Established stars from the pop, the- Andrew Lloyd Webber [who has pledged atre and film worlds will be asked to to leave the UK if Labour corne to contribute a proportion of their royalties power] it is not for you, but it can chan- or donate copyrights to Nesta, which nel money to young people." will initially be funded by the National The proposai is being met with a Lottery until it becomes self-flnancing. raixed response from the music busi- Nesta will act as an enabling agency, ness. Mark Knopfler manager Ed distributingfunds from artists toprojects Bicknell says he is apprehensive of it sees as promoting new talent, such as institutionalised bodies. "Td have to the Brit School. The manifesto describes know how they propose to operate it in Nesta as a national trust for talent. détail, but I think the music industry is A Labour Party spokesman says the 50% talent and 50% willpower and if party hopes the créative community can anything makes it easier or takes away act in the same way as corporate spon- the will it can affect the talent," he says. sors of theatrical productions. uIt is a The Conservative and Libéral Demo- 
says. "An act selling several million proposais spécifie to the music industry. 

Decca redundancies 
criticised by union Decca International has eut 29 jobs as part of the on-going streamlining of the Chiswick-based classical Company. 
Lewis, who announced first détails ofthe restructuring of the Company a month ago, confirmed the job losses last week, but declined to discuss détails of the changes. The trade union Bectu - which is representing several of the former Decca : employées - criticised the level and . handling of the cuts. Lewis indicates that the PolyGram- owned Company has taken légal advice | over the Bectu allégations, Lewis réfutés Bectu claims that ail 29 staff were i sacked without prior warning; Decca has ! laid off 16 staff, with a further 13 jobs : 
due to be lost by the end of the year ' 

Lewis says, "I ara in the process of 
the rigorous demands of the global mar- ket. The world has changed and Decca 

The job bosses corne from various 1 areas within Decca International - including export, royalties, finance and administration - and follow the closure i of the compan/s éditorial department. 
^ ^ ► THE CHANGING FACE 0FHEAVY METAL-p15^ ► ► ► ► 

NEWSFILE 
Wembley to stage rock history show Carlsberg is teaming up witb Tribute Productions to produce a lire music eventtracing the history of music over the past 10 years at Wembley Stadium on August 16. The Songs & Visions event will feature artists including Rod Stewart, Jon Bon Jovi, Seal, KO Lang and Steve Winwood performing cover versions against a backdropofvisualsfrom the five décades. 
Russ'n'Jono get new producer Sarah-Jane Passingham Is taklng over as producer of Virgin Radio's award-winning Russ'n'Jono's Breakfast Show. Passingham, who has worked as assistant producer on the Network Chart Show, replaces Richard Kilgarriff, who is leaving at the end of April. 
Future créâtes music division Pearson's Future Publishing is establishing a separate music division to focus on its 11 music magazines, including Guitaristand TheMix, which were acquired from Music Maker Publications last year. The new division is also gearing up for the launch of The Band, aimed at would-be professional musicians, in June. 
Jazz FM créâtes Liverpool cafe Jazz FM is joining forces with pub and bars operator Regent Inns ta launch the SOO-capacity Cafe Jazbar in Liverpool's Albert Dock. The radio station, which broadcasts in north west England and London, will manage the venue's music policy. 
Vivian Ellis Prize relaunched The Vivian Ellis Prize for new composera, lyricists and librettists for musical théâtre is heing relaunched with the âge limit of 35 (or entrants scrapped. No longer admînistered by PRS, this year's event will be staged by Vivian Ellis Prize Ltd at London's Her Majesty's Theatre. 

I Believe 
neisaseMtZistflDrii 
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New album featuring the single Sometimes 
Avaiiable on CD, MC, Double Vînvl and Stri Available on CD, MC, Double Vinyl and Strictly Limited Edition Gatefoid CD 
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featuring exclusive bonus tracks 
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Supermarkets show muscle in store wars 

DC 
< 
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co 

rreasingly bleak for the LTCs 

sufTer ihe full compétitive force of 
the next century. According to the new report - 
Corporate Intelligence - superma ' as Asda, Sainsbury's, Tesco id Safewi 20% of the year 2000. With a share of the market already, the 

gifls. Moreover, many independent record retailers have learnt to emphasise their différence to the rest of the retail market. Neil Pearce, managing director of 12-store chain Rival/Music Junction, says cven before the rise of supermarkets in music retailing, his 
product to differentiate themselves 

But ho adds, "A large percentage of independent shops' sales are still chart 
spécialisé in dance or indie product so 

15% is not undcr the greatest thret 

Lo'wn M XtgrwithsTaceataprem 

1,000 
seater Superdome. 

Permanent 
geodetic structure. \ 
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Nico Koepke believes he bas created a corporate site that surfers will weicome 

Sony plays the long game in hunt 

for multinational website solution 
The net might be many things, 
enough to keep several peuple 

poople enter tho site. Forget about where it is, just provide a System that gets people to it as quickly as possible. This is why Sony is starting to use CD 

more the effort take global acts anc J it. A lot has interface. "The web 

careful editing S.Z 
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There's no point putting 
up a site forevery artist 
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A&M s Jiead of marketing, lan Ashbridge, "It was their idea to play about with the name. Is it Gun? Is il 
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HAL 
bed. We thought *Go for il 

In a wavitwas a nskfor Haï 

ilistHowardNew.Theencounter Thehand did someprerecording This was thepoint, too. 

[lu.MM^A^SmmmsALEsfl |N /À K\\\ 1 fj 

cham^SngoT^adfOTdhad te the one Radio One producer "went banakas 

iFT 

'As long as you see things re^edomat^ %ne 

entrie^therewere doesn't g^ttOO ffUStfating' 
Robin File ^"1" 

Eels, Apollo 440... there were seven or the Brst week." says File. "We haven t we ve pu eight." 1 smbethe lui, H1 hadoueeustamedwallop^Butasiong it."^ m 



course arc This Way Up's new signings Warm Jets. The London-bascd quartet's 
April 21 and a Jo Whiley Single OfThe 

ar hooks that îw wave icons 
ilities. Jtonethat 

an Louis 

abandoned the city ofBath an  style janglers The Fontaines to mako a go of it in London. The pair 

behind the legendary Rainbow Thoatre with a now-departod hassist who was replaced last year by ex-Pale Saints bassist Coleen Browne. Cerne Canning, who added Warm Jets to his management roster of Tiger, Strangelove and Jack, sent the band's demo to This Way Up before anyone else because he astutely reckoned the edectic, Island-affiliated label would he a good home for them. Head of A&R Dave Bedford admits he found himself being slowly bewitched by the tape. "The band had a few reference points that 1 liked, like Télévision, but they weren't relro-sounding in any way" he says. "I thought they played really well too, and that Louis was a star. I see them as a dassic English band, in the style of Radiohead or early Eighties bands like Echo & The Bunnymen and The Teardrop Explodes," Jones is more than happy not to have been the subject of a bidding war. "Dave's a music fan, which is the best kind to go with, and with Island's backing, it seemed right. We feel that he 'de's not going to 

- m 
£ 

WARM JETS 
CLEARED FOR TAKE-OFF 

the nght tou 

experience, Bedford confidently letthe Jets produce themselves, with the proviso that someone else mixed the album. The resulting eight-month gap between the début EP, Autopia. released in September 1996, and the new single was caused by the search for the right mixer for the record. Bedford thinks that the delay has given the band a chance to progress musically. And ail concerned feel that it was worth the wait for the eventual involvement of venerated British producer Glyn Johns. Johns, whose crédits stretch from engineering The Beatles' Let It Be album to producing classic albums by The Rolling Stones and The Clash, was suggested by the band. "We didn't want a polished, over- affected sound, so we thought of Glyn because of his work on The Clash's Combat Rock album," says Jones. "We didn't know if he was still operating, but he was, and he loved it." "Hes semi-retired, and very fussy. 

Two days later, he phoned up, screaming and shouting, saying, The got songs, they can play really well', £ that was that." Although Johns produced Bellifs 1994 album King, he admits to havin; little experience of the modem rock 

; the band's y 
appearance alongside Island's Belgian wonders dEUS at Austin's annual South By Southwest festival was deemed gig of the week by both Rolling 

"From the start, I thought this was a 
and ev since the festival, l've been 

They're a really good cross 
section of mytaste and 
contemporary tastes, with a 
great attitude and good pop 
sensibilities' Glyn Johns 

particularly timely and has helped single them out. "When we signed Tindersticks, you might not have thought they would click, but people were tiring of grange and looking closeï to home," he concludes. 
lot of Britpop, and l ca 

fresh air," Johns en i show at The Dublin Castle m. They've been discovered 
do that for you." Martin Aston Ad: Warm Jets Label: This Way Up Project: album Songwrilcrs: bai 

STEVE LAMACQ ON A&R 
Typical isn'tit? You waitaround for a band whom you've wanted to see for âges, then three of them ail corne along at once. As l'm typing this I m two-thirds of the way down this week's shopping list and it's going quite welL.For starters, Kidnapper atthe Camden Falcon Splash Club, the 'splash' monicker presumably a reference to the droplets of sweat which form on a particularly busy night down there. (What happened eh? The Falcon used to be like the inside of a fridge). Kidnapper are the latest in a line of new bands who've benefited from a début release on the increasingly respected Fierce Panda label (see also 3 Colours Red, Tiger, Toaster, God's Boyfriend etc). There are five of them: three girls and two guys, including a bassist from St Trinians and a guitarist who appears to have the facial hair of somebody in the Serbian 

Army. Great. The recent single, Cake, which is a bolshy little guitar-driven pop song tells only part of the story. There are chunks of Elastica and Pixies and ail sorts, built into a set which had a good mix of the obvious and the obtuse. John Peel session to follow soon...The following night it was Bambino atThe Monarch, which was well-populated by industry figures - not only from BMG who've just signed them for publishing, but record companies as well. They're not what I expected at ail (the band. notthe A&R people) Bambino sound like an Italian techno duo. Or a post,C86 fluffy fringe type of outfit. Instead they re a heavy pop group -female-fronte'd and featunng an amazing guitarist who can notonlv play a bit, but who also moves around stage as if its a bigger stage. Future plans include an indépendant single around June time to keep 

F 
themomentum going...Hopeyou noticed, by the way, that we managed to getthrough lastweek's column without a single reference to Sweden. Not so this week. The phone went on Tuesday with news that another Swedish band are up for grabs and coming in for gigs - this time Eggstone, whose latest album, Vive La Différence, has already sold promisingly well in Japan and is available for other, cough, 'territories'...And finally, a quick mention for a jerky new demo from Astronaut which I found on the floor while doing the Bank Holiday tidy- up. Odd, prodding pop that fair rifles along - and the only demo from Kilburn that survived thespringelean. • Steve Lamacq présents Radio One's Evening Session, Mon-Thu 6.30-8.30pm 
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USA' s best music and technology event cornes to Europe 

l 
7 

Mhere ^US 

technoii 

Mrïitiiionciï 

} HEAR FROM YOUR COLLEAGUES 
WHY YOU MUST ATTEND 

"I wouldn't want to be employed in 
the music industry in 1997 and NOT 
attend this thing. You'll walk away 

knowing much more than when you 
walked in." 

Cary Baker, VP, New Media, 
Discovery Records 

"Musicom is a must for anyone who 
wants to keep up-to-date on the lat- 
est developments in the merging of 

music and multimédia. Musicom is 
informative and even, I dare say, a 

bit fun." 
Brett Atwood, Music Video G 

Enter^Active Editer, Billboard 
"This conférence cornes at a vital time. 
There is a synergistic movement under 
way - we've ail now recognised that 

things are changing very fast, and 
we're beginning to figure out what our 

rôles are going to be once they do." 
Thomas Dolby Eobertson, CEO, 

Headspace, Inc. 
"The most comprehensive program 

l've seen, looking at the implications 
for music in the digital âge." 

Robbin Ahrold, VP, Corporate 
Communications, BMI 

"It was a fantastic event" 
Ty Roberts, CEO, ION 

anâ 

CONVERGE 

organized by 

ihusic week MB[ 
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coalCH 
Début album taps new depths of heavy métal hell 
métal bands ever since Black Sabbatti's they have real personality. début album in 1969. But few can claim to see a picture of this band to know totaptbe depths of despair tobefound in they're interesting people," the début album by LA four plece Coal Roadrunner's général manager Charnber. Lead singer Palmer. 

'The buzz 

relate to, Californians Ko just have Fafara believes tt Coal Charnber v says prove to the Al 

id started w 
album which for Fafara 

n this record is 
something we haven't 

experienced since the first 
Machine Head record' 

- Mark Palmer 

ithing 

days, he describes the album se 

H 

led in the studio by his ild mood swings. This sense of purpose 

"They sing ab 

Head record, Burn My Eyes." Coal Charnber Angeles in 1994, where they swiftly gained a réputation for a striking Visual image - since compared to shock rockers Marilyn Manson - and an uncompramising blend of traditional métal, hip hop and gothic rock influences far removed from the glam styles of laie Eighties aots such as Guns 'N' Roses and Motley Crue. Following in the footsteps of fellow 
ACT; Coal Charnber PROJECT: album LABEL: Roadrunner 

S0NGWR1TERS: various PRODUCERS; Jay Gordon and Jay 
Baumgardner STUDIO: NRG, California PUBUSHER; 

Roadblock/various RELEASED; March 17 

Charnber are con- 
Imates Machine 

bruce 
dickinson The Iron Maîden frontman rediscovers his roots wîth his 

'politically incorrect' new album 
Il is rare in 199/ to find a hard rock band 
"alternative" or "cutting edge". But one sn't shy of the heavy métal tag Iron Maiden frontman Bruce 

If s likely that TU stick to making :ords in the future," cent 
Smith co-writes the European version of Ihe record and will feature in the touring ine-up next to guitarist and producer Roy 

FEED Ready to 
challenge the 
Britpack When Feeder release their début Echo album Polythene on May 12, there seems to be little doubt that their blend of crushingly heavy guitar ritfs | 1 and disarmingly mélodies will put them up et igg/'sBrit rockers. That's the view ne média, who have oc 

four Maiden songs in his "Should I want to do another Skunkworks, TU probably just 

Dickinson quit lr after a 13-year run      Wave of British heavy métal pioneers had chalked up more than 42m album sales worldwide and enjoyed 10 Top 10 singles m the UK. Including the 1991 number one Bring Your Daughter To The Slaughter. The plan was to spend time on a variety i - notably flying, ag and broadeasting - s ueveiop a solo career. Accident s the third album to be released e Dickinson name. But unlike ails To Picasso, and last year's 

out of someone's stomaoh - has been drawn by Derek Riggs, the man behind àll of the Iron Maiden artwork. "This album is undoubtedly what Bruce's fans want from him," says manager Ton! Medoalf. °lt was a very nat- ural and enjoyable record for him to make, and the response so far has been fantastic." Castie group label manager Steve MoTaggart reports slmi- larly strong feedback, and is determined to use the heavy métal banner as the focus for a high-profilo marketing cam- I include speoially embossed fir 
ACT: Bruce Dickinson PROJECT: album LABEL: Raw 
Power SONGWIRITERS: Dickinson/Smith PRODUCER; 

Roy Z STUDIO: Silvercloud LA; Sound City LA 
PUBUSHER: Zomba Music RELEASFn- wia» i? 

i consists of gui- 
don Lee and Japanese bass player Take Hirose, laid the groundwork with three years of regular gigging before they signed to Echo in late '95 when they released a limited édition EP, Two Colours. A support slot with The Wildhearts at Leeds Sounds City was followed by dates ' with US hard rockers Everclear, plus a successful appearance at the CMJ Festival in the US la: securing an i Elektra. Back in the UK, Feeder's recording career gathered extra momentum with the release of the singles Stereo World and Tangerine and finally the Swim EP (ourrent sales to date of approximately 4,000), pro- duced by Chris Sheldon (of Foo Fighters and Radiohead fama).   i softly, softly approach - ' ' ' -prod- 

been any hype. By putting out the Swim EP we guaranteed ourselves three months of press. It was a bigger window 
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the fact that it contains "plenty of pop 

ACT: Feeder P! LABEL; Echo I 
Sheldon & G 

The ehanging face of 

HiAW ROCK 
Nineties métal is influenced by countless other 
forms of music from bip hop to Latin rhythms 

dl the excesses of E 

of aller- Nine Lives ori meta'1,33 alwaVs re-invented be||eves that the us 

rkrrur: 

is. Everyone told us mg 

à 



MARY BEATS J 

(Roadrunner RRS831). Released April 21. Known as ttie heaviest métal band on Earth, Tampa-based Obituary return with another defiantly anti-commercial death 
3 COLOURS RED: Pure (Création CRECD 2081. Released April 28. Famously hyped by Création boss Alan McGee as 'the second-best band in Britain', 3 Colours Red bave already lifted two top 20 singles from this impressive début album. HELMET: Aftcrtaste llnterscope/MCA). Released April 21. Helmet grew out of New York's legendary hardcore scene to 
album Meantime in 1992. Attertaste. the quarlet's fourth album, puts them back on track following the disappointing Betty LP. IG.U.N.; 0141 632 6326 (A&M 540 172321. Released 5. Restyled iGlaswegian rock- 

by Andrew Farriss ofINXS. JOYRIDER: Skid Solo (A&M. Cat no TBC). Released May 5. This second album sees the Northern Irish quartet expanding their horizons beyond three-minute punk rock songs and letting poppier influences shine through. FOO F1GHTERS: The Color And The Shape (Roswell/Capitol. Cat no TBCI. Released May 12. Produced by Gil Norton, the sec- ond album from ex-Nirvana drummer Dave Grohl's Foo Flghters promises more exubérant punk rock power and infec- tious pop. The first single is Monkey Wrench, issued on April 28, with a low- key UK tour to follow.  

STOCK 

taking 

Paul Elliott spotlights what should 
be the spring and summer's bestsellers 

CDEMD 11041. 

tarist Dave Mustaine, has taken the band in a more song-orientated direction. MOTLEY CRUE: Génération Swine (Elektra 7559 619012). Released June 3. LAS Motley Crue suffered a décliné in fortunes 

  mingham-based nd. Recently reunited with singer Barney Greenway, Napalm describe the new record as 'happy grind- WHATEVER: Lies And Gold Dust (Mu: Nations CDMFN 220). Released M: Second album from the Geordie 
eased June. The last Coverdale under the Whitesnake name marks a return to the band's blues-rock roots. BOSTON: Greatest Hits (Epie. Cat n 

the excessive spirit of the Seventies like multi-million selling FM rock superstars Boston. Expect this collection to kick off with the classic May 26. Second album from Derby-based JON BON JOVI; Destinatic 

MISERY LOVES t O.: Not Like Them c). Released July tbc, The second album from this pioneering Swedish industrial métal band is heavily influenced by the dark post-punk sounds of Joy Division and The Cure. The album may yet inolude an XTC coverl jPARADISE LOST; ine Second (Music 
m album their sound to ast-grunge rockers who have diversified (Jai 

acoustic p FAITH NO MORE: Album Of The Year (Slash/London. Cat no tbc). Released May 26. This oheekily-titled set marks a wel- come return to form for the ground- breaking San Franciscan band, whose last album King For A Day...Fool For A Ufetime sold poorly. A single, Ashes To Ashes, is out on May 5, with a UK tour to follow. FEAR FACTORY: Remanufacture (Cioning Technology) (Roadrunner RR8834). 
acclaimed 1995 album Demanufacture emphasise the strong 

first single Midnight In Chelsea, which is due on May 19. CHAINSAW KITTENS: Chainsaw Kittens (Scratchie/Mercury. Cat no tbc). Released June 9. The fourth album from Oklahoma- based Chainsaw Kittens and their first for the Smashing Pumpkins-owned Soratchie label is described as "power glam pop rock". MEGADETH: Cryptic Writing (Capitol. Cat tbc). Released June 2. Seventh album 
t, ex-Metallica g 

 |based gothic métal band whose European sales run into the millions. Singer Nick Holmes' new haircut and a more accessible sound may alien- ate some of their hardcore métal fans. GODFLESH: Songs Of Love And Hate In Dub (Earache MOSH 178). Released July tbc. Acclaimed by Metallica and Ministry ambng others, Godflesh are a hugely 
Following his remix work for Pantera and the Lemonheads, Godflesh leader Justin Broadrick has now reworked an LP's worth of tracks from the 1996 Godflesh album Songs Of Love And Hate. 
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THE OFFICIAI UK CHARTS 
rards could reasonably have 
nost peuple would have backed Smoke City's Underwater Love to turn the trick rather lhan R Kelly's 1 Believe I Can Fly. The Smoke City single is the latest in a long line of hits linked to Levi 501 

expected to become the seventh 
it débuts at number four, while I Believe... has progressed 2-5-1. It's the 

ago, and does so even though its weekly sales slumped from 62,000 to 51,000. With overall singles sales down 28% this week, however, thaï was 
marginally ahead of Supergrass' Richard III. Kelly's single is featured in the movie Space Jam, which is currently filling 

:redhT, 
Grind 

( SINGLES UPDATE ) ( ALBUMS UPDATE ) 
•n+aWr"' "n+iT^r* clumi L__J mrifum I ' 

( AT-A-GLANCE WEEKLY MARKET SHARE ) 
SINGLES 

iiiiiin 

AIRPIAY 

record with the largest audience - and therefore the number one airplay cart hit - is the Spice Girls' Who Do You Think You Are. Both records have passed their peak but are considerably ahead of ail others - Scal's Fly Like An Eagle in third place is 25% behind Don't Speak and 33% behind Who Do You Think You Are, and could yet enjoy a third run at the top of the listings. Star performer this week is George Michael's Star People, which is the highest new entry in the Top 50, soaring 57-14. It is perforraing rauch better on the airwaves than George's last single Older/I Can't Make You Love Me did at the same stage of its career, with - naturally - Capital proving to be its biggesl supporter with 45 spins last week, up from 31 the week before. 22 plays from Radio One provided a larger portion of George's total audience, 

s: 

-hnn 120 play to261 

miro weekly 
miro weekly has the answers. 

(o the UK 

plus the UK's oniy cumulative Top 75 



k (VW TOP 75 SINGLES cm 
V 12 APRIL1997     

ï ^ Artist IProducer) Publisher (Writerl Label CO/Cass (Distributor) Label CD/Cass (Distributor) 
||| Artfst(Producer) Publisher (Writer)   — m 

1 BELIEVE 1 CAN FLY JIVE JIVECD 4iyJIVEC^5 |P) oo 27 „ REMEMBERMEO p,h™,cJÏAR7/CAHHARM VSŒ Jo Tbo Blue Bov (Blackmoro) EMI (Millar/Evans/Shaw/Blackmore) /12M"a'"v' 
iir R Kelly IKellylZomba (Kelly) QQ ALONE O Polydor5735272/573bZb4(Fî Oîi 21 7 BoeGces(Tltelman/Gibb/Gibb/GibblGibbBros/BMG(Gibb/Gibb/Gibb)  
il 2 S fyyj RICHARD III ParlophoneCDR6461MEI  1 Supergrass (Superqrass/Comfieldl EMI (Superorass/Coombes) R646V- /jn rraj] U16 GIRLS IndependîentelSOMlMS/ISQM lLMbMI 4U tUaJ Travis(Lillywhile)SonyATV(Hcalyl  !-SaM 

3 3 
e DON'T SPEAK • Interscope IND 95515/INC 95515 (BMG) 26 4 THE REALTHING Arista74321463222/74321463214(UMU) rito-scT'-" 

4 E RIJI UNDERWATER LOVE la*< Smoke City ISmoke/Pedenl Zomba/EMI IBraw Jive JIVECD 422/JIVEC 422 (P) 42 25 3 ROCK DA HOUSE ^ vCRecordingsVCRDIS/VCœWQ rr:::.:::' 
5 E UjirSNOGOOD 1 Mute CDBONG 26/CBONG 26 (RTM/DISC) AO 29 3 FLY LIKE AN EAGLE zttzeal icd/zealicjw) Seal (Seal) BMG (Miller) -/ZbflLli sLr'f 
6 2 5 MAMA/WHO 00 Y0U THINK Y0U ARE * WrginVSCDTTOSCiezsiEi A A 28 6 DON'T YOU LOVE ME istAvenue/EMICDEMS465/TCEM465(E) ^ " Etemal (Charles/Wilson) PolyGram/Peach Pia/Kool Shoes (Biqgs/Milchell/Oudley/Kelluml ■/• DayWBBmUv).Th._7s 
7 6 

2 BELLISSIMA Ai:,, 3 6LACKBIRD ON THE WIRE GoiDiscs 5821252/5821244 (F) The Beautiful South (Kelly) Island (Heeton/Botiierav) 5821247/- tis/îerzi) -/12T1V72 
8 • 2 BLOCK ROCKIN' BEATS ^ Virgin CHEMSD5/-(E) Afi 24 3 AN0THER SUITCASE IN AN0THER HALL wamerflroswmsscD/wossaciw) ^ u Madonna (Wright/Parkcr/Uoyd Webber/Caddick) Evita/MCA IRice/Uloyd Webber) -/- 
9 9 7 ENCORE UNE FOIS @ Muitipiycdmultyis/camulty is(trc/bmgi 47 32 ,4 DON'T LET GO (LOVE) O EastWastA3976CD/A397eC/-/A3976T(W) —'! j 

10 CI mîTO LIVE&DIE INU Makaveli (Qdill) MCA (Makaveli/young) Interscope IND 95529/INC 95529 (BMG) -/INT 95529 AQ 35 5 WHAT DO YOU WANT FROM ME? Polydor5731912/5731304(F) Ho Monaco (Hook/Potts) WC (Hook/Potts) 5731907/->S) m!"'1——" 
11 E jjjSOMETIMES es) London/Son?AwSar^) 8 V- A Q 30 2 JUST PLAYIN' Pukka CDJTP1/CAJTP1/-/12JTP1 (BMG) HO JT Piayar IDeSilva/SummeisI Strnng/WC/Zomba (Goodman/DeSilvaAdvrardsmoaers/Calente/McKastyl • ByEHU. 0 
1 7 WE HAVE EXPLOSIVE Virgin VSCDX1616/-/-/VST1616 (E) 50 «o 4 IT'S OVER Media MCSTD40t0ll/MCSC 40100 (BMG) 
13 8 , HIT 'EM HIGH (THE MONSTARS' ANTHEM1 AtiandeAsugcn/A.mgr.iwi 01 39 5 INDESTRUCTIBLE MercuryAATCD3/AATMC3(F) Poke & Tone) Vanous (Various) -/A5449T 
14 4 2 NORTH COUNTRY BOY Beggats Banquet BBÛ 309CD/BBQ 309C (RTM/DISC) n/Brookes/Burgess/Collins/Collins) B8Q 309/- KO 38 3 CANT N0B0DY H0L0 ME D0WN PufiDaddy/Aiisla74321464552^4321461554IBMGI ^ ^ Puff Daddyfeat Mase (Broady/Myrick/Combs/Slevie J1 EMI/BMG/IQ/Vanous (Variousl -/7432I46455I 
15 2 D.I.S.C.O. Ail AroundThe Worid CDGL0BE I53VCAGLOBE153{TRC/BMG} CO 33 3 1 BELIEVE IN YOU AND ME Arista74321468602/74321468604(BMG) •'O Whitoey Houston (Foster) Peer/Sony ATV/EMI (Wolfert/Linzer) -/- N-TranceiCunJs/WhevIfl&E/PoIyGlinVAATWyEMlIKIugedVangafde/OTooleAonaiMjrtfyivIel -/igeiOBEIES 
16' 2 FREE ME Polydor 5736512/5736494 (F) KA 85 6 NATURAL MushraoniOXI577/C1577/-/-(3MV/BMG) ^ ^ Peter André (Laws/Cragie/Cutfather & Joe) Various (Andre/Jacobs/Jacobs/Goldsmith) 
171 ig FIRED UP! Twii îted UK TWCD 10016/TWMC10016 (BMG) n) -/IW1210016 55 36 2 FMNOT FEEUNGYOU h b v Loud 74321465222^4321465224 (BMJI 
181 ® CAN WE Jive JIVECD 423/JIVEC 423 (P) RR 48 8 TODAY'S THE DAY ParlophoneCDR5459/rCR6459(E) Sean Maquire (Thornalley) BMG (Thomalley) -/- SWV (Timbaland) WC (EliioulMoslev) 
19 2 2 WHERE CAN 1 FIND LOVE Undiscovered/MCAMCSTDWOS/MCSCWIOSIBMGI Livin' Joy (Visnadi) MCA (Visnadi/Diggsl -/MCST 40108 57 34 2 FREAK Murmur6640765/-(SM) 2^.—J 
20 ■» 2 GOTTA BE YOU 3T (Pop/Mattin) Cheiron/Mega/BMG (Pop/Marti Epie 6643645/6643644 (SM) n/Crichlow) -/- 58 43 7 YOU GOTTHE LOVE ^ReactCDREACTsg/CAREACTegiv) |^r:g 
21 ' 4 FRESH! Etema^WEAWEA095CD/WEA095C/V-(WJ Gira G (Metrd) Rive OroheAIVC/Windswept Pacific (Giaa G/Bany/CollinaPTaylDr) RQ 47 5MOAN&GROAN WEA WEA 095CD1/WEA 096C (W) Mark Monison (Chill/Morrison) Perfect/WC (MorrisoiVMoss) -/- SSS 
221 M MY LOVE IS DEEP A'" Sara Parker IRoseaman/Parkerl Black Palm |Ro Manifeste FESCD 22/FESMC 22 (F) senman/Parker) -/FESX22 fin rîân DO WATCHA DO DistinctiveDISNCD28HP) u U DUM Hyper Go Go & Adeva (Diplock/Bell/Daniels) CC (Diplock/Bell/Daniels) -/DISNT 28 ÎX*""—" 
23 4ISNTIT A W0NDER Polydor 5735472/5735464 (F) Cl 5, 3HARDTOMAKEASTAND A&M 5821492/5321474 (F) Sheryl Crowy (Crow) PolyGranVWC/Various (Crow/Botlrell/Wolfe/Bryan) -/- Boyzrme (Hedgesl PolyGrarrVIsland/ia'BMG (Ke lating/Hedges/Brannigan) -/■ 
24 - 3 ANYWHERE FOR YOU Backstreat Boys (Renn) Zomba (Baker/Perryl Jive JIVECD 416/JIVEC 416 (P) 69 42 3 A RED LETTER DAY ParlophoneCDR6460/-(E) "t- Pet Shop Boys (Pet Shop Boys) Cage/EMKTennant/Lowe) -/12R 6460 
251 g] NAKED EYE Capitol CDCL786/-(E) Ml (Cunniff) -/12CL786 6Q 52 5SHOUT TelstarCDDEC 11/MCANT11 (BMG) AntSi Dec (Stannard) PolyGram/Websongs/CC (McParlJin/Donnelly/Gallagher/Bowman) •/• 261 jjj HONDY (NO ACCESS) Manifeste FESCD 20/FESMC 20 (F) /Rinaldi/Sommella) -/FESX20 fi4 37 2 PUT THE MESSAGE IN THE BOXRCA74321462272/74321462264(BMG| Brian Kennedy (L'pson)PolyGram(Wallinger) ./. \ 27 - 16 2 BECOME1 ★ Spice Giris lalanoard/Rowel Windswept Pacific/ Virgin VSCDT1607/VSC1607 (E) 'PolyGram (Spice Girls/Stannard/Rowe) -/- fiR 62 8 1 SHOTTHE SHERIFF DefJam/MercuryDEFCD31/DEFMC31 (F) Warren G (Warren G) Blue Mt/Zomba (Madey/Parker/Colandero) -/12DEF3I 28 " 4 Ih 1 NfcVER SEE YOU AGAIN PreciousOrg/Mercury JWLCD29/JWLMC29|f| WetWetWetlCIark/DuHinl CbrysalisWC/Honiall Bros/Goodsingle IBritton/Clark/LvIe/Pellov/) •/■ fifi PfM 1 DONT KNOW Arc/PolyGramTV57378I2/5737794(FI uu ""a** RuthlRutblWaifANCIHales/Holes) ./. s— 
29 El 3 FOREVER MORE ■■ PuS Johnson (Waldonl Famous/BMG/CC (Walde Work/Columbia 6644075/6644074 (SM) n/Johnson/Dakota) -/- 6 7 56 3 KJNGnOFmNEWYORKri^nais ^Jh-ysalis CDCHS 5049/- (E) 
30 - s RUMBLE IN THE JUNGLE Fugaes (Jean/Hill) SonyATV/EMI (k'ariousl Mercury 5740692/5740684 (F) ■/5740691 CD ,5 4 EVERYBODY KNOWS (EXCEPT YOU) SetantaSETCDA038/-(vi uo The Divino Comady (nocrédit) BMG/Damaged Pop (Hannon) -/- 31 m m MR BIG STUFF ■' Queen labfah, Shades & Ftee (Kent) Malaco/Car Motown 5736572/5736564/-/5736571 (F) aljofBroussard/Williams/Washinqton) RQ 50 3THEBOSS Atlantic A 5441CD/A5441C(W| The Braxtons (Vega/Gonzalez) Island (Ashford/Simpson) -^544^ 32 20 13 m „ "0'-' * Arista74321401502/74321401504(BMGÏ No Mercy (AME) George Gluck/IQ (Reuther/Bishcof-Fallensteinl -/74321401501 70 El E^eEMil^cTae^cUEea!0Ro d^ ME|M|ER ' tasombn, s 
33 » 
34 M 

3 rLAbh BBE (Top) EmmaoualTop ISanchinni/Quartierl Positiva CDTIV 73/-(E) ■/12TIV73 71 66 9 DISCOTHEQUE O IslandCID649/CIS649(F) ' 1 U2 (Floodl Blue Mt (U2/8ûnD/The Edge/Pike) ./. I*' OiscoCteens(OiscoCilizenslCCBraMo'rtn^6'009,115EXT/IXI9'1190(1 ™BMGI 72 rren LIGHT EMITTING ELECTRICAL WAVE HUIHUTCDSIZ-IEI 35 22 4 LUVc uUAnAIM 1 tbU Big Life BLRDA133/BLRC133 (P) î HI/Lewis) ./. 73 44 2 ÇAREFUL Stress CDSTRX79/-(PI Horse (Smith) EMI (McDonald/McAlinden) •/12STR79 m™ * Œi 
36 13 2 CUNSIDERATION Sony S2 6643125/6643124 (SM) 64 4 EXE|?aMrl'fcriî^MS7E[|F /Ht h Mercury INXCD28/INXMC 28 (F) o'cCri^rr.'c.d in 
37 23 

6 HUSH O Kola Shaker (Mills/Harrisl BMG (South) Columbia KULACD 6/KULAMC 6 (SM) 75 68 8 IH| DAY WE FINO LOVE VirginVSCDG 1619/VSC1619(El   911 (Kennady/lever/Percy) SonyATV/WC (Kennedy/Boulding) lllg 

WILCO 
RIAL.TO. 

WHEN WE'RB 
TOQETHER. 


