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Cook: BPI complainsto iïC 
by Robert 
The BPI 
the mus 

is reported Roger Cook and the Independent Télévision n, labelling their "exposé" of 
îmaller since thej 

In a strongly-worded letter, BPI director général John Deacon called on ITC chairman Sir Robin Biggam to take appropriate action before tomorrow night's (Tuesday, 10) programme. Last Tuesday's first programme, which prompted an outraged reaction from the music industiy, had ignored ITC guidelines on programmes' "obliga- tions of faimess and a respect for the truth," says Deacon. "Many of my members, both large and small, havi 

by an i portrayal of the industry." PolyGram UK chairman John Kennedy says, "Until now, Roger Cook 

evidence of its claims. In a bid to show evidence of "buying in", the show included footage of a retailer apparently swiping unsold • stating' that the BPI is run by tl s, althou 

iece of jou 
m find a s 

)96J}e8Sonsays.   Deacon adds that the programme als to support the sul 
adds, ' industry and we are no différent in that. But that isn't how the industry as a whole behaves." Deacon's letter - which was sent on Wednesday following consultation with BPI chairman John Preston - criticised the half-hour programme for its lack of makers also made sei objectivity and failure to demonstrate • suggesting that offering discounted • Se 

companies are involved in illegally hyp- ing the charts. Mike Stock, ■ ed that his Tatjana single Santa Maria was bought in two years ago but without his knowledge, was not a particularly impartial witness, he says. Deacon claims that the 

equal voting rights and a majonty on its council; and • claiming incorrectly that the Total Record Company is owned by BMG. spo es oman or e^t™BpI 
;, but adds that the company's légal jpt- department hasn't officially been noti- u-ia fied by either the BPI or ITC. lout An ITC spokeswoman says the BPI iplaint will be examined to see if the 

Palmer leaves after a decade at 4th & B'way Fourth & Broadway head of A&R Palmer was at the label when it Julian Palmer has left after a decade launched in the early Eighties until with the Island imprint. leaving to join CBS Records in the mid- A source close to Island Records last Eighties. Palmer returned to 4th & week confîrmed that Palmer was no Broadway in the late Eighties and longer at the label. Détails of his depar- steered the label to a number of success- ture were unconfirmed as MW went to es with acts including Stereo MCs, Mica press. Neither Palmer nor anyone from Paris, Will Downing and, latterly, Island was available for comment. Tricky. 

THIS WEEK 
STheatrical Pets.Jirst night report 
8 Is British pop getting a raw deai? 
12 Wyclef: solo Fugee scores again 

■ 
18 Focus on spoken word 
23 Dooley and the Dark Knight 

W?» "''I 
KevampforTOTP 
startsthisweek 

l 

Ferris replaces Black as head of EMI UK •V O 

tiie," he "says" "H^h'^a^dear ex^tlng chlucng"" he says3"EMI 
«987 
«11» 

" 

single 'Scooby Snacks' 

^ ^ ^ ^ COOK IN RETHINK AS LEGAL THREATS MOUNT - p5 ) 



ivi r»o 

The world's leading independent 
CD manuFacturer 

Contact Steve DARRAGH 
atMPO UK 0181 600 3900 33 Acton Park Industriol Estate 

TheVale 
Fax: 0181 749 7057 

mpouk@aol.com 
CD AUDIO • CD-ROM • VINYL • CASSETTES • IASERDISC • MINIDISC • CD-R . DVD-ROM • DVD V 

hltp;//www.ni po.fr 



NEWSDESK: 0171-921 5930 or 
officially amouncB the appoinlmont ot former Stiltskin frontman Ray Wilson as the band's now lêad vocalist on Friday (June 6), Two on- 
at Virgin Records' r headquarters on Fr werealso toldthat 

Cowey dumps rulebook 

to put fun back in TOTP 
by Paul Williams 
New Top Of The Pops producer Chr Cowey is vowing to throw away the ru book in his bid to bring some excitemei 

es of changes in Top4C m the show's relationship with the little 

Among Cowey's first m 
e of says will make the show more sponta- ht? neous and give it more of a live feei. "One of the things Tll be doing is going around the corridors and dressing and shooting 

of the programme, adding backstage from other footage, spécial acoustdc slots and eut- ture: last F ting down on satellite clips. featured R His new-look show will: Paranoid / • use fewer satellite clips; weekend's I » include two completely live slots a But new 

tys artist collaboratic also be encouraged and one act every gc week will play an acoustic version of ' • me cases, clips fo Cowey has also asked pluggers to 
eir acts. Promotions executives large- 
Brilliant! director Nicki Chapman i, "Ifs i 

week; • allow I 
ivailable later; • feature big name 

weekend's Later With Jools. me policy which is very welcome. Chris But new bands and new tracks will has got such a proven track record find it more difficult to get on to the pro: and he's very respected in the n gramme as Cowey aims to target a mass industry and the artists respect hi 
"The problem with having new tracks on before they are released is that, 

time, you're not going to have heard of them," he says. "With Top Of The Pops, 
Malcom Hill says promoters are totally behind Cowey's efforts. "There's a gén- éral feeling in the business we don' want to lose Top Of The Pops and w want to put everything into it. We'r going to help him go for il " 
Blunkettpoised to 
speakatBPIagm NewEMI MDtogiveup 

hisstakeinBrilliant! PR 
stakc in BriUiant! PB following his 
of EMIUK. 1,111 

Ferris, who acknowledges that he will miss the eut and thrust of promotion, has resigned as a direc- tor of the PR outift ant' is the mcchan s of h will shed his stake in the c with his fellow dircctors shortly. BriUiant! director Nick Godwyn confirms that Brillianfs deal run- ning ail of EMI UK's promotions activities will remain in place. It remains unclear who, if anyone, will replace Ferris as EMI UK's head of média. "We aie sad to see Neil go, but it will be business as usual at Brilliantl" says Godwyn. Over a 18-year career as a plug- ger, Ferris has worked with a range of acts from 911 - discovered by Godwyn before they signed to 

Virgin - to UB40 and Depeche Mode. But his rise to managing director of EMI UK is a natural progression. Since landing a job as a présenter 
Radio Brighton when he was a 14- year-old grammar school pupil, Ferris concédés everything he has 
ness. "Some people say everything is fated and there is a destiny," he says. "I know ifs been a natural progression.» A background in promotion is a perfectly suitablc grounding for a label MD.headds. 

reschedule Tuesday July 1 to allov 

Blunkett will be guest speaker at the event which takes place at The Brit School in Croydon. Blunkett follows a sériés of high pro- file guests at the BPI agm over recen years, among them Tories Kennetl Glarke and Virginia Bottomley am Labour prime minister - then leader o the opposition - Tony Blair. The latest BPI Council élection wil be conducted at the agm, with five vacancies up for grabs. The five council 
year's élection are standing again, and BPI director général John D appealed for ot forward. 

NEWSFILE 
Universal links with Celtic Heartbeat Universal Music has forged a link with Caltic Heartbeat, the two-year-old Irish music label which has broken ils fies with Warner Music, Underthe new agreement, Celtic will take ils back catalogue to Universal - including Riverdance and the soundtrack to Some Mothefs Son - and in return receive marketing, promotion and backroom support from Universal. 
Kerrang! lines up live gigs Kerrang! is planning a sériés of live concerts in the run- up to its fourth annual rock awards ceremony this summer. Editor Phil Alexander says the Emap-owned magazine will be looking to put on a week of shows in several London venues ahead of the awards on August 21, at a venue to he revealed nearerthe event. Nominationsforthe awards are expected to be announced next month. 
Tring in plea to shareholders Tring International has urged its shareholders to reject proposais by former joint chief executive Mark Erey to remove four directors of the group, including chief executive Philip Robinson. Frey has called for an egm on June 16. Tring says that in the past 12 months the group has transformed its product range, settled a sériés of outstanding légal actions and dramatically reduced its cost base. 
UK is vinyl's biggest ally in Europe The UK market accounted for almost two-thirds of ail vinyl albums sold across Europe during 1996, according to a survey by research group Euromonitor. It reports that 2.3m LPs were sold in the UK during the period, compared with just 0.4m in Germany. Total European LP sales amounted to 3.7m. The UK also finished top for singles sales with 76m units sold last year, 21m ahead of second-placed Germany with France on 28m. Germany topped the survey's table for CD sales, selling 213m units, with the UK second on 164m units. 
Two forge cut-price CD link on internet American online music retailerCDNow! and London- based Fortune City, which opérâtes a virtual shopping centre, have linked up ta offer more than 200,000 CD titles via the internet in the UK. Richard Jones, managing director of Fortune City, says the service's prices are on average 20-30% lower than they are on the UK's High Street. 
Ronnie Lane dies Ronnie Lane, who co-wrote most of the Small Faces' hits with Steve Marriott, dîed aged 51 in Trinidad, Colorado, last Wednesday |4) following a long batlle against multiple sclerosis. A mémorial service is being planned by friends and colleagues for the bass player and singer. 
Pinnacle hires first press chief Pinnacle has appoinled its first in-house press officer as part of a merger of its various labels. New head of press Luigia Minichiello, formerly of Virgin Records, will now be responsible for the press for most of the artists on the Dead Dead Good, Arctic, Rumble, Strange Fruit and Diverse Records imprints which have been brought under one opération called Pinnacle Labels. 
R Kelly goesplatinum 

Ë " Ke"7s 1 Bel'eve 1 Can f'V was "rtifi611 
bip» platinumandHanson'sMmmbopreached gold status last week. The only album awards went to the compilations Smash Hits Summer 97 (silver) and What A Feeling! (gold).   

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
http://www.dotmusic.com ^ ^ ^ ^ GRAM0PH0NE CLINCHESITVAIRING FOR AWARDS - p4 ► ► ► ► 
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COMMENT 
Welldoneto theBPI The industry's (raditional apathy is what got it into trouble before the MMC Inquiry into CD pricing. By not tacing the PR issue head-on, it allowed the whole affair te escalate eut of control at a cost, ultimately, of millions of pounds. The BPI should be commended, thcn. fortaking action againstthe Cook Report, No doubtthe programmes ill-informed inferences and spurious allégations will soon be forgotten by the viewing public, but John Deacon is right not ta take any chances by complaining to the ITC. The consensu now be thatthe programme is unlikely to do any lasling damage - whatever is included this week. But it's to see the industry standing up for itself. 
Cutting out classicaf s snobbery EMTs new Mini Classics sériés is the kind of innovative marketing idea the classical business is crying out for. Less than £3 for a taster of a popular work packaged with other music from the same composer - and four of the little belters for £10? Promoted properly, it could have the same impact on the classical market as Penguin's Sixties sériés had on hook publishing. Forward-thinking executives like PolyGram's Bill Holland have done their bestto putsome pizzazz into classical marketing, but the snobbishness of many in the sector means it is still held back by complacency. There are thousands of people out there who like classical music, are interested in classical music, would listen to classical music if the right Works dropped in their laps. But many of them haven't got a due what to buy faced with the bewildering array of versions, conductors and performers associated with each and every major work. Ideas like EMTs, as well as HMV Direct's ultra-informatîve Classical Catalogue and the Gramophone Awards' TV slot are a good way to start educating them. Selina Webb 

PAULS QUIRKS 
Database dangers Retailers will not welcome the latest exploits of BMG's Interact, one of the database companies supplying new release information direct to potentiai customers. Ils recent Gary Barlow mail-out, which encouraged ail his fans to buy the new album at Woolworths and limited free poster, was justthe latest in a sériés of added value offers between the companies. And it proves that retailers' original fearsthat their customers would be urged to shop elsewhere attheir expense were not groundless. Il this type of unfair marketing continues, retailers can't be expected to support the compilation of databases by leaving reply paid card inserts inside COs. Mayhe it's time for a formai agreement on the use of databases so both sides know exactly what is going on. Another worry is the record companies' increasing activity in direct sales and the use of databases tl target potentiai customers. EMI with a Cliff Richard boxed set and PolyGram with The Music Store are the latest to try the mail order option. Arguments that mail order customers are lapsed buyers who find record stores inlimidaling don't really hold water in today's market. High Street retailers are much friendly than five years ago. 
The Cooked Report I found ITV's Cooked Report programme enlertaining as it proved any old fart can gef a single into the bottom end of the chart il they haveenough money and are stupid enough to throw it at the music business. If just left me wondering why Roger Cook was trying so hard to prove the CIN chart was flawed when he could have walked into Woolworths any Monday morning and seen a chart featuring up to 10 new singles that hadn't sofd a copyto the public! Paul Quirk s column is a personal view 

NEWS       mm | 

Gramophone clmches 

ITVairing for awards 

Carlton TV, the Company which bas commissioned the Brits TV show for the past five years, has signed a deal to pro- 
annual classical showpiece which takes place at London's Alexandra Palace on Monday, October 27. The TV show will go out at 10.40pm October 27 £ 

ta Awards to be broadcast across ^ 

» Britannia Music secured as event 
Pollard says, "Pm sure we can p together a group of people who viewe looking through their Radio Times newspaper would want to watch. I dor believe we can convert the nation in 

^pportunity." John Bishop, Carlton controlle 

if su issful, is annual fixture. n a further echo of the Brits, the ards are to be sponsored by Brit- ria Music, which has sponsored the ts for the past nine years, and a com- ition is being produced to tie in with 
lected to attract around 1,000 indus- 

„ -w-wé anything," he ve are open-minded, this could or breakthrough for us." 
vho chairs the BPI's classical immittee, sees the programme eal opportunity to put across a îd of classical artists to a wider is great news for the 

itist entertainment 

it before A TV 

there will be a wide audience interested in the event. "There's an audii there for classical music and, hopefully, 
be quite a young awards show," he says. "The initial perception is the awards are just for an older market, but t" quite unjust and untrue," he says. for the awarc 

ice will now get the chance ne classical world has a wealth of , hugely talented stars," he says. 
ategori will r, along with the show's pre- i spécial issue of Gramophone produced to tie-in with the 

Gaylesplitswith RCA 
after marketing row ^ 
First Avenue managing director Oliver Smallman has blamed lack of marketing and international support for the split between singer Michelle Gayle and RCA Records last week. Smallman says the BMG-owned company did not support Gayle's new album Sensational, which peaked at 17 in the chart and has sold 50,000 units in its first six weeks of release. 'The album hasn't been adver- tised. Nobody knows it is out," says Smallman. He adds that the singer has not had a record released in America during her five years with the company. After Gayle's departure from RCA, one of First Avenue's priorities will be to sign separate deals for North America and the rest of the world and launch a bid to break her in the US. Gayle had two hit albums and six Top 20 singles with RCA. The label says an option on Gayle's contract was up for renewal at the end of May. RCA managing director Hugh Goldsmith says, "Ifs been fantastic having an artist of Michelle's calibre on RCA for the past five years and we will ail greatly miss worldng with her. She's a true star and we wish her ail the very best for the future." 

y 

EMI woos occasional buyers 
with 'bite-sized' classic CDs 

MVC will reach 40 stores later this month, when it opens i 
Nottingham Forest and England footballer Stuart Pearce ti new store in Nottingham (pictured) and also opened a stoi last Friday (6), aims to have 50 stores operaling by the end Besides the new store launches, the Kingfisher-owned rel expanding its existing sites which will see 315 sq m store ing to 400 sq m. 

EMi Classics UK is targeting o ' classical music buyers with a sériés 'mini albums retailing at £2.99 each, Thirty titles, branded Mini Classics, ■e being released on June 16. Lasting me _=.M| .e- ' t of one and several other v famous bythes Dvorak's New World Symphon Mozart's Clarinet Concerto No 3 an Puccini's Nessun Donna will be araon the pièces featured in the sériés, whic ' being launched following researc 
titudes towards classica EMi Classics catalogue developnu anager Sarah Magraw, who is co-or 

nating the project, says many people feel intimidated about going into the classical departments of record stores if they need help with what to buy. "We found in the research a lot of peo- ple with a low tolérance of classical music had to buy a full compilation if they wanted to get hold of a single piece of music," she says. "It's those people who want to buy bite-sized chunks we are targeting. Ifs classical music for pop purchasers. We're not trying to con- vert anybody." The releases. which will be marketed through a "four for £10" in-store offer 
nosterm!nbn!-f.d by radio ads and 

► ► ► ► IS BRITISH 

IMFasksmembersto 
vote on chart formats The International Managers' Forum is to canvas its 500 members about the number of singles formats and tracks demanded by labels. The move follows an IMF counci meeting last Thursday (5) where th issue of creatively-drained artists wa raised by Travis and Brand Ne Heavies manager lan McAndrew Wildlife Entertainment. Under curren rulings, singles can be released in up to three formats and most labels roque: ' up to three tracks per format. McAndrew says he will call a meetia in July to gather more comments an opinion from managers. He believe only a BPI-sanctioned ruling on forme eligibility will hait record companie issuing muli-track singles. 

POP GETTING A RAW DEAL FROM THE MEDIA? - p8 ^ ► ► ► 
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recorded Difford and Tilbrook ngs which Rondor will work rd to exploit, says Rondor Europe esident Ralph Simon. Pii ftto right) Rondor UKpn mager Russ Conway, Rondor UK neral manager Richard Thomas, fford and Simon. 
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Cookthinksagainas 

industry complains 
by Robert Ashton 
The Cook Report amended its contro- versial music business programme at the llth hour last week after com- plainls from the industry. The Roger Cook-led "exposé" changed 

Wakefield-based Upfront Records, is not a chart retum shop and has not supplied chart data to compilers Millward Brown since October. Upfront's Mark Grant says he was filmed by the show after being asked to 
worked. ~ "Tlîêy kept pushing me to do it," he 
wand over any records, but if I did I 
chop the film up, the way they eut it." Grant's business associate Ann Evans says Grant showed the production team some chart return data, but adds that it 
shop supplied information to Millward Brown. Upfront, a dance music special- ist, had been visited by members of the ok Report team on May 20 after being 

"The programme failed to substantiate any allégation, but just took people's allégations at face value. Also their record didn't get into the chart and, therefore, proved the opposite of what they set out to prove" - Catharine Pusey.CIN chart director 
"No one in the public gives a damn and not one single sale will be lost because of this. It's ail good publicity"-Jonathan Klng, wriler and présenter 
"It is appalling and so damaging. We have ail worked so hard for a long time in this industry, but this has put us back 10 years" - EMI UK managing director, Neil Ferris 

accepted pracb ce "-Scott Piering, Appearing promotions cotnpany 
"After ail these years working in the 
incredibly one-sided and uery bitter" - Paul Conroy, Virgin Records managing director 
"It didn't seem to distinguish between marketing and hyping. |f it had turned up something then more power to them, but when they are tuming over leghimate people then thafs not on," -Tony Patoto, Total Record Company sales director 
"I feel extremely disappointed, exploited and let down and I feel I have got my friends into trouble" - Joe Bangay, photographer gramme's producers were also raised by Rush Release's lan Titchener, who was hired to do dub promotion on the Currie record and was featured discussingbuy- ing-in teams. The show admitted on Tuesday that his interview was filmed in February 1996 for another programme about the promotion of a fictitious pop star called Carrick Fear. Following threats of légal action, the show changed a line from the original rough eut and statcd that Titchener had advised against using buying-in teams. David Mannion, editor of The Cook Report, maintains that the second pro- gramme will still feature Grant despite the latest changes. Mannion says the 

appror iePA. 

changed, but says, "It's nothing to do with watering down, but oniy to make it accurate and fair." He also says using the Titchener interview from the Fear 
ITC régulations. Mannion also dismisses charges that the only wrong-doing exposed had been engineered by the programme itself. H accept we chose the route we did so we could control it," he says. "We felt the 
control of our destiny. What we have done is quite legitimate and I think extraordinary." Mannion also justified embarrassing innocent parties, who were embroiled in the Currie hoax, in the name of inves-1 tigative joumalism. "Sometimes it is 

Doubts about the tactics of the pro- He also admits 

Pet Shop Boys: absolutelyfabulous 

manfully to the front of ~ the stage. And smirks. So might he. The Pet Shop Boys. West End Boys. In Theatreland. The PSBs always appeal for their intelligence, wit and playfulness, but above ail for doing what they please. The first show of a 15-night resîdency had ail these traits, irrites Steve Redmond. First, the much-talked-about stage set. Designed with artist Sam 

Proraoter Harvey Goldsrail Concept PSBs/Sam Taylor-Wood Sound: Britannia Row Ligbting: Neg Earth Projection: PSL Dates: London Savoy (June 5-7,9-14,16-21) 
cube centre-stage which frames the ever-static Chris Lowe's keyboard position, flanked either side by angled scrcens on which are pro- jected scenes of twentysomething friends hanging out. The cffect is far less complicated, arty and, to be blunt, interesting than it sounds. 

e PSBs angely o tune with record buye to Parlophone for sticking wit and them. For their songwrit intelligence and sense of fun, Pet Shop Boys should be chéris as one of the treasures of UK mu 

NEWSFILE 
DHL backs Virgin s breakfast roadshow Virgin Radio has slruck a sponsorship deal with express mail company DHLto back the Russ'n'Jono Red Planet Tour. The breakfast show D Js are hosting their show from 10 différent cities over the fortnight from Monday, June 23, slarting in Amsterdam and ending in New York. 
Gordon to head digital radio team Scottish Radio Holdings chairman James Gordon has been appointed to chair the Government-led UK Digital Audio Broadcasling Forum, which will spearhead the development and marketing of digital radio in the UK. The forum was originally set up in 1993, buthasbeen relaunched to help décidé how DAB should be regulated and rolled out 
Majors pursue Marley deal JAD Records is negotiating the sale of 2,000 previously unreleased Bob Marley tracks with two major labels. The tracks, which could be sold for around SI00m, were recorded between 1969 and 1971 and were unearthed in JAD's vaulls in Jamaica, London and the US. They include versions of Sugar Sugar, Go Tell It On The Mountain and Say It Loud Tm Black And Proud. 
Young takes Sony rôle Sony Music Entertainment Europe has hired Simon Young as vice président, administration for its SINE opération. Young has been with the Mushroom group in Australia for the past 18 years, most recently as managing director of Mushroom Records. 
Total Home Entertainment The Total Record Company was among the companies featured in last week's Cook Report TV programme, not Total Home Entertainment as stated in last week's MW. 

Vide E; the new song Fricndly Fire; and the gloriously over-the-top new | 
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Patient Product Advertisement 
Spiritualized® 
Ladies and gentlemen we are floating in space BP 

llllll 

What are the passible side effeots of Spiritualized? 
You may become a little forgetful or experience memory loss. Some of the effects of Spiritualized may last into the following day. These include sleepiness, unsteadiness and ypu may.stagger when walking. Elderty people may become confused. As with other medicines, some unwanted effects can occur. These may include: delirium, a sense of intoxication, visual and auditory hallucinations, euphoria, lever, oold sweats, lack of co-ordinatibn, stupor, mental detachment, paranoid psychosis. temporary paralysis. imbalahee, sense of we» being, purposeless movement, lethargy, dizziness, visual disturbances. palpitations, disorientation, confusion, personality change, antiythmia and changes in the lèvel ofsexual désire. 
Large doses can lead to loss of consdousness, convulsions or coma. In cases where Spiritualized is used over a long pariod of lime dependence may occur. 
Date of préparation 
16 June 1997. Available without prescription from Vital Distribution pharmacists on 01179 883333. 
Live dates 
June 13 Glasgow, The Garage. 15 Manchester. Haçienda, 16 London, Astoria. July 17 Phoenix Festival. 
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Platinum - Ch.le 

Platinum x 2 - Malaysia 

e single sales - 10 million "Splce" - One Hour Of Girl F 



POWER 

International Hit Of The Year - "Wannabe" Best-seliing British wrltten single In the UK - " 2 x Bric Awards - Best single "Wannabe" Best video "Say You'll Be There" 
Yjf 
Records 
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ISBRITISH POP 

GETTINGARAW 

DEALFROM 

THE MEDIA? 
The UK's purveyors of pop say it's time 
the kids gotwhatthey wantto hear 

TOM WATKIN? 

I think it's tougher now 
break a pop act than in ail 

was largelyl^ored. hreœVed jïst cne wëre: play at Radio One before ils release last make 

si 5SS 

VyLike 

seven weeks laat sununer, it never did 3r„Vfi. y^6' 0fThe PoPs don't want to play it " andiln.^ mu^.naturally reuect 

Virgin combined-Radio One crédible or not/' aays Titchener, Tm feTOna^ë featod"--"'1^1"and ^fkind^fMeW R'shwtot 1 idëfTëseSSs'^rthatlS- 



>C: 
POP ACTS A CHANCE 

(b. Seplember21,1949) 
interior dasigner atthe Lond i Collage of 
1971; Running bis own design company Outsize Management- he later designs graphies for Richard Branson's The Venue - Watkins meets Love County Music through hls younger sister Sally. He is 

XL Design, mouing into office space provided by lawyer Paul Rodwell. 1982: XL Works on ZTT's Frankie Goes To Hollywood project producing, with Paul 
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justlike Top OfThe Pops and any broad-based music TV programm, 
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Imagine if Pete Waterman 

controISed 50% of the UK 

record market. And four radio 

stations. And 13 music TV shows. And 

was a concert promoter. And had a 

franchise to have a record store in every 

school in the land. That's the kind of 

power Paiboon Damrongchaitham has 

got in Thaiiand. And he's stiil not 

satisfied. Read a bout his plan for world 

domination in the latest issue of MBL 

PLUS: MBI's 28 page report on 

south east Asia, its challenges 

and huge opportunities 

To order your copy, contact Richard Coles or Anna Sperni on: 
Tel: +44 (0) 171 921 5906/5957 Fax: +44 [0) 171 921 5984 

m 
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tbe Va^elirst0of thesels Wyclef Jean's 
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LO-FIDELITY ALLSTARS 

of h.p 

re^ 

It'sour 
records played in 

Polydor band. "We've recorded a happy, hands-in- 
'It^bfgTreakdL^ bTgo^ 
kept were the lyrics from the chorus 

CflRLEEN ANDERSON tracks BABYBIRO mixes BEAUTIFUL SOUTH tracks FEEDER mixes DARYL HALL album mi: HURRICANEfrl tracks BIANCA KINANE album LEVELLERS album LEFTFIELD album KYLIEMINOGUE vocals NICOTINE tracks ORLANDO album PET SHOP BOYS tracks PLATINUM RADICS single PÔSH mixes SHIFT album TOMB RAIOER mixes BEBE WINANS tracks Confirmed bookings week ending 7 June 1997. 

ECHO A&M ECHO AIL ACCESS (USA) CREATION COALITION CHINA HARO HANDS DECONSTRUCTION LONDON WEA PSBP RELENTLESS ARISTA COLUMBIA (USA) NAKED ATLANTIC (USA) CompiledbyJamesBrc 

AshleyForbes Emma Kelly Sarah McNae Emma Kelly Brian Doyle Mark Bowen Caroline Teellng NeilCranston 
PaulWalrnsley Nina Block GlenCooper PSBP JoeSkinner Jo Jones RachejFelder Christine Cralg Greg Coleman 

WHITFIELD STREET (London) SWANYARD (London) WHITFIELD STREET (London) SWANYARD (London) MARCUS (London) BATTERY (London) ROLLOVER (London) WESTSIDE (London) ROLLOVER (London)   SWANYARD (London) STREET (London) RG JONES (London) ■ " SARM WEST (London)   MATRIX (London) MASTER ROCK (london) WESTSIDE (London) MARCUS (London) MARCUS (London) 

Paul Weller 
Jon Kelly Chris Shsldon DaueStewart Steve Harris Jacobs&Goldsmith Jon Kelly 

Rod Hart Pave Bottrill _ Clive Langer/Alan Winstanley DaveStewart Nigej Lovyis 
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eess; 

It's good for people to recognise you as a group but now 
the thing is to take them on to another level and take thenr 

The Harder They 
that there are many original compositions on Carnival. "I w get away from critics thinking 

get people to 

STEVE LAMACQ ON A&R 
Nearly everything l've seen and liked overthe past few days probably wouldn't get a look-in ata bigA&Rdepartmentinthe présent climate. But it does prove once again that not every new band in Britain wants to sound like a descendent of Britpop. Some of it is a little half-cocked and some of it's wilfully unfashionable, but it's nice to know that there are bands around who are likeably out of step with their peers... Which leads us to the frenetic sounds of Idlewild. Their gig at London's Hope & Anchor last Monday was just a peach. Having travelled for eight hours in a van from Edinburgh, they played like they were trying to incite a riot in your head. Their 

blistering pace and intense delivery was a timely reminder of alternative pop music before it started worrying about having some manners. Here are some hard facts about Idlewild. There are four of them, they've had one single out and they've just demoed three new songs including a brilliantly jagged thing called Satan Polariod. They remind me - not musically but in terms of the blur of energy on stage-of the pub-era Seymour.The singer looks like he's trying to beat himself up, while the other three bash their instruments to bits. And yet through ail this chaos and speed-led, angled guitar noise, there are some great hooks - delivered with a haunting, dry vocal. 

materialhasn'tdone them justice, but the live experience was as refreshing as anything l've seen for weeks... And after that, on to the Garage for Astronaut who are half-formed but have their high points. They blurt out quick- witted ad-libs and paint nice pictures with their lyrics, but need a little more discipline musically. You know when there are lots of ideas flying around, but some of them don't add up?That'sthe launch pad that Astronaut are on. Intriguing, baffling, head-nodding songs from a band still intently forging its character... Now pass me my festival shades. 

m 
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there'sdeflnitely 

hooks of those Sixties infl NO DOUBT: JustAGirl (Inler 95539). Following up the ir 

enoughtomake it radio-friendly. □□ DEPECHE MODE: Home (Mute LCDBONG 27). Depeche Mode come storming in with a single that has an atmospheric vocal mix from new Création signing Grantby and two live 
TRANQU1LITY BASS:We, WantTo Be Free (Astralwerks ASW6194). Far-out, freaky 
flashback to the 
REDMAN: Whatever Man (Def Jam/Mercuty 5746851/52). Alreadylarg on the underground, Redman cornes across a 

BELA FLECK: Doubletime (ROUNDER CD0181). In-store play will capture waverers for this reissued Eighties collection of folk- derived but modem instrumental bluegrass duets with A-list Nashville and LA pickers. □□□ VAR10US: Misturada 2 (Far Out FARO 015). Roni Size, Flytronix, 4Hero and i remixMymuth's 1996 Carnival album to generally advantageous effect while retaining the originars human syncopation and lilting mélodies. Prime, Brazilian-flavoured dance. □□□□ BRODSKY QUARTET: Brubeck-Stravinsky- Weill (Silva Screen SILKD 6014). Classical/ pop/jazz crossover specialists could attract buyers not normally ready for 

; on this, the ninth offering from the Solid State stable. It is packed with top garage anthems from the likes of Anne Nesby, and Degrees Of Motion,with some serious underlying producti Sanchez and Morale 
VARiOliS:Total[y Loved Up(Primave XCD3). The time is right for a re-release for this glorious soundtrack from the acclaimed BBC rave culture film Loved Up. For the first time, it contains ail 21 tracks used in the film including cuts from Orbital, The Prodigy, Leftfield, Spooky and Hardfloor. □□□□ 

GEM FROM THE WHIPLASH ALBUM ■ugged as g. Less 

Tbis week's reviewers; Sarah Davis.Tom FitzGerald, David Knigbt, Sophie Moss, lan Nicolson, Ajax Scott, Martin Taibol, Paul Vaughan, Selina Webb and Paul Williams 

AlAN JONES TALKING MUSIC 
Rapidly establishing itself as a leading light in the dance compilation market, Deepbeats' Absolutely sériés shines the spotlight on The Very Best Of Solar, illuminating two doxen extended versions of the legendary label's prime cuts and throwing in a sélection of megamixes in a three-for-the-price-of-one package. Constructed in the Motown mould, Solar had a diverse roster of artists and an inspired band of writers - including a youthful Babyface - whose talents came together in the form of major hits for the likes of Shalamar, The Whispers, Dynasty and Lakeside..,Looking for their third top two hit in a row, Blur are likely to get itwith On Your Own, a loose- 

limbed and rather rétro eut on which Damon Albarn's excellent vocals fall somewhere between those of Steve Harley and lan Hunter. Their last single, Song 2, was a concise two minutes long. On Your Own takes longer than thatto getinto its stride and is notso instant, although that's no bad thing as it seems more durable...One of the leading lights of contemporary country, Tim WlcGraw basa warm and mellow easy style and reaches new levels of excellence with his new album Everywhere. Bittersweet love songs dominate, although there are a couple of rumbustuous hoedowns, with the outstanding moments provided bythe currentUS hit It's Your Love, a 

lL 
stylish ballad seasoned with strings,and one on which Mrs. McGraw- aka fellow country superstar Faith Hill - chimes in with some fine harmony work.Proving thatthey have more to offerthan chart-topping single MMMbop, Hanson's Middle Of Nowhere album offers a strong, diverse and surprisingly mature sélection of songs ail of which are performed impeccably bythe youngsters. Their mentors have wisely chosen to team the boys with vétéran writers like Cliff Magness, Barry Mann - and Cynthia Weill, and have come up with an album bursting with potential hits. 
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ARTISTOF THE WEEK 
RADIOHEAD - OK COMPUTER Record label: Parlophone. Media agency/executive: CIA/Jo Young. Marketing manager: Mandy Plumb. Creative concept: Parlophone/Radiohead. Parlophone is backing Radiohead's new album with an intensive marketing campaign that includes national cinéma and TV ads as well as extensive press and retail support. The LP, due out next Monday, will be advertised in cinémas and supported by press ads in Empire. There will be press ads iii music, style and national titles and nationwide posters plus motorway banners and a Spectacolour board at Piccadilly Circus. AH multiples are running in-store displays and there will be midnight openings at HMV. 

ARTIST/TiTLE/LABri JON BON JOVI Destination Anywhere IMercuryl MARSHALL CRENSHAW Miracle of Science (Grapevinel GRASS-SHOW Something Smells Good ln..(Parlopl.one) HANSON The Middle Of Nowhere (Mercury) MARTYN JOSEPH Fuli Colour Black And... (Grapeoinel UURNEA Setter Listen (Epie) MONACO Music For Pleasure (Polydor) RADIOHEAD OK Computer (Parlophone) CLIFF RICHARD The Rock And Roll Years 
THE WALLFLOWERS Bringing Down T, WH1TE SNAKE Restless Heart (EM1) NEIL YOUNG Year of The Horse (WEA) VARIOUS Balman And Robin - Music From The... (WEA) VARIOUS A Différent Mozart (Imaginary Road) VARIOUS Future Cool! Drum & Bass & Jazz Spaces (RCAI VARIOUS Music From Shakespeares Plays (Philips) VARIOUS Piano Dreams - The Erik Satie,.. (Decca) VARIOUS Sixties Summer Mix (Tclstar) VARIOUS The Ultimate Summer Party Animal (Global TV) Compiled by Sue Sillitoe: 0181-767 2255 

B-1963 (EMI) 
se (MCA) 

COMPILATION OFTHEWfci/ 
BATMAN AND ROBIN - MUSIC FROM THE ^ MOTION PICTURE. Record label: WEA 

Media agency/executive: BMP/Adam Smith. Senior marketing manager: Mike Wilson. Creative concept: In-house 
With a track list that includes Smashing Pumpkins, R Kelly, and Underworld, WEA is planning a heavyweight press and retail campaign for its Batman And Robin soundtrack, released next 

Monday to tie in with the film première on June 23. The album will be tagged on ail TV and poster advertising for the film and there will be ads in the music, style and national press. Displays will run with multiples and selected independents 

Music and national press ads are backed bylistening posts and displays with multiples andïndies, Ads will run in Mojo, d, Time Out, Independent and Guardian plus Virgin and MVC iistening posts. There will bespeciahst music press advertising and club promotion to support this release. Extensive press and radio advertising will be backed with a major poster and in-store campaign. The album isan dur Price recommended release and willfeature on Virgin and MVC Iistening posts. Ads will run in the specialist music press including Blues & Sou/and Echues. Press ads will be backed by posters, radio ads in London and the North West and retail displays, TV ads will run for one week and there will be cinéma and press ads plus nationwide posters, This four CD boxsetwiHbe advertised an selected iLR stations including Melody and Capital Gold. Ads will run in Mojo, 0, Time Out, MelodyMakerani A//Mf backed by displays at Our Price and Virgia TV ads will run on VH-1 and The Box backed by radio ads on Virgin and music press advertising. Music press and ILR radio advertising will be backed by nationwide fly posters. Ads will run in the music and national press supported by displays with multiples and independents. The campaign vyil) tie in with film advertising whjch includes TV and press ads plus national posters. Radio ads will run on Classic, Melody, Heart and LBC with ads in Time Out, Helloand the nationals. There will be advertising in the specialist music press. Ads will run in Gramophone, The Guardian, Globe Magazine and the Globe Theatre programme. Radio ads on Classic FM, Melody and Heàrtare backed by press ads in the nationals and Classic FM Addwijlrunon Channel Four, G MTV and selected ITV régions with extensive ILR support. Ads will run on Channel Four, GMTV and selected ITV régions backed by spots on Capital and Adantic. 



FRONTLINE 
f BEHIND THE COUNTER     ^ " 

JONATHAN WALSH, HMV, Manchester "Dur specialist department, which includes soundtracks, classical, country, blues, world music and easy listening, is doing a roaring summer trade. A lot of people bave been asking about African band Ladysmith Black Mambazo because they are currently featured on a TV ad. Like Adiemus, it could be one to cross over into the mainstream through this kind of exposure. There's also a lot of interest in pianist Ruben Gonzalez - bis Introducing album bas a really upbeat, summery feel. Line dancer Dave Sheriff was greeted enthusiastically here at a recent PA and now fans seem to be digging deeper info the music's back catalogue. On the video front, we're currently doing a very compétitive deal on Quentin Tarantino films and these titles bave been flying out since Réservoir Dogs was shown on TV last week." 

ONTHEROAD 
NIGEL NICHOLS, RTM rep for East Anglian area "It's a very quiet week, partly because of the scarcity of big albums and partly because of the sunshine. The Wu-Tang Clan album is selling bucketloads, while the best performing new single is Ultra Nate's.The Hanson single is still selling. Only time will tell whether they become the next Take That or Musical Youth. The main thing for us is the Cable single, which is from the Sprite ad which is going pretty well. Over the next couple of weeks, TU be doing a couple of singles from number one albums - Depeche Mode and The Charlatans - which will keep us busy. On the campaign side, there's a very rewarding one with the Can back catalogue which is fantastic. Tm a life-long fan of them and they're one of the most influential bands of the past 30 years and they sound more contemporary than ever." 

THE SHOPS THIS WEEK 
NEWRELEASES 

PRE-RELEASE ENQUIRIES 

ADDITIONAL FORMATS 

MULTIPLE CAMPAIGNS 
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damont 
DAMONT AUDIO LTD 
25 YEARS AND STILL 
MAKING CASSETTES 
Please contact Malcolm Pearce or Keith McGregor 

for ail your Cassette, 
7" and 12" Vinyl 
requirements. 

Damont Audio Ltd, 
20 Blyth Road, Hayes, 
Middiesex. UB3 1BY 
Tel:0181 573 5122 

Fax: 0181 561 0979 

will 

Bespoke 
are pleased to announce that 

from Ist of July 1997, ^ 
be carrying Penguin 

Audiobooks as part of 
our catalogue. 

AH orders should be made 
through TOTAL/BMG 

Bespoke Tel - 0171 627 8777 
Fax - 0171 720 6008 

Penguin Audiobooks Tel - 0171 416 3000 Fax - 0171 416 3099 

WORDS 
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The sPoken 
"""■d marks, 
is se«totop 
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The news thi rrket research company Sound   cipates the refail value of spo- ken word'sales in the UK topping C60rn,nnn 
should corne as little surprise retailers alike. After ail, the Spoken Publishers' Association already t

i
haJ the market for the genre w 

director of the Laughing Collino (pictured) explains, il is after a period in the doldrums, "A couple of years ago there was a tremen- dous squeeze on shelf space, and titles which might hâve sold 20,000 units seriously under- performed as a resuit," he says. "The r for fewer titles begin- ning to shift in volume again." For many labels the ditficulties ;ide in distributing product across 

"A lot of 

Cl, ail music retail fronts ar I by its distribution arm, Disc, 1? while titles are sold into the book trade^ through André Deutsche's book ; "Aithough there has been some c across the board, the titles left are now selling mucl 
is to marketing m i are PR- ar ' 

ic spe- supportive of Older children will 

developed counter boxes and display racks to underline branding. Unlike music, spoken word does nol sales but generates sustained rjHU'iMMMWUIdiaMB catalogue business. In line ANIMAL MAGIC B». with this publishers have """ ''fought long and hard to 
shops, grocers, score huge ini 

ptawaybyfhe achieve the k comedy and TV titles, they wild adventures which feature in store presence they need unenthusiastic Bespoke Audio's recently released (0 maximise lono-term Naturel History Muséum sériés. With over potential. rat they 5m visitors to the muséum each year, the Tnitially o"r titles of Spo- target market is vast and Bespoke is a|ways Seemed to be ken word sales in 1996. As a maximising awareness with a substanfial racked a|ongsjde easy |fe ln3 tening and soundtracks," "le says Colin Collino. "But rpearheaded by they now have a miJch stronger identity of dren's i 3 chip the nationals, parenting magazine ille at the museum's own magazine, Innovation, 'c isFor YoungPeople, which bas 3m subscribers. The challenge facng 
« Ariuû ♦ 0Ur "ssettes. - Dmosaur spoken word labels must isett says: "Our customer Adventure, Serengeti Adventure now be t0 5ui|d .. th|, e is particularly compli- (pictured), Big Cat Adventure and Creepie new awareness if thev are 3d and niche businesses Crawlie Adventure - ail corne complété tn Qn.mri a h 

ST® CIC'Êâ n S Karen Faux previews forthcoming spoken word releases 
murray Lacman Yeung - Spécial Edition (EMI CDEMCS3767) out now. Vice And Versa (EMI CDEMC3767) Released: August 4. Currently supporting the Pet Shop Boys, this latest new- beat poet is poised for a wider following Jeremy Hardy Speaks To The Nation (PolyGram spoken Word 5360354) Released: July 7. Hardy's BBC Radio routines cover the challenges of being a leader of men in the 21 st Centurv The Code Of The WoostersIBBC Radio Collection 

stars J9XI Released: Jl,ly 7- Miohael Horden Richard BriarsTs Bertif 
BSfina-jaTo f5"6 ,PoiyGram Spoken Word 5360374) Released; July 7. Saeed Jaffrey narrâtes Clive James' story about a young 

CollectionSn25/39"89U1P)RetaUdBCJu?yd70 

-^SrdSecombeindi^ JUn,P' Skip 8 Sing (Tempo Audio 
moooTnhr releaSeS ^ SOld 

Audio «°330|RRe|keTs9eddO7ulyV7S,|n
rV|TemPO 

centenary year this mulfi uaîo V'J B|yton,s 
O^th0' sngrossèd 
^rjac»rGAGDMco63' --on.i.,es/Mci-nrr:i^rk

s 

Olive and Blakey on the number 11 route. Peter Sellers - Fool Britannia IMCI/Comedy Club GAGIVIC071) Released: July tbc. Sellers is on sparklmg form in front of an audience of early Sixties celebrities. Brighton Rock (BBC Radio Collection 2034/382252) Released: August 4. A full-cast dramatisation of Graham Greene's celebrated novel of street crime in pre-war Brighton. I m Sorry l'Il Read That Again (BBC Radio Collection 2005/38181833) Released: August 4. The final volume of programmes from Qraeme Gardener, John Cleese, Tim Brooke-Taylor and Bill Oddie's hilarious Sixties radio sériés. Mark Tully's India (BBC Radio Collection 1847/381884) Released; August 4. Three décades of clips from the BBC's man in India 
fu 0ld k®08*'* from the publicity surrounding the 50th anniversary of the end of British rule. The Importance Of Being Earnest (Penguin Audiobooks ISBN; 0 14 086539) Released: August 28. Oscar Wilde's classic stars Greg Wise as John Worthing and Miriam Margolyes m the part of Lady Bracknell. 

Books ISBN: 0 14 0986604 3) 
8ela

k
as

(
Bd: Au9Ust 28.- st®Phea 

L^i—lKenny Everett - The Naughty Joke box (MCI/Comedy Club GAGMC073) Released: August tbc. Willie Rushton, Bany Cryer, Lenny Bennett and John Junkin )oin Everett in outtakes of his radio shows. 
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THE OFFICIAI UK CHARTS L. . - A 

\ Mitimbop retains a hugeleadatthetop of lie singles chart, and has sold 380,000 

Ç SINGLES UPDATE ) ( ALBUMS UPDATE ) 

li.rm.gh 
act since Babylon Zoo's Spacema into orbit in January of lasfc year, 

( AT-A-GLANCE WEEKLY MARKET SHARE ) 
SINGLES 

whkdi toppeci" Amer 

ALBUMS 

sssissisiisii»- 
AIRPLAY 

Lovefool finally loses ^ 
past four weeks, being overhauled by both Hanson's Mmmbop and Etcrnal's I Wanna Be The Only One, the latter title taking pôle position with an exceptional ' r72m, thanks toa 

rx 

HILTONGROVF 

The Hiltongrove Business Centre, Hatherley Mews 
Walthamstow, London E17 4QP 

Tel 0181 521 2424 Fax 0181 521 4343 



fwv TOP 75 SINGLES cm ] 

„ s « Title Label CD/Cass (Distributorl |5 5 S Artisl (Producer) Publisher (Writer) TI\T |l ® 1 Artst (Producer) Publisher (Writer) 
Label CD/Cass (Distributor) rnr Interscope IND 95541/-IBMG) 

ZV : MMMBOP • MERCURY 5745012/5744984 |FI 38 18 2 MmYnManM^Re'nnr/Ooilvie/MansonlEMIjM qoT 2 THE LOVE SUNGS EP 
rnson/Ramirez) -/INVP 95541 (10 ) Ritz RITZCD 306/RITZC 306 (P) -A SSr 

0 31WANNA BE THE OIMLY ONE 0 istAvenue/EMicdem472/rc£M472(El nn roi SHE CRIES YUUR NAME 4U LHJ Rpth flrton IVan Vuqhl) EMI lOrton/Orbrt) Heavenly HVN 68CD/HVN 68CS (BMG) ■/HVN6810(10") 
|| PP], 4 TIMEJO SAY GOODBYE (CON TE PARTIRO) Otofc cowmo/cowiraciwi 41 » «twnïsMMviwre ,,,, RCA 74321485412/74321485414 (BMG) 

C le /J rNEwl MIDNIGHT IN CHELSEA MercuryMERCD488'MERMC488(F) 42» Polydor 5710552/5710544 (F) 
d, 5 roi FREE ( ^ Rhvtb IN S AMiPM 5822432/5822424 {F| 43 isi™,i(;iaïss—. SBK CDSBK 57/TCSBK 57 (E) 

g 5 3 GLOSER THAN^CLOSE ^ Big Rang CDSBANG WABBANG 1 (TWVBMG) 44 ■aœœs»* Infecdous INFECT 38CD/- (RTM/DISC) 
7 [3353 LOVE ROLLERCOASTER Geden GfSTD 221WGFSC 22188,GFS 22188/- IBMGI n |- ASHFS TO ASHES Slash LASCD61/-(F) 4h 33 3 -MCDPBl Q ron COCO JAMBOO weaweauocdaiveauociwi W Mr Président (Matthiesen) Wamer-Chappell (Gaffrey/Matthiesen/Rennalls) -AVEA110T ne ^ 6 LOVE IS THE LAW G ■ 0 Seahorses IVisconti) Squire (Seuire) leffen GFSTD 22243/GFSC 22243 (BMG) 
9 3 af^AWOipAWDBOID ^ R ^ h ParlephoneCD0DATA01/-IE) n-j 28 , BODYSHAKIN' " » 911 (Kennedv/lever/Penv) Windswept Pacihc/Chry GingaA/irgin VSCDT 1634/VSC1634 (E) rsalis (McLauqhlin/Goudie) -/- R|UI^L_^_S 

1 0 ESa THE END IS THE BEGINNING IS THE END WamerBroSW04(t4C0/WM04C(W| flO roi ' FOUND SOMEONE Expans 40 kaw Billy & Sarah Gaines (Roque) BMG (Gainas/Hogue) lion CDSEXP 27/MCSEXP 2713MV/SMI ■/EXPAND 27 
11 roi BRAZEN'WEEP' One litlle Indian 191TP7 CD1/-|P) Il UHi Sloink Anansîe IGGGarlhl Chrysalis (SItin/ArTan} -/. ZIQ rm THE NEXT BIG THING Foodfl Lnii jes„s Jones (Phillips) EMI (Edwards) Parlophone CDFOOD SS/TCFOOD 95 (E) 
12 7 16 l'LL BE THERE FOR YOD • Eas.WeS.A4390CD/A4330CIW( • The Rembrandls (MacKillopl WC (Crane/Kauffman/Willis/Solem/Wilde) -/-S.. Rn FîliS BALLAD OF A LANDLORD SotithseaBubbleCoCDBUBBLE1/-(BMG) LJ U TRrrvHalliHall/TownaKRnd/GannontBMG/StronqlHall/Gannon) 7BL)BBLE 1/- n roi STRANGE Precious Org/Mercury JWLCD 30/JWLMC 30(F} ■ V» dtBM WelWet Wet (ClarK/Duffin/Kroell) Chrysalis (ClerL/CunninqhariVMilcheli/Pellow) ■/■ RI 22 2 GREEDYFLY II J ' Bush (Albini) Famous/BMG (Rossdalel nlerscope IND 95536/INC 95536 (BMG) ;; c 0 " 
1 ZI roa WHATEVER EastWestE3642CD/E3642C 1W| UU» EnVojuelBabvface/FrarrcolSonyATVIBabyloce/Francol ■/E3642T 52 roi WHO WILL SAVE YOUR SOUL Adantic A 8514CD/A 8514C (W) rri^rkUrNonr'aoy K 1 C 6 5 YOU RE NOT ALONE RCA74321473232/74321473234(BMG) ■•A Olive (Taylor-Rrth/Kellett) Chrysalis/BMG {Kellett/Taylor-Firlh) -/- 1:03, bLOVEWONTWAIT j J Gary Badew (Upson) EMI/Wamer-Chappell (Pettibl RCA 74321470842/74321470834 (BMG) 
16 Ml DON T WANNA BE A PLAYER jiveJivECD4iiVJlvEC4i(i/-/jiVEr4io(PI 04 32 5 SUSAN'S HOUSE DreamworksDRMCD22238/DRMC22238(BMG)  " 
1 ^ s 7 Th?^00!/ h IPIG IS n/P ^ Stockholm5710502/5736904(F| RR 25 2GOODGOD Kern (Robinson) Wamar-Chappell (Koml Epie 6646535/-(SM) 
1 8 m H^D OVE°R HEELS Epie 6645942/6645944 (SM) 1 O Umm Allure fearuriaq NAS fTrackMasters/CarEylSoirvATV/Zomba'llItVillICareï/fJas/Pote&Toae/Pearson) -,9645916 RC 36 2 ANY WAY YOU LOOK 1 •4 u Northern Uproar (Ertngal BMG/CC (Moya/Banksl Teavenly HVN 70CD/HVN 70CS (BMG) -/HVN 70(0  i 1 Q 1 2 Tl AMO Etemal/WEAWEA 107C01/WEA107C{WJ ■ ** Gma G (METRO) Rive Droite/Wamer-Chappell (Gina G/Banv/Taylorl -/- R7 44 ,2 ISN'T IT A WONDER j • Bovzone (Hedoesl PolyGtam/lslanH/19/RMG IKenlir Polydor 5735472/5735464 (F) ; 20 14 11 BELLISSIMA O PositivaCDTIV72/TCTIV72(El DJ Quicksilver (De Donatis/Terai) Lina (De Oonads/Teni) -/12TIV72 5 8 40 14 ^AMWHODOYOU THINK YOU ARE ★ Virgin VSCDTI623/VSC1623 (El ' 
21 CI1I3 oUNSTR0KE Xtravaganza/Edel00911256X7/0091129EXT(TRC/BMG) K.I hmm Chicane (Chicane) MCA (Chicane) -/0091120E)a RQ 43 6 STAR PEOPLE'97 J " George Michael (Michael/Douglas) Dick Leahy/Mindei Virgin VSCDG1B41/VSC1641 (El ■ (Michael/Wi)son/Simmons/T aylor) ■/-« EESzzE 22 0 2 WALTZ AWAY DREAMING AegeanAECD01/AEMC01 (P| «- Toby Bourke wrth George Michael (Bourke/Michaell CC/Oick Leahv IBourkc/Michael) -/- fin roi STAYRIGHT HERE uu ïiiau Akin (Robbins) CC (Treverson/RusseU/Rowdan) WEAWEA117CD/WEA117C (W) 
23 '2 9 ^ MIGHT NEED S0MEB0DY 0 frcakstreel/WEAWEA097CD1/WEA097C(W) SholaAma (D'Influence) EMI/DejamusISnow/O'ByniBl -/s 61 roi LET'S GROOVE Chas, U ■ iUM pha,phonky ,phat phlJnkv| EM|/Carnpb0|| Con a CDCHASE 8/CACHASE 8 (TRC/BMG) nelly(White/Vaughan) -/12CHASE8 24 2 SIX UNDERGROUND cieanUpCUP036CDM/-(vi Sneaker Pimps (Une of Right/Abbiss) BMG/EMI (Howe/Contet/Pickertng) ./CUP 036 C2 29 5 l'M AMAN NOT A BOY u Nortb And South (Rose & Poster) Chrysalis (TECT On RCA 74321461142/74321461144 IBMG) EESrE 25 13 ^LSEICANFEY* Jive JIVECD 4I5/JIVEC 415 (Fd CO 52 7 BLOOD ON THE DANCE FL00R ^ 0 Michael Jackson (Jackson/Riley) WC/DonRil/Zombe i (Ja(,ksorl/R^

i,j 6644625/6644624 (SM) 
26 19 4IDONTWANTTO LaFace 74321468612/74321468614 (BMG) Tom Brarclon (Kelly) Kelly/Zomba (Kelly) ./! 27 15 5 WONDERFULTONIGHT Biguieblrda 134/8LRC134(P) 

C4 48 3 RIPGROOVE sat, Double 99 (Double 39) EMI (Double 99) ellite 74321465132/74321485134 (BMG) ■/74321485741 srH"—o ^ ' Damage (Mac) Warner-Chappell (Clapton) ./. OR te 2 SOMETHING ABOUT YOU MCAMCSTD48032/MCSC48032IBMG) New Edition (Jam/lewis) EMI/MCA (Harris lll/Lewrs) -/MCST4S032 
CR 57 s OLO BEF0RE 1 DIE ( " ^ Robbie Williams IChambers/Power) WC/EMI/Pol»Gr 00 3, 2 BEAUTIFUL DREAM 

Ihrysalis CDCHS 5055/rCCHS 5055 (E) am (Wiliiams/Bazilian/Childl -/-<S) Chrysalis CDCHS 5053/-(E) 
29 EEnCANWETALK... Polydor5710992/5710984(F) 67 41 3 b

FLY IR MulliplyCDMULTY21/CAMUnY2) (TRC/BMG) 30 NEXT LIFETIME UniversalUND56132/UNC56132/-/UNT56l32(BMGI u __ E » f i 3 r b gg 63 ,7 DONT SPEAK • terscope IND 95515/INC 95515 (BMG) 
31 17 6 K^^A^dTh^ ^ I Eternal/WEAWEA 106CD1/WEA106C(W) 
32 24 3'HAyEPEACE Fresh FRSHD 58/FRSHC 58/-/FRSHT58 (3MV/SM) 

CQ 50 5 BLUE DAY u 01 Suggs & Co fealorinq Chelsea Team (Connarisl Mca: 
7(1 rcPl ANYWHERE FOR YOU 

WEA WEA 112CD/WEA 112C(W) 
" Stnke IStnke) Fresh/Chrysalis/WC/lsland IGardner/Canlor/Gordon/Gould/Kinti/Badarou) 
33 21 3 W^GlemnhÎRo^llellWa G)EMI/WPtr ™J/n W/lT3/M7T?4/|/^744f3, IFI 

34 23 8 f ^Tvrfo'w^lî^ IntarscopeIND95534/iNC95534/-/INT95534(BMG) 
Backstreet Boys (Ronn) Zomba (Baker/Perryl 71 39 2 KATE 1 Ben Folds Flve (Southern/Folds) Sonv ATV (Enldsl 

72 35 2 SPIRIT 

Jive JIVECD 416/JIVEC4I6(P) 
Epie 6645365/6645364 (SM) 

35 EBn^^sLSBTMG,R„e„n^, MushrooniDWMWPI * Saurais OfBlackriessIealun ug; 
73 El GUAHANTEED Dama?'e{Cubather/Joe)MCA/EMI(Powell/Harri<:lll/ 

Perspecdve/A&M 5822312/- (FI /amer-Chappell(Seacer/Steele/Mackl -Mil 
Lewis)'9 ^ BUÎDA '33/BLRC1331P| 

3b2» :r4lBM? 74 ,5 7 DROP DEAD GORGEOUSDeconstruc * ^ Republica (Republica) BMG/Momenifim/wr (OaHfnn ton 74321408442/74321386944 (BMG) rcHrE"'! 37 ittBil SHARE THE FALL TalkinljoudTLCD21/-IF) J / Syail Reprs!ent Roni Size ,sizB) MCA |Size/Onaiee/Die/Krust) RIX 21 75 ESa TRIALS 0F LIFE 1 Jnity UNITY 0I2CD/UNITY012MC (P| loneyman-Scott/KaleeD -/UNITY 012T 

outnew PHIL COLLINS 

^2) @( 
M T. ■ mirasbyoflowe hisereatnew single, mixesb' m The new club smash withmixesbyTall Paul and BrotherGriin 0UTJUNE 
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fWV TOP 75 ALBUMS cin 
^ 14 JUNE 1997 À 

1 * g Arlisl(Producer) Label/CD (lys^butorj 
n raWU-TANG F0REVER LOUD7432,457682^, 1 1 Wu-Tang Clan (The RZA) 74321457684/07863669051 

JC ,9 ,, THE C0L0UR AND THE SHAPE 0 RDSMIICDEST2295|E) Foo Fighters (Norton) TCEST2295/EST2295 52 2 
8 URBAN HANG SUITE O Columbia 4836992 (SM) Maxwell IMusze/MatthewmarVPMI 4836994/4836931 

ij A 27 32 65 FALLING INTO YOU *6 Epie4837922/4837924/-(SM) 53 3 36 SHERYL CROW * Sheryl Crow (Crow) 
2 , 2 0PEN R0AD RCA74321417202(BMG) Gary Barlow (Various) 74321417204/- i FJH 45 B3VERYBEST0FTHEBEEGEES*3 Polydor 8473392(F) ieLay Bee Gees (Gibb/Gibb/Gibb/Various) 8473394/- 54 | 3 STILL CLIMBING MJJ/Epic 4853882 (SM) 4853884/4853881 
3 BniB TIMELESS Coalition 0630191812 (W) Sarah Brightman IPetersonl 063019,814/- oq 24 7 IN IT FOR THE MONEY • PariophoneCDPCS7388(E) SupergtasslSupergrass/Cornfield/Williams) TCPCS 7388/PCS 7388 A 55 « ,0 THE ST0NE ROSES* The Stone Roses (Leckiel si^oRcc OR?RE50Z 'P' 
4 3 3, SPICE*9 Virgin CDV2812(El A Tfl 35 ,o10» PreciotisOrgyMercury5345852(F) " JW WetWetWet(Clark/Duffini 5345854/5345851 56 E in AUGUST AND EVERYTHING AFTER • Ge«en ibmg) " Counting Crows (Burnett) GED 24528/GEC 24528/- 
5 z 2 D0 ITYOURSELF Geffen GE0 25134(BMGi Seahoraes (Visco) GEC25134/GEF25134 Oi 23 33 BLUEISTHEC0L0UR*4 GolDises8288452in ^ 1 The Beaubful South (Kelly) 8288454/8288451 57 2 

5 ANIGHTATTHEMOVIES David EssexIBatt) PolyGram TV 5376082 (F) 5376084/- 
6 , ,2 BEFORETHERAIN^ IstAvenue/EMICOEMDliralEI EtemaKCharlesAVilson/Lowis/Mason/Climie) TCEMD1103/- "R? rraiJUNCTIONSEVEN VirginCDV2832IE) OÉ imil SteveWinwood(W3|deil/winwood| TCV2832/- 58 33 ,2 PLACEBO • Elet zalor Music CDR0QR2(V) MCa00R2/LPa00R2 

■ 7 s 2 ALWAYS ON MY MIND - ULTIMATE LOVE S0NGS Elvis Presley Warious) RCA 74321489842/74321489844/- (BMG, OO „ LISA STANSFIELD • Arista 74321458512 (BMG) Usa Slanslieid (Devaney/Mokran) 74321458514/- 59 32 47 DREAMLAND * Deconso 74^142^44!o^32Z1429741 
8 THE BEST 0F Columbia S0NYTV28CD (SM, Bob Dylan (Variousl SONVTV ZBMC/- O/l |7 2 MY PROMISE Arista 74321481392(BMG) No Mercy (FMP) 74321466904/- 60 « 2DARKDAYSINPARADISE Virgin CDV 2826 (El TGV 2826/- 

• 9 9 hREPUBLICA» Deconstmction 74321410522 (BMG, Republica IRepublica, 74321410524/- OC 2s 8 M0THER NATURE CALLS • Polydor5375672(F) Cast (Leckie) 5375674/5375671 61 33 ■gj MELL0W G0LD Geffen ged 24534(bmgi BecklBeck/Rothrock/Schnapf/Stephenson) GEC2463</GEF 24834 
10 5 3 R0MANZA Philips Classics 4564562 (F) Andréa Bocelli IMalarasWorpedini) 4564564/- qfi 31 ,4 POP* IslandC1DU210(F) U2 (Rood/Howie B/Osbome) UC210/U210 62 52 ,9 GL0W • Reef(Drakoulias/ReeO SonyKW^MISM) 
11 1D 18 WHITE ON BLONDE ★ Mercu^5343I52ffi343154/-IF) 37 30 30 ALISHA ROLES THE WORLD • Mercury5340272(F) 63 - 6, THE SCORE *4 Fugees (Prakazrel-Pras) Columbia 4835492 (SM1 
12 , B100D ON THE DANCE FLOOR 38 - d/Parlophone FOC FOODTC19^ 64 - Mute CDSTUMM 148(RTM/DISC) 
1*3 „ 39 TRAVELLING WITHOUTMOVING *3SonvS2(SM| OQ 26 „ BEAUTIFULFREAKODreai Jaîi8flTifg^S^WB^^4^999f48399WW39991 EelsIE/Simpsonl  1 ,3 56 OLDER *5 1 ^ George Michael (Michael/Douglas) 

;! a 65 - 
40 - 

22 TRAGIC KINGDOM • 
.42 - 

117 21 TPLP 85C/TPLP 85 43 - 
^uetBBQCD 190{RTM/DISC) A 44 « 

, SHELTER a 20 
95 JAGGED LITTLE PILL *8 

22 Œ S REMANUFACTURE-CIONING TECHNOLOGY r 48 ' 
231 I a 49 - 

66 < 
67 
68 50 

69 
70 
71 
72 E 
73 
74133 
75 

Ter Bros 9362464322 (W) 

i THE JOURNEYO 
GutGUTCD 1/GUTMC1/GUTIP1 (Tl/P) 

ANDROMEDAHEIGHTS 
24 - 50 » 

51 
RCA 74321392302 (BMG) 

tockholm 53311721F) 

TOP COMPILATIONS marna 

c a 5WHATAFEELING! jj  Columf 
g 2 4 BIGMIX97 0 

10» 
11 
12 
13 
14 

m- 
16 
17 1 

18 i 
19 
20 6 

Telstar WlCD2393,STAC 28' 

2 LADYKILLERS 2 PolyGram TV 5533812/5533814/- IR 

2 SUMMER GROOVE 

, TRACKSPOTTING  Po 
SOUL SURVIVORS "elstar TCD WSTAC 2869/- (BMG) 
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AIRPLAY PROFILE 

STATION OF THE WEEK 
YVANNA BETHE ONLYONji'gl°J 

KALLATO 

O 
Q 
< 
cr: 

Wanna Be 

TRACKOF THE WEEK  

cc 

VIRGIN 

t 
ATLANTIC 252 

V.. wKt w.. w;.t wek we;t 



TOP 50 AIRPLAY HITS   14 JUNE 1997 

music control -i g i il i 1 We Artist Label S Plays aSe 
u 1WANNA BE THE 0NLY ONE Eternal Featuring Bebe Winans Ist Avenue/EMI 2129 +7 72.30 +11 
A 2 . 3 MMMBOP Hanson Mercury 2005 +13 71.44 3,i LOVEFOOL Cardigans Stockholm/Polydor 1623 n/c 66.96 -2 4 3 3 YOURENOT ALONE Olive RCA 1538 -10 55.40 -17 5 S < 1 YOU IVIIGHT NEED SOMEBODY Shola Ama Freekstreet/WEA 1775 -7 48.05 -19 A 6 3 21 CLOSER THAN CLOSE Rosie Gaines Big Bang 831 +32 45.72 +11 7 6 10 SWEET LIPS Monaco Polydor 1003 -10 40.07 -21 A B ,S 2i GUIDING STAR Cast Polydor 478 +51 34.04 +16 A 9 " 30 FREE Ultra Nate AM:PM/A&M 961 +42 32.04 +11 A 10 « « YOUARETHEUNIVERSE Brand New Heavies Ffrr/London 619 +77 30.11 +31 11 „ ,3 HALO Texas Mercury 1065 +1 30.10 -14 A 12 K 33 l'EL BE THERE FOR YOU Rembrandts Elektra 836 +17 29.83 +21 13 ,2 .0 DONT LEAVE ME Blackstreet Interscope/MCA 528 -9 29.49 -9 A 14 20 27 MIDNIGHT IN CHELSEA Jon Bon Jovi Mercury 895 +11 28.13 +5 15 0 7 ALRIGHT Jamiroquai Sony S2 711 -37 27,95 ■41 16 15 ,7 1 DONT WANT TO Toni Braxton LaFace/Arista 995 -9 27.60 -7 17 ! 6 STAR PEOPLE George Michael Aegean/Virgin 1081 -24 27.02 -46 A 18 25 30 WHATEVER En Vogue Warner Bros 536 +82 26.82 +25 19 ,3 12 DROP DEAD GORGEOUS Republica Deconstruction 660 -1 26.64 -17 20 .0 ! LOVE IS THE LAW Seahorses Geffen 467 -8 24.90 -40 A 21 30 « NOT WHERE IT'S AT Del Amitri A&M 527 +23 24.30 +22 A 22 25 37 STRANGE Wet Wet Wet Precious Organisation/Mercury 973 +16 24.13 +11 A 23 20 53 SMOK1N' ME OUT Warren G Def Jam/Mercury 286 -1 24.13 +20 ▲ 24 73 33 SUN HITS THE SKY Supergrass Parlophone 212 +70 24.07 +58 ▲ 25 30 61 PARANOID ANDROID Radiohead Parlophone 176 +96 23.31 +57 26 ,9 .1 SUSAN S HOUSE Eels Dreamworks 368 -16 22.77 -20 ▲ 27 53 7. Tl AMO Gina G EternalAWEA 594 +118 22.45 +70 A 28 33 3. SIX UNDERGROUND Sneaker Pimps Clean Up 335 +59 22.18 +22 A 29 35 132 NEVER NEVER GONNA GIVE YOU UP Usa Stansfield Arista 690 +42 21.16 +22 30 .. ,5 YOU SHOWED ME Lightning Seeds Epie 763 -39 21.12 -31 31 23 20 1 BELIEVE 1 CAN FLY R. Kelly Jive/Atlantic 734 -14 20.45 -14 A 32 37 42 NOTHING LASTS FOREVER Echo And The Bunnymen London 290 +16 20.13 +31 A 33 31 35 LOVE ROLLERCOASTER Red Hot Chili Peppers Geffen 158 +45 19.29 +11  HIGHEST CLIMBER  
A 34 50 66 ; BIHER SWEET SYMPHONY  MOST ADDED  Hut 207 +218 18.17 +30 A 35 <3 9, 1 WALTZ AWAY DREAMING Toby Bourke With George Michael Aegean 493 +62 18.08 +29 36 a LOVE WONT WA1T Gary Barlow RCA 914 -15 17.50 -74 A 37 10 3.1 : WHERE HAVE ALL THE COWBOYS GONE? Paula Cole Warner Bros 385 +42 17.32 +17 38 21 M i: i OLD BEFORE 1 DIE Robbie Williams Chrysalis 475 -46 16.72 -61 

▲ 39 260 0 ■   -1 SOMEWHERE 
- BIGGEST INCREASE IN PLAYS  BIGGEST INCREASE IN AUDIENCE — Pet Shop Boys Parlophone 48 +1100 16.66 +673 A 40 52 .1 BRAZEN (WEEP) Skunk Anansie One Little Indian 456 +63 16.42 +22 ▲ 41 1C3 27, TLLBE MISSING YOU Puff Daddy & Faith Evans Bad Boy/Arista 140 +268 16.29 +177 

42 23 23 2 DONT SPEAK No Doubt MCA 679 -22 15.63 -31 ▲ 43 169 630 A CHANGE WOULD DO YOU GOOD Sheryl Crow A&M 167 +96 15.55 +331 ▲ 44 KO 631 WALTZING ALONG James Mercury 228 +256 14.98 +258 ▲ 45 00 211 COCO JAMBOO Mr.President Club Culture/WEA 342 +95 14.75 +121 A 46 01 „1 1 WANT YOU Savage Garden Columbia 672 +22 14.20 +37 ▲ 47 ES .6 THE END IS THE BEGINNING IS THE END Smashing Pumpkins Warner Bros 62 +35 14.04 +94 48 10 .5 1 FOUND SOMEONE Billy & Sarah Gaines Expansion 401 +13 13.83 -4 49 .1 63 HOW HIGH Charlatans Beggars Banquet 80 +45 13.67 -7 

TOP 10 GROWERS 
1 Tl AMO Gina G (Etemal/WEA) 594 321 2 FREE Ultra Nate (AM:PM/A&MI 961 282 
3 YOU ARE THE UNIVERSE Brand New Heavies (Ffrr/Londonl 619 270 4 WHATEVER En Vogue (Warner Brosl 536 242 
5 AIR WE BREATH Alisha's Attic (Mercurv) 402 237 fi MMMRnP Hanson IMercurvI 2005 227 7 NFVFR MFVFR GONNA GIVE YOU UP Lisa Stansfield lAnstal 690 204 
8 CLOSER THAN CLOSE Rosie Gaines (Big Bangl 831 201 q WfllT7 AWAY DREAMING Toby Bourke With George Micbael (Aegeanl 493 188 

10 BRAZEN (WEEP) Skunk Anansie (One Unie lodianl 456 177 © Music Control UK. Chart shows iracks boasiing greatest incr 
MUSIC WEEK 14 JUNE 1997 

TOP 10 MOST ADDED ^ tel Soici ^ MS 
31 j 25 | 15 

WALTZ AWAY DREAMING My Bourke Wah George Mil FEEL WHAT YOU WANT Kri Tl AMO Gina G lEtemal/V NOT WHËRE IT'S AT Del Ame, (A&M) 42_ i'LL BË MISSiNG YOU Peli Daddy & Feitr vens (Bed BoWAnsial 23 
WHATEVER En Vogue IWamei 

CD CD 
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