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NEWSDESK: 0171-92159 
Jonathan King will be Ihe recipiont of this year's British Music Industry Trusts award, which will be presenled at London's Grosvenor House Hôtel on October 31. King lollows previous récipients such as DJ Alan Freeman 
and Willie Robertson. Awards 

scoring bis lïrst hit with Everyone s Gone Te The Moen in 1965, steered the UK te its first Eurovision Song Contest winin IGyears lastmonth. 

'Lefs ail pull together' 

says new Brits chief 
by Martin Talbot 

on the success of the awards by broaden- ing involvement in their organisation. "We want the show to be completely représentative of what is happening musically in the UK. But we can only get that with the full co-operation of the labels and artists," says Conroy, who takes control of the event for the first time this year, replacing Sonj^s Paul Burger as Brits chainnan. 

iiHHMif#! Arena, Docklands, on FebruaryS, 1998. Brits chairman: Paul Conroy. BPI executive producer Usa Anderson. TV production team: Malcolm Gerrie (executive producer), Rocky Oldham (producer), David Mallet (director S 

tiysn 
ise of the facilities ; eaays. "Itwasabra n here knowing th .titgives s. "It , opportun keeps us fresh and makes us about things in a différent way." Malcolm Gerrie of Initial Film & Télévision, who will agaîn be producer of the TV broadci awards, says, "The London Arena is tai- made f : TV. A 

though th 

The organisation of the awards is already being broadened with the involvement of Mushrooiffs Korda Marshall and Greation's Alan McGee, who are both contributing to the Brits committee. And Conroy says he is i ing marketing and promotions e tives to seek ideas on the awards. Conroy says the move to a new 

the Brits needs a state-of-the-art home." The London Arena has undergone a £500,000 refurbishment in recent months and Conroy says the area around the venue will lend itself to the TV show and the awards event itself. 

post-awards party, and hints that t nominations launch may be staged ne 
Retailers' association Bard will again be involved in the awards, while Britannia Music will also remaii sponsors for the lOth year. 

Telstar TV and Warners 
link for catalogue deal 
Telstar has ended its 15-yi ship with BMG by striking a new deal with Warner to TV advertise part of the majoris catalogue. Telstar group chairman Sean O'Brien says the new agreeraent will enable the TV specialist to revitalise its core busi- ness, which last1 year accounted for 

The Warner agreement, effective from July 1, reopens opportunities to TV advertise premium back catalogue, says O'Brien. Ail releases will be channelled 
ture launched last month with Universal. This division includes a licensing team operating from Universal's London HQ. "Warner is fantastic at back cata- logue and the range of front-line activi- 
skills in back-end marketing, particu- larly on TV, but also in secondary mar- 

their TV advei vill apply our 
Warner and Telstar tested the deal three months ago with the Best Of The Monkees collection, which was TV advertised and sold 60,000 units. O'Brien says the deal with Warners, like that with Universal, will raise the quality of its releases not the quantity. Telstar's relationship with BMG dates back to the early Eighties when the major began providing physical dis- tribution for the compilations specialist. In 1994, just aller the two companies' deal was renegotiated for the sixth time, BMG launched rival TV specialist Global and O'Brien claims that this effectively prevented Telstar from hav- 

Palmerpoisedto 
launch newlabel 
Julian Palmer is planning to set up his own imprint following his departure from Island Records. The former A&R director of Fourth & Broadway, who worked with artists including Stereo MCs, Tricky and Bomb The Bass i decade with the company, says departure at the beginning of 

*T feel sad to leave my artists to leave a company which always been very much in my blood, but Fve got to 10 years and don't really want a gold clock," he says. 
bands and one studio project to the new label, which he says will be independently-funded with a small staff and a broader musical philios- phy than Fourth & Broadway. He adds, "I want it to have the same kind of philosphy that Island Records had, the same style, a ' tude and sense of adventure" 

NEWSFILE 
Mercury Prize attracts record entry A record 155 albums have been entered for this year's Mercury Music Prize. Alternative dance and ambient albums, including those by The Chemical Brothers, The Prodigy, The Orb and Tricky, account for 16% of the entries, compared with 13% last year. Last year's second place success for folk artist Norma Waterson has encouraged more folk entries, up from 9% last year to 12%, while rock and pop accounls for 54%. The 10 albums of the year will be announced on July 15 with the overall winner named on August28. 
Labels tussle over Blue Boy follow-up Two record companies ara selto go head to head next month with rival versions of the follow-up to The Blue Boy's Top 10 hit Remember Me. Pharm, which released Ihe silver-selling single in the UK, will issue a newly- recorded version of The Sandman, one of The Blue Boy's first releases, next month. But Sidewalk has acquired the rights of the original version from Ascension Records- which initially released it two years ago - and has scheduled its release for July 21. 
Smith addresses radio industry National Héritage secretary Chris Smith will be the guest speaker atthe Commercial Radio Companies Association/KPMG Commercial Radio Awards on Wednesday, June 25 at London's Cumberland Hôtel. The awards will be presented by Capital FM's David Jensen. 
Pumpkins extend MCA deal The Smashing Pumpkins have agreed a new long-term deal with MCA Music UK's managing director Paul Connolly, who signed them in 1992. The deal is for six albums forthe world excluding North America. 
Cafés targeted with CD sampler Three tracks apiece by Garry Christian, Mulu and White Buffalo are included on the first of a new monthly CD sampler being issued ta 336 cafés, bars and restaurants around the country as part of the Music Of The Month campaign launched by promotions company Free Cards. 
Smiths opens talks about The Wall WH Smith is holding discussions with several US music retailers about plans to incorporale ils 200-store US music chain The Wall into a larger grouping. The talks centre on the future of the American music chain Camelot which has sought protection from creditors under Chapter 11. In a separate move, Smiths' commercial director Brent Wilkinson left last week after nine months with Ihe company. 
T In The Park to go ahead Promoter DF Concerts has confirnied next months two- day T In The Park festival in Tayside will go ahead as planned, even though ticket agency The Officiai Concert Ticket Agency (Tocta), which handled around a third of total sales, ceased trading last week. AH tickets sold through Tocta will be valid forthe event. 
Bon Jovi races tosiiver ^ Jon Bon Jovi's album Destination Anywhere H ' was certified silver by the BPI last week ahead of ils release today (Monday). Gold awards went ta The Seahorses' Do It Yourself, The Eels' Beautiful Freak, Hanson's Middle Of Nowhere, The Crow OST, The Best Club Anthems...Everl and Smash Hits Summer 97. Eternal's single I Wanna Be The Only One went gold while Rosie Gaines' CloserThan Close, Sarah Brightman's Timeless and Chris Rea's La Passione reached silver status. 

.dotmusic The latest industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
http://www.dotmusic.com ^ ^ ^ 'CLUTTER-FREE' MTV UK PROMISES MORE MUSIC -p5 ► [> ► ► ^ 
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COMMENT 
Give Dockiands a chance A heart-telt groan will be the first reaction al many to the news that next year's Brits will be held at the London Arena. The Dockiands venue has struggled to shake off the perception that it is a charmless cattle shed, and about as easy to get to as Tristan da Cunha. And everyone has a horror story to tell about the night it pissed down and the Light Railway packed up... The truth is, things have changed down at Dockiands. Fora start, il is possible to get there (DLR runs with Tube-like regularity these days). And the venue itself has plenty to recommend it; much of it boring stuH like automatic seating and ISDN lines in the press room, but it will ail contribule to a smoothly-run event. Above ail, though, it has the river. Apply just a little bit of imagination and a Dockiands Brits begins to sound rather attractive. There's a touch of the Bladerunners about that part of London which the music industry ought to be able to exploit to the full. Give Dockiands a chance. Brits chairman Paul Conroy's ideas - and his détermination to gather more from ail sectors of the industry- sound like the ingrédients fora buzzy Brits night. And that's what you need for a successful TV show. 
Keeping an eye on Vital/RTM At first glance the man who should be most concerned about the Vital/RTM deàl is probably Steve Mason (although it's no surprise to discover the Pinnacle boss ne of the first to wish the new venture wellj, but no doubtthe majors will also be eyeing the tie-up closely. For people like Mike Chadwick, Martin Mills and their partners, a passion for music and supporting the little man are the main motivators. But there's no getting away from the fact this deal is about strength, and it could give them enough to really challenge their majorcompelitorsforthefîrsttime. Selina Webb 

WEBBO 
Media apathyoverCookclaims V What an appalling pair of programmes, l'm not a huge fan of so called "consumer protection" shows but The Cook Repart expose was just utter rubbish. How can anyTVchannel put outsuch garbage unchallenged? Of 31 should have known better after our (riends at lWi/cA?conducted their spurious campaign a few years ago. I had thoughtthem a balanced organisation before that but later realised they are just another company trying to sell subscriptions by portraying themselves as theconsumer'sfriend. The worst part was the has-beens (with the notable exception of Paul Gambaccini) pontificating as if they itill relevant You didn't have to look closely to see the massive fried potatoes on their shoulders. Yes, illégal things did happen but didn't anyone tell Roger Cook that buying in doesn't work anymore because you need to get a Top 20 record to have any impact in média tenus; and in today's chart you couldn't possibly buy a record that high without getting caught. The interesting thing, though, has been the lack of other interest in the programme which just goes to show that at the end of the day the public don't care how accurate the chart is. They just buy what they want. There was one true accusation made, however-lhat the BPI should not be in control of the chart rules. Nor, for that matter, should Bard or anyone else involved. Everyone sells singles at£1.99 even though that contradicts the minimum dealer price rule; faut because there is no rule specifically saying you can't do that, everyone says it's DK. That's complété bollocks and it makes us look like hypocrites when we are outraged at illégal activities. The only way to make the chart truly respecfed again is for it to be run independently. That way, the rules could be changed for the good of ail instead of the farce we have today. 
Jon Webster s coiumn is a Personal vit 

MCI Music Publishing laslweek clinched a long-term, worldwide publishing deal with José Carreras, covering ail work commissionod for the Three Ténors star. The deal, which will include next summer's Three Ténors World Cup concert in France, cornes almost a year aller Tim Hollierwas broughl in by VCI to head ils new music publishing division. "It's an extremely important signingandlknowfor certain three other majors were chasing il." says Hollier. "if you look at the Three Ténors as The Beatles or Stones, it's like signing Koith Richards or John Lennon." Carreras is pictured (l-r) with Hollier, MCI managing direclor Peler Stack and Julian Hedley of Godfrey Alan, 

Cook Report is a farce, 

says défiant Full Force 
by Robert Ashton 
Telstar-owned Full Force is vowing to stand by Del Querns, the sales execu- tive who was targeted by investigative journalist Roger Cook in last Tuesda/s (10) chart hyping investigation. The company's stand cornes as it eraerges that the Cook Report is being reported to the ITC for the second time 
Hall is outraged at the por employée, who was among tral victims of last Tuesday's second music industry probe - along with buy- ing-in leader Golly Gallagher. Querns was secretly filmed discussing the sales and marketing for Debbie Currie's sin- gle and later ambushed by C ' 

al of his 

A CIN check on buying patterns in the areas outside London targeted by purported buying-in leader Golly Gallagher indicates that Roger Cookwas probably conned, CIN says a survey of the 10 areas Gallagher mentioned as being buying-in targets-including EastSussex, Oxford, Suffolk, Plymouth and Leicester-shows that only74 units -24 on Monday, three on Tuesday, lion Wednesday, 23 on Thursday, five on Friday and eight on Saturday-were 

nothing andwouldn'taffectthe charts. Whatitsuggests, howevar, isthat buying-in has no effect and Golly Gallagher was paid £5,000 for buying 74 records, worth around £150. That ishardly spectacular. In fact, it rather looks like Roger Cook was had," Pusey also disputes the programme^ suggestion that the chart compilées security checks ara substandard. "Security checks get more rigorousthe higher up the chart a record goes, but something outside the Top 75 is not a priority," she says. 

Hall st his commenta taken out of coi "The response from Querns was car ly edited to imply we were offering r kind of underhand practice," says Hall. "Our opération relies on dealers allowing our reps to place product in our counter boxes at discounted prices. Tire trust factor is our expectation thaf these stores will then give us in-store play and make customers awan producfs release." However, Hall says the comps not proceed against Cook and w let the matter drop. "The feelini 

îful- 

of the 

"And I think the industry perceives the whole thing as a set-up and a farce." Midlands-based retailer Tim Ellis of What Records is mounting a formai complaint to the ITC, however, a week after the BPI made a similar complaint. Tuesday's second report showed interviewée claiming it is possible to influence chart retums at a shop in Coalville; Ellis says that, as his is the only music store in the town, it may directly affect his business. "The impli- 
numbers through," he says. "It is Initial figures derogatory to myself, to ail indepen- 5.4m viewers tuner dents and to Millward Brown." and 5.2m for the se Ellis, who is currently selling his an average of6,3m 

Coalville, Kenilworth and Hinkley stores, believes the comment will affect trade and the sale of his businesses. Gotham Records boss Barry Tomes, who helped launch the Currie single and was one of the report's central advisers, has slammed the programme. "I regret some people who don't under- stand the business trying to say what is right and wrong with it," he says. "It got some things sowrong." • The two Cook Report music industry programmes attractî  n of th w that ai 

Black'smenleaveas 

FerristakesEMI reins Neil Ferris's appoint...«.-..i au man- aging dircctor of EMI UK had its first effects last week, with the departure of four staff. Ferris officially took the reins last Monday, replacing outgoing managing director Clive Black. A day later, he announced the departures of the four ex "  A&R manager Raz Gold ai artist development i r Ollie 1 appoint- ments of Black, following him from Warner last year; Blaok's assistant Paul Mitchell, who he also brought from WEA; and Dave Cross, head of marketing at EMI Dance, the umbrella group overseeing dance labels such as Positiva. Cross join- 

ed from Cooltempo in April  Ferris, who took on the MD rôle just five months after being appointed as head of média for EMI UK, was not available for comment. Black is now planning his future in the music business. He says he already has a few ideas about his next steps and indicates they are 
anlthteIy ^ be t0Wards the toP of 

"It's funny but l've been jealous of people like Neil, who have had the freedom to go in and out of companics and work with the best talent," he says. "The phone hasn't stopped ringing ail week and as ong as 1 don't accept an offer to » minicab flrm Pli be okay." 

Disc manufacturers 
seek industry views Sony and Philips are seeking music industry feedback before going ahead with further development of a new advanced version of the compact dise. The two companies, who jointly launched the original CD in the early Eighties, have been working on the pro- posai for the «hybrid dise" - a high den- sity audio dise compatible with existing CD players - since the autumn. The dises - likely to be used mainly for professional applications - are expec- ted to hold the same amount of music as a standard CD, but they will offer con- siderably superior sound quality. Sony Advanced Development Labor- atories director Katsuaki Tsurushima says, "With continued input from the music industry, we feel confident we can achieve a new high density audio dise format that meets the needs of the industry and the co 
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'Clutter-free' MTV UK 

promises more music 

MTV is promising an uncluttered style with more music and fewer promotional slots when it launches its UK-only oper- 
onJuly il will feat i new look, differ- 

MTV Europe's northem division man- aging director Michiel Bakker says the channel's output will include 10% more music, with playlisted videos receiving higher rotation than under the current 

So Nineties (Sun 3-10pm); best clips of the Nineties, repeated Wed 6.30-7pm Up For It (weekdays 3-4pm): new videos interspersed with MTV archive material, messages front artists and comedy clips Collection (Sat, pm):focus on an album or event, using promos, llve footage or 

Boar says the idea behind the show is hased on the résulta ofresearch conduct- ed for the UK relaunch, which indicated some viewers find the channel "cluttered" because of the way 
Bakker adds, "VVe are dropping abou re of our promotional slots 01 el and are trying to be a bi 

The higher rotation \ 
from 27 to 35 plays s ek, whil tracks will from 20 to 25. "Buzz" and "breaker" tracks will retain the same rotation - 20 and 18 plays respectively. MTV UK head of programming and production Christine Boar says the new UK-slanted playlist will enable the channel to feature many acts earlier than was possible on a Europe-wide or even Northem Europe basis. A dummy version of the playlist for 

last week featured acts including Finley Quaye, The Charlatans, The Eels, Rosie Gaines, Echobelly, Depeche Mode, Symposium, Océan Colour Scene, Blur, Fun Lovin' Criminals and Stoney Sleep, which would not otherwise have been listed so early, The playlist will continue to be decid- ed on a Thursday and corne into effect the following Tuesday, adds Boar. While présentées are still being finalised, a sériés of new programmes have been commissioned (see box). They include Up For It, an expérimental video 

lu 
ing push. Instead, plans are underway for a massive campaign in September. The channel is also aiming to improve its press coverage by 

iakker adds that the service will tain integrated with the rest of the ■opean network and will carry the UK rt through the Hit List UK show. 
Parsonstakes new rôle 
as EMI studio supremo 
Alan Parsons, the produccr and musician who worked on some of the biggest selling records in EMI's history, has been appointed as head of the company's UK studio inter- ests, writes Neville Former. Parsons takes over as vice président, EMI Studios UK, on July 1, replacing Martin Benge, who is rctuming to his famîly in Australia. Parsons will take charge of EMI's studios including Abbey Road, Townhouse, Olympic and The Manor Mobiles. Benge will stay on for a two-month transitional period after Parsons takes on the rôle and will continue to work with the studio group in an independent capacity. "1 am delighted that Alan will be taking over from me," he says. "He brings a wealth of expertise and knowledge to the company and I know he will do a good job." Parsons adds, "It took a lot of thought but I fclt that it was the right time in my career to make this move. I intend to promote the EMI Group as having both the best avail- able in music recording facilities and outstanding interac- 

! oflau urthei 

t Abbey Road in the late Sixties, asslsting on The Beatles' albums Abbey Road and bel It Be and engineering hits for The Hollies, Roy Wood, Paul McCartney and Wings. He earned his lirsl of 11 Grammy nominations for engineering Pink Floyd's Darh Side 0( The Moon in 1973 and teamed up with EMI writer Eric Woolfson to produce a sériés of albums as The Alan Parsons Project. 
^ ^ ^ ^ \ ACTS TO BY-PASS LABELS VIA ON-LINE REV0LUTI0N-p6 ^ ^ ^ ^ 

NEWSFILE 
Industry to address Euro Parliament The European Parliament is staging a one-day public hearing in Brussels this Wednesday (June 18) to allow représentatives of the music business to explain the issues and challenges they face. The session, titled Promoting Music in Europe - What Rôle for the Union?, will include contributions from IFPI director général Nie Garnett, IMF général secretary James Fisher and the International Fédération of Musicians présidant John Morton. 
Dance station wins East Anglia licence A dance station has won the new régional radio licence for East Anglia. Vibe FM, the on-air name for Bury St Edmunds-based Eastern Counties Radio Ltd chaired by former Mid Norfolk MP Richard Ryder, will broadeast to 1.5m listeners across the région. It aims to offer a mix of classic and contemporary dance styles and run specialist shows for fans of house, soul, reggae, rap and R&B. The service intends to go on air 

Wening takes US rôle at Independiente Jen Wening has been appointed US générai manager of Independiente, the label established by Go! Dises founder Andy Macdonald. Wening, who will be based at Independiente's US headquarters in New York, was previously head of Go! Dises International in London. 
Caldertakes IE Group public ntTonyCalder is taking his company public with a quotation on Nasdaq this August. Formerly known as Diversified Research Inc. IE owns a CD manufacturing plant and three recording studios and has an extensive catalogue of rights including acquired masters and recordings it has produced. The Nasdaq listing is expected in August, and Calder is planning similar dotations in Frankfurt and on the UK AIM market. 
New marketing head for Kiss FM Kiss 100 has appointed Chris Sedgwick as its marketing director. Sedgwick, 33, will join the London dance station in August from Cadbury-Schweppes where he has been area marketing director in northern Europe. He will report to Kiss 100 managing director Mike Soutar. 
HMV backs Birmingham jazz festival HMV has signed a deal to sponsor Birmingham's annual jazz festival. The event, which takes place from July Z to July 13, will he known as the HMV Birmingham International Jazz Festival, with the store offering promotions in the city. HMV marketing projects manager Richard Orr says the deal reinforces HMVs strong bond with the city, where it has five outlets and opened its lOOth store earlierthis year. 
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NEWSFILE 
Eternal in Videotech spécial Etemal and Skunk Anansie are among the arfists featured in a one-hour Videotech spécial going eut at H.IOpm on Monday. June 30 in the Carlton aroa and several other 1TV régions. The programme, which will preview the wook's charl, is being recorded on June 27 at Carlton's Nottingham studios. 
Kopke steps up for SME website rôle Sony Music Entertainment Europe fias appointée! Nico Kopke as vice président technology and new média, newiy-created post, with immédiate effecl. Kopke, who was previousiy Sony Music Europe Technology & Media s European coordinator, will be responsible for establishing SME's website presence in Europe. 
New head of music at Radio City Radio City in Merseyside has appointed Richard Maddock, 24, as head of music for 36.7 City FM and Magic 1548, replacing Adam Woodgate who has moved to the newiy-created rôle of marketing/research manager. 
Tumi in 'unique' Cuban deal Tumi Music is claiming to be the first ovetseas record company to sell new Cuban recordings back to Cuba. The first three albums shipped to the country after the pioneering deal between the UK's leading Latin American record company and Cuba's state record company, EGREM, are Son de Cuba by Candido Fabre, Cubania by Son 14 and U-Turn by 5U4. 
Chanel sniffs out Moodswings hit Moodswings' track Spiritual High has been chosen as the tune far the international launch of Chanel's latest scent Allure and will be used in its ad campaign Worldwide. The track, which features on the band s last album Moodfood, was first a hit in 1992. 
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Actstoby-pass labels 

via on-line révolution 
itually overtakc "Hëiâîâ/Thes 

with record companies within five years and release their work directly on the internet, a technology convention was told la; p star Thomas Dolby told the Musicom International conférence at London's Landmark Hôtel that, by 2001, technology will allow artists to handle every aspect of a record's 

nd make their releases available lirectly to fans. For example, Canadian iand Tragically Hip signed " 

selling it to the public. This could see 100% of a release's sales revenue going directly to the artist. Dolby, who is now ceo of American music technology company Headspace, 

_ the UK, w sales would ev heard that an increas- the ffi^eO number of artists are abeady bok- 
de to people who cannot get to a store.' One of the strongest growth areaa for i-Iine sales appears to be among spe- American on- cialist music buyers, he said; N2K says   sic" selling operator N2K 30% of its sales are classical or jazz prod- ntpriainment for their current album, uct compared rvith High Street sales of 1 Rosen, ceo of US internet sales ser- around 3% for each genre, ce N2K said, "In the first few weeks, "We can reach people wl sold more than 2,000 units, generating having someone with greer ven times the artist royalties as is mal in the US." Although on-line music sales are still w, a conférence panel of traditional id internet retailers predicted they future of on-line mus; 

lon't like 
n. "If s the beginning of 

it that they ai 

releases would reach the market quick- ail s er, payment would be would be freed from cycle. And for record con 
des within five years. id CD Now! président and co-cre- keting, si Jason Olim, whose US company has last Novt signed a deal with London-based its on-lir 

Classic FM posts 

first profit figures 
Classic FM has moved into profit for the first time in its history following January's takeover by the GWR Group. The group's year-end figures reveal that the national -] commercial station made a £910,000 profit in the first three months of the year and is on course to make a profit of around £5.6m for the year. It follows a loss of 

GWR Group chief executive Ralph Bernard says the success of the takeover, which cost the group £83m, is an example of how GWR is able to turn around ailing radio stations. ,rWe've reduced général costs and programme costs but, despîte that, l'm pleased to say the station has continued to perform well," he says. Overall GWR group figures - covering 18 months because of a décision to move the year-end to March - show a profit before tax of £14.3m. Profit in the 12 months to March this year was £12m, compared with £5.5m for 1996. Publication of the figures last | Wednesday (11) coincided with the group announcing i the sale of its St Albans-based station 96.6FM to Essex Radio for £730,000. 

m 

Dannii Minogue will be looking to emulate the chart success of fellow Australian Gina G with the release of her first single on WEA label Eternal, Ail 1 Wanna Do, on July21. Her first release sincelhe Top 40 hit Get Into You in June 1994, the single has been written and produced by former MolivO memfaers Brian Hlgglns and Matt Gray and features remixes by Dizzy and Quatara. It will be (ollowed by a second single and her first Eternal album In September, tentatively litled Glrl. 

Xfm speaks out against 

Virgin-Capital merger 
Xfm is among 39 interested groupa defending the interests ofLondoners by which have petitioned the Radio ensuring there is genuine compétition Authority over Capital Radio's acquisi- in the London radio market and a real tion of Virgin Radio which they believe diversity of choice for the listener. The is against the public interest. proposed merger of Capital and Virgin The RA. which invited companies to would create an effective monopoly, submit concems by last Wednesday putting a squeeze on other stations and (June 11), is required to test the public creating barriers of entry to would-be interest implications of a group holding neweomers." three local London licences - Capital Xfœ's submissions are understood to would hold Capital 95.8FM, Capital include third party endorsemenls from Gold and Virgin 106,8FM if its bid is ad agencies and other média organisa- 
^Xfm'has 1 d l ^0DB concernetî about tlie Potential tiras about the Capital deal to the The OFT expeXtopass its report to Office Of Pair Trading, which will inves- the Department of Trade and Industry 

Chr , P86"6 0f comPetition- by the middle of next month. The DTI Xfm iT h director of will then décidé whether to make a ref- Ead10-8a^ "Tbia iasue is ail about erence to the MMC. 

Virgin toextend 
samplerscheme 
Virgin Retail is to launch sampler cas- settes covering indie music and other genres following last week's release of a free tape aimed at dance fans. Around 30,000 copies of tho first dance cassette were introduced in-store last week and were given away to any- one buying a dance single. The sampler, which features 80-second extracts of 14 house and R&B tracks, was produced by Virgin in association with production company Upfront, Andy Kendrick, Virgin Retail promo- tions manager, says the aim is to high- light fortheoming releases which rooy not be given a high profile on radio or elsewhere. "We've been looking at ways to add value to our dance music offer and one of the best things is to give peo- ple pre-release information. Gmng them something to listen to takes it a stage further," he says. 
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Foundation of shared philosophy 

provides basis for new partners 
itrîbution and RTM ir union last week, il not so much a shotgun wedding as the 

20-year courtship. As the six directors of the new distribution opération came together 1 their first joint board meeting at Mut( offices in Willesden, north London on Friday, they had 20 years of £ history behind them. "It's great getting together and y," says Vital product director Pete ^ really exciting." For the key players, it is brings echoes of the early Eighties and The Cartel,    iedinthe late Eightif 

.CSQ, , 

m 
*«5 

mm 
lj 

Probe 

>" 

VITAL = 

SSHE^and EST s obhgation to help new people up the ladder," he adds. "It really pisses me off 
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It's a pretty dramatic and 
different-sounding record 
for me. I wasn't afraid to 

try newthings/ 



withoutwaming, the band splitjust before releasing Heavenly, the second single from their second album, A Northern Soul, On the single's sleeve, the band we: pictured beneath a sign reading "Ail farewells should be sudden", but wha 
Three months nfter the split, frontman Richard Ashcroft formed a 

THE VERVE 
A BITTERSWEET TALE 

and drui er Peter Saiisb 
January this year, Ashcroft asked original guitaristNîck McCabe to rejoin, and now The Verve are back. Their new single, Bitter Sweet Symphony, relensed by Hut on June is a classic back-from-the-ashes 
driven hookline: musically uniq emotionally charged and anthemic. The média reaction has been immédiate and overwhelming. Five weeks before release, Radio One's Jo WOiiley made Bitter Sweet Symph her record of the week. Seven day: later, Mark Rac 

t spoken a word to thi e split, itwasa 'asn't eut out for the 3 is a big side to The dy be addressed wher 

astored line-up (with Tong retained on second guitar and 
subsequently returned to the studio, where McCabe added his distinctive broadscreen frelwork to Ashcrofl's recorded songs. They then worked up re groove-orientated mming sessions with engineer Chris Porter. , The resulting album, 

Drugs Don't Work, Lucky Man and Space And Time, plus their usual vivid soundscapes. "It's exactly as you would imagine the next record aller A Northern Soul to Sound like," Ashcroft says. "It's a real progression." Boyd adds, "It's a fulfllment of an ambition to have another Verve record. It was a band that hadn't run its course as far as I was concemed - in fact, this has only just started." Coincidîng with a new era, the band also have new management - Big Life supremo Jaz Summers who met the band through Youth, whom he also manages, "I wasn't really a mad fan of theirs, but Youth played me two songs that made the hairs on the back of my i iummers says. "Two wi later, I heard they'd left their prev 

TheVei single's ising what they've rucial English band. Their mythology has grown and grown," says Hut général : David Boyd. Their 1993 début LP A Storm In Heaven unveiled their epic, dreamy- druggy vibe, which the second album A Northern Soul expanded and 
saw them support the Mancunians or 
between Ashcroft and guitarist Nick McCabe caused the band to split. "They just needed to grow as ; and they had to go their separate ways to do it," says Boyd. Ashcroft initially sought a replacement for McCabe. Former Suede guitarist Bernard Butler even joined for a week before ail parties realised that no band could contain both egos. Having demoed material with John Leckie, producer of A Storm In Heaven, and Owen Morris, who produced A Northern Soul, the four-piece eventually started recordingwith 

"He brings a raw, unadulter talent and an intelligence and sensitivity that few guitarists have. I had standing th 

■:5K 

We're making great British music here that's 
innovative and doesn't sound like it's influenced 
by America, l'm willing to put my neck on the line 

overthese guys"-Jazz Summers 

STEVE LAMACQ 
The Ultrasound single Same Band is in and the news is, it's good. Being one of the only people in the world who still hasn't seen them - a social feoxpasl know.butworkcommitments etc - this is really ail l've gotto go on. It's punchierthan I was expecting, butthose hallmark, seriously Seventies influences that people keep referring to are definitely in there as well. How many deals are there on the table now? Who's winning? Who's taking them out for drinks this week? Will you have to cancel the holiday if the deal isn'tready by July? CALM DOWN, CALM DOWN.Jnside sources say about four labels are in with a shout, but most contenders are keeping tight-lipped. There are three main reasons why A&R people start being secretive. One: they have found a 
MUSIC WEEK 21 JUNE 1997 

ON A&R 
band nobody else has seen and wantto keep them under wraps until they've signed them. Two: they have just signed a band for a huge, undisclosed fee, but are scared to go public in case the buzz suddenly vanishes. And, three: they're nowhere near to the deal, but don't wantto look like they're out of the race. This one is usually followed months later by dark mutterings of "Didn't really see it anyway" and "As soon as it gotto that price, we were out"...l wonder what Ultrasound are making of ail this? I mean, it's not even as if they set out to make a commercial Nineties "sign me" sort of sound. Even the démos were admirably out there. I hope they're just getting on with writing and rehearsing because the whole A&R chase can have unpleasant side effects 

(boredom, cynicism, over-exposure). Just 1 askBis,who ironically were finally about to sign to Wiiija this time last year after another lengthy A&R cross-country run. And look how many people were out of puff after that. l'm feeling tired just thinking about it...Changing the subject, here's a great quote from John Peeltalking last week about Stackwaddy, a band he worked with on his Dandelion label: "If you gave them money to buy equipment, they went and bought beer. And if you bought them equipment, they'd sell itso they had money to buy beer." Ho ho, Bet we ail know bands like that, eh? • Steve Lamacq présents Radio One's Evening Session, Mon-FriB.30-8.30pm 
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them playing a range of venues. "In the north, you might p.ay to 3,000 people in 
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^.at on earth does IdadaTtldSk? □□□ 

On IWorx 007). The 1991 infections club anthem gets the re-release and remix treatment courtesy of M&S, Perfecto and D J Pierre, ail of whom bring something new to the funky, string- driven original. □□□□ 

heavy dose of trippy ambience make up a quite compelling, hypnotic set. One to search ont. □□□□ U-ZIQ: Lunatic Harness (Hat CDPLU5). At times wilfully inaccessible, the man known to bis parents as Mike 

'simple, appeabng songs, but even ifyou buy the 'PM's favourite band" tag, they will still bave to work hard to find their audience. □□□ THE MUTTON BIRDS: Envy Of Angels (Virgin CDVIR55). Although sharing the catchy 
Sarah Davis,Tom FilrGerald, Sophie Moss, lan Nicolson, Martin Talbot, Paul Vaughan, SelinaWebb and Paul Williams 

ALAN JONES TALKING MUS1C 
The Batman & Robin soundtrack has already spawned a Top 10 hitforthe Smashing Pumpkins and is setto repeatthe featwith R Kelly's Gotham City, a pretty, semi-acoustic ballad not a million miles away from some of the stuff Babyface does. It has a rousing chorus on which Kelly is aided and abetted by the soulful interjections of the Chi-Towne Gospel Machine and Tyrone's Kids. Another smash...Songs In The Key Of Springfield is the title of a 39-track compilation from possibly the best cartoon sériés ever, The Simpsons. It includes clever adaptations of the theme to pay homage to Hill Street Blues, Cheers and the 

like, as well as classic dialogue clips and musical contributions from Tony Bennett, Tito Puente and even Michael Jackson, capturing the feel of the show perfectly...Aboutto explode thanks to massive support in north west England, the New Power Generation's single The Good Life has been revamped in strident dance mixes by Platinum People and Dancing Divaz. It always deserved to chart higherthan number 29 and now it will...Best remembered for her 1979 airplay hit Pilot Of The Airwaves, Charlie Dore has a sweet and vulnérable voice reminiscent of Judie Tzuke, yet it works surprisingly effectively in the  

dance settinggiven A to her new single Time Goes By, which is a pumping house track vaguely reminiscent of Madonna's Like A Prayer. It's been a club hittwice in the pastyear and now could become a pop hit,too...The Goodies have developed something of a cultfollowing 20years afterthe fact, so it's an appropriate time for their first CD release Yum Yuml, an MCI compilation that contains ail their hits and more. Bill Oddie, who wrote ail the songs, did so with his longue firmly in his cheek and, although they aren't great places of art, they are fun. 
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r   CAMPAIGMS OF THE WEEK — 1 
rnMPlI ATION OFTHE WEFK 

PAUL WELLER - HEAVY SOUL Record label; Island. Media agency/executives; Target. Lucy Barclay, Steve Gill. Senior product manager: Simon Quance. Creative concept; Simon Halfon island is backing Paul Weller's new album with an extensive press and poster campaign to counter the fact that the LP îsn't preceded by a single. Heavy Soul, due out next Monday, wili be press advertised in Q, Mojo, Big Issue, NMEand Select. There will be posters and megasites in London and the régions, posters on LUL, BR, Glasgow Métro and London buses plus a hand- painled sign that will follow tour dates. 

EN VOGUE EV3 (East WesVEIektral LAURNEA Better listen lEpîcl RADIOHEAD OK Computer IParlophonel PAUL WELLER Heavy Soul (Island) NEIL YOUNG Year 01 The Herse (WEA) VARIOUS Betman & Robin - Music From Tho.. (WEAI VARIOUS Best Summer Album In The... (Virgin/EMII VARIOUS Club Mlx 97 Vol. 3 (PolyGram TV) VARIOUS A Decade Of Ibira 1987-1997 (Telstar) VARIOUS A DiHerent Mozart (Imaginary Road) VARIOUS Future Cool! Drum & Bass & Jazz Spaces (RCA) VARIOUS Kiss Smooth Grooves (PolyGram TV) VARIOUS Knight Of The Blues Table (Viceroy) VARIOUS Kool FM Présents Tho Fever (Breakdown) VARIOUS Music From Shakespeare's Plays (Philips) VARIOUS Piano Dreams -The Erik Salie... IDecca) VARIOUS Shades Of Soul (Global TV) VARIOUS The Ullimate Summer Party Animal (Global TV) Compiled bySue Sillitoe: 0181-767 2255 

A DECADE OF IBIZA 1987-1997 
Record label: Telstar. Media agency/executive: Pure Media/David Collins. Sales manager: Leigh Newton. Creative concept: Divine, Alex Macnutt This three-CD compilation from Telstar is backed  by extensive TV advertising including a national campaign on Channel Four and late night slots on ITV. The release, due out next Monday and also available in limited édition mirror packaging, will be radio advertised on Capital, Kiss, Galaxy and specialist ILR shows. Press ads will run in Sky, Muzik and Smash Hits and there will be posters in London, Birmingham and Manchester. In-store displays will run with Our Price and selected independents. 

Ads will run in NME, û', The Guardian eniFoik Roots eni wili inciude some retailer co-ops. Music and national press ads are backed by lislening posls, rëta'il displays and bus posters. National radio and press âds~aro supported by posters and retail displays/W ads will follow later. Ads will ton in the specialist music press including Blues & Soul arA Echoes. TV ads will run for one week and there will be cinéma and press ads plus nationwide posters. Ads will run in 0, Mojo, Big Issue. NME and SelectanA there will be an extensive poster campaign. Music and nationaîpress ads will be backed by displays with Virgin, Our Price and indie retailers. The campaign will ne in with film advertising which mcludos TV, posters and extensive press ads, There will be national TV and radio advertising to support this compilation. Adswill run on Channel Four, satellite stations and selected ITV régions. National ChanneljW and régional ITV ads are backed by specialist press and radio ads. Ads will run on Classic, Melody, Heart and LBC with press ads in Time Oui, The Guardian and Hello. there will be advertising in the specialist music press. TV ads will run on Channel Four and selected ITV régions backed by radio ads on Clïoica and Kiss. Advertising will run in The Guardian, Steppin'Out, RecordCollectorand Juke Box. Adswill run on selected ILR stations with press ads in titles including MixMag, Muzik and Elernity. Press ads will run in Gramophone, The Guardian, Globe Magazine and the Globe theatre programme Ads on Classic FM, Melody and Heart are backed by ads m The Guardian, Independentand Classic Eh Ads will run on Channel Four, ITV régions and GMTV with radio spots on Capital, Heart and ILRst There will be ads on Channel Four, GMTV and ITV régions with radio spots on Capital and Atlantic. 

The Passion Of Morse 
The Morse Suite • Truly Madly Deeply 

Mi 

j Ml 
l SxiSSà 

OUT N O W ! 

• First ever full symphonie development of 
the Morse theme 

• Major marketing and advertising 
campaign in support of release including 
T.V advertising 

• Last sériés of Inspector Morse being 
re-run throughout July and Autumn 
spécial to be screened in November 

• Album also features Truly Madly Deeply 
and The Politicians Wife 

'-248 RFA- 

Written and Conducted by Bamngton Pheloung 
Performed by the Royal Philharmonie Orchestra 
The Politician's Wife • Saint-Ex 

INTERNATIONAL PLC 
CD MC TRING003 MCTRING003 

5029955300329 5029955300343 
Order from the, Tring salesdesk on 

01296 615511 
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THE OFFICIAL UK CHARTS 

of the singles chart this week - its flrst-aififizc" since last Navemhor. At number three, Sarah Brightman and Andréa Bocclli's Time To Say Goodbye bas aold 350,000 copies in five weeks. At number two, Etcrnal and BeBe Winans bave sold 380,000 copies of I Wanna Be The Only 
Hanson's MMMBop has sold 466,000 copies in just three weeks. The Hagson phenomenon spreads to the album chart this week with Middle Of Nowhere, the group's début LP, entering at number one. That's a fine achievement, though the current and 
allows them to do so having sold only 24.0000 copies of their album last 

Hanson are comfortably the 
album, their average âge ofld^s^faving five years off the nrevious low. set by Ash whon they reached number one last year with their 1977 album, its title giving more than a due to their year of birth and the fact they were just -19-atthe time. There: le LP at a er âge, h er, that being Neil Reid, a boy soprano. Introduced to the nation via Opportuni- ty Knocks by the recently deceased Hughie Green, Reid had a number two hit single with Mother Of Mine and immediately topped that achievement by spending three weeks at the top of the album chat with his self-titled début collection in 1972, at the âge of 

ne jus 
whether there was a real i Reid. The Wu-Tang Clan, wl dethroned by the Hanson plunge 1-14 with their Wu-Tang Foreveïvwîîich thus m drop from pole-Positioi m chart history. The go rap supergroup is that Wu-Tang Forever débuts at number one in America, after selling 612,000 copies last week - massively outselling Tim MeGraw who debuted at number two with 223,000 sales, and the Spice Girls who fell to three with 145,000 sales, wl ically, is re than they sold when they v last week. Back in the UK, the Bee Gees renaissance continues with I Could Not Love You More debuting at 14, giving the Bee Gees back-to-back Top 20 hits following the recent number five suc- cess of Alone. Both tracks come from 

( SINGLES UPDATE ) ( ALBUMS UPDATE ) 

( AT-A-GLANCE WEEKLY MARKET SHARE 
SINGLES 

m iliïii ■■■ 

I 
1 i 1 I 1 1 i 
miiii 

tic Conlrol Top 50. 
first by the group to supply more than one Top 20 hit since 1979's Spirits (Having Flown). Sales of Still Waters are sparked by the new single, It movei 49-33, and has sold 160,000 copies in three months. The Bee Gees are a fort- night short of celebrating their 30th 

Speaking of vétérans, though not nearly as spectacular as its number nine début Stateside, James Taylor's Hourglass album makes a creditable début at number 46 here this week, thus becoming his highest charting album in a quarter of a century, since 1972*3 One Man Dog. 

and it's a maxim that's clearly not lost on Jay-2! and Foxy Brown. Last month, rapper Jay-Z reached number 31 with Ain't No Ptaya, with guest vocals from Foxy. This week Foxy débuts at number nine with her latest hit TU Be - featuring a guest rap from Jay-Z. The LP version of 1*11 Be, which is also the single's first track - is based on Reno & Angela's hit l'U Be. But the D&A remix - track two on the single - is getting more airplay and incorporâtes elements of Blondie's Rapture, which was also the basis of KRS-One's Step Into A World, a hit in Âpril. Alan Jones 

Withanextra600.000 
I teorj^ij H audienceimpressi î® 9 apiece last week, Eternal'sl Wanna 1 The Only One and Hanson continue to be the nation's most heard hits. Though Hanson gained the upper- hand in the sales chart three weeks ago, Etemal are the airplay favourites, though I Wanna Be The Only One has dropped support marginally, with 2078 plays last week, a decrease of 51 com- pared to 2044 for Hanson, an incrcase of 39. As mentioned elsewhere, they are two of the three big hits which are engag- ing the nation at the moment. The third part of that triumvirate, Sarah Brightman and Andréa Bocelli's Time To Say Goodbye, is arguably even more popular with punters, generating not just singles sales but also Top 10 albums for both Bocelli and Brightman - yet it's had very poor support from radio. It moves 55-54 on the airplay chart this week, with 116 plays delivering an audi- ence of 12.5m. Most stations monitored by Music Control played the track just once last week, as part of their Pepsi Chart feed. The only stations to feature 
(six plays), GNR (seven), Marcher Coast (13) and BBC Radio Two, which at least knows what its audience wants, playing the song lotîmes. Although it played Time To Say Goodbye just once, Radio One lapsed into one of its less forward-looking phases and seemed more content to play the hits than make them last week, reserving its most-favoured status for a battalion of current and recent hits. Hanson, Ultra 
top spot with 31 plays apiece. There are considerably fewer leflfield and alterna- tive records being championed by the station at the moment, though whether this conservatism is a one-off freak or part of a new trend remains to be seen. Despite that, the new record most fea- tured by Radio One last week was Todd Terry's Something's Goin' On. Already number one on RM1s club chart, Todd's latest was aired 22 times by Radio One 
cess elsewhere, notably at Capital (25 plays). BRMB (23) and Invicta (21). Though also supported by the three Kiss stations, Ten-ys single failed to excite quite as much response there, with 42 plays between them, Kiss 102 (Manchester) leading the way with 18 plays. Its successor Just A Girl has now been fuUy serviced - and moves 98-53 at radio - but No Doubt's Don't Speak is reluc- tant to départ the airplay chart just yet. It moves 42-38 on its 22nd week in the chart, its rise largely fueUed by increased exposure at Atlantic 252, where it was 

CHAIN IT UP! 

Q TAPE IT DOWN! 
^ fi   HIDE IT! 

Anyone who owns a music week directory will tell you that if you 
want to hold on to it, you have to resort to pretty extreme measures! 
So next time you catch someone trying to steal your copy, give them 
these numbers: 

music week 
directory 97 the indispensable guide to the UK music industry 

0171 921 5957 or 5906 

Single copies of the directory are available for £38 + p&p. Please call for détails. 



(vw TOP 75 SINGLES cm L 21JUNE 1997 ^ 

0 

Label CD/Cass (Dislributor) 
Wild Cafd/Pol/dor 5710492/5710464 (F)  -/5710471 

WEA WEA 034CD/WEA 094C (W) 
O , .IWANNABETHEONLYONE» istAvenue/EMiCDEM472ffCEM472(Ei /m 3i , LOVE SHINE A LIGHT  Etemal feaïurinq BeBe Winans llowis/Winansl EMIWC (Winans/Lawrencel ■/■Si "1* Kalrina And TIib Waves [Nocilol BMG EternalWEA WEA 106CD1/WEA106C (W| 

pe IND35534/INC 95534/-/INT 95534 (BMG) 

Il g HOW HIGH ^ ^ Beggars^Ban^uet BB^Q 312CD/BBQ312C/BBQ 312/- 
7 BIW1 HARD TO SAY rM^ORRYLaFace/Arista 74321481482^43214814841 

44 2 HEAD OVER HEELS iinders/DennisI EMI/BMG (Dennis/Chambsrsl 

45 - WEA WEA 11OCD/WEA110C I W) 

2 LOVE ROLLERCOASTER Geffen GFSTO 22188/GFSC 22188/GFS 22188/- (BMG) 

9 
10 
11 
12 
13 7 

14 i 
15- 
16 ES 
17 i 
18 5 

ig. 
20 " 
21 m 
22 = 
23 ' 
24 - 
25 m 
26 
27 23 

28 
29 CE 
30 
31 
32 
33 
34 
35 
36 
37 

■ Foxy Brov.n tealuring Jay Z (Poke & T( 

«ICOULD mot love youmore 51 = Polydnr 5712232/5712204 (F) 
rcury MERCO 468/MERMC 488 (F) 

12 SUNDAY SHINING 53 3 
54 - Polydor 5710992/5710984 (F) 

gs) Penny Street/Bucks (O'Conn 
Positiva CDTIV 72/TCTIV 72 (E) R7 riîiJI PSYCHO BASE J/ IUilishades0IRhvthmmie[ ma Utile lndianl91TP7CDl/-IP) |58 3= 

: PARANOID ANDROID 50 3 
7STAR PEOPLE '97 Gaorae Michael IMichaeODouglasI Dlck l 3 THE BEAUTIFUL PEOPLE Interscope IND 95541/-18 

aphone CD0DATA 01/- (E) 
;holm 5710502/5736904 |F) 

(Babylace/Francol Sony A1V IBabvfaca/Frar East West E 3642CD/E 3642C (W) 
NEVER, NEVER G0NNA GIVE Y0U UP Ansta 74321490392/74321490394 ibmgi 

02 42 4 SWEET UPS^ Devant & His Spiril Wile (Uveseyl OC (Gaorgason) Rhythm King KIND5CD/-(P) 
Polydor 5710552/5710544 (F) 

633 2 SHARETHEFALL 
Wet Wet Wet (Clark/Duffia/Kroell) Chrysalis (Clark/Cunningh Precious Org/Mercur ircuryJWU ■ I1311 M rh 1 :reakstreel/WEA WEA 097CD1/WEA 097C (W) 64 E 

65 = 
66 * 

Polydor 5736512/5736494 (R 
Epio 6044625/6644624 (SM| 

FCA 74321470842/74321470834 (BMG) 
LOVE IS THE LAW 
FREEZE THE ATLANTIC 

71 68 iS DON'T SPEAK • ' 1 No Doubt (Wilder) MCA IStefa WONDERFULTONIGHT 72 ma IF I NEVER SEEYOUAGAIN '*• """WelWelWalICIark/DuHinl Chiysalis/WCAlo OLD BEFORE I DIE 
SOMETHINGABOUTYOU New Edition Uam/Lewisl EMI/MCA IHatrii 

75 mm 

(burning spear) 1606-97onCD, 12" Vinyl and Cassette e. 
iw 7^ kllrî^ 
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D" 
26 - 
271 
28; 
29 " 

^30 ' 
^31 - 

32 - 

Heavies (The Brand NewHeavies) 8288874/8288871 52 = 
53 3 

54 - = 3, ODELAY • Geffen GEO 24926IBMG1 Beck IQust Brothers/Beck/Rothrock/Schnapt/Caidato) GEC 24908/Bl 30 CC „ g SHARE MY WORLD MCAMCOII619|BMGI ■J** MarvJBliae 0 MC.n iifiio/. 
S6 FALLING iNTO YOU *6 Epie4837922/4337924/-ismi 56 31 

GolDiscs 8288452 (F) 57 « 
Polydor5375672(F) KO mm BRINGING DOWNTHE HORSE InterscopeINO90055(BMG) 5375674/5375671 Wallflowers (Bumett) INH flfïVK/- 

10" 
^ PTCT 
12 

Philips Classics 4564562 (F) / 8INITF0RTHEM0NEY« 
MUSIC FOR PLEASURE 

74321457684/07863669051 * 

34 
^35^ 
^36 

37 
^38 

39 
^40 
\/11 4, 23 TRAGICK1NGD0M# mte ^ ■ NoDoubtiWilderl  

A 1 fi 13 ,0 TRAVELLING WITH0UTM0VING *3 SonyS2iSMi a nn 31 3, ALISHA RULES THE WORLD 1 U Jamiroquai (Kay/Stone/M Beat) 4839999/4839994/4839991 " Alisha's Atlic IStewaitl  WildCard/Polydor5237872JE) A 43 
44 

^45 
46 

|47 
48 
49 
50 

^51 

60 ^ 
;1 A 61 " 

îs/Comfield/Williams) TCPCS 7388/PCS 7388 ThisWayUp 5243442 (F) L 

66 - 

Sony S2 4869402 (SM) 

UD530274/UD 530271 Counting Crows (Bumett) 
119" "g] 

20 
A, 91 18 8 TE ^ 1 Thi  99 ,2 5 BL00D ON THE DANCE FL00R *-*- ' Michael Jackson IJackson/Lewis/Harris lll/Ril 
123 " 
^24| 

î A71 = 
72 D 
73 D 
74 5 FIRST BAND ON THE MOON 
751 

A&M 5406092 (F) * p";; "j"^ or 

TOP COMPILATIONS 
RI m 
rn 

2 THE BEST CLUB ANTHEMS...EVER! • Virgin/EMI VTDCD 124/\/TDMC 124/- |E) 

IU 6 5 Warner/Virgin/EMI VTDCD 130/VTDMC130/- |E| 8ECK - ! Si MORISSETTI, Alan,s 45 
113 6 SPICE GIRIS PRESENT THE BEST GIRl POWER ALBUM,..EVER! • Virgin/EMI VTDCD 123/VrDMC 123/- 1E) ■J 12c m MINISTRY OF SOUND CLASSICS Ministry Of Sound ClACD 1/CLAMC1/- (3MV/SMI 

2 3 SMASH HITS - SUMMER 97 • Virgin/EMI VTDCD 144/VTDMC 144/- (El 13 12 ROMEO+ JULIET(OST)« Premier Soundiracks PRMCD 28/PRMDTC 2SI- (El :::„ ,1::| 
2 CLUBLAND Telstar TVTCD 2912/STAC 2912/- (BMG) 14 ic g NEW HITS 1997 • warner.esp/Global TV/Sony TV RADCD 67/RADMC 67/- (BMGI 

4 1 3 CLUB CLASSICS-VOLUME 3 Fantazia FHCCC 3CD/FHCCC 3MC/- I3MV/SMI 15 s CHARTBUSTERS Global Télévision RADCD 65/RADMC 65/- (BMG) ÇnOWDED HOUSC 69 SPI^GIrS^.T.'T. TITTIITZl " -EOHEVODE 81 SUPERGRASS .M. ' ! ! . . ...35 
fi [Nlwl SIXTIES SUMMER MIX 3 TslstarTVTCE ilslar TV TCP 2908/STAC 29087- (BMG) 16 

17 mMR 
m* 

19 E 
20 ' 

7S0ULSURV1V0RS 

tarTVTCD 2898/STAC 2898/- (BMGI 



AIRPLAY PROFILE 

STATION OF THE WEEK 

MANX TOP 10 
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< 

TRACK OFTHE WEEK 

VIRGIN ATLANTIC 252 



TOP 50 AIRPLAY HITS 
  21 JUIME 1997 A 

A music control 
s 1 5 g-5 Title Ariisl Label plays % + 0f- audience 

IL 
» 1WANNA BE THE ONLY ONE Eternal Featuring BebeWinans IstAvenue/EMI 2076 -3 72.85 

3 3 1 13 LOVEFOOL Cardigans Stockholm/Polydor 1675 +3 61.08 -il . YOU'RE NOT ALONE Olive RCA 1451 -6 53.56  ±1 k b 9 17 FREE Ultra Nate AM:PM/A&M 1199 +25 51.58 +61 A B 6 7 s CLOSERTHAN CLOSE Rosie Gaines Big Bang 965 +16 48.48 +6 7 5 5 .2 YOU MIGHT NEED SOMEBODY Shola Ama WEA 1689 -5 46.61 -3 ▲ 8 s MIDNIGHT IN CHELSEA Jon Bon Jovi Mercury 1202 +34 42,84 +52 A 9 8 16 GUIDING STAR Cast Polydor 716 +50 38.63 | +14 A 10 16 26 WHATEVER En Vogue Warner Bros 771 +44 36,28 +35 Ail 10 24 3 YOUARETHEUNIVERSE Brand NewHeavies Ffrr/London 797 +29 32.56 +8 A 12 12 22 2. l'LL BETHERE FOR YOU Rembrandts Elektra 896 +7 31.24 A 13 21 30 « NOT WHERE IT'S AT Del Amitri A&M 740 +40 29.89 +23 ▲ 14 33 34 LOVE ROLLERCOASTER Red Hot Chili Peppers Geffen 309 +96 29.60 +53 BIGGESTINCREASE IN PLAYS   HIGHEST CLIMBER  Puff Daddy & Faith Evans (feat, 112) k 15 2 l'LLBE MISSING YOU Bad Boy/Arista 391 +179 28.79 +77 A 16 24 38 SUN HITS THE SKY Supergrass Parlophone 374 +76 28.14 +17 17 13 12 . DONT LEAVE ME Blackstreet Interscope/MCA 474 11 27.30 -8 18 11 11 HALO ' Texas Mercury 921 -16 25.35 -19 A 19 27 53 z Tl AMO Gina G Eternal/WEA 597 +1 24.58 +10 A 20 34 50 3 BIHER SWEET SYMPHONY Verve H ut 457 +121 24.54 +35 A 21 40 52 3 BRAZEN (WEEP) Skunk Anansie One Little Indien 646 +42 24.52 +49 A 22 22 25 s STRANGE WetWetWet Precious Organisation/Mercury 953 -2 24.34 +1 
A 23 45 90 COCO JAMBOO  MOST ADDED  Mr.President Club Culture/WEA 601 +76 24.11 +63 A 24 43 169 2 A CHANGE WOULD DO YOU GOOD Sheryl Crow A&M 356 +113 24.11 +55 A 25 29 35 3 NEVER NEVER GONNA GIVE YOU UP Usa Stansfield Arista 833 +21 24.06 +14 A 26 44 149 2 WALTZING ALONG James Mercury 418 +83 23.71 +58 27 15 9 b ALRIGHT Jamiroquai Sony S2 561 -27 23.23 -20 A 28 37 40 3 WHERE HAVE ALL THE COWBOYS GONE? Paula Cole Warner Bros 510 +32 21.65 +25 29 0 0 SOMETHING GOING ON Todd Terry Manifeste/Mercury 193 n/c 21.18 n/c 30 7 6 b SWEET LIPS Monaco Polydor 795 -27 20.78 -93 31 16 15 1 DONT WANTTO Toni Braxton LaFace/Arista 793 -25 20.45 -35 32 28 33 s SIX UNDERGROUND Sneaker Pimps Clean Up 431 +29 20.30 -9 33 17 8 STAR PEOPLE George Michael Aegean/Virgin 778 -39 20.06 -35 A 34 49 44 3 HOWHIGH Charlatans Beggars Banquet 107 +34 19.48 +43 A 35 46 64 IWANTYOU Savage Garden Columbla 802 +19 19.07 +34 36 32 37 NOTHING LASTS FOREVER Echo And The Bunnymen London 347 +20 18.72 -8 37 20 10 .o LOVE IS THE LAW Seahorses Geffen 403 -16 18.46 -35 A 38 42 28 a DONT SPEAK No Doubt MCA 641 -6 17.59 +13 39 36 14 ,o LOVE WONT WAIT Gary Barlow RCA 746 -23 17.21 -2 
A 40 87 183  Bl CALLTHEMAN IGGEST INCREASE IN AUDIENCE  Celine Dion Epie 253 +27 15.61 +110 A 41 47 86 2 THEENDISTHEBEGINNINGISTHEEND Smashing Pumpkins Warner Bros 115 +35 15.47 +10 42 39 260 SOMEWHERE Pet Shop Boys Parlophone 91 +90 15.34 -9 43 30 18 ,2 YOU SHOWED ME Lightning Seeds Epie 644 -18 15.30 -38 44 19 13 b DROP DEAO GORGEOUS Republica Deconstruction 572 -15 15.22 -75 45 26 19 9 SUSAN'S HOUSE Eels Dreamworks 235 -57 14.83 -54 A 46 63 77 STAR Primai Scream Création 99 +57 14.29 +40 47 35 48 b WALTZ AWAY DREAMING Toby Bourke With George Michael Aegean 423 -17 14.23 -27 A 48 53 220 ONE HEADLIGHT Wallflowers Interscope 188 +54 14.13 +12 A 49 72 136 ECUADOR Sash! Multiply 270 +23 13.69 +49 50 31 23 u 1 BELIEVE 1 CAN FLY R. Kelly Jive/Atlantic 658 -12 13.49 -52 
SMiiMConlrclUK Cmp led Iran data gatoed Iran OMO on Siralaï B JonalSS? «nljl 2« 00 ai Saniday 14 Juna 1997. Se «ions ranked bf audience figures based on latest half-how Rajar data. ^ . Audience increass A Andi.nce inc., rame. ,c 

TOP 10 GROWERS 
. MIDNIGHT IN CHELSEA Jon Bon 

l'LLBE MISSING YQU Putl0addy8,FailliE.3iiS BITTER SWEET SYMPHONY Verve (m GUIDING STAR CaslIPolydorl 
WHATEVER En Vogue IWarneri NOT WHERE IT'S AT Doi Amiiri ia&mi 9 S 6 M Ét H IN G G 01N G m Todd Te. y ÎMen 

TOP 10 MOST ADDED 

GUIDING STAR Cast (Polydor) IG ON ToddTcrryiManifesto/Merc 

MUSIC WEEK21 JUNE 1997 
10 LOVE ROLLERCOASTER Red Hot Chili Poppers IGeffen) ^ ,u ■Ç) Mus.c Comrol UK CM shows lia;is boasiinp graiesi imtei of siatic,n adas lanii deHned es iou. o, mol plays) 
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21 JUNE 1997 
■ ■ .^P!!frT'T5Z|| 'Cowboys', the 

\ \ /r - JÊP Por i si .'OtW ^ 1994 début album ^ East Anglia 
;y V' 'hummy', had itsfirst airing on Pele Tong's Essenlia' Se'e''tion Ss% «ûtc a succeeding m C3i ils bid to run vj 

ifijjfc Portishead ever 
comment on the new TtW1 material which Go! |i: new Vibe 

*W îl i     Beal MO Ferdy Unger-Hamilton was ; WéâÊ&\ - ^ prepared to make. \«3r The single is released on July 7 as jSmS, a ''m'ted vinyl édition 0' ^iSOD copies, . l'allhough the track 
band's second album, 

m^^^â^B^^fSÊKBÊBSKSSmâm^SSS^ias ye> un,i,led'due 10 116 teleased later this WÊtÊOÊBÊÊ^ÊÊ^l^yi year- 

studio in Bury général, and the under-25s in St Edmunds, Vibe FM will particular, feel completely have a reach of around 1.5m dissatisfied with the existing spannmg the Norwich, local commercial stations." Peterborough, Cambridge Programme director Paul and Ipswich areas, and is Chantier (ex-founding aimed at people in their teens director of Galaxy 101) adds, and twenfies. "The key to success is to Its programming format play a powerful mix of dance will mix old and new dance music from all eras. This will music with classic soul by include Motown and artists such as Stevie Seventies disco as well as Wonder, Marvin Gaye and the current pop-dance, soul, Michael Jackson, while r&b and specialisl house specialist house, soul, music. 

rf 
buzz charî number 

[2] SEVEN DAYS IN DANCE: MR C reveals what caught his eyes and ears this week 
[3] RADIO; the Top 40 Dance Airplay countdown; PETE TONG's playlist 
[4] Q&A: HOWIE B talks to Sarah Davis 
[5] JOCK ON HIS BOX: RAD R1CE 
[6-11] HOT VINYL; all the tunes of the week, the la reviews and DJ Tips 

"SOMETHING'S GOING ON' Todd Teny (Manileslo) p7 'MO MONEY MO PROBLEM' Nolorious B.I.G. (Bad Boy) ' p9 ■ECUADOR'Sash! (eai. Rodiiguez (Mulliply) pli : 'GET UP! GO INSANE' Slrelch & Vern (llrr)' ' p12 

reggae, rap and r&b shows will be scheduled for evenings and weekends. Vibe FM is the on-air name for Easterr Counties Radio, owned by the Essex Radio Group - the Mission Group electronics company and the publishers of the Daily Mail. Essex Radio Group managing director Rob Von Pooss says, "We've been working on this application for more than a year and spent thousands of pounds on detailed research into what people in East Anglia 

ool-sounding. hip service ith maximum music flow. It : a fresh, fun and ixciting st m with personality DJs who will be upbeat, lively and unpredictable without being juvénile," Discussions are currently under way with local DJs and Chantier says that Vibe FM will "definitely be on-air before Christmas" pending the construction of the four- r network needed 
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[7 DAYS IN DANCE] 

PI 
ZmMM 

( mr c 
"Wednesday; 1 was in the studio working on 'U-l\lation', the newB SHAIVIEN album. Thursday; I got home from the studio at 11am andB had to freshen up and go to THE END for a TV interview with ITVB about drugs. 1 left there to go to KiSS FM where I was doing COLInB DALE's show from 9-1 Ipm. Friday: Had a 5pm meeting with NUMARK^ who make DJ mixing desks. They've asked me to design a mixing desk that will blow away any DJ mixer ever made. Left for Taunton where I was DJing at AZ OZ, I took my DJ friend TOM PARRIS and we had a good laugh, really wound up the crowd. I left at 1am for The End and ripped backto London in two-and-a-halt hours because the second SKiNT night was on and I missed the first one. DEEP DISH and WU TANG CLAM were down there and AFRIKA BAMBAATAA was DJing in the lounge. I really enjoyed it. I left at 6am, went home and passed out. Saturday: Got up at 4pm and met MARCELLO from Amsterdam at Heathrow, he was a guest at Subterania. Went to Middlesex University's Trent Park campus to DJ. I left at 1.30 to go to The End. I caught the last of DARREN EMERSON's set and watched DAVE ANGEL. We chucked the punters out at 7am and then we had a private party until 9am. Sunday: went to my Mum's for DINNER. Monday: Left The End at 6pm and took Marcello shopping at INSTANT QUALITY RECORDS. Went on to the pub and then I was DJing at CLUB RESEARCH 5. We had the SHINKANSEN theatre people there and the DJ line-up was me and M1XMASTER MORRIS with BEDOUIN ASCENT live. The theatre was ail interactive and it was really surreal." 

■rr— wu-Tang wau made lustory t H© last Sunday, becoming the 
*" 8 ..npnter the UK albums chartatnumber s ,irSVhPfeat is even more impressive given that 'Wu- one' c rpver- is a double CD package retailing at L Tang Forever ts ^ a|b[ini,. (jrst single due ■ around £20, anu ...^ |S a Wake-up call to the | 

'fmsMPorttheirhip-hop rosier," says Sonya Sklnnerî r&b producl manager al RCA/Loud, "Il shows ■ i market   out there to _ support this sort ol I music. There's ■ now a lot ol quality rap coming I through." Wu-Tang I have corne a long way since selling their independently- released single 'Protect Ya Neck' Irom their car boots in 1992. Their resulting n-restrictive „.jum deal with loud/RCA has given the Clan's nine core members treedom to Hu.ouc u own projects. The Wu-Tang single, 'Triumph', is released on July 21. Ironicaily the LP's success ha; coincided with RCA's décision to close its club promotions department. Two staff, Swing and Marie Marden, bave u»»» inirf nff. 

vital and rtm merge 
to forge stronger 

dance trail 
In the wake of the RTM and Vital Distribution merger, the companies' dance divisions are to join forces to form a larger, stronger specialisl 

Charged,the dance division of Vital which represents R&S, React, Wall of Sound, Ninja Tunes, Mo Wax, Atlantic Jaxx, Peacefrog, Ferox, Emissions, Good Looking, IQ and Harthouse, will merge with RTM's dance team D Mix whose labels include Junior Boy's Own, Soma, Warp, Hoo) Choons, 

Reflex, Strictly Rhythm, Pussyfoot and Studio K7. The overall department will be called Charged, with D Mix as a specialist division within it dealing with barder house and techno labels. The overall head of department has yet to be confirmed. "Both divisions have label managers and specialist telesales people dealing with dance product, giving a spécifie dance department which is quite separate from the rock and pop labels 

associated with Vital and RTM," says Vital's product director Pete Thompson. The RTM/Vital merger will enable the new company, which will be known as Vital Distribution, to improve its services to labels and stores alike, says Thompson. "Our stronger rester will give us more strength in the 
labels, while the greater resources will mean better service to stores," says 

"We've got a good mix of established and up-and- coming lal 1 ' 
The division will be based in the company's as yet unconfirmed London headquarters which will be up and running by September. Ali staff members will keep their jobs. "Hopefully we'll be expanding, not cutting back," says Thompson. 

casual sub (burning snear) 
The One Wrth The Flûte \ h) K / Estimated Time Of Arrivai 16.06.97 on CD, 12" Vinyl and ^ 
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JEAN MICHEL JARRE Oxygène 10 

me • 2xcd • 23rd june • includes mixes from APOLLO FOUR FORTY, SASH ! and RESISTANCE D 
t l**- 664715 1 2 5 • ORDER DOW FROH son KDSIC mESALES. TE1: 01296 395151 • Men frem tte alhm OïïGQE 7-13 • «m.jeamicheljatra.coo 
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howieb 

Howie B has worked 
and played with some 

of the top names since 
entering the music biz 

10 years ago, 
engineering for the 

likes of Soul il Soul and 
Massive Attack and 

recording as Nomad 
Soul with Dobie and 

Metalheadz singer 
Diane Charlemagne. in 

the mid-Nineties he has 
worked extensively with 

U2 and released his 
acclaimed début album 

'Music For Babies' on 
Polydor. He lalks to 
Sarah Davis about 

working with the stars, 
his new album and 

cooking 
THERE'S VIRTUALLY NOTHING YQU HAVEN TTRIED YOUR HAND AT: ENGINEER, PRODUCER. REMIXER, ARTIST, DJ, PROMOTER, PUSSYFOOT RECORDS SUPREMO AND YOU'VE WORKED WITH SOME STANDOUT ARTISTS INCLUDING U2, BJORK, MASSIVE ATTACK, SOUL Il SOUL, GOLDIE AND TRICKY. HOW HAS THIS AFFECTED YOUR OWN MUSICAL STYLE AS AN ARTIST? "l'd be stupid to say it didn't affect me. You're like a sponge - with everyone you work with, you take in what tires them and make it yours." YOU SPENT MOST OF LAST YEAR HOLED UP WITH U2 IN DUBLIN WORKING ON THEIR 'POP' ALBUM. WHO DID WHAT? "I was coming up with grooves and samples with U2 and producing and mixing with Flood and Steve Osborne - and doing a lot of cooking. You've got to do something to bounce you back into music making, and making a meal is a great way to bounce you back - and l'm a great cook," WHO ELSE HAVE YOU WORKED WITH RECENTLY? "Big Buddha for Deconstruction. It was a good laugh, although I don't think it turned out like they expected. l've done another little mix for Bjork and ITI be doing some more tracks with her. She's a great a cook too, she does a brilliant sait fish with potatoes dish." YOU RE DJING ON U2'S 'POPMART' US STADIUM TOUR. WHAT'S IT LIKE TO SPEND SO MUCH TIME WITH THE GUYS? "They've just become really good friends. If It wasn't a good social thing I wouldn't be there. We have a good laugh and make music together. Basically, on tour I wanf to get a little up vibe before they corne on. ITI play some tunes they're not going to hear otherwise. ITI be a bit expérimental and see how people react to club tunes. ITI also play old tunes, even old jazz numbers. The kind of acts I play are Headrillaz, Fat Boy Slim, tracks from the Hard Hands label, Belgian and Dutch records, l'm ducking and diving around. I play hip hop, techstep, trip hop, dancehall, Latin, Exotic stuff." YOUR NEW ALBUM 'TURN THE DARK QFF' HAS MOVED AWAY FROM EXPERIMENTAL AMBIENCE INTO A DANCIER, BEATIER MOOD. WHAT WAS THE REASON FOR THIS SHIFT? "It seemed a natural way for me to go. I was a little bit thrown by the press reaction on the last album, they gave it the thumbs up but also seemed to be saying "where are the club tracks?" So I thought fine, here corne the club tracks. Also, I was feeling pretty down at the time and wanted an up vibe. I hang out in clubs and l've been hearing lots of good things and I wanted to do It too." WHAT DO YOU THINK OF THE TWO LONE SWORDSMEN MIXES OF YOUR SINGLE 'ANGELS GO BALD: TOO'? "l've been seeing a lot of Andy [Weatherall] recently when he's been DJing in Dublin and down at PM Scienlists, and I thought l'd ask him it he'd remix my new tune. I sent him a tape and two weeks later he sent back these little versions and they were great. Il's magie," 

THE PROMO OF 'MUSIC FOR BABIES' WON SEVERAL AWAROS LAST YEAR. IT WAS PRODUCED BY RUN WRAKE WHO WORKS ON ALL YOUR VIDEOS. WHY ARE YOU SO INTO HIS ANIMATION STYLE? "Actually, I got a new award yesterday from some US art directors organisation. I was introduced to Run by a friend. l'm Into animation and 
he film an appear it seemed just right. His interprétation of our music is outrageous, he's got such a handle on it, It's magie what he's done on the film for 'Angels Go Bald'. He's used so many médiums-film, animation, photographs - and used them in such a way it's outrageous." YOU'VE BEEN WORKING WITH RY COODER ON A WIM WENDERS FILM. WHAT WAS YOUR ROLE? "It's called The End Of Violence. They had heard my album and asked me if l'd be interested in mixing 

said, 'ITI be there tomorrow' and I went to LA the next day. They then asked me to make two songs inspired by the film for the soundtrack album which they used for the film as well. Ry played 
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ADDITIVE 43 Brook Green, London W6 7EF Tel 0171 605 5157, fax 0171 605 5186 HISTORY Positiva's sister label Addilive has just celebrated ils first birthday. An outlet for alternative and expérimental artists, thi label practises an open-minded philosophy. Having said that, Additive has attempted to make life easierfor stores and punters by dividing ils releases into three broad catégories, packaging hard trance and techno into silver sleeves, up and down tempo breakbeats into blue and deep and underground house into yellow. "We primarily want to use Additive to build up acts, without any pressure to produce instant chart hits," says A&R Damien Morris. "We plan to make albums with the most talented artists re label, with the development of live mrk also a priority." Singles are released on 12 inch only and distributed by RTM, but if a track really blows up be crossed over to Positiva for release on other formats and EMI distribution. This scénario took place be recent Positiva reissue of Brainbug's 'Nightmare', originally out Additive last November, and Morris has hopes that this will also happen wi Kayashi's 'Furyo'. Additive now has 13 releases under its belt. "We intend to ue being sélective about our release schedule, especially because a 
resources available to put out more than one or two records a month," says Morris. He is planning to build a stronger identity for Additive through live appearances. KEY STAFF: Damien Morris; Kevin Robertson: Nick Halkes; Dave Lambert SPECIALIST AREAS: Trance, techno, breakbeats, underground house, drum & bass KEY ARTISTS: Bliss 'N' Tumble, Kayashi, Fletch, White Trash LAST THREE RELEASES: Kayashi 'Furyo'; 'Additive One', Fletch 'The Party/Space' Coming Up: Bliss 'N' Tumble 'Snap/Lethal But Steady'; White Trash 'White Trash'; Plastika 'Disco Mirror'; Little Jam 'Black HiH' Sergio 'Hong Kong Affair' RETAILER'S VIEW; "Additive's tracks fit in well with what we do. We're always keen to get their tew releases. Particularly good for us have been the Hipgrinders, Brainbug and X-Cabs. Great label," - Steve ^Thomas, Pure Groove. 
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GENERATE POWER' PROTON INC (US STRICTLY RHYTHM) "Wilh any good track youiremember where you first heard il. I remember th Sean McClusky put on a party and Pau Daly was DJing and no-oiie was dancii muchjuntil he put tbis on; l'm not into vocal tunes but the place jumped. Ifs been sampled to hell and back. As soo as yoù drop this they corne flocking to 

'ALTERED STATES' RON TRENT (WAREHOUSE US) "Âpparèntly. be was only 15 when he made this track in 1990. Ifsatbree- track EP and ifs a bluepriht for so muchlechhouse around liow. Ifs still widel\i influential. Ifs got distorted drums and bass: probably because he was an inexperienced producer but it sounds great because of it!" 

HT VOTRE-'LES THEMES" Varie (Commando) ' 'EMERGENCY' Dubbing Double (Subspace) 
REMIX' V-Trax (white label) 

cINHI^box 

é. 

Il 

-m 

'SUENO LATINO' (MAYDAY REMIX) SUENO LATINO (ITAL DEC) "This has just been re-released by dfc in a double-pack remixes, none of tbe good. It sold 925,000 globally when it was first released, it was licensed everywhere. It reminds me of Ibiza and New York, of sunshine Balearic silliness. Ifs as funky as your mother on acid." 
'SPACE SHANTY' LEFTFIELO (SONY) You don't hear it played much, ifs not a single and the vfnyi of fhe 
eight or nine genres in three minutes. Every time it breaks it moves up a genre. You can play it 

'NORTH STAR' ZODIAC TRAX: VOL 2 (DUTCH ZODIAC) "This is one of those that. when I play it, the DJs corne running to find out what it is. Ifs about 10 minutes long yet it doesn't seem that. You want it to go on and on - then it stops! You wouldn'l say it was techno and you wouldn't say it was house. None of my list really falls into any category." 

'TOTALLY FREAKED OUT' MISJAH ROON (BELGIAN JINX) "This came out just before tbe 
got crazy Richie Hawtin/ ; Plastikman percussion - it moves arounjt ail over the place, This track has a beginnlng, several middles, then an end!" 

■SHAKE IT BABY' JARK PRONGO (DUTCH JP) "This is a bit of a mysterious record. Ifs two or three years old, and 'Jark Prongo' and the title is a it says on it. Jark Prongo did a few things later on very, very funky Latin tip but hard as well. If the party's not started yet this'H fill the floor - if the party's going on if II kick things in. Ifs total funk." 
'NO MEMORIES' SCARLET FANTASTIC (ARISTA) "They just re-recorded it on my label Stumble and I just re-produced it! was released in 1987 and didn't really go anywhere. She's got a great voice and the sentiments behind the lyrics are one of the things that make it so perennial. Back then l'd always play it last because you can't follow il and ifs still the same now. Ifs an end-of-the night track." 

'TONE EXPLOITATION (RABBIT IN THE MOON REMIX)'NIGHT TRIPPER (US ESP.SUN) "ESP is Orlando Voorn's label. He's done loads of excellent techno. The remix is hard, Rabbit In The Moon just took the best bits out and ifs very dark and very hard but still does the 
another track l'd expect a lot of other people to play but they never do." 

'A RELIC LONG AGO; 'WIGGAN REMIX' MAYDAY; ■STRINGS OF LIFE' RHYTHIM IS RHYTHIM (BELGIAN BUZZ/TRANSMAT) "The version of Strings of Life is completely beatless so ifs hours of fun in the mix. This record is a bonus having the other tracks as well. 'A Relie are storming techno tracks from the late Eighties." 
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