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Universal splits labels 

and sets its 10% target 
by Selina Webb 
restructuring designed to ease its pas- sage into the premier league of UK 

From July 24, when the major moves from London's Piccadilly to new oflices in Mandeville Place, just north of Oxford Street, it mil operate two sepa- et-ups, MCA/Geffen and Universal/Int Univers by Mark 
irketihg director of Universal Music 

by Matt Voss, another 34-year-old Brit who joins as général manager after two years at Caroline Records in New York. Voss's career includes a stint in management with Raymond Coffer Management as well as several years with Virgin in the UK in marketing 

The two labels will be overseen by Universal Music managing director Nick Phillips, with the major's sales, business affairs, international A&R, finance and production departments 
Director Sof promotions Damian Christian and director of press Ted Cummings will also work with both 

Phillips says the split, which mirrors the division of Warner Music into WEA and East West in 1990, is the best way of coping with the rapid expansion of 
seen homegrown succcss from Océan Colour Scene as well as breakthroughs for US acts including Erykah Badu, Beck and No Doubt. The latest market share figures for the second quarter (see right) indicate Universal has an albums share of 6.2% - nearly double the 3.4% 

Phillips says that, as well as refiect- ing the structure of other UK majors, the split will encourage some healthy 

says. This is something we've thinking about doing for a year." Phillips says he has set himsell get market share of 10% fo 
if acl^ lenging the big six UK majors for the first time. Both Voss and Crossingham identify 

priorities for their new label set-ups, although Voss adds one of the attrac- tions of the job for him was the opportu- nity to use his expertise at breaking US repertoire in the UK "But the key Word is focus," he adds. "I want to make sure 
record we release and every artist, so we can maximise their potential." Several key positions are still vacant across the reshaped Company, among them a head of A&R for Universal and marketing manager for MCA. 

Mercury bops 
Virgin off the top Mercury has claimed the title of top singles company from Virgin after landing the second quarter's 
son's MMMBop. The PolyGram company grabbed an 8.0% share, according to CIN fig- 
ond place on^T.STc and EMI UK moving up to third place with 6.2% 
including I Wanna Be The Only One by Eternal featurîng BeBe Winans. PolyGram remains the largest 
19.2% share ahead of EMI which leapfrogs BMG, Warner Music, Virgin and Sony Music to take sec- ond place on 12.4%. And EMI edged ahead of BMG and PolyGram to top distribution with 19.4%. Virgin holds on to its status as biggest albums company, although by a reduced margin, and now leads the field by 3.6% with a 9.5% market share. Parlophone was second with a 5.9% share, with Columbia third on 5.3%. PolyGram is still the biggest cor- porate group for albums with 22.2%, although its nearest rival changes from Sony Music to EMI which increased its share to 14.5%. • Full détails next week 
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THE NEW SINGLE ON 2 GD'S AND 

^Prodigy join select band with US hit 

enter the US albums chart at number 
The Fat Of The Land, released in the US on July 1, sold around 205,000 units in its first week to become only the 12th UK album to go straight into the top of the Billboard 200, The lasl British act to achieve the feat was Bush who hit the top with Razorblade Suitcase last year. Guy Osdary, partner and head of A&R at The Prodigy's US label 

île album, people are catching important part in The Prodigy's success, and they have been working "Ever since grunge there hasn't real- ises off to croate a huge fan- ly been anything to grab hold of and e savs. this dance rock underground Sound is Prodigy's just about the biggest thing around at 
;enre - electronica - and says I 
they are fantastic, but thi kind of fad. This is good quality and transcends genres," ho says. 

Joël Horner, manager of Tow probably Records in Austin, Texas, adds, "A 1 in the US. "Visually of people around here were disappoir   ' " In't have a midnight sal been a huge hype around tl band." 
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IS THERE MUSIC ON MARS? 

Jimi Hendrix 
Electric Ladyland BBC1 : 23.20 July 21 st with spécial lhanks to Expérience Hendrix - MCA Records 

Paul Simon 
Graceland BBC1: 23.20 July 28th with spécial thanks to Warner Music 

classic 

The Grateful Dead 
Anthem To Beauty BBC1: 23.20 August 4th with spécial thanks to Warner Music 

Stevie Wonder 
Songs In The Key Of Life BBC1: 23.20 August 11th with spécial thanks to Motown Records 

The Band 
The Band BBC1: 23.20 August 18th with spécial thanks to EMI - Capitol 

Fleetwood Mac 
Rumours BBC1: 23.20 September 1st with spécial thanks to Wamer Music 

...THERE WILL BE. 

CLASSIC ALBUMS ■ 1997's premier music sériés dlstributed by Eagle Rock Entertainment 
Eagle Rock co-produces, finances, markets and distributes music events. 
concerts, artisfs projects, documentaries and sériés for télévision, home video, 
radio, online média. DVD and LaserDisc. 

EAGLE ROCK ENTERTAINMENT PLC 
Tel: 0181 870 5670 fax; 0181 874 2333 

CLASSIC ALBUMS is produoed by Isis Productions and Daniel Télévision, in co-production with the BBC wccu wL, -1 and Eagle Rock Entertainment. 



NEWSDESK: 0171-921 5930 or e-mail niusicweek®dolmusic.coiii 
Mean? providcd HMV with the liest first day's business for a single in ils history. Midnight openings al 20 stores saw sales reaching 3,000 before normal trading began last Monday (7). The day's total evonlually reached 40,000. The success of D'You Know What I Mean? helped HMV pass the 1m sales mark for Oasis singles across the chain. The 
Manchester store last Thursday (10) with the 

other store in the world. 

M 

Oasis demand addsto 

healthysummer sales 

mammoth sales 
ihe new Oasis si Shops arounc ingle. 
D'You Know What I Mean?, which was set to go straight into the chart at num- ber one yesterday (Sunday), The Création single was easily out- selling the nuraber two record by more than three copies to one and was on course to achieve the best first week sale" by a single since Snaceman bv Babvlon Zoo sold 420,000 units in January last 

time of the year is always the sec- reek in July, but Monday was the st Monday we've had ail year. It U down to the Oasis single, which nted for around 50% of our 

— Hill'llllll — Biggest first week single saies this year MMMBop-Hanson (Mercury) 260,000 Mama/Who Do You Think You Are - SpiceGirls (Virgin) 248,000 Don't Speak - No Doubt (Interscope) 195,000 I Wanna Be The Only One - Eternal feat. BeBeWinans (Ist Avenue/EMI) 150,000 Discothèque-02 (Island) 125,000 
HMV says it has been overwhelmed by the response after staging 20 mid- night openings last Sunday, the first for 

outstanding, with one fan queuing from 4pm. "We weren't expecting a great deal as it was only our second ever midnight opening following Prodigy the week before. But we had 150 to 200 people h, for a place like Preston, le," he says. 
opens until midnight seven days a week, was inundated with people des- peratetobuy the single on the stroke of midnight. "We weren't quite prepared 

Ellery. 'At around 11 o'clock, the ston started to fill up and when we brough the rack out containing the singles a midnight we had to control the crowd They were queuing twice around th. ground floor." 
DYou Know What I Mean? suggests the band's popularity has grown since their last single, Don't Look Back In Anger, was released in February 1996. "Nobody really knew what to expect," she says. 'AH we had to go by was what we had sold with the last single, It will be their biggest single to date." Healthy sales for the Oasis single are increasing oplimism among retailers who are expecting at least comparable demand for the band's album, which is 

But Andy Mariner, manager of inde- pendent Sounds Good To Me in Bedford, adds a note of caution. He says, "People shouldn't be over optimistic. Even 
there have been some high-profile new 
Radioh. d and Prodigy, sa 

Woolies woos music fans 
with newloyaltyscheme 

A loyalty scheme launched last week forms part of a new strategy 
who might not take it seriously as a 

music buyers, but hc adds, " 

ount. Ten sticker n be redeemed for £10 off and ; valid for . will n il the . d of 

of good promotional The loyalty schen 

usic purchases, witl vardcd for every £ usic with five sti 

Meanwhile, the retailer is contin- ulng to run a number of multiple purchase otfers which have includ- ed selling Cast's Mother Nature Calls and AH Change for £20, Skunk Anansie's Stoosh and Paranoid & Sunbumt at the samc price, and KD Lang's Ingenue at £4.99 to anyone buying Drag. Cole says the offer will be fol- lowed by a sériés of price-led pro- motions. Its strategy also saw it place two full-page colour advcr- tiscments in NME last week. "We inevitably can't offer the 

Maskatiya named as 
Pusey s replacement 

ment by r.nthni-ine Piis;ey that sheisJB leave for a joli outside the industrv. Maskatiya, 3Î7joined CIN as chart 
years ago, He will assume his new responsibiHties when Pusey leaves at the end of August. Pusey has been chart director of CIN Previously 

NEWSFILE 
Moyles moves to Radio One Radio One has recruiled présenter Chris Moyles, 23, from Capital FM to take over the daily 4-7am slot. He replaces Clive Warren, who moves to overnights in place of Claire Sturgess, who is leaving to join Xfm. A new Sunday schedule features a dance show with Dave Pearce at 7pm, a documentary at 9pm and In Concert With Steve Lamacq at lOpm. 
Mansfield becomes Capital chief David Mansfield is being promoted to group chief executive of Capital Radio following the departure of Richard Eyre to take up the position of ITV chief executive. Mansfield has been with Capital for more than fouryears, most recently as group managing director with overall responsibility for the group s opérations. 
EMI shakes up média buying EMI is consolidating its planning and média buying opération into TMD Carat. TMD, which already handles the company's £7m worth of TV and radio buying, is to take over the press and poster planning and buying business, currently with CIA. 
Portishead plan New York launch Portishead are unveiling their second album in New York on July 24. The Bristol-based band will play tracks from the self-titled album, backed by a 30-piece orchestra, atThe Roseland. A Portishead website (www.portishead.co.uk) is being launched on July 23 ta enable internet users to view rehearsals and gain virtual access to an international press conférence on July 25. The album is released by GolBeat/Polydor on September29. 
Bâtes takes HMV rôle HMV has appointed Andrew Bâtes, formerly European property director for Gap Inc, to the new position of property manager. He will be responsible for managing the chain's UK property portfolio. 
Silva Screen links with Koch Silva Screen Records Group has signed a distribution deal with Koch International in the UK, switohing from BMG Conifer. The deal covers labels including Silva Screen, Hip Bop and the newly-launched Silva Treasury mid-price sériés, but its recently-acquired German label CP will continue to be distributed by Grapevine and Silva. 
Cliff to quit rumours denied EMI is scolching reports that Sir Cliff Richard is aboutto terminale his recording career faecause his records are not getting radio airplay. A spokeswoman says Sir Cliff is working on his 63rd album and EMI is preparing to celebrate the singer's 4Dth anniversary as a recording artist nextyear. "Sir Cliff made some comments at an after-show party about the music industry, which were taken out of context," she says. "But he has no plan stop and is in the studio right now." 
Oasis pick up platinum prize ^ 1 D'You Know What I Mean? by Oasis was upi I certified platinum in its Ctst week of release by the BPI last week. The single which il was set to replace at number one, ITI Be Missîng You by Puff Daddy & Faith Evans, also went platinum, as did the album Alisha Rules The World by Alisha's Attic. Gold awards went to Club Mix 97 Vol 3, Kiss 100 FM Smooth Grooves and The Best Disco Album In The World..Ever!, with silver awards going to Lightning Seeds' Sense, Primai Scream's Vanishing Point, Sugar Hits and The Best Scottish Album In The World...Ever!. 

.dotmusic The iatost industry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. http;//www.dotmu5ic.com ► ► ► ^ COMMERCIAL RADIO TOLD:BEBOLD WITH NEW MUSIC-p5 ► ^ ^ 
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COMMENT 
Time for a courageous Mercury If the Mercury Prize was decided by industry pundits, this ycar's runaway winner - judging by our straw poil on pages eight and nine - would be Prodigy's The Fat Of The Land. If the public voted for their favourite - as they do, week in week out at the nations checkouts - it would be Spice Girls. But the 10 Mercury judges are much more fickle créatures than that and, as they are in a position to do whatthey like, I hope they don't go for the obvious this 
Ifs greal news for the industry that Ihere is a whole batch of albums which would make worthy winners, fitting the joint bills of artistic merit and popularity - but how realistically are the judges supposed to make a fair choice between them? And what good would it do the likes of Radiohead or The Prodigy to win? The most productive reason for having a Mercury Prize is surely to champion those records which mighl otherwise be overlooked. Giving this year's Mercury to Spice, however good a pop album it is, would be like giving the Booker to Jilly Cooper. It might add to Spice Girls' credibility, but what différence would it actualiy make to record sales? Past experience suggesls that the best-known albums dont benefit ail that much. Hand it out to a great album which hasn't got the récognition it deserves, however, and the endorsemenl of the prize couid see its sales double or triple, as Norma Waterson discovered last year. Of course if Mercury does go down this route, it would hardly be fair to call the winning album "The Album of Year", but the public would soon learn what a Mercury winner isallabouf. If the prize is too predictable, il will end up as nothing bétferthan a second-rate, and far less démocratie, Brits. Which would be a pity. Selina Webb 

TILLY 
Innovation increases home taping risk Isn't the unveiling of Philips' CD recorder a blow to the music business? With piracy already costing £100m in the UK alone every year, this will add (urther millions to the lost revenue figures. Philips says the machine will retail at around £600 initially, blank "once only" dises will be about £3 and CD re-writeable ones £12 but, like ail new technological advances, these prices will quckly drop. I suppose it would be hypocritical to deny another génération the opportunity to while away the hours in their bedrooms recording from the radio and so forth, as previous ones did with tapes. However, I was a littlesurprisedatthecommentsof Andy Clough of What H/-fi?who said, "We ail buy CDs and want to make copies to give to friends and, if this means we can do is very attractive." Excuse me? I know home taping is but a very small amount of the money lost compared with organised piracy, but surely someone in the hi fi business should be more aware of the law? And, yes, 1 also know that Philips has kindly mcorporated a gizmo into the new blank CD which means a copy taken from the original cannot ilself be copied from, but that doesn't stop the unscrupulous making multiple copies from the original dise. As with ail piracy, the eventual loser is the public, as the pirates are denying the industry vast sums which could be invested in new artists. On a brighter note, my heartiest congratulations to EMI's Richard Cottrell on his new promotion to the US. When Rich came over from the fizzy drinks brigade I fhought "God, we've got accountants, lawyers, and now pop (as in lemonade!) men ". But Richard is like a breath of freshairand a real genuine record business guy. Have a great movo, pal - it never rains in Southern California, so keep up the 
Tïlly Hulherford's eolumn is a Personal vïew 

IMbWS  «nm——— 

Industfycoldshoulders 

polices drug code call 
J ... „     eh Rick- chairman of national drugs agency Mark Knoptiers roanage. ^ nell is equally scathing of Hellawell - zU says refer "^Hcms ts by i's top pc i pop havr ge. "The i< la that dr 

drugs For The Study Of to drugs Dependence (ISDD), which ga' the jazz dence to a Home Office drug prei go away group( the music industry should ban records which glorify drug use. Keith Hellawell, chief constable of West Yorkshire, is advocating a self reg- ulating code of practice to stop the pro- duction of records whose lyrics glamourise or extol the benefits of drugs. He says, "The music industrjMS 
some of which glorify drug-taking, some of which tell young people how to pré- paré drugs and take them. "Tm hoping we can develop with the music industry some protocols which they can self-police," he adds. However, Hellawell's remarks m an interview with The Indépendant have boen dismissed by Robbie Williams' manager David Bnthoven at IE Music, who describes them as "well inten- sguided". "You will ne\ 

impact on drugs, also dismisses Hellawell's comments. "There is no evi- 
people behave," he says. The ISDD's Harry Shapiro, authorof Waiting For The Man; Story Of Drugs if prac- And Popular Music adds, "Young people 

.le stop talking about them s not reahstic." lie says. "Drugs are lart of pop culture, but the assumption n this is that people will listen to a •ecord and go out and take drugs. That ust doesn't ht BicknellllLJWB   - r- t . . ice would infringe freedom of speech might aspire to —--- ind says Hellawell's suggestions smack they don't aspire to dr 

drug problems through song of royalties." 

The Shamen's Colin Angus, whose eestasy anthem Ebeneezer Goode would have been censured under Hellawell's proposed code, also slams the initiative. "This would be just as impractical and incITectual as any other drug war strat- egy," he says. Tf the drug trade, now conservatively estimated at a stagger- ing $400bn, is simply the resuit of pop lyrics such as mine then naturally I would love to get my share of those kind 
s Muirhead, > 

We're readyto listen' 
artsministertelIsMPA Arts minister Mark Fishcr has further underlined the government's commitment to the music industry, declaring that he and héritage secre- tary Chris Smith have an "open door policy" 

Speaking at the Music Publishers' Association agm, Fisher emphasiscd how the government sees the music industry as playing a vital rôle in its new arts policy, which emphasises the éco- nomie as well as Creative importance of culture. "We're not experts. We want to listen to you and understand you if we're to get this whole new approach to cultural policy right," he said. "You have never been on the political map beforc. We have got to get you there." Fisher also hinted that there may be an over- haul of the 1988 Copyright and Patents Act dur- ing the life of the new Labour government. "1 would have thought it's almost inévitable that anybody in power would need a major revision to the copyright act," he said. Government responsibility for music is expect- ed to switch from the Department of Trade & Industry to the Department of National Héritage. 

their social ei nothing to do with pop songs." Hellawell refused to comment 
• The Brit trust has donated £25,000 to ISDD to help develop the drug agences educational work and its website, launched last week at the BPI vide independent drugs informatit 

Muirhead says the donation 11 ISDD to the music industry. "This major commitment and if people n help then we can assist," he says. 

pro- 

S record industry bime Brllboardleces a David & Goliath légal I ttempt to enter the Ion don Iheme restaurant market. In orderto ray for its move into casual dining, the publishing giant is takin 
aie has traded in West Hampstead for the past 11 years - alleg copyright infringement. But AWreader Nateghi has pledged to 
appened/'hesays. 

TV duties corne first as 

Ant&Dec leave Telstar & Dec £ the Tblstarla   becauseofthe pair'sTVcom Tire duo have enjoyed 13 iu| jH ith Tfelstar, including Let's Get Ready To Humble and Shout, with the label in December ' tially under the PJ & Duncan But the label's marketing Adam Hollywood says the ^omin^goverstretched if they 
side other média interests si Channei Four' They are re 

things parallel with the pressures on their time. You need to do the music full on, but the TV commitments have impinged," he says. Telstar, which signed the pair after ! signing they shot to famé in BBC childret 993, ini- drama Byker Grove, déniés the pair's name. thtrd album, the May-released The Cuit d.rector Of Ant & Dec, has underperformed and v nskeH "ontributed to the split. They've sold around 1m of their first ms Worldwide and we arc cur- id 30,000 sales 

CIN plans seminars 
to stress chart rules CIN is planning a sériés of seminars for record Company staff to prevent further breaches of the chart format rules. ïsland's Paul Weller album Heavy Soul and React's Age Of Love single becarae the latest releases to have sales deducted over packaging problems ear- 

Charts c - Catharine isey 
ed if those responsible for releases are familiarised with the rules, which were updated on December 29. "We had vir- tually no problems until mid-May so either record companies are forgetting or six months down the line the people have changed," says Pusey. The seminars are cxpected to be 

► ► ► k PRODIGY BACKED BY MERCURY TIPSTFRR- pg ^ > 

MUSIC WEEK 19 JULY1997 



Bidding hots up for north west licence 
Compétition for the north wcst England régional radio licence is increasing with the announcement of two further big-namc bidders. Leading French broadcasting group NRJ dcclared its intention to enter the UK radio market for the 
Academy Festival by announcing its bid for a ncw station aimed at the region's youth market. And for- mer Virgin Radio programme director Mark Story is heading a consortium looking to launch a sta- 

Their décisions to apply foi licence follow earlier déclarai by Telstar, which bas teamei with four former Beacon Radio M< executives to launch Motionsound, tir and Pete Waterman who has joined co Emap and Apollo Leisure as head of ra consortium Virus Radio. Pa Chrysalis Radio is also intending foi to put in an application before the ch closing date on August 19. of NRJ's application is being over- be 

headed by Alas director of Manc Myatt McFarlane 
e 105.4, is joined in the consor- i by independent télévision pany Planet 24, independent o company The Radio nership and Wayne Bickerton, 1er PRS chairman and deputy rraan of the Liverpool Institute erforming Arts. The station will imed at a 25-44 age group. 

Commercial radio told: 

be bold with new music 

■ong folio' The is; e of the k 
ence, which attracted more than 400 del- egates, including héritage secretary Chris Smith who gave his hacking to the radio sector (see breakout). During a debate on new music, Kiss 100FM programme director Lorna Clark accused many stations of waiting for the 

Héritage secretary Chris Smith has bai Radio One's policy of supporting new music. In an upbeat message to last week's Radio Academy Festival, he singled eut the 

its out to do, and rightly sa, is to focus on iw British music," he told the conférence The secretary of state said radio was in bust health with enormous possibilities 

dng up thanks to digital audio broadcasting (DAB). "We'll be seeing net justthe ability to hear much better sound, but also the abundance of information you can add to that with the further development 
communications company NTL's DAB Project manager, said digital broadcasting would allow record companies to promote their music "not only with audio but pictures 

■d by Steve Southern FM programme controller io One's The Mark Sadier pointed out that the top ïroud half dozen records being played by Radio 

NEWSFILE 
Offers lodged for Mayking Multi Media The accounting firm which has been running Mayking Multi Media since the group went into administration in May is considering four offers for the company. Robson Rhodes corporate recovery manager Travor O'Sullivan says, "We are making good progress and expect to be able to sell it as a going concern." It is understood Mayking founder Brian Bonnar is net among those making an offer. 
Midem Latin America nears sell-out The inaugural Midem Latin America, which begins in Miami on Seplember 7, has already sold 160 of its 180 stands. Music division director Christophe Blum is expecting a round 400 companies and at least 3,000 delegates to attend the four-dey festival, which features 28 concerts with around 80 artists. "The American distributors and labels are very keen to be represented and around a third of the exhibîtors are expected from the US," says Blum. 
Capital launches TV ad campaign Capital 95.8 FM is launching a new TV campaign today (14)featuring artists including Republica and The Brand New Heavies. The month-long campaign, devised by ad agency GGT, uses the sfrapline "95.8 Reasons Why fondons Capital" alongside 10 brief vignettes. 
EMI opens Eastern Europe offices EMI Music is opening eight new offices serving 11 Eastern European countrles in conjunction with local EMI Records offices. The new affiliâtes, which are aimed at ensuring increased protection of copyrights and better service for songwriters, are located in Roland, Hungary and the Czech Republic, which will also represent Slovakia. Sub-publishers will be located in Latvia (also serving Llthuania and Estonia), Russia, Slovenia, Croatia and Turkey. 

like f Kiss d Rad: i ail the v s The 

commercial radio landscape very few people act upon that. It's just a treadmill turning out predictable music and it's left to specialist shows and stations to 

on. "We're building up ,a trust with thr audience and being proved right with lot of the bands," he said. But Essex FM Paul Chantier sai 
familiarity," he y Play 

Asdacaughtagainas 
Oasis single goesearly 
Asda has again been caught bi ' ' " embargo, just eight days after oi ed for seUing The Prodigy album early. Four new singles, including D'You Know What I Mean' by Oasis, were bought from the supermarket'i Wbitehurch, Bristol, store by independent rctaiier Mik< Trebble last Sunday (6). 24 hours beforc they should havi 

ic Fat Of The Land albi 
to Création, Sony a 

The singles were ail clearly on display, despit ances from Asda a week ago that be toierated after Prodigy's was sold early in s Trebble has reportée Virgin, whose rclcascs Chairman Richard Wootton says, "It's clearly a which cannot be allowed to continue and Bard is doing ail it can to make sure these transgressions are kej 
Asda entertainment controller Steve Gallant l la test breach down to a new member of staff who fully aware of the embargo and put the singles ou 

■ people 

dissent 

\ & 

Michael Jackson is expected to periorm te arei the four-date UKIeg ol his HlStory world tour, w Sheflield last Wednesday (9). Jackson, who pla final nighl al Wembley on Thursday jt7|, has air a total of 1.4m people on the lirst part o( the tour, rague on Seplember 7. Anolher 2m are ex| list by the end of this 36-date second leg 
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A ROLL CALL 

NOW ON 

DOUBLE CD 
An A to Z of the finest artists of their 
génération, performing their most famous 
tracks, are now available at mid-price! 

RCftCD 
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S 
OF THE GREATS 

MID-PRICED 

COMPILATIONS. 
Now ail your customers can have their choice 
of quality music at a price they can afford. 

*-■ For further information, please contact your BMG 
représentative, or call the order desk on 0121500 5678. 
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Prodigy 

lead the 

Mercury 

monsters 
The Mercury lOare announcedthis week 
and the industry has never been in such 
agreement about who the winners should be 
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ADFOCUS 
HAMPAIGNS OFTHEWEEK 

ARTISTOF THE WEEK 
CLIFF RICHARD - THE ROCK AND ROLL YEARS Record label; EMI. Media agency/executive: TMD Carat, CIA/Gareth Jones. Product managers: Tracy Finch, Tony Harlow. Creative concept; Peacock/ Tony Harlow EMI is backing Cliff Richard's Rock And Roll Years with extensive TV advertising which will roll out to most 1TV régions. The album, out next week, is a compilation of studio tracks rather than the rare tracks which were used on the earlier, mail-order-only, version. It will be nationally press advertised and radio advertised on London News, Melody, Talk and Country. In-store displays will run with multiples, independents and supermarkets. 

SË DATE 

nnMPILATION OFTHEWEEK SUMMEROFLOVE 
Record labels: PoiyGram TV, Sony TV. Media agency/executive: The Media Business^na^DigbY f 

Product managers: Sandra Skiba, Lis p Creative concept: In-house L_ 
Thirty years on from Woodstock, PoiyGram TV and Sony TV have joined forces to release The Summer Of Love, a double CD featuring bands from the era. The album, doe out next Monday, will be TV advertised on Channel Four and satellite stations with a régional ITV roll-out covering most areas. Press ads will run m M'ojo and the nationals and there will be radio ads on Heart, Virgin and ILR gold stations. 

PAULA COLE This Pire ( WEA} KATHLEEN FERRIER Blow The Wind Southerly (Dccca) LIMP BIZKIT Three Dollar Bill Y'all (MCA/Universall Z1GGY MARLEY F allen Is Babylon (East Westl PANAMA REED Remote Soul Modulations (Internai Ba; PACO PENA Flamenco Passion (Decca) LEE PERRY Arkology (Island) PRIMUS The Brown Album (MCA/Universall CLIFF RICHARD The Rock And Roll Years (EMU TOOD TERRY Ready For A New Day (Mercury) VARIOUSBrazilica 2 (Mercury) VARIOUS Drum & Bass Virtual DJ (Breakdown) VARIOUS Get On The Bus (MCA) VARIOUS Long Live Tibet (EMI) VARIOUS The Mother Of Ail Swing II (TelslarTV) VARIOUS The Old Skool Reunion (Global TV) VARIOUS Return To The Source: Sacred Sites (EMI) VARIOUS Summer Of Loue (PoiyGram TV/Sony TV) VARIOUS 100% Summer Mi* 37 (Telstar TV) VARIOUS Talking Jazz 3 (Mercury) Compiled by Sue Sillitoe: 0181-767 2255 

July 14 JuIyZI July 21 

! July 21 July 14 July 14 

Ads will run in Vme Oui Mojo and The Guardian and there will be radio ads on Capital and BRMB Classic FM spots are backed by ads in the Telegraph, Times, Sunday Times, Country bfe and The Field, Rock press ads will include NME, MétalHammeranû Kerrangland there will be a dataDase_mailout ^ Advertising will run on radio stations and there will be nationwide posters. Ads will run ïn Muzik, Blues & Soul, StraightNo Chaseranû Touch. There will be a database mailouL Ads on Classic and Heart FM will be backed by press ads ip The Guardian and Independent. Thisthree-CD boxeci set will be aduertised in Distant DrummA the Independentmto Pur Pnce, Ads will run in Kerrangi, Métal HammeranA Setectwith Virgin. There will be collège promotion. An all-media campaign including national TV and poster advertising will baclt this release. Radio ads on Kiss are backed by press ads in Echoes and DJand a street poster campaign. Ads will run in The Face, Straight No Phaser and Herb Gsrden. There will also be a database mailouL^ Advertising will run on ILR stations supported by ads in the specialist music press, This OST featuring the Neville Brothers and Stevie Wonder will be aduertised in the speciajist press. Ads vyill run in NME, Melody Maker, The Guardian, MirroranA Big Issue backed by posters. TV and Chsnnel Four South ads are backed by extensive radio and music press advertising. TV ads will run on Channel Four and seiected ITV régions backed by ads on Capital, Kiss and Choice. There will be specialist press ads including co-op ads with HMV, Tower, Andy's, Menzies and Virgin. There will be nationalTV ads including satellite channels and radio ads on Heart, Virgin and gold ILRs. Advertising will run on G MTV end ITV and there will be ads on ail big ILR stations. Ads will run in The Face, Straight No ChaseranA Herb Garden. There will also be a database mailout. 

KS (■ 
I BEACH CONVENTION CENTER 

FLORIDA USA 
SEPTEMBER 8-11 1997 
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THE OFFICIAL UK CHARTS 

No pnzes lor gi* 

weekly sale of the year, easily beating the 248,000 first week of the Spice Girls' MamaAVho Do You Think You Are and the 260,000 opening of Hanson's MMMBop. 
S £ £ 

k/po]) 
With HIStory debutmg at number five, Michael Jackson registers his eigbitli-coneocutivo topJute^ingle, the best seauence of his career. His latest liit was permed by Jacko with Jimmy Jam & Terry Lewis, who more usually provide hits for his sister Janet. Last month, we noted that Jam & Letvis had penned six 1997 hits already. Thattally 

tunes in its Top 50 even now), Virgin is nevertheless becoming fairly unpredictable. It has emerged as the main supporters of Paul McCartney's The World Tonight, spinning it 26 times last week, enough for it to rank ninth on its most-played list. It gave it 30% of its total UK audience last week. But Virgin is also big supporters of Robbie Williams, with 22 plays for his new single Lazy Days and 13 for Old Before 1 Die, making him the only 
station's Top 30. Among core acts like Océan Colour Scenc, Cast, Oasis and U2, their support for Robbie is a little puzzling. Spice Girls' Step To Me continues to 

withSay 

rœ^th 
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TOP 75 SINGLES 
cm 

fwv 
"D/Cass (Distributor) 

lophone CDR 6470/rCR 6470 (E) SOMEWHERE 
NEw1 D'YOU KNOW WHATIMEAN? ★ » Oasis (Morris/Gallgherl Oasis/Creadon/Sony ATV IGallagher) 

6 THE GOOD LIFE 0 U WHEN U GET THERE 
4 GUIDING STAR FREED FROM DESIRE 

iWANTYOU 
ECUADOR 

flc „ 5 SUNDAY SHINING 43 FinlGv Quave IBacon/Quarmbv/Quayel EMI/Spi PIECE OFMYHEART 
WALTZING ALONG 
AIN'T THAT ENDUGH Teenaqe Fanclub (Bianco/Teenagc ^7 " 

4 DNYDUR OWN 
51 rmi THE THEME SOMETHING GOIN ON roddTerrylTcrrvI Tea'sfferTy) BRAIN 

BELLISSIMA JUSTAGIRL 
M44 YOU'RE NOT ALONE Olive tTavlor-FirtWKellett) Chrysa l/vANNA BE THE ONLY ONE 

THE JOURNEY DAYSOFYOUTH 
COCO JAMBOO CR rirrn OYE COMO VA NukleuzMCSTD4O120/-/-/MCST40120IBMG) a O luaii Tao Pueme Jr & The Latin flliytlini featTito Puante, India & Cali Aleman (La Dskl Windswept Pacific (Puante) 

LOVEFOOL 
NOMORETALK AFRAID 58 CHS ONE BIG FAMILY EP STAR PEOPLE "97 
A CHANGE WOULD DO YOU GOOD 

ALKAL1NE 
TIME TO SAY G00DBYE (CON TE PARTIRO) • Coai«ionCOiAi»3CD/coiA(«3C(Wl CO 53 4 YOU ARE THE UNIVERSE Ut Tlie Brand New Heavies (Stentl Sony ATV/Bla LOVESHINEALIGHT 
SLOW FLOW M 3, 2 1T MUST BE LOVE Robin S (Wilsonl Spec-0-Ute MIDNIGHTIN CHELSEA 

„ „ HOME 
WHERE HAVE AU THE COWBOYS GONE? fifl 4e 3 RAW POWER uu Apollo Four Forty (Apollo Four FortylR HUNDRED MILE HIGH CITY MCAMCSTO40133/MCSC40133IBMG) OLD BEFORE I DIE 

BEL!EVE I CAN FLY ★ 
l'M NOT IN LOVE/SCOOBY SNACKS chrysaiisCDCHS 
CALLTHE MAN 
NOTH1NG USTS FOREVER 73 63 14 TOU MIGHT NEED SOMEBODYO FrcabneebWEAWEACBlCDljWEAœiC(Wl  Shola Ame (D Inlleencel EMI/Dejamus ISnow/O'Bvmel  ./j® ANGELS GO BALD: TOO Howie 8 (Howie B) Sony ATV IHoivie i STRANGE 

cHAiNqiiNC, Faces 
G.H.EJ.TÀU.T 

? 
THE US SMASH WRiTTEN AND PRODUCED BY R.KELLY 
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■ TOP 75 ALBUMS cin 19 JULY1997 À 
1 1 „ Tille Label/CD (Distributorl g ArtistlProducar) Cass/Vinyl 
n 2 THE FAT OFTHE LAND ★ XLRECORDN A7fi 38 35 ALISHA ROLES THE WORLD* Mercury 5340272 (FI u Alisha's Attic (Stewartl 5340274/5340271 CO 55 21 BADUIZM O E/ykah Badu (Badu) MCA UD 53027 (BMGI UO530274/UO 530271 
U 97 „ ,3 MOTHER NATURE CALLS • Polydor5375672(f) *■' Cast (Leckio) 5375674/5375671 cq 53 ,7 WHIPLASH O James (Hague/Enol Fontana 5343542 (F) 5343544/5343541 

55 9 InewI VANISHING POINT O Création CRECD 178(3MV/VI 1. l—J Primai Scream (Primai Scream/Lynclil CCRE 17a/CRELP 178 OQ arm IT'S MY LIFE - THE ALBUM MuitipiyMULTVcoitiRC/BMGi £-u sualJ Sash! (Tokapi/Sashl MULTYMC1/MULTYLP 1 Cfl m RISIORY-PAST, PRESENT AND EUTUPt BOOK1 *4 ■ Michael Jackson (Jam/le-.vis/Jackson/Jones/Vanous) 4747092/4747094 
3 2 4 0K COMPUTER ★ Parlophone TOCP 50201 (El Radiohaad (GodricWRadiohead) TCNODATA 02/NODATA02 90,0 8 ROMANZA® PhilipsClassics4564582|F| t"1 Andréa Bocelli (Malavasi/Torpedinil 4564564/- 55 ,3 104thebends* Pa irlophone COPCS 7372 (E) TCPCS 7372/PCS 7372 
43 3 HEAVY SOUL • GolDiscs/lsland CIDX 8058 (F) Paul Wellar (Lynch/Weller) (CT8058/ILPS8058 on 29 44 TRAVELLING WITHOUTMOVING *3 sonvS2(SM) Jamiroquai (Kay/Stone/M Beat) 4839999/4839994/4839991 CC 48 6o EVERYTHING MUST GO *2 Epio4839302ismi U u Manie Street Preachers (Hedges/Hague/Eringa) 4839304,,4839301 
5 4 36SPICE*9 Virgin CDV 2812 (El Spice Girls (Absolute/Stannard/Rowe) TCV2812A/2812 31 30 70 FALLING INTO YOU *6 Epie 4837922/4837924/-(SM) R7 46 6 WU-TANG FOREVER O u# Wu-Tang Clan (The RZA) Loud 74321457682 (BMG) 74321457684/07863669051 
6 5 ,7 BEF0RE THE RAIN • IstAvenue/EMICDEMD 1103 (E) Eternal (Charles/Wilson/Lowis/Mason/Climie) TCEMD1103/- OJ FfrS BILINGUAL# Parlophone CDPCSDX170 (El PetSftopBiiysIPSB/Poiter/TenaglialItobeiWWiaiasI TCPCSO170/PCSD170 ARfi es 22 BEAUTIFUL FREAK • Dreamw " -J0 EelsIE/Simpson) 'Orks DRMD 50001 (BMG) DRMC 50001/- 
7E gQ THE BEST 0F_ ; ^ ^ r H f T™5308 w 99 24 ,0 FLAMING PIE • ParlophoneCDPCSDI71 |E) Paul McCarmey (McCartney/lynne/Martin) TCPCSD 171/PCSD171 cq 5S 60 MOSELEY SHOALS *3 ^ Océan Colour Sceoa ILynch/Ocean Colmt Se MCAMCOJBIBMG) 

->A 8.3 32 C0MEFINDY0URSELF* ChryaalisCDCHfieilSIEl Fun Lovin' Criminals (Fun Loyin' Criminals) TCCHR 611SICHR 6113 9fl 33 72 OCEAN DRIVE *4 WildCard/Polydor5237872(F| Ughthouse Family (Peden) 5237874/- Rfl 67 19 POP ★ ou U2 (Flood/Howie B/Osbome) Island CIDU 210 (F) UC210/U210 
A 9 23 22 TRAGIC KINGD0M • InterscopeINO90003(BMC) No Doubt (Wilderl INC 90003/- A9t; 45 93 (WHATSTHESTORY) MORNING GLORY? *12 Créationbmvm " j*' Oasis(Morris/Gallagher) CRECD 189/CCRE189/CRELP189 Ci 54 100 JAGGED LITTLEPILL*8 Mave u ! Alanis Morissette (Morissette/Ballar rick/Reprise 9362459012 (W) d)9362459014/9352459011 

10 " 3 ESSENTIALS warner.esp/Jiye 9548354082 (W| David Gates & Bread (Gates/Various) 9548354084/- OC 28 2, THE WAR OFTHE WORLDS ColumbiaCDZseoooisMi JeffWavne(Wayne) 4096000/96000 R9 na DEFINITELY MAYBE *5 Création(3MV/V) u ^ Oasis (Oasis/Coylc) CRECO 169/CCRE 169/CflElP 169 
11 ' 40 ST00SH ★ One Littla Indian TPLP 85CDL |P) Skunk Anansie (Gggarthl TPLP 85C/TPLP 85 97 22 12 TELLIN'STORIES# BeggarsBanquctBBaCD190(RTM/DISC) Tbe Charlatans (Tlie Charlatans/Chariesl BBQMCISO/BSQLP190 cq 50 6a VERY BEST OFTHE BEE GEES *3 PoNdor8473392ih Bee Gees (Gibb/Gibb/Gibb/Variousl 8473394/- 

A 12 27 4, SHERYLCR0W*2 A&M 5406092 (F) Sheryl Crow (Crow) 5405904/- 9fi ri?n CRYPT1C WRITINGS CapitoiCDEST2297(EI C/l 47 MDIGYOUROWNHOLE» u " The Chemical Brothers (Rie Chemical Brothei Virgin XDUSTCD 2 (E) rs) XDUSTMC20(DUSTIP2 
A132' 7 00 IT Y0URSELF • Geffen GED 25134 (BMG) Seahorses (VisconbT GEC25I34/GEF 25134 90 32 1, REPUBLICA • Deconstruction 74321410522 (BMG) Repubtica (Republical 74321410524/- A fiR 69 ,3 SHARE MY WORLD " u j Mary J Blige (1 MCA MCD 11619 (BMG) MCC 11619/- 

14' 2 GUNS IN THE GHETTO DEP International DEPCOie(El UB40 (UB40) CADEP16/LPDEP16 ûn 42 38 ODELAY • Getfen GED 24926 (BMG) BecklDustBrothers/Beck/RothrocWSchnapf/Caldatol GEC24908/BL30 CC 59 35 BLUE LINES* WildBunchWBRCDUEl u u Massive Attack (Massive Attack/DollowlWBRMC 1/WBRLP1 
1 A15 - 23 WHITE ON BLONDE ★ Mercu^ 5343152/5343154/-(F| 37 55 SECRETS *2 LaFaca73008260202(BMG) Toni Braxton (Babyface/Various) 73008260204/73008260201 C7 52 ,6 USA STANSFIELD • / ̂rista 74321458512 (BMG) 74321458514/- 

16 8 , DESTINATION ANYWHERE • Mercury PHCR I520(F) Jon Bon Jovi (J Bon Jovi/lironi/Stewart) 5360114/- flO 36 61 OLDER *5 Virgin CDV 2802(El George Michael (Michael/Douglas) TGV 2802/V2802 CO ,2 ,3 B-SIDES,SEASIDES&FREERIDES• MCAMCOWBMGI uu Océan Coloor Scene (Lynch/Rivers/Ocean Colour Scene) MCC 6003V- 
17 15 6 THE BEST OF • Columbia SONVTV28CD (SM) Bob Dylan (Variousl SONYTV 28MC/- /lO 13 2 DRAG Warner Bros 9362466232 (W) kd lang (StreeVlang) 9362466234/- CQ 58 2 GREATESTH1TS "f Kiss (Simmons/Variousl PolyGram TV 5361592 (F) 5361534/- 
18 8 ,2 SHELTER • ffrr 8288902(F) Tbe Brand New Heavies llbe Brand New Heavies) 8288874/8288871 /M 28 4 EV3Q EastWest 7559620972 (W| En Vogue (Organized Noise/Matias/Foster/McEIroy/Various) 7559620974/- 7n 62 3 BUENAVISTA SOCIAL CLUB woridCircuitwcDosoiP) • u RyCooderlCooderl -/- 

I A 19 3. 7 OPEN ROAD • RCA74321417202 (BMG) Gary Barlow (Variousl 74321417204/- /li: 44 38 BLUE IS THE COLOUR *4 GolDiscs 8288452 (F) The Beautiful South (Kelly) 8288454/8288451 71 60 ,8 STILLWATERS • Polydor5373022 (F) ' ■ Bee Gees (Bee Gees/PadghaiTV'Mardin/Titelnian/'Foster/Saadiq) 5373024,'- 
1 20 7 6 TIMELESS • Coalition0630191812(W) Sarah Brightman (Peterson) 0630191814/- /IC 3, ,2 IN IT FOR THE MONEY • Parlophone CDPCS738S(El Supergrass (Supergrass/Cornfield/Wiiliamsl TCPCS7385'PCS7388 72 0S„EnSa2r/HememCbris.c Virgin CDV 2821 (E) i) TGV 2821/V 2821 

il m* 9 BLOOD ON THE DANCE FLOOR Epie4875002(SM) Michael Jackson IJackson/Lewis/Harris lll/Kleyl 4875004/4875001 Aâ7 63 ,3 THE JOURNEYO VirginCDV2820(El 911 (Kennedy/Laver/Percy) TCV2820/- 7q j, ,5, GOLD - GREATEST HITS *3 Poiydor5i70072in AbbalAnderssonAlivaeus/Andensonl 5170074/5170071 
22 - g MIDDLE OF NOWHERE • Marcu^5346(52(F) Hanson (Uroni/The Dust Brothers) 5346154/- /lO 35 , WDIES&GENTLEMENWEAREFIOATINGINSPACE DetedM Spiritualized (Spaceman) DEDCD 034/DEDMC 034/DEDLP 034 7/1 65 39 K *2 Colur ' ^ Kola Shaker (Leckie/Mills/Shep/Dodgcl S^ERlSH^FflLP 
23 8 2 SOME OTHER SUCKER'S PARADE ASM 5407052(F) Del Amitri (Freegardl 6407054/5407051 flQ 40 is 10 • PreciousOrg/Mercury 5345852 (FI Wet Wet Wet (Ciark/Duffin) 5345854/5345851 7R aia NEVERMIND *2 G, > J Nirvana (Vig/Nirvana) effenDGCD 24425 (BMG) 
24 4 

7 ALWAYS ON MY MIND ■ ULTIMATE LOVE SONGS • ElvisPresley (Variousl RCA 74321489842/74321489844/-(BMGI en 41 52 PABLO HONEY ★ ParlophoneCDP7814032(El JU Radiohead (Slade/Kolderiel TCPCS 7360/PCS 7360 punauM goid sav» 
25 20 ,, BLUR ★ Fnnrl/PaHnnhono FlinnCD 19IF1 CI 49 ,4GL0W« SonyS24869402(SMI 3 « Reef (Orakoulias/Reefl 4869404/4863401 A Panai ulMincram " 

à 
5.Vs^r-i;,:r.vBrnl."pî.B.r,?, ores ««oss'ui'e u"'*1 

TOP COMPILATIONS 
1 1 Title Label/CD (Distributor) § Artist Cass/Vinyl 10 6 CLUBLAND Telstar TV TCD 2912/STAC2912/- (BMG) 

El 2THEBESTDISCO ALBUM 11 " 10 WHAT A FEELING! • Columbia SONYTV 26CD/SONYTV 26MC/- (SM) 
u UNI THE WORLD...EVER! • Virgin/EMI VTDCD 1WTDMC 143/- (El 12 9 , SMASH HITS - SUMMER 97 • Virgin/EMI VTDCD 144/VTDMC144/- (El 

: 2 > (BSICLUBCUTS 97-VOLUME 2 ^ Telstar TV TTVCO 2916/nVMC 2916/- (W) 13 14 s SIXTIES SUMMER MIX Telstar TV TCD 2908/STAC 2908/- (BMG) 
37 3 THE BEST SUNIMER ALBUM IN THE WORLD,.,EVER! O Virgin/EMI VTDCD 140/VTDMC 140/- (El 14 8 , CLUB MIX 97 - VOLUME 3 • PolyGram TV 5536912/5536914/- (FI 
43 3 KISS 100FM - SMOOTH GROOVES • PolyGram TV 5533412/5533414/- (F) 15 » ,6 ROMEO + JULIET (OST) • Premier Soundtracks PRMCD 28/PRMDTC 28/- (E) 
5 2 

6 THE BEST CLUB ANTHEMS...EVER! • Virgin/EMI VTDCD 124/VTDMC124/- (Ê| 16 3 5 THE BEST SCOïïISH ALBUM IN THE WORLD..,EVER! O vir Virgin/EMI VTDCD 137/VTDMC 137/- (E) 
6 8 3 A DECADE OFIBIZA-1987-1997 Telstar TV XTCD 2902/STAC 2902/- (BMGI 17,8 2 UNITED DANCE PRESENTS ANTHEMS 2 - ■88-,92 United Danca UMCD 004/UMMC 004AJMLP 004 (PI 
7 8 

4 THE ULTIMATE SUMMER PARTY ANIMAL Global Télévision RADCD 63/RADMC 63/- IBMGI 18 8 16 NOW THAT'S WHAT 1 CALL MUSIC! 36 *2 EMI/Virgin/PolyGram CDNOW36/TCNOW 367- (E) 
8 E sm THE BEST...ALBUM IN THE WORLD...EVER! 6 Virgin/EMI VTDCD 136/VTDMC 136/- (El 19 8 5 MIXED EMOTIONS O PolyGram TV 5536842/5536844/- (F) 

iB 2 SUGAR HITS! O ^ ^ W5536382/5536g84/ (F) 20 CE m TUEE JAM PRESENTS UNDERGROUND FREQUENCIES -1 Satellite 74321494672/74321494654/74321494671 (BMGI 
MUSIC WEEK 19 JULY 1997 



AIRPLAY PROFILE 

STATION OF THE WEEK 
ORCHARDFM TOP 10 P'avs 

TRACKOFTHEWEEK 

_4 L_ 

-wns—s—s—sp—w^r-W; 

! 

0 

Q 
< 
□C 

VIRGIN ATLANTIC 252 M 
I I »S«S,L.6., r m 

' MUSIC^WEEK 19 JULY 199^ 



TOP 50 AIRPLAY HITS 
L   19 JULY 1997 À 

m music control 

D 
4 D'YOU KNOW WHAT1 MEAN? Oasis Création 1615 +15 66.56 1 +28 i 

2 1 2 8 FREE Ultra Nate AM:PM/A&M 1782 -2 I 64.02 -3 1 A 3 2 . 6 l'LL BE MISSING YOU Puff Daddy & Faith Evans (feat. 112) Bad Boy/Arista 1882 +26 | 62.66 +14 1 A 4 ! 1! A CHANGE WOULD 00 YOU GOOD Sheryl Crow A&M 1511 +53 | 60.75 i +30 A 5 5 ! BITTER SWEET SYMPHONY Verva H ut 1318 +11 56.38 +11 6 r . o IWANNA BE THE ONLY ONE Eternal Featuring Bebe Winans Ist Avenue/EMI 1860 -4 48.18 -7 A 7 .2 H 5 SOMETHING GOING ON Todd Terry Manifesto/Mercury 1120 +58 47.22 | +25 8 22 ECUADOR Sash! Multiply 798 +3 42.94 -2 A 9 il » 3 JUSTAGIRL No Doubl Interscope/Trauma/Universal 771 +14 39.98 +12 10 7 5 a GUIDING STAR Cast Polydor 1185 -3 39.24 -23 Ail 17 33 HISTORY Michael Jackson Epie 905 +35 38.41 +25 12 . 3 MMMBOP Hanson Mercury 1266 -21 35.44 -32 A 13 20 60 PICTURE OF YOU Boyzone Polydor 705 +59 34.21 +20 14 6 s YOU ARE THE UNIVERSE Brand New Heavies Ffrr/Londûn 1289 -14 33.85 -43 A 15 ,6 30 3 C U WHEN U GETTHERE Coolio Tommy Boy 605 +54 33.13 ! +15 A16 ,6 .8 r WHERE HAVE ALL THE COWBOYSGONE? Paula Cole Warner Bros 1022 -5 32.06 +5 17 .1 .3 6 WALTZING ALONG James Mercury 892 -3 31.78 1 -37 A 18 23 33 3 LAZY DAYS Robbie Williams Chrysalis 437 +45 31.78 1 +21 19 » 16 , NOTHING LASTS FOREVER Echo And The Bunnymen London 508 -29 31.10 ! -14 20 16 6 s CLOSERTHAN CLOSE Rosie Gaines Big Bang 772 -17 ^ 30.15 -7 A 21 20 65 2 GOTHAM CITY R Kelly Jive 498 +46 26.61 +39 A 22 36 62 ' 2 NOMORETALK Dubstar Food/EMI 538 +70 26.35 +57 
A 23 72 .« , BLACK EYEO BOY ■ BIGGEST INCREASE IN PLAYS Texas Mercury 411 +138 25.72 +181 A 24 26 25 HUNDRED MILE HIGH CITY Océan Colour Scene MCA 392 +2 24.84 +15 25 .s i» u LOVEFOOL Cardigans Stockholm/Polydor 886 -40 24.57 -24 26 2, 15 .6 YOU MIGHT NEED SOMEBODY Shola Ama WEA 873 -30 22.74 -25 27 25 30 g SOMEWHERE Pet Shop Boys Parlophone 296 -24 22.51 -5 A 28 53 139 BUNDED BY THE SUN Seahorses Geffen 349 +112 22,45 +77 A 29 56 .15 LAST NIGHT ON EARTH U2 Island 211 +66 22.43 +87 A 30 39 ,09 2 JOURNEY 911 Ginga/Virgin 482 +72 22.13 +47 A 31 3. 37 3 STEP TO ME Spice Girls Virgin 483 +113 21.96 +26 A 32 33 71 ; PIECE OF MY HEART Shaggy Feat. Marsha Virgin 238 +44 21.56 +20 
A 33 .5 63 2 AIR WE BREATH  HIGHEST CLIMBER  Alisha's Attic Mercury 600 +26 21.32 +57 A 34 20 53 2 BITCH (NOTHING IN BETWEEN) Meredith Brookes Capitol 613 +68 20.47 +36 A 35 69 70 SO HELP ME GIRL Gary Barlow RCA 567 +94 19.99 +111 

36 30 « 3 SCOOBY SNACKS Fun Lovin' Criminals Silver Spotlight/ChrySalis 143 -19 18.37 -3 37 27 ,9 1 WANT YOU Savage Garden Columbia 841 +1 17.82 -20 38 22 1. ,2 YOU'RE NOT ALONE Olive RCA 870 -39 17.77 -54 39 2. 25 32 l'LL BE THERE FOR YOU Rembràndts Elektra 531 -28 17,65 -21 A 40 « 51 2 FREEO FROM DESIRE Gala Big Life 635 +29 16.52 +18 41 2. 3. CALLTHEMAN Celine Dion Epie 800 +20 15.74 -65 42 41 224 2 DAYS OF YOUTH Laurnea Yab Yum/Epic 117 +9 14.53 -2 
A 43 65 .32 THE WORLD TONIGHT Paul McCartney Parlophone 162 +15 13.55 +39 
A 44 166 222  BIGGEST INCREASE IN AUUIENU MO MONEY MO PROBLEMS Notorious BIG Bad Boy/Arista 200 +87 13.55 +272 

45 35 .7 9 MIDNIGHTIN CHELSEA Jon Bon Jovi Mercury 546 -47 13.40 -28 
46 .9 .2 26 DONT SPEAK No Doubt MCA 469 -11 13.16 -3 47 33 29 a NOT WHERE IT'S AT Del Arhitri A&M 542 -20 13.04 ■18 48 „ 35 g COCO JAMBOO Mr.President Club Culture/WEA 477 12.88 -6 A 49 60 60 AINTTHAT ENOUGH Teenage Fahclub Création 141 +45 12.66 +53 50 32 21 , LOVE ROLLERCOASTER Red Hot Chili Peppers Geffen 325 12.38 -47 

TOP 10 GROWERS ^ 
TillsArtisIlUbell P'3!® A CHANGE WOULD DO YOU GOOD Shoryi CrowlA&MI 1511 S0METHIN6 GOING ONToddTerrylManifesto/Mercuryl 112Ô~ lUBE MISSING YOU Pu" OaiWy S FaMi Evans Ni. I12| IBail BayfAréH) 1882 SO HELP ME GIRLGaryBarlowlRÇAI 567 PICTURE OF YOU Boy^one IPolydor) 705 STEPTO ME SpiceGirlsIVirgin) 483 BITCH (NOTHING IN BETWEEN) Meredith Brookes ICapitoll 613 
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TOPIOMOST ADDED 
YESTERDAY WetWetWetIPrecious Organisaiion/Marcury) EVERYTHING MaryJ. BligelMCAl   BITCH (NOTHING IN BETWEEN) Maradilh Broakes ICapitoll 51 AINT GONNA CRY AGAIN Pelar Ca»! (Chrysalial  BUNDED BY THE SUN Seaharses (Gaffenl  BLACK EYED BOY Texas (MertutY)  ALL ABOUT US Peter André IMnshrooml YOU WERE MEANT FOR ME Jewei (Atianticl  SOMETHING GOING ON Todd Terry IManifeslo/Mercuivl CD CD 
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Capital ups 
dancestakesasit 

luresJeffYoung 

The stakes have been raised in the battle for the Saturday night dance radio audience with the surprise move of radio vétéran Jeff Young from Kiss 100 to London's leading ILR Capital. Young began broadcasting last Saturday and has immediately had his show extended byan hourwitha regular slot between 7pm and 12am each week. Jeff Young is one of the most respected dance broadcasters in the UK with 

classics. "I said I wanted to do it on a broad base covering a lot of différent areas," says Young. "The good thing for me is that the show will bring me back 
from Kiss SSr Danny Rampling. So will be upfronl but it won't 

inside: 

experience as Radio One, Radio London, JFM and Kiss. At the time of his move, Young had been presenting a Saturday afternoon oldies show on Kiss 100, as wellas the station's top 40 on Sundays. Young says, "I certainly wasn't looking to leave Kiss but I felt it was an opporlunity i shouldn'tturn down," he says. The Capital show will 
of ail types alongside dance records already on the Capital playlist. The show will also include mix and dance 

be 40 ac Richard Park, Capital's group director of programmes, says securing Young was key to the show being launched. "I didn't want a specialist dance show as such, I wanted Jeff Young. l've been chasing him for nearly a decade. We were originally going to sign him lOyears ago but the dayhe was meant to be coming to us Radio One nabbed him," he says. The show will be Capital's first specialist programme since Tim Westwood and his rap show left for Radio One in 1995. Parks says that there are no plans for further specialist shows. "We're unashamedly a hits radio station but dance is mega popular with our listeners," 
Ironically, Young will be competing against himself, as it is his radio company, West End Radio Productions, that actually produces Danny Rampling's Love Groove Dance Party on Radio One at the same time as Capital's 

J[ [2] SEVEN DAYS IN DANCE: APHEX TWIN reveals what caught his eyes and ears this week 
'■^2 {31 RADIO; the Top 40 Dance Airplay countdown; ^ _ '■}( PETE TONG's playlist 

' C-" M] Q&A: STARSKY & HUTCH talk to Tony Farsides I ^ [5] JOCK ON HIS BOX: JiiVI 'SHAFT RYAN 
; il [6-9] HOT VINYL: ail the tunes of the week, reviews and _ ^ , \"j DJ Tips by GILLES PETERSON & TREVOR NELSON 

Hopinglo match the Top 10 successes of Rosie Gaines' 'Closer Than Close' and Ultra Nate's 'Free', a number of big garage singles are currently being lined up and aimed at the chart. Delirious is ' reissuing Tina Moore's 'Never Let You Go' on August 4 while the Ministry 01 Sound plans to release Bobby D'Ambrosio's 'Moment Of My Life' next week. 'Never Let You Go' has a particularly strong pedigree: it was originally released on Scotti Brothers Records and has slowly been gaining a cuit réputation. Eventually bootlegged on a 12 inch along with 'Closer Than Close' as well as being sampled by Double 99 for their dance hit 'RIP Groove', now Ihe track is finally getting 
es through Delirious. D'Ambrosio's 'Moment Of My Life' (out on July 21), s a remake of Inner Life's 1983 Salsoul disco classic and a number one on Rlïïs ! Club Chart. Produced by D'Ambrosio, the track could be the one to give MOS ils firsi suosianual [ single success. 
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FORMATS: 12,, AND CD 
OUT: 28TH JULY 1997 

V NS/V/ FEATURES MIXES BY 
1 \fr BORIS DLUGOSCH AND ALEX PARTY 
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RI commits 
to dance as 
pearce gets 

new show 

Dave Pearce 
presenting a new weekly Sunday night I dance show on| Radio One 
week. The show will be broadcast from 7pm to 9pm following the national Top 40 chart rundown. he new show recognises the success which Pearce has had at Radio One with first his Sunday | Recovery Session show and more recently with hii ate-night After Hours slot (and, slnce Chris Evans's ■ departure, Pearce has also been hosting the " weekend breakfast show). Pearce says the show will be geared to carry over the Top 40 audience. "WeTI be inheriting a massive audience from the chart so we'll be looking p m by playing the records that we think will be getting into the charts. Then as the show moves on it'll get more pumpin'," he says. Pearce adds thaï the show demonstrates Radio One's continued support for dance which looks set to be maintained by new head of music Jelf Smith. TU be working closely with Jeff Smith - he has already been asking for my recommendations for potential playlist tracks. I am confident thr' "•l- signifies a r ~ ' " iw commitment to dance by the 

Pearce is also hosting a sériés of beach parties over the nexf month. "The idea is we our sound syslem on the beach, invile soi ol DJs to hang ouf and Just go for if," he says. 

r-:. 

|[7 DAYS IN DANCE] 

C racheTT   . - 
Tuesday - had a meeting with . .. ^ doinq',1^1013 promotion on forHp^B about ADAM Fs 'Circles', which we'll bedomg the 0100^^ ^ mysel,^^H Positiva. Main Source has been going . d m & bass and rap and partners VIKAS and ANTON ^^ÏÏStdbroke GroVe to see the JUNGLE promotion, That evemng 1 went to SUBTERANI |,ve seen them and BROTHERS who are my all-time faveur,te ^P we found 0ut that we'd they were excellent. Wednesday was a very b,g d y exce|lent, |fs a hip hop track got AÛUASKYs 'Rough on Kiss 100 s playhst wn ^ ^ ^ meeting at S0NY S3 that's going to be coming out on Passengers. . 'o bass producer. That evening abouf - , who's tbe bi99es1 drom & P p|ayHewa

9
s , went to the SKRATCH CLUB m Kmg s S, to meet RAY KE1TH at excellent and the club was really good. y, SHANIE's 'You're Gonna BLfiCk MARKET and while I was there I ha ded ut copies o « rum & bass labe| Miss My Face'. Shanie used to sing for A ex Pa W but now a 

the LOADEO magazine party at ADRENAL1N VILLAGE which was g • 'for me to TROUBLE ON VINYL's studio during the day m Vauxhall and then y , stayed in that night listening to promos. On Sunday, we movedupstairstoabiggerottice space so I spent the day PACKING AND ONPACKING. In the even "9'' f PPf'"t0 . METALHEADZ. Monday, we had BT in and no phones so we got on with ni • ' afternoon I had a meeting with FULL CYCLE RECORDS, Rom Size s label, and m the evening I popped into THAT S HOW !t IS at^Bar Rhumba. 
D Rom is the name o( a new monthly consumer CD-Rom aimed at the dance community. Sold i through record shops, D Rom (aka Dance Rom) will provide dance (ans with a disc contaming i excerpts from 50 new tracks a month covering the whole spectrum Irom commercial bouse to dr "We-re aiming at eueryone in the dance community Irom punters to industry people who need lo hear the new tunes. The idea is lhat you take home a listening post and can access i things to hear whal IheyTe like," says Daue King, sales director (or Fast Forward, which has   produced D Rom. . The CD-Rom will allow fans to enter différent rooms for différent musical genres and then click on pictures to access individuaHracl^ a 

U Can't Sing R Song 
2XC0 • 12" • Released July Zlst. 

5 by Blacksmith, Prince Charles Alexander, The Mjfstro àttd jungle mixes of "Why Oh Why" by K.M.A. , 

genres and then click on pictures to access muiviouai iracKs. 30-60 second excerpt and video where available. For those who oun i uavc access to a computer, the dise will also work as a normal CD although King believes most dance fans will have access to a computer. "We did research and a massive proportion of 16 to 25 year olds have access to computers and they are your core dance tans as well," he 
DRUin 

For those with computers D Rom will also ofter I features and interviews with leading DJs and artists. VC, XL, Spiritand R&S are among the labels that have tracks on \ the first édition, which will he available at Virgin, Our Price and HMV, as well as independent outlets distributed byTelstar from I July 28 for £4.95. 

■Mil IIDIIIIiwi 

SHOP10 
plugged.bath 
Plugged 72 Walcot Street. Bath BA15BD; Tel/fax: 01225 425376 Opened jusl a month ago at the site of Slardust by new owner Mike Healy, Plugged has quickly established itself as a lavourile with the Bath dance Iraternity. Located in the cily centre, Plugged envers a wide sélection house, lechno, hip hop and lunky beats. 

■ OUTERSPACE'Atmosphère 
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[BEATS&PiECES] 

placed on a sériés of excellent compilation LPs for BBE. Beecbwood and others (Jean Jagues Perry's 'E.V.A' being an example of bis finds). Mis 

www.tunes.co.uk.,., : 1 - 7 isthe 
from the Liuerpool area. Set up by Barry Fallows, whoformerlypromoled the Voyeur nights in Sloke, his rester includes the likes of Pez Tellell, Daue Graham, Lee Butler, Dave Ralph, Paul Kane 

Family"^AugùstlYjî^"ôki^alîreTiiïlucnc! : on the Berlin music scene... , , & r.i;DU is ; : 

Club Masters, Unit 3 Wells Place, Gatton Park 

îiHfi wêl"^ïplIy^O after a eady climb of 10 weeks En Vogue's 'Whatever' 
second place. Thfe wee^îiigh climber'is'Vaglc Carpet Ride' by Might Dub Katz which jumps 30- 14, clcsely followed by the highest new entry at 17, Coolio's 'C U When U Get There1. Two of the 
track aTreadyTnX" Airplay^Ck As predicted3 last 
wh^MS'jaS^OstSSone slot belowrt^aa as 'HIStory' slides down to 27. 
PatrkikBeny'says^^WewouW kkelo'thank0 
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Three years ago, Starsky & Hutch wasthe name ot a 
SeventiesnighlatRonme 

Scott's playing a diet or vintagesoul, funkand 
disco to 300 punters. Now ikiv amund the UK and tins disco to 300 punters. «uw 

they have six nights running weekly aroundth® ^ JJ1 laiJs 
week start a three-month residency in cyPrus- P

Tonv include a record label, videos and Starsky & H"tch b
r

ar^" iou
y 

Farsides talks to Starsky & Huîch's creator Andy Georg.ou who runs the enterprise with his brother Knsto 
alks to Starsky & Huîch's creator Andy Georgiou 
who runs the enterprise with his brother Knsto 

"a 

I 

starsky&hutch 

'3 

JUST WHO EXACTLY ARE YOUR CUSTOMERS? "They're from ail over the place and as diverse as you can imagine. Literally anybody between the âges of 18-45, from the man in the city to Joe Bloggs off the streets; students, everybody. It still surprises me. I always say that if you got on the tube and stopped 50 people from that âge group then that's 
DID YOU HAVE A MASTERPLAN OR HAS YOUR GROWTH JUST EXCEEDED YOUR EXPECTATIONS? "Well, it might sound bizarre but we did have a plan, i'd been DJing and club promoting since 1980 as well as being an architect. I was a DJ in Cyprus between 1980 and 1987. Then I came back here in about 1990 and designed The Granaries in Vauxhall. I was résident DJ for six months but the scene went ga-ga and the music just went hardcore. There were no songs and I wasn't really into it so I got out of DJing. Then my architectural business folded. So I sat down and started to look for where there was an edge in clubs that l wouldn't find myself competing with every bedroom DJ, and it Just grew from there." IS IT RIGHT THAT YOU ACTUALLY OWN THE NAME STARSKY & HUTCH? "Well we've gone through the procédure of applying for it and, fingers crossed, we will receive our certificate this week. It's very difficult getting a trademark like that as you can imagine. You have to be trading under the name and you have to be able to juslify using it, Then in our case, you have to compete against the likes of Spelling & Goldberg, who produced the programme and held the original licence, and 20th Century Fox. But when we actually own the name we'll be reissuing the original theme tune. îd Polydor about pulting the James Taylor Quartet version out again but they weren't interested so I thought, right, l'Il go into the studio and do a version of my own. So we did it with Roy Ayers' band Ubiquity and it's more horn-driven than the JTQ version. There'll be four versions, one of which is a rap version featuring Antonio Fargas, who played Huggy Bear in the original 

THE DANCE PRESS NEVER SEEMSTO WRITE ABOUT CLUBS LIKEYOURS, BUT YOU'RE OBVIOUSLY POPULAR. DOES THAT PISS YOU OFF? "The fact that they don't 
of the time these magazines don't give a true reflection of clubbing today. A few years ago, it was nothing but Cream, Renaissance, Back To Basics, etc, etc; and it would be the same with ail the awards as well. I used to watch it and think, well there's more to clubbing than just house. Al the moment we do six weekly nights in the UK. In London alone, we have 3,000 punters a week, 12,000 a month. Now, if I was one of those house promoters and 1 was getting those figures I'd be 
genius. The fact is that a lot of Ihe big house clubs have been struggling but we're still going strong." 

(13332ED 

poTox 2676, London N111AZ; Tel/(ax: 0181-361 2811, tel: 0181-365 5903 
Slex was started in1991bytwo Cornish schoolboys, Grant Wilson- daridge and Richard D James, who jter be knownas The Aphex   s first offering wasawhite label byBradley Strider which sold 150 les in a local shop. The next release, .... of James's previous incarnations as Q-Chastic, did about the same. However, for the third release - with James this tlme as Caustic Window - Rephlex found itself a dislributor, Great Assett, and 2,000 copies sold out in twc days. Simultaneously, James released his first record as the Aphex Twin on Mighty Force which got picked up by R&S in Belgium the following week and his career took off. Although now signed to Warp as Aphex Twin, he also releases tracks on Rephlex as AFX and Caustic Window. Rephlex has now had 53 releases, including 35 albums, and things were progressing along fairly relaxed lines until this year. "We started selling so many records that l had to look at how we were structured, get proper computers and increase the staff from two to six in a matter of weeks," says Wilson-Claridge. However, he's at pains to point out that the ethos is still e about "providing solid club tunes freaky stuff to listen to at home than coining in the cash". The label is about to embark on a busy summer season taking in a new club nighl at London's Soundshaft, the Reading festival, and a European tour at the end of September. KEY STAFF: Grant, Richard, Nick, Matt, Maf'pHew SPECIALIST AREAS: 

KEY ARTISTS; AFX (Caustic Window), Squarepusher, Cylob/Kinesthesia, The Gentle People, U-Ziq, Kosmik Kommando/Chimera, Global Goon, Léo Anibaldi LAST THREE RELEASES: DMX Krew 'You Cannot Hide Your Love' EP; Sam & Valley 'My Favourite Clmic' LP; Like-A-Tim remixes EP (of Cylob, Bochum Welt and DMX Krew) COMINGUP: Kiyoshi Izumi 'Effect Rainbow' EP: DMX Krew 'Ffressshhl' EP; Jones like You're Like' EP RETAILER'S VIEW; "It's one of the few independents that's not afraid of experimenting in terms music and the image ot the product, ^Jam^ensi^ukate^ecoid^^ 
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