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For Everyone in the Business of Music 

Mercury hails 

newUK sound 
by Stephen Jones for ail of us. There bas been a big dispar- ity between commercial success and the The success of 16-1 outsider Roni Size critical acclaim ifs received, and thia 1 and Kis Reprazent collective in the 1997 award should help us bridge that gap. » Mercury Music Prizeisbeinghailed as He says he hopes the award will a victory for the emerging drum and make consumers feel more comfortable bass sound and Britishblack music. with an unfamiliar genre, and adds, 
Forms album surprised many by beat- ing Radiohead's OK Computer - the favourite at 11-8 and subsequently described by the judges as a classic album - into second place. Clearly taken aback himself, Size said at Thursday's awards ceremony, 
believe in the music we're making." Reprazenfs drummer Clive Deejner, who played on Portishead's Mercury- winning album Dummv. became the firat, nerson to win the award twice. Chairman of the judges Simon Frith, his voice hoarse from the backstage debate which he described as a scene from 12 Angry Men, said: "Roni Size 

fully appreciated what we had until I saw the gig at the Jazz Cale, which was 

wide set of influences including hard- core, jazz, ambient, dub and soul, had been more than two years in the making before being released in June and peak- ing at number 34 in the charts. 
Talkin Loud which has had previous nominations for the award with the Young Disciples and Courtney Pine, says. "Tm pleased we're making sure people realise this culture is proper and that we've taken something which is original and wc'r© not fucking it up lik© music Md in their own way worked it well to appeal out of the drum and bass audience." The prize's managing direc- tor David Wilkinson was among many 

more eager to embrace drum and bass following the win. Size's record Company Mercury decided at a meeting on Friday to step up its marketing campaign to build on New Forms' pre-nomination sales of around 20,000 (see story p3). Managing director Howard Berman says, "It will be a very useful exercise 

major companies can do." Media coverage for the prize appear- ed mixed, with some determined to draw attention to Size's music while many reports made much of the failure of Spice Girls, Prodigy, Radiohead and Primai Scream to attend the event. The awards were attended by repré- sentatives of Cable & Wireless which 
Wilkinson says there have not been any discussions about changing the name or format of the awards. "We will meet [C&W] in a few months," he says. 

Roni Size was surprised to wm 1997 s Mercury Music Prize at the Grosvenor House Hôtel, London, on Thursday. "This is for music they said was crazy," he said. 'They couldn't see it but we had to keep working towards music we believed in. 
just about me, it's about Reprazent. We've got our own energy and it's happening now. There's a potential and things are going to 
the kids. It's new music - you can't fight it." 

VOP expansion 
outstrips its saies Virgin Our Price's sales increascd by just 2% in the past year, despite the chain increasing its seUing space by 10% to 62,000sq m. Results announced by \VH Smith last Wednesday (27) reveal the rousic retailer's profits fcll £4m to 
May 31, during which time another 

Singles chart marks revival 
of the independent labels 
The resurgence of independent record because they are always looking^ for companies in the singles market is niches and exploring new markets." being underlined by their strongest O'Brien says there has been notable showing to date in the Top 40. growth in the sector in the past 18 -Thirteen positions in last week's sin- months following a period when many gles chart were occupied by records on of the large indies were snapped up by indie labels, while the albums chart majors. "When ail the bigger indepen- 

Leecufpeterborough and Watford, Like-for-like sales slipped 3% over the year with overall sales reaching £451m. Figures were equally disap- inting for WH Smith Retail which was 'hit by £20m of over- 
the 6 year 3to^OTSSm and profits increascd by £2m to £43m. 

was reflecting a similar trend with four of the top seven positions taken by inde- pendent releases. Exactly a year ago, only eight independent singles were in the Top 40 and there were just four in the same week in 1995. "Ifs very healthy at the moment, not just for independents but for everyone because independents play a very imp- ortant part in the industry," says Tel- star managing director Scan O'Brien. "Without the independents it would be 

dents were bought by the majors tnat left a gap in the market and the smaller independents are now coming though bigger and stronger," he says. Big Life's Jazz Summers says indies are generally better at focusing on pushing singles through than majors because they run tighter opérations. He adds, however, that independents have had a particularly tough time over the past five years because of the falling number of independent stores, a tradi- tional route for exposing new releases. 
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XIlï y âeads nationwide 

as London goes on air 
by Robert Ashton 
As Xfm 104.9 switchos on its transmi ters today (1) and gears up for a £1; média blitz, the new London radio st; tion is already preparing to roll out i 

's chief Parry reveals tl 

Xfm's brand of cutting edge alternative music. He says he bas approached Création président Alan McGee to help fund and préparé a bid for one of them. Parry plans to spread the Xfm brand by bidding for the North East and Central Scotland licences, to be adver- tised by the Radio Authority in October 1997 and February 1988 respectively. McGee is being asked to help préparé 
and is expected to take around a one- third stake in the venture. Td like to get into other markets because there is 

XFM HITS LONDON 

Xfm logo. A two-week TV ad campaign on Channel Four, MTV and Live TV will be backed with press and poster advertising. Other activity includes a CD cover-mount on the September 8 édition of the S/g Issue and a week of free gigs around the capital. 

sr covering major cities has forced his hand. "Obvioualy Manchester would be great. It's a natur- 
and we can have a crack at it then," he says. Although neither licence has yet been advertised, Parry believes the Radio Authority will be impressed with a bid from Xfm's management backed by someone of McGee's pedigree and says if the Création chief does link up with the radio station he is expected to play a key rôle in the Central Scotland bid. McGee was unavailable for comment. 
Jacob, who was planning the station's début playlist yesterday (31), says the first day of Xfm will set out the station's stall, but he is not planning any surpris- 

"The most important thing is that there is nothing différent from what happens on Monday to how things are 

Oasis LP greeted by 
top sales Worldwide 
matic boost by the flrst-week sales of Be Here Now. The album, which had an initial global ship-out of 3.4m units, has instantly shot to number one in_ninc ' cbunTrîes around the world, including France, Australia, Denmark, Sweden and Singapore, and cur- rently stands at number two in Germany and Spain. That success, coinciding with UK sales of around 860,000 by Thursday (28) and reaching fivc-times plat- inum status, already beats the chart achievements of the band's préviens album (What's The Story) Mornlng Glory? which made the top in six countries as it went on to reach sales of 11.5m units Worldwide. Torstan Luth, Sony Music Independent Network 
response to the album intemationally has been fantas- tic. "This is the album to establish them as one of the biggest rock bands in the world," he says. In the US, wherc Moming Glory peaked at number four and totalled 4m sales, the album has already shipped 960,000 units and is expected to début in the Top 10 this week following its release last Tuesday (27). • Be Here Now is distributed in the UK by 3mv/Vital Imv/Sony Music, as stated in the Top 75 artist albun 
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album, The Velvet Rope, released by Virgin on October 6. The giving the Jimray Jam and Terry Lcwis-produced album high-priority status and is baoking it with TV and press ads and a poster campaign A launch party on September 19 is timed to coïncide with Jackson's UK visit. The first single, Got Till It's Gone, is released on September 22 and features Q-Tip and a sample of Joni Milchell's BinYellow Taxi 
Actsbenefitfrom Mercury Awardsexposure 

for record company Mercury buyer. 'This has gh 
campaign for Reprazer 

to the cr 

r_ tothea As part of this plan was scheduled for issue as a single today (1) and a single album is scheduled September 8. These rel been given a huge bo Records préparés to capitalise on the ed compétition success for a full-scale tioi reproraotion campaign contmuing nght Rie up to Christmas. 

lucky situations where everything falls into place at the right time." Heroes The repromotion, which got under ly at the weekend, will include ads in the the Sunday Times, the Observer, the touow on Guardian. The Face, Arena and Q, as es have now well as a radio and flyposting campaign. as Mercury Size isn't the only one of the nominat- ' rlists benefiting from the competi- . BMG Classics marketing director rard Dinnadge says sales of the n Tavemer & Steven Isserlis album ind 12.1 

■ever, he is expecting the real to follow the screening of i (30) Mercury Music Prize n BBC2 and exposure from ads rssics is taking for the album in :an and the Independent. Decca senior marketing coordinator Anjali Khanduri is similarly pleased at the way sales of the Decca/Argo release Your Rockaby by Mark-Anthony Turnage have progressed sine nomination list was unveiled. "Sales have increased by about four times and a lot of that has been because ret 
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NEWSFILE 
DVD audio standard agreed In a joint announcement at the IFA Consumer Electronics Show in Berlin last Friday, ail the signatories to the new DVD-Video Disc format and five of the major film companies including Warner and Columbia Tristar announced that it has been agreed to use the MPEG multichannel audio format for ail European DVD releases. This ends months of spéculation ouer wholher MPEG or Dolby Digital (the System used in the US and Japan) would be chosen for Europe. The officiai launch date has been scheduled for next spring to allow time to préparé around 100 titles for the initial release. 
19 sells Spice Girls documentary rights 3DD Entertainment and The William Morris Agency have acquired international télévision distribution rights for 19 Managemenfs hour-long Spice Girls documentary and is currently negotiating a transmission deal with various UK broadeasters. The documentary tracks the group's first year of famé and includes interviews and coverage of their Brit Awards performance and their recent world tour. 
Virgin widens student campaign Virgin Retail is expanding its student campaign after last year s promotion attracted a huge response. The previous campaign, which offered students over 18 a 10% discount card valid for three days per week, generated a total of £1.1m sales in the 22 participating stores. The new campaign, launching on Monday (8), will be valid in every store in the chain and will now operate ail week. Virgin marketing director Neil Boote says, "Students are an important market to Virgin and we are rolling out a spécifie campaign in-store in a tone of voice we believe students will respond to." 
Camden Mix heads for classroom This yeaFs Camden Mix in North London includes a free four-day éducation programme, Music and Enterprise, fealuring demo junes, music semmars and a young person's guide to the music industry. Music and Enterprise runs from September 22-26 at the Electric Ballroom and speakers include Virgin joint managing director Ray Cooper, Food boss Andy Ross and Melody Maker editor Mark Sutherland. 
Andys expands to Wigan Andys Records has announced its second opening of the year with a 250 sq m store to be launched in Wigan around the middle of October. The launch, which will take the number of stores in the chain to 37. follows the opening of the Hereford outlet in June. 
MW subscriptions now on-line Subscriptions for ail Miller Freeman music publications including Music Week, MBIani the Gavin phone hook can now be made on-line through the dotmusic website, A secure server ensures crédit card détails are protected and subscriptions are processed within hours. Potential subscribers should access http://vvvvw.dotmusic.com.subscription.html 
Oasis LP reaches five times platinum i Oasis' Be Here Now reachcd five times BP! I platinum in its first full week in the shops as the Texas album White On Blonde was certified twice platinum by the BPI last week. Crowded House's Together Alone won a platinum award, while gold awards wentto the compilations Club Cuts Vol 2,60s Summer Mix and A Decade Of Ibiza. Frank Sinatra's My Way - Best Of, Billy Ocean's Life, the compilation More Girls Night Out and the Meredith Brooks single Bitch reachedsilver status.    

.dotmysic The latest industry news On The Net. From Music Week. Updatod Mondays at 18.00 GMT. httpi//www.dotmusic.coni 



Size puts Mercury back on track That s what you call a resuit Roni Size's victory in last week's Mercury Music Prize was easily the mosf satisfying in Ihe six-year history of the awards. The judges" choice struck a blow (or innovation and British hlack music. as well as pulling the compétition back on track as a Booker Prize for the music business. New Forms is by no means a perfect album, it may not even deserve the classic status so readily conveyed on the runner-up OK Computer, but it contains moments of sheer exhilarating briliiance - music like you've never heard before - and more than any of the other contenders it offers something new and uniquely British. It is certainly an album which deserves a much wider audience, which was surely the whole point of the Mercury in the fîrst place. New Forms doesn't compromise, but is nottoo challenging to cross over. There's no point in giving the Mercury to an album which won't sell, however ingenious the musicianship behind it. The Reprazent collective have an underground approach to making music, butfortunately it is an approach which takes in tunes and hooks. Perhaps the most exciting thing about Roni Size's music is the fact it works as well - if not hetter - live as on record. We got a taster at the Grosvenor; bis performance at London s Jazz Cafe was one of the gigs of the year. With any luck Howard Berman's plans for capitalising on this success will take in some more live 
An interesting exercise now will be to track New Forms' progress following its acclamation as "The Album Of The Year". Having sold barely 20,000 copies before last week's dinner, that progress will be easy to 
New Forms is the first Mercury winner which will illytestthepoweroftheprize. Selina Webb 

COMMENT 

PAULS QUIRKS 
Création should reward stores' loyalty Music retailers' delight with the success of the Oasis album was tempered slightly by the way it was used in supermarkets and the likes of Blockbuster Video and Martin the newsagents (supplied by T.H.E.) as a cheap, quick-selling line to boost their customer flow. Most High Street music chains and many indîes sold the album at £13.99, a reasonable price for an album costing more than £9, whereas most non-specialists chose to sell at £11.99, forcing local indies to match or undercut that price to keep their credibility. Make no mistake, evety retail outlet has the right to sell at whatever price they choose and if other retailers can't compete, then that's tough. The problem here, though, is slightly différent as the whole of the music industry is in danger it any retail store can pick just one popular music title and rack it out at a low price and ignore everything else the industry has to offer. If Création had taken a différent tack by only giving free product discount and eariy delivery to retailers stocking, say, at least 10 différent Création titles, they would have struck a blowfor ail the stores that consistently support the label's new acts throughout the year. In addition. Création coutd have insisted that the free product discount would not be the new Oasis album but a choice of any of the othertitles from Ihe iabel's own 
Supermarkets, newsagents and video stores, many of which don't even stock the previous Oasis albums, would then have had a choice either to buy the new album with a discount of sorts and have it for 8am on release day, or wait and get it with no deal after every proper record shop has had it. Creative thinking yes, untair definitely not     Paul Ùuirk's column is a personal view 

XTC are signing a two-album deal wilh Cooking Vinyl and have been given their own imprint, Idea. "Thev have already written about 50 songs and the démos are really unbelievable." says Cooking's MD Martin Goldschmidt. The band, who hadn't recorded for previous label Virgin since 1992's Nonesuch, expect to release a new 
secured the Japanese licence and XTC manager Paul Bailey says the 

Matsushita, Goldschmidt, XTC's Dave Gregory, Andy Partridge and Colin Moulding and the band's manager Paul 

Âll-change at EMI as 

Ferris makes his mark 
by Robert Ashton 
The Neil Ferris blueprint for EMI UK was unveiled last week with the recent- ly installed managing director taking a finit grip on the label's marketing department and giving dance, pop and 

re than a personnel changes, including new staff to the company, in his nrst reshuffle since taking over the job from Clive Black two months ago. 
include installing Tris Penna, former head of A&R for Premier, as EMI UK head of A&R, and poaching Rebecca Coates, former head of TV promotions at London, to head the promotions team at EMI - a rôle Ferris has largely con- 
media for EMI UK in January. But Ferris has decided not to replace former marketing director Tony Harlow, who left in June to take up the manag- ing director's job at EMI Australia. Ferris says by taking charge hitnself - he has promoted marketing mana- gers Tracey Connolly and Aaron 

• EMI UK managing director Neil Ferris takes charge of marketing • Tris Penna becomes head of A&R • Rebecca Coates becomes head of promotions • Tracey Connolly and Aaron Moore promoted to senior marketing managers • Jody Dunleavy installed as head of 

important that l'm making people aware this is my record company." Ferris says his success will be mea- sured by his ability to match the market share held by the EMI label when it was directly under the control of EMI Records Group UK and Ireland prési- dent and ceo Jean François Cecillon. At that time EMI had 7.5% of the albums market, but in the last quarter before Ferris took over, EMI UK's share had sluraped to 1.9%. As part of the marketing changes, Victoria Williamson, who joins EMI 

junior product manager and marketing assistant respectively. Moore's team comprises junior product manager Helen Mitchem and Alex Johnson, who joins as marketing assistant from Vir- gin Records. Other changes are in the A&R department where former head of A&R Nick Robinson becomes A&R exec- utive reporting to Penna, Trevor Nelson is promoted to head of A&R for Cooltempo, and Vivien Sandland is pro- moted to the new position of A&R and soundtracks administration manager. 
motions manager Adrian Treddinick has been promoted to head of régional promotions; former TV promotions manager John Smith takes up the new 
and télévision promotions; promotions manager Amanda Warren is promoted to head of TV promotion; and promo- tions manager Sophie Powell is promot- ed to head of national radio promotions. Three changes take place in the press department where Jody Dunleavy is promoted to EMI UK head of press after 10 years in the Chrysalis press office, Alison Cole is promoted to junior press officer and Debra Geddes joins the cora- 

Music industry gets call 

tohelprethinkdruglaws High-profile music industry cxccu- where drugs might be consumed tives are be.ng courted to jom a "We need to be informed by people steermg comimttee to examine the who know the music industrv Pen effeetiveness of current UK drugs pie from record compaides eTnceri législation. promoters and managers will be A two-year investigation corn- valuable," he says. e 
missioned by the mdependent In addition, Irvinu s»,,» i. Police Foundation has already got expects the committee to eaU music backing from former Times editor business personnel in „ US1C 
Simon Jcnkins and chief constable dence "We wanf „ i .Ve evi" for Fife John Hamilton, who will hand knowIcdge^T^ firSt- both sit on the inquiry's 12-strong want to minimise th T" We 

sonalities have been approached to issue a seriez r»f • ^ ^mittee will serve on the committee because of before reporting its finÎT bulletins 
their experience of environments ernment in twn "^dings to gov- 

Eagle Rock sériés 
to get video launch Eagle Rock Entertainment is issuing its highly successful Classic Albums sériés on video ahead of plans to make a fur- ther six programmes. The six videos, which are scheduled for release on September 22, will each contain around 75 minutes of material, 15 minutes more than the TV broad- casts which finished their UK run on BBCl last Monday (26). Five of the albums featured have 
resuit of the sériés, including Fleetwood Mac's Humours which was set to re- enter the chart yesterday (31) at the same time as the group's current album The Dance debuted. The sériés, which reached an audi- ence peak of 1.4m in the UK, has been sold to 10 countriea overseas and work 
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NEWS NEWSFILE 
11 me!y dévolution debateto close ITC 
The Scottish music industry is hop- its own version of existing industry varions organisations, is the best ing that an In The City debatc will organisations such as the BPI and way forward. By Septcmber 30 it is trigger the formation of a body to the IMF, he beiieves the région likcly that Scotland will have its represent the business in the new should have its own voice. One pos- own Parliament with législative Scottish Parliament. sibility is having a dedicated powers. If this is the case, the With Scotland's référendum vote Scottish représentative from each record industry will need a Scottish on dévolution due totake place just music industry body who would lobby to represent its views. In days before ITC, the convention's lobby together under the collective terms of this convention, the timing Scottish debate will provide the umbrella. of the dévolution référendum first opportunity to discuss the "At In The City we will be looking couldn't have been better." impact of dévolution on the music for a consensus of opinion so that The ITC debate, which takes the business. we can identify what the Scottish form of three panels on the last day Bruce Findlay, In The City's music industry needs and how of the September 27-30 conférence Scottish consultant and one of the those needs can best be met," at its Glasgow Hilton headquarters, prime lobbyists for the convention Findlay says. "It may be that an also aims to focus attention on moving to Glasgow, says that while umbrella organisation for Scotland, Scotland's place in the world Scotland may be too small to have incorporating représentatives from music market. 

Little Chef offers CD 'menu' Inrlependent distributor Lifetime Entertainment is linking with the roadside restaurant chain Little Chef to effet dîners music titles while they wait for their food. An entertainment menu, featuring more than 30 CDs and in the same style as Little Chefs conventlnnal food and drink menu, will be provided on each table from this Friday(5). 
PolyGram reschedules retail roadshow PolyGram has revised itsforthcoming programme of roadshow meetings with independent retailers. The timetable is now as follows: Birmingham s The Garden Suite (September 15), Manchester'sThe Sfarlight Theatre (September 16), Glasgow's House For An Art Lover (September 17) and Bristol s Gallery 2 (September 19). 
Justified, ancient and reformed KLFfounders Jimmy Cauty and Bill Drummond are releasing their first single for five years under a new name. The pair, who will record as 2K, will be releasing three as-yet-untitled versions of their 1990 hit What Time Is Love on the Mute imprint Blast First The release, which marks the lOth anniversaty of Cauty and Drummond's pairing, will follow a one-off 23-minute performance by 2K at The Barbican tomorrow night (2). A spokesman for the pair says there are no plans for further 2K releases. 
Kyle lands new rôle at Crathie Former CD Plant sales director Andy Kyle has been appointed sales manager at CD and multimédia packaging specialists Crathie Manufacturing. Kyle, 

Poortrading takes toll 

on WH Smiths profits 
hv Paul wiiuams ni if 
WH Smith has ruled out the possibility Turnover year-onyear Profit year-onyear of selling its^75% share of Virgin Our 1997 change 1997 change Price after both the music opération and WH Smith Retail £788m +1.3% £43m +4.9% the Smiths retail chain recorded disap- Virgin Dur Price £451m +1.6% £14m -22,2% pointing year-end results. WH Smith Group £Z76bn +3.8% £124m +39.3% Virgm Our Pnce saw sales nse just 2% 
during the year to May 31 as it was hit by 1 —  a dearth of big-selling releases. And £194.7mayearago-i Smiths, which has been the focus of a ing around the fortu major réorganisation, managed to Our Price, which has b increase profits by only £2m to £43m sales of several rec after over-ordering £20m worth of music, Smiths which is conti video and books. opment under new t Four months ago, Smiths received a Beverley Hodson, "1 
£135m bid from the Virgin group to buy Retail, we clearly havr its share of VOP, but this was rejected. that business around, Waterstones' managing director Alan disappointing with Vi Giles, overseeing the vacant VOP chair- what were difficult tr raan's rôle following Simon Burke's says Giles. departure last year, says that the two Giles says VOP wa; groupa' shareholders are committed to poor sellers during tl working together to make the music trading year as well ai chain a success. This is an important of some stock. But he business to both of us," he says. improved in the final s The Smiths group - which last reflected by second-hal Wednesday (27) announced overall prof- at £15m. This has its of £124m following a pre-tax loss of encouraging performa 

confident of turn- three months of the current trading year. es of both Virgin "Last year there were a number of een encouraged by major new albums which were eagerly ent albums, and awaited but were largely disappointing," 
leaving CD Plant in March, says his brief will be to build the sales team and also increase the company's pénétration of the music market 

nuing its redevel- he says. "But that's not been the case nanaging director during the last three months with things With WH Smith like Radiohead, Oasis and The Prodigy ; a lot to do to turn exceeding everybody's expectations." while results were The period in question saw the open- irgin Our Price in ing of 23 new Virgin stores, including ading conditions," new megastores in Leeds, Peterborough and Watford, with retailing space rising s hit by a sériés of by 8,200 sq m overaU. Nineteen Our le first half of the Price stores closed as more than half of 3 the over-ordering the business's turnover came from the adds that trading Virgin brand for the first time. ix months which is Giles says the emphasis on the Virgin If profits stabilising side of the business is now towards larg- been followed by er stores, while Our Price will be the nces in the opening subject of a refocusing exercise. 

&FIRS1 

PPLandMCPSto 
share music data 
PPL is close to signing a landmark deal with MCPS - the first between the two organisations - giving it access to data held by the mechanical copyright Society and opening the door for discussions about establish- ing an industry database. The service agreement follows the implcmentation of the EC Rental Directive, which has changed PPL's obligations to pay performers from an ex gratia pay- ment to a statutory right. Linda Taylor, service manager at the MCPS and one of the brokers of the new deal, says the 1996 directive means the licensing body and record company collec- tion society now need more information to mcet the demands of the new législation. PPL will begin taking data from MCPS before the end of the year and its first distribution using the new information, which will include détails of track liftings, will be in Novcmber 1998. Taylor anticipâtes the service agreement could herald further negotia- tions about establishing an industry database, tunded and used by organisations such as the BPI, PPL and MCPS. 

ISSHhhVamI 
EMI is releasing what is expeoted lo be one of the most coveled Beacli Boys collections on Oclober 27. Tho four-disc Pet Sounds Sessions boxed set was originally scheduled for release in May 1996 to celebrate the 30th anniversaty of the album's release, but EMI director of catalogue and stratégie marketing Mike Slorey says the complexity of the project held it up. "The album has been inoradibly inBuential lot everyone from Paul McCartney downwards," ho says. 
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autumn releases 

SASHA& DIGWEED: Northern Exposute 2- MoS (Sept 15). Club giants deliver the second volume in their collaborative sériés, backed by heavyweight presence on specialist radio ..... ,.. Kissnetwort,and pressac|sinthe ■ik, MixMagand 01 GRAVEDIGGAZ: The Rick, The Sickle & The rel - Gee Street (Sept 15). Noir-rappers 
le backed by a campaign including space in TTie Face and /O as well as ads on suchasKissandTouch. GILLES PETERSON/NORMAN JAY: Dt and Mix - JDJ (Sept 22). New m dance scene vétérans already receivmg 
Hurricane #1's self-titlcd début album is released on Création on Seplember 15. Andy BelTs new group, whose traditional rock prolîle will be raised via a campaign cenlring on the NMEanû MelodyMaker and taking in Mojo, the Guardian and the IndependenL There will also he a poster campaign, a mail-out to 15.000 fans and a national tour. 

album 

PeteTongand Boy George (pictured) mix Dance Nation 0, released on Klinistry 01 Sound this week. Il isthelatestinthis hit sériés ol compilations by maestro DJs, and will be supported by a sériés of 30- second national TV ads as weli as régional and specialist press and radio promotion. 
| supportfromthe multiples and beappearinginadsin The eand DazedAndConfused rng others. I PAUL 0AKENF0LD/MIKE |l COSFORDrHouse Collection 6- '1 FantaziafSeptlS). Latestin rssful sériés will J be the subject of a nationwide TV împaign via Channel Four as e support and média coverage 

BILLY McKENZIE: Beyond The Sun - Nude (OctO). Comprising a mix of classic and 
singer, ail proceeds from the album go to the 

Peter Andre's new album, with a 
! title as yetunconfirmed, is I released byMushroom in November. The teen heartthroh throwssomeR&Bshapesonlhe album, recorded in LA, which wrl reçoive exposure via a giant poster campaign, direct mail te 80,000 fans, and teen mag advertising. He is alsopencilled intoheadlineon some dates ol the Smash Hits Tour. 

Samaritansand Cancer Research. Slrong média coverage is expected. SUEDE: Sci Fi lullabies - Nude (0ct6). Long-awaited B-sides collection which is already 
Campaign will include full-page ads in trtles such as MelodyMaker, Selectani Q. PRIMAL SCREAM: Echo Dek - Création (Dctober 20). Dub wizard Adrian Sherwood's remix version of the Vanishing Point aibum. To reflect its genre-crossing nature, ads will 

appear in both the inkies and the specialist dance music press, while a promo campaign is underway via Révolution and White Noise. DENI HINES: Imagination - Mushroom (Oct 27). Onthebackofher third top 30 single, soul/R&B singer Hinesmakesher début with an album which will appear in ads in Blues & Sou/, Fchoesand ID. AMBERSUNSHDWER: WalterT Smith - Gee Street/V2 (Oct 27). Described as "Erykah meets Mary J" this new seul chanteuse will be introduced to the UK via specialist publications Echoes and Blues & Sou/as well as spots on Kiss and Touch. THE WILDHEARTS; Endless Naraeless- Mushroom (Oct 27). Return of the métal rockers will include an 18-date tour ad in MelodyMaker, NMEand KerranglasweW as 
PETE TONG/BOY GEORGE: The Annual III - MoS (Nov3). Follow-up to lastyear's 600,000- plus selling dance compilation, the Ministry's flagship album will receive asuitablyfuli-on marketing campaign mciuoing TV, press, radio, flyers and posters. 
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- AVAILABLE FOR ONE WEEK ONLY FROM SEPTEMBER 8TH 
THE LIMITED EDITION NEW SINGLE 

MARK MORRISON 

Who's The Mack! 
Reniixes by Cutfather & Joe, Brooklyn Funk, QD III, Yak Bondy, Full Cre 

CDl, CD2 and Cassette. WEA128CD1/WEA128CD2/WEA128C. 

Taken from the forthcoming mini album 
ONLY GOD CAN JUDGE ME 

Released September 15th 
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Combinée! force bolsters indies 
-d-breaking third albmt Oasis   notwithstandii    on the relcase front for Vitar Distribution. The company's dramatic link-up with RTM has, however, ensured it has kept itself firmiy in the headiines during 1997. 

due to cojxiè Sfoefifect u  of this month, will see the ti coming together in enlarged premises at Vitars London offices in Ladbroke 
two additional buildings. Vital director Pete Thompson concédés that there is something of an inevitability about the tie-up which brings together some of the most high- profile players in the independent music scene, including Mute's Daniel Miller and Martin Mills of Beggars Banquet. "It's a very compatible deal," says Thompson. "We feel their labels are very compatible with Vital's distribution and the philosophy of RTM is compatible with Vital's. The fact we've been chasing each other's labels 

over the past three years makes that 
Initially, the itwillonly id marketing for RTM because of an outstanding distribution deal with Disc which is due to run until June 1999. But that has been something of a blessing in disguise over the past few weeks for Vital considering it has had to handle the physical distribution of the fastest selling album in UK music historv. So, while Vital and RTM's sales staff have been busily discussing the finer détails of the link- up, Vital's distribution team has been 

breaking the kind of acts Vital handles. Already the firsl of vyhat could be a 

up under the alliance, each handhng a combination of RTM and Vital releases with both handling key releases, so stores are hit twice in the same week. And, coinciding with the tie-up, a new £500,000 computer System is being introduced which will allow far more sales information to be given to customers, including breaking down when records are sold and whereabouts in the country. The changes come during a year which has seen Vital largely in Pinnacle's shadow, despite getting off to a strong start with Placebo and The Divine Comedy. This was especially notable in the singles market where Pinnacle's last quarter market share was 8.2%, compared with 3.8% for Vital, while in albums Pinnacle stood at 5.2% and Vital 3.4%. "The Spiritualized album has probably been our most crédible release this year," says Thompson. "It's just 

out last year, but they've h through this year off the back of Six Underground's success. And there's a new Edywn Collins album which I don't think will be affected by the single which was a bit of a disappointing seUer." With so much guitar-based indie music, which largely reflects Vital's output, breaking through in the past couple of years Thompson says it is now harder and harder for bands to stand out and make an impact. However, he can be confident of having one of the strongest new acts in Wall Of Sound's The Propellerheads, who had their Top 40 breakthrough with Spybreak! in May, while among the other hopefuls are Deceptive's Jonathan FireEater andScarfo. "We've had a quiet year compared to previous years, though everything should come together next year with Ash, Elastica, Underworld and The Divine Comedy," he says. Paul Williams 
AUTUMN RELEASES 

EDWYN COLLINS: fm Mot Following You - Setanta (Sept 1). Collins returns with a fourth solo album thatfeatures Mark E Smith of The Fall and sometime Sex Pistols drummer Paul Cook. A single, Adidas World, will follow at the end of the month. C0RNERSH0P: When 1 Was Bom For The 7th Time - Wiiija (Sept 8). A national poster campaign and advertising in the music press will boost awareness for this 15-track double-album. A collectors' vinyl édition will be available through the Chain With No 
C0LDCUT: Let Us Play - Nin ja Tune (Sept 8). The album cornes with a free CD-Rom containing videos, games and related information. A massive tour is currently undetway and hefty press exposure could , help to make this their most successful outing 
TANYA D0NELLY: Lovesongs For Underdogs - 4AD (Sept 8). Awareness of this album from the former Belly frontwoman will be hiked by 

leatures The Fall's Mark E Smith and the Sex Pistols' Paul Cook. This will be followed by a single. Adidas World, at the end of the month. 

illsouton Septl? and advertising in the music press. The first single from the LP, Pretty Deep (released August 18), has already picked up substantial airplay and 
PIZZICATtHIVE: Happy End Of The World - Matador Records (Sept 15). A collection of brand new material from the innovative Japanese duo which will be available as a spécial limited édition. There will also be an additional sériés of eight limited remixes, on 12-inch vinyl, released throughout the rest of the year. ATTICA BLUES: Attica Blues - Mo Wax (Sept 15). Healthy airplay for the soon-to-be- released single 3Ree bodes well forthe album which wiil be supported by press ads in NM£and Hip Hop Connection. A régional radio tour is scheduled to kick off on Sept 1. STERE0LAB: Dots And Loops - Duophonic (Sept 22). A single, Miss Modulât (released September D.will pave the wayforthis album which will be advertised in NME, MelodyMekerani The Wire. A UK tour rolis out on Sept 25. H0LE: My Body, The Hand Grenade - City Slang Records (Sept 23). Rare and previously unreleased material chronicles the band's progress from an LA basement studio to the status of alternative rock superstars. Lavish packaging with photographs and extensive sleeve-noteswill enhance collectability. SUKIA: Gary Super Macho- Mo Wax (Sept 29). This is a track from their album Contacto Espacial Con ElTercerSexo, released earlier in the year, which contains bonus remixes by ! The Dust Brothers and The Camarillo I Brothers. Sukia will be touring with Stereolab j in September. ; LTJ BUKEM: Eaith 2- Good Looking (Sept j 29). Featuring new material from Bukem, I Blâme, Blu MarTen and Intense, there will be solid marketing support with press and radio advertising and promotions through student venues. A 20-date university tour will warm up fans for a fortheoming EP, scheduled for October. ; SUBCIRCUS: Carousel - Echo (Sept tbc). i With renewed music press interest on the j back of the band's recent singles, Echo is now re-releasing this 1998 album. Re- i packaged and resequenced, it will be j supported by radio advertising on Xfm and a | high-profileretail campaign. 1 THE PASTELS: llluminati - Domino Records j (October 6). The Glaswegian band's fourth | studio album will be press advertised in the i music weeklies and monthlies and there will ! be a strong merchandising package for ! multiple and indie stores. 

0 

PIXIES: Death To The Pixies -4AD (Oct 6). A carefully targeted campaign will take aim at the substantial fanbase with ads in the music press, on Xfm and student radio. Posters and promotional merchandise will also feature at the Reading Festival. CHINA DRUM; Self Made Maniac - Beggars Banquet (Oct 6). A single, Sornewhere Else, will précédé this album which will be 

Tanya Donetly, on the eîrwaves attho moment with now single Pretty Deep 
met. Iv lrol"woman will be in the UK ontourirom September ntosuppemhe 

supported by a Street poster campaign and ads in the music press, student magazines andfanzines. D'INFLUENCE: London - Echo (Oct 6). This album's launch will coïncide with a residency at London's Jazz Cafe, featuring a spécial guest each night Echo is planning a high- profile retail campaign which could include a tie-up with Tower's new Camden store. MAJOR FORCE WEST: The Original Art Form - Mo Wax (Oct 6), While Mo Wax has released two EPs and various remixes from the Japanese record label, this is the first compilation to feature rare and early tracks, Collaborators on the album include Red Aiert Productions, Hollywood Basic, DJ Milo, Tim Simenon/Bomb The Bass, Soui II Soul, The Jungle Brothers and Frankie Knuckles. FEEDER; High (With My Friendsl-Echo (Oct 6). This features four tracks from lastyear's album plus one new one. A régional radio campaign, database mailout and ads in the music and teen press will support VERBENA: Hot Blood - Setanta (Oct 6). A track from the Birmingham rockers' début album SoUls For Sale. Their support to Tanya Donelly's tour in September and October should fuel interest in both the single and album. VARIOUS: Bonkers III - React (October 20). The label is investing in its biggest ever marketing campaign for this hardeore compilation mixed by DJs Dougal, Hixxy and Sharkey. A £50,000 TV spend will include primetime slots on STV, Ulstor, Grampian, Border, Yorkshire and Tyne Tees. A radio campaign worth £15,000 will run on the Kiss network, Piccadilly, Key 103, Galaxy. Viking and other régional stations. Compiled by Karen Faux 
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These are some of the fine new titles added to the 
huge BMG STOP! mid-price collection from September Ist. 

Çîtiè\ Stoff The Origimai P 
I CT.tKER TO CO FOB ON MID PRICE QURLITY CD. 

For further information, P'ease contact your BMG 
représentative or call the order desk on 0121 500 5678. 



How Ignition drives the non-stop 

roller coaster ride thatis Oasis 

anywhere to be seen. It was characteristically inconspicuous of their manager Marcus Russell to go on holiday in Ireland the day the albun ' ' " of ail time, to : 
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From september Ist ail skint releases will be distributed b> 3mv/pinnacle 
lesales {Ol/l 3/8 8866) or pjnnacle telesales {01689 8/3144) 

dknox 
lity AHstars, MidField General, BlackFeet, Cut La Roc, 

Indian Rope Man, Sparky Liqbtbourne 
Network House, 81 Weston Street, Londoiv SLMRS 

378 88SS 


