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New IFPI figures 
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Artists line upfor Diana tribute LP and gigs 

■ibuti death. Thel host of bi 
Stoncs and Paul McCartney, had originally be Au^ust Banl 
Fi'iday. Full détails of the live ever unlikely to be confirmed for s 

leaders in London 

The album has the working title Diana Queen Of Hearts and is expected to be delivered to rctail- ers in the first week of December. Project coordinator Steve Abbot, ted Bîg Cat 
albun ill the c 

The album will feature new ver sions of old songs as well as spécial ly-written tracks, and many wil feature strings and choral arrange ments, some using the Westminstei Abbey choir. Recording got under way last week when Annie Lennos 
There Must Be An Angel with pro ducer Steve Lipscomb. Other 
soon include Peter Gabriel, who has decided to perform a new song, In The Sun, written by up-and-com- ing musician Joe Arthur. The deadline for completion of ording for the third w tofOcU 

Industry backs Branson 

for Diana tribute album 

the Richard Branson-backed Princess 
of similar releases flooding the raarket. A meeting of the BPI council last Wednesday (10) agreed to make the album the industry's officiai release fol- lowing calls for record companies to 

BPI director général John Deacon says, "There was général agreement there should be one charity record and the council should put ail its resources into that one. The important thing is everyone is working together." 

A recording ofthaPri Wales' funeral service looks on course to follow the high sales of the Elton John single after  orders topped 
The 74 

including the hymns and speeches and 

Elton John's performance of Candie InTheWind. The album will reach UK stores by this Thursday (181 and 
nextfew weeks. BBC and PolyGram profits from the album will automatically go to the Diana, Princess Of Wales 

ùrman Rob Dickir chairman/ceo Joh mpany has now mac 
it will pay the i track by the Chicken Shed Theatre Company, a chil- 

paid for by Branson. PolyGram last week agreed to knock 20p oIT the dealer price of the Elton John tribute single. The price had origi- 
major backed down after Bard com- plained retailers would end up losing money on the release because of over- heads. "This is an arbitrary but hopeful- ly sufficient figure," says Kennedy. "If this produces a profit for anyoné they 

PolyGram initially acted without think- ing through the whole project. "There should be a System in place that is visi- 
the proceeds are and where they're going," he says. As the first step towards establishing a standard procédure for handling char- 

charity title should make chèque payable to The Bard Charity Accoun and send them to Bar ' 
Business pays tribute to 
Beatles publicistTaylor 
BPI chairman Rob Dickins was among leading indus- try figures attending the funeral of Beatles publicist a i Derek Taylor last Friday (12). Taylor died at his home in Suffolk last week follow- ing a long illness. He was 65. It was after he had ghosted both a Brian Epstein autobiography and a weekly column by George Harrison in the Daily Express that he was taken on in April 1964 as the group's press officer and Epstein's Personal assistant. He later resigned to set up a public- ity company in California representing artists includ- ing The Beach Boys and The Byrds. He co-founded the Monterey Pop Festival in 1967, returning to England the following year when Apple Corps was set up to become The Beatles' press officer for a second time. He worked with the group until their break-up and then joined WEA, becoming vice président of Warner Brothers in America in 1977. He went back to Apple in 

> 
A 

the mid-Eighties aud helped organise the release of The Beatles Live At The BBC and Anthology albums. Parlophono managing director Tony Wadsworth says, "He hadn't got a négative word to say about any- 
The importance in the Beatles story of Derek Taylor, who has died aged 65, was highlighted in the Anthology documenlary sériés where he was one of only Ihree people outside the group to be interviewed 

NEWSFILE 
Blair praises music industry The music business received its latest endorsement from the Labour Government last week when Tony Blair highlighted the industry's success during his speech to the Trades Union Congress (TUC) in Brighton. "We have many creative services thatsimply never existed before...overseas earnings from rock music are now bigger than from the steel industry," he said. BPI director général John Deacon welcomed the Prime Minister's words. "The Government is trying to ensure that creative industries such as music are seen not just as art but as économies in their own right with huge potential for wealth and job création," he says. 
Error bars Collins from chart success Vital Distribution has apologised to Edwyn Collins and Setanta after an incorrect bar code hit the first-week chart position of the artist's new album, which entered at 55. The error meant early sales of Collins' l'm Not Following You were not registered in multiple chains. Sales in the ma jority of stores were recovered in time to be included in the chart, but CIN says it was not possible to retrieve HMV's Monday sales for the album. 
Size sales double following award Mercury Records has hailed the marketing power of the Mercury Music Prize after seeing sales of this year's winner, New Forms by Boni Size, doubling to around 60,000 units since the awards' dinner on August 28. The album was yesterday (Sunday) challenging to enterthe Top lOforthe first time. 
Duran Duran single to sell on the net A mix of the Duran Duran single Electric Barbarella is being made available exclusively through Capital Records' internet site. The US record company claims this is the first time a major label has allowed a single to be sold via downloading. The move follows a deal between Capitol Records and internet music delivery Systems developer Liquid Audio. 
Virgin créâtes new productteam Virgin Retail has appointed former south east régional manager Jim Batchelor as head of music product following the promotion of Steve Kincaid to product director. In the same department, former financial manager Dave Wesson has been appointed ta the newly-created position of commercial analyst where he will look to develop commercial trading relationships with Virgin's key suppliers. And Andy Kendrick, who has been with the company 10 years, has been appointed promotions and advertising manager. 
Marketing moves at Radio One Radio One has appointed Gail Nuttney as its new marketing manager to replace Sophie Mclaughlin who has been promoted to head of strategy for BBC Network Radio. Nuttney joins from média agency BMP DDB, and her brief at Radio One is to develop the network's live music output. Meanwhile, BBC Radio International, part of BBC Worldwide Music, has appointed Wung Mortimer formerly of Capital Radio, as sponsorship manager of a newly-formed sponsorship department. 
Genesis album goes gold 1 Genesis'Calling Ail Stations was certified bpi { gold by the BPI last week as the compilations Ibiza Uncovered and The Best latino Album In The World..Ever! reached the same status. Silver awards went to Roni Size/Reprazent's New Forms and the compilations The Greatest Dance Album Ever Made, Pure Hits 97,100% Summer Mix 97, The Mother Of AH Swing Mix 97 and Club Hits 97/98 Soundtrack To A 
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COMMENT 
Diana album: a dignified tribute There was something unseemly ahout the race which was deueloping to be first in the marketplace with a Diana tribute album. Two weeks ago. as the news of the Princesss death was only just sinking in for most people, the immédiate response from some in the industry was fo get a tribute album on the racks as fast as humanly possible. The BPI's décision that there should be just one tribute album - and everyone's apparent willingness to go along wilh il - pushes it beyond doubt that anyone had il in mind to cash in on a national tragedy. The BPI décision will also please retailers, who at one stage feared a fiood of releasos which they would be expected to sell not just without making a profit, but at expense to themselves. They looked like being put in a no-win situation - they could hardly speak up without being branded insensilive. Now good sense bas prevailed, everyone in the industry will hope the album makes a huge amount of money for the Princess's favoured good causes. But a more structured approach to charity records must be agreed for the future. As Bard director général Bob Lewis bas so rightly pointed out, at the end of the day giving to charity is a personal choice. 

There s always one... It had to happen. Late on Friday, an infuriated independent retailerfrom the Midlands contacted us after discovering Elton's single on sale in his local newsagents a day early. The response from the retailer involved was to throw his hands in the air and blâme his supplier for not being clear about the embargo. Excuse me, but this was one release date everyone in the land knew ahout. The non-lraditional outlets bave shown time and time again they can'f, or won't, play by the industry s rules. In which case, ifs surely time to stop early deliverîes to offenders. Selina Webb 

TILLY 
Tïmeto tune up the BBC The wonderful Beeb hasalreadyspent about £11m of out money putting up digital radio transmitters, and there's a lot more to corne. Now I don't know a thing about digital radio, though I amreliably informedthat tuning in is easier and there will be room for extra stations. But do we really want more stations, or better quality on those we do bave? And since it is predicted that only 5% of radios will offer digital facilities over the next 10 years, surely l'm not alone in wondering if it really necessary to spend the £250m being allocated to digital broadcasting for the future? suggest the BBC would do better spending at least some of our money on sorting out Radio One. Audience figures are still dropping and nobody seems to care. The BBC elbowed Chris Evans at breakfast time (thankfully), but replaced him with Mark & Lard, even more of a joke. To add insuit to injury, they take Mark Goodier, who is probably the best jock on the radio, off the afternoons and slip him into weekend slots. And to put end to the very amiable Dave Pearce's Sunday morning Recovery Session was madness. However, one thing Radio One did get right was its programming in the week leading up to the funeral of Diana, Princess of Wales. It captured perfectly the sombre mood of the nation and will have helped Elton John's Candie In The Wind CD to sell probably the most copies ever of any single ever - a fitting tribute. Maybe John Birt should resign from the BBC and take on the WH Smith chief executive's job, as they only seem interested in personnel with no market knowledge. There are some oufstanding retailers in the music biz. Perhaps the WH Smith board should look in this area - ft rocket science, but it requires spécial skills and flair. l'Il bet there's a real music biz professional out there who can brins WH Smith into the Nincties.  Tilly Rulherford's column is a personal view 

TV and radio exposure 

raises profile of Mobo 
by Suc Sillitoc annc 
The success of last year's Music of Black Lonc Origin (Mobo) Awards has boosted beini média interest in the 1997 event which etMr takes place in London on November 10. M. Cariton TV is oroducinrr a 75-minute ner, i TV sp 

m October 1. Tickets for t 
cy Tick- 

Music Week, Mobo's trade média part- ner, is sponsoring this year's Outstand- ing Contribution To Black Music award, while Radio One is sponsoring the R&B wai uei award and will be broadcasting live Mobi from the awards and running live show- become ing the nominees which will alsoph for the be hosted by DJs Pete Tong, Trevor Nel- the aw; stations son and Tim West\ ' - c 

is planned with multiple and retailers," says Lohan Presencer, marketing manager at 

including Essex FM, Choicc Galaxy 101 will be taking p public voting process. Kanya King, founder and chair of the an officiai R&B chart. The 
nef Stevt 

pleased there from the média as we industry this year. We ing for so long to acl média platform to 
Nominations for the 18 award et gories covering seven genres will 

the Mobo awards is the next logical step port in raising the profile and sales of black 
ght- tional opportunity." mal Retail support for the Mobo awards 

oured inïaat year's awards werc Soûl II Soul's Jazzie B who won the Mobo /ard, Baby D who won the best 
with a 

he Mobo awards Favourites for this year are Mas mpilation album Attack, The Brand New Heavies, E jd in conjunction nal, Maxwell, En Vogue, Shola A dll be released on Erykah Badu, Toni Braxton, Eter Puff Daddy and R Kelly. 

Industry turns out 

for Miami Midem The Midem Organisation's aggressive expansion pro- gramme was vindicated last week when more than 3,300 industry executives attended the flrst Midem Latin America and Caribbean in Miami. The event, which brings to three Midem's aimual tally of music industry conventions, attracted delegates from 
Midem's chief executive Xavier Roy said around 30% of delegates had never attended a Midem event before, indîcating the need for a specialist Latin American convention. The event ran into controversy when it cmerged that local Miami by-laws prevented participation of Cuban 
"It's like having a festival for the blues where no-one black is allowed," complained one delegate. Roy declared the ban "stupid" but expressed his hope that the local council would reconsider. "This is not political. It's cultural," he said. the show d< îelves well satisfied in particular reporti with th With C3 

Jamiroquai are already reaping the henefits of winning four a- atlhe MTV Video Music Awards aftertheir album Travelling 
Without Moving jumped 46 places to a new high of 29 this wee the BilIboardZOQ chart. Epic/S2 director of international marke Jon Fowler says he is confident it can now double its outrent II sales of more than 750,000 units. Jay Kay is pictured, centre, wi Sony Music Worldwide président Thomas D Mottola (lefl) and i Music UKchairman/CEO Paul Burger. See international focus 

Spice Up Your Life to retail atfuil price 

in their first week of 
Virgin Records announced last week it was not going to offer any deals on the quintet's fiflh single which has now been put back a week untii October 13 in a move by the group to tiy to keep the Elton John single at number one for as long as possible. The companys décision not to dis- count came as the subject of the s 

Daddy and Faith Evai biggest seller of the year, and Oa: D'You Know What I Mean?, wl became the fastest first-week selle the year by shifting an initial 370, 
Virgin managing director Ray Ci 

bear the single going out at full pi "Other companies have taken a s forward and seem to have shown 

ï says. "For launch ac 

Wednesday's (1 ) BPI co 

:Iude TU Be Missing y. 
Cooper indicates m es - likely to include 1 singles-wiU not be d 

Virgin releas- ue Spice Girls e enscounted, though on otner singles. 

rWe take the view we should be 1 ig singles on a scale of pricing icts and develop- dly acts which might " Yuung marketplace. you have to corne at pricing from a différent ^S^ecause many of these singles are 
With the high investment costs mvolved in releasing and marketing singles, Cooper is hopefnl the industry IS now moving back to more sensible pricing. "The irony in many cases is when you launch acts you tend to have expensive 

the60' Tu ,narketing campaigns, but then sell the singles at a more compéti- tive pnee because you think it could selling more albums in the long 
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Decc 

irs with the Company in January by niaking i the lirsl grlist in ils bislorv to be given a 
ride président Roger Lewis et a spécial présentation at London's Royal Academy o( Arts, 50 years to the day since the condoctor signed his first Decca contract. Among those attending were PolyGram president/ceo Alain Levy and PolyGram Music Group président Roger Ames. Lewis says, "Sir Georg Solti's 

to him at this stage in our relationship it would be nonsense to offer a five-year terni, so I risispicti IthSelti 

Decca leads praise for 

Solti, 'the last maestro' 

tributes to the conductor who died sud- denly last week. Decca Records is proceeding with the scheduled release in October of a digital- ly remastered version of his celebrated recording of Wagner's Ring cycle, while BBC1 is broadcasting an Omnibus spé- cial on his life on September 28. Radio Three has also prepared a Solti docu- mentary and a number of articles on the conductor are due to run in the specialist music press, including Gramoohone. The widespread coveragi 

One of Sir Georg Solti's la appearanceswasto have been conductmg a BBC Proms tribute to the Princess Of 
Instead, Sir Colin Davis was brought in to conductthe London Symphony Orchestra's performance ofVerdi's Requiem whichtook place a week after Sir Georg's death. Nicholas Kenyan, Radio Three controller and director of the BBC Proms, says the conductor had been looking forward to ;onducting forwhathe described as his 

favourite audience in the world. He showed 

"Verdi's Requiem was, Sir Georg knew, her favourite piece of classical music and she was patron of the London Symphony Orchestra who were taking part in the 
Following his death, the BBC Proms decided to dedicate the concert to both the Princess and Sir Georg. 

ts this year, including relationship t 

t due in the latter part of next year. A recording programme was already out- ) lined for him weU into the next century." th brings to an end 
i which i 

Bartok, Kodaly and Weiner in his birth- place ofBudapest in June. Decca Worldwide président Roger 
ring of a ( for life in January. "No other pany has had a relationship with an artist for such a lengthy time," Lewis says. "His recording legacy is extraordi- nary, including the fact he won 32 Grammies which no other artist has managed to do." 

says the conductor was not the formida- ble figure his public image sometimes suggested. 'The Georg Solti I knew was 

; of the la 

Lewis describes Solti as 

particular breed of maestro," he se "He was the last of the old school, the traditional grand maestro and witl artist has death an era has ended." Sir Georg leaves a second ilossus and Valérie, and two daughters. 

DinoMDresignsciting 

overcrowded TV market Mar: Dino aging director Entertainment and will leave the company this Friday (19). Warner joined Dino in 1991 as 
was promoted to managing director in October 1994. He is expected to confirm a new rôle within the TV division of a mtyor record company by the end of the month. "1 cannot say too much at this stage, but a move to a major has been on the cards for weeks," says 

He adds that the competitiveness of the TV-advertised album market has made it impossible for him to take Dino in the direction he would have lîked. "Therc are more TV divisions within the majors than ever before and the restrictions to 

ners has sulted in Dino El into other areas," he says. The com- pany launchcd its mid-price label Nectar four years ago which has released more than 150 titles, 
some of Dino's most successful branded TV-advertised compila- tions including the Im-selling Pure Swing sériés. He was also behind is That Hardcore, Blues Brother Soul Sister and Rock Anthems. Dino's share of the albums mar- ket has fallcn dramatically over the past two years. In 1995 it was the 16th most successful albums com- a 2.2% slice of sales, CIN figures. By the second quarter of 1997 it had dropped to 37th with 0.6%. 
pany ti 

City rumours spark 
EMItakeovertalk Rumeurs of a Group surface rofEMI 

e company rose followinj City spéculation that Canadian drinki and entertainments group Seagram wai poised to make a bid. but slid F 
nies to be linked with EMI Group follow- ing the Thorn EMI demerger in August 1996. Other hotlv-tipped bidders include The Walt Disney Company, News International and British Telecom. Since the demerger, the music compa- ny has seen profits décliné. In the finan- cial year ending March 1997 operating profits fell to £252.1m from £341.4m, nrimarilv due to a £123m exceptional ipany's North ivities. Music busi 

NEWSFILE 
PolyGram reiocates direct mail arm PolyGram is relocating its direct mail opération The Music Store to Britannia Music's headquarters in Essex. The company expects to complété a staff consultation process - which will détermine how many employées will transfer to llford and how many will be made redundant - on Friday (19). The move is expected to take place in early October and is being overseen by Britannia Music chairman John Nelligan. He says, "It makes sense to bring The Music Store, which is a relatively small opération, into an all-singing, ail- dancing fulfilment house such as Britannia." 
Hugely links with Famous to sign talent Hugely Music, co-owned by producer Hugh Padgham and manager Dennis Muirhead, has signed a joint venture with music publisher Famous Music to develop new artists, writers and producers. Padgham, who will produce some of the projects, says. "The goal is to nurfure new talent and Ihen make the right deal at record label level to achieve that goal." 
MCI signs more catalogue deals Music Collection International is continuing its strategy of controlling and owning repertoire by signing two more significant licensing deals. The company has secured an exclusive European licence for Kenny Gamble and Léon Huff's Philadelphie International Records and a sole rights agreementfor the Acid Jazz catalogue at mid- and low-price. The announcements corne just two months after MCI purchased the US Ace Records catalogue. The Philadelphia International Records deal covers ail the label's Works from 1976, while the Acid Jazz agreement gives MCI exclusive third-party sub-licence rights for a catalogue that includes recordings by The James Taylor Quartet, The Brand New Heavies and D-Influence. 
SGM takes on more producers Newly-formed management company SGM increased its roster by three last week with the signing of former Sugarhill in-house producers Keith Le Blanc and Skip McDonald and Mark Ramer who won a Grammy for his mixing and engineering on KO Lang's Ingenue album. SGM is headed by Simon Gunning, who also manages Hanson s producer Stephen Lironi. 
Hendrix scores rock s first Blue Plaque The first English Héritage Blue Plaque to honour a rock star was unveiled yesterday (Sunday) in memory of Jimi Hendrix. Pop stars from the past four décades were set to join Hendrix's father Al, step sister Janie and former girlfriend Kathy Etchingham to see the plaque unveiled outside 23 Brook Street, London, where Hendrix and Etchingham lived during the Sixties. 
Kestrel FM sets RA landmark Kestrel FM in Basingstoke has won the ZOOth independent radio licence to be awarded by the Radio Authority since it was established in 1991. Kestrel FM will bmadeast music from the past three décades to a transmission area of around 90,000 adults. 
Monument targets ITC publishing deals 
hoping ta secure publishing deals with contemporary artists and writers al In The City laterthis month. Monument has been launched by former Island Music creative director Steve Lindsey, ex-Arista UK managing director Diana Graham and artist managers Tim Clark, David Enthoven and Marc Picken. The company has already secured Worldwide sub-publishing deals in Scandinavia through Misty Music and in Japan with Nichionlnc. 
John Aston John Aston is Sony's uice-president of sales and not sales director as reported in last week's issue.  ^ ^ ^ ^ ► EMI LOOKS TO CRACKING CHRISTMAS -p8 ► ► ► ► ► 
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aring at the conférence (clo ft): EMI Records ceo/president Jean-Francois Cecillon, Mike Scott, Bizzi, Louise and delegales outside the Shepherd's Bush Empire 

Sparkling Christmasscheduleto 

round off EMI's centenaryyear 
celebrating its long and glorious past. Ita centenary year bas seen a sériés Thii of dassic albums re-appearing, songs some c from the past being covered by acts at the 

number one singles, compared with McCartney and Supergrass reached singles chart this year just one in the whole of 1996. number two. And Top 10 album wares with Mica Paris This success has corne in a period of breakthrough acts have included The Ferris, who has set 1 iber of changes Supernaturals, just the latest in a long target of matching I line ofsuccesses for Food.   rarket share achieved by Cecillon 

Lapappointedasitsmanagingdirector 

B-h past 12 months has been a period of 

BMG Robbie 

crj 

s 

, LEE, T ce-o's single "Love : r-. r Tr L,s n I FF n T P ^ is in Breat dcm:,rui throughout the U Lbb'U Lb UK. Tlie song is a successful blend 
E-O LEE-O L of pop, Swing, HipHop Beats and a catchy melody. 

and slick vocal s he is undoubtcdl^ 

"Love is on the way" is released on 22nd Septcmber 1997 and i: distributcd by BMG 
n Cat No. CDRPM00200 



AUTUMN RELEASES 
DUBSTAR: Goodbyo - Food/EMI UK (Sept 22). Produced, like the first album, by Stephen Hague, this will be supported by a nationwide tour in Nouember and a third single. PAUL CARRACK; Beautiful World - EMI UK (Sept 22). Beauliful World's first single, The Way l'm Feeling Tonight, bas been by lOcc's Graham Gouldman and will be followed in November by a second single i 

ingle on October 27) andTie own(December 15)to support this album which comprises Queen's favourite rock anthems, including Fat Bottomed Girls, We Will RockYou and 
WIREIESS: new single -Chrysalis (Nov 3). A second, as yat unannounced, single from the Manchester band will feature on their 

Ireleased Sept 29), Laguna'sSpiller From Rio (Do It Easy) (Oct 13), Coco's I Need A 

w I 



ELTON JOHN 

Something About The Way You Look Tonight 

Candie In The Wind 1997 

In loving memory of Diana, Princess of Wales 

Ail arlisl and composer royalties and record company profits 

from sales of this single will be donated to the 

DIANA, PRINGESS OF WALES MEMORIAL FOND 



IHANK YOI 

ïo ail the individuals and companies involved 
in creating this single, who hâve so willingly 

donated their time and facilities. 



AUTUMN RELEASES^ 

CD 
fiRAND NEW HEAVIES: You'ue Got A Friend - London (Sept 22|. The original rare groovers coma up with a pap-R&B take on the Carols King/James Taylor bedsit classic 
December and a TV campaign for their 170,000-selling album. JONNY LANG; Lie To Me - A&M (Sept 22). The American teenage blues phenomenon blows up a storm on this début UK single 
the release day. Mis first album, which bas sold more than 900,000 units in the US, is due for a UK release InOctober. THOMAS JULES-STOCK: That Kinda Guy - Mercury (Sept 22). Oiscovered by R&B team Brockpocket, the teen singer's contribution to the Bean OST is released in single form. FROSTED: Cold - Roadrunner (Sept 29). First album by new project from 6o-Gos founder and Eighties solo star Jane Weidlin. BOYZ M MEN: Evolution - Polydor (Sept 29). Heavyweight marketing is anticipated for the Boyz' third album, which is produced by the A-team of Puffy Combs, Keith Crouch, Babyfaco and Jam & Lewis. ELTON JOHN: The Big Piclure - Mercury (Sept 231. Slightly ecllpsed by the Diana tribute single, this contains the scheduled single Something About The Way You Look Tonightand will feature in a campaign across TV and is backed by a UK tour. LUCIANO PAVAROTTI: The Ultiraate Collection - Decca (Oct 13). This features duets by the maestro with Frank Sinatra, Cecilia Bartoli and André Bocelli. SPARKS: Number One Song In Heaven - Roadrunner (Oct 13). Set back a month following Princess Diana's death, this 

! the follow-up album from the hit duo. : polydor bas set a pre-Christmas sales target I of 600,000 units. ULTRA NATE: Any Old Loue - AM:PM/A5M i (Oct 27). The dance diva releases her follow I up to the storming Free, trailing her new ' album in November. ' VARIOUS: Ready Steady Go - PolyGram TV ! (Oct 27). The release is timed for TV repeats 

classi uirkyglam r album, Plagiarism, which isout on October27. SILVER SUN: Lava - Polydor (Oct 6). This early single will be reissued to support the hotly-tipped alternative act's début album, which lias atready sold more than 20,000 
LLCOOLJ: Pi on-Mercury (Oct 13). 

Following The Jara's Top 10 success with a five-CD boxed set earlier in the year, Polydor to release a condensedversioi 
The Jam: The Very Best Of... on October 13. Backed by a TV advertising campaign, the sot will trace the progressof the pioneering new wave trio. 

the number one hit of lastyearAin'tNobody. The setincludesthe new single CandyGirl andisproduced by Puff Daddy. SALT-N-PEPA: Are U Ready?-London (Oct 22). Retuming to the fold after their spellat MCA.thegirls throw 
their new album which 
VARIOUS: Tomorrow NeuerOiesOST- A&M (Oct 24). Once 
Brosnan.thenew James Bond film is backed by a soundtrack of largely new songs includingthetitlethemeby Sheryl Crow, LIGHTHOUSE FAMILY: Postcards Together, Sting and The Police hâve sold 65m albums From Heaven - Polydor ( Oct 28). A Worldwide and A&M's new release, The Police/Sting; campaign taking in posters, radio The Best Of... provides a suramaty of the two careers andTV, a 21-datetourin November across IStracks. Includedin the set, which is released and December and two singles on October 13, is Puff Daddy's single remix of Walking overthe coming months will back On The Moon. 

ru? 

PolyGram pins autumn hopes on 

mixofstalwartsand newcomers 
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That Kinda Guy, from the Beau 



Sir Georg Solti 

1912 - 1997 

The Decca Record Company pays tribiile to Maestro Solti, 

in gratitude for the unique privilège of over 50 years of 

collaboration and friendship 



AD FOCUS 

CAMPAIGNSOF THE WEEK 
ARTISTOF THE WEEK THE ROLLING STONES - BRIDGES TO BABYLON Record label: Virgin. Media agency/executive: MCS/David Woods. Product manager: Dave Pittman Creative concept: In-house/Sonicon The Rolling Stones' latest album, out next week, will be backed by extensive advertising in the music and national press. Virgin is also running an extensive poster campaign which begins today with nationwide teasers and then incorporâtes 96- sheets in London. Other activity includes flood-lit posters in key cities and a huge inflatable lips-and-tongue logo which will be driven around London on a lorry. There will be window and in- store displays with ail multiples and more than 100 indépendants. 

COMPILATION OF THE WEEK | SPEED GARAGE Record label: Global TV/Northwestside. Media hSpRI agency/executive; MCS/Steve Chapman. Product manager: Matthew Stanford. Creative concept; IH;| jT, HJI Christian Tattersfield/Nic Moran Global TV and Northwestside are releasing a dance compilation - Speed Garage - on Monday which will be TV advertised on Channel Four and radio advertised on Kiss and Capital. The marketing campaign includes style press advertising and nationwide street posters and there will be in-store support from selected retailers including HMV and Our Price. 

BOYZ II MEN Evolution (Polydor) LTJ BUKEM Earth 2 (Good Looking) LIFE OF AGONY Soul Searching Sun (Roadrunner) OCEAN COLOUR SCENE Marchm Already (MCA) CE CE PENISTON Finally (A&M) POOKA Spinning (Island) FINLEY QUAYE Maverick A Strike (Epie) ROLLING STONES BridgesTo Babylon (Virgin) SHAGGY Midnite Lover (Virgin) STEREOLAB Dots And Loops (Duophonio) THE VERVE UrbanHymns(Hut) VARIOUS The Big Chili (Rumour) VARIOUS Carnival (BMG Conifer) VARIOUS ClublandZITelstar TV) VARIOUS Kiss In Ibiza 97 (PolyGram TV) VARIOUS The Lakes(TelstarTV) VARIOUS Malcolm Gluck's... (Dei i VARIOUS The No. 1 Rock N Roll Album (PolyGram TV VARIOUS Speed Garage (Global TV/Northwestside) VARIOUS Sub Culture (Arist/Sub Club) Compiled by Sue Sillitoe; 0181-767 2255 

September22 September22 September 2r September2i 
September 2: September 2! September 22 September 22 

September 29 « September 29 < September 29 

on Kiss, Choice and Capital and there will be music and national press ads. s and ILR radio advertising will run in conjonction with promotion through student venues Ads will run in Kerrangl whh Virgin, MétalHammerwhith HMV and Terrorizerwith Andy's. al press ads are backed by nationwide posters, displays with retailers and a mailou Advertising will run in the music press in conjunction with HMV. There will be ads in the music and national press to Lie in with the band's 35-data tour. Ads will run in the music, national and style press and there will be posters nationwide. Extensive music and national press ads are backed by posters and in-store and window displays. There will be music press advertising and ads on ILR stations plus in-store displaysi ' Ads will run in TTie Wire. MWf and Melody Maker. A national TV ad is backed by extensive music press ads, nationwide posters and in-store support There will be ads in MixMag, Muzik, i-D, Sp/r/t Jockey Slutmi Magic Feetto support this album, Advertising wili run in the music and national press and there will be radio ads on Classic FM. Channel Four and ITV ads will be backed by radio ads on Kiss, Capital and selected ILR stations. m ITV, Channel Four and selected satellite stations backed by ads on Kiss and Métro. TV advertising will run on Channel Four, Sky and selected ITV régions with radio ads on Virgin and XFM. Classic FM, Melody and Heartandïn Superpionkand Gluck On High jn Channel Four, selected ITV régions and Sky One. Ads will run Extensive rr andCapi tisingisba ed by posters on the Glasgow Underground. 
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M PEOPLE 

HAVE M PEOPLE OUTGROWN THEIR CLUB ROOTS? 

..9î 
DJ Paul Oal balance-they 

Although M People atotalrespectforM-People-DJsfrom downpiaytheimportanceofthePeugeotad producerswhogetboredandgoontodo established themselves on the myself and Pete Tong right down to the DJ at backed by Search For A Hero in maintaining something else. M-People are unique in that back ofthe bouse raovement, the local Ritzy who will be playing their new their profile overthe past 15 months. The ad they not only have terrifie songs but are also a they've now outgroyyn stuff." finished in the top fiue of a summer poil ofthe great live band." Oakenfoid adds; "Before M- clubland. Aftertheir 1993 Mercury Music Prize British public'sfavourite campaigns and People the industry knocked dance and said œnfold says, "They've struck a success with Elégant Slumming, the band's began a new run on Saturday (131, there were no dance acts. They proved them 've been on the club floor and market continued to extend beyond the club Manager Lindsay Scott says, "A lot of:, wrong and it's down to Mike Pickering's coramercially too. There's still crowd. In fact, their management do not dance acts turn out to be a couple of vision." 
flrtist; M People Project; Single/Album Label: M People/BMG Songwnters: Pickermg/Heard/Small/Ferry Studio: The Strongroom/Ridge Farm/Chun King, NY Producer: M People Publisher BMG A Music/EMI Music/EMl Virgin Music Released:Sept22/0ct 13 ' j 

STEVE LAMACQ ON A&R r^É 
itturns out I spoke too soon about some of the bands mentioned in last week's CMJ dominated column (written, by the way, in the lobby of the Paramount Hôtel, which seems to be one of the few places you can still smoke in New York). No sooner had the US press arrived giving US big beat outfit Crystal Method a resounding thumbs-down, than they start slaying audiences left, right and centre, and are proclaimed as America's great dance hope. Or as one panellist atthe CMJ A&R panel told us, "They are a test case for this sort of dance music in this country." That was one of the few interesting things to waft through the restrained air atthe CMJ's Lincoln Centre 

HQ. The other highlight came courtesy of one ofthe audience, during the end-of-session question time. Dressed in post-grunge gear and sounding genuinely concerned, he said, "Um, l've heard that A&R people onlylistedto the firsttwo seconds of a demo [uproarious, knowing laughter round the hall], Well, um, you see, our songs BUILD." Priceless. Or maybe you had to be there...Though corne to think of it, why do we always go to these A&R panels to hear,forthe most part, exaetlythe same things said over and over again? There's always the man who asks about the bestway to send a demo to an A&R department' the band who wantto know if cassette oackaainn 

is important; and the guy who asks a question, just 
sohe can followitup with I  a cheap plug for his band Beany & The Hats who are playing downtown later-laminates accepted. Oh for the days of Tony Wilson's séminal New Music Seminar panel 'Wake Up America, You're Dead'.Jn ail, not a bad CMJ, but it lacked really exciting US bands. And some ofthe UK groups were tucked away in unfriendly venues. Isn't it about time someone m the UKtookon a rôle promoting British bands at seminars? There are probably 
numerous technical and political difficultés invo ved, I m sure, but it's worth a thought. 

JSIC WEEK 20 SEPTEMBER 1997 



WITH MILLIONS 
□ F POTENTIAL CUSTOMERS YOLTRE ON 

YOUR OWN IF YOU DONT GO SOLO. 

r -M 

SOLO is the new débit card 
from Switch. 

It's based on the same tried 
and tested technology. 

And from July, it will bring in 
a whole new génération of 

débit card hoiders, 
ail ready to spend money. 

If you're a Switch merchant, 
your bank will contact 

you with more information 
on how SOLO could 
benefit your business. 

With 8 million SOLO card 
hoiders expected 

within 3 years it's not 
an opportunity you can 

So why be on 
your own when you could 

be going SOLO? 

r 

IT'S TIME TO GO SOLO 
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