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Se.tr a LtSset of releaseTit:Sd^utin the market. "This year bas been incredibly 

and Be Here Now by 

McCartney kicks 
off HMVrelaunch Sir Paul McCartney, whose last PA in the UK was at Brian Epstein's Liverpool music shop 35 years ago, is heading an ail-star line-up to mark the £5m relaunch of HMVs Oxford Circus store. McCartney wUi officially reopen 
Thursday (15), klcking off two weeks of signing sessions and per- formances by more than 20 artists. Pulp are schedulcd to DJ in the store at 6pm on the same day with Finley Quaye, Super Purry Animais, 3 Colours Red and Status Quo aiso duc to take part. "We've never done anything like this over such a long period," says HMV West End divisional manager David Thomson. The former Beatle's links with HMV go back to May 1962 when Epstein used a sraall cutting room in its 363 Oxford Street branch to cou- vert demo tapes of The Beatles to dise. "He just docs not do these sorts of appearances," says Thomson. As part of the célébrations, McCartney will be presented with a Composer of the Century award by HMV group chairman and ceo Stuart McAllister to mark the fact he was voted the favouritc artist of HMV: 
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5 Latest plans for Sound City 

12 Conner Reeves; blue eyed soul 
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Candie '97 prompts shares first 

first time. The chart company 1 statistics excluding the Elton John sin- gle in addition to its full set of third by the six-week chart-toppin quarter figures to show the underlying Missing You by Puff Daddy market trend, The " ..... . . preparing to incorp 

with 14.4% and 

ns, fmishcd while Virgin camt But figures excluding the Elton John the trade delivery figures in Noveraber. single place Arista on top wi CIN charts director designate Omar Maskatiya says, "The Elton John single third with 6.7% and Men was so massive it was going to skew the place with 5.3%. 

period gave Virgin ith 6.9%, the top slot with 9.0%. Oasis's album Be Here Now, the ggest-selling LP of the period, pushed reation into second place with 7.3% Columbia 
• Full détails nextweek 
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Goldsmith keeps îttight 

to give Innocent an edge 
by Selina Webb 

The former RCA managing director ended three months of enforced "gar- dening leave' to take up his position at Virgin on October 1, and last week out- Hned his philosophy for the label. Artist development is high on Goldsmith's list of priori ties, and Sony's S2 opération is described as a blueprint for his seven-person team. "What l've got here is an environ- ment that I desperately wanted, with A&R and marketing people that get on ail working in the same place. That will 

music policy, with head of marketing John Paveley's experience working alternative acts complementing Gold- smith's pop-orientated background. "We are going to work across ail gen- res, but we can't help but have a natur- al leaning towards music with chart potential," adds Goldsmith. "Pop pro- jects which mean somothing, targeted effectively, well thought through and with stars at their core will definitely play a big part in what we do," In the short term, howe\ 

alis Musi 
roster of five by the middle of 1998, Goldsmith reveals he is also consid- ering some marketing-led projei underpin the business. "Running along- side the artist development we are look- ing at one or two spécial projects which will help us offset the fact thr haven't got any catalogue. They be that sexy, but will help bring i 

will b< n the m 

that possibly we wouldn't have in larger Company," he says, The label will have a broad-base 

is Inno- ds. The label's début release will be a club track scheduled for early next year. Innocent will also handle UK releases from the Virgin-owned Astralwerks label, whose roster of leillield acts will continue to be 

it has il Iding r 

Goldsrr dependently. 

Virgin's Harrow Goldsmith stresses there will be strong links with its parent, "We'll be wor ' with central sales, promotion, press 
Goldsmith admits, however, thaï departure of Ray Cooper and Ashley 

ment. "I was really looking forward t 

Waterstone bid would 
ditch Virgin OurPrice 
Bookshop takcove Virgin Our Price Waterstone's i leaked ai 

r Tim Wa .r WH Smith includes the sale of the nerged last week, tone's plans to offload the music retailer i he conducted a sériés of confidential meet- rsuadc Smiths shareholders to back a second 
was rcjected by Smiths at the end of September. If Waterstone's bid is successful, it is expected that Richard Branson's Virgin Group, which owns a 25% stake in Virgin Our Price, will mount an offer for the 

Virgin Group c 
after making an m 

.r Will Whitchorn s: s control of Virgin O ssful bid for the chai] 
id for Vi ested rgin Our Price," he says. "We n acquiring the chain and as would have to be approached existing shareholdt if Smiths decided to sell." The fate of Virgin Our Price now lies in the hands of Smiths' board. It is being urged to reopen talks with 

stone's new bid has been modified to ease investors' concerns about the high level of borrowing. Smiths chief executive Richard Handover and chairman Jcremy Hardie were unavailable for comment. 

'0. 

Epie is aiming to match the huge European success of V Jane in the UK after the Cameroon singer's potential w olidaying executives. Epie MD Rob Stringer and Sony < eo Paul Burger heard Madiko's hit while visiting Franc ingle has already topped the chart and sold 1.4m copie on lley sa\ larity has 

Universal lures Epie A&R man 
to build new label's UK roster 
Epie A&R manager Alfe Hollingsworth is moving to Universal/Interscope to help forge the A&R strategy for the 

Hollingsworth, who has been at the Sony label for more than two years and worked with artists such as Mundy and Agent Provocateur, joins as senior A&R manager - effectively number two to Universal/Interscope général manager Mark Crossingham. Crossingham says Hollingsworth has the background and knowledge to build a crédible UK roster from scratch. "l've known Alfe for years and think he has exceptionally good taste in music," says Crossingham. "He's gained valu- 

labeî'was crealeTfoHowing tl to split Universal into two, move will give him a rare of to start with a clean sheet. currently only two UK signii 
Hollingsworth started ' 

by Epic's managing dire Stringer. Prior to that head of promotions at Sony S 
Atomic 

niversal autumn spotlighl, page 8 

Virgin hopes Evans 
wili extend contract 

despitc the station's uncertain future. A Virgin insider says the liraited deal 
still to rule on the merger between Capital and Virgin. He says, "We couldn't make the décision for Capital in case the MMC allows the deal to go. Then it wouldn't be our décision to 
to tie in someone of his calibre. If the ea .0eSn

n®°hri°
UE , 

Form ■eakfast te drive Virgin. The pair, who havf te station for four years ;w show today at 4pm. 

NEWSFILE 
Manley quits Virgin Virgin Records fl&R manager Rob Manley, whose signings included the Chemical Brothers, has left the company atter 10 years. Manley, 32, started as a club DJ hefore moving to A&M as club promotions manager, a rôle which saw him help set up the Breakout label. He was appointed as head of club promotions at Virgin in 1987, initially working within the AVL group of labels and with acts including Soul II Soul. 
Gold Channel status boosts dotmusic Dolmusic - Music Weeb's sister internet service - registered a 20% increase in traffic last week as a resuit of its sélection as a 'Gold Channel' on Microsoft's new version of its Internet Explorer web browser. Inclusion as a Gold Channel means that a site is effectively "hard-wired" into every copy of the browser. Microsoft has revealed that more than 1m copies of Internet Explorer were downloadod in its first two days of release - a record in the company's history. 
Warner Chappell clinches Eternal deal Warner Chappell has signed Eternal to a Worldwide deal. WC général creative manager Sas Metcalf, who was responsible for negotiating the deal, says the aim is to develop the trio's recording and songwriting talents on hoth sides of the Atlantic. Eternal were previously signed to EMI Music Publishing as songwnters. 
Simone sets out plans for Geffen A&R David Simone, Geffen's newly-appointed head of A&R, says one of his first jobs will be to broaden the appeal of the US label. "We have a réputation for having an alternative focus, but that is notthe whole story," says the British-born Simone, who quit as président of PolyGram Music Publishing earlierthis month. "You can't just be hip. l'd love to have our own Celine Dion." 
ITC sets date for Cook response The Independent Télévision Commission expects to publish its response to the three complaints it received about Roger Cook's two-part investigation into the music industry in early November. The ITC revealed in letters to Bard, BPI and CIN last week that it would not be upholding the complaints. 
Oasis lead Q nominations pack Oasis, Chemical Brothers, Beck and The Verve are among the acts nominated for the eighth ÛAwards taking place at London's Park Lane Hôtel on November 4. The awards will feature on Radio One on the same day and will be televised by VH-1 on November 7. 
The Violin Player Vanessa-Mae's The Violin Player has sold 3m copies Worldwide and not 1m as reported in last week's Talent pages due to a transcription error. 
Oasis notch up more platinum ^ 1 Oasis'(What's The Story) MorningGlory? was BPI | certified 13-times platinum by the BPI last week. Other platinum awards went to Queen's Made In Heaven (x4), Elton John's Love Songs (x3), theRomeo& Juliet OST and Chumbawamba's single Tubthumping. Gold awards were won by Blackstreet's Another Level, Mary J Blige's Share My World, Erykah Badu's Baduizm, Océan ColourScene'sMarchin'Already, Janet Jackson's The Velvet Rope, Billy Ocean's LI.F.E. (Love Is Forever), Backstreet Boys' Backstreefs Back, finley Quaye's Maverick A Strike, Portishead's self- fitled album, Dance Nation 4 and Big Mix 97 Vol I, and the Oasis single Stand By Me. There were silver awards for Chris De Burgh's The Love Songs, The No 1 Line Dancing Album and the single Stay by Sashl. 
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COMMENT 
Sugar and Spice and ail things nice My gut reaction to the spate of Spice Girls marketing tie-ups? A resounding yuk. The succession of 
endorsemenb corne across as tacky and horribly unabashed money-making exercises. Butthen fm not an eight-year-old kid and ail the indications are that eight-year-old kids, the real Spice Girls fans, don t think ton deeply ahout these things. They can't get enough of Geri and co, and if that means spending their pocket money on chocolaté or fizzy drinks as well as records, no matfer. It's ail too easy to be high and mighty about such overt commercialism, but Spice Girls have always been an up-front act, and their record Company has 
never made any secret of the fact that it is out to maximise the girls' potential. At the start. the clear implication was that meant acting fastto explore every avenue; Spice Girls may not he around for very long. I doubt they will be particularly enduring - they couldn't keep up their current work rate indefinitely for a start- butthey ve already lasted a lot longer fhan many people would have predicled. And their new album confirms it s far from heing ail over yet Against the odds, Spiceworld is another collection of perfect, charf- bound pop songs. For this we should be applauding Spice Girls, not griping because everyone wanls a slice of their incredible success. 
Elton deserves market share crédit There's logic in CIN's décision to produce market share figures without Elton John's phénoménal Candie In The Wind '97. B.'it it would be wrong to treat these as anything more than an indicator of underlying market trends. The officiai figures should reflect what actually happens in the market, not a vague kind of "what if ". Mercury and PolyGram have done the work on this single, and they deserve the market share which it has el- Selina Webb 

PAULS QUIRKS 
Majors are listening at last Sepfember lurned outto be many retailers' busiest month of the year. The Elton phenomenon and the relurn of the student population, along with some great new releases, have meant that ail our staff have been under constant pressure for weeks. Add to this dealer roadshows, playbacks and gigs and no wonder some of us oldies are beginning to wonder if weTI make it through another Chrislmas. But there is light atthe end ofthe tunnel. At the recent PolyGram and BMG roadshows the guestion-and- answer sessions allowed dealers to air their views. For many dealers it was the first fime they had been ahle to have their say. What impressed me was the way the companies handled the criticism. PolyGram has already reviewed and improved ils Autumn campaign, and BMG has drawn up a list of action to lake before ils next présentation at London Music Week. It seems that ail the major companies are trying to catch EMI, whose weekly Po/se magazine has become essential reading for ail our staff. Any company hoping to match EMI should look at the quality and , and copy the idea as fast as it can. 

Retail debate is past its sell-by date A quick trip to Glasgow for tire In The City retail debate allowed me to have a head-to-head with Asda's Steve Gallant about the damage supermarkets are doing to the traditional music stores. Nothing new came out of the arguments and I decidcd afterwards that this was going to be the last tinte 1 look the ITC platform on this particular issue. I think more can be done face-to-face with our suppliers, and judging from the audience reaction everyone in the music business knows the ire anyway. The only thing supermarkets evcr break embargoes! Paul Ouirk's column is a porsonal v/ew 

BMI praises UK strength 

as actsboost US profile 

The growing strength of UK music in America was highlighted atThursda/s (9) BMI awards dinner which saw Seal and Noël Gallagher grabbing top prizes. Seal's continuing popularity in the US was confirmed at the event at Lon- don's Dorchester Hôtel when he won the Robert S Musel Award for the most per- formed BMI/PRS song of 1996 for Don't Cry, published by Perfect Songs. His 
scooped the same award for his song Kiss From A Rose. WEA head of international Hassan Choudhury says the win shows Seal's status as a global artist. "It proves 
ciation for S^eaï andhis work.^e's^ot that massive crossover appeal," he says. Oasis's impact on the US was recog- nised aller Noël Gallagher won the Col- lège Radio Song award for Champagne Supernova, published by Création Songs/Sony/ATV Music, as well as pick- 
and Don't Look Back In Anger. 

■egaeEiaanïBiEMEaZîn] Th„ «M, ^rHs dinner lactThursday saw Osboume and John P Tha BMI awards dinnar lastThursdays-.- pop awards being presented for Blessed and You Can Make History (Young Agami by Elton John and Bernio Taupin (publishers PolyGram Music Publishingl, Champagne Supernova and Don't Look Back in Anger by Noël Gallagher (Création Songs/Sony/ATV Music Publishingl, Children by Roherto Concina (Warner Chappell Music), Don't Cry and Kiss From A Rose by Seal (Perfect Songs), Glycérine and Machinehead by 'in Rossdale (ACME/Mad Dog Winston), uruw Old With Me by John Lennon (BMG Music), Perry Mason by Zakk Wylde, Ozzy 

Osbourne and John Purdell (EMI Music Publishingl, Ready To Go by Tim Dorney, Saffron and AndrewTodd (Notting Hill Music), See You On The Other Side byZakk Wylde, Lemmy Kilmister and Ozzy Osbourne (EMI Music Publishingl, Whafs Love GotTo Do With It by Graham Lyle and Terry Britten (Good Single Ltd/Hornall Brothers Music Ltdl, Wrong byTraceyThorn and Ben Watt (Sony/ATV Music Publishingl, You Gotta Be by Des'ree and Ashley Ingram (BMG Music Publishing and Sony/ATV Music Publishingl and You Still Touch Me by Sting (EMI Music 

Frances Preston praised th British songwriting and highlighted its impact on the US. "The UK is a source of inspiration which continues to grow year after year." she said, 
night was EMI Music Publishing which 
worldwide publishing deal with the 

work. Just behind was PolyGram Music Publishing, whose rep- résentation inciuded eight awards, five for Elton John and Bemie Taupin 

4AD s Dcath To The Pixies was expected to eoter (he albums chart at two positions on Sunday (12) after the label became the first to fall fool of the new chart rulings on album formais. The album, released last Monday (6), was on course to appear twice in the Top 30 aller 4AD produced a 17-track CD alongside a limited édition del standard CD and a 21-lrai new chart rulings, of the year, sales ofdi album can only be co 

irsion, CIN 
says Ihe albums had to ho treated separately. "Ifs not idéal, but at Icast they get double exposure," he says. 4AD marketing manager Dan Coxon says, "This is a grey area, wbich caught us out. But we weren't trying to exploit 

ntact CIN if they an a says lai 

Cerberus pians DIY albums 
with Virtual Pressing Plant 

High Street stores within i minutes. The System is designed to 
tic idea," says thoshop'i ■'* """",.d£1 DiJkson. "People will be able to 

îp vîSPPasasBg around' JanuarY and Gary Cor- around bon. head of marketing at Cerberus Central, savs the , n T, voiled a smaller record « "15! cWl1 aUow 

Plant software to fit inside ordinaty ihops. It already has plans to install the service in Manchoster's Cybercafé, 
md inlllallfrorTkbeTs suchl! 

ontlyhr ;h they d 
remet Si" C'irbei'us is. 'aunching an 

after Web Media split Music industry website designer Tony lartin left Web Media on Thursday (9) i sel up a new company after a dis- ïreement over the group's strategy. Martin, who sold his Music Network impany to Web Media 18 raonths ago, plans to start a new company - Music ork Stratégies - and take his exist- 
They th him include Portishead, Sony^UK. React Music and Clubnet. " lartin says the split follows a deteri- -.-"i.o" ln hls relationship with Web 
0 We^Me^" baMuse l'wanted t'o take m the music industry and they gave me 1 liigher profile and Ihe marketing mus- le to do that," says Martin. Martin's now i in Manchester. ► WARfJERREFUCTSONflMIXEDYEAR.pep 
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Echo opens its doors for Sound City 
Echo is moving its offices to Oxford Sound City, meanwhile, hus The gig programme starts on 
Sound City and opening its daily and the final line up of acts for the alongsidc headliners Slccper, dccision-making meetings to the event, which takes place between Embrace and Spiritualized include public. October 25 and November 2. Hurricane #1, Radish, Cable and Echo production manager Dan Deputy controller of Radio One Ultrasound. Thèse will be broadeast Chaytor says a number of phone Andy Parfitt will begin the sessions by Radio Onc's Evening Session Unes will be installcd in the label's with an introductory speech at the throughout the week, temporary offices and the compa- Oxford Union on October 27. Hc will Director of BBC Radio Matthew ny's heads of department plan to be followed by the BPI's Fiona Bannister says the Sound City pro- conduct a séries ofscheduling.A&R, Haycock, Nudo Records' David gramme is one of the most impor- marketing, légal and design meet- Laurie and Nigel McCune of the tant events for the station. "It's the ings on October 28 and 29. "It won't Musicians' Union offering a guide to big thing we do every year which is be fabricated," says Chaytor, "These the business with an Around The part of our commitment to broad- are the normal things which wc Music Industry In 80 Minutes dis- casting live music. No commercial 
anyone can wander in to have a lis- will be more than 20 other sessions could broadeast this amount of live ten and possibly learn something." and workshops during the event. music," he says. 

Music takes back seat 

as Lord Levy sells M&G 
by Robert Ashton 
M&G président Lord Levy, the 
Labour's working peers in this summer's honours list, is taking a back seat in the music business after selling out to BMG UK and US-based RCA Records. Levy, who founded M&G in 1993 aller a four-year sabbatical from the industry working on charity and community pro- jects, bas already enjoyed a li relationship with the BMG group: New York-based RCA has licensed M&G releases for North America, while BMG International has licensed product for the rest of the world, excluding the US 

Under the new deal, M&G and its sis- 

• becomes charity organiser and fundraise • launches M&G in 1993 ir in 1997 
include Lemon Sucka, Antarctica, Aurai Axis, Bamboo, Jhana, Contact and Jai. "We are going to décidé who is going to look after the acts, either BMG in the UK 

"There'sno'doubtth 
•al council for BMG Entertain- c i one of the architects of the s the group will divide up i ister of acts, These currently c is stepping 

tionship with BMG and RCA, a very naturel scénario," Lev/s move was anticipated earlier this year by some commentators who predicted he would release the reins at M&G when he took up his seat in the House of Lords. Schoenfeld also suggests the move has been on the cards sinco the BMG licensing deals were struck nearly three years ago. "It was just a question of 
However, Levy is not relinquishing his 

ly. He still retains a 100% interest in his 

Although Levy has i low profile in the music business, hc appointed deputy chairman of the BPI 1986. He was also respons lishing the British Mr Trusts' Man of the Year dinner - nr regular feature in the industry diary 

Bala and Story move up 
asPrestonactsatBMG BMG chairman John Preston has promotcd three 
seen nine staff leavc the major. Opérations director Ratnam Bala has been named chief operating ofificer with additional responsibility for sales and IT, while BMG sales director Richard Story has been promoted to take on Ireland alongside his existing rcsponsibilities for sales and video. Simon Robinson, who recently retumed from BMG's US Com- pany to bccome RCA's commercial director, has been named finance director for the UK Company, reporting to Preston. As part of the changes nine staff have been made redondant from BMG's business affairs and finance departments and from Arista. "We have been refocusing our business as a resuit of the changes which have taken place both in the market and within BMG," says Preston. "We have taken advan- tage of the opportunity to strengthen oui- organisation by giving key players more rcsponsibiUty, as well as tightening up the organisation because the business only gets more compétitive." BMG has been the subjcct of considérable spécula- tion in récent months following scveral high-profile departurcs, ineluding that of RCA managing director Hugh Goldsmith to Virgin. His replacement is expectcd 

Sash! was on target yesterday (1Z| to become the first artist to jcore three number two singles with his first three releases with the chart début ofStàyîèaturing La Trec (pictured right). To capitalise on the singles' success, Multiply is launching its first full-scale promotion, campaign for Sashl's Ifs My Life - The Album. The télévision and radio campaign will begin next Monday (20) and runs until Christmai taking in national advertising on Channel Four and Sky along with at on Capital FM and Kiss 100 FM. 

NEWSFILE 
Chumbawamba release postponed EMI is postponing the release of Chumbawamba s second single from November 3 because of the Worldwide success of the group's Tubthumping. The début single is still selling around 70,000 copies per week in the UK and this week entered the Top 20 ofthe Billboardchart EMI will now release the second single, Amnesia, atthe end of December. 
MTV involved in new venue MTV is linking with Robert Earl's Planet Hollywood group to create a new live musîT?venue and restaurant complex in Eeicester Square. A spokesman for Planet Hollywood says the group is developtng the Swiss Centre site, although he says détails of the plan are still under wraps. MTV in New York refused to comment. 
EarlystartforSpiceGirls' Life Five record retailing chains and one supermarket are opening an hour early today (13) to meet the demand for Spice Girls' Spice Up Your Life. Virgin Our Price, Andys Records, Sam Goody, Tower's Piccadilly store and Tesco will ail open at 8am. 
Tring abandons takeovertalks Tring International called off several weeks of takeover talks with an unnamed Company last week after failing to reach a compromise on price. Financial director Steven Porter says the budget group had an obligation to shareholders ta listen to the offer. 
New recruitsforHMV HMV is appointing Nilesh Patel to the newly-created rôle of product supplier manager reporting to product director David Roche. Meanwhile, home shopping service HMV Direct has appointed Britannia Music Club marketing manager and head of repertoire Ziggy Rokita as marketing manager. 
Select Music founders sell up Two of the founding partners of classical distributor Select Music, managing director Graham Hayson and executive director Fergus Lawlor, have sold out tlieir half share in the business to Klaus Heymann - the owner of Naxos, one of the labels distributed by Select. Hayson and Lawlor, who had 30% and 20% stakes in Select respective ly, set the company up six years ago with Heymann, who in addition to running Naxos also took a 45% share in Select. 
Studio Sound sponsors APRS award Miller Freeman's Studio Sound magazine is sponsoring an award fortechnical achievementatthe Association of Professional Recording Services (APRS) 50lh anniversary dinner on November 4. The award recognises achievement by an individual or company. The ceremony takes place at London's Royal Garden Hôtel. Tickets are available from APRS on 0181-975 6218. 

National, Régional & Student PR 
PROBABLY THE FASTEST MUSIC PR OUTSIDE 

Bassett, Kat, Ashley or Rachel el: 01223 8801 II Fax; 01223 882276/77 Iding, High Si, Cambridge, CEI SDH ^ ^ ^ H0MEGR0WN TALENT TOPS UNIVERSAL'S AGENDA-p8 ► [> [> ^ ► 
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Big names préparé for action as 

Warner reflects on a mixed year sales so far for Enya with her first best 
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This Christmas! 

100 Popular Classics 

_ Jiesf Lovcd Works of thc Gftat Composcrs 

ORIGDfALRECORDOfGS 

THE BLACK BOX OF JAZZ 
Dealer Price £6.12 

Dealer Price £4.43 
featuring Dave Brubeck, Dizzy Gillespie, Thelonius Monk and others... D1GITALLY RHMASTERED 

100 POPULAR CLASSICS 
Dealer Price £6.12 

Dealer Price £4.86 Best Loved Works of the Great Composera DIGITALLY REMASTERED 

IRISH FOLK FAVOURITES 
Dealer Price £6.12 

Dealer Price £4.43 
featuring The Dubliners, Finbar S Eddie Furey and others... DIGITALLY REMASTERED 

SOUNDS OF THE 70s 
Dealer Price £6.12 

Dealer Price £4.43 
featuring T. Rex, Status Quo, Bonnie Tyler, Joe Cocker and others... DIGITALLY REMASTERED 

Castle - making sure Christmas packs a punch! 
Order now from your Castle représentative or call BMG Distribution Tele-sales: Tel 0121-500-4017 
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JIMIHENDRIX: South Saturn Delta - MCA (Ocl 20). From Olympia Studios in London to Hendrix's own Electric Udyland Studios in LA.this 15-track compilation provides rare and previously unreleased material. Highlights include différent mixes of Ail Along 

Bleck Grapo are once again set to be all- conquering wilh the releaso of a video, The Grape Tapes (Oct 27) and an eagerly anlicipated second album Stupid, Stupid, Stupid (Nov 10), on Radioactive. A heavy marketing assault will kick in with a two week radio campaign on Xfm and Piccadilly.accompanied by wide ranging press ads and nalionwide posters, The firsl single, Get Higher (Oct 20) is currently on Radio One's A list and will be reloased with a limited CD 2. 
10,000 MANIACS: Love Among The Ruins - Geffen (Oct 13). The vocals of long time collaborator Mary Ramsay enhance this country flavoured set. A heavyweight press campaign will span Time Oui, The Guardian and The S/g Issue, aiong with co-op ads in Q and Mojo. Wide ranging PoS will include frei 

; UK sales of more than 110,000 units. A ; national tour and press coverage will e i provioe reneweo impetus tor 1 FORESTFORTHETREEStFon 

BOBBV BROWN; Forever - MCA (Oct 27). i Brown's upbeat, soulful vibe has moved with the times on this first solo outing in five years. 
i from K-Klass, Marley Mari and Loop Da Loop, will sustain the impetus in November and be ; assisted by coverage in The Observer, Vox, j Gchoesand Touch. CHICO DE BARGE: Long Time No See - Kedar Entertainment (Oct 20). An accomplis 

; (Oct 27). The third single from her album i Baduizm which has sold more than 100,000 | units in the UK. Press adswiil susfam har ; profile and stoke anticipation for next years AWESOME: Rumours, single-Umversal (Oct 
27) The first phase in a campaign to launch the four-piece, London boy band. Coverage m the teen press will pave the way for more singles and an album nextyear. SMASH M0UTH: Fush Vu Mang - Interscope (Nov 3). With their single Walking On Sun (released today, Oct 13) already hitting the airwaves, UK success beckons for the innovative American four-piece. Imminent gigs and TV appearances will take their 
RAKIMiThe 1811) Letter- Universal (Nov 3). The iegendary rapper's first album in five years willinîtially be available as a double CD, featùring flis greatesthits. Sales will be built from the speciaiist press, but there is promising potential for crossover. BB KING: Deuces Wild - MCA (Nov 3). The blues man's best-loved dassics are given a i new edge with help from Mick Hucknell. The t Rolling Stones, Eric Clapton, D'Angelo and j Heavy 0. Strong packaging and PoS will help 
OCEAN COLOUR SCENE: Better Day, single- MCA (Nov 10). The band's number one album intheNuClassicSoulmouldfromthe i Marchin'Already promises tome "" ^—'•t-.i.D—- -i-- 1 griponthechartwiththehelpofthisthird single. Live dates in Glasgow, London and youngesl member of the de Barge Speciaiist magssuchas Echoes, Blues S Sou/and Tboc/rwilltargetthe core market. ERYKAH BADU: Apple Tree, single - MCA 

Scandinavian popsters Aqua release their début single Barbie Girl this week, followed by an album Aquarium on November 3 (Universal). The foursome have so far notched up sales of more than 1m units oulside the UK and look setfor teen market domination with the help of keyTV slots and coverage in Smash Hits, Top Of The Pops, More! and Sky. 
NO DOUBT: Sunday Morning - Trauma/lntercope (Nov 17). Another radio- friendly track from the quartet's hit album, Tragic Kingdom, which has shifted more than 
SANTA CRUZ: Way Out - MCA (Nov 17). An assured and haunting début from the Bristol band who have been variously compared with The Stone Roses, Nick Drake and The Bluetones. A press campaign and co-inciding 

hebeginning of nextyear. I Complîed by Karen Faux 

Homegrown talent tops agenda 

as Universal gears up for 1998 
Universal has enjoyed steady success this year with number one singles for LL Cool J and No Douht and a clutch of Top 10 singles and albums. This final quarter will, nonetheless, be a testing time for the nascent MCA/Geffen and UniversaWnterscope imprints and their recently-installed bosses. Both labels, which were formed when Universal changed its corporated structure at the end of July, currently rely heavily on US-signed acts. While this provides a welcome and ready 

predicting Mar 
Shoals. y 

He also reveals the OCS success is helping fuel a growing confidence in the label, which can stiU only boast a handful ofUK-signed acts in Flyscreen, Santa Crue and Electrasy. "For everyone to get a number one album is a reai morale booster and I think it can iead to people becoming more creative on projects," he says. OCS's profile in 
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STEVE LAMACQ ON A&R 
3oxes. Ifs an alarming newfad. Bands have started sending their démos out in oversized boxes. Hardly a week goes by now without a monstrous cardboard construction turning up at Radio One, which bas probably been through the BBC security check aboutfour times en route. I mean, shoebox-sized things you can just about deal with, but lately l've had a video recorder-sized effort, and in one case the boxthat someone bought their kettle in. Everytime ifs the same scénario. I arrive in the office to expectant questioning from the rest of the open-plan: "Go on, open it, what do you think it is?" Ifs a demo. No really. if II be a load of ripped up paper and bits of cardboard and right at the bottom they'll be a demo tape. And sure enough...Apart from the disappointment 

thatthis causes round the office, what are bands going to do when their kettle goes wrong and they've got nothing to take it back to the shops in? Anyway, you can hold off on the box front (even ones in Christmas wrapping paper), at least until December when we're going to getthe entire Music Week staff in for a giant game of pass the parcel...Meanwhile, have you noticed how you can tell where a band cornes from, just by the way they look? (which is why there's nothing worse than someone from Norwich trying to pass off being from Manchester), Blooming Cellar, whose single Purity Teen is a pretty thing, look like Walthamstow High Street with a bit of late Eighties Leytonstone pop chic thrown in. The singer could be a bit of a star 

with his slightly faraway stage presence-and their pB| gig atthe Laurel Tree featured a few nicely bittersweet sparklers which sound quite neat in the autumn,..EIsewhere, rumours are thatthe deal offers have started coming for Disco Pistol following another recent London show. And there's interest in the great Arab Strap whose début single, The First Big Weekend Of The Summer, was picked up recently for a Guinness ad. The Strap, currently with top ranking Glasgow indie Chemikal Underground, are being chased by a go-ahead London-based label which has corne underthe spell ofthe band's wry, lo-fi narratives. 
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CONNER REEVES 
WRITING TALENT EARNS NEW UK SOUL BOY A DEAL 

I Mariah Carey mayjust have been i plugged by the blue-eyed soul singer from Peckham, Conner Reeves. Reeves bas proved an exceptional find for bis record label Wildstar - a new venture between Capital Radio, Wildlife Management and Telstar Records - wbich bas developed in tandem with its only artist. His début single, My Father's Son - wbich reached number 12 in the UK charts in Augut demonstrated it had a singer with the a cross into the black R&B market. But Reeves is in fact a prolific songwriter wl has written for the likes of Tina Turner, MN8, Brand New Heavies and Carleen 
Wildstar A&Rdirec says, ul always get ner [comparisons with] Gc Elton John but there's no doubt about it, Conner Reeves appeals right across the board from 12- to 40-year-olds." Reeves, 26, says, "When people say I sound black, that's the greatest honour for me. I only ever listened to black rausic when I was grou ' people such as Marvin Gaye 

-Arthur contacted MCA and in the end they expréssed interest and I had a deal on the table fro^ A&M. But I didn't want to stay m New York becaus. I was missing my girlfnend and fanuly, he sr— " The phone call that brought him home w^_ \ made by Colin Lester of Wildlife Management, ' who was blown away on hearing a tape of My Father's Son played to him by Rondor, it the time, Lester was in the middle of ing the label with his partner lan McAndrew, and Reeves subsequently became their iirst signing at the end of 1995. He has spent the past two years writing for Wildlife's management charges (Brand New 
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RADISH: Simple Sincerity IMercury MERCJ 498). The maturing alternative rock trio follow up their début hit Little Pink Stars with a punchy Sound of biting hooks and a driving rhythm. □ □ □ □ PETER ANDRE: Lonely (Mushroom MUSH16CD). This is a high-quality baiiad and, although André doesn't possess the strongest of voices, he belts 
»e of fan; 

ther BoffScny: ■s. This I 

Liverpool duo's impressive début, which gently trips through haunting cocktail hourianguidity and includes groovy Tali Paul, Grantby and Mr 
why so many people are tipping the 23- year-old Yeovil lad for success. His voice is sensational and his mémorable 

reacha wideraudience. □□□□ DUSTY SPRINGFIELD: Songbook IPolyGrara 552863-2). Dusty's versions of 10 Bacharach/David and 12 Goffin/King songs comprise this collection, including five of her biggest hits and an ■ ing of This Girl's In 

ANGIE STONE AND DEVEAUX; Everyday (Arista 74321535142). Corabining the talents of Angie Stone, D'Angelo and Gerry Deveaux, this is a soulful, mellow track which looks set lo do well in the Top 40. □□□□ ECHOBELLY: Herc Cornes The Big Rush (Epie XPCD2205). Aller the disappointment of ~ World Is Fiat " 
or the fortheoraing album, BECK; Deadweight (Geffen WGFSTD2293). Beck kicks back with a Latin- influenced track bearinghis trademarl mix of indie, rock and folk. Taken from 

ALAN JONES 
The mellow sample that underscores both 2 Pac's I Ain't Mad At Cha and Blackstreet's Don't Leave is lifted from an old DeBarge track. The briefly popular famiiy group disbanded a long time ago, but leading luminary Chico DeBarge returns in style with his new album Long Time No See, from which the outstanding track and first single is Iggin' Me, a delicious slab of slow burning funk, on which Chico displays the same assured style and passion as The Artist, right down to the sweetfalsetto. Tasty instrumentation, including funky blues organ bleeds, add substance to a delicious confection...Status Quo have been the subject of hits compilations before but never one as complété as WhateverYou Want-The Very Best Of Status Quo, a new PolyGram TV release that crams 40 of the riffsters' 52 hits MUSIC WEEK 18 0CT0BER1997 

TALKING MUSIC 
onto two CDs. Arranged chronologically, and running for over two-and-a-half hours it's a fan's dream. It's a tribute to their staggering success that so many of their lesser hits had to be omitted...The Corrs sell records in copious quantities ail over the continent, and their clean, mélodie MOR is beginning to find more admirers here too. That's a trend likely to continue with Only When I Sleep,a classy and sonically pleasing ballad performed in a style midway between Roxette and Heart. The family's pleasing harmonies are a plus, as is the vaguely Irish fiddling. An invaluable trigger to sales of their upcoming album Talk On Corners...The stunning Soul Food soundtrack album offers yet more evidence of the awesome abilities of Babyface, who helmed the project, writing, producing and playing on 

mostofthetracks. He also appears as I a memberofthe "supergroup" Milestone, which also includes his two brothers from After 7 and K-ci and Jo- Jo from Jodeci. Their impeccably performed single I Care 'Bout You is an objectlesson in soul baliadry, drawing some fine vocals from ail concerned. It is, however, a little stérile, and profaably not a very big hit here...911 will undoubtedly continue their growing string of hits with Party People...Friday Night but the song, loosely based around the loping synth riff from Just Be Good To Me, is insubstantial and old-fashioned, lacking the meaty modernity of rivais Backstreet Boys or the vocal prowess of Boyzone. Still, l'm sure it will do very well. 
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HAMPAIGNS OFTHE WEEK 
ARTISTOF THE WEEK 

ROLF HARRIS - CAN YOU TELL WHATITIS Y ET? Record label: EMI. Media agency/executive: TMD/Gareth Jones. Product manager: Jackie Fisher. Creative concept: Jackie Fisher Rolf Harris's new album, due out next Monday through EMI, is backed by an extensive retail campaign which includes appearances at HMV Oxford Street and Tower Piccadilly. There will also be display packs in-store and Soundsites. EMl's marketing strategy includes TV advertising the album on ITV to target the housewives market and press ads running in Loaded and NMEto capitalise on the success of 808 States remix of Sun Arise. 

COMPILATION OFTHE WEEK 
ALL TIME GREATEST LOVE SONGS VOL 2 Record label: Sony TV. Media agency/executive: DPA/David Swannell. Product manager. Kit 

Buckler. Creative concept: Don Reedman at Focus Ail Time Greatest Love Songs Vol 2 is Sony TV s priority release forthis autumn and the compilation will be backed by a national Channel Four, G MTV, satellite and régional ITV advertising campaign that runs through to December. There will also be régional radio advertising and national press ads. The album, which is due out next week, will be promoted with outdoor posters and in-store displays with selected multiples and 

ARTOT/immABEt THE ASSOCIATES The Affectionate Punch (Polydor) THE CREATURES Ahestiary (Polydor) THE CORRSTalk On Corners (East West) ELVIS COSTELLO Extrême Honey (WEA) ETERNAL Greatest Hits (EMI) ROLF HARRIS Can Vou Tell What It Is Yet (EMI) THE JAM The Very Best Of (Polydor) BILLY JOËL Greatest Hits Vol III (Columbia) SASHIIfsMy Life (Telstar) SLEEPER Pleased To Meet You (RCA) VARIOUS A Life Less Ordinary (A&M) VARIOUS AH My Love Iwarner.espl VARIOUS AH Time Greatest Love Songs Vol 2 (Sony TV) VARIOUS Bonkerslll(React) VARIOUS The Best Antheras... (Virgin/EMI TV) VARIOUS Heartbeat Love Me Tender (Global TV) VARIOUS Huge Hits 1997 (Global TV) VARIOUS No. 1 70s Album (PolyGrara TV) VARIOUS Now Dance 97 (EMI/Virgin/PolyGram) VARIOUS Pacifie State (Déviant) Compiled by Sue Sillitoe: 0181-767 2255 

Octobe 
October October 20 

13 13 October 20 October 20 October 20 

this albumi available for the first time on CD, will be advertised m the music press. Ads in the music press will be used to promote this album, which is available for the first time on CD. Regionafradio ads are backed by music press ads and displays with selected retailers. Ads will run on Virgin FM and there will be retail displays including Windows with Tower. An all-mediâ marketing campaign inciuding national TV, radio and press ads wjll run up to Christmas. There will be advertising on ITV and press ads in «Mf and ioar/edplus extensive support at retail. Ads will run on Channel Four North.VH-l and Sky Sport while press ads will run in l/oxand NME. National TV ads will run on Channel Four, ITV and satellite stations backed by radio and press ads. TV ads will run on Channel Four, ITV and Sky with radio ads on Capital and Atlantic. An ail média campaign, which includes TV advertising nearer to Christmas, will back this album, There vrill be ads in the music press and displays with Tower plus llstening posts vyith Virgin. National TV and radio ads are backed by national press and London Underground posters. National Channel Four and G MTV and régional ITVads are supported by radio and press ads. Régional ITV ads are backed by ads on Kiss, Piccadilly, Key, Galaxy, Viking and other régional stations. Ads will run on ITV and Channel Four and there will also be régional radio advertising. Advertising on G MTV, Sky and selected ITV régions will be backed by radio ads on Heart. Ads will run on Channel Four, Five, ITV, Sky and on Capital, Atlantic and the Pepsi Chart Show. National and régional TV ads wjll be backed by radio ads and press ads in 77ie Sun and Mirror. Channel Four, ITV and satellite ads are backed by radio and teen press ads. 
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THE OFFICIAI UK CHARTS 

etopofthe singk /®)®®>JJg| cnart continues but Candie In The Wind'97 is flickering. Its sales dipped to 274,000 copies last week, still a huge sale for a number one but far fewer than it sold in its four previous weeks at the summit. Ifs still far too 

( SINGLES UPDATE ) Ç ALBUMS UPDATE ) Last week, this columr 

the airplay chart, U2's Please - which peaked a place higher in the sales listings - has climbed no higher than 63 on said survey. While major discrepancies like this still occur from many for Sasliî, however, leavmg th( 
Ç AT-A-GLANCE WEEKLY MARKET SHARE ) 
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S0METH1NG ABOUT THE WAY... 7CANDLE IN THE WIND 1997 ★b 
AM THEMOB 40 CHS 

SUNCHYMEO 
42 raSS AS LONG AS YOU LOVE ME 

ANGELOFMINE 
TUBTHUMPING CD 398/LONCS 398 (n IKNOW WHERE IT'S AT ON HER MAJESTY'S SECRET SERVICE Easiw, 

g, 3 GOT'TIL IT'S GONE 
RAINCLOUD 

/so 32 5 (UN, DOS, TRES) MARIA tO 32 5 RjckyMartin(Blake)MCA/SonyATV/Mi CLOSED FOR BUSINESS Mansun (Draper) PolyGram (Dtaper) CARNIVAL IN HEAVEN YOUVEGOTAFRIEND 
KO 38 4 SEMI-CHARMED LIFE J w Thirri Fvp Rlinri (JenkinsA/alentine) U SEXYTHING 

YOU HAVE BEEN LOVED/THE STRANGEST THING '97 WginlEI n n:„i, i «ohw/RMO IMirhanl/ûiiclinl VSCD 1663A/SC 1663/-/-Î1 STAND BY ME 
ko rm GYPSY B0Y'GYPSY GIRL □ hiâJ Sharada Hausa Gang (Scatambrinl Media IScata ARMS AROUND THE WORLD 

PICTURE OF YOU 
,HONEY 

LATE IN THE DAY 
JUST FOR YOU 
THE DRUGS DON T WORKO 58 CE3 STREETS 

21 " EVERY DAY OF MY LIFE 
OH LA LA LA 60 CEH La^alte'lChn 

23 " HIGH SWITCH 62 cm CO 55 „ D'YOU KNOW WHATI MEAN? * Cr  Oasis (Moms/Gallgherl Oasis/Creation/Sonv ATV (Gall URGE 04 a, 3 ANYBODY SEEN MY BABY? VirginVSCOTIBKÎ/vscigkws 
THE WAY I FEEL 

66 n?71 REAL PEOPLE Coatocoi Coalition COLA019CD/COLAG19C (Wl 
67 EUJ COSMONAUT NO.7 BIG BAD MAMMA Foxy Brown Featudnq Dm Hill IS WHO'S THEMACK! 

[CAN T YOU) TRIP LIKE I 00 
70 " 8 ISM*,?^Ji9nï!,,,7

akS,'eeWEAWEA"ICDl/WEA,2IC|W) 
71 Cm «S WORLD " Setanta SETCDB (US/- (VI SO BEAUTIFUL 

t FREE Posiliva CDTIVS 77/TCTIV 77 (E) SOME KIND OF BUSS ôêc — KvteMinogaalBrajBelJ/En^slMashroolWSnnvaTOlH,SiaS'5"f1^
2'51™|l

B
|MGI 70 57 4 SOUTH OF THE BORDER 7432'51,257/: ' 3 Robbie Williams (Chambers/Power) EMi/BMG (WilliaS mbeS

S 5088,(!! 
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| | | ArtistIProduc 

D 
2 URBAN HYMNS ★ hutwirgincdhutisiei The Verve (Youth/The Verve/Potterl HUTMC 45/HUTLP 45 26 - 52 - U2 [Flood/Howie B/Osborne) 

28 inia 
RTI rnâj] THE SOPRANO'S GREATEST HITS SteciassicssiuoiTOW 

DEATH10 THE PIXIES 4ADdad70iicpjWDisc) 5445 es SECRETS *2 ice 73008260202 (BMG) 
33 2THEBIGP1CTURE Ellon John (Thomas) Rocket 5362662(F) 5362664/- 29 >' 2 LIFE THRU A LENS • Chrysalis CDCHR 6127 (E) Robbie Williams (Chambers/Power) TCCHR 6127/- A 55 22 69 MOSELEYSHOALS *3 MCAMCD6OOO8(BMG) Océan Colour Scene (Lynch/Ocean CokM Scenel 14CC 60008.7.(04 60003 
42 2 P0RT1SHEAD • Gel Beat 5394352 IF) Portishead (Barrow/Gibbons/Udey/McDonald) 5391894/5391891 30 * 30REMASTERS Atlantic 7567804152 (W) Led Zeppelin (Page) -/- a 56 27 

2 ONE NIGHT WITH YOU Epie 4838882 (SM) Luther Vandross (Various) 4888884/- 
is R [NEVV: WOMAN IN (VIE lslAvenue/EMle2I9032(EI *• 1 1 Louise (Steel/Holliday/Lowis/Climie/Levine/Douglasl 8219034/- 31 22 6 MUCH LOVE ^FreakstreeVWEA398^^(^02 (W) 57 47 33 FALLING INTO YOU *6 Epie 4837322/4837924/-(SM) Celine Dion (Steinber^'wels.-'Go'TlmarvWak&Tosîer/SteinDan.'Gatica.'lfciva) 

61 nn THE VELVET ROPE® ^ Janet Jackson (Jam/Lewis/Jackson) Virgin CDV2860(E) TGV 2860/V 2860 A 32 - 45 COMEFIND YOURSELF* ch^saiiscocHR8ii3(E| Fun Lovin' Crirainals (Fun Loyin' Criminalsl TCCHR 61 lïCHR 6113 581 ja RHUBARB Rrage RAGECD 6 (P) *** RootjooselCassidy/Partridgel RAGEMC 6/RAGELP 6 
7 9 36 WHITE ON BLONDE *2 Mercury 5343152/5343154/-(FI Texas (T exas/Hedges/Slewart/Rae & Christian/Boilerllouse Boys) 33 2 3 EVOLUTION Motown 5308222 IF) Boyz II Men IJam/lcwis/Puff Daddy/Babyfaca/Crouch) 5308224/- 591 M EL C0R0Z0N Warner Brothers 3362467892 (W) Steve Earie (Twangtnist) 9362467894/- 
8 5 , MARCHIN' ALREADY • MC Océan Colour Scene IlyncWHeyeVOcean Coirnir Scer AMCD 60048 (BMG) ■al MCC60048/MCA60M8 34 2 

9 NEW FORMS O Talkin Loud 5349332 (F) Roni Size Reprazent (Size) 5349334/5349331 60 B 1 THE COLOUR OF MY LOVE *5 Epie 4747432(SM) — Celine Dion (Luprano/Ooely) 4747434/- 
9 1 m SCI-FILULLABIES Nud, Suede (Buller/lampcov/Caple/Miti) a NUDE 9CD (3MV/V) 35 22 35 BLUR * Food/Parlophone FOODCD 19 (E) Biur (Street) FOODTC19/FOODLP19 61 50 23 SECOND COMING ★ GeffenGED24503(BMG) Tne Sfone Roses (DawsotVSchroeder) GEC 24503/GEF 24503 

101 Jj] THE NAIL FILE-THE BEST OF Eat ît West 3984207392 (W) 3984207394/- A 36 22 JIS THEBENDS ★ ParlophoneCDPCS7372(0 Radiohead (Leckiel TCPCS 7372/PCS 7372 62 B m USA STANSFIELD • Arista 7432(456512 (BMG) * Lise Stansfield (Devaney/Mokranl 74321458514/- 
11 ' 3 MAVER1CK A STRIKE ® Finley Quaye (Quaye/Bacon/Quanoby) - Epie 4887582 (SM) 4887584/4887581 37 - 63 PABLO HONEY ★ ParlophoneCDP7814092(E) Radiohead (Slade/Kolderiel TCPCS 7360/PCS 7360 63 55~ ,44 DEEINITELY MAYBE *5 Création I3MV/V) Oasis (Oasis/Coylel CRECD 169/CCRE169/CRELP 169 
12 6 

z BRIDGES TO BABYLONO TTie Rolling Stones (Was/Dust Brothers) Virgin CDVX 2840 (E) TGV 2840/V 2840 38 30 36 MOTHER NATURE CALLS • Pelyder5375672 (F) Cas! (Leckie) 5375674/5375671 641 jj] BEYONOTHESUN ^ ^ ^NudeNUDE8CDI3MV/V) 
13 8 

2thelovesongso Chris De Btirgh IHardiman/Various) A&M 5407342 (F) 5407944/- 39 22 
9 BLURRINGTHEEDGESO Capitol cdest2298(E) Meredith Brooks (Rickelts/Geza X) TCEST2298/- fit: rn RECURRiNG DREAM ■ THE VERY BEST OF *4 CapitnicofsiX2283i0 UJ CrmvdedHouse|Rnn/Finn/Froom/Youth| TCEST 2283tST 2283 

14 12 ,7 OK COMPUTER ★ PadophoneTOCP50201 (El Radiohead IGodrich/Radioheadl TCNODATA 02/N0DATA 02 40 22 40 TRAGIC KINGDOM • Interscepe IND 90003 (BMG) No Doubt (Wilder) INC 90003/- 66 44 
6 EXPERIENCE HENDRIX-THE BEST OF Tetawttvcd zsxiwi J:mi Hendnx (Chandler/Hendrtx/Kramer/MiîcheR/Jansen) TTVMC 2330/- 

15 15 ,5THEFAT0FTHELAND*2 xiReco The Prodigy (Howlett) rdingsINT 4844652 (W) A 41 - 110 .lAGGED LITTLE PILL *8 Mavenck/Reprise 9362459012(W) Alanis Morissette (Morissetle/Ballardl9362459014/9362459011 671 M STRANGELOVE Food/Parlophone FOODCD 24(EI Strangelove (Corkett/Strangelove) FOODTC 24/FOODLPD 24 
16 » 2 TIME DUT OFMIND ce Bob Dylan danois] Jumbia 4869362 (SM) 42 24 3 STATIC&SILENCE ParlophonoCOEST2300(E) 68 8 2,6 BROTHERS IN ARMS *12 Vertgo 8244992(F) Dire Straits (Knopfler/Dorfsman) VERHC 25/VERH 25 
17 4 

5 BUTTERFLY© ce Mariah Carey (Combs/The Ummsh/Stevie J/Carey/Afai Jumbia4MK72(SM) |CS56 37 BEFORETHERAIN ★ lstAvenue/EMICDEMD1103(E) EtemaKCharles/Wilson/Lowis/Mason/Ciimie) TCEMD1103/- 69 22 39 BLUE LINES ★ Wild BunchWBRCD 1 (E) Massive Attack (Massive AttacWOollowlWBRMC 1/WBRLP1 
|;A ï 8 21 

54 SHERYLCR0W*2 Sheryl Crow (Crow) A&M 5406092 (R 5405904/- 44 ' 106 (WHATS THE STORY) MORNING GLORY! *,3 creaii.n(3MV/v) Oasis (Morris/Gallagherl CRECD 189/CCRE189/CRELP 189 70 42 56 THE DEFINITIVE SIMON AND GARFUNKEL ★ Simon And Gadtmkel (Varionsl Columbii MOODCX 21/MOOOC 21/MOOD 71ISM1 
A 19 27 a BACKSTREET'S BACK • jiveCHlPi86/HlPCi86/-(P) Bactstreel Btrys IPoP/MaitniUimWScolIiPM OawifimpbeWœBe/larça/AN AR En IN 1T FOR THE MONEY • ParlophQneCDPCS7383|E) eus Supergrass (Supergrass/Comlield/Williams) TCPCS7388/PCS7388 71 50" ,62 GOLD - GREATEST HITS *3 Poiydor517007210 

20 i ïgDEATRTOTHEPIXIES-DELUXEEOlîlON - Pixies (Smith/Norton) lADDADD7011CO(V/DiSC) -/DADD7011 46 22 26 SHARE MY WORLD • MCAMCD ii8t9{BMG} Mary J Blige (Various) MCC11619/MCA11606 72 61 ,0 MY WAY - THE BEST OF O Reprise 3362467122 (W) Frank Sinatra (Various) 9362467104/- 
A 21 2= 85 OCEAN DRIVE -Ars WildCard/Polydor5237872 (F) Lighthouse Family (Peden) 5237874/- 47 22 20 ALWAYS ON MY MINO - ULTIMATE LOVE SONGS • Elvis Presley (Various) RCA 74321489842/74321489844/- (BMG) 73 24 10 LOVE IS FOR EVER • jiveBOCD2|P) BillyDceon (Various) BOTC2/- 

22 20 49 SPICE *10 Spice Girls (Absolute/Stannard/Rowe) ^TCV^^VMTI 48 42 s, TRAVELLING WITHOUT M0V|NG^3So^2(SM) 74 24" 2 STILLBURNING Chrysalis cdchr6122(El Mike Scott (Scott/Botes) TCCHR 6122/- 
23 - „ OLDER *5 George Michael (Michael/Douglas) Virgin CDV 2802 (E) TGV 2802/V 2802 49 42~ 18 MIDDLE OF NOWHERE • Mercury 5346152(F) Hanson (Uroni/The Oust Brothers) 5346154/- 75 22 7 GO POP! AGAIN EMI CDEMTV 155,(0: The Smurfs (Jackson/Corbett/Evkelans) TCEMTV155/- 

NJ 3 HOMOGENIC O OneLittloIr Bprk (Bjork/Bell/Sigsworth/Howie B) idianTPLP71CDL(P) 501 MlLAUGH SouthseaBubblaCoCDBUBBLESlW) Terry Hall (Hall/Townshend/Gannon) CABUBBLE 3/- ■Ta» .c
(ïï« — 

A 25 2= 20 00 ITYOURSELF# GeffenGED 25134 (BMG) 51 27 
6 CALLING ALL STATIONS • Virgin genco 6 ie) Genesis (Davis/Banks/Rutherfordl GENMC 6/GENLP 6 ZZ™. 'HA S . ».n.. or ,6.'n a,.00 A. u" " 

V TOP COMPILATIONS 
ï 3 1 * La bel/CD (Dislributor) CassA/inyl 10 2 " FRESH HITS 1997 wamer.esp/Global TV/Sony TV RADCD 70/RAOMC 70/- (BMG) 

in 11 » 5 CLUB HITS 97/98 O BOYZIIMEN  35 QUAYE. F.nloy   11 
il |1 , B G M X 97 - VOLUME Z © Virgin/EMI VTDCD 167/VTOMC (67/- (E) BRAXTON. Te ' ' . ' 54 ROLLING STONES^Tho 1'.'". .. ...12 Virgin/EMI/warner.esp VTDCD 1 72/VTDMC172/-(E) 1212 JJ IT S A SIXTIES PARTY ij " Columbia SONYTV32CD/SONm32MC/- (SM) 

2 s IBIZA UNCOVERED • Virgin/EMI VTDCD 1 68/VTDMC168/-(E) 13 7 4 DIANA PRINCESS OF WALES - FUNERAL SERVICE BBC Worldwide Music 4498002/4498004/- (F) iris.6.!!!"..!. ."...1.. !...13 » REPRAZENT L.Z'.'.i 
34 

6THEFULLM0NTY(0ST)O RCA Vie tor 09026689042 (BMG) 14 >• 3 THE NO 1 LINE DANCING ALBUM O ^STRAIJS A'-V'VL-) L, , ' PolyGram TV 5538582/5538534/- (F) EARLE. Stovo   59 STONE ROSES. The   61 
4 4 KISS IN IBIZA 97 • PolyGramTVB! 550352/5550354/- (E) 15 13 7 THIS IS ... IBIZA BeechwoodBEBOXCO 14(BW/BMG) BEBOXMC 14/- S? 
5 » 2CLUBCUTS 97-VOLUME 3 Telstar TV TTVCD 2933mVMC 2933/- (W) 16 12 JJ RENAISSANCE WORLDWIDE LONDON 14 Renaissance Music RENWWICD/RENWW1MC/- I3MV/SM1 ES 

Si fi rssï] SPEED GARAGE ANTHEMS u liîSZJ Global Télévision RADCD78/RADMC 78/-(BMG) iTTs" THE BEST DANCE ALBUM IN WORLD...EVER! 7 Virgin/EMI VTDCD ISSWTDMC 138/- (E) ^ 4 Soir 2 
7 ,3 NOW THAT'S WHAT1 CALL MUSIC! 37 *2 EMI/Virgin/PolyGram CONOW37/TCNOW 37/- (El 18 2 , CLUBLAND-VOLUME 2 0 Telstar TV TTVCD 2928/nVMC 2928/- (W) j-   ^ 
8 B DANCE NATION 4 - PETE TONG/BOY GEORGE • 19 , TRA1NSPOTTING #2 MICHAEC G" Ministry Of Sound DNCD 4/D Premier Soundlracks PRMCO 36/PRMDTC 36/- (El 
g ciï m PURE DANCE97 p " PolyGram TV 5550842/5550844/- (R 20 7 ,, MEN IN BLACK - THE ALBUM (OST) • Columbia 4881222/4831224/4881221 (SM) 
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AIRPLAY PROFILE 

SHR; 

disappointing Rajar résulta w 
refused te believe. The audiei survey claimed that more 15-: tuning lato sisterstation Amb 

SGR FM TOP 10 
ichyme Dario G (Eternal/WEA) 33 2= Maria RidcyMartinlColumbia) 29 2= Where's The Love Hanson IMetuityl 29 Slrangest Thing George Michael (Aegean/Virginl 27 Tubthumping Chumbawamba IEMII26 Something AboulThe Way... Eiton John (Rocket/Mercury) 25 Nightnurse Sly & Robbie feat Simply Red (East West] 25 Raincleud Lighlhouse Family (Wild Card/Polydorl 23 JustForYou MPeople (M People/BMGJ 23 10 Amis Around The World louise Avenue/EMII 22 

believe is happening," he The figures published this August revealed that over a six-month period 

(15.9%) and listening bouts were up to 11.7 bouts (9.4 bouts) in a transmission area of around 599,000 adults. "We launcbed an aggressive adverb'sing campaign to boost the station's profile and raise awareness in préparation for rw compétition coming on air," 

ertowbatwe StEdmonds.Vibe'soi 

ysStewa Tbe tggest 

Pryke isnotworried of Vibe."Ourcoreaudleni the over-25s butourmusir to many younger listeners veryfragme bands with a rock edge like Oasis t 
George Michael ail suitable for airplay I know how important it is to get the balance right," he says. "With a radio 

itionally 

ikeiy to be Vibe FM, which will oegm oroadcasting earlynextyearto 1.5m people in Norfolk, Suffolk and Cambridgeshire from ils studios in Bury 
TRACK OFTHE WEEK 

an improve things for your. nce." Steve Hemsley 

M PEOPLE: JUSTFORYOU Just For You entered theairplaychart back in August after being added to an astonishing 115 playlists as soon as it was serviced to radio on August 15. Régional plugger Jo Hart says in her seven years in the job she has never known a track have such wide appeal so early. "You are usually ecstatic with 90 or 95 playlists but to get more than 100 straight away was extraordinary," she says. The factthat itwas M People's 
put off programmers, who played the track more than 300 times In the first week. By mid-September Just For You was at number five in the airplay chart and entered the Radio One rundown at number 13 after weekly plays jumped 
suffered the fate of many tracks following the death of Princess Diana as it dropped to number eight on the airplay list, although its total number of plays rose 72% to nearly 1,300 thanl 
the time Just For Yo sales chart at number eight on October 4, itwas the most-played track whh total radio spins approaching 2,000 and 

tire song was being heard by more than 5Sm people. The prolific airplay also helped the album Elégant Slumming rise 10 places from 72 to 62 on thealbums chart. It remained top of the airplay chartthe following week as its audience rose to a massive 66m as many stations promoted the song to their Alists.The track received 1,812 
appearcd in the Atlantic top 10 for the first time at number two with 51 plays. 

| -k- -j 

f : "ZT".'- J 

STAY Sùsir fc-. -   „ , LOVE ME AND LEAVE ME Sc.ihr^s iwA»'. PI AV IT COOl SuparFiirryAnimalsjO ' ARMS AROUND THE WOBljUor SPICE UP YOUR U.FE sçicc GKbjy. tMfll m M'flN THE SUN Smash MMthJlg GEF HIGHER ti d Gr P m c ' ImiER MAJESTY'S SECRET SMÇjPr;! AJ LONG AS YOU LOVE M_E_Pi:- ÂLLYOU GOOD GOOD PEJJPLE&i 

THE DRUGS DONT WORK 

ARE YOU JIMMY RAY? 

PUT YOUR HANDS WHERE MY EYES COULD SEE 

JUST FOR YOU M People IM Pb. RAINCLOUD Uqhlhouse Family IWild Card/Polyrlpil 
ARIVIS AROUND THE WORLD Louise Ils: 
SPICE UP YOUR LIFE Sp. AS LONG AS YOULO YOU-VE GOT A FRIEND Br. 
MEN IN BLACK Wili SmMi iCoi TUBTHUMPING Ghumbawamba 1EMI) BITCH (WOTHING IN BETWEEN) Me THE WAY I FEEL Boaddord ICo BLACK EYED BOY Te> 
WHERE'S THE LOVE Ha YOU'RE THE ONE I LOVE su. 

ERGONNA LETYOUGOrin l'LL BE MISS1NG YOU Pull DaJJv 
GOT TIL IT'S GONE Jar 

28 n CANDLE IN THE WIND 1997 Elu 
lEANO LEAVE ME Ser 

© Mnsic Conlrol Uk. Tilles ranled by tola 
VIRGIN ATLANTIC 252 

ARMS AROUND THE WORLD 

SEMI-CHARMED LIFE n> 
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