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^benew site, présent, occupied 

it. Anotl id £8m 

wWcht^JOO sTm^n" 'hreeTe™^ of now'aj 
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Uncertainty surrounds BMG 
are believed to have been dropped. both of BMG chairman John Preston would not comment on spéculation about 

)f RCA and 
iew at Arista. "It has just been a 'option dates arriving," he says. 
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we know what 

they listen to 

their 

top 

albums 

of ail time 

This summer over 15,000 Virgin customers 

gave us a piece of their mind. The resuit? 
We've tapped into the thoughts of a génération. 

t 



top 100 albums 
(What's The Story) Moming Gloryî Sgt Peppers Lonely Hearts Club Band 

The Bends Jagged Ucde Pill 

Dark Side Of The Moon Automatic For The People ■ Everything Must Go Thriller Joshua Tree OK Computer White Album Différent Class 

!. Beach Boys >. George Michael ). No Doubt 
Ziggy Stardust The Queen Is Dead relling Without Moving 

Dummy Brothers In Arms The Wall 

1. Guns N Roses Appetite For Destruction > Velvet Underground & Nico Velvet Underground & Nico ). Beck Odelay 

51. Led Zeppelin 52. Manie Street Preachers 
53. Marvin Gaye 54. Massive Attack 

Holy Bible What's Going On 
Little Earthquakes Stanley Road 

!. George Michael 
'. Michael Jackson ) Sheryl Crow Bob Dylan i. PearIJam 

Expérience Attack Of The Grey Lantem 
Purple Rain Sign Of The Times A Night at The Opéra 

OutOfTime 

I. Alisha's Attic 1. Counting Crows >. Crowded House 
I. Toni Braxton l. Bjôrk ). The Charlatans 

Hunky Dory 
Exile On Main Street Corning Up 

3. Smashing Pumpldns f Simply Red 3. Jefî Buckley 

98. Carole King 99. Eltonjohn 100. Bob Dylan 

Actually 
The Clash Quadrophenia London Calling 

The Doors Tapestry Goodbye Yellow Brick Road Blood On The Tracks 

- 
i enterrainment 



Fareiuell Brim 

An officiai tribute to 

he Royal Yacht Britannia. 

mRECORDING ofCARL DAVIS 

conducting 

The Royal Philharmonie Orchestra 

& Chorus. 

mial 

EXTENSIVE PRESS, RADIO 
& TELEVISION PROMOTION 

TOUR AROUND BRITAIN 

HER MAJESTY THE QUEEN 
CELEBRATES HER GOLDEN 
WEDDING ANNIVERSARY 
ABOARD ON 20TH NOVEMBER 

The Grcatest Bnttsh Album 
ot The Century 

CARL DAVIS 
THE ROYAL PHILHARMONIC ORCHESTRA & CHORUS 

DECOMMISSIONING 
IN DECEMBER 

Features Cari Iffivis's 
new arrangement of 
'Sailing' to commemorate 
the last voyage. 

♦ Also includes: Jérusalem, 
Rule Britannia, Pomp & 
Circumstance, Nimrod, 
Sailing By, HMS Pinafore, 
Fantasia on British Sea 
Songs. 

The first British Classical release 
HDCD 

High Résolution Recording, Production Editingr Mastering 
and FdcdI" 'puéèssiSby R§pund 

TECHNOLOGY-^ 

n.,.. Cambridge Classics CCUK0001 Oistributed by The Complété Record Company Ltd. Order via Pinnade 01689 87314 



NEWSDESK: 0171-921 5990 or c-mail musioweekOdolmu.in 

Christmas battle starts as 

Po & Co take on Spice Girls 
by Stephen Jones 
A new heavyweight single to challenge booldes' favourite Spice Girls for the Christmas number one spot emerged 
Tbletubbies. BBC Worldwide's own label is releas- ing Teletubbies Say Eh-oh on December 

10 table for them. I just made re BMG got it instead." 

BMG \vill =arly nexl BMG J brokered a deal with BBC Worldwide Enterprises director John Willan under the n ose of Sony. Cowell says, "About 10 labels had entered 

Cowell is bullish about the singlc's prospects. "It will definitely be Christ- mas number one. We're looking at tak- ing delivery of 400,000 copies," he says. 

'orldwide )wn label and going to put i 
"I asked if they had signed a contract and Ihcy said no. Two hours later I had 

ir Tony Powell, vho was disappointed to miss out on securing the distribution rights, says the Christmas single could easily sell more than 1m units. "The Teletubbies 
popular with a whole range of âges. But it's going to have to be a good record to be Christmas number one," he says. Tinky Winky Dipsy, Laa-Laa and Po have already recorded the track - understood to include the lyrics Eh-oh, Tubby Gustard and Big Hugs - written 

However, like most Christmas novel- ty records, the track isn't cutting-edge. The BBC Worldwide spokesman adds, 
number. Within the show there is already music and the form of the single is that style. It is for kids, and basically pre-school kids at that." 

Unsigned hopefulsin 
Mobo awards battle 
unsigned act award. Kareem, Phillipe and Fola Sade beat more than 1,000 hopefuls for a chance to perform in last Monday's play- off at Iceni, watched by a star-studded audience including footballer lan Wright and heavyweight box- ing champion Lennox Lewis. The judging panel, which included Radio One's Trevor Nelson and Columbia's head of black music Matthew Ross, will décidé the winner in time for the Mobo awards ceremony at the New Connaught Rooms, London on November 10. Mobo has now revealed the full list of nominees 
been settled. These include Ali Saints, Connor Reeves, Shola Ama, Finley Quaye and Roni Size in the best newcomer category and best R&B nominees Eternal, Shola Ama, DTnfluence, The Brand New Heavies and Damage. Contenders for other awards, including the lifetime achievement award and the MW outstand ing achievement award, will not be unveiled until the night. Mobo managing director Andy Kuffell says, "We have been overwhelmed by the support we have reccived - 
large." Six acts, including Eternal, Blackstrect and Coolio, are schedulcd to perform live at the Mobo awards cer- emony, which will be broadcast live by Radio One and televised in the UK on November 13 by Carlton. 

Traccy Sncll joins i from PC Weekvjhere she was acling éditai been passionate about my music and with the inte ig challenges for the industry, my exlensiue 
illerFreeman Entertainment editor-in-chiefStevt spécial projects. She is pictured (righl) with MWe and Stephen Jones, who joined two months ago as 

Leeds united for Roni Size's début 
vibe-drenched, fessional show; no me ment considcring dru still in its infancy in th MC Dynamite ran th his i University, writes YinhaAdegohc. And the Yorkshire venue was treated to a fine lesson of drum & bass. Roni took the stage with an eight-man crew featuring DJ Paper Bag. Krust, DJ Die, DJ Suv, drummer who lit th. Rob Merrill, bassist Si John, female and lier p. vocalist Onallee and front man MC Dynamite - and they brought the erbial house dov- 

speed raps and dan. proceedings with Railing, the first track from New Forms, which blended into the new single Brown " .allée with h. 
tracks such as Herocs and Digital. Thcir act was dclightfully fresh ind bereft of pc 

ely pro- Athough Roni and the other DJs ichieve- had their backs to the crowd for bass is most of the night, tweaking knobs earena. on computer panels, they under- ow with stood their audience well while if high- crcating their crisp.rugged sound. started This was best demonstrated when MC Dynamite turned to face the crowd to say, "This is the part of the show where we normally try and educate people about the his- tory of jungle and drum & bass." But he knew this audience had already picked up the rudiments - 

^ ^ ^ MW CD PRICES SURVEY: SH0PS 0PT FOR 0FFERS - p12 ► ► ► ► 

NEWSFILE 
Jive lures Multiply A&R Maclachlan Multiply's hoad at A&R Scott MacLachlan, the man who helped bring Sash! to the label, is leasing after four years ta jain Jive in a similar rôle. MO Mike Hall says the company will probably wail until next year to replace him. "While it's sad to see him go, the label is attracting a lot of new artisls because of its new high profile," says Hall. He adds that Sash! is currently working in the studio and the first single from the new album is expected in February. 
Beasties open Grand Royal UK office The Beastie Boys are establishing a UK base fortheir Grand Royal label after signing a distribution deal with Vital.The labels ceo Mike D is already searchingfor an A&R executive to run the new offices in north London. The label has previously released material in the UK on Wiiija. Among the first releases are a triple CD album of the Tibetan Freedom Concerts which is being released in tandem with Capitol and features live spots from artists including U2, Beck, Bjork and Noël Gallagher. 
Webster launches new company Music Week columnist and ex-Virgin Records MD Jon Webster is forming a new company specialising in international marketing with former MTV Asia talent and artist relations director Jody Hardy. Webster will run the Hardy Webster Partnership alongside his existing Clancy Webster consultancy. 
Gramophone Awards calls in Macca Sir Paul McCartney will presenttheYoung Artist of the Year award atthe 1997 Gramophone Awards at London's Alexandra Palace tonight (Monday). The Britannia Music Club-sponsored awards will be televised by Carlton tommorrow. Other guest presenters include Pavarotti, culture secretary Chris Smith and Sir Edward Heath, who will présent a lifetime achievement award to the cellist Mstislav Rostropovich. 
Oasis topple Beatles in Virgin poil Oasis' (What'sThe Sfory) Morning Glory? has beaten The Beatles' Sgt Pepper into second place in a poil to find Virgin Retail customers' favourite album of ail time. AroundJS.OOO nominations were received for ihe survey, which asked customers to name their favourite five albums, three books and three videos of the 20th Century. Radiohead's The Bends album finished in third place with Alanis Morissette, Nirvana, Spice Girls, Stone Roses and Prodigy also featured in the Top 10. 
Technology giants link for DVD move A joint venture to license DVD hardware and software technology has been established by the consortium of Toshiba, Matsushita, Time Warner, Hitachi. Victor and Mitsubishi. Companies wishing to use their technology will now be charged royalties of 4% of the cost of a DVD player and 7.5% of the cost of a disk. 
BBC will not rethink live interviews Radio One says it is taking no action following Liam and Noël Gallagher's four-letter outburst on Steve Lamacg's Thursday programme. The pair swore throughout the show, faut a spokeswoman says the BBC will not review the way it handles live interviews with pop stars. 
Eternal scores gold in first week out | Eternal'sGreatest Hits was certified gold in B»31! | its week of release by the BPI last week alongside both Louise's Woman In Me, Puff Daddy's No Way Out, Best Indie Anthems In The World...Ever! and Now Dance 97. Silver awards went to Sleeper's Pleased To Meet You, the compilation AH My Love and Agua's Barbie Girl single. 

udotmusâe The latest industry news On Tho Net From Music Week. Updatod Mondays at 18.00 GMT. Kttp://www.dotmusic.coni 
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COMMENT 
Mobo shows success of UK black music You don't need me to tell you that black music - or, to give it its new, broader moniker, music of black origin - is on a roll in the UK. It doesn't seem five minutes since labels were bemoanlng the (allure of American R&B to gain any sort of foothold in the British market. Now it is part of the fabric of the UK charts - and homegrown acts are fast making up lost g round. But the buoyancy of this sector really came home to me at the packed launch party for this year's Mobo awards London last week. The huzz around this event is huge, and deservedly so. In just two years the organisers have built considérable credibilityforthe Mobos and deiivered whatseemed like over-ambitious promises on funding, sponsorship and guests for the big night itself. Awards shows for this sector of the market have had an unfavourable image in recenl years - Mobo has thrown this off and in doing so created an event of which the British music business can really be proud. Roll on 

A very modem manager A music business world far removed from that of most of our readers was explored in last Wednesday's Modem Times. Ostensibly about the success of the extraordinarily talented LTJ Bukem, the BBC2 documentary ended up as a no-holds-barred - and very witty- insight into the exploits of Tony Fordham, the DJ's rough diamond manager, and Tony's battleaxe other 'arf Sonia. The funny bits wouldn't translate to paper; if you missed it, beg, borrow or steal a copy. With many music-related programmes taking themselves so seriously only devotees would have the stamina to sit through them, Modem Times' DJ was a blast of fresh air. Selina Webb 

TILLY 
AKingforali  I I thought this week I would heap praise on an old mate, the "love him or hate him, you can't ignore him" Jonathan King. JK, as he is affectionately known, has survived for the past 30 years in this cutthroat business. This is in itself to be applauded. But on Friday, atthe Grosvenor House Hôtel in London, he will be honoured as the Music Industry Trusts' man of the year, and I know he will feel uncharacteristically humble. Now I know he wouldn't be everyone's choice (or this accolade, He's far too outspoken for that - he shoots from the hip and often says things others don't have the balls to say. JK is respected by some and feared by others, but throughout his long career he's always cared about one thing—Jonathan. Oops, sorry-music! For the youngsters among you, may I remind you why JK deserves this accolade? His early success was with Everyone's Gone To The Moon and Hedgehoppers Anonymous, and he was laler involved with Genesis, 10CC and the Bay City Rollers. He then set up the UK Record Co which gave us greal gimmick pop records which sold by the bucketload. His great maxim has always been to give the kids what Ihey want- such as Roy C's Shotgun Wedding, Cari Malcolm's Fattie Bum Bum and mémorable classics by The Piglets, One Hundred Tons And A Feather, and Shag, plus the immorfal Ibiza anlhem Una Paloma Blanca. And he's slill involved with music thanks to his Tip Sheet and his résurrection of the Eurovision Song ContesL The industry needs a few more people like him. On Friday l'Il drink his health. hopefully with a nice glass of '85 Pomerol while he's sipping his Evian water. Still it takes ail sorts. 1 hope he enjoys the evening - as a real music man who eats, sleeps and breathes it, his enlhusiasm is unsurpassed and this evening of honour is well deserved. 
Tilly Rutherford's column is a Personal vii 

NEWS 

Strong releases sgg PolyGrarn sales soar 
PolyGram's worldwide music sales soared by 17% in the third quarter, even without the phénoménal suc- cess of Elton John's charity single Candie In The Wind 1997. Results announced last Wednes- (22) show its music operation's 

stronc sales by Hanson, Andréa 1997 as the biggest-sellmg single ol strong sa e „]i ...w t, n shin-out fi mire ni BoceUi, Texas and Sheryl Ci 

sales ïd 11% in iths of the year, also excluding the Diana tributc single and mémo- rial album, with notable interna- 

 , , while i président and cco Alain Levy beUeves PolyGrarn has put togeth- er a robust schedule of local and international releases for the fourth quarter with new albums coming from the likes of Bryan Adams, Hanson and LL Cool J. The announcement of the r figures fol- s thin 

   ith a ship-out figure o more than 31m units. The publica- tion conciuded the single took just 37 days to beat the previous record h'oïder, White Christmas by Bing Crosby, which has sold around 30m units since it was released in 1942. In the UK, John's reworked ver- sion of his 1974 hit has now sold around 4.3m units, reaching a record nine times platinum. 

Ascap lauds UK success 

as PolyGram powers on 

The company took the prize for the first time last Tuesday (21) at the US 800161/6 event at London's The Land- mark in an evening which highlighted the continuing resurgence of British songwriters and musiciens across the Atlantic. For PolyGram it was a notably prof- itable night becausi g of tl year ; d for the Del To Me, _ Currie, as well as a prize for the Phil Lynott song The Boys Are Back In Town. But the icing on the cake was the top publisher prize which managing director Richard Manners is hailing as a tribute to ail the songwriters signed to the co: 

Other winnersat lastweek's Ascap awards included; Nierika, which won the cotiege award for the most-performed song by a PRS writer at collage radio. Written by Lisa Gerrard and Brendan Perry and published by Beggars Banquet Music/Momentum Music, red on the Dead Can Danca album baser released last year. e were a trio of awards for U2 for the Blue Mountain Music-published songs Mysterious Ways, Pride (In The Name Of ) and With Or WithoutYou.whilethree rds for EMI Music Publishing were ed between Gary Barlow's Back For I, She Drives Me Crazy by Roland Gift David Steele, and Train In Vain by 
than looking back and thinking we did it US over the pi 

; of love for them 

for the first time, is now gearing up to build on its existing US success with other UK acts, including Mansun, Long- pigs and The Sundays whose album Static & Silence has sold more than 80,000 units in America. At the awards dinner, honouring PRS writers and publishers whose songs are licensed by Ascap, the societ/s prési- dent Marilyn Bergman said the resur- gence of UK musical success in the US makes the issue of worldwide copyright protection more important. Afler prais- 
asgSpice Girls, Prodigy Ld U2 in the 

:d to build oi 
ve that 11 

says he is also particularly ee Roll To Me win the song of ze, which he says reflects the rork A&M in the US has put 

Blockbusterwinsrole 
on CIN's charts panel 
Blockbuster is hoping to raise its profile within the music industry after winning a place on the CIN chart 

The retaller, which sclls music in 560 of its 730 UK stores, has begun contributing to CIN's music and video charts and the addition of its statistics means the chart panel now représenta around 82% of music retailing outlets nationwide. Blockbuster retail product manager Julie Kelly says the chain has been moving away from concentrating on its corc rental video activities in the past year to widen its range and become a général entertainment retailer. "We see music as a serious part of our offer and hopeful- ly the distributors and suppliers will recognise we are a growing part of the music market," she says. Kelly says Blockbuster has seen a 40% year-on-year racrease in its music sales since introducing CDs in 
the number of stores carrying music. ^ ^ At présent the chain carries a top 20 chart in 380 of its stores with around five of the biggest titles boing sold in an additional 180 stores. However, the retailer is introducing another top 20 chart, covering compilations only, which will be going into 560 branches on a trial basis from today (Monday). If it proves a success Kelly says the chart will continue on a permanent basis, while the future could sec Block- busteris main chart going into 560 branches and oxtend- ed to around 40 or 50 titles. 

Ascap had to continue to work closely with the PRS to achieve their shared goals on copyright issues, including the challenge of protecting music on the internet. "I am confident that we will successfully take the leap together into the next century," she said. 

||./1 

■m 

A double CD of previously unreleased matériel from Tupac Sbakur, the cuit rappergunned down in Las Vegas last year, is being released by Jive Records. The posthumous album, R U Still Down? (Remember Me), is issuod on Novomber 24 and conlains 25 tracks. It i precedod by the single I Wonder If Heaven's Got A Ghetto featuring Bownstone's Maxee. Jive is releasing the album jointly in the UK and US with Amaru, the label owned by Tupac's molher Afoni, 
► ► ► ROBERT MILES TAKES ANOTHER LEAP FORWARD - pl3 ^ ^ > 
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Rondor stays in-house 

for Simon's successor 
— cides Rondor Music has promoted from within ures wh to fill the gap loft by Ralph Simon's market deporture by appointing Richard Thom- peaked as as its new managing director. Adams Thomas. 49, who joined the company The co in January as général manager, took up albums 

continued about the plans of his prede- 0.2% fc cessor who had spent little more than a quarter year and a half in the rôle. Desp After a long period of upheaval at the raance, publishcr, Thomas is now looking to steer will no the company on a steadier course. Tm "We're not coming here to tum things on their ket sha head," he says. publish "It's been slightly turbulent for a bit, cerned but it's a fantastic company. Ail the peo- film an pie here are tremendous and we've got a His wonderful rester of writers. Everything Interna is here, they just haven't been made to who sa work together perhaps as efficiently as I view tl would have liked," he adds. put mu 

ver, Thomas' appointment coin- th third quarter publishing lig- ich continue to show diminishing share for the company since it in 1991 on the back of Bryan (Everything I Do) I Do It For You, mpany took a 0.9% share for in the July to September period, 1% on the previous quarter, and singles, compared with 0.9% in 
te the disappointing perfor- Thomas maintains his thinking be dorainated by such matters. ot going to be as driven by mar- re considérations as other music ers are," he says. "We are con- about getting covers and about TV and advertising work." ews are echoed by Rondor Music tional président Lance Freed, ys Thomas embraces Rondor's 
ic ahead of market share. That 

vision, corabined with RicharcTs natural leadership qualities, will ultimately 
cess as a leading independent music publisher in London and around the world," he says. Thomas cornes to the job with more than 20 years' experience working for both record and publishing companies. He spent five years in CBS's European head office in Paris before relocating to New York in 1981 to work in interna- tional A&R. CBS Songs appointed him managing director in 1984 and three years later he became managing direc- tor ofSBK Songs. He was head of A&R at RCA for three years from 1988 before running Rédemption Songs as a joint publishing venture with Chrysalis Music. Two years ago, he took up the additional rôle of head of film and télévision music for Chrysalis Music to run alongside his Rédemption responsibilities. 

Epie is aiming to capitalise on Celine Dion's broad appeal with a number of TV appearances to help promote her new album let's Talk About Love. Dion, who is visiting the UK at the end of November, will be performing on Ihe Royal Variety Show, National Lottery Live and Talking Téléphoné Numbers as well as making herfirst appearance on the Smash Hits Poil Winners Party. She will also be recording performances for T0TP and Des O'Connor during her five-day UK visit, The album, which fellows the 25m-selling Falling Info 
by theBarbra Streisand duetTell Him.The album features several other collaborations with artists including The Bee Gees, Luciano Pavarotti, Carole King and Bryan Adams. Sir George Martin also co-produced 
before reliring. Epie product manager Paul McGhie says, "The album is a huge priority for Epie and Sony 
slarting with the release of Tell Him with underground posters going up on November 1." 

H m 

Smith stresses Labour's 
tough line on copyright 
Culture secretary Chris Smith has tive opportunity to ensure Britain underscored his commitment to ratifies the World Intellectual the British music industry by Property Organisation (Wipo) pledging to creatc au environment treaties. where it can flourish. He added that strong copyright 

More promotions as 
Virgin looks to future Virgin Records has announced a second 
lowing the departure of joint managing directors Ray Cooper and Ashley Newton totheUS. In the latest set of changes, head of sales and national accounts Mark 

Industry Association Of America panies incentives to învest in the (RIAA)-hosted gathering in New business. York last Wcdnesday (22), Smith Nearly 30 dinner guests at the told an invited audience of top Sony Club, including RIAA presi- level US record label executives dent and ceo Hilary Roscn, EMI that the British govemment Music Worldwide senior vp and is determined to help the music général counsel Guy Marriott and business by getting tough on copy- BMG senior vp and gênerai counsel right. Joël Schoenfeld, also heard Smith "The new government wants to say the government now helieves do ail it can. That is why we have the UK's économie future rests with moved responsibility for the music the music business and other crc- industry to centre stage in my own ative industries, department. And it is why we arc "Like America, we are finding turning our attention first and fore- that the value added from these most to the need to protect intcllcc- industries is outdistancing tradi- tual property rights," he said. tional manufacturing industries. As part of this strategy Smith The créative industries arc where said he would seize the first legisla- much of our future lies," he said. 

keting director after seven years with the : company, while US product development manager Mark Teny, who joined Virgin's ; AVL group from Warner in 1990, becomes head of marketing. Danny van Emden, formerly head of marketing and creative multimédia, is : made director of creative and multi- | média, while Carole Burton Fairbrother, [ 
department since joining the company in 1989, becomes director of the video ; department. "We're setting up, hopefully, for the i next four or five years," says Virgin près- ; ident Paul Conroy. 'These are people who : have grown within the company, so once ■ again Tve been able to promoto from j within." Conroy adds he is now aiming to . bring in new people at ground level. , 

NEWSFIUE 
Acts to appear on phone cards Record companies are queuing up to have their artists featured on a range of smart phone cards. First Telecom is launching the marketing tool at the end of Ihe month with a card featuring a picture of Gary Barlow and a pin number giving access to a playback of four tracks from bis album. David Joseph, marketing director at Barlow's record company RCA, says, "The card représenta real added value because it gives fans an opportunity to access Gary's new single." 
Warhurst moves up at Nimbus Nimbus Manufacturing is promoting business development manager Bill Warhurst to associate director responsible for CD audio marketing and sales. Warhurst replaces commercial director John Denton, who is stepping down from a full-lime position with the company. but is expected ta develap joint venture opérations with the group. Richard Doughty takes over Warhurst's former rôle. 
Ernst & Young man joins Lifetime Warrington-based CD, video and book distributor and merchandiser Lifetime Entertainment has hired Ernst & Young Liverpool's managing director Mike Davis as non-executive chairman. 
Adrians scoops eighth 6VA award Adrians Video, the sister store to Essex-based record retailer Adrians, has won the British Video Association's indépendant video retail success of the year award for a record eighth year. 
Richmond launches new A&R service Former Zomba général manager Andy Richmond has resurfaced as one of the team behind a new A&R service. Richmond and partner Susan Hanson, formerly an A&R co-ordinator at Parlophone and EMI, are compiling a monthly A&R CD featuring around a dozen unsigned bands. Bands are charged £250 for each track on the CD, which is mailed to a targeted audience of 571 A&R personnel, pluggers and DJs. 
TV lined up for Country Music awards Coverage on BBC télévision and radio is being lined up for the British Country Music Awards taking place at the Birmingham International Convention Centre on November 16. The event will feature on Radio Two's Country Club on November27, with BBC1 broadcasting highlighls around November 30. Meanwhile, the Country Music Association is reporting significant sales increases in country music in the UK following last month's CMA Awards and a related BPI and Bard- supported retail campaign. 
Conner Reeves Conner Reeves is managed by Wildlife Entertainment and not Wildstar Entertainment as reported last week. The artist plays London's Jazz Cafe on November 18. 

Distribution 
SATURDAY SERVICE 
Please note that ail orders placed each Friday up until 15.00 hrs from NOW until the 2nd of January 1998 will be delivered free of charge before midday on Saturday. 

We look forward to conlinuing our first class service during this busy period. 
Order Line 01926 888888, Fax 01926 466321 

^ ^ ► JK: THE MAVERICK IS H0N0URED FOR HIS DEDICATION TO MUSIC -p8 ► ► ► 
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Robert Miles feat. kathy Sledge. freedom the brand new single out 17.11.97 includes mixes by frankie knuckles taken from his forthcoming album 23 am 

CD 

< □I 

O 

The industry maverick is honoured 
fora life-long dedicationto music music," he says. He's known as JK lo his mates, Kenneth George to his mom 
word you care to fish 

Williams single-if he loves it,"says Devlin, citingthe 

C" 

He's , egotistical, upsettmg gît- npSAeet drum for music. He's like a 



LIKEYOUDO... BESTOFTHEUGHmmSEEDS 
WHATYOUSAY, THE LIFE OF RILEY, LUCKY YOU, YOUSHOWEDME, CHANGE, WAITING FOR TODAY 
TO HAPPEN (97 VERSION), PURE, SUGAR COATED ICEBERG, READYOR NOT, ALLIWANT, PERFECT, 
WHATIF..., SENSE, BRAIN DRAIN, MARVELLOUS, THREE LIONS 
A COLLECTION OF ALL THE HIT SINGLES AND THREE NEW TRACKS. 
CD, CASSETTE & MINIDISC. RELEASED NOVEMBER WTH. 
EXTENSIVE C4ANDITV TVADVERTISING, TUBE, BRAND FLYPOSTERS, PRESSADS INMONTHLY 
MUSICAND NATIONAL PRESS AND STRONG RETAIL PRESENCE... UKE YOU 00. 
NEW SINGLE- WHAT YOUSAY, RELEASED NOVEMBER 24TH. 
LIGHTNING SEEDS POP QUIZ CELEBRITY FINAL, 
NOVEMBER WTHATTHELONDON COCKNEY, TOTTENHAM COURTROAD. 
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Radio chiefs cite 'Diana factor' 

as audience figures plummet 
For once Radio One had some good news, but it was overshadowed an overall slump 
It has been a long time since the fortunes of Radio One were not uppermost in the rainds of everyone bo gathers to dissect the quarterly 
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£lm in royalties 

Is any of it 

yours? 

If you play or have played with any of the bands listed here and are not 
already a member of P@MRA then call us, write, fax, e-mail - get in touch. 
SENA, our counterpart in the NetHerlands, will be paying royalties to 
British/EU members of these bands through P@MRA and there's up to £1 m 
in the pot now - with lots more to corne. 

Performers now have a new légal right in Britain to receive royalties for the 
use of their recorded performances. This new right cannot be signed away. 
P@MRA, the performers' collecting society, pays these royalties in the UK- 
and pays overseas royalties without déductions for agents'/managers' 
fees. Over 9,500 performers have already been identified and are 
members - but we want to find the rest! If you are one of them, then you 
may be owed money. So, contact us. 

Performing Artists' Media Rights Association, 
4th Floor, 80 Borough High Street, London SE1 1LL 

Téléphoné: 0171-378 9720/6777; Fax: 0171-378 9715 
e-mail: members@pamra.org.uk 

P@MRA 
Performing Aitists Media Rights Association 
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TOP 25 ARTIST ALBUMS URBANHYMNS: The Verve FRESCO: M People BE HERE NOW: Oasis THE BIGPICTURE:Elton John PORTISHEAD: Portishead WHITE ON BLONDE: Texas PLEASED TO MEET...; Sieeper THE NAIL FILE: JimmyNail 
WOMAN IN ME: Louise NIMRODrGreenOay THE VELVET...;JanBt Jackson WHATEVERYOU...: Status Quo MARCHIN' ALREADY: OCS OK COMPUTER: Radiohead OCEAN DRIVE: Lighlhouse... MAVERICK A...: Finley Quaye BACKSTREETS BACK: Back... FEEL Roachford SPICE: Spice Girls THE FAT OFTHE LAND: Prodigy LOVESONGS: Chris De Burgh SHELTER: Brand NewHeauies SC1-FILULLABIES: Suede LOVE ISFOREVER:Billy Océan AVERAGE PR1CÉ AVERAGE OVERALL PRICE FOR 

14.49 14.49 13.99 13.99 12.99 12,99 13.50 14.49 14.49 13.99 13.99 12.99 11.99 13.25 13.99 13.99 13.99 13.99 12.99 12.99 12.99 14.49 14.49 13,99 13.99 12.99 13.99 13.50 13.99 13.99 12.99 13.99 11.99 12.99 12.99 13,99 13.99 13.99 13,99 13.99 12,99 13.25 13.99 13.99 13,99 14.99 12.99 11.99 12.75 13.99 13.99 13.99 13.99 12.99 13.99 

TOP 10 DOUBLE CD COMPILATIONS THE BEST„.ANTHEMS...EVEB! 15.99 BIG MIX 97-VOLUME 2 15.99 IBIZAUNCOVERED '5.99 SPEED GARAGE ANTHEMS 15.99 KISS IN IBIZA 97 
15.99 n/a 15.99 

12.99 13.50 

15.99 15.99 15.99 13.49 13.49 13.99 
12.99 13.99 13.50 14.99 15.99 15.25 12.99 11.99 12.50 

i s s s NOW! 37 15 PURE DANCE97 15 DANCE NATION 4 -TONGyBOY 15 FRESH HITS 1337 15 AVERAGE PRICE IS.au io.=a BS AVERAGE OVERALL PRICE FOR A DOUBLE COMPILATION CD 

HART ARTIST CD 

CATALOGUE G0LD - GREATEST HITS: Abba 15.99 15.49 UNPLUGGED: Eric Clapton 15.99 15.49 10.99 10.99 10.99 GREATEST HITS; FleeL Mac 15.99 15.49 BEST OF: Van Morrison 15,99 15.49 NEVERMIND: Nirvana 15.49 15.49 WILDEST DREAMS: T Turner 16.49 15.99 GREATEST HITS: BSp'steen 16.49 15.49 BEST OF VOLUME t: UB40 16.49 15.99 ACHTUNG BABY: U2 16,49 15.49 GRAGELAND: Paul Simon 15.99 15.49 AVERAGE PRICE 16.14 15,59 AVERAGE PRICE FOR A CATALOGUE CD 

12.99 12.99 12.39 12.99 13.50 12.99 13.99 12.99 12,99 12.99 13.99 11.99 12.99 13.99 13.25 

5.49 13.99 15.99 14.99 
5.49 14.99 15.49 14.99 15.99 5.99 15.99 15.99 9.99* 15.99 

9.99' 15.99 15.99 9.99* 15.99 14.79 5.64 15.32 15.94 15.15 

AVERAGE PRICE OF TOP 75 
ARTIST ALBUM CD 

AVERAGE PRICE OF TOP 10 
DOUBLE CD COMPILATION 

AVERAGE PRICE OF BACK 
CATALOGUE FULL-PRICE CD 

ï i 

Retailers optfor catalogue offers 

as chart prices begin to edge up 
Retailers may be doing ail they car protect their margins on chart prot but CD discounting continues to bc up and down the High Street. However, it is to the past and no Top 75 that stores are looking in ar attempt to give their businesses a 1 with what seems like a never-endir es of back catalogue campaigns. : for £2 ouldon 
pricing survey, carried out in Norwich last Monday (20), shows such pricing campaigns are now being used on an almost permanent basis as the key weapon to lure ne In practi □s chart in generally protected from heavy discounting; prices on the biggest-selling CDs actually rose by an average of 58p in both the specialist and non-specialist multiples since the last survey was carried out in May. The £14.49 price is appearing more and more, most frequently in HMV, Virgin and dur Price, while the once common £9.99 tag did not show up once this time among the Top 25 arlist albums. Andy Gray, managing director of Andys, says, with the cycle of people replacîng their vinyl with CD coming to re looking atother 

a mid-price catalogue, want to get involved with retail and push the stuff," Noting a more sensible attitude towards the pricing of chart product, Gray says retailers on the whole are keener than ever to make the best margins they can on current releases. This approach, he says, is bolstered by the strength of the product in the 
going up further, although Gray says this dépends on the record companies. "If they keep pushing the (dealer) prices up, some of it has to be passed down the line," he says. "While inflation is two-and-a-bit per cent, some companies over the past three years have certainly had more than inflationary price increases and there 
longer swallow it." Despite his stores comfortably being thech ed for chart albums, 7 entertainment Steve Gallant says increased supplier costs have forced the supermarket's prices up along with everyone else's. "The record companies say music is undervalued so theyTe driving through cost increases, regardless of whether theyVojustified," he says. "Retailers, whether theyTe a 

whom were charging £13.99 for the bulk of the Top 25 artist albums. Asda, whose favoured price point of £12.99 was carried by 19 of the Top 25 artist albums, is also notably much cheaper than Woolworths and WH Smith which both showed rises on the previous 
Woolworths, the dearest for chart artist albums last time, is charging 40p more on average, but is now cheaper than HMV, Virgin, Our Price and WH Smith whose prices have gone up by £1.11 on average, havingbeen the cheapest five months ago. Andys is a near match for Asda within Norwich, but that is more to do with a nearby heavy-discounting independent, while 

Disc Center, is the second cheapest on price. Its proprietor Patrick Humphrey says business is extremely healthy, a 
between HMV and Virgin, which means his shop attracts record-buying passers-by. 

irally accepted £15.99 standard 
multiple discounts running continually in larger music retail chains. Meanwhile, in the singles market, hopes that pricing for new releases may 

increasing number of new titles are going out at £2.99 or more, including last week Black Grape and 911, while BMG's policy of charging full-price for its key new single releases saw Puff Daddy-s Been Around The World on sale at £3.99,e'   until n ently.in sted ail ne 

to changing price pactems on artist albums, the 
the modo! of consistency. Anything other than £15.99 for a double chart compilation CD is very much the exception to the rule with 

releases would be marked up at £2.99 or less. And, once in the chart, £3.99 remains the général price along the High Street, though Asda's price is 50p 
BMG sales director Richard Story says, "The message about pricing is slowly getting through. We've been trying to blaze a trail about the £3.99 mark-up as much as we can and it seems to be getting through to other suppliera as well." So, with prices edging up on both 

Asda chart discounting appear to be sately 

SX, 



The success of Children asthe biggost-selling single in Europe last year could have encouraged Robert Miles to stick with his tried- and-tested formula, Instend he is bent on ensuring his raoinstream-friendly blend of ambient, classical and slow trance evolves. Radio One DJ Mark Goodier, who was a strong supporter of his début hit Children, says, '■Robert hasn't settled for becoming the Jean-Michel Jarre of dance music - he's worked hard and moved his music on." Miles' sales figures outstretch those of most of his dance peers. Children clocked 4.5m sales Worldwide (750,000 in the UK) for Deconstruction. Add the sales of his Fable and One & One singles and his 1996 début album Dreamland plus remix sequel Dreamland II, and it totals a massive 13m copies. And the Swiss-born musician/DJ's fonvard-thinking new âge dance style 
(out oaNovember 10) and new album 23AM (released a fortnight later). Deconstruction managing director Keith Blackhursl says. "The new stuff is another leap fonvard, as it icorporates ail the beautiful mélodies 
great vocal tracks too. Freedom is already getting a great response." 23AM, named aller the time Mi 

Instrumental music is my 
favourite because it can be 

more personalforthe 
listener and you have to try 
harderto give a message 

without lyrics 
-Robert Miles 

méditative calm and smooth pulsations but with added instrumental colour. There's brass, strings and guitar, plus that rarity for Miles - lyrics, sung by French chanteuse Nancy Danino and soul diva Kathy Sledge. Miles says, "Instrumental music is my favourite because it can be trippier and more personal for the listener, and you have to try harder to give a message without lyrics. 
of personal history, a translation of my everyday life expériences over the past 18 months, travelling so much, so lyrics became more important." At the same time as Miles has proraoted Children worldwide. he has 

ROBERT MILES 
DANCE MUSIC'S SHYEST STAR TAKES ANOTHER LEAP F0RWARD 

23AM: MILES AHEAD 0FITS TIME 

A three-way conflab between the label, 
valiantly tried to avoid the machinations of pop stardom; he rarely gives interviews, and you could never call him recognisable. He says, "l'm shy and don't feel comfortable when a caméra is around." Matters will be helped when Miles, who now lives in London, plays his first ever live shows next year, beginning in the UK because he says it was the first country to support him. "1 know people 

artist and Micbael Nash Design (the company responsible for the classic shot of Seal kneelingl came up with the sicnplest, and strongestof images. As Pullan says, "We wanted to move Robert forward in people's mindswith 23 AM while staying true to how he feels about Himself-to be partofthings butnotpart of it 
the tir ■.Myidea veareal n stage, mi 

'He isn't a huge personality in people's minds but what they identified with was his music." They came up w'rth the concept of using him as a silhouette on the sleeves: "so that he's on the sleeve but at the same lime, be isn't. And his body shape Works from an aesthetic point, which we can carry over on to posters, in-store display a 

If you add goor and lights, it can be a roally good show." What critics might pinpoint is Miles' lack of adventure, When he was director of programming for a local radio station in Italy (his family moved there when he was 10), he admits he tired of the prévalent commercial music and would play artists like Future Sound OfLondon. 

raybe not under the Robert Miles name, but the music will be something stranger. Maybe in drum & bass, because that music is really important to me. Aller playing live, I want to start my third album but I hope that will be différent too." Either way, Miles looks like being around for more than the foreseeable future. Martin Aston 
Artist Robert Miles el: Deconstruction Project single/album Songwrilers; Roberto Concina/Frank Musker Studio: XXX, Paris Publishen Watner/Chappell Released: NovlO/Nov 24 

STEVE LAMACQ ON A&R 
I don't usually use this column as a shameful device for self-publicity, but this Thursday (October 30), as part of Radio One's Sound City, we're experimenting with a new "seminar" which is subtle twist on the old A&R panel formula. Steve Lamacq's Fantasy Record Industrytakes place atthe Oxford Union Debating Chamber. But instead of a straight moan and drone Q&A session, we'll be role- playing the career of a new band from making theirfirstdemo,throughthe release of an indie single, and on to negotiations with a record label. Atthetime ofwriting, the fantasy panel includes Saul Galpern from Nude, Simon Williams, journalist and talent-spotting dynamo behind Fierce Panda, promotions man 
MUSIC WEEK 1 NOVEMBER 1997 

John Turner, and former PR Of The Year Gillian Porter of Press Counsel. We'll be creating a "band" on the day from members of the audience, so if you fancy taking part,then see you there, and we'll see if we can explain the A&R process while having some fun along the way (entry is free via tickets from the Sound City info point at Oxford's Old Fire Station)...EIsewhere during Sound City week there'll be some real A&R business going on with an expanded set of fringe gigs (as many as five a night) with some interesting local talent playing - not least Dustball and Cody...Meanwhile, in the world outside Oxford, who's seen Campag Velocet? Like the Lo-Fi AN Stars-meets-Flowered Up with Mark Perry 

m singing. Verygruff and casual, butthey've gota couple of greatthree- chord grooves in the set which they tripped out atthe Base Club in London last Monday...Also seen live last week another Disco Pistol gig at the Camden Palace, which proved they can work a big stage just as well asthe smaller London venues they've been playing before. Good tapes coming in too, including a superb effort by Astrol from Scotland who've been around a while, but have gottheir act together apparentlyinthe past six months. A touch like the Verve and Embrace -though three months left alone to gig and find their feet would help them a lot before the A&R stampede starts. 



SOUND CITY IN OXFORD 
THE REVITAUSED UNIVERSITY TOWN IS A HOTBED OF MUSICAL TALENT 
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National, Régional & Student Pf mat the event, says, "l've got bated breatl not on this one because this could be the 
with Nought on Shifty Disco for Sound 

= zznz 



Nii—^ 
> 

SngUshntlraSeval a-; 
iiiii & if.iXsïï;l7iTi3i„ Bmldhist Marc^Jla^oùrtfield 

CONFUCIUS SAYS 

m 

m 

The Spécial Achievement Award 
IMOn/IIIM/VriON FORIVI 

The Spécial Achievement Award is one of three awards that will be presented at The Women 
of the Year Awards (for the music industry & related média) in London on the 25th November. 

The criteria for this award is: 
• the nominee must be female 

• doing an exceptional job in her particular field (irrespective of job title or senior • working in the music industry or related média • available and willing to collect the award on the night 
Nominee   
Company 
Address 
Tel. no.   
Reason for nomination . 

.. Job Title .... 

 ^ • WOMEN 
. J to: N.R.M.T.C. (Voting), 55 Puiham High St. London SW6 3JJ. ^HE YEAR AWARDS dby 11 th November 1997. 1997 

rd on 0171 736 5500. 


