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Smith tounveil M week 
Demand for Diana 

stretches retailers 
by Paul Williams decided to keep stock numbers very Steele says stores have taken a particu- tight. "We didn't want lo be in a position larly cautions approach as the album is Unexpected demand for the Diana trib- where we ended up with a lot of stock not being offered on sale-or-return 
around for stock last week as distribu- Distributors 3mv and Pinnacle were In order to try to meel public demand, tors battled to fullil last-minute orders. being inundated with re-orders from another 200,000 units were immediate- But by Friday evening V2 Records worried dealers as copies of the record ly shipped ont last week, although conlirmed that the industry's biggest quickly flew off the shelves to easily Pinnacle managing director Tony charity project of the year had already make it the biggest-selling album of the Powell says the sudden demand has raised £5m. week. By the end of trading last meant stock running eut and orders HMV confirmed its initial order for Thursday sales had already reached going out late. "With our normal orders the album was only around 16,000 147,000 units, against an initial shipout at this time of the year we run a little bit copies, hardly enough to cover Brst day ëfjust 2057)00 copies. late, but with Diana there's at least a sales, EUK and THE, meanwhile,both "It's flying out. People can't get 48-hour delay, possibly even more for admit they too under-ordered. enough of it, but retailers didn't order some people, because liternlly as I speak Jonathan Rees, HMVs rock and pop enough," says V2 général manager we don't have any stock in our ware- manager, says retailers were initially David Steele whose Company is oversee- house." cautious about ordering too many ing the manufacturing, distribution and However, manufacturer Sue Mackie, copies because of the risk of being left marketing of the album in the UK. Disctronics' général manager of sales with stock. "The other Diana album put "They completely underestimated the and custoraer services, is confident her out by PolyGram didn't do as well as demand, despite us telling them so Company can cope with the demand. expected and that was straight after many times how many they should "We've got a capacity in the UK of the event,"he says. order. Part of the problem is that 255,000 a day and in France we've got Derry Watkins, chart product man- they've been stung previously this year another 150,000 a day, so between these ager for Virgin Our Price, says because with big albums underperforming and two plants there's sulïicienl capacity of the nature of the album his Company they didn't want to be left with stock." available," she says. 

Smith tounveil thisweeki 
music initiatives «1,^3 Culture secretary Chris Smith is cheer Wl,h ! today (Monday) expected to start radio profits j the bail rolling on getting the Wipo _ copyright agreement ratified as he îoWorldCup | unveîls a new programme of con- feuer bogins i ferences and cultural events. i at Sony The announcement will mark the ! start of the UK's six-month prcsi- 6 V2: State of ! dency of the European Union, dur- j p|ay after ing which Smith will take the ioneyear opportumty to promote Bntain's   : _ creative industries across Europe. | jjjSÊfc, i One of a sériés of around a dozen || J à V conférences, which will attract |l t--]* ministerial involvement from Le Smith and his opposite numbers in ! the EU, will be a May 14-16 seminar i at London's South Bank called '■HIRlII Culture, Creativity and Employ- ;10 c . ment. A spokeswoman for the " Superstar: Department for Culture, Media and they might Sport says this will cover a multi- j juSt be... 
issues sueh as piracy, copyright |39Dooley: J and employment. |watching 1 
offiœ SmUh^Mhiipri^ipM ata the ZombieS 

ideas from the Creative Industries Sj [I li||| 1111 Task Forces will directly help 07! Illl here," he said.  1 
LastThursday s France '98 draw teaturcd thefirst live performances of the officiai World Cup songs. Columbia's world music star Youssou N'Dour and Virgln's Axelle Red (both pictured) opened the cetemony with the N'Dour- penned la Cour Des Grands IDo YouMind If 1 Play?), whlchls being fk H. Avl 

IHASE■ FEEL SO GOOO 
THE SINGLE 

15/12/97 
adopted as the French anthem for the compétition.The Senegalise 

broadcast live around the world, says. "lama huge football fan and 1 find the World Cup hugely inspiring." Seestory.pS 

TêelSa 
(U] ^ 

Miller Freeman launches new European magazine 
Miller Freeman Entertainment - pub- The new weekly adds a fourth maga- European music market with its own lisher of Music Week - is to launch a sine to Miller Freeman's existing stable single currency of success." new pan-European magazine in the of the London-based Music Week and The launch cornes against the back- New Year which promises to révolu- Music Business International and the ground of a European music market tionise the business of breaking hit US music radio title Gavin. which is not only now bigger than that records across the continent. Publishing director Andrew Brain in the US, but which is increasingly The announcement of the new maga- says,This is a significant investment generating more of its own repertoire. zine follows the signing last week of an which shows our bclief in and commit- In the Netherlands local repertoire's exclusive long-term deal for data with ment to the future of the European share of sales has increased from 14% to Music Control, the only supplier of music industry." 23% and in Gerraany from 22% to 50% accurate pan-European airplay data. Editor-in-chief Steve Redmond says. since 1991. "When labels startgenerat- The new magazine will feature moni- "One of the things which has hindered ing their own repertoirè for the domes- tored radio data from 15 individus! the development of a truly European tic market, their next priority is to sell European territories plus five televi- music market has been the lackofcred- it abroad," says Redmond. "That's pre- 
first accurate European airplay chart. tion. Music Control's data provides the about." 

TAKEH FROM HIS MO.1 US ALBUM 
"HARLEM WORLD" 

Order it now from BMG Telosales 
local BMG sales person 
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Ferris makes his mark with key EMI posts Eî\î I IIK mnnnrnno- Moil oc ixro nnrl ,.r.vu  ! f  EMI UK managing director Ferris has further stnmped his mark on tho company by announc- 

managing ic, has h m Wari ought rChap cU as A&R director to replace tris 
October to join the RcaUyqUsefui Group, while senior marketing manager IVaccy Connolly has been promotcd to a ncw rôle as market- 

Metcalfe, who takes up her new rôle 

signed acts including Shc Catherine WhccI, The Charlatans, Eternal, Goldie and Radiohead. Before that she worked for three years as A&R manager at Arista. Connolly takes on her new posi- tion immediatcly, filling the gap left geni by Tony Harlow who quit in June to become managing director of EMI Australia. Connolly, who joined EMI in 1986, will have overall responsibility for product manage- 

iibiiity for co- iruinatmg the product managers' ictivitics. Meanwhile, Chrysalis managing lirector Mark Collcn has promoted lead of A&R Gordon Biggins to the ■ on of A&R director and mager, while video coi 

affairs aron Moo 

lissioi ead of créative affairs. In anothei 
MI Classics catalo 

> analysis reporting din 
it Warner Chappell, latterly François Cccillon. 

O'Brien plots makeover 

as Telstar plans growth 
by Robert Ashton 
Telstar has embarked or 

• the addition of three high-profile industry 'wise men' to its board; ® The appointment of image consul- tants to help it create a new identity; • and a programme of acquisitions. Currently ranked as the seventh largest indepenaent m the world by    -title MB/, Telstar isi that its près aTVco 

As part of the growth strategy Telstar has appointed three non-execu- tive directors to help its artist develop- 
Universal Music md Nick Phillips will 

MTV Asia président Peter ieson will use his experience of the m market to help develop Telstar's 

group board director Barry Watts with 
Watts rejects suggestions that the appointments are a precursor to a dot- ation. "We have no desire to doat, but we have made many acquisitions and will look at more," he says. Two further appointments see the 5 founder of multimédia group Mind- scape, GeoffHeath, join Telstar's com- puter games development and publishing subsidiary, Electronic Studios, in the new position of chair- man. Simon Flamank also joins as group dnance director foliowing lan Dewar's move to become financial direc- tor of the music division. For its image overhaul Telstar has briefed stratégie marketing company, Branded, to create a strategy to reposi- tion and develop the T ' 

on that Telstar is simply a TV co on company because for 15 y( as spent millions on TV ads p\ 
ied to change that per- 
who has been hiding nd we need to focus on says. "There aren't many under a busht 

• without people 
Ley says, "Telstar has an impressiv portfolio of companies and we need t draw that out and communicate th power of the whole Telstar brand." O'Brien says he believes the Telsta name will survive, although the en ation of a new holding company nam He al addressing the image problem will help 

BlaxillquitsA&Rjob 
fornewLWTshow Rie Blaxill has quit Independiente, less than a year after he joined the fledgling label as A&R director from Top Of The Pops. BlaxilTs appointment was a significant departure from his previous rôles, which had centred on TV and radio. He was executive producer at the BBC with responsibility for music TV and had been credited with rejuvenating TOTP. Before that he worked at Radio One and Capital Radio. Speaking last December Blaxill said he was looking forward to the "exciting challenge" of his first job in A&R and his first at a record company. But the allure of TV has proved too great. Later this month Blaxill will start work at LVVT on a new light entertainraent pro- gramme, Friday Night's Ail Wright, which will be host- ed by footballer lan Wright and feature sports personalities, music and comedy. "I have enjoyed my time at Independiente enormous- ly and, despite missing the world of télévision, it's been a valuable experience," he says. Blaxill was chairman Andy Macdonald's first appointment to Independiente, which at the time had three acts on its roster - Travis, Roddy Frame and Vitro. Artists subsequently signed includc Paul Weller (who will join once his deal with PolyGram expires), Sunhouse, John Martyn and Deejay Punk-Roc. 

Jazz vioiinist Stéphane Grapelli, who died aged 89 in Paris last Monday (1), has left a legacy of unreleased music, his Cleveland-based record label has revealed. Telarc's Worldwide sales director Adrian Mills says. "We have at least one record's worth of material in the can, but we won't be scrambling around to release his last recorded stuff and cashing in on this sad event. We will want to wait for a decent period." Mills says the classical and jazz specialist label (distributed by BMG Conifer in the UK) is attempting to meet demand for Grapelli's last album, the May 1996 release Live At The Blue Note. "Sales have gone crazy and we are pressing in Europe right now. 1 expect to sell again what we sold in the first year, which was about 40,000 copies." 
^ ^ ^ SONY LOOKS TO TOP ACTS TO CELEBRATE WORLD CUP - p5 ► > t t 

NEWSFILE 
Ritz complétés Grapevine buy-out Ritz Music has completed its £3m acquisition ol Grapevine Records, former Grapevine md and newly- appointed Ritz ceo Paddy Prendergast says, "We want to develop intornationally, possibly launch new labels and also expand the mail order and concert promotion side." He adds the deal, which sees the departure of Grapevine co-founder Steve Fernie but no other redundancies, means the Grapevine and Ritz labels operating side by side. Grapevine will shortly move to new premises next door to Ritz's Wembley HQ. 
IFPI tests net anti-piracy measures The IFPI will enter a critical phase of a project aimed at combating piracy on the internet in the New Year. The trade body will begin testing eight digital watermark Systems, which embed an inaudible signal in sound recordings that can identify copyright ownership. By May it hopes to recommend one solution to the industry. Meanwhile, senior record company executives will meet in Ne w York later this week to présent technologies that could be incorporated into a version of DVD Audio the industry may adopt as the next- generation audio format. 
Safeway price-slashing continues Safeway unveils another CD discount offer today (Mondayj, justtwo weeks after music retailers attacked the supermarkel for selling Now! 38 and nine other double compilation titles at just £11.99. The latest week-long campaign, going under its Offer Of The Week promotion tag, offers 10 of the year's biggest CDs at£9.99 each, including Spice Girls' Spiceworld, Etemal's Greatest Hits and White On Blonde by Texas. 
Hit& Run establishes US base Hit & Run Music is setting up an office in Los Angeles as part of an expansion of its publishing and film soundtrack business. The opening of the new office in the new year coïncides with the launch of a joint venture between Hit & Run's Tony Smith, London-based Soundtrack Music Management and Los Angeles- based The Cathy Schleussner Agency, Sharon Boyle Associates and soundtrack marketing specialist Michael Solomon. The new company, Soundtrack Music Associates, will also be based in Los Angeles. 
Salomon appointed to RA post ITC deputy secretary Eve Salomon is to replace John Norrington as Radio Authority secretary when he retires eariy in the new year. Salomon, who has been in her ITC rote since September 1996, will take the tille of head of légal services and secretary to the authority. 
Matthews moves to IMG John Matthews, formerly head of copyright at Warner Chappell, has been appointed général manager of the Independent Music Group which includes Leosong Copyright Service and the International Music Network Group of companies. 
Barbie Girl turns platinum blonde ^ | Aqua's single Barbie Girl was certifiedJ.ouble bt-i | platinum award by the BRI last week as the Ail Saints single Never Ever reached platinum status. Sheryl Crow's seif-titled album and The Verve's Urban Hymns reached triple platinum status and the compilation The No 1 Christmas Album became double platinum. while there were platinum awards for Lighthouse Famiiy's Postcards From Heaven, Marinions Script for A Jester's Tear, M People's Fresco, the Seahorses' Do It Yourself and the original soundtrack to The Full Monty. Gold awards went to the compilation New Pure Moods and Marillion's Season's End. 
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COMMENT 
Charts: do you really care? We're lucky at M Win having a conimitted and interested leadership. We're used to feedback. People in the music industry like having (heir say. Se when we decided the other week to outline the options (or the future of the UK singles chart, we expected a lively response. The chart is, atter ail, the most talked aboul, the most conlroversial, the most ng issue of ail. Or se we thought. The reality se far has been disappointing. We are still collating the results. And those who are minded to still have time to call 0891555194, email us at musicweek ©dotmusic.com or Write tothe usual address. But the indications so far must be either (a) people simply don't know what to do about the chart anymore. or (b) despite ail the controversy, they don't really care. Canthis really betrue? 

e Continental opportunities Two weeks on a course in Munich gave me a good opportunity to view both the différences and similiarities between the two markets. The worsl news for those Brits who persist in the old- fashioned Anglocentric view of music is that it is clear that the rise of local repertoire on the Continent is not a temporaty phenomenon. German language pop acts as Tic Tac Toe or rock acts like Rammstein are easily the match of anything the UK can produce. Already eight of the Top 20 biggest singles of the year in the UK corne from Continental Europe and that figure tn only increase. At the same time British pop culture itains a fremendous kudos in Germany. In the year-end music Top 10 of Ma* magazine - a mass-market Face- eight of the albums are by UK acts. Yes, compétition from the Continent is getting tougher, but for those who take it seriously the potential rewards are as great as ever. Steve Redmond 

TILLY 
Christmas: ho ho ho to the novelty hits It's Christmas - and time for the whole UK record business to go gimmick crazy. At this time of year we often have these off the wall, never sell anywhere apart from the UK, big, very big, selling singles, l'm not sure why. After ail, what's wrong with Mr Blobby in June? The Teletubbies at Easter? Historically at Christmas ire been treated to such classics as Ernie (The Fastesl Milkman In The West) by Benny Hill, There's No-one Quite Like Grandma by St Winifred's School Choir. Little Jimmy Osmond's Long Haired Lover From Liverpool and Rolf Marris'Two Little Boys. The rest of the world looks and listens and probably ation of nut-cases, or at least slightly eccentric. If record companies put as much effort and finance into these one-ofts through the year would the British public still buy them? The answer is probably yes. We've always liked simple singalong happy music. It's in our genes - but many people in the business bide behind a so-called credibility tag and miss the opportunity of promoting the novelty record. They prefer to try to get the public to accept différent trends and styles, sometimes losing thousands of pounds, but their egos and cool lifestyles are still intact. Perhaps its something to do wilb alcohol consumption that makes people throw caution to the wind at Christmas and in their droves to buy these dises. Or maybe ifs desperation - when you don't know what to buy Auntie for Christmas. this year's novelty dise will do nicely, thank you. Why don't they market them the other 50 weeks of the year? Is it that the média are more inclined to tolerate gimmick records at the festive time? Finally, a surprise one for Christmas from that man Goompie, who gave us the classic Who The Fuck Is Alice? Yes, it's Ali I Want For Christmas Is A Spice Girl. Lislen, Goompie, take ail five and give us ail a rest. 
Tilly Rutherford's column is a personal view 

NEWS 
Epie is hoping the combinalion ol an original song andaslicker imago will give OTT 
hit. Story 01 Love, which is released on Januaty 12 and had its Chart Show exclusive on Salurday (6), was written hy Elliott Kennedy (Spice Girls/Take That) and duo George Merrill and Shannon Rubican (Whitney Houston), Epie product manager Paul McGhie says, 'The aefs two big hits to date have been cover versions - and boy bands and cover 
versions don't go down too well on radio." By securing radio play McGhie believes OTT will be ableto expand their fan base and attract an older 

Chiysalisbuoyaiitas 

radio heads for prof K 
by Paul Williams 
Chrysalis Group's radio divi 

Heart and three Galaxy stations, iast week announced a 53% jump in year- end radio turnover to £10.7m, as losses for the 12 months ended August 31 feli by 45% to £1.9m. Ghairman Chris Wright says radio now accounts for 72% of group tumover, compared with 20% in 1992 when the division was established. The first sta- tion to go on air was 100.7 Heart FM in Birmingham in September 1994. The division is iooking to build on the success of its existing stations next year with hids to the Radio Authority for the north west, north east and central Scot- land régional licences. "Radio is very rapidly moving into profit," says Wright. "The Midlands sta- tion is alrea  

wmxmsmÊ 1997 1396 % change CHRYSALIS GROUP Turnover £99,0m £92.4m +7.0 Operating profit -£5.1m -£5.8m +13.0 Pre-tax profit -£1.9m -£5,4m +184.0 
er £35.2m £25.5m +38.0 ing profit £6.3m £5.5m +14.4 Pre-tax profit £6.1 m £4.8m +27.0 

SCOTTISH RADIO HOLDINGS Turnover £37.4m £28.4m +32.0 Operating profit £9-4m £7.1m +32.0 (profit £9.3m £7.0m +33.0 Source: Chrysalis Group, GWR and Scottish Radio Holdings 

Babybird, Feeder rienced a slight dip in tumover to £29.5m, although losses improved by £200,000 to £1.7m. The rapid growth in radio was also reflected in results announced last week by GWR and Scottish Radio Hold- ings. GWR posted a 38% rise in turnover to £35.2m for the six months to September 30 as its biggest station Classic FM went into profit for the first time over a full financial period. The group, whose pre-tax profits for the period rose 27% to £6.1m, has been focusing on the national station which 

ip from rarly th 

will be soon. Radio, ai rtands, should break even this yi 
ne costs associated with sti 

problem we would love to 1 The Chrysalis group as a who including its TV, radio and music il ests - reported a 7% rise in year 
13% to £5.1 m, while pre-tax losses I than halved to £1.9m, from £5.4i 1996. Its music division, which enj publishing success with acts indu and Skunk Anansie 

i that Classic FM is well positioned to become a highly profitable Company." Scottish Radio Holdings, announcing ■ results for the year to September 30, 1 reported a 32% rise in turnover to I £37.4m. Operating profits aiso rose 32% i to £9.4m, while pre-tax profits climbed i 33% to f9,3m during a year in which I the Scottish group bought the remain- ; ing 60% stake it did not own in Moray Firth Radi 
PRS to trial new licence 
for use of music on the net The PRS has taken its first step towards reviewing the licensing structure next 
use ofsongs on the internet. advances in technology and market 

Smithstoputprice 
on 75% V0P stake WH Smith is expected to put a pricc tag on its 75% stake in Virgin Our Price imminently, paving the way for it to proceed with a deal with the Virgin Group. i ne trane noay nas begun a pilot pro- 

site operators who want to use Sound recordings to obtain an On-line Trial Licence. Gavin Robertson, PRS new média 

developments. Neil Cartwright, Sony UK webmas- ter, says while it is "extremely impor- tant" that a policy is put in place to deal with the use of music on the internet it is also essential that the industry Works 

Virgin, which owns 25% of Virgin Our Price, expressed interest in buying the remaining 75% stake fol- lowing WH Smith's announcemeut in October that it was intending to sell. says, "There is a public perception that if a clip is under 30 seconds long it's OK 
together. "There are lots of separate bodies working on this and there has got Virgin launched an unsuccessful £l35m bid for the chain earlicr this to use. But it's not. Everyone using copy- righted recordings is required to apply for a licence." He adds that the MCPS has devised a similar online licence and that in most cases people will be required to obtain both. With technology for delivering digi- tally recorded music electronically developing at such a rapid rate, existing copyright législation is proving inade- 

The PRS stresses its trial licence is an intenm solution and says it intends 

them," he says. The PRS licence is based on two main catégories: the type of user (commercial or non-commercial) and the type of usage (clips, entire works, short produc- tions and continuons feeds). Fees will range between £50 and £1,000 and ail 
bersTne^t' haVe 3 ^ of 0cto' 
thJlfr d<îtailS Can be 0btained from the PRS web site (www.prs.co.uk) or from Gavin Robertson on 0171-306 

year. Last week Richard Branson made it clear that while he is inter- ested in doing a deal it would have to be at a realistic price. WH Smith refuses to comment on the price or timing, although citl' analysts have suggestcd £145m as» possible figure. A spokesman says, "We have made it clear we intend to sell o"' stake in Virgin Our Price, b"' when we do it remains to be seen- We have until 1999 to make » 
| ► ► M* ONE YEAR IN FOR THE LABEL- 1 
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Sony looks to top artists 

to celebrate World Cup 

NEWSFILE 

! of the biggest bands in the wi 

rs and songwriters re 

La Cour Des I (DoYouMtnd Play?):writte 

La Coupe de la Vie (The Cup Of Life): performed in English, I and Spanish by Ricky Martin 

tional song of the compétition and is expecled to be released in late spring. A third track is a collaboration between Jean Michel Jarre, Apollo 440 and Japanese artist/producer Tetsuya Komuro. This has already been picked up by Eurosport as its World Cup theme, It is the first time two officiai songs en adopted, but Blaskey hopes 

Friends pay tribute to James Tod Friends and colleagues of former Morrissey manager James Tod paid tribute to hlm last week following bis sudden deatb laie last montb. Tod, who was 12, managed Morrissey between 1994 and 1995. Most recentlyTod worked as an A&R consultant for Rondor Music and Almo Sounds until the last few months, with responsibility for signing writers and artists. Tony Quinn, Almo's général manager, says news of bis deatb came as a great shock. "He will be sadly missed." 
Sony rejigs radio awards format The Sony Radio Awards committee has revised the catégories for next year's event to reflect listening patterns around the dock. The ceremony, taking place on May 7 at London's Grosvenor House Hôtel, will now include time-banded catégories covering breakfast 

6am)andweekend 

5= 

Beehive acquisition 
sees Bonnar'sreturn 

TVturnsto Spice Gins m Chnstmas battle 
TV and radio programmera are turning TOTP will be going out on Christmas featuring contributions from Noe to the Soice Girls to hein them win the Day. but producer/director Chris Cowey GaUagher, Paul McCartney and Dionm 
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Branson s cash gives the luxury of a^ri^erm aPEroa.^1 

Undenvorid and now V2 et everything is going to plan Chief executive Jeremv 
advertising, but around the world. had Top UK and in F people. l'd give ourselves 10 eut of 10 foi 

bands: Kings Of Infinité Si Mandalay and The Stéréophonies wl were signed when Pearce "didn't evei have a desk". The V2 rester lias sinci grown to include The Lovebabies, Ti, Star and Heather Nova. There are al high hopes for Addict, who are signei Big Cat, one of several independents along with US-based Gee Street - ho to the Gravediggaz and Jungle Brotl - with which V2 has signed deals. T1 
laking a stake in the smaller Company. However, V2 has not been shy about courting big name acts in a bid to raise ' its profile. It put in a bid (although how jrious a bid is questionable) for REM, rentually losing ont to Warner and has ' is with several other big. 

"Things stalled with XTC because they didn't want to give us the world," says Pearce. "And despite having a real crack atsigning Paul Weller.his 

partnership doal 
than a rich man's plaything, e beneath contempt." 1 - puts the label m 1998. Underworld a 

WndsighTbeing la'ddis'h "snVthe way we 

apparent that tins is not a poverty- stricken indie. A tropical fish tank and 

Is PRjustthefirststep for the vétérans er^ into Spiceworld? 

I» 

to do is some firefighting and wait for 
menfCdust' 



TV programmers are respènding to demand for music 
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On top of that, thi ail, TOTP, is next ye she says. has also helped | 
ncement, improvement and profile with Oasis^and the Spice^Ws in b^te inore ac^sMe,^ he commitn œ 
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Albums by UK artist bave 
dominated the charts in 1997. 
Neville Farmer looks at the 
names and places behind the 
year's 13 homegrown chart- 
toppers and discovers that 
producers now take a pick-and- 
mix approach to studios 

pleted in the studio's DDA room, otherwise known as 

Lbrec^: 

UK ARTISTS WITH UK NUMBER ONE ALBUMS RELEASED IN 1997 

NS 



Hear Today 

Here Tomorrow 

Creating Standards 
For The 21 st Century 

For more than tvvo décades, Solid State Logic has set the 
standards for excellence in audio. Our analogue consoles 
have corne to define world class recording studios, while our 
digital Systems have brought new levels of creativity and 
efficiency to the broadcast and post production industries. 
Day in, day out, audio professionals in more than 50 
countries dépend upon SSL technology, supported by a 
now legendary 24 hour technical service network that 
extends around the globe. 
While other manufacturers may corne and go, you can be 
sure that one company will be there to set the standards 
for the 21 st Century. 

Solid State Logic 
International Headquarters 
Begbroke, Oxford, OX5 1 RU, England 
Tel:+44 (1865) 842300 
Fax; +44 (1865) 842118 
E-mail: sales@solid-state-logic.com http://www.solid-state-logic.com 

Paris Milan Toronlo Singaporc +33 (1)3460 4665 +39(2)2522 4956 +1 (416)431 9131 +65 285 930 
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Dante Bonutto argues that mixing and 
remixing are now the most important 
stages in the recording process 

w; remixing have bs tant stages of the modem ri 
may have allowed acts to spei time - and less money - cuttim but as a resuit record company A&R departments are now spending as much as 30%- 40% of album budgets on 

catastrophe in topper, there c doubt that m 
single which is also in ' album to net in i for what might be llttle i 

rockers Bush have n 

STARRING in 
Specialist mix engineers such as Dave Bascombe a"d M;ke ^ o{f „ record 

refreputadonToTmixes which iump „ut when played on the radio, m.teo Dante Bonutto "1 find I am brought on board for a variety of reasons," says Drake, who mixed recent albums by both Dubstar and Définition Of Sound. "At fîmes ils 

prograssively easier." Drake admits to feeling a siight glow of pride whanever the Adamski/Seal version of Killer or Spaceman by Babylon Zoo cornes on to the airwaves, and Bascombe must have similar feelings about Placebo's breakthrough hit Nancy Boy or the football anthem Three Lions, which he co-produced and 

experienced engineers Expert mixers such as Dave Bascombe, Mike 'Spike' Drake, Chris Sheldon or Mark 'Spike' Stent are held in high esteem, not merely by A&R departments, but also by those labei or prod- uot managers who regard the name of a proven mixer as a key component in marketing plans and even a valuable sales tool. This is reflected in the prices the best Tricky and jungle'star Goldie. mixing engineers can charge for their ser- Studio owners and managers h vices. A young engineer with a growing reacted to the trend by taiioring facili réputation can expect to earn in the to satisfy the demands of remix ei région of £1,000 per track, while higher neens. One such is Orinooo in se up the scale high-profile 'celebrity' mix- London. ers could command fees of £10,000 a "A couple of years ago we décider track or more, plus a one point royalty. It alm at belng the best remix studic 

l, I don't consciously mix 
heavily in outboard gear," says studio manager Coral Worman. "Now our client base is 85% mix- ers." Among Orinoco's regular users is producer Owen Morris who mixed (What's The Story) Morning Glory? and Be 

ng début 1977 in Orinoco's Neve Room. While studio rates tend to vaty accord- ing to avallability and length of booklng, a good mix room in the capital will general- ly cost about £1,000 per 10- or 12-hour 

the final mix records for the radio," says Basconi, "If they do stand out in that cont, then it's probably duo to the excite,,,,*' factor which is what matters to me ma, in a mix. Obviously the sonics „ important, too, but the song really e ' have to sound alive otherwise it v,,,, never stand a chance." In order to keep this edge on thei, mixes, both Bascombe and Drake like „ monitor, in part at loast, through tht industry-standard Yamaha NSIOs,, critical speaker that doesn'f flatter mix. As a back-up, Drake also has hi, own portable monitors (Zobel Acti»B Dnesi, along with as much outboanj gear and vintage pedals as he can fit into his car. These include en Al Smart compresser, selected Focusrite compressors and eq units plus an old 
But as far as the desk is concerned, the tried-and-tosted G-Series SSL getj both engineers' vote. Both, however, realise they must remain alert to navi technological developmenfs and that it is often what they do in the studio which can set the tons and define tha sound of the bands they work with. 

like for its desk, its outboard gear or its monitoring. Chris Sheldon, Al Clay or Alan Moulder's first choice would proba- bly be Studio A at The Church. Dave 
Studio Three at Whitfield Street, w Mark 'Spike' Stent is rarely out of Studio Three at Olympic . Other studios with a heavy workload on the mix front include Mefropolis, Tf Town House, Strongroom, Battery, th reoently-opened Pierce Rooms and th Sarm group which houses two J-Seriss SSLs (one 56-channel, one 80) in its foi 
60%-80% 

The latest phase of Britannia Row Studios' 
purpose built programming/ edit suite designed by Neil rrrls, Grant Associates. The 

arate vocal booth, has been fitted with a 56-channel Mackie console, a -inch multitrack tape machine and a action of both NIIDI and vintage ipment. Interior design is by Peter 
lude the UK base of Italian 

l-Class Studio in South London. 
d and built by KFA Sound Design v houses a Soundcraft Sapphyre in-line console with Optifile tion and Dfari IVITR 90 24-track as other recording formats and a sloction of outboard equipment 

recording and mastering specialist Floating Earth, whose director Steve Long says, "The 
Hî) T""fî"T 

d to devote more space to the Systems intégration work we are increasingly involved with." The new 

Priesl, Smiley Culture, Pato Banton anc Ténor Fly during Its 17-year history, has 
hich ahould satisfy those 

the small sida," says RGJ house studio accord on the board. 
fors Ford-Crush of again confirmed es APRS 

BBC's Maida Vaie studios was launched as a fuily-commercîal facility on November 13 with a média party and a 
Jumbo (pictured abovel. Within the complex, which was established in 1934 to support BBC radio music and drama programming, are five studios of varying sizos and acoustie treatments ranging from Studio T« orchestral room down to an intimate live room ideally suited to the needs of a four piece band. "Recording here was a dream," says Jumbo keyboard player Kingsley Sage. "The studio was so well equipped. We though' we might like a Hammond orga" on one of the tracks, and th« engineers just wheeled oui one, complété with a LesleV cabinet." • Studio buzzes by Caroline Moss 
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on BASF 

better. I prefer BASF SM 900 maxima because it represents 
the best balance of virtues available in an analog tape. 
SM 900 bas a good tone to it and the sound sticks to it 
better than other tapes l've used. It's that simple.,, 

Grammy® winning producer/engineer Richard Dodd's crédits include work with Tom Potty, Goorge Harrison, Bob Dylan, The Travellng Wllburys, Francis Dunnery, and Edwln McCaln. :: 

tape 
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Zomba 's number one, and the 

UK's own Telstar is in there too, 

but which other 18 illdieS make 

MBI's exclusive Worldwide Top 20 

list? And who are the ones to watch? 
Find out in the Independents Report, ont now with the 
December issue of Music Business International 

iMBÏi 

theindependentsj 

To order your copy, contact Richard Coles or Anna Soerni TT 
1^44(0) 17! 921 5906/5957 Far: ^"sZ 



SUPERSTAR 

w Y'f 

wary of forcing the act too quickly We want people to find the music, 

es? 

LTlcGoo realis'ecfthey^SBKfIdn'l have a due make^p"the new 
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SIMPLE MINDS 

a feeling of flatness with the last ait things didn't go as well as expected. 

s, œ 

STEVE LAMACQ mm 
There was a song in the early Eighties from Essex punk foursome Spécial Duties which exploded, "There's nothing for young people in Colchester/There's nothing for them to do/So don't blâme the kids for everything/Because a lot of it's down to you/Colchester Council are full of shit!" This was the band who resorted to playing impromptu gigs in multi-storey car parks because ofthe lack of venues. Now, l'm notsure aboutthe Council, but musically-and venue-wise - Colchester and the surrounding sprawl of Essex towns has started producing some interesting bands overthe past six months or so... If you by-pass The Prodigy from Braintree (just keep going up the Al 2), Colchester, and surrounding areas have rarely been as buzzing. By coincidence,the Evening Session was backin Colchester lastThursday 

(Return Of Lamacq, with Ash and Symposium playing live and having snowball fights with each other). Isn'titfunny howthe places you grew up in look smaller and starker when you go back? Anyway, unlike my time there, there's nowtwo labels - at least- and several fanzines on the go as welL.Bands to watch out for mclude hkeable lo-fi outfits Teebo and Lando, who shared a split single earlierthis 
year on Gringo Records and the revamped nearly-sorted Ripley. Byanothertwistoffâte i saw Ripley only a couple of weeks ago in ' London and sti" maintain that, with the right label, they have the potential there to crack it Someone could have themselves a good time mouldmg a group who are part Alanis paT 
Sundays, part mdie rock (plus the singer's great), I thmk you know when local 'scenes' 

are getting somewhere, when the bands involved f stopsounding parochial " or naive or like they need putting to bed every night with a short story. The abovethree have ail surpassed that. For more evidence check out the next Ripley single Get Out, due for release early in '98 on Y Gods Records, who are also responsible for a seven-inch bythe Essex hardcore Green Daythrash pop of a full-on, see-you-at-the-end guitar band wifli 
neat tunes.J'm tempted to list a f ew more groups, but inevitably l'm going to miss someone out and get bombarded with letters from irate Essex bands who are "much better thanthe ones you mentioned". Let'sjustsay 1 at there's stuff going on and we'll be watching. 

MUSIC WEEK 13 



THE OFFICIAL UK CHARTS 
mge at the top of tic enart. with last /eek's tojp four records 
again but 

Si 

Spitting Image and Mr. Blobby, they're 
with strong BBC associations. The outgoing number one, Perfect Day, wa conceived as a BBC publicily piece before becoming a charity single, whil 
Teletubbies, and released their single challenge of Boy zo l You, which put on ek, even though it 

fligh^buUsbarely^ofr^ ground^ 
Su^ButUr^iŒ^ 

illîil 

ARPLAY 

■«^ts.i-o.dfewerthani0£00 
RCA achieve a rare treble, with three 

Capital, in 
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fwv TOP 75 SINGLES cm 

tubthumping 
D 

TELETUBB ES SAY EH-OH SBCiVOElOmOEMUSICW.KSooosivwxsaw!EMG! OPEN YOUR IV1IIMÛ^97 

WHATYOU SAY 

BABY CANIHOLD YOU/SHOOTING STAR 
ANGELS 

eironJMaga/BMG IPop/Ma LINE DANCE PARTV 
FEELING GOOD 
FREEDOM 

sTELLHIMO MY DESIRE 
ITHOUGHTITWAS YOU Al NT THAT JUST THE WAY w.idstar cdstas 2907/castas Lutricia McNeallBenn/larossi/Papalexis/Yacoub) MCA (LarsorUPdlilips/Balland) DELICIOUS 15 S 

ive J1VECD 43a/JIVEC 438 (P) 
1 8 SUl (M0NEY CAN'T) BUY ME LOVElnterscopelND95563/INC95563(BMGI 

Ist Avenue/EMI CDEM SOO/TCEM 500IE) 19 
20 i 
21 
221 
231 
24 " 
25 
26 
27® 
28 " 
29 » 
30 - 
31 ' 
32 - 
33 - 
34 i 
35 » 
36 
37 

Hut/Virgin HUTDG 92/HUTC9 2 (E) 
Columbia 6653365/6653364 (SM) 

4 YOU SEXY THING 
JiveJIVECD434/JIVEC434(P) 

Big Life BLRD 140/BLRC140 (P) 
Manifeste FESCD 36/FESMC 36 (R 

3 CRUSH ON YOU Rondor (Knight/Zigman) Pop/Edel 0099605 ULT/0099239 ULT (P) 
Mercury 5680672/5680664 (F) 

rec (Sashi/Tolcapi) Step By Step/Slrong 
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M: 
40^1 
41_ 
i2j 
43J 
44J 
45_ 
46 
47_ 
48 
49 
50 
51 
52j 
531 
54J 
55j 
56j 
57 
58j 
59 
60 
61 
62 
63 50 

64 - 
65 " 
66 » 
67 « 
68 « 
69 54 

70 - 
71 30 
72 m 
73 
1A: 
75 

5 STEPS Island Black Music CID 675/CIS 675/-/12IS 675 (F) Dm Hill (Brown/Love/Nokia The N-Tilvl Nonh Avenue/Urban Wartare IRuffin/Green/Millerl , DAYATHINK l'MSEXY? AilAroundT5e Wodd ^DGLOSE 15fl/CAGL0BE 150 (TRCTW) 7 N-TrancefeatRod Slewail(Cuids &WhaylNitestalk/WC/EMI(SlcMd/Appice/Tla'chaïqsi ■WGL0BEIS1 ir n a MPC DADTV orA7ii'?9iRl9^i?/7432151î 

Virgin GÊNSDWGENSC14/-/-IE) ' -ledord/Hil S Run IBanks/Bulherfardl Capitol CDCLS794/rCCL 794 (E) 

i JAMES BOND THEME Mute cdmute2io/cmute 210(v/disc) 

i ANGEL OF MINE O renue/EMI CDEM 493/TCEM 493 (E) 
sland CIO 679/CIS 679 (F)  IS 679/- MCA MCSTD 48071/MCSC 48071 (BMG) 

RCA 74321518292/74321518194 (BMG) 

, UtMONS CréationCRESCD283/CRECS28313MV/VI Super Furry Animais IQwen/Super Furry Animais) PolyGram (Super Furry Animais) CRE 283/- 
,EARTHBOUND Conner Reeves (Mitchell) H , FIRM BIZ 

Wildstar CD WILD 2/CAWILD 2 (W) 
Columbia 66516t2/8651614(SM| Hrm leatunng Davvn Robinson (LES) Various ILewis/Jones/Cfuz/Marchand/McGrief/Bmckeril ./ 

2 JUST SHOW ME H0WT0 LOVE YOU CoaiifionCOtAosscD/cowiBscxiw) ri m . ^ a Ike tSQ Fealarinq Jase Cura IPelefsnnl PfdvnramJChelsea IBem^Ca^lhffptprlfinfi^^ a PUT YOUR ARMK ARnillun imr   - oto 1_ . . l!1!3.'1. realarinq Jase Gara 'Pe'efsonl Polyt      TexasIMopSMS 2 ROMEO ME Sleeper ISlreell Sony ATV (Wenerl Indolent/RCA SLEEP17CD1/- (BMGI i FM A DISCO DANGER 1 Christopher Just (Just) CC (Just) - «••««-1«( 
' llley ^aye^Io^^v/^B^,^|IHEB En^ 6653382/6653384 ISMi aUSEXVTHINC  v ' BIT EP Media MCSTD 40138/MCSC 40138 (BMG 

PARTY PEOPLE...FRÏDÂYNÎGHT 

CORRS THE CORRS THE CO NYWAY I NEVER LOVED YOU ANYWAY I NEVE 
THE NEW SINGLE OUI NOW INCLUDING PREVIOUSLY UNAVAILABLE TRACK 'WHAT 1 KNOW' DUT ON CD, LIMITED EDITION CD INCLUDING 1998 CALENDAR AND CASSETTE % 

SNUG 
ODE TO THE DAY New Single Out Now CD & Limiced Edition 7" (1,000 only) 2 



IVW TOP 75 ALBUMS cin 
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1 « 9 T™15 
J g Artist (Producer) Label/CD (Distributor) CassA/inyl 

n ; 3 SPICEW0RLD VIRGIN CDV 2850 (E) A9fi38 JBELIEVE Daniel O'Donnell(Ryan) Rte R=(P) 52 Œ jg GREATESTHITS Arista 07822189912 (BMG) 07822189914/- 
U 1 TCV 285Q/V 2850 A 97 28 ,2 MARCHIN' ALREADY® ^ ' Océan Colouf Scene (Lynch/Heyes/Ocean ( Mour Scene) "mCC^ÏÏcAWMS a 53 55 33 OCEAN DRIVE *5 Lighlhouse Family (Peden) ATild Card/Potydor 5237872 (R 5237874/- 

2 , 3 LET'S TALK ABOUT LOVE ^ Epie 4891592 (SM) Homer/Hart) 4891594/- A9fi 29 23 THEFAT0FTHELAND*2 ^ u The Prodigy (Howlett) XL RecordingslNT 4844652 (W) XLMC 121/XliP 121 A 54 53 ,8 LOVE IS FOR EVER» Jive BOCD 2 (P) B0TC2/- 
^ 3 3 10 URBAN HYMNS *3 The Verve (Youth/The Verve/Potter) Hut/Virgin CDHUT45(E) HUTMC 45/HUTLP 45 A 9Q 32 3 STEVEN H0UGHT0N ^ ^ Steven Houghton (Wnght) RCA 74321542592 (BMG) 74321542594/- A 55 60 4 HEAVENLY A&M 5407302 (F) Ladysmith Black Mambazo (Shabalala) 5407904/- 

4 , j THE BEST 0F Whaml (Michael/Brown/Carter/Dougl Epie 4890202 (SM) las) 4890204/- A 30 31 4KOVERSON^M?imvh-) Virgin KENNYCD 1 (E) KENNYMC1/- 56 « 75 SECRETS *2 Toni Braxton (Babyface/Various LaFace 73008260202 (BMG) ) 73008260204/73008260201 
- 5 S 17 BACKSTREErS BACK ★ Jive CHIP186/HIPC186/- (P) A 71 27 62 SHERYLCR0W*3 ^ 1 Shervl Crow (Crow) A&M 5406092 (R 5405904/- 57 « 2 23AIV1 Dacot Robert Miles (Miles) istruction 74321541132 (BMG) 74321541134/74321541131 
4 6 6 7 GREATEST HITS ★ tslAvenue/EMI 8217982/8217984/-|E| Etemal|DiartïSi\VilsoaliMis/lawenc6AVfflans/Cl^e,Mer^ A 33 n MAVERICK A STR1KE • Epie4887582(SM) Finley Quaye (Quaye/Bacon/Quarmbv) 4887584/4887581 a 58 | ,4 MUCH LOVE • FreakstreeVWEA3984200202(W) Shola Ama (Labelle/Harris/DTnfluenee/Waller) 3984200204/- 

7 | 2 ALLSAINTS» Lond Ail Saints (McVey/Rennes/Gordon/Douglas/He 

11 lî A 99 35 57 SPICE *10 Virgin CDV2812 (E) **** Spice Girls (Absolute/Stannard/Rowe) TCV 2812/V 2812 59 « ,0 PORTISHEAD • Go! Beat 5394352 (R Portishead (Barro-w/Gibbons/Utiey/McDonald) 5391894/5391891 
i 8 „ 44 WHITE ON BLONDE *3 Merc^atsis^iw-IF, Texas (Texas/Hedges/Stewart/Rae & Christian/Boilertiouse Boys) 9a tmSEVENS 

OH ami GarthBrooks(Reynolds) CaptolSKKBjME) 60 49 3 TIME Mushroom MUSH 18CD/MUSH18MC/- (3MV/P) 
5 PAINTTHE SKY WITH STARS ■ THE BEST OF • mmzmm A 9» 

MO' 4LIKEY0UD0...THEBEST0F 2 OLDER/YOUNGER *5 ^62 
111 ' Radiohead (Godrich/Radiohead) TCNODATA 02/NODATA 02 63 0 
a 12 

13s 2 LEFT OF THE MIDDLE O RCA7432154«12(BMG) 39 =■ 
a14- ? A 40 - î A 66 2V DO IT YOURSELF ★ 
a15 ,s M People/BMG 74321524902 (BMG) 41 = 
A16 42 ^ 
a 17 2£ 40 4OLOVESONGS*3 ^ Elton John (Dudgeon/Tl Elton John (Dudgeon/ïïiomas/Various) 

A 68 64 4|SM™(R:IVB^EhlJ*r^ 
Coalition 0630191812 (W) ket 5287882 (F) £Û Wm TI 87884/5287881 03 Sa 

Aie- vin & The Shadows IMarvinl 70 5 3 THE GREATES! UNE DANCING PARTY ALBUM RI 
ii9«| ' a 45 3 6 THE BEST 0F1969/1974 

20 Poster And Allen (Fraserl 721 g MY WAY - THE BEST 0F • 
2! 

^22 
23 2 

) A 47 3' 73 B InterscopeINTD 90071 (BMG) 
74 n 

Rocket5362662(H A flQ 43 27 ALWAYSON MYMIND-ULTIMATELOVESQNGS 5362664/- "HO Elvis PresleylVariousl RCA 74321489842/74321489844/- (BMG) 75 4 STUPID STUPID STUPID RadioactivenAfi0117l6(BMG) 
24 

^25 2 
^50 = 

UniversalUMD 85020 (BMG) , 

TOP COMPILATIONS 

»[15 .DIANA PRINCESS OF WALES - TRIBUTE - - •— •R100I054/-13MV/P) 
, NOW THAT S WHATI CALL MUSIC! 38 J EMl/Virgin/PolyGram CDN0W3a/TCN0W 38/- IE| 
4 THE BEST '608 ALBUM IN THE W0RLD...EVER! III • Virgin/EMltTDCD 160/VTD^MC iï1' (El 

5 
6 
7 

SSB 
9 
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10E 
ni 
12 
131 
14 8 

15 
16 2 

17E 
18 
19 3 
20 

1 THE NO.ICHRISTMAS ALBUM PoiytomTVSMffiiFi ^ ccc.ino/i/. . 

1 MASSIVE DANCE98 0 

3 KISS ANTHEMS 97 PolyGramW5550902(F) 



AIRPLAY PROFILE 

STATION OFTHE WEEK 
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piaying nappy GWR GROUP TOP 10 
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TRACK OFTHE WEEK 

□c 

VIRGIN ATLANTIC 252 

Just cruisTN7^;,^— 
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TOP 50 AIRPLAY HITS 
^   13 DECEMBER 1997 À 

* music control 
■J s 1 il Tille Artist  label  ÎOIa! plays Total aodiaiœ ttor8 

n 
. , s TORN Natalie Imbruglia RCA 2322 -2 81.16 +9 

z 2 2 6 PERFECT DAY Various Chrysalis 1550 +3 59.41 -6 A 3 3 5 5 BABY CAN 1 HOLD YOU TONIGHT Boyzone Polydor 1636 +20 57.12 +15 A 4 4 S 5 NEVER EVER AH Saints London 1789 +12 49.62 +10 A 5 .2 26 5 LUCKY MAN The Verve But 1178 +33 42.99 +26 A 6 10 22 7 AIN'T THAT JUST THE WAY Lutricia Mcneal Wildstar 1478 +35 41.91 +20 A 7 15 20 4 TOGETHER AGAIN JanetJackson Virgin 1291 +57 40.80 +27 A 8 8 17 4 FANTASY ISLAND M People M People/BMG 1504 +45 39.47 +11 A 9 26 60 2 ANGELS Robbie Williams Chrysalis 965 +52 38.85 +77 10 8 7 M AS LONG AS YOU LOVE ME Backstreet Boys Jive 1488 -8 35,90 -20 A 11 17 32 4 WHATYOUSAY Lightning Seeds Epie 899 -1 34.48 +25 12 11 15 4 LET'S GO ROUND AGAIN Louise Ist Avenue/EMl 1417 +12 31.67 ■10 
A 13 24 40 3 BACKTO YOU Bryan Adams A&M 765 +74 30.65 +35 14 5 3 7 OPEN ROAD Gary Barlow RCA 1174 -32 30.60 -41 15 STAY Sash! Feat. La Trec Multiply 849 -9 29.14 -12 
A 16 28 44 3 HIGH TIMES Jamiroquai Sony S2 434 +54 27.54 +26 
A 17 29 3 7 3 YOU CAN TALK TOME Seahorses Geffen 652 +58 27,52 +33 18 RAINCLOUD Lighthouse Family Wild Card/Polydor 999 -24 25.50 -67 
A 19 a 38 4 TOMORROW NEVER OIES Sheryl Crow A&M 615 +8 25.23 +33 

20 9 9 8 HELP THE AGED Pulp Island 535 -39 24.18 -46 
21 .8 45 3 FREEDOM Robert Miles Feat. Katby Sledge Deconstruction 787 +12 23.73 -7 

A 22 33 48 3 TOOMUCH Spice Girls Virgin 478 +169 23.72 +45 
A 23 DID 1T AGAIN  HIGHEST CLIMBER  Kylie Minogue Deconstruction 682 +30 23.33 +94 

24 13 10 16 SUNCHYME Dario G Eternal/WEA 920 -25 22.18 -50 
25 20 13 5 IWILLCOMETO YOU Hanson Mercury 387 -6 22.12 -9 
26 25 18 6 YOU SEXY THING Hot Chocolaté EMI 774 +1 20.96 -6 

A 27 54 138 1 HIGH lighthouse Family Wild Card/Polydor 557 +111 20.28 +83 
28 21 52 2 WHO'S LOVING MY BABY Shola Ama Freakstreet/WEA 735 +7 19.92 -18 

A 29 32 24 17 NEVER GONNA LETYOU GO Una Moore Delirious 523 -8 19.48 +1 
A 30 61 67 1 DOG TRAIN Levellers China 276 +121 19.45 +109 

31 22 19 13 STAND BY ME Oasis Création 569 +9 18.85 -25 
32 16 6 8 PUT YOUR ARMS AROUND ME Texas Mercury 1021 -24 18.82 -63 

A 33 43 50 11 SOMETHING ABOUT THE WAY YOU LOOK TONIGHT Elton John Rocket/Mercury 430 -3 18.81 +31 
FORGIVEN(IFEEL YOU LOVE) Space Brothers Manifesto/Mercury 197 +50 18.18 +42 

A 35 59 122 1 IT'S OVER LOVE Todd Terry Présents Shannon Manifesto/Mercury 516 +52 
A 36 69 142 1 SLAM DUNK (DA FUNK) 5 RCA 347 +54 17.99 +120 

37 19 14 4 BETTER DAY Océan Colour Scene Universal 720 -14 16.95 -44 
38 34 23 29 FREE Ultra Nate AM;PM/A&M 567 -9 16,81 -13 
39 27 30 4 CHOOSELIFE PF Project Feat Ewan McGregor Positiva/EMI 211 -18 16.77 -31 

▲ 40 58 395 1 FEELSOGOOD Mase Puff Daddy/Arista 110 +43 16.36 +58 
A 41 60 923 1 HISTORY REPEATING Propellerheads Wall Of Sound 105 +102 16.31 +71 +23 

43 30 34 4 FEELING GOOD Huff&Herb 
44 37 35 3 ROMEO ME Sleeper Indolent 311 -19 15.07 -14 

A 45 DONT SPEAK No Doubt MCA 396 n/c 14.89 +23 
A 46 73 79 1 JUST CRUISIN' Will Smith Columbia 305 +74 14,68 +82 

A 47 AVENGING ANGELS 
- BTGGEST increase in plays — BIGGEST INCREASE IN AUDIENCE - Space Gut 118 +462 14.04 +1387 

A 48 67 260 1 EVERYTHING SHE WANTS '97 Wham! Sony 614 +39 13.15 +54 
A 49 49 53 22 B1TCH (NOTHING IN BETWEEN) Meredith Brooks Capitol 405 +8 13.04 +9 

50" 42 42 9 ALL YOU GOOD GOOD PEOPLÉ Embrace 
gurRaïaidau & Audience increase A Audiem 

-3/ 12.74 -15 

TOP 10 GROWERS 
TOGETHER AGAIN Ja FANTASY ISLANDMPeopielM 3 AIN'T THAÏ JUST THE WAY uiricia ANGELS Robbie Williams IChiysali 
TOOMUCH Spice Girls (Virgin) HIGH Liahthouse Family IWild CarJ/Polydor) 

-f0 BÀBYCAN 1 HOLD YOU TONÏGHT BoyzonelPolydorl © Music Comiol UK Ctert shows M» Imsiing aieaifol inaea.o m ihc numbc ol pla-( MUSIC WEEK 13 DECEMBER 1997 

TOP 10 MOST ADDED 

HIGH Lighlhousc Family IWId Card/Polydor) BACKTO YOU i "Au 
_ TELETUBBIES SAY "EH-OHI' Ti 

I NEVER LOVED YOU ANYWÂY Co 
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co co --4 
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thehi ieisover 
as polydor closes 

dance imprint 

Ironlcally, the label's final release Wildchild's 'Renegade Master' could see Hi Life enjoy ils biggest hit 
released on January 6. Polydor refused to comment about the dosure, which took place last week, other than to confirm that the imprint had shut down with the loss ot one member of staff, A&R and promotions manager Ben Cherrill. Simon ■ Gavin, who set up the label in July 1993, will retam bis position as Polydor's head of dance A&R and will focus on artist development and album-orientated projects ralher than the one-off dance releases which had been Hi Life's forte. Gavin will continue to A&R Polydor's existing album-orientated dance acts Cooler, Howie B and Aquasky, ail of whom 
Polydor label. Hi Life never managed to enjoy the success or profile of PolyGram's other dance imprmts such as London's ffrr, Mercury's Manifeste or A&M's AM:PM. The label's 

singles chart. This was followed by minortop 30 from Kim English and Up Ronson with the label being restructured and relaunched in 1996. Industry sources are pointing to the demise of Hi Life as symptomatic of a 

as a source of cheap hits, th costs of club promotion and remixes have made dance singles increasingly less attractive. At retail many majors 

13 OECEMBER 1997 

Aller doing the rounds on video for some months now, the world at large will get the chance to see, Matt Winn from D*Note's wry look at dance culture, 'Corning Down', when it linally gels ils terrestrial TV début this Thursday on Channel Four al 12pm. Made as part of D'Nole's deal with Virgin Records, it's a short film tracing a typical night out for the chemical génération complété with nonsensical conversations, trips to the all-night garage and a walk in the park. Mixmag dèseribed it as "the most realistic film ever made about dance culture". D'Note's 'Corning Down: The Soundtrack' and 'D'Note' albums are available now on VC Recordings. 
willing to 

"There's very little bottom line on these records now and even if you do get a hit 
there to follow through. You get to the point where you think 'what's the point?'," 

   in the Hi Life's rm successful act when Norman Cook's remix of 'Renegade Master' is released in the firstweek of 1998. ATop 10 placing is expected. 

inside: 
, [2] SEVEN DAYS IN DANCE: ERIC KUPPER reveals whal caught his eyes and ears this week 

[3] RADIO: the Top 40 Dance Airplay countdown; PETE TONG's playlist 
[4-7] HOT VINYL: ail the tunes ot the week, the latei reviews and DJ Tips 
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