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West in 1990. The past seven over some rocky roads 

HMV sale to net £600m 
as EMI looks to reinvest 
EMI is expecting the sale of HMV Waterstone's founder Tim to a new joint venture Company to Waterstone while current produce a £600m windfall for Waterstone's MO Alan Giles and reinvesting in its music operft. Stuart McAllister. presently HMV •r--- ' Group"chief executive, will be joint Ihe dea^l, anno^nced last 

New acts reinain top of R1 agenda 
hnue supporting a" new music' poli- swee^ngchangesTth^aHon,6 cy at Radio One following his pro- "A new music policy is funda- motlon to controller last week. mental to Radio One's position," 

they will play a sériés of dates In 
Augu'st Se^ 

america's favourite 
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UK breakthrough artiste 

scoop Grammy honours 

news file GRIFflTHS HIRES |K AS CORSUITAHT In one of hls flrst moves as the new head of BM6 UK and central Europe Richard Grifflths Is hlrlng Jonathan Klng as a consultant. Klng, who recently took up a slmilar advlsory rôle at the Sanctuary group, says he will 

completely filled by Brltish or UK- signed nominated acts. Virgin's Chemical Brothers, whose album Dig Your Own Hole lest spring became the first elec- tronica release to make the US top 20, won best rock instrumental performance for Block Rockin' Beats, while Sony S2's Jamiroquai 
Virtual Insamty. Steve Brown, A&R manager for the Chemical Brothers, believes 

Best maie pop vocal perfor- mance; Elton John for Candie In The Wind 1997 Best pop performance by a duo or group with vocal: Jamiroquai for Virtual Insanity Best pop collaboration wlth 
Look Back (collaboration with John 

the wins for hls act, Jamiroquai recognised them, but so far and Radiohead are further proof of they've never won anything in British music breaking through in Britain," he says. America. "The Grammys are the Mercury's Elton John, who grand-daddy of music awards and spent 14 weeks at number one in it's great to see music like this the US with Candie In The Wind winning," he says. 1997, won the best maie pop Sony S2's managing direotor vocal performance category, while Muff Winwood says he is thrilled Polydor's UK-signed Van Morrison with the Jamiroquai win which fol- shared honours with John Lee lows a haul of four prizes for the Hooker in the best pop collabora- same track at the MTV Awards in tion with vocals section for their America last September. "Thls is recording Don't Look Back. The 

Lee Hooker) CL Best rock instrumental perfor- mance: Chemical Brothers for Block Rockin' Beats 
ance: Radiohead for OK Computer Best opéra recording: Sir Georg Solti, conducting Wagner's Die Meistesinger Von Nurnberg 
best opéra recording for Wagner's Die Meistersinger Von Nurnberg, but the UK missed out in the pres- tigious album of the year category. Parlophone managing director Tony Wadsworth notes the three first-time Brit Grammy winners are ail groups with a fairly lengthy his- tory. "With the exception of the Spice Glrls it does seem it takes at least three albums to make that breakthrough into North America. 

hottest album releases of the Christmas market - a Bjôrk greatest hits package. The label's managing director Angus Margerison says the Best Of proJect, the first for the Icelandic singer, is currently at the embryonic stage and Is 
release is expected ta appear In the autumn. Meanwhile, OLI is polsed to move from its south London base to new 11,000 sq ft 

Richard and De Burgh 
join Di tribute concert 
Cllff Richard and Chris De Burgh are to be among a host of contem- porary and ciassical artists per- forming at a tribute concert for Diana, Prlncess of Wales in June. The concert, to be staged in the Deer Park at Althorp on June 27, also features Wet Wet Wet, Jimmy Nail, opéra artists Lesley Garrett and Andréa Bocelli, the Chlcken Shed Theatre Company, the New Collège Choir from Oxford, the Royal Academy of Music, the Soweto Strlng Quartet, plus celllst Julian Lloyd Webber. Other acts will be announced soon. Profits will go to the Diana, Prlncess of Wales Mémorial Fund. 

Sean Bye, V2's head of marketing, died last Tuesday after loslng his battle against cancer. Bye, 31. who joined the label in March last year, started his career in the music business as a press officer at Jive before joining Phonogram and MCA, He is survived by his wife Jaynie and son Archie. V2 général manager David Steele says the label is setting up a trust fund for Bye's one-year-old son. "Sean was a fantastic guy and a great 

STUDY URGES RADIO DEREGULATION Current digital radio régulation should be reviewed to boost its growth and help fund investment, 
of commercial radio. The National Economie Research Associates study, commissioned by the Commercial Radio Companles Association, suggests a relaxation of ownership controls, licence perlods being lengthened and the privatisation of Radios One and 
RA EXAMINES HE10DY TAKEOVER Emap is awaiting the approval of the Radio Authority before being allowed to proceed with its £25m proposed takeover of Meiody FM from Hanson. The RA will conduct a public interest test into the bid because Emap owns another London FM station. Kiss 100. To fall within radio ownership limits, Emap will dispose of Cardiff-based Red Dragon/Touch Radio. 

MTV pushes UK profile 
with radio-style plans 
MTV is making its biggest com- mitment yet to UK programmlng with a sériés of scheduling Select MTV - changes to be coming weeks. 

\iwmmi 

They m régulât live shows at the week- ends, taking shows out on the road, additional repeat slots for popular programmes and new time 
Christine Boar, head of pro- gramming and production, says the changes are designed to drum home the fact it is a UK station and will build on previous régional- isation across Europe. "I think we're still perceived as MTV Europe by our audience. I want to break that mould," adds Boar. From the beginning of this month the channel's live jukebox show Select MTV will be extended to the weekend, going out at 1- 3pm both days. "This will be the first time MTV has gone live regu- iarly at the weekend. We're mak- ing it more like radio," says Boar, who joined MTV from Radio One. MUSIC WEEK 7 MARCH 19£ 

Lick - additional repeat slots Dancefloor Chart, Partyzone and Dance Anthems - move to early evenings or very early morning Dancefloor - goes on location Amour - gets makeover Up for It - moves to evening slot Hot - Eddy Temple-Morris, Sarah Cox, Armstrong & Miller, and Richard Blackwood ail become reg- 
Lick, the new R&B show front by DJ Trevor Nelson, will be goi out four times a week from Mar instead of twice. Dancefloor Chart. Partyzone and Anthems ail move to early evening or very early morning Dancefloor leaves the studio to go on location at UK clubs. Amour id will 

Fifield future uncertain 
after boardroom move 
Desplte last week's "business as usual" stance, EMI Music's prési- dent and ceo Jim Fifield Is expect- ed to leave the group when hls contract expires in March 1999 - or posslbly before. The turnaround follows the board's surprise décision not to ratlfy Fifield's appointment as suc- cessor to EMI Group chairman Sir Colin Southgate. Fifield had been preparlng to take on a chief exeeutive's rôle at a board meeting on February 20. But the move, which would have seen Southgate move into a non- executive chalrman's rôle, was unexpectedly blocked. According to US reports, Fifield has ruled himself out of the Job because he was unhappy at the amount of control Southgate was prepared to hand hlm. A US spokesman dldn't deny the 
to elaborate. EMI's London HQ also decllned ta comment. Wlth Fifield out of the running, Ken Berry, président of EMI Recorded Music, Is a llkely candi- date for the rôle of group chief 



M W COMMENT 
THE NEW-LOOK MUSIC WEEK: 
WE HOPE YOU LIKEIT... 
Every week the top of the front page of Muslc Week states that we are "for everyone in the business of music". Those seven words sum up our responsibîlity to serve the industry - the whole industry - and it is a responsibility v very seriously. This week we unveil a new look which we believe wîll help us to fufîll our rôle more effectively than ever before. Helping the industry spread the word about new talent is our number one priority - which is why we are devoting more space to reviews and packing more acts onto the talent pages - but quality data is also key and we've got plenty of it. As well as a more user-friendly format for the charts which tell us about the hits which have already happened, our new package has several additions to help the industry pinpoint the biggest hits of the future. We are running the playlists of Radio One, The Box and MTV UK, as well as a chart showing which records are getting most support in the UK's collèges. Alongside the extended commentaries for the GIN singles and albums charts, we have improved our speciallst charts service, which is now entirely "live" as a resuit of our investment into getting every chart to you as soon as is humanly possible. But Music Week is about more than charts, it is about keeping the industry informed of every new development which could affect it - both now and in the future. Which is why we have introduced a regular fortnightly New Media page. The one thing the changes have in common is that they are ail geared to giving our readers the best possible service. Selina Webb 

PAUL'S QUIRKS 

THE PROBLEM OF PARALLEL IMPORTS UK distributors are findlng themselves under increasing pressure from légal parallel imports which are now available elther direct from wholesalers in Europe or from various sources withln the UK. The strength of the pound and current EC régulations make the deals look particulariy attractive and for the first time in years smaller retallers can benefit from reduced dealer prices on a par with the file discount they often believe some major retailers receive. The probiem is that UK suppliers are understandably getting concerned that their sales, marketing and advertising budgets are just helping to fuel the sale of imports rather than their own product. The more aware distributors are working hard to counter the Import threat by offering some excellent deals on catalogue, but sometimes the substantial price différence can be just too much to beat. One suggestion might be to add an extra track or two to the UK CDs or enhance the covers, but if that's not possible, then gentle persuasion and constructive discussion might be more effective than veiled threats if the distributors want to keep their customers satisfied. 
LMW: RETAILERS, BE THERE The Retail Day at London Music Week (Thursday, April 30) shouid be the most important date in retaiiers' diaries since December 24. BMG, which is sponsoring the day, and Warner Music are both planning to use the event to présent their future release schedule to retailers and many other companies will be there. For retailers who feei that they often miss out on product présentations, artlst playbacks and a free beer, this is a big opportunity to meet, mlx and make new contacts. If you really are serious about music, then you've Just got 
Paul Qulrk's column Is a personal vlew 

Smith to net over 

benefit plan fears 
by Robert Ashton The impact of the governmenfs New Deal for the young unem- ployed has caused such alarm in the music business that a Labour cabinet minister is offering to set up a spécial meeting with industry représentatives. Culture secretary Chris Smith opened the door for the music industry to table its concerns on the plight of musicians under the governmenfs New Deal policy at last Monday's inaugural meeting of the Music Industry Forum (MIF). o convene a top- The ir 
music industry figures, follows recent misgivings over the impact of the Welfare To Work policy on the creative oommunity. Création président Alan McGee, who was unable to attend the first MIF meeting, has strongly criticised the Welfare To Work policy for its implications for musicians and two weeks ago declined an invitation by employment minister Andrew Smith to meet and "ensure that the New Deal nurtures talent in the music industry'. MIF chairman John Glover also expressed his fears at Monday's meeting that the New Deal, which requires people to move into employment, voiuntary work or full-time éducation, would disad- vantage musicians. The concern 

IF (from left): Tlm Rice, George Martin, 
raised prompted Smith to suggest a one-off meeting between him- self, Andrew Smith, McGee. Glover and Planet 24's managing and Ci as Task Fc 

Employment are taking this issue extremely seriously and there are strong indications that the govern- ment is prepared to look again at the potential problems that musi- cians will face under the Welfare to Work scheme," he says. Other topics raised at Monday's two-hour meeting included copy- right, piracy and éducation issues Future meetings outside the and among some of the ideas put e also oossible. forward was a suggestion by Mick Hucknall that village halls shouid be equipped with music equipment to enable their use by local bands for rehearsal space. The next MIF meeting is planned for April 20. 

member Waheed yet been set for the meeting, but it is envisaged they will discuss the implications of the New Deal and rncerning 
proposed meeting was wel- I by McGee, who says now prepared to meet 

Department 

mèmm 

The Millennium Dome: putting music 
London gels new venue 
in Millennium complex 

ie Miilenniun m Dome experience after Peter I me Project, gave the go-ahead for a or London concert venue, m the 6,000-seatcapaoity baby dome in the " 'Oint and informa- is funotion as 
, broadeasting officer for the dome's operating group th ' ience Company, says it is hoped the baby dome wi —  _Dme of London's bigF^otJg^a—. capacity far exceeds that of many of the c; already in contact with major promoters, w venue to play at," he says. "They will be £ the day for rehearsals and to set things up l ground link is complété It will only be 10 expect It to become one of London's premier 

baby dome for When the under- Waterloo, so we 

BMG brokers 

world deal for 
V2 publishing 

BMG Music Publishing Inter- national - its first international agreement. Under the long-term associa- tion, BMG Music will represent V2 Music's catalogue Worldwide with the exception of the UK, which it 
which is handled by Mushroom. The link-up was brokered by Andrew Jenklns, vice président of BMG Music's London-based inter- national office, who spent 15 months chasing and negotlating the deal. "They were swamped 

not only have hits and a long-term career, but will work well commer- cially In areas such as advertising and films." Jenkins says with BMG's inter- national headquarters located in London, the deal provides V2 with a "one-stop shop" for deallng with Its 43 offices in 33 countries. "We also believe we have a very good administrative system," he adds. 
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UK release" 

for The Artist 

via Pinnacle 
Pinnacle has won the UK distribu- tion rights for Crystal Bail, the four; Cg_jBt of unreleased tracks by The Artist -Fomîérly -Known As Prince. — Released on Match the album has a dealer price of £28.95 and appears on NPG Records via Pinnacle Imports. It comprises three CDs of archive material from the past 13 years, as well as The 

the album with d BC Records, 

i The 
aimofselling it direct t US," says Mason. Détails of the ; emerged last summ Artist's web site oneanother.com/groove.htm) and It has subsequently been distrib- uted in the US to retailers, includ- ing 400 Blockbuster music stores, as part of a deal coordinated by the Minneapolis-based Best Buys chain. Crystal Bail is The Artist's first 
with EMI US, with whom he 
poorly-received triple-CD set Emancipation. He was signed by EMI in 1996 after falling out with his previous label Warner. 

er deal to distribute 
artist. On May 18, Pinnacle wlll release Photographs & Memories, the first album from Jullan Lennon in seven years. It appears on the artist's new label. From Another Room. which he has set up with Steve Weltman, who signed Lennon to Charisma Records In the early Eighties. It will be trailed by the single Day After Day on May 4. 

Asda to bypass EUK 

for direct approach 
by Paul Williams Asda is understood to be on the verge of ending its distribution deal with EUK to source ail of its music product directly from record 

EUK'S MAIN 
MUSIC CUSTOMERS 

Kingfisher-owned group could lose around £65m worth of business a year. Asda claims around 8% of ail singles sales and 6% of the albums market and is the biggest supermar- ket retailer. It would be the first time a super- market has sourced its product directly from record companies and follows a similar shift in buying poli- cy on video by Asda whiçh, until last year, bought ail product except Disney videos through EUK. By spring it will be 80% suppiied by 
Asda's décision will corne as a biow to EUK which presently sup- plies around a third of ail music product sold in the UK. 'This is a 

• Safeway The company's total saies were £414m for the year ending February 2 1997, a 16.5% year- on-year sales Increase. 
£100m music turnover which will be a big hole in its business and will certainly reduce its buying 

Woolworths, as both EUK and the chain are owned by Kingfisher. It also feels dealing direct will further strengthen its relationships with 

currently finalising 

with another distributor which would act as a third party to handle physical distribution. 

from everybody, but they've got their comeuppance," he says. A spokesman for EUK says it is ■ not to discuss any 

.FIRST NIQHT,1ispicegirls 

To boldly go into Spiceworld is an amazing experience. But a gig? Not as we know it. It is hard to believe there are many Music Week readers who would genuinely enjoy the 80-date Spice Girls tour which made its début at Dublin's Point Depot last Tuesday night, wrltes Steve Redmond. It wasn't that it was particularly flawed: on the contrary, by the standards of much family entertainment, it was pretty close to being state of the art. And there is little doubt that the seil-out audience of 6,000 went home very satisfied indeed. The point is that the Spice Girls in concert is as far away from what most of us would describe as a "gig" as it is possible to get. How could it be otherwise? While the notion of gigging is traditionally about building a career and "paying your dues", these first proper concerts of the Spice Girls corne after they have already soIdJHim^ albums. ^ '/"Àn'dTffien there is the audience. We have ail seen teen acts with teen audiences. But when was the last time you saw an act whose audience averages âge seven or eight, 

and certainly goes as low as four? Occasionally this leads to unintentional comedy. For while a four-year-old's shriek is certainly as piercing as a 13-year-old's, sadiy it doesn't have the stamina. After the first few songs, many of the klds had simply run out of scream. And while two-and-a-quarter hour shows may be unexceptional for us, the younger klds were clearly flagging after an hour, and by the end of the 10.15 encore many of them were in the Land of Nod. WhTlëTfTs dlfficult to fight the temptation to be cynical (it is tempting to question precisely how much of.the jrncals are liye). we should do so. On its own terms, the Spice Girls show is a triumph of showwomanship. Ail the hits are there. The costumes are suitably stunning. It successfully treads the line between wholesome fun (Geri rollerskating across the stage) and naughtiness (the girls appearing "naked" during Naked). And it provides a choice of five aspirational rôle models for the pre-teen girl. Take your daughter. She'll enjoy it.  

n e w s f / / £ 
/IRISE SIR EUOH Sir Elton John received his knlghthood from the Queen at Bucklngham Palace last Tuesday (24) In récognition of his services"to music and charity. The award, which follows the 33m record- breaking sales orfilsslngle Somethliig^Bout The Way You Look Tonight/Candle In The Wind 1997, cornes twp (_ years after he was awarded a CEE      
IACK OF AGIS POSTPONESIRMAS 

very likely represent the last déci- sion made by Steve Gallant at Asda before he quits as category con- 
due to take place on March 1 , is organised by broadcaster RTE with industry as 

Jeff Buekley's final recordings are to 
in May, a year after the singer-songwriter's death. Sketches (For My Sweetheart The Drunk), which Columbia has scheduled for a May 11 UK release, has been put together with the assistance of his family and will include songs he recorded with producer Tom Verlaine 

suitable date could be found which wouid accommodate the 
reflect the status of the 
RELIER BACK AT 1ST AVENUE EMI International marketing manager Myles Keller is returnlng to Ist Avenue Records after a two-year spell with the major. Keller, who left Ist Avenue in 1993, will take up the newly-created position of director of artist development on March 2. He wlll be responsible for managing Ist Avenue/EMI artist Michelle Gayie, Thunderbugs and Ist Avenue/Sony/Higher Ground signing Johnson. 

el Fanta; years to set u( indépendant marketing company, The Lost Genen The former label manager's stay at Fantazia conduded with the album British Anthems which 
te Brit Av 

of concerts being staged around forthcoming releases. A gig In London by Space this Wednesday (4) will mark the start of an Initial run of 10 free performances over the next 
exclusively previewed on the station and backed by Virgin Retail. 

:s' forthcoming single te Bridge is due to be 1 on April 20 and not as 

platinum by the BPI last week while single My Heart Will Go On was awarded a platinum 
went to Llghtning Seeds' Like You Do - The Best Of. while Kiss Smooth Grooves 98 and Cornershop's Brimful Of Asha 
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DANCE POWERS THE REBIRTH OF |IVE 
An active A&R policy and some bullish business deals have seen Jive emerge as one ofthe leading indies 

i détermination to break ne ^ a sériés of Smart business mo id in the fortu 

0. Its share of the singles market ed year-on-year to 3.1% from 0.8%, on the back of the R Kelly number ' " il Can Fly, and three 
Back helped quadruple its o 0.8%, m equally dy there ' 

share In the albt The st 
two single with Backstreet Boys' Ail I Have To Give, the album Backstreet's Back has gone double platinum. Will Meilor's début single When I Need You entered the chart at number five and Steps' début single, 5,6,7,8 has so far sold more than 275,000 units and is the biggest selling single in the Nineties not to have made Top 10. Meanwhile, Solid HarmoniE's début single, ITI Be There For You. has hit the Top 20, and Joe, Kaleef and Tupao Shakur have also each had Top 30 success. Jive's recent performance is in stark contrast to its profile in the early Nineties, when its name was associated with back catalogue, the odd hit including Boom Boom Shake The Room by Fresh Prince & Jazzy Jeff (number one In 1993) and budget-priced compilation releases featuring some of its early Eighties hits. 
changes at Jive, not least a renewed détermination to break artists. R Kelly's She's Got That Vibe single was released four times before peaking at number three in 1994 and the artist has now had five Top 20 hits. Jive has also struck a joint venture deal with Pete Waterman's PWL production company. Signed 18 months ago, the deal has already resuited in hits from Solid HarmoniE, Will Mellor and Steps. 

predicted M»» 'I 
the current 

explosion in 
pop music 

two yenrs ngo 
mû I reckon 

it will be 
nround for 

nnother two 
yenrs nt 
lenst' 
- Steve 
lenkins 

  Scott Mclaughlin signed up with Jive in January as head of A&R it was a clear sign of a new focus for a label which 1s already well-established in the R&B/hip hop and pop arenas. Mclaughlin Immedlately made his impact felt with the launch of the Pepper dance label and plans to release 10-12 singles before the end of the year. Mclaughlin was attracted to Jive because it Is an indépendant with a global structure and has A&R contacts Worldwide, including head of European A&R Martin Dodd in Bénélux and Konrad von Loehneysen in Germany. He says, "I came to Jive to create a dance sensibility. Even though we have a global Infrastructure, we stlll operate on the scale of an indle." Managing director Steve Jenkins adds, 

we gain. Our priority is to make good records that people want to buy." Jenkins believes one of Jive's strengths is the fact it has not lost sight of its independent roots. "We still have the mentality of an independent here," he 
Jive talking: Scott Mclaughlin (left) and Steve Jenkins 

Jive managing or Steve Jenkins 
pop music two years ago when I signed the deal with Pete and I reckon it will be around for another two years at least." Other changes inolude taking an international approach to A&R and producing US acts, including Backstreet Boys, across Europe. A new management structure has also emerged foilowing the 

appointment of four new heads of department - Adam Fisher (promotions), Peter Berry (press), Hans Griffiths (sales and marketing) and Scott Mclaughlin (A&R), who joins from dance label Multiply where he was involved with acts including Sash! [see breakoutj. Jenkins, who joined Jive in 1989 from Impulse, says, "We're not bothered by how others view Jive or how much market share 

Robert's [R Kelly] new out in Aprii," Jenkins aaos. Steps' manager Tim Byrne says, 

already listened acks off m which is due 

Jive. Everyone takes a Personal in which we wouldn't have got at a rr The majors might argue that last c 
elivered. Yinka Adegoke 

DR MARTENS 

KICKS IN 
Always associated with youth culture, only recently 
has the shoe maker fully explored its musical links 
Ever since Pete Townshend put on a pair of Dr Martens in The Who's heyday and proceeded to smash the living daylights out of a guitar on stage, the boots' bower- boy image has been embraced by a 
indie or grunge. But it wasn't untii 1995 - 35 years after the first Dr Marten boot rolled off the that the shoemaker 

move foliowed an approach from the & Media Partnership which In putting together joint vemure pacKages between brand name businesses and record companies. "Music is a great way for a brand such as Dr Martens to reach its target mari- Rick Blaskey who helped set up The album went Top 20 and sold more tn 100,000 units. This proved to be just the start of Dr Martens' musical adventure and it has 

says 

since put together more than 20 compilations in countries such as the US, France and the UK. However, there has been an important change of emphasis, with stand-alone compilations sold over the counter being superseded by "gift with purchase" samplers being made available to buyers of the 
The most successful such compilation was released in conjunction with Warners in America. And, foilowing an "ooi oc advertising campaign in rock magazines like Spin, Dr Martens shipped 450,000 CDs withln a month. "There's no way we would have shifted nearly half a million pairs of shoes in the space of a few week; but for a promotion of that Sort," says Kar Nielson, who plans the company's music strategy from its Covent Garden store. A similar joint venture compilation was Shoe Pie, released in conjunction with 4AD and featuring label acts such as Lush, 

Dr Martens: 
potted iiistory 

: Dr Martens' 1_   Throwing Muses and The Breeders, More than 80,000 copies were distributed in the UK. "Compilation CDs are an important promotional and sales tool - especlally in America where "retail therapy" is big business," says Nielson. But what do record companies like 4AD get out of such joint ventures? "it gives a small label such as ours a chance to reach a totaily différent market," says marketing manager Dan Coxon. 

1995: Unlaced, a compilation featuring Blur, New Order and Suede among others, Is released in the UK. Goes Top 20 1996: Dr Martens sponsors a stage at the Phoenix and Reading festivals 1997: Shoe Pie, a branded compilation CD released in conjunction with 4AD, shifts 200,000 units in the US and a further 80,000 In the UK; sponsors the Glastonbury Festival and second stage of the loiiapalooza US tour; teams up with Xfm to promote gigs; sponsors a UK tour by Soul Coughing; sponsors a Christmas live recording of Logical Progression III 

at the Reading ai iinking up with ta sponsoring a Loiiapalooza t Chris Parry's kim couiu scauon rc monthly gigs at the Barfly Club. Despite ail this promotional activity, Nielson says, "We're not just in it to buy market share quickly. The Dr Martens "■■■• be supportive of youth  », wo^vlol|y through music, but not overtly commercial." And if the frantio activity of the past two years is anything to go by, it iooks as if the company's involvement with music is set to escalate. So long as record labels, artists and fans ail benefit, such a move is surely to be welcomed. York Membery 
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america's favourite 

FACT: matchbox 20 are amenca s favounte new band. 
WINNERS "best new band" rolling stone magazine reader's poli 

4 MILLION SELLING début album 'yourself or someone like you" 
currently biggest selling rock album in america 

IN THE UK: début single "push" released march 23rd 
on cd, cassette and 7" (AT002UCD/C) 

début album "yourself or someone like you" released april 13th 
on cd and cassette (7567-92721-2/4) 

ONLY LIVE DATE: london astoria march 25th 



Producers gather to select the records the next week's playlist under the auspices of Jeff Smith plctured centre in pics left, centre and ab , g 

PLAYLIST PREVIEW 
A year after Jeff Smith's arrivai at Radio One, MW got its chance to sit in on one of his new-style playlist meetings 

It could be argued that pluggers of a nervous disposition are better off not knowing exactly what goes on at a Radio One piaylist meeting where the ancient process of consensus by committee makes choosing the following week's muslc a daunting task. For years, the weekly Thursday ritual was a mystery to many inside and outside the industry. However, the arrivai of Radio One's new head of music policy Jeff Smith a year ago has ushered in a new era of openness, with even the unthinkable happening: pluggers have been invited to attend the meetings. Other changes have been made, too. notably the introduction of the As Featured lis Id C-list 

cannot playlist everything it wants to." Piering's point was brought mto focus when MlVwas invited to the February If playlist meeting which was chaired by Smith and music scheduler Alex Jones- Donelly. 
even more cramped at ll.SOam \ many as 15 producers < arrive, each armed with a pile of CDs. The first task is to review last week' playlist and décidé which songs v on rotation. The first track t is the station's current number one song. Catatonia's Mulder & Scully, which had received 30 plays in 

We must work around release f ëet0'npero0duœ0rsP'ays M®8 M11 consider when our Msteners will be able to buy 
what we're playing' 

-Jeff Smith hit record". Eventually, it 

want to include 
Featured to preview a 
months up front then 
release date." says Smith. The As Featured list has not pleased everyone ail of the time, however. 'I do not fully understand the As Featured list," says Appearing managing director Scott Piering. 'But there are more records on it than were on the old C-list. This can mean a dilution in the number of rotations. We have had up to 11 plays for some tracks. while others got 

Piering does, however, welcome As Featured as a way to get a foot in the Radio 

legs to reme A-list?" to "I go on the B; that would h plays and it 

buy what we are playing. The would usually go with a song Is five weeks up front," he says. This thinking 

producer Fergus Dudley. C again mixed, ranging from "really strong" and "diffioult for commercial radio to play", to "dull" and "a great album track if you are a real Pulp fan". By the end of the meeting Smith has too many songs to include and uses his 30 minutes alone with Jones-Donelly to "mop up" what was said and make final décisions. By the time they have finished five tracks are replaced on the A-list, including Chumbawamba's Amnesia and Wil Smith's Gettin' Jiggy With It. Among the nev songs are Océan Colour Scene's It's A Beautiful Thing and Run DMC vs Jason Nevins' Ifs Like That. The BTist has seven 
MW PUBUSHÉS FULL 
RADIO ONE PLAYLIST ^ r ^r rr's From this week, Music Week is running the songs appear on the As latest Radio One playlists in full. You can Featured list for the first find them on p24 alongside playlists and time. These ini 

select, up to seven times a week, tracks that are not new enough to be on the main playlist but which the audience still occasionally wants to hear. The playlist committee is aware of Radio 
are given a handful of free plays while many shows can select a record of the week. But Smith says the network cannot 

"I remind producers of this when we are deciding how early to go with a track. We must work around release dates and 

charts from MTV, The Bi Radio f rork. 
for at le another week. The same verdict is reached for Cornershop's Brimful Of Asha and Dandy Warhols' Every Day Should Be A Floliday. Among the tracks taken off the A-list is id The Wi leSt 

One do , "The ini aning about it," he Se . "Radio Oi 

Etienne's Sylvie is chopped from th after it slipped from number 12 to 33 on the CIN sales chart. The A-list usually consists of 25 tracks, which each receive between 25 and 32 plays a week, while the B-list comprises up to 24 songs allocated between 10 and 20 spins. The B3 list enables Radio One to 

playlist. Smith allows everyone at the meeting to nominale a new song or one rejected at previous meetings. Most tracks are played in full and then everybody is invited to comment, Breakfast show producer Barrie Kelly puts forward Montrose Avenue's Where Do I Stand as a potential A-list track, but others are not so sure. Smith pencils it on to the B-list, but it ultimately has to settle for being an As Featured song as it loses it! place on the B-list to Candyskins' You'd Better Stop. The next track is Pulp's six-minute This Is Hardcore brought to the meeting by 

a Student Minogue's Breathe and Rialto's Dream Another 
Smith is convinced that, despite the tierce debate over some tracks. the modem day playlist meeting gives every new release 

nominale a song. "When I first started ooming to playlist meetings in the early Nlneties everyone would put their hands up and vote. Now we try to get a majority view on most tracks through healthy debate." he says. For the pluggers that are disappointed, there is always next Thursday - if their 

KEEP AN EYE ON THE FUTURE 
Published monthly, PROMO covers the world of music video, profiling the best of the latest clips, the most creative new directors and the latest video production news, 
PROMO provides comprehensive and accurate production and post production information, arfist management détails, future singles teleases and MTV VIVA, The Box and Chart Show playlist information. 

iSSUe indude* videos bV Air- Portishead, lan Brown and Cleopatra, as well as a oreview of the rnntonHorc    . •. .... 
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MAJORS 

3S groundbreaking for a major It mirrors experiments being carried ouf by others across tbe Atlantic. EMI, Sony and Warner have ail set up domestic mail-order facilities on label sites in the US, enabling through thousands of titles and buy them using a crédit card, The fact that they have chosen to pilot their home delivery services in the US rather than the UK reflects the greater pénétration of computer usage in the US. Jeremy Silver, VP  

DIP A TOEINTO ONLINE SELLING 

EMI SE in the world." EMI's experiment has been under way for about a year through Virgin Records America. The site has a direct link to online retailer Music Boulevard, er majors, EMI is reluctant to reveal much about its online experience, apart from saying it confirms an indirect reiationship l 
Island UK managing i dismisses fears " about to drive retailers out of stresses that Island is not seiling directiy consumers via its site (island.co.uk) but using a third party online retailer - in this case IMVS - to fulfill the order. Marot also points out that the primary aim of the site is to sell back catalogue not chart albums, "l'm not looking at this to be a moneyspinner. It's much more a learning curve to see what it can do for my back catalogue," he says. Also, once packaging, 

-5.on„ - "Ven 
e.   wr ja 

m 
1 1 

□□□ mm 
of the week 

AEGEAN RECORDS 
(www.aegean.net) George Mlchael has updated his web site to Include a mail-order service seiling CDs and other merchandlse. Vlsitors can now buy Michael's Older album and Whaml's greatest hits via the service, whlch Is also offerlng T-shirts and caps. Aegean, whlch Is expectlng 1m hits a day as a resuit of the upgrade, has llnked up with AT&T to 

site Is also runnlng an exclusive offer of a CD-Rom providing annual membership to the officiai George Mlchael fanclub. The £21.99 CD includes Michael's Fast Love and Waltz Away Dreamlng videos, plus an electronlc key whlch provides access to a members-only area on the site. Aegean has 

bought from the sih expensive than in tl Sony's service went nve las offers titles mainly featured on artists' web sites. Nico Koepke, vp of technology and média at Sony Europe, says, "We consider this as a service attachment to the US site." He refuses to be drawn on whether it will be extended to the UK. Warner, meanwhile, is conducting its online seiling activity through a Time Warner site (www.thedave.com) whlch is also 

ich as EMI (top rlght) 
offerlng merchandise from other companies in the group. Martin Craig, général manager of warner.esp, says there are no plans to Introduce such a service in the UK. Nevertheless, the fact that Warner, EMI and Sony are conducting trials at ail is an Indication of how important they beiieve the 
Should their ex the argument for roiling th( territories, including the Ul compelling. | httpr/ywww.dotmusic.com [ 

NEWS 
written by Tracey Snell 

BMG Publishlng and MCA Music are hoplng to drum up new business for their back catalogues by setting up services on the internet to help ad agencles and film companies Identlfy suitable song titles for soundtracks. BMG has developed a fully-searchable database containing détails of 1,000 songs from its catalogue, whlch covers artists such as Paul Weller and Beck. The company will be sendlng out 2,000 copies of the database on computer disk to ad agencles and film companies over the next few weeks. Later it plans to publlsh the database on the internet. Meanwhile, MCA Music is planning to launch a web site later this year to synchronise Its global film and TV actlvities. The site Is expected to contain a "significant percentage" of Its back catalogue and to include a search englne to help identlfy tracks. BMG A&R director lan Ramage (plctured above) says titles in the BMG Song Database are organlsed Into catégories Including music genres and can be searched by song title, wrlter, year, chart position and record label. John Little, TV administrator at média agency Abbott Mead Vlckers BBDO, says, "Agencles are heavily Involved in buying music, and often créatives corne In and ask for a particular style. Anything that can help us sort music out Is brilliant." 
MUSIC WEEK 7 MARCH 1998 

Smash Hits is backing a new interactive CD-Rom which aims to teach children the highs and lows of becoming a top- seiling artist. Wannabe A Pop Star has been developed by multimédia company Attica Interactive and features an easy-to- use coiour coded interface which takes kids through the process of auditioning a band and playing songs at sell-out gigs to ultimately getting a Top 20 hit. An Attica spokesman says, "Many-teenagers want to be pop stars but few ever get that chance. 250,000 of those who read Smash Hits have a computer capable of runnlng the CD- Rom." Smash Hits is due to run a feature 

on the program ne its retail launch and will be runnlng joint promotions with Attica. For more détails call Attica on 01865-791346. 
Abbey Road Interactive has promoted Christlna Schoenleber to the newly- created position of web development and new business manager. Fionuala Duggan, director of multimédia services, to whom Schoenleber will be reporting, says, "Christlna flts the blll perfectly - she'll be drlving the web site and enhanced CD business, an area she knows 

www.resrocket.com 
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AlBARN. NYMAN & COWARI 
Damon Albarn and Michael Nyman iast week fmished the final track for what is likely to be the most critically-acclaimed compilation since the War Child album, Twentieth Century Blues - The Songs of 

Their version of London Pride for the Red Hot Aids Charitable Trust's album on EMI 
■le (Paul McCartney, Elton John, Bryan Ferry) to the crédible (Texas, Shola Ama, Suede. Robbie Williams) to the hysterical (Vie Reeves and David Arnold). Attempts to get Black Grape's Shaun 

(which bought the UK rights) over Easter at the same time as a three-part Arena ■ about Coward. n's great strength is the fact each artist has brought something new to their chosen song, while retaining a vital conceptual thread to Coward himself. The Divine Comedy turned l've Been To A Marvellous Party Into an industrial techno stomper and they were the only act to earn a standing ovation from the audience at the gala. It was opened by Elton John, looking 

big Brltish songwriter. You can trace a lir from Coward through to peopie such as Morrissey, Neil Tennant, Marc Almond... could almost be considered the godfatht Britpop." It was the trusfs director and project instigator Simon Watney who first hit upr the idea of an album of modem interprétations of Coward's work as a wî generating fonds. It was also Watney wh managed to persuade the Coward estate publishers Warner Chappell, EMI and the plethora of stars - with Pet Shop Boy Tennant and Penna - to help make it closed by the outstanding Ro 
i think there is charity fatigue now, but it's a great album. It's almost incidental 

that it's a charity record. We never intended to go out guns blazing' - Penna 
IliMiïiiiW! DAMON ALBARN & MICHAEL NYMAN: london Pride SHOLA AMA & CRAIG ARMSTRONG: Someday ITI Find You THE DIVINE COMEDY; l've Been To A Marvellous Party MARIANNE FAITHFULL: Mad About The BRYAN FERRY: 111 See You Again ELTON JOHN: Twentieth Century Boy PAUL McCARTNEY: A Room With A View PET SHOP BOYS: Saii Away VIC REEVES: Mrs Worthington SPACE: Mad Dogs & Englishmen STING: ITI Follow My Secret Heart SUEDE feat. RAISSA: Poor Little Rich Gii TEXAS; Parisian Pierrot ROBBIE WILLIAMS: There Are Bad Times Just Around The Corner Ryder into the studio to record many people's favourite, Mad Dogs And Englishmen, unfortunately failed, leaving Space to exert their brand of kookiness on the classic. But it demonstrates the thought and pc 

Noël Coward looks on as Neil Hannon (below), Damon Albarn and Michael 

re Bad Times Just Around Tiie Corner. Divine Comedy frontman Neil Hannon, ho was once described as Noël Coward's eir apparent, says, "Dur version is a 
producers Neil Tenant and Tris Penna have handled the project in the 12 months up to Friday's strict deadline for finished tracks. The Realiy Useful Records MD Penna says of the missed opportunity to get Ryder and Space together, "It's just time consideratic — ■ ■ [April 13).' To maximise publicity on a minimum budget, many artists also performed at a VIP, £30CFa.ticket charity gala at the Park Lane Hôtel in January in London, which was filmed by Beatles Anthology director Chips 

The original versic dialogue, which m of the hardest things l've ever had to Their track will be released on March 30 as a double A-side with Shola Ama & Craig Armstrong's luxurious rendition of Someday corne out at Easter ITI Find You. which would have made a stunning Bond film title track. The enthusiasm to recognise Coward - who defined English style in the Twenties, was the highest paid author in the world between the wars and was a massive TV star in America during the Fifties - has been relentless, Penna says, "He was the first 

happen. To emphasise Coward's importance to British culture, Tennant suggested restricting contributions to British artists. That it's the most well-constructed charity ion is a album since War Child is probably just as id new sound. well after the enormous public investment in cally ali the Princess Diana tribute album and single the lyrics one Iast year. Penna says, "I think there is charity fatigue, but it's a great album. Ifs almost incidental that it's a charity record. We never intended to go out guns blazing, saying 'This album saves lives'." But, of course, that seems likely to be exactly what it will do. Shaun Phillips 
Act: Various Label: EMI Project: single/album Songwriter: Noël Coward Executive producers; Neil Tennant & Tris Penna Publisher: Warner Chappell Studio: various Released: March 30/April 13 

MAS 
Massive Attack have delivered a third album of such depth and intensity it is already being described at Virgin as their OK Computer. And not only is Mezzanine set to receive numerous critical plaudits, it sets up the trip hop pioneers for a substantial breakthrough worldwide. It won't hurt that their A&R man Ashley Newton has recently been promoted to co-president of Virgin Records America. He says he has always been hands-on for the band. and always will be, even in LA. "It remains my favourite project and it's definitely an advantage having Ray [Cooper, co-president] and me out here understanding the culture of the groups. Both Spice Girls and The Verve have done well since we came here. Maybe that would have happened anyway, but... "Massive Attack should take some sort of comfort we are here handling the bâton. But ifs not just a question of spending marketing dollars. Ifs where to place the act, timing and keeping everyone focused in the weekly meetings." Mezzanine (released on April 13) is 
to date and, contrary to its title's j suggestion, is likely to take them to another | 

The album shows that Grant (Daddy G), Naja (3D) £ 
the influential produced the : Bristol's Neil [ 
culture, it has a defining live feel v emphasis on guitar, an instrument they have hardly explored. Long-term collaborator Horace Andy (a signing to their Melankolic label) features as a vocalist on three tracks, while new vocalists include ex-Cocteau Twin Elizabeth Fraser, who adds a peppering of angelic relief on three tracks - including the single Tear Drop (out on April 27) - and, fresh from her appearances with the band live Iast year, Sara Jay, who features on Dissolved 

Manager N •c Picken says, "They m 

STEVE 
L A MIA ON A&R 

i've lost count of the number of times this year that peopie have told me; "Rock is coming back in." Where has it been then? Has it been doing 18 months in the Scrubs for crimes against the Eighties? Did it get time off for good behaviour? l've got a nice image of Rock stepping out of the front gâtes of prison and being met by a huge limo which whisks it away to a late-night drinking den. "Welcome home, son. Things have changed a bit since you've been away. Those Oasis brothers have been taking liberties on our patch. Now it's payback time..." Far from being away, I think Rock employed a plastic surgeon and has been walking among us in disguise. I mean, the Foo Rghters, they're Rock. So are Skunk Anansie. 
12 

So are Feeder. However, if the feeling is that Rock is becoming "commercially valuable" again, then expert Rock signings galore - in ail its various forms...Just to help start the bail rolling, here's one for you - Fifth Amendment, a four-piece somewhere between Silverfish, Sneaker Pimps and Skunk Anansie. Playing live at London's Monarch recently, they arrived on stage, thumping through a bolshy instrumental, before the singer - hood up and vaguely menacing - bounded on and smashed the drum kit around for a bit. Second song in and hood down, she has flaming red hair and a voice which sounds like an agitated Shirley Manson chewing razorblades. Bit scary for me, but the demo boasts two massive, in-your-face songs in 

Minds Of Perception and Implants. Could do very well...A couple of days earlier I was at the Electric Sound Of Joy gig at the Highbury Garage. The Joy are one of my favourite new bands of '98 so far, and although they struggled with the sound, they were anything but a letdown. We played one of their singles, the gorgeous, clearcut soul of Total Turn on the Evening Session, but it was their Peel session - booked on Pulp's recommendation - that has had peopie swinging from the chandeliers in excitement. Proof that the independent - not indie - guitar sound is alive and well and being dragged forcibly into a new dawn in '98. I tell you, gritty, British romantics are coming back in... 
MUSIC WEEK 7 MARCH 1998 
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Although Massive Attack's first twc albums, Blue Lines (Apnl '91) and Protection (Sept '94) were released t critical acclaim - redefining tin of dance and the soundtrack-genre ahead o fellow Bristolians Tricky, Portishead and Roni Size - they were both slow burners which have only relatively recently gone platinum, in April 1997 and March 1996 respectively. Mezzanine is likely to sell mue faster. Recorded ov 
predecessors vs the dark trend single, Rising Son, which reached number 11 in July last year - Massive's biggest hit to date. And, like Radiohead on OK Computer, Massive demonstrate their ability to reinvent themselves and work to their own agenda. Newton says, "They do like to be left alone, but hopefully l'm a mate. YouTe not drafted in as an A&R man to say you should do this and that and say you're not happy with the middle eight. You become a sounding board and encourage them when it's tough. "They had to be dragged into live work screaming and then they really got into it. 

The album's release coincides with a world tour which eventually takes them t the States and includes a date at the Ail Hall in June and support slots from anot 
'They had to be dragged 

into live work screaming. 
The resuit is a landmark 
piece of music'-Newton 
Melankolic signing, Alpha. Del Naja descrlbes talk of Mezzanine being their OK Computer as simply "funny" 
plans. The thought of br 

through that kind of hype. It's never been a white rock band or R&B act. It's been hard to quantify and a lot of people just won't get it - because they are Americans." But recently promoted UK head of marketing Mark Terry is determined this record should take them overground. "It's their quintessential album, which will turn a lot of people on to them." he says. "And that's the real agenda, talk of the band on a global scale." Terry adds that the entire campaign will be in black and white - "down to the staples that hold it together" - on the strength of a photo shoot by Nick Knight. Massive may not have benefited from a huge ad campaign before, but this one will include everything. And with the média everywhere from Belgium to Japan showing 
America wakes up. Stephen Jones 
Artist: Massive Attack Label: Virgin Project: single/album Songwriter; Marshall, Del Naja, Vowles, Andy, Fraser & Jay Studio: Christchuroh, Bristol Producer: Massive & Neil Davidge Publisher: Island PolyGram Released; April 27/April 13 
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director Ferdy Unger-Hamilton heard rext to him - but it wasn't as irritating as you might expect. Murphy and Cass Browne jamming and, as Delakota, the rajor signing to Gol Beat wi jo subsequently beo£ entity within PolyGram. Browne is the former drummer of : too limiting as he says he had no Int instrument. Instead Murphy, Browne and the rest of the band play a i of instruments and, according to Murphy, they'll use everything from to bagpipes to create their music, which ranges from vibey upbeat ' tracks to piano-based songs. The act caught the attention of Music Week when their limited ei white label C'mon Cincinnati became the hottest den this year. Their first commercial single release, The R limited 12-inch called Brothers preceding it in March. the act are free with Go! Beat to set their own pace on their projects. In raui, Delakota is the only project on the roster for Go! Beat until 1999. The London-based duo have not yet played live as they are currently  = yn recording their album at Trident Studios with Rltohie Fermie, is programmed. produced and mixed 15 tracks. now a publishing deal is on hold while the album is finished; up until nas, three publishers - including companies from als on the table. " ' ' ' complété. to follow 
MUSIC WEEK 7 MARCH 1998 
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ThenE might not be familia 
Verve guitarist Nick McCabe's best mates, Signed in December to a six-album deal at Island Records, Wigan-based Witness are currently in the throes of completing a publishing deal. The two guitarists had been "messlng about" in another band for five years before Witness was formed about 12 months ago, They've still to play in front of a live audience, although their front room sessions in Wigan were enough to produce a three-track demo which got them picked up by Island six weeks later. Managed by Rob Partridge and Tim Vigon at Coalition (who handle the press for The Verve and were passed the tape by McCabe), they were signed by David Bedford, who expects their début album, with Tim Buckley and Nick Orake-style songwriting, to speak for itself. Their first releases will be a couple of low-key independent singles this spring. 

boss Ronnie Gurr v the man who discovered t past two Brit Awards best neweomers, The Stéréophonies and Kula Shaker. The Edinburgh band were picked up after appearing at last summer's Plant Pop festival in Edinburgh for unsigned bands their first single, Love This Life, on March 23. They picked up NMEs accolade of i new band at Glasgow's In The City in October, despite having only played in compétition when disqualified after thi appearance at Planet Pop got them th 

;d after an obscure early Eighties 

Set to make a splash in Britain with their upcoming Chrysalis single release, Best Days on March 30, are Copenhagen's ' ice. Signed to EMI Denmark, , mag, 
 "■ I their self-titled dE 

: 
a patchwork of sassy R&B grooves and smooth vocal harmonies, produci Soulshock who has worked with Boyz Men, Ton! Braxton and Brownstone. T album, which is scheduied for release June 15. has songwriting crédits by D Warren and Cutfather & Joe. The trio will be supporting 911 on tour beginning March 20. 
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Records duo Andy 
uncooperative guitar at a Liverpool club, 

Real People. According to Dean, the crowd shut up and everyone, including 

L H 
1995] and I honestly 

and charmmg." Monteiro, chief songwriter and bi player, guitarist and keyboard playe 
and has yet to enjoy a Top 40 s Drugstore. After months of negotiations, signed to indepe  Roadrunner two collaboration on the first single, El Présidente, hands them a likely hit. The Latino-tinged d between Vorke and kooky Brazilian frontwoman Isabel Monteiro, set against a swirl 
for release in early Aprii. Until now Drugstore have effectively been in limbo sini PolyGram absorbed the trio'; former label Go! Dises 14 months ago. A 13-track albui originally recorded for their o label, the Sixties melodies- influenced White Magic For 
release at the end of April, thanks to a licensing deal with PolyGram negotiated by Roadrunner non-executive director Jimmy Devlin. Devlin's newly-expanded rôle of brlnging in new artists and labels internationally has already resulted in the recent signing of Baby Fox and new acts Stream and Junkie XL, reflecting Roadrunner's aim to reposition itself as a force in alternative music as well as home to heavy rock bands. Devlin says, Tm absolutely dellghted it's corne off because I loved Drugstore's first album (the self titled début which charted just outside the Top 30 

14 

>- 

single and will generate, Devlin says Roadrunner is not going to push the connection too far. "Thom and [Parlophone MD] Tony JF (Cecillion, EMI Records UK & Ireland mt] have been great but we won'i _ this single as 'Drugstore and Radiohead',' he says. Due for Worldwide release at the end Magic For I five studios in Clive Martin producing, has already been received enthusiastically at retail and by Roadrunner's international offices in the US Australia, Japan, South America and throughout Europe, says Devlin. It is the label's international status that particularly impressed Drugstore's manager Adrian Boss. Tm ecstatic. Roadrunner have their own offices in every major territory. It gives us a huge advantage," he says. National and régional radio wlll be a key part of a "substantial" marketing campaign, and Drugstore begin an ll-date UK tour in London on March 25, while a second single, the hook laden Sober, is due to be released in May. With Yorke's help, this time round the world could be their oyster. Catherine Eade 
Artist: Drugstore Label; Roadrunner Project: singles/ album Songwriters: Monteiro/Robinson/Chylinski Producer: Clive Martin & Drugstore Studio: various (four in UK/one in Spain) Publisher: Complété Publishing/Gol Dises Music Released: April 20/May 5 
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Merz - Many Weathers Apart (Lotus) Stiil enthralling and building interest after being used as the title music to Channel Four's Undressed - Fashion In The 20th Century (single, eut now) B*Witched - C'est La Vie (Glow Worm) The first signing to Ray Hedges' new Sony venture are the first Irish hip hop girl band. And boy, do they swing (single, out May) Terry Cailler - Time Peace (Talkin Loud) The 52-year-old just sounds too good to take off the stereo (album, out now) Steps - Last Thing On My Mind (Jive) Th„ f0||0W.up t0 jpg bioc^busting as nauseatingly brilliant and tips no uap lu Abba (single, out April 6) Morcbeeba - Big Calm (China) The mix of reggae, pop and country works better with every listen (album, out March 16) Divine Comedy - Marvellous Party (EMI) The stand-out traok from Twentieth Century Blues - The Songs of Noël Coward is an Underworldesque industrial techno stomper (single, out March 30) Madonna - Ray Of Light (WEA) The LP's title track proves Ciccone is queen of the dancefloor (album, out March 2) Prince Be & KY Mani - Gotta Be...Movin' On Up (Gee Street) PM Dawn's Prince Be 
this Puffy-styie rap track (import) Koop - Glômd (Colombe D'Or/ Universal) This atmospheric mix of beats and acoustic instruments from the Swedish act gets under your skin (single, out April) The Fifth Amendment - Implants/Modeis Of Perception (unsigned) One of the best unsigned acts around prove they can deliver "n record as well as live (CD promo) 
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Iceland's Lhooq couldn't be happler with thelr working relationship with Echo's A&R manager Ingrid Brandstatter - her fear of flying prevents her vlsiting the act in their studio. Brandstatter Is proving, as she says, "you je to fly to A&R so s" by developing one of emerge this year and one witt which MD Steve Lewis likens between Portishead and Cornershop. "It's been an interesting process making the record in Iceland. They've made a really, really, impressive début," he says. Their eponymously-titled début album demonstrates the act have trip hop leanings with crossover potential in their building of catchy elements and groovy rhythms around juxtapositions of guitars, strings and their own samples. Not to i an outstanding vocal. 

want to explore." Brandstatter says Lhooq fit perfectly in( 
Echo's desire to work with quality acts long term. 'I think they will cross over, theyTI appeal to everyone. Quite often with a new band you just get a hardcore c fans, but this spreads right across the 

Articles are already lined up to run in the likes of NME, Boyz, Company, Top Of The Pops and Arena. Lewis adds, "This is a building process. We've had the best reaction from the press 
other act we've worked with. Only the retaiiers don't know about them, and we're starting to build the story. Ifs not going to happen overnight. The first step will probably be the second single (out at the end of May, possibly i Don't Want To Know] and then we may go back to Losing Ht and keep working <e Cornershop." 

Lewis says, "I Portishead fan and there 
listen to i. But the thing with Lhooq is that I can play them at any time; iate at night when I want to Chili out and during the day when I find them exhilarating and up." Their début single, the spellbinding Losing Hand, is out on March 23, almost exactly two years since they were signed after Brandstatter (back then about to leave One Little Indian for Echo) puiled out a demo tape from a bm in a spare moment. "It had an icelandic stamp on it and I thought 'this is gonna be a laugh'. But it was brilliant. There was a spark and at the time there was nothing like it," she says. An e-mail and phone call led to a meeting in London and, before very long, a signing. r Petur Halligrimsson - iiect few as Kylie Minogue's rs, "Early on we thought Echo us. They were into the music «anted to achieve. We wgnt to 

'The demo had an Icelandic stamp and i 
thought, "this is gonna be a laugh". But it was 

brilliant - there was a spark' - Brandstatter 
ass' taken from the signature on the spoof Mona Lisa with moustache painting - are three distinct personalities: the serious- minded cinemaphile Johannsson who acts as the father-figure; the colourful, st character Hailigrimsson; ai ' ' vocalist, 17-year-oid Sara Gumunsdottir, wi tears tickets and cleans at a local theatre and allegedly erupts on stage. The act have only played two gigs as a trio - one as support to David Bowie in Reykjavik and the other as a warm-up the night before - but they are keen to perform. They have deliberately fought to keep out of the limelight In their homeland, still refusing to do any interviews despite their record being ail over the radio. They expiain that anyone can be famous for 15 minutes in Iceland where everyone knows everyone else (a fact well demonstrated by Bjork walking past the window of the bar during 

working with 
creative-minded former Morrissey manager Mark Langthorne, brought in by Echo. "I   at future. They e. But Steve (Lewis) trusts his 

through. Stephen Jone 
Artist: Lhooq Label: Echo Project: single/album Songwriters: Halligrimsson & Johannsson Studio; Nt&V, Iceland Producer: Lhooq/Andy Bradfîeld Publisher; BMG Released: March 23/summer '98 

Go! Beat have moved... 

David Holmes • Delakota • Gabrielle 
Lil Louis • Portishead • The Pharcyde 

Go! Beat Records, Fulham Palace, Bishops Avenue, London SW6 6EA 
Téléphoné; 0171 800 4400 Facsimile: 0171 800 4401 

15 



Ihusic week awards 

MARCH 5 1998 GROSVENOR HOUSE HOTEL ^ 

A LIMITED NUMBER OF AFTERSHOW PARTY TICKETS ARE NOW AVAILABLE PRICED £50 EACH 
FOR FURTHER INFORMATION CONTACT LUCIA NICOLAI ON 0171 921 590A 



THE OFFICIAI UK SINGLES CHART | 

*0 WèêêêM TOP 75 
7 MARCH 1998 1 ■ » n a I111? L . Label QD/Cass (Distributor) |Ê 5 ^ Artist (Producer) Publisher (Wnter} 7712* „ ^ „ Tille Label CD/Cass (Distributor) ê | i Artist (Producer) Publisher (Writer) 7"/ir riTLES A-Z 

P H m™ FROZEN Maverick W 0433CD/W 0433C (W)| QQ (nfwI MAN BEHIND THE MUSIC InterscopelNDSSSeZ/lNC95562(BMG) o o lî^îll Queon pefl (R,iey| Various IRIIey/Woliers/Gailher/Smith) -/INT 95562 
39 = 3 PLANET LOVE ^ ^ ^ ^ ^ PositivaconvssncnvM(El 

2 2 ! MYHEARTpWILL£OON ★ m Epte 6655472W55474/-/-ISM) 40 ' jBAMBOOGIEG f ^ vc Recordings VCRD2afl/CRCM(| 
O , 2 BR1MFUL OF ASHA • wiiiiawijsiCD/wusiMciv) o Comershop (Sinph) Wiiija/Momentum ISinqh) WIJ 81/- 41 - 2 GOOD ENOUGH (LA VACHER w Ma^rky/Big Lte MLKO 5/MLKC MP) 
ÛInëwI THE BALLAD OFTOM JONES GutCDGumcAGUTtsW) T" 1 1 Space wilh Cerys of Cataionia (Wheatley) Gut/Hit & Run (Scott/Space) -/- 42 » 3 SEXY BOY ^ ^ Virgin VSCDl 1672/VSC^I67^Ej 
g4 2 TRULY MADLY DEEPLY Colombie66M22/6656024ISMI 43 26 5 CRAZY LITTLE PARTY GIRL Ultra Pop/Edcl0099645 ULT/I)099519 ULT(P) Aaron Conor (Ca.ollal Sony ATV/tdnmn M.,,a,mo iCnalrn ri./Ann'ra,,;,:! C 3 5 DOCTOR JONES* UnivemalUMD80457/UMC80457IBMG) 44 30 3 LOCAL BOY IN THE PHOTOGRAPH • ■ zkr'* 
7 jNEw] HOW 00 1 LIVE ^ ^ ' CurbCUBCX30/CUB2 30(GRPV/F) 45 [NEW] MIYAKO HIDEAWAY ( ^ LondonLONGO^oJMF) 
i) [Nra/l SHOW NIE LOVE rca74321555032/74321555034 ibmgi O LiïHÎJ Robyn (Pop/Martin) Heavy Rotalion/Cheiron/BMG (Robyii/Mattinl -/74321555031 /ifiiNFwl MARBLES RadioactiveRAXTO33/-(BMG) HU UlEllJ Black Grape (Sabre/Volaitis/Rydef) Distilîed/WC/EMl/MCAIRydef/Sabre/'Manmado) -/RAXTSS HSB"";:. " i g s 2 BE A10NE NO MORE ^ No^we^743215^38OT4M3215M74(BMG) 47 32 7 LEGEND OF A COWGIRL Columbia665601S/66560I4/-/-(SMI Irrani Coppola (Mangini) BMG/Peermiisic/Tsanoddnos/Ens:qn/AsT.bei'<'?amous./Dono-/an (Cocpoîa/Manqin-Aeach) | z. .1 
0S WHOANII v Greensle8vesGRECD58|GRÊCWSRDI AOInf^I IF YOU CAN'T DOIT WHEN YOUREYOUNG, WHEN CAN YOU DOIT? «to The Audience (Reevesl Rondor (fleevesl Mercury AUDCD 2/-/AUD 7J-IR 

i 1, ,B NEVER EVER *2 LondonL0NCD407/L0NCS407(F) 49 InËwI WHATWOULD HAPPEN CapitolCDCL793/TCCL798(E)|  i"! 
' 1 9 9 ^ANGELS ★ ChrysalisCDCHS5072/TCCHS5072(E) t. Robbie Williams IChamher/Powerl EMI/8MG (Williams/Chambersl -/-S 50» s RENEGADE MASTER 98 O Hi-yfe/Polydor5692792/5692784(F) --n 

| 9 8 5 GETTIN' JIGGY WIT IT O Columbia 6655605/6655604-/- ISM) 51 * , A NANNY IN MANHATTAN Che/CoalitjonCHE77CD/CHE77C(W) Ulys (no crédit) PolyGram IHeasIa») CHE 77/- SHr : 
Ifl mm YQll'RE STILL THE ONE ^ ^ Mercury 5684932^684924 (FI 52 36 4 WISHING ON A STAR Northwesiside743215^54632/7432^55^42(BMG) 
R [new] THE UNFORGIVEN II Vertigo metdd re-(FI I u liïïïîJ Melaiiica iRock/Hetfiald/Ulrichl PolyGram/Ctaepiaq Death (Heifield/Ulrich/Hammett) ■/■ 153" 11T00MUCH* ^ WrgMOTRjœaWSC 1663(E) 

, SOLOMON RITES THE WORM Sucarior Goalitv/A&M BLUED007/BHJEM007(FI | 0 Uïïïll Rn|0ï, Quaya (Bacoa/Quarmy/Quàve) CC Orad arr Quayel -/■ 
1 T „ , LET ME SHOW YOU Duty Free/VC Recordings VCRD 31/VCRC31 (E) 1/ Camisra (CamisraAush) Duty Ereé/EMI (CamîsraAo be confimiedl -AICRTSI RR fiû™! PETAL lndolenVRCADG0L 003C01/-|BMG) 3 3 UÏEÏIl Wubble-u (Wubble-U) BMG (Wubble-U) -/DGOL 003T | g 5 2 WHEN 1 NEED YOU ^ ^ Unity UNin017RCD/UNrrY0I7MC(P) i so- 1S PERFECT DAY *2 Chrysalis CDNEEO 01/TCNEED 01 (El Various (Tbe Music Sculotors/Hanhartl EMI IReedl NEED 0 ] 
10,3 4 CLEOPATRA'S THEME weaweai33CD/WEAI33C(WI is? « 20BARBIE GIRL *2 UniversalUMD80413AJMC80413(BM Aqua (Jam/Delgado/Raslod/Norreen) MCA/Wamer-Chappell (Rasted/Norreen/Dif/Nystrom) Ù."'T!zzzl 

i 2Q,7 13T0GETHER AGAIN^* k ^ ^ »ginVSCDG1670AfSa|70JEl 58 29 2 EVERY DAY SHOULD BE A HOLIDAY captoiCDCL797/TCCL797i Tba nandy Wathols (Tavlor) CC (Tavlorl CL 737 i 21 » 2 TREAT INFAMY R ^ ^ RrrFCDSSS/FCSœsm 59 » 3 MUCH LOVE ^ WEAWEA154CD1/WEA154C(W y^zzzz:'^ 
99 InSv] THEPASSENGER Virgin VSCDT1689A/SC 1689/-/-(E) £.£. LÏÏÏÏJ |flqypop (Baivie/Viscontil EMI/Baq/Jamas Osterbefn/Gardinor/Mainman/Fleur IPop/Gardiner) GOInÊwI THAT'S WHY WE LOSE CONTROL Columbia6651942/6651944(SM)  » 
OQnSSÏl TRULY RCA74321558552/74321558554(BMG) t J 1 1 Stp.oRn Houqhtnn (Rir.hiel Rondor IWriaht) -/■ loi « 16 5,6,7,8 O Jive JIVECD 43a/JIVEC 438 |P) Steps (Upton/Crosby) AU Boys/Zomba (Uplon/Crosby) -/- Z^ir-zz* 
9/1,8 gHIGHO Polydor 5691492/5691484 (El £_ o | jr|h,hiii ibp Family (PpHpn) Pnlyfiram (Turker/Baiyawijl -/- i 6254 uTELETUBBIES SAY EH-0H! *2 BECWorteideMracmwt«B2rV/MxswwIBMGI Teletubbios (McCrorie-Shand/James) BBC Worldwide/BMG (McCrorie-Shand/Oavenporll-/- if*' —? 
91; ra IF YOU WANT ME lslandCID689/CIS689|F) £.*3 i HindaHicks{Faragher/Black)WindsweptPaciric/V/C(Earaqher/Golden/Hicks/Oluwa) -/I2IS688 6365 3 IT'S LIRE THAT Columbia 6652932/- llmportl Run-DMC Vs Jason Nevins (Simmons/Smith) Protoons.'Riish-Groove (Smitri/Simmons/McDan.eis) ■,'6652335 ZSTlTzzz** 
•JC ,6 2 TELEFUNKIN' TelstarCDSTAS2944/(iASTAS2344IW| fcD N-Tvce (Bovetlel Sony A7V/D Tree B/MCA (Garrett/Bovette/Greenl -/- 64 40 2 HAND IN YOUR HEADs ^ ^ MoWaxMwœecD/MwœeMcm ̂ 'ZZZZZZZl 
27 [n|w] MUSIC IN MY MIND Positiva CDFJTO-IE1 fiRra THE MAGNIFICENT infe™cdfernoozmtrc/wi u «J lr":v,l Agent nn (npHman) Pnermnsicyinfemo/WestiiurY/Beach House/EMI (Dedman/RiIey/Ferrorl-/n:ERN 002 ' 
90 ,5 . ALL 1 HAVE TO GIVE O JiveJlVECD44S/JIVEC445(EP| <£.0 Backstreet Boys IFull Forçai ZombalFull Força) ■/- 66 [NEW) N0T AB0UT US ^ WginGENSDJGENSWMO) 
29 22 6 MULDER AND SCULLY BlancoYNegroNEG 109CD/NEG 109C(W) 67 « 3 ONLY THE SlKUNlitSl W1LL bUKVIVt CreabonCRESCD 265/-OMTO   " 
on ,9 6 YOU MAKE ME WANNA... O LaFace74321560652fl4321550504|BMG) «JUI Usher (Dupril EMI/BMG/So So Def/Slack AD/URIV (Dupri/Seal/Usher) -/- Kfi InewI BESTWISHES Nudanud33CD/-omv/v) OO lNEWl Ultrasound(Brass)CC(Ultrasound) -/NUD33T(10") .zl 
31 12 2 IT'S A BEAUTIFULTHING MCAMCSTD40157/MCSCMI5/MCS40157/-IBMGI^ 69 « , MEET HER AT THE LOVE PARADE ^ ManifastoFESCWfl Z£ZZ*.:z:: 
99 ffiSl NAKED AND SACRED Deconslruction74321 H424?y74321534244(BMG) Ofc 1 1 Maria Nayler (NowlBS/Fitzqerald) EM1 (Nowels/Steinherg/Phillips) -/74321534241 70 33 2 WHAT TIME IS IT? Polydor5634912/. (0 Dust Junkvs (Stonol PolyGram (Dus! Junkys/Beaslie Bovs/Davis) -/56M89I Ea""" * S 
00,4 4 ALAN E Epie 6654682/6654684 (SM) ôô WestSanchezlSonyATVIWes/Sanchezî -/Sé54586 71 InËwI KEEP HOPE ALIVE SonvS2CM3CD/-|SMI | | Jïîïïj Crvslal Method (Crvstai Melliod) EMI (Jordan/Kirkland) -/CM 3 SKSOS; O/i ,, „A1NT THAT JUSTTHE WAY O wiidstarcdstas2907/castas2907m 01 Lutricia McNeal (Benn/larossi/Papalexis/Yacqubl MCA (Larson/Phillips/Bellandl -/- i 7261 mWIND BENEATH MYWINGS RCA7432152927^74321529274(BMG) Steven Houqhton (Wriqhtl Wamar-Chappall (Henley/Silbarl -/-S SSEHS 
gg 2, 2 IT'S RAINING MEN...THE SEQUEL Logic7432i5^i2ff4ai5^i4|BMG) 73» , ALL AROUND THE WORLD OCrealionCRESCD282/CRECS282(3MV/V1 Oasis (Morns/Gallaqher) Oasis/Creation/Sony ATV (Gallaqher) CRE 282/- 
Ifj 20 2 MAKETHEWORLD GO ROUND Cba^pionCHAMPCDmcHAMPKffii3MV/BMG) 1 7458 14 BABY CAN 1 HOLD YOU/SHOOTING STAR • Pofydor5631672^691644(R MUMn.na, 
9 7 InTwI HARO TIMES COME EASY Marcuty 568697M85024 (F) J / Ulî/ÏJ Richie Sambora IWasI EMI/PolyGram (Sambora/Supal •/- 75 - LE DISC JOCKEY SumCDSUM2/CASUM2(TRC/W] Encore (De Tomato) Step By Step/Strongsongs (Raphaele/De Tomato/Ohmes) -/TSUM 2 

i Great British Song Contest 
Sapphire 

l'LL NEVER BE LONELY AGAIN AS SEEN ON THE LOTTERY |i| WEA1S8 CD - WEA158CD2 OUT NOW 

XHTî PHENOM ENAL OS .EUT' 
LEVERT- SWEAT- GILL 

MYBODY CD • 12" VINYL • CASSETTE. 
anM vm ir « WARMFR MUSIC UK SALESPERSON OR CALL TELESALE SON 0181 998 5929 
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THE OFFiCiAl UK G HARTS 

ALBUMS 11 
7 MARCH 1998 

CHART 
COMMENTARY 

bv ALAN JONES 

NEW ENIRf FACTFIIE 
If you were scratching your head to remember which Situation 2 band had a number one album (soe singles chart commentary), wonder no more. It was the Charlatans, who had the cheek to dethrone the heavyweight trio of Pavarotti, Domingo and Carreras from the top of the album chart in 1990 - a remarkable achievement considering they had had just two hits by then, the number nine The Only One I Know and its 

slightly less successful follow-up Then, which peaked at 12. Five years later, they were at it again, replacing Boyzone at number one with an album entitled simply The Charlatans. Even though it was released the same week as an identically-titled album by an identically- named group (a US Sixties band), confusion seemed minimal. Their new album Melting Pot is a hits-plus collection which enters at number four. 
Already the biggest selling release Sony Classical label, James Horm Titanic soundtrack sold another 6 copies last week, to sail majestically the 300,000 sales mark afterjust ; 

, ( Ifs also the biggest-se " vValbum of all-time, though go before it is the biggest soundtrack album in history. Actual figures for this are hard to find. although Grease. The Sound Of Music, South Pacific and Saturday ail far ahead. The success of the Titani My Heart Will Go On, has [ of Celine Dion s Lef s Talk, album - in which it is also featured along with two other hit songs - past 1.1m after 15 weeks. It passed thejQillipn 3, making it 's fastest-selling 
After hit singles with Belissima, Free an Planet Love, DJ Quicksllver h of the most successful acts signed to EMI's 

COMPILATIONS 

MARKET REPORT AT A GLANCE WEEKLY MARKET SHARES TOP 10 C0MPANIES TOP C0RP0RATE GR0UPS 

es by *ol tolal sales of tho Top 75; 
SALES UPDATE 

label, and the popularity of his e instrumental singles has m the impossibly consistent singles L ~ ertaste of album chart !h ifs only a week 
Positiva's most successful ail mains Reel 2 Real's 1994 ce , which peaked at number eight bi 

first Turk ever to ha Born Orhan Terzi, he ne Germany, as do another 2m of hii 

keep AN Saints' self-titled début album in 
But the increasing attention given to The Bridge is also reflecting back or 

Helped by its availability at selling steadily enough to command a place in the bottom half of the Top 75, and has now sold well over 300.000 copies - noTBacTfor an album 

The compilation share of the overall album market has risen almost without 
Ronco - in that order - changed the marke forever by licenslng in tracks and advertising their hit-crammed albums on T\ in 1972. Nowadays, the compilation's share of the market is approaching 30% 
dark corners which we hope this new column will help to iiluminate. that the et share brings is resulting in a fast and furious turnover even at the top of the chart, where this week's new arrivai, Fantastlc 80'sl is the eighth number one already in 1998. The record it replaces at the top is Klss Smooth Grooves 98, the fourth number one a 

thus far in the partnership between London's number one dance station and PolyGram TV. The others; The Sound Of Kiss FM (one week at number one, 1994), Klss In Ibiza '96 (four weeks) and Kiss In Ibiza '97 (one week). Remaining steadfast have changed, The " " celebrates its haif-bii far, it has spent 18 of its 26 Top 10, although it has never higher than number three. The continuing Tlm - now the 
i should ensure   Monty disappears from the chart, by wf " " should ha    

MARKET REPORT AT A GLANCE WEEKLY MARKET SHARES 
TOP 10 COMPANIES TOP CORPORATE GROUPS 

res show lop 10 companies by % of tolal sales of the Top 75- i es by % of total sales of the Top 75. 
 SALES UPDATE 

THi YEAR SO FAR... 
TOP 20 ALBUMS VIRGIN RADIO CHART 

I URBAN HYMNS \ AU SAINTS I UFE THRU A LENS I TITANIC - OST i POSTCARDS FROM HEAVEN • LETS TALK ABOUT LOVE ' WRITE ON BLONDE 
ROBBIE WILLIAMS JAMES HORNER LIGHTHOUSE FAMILY 
TEXAS SPICE GIRLS RADIOHEAD 

CHRYSALIS m CLASSICAL WILD GARD EPIC MERCURY 

FINLEY QUAYE NATALIEIMBRUGLIA BACKSTREET BOYS UGHTNING SEEDS 

1 URBAN HYMNS Tho Verve ' UFE THRU A LENS Robbio wiaioms ' MAVERICK A STRIKE Fînley Quaye 

■ WHEN I WAS BORN FOR THE 7TH TIME Cemerihop ' INTERNATIONAL VELVETCoiawnia Blancoi ' UNFINISHED MONKEY BUSINESS lan Broyvn 

24 » TRACY CHAPMAN TracyChapman 25 :• BLOOD SUGAR SEX MA6IK Red HctCMPopptfs 26 >• WHAfS THE STORY MORNING GIORY? Oisi; 
28 CE] FUTURE SIGNSWarm Jets 29 n PAINT THE SKY WITH STARS • THE BEST OF Etp 30 » THE SINGLES Pretenders 31 » COOKIE GreonOay 32 » THE GREAT ESCAPEfllur Food/l 33 » HUMOURS Fleetwood Mac w 34 " LENNON LEGEND - THE VERY BEST OF Jota low» 

fi 2) " MARCHIN'ALREADY Oco 
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THE OFFICIAI. UK ALBUM CHART 

m i ** r?. TWIMêM y TOP 75 
7 MARCH 1998 „ 3 Tille Label/CD (Distributor) 1 «3 1 Artist (Producer) CassAflnyl 

ïi t TITANIC (OST) ★ Sony ClassicalSK 63213 (SM) 1 [newI QUICKSILVER Positiva 4934942 (E) 1  DJ Quicksilvor IDo Donatis/Terzi) 4934944/- 52 3 58 BLOOD SUGAR SEXMAGIK * WamerBras7^12W 
m 

James HamorlHomar/FranglQn, 27 3 
a M Y WAY LoFace/Arista 73008260432 (BMG) 53 3 19 GREATEST HITS *2 Ist Avenuc/EMI 8217982/8217934/- (E) Eîcmall&arteiW'&onloY.'is/lîMeric&V/nâril^êet^oXSnçiTaraçhe'/Go-^Ê'l- 

2- 27 URBAN HYMNS *6 Hut/Virgin CDHUT 45 (El * Tho Verve (YouWTho Verve/Potterl HUTMC 45/HUnP 45 28 3 128 THE RENDS *2 Parlophono CDPCS7372(E) . Radiohead (lockiol TCPCS 7372/PCS 7372 54 33 „ PAINT THE 5KY WITH STA^-TO BESTOF ^ 
3> l5 LET'S TALK ABOUT LOVE *4 Epie 489i592 (SMI Colino Dion (Marlin/Foster/Wate/Afanasielf/Homet/Haitl 48915W- 29 3 

26 MUCH LOVE • Freakstreat/WEA 3984200202 (W| 55 33 29 NEW FORMS • TalkinLoud 5349332 (R Roni Size Reprazent (Sire) 5349334/5349331 
H A InËwI MELTING POÏBeggars Banquet BBQCD198/BBQMC198(V) ::j 1 The Charlatans (Charlas/Charlatans/Hillage/Nagle/Jones/Flood) BBQLP198 30 33 

86 STANLEY ROAD *4 GoiDises 8286192 (F) 56 « 6 THE BLUE CAFE O EastWest3984216882(W) Chris Rea (Real 3984216884/- 
53 u ALL SAINTS *3 London 82897921F) Ail Saints IVarious) 8289794/- 31 33 ,6 LIKE YOU D0...THE BEST OF *2 Epie 4890342(SMI 57 3 3 GREATEST HITS Capitol 8219142 (E) Richard Marx (Marx/Cola) 8219144/- 
6 4 17 LIFE THRU A LENS ★ ChrYSalisCDCHR6127(E| 32 33 5 DECKSANOBUMSANDEOCKANDIIOLl 0 w.iofSoandWAimioiim 58 33 36 EXIT PLANET DUST • Junior Bo/s Own XDUSTCD1 (E) 
7' 23 MAVERICK A STRIKE ★ Epie 4887582 (smi Fmley Ûuaye IQuaye/Bacon/Quannby) 4887584/4887581 33 24 28 BE HERE NOW *6 Création CRECO 21913MV/V) Oasis (Morris/Gallagher) CCRE 219/CREU> 219 59 33 

9 HEAVENLY O A&M 5407902 in Ladysmith Black Mambazo (Shabalala) 5407904/- 
8 6 ,7 AQUARIUM ★ Universal UMD 85020 (BMG) Aqua (Jam/Oelgado/Rasled/Norreen/Various) UMC 85020/- 34 3 6 MOON SAFARI O VirginCDV2848IE| ^ AirlDunckel/Godinl TCV 284a/V 2848 ' 60 » ,39 GREATEST HITS *11 Parlophona CDP 7895042 (E) Queen (Variousl TCPCSD 141/EMTV30 

19 POSTCARDS FROM HEAVEN *2 WiidCard/RoWdriFifioi: 5, Ughlhoqse Family (Peden) 5395162/5395164/- g 24 MARCHIN' ALREADY ★ MCA MCD 60048 IBMG) Océan Colour Scene (LyndvHgyes/Ocean Colaar Scenel MCC eOOtSMCA 60048 RI rr* SECOND COMING ★ GeffenGED24503IBMGI U 1 U,iim The Stone Roses (Oawson/Schroeder) GEC 24503/GEF 24503 
10' 6 TRULY ■ THE UM SONGS • ^atavm/PoWmmTVSSO^ 36 » 35 THE FAT OFTHE LAND *3 XLRecordingsINT4844652(W) The Prodigy (Howlett) XLMC121/XLLP121 62 - 3, THE SINGLES WEAK2422292 (W) Pratenders (Variousl WX13SC/WX135 
11 ' 9 BIG WILLIE STYLE • Columbia 4886622/4886624/4886621ISM) Wlll Smith (Pufi Oaddy/Trackmaslers/Warren G/Dupris/Jazzy JeWVarôusl 37 33 6, DIFFERENT CLASS *3 island cid 8041 (F) Pulp (Thomas) ICT8041/ILPS8041 63 E » GREATEST HITS II *5 PartophoneCDP7979712(E) * Queen (Richards/Quean) TCPMTV 2/- 
12 » 56 WRITE ON BLONDE *5 Mercury 5343152«343154/-(R i *30 45 Texas (Texas/Hedges/Slewart/Rae & Christian/Boilerhouse Boys} " ^ 0 „ PABLO HONEY ★ ParlophoneCDP7814092(ÊI Radiohead (Stade/Xalderie) TCPCS 7360/PCS 7360 64 33 62 RECURRING DREAfJl ■ THE VERT BEST OF ★( 
13- 14 LEFT OFTHE MIDDLE ★ RCA 74321544412 (BMG) Natalie Imbmglla (Ttiomally/GoMenberg/Wnglil/Bronleeweel 74321544414/- 39 - 20THEVELVETROPE» ^ Wrg^C^IE) 65 33 50 DOOKIE • Reprisa 9362457952 (W) Green Oay (Caveno/Green Dayl 9362455294/9302455291 
14- ,7 SPICEWORLD *5 Virgin CDV2850(E) /Ifl InfwI FUTURE S1GNS Island5243542|F) HU [HElLi warm Jets (Warm Jets/Corkett/Bascombe) 5243544/5243541 66 m 3 MOTHER NATURE CALLS ★ Polydor537^72(R^ 
15 6 13 WORD GETS AROUND V2WR1000433 ISMV/P) Stéréophonies (Bird & Bush) WR1000434/VVR 1000431 41 33 2 BLUE SUEDE SHOES RCA74321556282 (BMG) ElvisPresley (no crédit) 74321556284/- 67 E m THE DARK SIDE OF THE MOON *7 EMI CDEMD 106410 ■ Pink Royd (Pink Hayd) TCEMD 1064/- 
16 13 37 OK COMPUTER *3 ParlopheneTOCP 50201 (E) Radiohead IGodrich/Radiohead) TCNOOATA 02/NOOATA 02 42 33 ,4 THE BEST OF *2 Epie 4890202 (SM) Whaml (Michael/Brown/Carter/Douglas) 4890204/- 68 3 47 THE GREAT ESCAPE *3 Foad/Parlophona (El Blur (Street) FOODCD 14/F00DTC14/F00DLP 14 
17 ' 10 WHEN1WAS BORN FOR THE TIH TIME • wî;awiJCDi«5iv/i)isci Comershop ISinghA/arious) WiJMC 1065WIJLP 1065X 43 33 8 THE DANCE O Reprisa 936246702 (W) 69 33 2 GAMES Positiva 4934932 (E) BBEIBBEI 4934934/4934931 
18 » 5 BLUE FOR YOU-THE VERY BEST OF Glnbal Télévision (BMG) Nina Simone IVarious) RADCD 84/RADMC 84/- 44 - 2, THE GREATEST HITS * Mercury 5262302 (R INXS (Thomas/O pitz/INXS/Rodgers) 5262304/5262301 70 33 4SATURNZRETURN ffrr^89902|F) 
19 5 29 BAGKSTREET'S BACK ★^^jiveCHiPW/HiPC w-(P) 45 « ,04 PARKLIFE *4 Food/Parlophone FOODCD10 (El Blur (Street/Hague) FOODTC10/FOODLP 10 71 3 6 HUMOURS *6 ^M ^ yMBrasK2^344^1 
20 » 4 INTERNATIONAUELVET BlancoY^agreW2WWl 46 3 94 FALL1NG INTO YOU *7 Epie 4837922/4837924/- (SM) Céline Dion ISteinbetg/NmelVGnldmaniWake/liKter/Sœinininflîabca/Nnïal 72 ° ,6 LENNON LEGEND-THE VERY BEST OF* Pariaphane 8215512 (E) John Lennon (Lennon/Ono/Spector/Douglas) 8219544/8219541 
21 3 2 AARON CARTER Ultra Pop/Edel 0099572 ULT (P) Aaron Carter ICorollal 0099574 ULT/- 47 33 88 TRACY CHAPMAN *3 Elaktra K9607742fWI 73 33 26 IT'S MY LIFE ■ THE ALBUM * Muitipiy multvcd i m Sashl (Tokapi/Sash) MULTYMC l/MULTYLP 1 
22 33 ,05 OCEAN DRIVE *5 Wild Card/Polyder 5237872 (F) Ughlhouse Family (Peden) 5237874/- 48 3 49 BLUR ★ Food/Parlophone FOODCD 19 (E) Blur (Street) FOODTC 19/FOOOLP13 74 Œ m DEFINITELY MAYBE *6 Création (3MV/V) m Oasis (Oasis/Coyle) CRECD 169/CCRE169/CRELP169 
23 • 75 THE STONE ROSES * Silvettone0REZCD502(P) The Stone Roses (Leckiel OREZC 502/0REZLP 502 49 33 4 YIELD O Epie 4893652 (SM) Pearl Jam (O'Brien/Peari Jam) 4893654/4893651 75 3 16 THE VERY BEST OF ★ A&M 5404282 (F) Sting/The Police (Sting/Padgham/Gray/The Police) 5404284/- 
24 33 4 UNFINISHED MONKEY BUSINESS • PoiydoriF), lan Brown IBtownl 5395652/5395654/5399161 50 53 ,25 (WHATS THE STORYIMORNING GLORY? *i3CreaSon|3MV/vi Oasis (Morris/Gallagher) CRECD 189/CCRE189/CRELP 189 
25 33 31 THEIR GREATEST HITS ★ EMI CDP 7890682 (E) Hat Chocolaté (Most) TCEMTV 73/EMTV 73 

HlBtiest n«w enlry C® Hlgh.U cllml» G©. 
51 - 20 FRESCO ★ M People/BMG 74321524902 (BMG) M People (M People) 74321524904/74321524901 

gra m »' m»" "« 1" nh'ri A «"'l A ZIli 

TOP COMPILATIONS ARTISTS A- 

11 S 
12 S 2 KISS SMOOTH GROOVES 98 

CLUBL1FE 

ULTIMATE CLUB MIX • 
A LITTLE BLUES IN YOUR SOUL wamer.esp/Global TV 9548362232/95483622M- |WI CARIBBEAN UNCOVERED Virgin/EMl VTDCD t75/VTDMC 175/- IEI PURE ROCK BALLADS C PolyGram TV 5555832/5555894/- IF) 

14- 
15 ShI POWER OF A WOMAN 

Virgin/EMl VTDCD 174/VTDMC 17< 
0 7fi 26 THE FULL MONTY (OST) ★ # RCA Victor 09026689042 

16 
17 

4 SIMPLY THE BEST LOVE SONGS 2 

MUSIC WEEK 7 MARCH 1998 

18 5 

19 
20 

PolyGram TV 5550802/5550604/- (F) 
CD 77/RADMC 77/- (BMG) 
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