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The #1 Billboard Album 
They ve sold 11 million albums in the US 
Theyve played live to 2 and a half million people 
They sank The Titanic from the top of the Billboard charts 

"There won't be a better album this year" - the times 

BEFORE THESE CROWDED STREETS 
UK release June 22nd 

UK live date June 23rd - 
LONDON, Shepherd's Bush Empire 

Heavy weight UK retail press & radio 
advertising campaign 

DAVE MATTHEWS BAND 



Sir Colin cornes oui fighting 
by Robert Ashton Sir Colin Southgate bas outlined an aggressive manifeste for the future in which he says the last British-owned major will overhaul Sony to become the world's sec- ond-biggest music company. 
Music H that EMI ting" to 

with declared i its knit- _ toprosper. Southgate'! in a bad week for EMI with ana- lysts suggesting he had over- played his hand in negotiations with Seagram's Edgar Bronfman and that EMI now looked over- priced. The misery 

when the EMI Group chairman unveiled an alarming £73.4m profits slump on Wednesday (6). But, speaking on Friday, Southgate went on the offensive, claiming that the new, tightly- focused music recording and pub- lishing opération can create enough growth on its own to steal a march on its larger rivais. Southgate reveaied that he had onlytwo meetings with Bronfman, 
Angeles, but rejected ciaims that 

1998 1997 Turnover £2,352.7m £2.511.5m Profit before tax £307.1m £380.5m 

alluding to Bronfman's concur- rent interest in PolyGram. Southgate stresses he is not having conversations with further potential suitors and dismisses the idea that the leveraged buy- 

out groups sizing up PolyGram may now turn their attention to EMi. "We see ourselves as inde- pendent and would always want to stay that way," he says. The focus at EMI will continue 
e are putting in to the A&R process and are aiming for Sony just above us and then will climb to Seagram," he aeds, defending his company's claim that it is the number three music company behind Seagram/ PolyGram and Sony (latest MBI figures place EMI in fifth place, also behind Warner and BMG). 

Southgate is ( nature of the music industry will provide some improved market growth in the coming year. "The music industry is cyclical and we are beginning to see some move- ment. The music market in the US is also improving, which is a good sign," he says. Southgate downplayed EMI's fall in profits, blaming uncompeti- tive exchange rates and the éco- nomie collapse in south east Asia. "We do have a real weak spot in Europe in Germany, but we had gains in the US. where we put on half a percentage and in the UK and France," he says. 

yesterday's chart (Sunday) at 
neither the 'SpIce Girls nor AN Saints managed to achievëTVIth their debufTSits. lf successful, it will be the first Sony UK domestic signing yet to début at one. The success of the single, the first joint venture between Epie and Ray Hedges and Kim Glover's new imprint 
Dublin quartet knocked Celine Dion off the top of The Box chart after a 12-week reign. Epie managing director Rob Stringer says the group are fllling a gap in the market by appealing to a younger audience than other girl groups. 

■ - 

Music's coming home as 

ITC returns to Manchester 
The In The City music conven- forming and bt turning to Manchester - its birthplace - this autumn and ta music's roots by focusing Its seventh annual event on sangs and songwriters. After taking the future as its central theme at 1997's Glasgow conférence, this y 

The Singer, The Song. Staged between September 12-16 at the Midland Crowne Plaza, where ITC was launched in 1992, this year's event will be expanded to include more than clubs and théâtres (10 event - held in association with more than in previous years) to 

dotmusic first with légal clips 
dotmusic has become the first UK web site to sign blanket licensing deals with major record companies for the right to play 
' TTiêground-breaking deals with EMI Music and Warner Music rep- resent an important milestone in the music industry's war against internet piracy says dotmusic edi- tor-in-chief, Steve Redmond. "Although there are thousands of internet sites featuring sam- ples of music, virtually none of them have bothered to seek offi- ciai licenses and are illégal," he says. dotmusic was the first music magazine on the net to be launched by a UK publisher, but Redmond acknowledges it is one of the last to add sound sam- 

3t site pies. "We were di 
had a proper licensing deal. "As copyright owners ou selves, we are adamant that th value of copyrights must be pn served," he adds. EMI International vp of interai tive média Jeremy Silver say- 

commercially run web sites. The license protects the intellectual property of our labels and artists, so it's an important step in the right direction." Warner Music business affairs manager Steve Lazarus adds, "We are anxious to see this new opportunity properly regulated... so as to protect copyright owners 

the Performing Right Society and the MCPS to ensure publishers' and songwriters' rights are pro- 
dotmusic is currently in negoti- ation with other majors about licences and is talking to the BPI about ways of encouraging other music sites to go légal. "Ail of us in the industry want site operators to go légal, but we need to make it as easy for them as possible," says Redmond. 

fono 

Breaking hits in europe 
Robbie, Ail Saints, Slmply Red and Rod See how the UK's acts are doing in Europe - every week 



me new single s-e-es 

mixes Dy cj macKlnrosn & 

Brooklyn Punk. 

cai mciudes ïm kissing you' 

uaken Pnom une Piim 'Romeo 

& julieu7 & uwo bonus unacks 

Ponmaus: xscd's-mc 
TV: 
National Lottery - performance - lOth of June. Pepsi Chart Show - performance - lOth of June. This Moming - performance - 29th of May. Control Freaks - video - 24th May. NBC - The Ticket - interview & video - 25th May. MTV UK - Video spot plays + 'Select' Interview - 30th N The Jack Docherty Show - performance - 2nd of June. Ozone - film piece 

Observer - Life Magazine - fee 

Saturday Times - feature Now Magazine - celebrity feature Corning Dp - cover & feature Mot Tickets - Q&A 

Capital A2 / GWR Group / GWR Bristol BRMB / Métro FM / Radio City / Rock FM Southern FM / Océan FM / Invicta FM / Forth FM Fox FM / Galaxy FM / Power FM / Signal One Red Dragon FM / The Puise / Radio 2 

i poster campaign &TDI 4 sheet posters prior to release. in The Voice. Pride, 
Ads in Time Out, The Sun, Daily Me 
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most successful Independently-slgned UK groups of the past decade, have quit One Little Indlan to Join Virgin Records. Ken Berry, chiet executive of EMI Recorded Muslc, 
deal to sign the band who were previously llnked to the company through a llcensing deal with Virgin Records In Germany. The band, who slgned to One Little Indian In 1994, sold more than 3m copies In total of their last two albums, Paranoid And Sunburnt and Stoosh, intemationally and are due to go Into the studio in August to begin recordlng thelr next 

Webber seeks talks 
on PolyGram stake Andrew Lloyd Webber Is seeklng a meeting with Edgar Bronfman to settle the future of PolyGram's 30% stake In hls Really'Useful Group (RUG). Webber hopes to pick up negotl- atlons with the Seagram chlef after Initlating talks earller this year. He made PolyGram an offer on its shareholdlng, whlch It bought In 1991 when he took RUG back Into prlvate ownershlp. "Andrew took the vlew that he would be more comfortable having total control and was having fruit- ful discussions with PolyGram, but as soon as the Seagram takeover happened they were put on ice," says a spokesman. 

news file 

BMR demands Labour action 

on £4 m cost of web piracy 
by Tracey Snell British Muslc Rights is calling on the government for greater help in oombating piracy on the internet which it estimâtes is costing writers and publishers £40m a year. BMR, an umbrella organisation representing composers, publish- ers and songwriters, wants the gov- 3 strengthen copyright 

e dont get paid 
everyone gets it free, then we 

m 
Bi— • Copyright law to safeguard payment for muslc played and acquired via the Internet • Télécoms companies and ISPs to be held responsible for rights infringements on thelr Systems • A government task force to ensure effective monltorlng and enforcement of copyright in the electronlc trading of muslc ilsory one-hour muslc 

Heath's remarks struck a chord with many delegates, but others suggested the industry also has a responsibility. Muslc Alliance chief executive John Hutchinson said, "It doesn't need législation, just pure responsibility." 
!t Street- 

responsibility for the ir they carry," he said. "We shouid focusing resources on législation 

The ir the forum, chalred by Ja 
éducation funding - identified by BMR as the two key threats to its members. BMR says the number of 
ments is falling at a rate of 4,000 a year. It also attacks the government for removing muslc as a core sub- ject of the National Curriculum. Panellist Sir George Martin said he found it hard to believe a gov- ernment which uses the industry to Project its 'Cool Britannia' image could be so "short-sighted" in its 

The Muslc Industry Forum is setting June 15, the date of the next meeting of the group with government ministers, to résolve the issue of how musiclans are treated under the New Deal initiative. Andy Saunders, head of communications at Création and one of the negotiators holding talks with employment minister Andrew Smith, says discussions on the issue are progressing well. 
KINDER T01EAVE VIRGIN POST Paul Kinder is leaving Virgin Records as A&R dlrector next month after six years at the company. Kinder, who was brought in by Ashley Newton to asslst hlm In the restructuring of the Virgin label rester, was responsible for acts Includlng 911, ROC and Unbelievable Truth. He will continue to work 
SPICEWORLD EUES DUT OH VIDEO Despite the non-show of Geri at the Spice Girls gigs in Norway. Spiceworld: The Movie has become PolyGram's second biggest-selling video in its first week of release. The video, released last Monday, racked up sales of 116,000 in two days and 220,000 by Thursday night. 
STOCK EXCHANGE SIAMS TRIN6 Tring International was publlcly crltlclsed by the London Stock Exchange last week after It exchanged contracts on the £1.6m sale of Its head office 
first. Only a fortnlght ago Its shareholders rejected plans to raise more than £lm from a rights Issue, partly underwrilten by chlef executive Philip Roblnson. He was not avallable 
VIRGIN BACKS KERRAN6! AWARDS Virgin Megastores is sponsoring this year's Kerrangl awards, which take place in London on August 25. Two weeks before 
launch at its Oxford Street store. 

PolyGram fights imports 
with discount promotion 
A PolyGram bid to fight parallel imports with a one-off discount pro- motion has proved more popular with retailers than anticipated. Though unwilling to discuss exact figures, the major's saies dlrector Nigel Haywood says hls company is shipping out more than a quarter of a million more units than it had expected after it offered stores unlimited quantifies of selected albums at import-style 

The offer, which comprised one order per customer and finished at the end of last week, covered 85 albums in PolyGram's catalogue includlng current albums by artists such as the Lighthouse Family, Page & Plant and Pulp as well as back-catalogue titles by acts includ- ing Abba, Sheryl Crow, The Beautiful South and Sting & The Police (see breakout). "We've offered them albums at a price that almost matches the import price," says Haywood, who adds the promotion covers multi- ples and independent retailers who 
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Albums in the campaign inolude; • Whlte On Blonde Texas • This Is Hardcore Pulp • Walking Into Clarksdale Page & Plant • Postcards From Heaven Lighthouse Family • Truly - The Love Songs Lionel Rlchie • Gold - The Greatest Hits Abba • The Very Best Of Sting & The Police 
either deal direotly with PolyGram or through a third party. The offer follows comments by dealers at a sériés of PolyGram- organised retail meetings in April when they asked for help to offset the différence between UK and import prices on the same titles. Despite its success, Haywood says the offer remains a one-off at 

= the 

Creditors form team 
toaid Total wind-up 
More than 100 creditors includlng MCPS and Dlsctronics were named at last Wednesday's winding-up meeting of The Total Record Company, which went into voluntary liquidation last month with debts of f 1.4m. MCPS and Dlsctronics wlll Joln EMI, Artful Muslc and SBS Productions on a liquidation com- mittee to asslst Coopers & Lybrand, whlch was appolnted as liquldator at the same meeting. The five companies will repre- sent the larger body of creditors and also provide Coopers & Lybrand with Inslde knowledge of the muslc business. A spokeswoman for Coopers & Lybrand says there were three main reasons for Total going into voluntary liquidation: it dldn't recover royalty payments qulckly enough; It lost several blg con- tracts; and some release sched- ules were changed or put back. "Our job now is to get the best deal for creditors," she adds. Total managing dlrector Henry Semmence was unavallable for 



M\N C 0 M M E N T 
THEUNSUNG HEROES It's breathless stuff working on a muslc j industry magazine these days. Rumour, ( conjecture, the latest news from the frontline - it's easy to get sucked in. And for those who enjoy the process, ^ attending the Ivor Novello Awards last week was an enormous treat. It's the most chaotic period in the industry for a decade, and there, in one room at the same time, were almost ail the players you could care to shake a stick at. You could almost see the stories starting in one corner and making their way around the room in a Mexican wave of tittle-tattle. And yet, l'm tempted to ask, what différence does it 
The executive merry-go-round fs far from being the real story of 1998. It's merely a symptom of a far greater problem - the slow-down in music sales. One answer to that is the ever-increasing professionalism 

^^pytofakeRobbie overseas in ny p rôle 
. .   «i-t« • -   nrevimislv EN 

0" 
Katie Conroy is leaving Chrysalls': promotions team to take up a vict président post in EMI's inter- national department. The former Chrysalls head of média starts as promotions and artist relations vice président on July 1, taking promotional respon- sibility for acts acroi and EMI/Chrysalis working with key artists from Europe. Reporting  keting senio Windle, Conroy wm ai»o wo.o n.u. Capitol, Virgin Records America and EMI Canada on artist promo- tion outside North America. She re- places Mitch Clark who is leaving 

* 
« 

^onroy: 'ntemat'ona' Proiects 
président Chris the division after eight years to • ■ —'i m manage the Pet Shop Boys. It is understood Conroy's move was already being lined up before the recent changes which have seen EMI and Chrysalis being 

merged into one division and Rebecca Coates, previously EMI UK head of promotions, becoming EMI/Chrysalis director of pro- motions. . One of Conroy's top pnonties will be to break Robbie Williams internationally. "It's great to have a blgger rester to work with because ITI be looklng after ail the acts on ail the labels. It will be exciting to be taking people like Robbie into Europe," says Conroy, who joined Chrysalis in 1990. Her initial projects will also include Fun Lovin' Criminals, Neil Finn and Luther Vandross, who is due to release his first 

of the British retail community. They may be unsung, and the world of the shop-floor 1s a million miles away from the machinations of Edgar Bronfman and Colin Southgate, but the reality is that the 7.8% increase in the value of the UK record market in the first quarter owed virtually everything to the ingenuity of retail campaigns and virtually nothing to record companies' release schedules. And it's into those release schedules that anyone who wants to see into this industry's future should look. It pains me as a journalist to complain at a time when the industry boasts better "stories" than for many a year. But I can't help thinking that if the same kind of effort and creativity was put into A&R as is currently going into executive politicking, we'd ail be a bit better off. Steve Redmond 

CAPTURING THE LIVE THRILL ON DISC Gomez...rve watched the hype - wail-to-wall A&R people at one of their precious few first gigs; the bidding war eventually won by Hut/Vfrgin; the advance tape talked about in hushed tones. So I listened to the tape and couldn't understand what ail the fuss was about. The album came (great sleeve), I tried again but still nothing happened - no shivers up the spine. Then someone mentioned they were meant to sound like Little Feat. Little Feat! My favourite band of ail time and l'd missed this in their record? Impossible. I met Later With Jools Rolland producer Mark Cooper, a man who knows a thing or too about music, and expressed my concems. You have to see them live, he said. And I dld on Later a couple of weeks ago. The scales were llfted from my eyes. Finally, I understood. I even understood the Little Feat references in their live performance - edgy, expérimental, funky in a rock way, tight but loose and that's about the highest compliment I can pay. So I went back to the record and while it's growing on me it's way, way too subtle for my tastes compared to those two live tracks. Maybe Gomez's similarity to Little Feat is that they will never capture that live thrill on record. Little Feat made some fine records but the best by a mile were the live bootlegs. Let's hope that unlike Little Feat, Gomez actually sell some records and become more than a cuit, because on the evidence of Later they deserve it. And while we are on the subject, as l've said before, don't forget how lucky we are to have Later. Apart from the odd show, there Is really nothing like this, terrestrially, at ail In Europe. It doesn't always work, (Léon Russell shining like the proverbial dlamond a couple of weeks ago) but we do have It, It sells records and should be valued. 
Jon Webster's column Is a Personal vlew 

EMI walks off with 

lion's share of Ivors 

Candie In The Wind 1997 scooped three awards at this year's Ivor Novellos, but it was EMI Music 

House Hôtel, mcluaing 

"It's thrilling because this is the most important date in the song- writer's calendar,' said EMI Music managing director Peter Reichardt. "To get these awards is very difficult and from a corporate point of view it means we're making the right décisions and backing the national e 

mmm 

right ar Collecting the best songwriter award at the Basca event, Richard Ashcroft paid tribute to the loyalty of his manager Jazz Summers and record Company Virgin as well as Radiohead. "Respect to Radiohead who made a year of music actually year catégories Ifve up to the word music," he said. there was also e 

Sting, Craig Arm- strong, Marius De " '   Hooper and Christopher Gunning. Candie In The Wind 1997 - the biggest-selling single in history - won the best-selling UK single 

PolyGram-signed Ëlton John and Warner Chappell's Bernie Taupin to mark the record's phénoménal 
Nellee award to get," said Je 'lisfirstpri ' ' " 3h the 

GQ turns to music 
for cover CD drive 
Music Is to get a new promotional vehicle with the planned launch later this year of a sériés of interactive CDs to be cover- mounted with GQ magazine. The CDs will feature mainly. music, including an Interactive video sériés compiled by ITV's Chart Show, audio tracks and an unsigned band section. Each CD will have Its own cover feature, regular sections and ad slots. GQ, published by Conde Nast, is finalislng a launch date for the first cover-mount. However, it Is under- 
commlssioned. Claire Grant, GQ's managing edltor, says, "Depending on how weli It goes, it probabiy will turn Into a monthly fixture." 

The five members of Warner Chappell-signed Radiohead, who missed out entirely at the Brits, won best contemporary song and best song musicaliy and lyrically. 
Virgin says Spice crisis 
is a 'storm in a feacup' 
Virgin Records is playing down reports that Geri Halliweil is on the verge of walking out on the Spice 

The biggest _     group since November's surprise ditching of manager Simon Fuiler follows Ginger Spice's décision not to perform Viva Forever on last Wed- nesday's National Lottery show. Alan Edwards of the aefs PR consultancy Outside, who spoke to Mel C, Mel B, Victoria and Emma on Frlday morning, insists Geri had a stomach virus. He says the forth- 

However, Edwards was unable to confirm whether Geri would have recovered sufficiently to join the band for the rest of the world tour. A Virgin spokesman says, "They are often at loggerheads, so un- less something cataclysmic has happened, I think this is a storm in 
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'Charmer' Bronfman woos 

PolyGram's top executives 
byTracey Snell A new high-level management com- mittee will hold the key to major décisions at PolyGram over the com- ing weeks as Seagram's $10.6bn bid for the muslcgroup proceeds. News of the committee, which will comprise senior-ranking execu- tives from Seagram. PolyGram and Philips, emerged last week following Edgar Bronfman's visit to London. Seagram chief Bronfman arrived on Tuesday when he met Universal staff, an exercise he repeated the following day with around 35 execu- tives from PolyGram's international opérations. A number of those who attended say Bronfman gave an impressive speech. 

Levy: summit meeting 

ie PolyGram ex 

"Bronfman was very charming," ays another PolyGram executive. It's very exciting to see the compa- 

Some, however, were not so flat- tering. "1 feel battered, bruised and s," says betrayed," said one. "It was like thought meeting a kid who's just got himself 
igonhls Those attending the PolyGram warming meeting included president/ceo Alain Levy, music group président Roger Ames, international music publishing chief David Hockman and UK chairman/ceo John Kennedy. Three UK label bosses were also in attendance - Mercury's Howard 

Berman, Island Records' Marc Marot and Polydor's Lucian Grainge, as well as PolyGram Asia chief Norman Cheng, Germany's Wolf-D Gramatke and France's Pascal Negre. Spéculation remains rife follow- ing the announcement of the deal. It is expected that PolyGram's St James Square HQ in London will be scaled down, although a "meaning- ful' European/international office will probably remain in the UK. It seems likely that Seagram wili drop the PolyGram name in favour of Universal, although the traffic will 

self or Universal chief Doug Morris. Meanwhile, Bronfman has agreed a substantial discretionary fund with PolyGram's board to be distrib- 

PolyGram is planning its biggest 
marketing campaign to support the August release on Decca of the third Three Ténors concert, which takes place during the World Cup on July 10 and is expected to attract a worldwide TV audience of more than 2bn. More than £750,000 has been allocated for the campaign, which takes in an eight-week advertising slot on ITV, with slots between Coronatlon Street, Peak Practice and other prime-time shows. The original Three Ténors album, released in 1990, has gone on to sell more than 2m units In the UK, whlle the second sold 700,000 units. Pictured (from lett) are PolyGram UK chairman/ceo John Kennedy, broadcasters Gary Lineker and Paul Gambacclni, head of Decca UK Dickon Stalner and Bill Holland, division director, PolyGram Classics and Jazz. 

er Music has pulled c performance to date in the UK album chart by claiming the top four positions for the first time. The major's chart monopoly occurred last week as Simply Red claimed a fifth consécutive number one with Blue, Catatonia held at two with International Velvet, The Corrs moved up to three with Talk On Corners and Madonna's Ray Of Light was a non-mover at number four. It also filled the number seven position with Frank Sinatra's My Way-The BestOf. "It's a wonderful feeling and a great achievement for everyone involved," says Warner chairman Rob Dickins who says he is particu- larly delighted the " evenly split betwee international, and the company' 

Catatonia (left) and The 
WEA and East West divisions. Warner's success is the highlight provided just one number one so far of what has been a strong album, the Evita soundtrack, which year for the major. In the first five had been released the previous months of 1998 it has scored num- year. ber one albums with Madonna. "Catatonia has been a fantastic Catatonia and Simply Red, while six achievement because \ and other Top 10 albums have included albums get there after su releases byTori Amos, Eric Clapton period of time," says 

n evÊ s f i I e 
VIRGIN MOVESIHTO NEW AGE Virgin Records has gained a greater foothold in the new âge, world and Instrumental music markets after Virgin America acquired the Wlsconsln-based Narada and Callfornlan-based Hlgher Octave labels, Virgin is releasing 23 

not ail be one way: certain Universal opérations in Europe may be folded into their more successful PolyGram 
in the US where Universal is stronger. However, the likely shape of the enlarged group and the executive team who will run it is not expected to become clear for about another four weeks. Levy's position contin- 
suggesting at engaged in a game of brinkmanship with Bronfman over who will run the 

S10RY RETURNS TO EHAP STABLE Former Emap Radio group programme director Mark Story is returnlng to the Emap fold after being appointed managing director of London's Melody FM. Story, formerly Virgin Radio 

However, a source at Seagram US says, "It is not up to Levy. It is up to the board." She dismisses as "vast- ly inflated" reports that the fund is 

Napier-Bell returns 
to manager's rôle 
Former WhamI manager Simon Napier-Bell has returned to the field with hls new vehlcle Streatfeat Management. The company, based in Hammersmith, London, Is run by Napier-Bell and Colin Schaverlen, former A&R manager at Some Bizarre where he managed Dubstar among others. Napier-Bell has spent the past three years focuslng on hls pub- lishing company 3MC which he will continue to run. 
title of managing director with Napier-Bell, says, "We're looking to break acts, both unslgned and acts who haven't achieved their full potentlal wlthin a record company. I hope it becomes an 

BEUINKS-IN ELTON DEAl Colin Bell has conflrmed his departure from London Records to work alongside Elton John in a new rôle. The record company managing director will take up the job of managing director of the newly-formed Elton John Management in the new year following the singer's split with John Reid. In a statement, Elton John said the business relatlonshlp with Reid had ended amicabiy and there were no issues between 
PET SHOP BOYS MANAGER QUITS Jill Carrington has quit managing the Pet Shop Boys after nine years to spend more 

Warner glee as albums lake lop four spots "Marketing t thing, but it was a 14-week period with Catatonia and a 25-week peri- od with The Corrs." Besides albums, the company has also had a good run on the sin- gles chart, entering at number one in March with Madonna's Frozen, going top five again with Madonna and twice with both Catatonia and Cleopatra. Warner's success looks set to continue throughout the year with a host of key releases which started last Monday (25) with Cieopatra's début album Life Ain't Easy and con- tinues today (Monday) with the release of Rod Stewarfs When We Were The New Boys. Dario G's Sun Machine follows on June 29, while long albums are due later in the year from  REM and Seal. 

at EMI Records. 
V2 0PENS jAPANESE ARM V2 Music has created a new Tokyo-based company in a Joint venture with Sony Music Entertainment Japan. V2 Japan will market the label's repertoire in Japan as well as sign acts. V2 ceo Jeremy Pearce says the difficulty of exploitlng Japanese repertoire Internationally has resulted In Interesting Japanese artists being overlooked. 
PROMOTIONS AT CREATION Création has announced several promotions. Emma Greengrass is elevated from joint marketing manager to générai manager, Andy Saunders to head of communications and Oasis' press officer Johnny Hopkins to head of press, 
DARIO G PUBLISHING Dario G are published by PolyGram and not Warner Chappell as stated in last week's Talent pages. 
PLATIHUM FOR SAVAGE GARDEN Savage Garden's single,- / ■ & Truly Madly Deeply—" '¥ 1 * 1 reached'BPl piatipum status last week dfniiebaok of 

al Velvet also won a platinum award, while George Benson's Essentials...The Very Best Of tumed gold, LeAnn Rimes' Sittin' On Top Of The World reached silver status and the singles Last Thing On My Mind by Steps V and Gone Till November by ^ > Wyclef Jean went silver, , / 
dtotmusta 
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Retail campaigns keep sales up 

to bolsler the 'quiet' quarter 
The omens were not good, but defying expectations the first three months of the year saw a healthy increase in sales 

Retailers were understandably cautious going into the first quarter with just a handful of big-name releases in what is traditionaliy one of the quietest times of the 
The resuiting three months, however, demonstrated their reasons for pessimistn were unfounded as the value of album sales in the period rose a healthy 6.9% year-on- year, with 5.1% more albums going into the market than during the same period in 1997. TOTAL UNITS = 43.4m In release terms alone, shops had every reason to be preparing for a disappointing start to the year as only Madonna's Ray Of Light, her first studio album in more than three years, and a olutch of other albums could really be deemed bankable hits. 

HOW THE TRADE DELIVERIES SHAPE UP 
FIRST QUARTER ALBUM SALES 

différent story altogether as U2's delayed Pop and releases by acts inoluding Blur and the Bee Gees made 1997's first quarter one of the busiest starts to a year for almost a decade. Despite the lack of big releases, what did occur this time was a sériés of hlghly successful retail campaigns by the likes of IV and Virgin Our Price which saw sing in; m baok catalogue and releases from t months at compétitive prices. The resuit was a return to the Top 75 of several albums by The Beatles as well as classic Nineties releases suoh as Paul Weller's Stanley Road and Pulp's Différent Class. The Brit Awards, traditionaliy a sales booster at this quiet time of year, produced some notably strong performances with an extra 220,000 sales being generated in the week following the Docklands Arena event in February. With very few new album releases, it was left to some of the big albums of the previous quarter to bring in customers, inoluding The Verve's Urban Hymns, which came top of the quarter for the second period in succession. For Robbie Williams, the quarter proved to be the real turning point as Life Thru A Lens transformed its fortunes to finish as the third biggest seller of the three months. Predictably, the bulk of the quarter's album sales were on CD with the format making up 85.2% of ail units shipped and 89.6% of the total value. Both cassette and vinyl continued their décliné as LP sales fell by 9.2% on the year to make up just 1.19% of units sold and cassettes' share of units shipped dropped 4.9% to 13.6%. In ail, 43.4m album units were shipped in the quarter as sales rose to £202m. The average trade price of cassette and vinyl albums both declined on the year, although 

TOTAL VALUE = £202.1 ml 
SINGLES 

TOTAL UNITS = 18.5m 

TOTAL VALUE = £30.0m "-T-mch so.sm (i.o%) Pie chatts show units and value of first quarter Irade deliveries. Source: BRI 
ALBUMS: QUARTERLY SHIPMENT BREAKDOWN SiNCE1992 

95 96 97 98 Bar charts show sales of formats over the first quarters of the past four years 
SINGLES; QUARTERLY SHIPMENT BREAKDOWN SINGE 1992 

The industry Is bracing itself for a tough few months ahead as It battles with the effects of the World Cup and the usually 
CD pr se 2.7% to £4.8S PI général manager Peter Scaping belleves the outlook is still uncertain as far as consumer confidence Is concerned. But, he says, "The Budget wasn't anti-consumer. There's still some 

a fairly le\ 11 still te. 

Tables show shipments for the 12 months lo the end of each quader since the first quarter of 1992. Source: BRI 
Coupled with a décliné in the number of singles going out in the first week at £1.99 on CD and 99p on cassette, the resuit was a singles market in which fewer units entered the market but sales value actually rose. Value increased 14.5% year-on-year to £29.9m as units fell on the 12 months by 6.3% to 18,5m, helping to lift the average trade price of CD singles, cassettes and seven-inch and 12-inch releases. The average trade price of CD singles alone rose by 26.9% to £1.79, although this means shops are still paying 25p more on average for a 12-lr''K •' |j| Only tin 

TOUGH TIMES AHEAD 

  confldently predlctlng an upturn in business going into the autumn period, provlding the right 

a fairly positive outlook." Aitnougn the rise in album sales was good news for the industry, probably more welcome in the long-term was the changing trend in singles sales in the year's opening quarter. While a sériés of singles continued to début inside the Top 10 week after week, only to drop out seven days later, the quarter also experienced an ever-growing number of singles which hung around for a number of weeks. 

what look likely to become long-runnlng singles by the likes of The Tamperer, Maverioks and Steps in the second quarter ail suggest real cause for optimism. Unllke cassette albums, cassette singles picked up in both units and value from 12 months earlier as a succession of pop- based hits, inoluding Aqua's Doctor Jones and Janet Jackson's Together Again performed well on the format. As cassette's market share rose by 

19.5% to 21.7% in unit numbers on the year, CD singles' représentation actually fe baok both in units shipped and value. Just over 67% of singles shipped were on CD in the quarter, compared with 70.0% in 1997's opening period, while the same format acoounted for 74.2% of singles value, down slightly from a year earlier. 

Sony's sales vice président John Aston predlcts a "pretty flat" year, although he expects early autumn to show Improving slgns. "You're not going to see a lot of business until September and October," he 
On a positive note, the coming months are likely to see sterling's effect on the market gradually weaken, predlcts BRI général manager Peter Scaping. "The pound looks likely to reach more appropriate levels and will put less pressure on exports," he says. 

on-year. Classical releases connected with the forthcoming World Cup are likely to ald the sector further, although it will be one of the few areas where record will benefit from the compétition. With much of the nation glued to the box watching football for a month and record companies holding baok on releases, it will be tough going indeed for the next few months to keep pace with the encouraging start to the year. Paul Williams 
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Capital Radio has had a busy few weeks. First it offered to bail out Xfm's nervous shareholders just six months after the station came on air, it then acquired Emap's Red Dragon six days later and last week there was spéculation it was considering making a further substantial 
Capital's offer for Xfm was greeted with re scepticism among record company " "action that genulnely aggrieves group programme director Richard Park. "I am always looking for new 

record company executives have been annoyed by me over the years is that they have not always followed my game plan," says Park, who adds the music industry should not be surprised by anything the group does. His strategy for the Capital Group is simple; to develop new music radio formats - hence his plans for Fun Radio in the North East aimed at the 4-14 âge group - and to ensure that ail stations remain market leaders or, in the case of Xfm, become successful enough to generate a profitable long-term return. Yet trying to follow his game plan is not always easy, especially when the company follows up the £15.9m bid for a 90.1% stake in Xfm with the £18.3m purchase from Emap of South Wales station Red Dragon, ail within seven days. Finance director Peter Harris says he anticipâtes further growth coming from bidding for licences or spottmg potential acquisitions. 'The radio business is our number one business, it's growing at up to 15% so it is sensible to keep it as our core activity," he 

£18. Ir .1.7% ris 

I 

r CAf^r 

rd Park; the music industry should not be surprised by anything the group does 

£55.601 for the period ended March 31 (AW, May 30). Strong gains in Capital shares immediately following the results were reversed the next day amid rumours the station could be considering making a sizeable bid for another station in order to test the Monopolies & Mergers Commission. A Capital spokeswoman dismisses the rumour. "We're not interested in bidding for anything at the moment," she says, reiterating that licence bidding and acquisitions is the long-term growth 
it was the bid for Xfm, a deal that will not be confirmed for at least another month or two when the Radio Authority has 

concerned the music business the most. Park says Capital has not bought Xfm to deprive its current 219,000 weekly audience (source: Rajar quarter one, 1998) of the music they love, but to invest heavily in marketing to build the radio station's 

INDUSTRY WATCHES CLOSELY AS 

CAPIIAI GAINS 

years. After just six months and a second Rajar audience survey which confirmed a quarterly fall in Xfm's market share in London from 0.7% to 0.6%, the shareholders were becoming agitated. Xfm oo-founder Chris Parry remains a 
in the station. However, Park says the 
awareness. 'Chris is a great marketeer and he knew resources were needed to promote Xfm properly - from the club's through to billboards and possibly TV." Should the Radio Authority sanction the takeover, it would give Capital 11% of points on the Radio Authority's rating System, still weil short of the 15% permitted. "The group is a committed radio company, not just to Capital FM but to ail the stations it owns. We are not on a mad purchasing spree but the money is there to expand and to develop our network," says Park. 
avaiiable is that, apart from profits, the group 
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licence it craves. It was also pipped to the second North West régional FM licence by Border Radio Holding's Boss FM and has sold its 30% stake in Essex Radio to The Daily Mail and General Investments for£6.2m. The purchase of Red Dragon does, however, fit neatly into Park's overall pian as it meets the group's polioy of targeting stations serving a population of around 1m people. Eden Blackman, director of indépendant promotions company Size Nine, says both Xfm and Red Dragon will benefit from the Capital influence. "Capital has never made a mistake when it has taken over a station. With Xfm it needs to bring in new listeners so we could see an old Oasis or Blur song being played before a more alternative track, At the moment you can hear four songs in a row on Xfm and have no idea what they are. Red Dragon covers a huge area and, like many ILR stations that dominate a région, it perhaps needed the fresh look that Capital can provide," he 

"Again, we are prepared to commit the finance and to go into this new area for the long-term," he says. Further evidence of Park's evolving business plan will be seen today (June 1) when the Capital Gold service is syndicated to the group's AM stations at 1152 Xtra in Birmingham, South Coast Radio in Sussex and Hampshire following a successful trial period at Invicta Supergold in Kent. Ail have been re-branded Capital Gold and new 

Another example of cross-industry coopération was seen in March when P told a gathering of Sony staff that he w be happy to share the radio group's 

the group's aim to transfer its gold service to FM and it hopes to convince the Radio Authority to allocate the remaining spare FM spectrum to the format. Such a move would boost the audience for gold services and hopefully increase record company sales of back catalogue from the Sixties, SevenUes and Eighties. 
but it ot Park's i ain endorses hi: 

says. CAPITAL STOCK ital Group will know in September Without Xfm, Capital's score on the Radio en successful in its bid for a Authority's points System has exceeded licence to launch its radical Fun 9% with the conditlonal purchase of Red at and Park talks passionately Dragon on May 7. lio station serving Other stations owned by the group are BRMB in Birmingham, Océan FM and Power FM in Hampshire, Southern FM in Sussex, Invicta FM in Kent and Fox FM In Oxfordshlre. Ail also have AM services -branded Capital 

the children's market. He also hopes to introduce the format - based partly on success of Disney Radio's 15 AM static in the US - to Central Scotland where Capital has bid for the second régional 
schedules and see that record companies are increasingly targeting the under 15s who buy a lot of singles. The commercial success of the Cartoon Network on satellite TV shows there is advertising potential from targeting children and their parents. 

Gold thls sumn The stations broadcast to a combined area contalnlng more than 15m adults a week (source; Rajar/Capital Advertising) and have a weekly reach of 5.8m (38%). Between them they command more than 67m hours of llstenlng giving them a market share of more than 24%. 

weekly by NOP Research among 1,000 listeners aged 20-35. He admits that apart from possibly generating subscription revenue from labels there is not much that Capital would gain from releasing the information, but he does realise that record companies would find the data particularly 
"I find it staggering that I sometimes have more information about an artist than the label. The sharing of audience research is certainly an option for the future but I do not expert anything to happen this year," 
Such initiatives will undoubtedly soften other attacks on the Capital Group. There has, for instance, been criticism that Capital's 50/50 joint venture label deal with Telstar Is giving its Wildstar artists, inciuding Conner Reeves and Lutricia McNeil, unfair amounts of airplay. "We get tapes from London artists ail the time and we thought Conner Reeves deserved a deal. Any record from a Wildstar artist is not played recklessly and the unfair criticism cornes from people who probably wish they had thought of the idea first," says Park, who has a defining A&R rôle within Wildstar because no artist is signed or a track released without his approval. Commercial radio and r will always have a différent agenda ar the stations within the Capital Group must maximise their audience to generate advertising which means playing familiar tunes for longer, Yet Capital has always been an innovator 



mm 
The anticipation for the new Beastie Boys album might havi already been enough to ensure 
to be heightened by the retum of Run DMC to the top c " BEASTIE 

BOYS 

Death, which closes the album. Mike D says, 'It's another depressing song, that s ail. In ternis of beats and stuff, though. I think ifi - ■ ---■-"-im [than a if we've "how to grow up yet.' figurc-d 

including their Grand Royal label and magazine. Mike D's involvement in the X-large fashion emporium and their efforts with Oi Tibetan Freedom Festival (plus the talent.' The USmaior release of occasional esoteric - material such as the Aglio E 01 HP and the The In Sound From Way Out). EMI president/ceo Tony iackson'recekr agréés their réputation beneflts of majo[ keteri and ariHa "The has sky-rocketed, and perception of the marketplace is much greater than the sales of the previous three albums would lead you to believe. The market has finally caught up with them." Britain has taken a long time to corne to ternis with the tri ' 

The rester now stands at 20 acts, including famillar names such as Bis, Lusclous Jackson, Beastie Boys DJIng cohort Hurrlcane, 

credlbility of Grand Royal to the muscle of Capitol. However, there's a host of other material worth Investlgatlng, 

îdible 
adds, 

alternative arUsts. Despite a unanimously supportive press campaign, F sold only 130.000 copies. V "WeTI do more with (this album]. I and rap is something which only recently has become part of mainstream pop culture in the UK. We're going to do extremely well with Hello Nasty and with that will corne an interest in the back catalogue." 

In the US, where III Communication was a Billboard number one and went on to aohieve multi-million sales, Beastie Boys are already enjoying the profits of their renaissance. Their success there afforded them the luxury of recording this album at their leisure. Work began three years ago, although their other commitments frequently interfered with the process. Beastie Boy Mike 0 says, "At some points, I didn't know if we were ever going to finish it, but then we gave ourselves a self-imposed deadline," Only by putting Grand Royal magazine on ice and placing their label in the capable hands of Mark Kates (the former Geffen A&R man who signed Beck), were the band 

finally able t i their efforts and i of their ideas on to one CD, Hello Nasty consists of 22 tracks and weighs in at 63 minutes. Wadsworth says, "There are so many ideas crammed into it that you know you're going to be listening to it for months. It repays repeated listening. To me, Hello Nasty is llke a cross between III Communication and Paul's Boutique." Hello Nasty is awash with innovative ideas and covers a wide range of moods and styles, from the unashamed party grooves of Body Movm1 and The Move to th( mellow vibes and flûte arrangement on Sonj For Junior, to the surprisingly downbeat 

US. "Obviously we've always looked up to him as an amazing influence and inspiration," ays Mike D. Elsewhere, rapper Biz Mark E contributes a humorous rap to Help Me, scratching aficionado Mike Schwartz bumps and grinds grooves with the Beasties on the old-school Three MCs And One DJ, and Luscious Jackson's Jill Cunniff and Beastie Boy troupers Eric Bobo and Money Mark Nishita co-wrote Song For Junior, presumably a paean to long- time engineer/producer Mario Caldato Jr. Caldato, meanwhile, is co-credited on four of the strongest songs, including the first single, Intergalactic (released on June 22), which makes heavy use of vocoder and employs some corny lyrics. | Wadsworth says, "I think it's just a great intro traok. It feels like famillar Beastie Boys but it's got new elements." The importance of the fact that the Beasties are also touring - they play two dates at Brixton Academy on June 23-24 and headline both T In The Park and the Reading Festival - cannot be understated. "I think it will ail corne together on this album, 
The most recent fruit real|y g0lnÈ t0 be exciting- The last 

of the collaboration, of Beastie Boys show 1 saw was last 
course, Is Sean Lennon, year's Freedom Concert- Their energy whose début LP Into on stage was eclual t0 ahybody's," The Sun reached adcis Wadsworth. Once they've made their mark, eastie Boys seem intent on hanging in for the duration of the decade - Mike D even claims they have bought the rights for the band to be proclaimed Officiai Band Of The New Millennium, but Wadsworth thinks the joke understates the album's appeal. Whatever, this could be the first record of 1998 that could still be selling strong into the year 2000. Shaun Phillips 

Cibo Matto's Yuka Honda and Miho Hatori, Blues Exploslon's Russell Simmons and 

number 90 last week. 

Artist; Beastie Boys Label; Grand Royal/Capitol Project; single/album Songwriter: Beastie Boys/various Studio; various Producer: Beastie Boys/Mario Caldato Jr Publisher; Brooklyn Dust Music/Polygram International Music/various Released June 22/July 6 

STEVEI 
LAMA ON A&R 

You win some, you lose some. Just as I was starting to think it was one of those weeks where you're in the wrong place at the wrong time, Ash and the Llama Farmers came to my rescue and made everything ail right. Originally I was planning to bring you an update on those energetic whippersnappers Gel and Dïsco Pistol, but I turnéd up late for their Highbury Garage gig and it was already sold out (damn and blast). Better luck the following night though, as Ash played a secret show at the Camden Barfly. The Llama Farmers supported and sounded right back on form. They were a bit sluggish the last time I saw them supporting China Drum a couple of months back, but this was a far more cutting set from the foursome 

whose début single Paper Eyes has just hit the indie chart after being reissued on CD. Meanwhile, still very much in the ones-to-watch file, Ash - released from the task of working on their second album - could do little wrong. They sound like they're growing up without growing old, if you see what I mean. Too often young bands get distracted by wanting to sound more mature (or, worse still, serious). They lose ail their energy and fun and end up misérable and unloved. Not so Ash, who sound as big and as excited as ever.,.Which brings us to one of my favourite finds of the past fortnight, an ali-girl trio from Dublin called Chicks. If their four-song début EP isn't one of the best Irish débuts since Jack Names The Planets, then I don't know what 

is. It has that gorgeous, gritty teenage guitar sound trademarked by The Undertones, but it's also Kenickie and The Breeders and Ash ail at the same time. It's a neat, simple record - no frills, no big exclamation marks - but it's easy and cute with it. Apparently it's already sold OK in Ireland where they've had one or two rave reviews. The man at Supremo Records in Dublin also tells me he had to pick the girls up from school recently for an appearance on an Irish kids' TV show. How cool is that? Distribution in the UK is going to be via Shellshocked, and they have already written a batch of new songs for their next record. Hopefully there'll also be one or two gigs in the summer holidays. Better get a ticket this time... 
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THISIS NOT A 

l" 
COUNTRY 

SONG... 

was the fact that Ihi 
song-led at a time when the one-off, the novelty and the fan-base hit have become not the exception but the rule. The three acts - The Mavericks, LeAnn Rimes and The Corrs - have ail found a différent route to the top: The Mavericks built on regular touring and a style which refuses to be pigeonholed while Rimes made sheer teen-appeal and phenomenon 

début, have bucked the trend and picked up airplay and support from Radio One in particular with a spécial mlx of their cover of Fleetwood Mac's Dreams. Their 17 weeks' airplay on R2 is an exampie of how the station is playing records long enough for them to feed into people's 

to sourcing and ir 
TV. Each of the br 

They include ex-GLR and Whistle Test 'J producer and now head of BBC music entertainment Trevor Dann, Richard ^ Park and Clive Dickens at Capital, " VH-l's Mark O'Hagen (now at Unique Broadcasting) and National Lottery bookers Peter Estell and Dominic Smith. 1 The Lottery's eclectic booking policy S has seen both The Mavericks and Twain ' make the show a focus of their marketing. Smith says, "The music we 
'Every marketing man and A&R in the 

country must be combing their rosters for a 
Shania or LeAnn at the moment* - Wootton 

Australian Sherrie Austin has a shot, although she's concentrating on the US until the autumn; Olivia Newton-John (Universal) has a new high gloss return out in the UK featuring a remake of I Honestly Love You; and Trisha Yearwood (MCA), is set to release a new studio set in July, 
programme ra B kicks off the next breakthrough. July ÏSl , 4 will see country - or the wheeling and dealing side of Music Row - under the forensic eye of Channel Four's Naked HHk Nashville. Sériés producer of the three- part documentary for Oxford Télévision hÉIÉ "WBL Nicholas Kent says. "A few years ago regoingto shoot one épisode 

. Radio is now secoi ^ S guessing where the 

on an unprecedented level of support from those média, from the National Lottery to 
rising curve of their own. Billy Macleod - The Partnership radio plugger who worked Twain's Still The One for Mercury - says, "Any promotions person that doesn't take Radio Two seriously these days is crazy." Teenager Rimes' slushy ballad How Do I Live continues to win around 1,000 plays a week 14 weeks after release and yo-yos in and out of the Top 10, selling close to 450,000 copies when she has dodged conventional UK Personal publicity. Ex-Melody head of music and now R2 head of music policy Geoff Mullen - who has programmed a string of new country/ MOR successes from Achy Breaky Heart through to Jimmy Nail - says, "It's been building up a head of steam, and there's plenty more to corne." This week R2,s playlist is seven country-based 

programme doesn't h These are great song are bareiy country." 
of top-flight writers, producers and executives into potent pop, and simultaneously wooed teenagers with TV and movie soundtracks, it seems Britain's 
napalm of Celine Dion and Rimes. The Country Music Association's David Bower says, "Nashville's where MOR has gone to. The labels have decided to work these records like tradib'onal pop records that just happen to be country in origin." Vétéran country and pop publicist Richard i says, "Every marketing m; 

sides. We've been getting the material and support we want trom Nashville for some time and that's made getting programmers to hear the potential easier and easier." The Mavericks jockeyed their lefl-field id through a soft market into the top and 185,000 sales in five weeks - far ' ir US chart performance. " m débuts inside the he electrifying effect 

l hit will come from... Mindy McCready (left) and Trisha Yearwood an 

m p 

Ti 

wmm 
It took Just one gig for Indiana foursome El Nino to impress Oasis' manager Marcus Russell into signing ; them to his three-year- old indépendant Ignition. I The surf rock/punk : baokground of bro ' ; Glenn and John Hi 

I by two demo s, Kite Song and Fly, and a handful of tracks on the forthcoming album - originally set for limited release in the US by indie label Rat Earth. Russell is currently talking to other producers about mixing tracks on the album, which will be marketed and distributed via SINE (Sony Independent Network Europe). 
BACKYARD The Chihuahuas' (right) keyboard-driven indie pop single UFOs is the first release on the Backyard label. 
developed by Gil Goldberg as an offshoot of the London- | based Backyard Club which he set up with Sean Phillips (now manager of the Lo-Rdelity Allstars) in 1996 and which was until recently successfully based at The Water Rats. A new venue is still being sought. Goldberg says the id put out indie singles that look ana souna une major's records and has ambitions to become like Maverick and release albums with financial backing. Distribution is being handled by Vital. 

îa of the lal 

the whole industry. This year in got something more interesting to cover, something ahead of the wave. Country may be dedining in the US but there's a lot to happen yet in the UK." The first Naked Nashville programme is built around the singer with the hottest inside track, the feisty, maverick, 22-year-old 

(left), The Corrs (below leftiand The Wave 

sampler (411) suggesting this could be tne comeoacK or tne year (album, tbc) Sparklehorse - Good Moming Spider (Parlophone) Glorious and intense kicking follow-up to Vivadixiesubmarinetransmission- plot (album, July 20) A - Sing-A-Long (London) This poppy (for A) and mémorable track is the best record (single, June 8) Kent - Isola (BMG) Best English band to t of Sweden (album, tbc) Cam'ron - Confessions Of Pire (Epie) The 22-year-old rapper delights on this thought-provoking record (album. Sept 6) Delakota - The Rock (Go! Beat) Three tracks which, like the title suggests, definitely rock! (single, June 29) Smashing Pumpkins - Adore (Hut) After their MTV show last week, this has been glued to the stereo (album, June 1) Maxwell - Embrya (Columbia) Soul in its purest form (album, June 22) Silver Sun - Too Much, Too Utile, Too Late (Polydor) The most gorgeous power pop record (single, June 8) Bedlam Ago Go - Estate Style Entertainment (S2) Curiously being 
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THE OFFICIAI UK CHARTS 

SI N G LESE 

CHART 
COMMENTARY 

6 JUNE 1998 

by ALAN JONES 
For only the second time in ohart history, ail of the top thrS!siOgles are new 

entries. with IrisTigMgroup B*Wltched debuting in pôle position ahead of Brandy & Monlca and Mousse T. The only previous occasion on which the top three were ail new entries was on May ItUast-vear. when Gary Barlow, George (ylichaeTand The Seahorses filled the medal positions. Brandy & Monica are particularly unlucky to have had thelr single corne out the same time as B'Witched - the 83,000 copies that 
been enough for it to have debuted at number one in any of the last three weeks, Brandy Norwood is 19 and Monica Arnold is 17, and the charfs top two positions are held by five teenage girls and one 20 year 

with Irish eyes are smiling this week, from the Emerald Isle îousiy topping the singles time and albums charts for the ever, courtesy of B*Witched and Boyzone. B*Witched,s début hit C Est La Vie sold over 153,000 copies last week, nearly twice as many as any other single. They are the seventh act to début at number one with their first hit - the first sîgned to Sony - 

SINGLE FACTFILE :,mU emulating Whigfield, Robson & Jerome, Babylon Zoo, Whîte Town, Hanson and Teletubbies. Comprising 17-year old Lindsay, 18- year old twîns Edele and Keale and Sinead, 20, B*Witched are the youngest girl group ever to have a number one. Five weeks have elapsed between Boyzone's most recent number one single - Ali That I need - and B*Witched. 

MARKET REPORT AT A GLANCE WEEKLY MARKET SHARES TOP 10 COMPANIES I TOP CORPO!Î.ATJ GROUPS 

SALES UPDATE 
S5" 

PERCÊNTAGE OF UKACTS 

beaten only by the Beatles with Can't By I Love in 1964. Brandy & Mon! female duetists to h 
ra Streisand and Donna Sommer t No More Tears (Enough is 1979. 

Back in the UK, the arrivai of three big hit singles simultaneously is enough to push the sales of Tamp^rer's Feel It down to number four, even though it biggest weekly se should ai 

imnsons' Do The Bartman, a song that isTat the time, assignëd to producer 1 ' 1 ' 1 ts revealed oniy a 
by Simpsons', en Synchronicity ru différent hits entitled Oh La La by Rod Stewart and The Wlseguys (see last weeks column for variants on this title in the last 12 months) and Anytime by Nu-Birth and Brian McKnight. B. McKnight is also right next to a B. (Beverley) Knight in the chart. 

THE YEAR SO FAR... 
TOP 20 SINGLES 

More than 8,500 contact names, adiiresses 
and numbers in one little book... 
The music week directory 98 is the essential contact book for the UK music industry Listing ovef 8,500 companies, the directory covers a wide range of businesses operating in the UK music industry. from record companies to studios, accountants to concert promoters manufacturers to pluggers. If you need instant access to the people and companies who make up the UK music industrv you need the music week directory 98, 

To order your copy coll 0171 921 5957 or 5906 

| m J 

MUSIC WEEK 6 JUNE 1998 



THE OFFICIAI U K S I N G L E S CH ART 

s/ 6 JUNE 1998 T 0 P 7 5 

||| Artist IProducor) Publîsher (Writer) Label CD/Coss (Qistributorl 2 11 ArtistlProducer) Publishc 
c0 

2 f?lâ52tHE BOY IS MINE Atlantic AT [)036CD/ATI)036C/-/AT0036T(W| 
3 E |HORNY ^ ^ ^ ^ ^ ^ AM:PM 5826712/5826714 (F) 
4 ' 7 FEEL IT O Pepper 0530032/0530034 (P) 
5 2 5 UNDER THE BRIDGE/LADY MARMALADE • iondonLONC04oa/iONCS408H-|F) Alt Saints (Hooper/GordoniDooglas/Benson) WCJobele/EMI (KaWis/Babarv/Frusciante/SmithiCfewe/Nolan) "S) 0 6 m ̂COME BACKT0 WHAT YOU KN0W u Embruce (Youthl CC (McNemara/McNamara) -/- 
1 ■■ 6 DANCE THE NIGHT AWAY MCA NasMIe MCSTD 48081/MCSC 48081 (BMGI 
8 3 3 STRANDED WildstarCXSTAS2973/CASTAS2973(W) 
9 6 6 LAST THING ON MY MIND O Jiva0518492/0518494/-/-|P) Steps (îophanVTwigg/Waternian) BMG/AI! Boys/ln A Bunch/WC/Mike Stock (Various) 

y 10 = K HOW DO 1 LIVE • The Hit Label/Curb/London (RMG/F) LeAnn Rimes (W Rimes) EMI (Worren) CUBCX 30/CUB2 3(1/-/-<S) 
11 " 3 KUNG EU FIGHTING AU Around The World CDGLOBE 173/CA6L0BE 173 (W) Bus Stop featuring Cari Douglas (Hall/Tumer) Edition Carren/Bucks (Douglas) -/- 

c 12 EE JJICE HOCKEY HAIR p g s CreedonCRESCD288/CRECS288^3^1 
13 5 4 GONE TILL NOVEMBER O Colunibia6658712/6658714(SMl Wvclef Jean IWvclef Jean/Duplesisl Sony ATVIVWclef Jean) -/■ 
14 7 4 TURN BACK TIME Universel UMD80490/UMC80490(BMGI 
15 8 4 DREAMS ^ TVI'k) Atlantic AT 0032CD/AT 0032C (W) 

c 16 m IJJ HE GOT GAME DefJam/Mercury 5689852/5689844IF) M Public Enemv {Shocklee/Shuckleel Chrysalis (Chuck O/Leap/Stillsl -/5E89851 c ■ 17 n?7iHEAVEN'SWHATI FEEL Epie 6660042/6660044 ismi | / Klluj Q|orja ^stefan (Estefan Jr/Moranl FMI ISantenderl ■/• 
c, 18 CE ïîjBOOM BOOM TelstarCDSTAS2971/CASTAS2971 (W1 " N-Tvce (Bovette) Mo Bounce/Boomin/D Tree B/Dreamworks (Mo Bounce Prad/Gasper) -/- c 19 ICTYVISHING 1 WAS THERE RCA74321585062/74321585064(BMG) 
i 2017 1STRULY MADLY DEEPLY ★ Columbia6656022/6656024(SMI Savane GardenlRsher) EMI IHeves/Jonesl Ws 

21 » , LIFE AIN'T EASY WEAWEAI59CDI/WEAI59C|W| Cleopatra (Charles/Wilson) EMI (Higgins/Higgins/Hlggins/Hall/Eastman/Christian) -/-O 
221 5 RAY OF L1GHT O MauenckW0444CD/W0444C(W) 

' c 90 riagCURIOUS EastWestE3842CD/E3842C(W| £ a EUHAi, s,vrat UJI (SmHtySweal/Celcn] Varàus IGanny/lovelace/Walson/lL Cool J/SluiWMC Lyte) -/H 3842T 
24 [JE53TOO CLOSE Arista7432t580672/74321580674/-/74321580671JBMG) 
25 " 2 F1GHT FOR Y0UR RIGHT (T0 PARTY) Central0042645CONA1042649CON(P| NYCC (Sorenl Del Jam/Brooklvn Dust/PolyGram/lsland (Ruhin/Beastie Boys) -/0042640 CON 

i 2623 121T'S LIKE THAT ★ ^ Sm:)e Communications SM 90652/SM 
27 E] jnj BEEN A LONG TIME PukkaCDPUKKAIB/CAPUIOGA 16M; ea CM 3 H OT STU FF Grapevine AFCCD 1/AFCMC 1 (GRPV/FI Arsenal FC (Morrow/Brooks) WC (Bolotte/Faltemeyer/Forsey/Morrow/Morrow) •/• 
29 CE MRUNAGROUND Fonlana JIMCO 20/- (F) James Uames/Onl PolvGram IBooth/Glennic/Daïies/Huntor/Bavton-Powerl -/- 

i 3026 16MY HEART WILL GO^ON+2 ^ ^ 74 

31 22 . ALL MY LIFE MCA MCSTD 48076/MCSC 48076/-/MCST 48076 (BMG) k-Ci A .InJo IHailey/Bennenl EMI/WC/Cord Kavla/2 Biq/Hee Bee Duoinit (Hailey/Bennetl) 
32 2 0 O H LA LA Warner Brothers W 044eCD/W G446CIW) 
33 22 5 WHERE ARE YOU | ^ EMICDEMWCEMBIOIE) 
34 E jrtjDRINKING IN LA^ ^ ^ (d s 
35 22 4 SAY YOU LOVE ME EastWoslEW164CD/EW164CIW) Simply Red 1AGM1 Se WhaUEMI (Hucknall) 7-® 
36 S SmIWOULDFIXYOU EMICDEM5137rCEM513(E) 
37 » 2 EAT M Y G 0 AL Deceptive BLUFF 060CO/BLUFF 060C (V) Collapsed Lung (Collapsed Lung) Chrysalis (Collapsed Lung) -/BLUFF 060T 

38 ' 
39 ml 

HuWirgin HUTCD 101/HUTC101 (E» '  HUT 101/- Dedicated SP1RT 015CO/- (V) 
Robyn (Linstrom/Ekhe) Heavy Rotatii 

41 PiaqANYTIME 
42 - 
43 ilS, 

lia) SonyATViMatthews/Roberts) egro NEG 112CD/NE6 112C{W) 
EVERYBODY HERE WANTS YOU 

44 - Polydor 5698732/5693724 (F) 
45 Mo Wax MW 089CD V- (V) 
46 > Polydor 5697972/5697964 (F| 
48 rai™ 
49 ' 

I Brian McKnight(McKnight) PolyGfanVCancelled luncb/Brandon Bams (McKnight/Bams) ne Rhythm CDRHYTHM 11/TCRHYTHM 11 (I 

Cl itrbiTHE business J | uni!BrianMay(May/Shiriey-S May (Absolute) 19/BMG/Windswept Pacilîc (Watkins/Wilson/May) 
May (May/Shiriey-Smith) Duck/EMI (May) Pariophone CD 6498/-(E) 

53 ra MrmSCOTLANDBE Wâ*1 Tartan ArmvIMcCulloch 
55 btmooh la la ** Wisbquvs Keatmc ne 35 5 ALL MY LOVE «JU Queen Pen featuring En 

Virgin VSCDT1679/VSC1679 (E) STOPO 
TEARDROP 

YOUTHINKYOU OWN ME 
DEEPER LOVE 

63 ra^INBYELF PUSH IT 

67 BaSSSS ram/S | gg 53 11LET ME YOU Og 
69ra^^ZZIZr yn 25 2 MONEY GREEDY/BROKEN HOMES 

Evocative EVOKE 5CDS/- (PI 

72 
i 7362 

74 5 6 SOUND OFDRUMS 
71; mraYOUARESOMEBODY / □ LiaiJ pyii |ntention (Gray/Peam) Chrysalis (Gray/Pi CE»" 

gUAlSOAD 
\M> WOIN Dawn Of The Replicants 

/ S M E L L VOODOO E . P . Featuring «te Iracks "Mary Louise" antl Ihe Replicants brilliant interprétation et Bob Dylan's "Ballad 01A Thin Man", as vuell as two additional exclusive tracks. Oui Now on CD and Ud Edition Vinyl. 
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THE CHARTS OFFIC AL 

AIRPLAY E 6 JÙNE 1998 j 
■I 

CHART 
COMMENTARY 

AIRPLAY FACTSHÏET 

w witii inuio than a dozen World Cup records registering 
first ones to make enough impact to chart are England 

by ALAN JONES 
United's (How Does It F— — Be) On Top Of The World and Collapsed Lung's cola advert 

   |yiy Goal, which début at 29 and 30 respectîvely. • Seven of the 10 most played records at Radio One are also in the Top 10 of the sales chart, making it the most mainstream station around - though its Top 10 also includes Fatboy Slim's 

J"ARKET MARKET SHARES M 1 0       —ortnnnDATC nonimo AT A f^l A IM Ij r     _ WïFcÔMPÂNiÉ^TOP CORPORATE CROUPS 

Tamperer had gone im 

Flrstly, apologies for any confusion caused Tamperer, whose Feel by last week's airplay chart but due to technical problems, the wrong chart was published. As a resuit what wasn't shown was the one week reign of Lutricia McNeal, who falls one place this week with Stranded. Topping the sales and airplay charts simultaneously is a rare double. It's something that has proved elusive to artists like Madonna (Frozen) and AN Saints (Never Ever) already this year, with both reaching the airplay summit after falling from the top 

week. The margin of the as resulted 

r, with the Tamperer 

logged spins last week, but se\ 
A change of pollcy at Virgin 1 in the station belatedly embracing Madonna's new album Ray Of Light, and it's chart-riding title track, whilst judging Mike Oldfieid's Tubular Belis as musically î to its album chart. As a resuit of the re-think Ray Of Light cornes out of nowhere to be the highest new entry on the Virgin most-piayed list at number 11, having been spun 27 times last week. Ray Of Light has looked like a potential airplay chart 

number one in recent weeks but, despite Virgin's beiated patronage, it seems to have peaked at number three. After 10 weeks of continuous growth, It was played only 1409 times last week, compared to 1574 the previous week. Neither of the top two records m the C1N chart have yet reached the Top 20 of the airplay chart ■ even though both were obvious smashes long before release. B'Witched's C'Est La Vie improves 40-24, while Brandy & Monlca's The Boy Is Mine moves 64-41. 
ATLANTIC 

I COMEBACKTOWHATYOUKNOWEPÏ I STRANOEO LuaicuMcniatiWMtno I W1SHINGI WAS THERE imtoug». IR 

=6 GONE TILL NOVEMBER ' 8 ROCKAFELLER SKANK i 9 ALI THE MAN THATI 

NORTH EAST 

4 RAY OF UGHT Madonna 5 STRANDED LilriciaMcNoal 6 WISHING I WAS THERE Na(aiiC 
8 HERE'S WHERE THE STORY ENDS Tm 9 LET ME ENTERTAIN YOU Robbie wniàmi 10 FOUND A CURE uiith Nam 11 DANCE THE NIGHT AWAY Mavcricks 12 TURN BACK TIME Aqua 

TRULY MADLY DEEPLY Si* ! TURN BACK TIME Aqua lUith 1 UNDER THE BRIDGE au saL- 
i HERE'S WHERE THE ST i STRANDED Lutiicia McNcal (Wildstar) ' DANCE THE NIGHT AWAY Maver I ALL THAT I NEED BoyTona (Poîydorl I BITTER SWEET SYMPHONY Tho I HOW DO I LIVE LeAnn Rimes (CurhYIh 

RADIO ONE eem 

RAY OF LIGHT Mrdonn. IMoerick/Wi FEEL IT Tamperer Féal Mpya (Pepper) LIFEAINT EASY Cleopatra (WEA) GONE TILL NOVEMBER Wyckl Jea 
C'EST LA VIE B'witchec) (Epicl COME BACK TO WHAT YOU KNOW Emi ROCKAFELLER SKANK FaiboySTmlSkintl 

I WOULD F1X YOU Kenickie (EMI) LOOKING FOR LOVE , TOO MUCH, TOO LITTLE, TOO LATE s,!, EAT MY GOAL Collapsed Long IDecoptivel GOTTHEFEELIN'SIRCAI 
RUNAGROUND James IFootana/Marcuiyl A LITTLE SOUL Puiplisiandi CARNAVAL DE PARIS Darlo G (EtemalWEA) IT'S UKE THAT Ron-D.M.C. Vs J.son Ne.™ (Si (HOW DOES IT FEEL TOBE) ON TOP I : BEEN A LONG TIME ThaFoglPoIckal I SPELL ON YOU Sonique (Seriousl HE GOT GAME Public Enemy Fast Slephen S ALL MY LOVE Qoeen Pan |Uni.orsalVib.l I HERE'S WHERE THE STORY ENDS Lin AVA ADORE Smasbing Pumpkjns (Hul) I TURN IT UP Busta Pb'imes lEastWesll 

England United (London) 7E 

UNDER THE BRIDGE AliSaintsILondon) STRANDED Lutficia McNeal IWildstar) DREAMS The Cons IHÏLava/Atlanb'c) TRULY MADLY DEEPLY Savage Gardon (Columbit TURN BACK TIME Aqua (Univorsall FEEL IT Tamperer Féal Maya IPepper) SAY YOU LOVE ME Simply Red (East West) HERE'S WHERE THE STORY ENDS Tm Tm Out RAY OF LIGHT Madonna (MavericWWatner Bros I HOW 001 LIVE LeAnn Rimes (Curb/Tbe Hit Label) LET ME ENTERTAIN YOU Robbie Williams (Chry, WISHING I WAS THERE Natalie Imbruglia (RCA) ALL THAT I NEED Boyaone (Polydor) KISSTHE RAINBillieMyers (Universel) GONE TILL NOVEMBER Wy clef Jean (RoBbouse/ DANCE THE NIGHT AWAY Maver,cEs (MCA) ANGELS Robbie Williams (Cbrysalis) LIFE AINT EASY cioopatra (weai LIFE Cet ale(AM:PM/A&MI FOUND A CURE Uln OOH LA LA Rcostrv LAST THING ON MY MIND Stops (Jive) H1GH Ughthouse Family (Wild Card/Polydorl FROZEN Madonna IMaverickl HORNY Moussa TVs HolW Juicy IAM PM/A8M) ALL THE MAN THAT I NEED Shc,nette Mav, C'EST LA VIE B'witchod (Epicl 1rs LIKE THAT Ron-D M C Va Jason Nevins (Sm MY HEART WILL GO ON Câline Dion (Epicl BITTER SWEET SYMPHONY Ti,, 
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THE OFFI 
■ 

A L U K A ^—-—m—H— K I 

50 TOP 

c 1 II J- 
A music control UK TOUR ^ Plays Total Audience audience S6 + or- 

M • 8 FEEL IT Tamperer Feat. Maya Pepper 1597 +14 54.06 
•1 2 STRANDED Lutricia McNeal Wildstar 1594 WM 53.17  -]_ 3 3 3 8 t RAY OF LIGHT Madonna Maverick/Warner Bros, 1409   49.81 n/c 4 2 2 9 UNDER THE BRIDGE Ail Saints London 1835   48.39™   5 6 12 6 s DREAMS The Corrs 143/Lava/Atlantic 1621  +7_ 47.86 +11 6 9 17 « s WISHING 1WAS THERE Natalie Imbruglia RCA 1229 45.76 +18 7 TURNBACKTIME Aqua Universal 1538 n/c 45.55  ±_ . 8 HERE'S WHERE THE STORY ENDS Tin Tin Ont VC Recordings 1401 +1 44.13 +3 A 9 LET ME ENTERTA1N YOU Robbie Williams Chrysalis 1173  -±_ 42,59 +22 

i. 10 0 15 7 3 GDNE TILL NOVEMBER Wyclef Jean Ruffhouse/Columbia 1092 -4 41.15 +6 ' 11 B 6 8 s SAY YOU LOVE ME Simply Red EastWest 1358   39.67   , 12 13 10 16 a TRULY MADLY DEEPLY Savage Garden Columbia 1499 +10 38.92  +8_ 
A 13 20 33 3 HORNY Mousse TVs Hot'n'Juicy AM:PM/A&M 816 +47 31.96 +34 

14 16 16 5 i LIFE Al NT EASY Cleopatra WEA 790  -J_ 31.04  -3_ 
15 17 19 7 DANCETHE N1GHT AWAY Mavericks MCA 849 +10 27.32   
16 15 7 12 2 KISS THE RAIN Billie Myers Universal 946 -30 26.11 -31 
17 11 8 9 " ALL THAT 1 NEED Boyzone Polydor 1048 -28 25.68 -45 
18 12 13 9 t ROAD RAGE Catatonia BlancoYNegro 574 -56 25.49 -44 

à 19 23 23 26 D ANGELS Robbie Williams Chrysalis 708   24.88  îli_ 
20 29 37 4 s COME BACK TO WHAT YOU KNOW Embrace Hut 369 +60 24.67 +32 
21 18 25 15 io HOW DO 1 LIVE LeAnn Rimes Curb/The Hit Label 1174 +23 24.60  ±_ 
22 21 30 28 o B1TTER SWEET SYMPHONY The Verve Hut 561 +4 23.22  +!_ 

A 23 27 56 2 32 OOH LA LA Rod Stewart Atlantic 673 .473; 23.03 +20 
A 24 > C'EST LA VIE  HIGHEST CUMBER B'witched   Epie 605 +64 22.77 +66 ' 

' . 25 36 51 2 9 LAST THING ON MY MIND Steps Jive 642 +30 21.94 +47 
À 26 25 22 14 ta IT'S LIRE THAT Run-D.M.C, Vs Jason Nevins Smile Communications 639 -17 21.01 +2 
Z- 27 23 45 3 a LIFE Des'rec Dusted Sound/Sony S2 731 +8 19.49  iL 

28 .9 14 10 » SOUND OFDRUMS Kula Shaker Columbia 357 -55 19.36 ■25 
A 29 65 54 1 o (HOW DOES IT FEEL TO BEI ON TOP OFTHE WORLO England United London 209 +77 19,15 F93 
A 30 54 67 1 s; EAT MY GOAL Collapsed Lung Deceptive 310 +60 19.02 +78 
A 31 31 31 16 o FROZEN Madonna Maverick 618  +6_ 18.65 +15 

32 26 32 8 33 WHERE ARE YOU? Imaani EMI 474  iL 18.39 •u 
 33_ 22 20 7 se ALL MY LOVE Uueen Pen Universal Vibe 423 -U 16-21 •25 

38 49 3 o ROCKAFELLER SKANK Fatboy Slim Skint 203 +41 1608 +27 
35~ 30 50 4 s; SUNNY CAME HOME Shawn Colvin   Columbia 558 n/c^ 17.57 -5 

A 36 a LOST IN SPACE BIGGEST INCREASE IN PLAYS  Lighthouse Family Wild Card/Polydor 287 17.44 +51 
37 31 18 10 « PUSH IT Garbage Mushroom 269 -34 17.28 

4 38 35 61 2 M AIL THE MAN THAT 1 NEED Shernette May Virgin 625 +50 17.00  iL 
39 24 21 11 c FOUNDACURE Ultra Nate AM:PM/A&M 709 -39 16.60 ■26 

A 40 44 27 8 3i ALL MY LIFE K-Ci & Jojo MCA 451 -11 16.02 +25 
A 41 H 52 1 2 THE BOY IS MINE Brandy SMonica WEA International Z54 +49 15.93 +59 

50 73 2 G GIMME LOVE Alexia Dance Pool 316 -t33 15.75 +32 
—iT 32 24 25 o HIGH Lighthouse Family Wild Card/Polydor 612  T)_ 15.18 -10 

44 37 373 2 o LOOKING FOR LOVE Karen Ramirez Manifesto/Mercury 260 443 14.93 +2 
à. 45 42 46 3 « MADE IT BACK Beverley Knight Parlophone Rhythm Sériés 249  +6_ 14.14 +8 
A 46 89 123 1 o MY AIL Mariait Carey Columbia 251 411 14.07 +99 

47 33 29 33 o TORN Natalie Imbruglia  RCA 538  +6_ 14.05 -16 
A 48 95 80 33 G 1WANNA BE THE ONLY ONE   Eternal Featurino Bebe Winans Ist Avenue/EMI 351 +14 1335 +102 
A 49 

 BIGGESTINCREASE IN AUDIENCE  A1ITTLE SOUL PulD lslan[i 176 13.14 +106 
A 50 49 47 3 29 RUNAGROUND Jamas Fontana/Mercuty 207 +3 13.05 +8 

STATION 
fl-Z 

TOP 10 GROWERS 
OOH LA LA Rod Stswait lAtlsnticI HORNY Mousse T Vs Hol V Juicy (AM;PM/A&M1 C'EST U VIE B'witchedIEpicI HOW DO I LIVE LeAnn Rimes (Curb/The Hit Lebell ALL THE MAN THATINEED Shemette May (Vitginl STRANDED Lulricia McNeal (Wildstar) FEELIT Temperer Feat. Maya (Pepperl LOST IN SPACE Lighthouse Family (Wild Card/Polydor) LAST THING ON MY MIND Steps (Jive) TRULY MADLY DEEPLY Savage Garden (Columbial 

MUSIC WEEK 6 JUNE 1998 

TOP 10 MOST ADPED 
Blé Msl (Label) CLOSEST THING TO HEAVEN Lionel Richie (Morcuty) THE STRUTT Bamboo (VC Recordings) AVA ADORE Smashing Pumpkins (Hut) FIGHT FOR YOUR RIGHT (TO PARTY N.Y.C.C. (Control/Ede OOH LA LA Rod Stewart (WEA International) EAT MY GOAL Collapsed Lung (Deceptive) LOST IN SPACE Lighthouse Family (Wild Card/Polydor) SHE WILl HAVE HER WAY Neil Finn (Parlophono) LOVELY DAZE Jazzy Jeff & Freslt Prince (Jive) TOO MUCH, TOO L1TTLE, TOO LATE Silver Sun (Polydor) 
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blue note 

set to move 

to complex 

RM can exclusively reveal thatthe Blue Note - one of ttie country's most successful and influertial clubs - is on the move. From July the Blue Note will leave ils well known location in Hoxton Square near Old Street in London and move into the four- storey Complex club in Parkfield Street, Islington, 
the Blue Note. The move inaugerates a partnership between the Blue Note's owners Blue Note Enterprises and Vince Power's Mean Fiddler Organisation which owns the Complex. The partnership will also see the opening of a Blue Bar. The décision to close the Hoxton Square club - which will now be sold - was partly due to licensing problems. "Essentially we were under a lot of pressure from Hackney Council who were gradually curtailing our license," says a Blue Note spokesman. "But there were also problems of size with people building 
having 

because the club 
The choice of the Complex came after a six-month search for a new site, "We chose an existlng venue because if you 
you bave to get a 

which can be a long difficult process," says the Blue Note spokesman. "Also, we've been friends with Vince Power for some time and 
first nighl at the new location will be a 'Festival' night on July 1 in aid of the S/g Issue. The long-running R&B night Camouflage will remain at the club on Saturdays, as 
and many of the Blue Note's regular nights. The partnership between Blue Note Enterprises and the Mean Fiddler is an e rather than a 

ist Thursday saw the muai Ivor Novello É Awards take place at I the Grosvenor House | Hôtel in London. The ds included lorthe ■ lirst time a dance Icategory which was on by 'You're Not Bfllone' performed by I Olive and written by ■ Tim Kellett and Robin I Taylor-Firth for BMG I Music/Chrysalis Muslc. iThe runners-up were jDarioG's'Sunchyme' en by Gabriel,     9 Laird Clowes, Spencer, Spencer and Rosser and 187 Lockdown's 'Gunman' written by Danny Harrison and Julian Jonab. Rlïïs Tony Farsides was on the voting panel. "We were eager to pick a Irack thaï was distinctly dance and modem in its production techniques but was also a well crafted song. I think we were pretty unanimous tbat 'You're Not Alone' fulfilled that brief," be says. Writer Tim Kellett says, " I was quite shocked when we were nominaled but this is really great. The Brits are really showbiz but this actually means somelhing." Pictured above an " J 
Robin Taylor-Firth (far left) with vocalist Ruth-Anne (centre). re Tim Kellett and 

joint ve connected in business," says the Blue Note's spokesman. "We haven't formed a new company. It's a partnership, a meeting of the minds." As well as the Complex, the Blue Note will also be taking over the Mean Fiddler's Crossbar venue in King's Cross which will be renamed the Blue Bar, "That's going to be the Blue Note in another environment and we'll be hoping to open more of those in the future," says the spokesman. 

[2] SEVEN DAYS IN DANCE; reveals what caught his attention this week 
[3] RADIO: the Top 40 Dance Airplay counldown; ll's playlist 
[4-6] MOT VINYL: ail the tunes of the week, the latest reviews and DJ Tips 
[7] JOCK ON HIS BOX: 

CLUB; ' 'IT'S OVER (DISTORTION)' Planobeadr (INCredible) pî URBAH; 'MY ALL' Marlah Catey (Columbla) pf POP: 'WANNA GET UP' 2 Unlimlled (Bip Lllej COOL CÙTS: ;TOUR|SM' Danny Tenaglla (Twisled) 
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onivsrsi 
plans tour as 
foundersquii 

Big changes i hâve been announced at 
dub/event organisation including the departure ot the company's 
founders Paul Shurey and lan Jenkinson. The news cornes ii week as Universe officially confirmed the cancellation of ' e Universe 98 event due to poor ticket sales. The huge three-day festival was originally scheduled t take place last weekend (May 22-24) but was then postponed with an announcement that it would be   r, following the withdrawal of co- promoter MCP, the i cancelled. "Initial plans i dropped as this would not fit in with a viable time schedule," says an officiai statement. Universe will now be run by Alon Shulman who joined riverse as a co-director in the autumn last year following the split with Universe's then partner the Mean Fiddler. The company's former directors Shurey and Jenkinson icentrate on the Tribal Gathering brand. They now the rights to Tribal Gathering once more, having reached an out-of-court financial settlement with the Meai Fiddler which had brought an injunction against their use of the name. Shurey and Jenkinson's new company will b( called United States Of Mind. Shurey will, however, still work as a consultant for Universe. Shulman's plans for Universe include a 20-date UK tiverse tour of 5,000 capacity venues culminating in a big New Year's Eve party. Universe will also be opening a new UK club venue with détails to be announced shortly. The company will also be putting on a huge outdoor event n Spain on July 5 titled Colors Of The Universe. However, a large Universe 98-style event is not in the company's immédiate plans. "The market's too saturated now. You're talking 30,000-40 000 punters ]ust to break even," says Shulman. 

[7 DAYS IN DANCÊÎ 

rbrandoFbl?ck7 

went to eat and iater played at ES PARADIS where I dropped my remix of BABY BUMPS' •Burning.it went down a storm, with requests for many copies. Yyednesday:'Drove to «ov.sitmy .... ;who's,n 
hospitai. Back at home I set up a small PrePara"0n ^ w h the Blockster's return to production. Thursday: Spent the day MUCKiNG AROUND with the CUBASE software in my new studio. Friday: My girlfnend came out of hosp taf Then d wal back to the grindstone. Got to K1SS FM at 4pm for my weekly show with ALEX P, PEASY AND BLOCKO'S HOUSE Dur guest was JAZZY M and it was a very pleasant show. Later my car broke down so I missed my first gig at in ' • • n-T/and went straight to a charity gig at the HANOVÊR GRAND. An early night - thank you. Saturday: Played at PASSION at THE EMPORIUM in COALVILLE near Leicester, Ifs the best club night ever, really electric, with a good appréciative crowd. Fimshed off at RUFHftMPTOK UN'Vf.itSi.V': until 7am - a beautiful mornmg. Sunday: Knackered, and straight to bed. Later I went to a .à - :-, then it got full-on again- GATECRASHER in SHEFFTELD followed by Gatecrasher in BIRMINGHAM. A hectic week." 

Faithless will be following (hoir million-selling début 'Reverence' with a new album, 'Sunday BPIVr, in September. Last week saw a two-track sampler, 'Bring My Family Back'/'She's My Baby', mailed out as as pari of the run-up to the new album. The Iwo tracks on the sampler are decidedly downbeat, unlike house epics such as 'Insomnia' and 'Salva Mea' which helped the group self 4m singles Worldwide. "We purposely chose those tracks," says a Cheeky spokesman. "Faithless have always been a bit more downbeat. There were only two of those big house tracks on the last album." The new malerial, again produced by Rollo, is loosely based around the theme of making and hreaking relationships. "As a whole the album's a lot more cohesive than the last one, hasically hecause they've been living in each other's pockets," says the spokesman. "Maxi's lyrics in particular are amazing." The first proper single release will be 'God Is The OJ', the video for which will be directed by group member Jamie Cato who recently directed the video for Cheeky labelmate Skinny's single 'Failure'. The single is one of 

FEATURING THE TOP CAT RADIO EDIT AND NEW 
KIIXES BY SERI0US DANGER AND NEW HORIZONS 

uptempo tracks 
complelely différent in sound to the group's previous hits. Faithless will be playing ail of Europe's major festivals 

a § i 

The top 10 tracks flying out of Upbeat this week are: 'Will 1 Dream' Tibet Team Frankfurt 

upbeat.bude 
Upbeal Records, Belle Vue, Bude, Cornwall EX23 8JL, tel/la*: 01288 355763 Cornwall is renowned lor its progressive 

(Concrète) • 'London Town' JDS 
• 'Deeper Lovo' BBE (Positiva) 

1 stnrkhin Ha al Upbeat. Eslablished (or 11 years, Upbeat bas been 1 the danrp «m- 0n "'"l! .k"" CD ,0r 11,6 paSt SeUen' wi,h Emma h8adin8 "P 1 TinHb anrfïnnm 3 f l,IOp counls Paper' prolekult, Stay Up Forever, | i inrib and Noom among its besl-selling labels LOCKED ON 

Ti 
ë 
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[BEATS&PIECES] 
th the world going bananas over the MASTEHS \T WORK mix of Janet Jackson's 'Go Deep', it's good timing for Little Louie Vega's birthday party whlch will be happening on Thursday June 11 at the Camden Palace In London. Co-promoted by Kiss 100 and Garage City, the event will feature an exclusive Masters At Work appearance and a PA from Be Be Winans, who will be singing the 

MAW mlx of hls single 'Thank You,..,.The date bas been announced for this year's Dance Valley festival in Amsterdam. The event will take place on Saturday August 8 and the line-up will include some of the biggest names In techno and house including Cari Cox, Sven Valh, Roger Sanchez, Ken Ishii, Derrick May, Westbam, Fabio, Peshay, Trevor Rockliffe and many many more, Last year saw 2,000 UK clubbers attend and full information is available on the Internet at www.dancevalley.nl... DMC is launching two new labels to join its longstanding Stress and Related 

—         Imprlnts. The two new labels are Sugar Daddy and Danceteria. Sugar Daddy was previously the home of Full Inlentlon's releases but will now become a label in its own right speciallsing in disco, garage and deep house. Danceteria will concentrate on international releases Including tracks such as 666's 'Alarma' which has sold nearly 1m copies in Europe... The follow-up to hi.:' ; ; ■ y - ;■ massive hit 'It's Like That', 'It's Tricky', will not now apparently be released In the UK followlng its disappointing performance in Europe. I 

The Dance Airplay 40 finally sees some action this week, with two tracks emerging as stars of the airwaves. The tirst is MOUSSE TVS MOT'N'JUICY's'Horny'which kes it to pôle position after four weeks on the rt, and boy has everyone been caning this ;k. AH monitored stations, with the exception îhoice London, have it on the heaviest possible rotation, with Galaxy 101 jusl in the lead, It's also got the backing of Radio One plus a wide range of radio stations across the country. AH this radio support should assure it a five chart position this week, and 'Horny' is on the way to being one of this summer's lems. "It really does seem to be a record :h nobody dislikes," says Simon Sadler, head of music at Kiss FM which started playing the track before AM:PM picked it up. The other major player this week is 'The Future Of The Future (Stay Gold)' by DEEP DISH 

pete 
tong1 

EVERYTHING BUT THE GIRL, which enters at 16, Taken from the Washington duo's four- track sampler for their long-awaited début album 'Junk Science', its entry is mainly down to Galaxy 105 and Kiss 100. "We got it on CD-R about three weeks ago and went with it straighl away," says Galaxy 105 programme controller Andy McPherson. "It fits our format in ail ways, being a great mixture of Deep Dish's fabulous production skills combined with the very obvious vocals of Tracey Thorn. It's the perfect 
It's also been an exceptionally good week for R&B, with new entries from JANET JACKSON at 27 With 'Go Deep', PRAS MICHAEL FEATURING DU DIRTY BASTARD AND MYA at 31 with 'Ghetto Superstar', MARY J BLIGE at 36 with 'Round And Round' and MAXWELL at 40 with 'Luxury: Cococure', That makes four ont of the six new entries - a bit of a resuit for the urban faction. 

, Public Enemy {Def Jom) t 

rlppEEBHBZBIlh 
4 HORNY Mousse T vs Hol 'N' Juicy AM:PM/A&M 6 UNDER THE BRIDGE Ail Saints London 8 FEEL IT The Tamperer feat. Maya Pepper 11 G0NE TILL N0VEMBER Wyclef Jean Rutfhouse/Columbia 5 MADE IT BACK Beverley Knighl Parlophone Rhythm Serii 

.playiîst Coimbra fTime) • 'VINDALOO' Fat Les (Telstar) • 'GHETTO SUPASTAR (THAT IS WHAT YOU ARE)' Pras Michel féat. 01' Dirty Bastard & Mya (Interscope) • (NU VOCAL MIX)' Nu-Birth (XL Recordings) | 

an (DustîZDust)9» 'CANT SEE (Yoshrtoshi) • 'CAFE DE AE' lan Brown (Polydor) • 'NE 
  terupt (Junior Boys Own) • : Edition Hot Mix By M&sf'JOr Kathy Brown (Définitive) • TAKE CONTROL' State Of Mind (Sound Of Minist |GIVE YOU LOVE'Andricka Hall (Sunshine)® 

5 SINCERE MJ Cole 6 BEEN A LONG TIME The Fog 15 ITS LIKE THAT Run DMCvsJa; 
M:PM/A&M 

n Nevlns Sm:)( toi:Pm/A&M Locked On i/Warner Bros 4 SPEND THE NIGHT Danny J Lewis 3 RAY 0F LIGHT Madonna Mavi 6 ANYTIME Nu-BIrth XL 4 THE BOY IS MINE Brandy & Monica WEA International 4 ALL MY LOVE Queen Pen Universal Vibe 6 YOU THINK YOU OWN ME Hinda Hicks Island - THE fUIDRE OF THE FUTURE (STAY GOLD) Dwp M wl EBTG tesîrà 4 DREAMS The Corrs 143/Lava/Atlantic 2 SPELL ON YOU Sonique Serious 15 HERE'S WHERE THE STORY ENDS Tin Tin Dut VC Recordings East West AM:PM/A&M Twisted/Mca Columbia 
IT UP Busta Rhymes 12 FOUND A CURE Ultra Nate 3 UNTIL THE DAY Funky Green Dogs 21 GEHIN'JIGGYWITIT Will Smith 14 I GET LONELY Janet Jackson Virgin 2 HE GOT GAME Public Enemy (eat. Slepben Stills Def Jam/Mercury 4 JOY Denl Hlnes Mushroom - GO DEEP Janet Jackson Virgin 2 ROCKAFELLER SKANK Fatboy Sllm Skint 49 l'LL BE MISSiNG YOU Pull Daddy & Failli Evans Bad Boy/Arista 12 R U SLEEPING Indo Azulu/Satellite - GHETTO SUPASTAR Pras leal. 01" Dirty Baslard & Mya Interscope 35 MO MONEY MO PROBLEMS Nolorious B.I.G. Bad Boy/Arista 24 YOU MAKE ME WANNA... Usher LaFace/Arista 9 WHAT YOU WANT Mase feat. Total Bad Boy/Arista 2 STRANDED Lulrida McNeal Wildstar - ROUND AND ROUND Mary J Bllge Universal 21 AIN'T THAT. - LOOKING FOR LOVE Karen! 

30 REMEMBER ME Blue Boy - LUXURY:COCOCURE Maxv 
Gin-V 102. G C"1 105, G;U', 101 

Alexia 

Gimme Love 
The #1 Pop Sensation introduces her second smash hit Gimme Love which includes remixes by Peppermint Jam, Sleaze Sisters & Pump Friction. Formats: 2 x CD & MC Available: 1/6/98 
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„EEpD,S„.JU»KSClENCES.^««™™2™SL T«. four-Paok double-pack^ « Washington DC duos début albu . If G |d. jth the acjcjjtjon of 
that dancefloor-proven voice to produc^ waiting to happen, The new tracks on thp 'Sushi' plus the more upbeat 'Mohammac vocal from Richard Morel who also san^ 

;aiiy oiay ^viu "•« -— d Sharam's masterly production with gently forceful gem that is a hit just ïampler include the deep instrumental s Jésus' which boasts an impressive l'Stranded'. • • • • • AB 
(HOUSE) 

(R&B)| JANET JACKSON 'GO DEEP' (VIRGIN) With an array of mixes to choose from, including versions from 'King Of Swing' Teddy Riley and Timbaland, it is actually Masters At Work who ha lit the ace card. It has to be said that their mix takes precedence over other attempts by far. Minimal and raw but absolutely wicked, the groove is governed by a phat kick and rimshol rhythm fused with smooth keys which complément Janet's vocals smoothly and sweetly. The extremelyB song, penned by Jam & Lewis, peaks in the carefully-crafted chorus p i Janet is accompanied by what sounds like a children's choir. It' Tuned piece designed for late-night dancefloor business - and c What more can I say? Brilliant! • • • • • 

The sound is similar to Tall Paul's currenhstyle, and fmdmg a hook as cheeky the former release would've been a ditfiçujt task, so instead the mixes revolve around répétitive synth riffs. Already familiar to those who have picked up the 'Sanglasses Ron' whites that preluded tjiis release, it won t have the long lit 'Let Me Show You' but it'll work just as jv|: •••• 
SOUL PURPOSE 'SOUL PURPOSE 3'j(LOW PRESSURE) (HOUSE) Soul Purpose return with another quality deep house offering for Rocky and Clive Henry's label. It you like your basslines brji the large side then I suggest you take a look at this little nugget. The boys lay down smooth synths and atmospherics to compliment the huge bass throbs and fi|tered techy key arrangements. It's nice to see some expérimentation that will still work the floor. • • • ® DM 

□LJ Kplulf. 

THE FREESTYLERS 'RUFFNECK' (FRESKANOVA) (BREAKBEAT) Reminiscent of early Rebel MC tracks like "Tribal Base', this track - with its "Let the attack begin"-sampled intro - skankd ?long via Navigator's MC-ing, J-Rock's scratching, squeals and booming beats.jdn the flip is the Westwood-introed 'Spaced invader' - with its démon bassljne and ragga gun-shot breakdown - that has been around on dub-plate for someRijne now. ® » • • « JH 
N'DEA DAVENPORT 'BRING IT ON';(V2) (R&B) Premier provides the beats, Guru lets ofjf me rhymes and Dallas Austin handles production on this track by the ex-Bramj New Heavies diva. Premier and Guru's mix is deep, eerie chords and phat bassme gracing Davenport's voice beautifully and though the musical layout is raw, the ingrédients work well. It may take a while to sink in but will ultimately get the éxposure it deserves. • • • • RH 
STATE OF MIND 'TAKE CONTROL' (SOUND OF IV1INISTRY) (GARAGE) The successful M&S production duo of pO Ricky Morrison and Fran Sidoli team up with vocalist Michelle Douglas to prcjvide an Epie Klub Mix which combines classic keyboard riffs with smooth voca sfend some fresh production. Their Epie Dub Mix also works well providing a deeper groove for true garage lovers. MJ Cole also appears, turning in two fine mixes of his own, His Vocal Mix sees him pitching down the vocals, rolling the bassline nice and bumpy with some mélodie piano interjections, while his Dub Mix gits even funkier. • • • • @ Z 
SALT CITY ORCHESTRA 'PAGAN THING' (PAGAN) (HOUSE) The follow-up to 'The Book" is a warm, b|iping, layered disco-tinged groove that inct svnths Thp 'That' cirto le elinhflw builds via minimal percussion and succff synths' The 'That" side is slightly tougher than 'This' - either way, if Daft Pijnk can cross borders with a 'Révolution 909' this deserves to do jus as well. • • • • 
STEPHEN SUVIMONDS'GET DOWN (PARLOPHONE) (R&B) Simmonds' album for Sweden's Orange label was one of last year's mosf sought- 3 CDs by soul connoisseurs. Now piçked up by Parlophone, this distinctive new voice gets a real chance of some UK luccess. Simmonds wntes and produces In a nu-classic style, gospel otgans and phrasing with urban beats commg from the D'Angelo school of soijl jbut it's his voice thafs the best and 
thafnnw"3! . 18 ^ 0f,er' Furtller(n|)re he's a gifted songwriter with a style that potenhally transcends R&B to contemporary adult music. • • • • • RT 
ACORN ARTS 'BLAKKOUT EP' (ULTIMATUM) Mark Williams follows up last year's 'Sk^ Dancer EP' with ; tough mélodie techno. The title track kiàl off with a twisle 
thTnif 9T" and minima'fillerecl pa?iBy the ,lme 11 re the place will most definitely be heaving ôn the flip Tribal Rétro' both keep the energy firing at high jevel. Delve in an 

(TECHNO) cool three-track EP of d vocal that builds into tches the first break, Dream' and 'Future I enjoy. • • • • DM 
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