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FOR EVERYONE IN THE RUSINESS OF MUSIC 

Griffiths puis faith in A&R 
by Tracey S Richard Griftltns has vowed to turn BMG into an A&R powerhouse after announcing his first major re- structuring since becoming BMG UK and Ireland chairman and executive vice président of central Europe in February. Griffiths is revamping both of the company's main labels. He has poached Harry Magee from A&M to run RCA. He is consolidating a range of A&R resources at a new- look Arista, reporting directly to Jeremy Marsh. And he is restruc- turing BMG's approach both to selling UK product overseas and 

'What [the structure] more focused," says Griffiths. "When I came it was unbelievably confused." Magee has been général man- ager of A&M since 1994 where he has helped break acts suoh as Sheryl Crow and the Bluetones and worked with the Mo Wax label. One of his first tasks will be to broaden RCA's pop-orientated 
success with acts like Annie Lennox, Natalie Imbruglia, Gary Barlow and Five. He is already thought to be m talks with at least one senior A&R player with a view 

simplity to creating a îs from market development to 

under the Arista umbrella, ail reporting to Marsh. The move will allow the labels to maximise efficiency in marketing, sales and promotion, while keeping the independence of A&R teams, says Griffiths. There are no plans to appoint a new MD at Arista, a post which became vacant with the departure of Martin Heath in December. 

.isa Stansfreld." r third strand of the Griffiths plan, A&M interna- tional director lan Dickson is to take up the newly-created position of VP of international, heading a centralised department overseeing sales of UK répertoire overseas. This replaces the current System under which BMG has had five sep- arate international departments. In a parallel move, David Inglis 

responsible for incoming re PolyGram chairman Kennedy says he is unable n Magee and Dickson 

rculatlon that A&M will be folded ) another PolyGram label. "In ■ns of the next step Tm waiting approvals. l'Il then discuss it h A&M first." He suggests he '  sferdeal with BMG to replace Magee and Dickson, adding 'anything's possible." 

*   

week movlng to the top of The Box chart. The single, which features actnr Kelth Allen, artist Damlcn Hlrst and Alex James of Blur. Is released tôday (Monday) through TurtlenêcK/Telstar and Is expected to have a close-run eontest with the Epie release, Baddiel, Skinner & The Llghtning Seeds' Three Lions '98, which Is also Issued today. Telstar's marketing director Adam Hollywood belleves Vlndaloo has emerged from the pack because people can chant along to It. "If It came out In Its own right away from the World Cup, It would work because it Is well pro- duce'd and well sung," he says. "Ifs a really good pop song and Kelth Is the best songwriter of football songs." 

Culture Minister Unes up for BPI agenda faces BPI members 
council places up for grabs and a 

Two vaoancies on the 16-man council follow the departures of EMi president/ceo Jean-Francois Cecillon and BMG Entertainment 
chairman John Preston fr 

îmbers - Virgin Records presi- nt Paul Conroy, First Night Rec- Js managing director John Craig, 

Cecillon and Preston, a eligible for élection or réélection at the Bafta meeting on July 8. But they face compétition from other re until June 23 

Deacon: Q&A 
Telstar chairman Sean O'Brien ar PWL chairman P have ended. T 

Secretary of State for Culture, Media and Sport Chris Smith is due to deliver a 30-40 minute address. BPI director général John Plan for'Smith t
Deaco". 15 fncour^g "tembers to participate m a Q&A which is due to follow Smith's address. A spokesman for Smith's office says, 'l'm sure he [Smith] will be praising the richness and value of d. These four and Tony 

Music returns to 
LotteryTVshow Weekly music slots are st 

progran e Big Ticket format complétés Its run. The show, which has helped boost sales of countless releases, will change to a roadshow format hosted by Bradley Walsh on July 18 with the BBC promlslng a music performance every week untll the end of August. Music was dropped by the corporation for the 16-week Big Ticket run, although it has featured In recent weeks with performances by Gloria Estefan and Dana International. Nickl Chapman, a partner in    Plugging Company, e Is ly TV outl 
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Scotl named editor 
as HW restructures Ajax Scott is the new editor of Music Week in 3 restruoturing which anticipâtes the magazine's 40th anniversary next year. Scott, 32, joined MWin 1992 as 
tor of sister magazine MBI M January 1994 before taking over as 
in addition to his rôle at MBI. Editor-in-chief Steve Redmond says, "Ajax has a broad knowledge of the music industry, and his expé- rience at MBI gives him a unique overview of the position of the UK in the Worldwide right a i left, 

De Whalley adds web 
to MW responsibilities 
Group spécial projects editor Chas de Whalley Is glven addltlonal responsibilities In the Music Week restruoturing, reflecting the growth of Miller Freeman's UK Music Group. As well as his existing rôle over- seeîng suppléments in both MW and MBI and managing Miller Freeman's newsletters opération, de Whalley wlll oversee the éditor- ial elements of the dotmuslc Inter- net site, the MW and MBI World Directories and éditorial produets arising out of MWs 40th anniver- sary next year. De Whalley, 44, first joined Music Week in 1993 after a career In A&R and music publishing. 

MTV joins Plnnet Hollywood 

to open London music venue 

n e vi s f i I e RA SEI TO RUIE OH *FH TAKEOVEB The Radio Authority looks set to décidé at its July 2 meeting whether it will allow Capital Radio to buy London's alternative music station Xfm for £15.9m. The RA had received around 35 submissions on the proposed buyout by the closing period of last Friday (5), including one from " e Ginger Media Group whic 

EMBRACE PLAY HHV STORE Embrace were last night (7) set to become the first act to play a pre-midnlght RA at HMVs flagship Oxford Circus store. The band were due to play a 45- mlnute set leadlng up to mldnight when their début album The Good Will Out went on sale. 
MUCE LOBBIES EU OVER COPYRIGHT The Music Users' Council of Europe (MUCE). which re. thousands of companies wl 
activities, is lobbying the members of the European Parliament and the Council c 

by Paul Williams MTV has teamed up with Planet • Hollywood to create a £10m n 
The Sound Republic project, to be launched next month, will be the first of a sériés of combined music venues and restaurants which the partners are preparing to open around the world over the next two years. Located at the Swiss Centre building in Leicester Square, the complex comprises a 600-800 seat live music venue linked to a restau- 

television studio which will allow performances to be recorded or go 

"The objective is to make this a trib- ute to live music in the same way m involved with Hollywood 

a very strong view that 
the form of a network across the world can do very well," says Planet . Hollywood's chairman Robert Earl. 

The complex's to open in July and the music venue this autumn, though from 4pm today (Monday) MTV will begin broadcasting its live two-hour daily Select programme from the building. Earl says several artists and industry figures, whose names will be announced later this month, have been brought in as sharehold- ers to help expand the Sound Republic brand globally. A second site is planned to open in New York later this year with others to follow next year in Paris, Dallas, Las Vegas and Washington. For MTV, which began broadcast- 
IK managing says. 

under the EU copyright directive. 
MERCURY DEADLINE APPROACHES The final closing date for entries for the 1998 Mercury Music Prize is this Friday (12). Entry forms for the September 16 event are available from Kevin Milburn on 0181-964 9964. 
CABLE IV TO CARRY Dl CONCERT The Princess Diana mémorial concert featuring Sir Ciiff Richard and Chris de Burgh will be broadcast live on pay-per-view cable TV. Front Row has snapped up the rights to the concert from Althorp Park on June 27 and has negotiated deals with more than eight cable companies, including Cambridge Cable and Birmingham Cable, to carry the programme. The broadcast will cost £5.99, aithough the BBC is also screening the concert on July 1. 

Connolly heads for radio 
with joint Chrysalis 
Comedian Billy Connolly has set his sights on owning a radio station after teaming up with Chrysali Radio to bid for the second c Scotland régional FM licence. Connolly is equal lead ; holder with Chrysalis in the bid, called The Edge. The pair are joined by the Mirror Group's Daily Record and The Big Issue in Scotland. It is the first time the comedian has been involved in a radio licence bid and the first time Chrysalis has sought external partners. Chrysalis Radio chief executive Richard Huntingford says, "We belleve our best chance of winning is to team up with a strong Scotttish partner. Scotland Is very différent and with the changes being brought about by dévolution 

The licence for the station, which has a potential audience of 2.8m adults, is being strongly sought by groups such as Emap and Capital plus high-profile names such as Création boss Alan McGee. 
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Connolly: teaming up with Chrysalis The Edge is proposmg an alter- native hits/indie dance format and a commitment to champion local bands, targeting a 15-30 audience. The at after using a 
le think th 

on youth, together with the lifestyles associated with that," says Huntingford. The closing date for applications is July 28, with the Radio Authority expected to grant the licence in October and the successful appli- cant going on air in spring 1999. 

Emap picks targets 
for local digital bids 
Emap Radio has pinpolnted London and Manchester as its first targets for local digital licences. The plans follow the company reveallng last month It had ruled Itself out of blddlng for a national digital radio licence as part of an Industry consortium. Chief execu- tive Tim Schoonmaker says 
most approprlate licences because the group already has radio interests in these two areas. 
Birmingham first wave < 0 figures In tl 

0 Authority expects to advertlse by this autumn. Meanwhlle, the Emap group as a whole last week announced pre- tax profits up 17% to £141.7m for the year ending March 31 1998 with operatlng profit up 2% to 18.4%. Its UK consumer magazines divi- sion reported a 25% rise in operat- lng profit to £56.1m over the past year. Radio also saw strong Increases with operatlng profit up 9% to £22.7m and revenue rlslng by 10% to £70.3m. 

fono 

Breakinq hits m europe 



A SINGULARLYIMPRESSIVE CHART Just back from Waterloo with a bucket of Vindaloo - me, Fat Les and a few footie friends. A true soccer-style cert number one. I would love to know what the rest of the world think of this monster tune. They already thlnk we're mad. Now they probably believe we've gone completely over the edge. Llstening to our National Singles Chart lately has become a pleasure - isn't It great that it has slowed down and that true big-selling pop singles are hanging around the Top 10 for weeks? Great singles like LeAnn Rimes, the fab Steps, Savage Garden etc. are records that don't get to Number One, but sell up to 400,000 over a period of a couple of months. Yes, real records without the marketing hype. And then last week we had 9 new entries in the Top 20! However, the brand new numbers 1,2 and 3 are truly great records. At number one, ireland's answer to the Spices, the wonderful Ray Hedges-produced B*Witched; at two the soulful US number one single from Brandy & Monica, and at three, the hottest dance tune around - Mousse T's Horny. Wow, isn't it great to have real class occupy the top three, being supported in the top five by two ex-number ones - the fabulous Tamperer and the delightful Ail Saints. I am sorry to keep going on but we probably have the best Top 20 currently than we've had at any other time in recent years. It's so exciting! 1 am also delighted that TOTP has used two other quality artlsts two weeks runnlng - Raul Malo and the trulv unbehevable Maverlcks, and Bus Stop's Cari Douglas- enhanced, Kung Fu Fightlng. Well done Chris for giving the people what they want, In contrast to your mates at Radio One, as neither feature In thelr Top 30 airplav chart. Yes, In case you hadn't noticed, l'm feeling reallv posit ve - well done to everyone for this great situation May it continue throughout the summer. Who needs those Managing Directors? 
Tllly Rutherford's column Is a personal view 

Fergrfboards Oisco Volante as managing director ' 

PENNIES FROM HEAVEN Sky Box Office's live broadcast of the Robbie Williams show at London's Forum last Wednesday was a triumph. An early taster of what to expect hi corne with the extraordlnary promo film for the gig which featured Robbie touting his wares from door to door in a suburban street, offering to play 'live in your living room'. If you haven't seen this ad, grab a copy. It uses the state- of-the-art promotionai skills that Sky has already used to such stunning effect in the world of football. And then the show itself. While the gig didn't begin until 9.15pm, the show - with Chris Evans as présenter - began at 8pm and featured video clips, an interview with Robbie and a short set from support act The Montrose Avenue. Some doubters suggest that at £9.95 the price was steep, but given the strength of the package - and the fact that it is a flat fee, regardless of the number of people you manage to squeeze in front of your TV set - it was a snip. As it happened, I had tickets for the gig, but a stomach bug prevented me going. The convenience of being able to phone and order the concert is an impressive benefit. The only problem for Sky Is the lamentable marketing of the UK cable TV industry. My cable TV supplier, Cable London, did not even inform viewers that the Robbie gig was available. It was only when I rang up and asked, that they expressed any interest in relieving me of my £9.95. Having spoken to some who were there at the Forum, it is clear that the show was even better than Sky's présentation revealed. No TV show can ever match the excitement of being at a gig. But for showing the way forward and highlighting a new, exciting revenue stream >r the industry, Sky, Robbie Williams and Robbie's management ail deserve congratulations. Steve Redmond 

mute s gener.. - Andy Ferguson has been made managing director Jullan 

Ç 

already been slgned. Dlsco Volante has signed three acts; female singer-songwrite Santessa, duo Dariing and us band Absinthe. Ferguson is expecting the first releases around the first quarter of neiu 
charge of the record opérations from new central London while Il head the business from Los Angeles. Ferguson's appointment cornes three months after Palmer, who co-founded 4th & Broadway, set up the new label with financial baeking from Sony Independent Network Europe (Sine). The one-time Mute executive 

Ferguson and F 
says he had vlrtually retlred from the industry when he left the independent, but has been tempted back because of Palmer's Involvement In the project and the acts who have 

"It's got enormous potential," he says. "it's got the power of Sony Worldwide and when you look at ail the majors at the moment they look like the most stable." Ferguson brings to the rôle 16 years experience as a manager of acts includlng The Undertones, Thomas Dolby and That Petroi Emotion. 

Skfclaims Robbie 

pay-per-view a hit 
by Stephen Jones BSkyB has proclaimed the UK's first pay-per-view live pop concert a huge success after last Wednesday's Robbie Williams broadcast attracted a TV audience équivalent to "filling Wembley 

Robbie Williams is probably the only man on earth who 

Précisé viewing figures for the event will not be released until after further screenings at the 

glided around the stage and clearly enjoyed his réception. 

ill be second. If they were al 
It On' rather than 'Kit Off and time to let the muslc 

Sky trailer for Robbie gig 

spllt the Life Thru' A Lens material Included a faithful cover of The Pet Shop Boys' I Wouldn't Normally Do This Kind Of Thing while stand- 

talk. 

Chrysalis says it with the event broadcast from L 

From the perfect opener Let Me Entertain You to the thrash version of Back For Good, a svelte-looklng Robbie had an air of Gene Kelly about him as he 

originals included e triumphant Killing Me. There is a limit to how long one 

i view. The programme, which was broadcast live during prime-time viewing and repeated on Saturday and Sunday night, was hosted by Virgin Radio boss Chris Evans and featured 

The Montrai 
Footage of the sold-out concert was supplemented by interviews with a nervous-looking Williams in his dressing room before going on stage and by Evans talking to 

"It's hard to get the feel of a live concert, but I think we got damned close," says Steinberg. "The great thing is that everyone who saw it 

Mulholland quits BBC to 
join expanding Buddah 
Stephen Mulhollend is leeving ai 
Broadcasting to t managing Goodier's company Wist ... Mulholland, who joins on August 3, will be charged with deveioping and managing the company's strategy as it préparés to enter new business sectors, including digital radio and the online market. His departure is certain to disappoint the BBC, which hejoined m lays and where he was most 
deuein'responsible for 'he éditorial development of digital radio- arguabiy b|ggest deve|opmen; since the introduction of FM in 
coifflrms iriTi 

I 

Pete Tong 
   ..  —B vue shows 

o"d corn'0 publishir«- The four-year- old company is also setting up a ervices division and 1 production studios. building ni 

C5's Chart Show 
goes international 
The Pepsi Chart TV show Is going international after securlng slots on Portuguese and Swedish TV. Bazal, whose sister company Initial produces the programme in association with Broadcast Innovations, has secured a Ipm Saturday slot on Portugal's main station SIC, while Sweden's Kanal 5 will transmit it at 7pm on 

Peter Christiansen, head of strategy and entertalnment marketing for Bazal says the two territories will receive the same show as Channel Five but have local presenters front them. Christiansen adds that negoilations are currently at an advanced stage with other broadeasters in Asia, Europe and the Middle East. "Ifs hard to sell muslc shows, but the key part of our proposition Is our ability te localise It." he says. 
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Pinnacle pact 
takes Mojo into 
specialist shops 
Pinnacle Is joining forces with Emap Metro's Mojo magazine In a catalogue promotion Involvlng 100 indle muslc retallers. Mojo, which has a circulation of 70,000 readers aged 25 and upwards, will include a double- page spread listing 100 shops as part of the Mojo Hlter section. Partlclpatlng shops Include Rhythm Records and Select-A- Disc in London, Track in York, Avalanche in Glasgow and Edinburgh and Cobb In Bangor. Each listed store wlll stock the magazine, whlch wlll be dlstrlbuted by Pinnacle and backed by promotlonal materlal relating to Mojo and releases from Pinnacle labels such as Ace, See For Miles and RPM. "There's a definite fit between Mojo and these types of shop," says Emap Métro publishlng director Jerry Perklns. "These are people who take muslc seriously." Pinnacle marketing manager Simon Rolland says, "The majority of the shops have never sold magazines such as Mojo before. This exercise is a prime example of how différent sectors can work together to help grow sales, particularly of catalogue tltles." 

Album tests waters 

for solo Spice Girls 

by Paul Gorman The Spice Girls are taking thi step towards establishing selves as standalone artists by recording solo tracks for the next 

departure from the group last 

an Paul Conroy says, "I don't We are not commenting on jationother than to say that siness as usual." recordings would create foun- particularly 

reported to be the most popular. It also fits with the original game- plan drawn up by ex-manager Simon Fuller. It is believed he proposed that the girls take a break after their tour ends in September, with five individual solo projects, or one album where they each sang a song, for release nextyear. Fuller is also understood to have planned solo deals for each of the group and engaged in talks with out- ide labels, including Sony S2 and 

"Big chunks of the album are already In shape," says another source, adding that it could see the light of day in the New Vear. 

ien triggered at the appropriate 
Some observers believe Geri's new materlal, Virgin UK departure will have minimal impact. Virgin was last week reporting a 36% increase in sales of Spiceworld and 16% of début album Spice, and the girls' lawyers have denied any problems with tour promoters and sponsorship deals. Walkers was the 

shots (pictured). 
Two months after Telstar signed the new-look E17, its publishlng arm, Strong Songs, has secured one of the band's songwriting teams to a long-term, Worldwide deal. Jonathan Beckford, and Ivor and Mark Reid have demoed tracks for E17's forth- comlng R&B album, which will be preceded by a single In August or September. The song- wrlters have also penned four tracks for new Arista act Slster Nature. Strong Songs managing director Anna Jolley, who signed the songwriters, says, "l'm absolutely dellghted they trust- ed their gut feeling when they could've signed to someone [with a bigger rester] llke EMI." Strong Songs, whlch two years ago, also 11 and Duke on Its roste (1-r) are Jonathan Bec 

as Sashl 
Rendy, A rrvey, Ivor Reld and Terry 

w/- 

Finance bill ends 
tax-free touring 
The government has dealt a blow to bands and their crews touring overseas after rejectlng a request from the Rolllng Stones' lawyer to reconslder scrapplng the forelgn 

Joyce Smyth, a partner at Smyth Barkham, wrote to mem- bets of the Gommons Finance Bill Commlttee urging them to reconslder the move introduced by Chancellor Gordon Brown In hls March budget. The Treasury hopes to gain up to £250m from the new législation, whlch will take effect retroactlvely from budget day - March 17 1998. The tax means that everyone on the Bridges To Babylon tour wlll now receive an additionat 

Chrysalis improves focus with staff shuffle 
Chrysalis Group is consolidating its position in the muslc and publishlng sectors via internai reorganisation and a number of new appointments. Muslc Division chief executive Steve Lewis has promoted finance director Nell Fenton to the new posi- tion of finance and commercial director, while head of business affairs Catherine Bell takes on the additional responsibiiity of général manager at Chrysalis Muslc follow- ing her appointment by MD Jeremy Lascelles. Says Lewis, "Nell and Catherine have both made fantastic progress in the five years they have been here, We are giving them additional 

Says Lascelles. "Thls newly-cre- usages. She will be responsible for 
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New Chrysalis team; l-r, Fenton, Bell, Comber and Dempsey ated position reflects Catherine's these areas as well as administra- abilities, particularly in terms of tion, while A&R will continue to iicense negotlations and secondary report to me directly." 

sitions, Alison Coneybeare is pro- moted from Echo label accountant to chief accountant at the Muslc Division and Jan Quant is moving from Chrysalis Muslc royalties man- ager to the same title at the Muslc Division. Lascelles has also appointed Gemma Dempsey as head of film of TV muslc. She was previously muslc superviser on a number of films including Leaving Las Vegas and Shallow Grave. Polly Comber also joins Chrysalis Muslc as A&R man- ager from Island Records. ■These changes will free up some of Jeremy's " 
To enable Fenton to focus on de id the cr n deal mak re side of the bt 

n e w s /7 / e 
CAPITAL GOID PROHOIES TURNER Capital Gold's head of production Andy Turner has been appointed to the newly-created post of programme director for the AM network. Hls new rôle coïncides with Capital Gold belng rolled out last week across the group's AM services In Birmingham, Hampshlre and Sussex. It Is also belng broadcast In Kent. 
TELSTAR STRIKES UK VIHÏL DEAL Re-issue specialist Simply Vinyl has gained a presence in the UK through a distribution deal with Telstar Distribution. Until now, the Company has concentrated on the 
including tltles from Bob Dylan and The Byrds. Four tltles were added last week, including the first vinyl pressing of the Réservoir Dogs film soundtrack. 
SAI SIGNSjERKINS FOR EUROPE American producer, writer and remixer Rodney Jerkins, who produced the current Blllboard Rot 100 number one The Boy Is Mine by Brandy & Monlca, has signed a European management deal with London-based Sal Entertalnments. Jerkins, whose production crédits also include hits by Mary J Blige, Brownstone and Aaliyah, is handled by Sai's managing director Kenl Desal. 
KEY 103 POACHES CAPITAL'S TOOLAN Radio présenter Mike Toolan has left Capital FM where he hosted early breakfast to join Emap Radio's Key 103 in Manchester. He begins presenting the breakfast show next Monday (15). 
BEE GEES RETURH TO UK The Bee Gees plan to play a sériés of dates between August thls year and March next year. The five dates, wlll Include Dublin on August 29 and Wembley Stadium on September 
or nearly 10 years. te UK 

local FM licences in and Rutland after considering proposais from eight applicants. Fosseway Radio will provide a news and Information service augmented by muslc; 
community-led service; and Rutland Radio will target mature listeners with mélodie muslc. 
MIKE CHADWICK In a photograph printed on page 28 of the May 30 issue of Muslc Week, Vital Distribution managing director Mlke Chadwlck was incorrectly identified as the company's director Pete Thompson. 
CORRS GO PLATINUM ^ The Corrs' Talk On BPi Corners reached platinum    status last week as the BPI gave gold certification to McAlmont & Butler's The Sound Of McAlmont & Butler. There was a goldgïard for chart-topping singISTèel It by The Tamperer featuring-Mayâ, while silver awards went to Mousse T Vs.Hot & Spicey's singleHpmy, Rôd Stewarfs WhenlSi Were The New Boys and the compilations Dave Pearce Présents Dance Anthems, Club Culture Uncovered and Urban Rhymes. 

dotmusic 



n e w s f / / e GRAFTON PRONOTED AT EMI Richard Grafton has been promoted to EMI Records director of commercial marketing, repiacing Georgina Capp who left earlier this year. Grafton. previously head of trade marketing, wlll report to EMI Records group executive vice président lan Hanson. Mis new responsibilitles Include outward licenslng, TV and film synchronisation, direct mail and 

drum'n'bass and indie tracks on labels including Slip'N'Slide and 

ROSS GETS BiGGER BREAKFAST Entertainer and radio DJ Jonathan Ross has slgned to Virgin Radio for another year. Ross joined the station in March, presenting the two-hour Sunday mornlng Late F ■ - — at lOam, ended by a 

id 911 ar among the first acts to confirm their appearance at this year's Lesbian And Gay Pride Festival in London on Juiy 4. For the first time new organisera Pride Events UK are charging £5 (£3 for disabled and OAPs) A spokeswoman 

TOP IALKERS FOR RADIO FESTIVAL BBC director of radio Matthew Banister, arts mlnister Mark Fisher and GWR chief executive Ralph Bernard are among the speakers at this year's Radio Festival which takes place between Juiy 13 and 15 at the ICC in Birmingham. Wlse Buddah managing director Mark Goodier and Bob Geldof wlll also be speaking at the event which is organised by the Radio Academy. 

regulariy feature début in January 1996. their VF 
P1AIINUH EUROPE AWARDS The 1FPI has handed out a second Platinum Europe Award to France's Patricia Kaas for Dans Ma Chair, as well as first time Platinums to Rlcky Martin's A Medio Vivir and The Corts' Talk on Corners. Double Platinum Europe awards for May go to Madonna's Bedtlme Stories and Enya's Paint The Sky Wlth Stars. Meanwhlle, Madonna's Ray Of Llght and Aqua's Aquarium also 

ReÉlers aitemplto score 

with promollonBSJ^HfJçk u... the World Cun 

LONDON'S BURNING AHEVI'S Customers of the Levi Strauss retail store in London's Regent Street can now eut their own compilation CDs while they shop, It foilows a deal between the retailer and Cerberus Central to install a touch screen Virtual record store kiosk. Customers can choose from several 

ers are undertaking campaign, backed by TV biggest offensive yet advertising. The i World Cup campaign paign, which 
rs away from the tournament 

Pricing campaigns, giveaway offers and even in-store screens to show tournament matches have ail 
repeat of the huge downturn i which took place during Euro '96. -Ifs no secret Euro'96 reallyhad a huge impact," says Virgin Our music promoto Price's local marketing and PR man- ager Simon Dornan. "There was a feelgood faotor around the nation up until the semi-final, but it was keep- ing people mdoors." The retailer, which is providing campaign 33-inch screens for its Virgin stores, eral hundred ' has a spécial display of eight of the main World Cup singles across ail Virgin and Our Price branches. Our Price has a two-for-£20 campaign offers 

Cornershop and Bernard Butler. 
, e effects ol World Cup but also parallel imports Mavericks are included and the général summer downturn. Universal promotion wl Current titles by Aqua and The retailers la 

impact of the World Cup ifs going to hit business twice as hard this time," says the company's head of national accounts Paul Coster. PolyGram's one-off discount to retailers, which allowed them to buy as much product as they wanted at prices similar to import levels, is being supported with £180.000 worth of PolyGram support, includ- ing national and local press adver- tising. "We looked ahead because we know from experience it tends to be quiet around events like the Cup," says sales director Nigel Haywood, "We've had a very good reaction to the offer, but now we want to see it sell through." BMG's sales director Richard Story says his company's cam- paign, called The Full Monty, is going across budget, mid-priced and full- priced titles, while Warner is hoping to capitalise on its busy release schedule in an otherwise quiet time for new releases. "Because we are dominating the album chart at the moment our main strategy is keep the profile up on our titles," says director JeffBeard. 
M > Ifs coming back, Ifs dBf coming back. Three Lions, the song that \Amost of England was /l singing along wlth two • ^ years ago, looks on course to become a huge suc- cess ail over again wlth Sony shipplng an initial 400.Qp0 

Released Baddlel, Sklnner Llghtnlng Seeds. today (Monday), Three Lions '98 went to radio last Monday (1) and has already won some significant support, including A- listings on Radio One, Capital FM and Virgin Radio. Epie prod- uct manager Angie Sommerside says the new version was made in response to public demand and has taken off wlthout any great push from Sony. "We're not dolng loads of marketing and we've hardly done any advertising for It," she says. 

| England not picked 
; for Sony's squad ts England Utd battle it À/ ^ this week against some stiff compétition, the song ; | has, however, failed to • L qualify for Sony's officiai : World Cup album. Allez! Ola! Ole, to be released in the UK next Monday (15), Is being issued In seven sllghtly différent versions around the world. The UK ! tracklisting Includes Three Lions 1 '98, the Chumbawamba and Del | Amitri songs but not England Utd's { officiai anthem. The album wlll be advertised throughout ITV's compétition i coverage, as well as during Fantasy World Cup '98 Live and selected programmes on Channel Four and Sky. 

Single releases reach lever pilch 
» World Cup fever looks set ' to take a firm grip on the singles chart this coming Sunday —1 releases vying for the top. Fat Les's Vindaloo, and Baddiel, Skinner and The Lightning Seeds' Three Lions '98 appear to be heading the ever-growing pack, though with Warner initially shipping more than 100,000 units of Dario G's Carnaval De Paris, positions 

ssssïïï""'1' î""   tssr'f» Sas» iree appear to ho n,.t. viable football 

TjQfJ 

Flve on-side; race for the top likes of the original Three 
lr!!f.t'ti?"y raised the standard of 

ks off with these World Cup related singles 
Scotland's officiai World Cup song theme, The Wimbledon Choral i looking for a Top 20 place Society's Pavane by Faure, and ITV's 

stage th    stripping the officiai England World Cup song, England Utd's (How Does 

mes - mr,™ th, Oh u icumiig ror a ropszv place bociety s favt ., !" released thFs Iar ?n T Vestertiay (Sunday). The Scotland theme, Jean Michel Jarre featuring a tms _year. Peopie single, Del Amitri's Don't Corne Apollo 440's Rendezvous'98, Home Too Soon, is already the successful by a Scottish squad smee We Have A Dream reached numberfiveinl982. reached numher eiohr -cl on|y Media Partnership.   The officiai single s Project con- Chumh'68 ^ England s°n6. SndT lartan Army'- sultant Rick Blaskey believes the 0?The Zdd ioitT'Ol'eT ^ COrrieS' 

being issued on June 15. The competition's officiai interna- tional song, Ricky Martin's The Cup :  Of Life, is being released by other Scotland team Columbia on June 22 and there afe 
host of novelty songs, includ- ing Grandad Roberts and ' 

whkebothth Ton 50 being Elyis"s" Msat' gjèj Sausâge Ro»- While both the BBC coverage already -  
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The new chart rules are one of several factors that Columbia believes will help thrust Maxwell into the Top 10 and deliver him wlder récognition as one of the Nineties' most talented soul artists. Maxwell is widely recognised (along with D'Angelo) as one of the genre^efining 

higher than number 39, whlle his highest placed single was Sumthin' Sumthin' The Mantra, which reached number 27 in February last year. But Columbia's head of black music Matthew Ross says the Chart Supervisory Committee's move to lessen the burden on artists and labels by reducing the number of CD tracks from four to three from July 6 -   iw-found willingness ' ' 

release of Maxwell's stunning new Embrya. Ross says, "We've struggled for repertoire before, but not any more. Maxwell is going to chart with albums and singles. And we're looking to chart Top 10. The album will sell 30,000-40,000 copies in the first week. "Our objective is to reach gold quickly and use it as a platform to reach a wider audience and platinum sales and beyond. 

Albert Hall wi Columbia knew it was on to a good thing with Maxwell from the start, which explains why Sony Music ceo Paul Burger and Columbia MD Ged Doherty have thrown their full support behind him. As Ross says. "They knew they were in it for the long haul. That's why he could do three tours In the UK alone for Urban Hang Suite. We ail knew it would be a graduai, organic growth with him.' 

MAXWELL 

says. "I realise Maxwell's not One artist but Radio One is ne place it was three ago. Now it is 
like Maxwell." Radio One and MTV's R&B specialist 
album that's a must among his collection of 50 or so albums in his front room at home. "There's an incredible sound quaiity to this album, even full orchestral strings on some tracks. There seems to be fewer singles than on Urban Hang Suite, but as an album 

ifs superb, a complété package,' The second aspect Ross has ti considération is Maxwell himself: who readily admits to not being te interested in the whole 

throughout Europe which I don't fall in line with and don't have the 

simmering good looks and obvious sex- appeal. And this time Maxwell's actually looking to let other people work on remixing too his singles. None are planned until at least a month after Embrya is ^ released on June 22. Our Objective IS to luxury: Cococure has been chosen as the first single and is already getting strong support 

records wouldn't be this way," Maxwell says. Despite what he may 
beginning to play the game. U Hang Suite, Embrya will carry photograph on the front cover Columbia will be able to use I 

reach gold quickly 
and use it as a 

platform to reach a 
wider audience' 

- Ross 
release anywhere until the right mixes and video are put together 

of July). After several listens, Embrya has the feel of something great, and that is in part due to Maxwell having taken the reign of production and arrangement. It again 

sees J] playi'ig some "'k? cLonties/early Eighties sound but this Urne it s funkier, more up-tempo and he 

m. j.1 tracks are produced, written and sung by Maxwell, except for three songs co- written and produced with Sade s band 

Shouldn't You and Submerge; Till We Become le Sun. ' Maxwell had already written a completely différent second album about a year ago but went back to the studio to make Embrya because he wanted it to have a "sophomore" feel. "Embrya is like a limbo period taking a bit of what was and experimenting with a bit of what will be. I can't completely départ from what I did before because you know even as you wnte, as you mix and set it ail up that if it sucks then everything sucks: the album, the promotions, the marketing, everything," 

a of good, serious music, with cool looks that also sets up a really wide range of média interest. For promoting this album in the UK alone he's had interest from everyone from teen média like O-Zone, The Box and Da Bomb, to specialists and broadsheets, including Trevor Nelson on Radio One, Touch, Blues & Soul and The Times. Musically ifs difficult to doubt Maxwell's eclectic tastes and inspirations. Last July he produced the critically acclaimed seven-song MTV Unplugged EP, which featured an excellent version of the Kate Bush classic This Woman's Work and a gospel re-working of Nine Inch Nails' Closer. Columbia shelved plans to release This Woman's Work as a single but Maxwell says it will be a B-track on one of the upcoming singles. Even though most of the EP was made up of live versions from a year-old Urban Hang Suite, it still shifted 30,000 copies. As Nelson says, this album may surprise people, and early indications are that Embrya is a classic album that breaks the mould and gives Maxwell the sales and respect he truly deserves. Yinka Adegoke 
Artist: Maxwell Label: Columbia Project; album/single Songwriters; Maxwell/Matthewman Producer; Maxwell/Matthewman Studio: Hit Factory/Sony Music Studios New York Publisher: Sony Music Publishing Released: June 22/end July '98 

STEVE! 
L A MIA ON A&R 

M y computer thinks it's 1956. Honestly. I tumed it on the other day and when I saved my Radio One running order the date on the file came up as 1956. Is this pre- Millennium Bug tension? Are we in for a Bill Haley and Tony Hancock revival? Or has it just caught something from being too close to the record industry? Everywhere I turn at tfie moment there seems to be a pervading sense of nostalgia and uncertainty in the air. With the continuing merry-go-round of jobs and gloomy rumours about various record companies, you get the feeling that we're suffering from the music industry équivalent of a computer virus. Sure there are bands being watched - and one or two signed - but there is a générai lack of 

direction visible everywhere apart from toddlers marked "R&B" and "Girl Bands". l've never known the music scene to be so up in the air, waiting for plots to fall into place. It's ail a little unsettling (not helped by the onset of the World Cup, which is as good an excuse as any to pack up and head for the pub). At least the records keep coming, however, including a top single from Food's Idlewild. Browsing through some old issues, it was a year ago this week that I first mentioned the 'Wild in this column after a gig at London's Hope & Anchor. A week later we were reporting on the chase for Ultrasound which had been whittled down to a three-ho'rse race. A year on, it's an even more leftfield outfit who are one of the few bands worth a mention - 

those uncompromising Arab Strap boys. Two LPs down and after flirting for a year or more, the Strap are reportedly on their way to Go Beat, the label that has been on their tail for what seems like forever. Of course, the record's maybe sorted, but the battle to secure their publishing is still on (none of their tracks are published and their LP made the Top 40 thanks to a healthy underground following)... Another 
band WOrth rnentioning are Astral, back ' a fine new demo. Since their first mention h this column, they've been tracked by various aoeis. But having passed on one offer, they've 

rT.M ,-three new sonês including the terrifie 
at ri 6 ythirië- it you're local, they headline at Glasgow's King Tufs on June 30. 
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FUN LOVIN* 
CRIMIHAIS 

T 
s Hun Lovin' Criminals have been or 

I and Chrysalis intends to keep it that way with a slowly-slowly approach to breaking them big time. However, as one of the few true ■growers" of recent years. their 1996 Top 10 début album, Corne Find Yourself. eventually gained enough momentum over an 18-month period to sell 400.000 units in the UK. The US trio are only now beginning to gain wider récognition in this country with their blend of rap. rock and blues and their larger-than-life, Hollywood-inspired wacky personalities, having received a Brit 
and the Q Award for Best Newcomer. EMI/Chrysaiis MD Mark Collen explains that subtly building on their previous success is crucial to the band's long-term future. "The important thing is that everybody who bought that album felt they had discovered the band. That was the key to the last campaign and it will be an important thread in promoting the new record, it wasn't a brutal, above-the-line pr 

until September 14 but carefully selected and targeted, credibility-enhanoing appearances have been ongoing sinoe the start of the year. Singer/guitarist Huey appeared in both the BBC Perfect Day vidi and duetted with lan McCulloch for Jools Holland's Hootenanny. Collen is optimistic, but not over confident. "I think potentially we've got a very big selling 

downtown Manhattan, although Of New York will be pieased to know he': written a sequel, The View. The album also inoludes a song aboul Huey's dog (based around a sample of Daryl Hall & John Oates' One On One), s riotous collaboration with blues legend B King and 40 friends in the studio called Bar Blues, and Big Night Out, a sleazy1 

y White's backing band. jony, Hollywood stylism that fi i Lovin' Criminals to public as been toned down on 100% ie gultar element has 

olyGram/lsland A&R directe 

The Jo Whiley Show ar appearance on TFI Friday the following wi Katie Conroy, former Chrysalis head Of média, and now EMI promotion and artist relations vice président, says, "My campaign wi 

;h vocalist Pearl is now free of her duties with faded Britpop contenders Powder, drummer Danny Coffey counts Supergrass as his day job whiie vocalist Neil Cariill and guitarist Will Poster are bona-fide members of Leicester-quartet Delicatessen. Meeting through Delicatessen and Powder's shared management (namely Tony Beard at Sanotuary), inspiration came one drunken night around Coffey and Pearl's piano, and songs poured out. filtering Delicatessen's quirky cabaret-pop through stronger pop mélodies and a dueting style 
and Nancy Sinatra. In other words, a unique proposition for a supergroup. Coxson says, 'Their démos were so fresh and unusual, I loved their Lee 'n' Nancy, slightly trashed-up vibe and 1 subsequently 

mm 

the new Fun Lovin Criminals record' and everybody goes, 'Greatl" The band will spend three weeks in the UK in June and July to spearhead a média campaign that will cuiminate with a V98 appearance. A Radio One Roadshow, a day at MTV, an Evening Session and Top Of The Pops are also in the bag. Collen adds that coverage is likely to be backed up with cinéma advertising. "We 
also did TV, buylng into like Frasier and pate doing that again." part of the trio's their experience U2 on the PopMart world tour. "You oan't help but be inspired when you tour with a band of that nature," he says. "We look at everything like Willy Wonka And The Chocolaté Factory. On the first album we were Charlie, and Willy Wonka was played by Bono. He showed us around the 

To take the analogy to its logicai conclusion, when Willy took Charlf great glass elevator at the end of the only way was up. Shaun Phillips 
bidding war. EMI v knew that would t 
has already been rewarded wit placing for the début single l'q month, whioh was heavily supported by Radio One and garnered a TFI Friday performance. Always Round Here is set to be the follow-up on June 22. The début LP, A Walk In The Park, is out on August 17. But there are potential pitfalls. For e album took 18 months to jen Coffey's h Supergrass. For the is, the drummer is unavailable for touring or promotion - to date speaking only to speak to Music Week - whiie Cariill and Foster have no intention of letting Delicatessen become a side project. If Coxson foresees any probiems, he's not saying. "Obviously it's less than idéal, but ail parties are being r aocommodating each < ' 

features the year-ol 
(drums/vocals), Charles Macleod (guitar), Ke Hendrick (bass/vocals) and David Line (vocals/guitar). i Their agent is Steve Strange, their" plugger is Stuart Bridgeman, Sarah Neve at Press Counsel is handiing their press and ; Fierce Panda bosses Simon Williams and lan Damage have taken to managing them. i The band's next reiease, on June 22, is the single Porchlight. This wistful, popular 

ffj 

leanings as well as their pop sensibility an helped to win them slots at the Phoenix and Reading festivals. 
SOUHDIRACK OF OUR UVES i . This idiosyncratic rock i outfrt with a wlldly j confident name are 1 generally acclaimed at home in Sweden as on», «, the most inventive bands of the m Radiohead meets U2, if you wili. The UK is an album behind - Coalition is feverishly working the 1996 album Welcome To The Infant Freebase, whiie Warner Sweden has just released the new Extended Révélation package - but signs are emerging of a UK breakthrough. The band received an enthusiastic response when they opened for Kula Shaker recently and XFM are caning the unusually summery Instant Repeater 99 ' (out today, June 8). With UK festival dates being firmed «j -< 

worked out, wl 
réputation. Pearl says, "We ht them. The last thing we wante 

Some other supergroups...Cream - Clapton, Baker, Bruce; Bllnd Fa Harrison, Petty. Lynne, Orbison: Asla - Howe. P Thompson, Palmer; Beck, Bogart & Appice; Tt 
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d the Bean - Pair Play (IVIantra) A sleek and dreamy R&B track perfect for those summer nights (single, July 6) Silver Sun - Too Much, Too Little, Too Late (Polydor) An increasingly addictive power . pop cover of the Johnny Mathis track (single, June 8) Art Of Noise - album sampler (2TT) -Complex wizardry in layers, featuring guest f John Hurt urging listeners to imagine Debussey (album, tbc) Stephen Simmonds - Get Down (Pariophone/Rhythm Sériés) Talented Swedish rock/blues artist teeters on the edge of international success with a mellow, jazz-influenced feel (single, June 22) Sparkiehorse - Good Morning Splder (Parlophone) Glorious and intense kicking new album (album, July 20] Roachford - Naked (Wlthout You) (Columbia) Emotive rock with mass market appeal could "do a Robbie" and rejuvenate interest in the album (single, June 22) Delakota - The Rock (Go! Beat) One of the î most intriguing guitar bands/production i duos on the up and up (single. June 29) Embrace - The Good Will Out (Hut) An excellent, if overdue, début album that will 
The Travelling Wllburys - Dylan, Six By Seven - Six By Seven (Mantra) Gloriously dark songs that explode from nothing (album, out m 



SINfiLEreiMeivs 
l "'"''' '' WHALE: Four Big Speakers (Hut HUTCD96). VVith three new members and a nevv album lined up, the Swedish band here give us a taste of things to corne. Four Big Speakers is an addiotive groove with samples and funky guitar riff supporting Cia Soro's winsome vocals. Whale's last impression on the chart was left by Hobo Humpin' Slobo Babe in 1995, which spent a total of six weeks in the Top 75, peaking at number 15. Although not playlisted yet, the single bas received plays on Radio One and Xfm and shouid foliovv bot on the heels of its predecessors. H 0 f i' "mm» AUDIOWEB: Personal Feeling (Mother MUMCD104). The follow-up to the Top 30 hit Policeman Skank is another mix of heavy dub and rock with airy reggae style vocals. The track is already playlisted on many régional stations, though national stations and TV slots remain unconfirmed. 00 DISCO CITIZENS; Nagasaki Badger (Xtravaganza 0091595EXT). Disco 

in April 1997, while in their Chicane guise they enjoyed three Top 40 singles (Sunstroke, Offshore '97 and Lost Vou Somewhere) in the latter half of the year. Nagasaki Badger has ail their trademark summery. ambient synths, here joined by a nagging trancey synth line, breakbeats and BT-style piano. It's currently in the top 10 of the RM Club Chart. SQ METALLICA: Fuel (Vertige METCJ16). Fuel is taken from the gold-selling Reload album. From its hard-hitting vocal opening through to the dynamio chorus, this is a high-octane e. Due to heavy t 
promotion, but an interview will appear in GÇ along with ads in the rock press. Fuel could well be yet another in this métal act's long line of Top 20 hits. 0O MINIMAL FUNK 2: The Groovy Thang (Cleveland City CLE13046). This slice of funky Italian disco-house is destined to take to the radio airwaves in the coming weeks, There's nothing new in the ingrédients, but the end resuit has an appealing mix of contemporary and rétro sounds laced with a summery flavour. It's so far peaked at number two in the RM Club Chart, and is a dancefloor favourite with handbag DJs, so the right radio exposure could translate this into a Top 40 placing. 30 i " ■ • ROACHFORD: Naked Without You (Columbia 6659362). Co-produced with partner Martin Phillips and co-written by Rick Nowells, this is the third single to corne from Roachford's fourth album Feel. it's a guitar-led track which will have mass- market appeal and is likely to be supported by commercial radio ;  lly it could 'i 

BDdQHB 
of the week 

Listen might fi, it hard to be convinced that this is Matthew Marsden and not Gary Barlow. The latest in an growing line of soap stars (Coronation Street) hoping for chart stardom - but an Patsy - this track is destined for the top of the charts. The sleek R'n'B-style ballad is co- written and produced by Rick Nowells (Madonna, desperately needs hin crédible performance 
CAMISRA: Feel The Beat (VC Recordings VCRC39). Originally released two years ago under his alias Sunglasses Ron, this pumping house tune by DJ Tall Paul is currently in the top 10 of the RM Club Chart courtesy of mixes by Perpétuai Motion and Tall Paul himseif. While its predecessor Let Me Show You went to number five in February, Feel The Beat lacks such a strong hook, relying more on répétitive synths to wreak dancefloor dévastation. 3 3 CLOCK; Rock Your Body (Media MCSTD40160). Ifs a ludicrously simple one that, to date, has helped Clock i   singles: pick a dancefloor classit it as commercially accessible as pussiuic. In songwritlng terms at least, single 12 ' mould by being an original composition, but otherwise it really is business as usual. Like its unimaginative title, Rock Your Body is musically something you're sure you've heard before as it rides a catohy, formulaic chorus over a Dan Hartman-style bassline. Still, it works, and 

>A 

UK who can argue? 0x3 THE WIMBLEDON CHORAL SOCIETY: Pavane (Telstar TCD2979). Football songs are a funny old game. And some bar philosophers will still argue that they peaked eight years ago when the world's greatesWiving ténor became a pop star overnight. The theory here is that if it worked for Pavarotti and Nessun Dorma, , why this version of Faure's Pavana cannot become a chart hit. 
torld Cup th 

js chorus and a simmering Hammond organ. Both t urn. In The Beginning,.., due for release laterthls summer. The European" " rne has already sold 60 000 copies across the continent. Simmonds is 
Wss FM in th m0nk SUPPOrt'ng Carleen AJid^,rson' whi|e Get Down has 

album, it fits in with the melancholio m of the 'rest of the LP, but has an uplifting quality which shouid find a Poire discerning radio stations. 1" ' fW',?, ,.,,1 ESPEN LIND: When Suzannah Cries (Universal UNO 86523). Following quickly behind Universal's international standard-bearers Aqua, this good-looking Norwegian crooner - often tipped as the next George Michael - has the rest of Europe weeping at this meilow, heart- breaking smoocher. The first single from his 
fs that co 

Three Lions, as the BBC's it is likely to be the tune f any other by millions of TV viewers over the next few weeks. Only a mishap by Hoddle's men can get in its way. 03 ERIC CLAPTON: Circus (Warner Bros W0447CD). This second eut from Pilgrim is a beautifully-constructed song which is sensitively sung by Clapton. Part of the famed MTV Unplugged performance, though not featured on the Grammy award-winnmg 
STEPHEN SIMMONDS: Get Down (Parlophone Rhythm Sériés CDR 6500). Simmonds is the latest in a long line of young and talented Swedish rock/blues artists to be found teetering on the edge of international success. The 21-year-old singer-songwriter hails from the same stable as Stockholm's other UK chart- breaker, Eagle Eye Cherry, but the similarity stops there, with Simmonds adopting a more meilow, jazz-influenced feel, compared with Cherry's rockier sound. Get Down, Simmonds' UK début, follows the Scandinavian success of his' previous single Tears Never Dry, which topped the Swedish airplay charts last P'geon-holed, Simmonds 

^nùndofquality adult pop song that Barlow so j a convincing vocalîst and puts in a more than j.J0B    . 
World Cup album Allez! 01a! Ole! 33 CUCKOO: Blackmail (Geffen  ). The Derry indie-rock consolidated in method and personnel with a new single showeasing a precocious talent for songwriting. The tune begins easily enough but soon gives way to a savage guitar workout whilst retainlng its mélodie character and a mid-tempo velocity. The vocals perfectly complément this style. Having been previously compared to Smashing Pumpkins and Sonic Youth, Cuokoo have got busy as they continue their June UK tour prior to the July release of their début album Breathing Lessons. 30 BOOTSY COLLINS; Do The Freak (WEA 3984 22525-2). Honoured with the lifetime achievement award at the Mobos for a career now spanning four décades, the ex- JBs bassist and Parliament/Funkadelic exponent returns with a single lifted from last year's Fresh Outta P University album. It features A J Gizmo, Teray, Be-wise and Rodney 0 and an array of remixes, the pick of which is the Classic Freak Mix sampling lan Dury & The Blockheads' classic Hit Me With Your Rhythm Stick. Ifs smooth and accessible while remaining true to Bootsy's own incomparable style. 30 «asm F'-'ilkl"'! SPRINKLER; Leave 'Em Something To Desire (Island CIDX 706/572 328-2). It appears as if the London-based duo have corne up trumps with an instantly addictive, meilow and acoustic pop/R&B offering with winsome vocals interchanging between the talk/rap of New York-raised Lucas and the more soulful styles of London singer Chardel. The track is by deeper, s and Mickey P Todd Terry, Curtis & Moore and Tuff Jam versions. These are already gaining DJ support, resulting in the track entering the RM Club Chart at 17 last week. Backed with a placing in the Melody Radio Top 10 and TV appearances on National Lottery and Fully Booked, you cannot help jjSB '"' ' " beginning of 

I cornes out on top, 

unfussy, straight-ahead b£ ' dio is sure to pick vith enthusiasm. His cute, little-boy- i shouid ensure coverage in the teen press and women's magazines. 00 THE FREESTYLERS: Ruffneck (Freskanova FNT12). Freestylers take on Norman Cook and Lionrock at their own game with this excellent ska-infused single employing a skipload of samples, rapping by MC Navigator and scratching by J-Rock. Spaced Invader takes up the flip with its breakbeats, heavy bass and samples from Tim Westwood. Their last single B-Boy Stance reached 23 in February, 3 0 187 LOCKDOWN; Gunman (East West EW176CD). This bass-heavy speed garage monster, which reached the Top 20 last November, has been re-released in the wake of 187 Lockdown's last single, Kung Fu, which reached the Top 10 in April. Featuring ragga shouts and gunshots on top of a floor- shaking bassline, it shouid Improve on its placing last tlme. New mixes by garage producers G.O.D. and breakbeat maestros Danmass shouid broaden club appeal. 00 JEAN MICHEL JARRE AND APOLLO 440: Rendez-Vous 98 (EPIC EPC666110). ITV has adopted this collaboration as its officiai theme for the World Cup, and ifs easy to see why. Overblown keyboard riffs and pompous mélodies sit triumphantly atop a 
similar Feld to Dario G's Carnaval Dedans. 

with the Eighties old skool revival still kicking in, Run DMC dominating the European charts and NYCC's cover of Fight For Your Right in 
Beasties release this taster from their  , „UL a,. W       , - little since 1994,s III hollers. Brixton shows and various festival ^ crllnching heats under their raps and months; a second summer er   . PPearahces are planned over the coming !. 00 

/Àk 

Intergalactic (Grand Royal CDCL803) 

«... ■»' "i months; a second summer of Beastiemania^s 
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sKipping ar a slowed-down jam which - without the détail of the Afrika Bambaataa- inspired, Sugar Hill-influenced original - has lost its charm. The original version is induded and still sounds excellent. LSQ ROCKET FROM THE CRYPT: When In Rome (Do The Jerk!) (Elemental ELM47CD). This is the first single from the band since 1996-s much-acclaimed Top 40 Scream Dracula Scream album, which spawned the NME Brat award-winning On A Rope single. Ail the traditional Crypt ingrédients are présent - howling guitars, 
yearning vo ut the wl thing is le: 

produced, radio-friendly collection of folk-flavoured tracks. While the quality of the lyrics is uneven - notably in the poppy current single 
vocals still dominate her Sound. There's a noticeable widening of her musical style, with strings much in evidence alongside her trademark folky guitar, as well as reggae on Proud To Be A Dread and a Celine Dion-style ballad, l'm 
the folky simplicity that she does best. 1313 N'DEA DAVENPORT: N'Dea Davenport (V2 VVR1002022P). The funky diva is back with a vengeance with this début 

n, RCA re keenly sought-after boy band début albums of recent years - the cunningly titled 5ive by Five. It contains 17 tracks which see the er from straightforward, R&B )p towards swing, a Human League cover and even an attempt at a De La Soul-style rap. it's not exactly a unique musical feat. but as a pop record aimed at the teen market, it is pretty much spot on, Their ever-expanding fanbase should propel 
You Got The Feelin', released th getting radio and TV attention which can only help further boost sales. H t3 DES'REE: Supernatural (S2 4897192). Four years after her Top 20 album I Ain't Movin Des'ree retums with this slickly 

□□□□Cl 
of Ihe week 
KAREN RAMIREZ: Distant Dreams (Manifeste S369462). Manifeste has found a singer- songwriter who seems to combine smooth radio appeal with dancefloor credibility in this 27-year-old Londoner, whose excellent début single Troubled Girl reached number 50 in March. Her follow-up single, -, the Everything But The Girl cover Looking For Love, is currently on the A-List at Radio One and has reached the I top five of the RM Club Chart. This début album includes both singles, as well a sélection of self-written tracks with backings ranging from lush, jazzy Latin rhythms to drum & bi "   

ALBUMfeiMeiivs in Chart, th id by its 
leaving the Brand New Heavies, Davenport has moved back to the US and concentrated on her own projects - a fact which is reflected in the Personal material. t313 GENESIS; Archive 1967-1975 (Virgin 72438422123). Aimed at the die-hard fan, this four-CD boxed set traces the Peter Gabriel-led Genesis from their beginnings up to his departure. The tracks are arranged in backwards order - CD4 comprising démos from the band's first foray into the studio, plus a handful of tracks from the now defunct BBC Nightride show. CD3 includes live versions of Supper's Ready, and CDs 1 and 2 feature a 100-minute-plus reading of their live tour de force The Lamb Lies Down On Broadway. Engrossing. BL3 JAH WOBBLE: Umbra Sumus (30 Hertz 30HZ CDS). Wobble here retums with pretty much the original Invaders Of The Heart 

line-up but also collaborâtes with musicians from around the world, including vocalists Amila Sulejmanovic and Natacha Atlas. Umbra Sumus will delight fans with its ambient and moody soundscapes, heavy atmosphère and expérimental feel, drawing on many influences and styles which blend easily into Wobble's unique and inimitable grooves. Essentially, it's a consistently accessible sélection of tracks that easily stands up to his previous work. 13 H VARIOUS: Clubbers Guide To...lbiza (Ministry Of Sound MOSCD1). Over 50% of the compilation chart consists of dance albums, so any new sériés needs an angle, which MoS have found. Clubbers Guide cornes with a guide to Ibiza's nightlife along with a free pass to the Ministry Of Sound's nights at Pacha. Musically, it's Pete Tong and Judge Jules lending their names to a 
This week's reviewers; Simon Abbott, Dugald Baird, James Brown, Michael Byrne, Hamish Champ, Tom FîtzGerald, Stephen Jones, Sophie Mess, Rie Naylor, Dean Patterson, Martin Talbot, Paul Williams and Simon Ward. 

collection of underground and crossover dance tunes including Freakpower, Mousse T. Adamski, Klubbheads and State Of Mind. Although the sélection isn't exactly inspired, the MoS stamp of approval will guarantee sales and exposure. B13 
Our scoring System Our scoring System gives two ratings: one for chart potential (in blue) and one for the MW verdict (in red). Ratings are from H (highest) to S (lowest). 
Hear new releases tuuiiK* Audio clips from the releases marked with this icon can be heard on dotmusic at; www.datmusic.com/revlews 

COOL 
MIDEM, Ifs the business forum for ail the music from the Americas. And 
ifs back in force in Miami Beach, USA, the music capital of Latin America. 
MIDEM. Live music, concerts, a trade show and conférence. 
One huge Industry gathering to interface, make contacts, export 
product, showease and discover talent! 
MIDEM. A heady mix of great sounds and sound business. 
Be there. Do deals. 

AUGUST 25-28,1998 MIAMI BEACH CONVENTION CENTER, FLORIDA, USA TRADE SHOW - CONFERENCES - CONCERTS 
I merica & aribbean 

i 

For further information on exhibiling, attending or advertismg 
use our Web site: http://www.midem.com 
or contact Emma Dallas on 0171 528 0086 or fax 0171 895 0949 
Reed Midem Organisation Ltd, 247 Tottenham Court Road, London W1P OAU 
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20 single albums available from the 13th July 1998 



CE 

. )■ 
M Movie Boogie Nights helped boost sales of Seventies-style soundtracks, while Madonna, Guns N' Roses, Lou Reed and Simon & Garfunkel have bu 

AN EMBARRASSMENT OF 

As budget and mid price begin to flatten eut, labels and retailers must work hard to exploit the sector's full potential, writes Colin Irwin 

W 

RICHES 

as Led Zeppelin, Dire ||Straits, Madonna, Guns N' Roses, in & Garfunkel and Lou Reed rding the release schedules, it appears that the mld-price and budget markets have never had it so good. As consumers are presented with an array of attractively packaged product, blinding bargains and irrésistible campaigns, this sector of the UK music industry seems to be bouncing back. But while the leading low- and mid-price 
général, the fact is that sales in this corner 
static. In 1997, more than 13 million mid- price albums were sold in the UK, with budget accounting for another 12 million according to CIN figures. Although both sectors registered marginal increases compared with 1996, a year in whlch fewer titles were 

'Il should be aboul market.inê    campaigns eslablishmg ranges, were iess 
Noi manif conpnies growing numbi 
are prepared to do 

that' - Martin 

But while they agree that quality repertoire and classy packaging has boosted catalogue awareness and created a significant demand for "dead" material, by sucking in lapsed record buyers and opening up new retall outlets, many retailers are concerned that labels are often too reliant on outside factors, such as the recent success of the Boogie Nights and Jackie Brown movies, to create the kind of public interest that drives sales (see breakout). Martin Baxter, music buying manager at John Menzles, applauds the efforts of specialist labels such as MCI, Castle and Canton as well as the new initiatives shown by EMI's Gold, BMG's Camden and PolyGram's Spectrum labels. But he still believes they are missing out on valuable promotional opportunities. 
ranges - and there aren't many c 
MID-PRICE/LOW-PRICE 
CONTINUER ON P26 

bllXRltilllitR 
It was always going to be excitlng when the more collectable black funk, dlsco and soul sounds of the Seventles hit retail at the right prlce. Initlally banklng on the music's kitsch cuit appeal, labels such as Castle, MCI, î and Ace have enjoyed an 
high-profile Hollywood movies suc Boogie Nights and Jackie Brown, which helped catapult blaxploltatlon-style soundtrack albums and compilations to the front of the display racks and to the top of the mid- and low-prlce best-seller llsts. Just as most of the budget labels have created thelr own spln on The Full Monty and Titanic compilations, Seventles black music and disco compilations have become an essentlal ingrédient of any self- respecting budget catalogue. One of MCI's current best-sellers Is its Bad Muthas collection, while Tring has high hopes for Its Best Dlsco In Town collection as well as a re-recordlng of the songs from Saturday Nlght Fever. Clearly blaxploitation albums at this prlce point appeal to both Impulse purchasers and dedlcated collectors. Roger Armstrong, MD at Ace/Chiswick says the company had no 

attention on Its catalogue. "It just goes to show that you can't predlct what might happen with catalogue. We have the original Stax soundtrack to Shaft, whlch has done well on the back of this blaxploitation thlng. The Savage and Sweet Sweetback's Baadasssss Songs are also going well," he says. Similarly, PolyGram has benefited from the unexpected stimulus to its black catalogue. The company reports Increased sales of "hits" albums by Cameo, Rlck James and The Gap Band among others. "Ifs amazlng what a knock-on effect the success of movies can have," says Maya Jenkins, product manager at PolyGram's Spectrum label. "We've been re-promoting a lot of our related catalogue of black music and It has done incredlbly well. 

support for product too. especlally from Virgin and Heart. The market seems to have become quite obsessed with rétro black music." Thafs not a bad state of affaire for a company that Is vlgorously promotlng its second batch of Motown 40th anniversary compilation CDs. Meanwhile, PolyGram's mid-price label Débutante Is also reporting llvely retail support for its And We Got The Funk compilation, featurlng classic acts such as Curtls Mayfield, Isaac Hayes, James Brown, Brothers Johnson and 

word cup fever 
Concerns that the World Cup will compound the summer slump a energetically taokled by record companies, who have llned up some of their most compétitive discount campaigns to date, writes Karen Faux, At the top of the league is PolyGram's World Cup CD Bonanza, featuring 100 CDs retailing at £10.99 each. Stock was J to a dealer price of £7.05 for one 
took advantage of the offer now r< are generating healthy returns on wnat v formeriy slow moving catalogue items. A major consumer marketing assault featuring TV and press advertising and outdoor posters in key locations such as Birmingham, Manchester, Southampton 

releases of this year in there along with many solid catalogue items," says Steve Brewer, owner of indie store Round Sount Retailers are also anticipating that the next phase of Virgin's 25 Years promotion will keep the sales al FSDUs helped them to 

Albums including Massive Attack's Protection. Neneh Cherry's Raw Like Sushi and The Verve's 
rice point from June 15 to August 2. Other artists tipped to do well include gy Pop, The Lightning Seeds, Chemical rothers and Roxy Music. Virgin's ongoing ivestment in press advertising is helping i maintain retailer confidence and the deal 
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THE OFFICIAI UK GHABTS 

S I N G L E S E 

CHART 
COMMENTARY 

by ALAN JONES 

13 JUNE iggp 

Mariah Carey registered her 13th American number one wïth My A - couple of weeks ago, a remarkable achievement, and one which places her behind only Elvis Presley (17 numbe ones) and the Beatles (20) in the roll of honour. She's a major artist heretoo - but not in that league. My Ail débuts at number four this week, becoming her 21st hit in ail, and her 14th Top 10 entry. That tally of Top 10 

SINGLE FACTFILE "" 1 12 in a row, ending only when her last single Butterfly peaked at 22 last December. Butterfly, Honey (number three last September) and My Ail are taken from Mariah's Butterfly album, which has underachieved compared to her previous releases, selling only 220,000 copies so far. Ironically, Mariah's only UK numbërone, Without YourTeacfiëïoiïIyT!) number three in the States. 

Âfter debuting at number one last week, Irish girl group B*witched hang on to pôle position, tbough with a much decreased majority. C'Est La Vie sold 93,000 copies last week, 17,000 more than Mousse T's Horny, which moves 3-2, swapping places with Brandy & Monica's The Boy Is Mine. Lack of space last week precluded any mention of the fact that the Irish double at the top of the charts was also something of a triumph for the Lynch family — twins Keaw and Edele of B*Witched are the.slsters of ne's Shane. They're ■' (s'to be members ol simultaneously topped th< albums chart - the only precedent being in December 1968 when Paul McCartney and 
chart with The Beatles (the "White Album"), whiie Paul's brother Mike McGear's médicinal compound was clearly working well enough for the Scaffold's Lily The Pink to top 

MARKET REPORT AT A GLANCE WEEKLY MARKET SHARES 
TOP 10 COMPANIES TOP CORPORATE GROUPS 

SALES UPDATE 
SSLA 

the singles chart. The Lynch mob hc another card to play, with elder si: ' (24) aiming chartwardsrii 

is week, though they're al 

er of another Irish girl group, namely Fabl, whose latest and best shot at stardom is thS ballad Turn Around. 

With the World Cup about to get under way, three "officiai" f 
likely to be ovetiancn mcai ,.==,> », unofficial update of Three Lions by the Llghtning Seeds/Baddiel/Skinner and Vindaloo by Fat Les. For the moment however. the soccer strikes are made by Chumbawamba, whose Top Of The World (Ole, Ole, Ole) débuts at number 21; Del Amitri, in at 15 with Don't Corne Home Too Soon; and England United, who lead the stampede at number nine with (How Does It Feel To Be) On Top Of The World. Chumbawamba's track appears on the officiai FIFA album Allez! 01a! Olel, while the Football Associations of England and Scotland have endorsed the England United and Del Amitri tracks.The Del Amitri record is, naturally, number one in Scotland, where — perhaps surprisingly — England United is doing well enough to rank 39th, according to CIN. 

THE YEAR SO FAR... 
TOP 20 SINGLES 

Midem Latin America from £795 all-in 
Go lo Miami and do greal Inisinoss. four niglils in a Iohucï hôtel, relonn direct 
lligiitsandreturn airport transters. 
Hit Sooth Beach on 25 flogust. Cali us now for réservations and information. 

premierpace^^ 
Speclsllsls In Enierisinmeni Msrl(ei Travel 

i 
1 Llttle MoumSion, M* Wells, Kent TN11YS 
Tel: 01892 522125 Fax; 01892 535316 IATA 

it's here! 

Coll now lo order your cooy 
of itie most indisijensQîile 
contoct book for Ihe UK 
music induslry. 

0171 921 5957 or 5906 

IJ 
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THE OFFICIAI UK SINGLES CHART 

TOP 75 

i s ià1: ît (Producer) Publisher (Writer) ^ J | Artist (Producer) Publisher Label CD/CassIDistributorlf 

iM:PM 5826712/5826714 (F) 

OO 21 5 LIFE AIN T EASY  Cloopatra (Charlcs/Wilson) EMI (Higg TOO CLOSE 

isieff) Sony ATV (Carey/Afanasic 42 ^ 5 SAY YOU LOVE ME East West EW164CD/EW164C (W) 

44 usa E,® COUNTING THE DAYS 
45 GET^MYSELF ARjRESTED 

15how doilive® Curb/The HrtLabelIFI CUBCX30/CUBZ30/-;-Si JivB0518512/0518514/-/051851B{P) 

East West E 3849CD/E 3849C (W 
m DONT COME HOME TOO SOON 

AUantic AT 0032CD/AT 0032C (W) 

ercuiv 5661192/5688404 (F) 

OF THE WORLD (OLE, OLE, OLE) EMICDEMSU/TCEMSIKEI 
COME BACK TO WHAT YOU KNOW Hut/Virgin HUTCD 93/HUTC 93 |E) 60 EE3 nHfraL IsIp^^ctL rmhrt.ro JVo..»h\ PP (MrMomoro/KXrMomarat -/.  aBCLTa^ lùWeeyCIBCiraS^ 

Q ma (H0W D0ES IT FEEL T0 BE) 0N T0P 0F THE W0RLD LondonIF) 3 England United (McCulloch) WC (McCulloch/Man) LONCD 414/L0NC$ 414/-/- 
10 
11 
11 
11 
14 
11 
16 
17 rnSg 
18 

20 
21 
22 
23 
24 
25 
2 6  
27 |^] WOMBLINGSONG (UNDERGROUND OVERGROUND) CoMaimmim 
28 ThaWomb,eslBa,UEMIM L 

29 
30 
IL 
32 
33 
34 
35 
36 
37 

„ 3 EAT MY GOAL 
4733 e WHERE ARE YOU 
48 ralS 

ve BLUFF 060CD/BLUFF 060C (V) 
Chappell (Manildza/Stirting/English) 

Stingily (Toms) EMI/Hum Manifesto FESCD 42/FESMC 42 (F) 
49 m^SWEETTHANG 
50 ■ 
52 - 

ivy Rotation/BMG (Robyn/Unstrom/Ekhe) îst E 3842CD/E 3842C (W) 
53 3 Capitol CDCL 802/TCCL 802 (E) 
54 3 2 BEEN A LONG TIME Pukka CDPUKKA16/CAPUKKA16 (W) 

loi ALEX 2CD2/ALEX 2MC (SM) 55" 7 
i MCA (Rogers/Sturken) Polydor 5698732/5638724 (F) 

j 5758 Virgin VSCOT1679/VSC1679 (E) 

59 3 
ictrasy (Sweet/Electrasy) Windswept Pacif MCA MCSTD 40171/MCSC 40171 (BMG) 

EG 112CD/NEG 112C(W) 
Epie 6660042/6660044 (SM) Dedicated SPIRT015CD/- (V) 

63 3 EMICOEM 5mCEM 513 (E) 
JJ SHE WILL HAVE HER WAY Parlophone CDR 6495/TCR 6495 |E| Polydor 5697972/5697964 (F| 

65 raE 
66 " 

ice (Gomi) Chelsea/Supreme (K 

§ 6771 1,LAPRIMAVERAO Multiply CXMULTY 32/CAMULTY 32 (W) 
68 ^ 9 TURN 1T UP/FIRE IT UP O 

3 FIGHT FOR YOUR RIGHT |T0 PARTY) S 69 es 12 LET ME ENTERTAIN YOLK)^ ^^Chrysaiis CDCHS SOSO/TCCHS XWW 

rrick W 0444CD/W 0444C (W) 
i 7(1 n jrTELETUBBIES SAY EH-OH! *2 BBC Worldwide Music WMXS 00092/WMXS fflÛ91 (BMGI } IV Telehibbies (McCrorie     - - 71 ,8 2 ANYTIME ! « Brian McKniahllMcKnig 
72 3 3 SUNNY CAME HOME 

ms SM 90652/SM 90654 (P) 73 - 
74 - Virgin WBRX9/WBRC 9 (E) 

■■ Urban Seul (Clark) Greyhouse/King Groove (Clark) VC Recordings VCRD 33/- (E) | 

i bmrvcjy 
N E V E'R"'s'- Â- Y N Ë V E R 

danla 
Q 

CARNAVAL DE PARIS | WEA162CO-5984-23379-2 

"""iï"" 
OISTRIBUTED BY O WARNER MUSIC UK. A WARNER MUSIC GROUP COMPANY. ORDER F 

The massive follow up to the smash hit "SUNCHYME" 1 includes remixes from Tall Paul, JDS and Dario G. | :ROM YOUR O WARNER MUSIC UKSALESPERSON OR CALLTÉLESALES ON 01.81 998 5929 
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THE OFFICIAI 

AIRPLAY E 

CHART 
COMMENTARY 

by ALAN JONES 
Âminor downturn in support last week caused Lutrlcla McNeal's Stranded to lose pôle position to the Tamperer's Feel It. This week, rôles and chart positions are reversed yet again, with Lutricia enjoying strong upwards momentum. An increase of   Jd 10% to h" 

CHARTS 
13 JUNE 1997 

nûmATFÂCTSHEÏI 
ice Tin Tin Out ended their sovcn-week residency atop the airplay chart four weeks ago, it 

release Three Lions is outrank'ing the England United record on the alrplay chart.^l 

lûrâÏKlÊTlRÏPORT 
Jî* Gl ANCF WEEKLY MARKET SHARES 

-^IFSmpânies^ top corporate croups" 
airplay chart tour wocks us", ■- 1 ' .. rlc mftves has changed hands every week. Three Lions moves week, while On Top OfThe World treads water (29-31). -, . » A Fatbov Slim's Rockafeller 

aag0endRtodiog onlyM Skank replaces Madonnaatthe top of Radio One s list. Its a plays are well over two-thirds of its total i 

„ Dana International's Di still starved of airplay. Apart from 10 plays on Radio Two '• week, it 

;d with a ht fall off in support for Feel It, allows he establish a lead of nearly 12% at the top of the chart. One of the key factors in Lutricia's 

alongside unns Kea s aweei ou ci coy, Tanlta Tikaram's Stop Listening and Elton John's If The River Can Bend. Lutricia is certainly the odd one out here. since her single is a big sales hit. while Chris, Tanita and Elton's singles have reached only 67, 114 and 32 on the CIN chart, respectively. There is no obvious successor to Lutricia looming ■ Aqua's 7-3 climb simply restores their audience to what it was when they w— 

number four a fortnight ago - though a good outsider might be Mousse T's Horny. which has increased its audience by over 30% in each of the last three weeks, while movmg 33-20-13-6. , \ Virgin 1215 is ostensibly a rock station but it has its first ever dance number one this week. After initially resisting its urge to play Madonna's Ray Of Light, it finally came on board a fortnight ago, since when it has played it 69 times, including 42 times - three more than any other record - in the most recent week. Meanwhile, it should be noted 

that Atlantic 252, which is usually very conservative, has gone completely nap for Electrasy's Lost in Space. It played it 56 times last week, enough (unusually) for it to be the Dublin-based long wave station's number one spin. It got rather less support elsewhere, and ranks only 51st nationally, though even that outstrips its sales chart début at number 60. Virgin 1215 is the record's other big ally, and played in 25 times last week. Between them, the two stations suppiied provided 61% of Lost In Space's total audience. 

VIRGIN 

: K1SS THE RAIN BRIie Myers (Umvarsill HERE S WHERE THE STORY ENDS r.n Tm WISHING 1 WAS THERE Nalsbe Imbmglia (RC SAY YOU LOVE ME Simpv Red (£«t we>n 4 HIGH LioMhOuso F 4 TRULY MADLY 4 ANGELS Hobbie Wiffiams (Chr 7 HOWDOILIVEleAnpRirh B YOU'RE STILL THE ONE 9 KISS THE RAIN BillieMyer 9 FROZEN Madonna (MavoricW 

lIllIiH'iM 
=1 STRANDED L«na. McNmI IWiMa.ll =1 SWEET SUMMER DAY Ch. Ht. If.a « =1 STOP LISTENING T.. i. Til.r.n(MoJ.../ =1 IF THE RIVER CAN BEND fi». Jcww =5 DIVA Dora Iniemalional (Sony) =5 SUNNY CAME HOME StaaCoMnlMi 

RADIO ONE bm 

ROCKAFELLER SKANK FEEL IT Tamperer Féal. Ma,i HORNY Mousse TVsHot'rr COME BACK TO WHAT YOU KNOW LIFE AIN'T EASY CleopstralWEAl C'EST LA VIE s-wuched (Epie) GONE TILL NOVEMBER WycleUean IRu THE BOY IS MINE Brandy & Monica (Allai WISHING I WAS THERE N.iali. Irabtugi RAY OF LIGHT u..' DREAMS The Corrs IlLVlavB/Atlantic) TURN BACK TIME Apua|Uni«ersall STRANDED Lutricia McNeal IWildstarl LOOKING FOR LOVE I T00 MUCH, T00 LITTLE, T00 LATE RUNAGROUND James (Fomana/Mercury) 1 V1N-DA-L00 FatLesITun 1 ICE HOCKEY HAIR Sup. CARNAVAL DE PARIS 
UNDER THE BRIDGE Ali Saims II GOT THE FEELIN' s (RCA) SPELL ON YOU Sonipue (Serioosl BEEN A LONG TIME ThafoglPu 
DONT COME HOME TO GO DEEP JanelJadcsonlVii CANT SEE ME lan Brown UDV MARMALADE AU 

STRANDED Lut TURN BACK TIME AqualUmversall FEEL IT Tamperer Feat Maya IPeppe.1 UNDER THE BRIDGE Ail Saints (Lcndonl DREAMS The Corrs [143/Lava/Atlantic] TRULY MADLY DEEPLY Savage Garden IColumbial HERE'S WHERE THE STORY ENDS T,nTinOui|V[ WISHING I WAS THERE Natalie Imbmglia (RCA) HOW 00 I LIVE Leann Rimes ICurbAha Hit Label) LET ME ENTERTA1N YOU Robbie Williams (Chrysalii SAY YOU LOVE ME Simply Red lEastWeall C'EST LA VIE B-witchedIEprc) RAY OF LIGHT Madonna (Maveridr/Warner Bros | HORNY Mo LIFE Dea'ree 
GONE TILL NOVEMBER Wyclal Jean (RuHhoose/l DANCE THE NIGHT AWAY Ma.ericks (MCAI KISS THE RAIN Billie Myers (Uniyersal) 00H LA LA Rod SlewanlWarner Btos.l UST THING ON MY MIND siopa (Jivel LIFE AIN'T EASY Clnopatra (WEA) ANGELS Hobbie Williams {Chrysalis) HIGH lighthousa Family (wild Card/Polydorl ALL THE MAN THAT 1 NEED Shernetta MavMr FOUND A CURE Ullra Nale IAM:PMJA&MI LOST IN SPACE bghlhousa Family IWild Card.'Polyd TORN Naislie Imbmglia (RCAI 
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THE OFFICIAI UK AIRPLAY CHART 

TOP 50 

 * music control Plays Total Audience 
1 1 f / STRANDED Lutricia McNeal Wildstar 1714 +8 59.24 

2 1 5 9 S FEEl IT Tamperer FeaL Maya Pepper 1612 +1 53.06 3 » TURN BACK TIME Aqua Universal 1611 t5 49.55   +9 4 3 3 9 JJ RAY OF II G HT Madonna Maverick/Warner Bros. 1196 -18 46.22 -8 5 6 9 5 a WISHING 1 WAS THERE Natalie Imbruglia RCA 1355 +10 45.83 n/c à 6 13 20 < ' HORNY Mousse TVs Hot'n'Juicy AM;PM/A&M 1189 +46 45.50 +42 7 5 5 7 i« DREAMS The Corrs 143/Lava/Atlantic 1491  ±_ 43.25 -11 8 8 7 15 » HERE S WHERE THE STORY ENDS Un Un Out VC Recordings 1357 -3 42.20  ±_ 9 n UNDER THE BRIDGE Ail Saints London 1561 -18 40.98 -18 10 10 10 8 « GONETILL NOVEMBER Wyclef Jean Ruffhouse/Columbia 1037  -5_ 40.79 -1 11 9 14 12 es LET ME ENTERTAIN YOU Robbie Williams Chrysalis 1202 +2 37,92 -12 À 12 24 40 3 ■ C'EST LA VIE B*witched Glow Worm/Epic 1152 +90 37.29 +64 13 1J 8 9 « SAY YOU LOVE ME Simply Red EastWest 1217 -12 35.55 -12 14 12 13 17 n TRULY MADLY DEEPLY Savage Garden Columbia 1371 -9 35.13 -11 & 15 20 29 5 2i COME BACK TO WHAT YOU KNOW Embrace Hut 573 +55 30.73 +25 A 16 15 17 8 b DANCETHENIGHTAWAY Mavericks MCA 790 -7 30.40 +11 A 17 41 64 2 3 THE BOY IS MINE Brandy & Monica Atlantic 664 +161 30.29 +90 _  HIGHEST CLIMBER  A 18 44 37 3 a LOOKING FOR LOVE Karen Ramirez Manifesto/Mercury 546 +110 27.28 +83 m =; — BIGGESTINCREASE IN PLAYS      BIGGEST INCREASE IN AUDIENCE —   A 19 119 140 8 0 3 LIONS '98 Baddiel & Skinner & Lightning Seeds Epie 556 +930 26.97 +406 20 14 16 6 33 LIFE A1NT EASY Cleopatra WEA 737 -7 26.84 -16 A 21 23 27 3 ÎS OOH LA LA Rod Stewart Warner Bros. 727 +8 25.24 +10 A 22 34 38 4 o ROCKAFELLER SKANK Fatboy Slim Skint 328 +62 25.21 +39 A 23 21 18 16 n HOWDOILIVE LeAnn Rimes Curb/The Hit Label 1177 n/c 24.87  rT_ .4 24 27 28 4 o LIFE Des'ree Dusted Sound/Sony S2 962 +32 24.83 +27 25 22 21 29 o BITTER SWEET SYMPHONY The Verve Hut 569 +1 22.90 -1 26~ 16 15 13 a KISS THE RAIN Billie Myers Universal 804 -18 22.74 ■15 27 17 11 10 55 ALLTHAT1 NEED Boyzone Polydor 842 -24 21.28 -21 A 28 47 33 34 o TORN Natalie Imbruglia RCA 573  +7_ 21.10 +50 29 25 36 3 n LASTTHING ONMYMIND Steps Jive 689 +7 20.63   30 19 23 27 » ANGELS Robbie Williams Chrysalis 646 _10l 19.58 -27 31 29 65 2 s (HOW DOES IT FEEl TO BE| ON TOP OFTHE WORLD England United London 341 +63 19.12 n/c 
A 32 43 32 26 a HIGH Lighthouse Family Wild Card/Polydor 613 n/c 18.70 +23 
A 33 38 SI 2 o LOST IN SPACE Lighthouse Family Wild Card/Polydor 646 +125 18.01  +3_ 34 42 50 3 ir GIMME LOVE Alexia Dance Pool 323  +2_ " 16,76 +6 35 28 25 15 35 IT'S LIKE THAT Run-D.M.C. Vs Jason Nevins Sm:)e Communications 510 -25 15.99 -31 

36 18 12 10 5i ROAD RAGE Catatonia Blanco Y Negro 443 -30 15.48 -65 
A 37 67 78 I o TOO MUCH, TOO LITTLE, TOO LATE Silver Sun Polydor 209 +199 14.99 +61 

. 38 57 61 1 » LADY MARMALADE Ail Saints London 533 +51 14,95 +30  MOST ADDED  A 39 121 248 1 o VIN-DA-LOO Fat Les Turtleneck/Telstar 234 +767 14.69 +180 
A 40 64 99 1 o GOTTHE FEELIN' 5 RCA 410 +72 14,59 +52 

41 38 35 3 o ALLTHEMAN THAT 1 NEED Shernette May Virgin 640  +2_ 14.24 -19 
A 42 52 39 3 n WHEN Shania Twain Mercury 354 +13 14,07 +12 
A 43 53 70 1 3Ï IF THE RIVER CANBEND Elton John Rocket/Mercury 253  -2_ 13.79 +14 

44 35 30 " 5 n SUNNY CAME HOME Shawn Colvin Columbia 466 -20 13.56 -30 
A 45 50 4 9 4 59 RUNAGROUND James Fontana/Mercury 202   13.40  +3__ 
A 46 88 412 1 o SAVE TONIGHT Eagle Eye Cherry Polydor 233 +442 13.02 +77 

47 49 104 2 o A LITTLE SOUL Pulp Island 350 +99 12.92 -2 
_ 48 33 22 8 o ALL MY LOVE Queen Pen Universal Vibe 353 -20 12.77 -43 
A 49 101 256 1 o BEGIN AGAIN Space Gut 177 +57 12.76 +101 

50 48 95 39 o IWANNA BE THE ONLY ONE Eternal Featuring Bebe Winans IstAvenue/EMI 389 +11 12.66 -10 
TOP 10 GROWERS 

C'EST LA VIE B'witched (Epie) 3 LIONS '98 Baddiel & Skinner & Lightning Seeds (Glow Worm/Epic) THE BOY IS MINE Brandy & Monica (WEA International) HORNY Mousse T Vs Hot 'n' Juicy (AM:PM/A&M) LOST IN SPACE Lighthouse Family (Wild Card/Polydor) LOOKING FOR LOVE Karen Ramirez (Manifesto/Mercury) LIFE Des'ree (Dusted Sound/Sony S2) VIN-DA-LOO Fat Les (Turtleneck/Telstar) COME BACK TO WHAT YOU KNOW Embrace (Hut) SAVE TONIGHT Eagle Eye Cherry (Polydor) 

TOP 10 MOST ADDEO 

THE BOY IS MINE Branilv & Monica (Atlantic) SAVE TONIGHT Eagle Eye Cherry (Polydor) LOST IN SPACE Lighthouse Family (Wild Card/Polydor) LOOKING FOR LOVE Karen Ramiraz (Manifesto/Mercury) 
GOTTHE FEELIN' 5 (RCA) LONDON RAIN Healher Nova IV2I ROCKAFELLER SKANK Fatboy Slim (Skint) 

FM; Power FM; The Puise; 0103 FM; QFM; Radio City 
Dragon; Red Rose 
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oakiequitseastwest After mi , spéculation, Paul Oakenfold has ï announced the departure ol his Perleclo label from Easl West Records. A statement from Perfecto says, "We can confirm that Paul Oakenlold | and his company Perlecto are parting company with East West Records. Paul is currently on a 16-date tour of the US and is 1 unavailable for comment." Perfecto joined East West in 1994, having previously heen with BIVIG. Oakenfold enjoyed a hit almost immediately with 'Reach Up | (Papa's Got A Brand New Pigbag)' by Perfecto Allstars, which reached j number six in January 1995. Recently hits have heen harder to corne by, and Oakenfold has concentrated on developing album acls - he ! currently has four acts with albums ready to release. ' Oakenfold is rumoured to be considering deals, with up to five i labels interested. Insiders say Universal and Virgin are among the 
East West was unavailable lor comment at the time of going to press. 

inside: 
[2] SEVEN DAYS IN DANCE: DEEP DISH reveal what j caught their attention this week 

majors battle 
to release 

nike ad track i 
AM:PM's Simon Dunmore may have had a top three record last week with Mousse T's 'Horny' but he was fuming nonetheless. For AM:PM was scuppered in its plans to release a version of 'Mas Que Nada', the classic Brazilian track featured in the Nike football advert published by Peer Music, only to find that Peer has its own version by Echobeats coming out on WEA dance imprint Eternal. To further complicate matters, Virgin's VC Recordings has a version of 'Mas Que Nada' by Italian 

producers Dino Leni and Claudio Coccluto which it has sent to Peer Music for copyright clearance and there is a French drum & 
Rolando 808 which features on Sony France's compilation 'Trip Do Brazil'. In addition, Talkin' Loud is releasing one of the original Sixties versions of the song, by the Tamba Trio. Dunmore says AM:PM was planning to do a rei ' 

and withheld permission for the song to be used by AM;PM. When contacted by RM, Peer Music declined to 

Sixties version of the song, but when that proved difficult it decided to do a new version. "We didn't think it would be a problem," he says. "We didn't want publishing and it's a 

coming out on Eternal. Steve Allen, head of Eternal, expects its version will be a hit. "It's massive. It's Worldwide," he 
promo copies mailed out so far resulted in an entry in ffltfs Cool Cuts chart this 

many times be However, wt 
The AM:PM version, by "It's not really cricket," Renaldo's Revenge, thus looks says Dunmore. "You think set to be corne an instant they'd want the biggest and coilector's item. The 150 the best version to corne out. 

We got an excellent response 

Echobeats' 'Mas Que Nada' is scheduled for release on July 13. 
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légal disputé; 
with des'ree 

swiftly se 

. , ... Whertmany 
janetsettlesïïgjr;, 

Its Gomnhey- 
immediately noticed a similarity to Des'ree's 1992 (lit 'Feel So High'. Notleastamdng and her publishers Sony Music who irs. Last week an out-of-court UK sioger-songwriler granled 25%o^ the Dublishina for the trackrwlnoh was a «uildwideffitand - key track on Jackson's most recent LP 'The Velvet Rope'. A spokesperson for Des'ree (pictured below) gave the (ollowing statement about the settlement: "An action was launched last year by Sony Publishing on behalf of Des'ree after the Janet Jackson single 'Got Till It's Gone' was found to bear close similarities to Des'ree's 1992 hit 'Feel So High'. Des'ree's représentatives argued that the similarities were too close to be coincidental and therefore release of 'Got Till It's Gone' constituted an infringement of lier publishing rights. It is understood that Janet Jackson ' J the songs resembled each other in a way that  coincidental and that this could be seen as copyright infringement. Therefore by agreement 25% of the publishing of Got Till It's Gone has been allocated to Desr'ee, And henceforlh Des'ree will be named as contributing writer on the track on 'The Velvet Rope'." This doesn't leave much for Janet and her producers Jam & Lewis, half the publishing having already been given to Joni Mitclimnji llie ubté"of a sample from her track'Big 1 

Yellow Isxi. Des'ree, meanwhile, releases a new single, 'Life', today (June 8) and herthird LP 'Supernatural' on June 29. Des'ree is also said to be investigating two 
which she says resemble her work. 

[7 DAYS IN DANCÈl 
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"Sunday: DJed at the member2a
d weS'to plly to in^whileZ' at the I packed crowd. The toghestcrov ^ pMcr t0 0ljrtunes. | end of the night we had lllemi ht be|lilld the wheels of steel Monday: Slept ail day baby. After a drtmken ^ ^ ^ nothing can top an all-day ^ ^coming single. We told him we couldn't stay more crib to collaborate on a remix fo h upcoming sing ^ a NERV0US WRECK a|1 night than two hours because we we the entjre time m knew we were g0ing t0 stay to long trymg to make us stay ° 9 . ' m.]ch i- a |0ng time. It was fun. Wednesday: Did a finish the project. ba J a a

9
ay dad a "ongand annoying day at the lot of press. Enough out ^ whi|e • had a «onderfu| time ' PQjng more press! Friday. We missed ourflightto 

Finallv sorted a flight out. arrived late, went straight to a radio station to do an interview, had dtoer a^d went over to ' V ' p 
t0 ^ f"'KdS ^ day altogether, including the club. Saturday: Final day m Eu™P®p pR

0^K7N! pRESSr journalists waiting in the lobby of the hôtel to interview us. More FREAK1N f HESS! 
IThe top 10 tracks flying out of Upbeat this week ar 'SIUNT INTRODUCTION' Moodymann (Planet E); 

Underground) • VIBES FROM THE DARK SIDE' Alex i (Glasgow Underground) • 'AIR' Albion (Plati SESSION' Long (Additive) • 'EXPANSIONS' Sc< 
m 

rhythmic.greenock 
2 Hamilton Gale, Greenock PA151JW, tel/fax: 01475 892736 Rhythmic slarted life 15 years ayo as a markel stall, and has gradually moved into dance from ils indie roots. The only shop in 

Greenock selling vinyl, local DJs flock to Rhythmic lor ils sélection o( house and trance, including culs on local labels Glasgow Underground and Soma, ail procured by dance buyer Ed McGill. 
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