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; raise summer 
by Robert Ashton The value of singles shipments jumped by almost 10 percentage points more than volume in the second quarter, providing further evidence of the impact of big sin- gles' extended chart life. Meanwhile the volume of albums shipped jumped 9.2% in the period, although their value rose by a more meagre 5.6%. Overall the total value of the UK market rose by a healthy 6.6%, oasting further doubt on those who suggest the business is dying on its feet. In the three months from April to June, the value of singles ship- ments rose by 13.1% to f29.7m 

while the number of units shipped increased by just 3.6%, according to BRI trade delivery figures 
Most the différence to popular singles spending longer in the charts, although an increase in the aver- age price of ail four singles for- mats may have had some bear- ing. "There is more pop and crossover around whioh is staying for longer periods," says Andrew Powell. HMV singles buyer. Ifs Like That by Run DMC vs Jason Nevins, the best-selling single of the quarter, illustrâtes the effect of singles with staying power. It was priced at £1.99 on CD during 

IKiWlIIIIISh! IIUMfim 'llil!!! lli.Wi1!lilillM:W;l 
Singles units 1996 18.1m £28.6m 18.1m £26.3m 18.7m +3.6 £29.7m +13.1 Albums units Albums value 40.2m £180.0m 35.9m £165.6m 39.2m +9.2 £174.9m +5.6 TOTAL VALUE £208.6m £191.9m £204.6m +6.6 

at number one, rising to 
d beyond. Jon Sharp, mterna- 

1m copies in the UK. Virgin Records général manager 
a higher price point by some labels 

Both Hutton and London Ml Laurie Cokell, whose label's Hos Does It Feel was one of four foo' ball-related singles which betweei sin- them sold more than 1m copies i 

June alone, point to the nu retail campaigns as the reason behind the 5.6% increase in albums value, despite a 9.2% rise in units compared with the previ- 
Although some observers sug- gest this has helped labels and retailers through a quiet summer period that could have been worse than usual because of the World Cup, others suggest it could have négative side-effects. Adrian Rondeau at Essex-based retailers Adrians believes record companles could be storing up future trouble because, although campaigns will increase ship-out figures in the short term, they could klll future catalogue sales. 

China Records has struck an innovatlve profit-sharlng partnership with Zomha to enable it to mount the flrst TV advertising campaign in its 14- year hlstory. The label has negotlated a 50:50 profit split on The Levellers' best of album One Way Of Life - due for release on October 26 - in exchange for Zomba providing a minimum of £300,000 worth of TV exposure to launch the Brighton band's greatest hits collection. China chairman Derek Green says with U Top 40 singles there Is enormous potential for the album, timed to coïncide with the group's lOth annivetsary. Green says he eut the deal with 
have the resource such a campaign alone. 

Industry to face weekly grilling by BBC 

show that will aim to encourage heated debate about the music industry from studio guests and will also feature live bands, news, chart reports and Interviews. It is one of a number of music pro- grammes planned for BBC Choice, 
id terrestrial digital networks. 

show - to be hosted by utumn Radio One's Kevin Greening and e over produced by BBC Music Entertain- stry - ment - will go out on Sundays at llpm with two half-hour repeats le-hour during the week. BBC Choice Is also planning live coverage of music events, includ- ing Glastonbury, while BBC Scotland is producing a half-hour daily show for Choice called The Beat Room. Next year MTV will launch three new music channels on BSkyB's digital network while The Box will be launching Magic, a rival to MTV's VH1. 

Staff axe faits again af Création 
Creatior i Records is reducing mbers by nearly a third in an attempt to contain overheads during a sales slump. The label, founded by Alan McGee in 1983, de the staff members rationalisation beyond 

shortly, and another two are being switched to work with Paul Gallagher at nascent publishing wing Création Songs. The job losses are believed to include backroom staff rather than those in A&R and marketing. 

McGee: more cuts Earlier this year Création eut six jobs and in recent months the label - which is 49% owned by Sony Music and achieved sales of £50m last year - has scored few successes. Primai Scream's Vanishing 

Teenage Fandub failed to achieve silver status. Currently Création has a i of around 15 acts and its re schedule includes the fortheom- ing Liverpool Dockers compila tion, as well as new albums b; Bob' Mould, the Boo Radleys an< 3 Colours Red. More interest wil be stirred by the Oasis B-sides 
spokesman Andy Saunders déniés the company is being slimmed down in prépara- tion for a sale of the rer stake to Sony. "Nothing or further from the truth," he 
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DreamWorks Is forglng an unpreeedented partnership between the genres of country, R&B, pop and gospel muslc with top recordlng artlsts lending thelr talents to three albums for Its forthcomlng Prince Of Egypt animated film. Two insplred-by albums and a separate OST are understood 
November. One of the former Unes up country artlsts Includlng Vlnce Glll, Wynonna, Randy Travls and Cllnt Black whlle the other includes Boyz II Men, Klrk Franklin, Jars Of Clay and DC Talk. Meanwhlle high-level US discussions were contlnulng at press time between DreamWorks, Arlsta and Columbla over release plans for the soundtrack's first single. The track, performed by Whitney Houston and Mariah Carey, 1s understood to be tltled When You Belleve. It wll! also feature on greatest hits albums by both 

Des'ree'sYou Gotta Be 
licensed for US steel ad 
S2's Des'ree has licensed her 1994 Top 20 hit You Gotta Be for use in a US advertlslng campaign In a deal thought to be worth S5m (£3.1m).  * —StreTTÂMiance, a grouping of more than 100 North American steel companles, is using the track in a SlOOm ad campaign. The deal follows a string of llcenslng successes for the artlst. You Gotta Be has also been used by American Express, Sky News, VH1 and MTV In various promo- tions, while last week BBC News 24 began using Des'ree's outrent single Life as Its theme tune. 

Tower déniés internet store 

will nffect High Street chain 
by Tracey Snell Tower Records last week shrugged off suggestions that online retailing will cannibalise its High Street busi- ness as it unveiled the European end of what it claims is the world's 

The European si a catalogue 
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600,000 m. operational from November. Initially it will concentrate on selling CD sin- gles and albums, but will later 
including videos and books. Heading the European online opér- ation is Eoin McGIoughlin, who pre- viousiy developed Tower's US site. The product range compares with a current catalogue of around 250,000 music titles offered by Tower's US internet store, to which the European site will be linked irt the future, and 200,000 titles stocked by the retailer's flagship UK shop in Piccadiily, London. The scale of the site is the resuit 

MuslcNet.net is to open a London office and is looking for a local managing director to help expand Its business in Europe. "We have big plans for the UK," says MusicNet.net US and UK président Charlie Gllreath. Jimmv Devlin. the former Polydor UK managing director who is currently a director of Roadrunner Records, has been working as a consultant for MusicNet.net slnce March. Pictured right are (from left) Devlin, Eoin McGIoughlin (Tower Online Services) and Tower Europe md Andy Lown. 
of a tie-up between Tower and MiisioNet.net. a US-based fulfil- ment opération whose huge online database spans musio, books and other related products and which 150 différent has secured distribution arrangr ments around the world. On recen ing an order, MusicNet.net wi check whether Tower already samples and stocks the title; if it does not, it will publications. 

Tower Europe managing director Andy Lown says the store will draw on Tower's 40 years of retailing experience. "l belleve we're going to do significantly well on the inter- net," he says. Rather than stealing custom from its High Street shops, Tower expects the site to generate incré- mental business since it will now have a presence with the estimated 130m internet users worldwide. "Buying online is a totally différent shopping experience [to the High Street)," says Tower's marketing director Elspeth Thomson. Tower is keeping several key élé- ments of the site under wraps until 
of handling 

offer a ohoice of five différent languages (Engiish, French, Span- ish. Italian and German), audio from Tower 

pricing. However, it is unlikely to magazine in a 

n e w s f / / e 
RHYIHH REPUBLIC WOUND UP Rhythm Republic has been closed down with the loss of four of its five staff. The London-based plugging company, set up by Japanese-owned indie Avex four years ago, had handled club promotions for acts including the Spice Girls. Company head of press Lee Davies has been retained in a broader rôle, 
Panorama and Avex labels. 
BEGGARS CELEBRATES ANNiVERSARY Beggars Banquet is re-marketlng 21 of its classic albums, Including Music From The Jllted Génération by The Prodigy and Best Of Gary Numan, as part of its 21st anniversary célébrations. Full-prlce albums will be offered at mld-price and mld-price albums will be offered at a budget price durlng the campaign. 
PRS AWARDS |AIZ FUNDING The Performing Right Society has made its first awards to support British jazz in a joint initiative with the Musicians' Union and Jazz Services. The group made five grants of £2,000 last week to Brighton Jazz Club, Derby Jazz, Nottingham Jazz Consortium, Sheffield Jazz and Turnver Sims Concert Hall in Southampton. Six further awards of £500 were also made to clubs nationwide. 
VIRGIN RETAIl 10 BBOADCASIV98 Virgin Megastores Radio plans to broadcast from the V98 festival for the first time this year. Sets by The Verve, Catatonia, Robbie Williams and Texas, who are playing the August 22-23 event in Chelmsford and Leeds, will be broadcast live to megastores. 
BBC WORLDWIDE PROMOTES MARK Jeremy Mark has been promoted  f of Live & Kicking 

m responsibility for iw launches for BBC >g magazines, id video - targeted 

No immédiate flotation 
for Virgin retail division 

to seek a listing iui me icipn auu cinéma division by the end of 2001. However. Virgin Group com- munications director Will Whitehorn says it has no plans to go public for at least the next year. "There is an arrangement at présent but it may not necessarily apply later on," he says. The stance emerged last week as owner Richard Branson unveiled ests ... . yet another plan to go to the capital Virgin' markets, this time to alleviate the s^s 0perating profi 
£145m buyout of WH Smith's 75% £26m. stake in Virgin Our Price. Meanwhlle. Virgin In October the Virgin Group will confirmed that the issue a high-yield dollar bond to have cost £100m by raise £300m, a third of which will expected tn break . refinance the VOP acquisition. This year 2002. was funded by an expensive jectofase £100m bridging facility that the cise, which 
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obliges it 

totalled £750nr 
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Box bans Big Life clips 
after call-rigging claim 
TV music channel The Box removed three Big Life videos from its playllst last week after accus- ing the label of giving them unfalr help. The muslc video channel elec- tronically monitors ail phone calls requestlng videos to check for 
tlcular numbers, geographical régions or at particular times. it took action after noticing what it thought was a suspect trend. Box chlef executive Vlnce Monsey refused to confirm the label's identity or the tracks affected, but the company's latest factsheet mailout says, "We>e 
videos are 'helped' by over-excited managers, family members, friends and even a few record company employées." It is not known how long the boycott will run. Big Life head of A&R Tim Party says the label was told of the ban but dismisses any suggestion of cheating. He adds that Gala's new single Corne Into My Life, released last week, Is likely to be affected by the ban. 

m 



WIWCOMME/Vr 
MCKUPORSHUTUP Alan McGee's projection that record companies will go bust in 10 years looks likely to corne back to haunt him. With Création laying off of a thirc of its workforce last week, the timescale for bis Company could be shorter than 2008. The superficial reason seems basic: post-Oasis over-expansion compounded by a lack of hits, though some suspect McGee has simply lost interest in the record business. Life can be tough for indies once they grow beyond a certain size. Lack of catalogue means relying on hits, but ensuring consistent hits means not only sharp A&R but also a strong backroom team and, increasingly, heavy marketing spends. But despite the tough trading conditions many companies face, the outlook is not ail doom and 4 

gloom - and particularly not in the independent s( Look at Beggars Banquet, which celebrates its 21st anniversary this week. As the label has conslstently demonstrated - from Gary Numan to the Go-Betweens, from the Charlatans and the Cuit to dance pioneers Marrs and the Prodigy - success is about combîning a unique musical vision with a strong business sense. And it Is about following your instincts. Who would have predicted a journey which began with the Lurkers' Shadow would lead to the Prodigy (not to mention new XL hopes Stroke and Badly Drawn Boy)? Indie success also lies in flexibility and devising imaginative solutions to problems. This is what China and Zomba have done with their profit-sharing scheme for The Levellers' greatest hits - an example of indie spirit at its best. Rather than predict doom, like the most prominent member of the indie community has done, the winners in the sector will succeed by concentrating on what they do best - applying to business the same imagination as they apply to music. Ajax Scott 

NEVER MIND THE BALEARICS l'd love to copyright the word Ibiza. l've never seen so many albums supposedly containing the big tunes from the clubs on the island. Some of these so-called monster records haven't even been big in Blackpool, never mind the Balearics. And it's not only the Ibiza compilations. Most dance albums are guilty of containing six or seven big records and then padding out the rest with trendy club cuts which no one wanted when they were released as singles. Now I hear that the 18-30 holiday Company (18-30 being the âge, not IQ) is planning, through its Sundance offshoot, a September release for its own compilation which will feature the big tunes people have been dancing to during their holidays, not just In Ibiza but in ail the big resorts. Judging by the state of people featured in fly-on-the-wall TV documentaries such as ibiza Uncovered, it's doubtful whether revellers will recall what they heard by the summer's end. Then again, judging by press reports, not everyone who went to Ibizia as part of Radio One's much publicised live broadcast team would remember much either. What an outrageous waste of money - lueky DJs partying ail night at our expense. 
Talklng of dance music, Virgin may be miffed it has only got the CD and cassette rights to the expensive-to-acquire-but- wonderfui-nevertheless Music Sounds Better With You, by Stardust. The French record company, Roulé, retained the 12- Inch rights and this slab of single-sided vinyl has apparently already sold 60,000 import copies and could have been a Top 10 record on vinyl alone. There is a worrying rumour that the third-party rights are controlled from France, This is something which more small labels from Europe and the US will probably try to do in future due to restrictive practlces by some major labels which have licensed tracks for our territory. When this happens it car spell flnancial ruin for smaller dance labels which rely on compilation income to survive. Tilly Rutherford's column Is a Personal vl 

Palm clinches merger with Rykodisc 1 UJ 11 1 W   indenendent label's marketin. - 

association go iustry \ î back 30 years. mched In May by Records founder Blackwell after his acnmonlous split from PolyGram last year. Joe d of A&R at Rykodisc 

while Boyd believes It help 

Convention^" ftoyd^has^produced 
; by top-flight International 

e profile of Rykodisc the Uk. Founded In 1983 In Salem Massachusetts, by Don Rose and Arthur Mann, Rykodisc has a large catalogue business representlng artists such as Frank Zappa and Hlvls Costello. It also has the MGM soundlrack library. It opened European head- quarters in Acton, west London, In the early Nineties and employs 18 staff on its main label, which guitarist aC'rmUChreaaS|lvEMexcited to be aTthe McGarriglë'^lstërs and Candies acts lm reany exciieu iu uc ^|Vjn Youngblood non, sunsiaiarv working with such a great pioneer Cubante ^ ^ imprints Hann|ba| and 
RyakodîsScT l0O a'rtTsStPOnHSànniëaI wiM provl^ it with Loess to the and catalogue sa.es. 

Survey deals blow to 

the doom merchants 
by Robert Ashton The doom mer prophesise the music industry's demise have overplayed their hand, according to a survey which shows three UK sectors improved their performance last year. The UK Record Industry Annual Survey 1998 reveals increased operating profits in the sectors of manufacturing, retailing and distri- bution and export between 1995/96 and 1996/97. Retail ro rose steadily between j 1997. Although the profits for major and independent record labels fell, the study shows the combined operating profits of the 124 companies surveyed dipped only marginally from £216.5m in 1995/96 to £209.lm in 1996/97, well ahead of the £127m reported in 1993/94. The report's author Cliff Dane says the fall in trade deliveries in 1997 and the modest rise in retail sales between 1996 and 1997 has re-ignited the debate on the future of the business, encapsulated by the now infamous remarks of 

Distributors/Exporters 
Retailers Independent labels Major-linked labels 

£15.8m £59.1m (£12.9m) £118.5m £209.lm 
£51.8m (£4.2m) £132.lm £216.5m 

Création président Alan McGee about labels dying within a decade. Although Dane offers some évi- dence to back the pessimists' view, such as the liquidation of Dino Ent- 
of The Total Record Company in May this year, he says the most recent financial figures (companies submit- ted accounts between June 1996 and December 1997) prove the industry is holding up well. "There is no evidence yet of a signifîcant down- turn," says Dane. However, he 
appear when the time-delay in labels' reported accounts catches up. The 60 independent labels 

surveyed losses to £12.9m, but this was largely due Carlton Non Music's £4.1m. Overall operating profits at the 24 major-linked labels surveyed fell from £132.1m in 1995/96 to £118.5m in 1996/97. Roger Trust, head of A&R at Beggars Banquet, whose holding group was one of the better performers with an operating profit of £1.3m in 1996/97, suggests robiems e they h; in the se 

Boys LP to spread 
country message 
versial countryside single is plan- ning an album to push the new rad- icaiised message from the sticks. Cheltenham-based band Boys, whose pro-hunting, shooting and fishing single Guardians Of The Land was expected to enter the Top 40 yesterday (Sunday), is releasing Anthems Of The Countryside in November. It is expected to feature George Bowyer and William MoClintock-Bunbury, who sing on the single, and folk group The Pedigrees. Matthew Rymer, who produced Guardians, s 

wiu oe an opportunity ti the message. It will appropriate message 

Two Virgin Radio DJs départ as 
station focuses on more music 
The departure of two Virgin Radio DJs, confirmed last week, has been llnked to a reported format change at the station. Drive-tlme DJ Robin Banks, who Joined the station In 1996 before the arrivai of Chris Evans, was told to leave on August 10. His departure came less than a week after Ray Cokes, a former MTV présenter who joined Virgin just three months ago, quit his evening show. 
but"refiuse0nfi'mS ^ depa,tures 
However, one source at the station implies the outspoken DJs no longer fitted in with the station's profile. "The station is gettlng 
ThCt- P'aïlng more music- That s the way you build your 
l'hir'i6 ÏÛ1"3'" he says-He adds that further changes to the présenter line-up are unllkely. The latest Rajar figures show 

Virgln's reach rose 0.9% in I second quarter of this year 4.2m, compared with 3.6m for 1 i same period last year. i Until replacements for Bar and Cokes are found, in-hoi ' Virgin DJs are standing in. 
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Inkies slump as specialisls 

boasl gains in circulation 

KHMÏIMIH 

ABC figures months of this year. Rgures show that Emap's niche title Kerrang! has outstripped IPC's Melody Mater for the first time, while sales of sister IPC title NME plummeted by 13.5% year on year to just above 92,000 copies. Meanwhile, the strength of the UK pop scene is reflected in the perfor- mance of BBC Worldwide's Top Of 

ing the Spice Girls last year. 

In The City Is hosting a set from Marc Bolan's 
month's conférence. Bolan's unsigned outfit Rolan Bolan And The Brothers Bounce (right) are being Invited to play by the US rights society BMI at its BMI Brunch event at the Discoteque Royale on September 13. 

41,600 Llve & Kicklng 281,889 Melody Maker 40,017 Métal Hammer 39,064 Minlstry 71,168 Mixmag 81,008 Mojo 75,084 • Muzik 42,034 NME 92,367 Q 203,865 Select 74,525 Smash Hits 383,191 TOTP 436,487 Uncut 36,067 

genre. "This is a really exciting time for pop, as Boyzone proved by their recent first week sales," he says. "We are reaping the benefits of pay- ing attention to détail, ensuring that every cover is right on the money." Other pop publications also bene- fited: TOTP stablemate Live & 

McLeish: 'reaping benefits' 
Attic Futura's TV Hits rose 3%. However, Emap's Smash Hits fell 0.1% to 383,191. Specialist magazines generally fared well. While both the Ministry Of Sound's newly launched spin-off Ministry and IPC's established Muzik made inroads in the dance of Emap's 

BMI e> Natalle Hicks says Bolan junior's sound is far from glam: "His music is funky 
she says. The ITC live programme is being fur- ther bolstered by US rap group Cypress Hill, Goal and Six Pac - both managed by former Take That manager Nlgel Martin-Smith - and 

Majors meet to discuss 
digital music distribution 

electronically. Computer giant IBM last week confîrmed that it is developing a "secure" digital distribution System codenamed the Madison Project. It says it has been holding secret negotiations with Sony and Warner to begin trials. The two majors declined to comment. IBM says its Madison Project technology will be compatible with a number of existing audio compression Systems but déclinés to say if or when it would become commercially avallable. Record companles met with IBM two weeks ago to discuss digital music distribution, accordlng to one source. "At the moment, it Is not safe. The technology 1s hackable," says the source. 
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M/xmaglwhich fell 6.7% to 81,008), Emap's Kerrang! rose nearly 3% to 41,600 and Dennis Publishing's Métal Hammer jumped 9% to 39,064. "This is our seventh con- sécutive ABC rise," says editor Robyn Doreian. "It just goes to show that specialist titles can do well by sticking to what they know. " Emap's 'grey' magazine Mojo con- tinues its upward trend with a jump of nearly 15% to more than 75,000. "While the contemporary music scene is in the doldrums because of the lack of realiy major releases, people are fillingthe vacuum with a growing interest in back catalogue," says 'Mojo editor Mat Snow. Nevertheless, sister title Q again proved to be the biggest selling monthly magazine with an 8.5% leap to more than 203,865 copies, but Select continued to slide despite a redesign and marketing push with a fall of 5% to around 74,525. IPC's 1997 launch Uncut, which competes with Mojo, scored a 7.7% rise on the last half of 1997 to 36,067. 
Simple Minds man 
gives rap new label 
Simple Minds drummer Mel Gaynor is looking to exploit what he perceives as a gap in the UK market for rap by establlshing a label dedicated to the music. Gaynor Is currently negotiating with majors for financial backing and distribution for Ruff Cut Recording, hoping to build up the label so it can export rap back to 
of research ai e the U 
has an outpost here," he says. 
his UK compétition by signing US rapper Tim Dog, a member of pioneering east coast rap crew Ultramagnetic MCs. He adds that his Simple Minds job provides hlm with an inside trac' Ruff Cut. 

Music boosts Seogram profits 
Boosted by the 20m-plus global sales of Aqua, Universal Music contributed a 30% rise in divisional ■iliimMilIfi 

overall trend. While film and leisure's income both rose 35%, music sales in the year to June rose from $1.50bn t£938m) to $1.52bn (£950m), with pre-tax earnings increasing from $72m (£45m) to $90m (£56m). In the fourthquarter music sales rose from $323nn (£202m) to $377m (£236m) and pre-tax earnings from $10m (£6.3m) to $13m (£8.1m). 

Universal Music's have emanated from the US, although the biggest, Aqua's Aquarium which has now sold 560,000 copies in the UK, is of Scandlnavian origin. UK sales of country/swing act The Mavprir.ks' Trampoline have sumassed those In their native US with a total of 315,000. Beck's groundbreaklng Oâelay has achieved UK sales of 320,000, No Doubt's Tragic Kingdom has scored 495,000 while new British artist Billie Myers, who is A&R'd out of the US, has sold 70,000 copies of her album Growing Pains In this country. 

tly expected 

news file MAHSUH SHAPPED UP ON THE MET Tickets for Mansun's forthcom- ing mini-tour of Virgin stores were snapped up In record time last Wednesday (August 12). Ail 1,000 tickets to the shows, held in conjunction with NME, had gone by Ipm, just an hour after they became avallable on NMEs website. A Virgin Retail spokeswoman says, "It's defl- nitely been the quickest sell- 
V2 PUBLISHING SIGHS ROSES MAH Former Stone Roses drummer Robbie Jay Maddix is signing a long-term deal with V2 Publishing prior to supporting his former band colleague lan Brown on an upcoming UK tour 
Feme Daniels says Maddix, who played on the Manchester 
ing a new rock project called Black Rose. 
SOUND REPUBLIC APPOINTS BOOKER Sound Republlc, the proposed 800-capacity live music venue in Leicester Square's former Swiss Centre, is appointing Its first booking agent in prépara- tion for Its October opening. Former McKenzIe Group group events manager Neil O'Btien, who has been responsible for booking acts at the Brixton Academy and Shepherd's Bush Empire, says he plans to pro- gramme an eclectic mix of artists in the new Robert Earl- and MTV-backed venture. 
LEESE QUITS THE FOR FORESIGHT THE marketing manager Nick Leese is leaving the company to join marketing agency Foresight 
distributor does not plan to replace Leese directly but will create two new rôles to cover his former responsibilities. Dave Murray will become trade marketing executive of video games while a similar rôle is being created in music. 
RI SOUND CITY AIDS LOCAL TALENT Radio One Sound City has selected 110 local bands from a record 386 tapes submitted to play at this yêar's fringe event. Sponsored by Virgin Megastores, the event will run at five venues during October 24-31. Sound City coordinator îhaw says acts not selected for the officiai fringe 
mote gigs on an unofficial fringe. A website is being set up at www.soundclty98.co.uk 
SPICE GIRLS GO PLATINUM 

r., Spice Girls'Vjiig^oreyer u i was certif'ecl Pjabnurri — last week, while " Stardust's 
and Exchange Comm- ission on its $10.4bn (£6.5bn) bid for PolyGram. It will then seek clearance from the European Commission. Last week a délégation of senior 

London for a sériés of meetings to investigate options for the merger. In the absence of formai or informai confirmation of further executive appointments at the merged music company, recent weeks have wit- nessed mounting spéculation about who will occupy key rôles m the combined entity in both the US and 

pjcked up a-sUver award. On albums, Skunk Anarlsie took a platinum dise with Paranoid & Sunburnt. Gold awards went to the compilations Club Hits 98 and The Box Hits 98 Vol 2, 
Brandy for her album Never Say Never and for the compilation Totally Wicked.  

dotmuslc 
hUp://www,dotmusic.com 



Blg promo spenders (from left): Jamlroqual' 
After more than 12 years on UK TV, the Chart Show will appear for the iast time on Saturday (August 22), bringing to an end what has become something of a Saturday morning institution. The brainchild of producer Keith Macmillan and his company Video Visuals, the Chart Show was first transmitted on Channei Four on April 11,1986. it is being replaced by an ambitious three-hour Saturday morning extravaganza SMTV:// Live, presented by Ant & Dec and produced by Rie Blaxill, the man credited with rejuvenating Top Of The Pops. The end of the Chart Show spells the îe of the only dedicated sf 

disappearance t rôle of music videos, often the most costly item of any single's marketing budget. Most video budgets in the UK have been 
'Any situation where music 

drops from the TV landscape 
is a bad Ihing' 

- Tony McGuinness, WEA 

)e Paris; and Placebo's Pure Morning 

ce the re on a tight rein s early Nineties, but there t loosening of the purse ! ' with the average budget _ _ . £30,000 to £40,000 and a relative splurge of six-figure productions for more established artists - often with an unspecified amount of funds coming from the US. However, in recent months, producers report that business has again slowed. Ail the same, industry estimâtes suggest that UK record companies spend upwards of £15m a year on promo videos. "It's a bloody expensive investment,' says Rob Stringer, managing director of Epie Records, whose artists include B*witched and Manie Street Preachers. "If you make four videos for an album it works out more expensive than making the record itself." Whatever disputes the Chart Show may have had with record companies over the years on issues such as performance royalty payments, there is no doubting its importance. In particular it has been a key 

Deeper Underground; uano ti s udrnavai i/c rana, a.  -   ! * 

THE FINAL DUT 

...LIFE AFTER THE CHART SHOW 
As the axe finally falls on the Chart Show, David Knight examines the impact of its demise 

B*WITCHED UNDERUNE THE POWER OF THE PROMO 
Music channels like MTV and The Box have been notable in programmlng videos in- creasingly early compared with the Chart Show, Inevitably tended t videos no more than a two before release. And this in turn has had an Impact on how video can help break acts. Epie UK managing director Rob Stringer says the situation has changed during the past two years. "We are more 

date. My rule for new 

An example is B'witched's C'est La Vie. The promo, 

dlrected by Alison Murray - a relatlvely inexperienced promo director, but renowned for choreographing and directing modem dance films - was budgeted at around £60,000 and made well ahead of the single's release date to build a pre-release buzz. According to 

outlet for reaching an audience of mi than 1m people at each sitting on the busiest shopping day of the week. "The Chart Show will be sorely missed. Any situation where music drops from the TV landscape is a bad thing. Dur promotions department were devastated," says Tony McGuinness, marketing director at WEA. Now with the axe falling, senior producer Philip Davey says, "We have several other projects bubbling under. But I suspect this will have a significant effect on the number of videos made in this country." However, others suggest the impact will not be as great as it would have been five years ago. Where once it was the only outlet for screening videos - and could almost singlehandedly help justify the cost of a clip - the situation has changed. Now there are 
networks, including the dedicated UK 

version of MTV, VH-1, The Box and Carlton TV's Videotech. 'There are opportunities to have videos on the air ail the time. Sad though it is, I think [the Chart Show's disappearance; 
videos," McGuinness says. Carole Burton-Falrbrother 

GDSSiP 

As seen on: 
Rapture TV, Trouble Channei, Fox Kids, 

The Basement and to be seen on many more 

1MC{GR1LC001) . EURO ANTHEM BY THE SLEAZESISTERS A/. PUREGOSSIP.COM 

w is not going t différence to how many videos we m and how much we spend on them." One of the reasons is thf ' ' perspective - probably the reason music video came into being in the first place. As Mark Crossingham, UK général manager of interscope/Universal points out, "There are more outlets for video now. You have ZTV ail over Scandinavia, TMF in Holland, Viva in Germany and MTV in America of course." The policy of making videos that are appropriate as international marketing and promotional tools has paid dividends for Virgin (Spice Girls and The Verve) and Parlophone (Radiohead, Supergrass and Blur), while other labels have followed suit during the past two years. But there are also trends that reflect the growing importance of MTV UK and The Box 
tm 

before release," he says, "in fact video happened before radio. Undoubtedly the succcss of the video stlmulated radio." C'est La Vie went on to become a number one single and the thlrd biggest seller of the year so far. Meanwhlle, Alison Murray has shot the video for B*witched's follow-up, Roller- Even though the record Is not due for release until September 23, it will be shortly released to TV. 
relative to the Chart Show. One is the increasingly common policy of making promos for priority acts way up-front instead of waiting to see what response a single gets and rushing to complété a video for the week of release. Recent examples include B*witched (see box above), Dario G, Cleopatra, Ail Saints and Biliie. WEA's McGuinness says, "After the suoeess of Sunchyme, MTV committed very early to Dario G's Carnaval De Paris." Meanwhile, some larger labels are choosing to spend less on videos for new artists - typically £10,000-£20,000 - and more (ETO.OOO-plus) for bigger acts. "That forty grand middle range has never worked," says one commissioner, "Videos have to be justified by sales." Some promo producers also note that the Chart Show has lost the clout it once had. Adam Dunlop, executive producer at Oil Factory, says the programme is no longer the must-watch it once was. "In the past year people would much rather go for repeated viewings on MTV than a Chart Show exclusive," he says. However, in one way at least, the imminent demise of the Chart Show has already had an effect; "We are no longer saying: 'Will it get on the Chart Show?'," says McGuinness. 

Island Mercury RCA/BMG East West 
S EMI (and Chrysalls) 10 WEA Source PROMO 
most videos (Jan 15-July28 '98) 

Jamlroqual - Deeper Underground £750,000 Spice Girls - Stop £290,000 Ail Saints - Under The Bridge/Lady Matmalade £280,000 Pulp - This Is Hardcore £170,000 Dario G - Sunmachine £150,000 Lighthouse Family - Lost in Space £150,000 Placebo - Pure Morning £140,000 Toti Amos - Spatk £140,000 Massive Attack - Teardrop £124,000 Leasing videos for international acts are often iointlv funded by UK -""S labels •E: PROMO estimâtes based on Industry sources 
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SUGGS'S BACK! 

NEW SINGLE 

I AIN/T 

OUT 24 AUGUST 
TAKEN FROM THE 

FORTHCOMING ALBUM 
THE THREE PYRAMIDS CLUB' 

PROMOTION; 
HIGHLIGHTS INCLUDE 

THE NATIONAL LOTTERY ON TOUR 
BBC1 22 AUGUST, 

RADIO ONE PLAYLIST, 
VIRGIN RADIO PLAYLIST , 

VIRGIN RADIO BREAKFAST SHOW ■RECORD OF THE WEEK', 
PRESS: 

MAJOR FEATURES IN 
Q, TELEGRAPH, 

EVEN1NG STANDARD, 
TIME OUT, LOADED, 

ES MAGAZINE, EXPRESS, 
INDEPENDENT ON SUNDAY, 

MOJO, SUN, NME, GUARDIAN 
MARKETING; 
PR1NT ADS; 

THE SUN, LOADED, TIME OUT 
RADIO ADS: 

CAPITAL, VIRGIN 
OTHER ADS: 

NATIONAL POSTER CAMPAIGN, 
DATABASE MAIL OUT 

AS FEATURED IN THE FILM 
THE AVENGERS' 



BDG1QDB 
of the week m 

Cass Browne and Des Murphy have left the critics speechless. This second sïng - a rework of one of the...   original vinyl démos - drops an addlctive hook over a funky be and a lunging bass to conjure up a summery blast of a tune. With backing from the style press and radio (including an Evening Session last week), this slinky, laidback outing is certain to chart higher than the much-undervalued The Rock, which peaked at number 60 last month. Î3H 
SIH Hit r e v i e w s 

a ALL SAINTS: Bootie Call S (London LONCD415). | More R&B-flavoured than 
'finds 

Boy Rock by using a ska rhythm, but somehow iacks the latter's energy and freshness. It was a favourite of DJs such as Norman Cook on white label and now, signed to London's ffrr imprint, it should see some sucoess. 1313 -| PAUL VAN DYK: For An Angel (Déviant DVNT24CDS). A favourite . ... We|| 

looks set to give German DJ and producer Van Oyk the breakthrough he deserves. Remixed from a 1994 album track and boosted by Van Dyk's trademark swirlmg trance sound, ifs also been remixed by Bristol's Way Out West. Van Dyk's last two singles both went Top 75, and following a heavy remixing and DJing schedulein the lot higher. 133 

form. Written by Shaznay alongside producer K Gee, it's not their most poppy outing to date but is sure to keep up their record of top five singles. Radio airplay is growing, held back oniy by the lingering popularity of Under The Bridge/Lady Marmalade: Radio One has given Bootie Call an A-listing. 313 RED SNAPPER: The Sleepless (Warp WAP108CD). Powered by a loping, jazzy bassline, this downtempo singie also features rapping from drum & bass star MC Det. A remix by original rave pioneers Shut Up And Dance adds : ' vocal loop. A l along with Radio One < sales. 133 t SIX BY SEVEI MNT37CD1/2). This single from one of the . better guitar acts to emerge in the past 12 months is a typically vibrant noisy affair released at the beginning of a 23-date UK tour. Both CD singles feature différent recordings from Peel sessions. 133 HELEN LOVE; Long Live The UK Music Scene (Che Trading CHE82). The controversial act's amusing backlash effort has achieved daytime Radio One airplay for noveity value as well as an Xfm A-list and predictable Evening Session support. Curiously. the press hasn't taken to it - although it's frankly doubtful that, as the lyrics suggest, Chris Evans and Shed Seven 

:k of Dario G's début a driving piano- îd follow-up to their Id Cup hit, Carnaval De Paris. It features a sample from David Bowie's Memory Of A Free Festival and Bowie's producer. Tony Visconti, makes a guest appearance on recorder. It's on Radio One's B-list and looks set to repeat the chart-crashing success of its feelgood predecessors. 33 t=SB PAPER DOLLS: Gonna Make You Blush (MCA MCSTD40175). Already féted by the teen press and making appearances on children's télévision, this Nottingham girl trio are building a profile in their target it. Radio teir catchy early Eighties disco sound tnd quality production, the Paper Dolls have :cwritten a song with the necessary 
v/ith 

ts for ô t. 313 FIVE; Everybody Get Up! (RCA 74321613752). In the current musical 
someone sampled Joan Jett & The Blackhearts' I Love Rock'N'RoIl in a rap song, but Rve have by no means pulled off a bad job. It looks like they are on their way to another top five hit. 313 SUGGS: I Am (WEA WEA174CD). Britpop'î uncle here teams up with Black Grape 

the stage for Suggs' album The Three Pyramids Club., 313 ^ BILLY HENDRIX: Body Shine EP (Hooj Choons HOOJ65CD). Hooj Choons follows up its number 12 placing for Energy 52's Cafe Del Mar with this big-sounding Euro house track. if the sound is similar to its predecessor, thafs because it's the work of Sharam Jey, aka Three'N'One, who produced the most prominent mix of Energy 52. Body Shine has been a club favourite on import for some time, and is currently number two in the RM Club Chart, 133 l-iTWih.il ESTHERO; Heaven Sent (Columbia XPCD1028). It is no easy task to start a song with 
some classical 

ve of Portishead, Bjôrk 33 ratiHM.t STRAW: Weird Superman (WEA 169CD). The début single from these four Bristol lads formed from the ashes of Arista signing Please is a mémorable, rocky, hook- laden affair. Tongue-i vocals and psychedellc guitar make package, and airplay from Radio One ano Xfm could propel the band to the Top 40 success they deserve. 3 3 tsssss SPHINKLER: I Like You Just The Way I Am (Island 572380). This catchy pop R8 track by rapper/producer II vocalist Chardel ht humour and plenty of ra' 
id by Chardel's v 

THE STRIKE BOYS: Selected Funks (Wall Of Sound WALLCD018). Wall Of Sound shrug off the shackles of big beat for its first signing since the Propellerheads joined the label in 1996. Licensed from Germany's Nuax label, it's a heady mix of acid house and funk with a strong electro influence. Using elements of both Eighties and early 
into the next decade for the label. 133 PLACIDO DOMINGO: Por Amor (WEA 3984237942). Released on WEA rather than Warner Classics due to its crossover potential - see this week's Talent pages - Domingo. Newsweek's 'King Of Opéra', embarks upon another épisode of his career with 16 romantic songs celebrating the lOOth anniversary of M®xj|an comPoser 

QlflCKSPACE: Precious Falling (Kitty Kitty Choosyl3). Ever the dariings of the Quickspace's second album will hardly rattle the charts but will be received with delight by their many fans, ng mixes a fine blend of off- kilter expérimentation with catchy tunes, and songs such as Happy Song #2 (playlisted on GLR and Xfm) provide some poppy moments^The^band recently rei 
KENICKIE: Get In (EMI 4958512). SThis Sunderland band's follow- up to last year's frankly much-respected Top 1C 

th this Precious 

te Club 
problem as its two recent singles IV 

Fix You (which reached number 36 in June) and Stay In The Sun (which was due to go Top 40 on Sunday). That is, they ooze potential but are iet down by poor production. Kenickie will no doubt reach their potential in 1998. 313 rr.M.ii.'.il WHALE: Ail Disco Dance Must End In Broken Bones (Hut CDHut52). There's a more dubby feel to some of the tracks on this undeniably lively second album from the Swedish tr^But the quirky, 
for is always bi single scraping month, their chances of attracting audience on theii dubious. 133 « VARIOUS; Lock, Stock And Tw Barrels OST (Island CID8077). old and new material is interspersed with film dialogue à la Réservoir Dogs on this soundtrack to one of the - if not the - best British films of the year. Featuring acts from the Stone Roses, James Brown and Dusty Springfield to Robbie Williams, The Stooges and Lewis Taylor with Carleen Anderson, continuing positive reviews of t1^^ codW 
VARIOUS; Mixmag Présents The Takeover Bid (Mixmag Live MMLCD025). Mickey Finn and Aphrodite's Urban Takeover 
they hit the Top 40 with their jump-up interprétation of a Jungle Brothers track. They showcase their hip hop-influenced jungle style with flair on this double-CD mix with 25 tracks including an exclusive mix of The Prodigy's Funky Shit. 133 

Releases previously reviewed in Music Week now set for release on August 24 include; AALIYAH: Are You That Somebody (Atlantic) (reviewed in August 15 issue) • GOMEZ: Whippin' Piccadilly (Virgin) (August 15) 

Our scoring system Our scoring System gives two ratings: one for chart potential (in blue) and one for the MW verdict (in red). Ratings are from 3 (highest) to □ (lowest). 

Hear new releases f lTTCTit Audio clips from the releases marked with this icon can be heard on dotmusic at; www.dotmusic.com/reviews 

I forthcomlng album is | nothing but a great rock/pop song with an electrifying riff - the music is credited to Smashmg Pumpkins frontman Billy Corgan and Hole guitarist Eric Erlandson - and distinctly fiery lyrics by frontwoman Courtney 
has grasped the band's new-found overtly commercial direction. 33 LENNY KRAV1TZ: I Belong To You (Virgin VUSCD138). This second single from Kravitz's album Five is an upbeat, funky love song which is likely to have a strong appeal at radio with its feelgood atmosphère and smooth production. However, Kravitz's recent singles have performed oniy modestly in the charts - If You Can't Say No reached number 48 in May. 1313 <'i' ivs" EL MAGNIFICO: Tha New Style (ffrr/ Critical Mass 570275-2). Featuring vocals from ragga star Cheshire Cat, this big beat single follows in the path of Lionrock's Rude 

□□□□Cl 
of the week 
THE DIVINE COMEDY; Fin De Siècle 1 (Setanta SETCD057). The fourth full- ^ length album from Northern Ireland's Divine Comedy finds frontman Neii Hannon and arranger Jobi Talbot more assured and confident of their own talents than ever before - making Fin De Siècle | one of the standout album releases U of the season. A headlong rush into the next miilennium, the album is epic and baroque witheut once straying into pomposity. From the first single, Génération Sex (released on September 14) through the booming Sweden, Hannon's ear for layered sound marks him out as a latter-day Phil Spector. Miilennial angst is propped up by the use of a 30-piece choir on Here Cornes the Flood, and end-of- the-world imagery is rife throughout the 10 songs on this album. Even the sign-   " off tl,ne' Suh'ise, is a gloriously colourful and poetlc take on the troubles of Hannon's birthplace. With support from Radio One's Evening Session and Simon Mayo to Virgin Radio's Chris Evans (The Divine Comedy will also play live on TFI Friday shortly after the album's release), Fin De Siècle deserves to rocket to the top of the album charts and hang around for a considérable while. A modern-day masterpiece. 33 

- 

MUSIC WEEK 22 AUGUST 1998 



M. 

Vi' 

1 
i 

M. 

TINA COUSINS 

thank 

SASH 

STEP BY STEP 
X-IT RECORDS 

AND 
MULTIPLY RECORDS 

For further information contact: 
Fleming Connolly 0171 255 2553 

Helen Dann 0171 403 0007 



THE FASTEST RECORD TO BE ADDED AT 

U.S. RADIO THIS YEAR-NOW A TOP TEN HIT 

ACE of BASE 

CURRENTLY MASSIVE AT RADIO ACROSS EUROPE 

ALREADY BEING DEMANDED INSTORE ON IMPORT 

THIS YEAR'S SUMMER HOLIDAY RECORD 

NOW TO BE RUSH RELEASED IN THE U.K. 
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■d Griffiths' Bstreamlining approach to the label's British opérations looks fortunate for DeConstruction signings Republica, whose second album Speed Ballads is se" 1 
le UK ar IUS. ays the décision to group the on, Northwestside and Boilerhouse labels under the Arista umbrel allows far more focus on "those acts that we're keying in on". Among them are Republica - "they've made an incredible new album. They're right at the top of our priority llst," he adds. Griffiths has already established a centralised international opération for the new label grouping. "In my rôle a: VP central Europe, the territories me, and I make it very clear te what an important act Republica ; . that I have to make a European ^ meeting last week people are completely blown away. e have a British band that m break Worldwide, and 3 unfortunately there aren't many acts around like that at the moment." Speed Ballads (released October 5) lives up to such hype with tracks suoh as Faster Faster, Millennium and the new single From Rush Hour With Love (released September 14) - massive techno-pop tunes in the vein of their two 1997 hits Ready To Go and Drop Dead Gorgeous - as well as notable songwriting advances in the shape of Try Everything and Luxury Cage (the possible second single). Worked on by the core line-up of vocalist Saffron, guitarist Jonny Maie (who has worked with Stereolab and St Etienne) and programmer Tim Dorney, the album is a huge leap forward in songwriting terms from 

retained their dance influences and the big pop choruses, but the fact that three of the album's 10 tracks are ballads indicates the progress they have made as writers. "After you spend ail that time touring, you start to realise what your band is about, which in our case was pop," says Maie. Not that the album, which was finished er than originally planned, had of gestations. "After being two years and road mi ' go straight baok into tl while adjust to," says It did not help that conflicts arose with oi Andy Todd. He subsequently left in OctobÊ last year, just before the band embarked i a nine-month recording stint - but two months after writing had started. Ultimately Todd's departure, combined with the arrivai of Republica's first permanent drummer, Pete Riley, during la: year's US and UK tour dates, has corne ti be seen as a positive. "We were being bullied into making muslc the rest of us didn't want, so after Andy went we starter writing really good songs," says Saffron. "And Pete, who's such a good drummer, 

REPUBLICA 

really helped change The album's producer line-up has had the same bénéficiai effect. Their début album was self-produced, but this time Clive Langer and Alan Winstanley handled most of the honours, with lan Stanley coming in at the close and The Lightning Seeds" lan Broudie responsible for Luxury Cage. Saffron says, "We had the teohno side of things sussed, but we needed help to improve our songs structures, and to get the vocals up. Everyone involved helped 

though he brought m 

equally strong Drop Dead 

easiest make our stuff be The album certainly looks like fully repaying DeConstruction co-managing director Pete Hadfield's initial faith in Saffron as a star who now shows Richard   Ashcroft and Cerys Matthews a F  - ' 
Ë should sign her too, he told her to go away and get a ban together. On receipt of a démo, Hadfield signed the newly formed Republica on the 

okwas Ready To Go, 

potential. Hi 
1 DeConclubac 

'The band's terrifie live 
act will be the key to 
European success' - 

Pete Hadfield 
Modem Rock chart, the album sold 300,000 copies in the US Oust slightly more than in the UK). "We were still left with a very strong perception and image of the band," says Novik. "The band worked really hard, did several American tours, and have buiit a tremendous profile, which is a fantastic foundation for the new album." Right now, Hadfield says he is focusing on developing success in the US and UK, with the rest of Europe less pressing. "Most major European radio stations have less of a rock bias," he says. "We're hoping that the band's terrifie live act will be the key to 

went straight onto the Capital A3 playiist last week and was embraced by Atlantic 252, while the label is also confident it will be picked up by Radio One. In the US, the album release early next year will be helped by the fact that Ready To Go has been aired in a Mitsubishi Galant télévision advert since the end of July, which has led to a 150% increase in sales. There is little doubt that BMG and RCA have a potential Worldwide smash on the 
pragmatic. "Restructuring always affects bands, but proof is in the pudding," says. "We've built up good 
and abroad, and we hope wi can carry on working with them." If BMG wants the best out of the band, it had better pay attention to a star attraction. Martin Aston 
Artist: Republica Label: DeConstruction Project: single/album Songwriters: Saffron/Male/Dorney Studios: Metropolls, Westside, Whitfield Street, The Strong Room, Hoxton HQ (ail London) Publlsher: BMG/Momentum/Warner-Chappell Producer: Clive Langer & Alan Winstanley/ lan Broudie/lan Stanley Released: September 14/0ctober 5 
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johnson 
Acoustic guitar-based se 

and subtle-but-edgy settings from Sade keyboardist and Sweetback producer Andrew Haie are a long way from the crossover dance roster of Son/s 'modem alternative club culture" label Higher Ground. But striking oontrasts suit Johnson - their image, songs and sound buck a whole slew of trends - and Sony Music UK chalrman Paul Burger hears global potential. "Johnson's music just cannot be ignored," says Burger. "Ifs compelling, )le, emotional and exactly where 
re Tiger Baybom Noah ho writes and sings, and ex-Elite model and Miss Pears Rayne (Rtton) who writes, plays guitar and sings harmonies. After years dancing and boxing in Wales for a living, Noah decided that what mattered most was his songs, while after a teenage career modelling in Europe and Asia, Rayne almost simultaneously gave up  ive lifeof a 

(Johnson), w 

|by a 
reen anticipated. "1 ut ail of a i 

Trick Baby for some years until BMG Music Publishing's Andrew Jenkins signed the duo in early 1997. He quickly approached First Avenue's Oliver Smallman and Denis Ingoldsby, who committed to a recording deal on First Avenue Records in mid-1997. Within weeks Smallman decided to sign the duo to 

I, they worked then Heart came on board," he says. scene as Johnson will be touring between now and Christmas with a string quartet, flûte and percussion, "to let people see that this is a, band with honesty, purity and dignity", says Clark. Or as Burger says, "we're just putting one foot in front of the other, because ail 

a showease. Clark says he 

talvin 

n behind great songs". After completing recording of their début album Hard Mouth To Feed (released August 31) at Sarm West Smallman head-hunted Miles Keller from EMI International to manage the band at First Avenue in March 1998, and Higher Ground began a sériés of showeases in London, Amsterdam and Paris. Keller says Columbia has already committed to releases in the GSA, Bénélux, France, Australia and, most importantly, the US. In the UK, Spanner and Steve Morton are plugging radio and TV for Intermedia (the band have already played live-to-airs for Métro, Heart and City) while up-and-coming New York fashion photographer Carter Smith directed his first video using Seven and English Patient director of photography Darius Khondji (Madonna's Frozen) for Johnson's début single It Could Be (released today). Morton says MTV has been great. gettlng the duo in to play live and playing their video, ' 'than 

programmers". 

Songwriters; Noah/Rayne and v; Producer: Andrew Haie Studio: Sarm West Publisher: BMG Music Publishing, CC, Tee : Songs and Warner Chappell Music I Released: August 17/August 31 r | 

lhat artists of the calibre of the Chemical Brothers, Cari Hero have been ' i player, DJ and producer Talvin Singh will not surprise many industry players. The 28-year-old East Londoner, who has worked with artists such as Massive Attack, Bjôrk and Bim Sherman, as well as running the hip Asian Underground club night Anokha, was last week declared by iD magazine for its 18th birthday issue as destined to be one of the Top 18 most important créative people of the next 18 years, His début solo album, O.K., is released on Island on October 12, and A&R manager Ross Allen hopes it will spawn a raft of commercially successful dance remixes. Allen, himself a DJ on GLR and for whom this is his first Project at island to see light of day, says the remixes couid see the classically trained musician, who blends 
; drum & bass with traditional Indian music, cross over to a wider audience. "Talvin is a first-division artist and someone other artists respect, so ail the people we contacted were really up for doing it," he says. "We wanted people who were sympathetic to the music and understood where Talvin was coming from, people who j could retain the essence of the original." The first fruits of Singh and Allen's . choices for remixers - most of the album was recorded before Allen got involved and 

SINGH 
they then both sat down and came up with ideas - Is the single Traveller (released today. and an RM track of the week p4) with mixes from Talkin' loud's Mercury Prize 

The track Vikram And The Vampyre has been earmarked for the Underworld treatment, as well as original disco pioneer François Kevorkian, while 4AD's Washington outfit Thievery Corporation have confirmed their intention to remix the title track O.K. Singh, who is currently on a promotional tour around Europe, says, "I was only interested in using people who are sensitive -I h: et for 
chose. We're still waiting to hear whether everyone who wants to remix can do it." The album itself is the resuit of more than nine months' work and Singh's travels around India, New York and Japan to find the best musicians and singers. It features the talents of US producer and musician Bill Laswell, who played on two tracks, and Ryuichi Sakamoto playing electronic flûte on 
studios in East London to produce and mix the album with engineer Tris Norwell who has worked with Dave Stewart, Youssou N'Dour and specifically with Neneh Cherry on Man and David Holmes on Let's Get Killed. "The album is a unique fusion of cfassical Indian with an understanding of 

STEVE 

Most victims of a knife attack would think twice before writmg a love song in honour of their assailant but Impulsive Mexican composer Agustin Lara 
after he had been slashed across the face by a jealous lover. Now, 100 years after the composer's birth, ténor Placido Domingo is hoping foi 

PLACIDO 

DOMINGO 

Domingo. "Some of the se (likely to be the first single December) and Solamente known in England, bt will not be fai 
stormy affairs with strikingly beautiful 
One dictionary entry to play the pia 

's finest songs, their style far removed a boy from the world of Wagnerian and Verdian opéra. The great dramatio ténor has littie time for those who praise grand opéra and 
singers should stick to what they kn "1 think that there's room for everything," le says. 'Basically, some music is easy ar to recognise and for people e. When you talk about th st difficult ar jn imitate 

another that 
Domingo worked dosely with ' rranger Bebu Silvetti to select 16 of 

But anybody can sing, for be worse, one of these popular 
rj. e of Lara s songs are 

Following révélations about Britain's top soccer clubs considering proposais to join a new Euro Super League, I keep waiting for news that the top three record companies are secretly hatching plans to form a breakaway Super Chart, That would get rid of ail those pesky independent dance tunes, wouldn't it. The thing is, l wanted to write a half-term report this week on the state of A&R in '98, but I kept coming back to the rising tide of new indie labels, It's not that I don't think the majors are doing a good job or that I underestimate their rôle, but I can't help but feel drawn to the 12 

LAMA 
creative vision going on at the bottom level of the UK scene. The new indies may not be financially piaced to compete with the majors, but the persistance and insight shown by most of them is admirable. Without labels like Glasgow's Andmoresound Records, we wouldn't have the new Mac Meda single, and without Org Records we wouldn't be holding the début Cay record Better Than Myself which is surely set to fuel A&R interest from higher quarters. More than that it was reading the live ads in the music press last week that really spotlighted the new indies, many of whom are staging label 

Ion a&r 
nights. Fortuna Pop Records, a diverse but cool littie label, showeased Mark 400 (subtle Blue Orchids-styie guitar songs), John Simms (post- Stereolab fuzzy lo-fi tunes) plus Twinkie and Airport Girl at London's Bull & Gâte last week. And coming up there's a Gringo Records night at the Highbury Garage, featuring assorted Essex noiseniks headlined by Hirameka Hi-Fi, who are just about to release their second EP and record a Radio One session. It might not be any of these, but sooner or later this underground scene is going to produce something that will turn into one of this year's biggest buzzes... 

MUSIC WEEK 22 AUGUST 1998 



1997, Sing upset by such a change until Me met im managing director Marc Marot. "When I first started working with Marc it was incredible. He sat in my and we talked for six hours about and I knew then I was happy with 1," says Singh. "He was the first person ) heard O.K. and he loved it. He oniy e it to certain people at Isiand to work in différent territories so it would create a 2." Promotion, including press and DJ sets, happened in ail European key tei " '1 , Canada, India Singh supported which is hoping the in Europe, reports 

) 

His music sounds great in a club and n! nome - Ross Allen 

dancefloor 

early days for radio but Traveiler specialist support from Radio One and earned Singh a GLR been asked to guest Channel Four's forthcoming Jo Whiley ; beginning mid-September. Allen firmly Singh's remixes too will creatt a buzz over the coming months, and although radio may prove a problem. Singh's ability to attract press inches will ensure record buyers know exactly 
Artist: Talvin Singh Label: Isiand Project; remixes/album Songwriter: Singh Producer; Singh Publishers: Chrysalis Studio: The Strongroom, London Released: August 17/October 5 

wmm 
DEBEIAH MORGAN VAZ/Motown artist Debeiah Morgan's début pop/R&B album It's Mot Over reveals a hidden songwriting talent on half of its 15 tracks as well as ' 

Co-produoed with Grammy Award-winner Vassal Benford, Detroit-born Morgan also plays keyboards on and co-arranges ' 
Enough suggests si" mainstream UK pop success without necessarily breaking through the street. Although nothing has been schedulec 

Por Amor dise. "It is good music. In ail différent epochs, ténors have sung popular songs. Why should you forbid a " to sing popular . Neapolitan, Irish or Mexican \ songs? These Lara songs re definitely pièces that 
l«F 

knowledge of smging and 
is more difficult to do that t 

Por Amor is released on ' rather than Warner Classics 

:e of the greatest Le mingo has been doi 
td José Feliciano, 

lenorto sing popular L Neapolitan, Irish or Mexican c 
ie mix of Siivetti's to rhythms and urful instrumentation Domingo's full-biooded this songs?' - Plncido Domingo si-ging should persuade 

she says. WEA is aiming the project first at Three Ténors fans with radio advertising stretching from Classic FM to Heart and Melody, with a major retail presence and press ads in the Mail On Sunday and Sunday Express, as well as features in the Sunday Times, The Guardian and The Indépendant. Lara's expressive tunes could certainly be construed as classical if supported by différent harmonies, instrumentations and rhythmic accompaniments to those employed by arranger and producer Silvetti. "1 feel it is a benchmark album for Latin crossover," says Nichol, "because it features 

ng to that!' Andrew Stewart 
lâcido Domingo Label; WEA album/single Songwriter: Lara " Ittii Studios: Capital and ollywood, Hit Factory in New House, Extrême Music and liami Publisher: Peermusic 31/Dec 13 

Bryan Adams - On A Day Like Today (A&M/Mercury) A giorious tune that sounds distinctly uniike a Bryan Adams track (single, September 14) Culture Club - I Just Wanna Be Loved (Virgin) Lilting rock that could herald the Eighties revivai (single, October 5) Meja - AU About The Money (Columbia) Catchy pop from this Swedish star who has yet to happen here (single. October) OMD - Remixes (Virgin) Addictive remixes of Enola Gay and Souvenir by Sash! and Moby respectively (EP, tbc) The Cardigans - My Favourite Game (Stockholm/Polydor) One of the standout singles in a busy month (single, September) Sheryl Crow - My Favourite Mistake (A&M/Polydor) Enjoyable new track which requires repeated plays (single, August 31) Merz - untitled (Lotus) Four enticing tracks on a limited-editlon EP showeasing Merz's diversity (single, late autumn) Jermaine Dupri feat. Mariait Carey - Sweeheart (Columbia) The standout pop eut from Dupri's album, this classy cover will appear on Mariah's hits set (single, tbc) Ash - Nu-Clear Sounds (Mushroom/ Infeciious) Impressive promo in a magnetic métal wailet (album, October '98) Nicole Renee - Strawberry (Atlantic) Summery R&B self-written by this American neweomer (US promo) 
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RETAIL FOCUS; ONE UP 

11^1974 and is now on its génération of customers. Many people who shopped there in the early days of punk are still coming through the doors and partner Raymond Bird puts this down to the fact that ail âges and tastes are catered for. °We are currently the largest independent in the north of Scotland." he says. "Our customers stay loyal because they recognise we give good value for money." One Up's ourrent premises in the centre of the city are a sizeable 762 sq m on two floors with large indie. rock and dance departments complemented by specialist sélections such as jazz, folk and blues, The shop does a roaring trade in second-hand CDs and vinyl 
m both floors. Although One Up ' ' n from nearby 

î 

cornes to town every October and provides One Up with plenty of scope to run promotional tle-ins. This year it 1s hoping to secure Bernard Butler and the Stéréophonies for in-store signlngs and wlll be ; devoting a large area of the shop to discount campalgns for the evenfs featured artlsts. "After 20 years the festival is still growlng, with more acts and more attendees," says Raymond Bird. "Apart from presentlng blg names it also provides a much needed platform for new local talent." 
urrently being offered at two anticipating heallhy interest fortheoming mid-price 

from Primai Scream, St Etienne and Super Furry Animais, with the inclusion of a free sampler. "A variety of campalgns help to keep the offer lookmg fresh," says Bird. "An i promotion from PolyGram entitled Festival Frenzy '98 h sampler featuring Pc Shed Seven." At the end of the month One Up will be creating a blg splash for the Fun Lovin' Criminals' new album 100% Colombian, with both window and in-store displays. "It looks as if it is going to be really big for us, judging by the number of people who have been asking about it,' says Bird. "There's also a lot of pre-release interest in the fortheoming album from UNKLE, which has benefited from substantial press coverage up here." The summer's biggest-selling album has been the Beastle Boys' Hello Nasty. "We have had it racked very prominently along with back catalogue tagged between £12.99 and £7.99," says Bird. "It also benefited from exposure on our EMI Soundsite listening post and from the band's performance at T In s album 
IN-STORE THIS WEEK 1 

Jacoby, Pharo Ralph Vaughan Blues, Hi Mas 
tSÊEi 
Ver Nut 2, Hin Shine 10, Es; 

month 

Single - Storm; Windows - Too Glamorous, sine|e " The Corrs: M"1"™5 - Three ^ And Th® T™rlp' ^or"; ln-fore " ^ CJ?S f0r|?°' two CDs for £22: In-store and Press ads - BtJlilVlV Ténors. Hinda Hicks, Essential Summer Uncovered 2, Ultimate Country, Press ads Shine 10, Too Glamorous, Supernaturals, Esthero, Collection, Lady And The Tramp, X-Files soundtrack; In-store Ultimate Country, Janis Joplm, Puressence Joshua Bell, Janis Joplin, Mansun, Ingrid - Morcheeba, A Tribe Called Quest, Kavana, Embrace, Foo ^ h h u w h ih Sanders, English String Music, Puressence, Fighters, Jocelyn Brown; Press ads - Storm, D-Influence, Paul TniUtïT Slngles " wiorc'1®eba' l\avana. Windows i Williams, Godzilla. Philadelphia, Mojo Workin' Van Dyk, The Aloof, Moby, Wiseguys, Steps IUUIlTi Saturday Night Fever, Commumty Gospel 'ers sériés «HK-WB-WB Choir, Three Ténors, WEA sale; In-store -  ^ In-store - Solid Harmonie. The Corrs, Beastie Boys, Virgin Classics, WEA sale; Press ads - Virgin 
a Singles - Aida, Jocelyn Brown, Kavana, ■■■ ■ .y.. Wicked, Korn, Sinead Lohan, sale with Best Of, Community Gospel Choir, Mercury Music Prize \ Embrace, The Corrs: Albums - Three BUliSSâaJ three CDs for £12, Club Class ^ Ténors, World Moods, Janice Joplin, Off Singles - Morcheeba, Kavana, The da Hicks, Fantastic Dance, Ultimate Country, In-store - Mono; Selecta listening posts - - - Corrs, Foo Fighters; Windows - ential Summer Collection; Video - The Lady "*■ Mono, Lhooq, Larry Heard, Supercharger festivals promotion with two CDs for £20, recommended i Mojo and select ranges: In-store - Shine 10, Essential Single - Kavana: Albums - Essential Summer Collection, Puressence, Three Ténors, Brian May: In-store - Swan Princess with free puffin, two InvU/W Summer Collection, Ultimate Country, Press ads - Morcheeba, Kavana, The Corrs children's videos for £10, CatsDon't Dance. World Moods, Shine 10; In-store - two Laurel and Hardy ' Three Ténors, July music sale, The Lady And videos for £12, two EMI Gold CDs for £10, Star Trek, Das W H SMITH Singles - Aida, The Corrs; Windows - The Tramp, comedy video promotion Boot, Winnie The Pooh, The Corrs Janice Joplin; In-store - Fantastic Dance; Listening posts - World Moods, The Avengers, Sinead Lohan. Saturday Night jri Windows - Alexia, Des'ree, Emma Kirkby, fil 11 JaUftfs] Singles - Embrace, Aida, The Corrs, Fever Flûte Dreams; In-store - Carlton and BBC Morcheeba, Kavana; Albums - or two for £10, Nocturne, Nimbus-label of the theaudience, Sinead Lohan, Puressence; Windows - W00LW0RTHS Singles - The Corrs, Jocelyn Brown; Essential Summer Collection, Three Ténors, Hinda Hicks, The Album - Hinda Hicks; In-store - Three Ténors, Aida 

BEHIND THE 
COUNTER 

JÊ 

ON THE ROAD 

PAUL MERITT, manager, Onyx Music, Bath ZOE LATHBURY, Pinnacle rep for the East Midlands 
"Ê% nyx Musict00k overfrom Rival Records performance of Ringo Starr's new EMI album Il after the company went bust just over Vertical Man. Although it features some " a year ago. 1 was one of the original famous names and he recently performed on sales team and was pleased to be offered a the National Lottery, it only entered the chart job after the takeover. Bath is a great place last week at 85. to be and the store is now a lot more chart- However, the release of Korn's new album orientated and promotionally led. Follow The Leader on Epie should liven things There have been quite a few big singles up next week and due to popular demand this week. People were asking for Stardust's we've ordered a lot of the limited édition Music Sounds Better With You at least a double CD. month prior to release and its sales have so We're currently running a oampalgn far been up to scratch, Cleopatra's 1 Want featuring current albums from Madonna, Ail You Back has been selling really well to ail Saints, Lutricia McNeal, Llghthouse Family the kids on holiday and it is good to see and Garbage at £9.99. Garbage's Version sales of Savage Garden's single To The 2.0 is currently our best-selling album. Moon And Back giving the album a new lease While HMV has a much better site here ifj, oflife. Bath, people still corne to us because we While this time last year we had the Oasis have got the message across that we are album which sold 250 unlts in its first week, much cheaper on chart CDs. We also have this summer's chart albums have been an appealing range of merchandise and, comparatively slow. rather surprisingly, we're already doing great We were quite surprised by the dismal business with 1999 calendars." 

"■ n my year and a half with Pinnacle 1 have Morcheeba's Big Calm album has just ■ found this job totally enjoyable. There are enjoyed its 15th week in the Top 40 and has ■ some great indie shops in my area like been a brilliant success. There is a new Rock A Boom in Leicester, Left Legged single out next week. Part Of The Process, Pineapple in Loughborough and Spinadisc in which will keep the album up to speed. Coventry. The région is quite compact so Rialto's album is another one which just everyone gets the attention they need. keeps shifting the units. There's a lot happening on the singles It has been a good summer for our dance front at the moment. We've still got Agnelli & labels such as Outcaste, Jazz Fudge, Tommy Nelson and Solld Harmonie in the chart and Boy, Rawkus, Asphodel and Partisan, this week there has been no holding back Outcaste's compilation is selling very well Babybird's If You'll Be Mine. Ifs poppy and this week and reflects the fact that the Asian light - m a similar vem to their hit You're dance scene is now seriously taking off. l'm Gorgeous - and we're hoping for at least a currently selling in a drum & bass top 15 chart entry. Prospects are looking hot compilation, New Perspective, from Partisan for the new album There's Something Goîng and it should be another winner. Gn which is out on August 24. with two number one singles from Run Another single going well in this particular DMC and The Tamperer, 1998 has been an area is Joe s No One Else Cornes Close, on excellent vear and we'll he rrainrlinff it off in 
h^h R&hB iS Str0ne UP here and alth0UÊh the autumn with stronÊ Product the 
m hf. ni ""t 3 "e he Stil1 SeemS likes of StePs' R Kel|y' A T"b* Called Quest to have plenty of fans. and The Levellers." 
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EDTED BV CHAS DE Whallev - I M P 0 R T / E X P 0 R T & DISTRIBUTION 

TAPPINGINTO IHEIAIIN BEAI 
and Asia struggles with its économie crisis, attention is turning to Latin America, vi 
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by ALAN JONES 

SINGLE FACTFIIE 
The least convincing sight of the week was Andrew Lloyd Webber's much- publicised appearance with Boyzone on Top Of The Pops. His Lordship had the grâce to look a little embarrassed about it ail - and so he should, since he was perched behînd a piano, which he was ostensibly playing, even though there is clearly no piano used on No Matter What. Boyzone's fourth number one is thethirdfo 

MARKET REPORT AT A GLANCE WEEKLY MARKET SHARES 
TOP 10 COMPANIES. TOP C0RP0RATE GROUPS 

aformentioned Lloyd Webber and Jim Steinman. Lloyd Webber's previous number ones are Don't Cry For Me Argentina (Julie Covington, 1977) and Any Dream Will Do (Jason Oonovan, 1991) both written with Tim Rice, while Steinman penned Total Eclipse Of The Heart (Bonnie Tyler, 1983) and l'd Do Anything For Love (But I Won't Do That) (Meat Loaf, 1993), both solo compositions. 

2 hit in Germany in January, and has since reached the top five in France, Norway, Italy, Spain, Sweden and Austria. The Air That I Breathe was originally a forthe Hollies in 1974, an< the second song written by Seventies songsmith Albert Hammond to reach the T 10 this year, following When I t'--J H Will Mellor in February. Tv songwriters have the distinction of landing two new hits on the chart this week. Missy Elliott charts at 25 with her own Hit 'Em Wit Da Hee and at 22 with ne 
rap. Meanwhile, Di of both Xscape's 1 and Julce's ITI Corne Runnin', and 48 respectively. W Jve is at number 32 on for LeAnn Rime 

SALES UPDATE 

THE YEAR SO FAR... 
TOP 20 SINGLES CEUNEDION 

- 

l_J r^J Cj F1 F< EE EE & ir-N«<=:i_L-JOII^J<3 Ft-E-r-UXES B.Y 
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her) EMI (Hayes/Jones) EA172CD1/WHA172C (W) 
2 EWIYSTERIOUS TIMES Muitipiy cdmultywcamulty m iw) 

c RRmTHE AIR THAÏ IBREATHE O Simplv Red IAGMI Rondor IHammond/Hazelw 
** Sweetbox (GEO) EMI (JS Bach/Harris/SchmidtfRosan) 

8 3 , VIVA FOREVER ★ V.rgm VSCDT 1692/VSC 1692 (E) PolyGram ISpice Girls/Stannard/Rowe) -/■ 
9 5 9 GHETTO SUPASTAR THAT IS WHAT YOU ARE • terScdp8iN0 9559ïiNC»s93|BMG| Prss MichelfODB/MYA IVarious) EMl/BMG/Var. iM:chel/JearVJoncs.'GrcitvGibb,/Gibh,'Bro>viVByrd.1cnhon) -/INT 95533 

10' 3 COME WITH ME Epie 6662842/6662844(SM) Puff Daddy featurinq Jimmy Page (Combs) WC/EMI/CC (Page/Plant/BonhanVCombs/Curry) -/- 
11 = 3 LOST IN SPACE A polio Four Forty (Apollo 440) Warner-Chappeli l' Williams) EPicSSX9CD/SSX9C(SM

/! 
12 9 5 LIFE IS A FLOWER O Ace Of Base (Adebratt/Ekman/Joker) PolyGram i London ACECD 7/ACEMC 7 (F) IBerggren) -/■ 
13'° 6FREAKMEO 1 Northw leslside 74321582362/74321582364 (BMG) Ml/Wamer-Chappell (Murray/Sweat) -/■ 
14" 8 SAVE TONIGHT O Polydor 5695952/5695944 |F) ler-Chappell (Cherry) -/-<St 
15 4 , PURE MORNING Placebo IVInalll Famous/BMG (Placebo) Hut/Virgin FL00RCD 6/FL00RC 6 (E) 
161 12THE BOY IS MINE • Atij 3nïc 

17 8 2 NEEDIN' U Manifeste FESCD 46/FESMC 46 (F) 
18 12 4 JUST THETWO OF US Wlll Smith ISaucel BMG/Chelsea (Smith/Withen Columbia 6662092/6662094 (SM) 
19- ,2 C'EST LA VIE ★ Glow Worm/Epic 6660532/6660534 (SM) IMG jB'witched/Hedges/AckermarvBtannigan) -/- 
20 - 31 CANT HELP MYSELF Lucid (Lucid) Sony ATV IHadreld/Ryan-Canerl Delirious/ffrr FCD 339/FCS 339 (F) -/FX339 
21 - 5 DEEPER UNDERGROUND Jamironuai (Kav) EMI (Kay/Smith) Sony S2 6662182/6662184 (SM) 
22 1 sMAKE IT HOT ■■4 Nicole featurinq Miser 'Misdemeanor' Bliotl/Mocha (Tin East West E 3821CD/E 3821C (W) ibalandlMass Confusion (Blion) -/E3821T 
23 1 mGOT THE LIFE Kom (Thompson/Wright/Kom) Warner-Chappe Epie 6663912/-(SM) m) -/D6639I6 
24 - , BECAUSE WE WANT TO O e/Marr) ,nn0CentS,NGD2/SINC 2 ^ 
25 i ̂HIT'EM WIT DAHEE •"Missy ■Misdemeanor'E East West E3824CD1/-{W) C/EMI (Elliott/Moslev/Jones) ■/E3824 T 
26 22 4 TEARDROPS Fresh FRSHD 65/-(3MV/P) 
21» ioGOT THE FEELIN' O CA 74321584892/74321584894/-/- (BMG) c/Sony ATV (Stannard/Gallagher/Five) 
28 i smlF YOU'LL BEMINE *** Babvbird (Jonesl Chtysalis (Jones) Echo ECSCX 65/ECSMC 65 (P) 
2924 ,2HORNY« Iniissc T/RennaHs):P^ ^82671^^®ffi71î 
30- LIFE Sony S2 6659302/6653304 (SM| nes'rep (Sampsnn/Oes'ree) Sonv ATV (Oes'rco/Sampson) ■/■ 
31 4 jI WANNA BEYOUR LADY Island CID 709/CIS 709 (F) Dluwa/Escoffery) _ -/- 
32» 25HOW DO 1 LIVE ★ Curb/ LeAnn Rimes (W Rimes) EMI (Wanenl Fhe Hit Label CUBCX 3Q/CUBZ 30 (RMG/F) 
33 i saGUARDIANS OFTHE LAND ■*** George Bowyer (Lantieri) Boys (McLintock/Bov Boys BYSCD 01/BYSMC 01 (BMG) 
34 1 ̂THIS BOY ■"■-liistin (Shaw/Camobell) Northern (Lennon/McC Virgin STCDT l/STTC 1 (E) 
35 seatic/Wamer-Chappell (Hooligan) 
36 ' 

F00 FIGHIERS 
WAIK1NG AFTER YOU OUT NOW ON T. CD, CASSETTE. E4100/C0/C taKeN e R om T H f 1 - FI : L M „  
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Artist (Producï Label CD/Cass (Distributor; 
OO rrrriCOIVIE INTO MY LIFE OQ Ga|a iMoieiia/jay) EMI (Gola/Molalla/Jav) Big Life BLRO 147/BLRC147 (VJ 
qQ fjwrnBOUNCEWITH THE MASSIVE Logic74321602102^4321602104fbmg) OZJ Tzant (Whito) RoiyGram/Sony ATV (White/Atteen/Clarkc) £ k WAV! 
41 ESSJM 

I , I I Int r'n r f B3;Kn:qhb'PI o.n'hor  

42 " 2 LOVE UNLIMITED Chiysafe CDCHS 5096/TCCHS 6036 |E) 
festEW181C01/EWI81C(WI ** Kcnickie IBushby/Goftonl Ml EMIC0EMS52W-IH 

45 - /IC rHj]THE ARMSOFTHE ONE WHO LOVES YOU Cd* tO '-UaH Xscaps IRochel EMI IWarranl  
47 - sto FESCD 44/FESMC 44 (R 
48 Ml, l'LL COME RUNNIN' Chrysalis COCHS 5090/rCCHS 5090 (El 
49 ^ 
50 2 (Baby Sean| Ensign/BMG (Kersey/Green) lirious DELICD 10/DELIMC 10 (P) 

2IWANNA LOVE YOU 
RI J I iuail Roiiing stones (Was^ie 61  co 3, 5 YOU'RE THE ONE THATI WANT J £• John Travolta & Olivia Newton-John (Farrar) Famous/BI 

Virgin VSCDT r/Richards) V Polydor 0441332/5673144 |F) 
53 Esall 
54 3 5 CAFE DEL MAR '98 ooj Choons HOOJ 64CD/- (V) 

j 5537 

56 ^DANCE THE NIGHT AWAY • MCA Naslwile MCSTO 48081/MCSC 48081IBMG1 
57 Ml* Muitipiy CDMULTY 38/CAMULTY 38 (W) 
58 - no CDFERN 8/MCFERN 8 (3MV/SM) 
59 5 MAS QUE NADA 

g2 38 « STRANGE GLUE 
63 Œliu 
64 Eai^k

A
La

p
c°pcfau g 05 10yiNDALop « 

û.6 260/CAWAG 260 (P) 

66 - 
67 
68 1 ■ (H0W D0ES IT FEEL T0 BE) ON TOP 0F THE WORLD tadonin m-U.J LONCD 4H/IQNCS 414/-/-® 
69 ^ Jive 0521452/0521454 (PI 

;to FESCD 47/FESMC 47 (FI 72 
Mr Vegas (Brownie/Juvenile) Dubplate/Greenslee 

S 7356 

mDEVIL IN YOUR SHOES (WALKING ALL OVER) Polydor5672072/-(FI 6BOYS OFSUMMER rrro «m 
ÎO Of mot 

ViaUUINN^ 
24TH AUGUST • W0453CD1A/V01' ' D W045 
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AIRPLAY FACISHEET 
• No Matter What becomes Boyzone's latest airplay chart champ this week, reaching pôle position on its eighth week in the Top 50. The track, from the new Andrew Lloyd Webber/Jim Steinman musical Whistle Down The Wind, was originaily not earmarked as a single, and was only scheduled after Capital Radio started playing the song. 

It made slow progress before being fully serviced, which explains its unusually hésitant 

MARKET REPORT AT A GLANCE WEEKLY MARKET SHARES 
TOP 10 COMPANIES TOP C0RP0RATE CROUPS 

number one, its progress was: 52-50-47-22-18-7-6-5-1 • The Lighthouse Family and Apollo 440 hits Lost In Space - related only in title - are side- by-side on the chart this week at 31 and 30 respectively. 

Iago, Boyzone's No Matter What replaces the Splce Glrls' Viva Forever at the top of the airplay chart. However, the margin of its victory is very small and any one of the top four records this week - Eagle-Eye Cherry's Save Tonight and Ace Of Base's Life Is A Hower are the other two - could equally easily have emerged triumphant. Radio Two used to play only a small part in determining the airplay chart champion but since tightening its playlist a few weeks 

was the case this week - its most played record was Life is A Rower (21 plays) followed by No Matter What (20), Xscape's The Arms Of The One Who Loves You (19) and Viva Forever (18). Stripping Radio Two out of the airplay chart, Save Tonight - played only three times by the station last week - would be the number one airplay hit, with 10m more audience impressions than 

Simultaneously exploding ail over Europe - it became the highest new entry yet to MW sister magazine fono's Euro Hit 100 airplay chart last week, debuting at 33 - Music Sounds Setter With Vou is the only new entry to the Top 10 of the UK airplay chart this week, moving 22-10, as c  Radio One in < ILR chart i tg 71-24. Cieopatra's third top five sales i You Back is another new single whi 

and its 64-26 move makes it the highest new entry in the Top 50. it might be higher but for the widely-voiced réservation that the group's 
n 5 original. It's , but the template e remoulded at least a iittle. s newly serviced to radio last week, the one which makes the biggest 

introductory single from Alisha's Attic's upcoming second album, Illumina. It débuts "" "h 112 monitored plays. 

shouid be 

VIRGIN NORTH WEST 
1 SAVE TONIGHT Eaglo Evn Cfterry (Polydcl 45 2 IF YOU TOLERATE THIS YOUR CHILORfN WILL BE NEXT Une Ssmi Pintisra itwi 44 3 DEEPER UNDERGROUND J^roquai (Sony S2) 43 4 MILLENIUM Robbie WaDims (ChryMlij) 41 5 THE AIR THAT 1 BREATHE simpiy Red (Eest Wesi) 38 6 COME BACK TO WHAT YOU KNOW Embroce (Hutj 37 

=7 1WASNT BUILT TO GET UP The SmmM (FoodEMi) 30 =7 WISHING 1 WAS THERE N.talia Imbruglia (RCA) 30 10 i THINK i'M PARANOID Garbage IMuihroom) 29 

*1 TSAVE TONIGHT Eagle Eve Cherry Polydor 
3 VIVA FOREVER SpiceGirls Virgin 
5 TO THE MOON AND BACK Savage Garder. Coîumbia 6 LOOKING FOR LOVE Karen Raroirei Manilesto/Morcury 7 MILLENIUM Robbie Williams Chrysabs 8 EVERYTHING'S GONNA BE ALRIGHT Sweetbox ru 9 JUST THE TWO OF US W.D Smrth Columbia 

î TOTHE MOON AND BACK Savage Garden (Columbia) 39 =2 MYSTERIOUS TIMES Sash! Feat nna Cousins IMoltiplyJ 31 
=4 GHETTO SUPASTAR {THAT IS WHAT YOU ARE) Fns Hs or omy Eicira & Mfj iisKKocei 30 =4 NO MATTER WHAT Bowone (fleally UsefuVPolydor) 30 7 EVERYTHING'S GONNA BE ALRIGHT Sweetbox ircaj 27 =8 TEARDROPS lovestation (Fresh) 26 =8 JUST THE TWO OF US wwSmith (Cotumbiei 26 =10 DEEPER UNDERGROUND Jam roouai (Sony S2) 25 =10 MUSIC SOUNDS BETTER WITH YOU Stardust (Vcgin) 25 

RADIO ONE hh ILR 

I I WANT YOU BACK Cleopatrs IWEAI SAVE TONIGHT Eagle Eve Cherrv IPelydorl MYSTER10US TIMES Sash! Fcat. Tina Cousins |Mulripl*l MILLENIUM RobbieWilliams(Chrysalisl NO MATTER WHAT Eoyione (Realty Useful/Polydorl DEEPER UNDERGROUND JamiroquailSony S2I VIVA FOREVER SpicaGids (Virgin) I GANT HELP MYSELF Lucd (Ooiirious/iirti NEEOIN' YOU David Morales Presonls The Paca (Azeli/Mercury) COME WITH ME Puif DaddyFeaturing JimmyPagelEpicI LOST IN SPACE (THEME) Apollo Four FortylStealthSonic/Epic) JUST THE TWO OF US Wili Sm,th (Columbial LIFE IS A FLOWER Ace 01 Basa IWANNA BE YOUR LAOY HindaHie) I BOOTIE CALL Ail Saints (London) T0THEM00N AND BACK Savage G IF YOUXL BE MINE Babybird lEchol 
HORNY Moussa TV SPECIAL KIND OF SOMETHING Kavane (V.rginl I GOD IS A DJ Faiîhloss IChoeEy} I EVERYTHING'S GONNA BE ALRIGHT Sweeibo* IRCAI I C'EST LA VIE B'mtthed (Epie) I THE BOY IS MINE Brandy S Monrca lAUamici > GENERATION SEX The Divine Comedy ISeunîal I OEVILIN YOUR SHOES ShedSavonIPolydorl 

VIVA FOREVER SpiceGirls (Virgin) LIFE IS A FLOWER Ace Of Base (Mega/Londi SAVE TONIGHT Eagle Eye Cherry IPolydorl LOOKING FOR LOVE Karen Rarr NO MATTER WHAT BoysoneIR LIFE Oos-reo (Dus JUST THE TWO OF USWil TO THE MOON AND BACK Savage Gai MILLENIUM Robbie Williams (Chrysalis) 
'ras Féal Of Diny Basiard & Mya llnlerscopal 

MYSTERIOUS TIMES Sash! Faat Tma Cousins (Muluply) WHAT CAN I DO The Corrs(ima.a/Atlanlic) EVERYTHING'S GONNA BE ALRIGHT Swoetbox (RCA) IF YOU TOLERATE THIS YOUR CHILDREN WILL BE NEXT Manie i LOST IN SPACE Lighihouse Family (Wild Catd/Polydotl I THE AIR THAT I BREATHE Simply Red (Easl West) DEEPER UNDERGROUND Jamiroquai (Sony SE) CRUSH Jennil.r Purge lEdell C'EST LA VIE B-witched|Epiol I MUSIC SOUNDS BETTER WITH YOU Stardust(Virgin) COME WITH ME Pull Daddy Featuriog Jiram, Page (Epie) HOW DO I LIVE Leann Rimes (Curb/HiVlondonl DREAMS Tho Cors (143/Lova/Atlantic) I YOU'RE STILL THE ONE Shania Twain (Mercury) TRULY MADLY DEEPLY Savage Garden (Columbial I TEARDROPS Lovastation (Fresh) 
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1 
* music control _ 1 ®is UK Total Plays % + or- audience ^ *+r 

1 .. e , NO MATTER WHAT Boyzone Really Useful/Polydor 1636 +15 68.03 +20 
2 111 a VIVA FOREVER Spice Girls Virgin 1840 l_T0j 66.10 -18 3 i r M u SAVETONIGHT Eagle Eye Cherry Polydor 1826 65.24 n/c 4 r < s 12 LIFE IS A FLOWER Ace Of Base Mega/London 1754  +i_: 65.04 +4 5 a 3 13 .1 LOOKING FOR LOVE Karen Ramirez Manifesto/Mercury 1764  +i_ 55.24 -17 6 a n 3 0 MILLENIUM Robbie Williams Chrysalis 1166 +81 50.78 +23 7 10 ib « 0 IF YOU TOLERATE THIS YOUR CHILDREN WILLBH NEXT Manie Street Preachers Epie 910 +28 47.56 +24 8 e > m s GHEHOSUPASTAR (THAT IS WHAT YOU ARE) Pras Feat 01' Dirty Bastard & Mya Interscope 1202   46.96 +1 9 18 6 18 JUST THE TWO OF US Will Smith Columbia 1365 ■4 40.77  -2_ 10 22 33 3 i MUSIC SOUNDS BETTER WITH YOU Stardust Virgin 807 +74 " 40.53 +42 11 n 28 3 s MYSTERIOUS TIMES Sash! Feat, Tina Cousins Multiply 1008 +36 39.43 +26 â. 12 il zi s 6 THE AIR THAT 1 BREATHE Simply Red East West 832 +45 38.85 +28 13 23 29 s 0 WHAT CAN IDO The Corrs IM/Lava/Atlantic 880 +24 37.95 +36 14 9 2 8 21 DEEPER UNDERGROUND Jamiroquai Sony S2 863 -11 35.88 -14 15 18 23 s 3 TO THE MOON AND BACK Savage Garden Columbia 1255  +5_ 34.03 16 n a 3 2 EVERYTHING'S GONNA BE ALRIGHT Sweetbox RCA 925 +11 33.94 +15 17 11 i8 12 16 THE BOY IS MINE Brandy & Monica Atlantic 1186 -14 32.44 -15 18 12 20 6 iG COMEWITHME Puff Daddy Faaturing Jimmy Page Epie 599 n/c 30.13  -J_ 19 13 9 » 30 LIFE Des'ree Dusted Sound/Sony S2 1337 ■4 29.48 

20 12 62 2 0 SOMETIMES Tin Tin Out With Shelley Nelson VC Recordings 476 +11 29.07 
21 21 11 u 29 HORNY Mousse TVsHot 'n'Juicy AM:PM/A&M 947 -12 26.07  ïo" 
22 26 17 2 13 EREAK ME Another Level Northwestside 1061  +7_ 24.34 23 38 31 13 18 C'EST LA VIE B*witched Epie "5  -±_ 23.95  HIGHEST CLIMBER  

A 24 « 85 2 IS PUREMORNING Hut 248 4-61 22.74 +58 
, 25 33 37 3 0 FINALLY FOUND Honeyz Ist Avenue/Mercury 465  +7_ 2Z42 +13 

A 26 6i M 1 1 1 WANT YOU BACK Cleopatra WEA 454 +52 22.15 +124 
27 21 « 3 20 1CANT HELP MYSELF Lucid Delirious/tfrr 400 -10 21.19 -24 
28 10 13 11 0 STRANDED Lutricia McNeal Wildstar 952 -17 20.02 -43 
29 28 57 2 0 CRUSH Jennifer Paige Edel 656 +24 19-82 -17 
30 32 53 2 .1 LOST IN SPACE (THEME) Apollo Four Forty Stealth Sonic/Epic 328  ±_ 19.14  ±_ 
31 25 I> 12 11 LOST IN SPACE Lighthouse Family Wild Card/Polydor 808 -27 18.39 -38 
32 33 .1 3 ai 1WANNA BE YOUR UDY Hinda Hicks Island 402 +42 18.05 +24 
33 27 26 7 36 IMMORTALITY Celine Dion With The Bee Gees Epie 415 •67 17.90 -30 

A 34 70 7. 1 17 NEEDIN'YOU  MOST ADDED  David Morales Présents The Face Azuli/Mercury 342 +93 16.73 +85 
35 31 38 . 16 THE ARMSOF THE ONE WHO LOVES YOU Xscape Se Se Def/Columbia 178  n 16.01 +2 
36 .2 .3 3 26 TEARDROPS Lovestation Fresh 532  +3_ 15.83 +8 

A 37 77 233 1 0 BOOTIECALL AH Saints London 340  ijj3 15.49 

A 38 
 BIGGEST INCREASE IN PLAYS -  BIGGEST INCREASE IN AUDIENCE 252 636 1 0 THE INCIDENTALS Alisha's Attic Mercury 112 +460 15.48 +607 

L 39 55 53 1 0 REAL GOOD TIME Aida Wildstar 382 +33 14.91 +21 
40 ,<, 2 0 MYWEAKNESSISNONEOF YOUR BUSINESS Embrace Hut 145 +24 14.84 +12 

A 41 47 36 3 28 IFYOUUBEM1NE Babybird Echo 371  +8. 14.65  +6_ 
42 10 38 39 » BinER SWEET SYMPHONY The Verve Hut 431  IL I464   
43 3, 6 0 1 WASNT BU1LT TO GET UP The Supernaturals Food/EMl 435 -30 13.58 -57 

A 44' ,JOI 0 WHY DONT WE TRY AGAIN Brian May Parlophone  23 +109 13.56 +56 i 
45 sa sa 9 27 GOTTHEFEELIN' 5 RCA 416  ± 13.41 +1! 
46~ 35 35 .s a RAY OF L1GHT Madonna Mavenck/Warner Bros. 370  +5_ 13.24   
47" 51 16 0 DREAMS The Corrs M3/Lava/Atlantic 536 -20 12.82 n/c 
ap ™ s 0 1THINK l'M PARANOID Garbage Mushroom 276  -sçl 12.75 •45 

7~^r 56 33 « 0 TORN Natalie Imbruglia RCA 399  -36 12.55  +2_ 
m 101 1 o GODISADJ Faithless ^ ^ Cheeky 131 +47 12.40 +109 

STATION 
A-Z 

TOP 10 GROWEBS 
MILLENIUM Robbie Williams IChrysalisI MUSIC SOUNDS BETTER WITH YOU Slardust (Wrginl MYSTERIOUS TIMES Sashl Feat. Tina Cousins (MuISply) THE AIR THATI BREATHE Simply Red (East Westl NO MATTER WHAT Boyzone (Really Usaful/Polydorl IF YOU TOLERATE TH1S YOUR CHILDREN VYILl RE NEXT Manie Slieel Preaclii BOOTIECALL Ail Saints (London) WHAT CANI DO Tha Corrs (143/Uya/Atlanticl NEEDIN' YOU David Morales Présents The Face (Aruli/Morcu MY FAVORITE MISTAKE Sheryl Crow IA&MI 

ma 
NEEDIN' YOU David Morales Présents The Fac lAzul'VMl BOOTIE CALL Ail Saints (London) SEARCHING FOR A SOUL Conner Reeves (Wildstarl IF YOU TOLERATE THIS YOUR CHIL Manie Street Preach CRUSH Janniter Paige (Edel) THE 1NC1DENTALS Alisha's Attic (Metcuryl SEX ON THE BEACH T-spoon (Control/Edel) ONE FOR SORROW Steps (Jive) MUSIC SOUNDS BETTER WITH YOU Stardust (Virgin) I WANT YOU BACK Cleopatra (WEA) 
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to cancel 

camival stage 

Kiss 100 has been forced to cancel ils stage at this year's Notting Hill Carnival only weeks before the event. For the past six years the station has occupied the Horniman's Pleasance site to 
Carnival route. The appearance of artists such as Jamiroquai, Soul II Soul, Boyz 11 Men, Busta Rhymes, Finley Quaye and Wyclef Jean helped establish the Kiss stage as one of the most popular areas at Carnival. However, last year the Horniman's Pleasance site began to be redeveloped, It was delays by the local council, Kensington & Chelsea, in deciding whether the area would be available for use during Carnival which apparently forced Kiss 100 to cancel ils plans. Neil Russell, KissIOO's marketing manager says, "With less than four weéks until the event it is impossible for us to get the calibre of artists that the Kiss 100 stage demands.The council has denied the Carnival and tens of thousands of people who 

Russell feels that Kiss helped pioneer the area 
providing important overspill for the Carnival and providing another dimension to the event. "We put years of hard work into that site and it is with a real mixture of anger, frustration and regret that we've had to 

broadcasting live from the Carnival and ironically has chosen this yearto give its most comprehensive 
Another regular fixture missing from this year's Carnival will be Tim Westwood's Radio One Rap Stage, which was situated under the Westway flyover at Portobello Green. Although popular, the site experienced severe crowd control problems last year. Radio One did try to move the stage to nearby St Mark's Park but this proved impractical. "We deeply regret that we had to pull out of this year's Carnival," says a Radio One spokesperson. "It is very important for Radio One to have that exposure in London. Sadly we'd outgrown our old site and could not find a suitable alternative."   

22 AUGUST 1998 

He might not be giving UNKLE or Massive flttack a run for their money in the credibility slakes but Sash! is proving not to be a flash m the pan. Last week Switzerland's biggest musical export shot straight into the charts at number two with his new single 'Mysterious Times' with a similar réception looking likeiy for his second album 'Life Goes On'. Sash has now sold more than 8m singles and 3m albums Worldwide and, unlike Robert Mlles who enjoyed similar initial success, looks set to extend his popularity to a second album. "Sash! has managed to keep a proper balance between club and commerciality," says Moose, A&R manager at Sashl's label Multiply. "Unlike a lot of DJ-based producers he's not scared to go for commerciality. He stlll has crédible mixes but he's had the balls to go commercial. Also, I think he's constantly reinvented hlmself with tl featured artists he's used on his records." The current single 'Mysterious  es singer Tina Cousins, while the new album fealures contributions from n, Dr Alban and Inka. Sashl's 'Life Goes On' is released on Seplember 7. 

inside: 
[2] SEVEN DAYS IN DANCE: CLARE GAGE reueals what caught her attention this week 
[3] RADIO: the Top 40 Dance Airplay countdown; PETE TONG's playlist 
[4-7] ROT VINYL: ail the lunes of the week, the latest reviews and DJ Tips 
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