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THE POPTAST1C DEBUT ALBUM 
Released 14th September 

Featuring the massive singles: 
"5,6,7,8", "LAST THING ON MY MIND" 

S "ONE FOR SORROW" 
PLUS THE FORTHCOMING SMASH "HEARTBEAT" 

Marketing; 
IMationaS TV advertîsing campaign 

IMational Press and Radio Advertisâng 
Retail Marketing Support 

Campaign continues with heavyweight TV advertîsing 
in the run yp to Christmas 

"Set to become the pop album of the year" 
Music Week 

"I think STEPS are the best band in Britain" 
The Times 

"STEPS sparkle like no-one else on Planet Pop" 
Smash Hits 

"Even my mother liked that record (STEPS) so much she went out and bought it 
and I was like 'Mum, don't buy it! They might beat us!' But she went out and bought it" 

- James Dean Bradfield, Manie Street Preachers - The Net, Radio 1 

"Explicitly magnificent pop" 
Melody Maker 

Order through Pinnacle Distribution - Telesales:01689 873 144 



Magee makes his mark 

as new team joins RCA 
by Paul Williams RCA managing Magee bas taken just four weeks to stamp his personality on the company by announcing a wave of senior appointments. The former A&M executive, who 

by Magee to widen RCA's current Harry pop-dominated rester. "My job is to re-engineer the culture of the company, still k mg it as the UK's foremost label, but at the same ening the artist rester so we car be successful in most genres," has recruited a new A&R manager and two new marketing managers, including 28-year-old Gavin Reeve, who is moving from the editorship MVG Records to of Smash Hits to his first record manager. *Per company rôle. records and has i A numberof new aots, including tional vision for hi 
being an A&R guy." 

is moving 

Sky magazine before taking up the key marketing post at RCA. Magee says, "In his two years as editor of Smash Hits Gavm's got 
[used to be] and he's also been first with the new bands." Tony Duckworth, currently Vital Distribution sales and marketing director, is also being brought in as marketing manager after a summer which has seen him achieving success with acts such 

The marketing department is to 

ITC adds to line-up 
for record turnout 
Just one week before it kicks off, In The City is expeeting a record turnout of delegates, with registratlons already 20% up on the same stage last year. Around 2,000 delegates, some 400 more last year, are anticlpated at the event, to be held In Manchester from Sep- tember 12-16. The news cornes as several late additions are being made to the line-up of speakers and panelllsts. ZTT MD Jill Sinclair will be joining former A&M MD Osman Eralp to argue the case that the music industry faces a rosy future in the Sunday (September 13) keynote speeches, The Merchants Of Doom Have Got It Ail Wrong. Songwriters Shelly Peiken and Hawk Wolinski are also linlng up alongside Graham Gouldman and lan Broudie to take part In Monday's Unplugged Interviews. • ITC hlghllghts, see pl7-19 

Ploneering blg beat label Wall Of Sound has signed an international licenslng deal with Virgin Records for ail territories excluding the UK, GSA, Bénélux and France - where exlsting deals already exist - and North America, where separate talks are taking place. Wall Of Sound wlll be handled by Virgin France's Labels unit. The first releases under the deal will be new product from The Wiseguys and The Strlke Boys out on September 28. The alliance was signed at QPR's Loftus Road ground, where as part of the deal Virgin has reserved an executive box for WOS head and rk Jones. Pictured re WOS label manager Matt Hazelden, Jones, 

,1 

PolyGram scores U2 best of album coup 
Island is to rele of album this intensive high-level between PolyGram and 
involving PolyGram UK chairman/ ceo John Kennedy. U2 manager Paul McGuinness and their lawyer Allen Grubman were finally con- cluded last Thursday, paving the way for the release of two new albums on November 2. The first album, provisionally entitled The Best Of U2 Volume 

"This is nity for rel 
urne two will probably follow either 

>d managing direc- 

One 1980-1990, will contai around 15 tracks, and will b accompanied by 

Asda potiches BMG director 

new général manager for music and video. He fills a post that has been vacant since Steve Gallant left in the spring to become commercial director at PolyGram. His move cornes three months after he was offered the chance to move from market development to become 

BMG's head of international A&R. At Asda, Inglis will head a team that Includes music buying manag- er Andy Spofforth and video buyer Tracey Brunton. The chain's enter- tainment department has seen sales grow from £64m to £144m in the past five years; Asda now accounts for 6% of the UK's music i 8% of ail video trade. Inglis is IMWwe 
five studio complex 
48 track analogue 
and digital 

» ssl consoles 
extensive keyboard 
sélection 
choice of classic 
outboard 
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THIS YEAR, THE THIRD ANNUAL 
MOBO AWARDS WILL TAKE PLACE AT 
THE ROYAL ALBERT HALL 
14TH OCTOBER 1998. 
WITH MALIBU AS THEIR NEW TITLE 
SPONSOR, MOBO HAVE ALSO MOVED TO 
CHANNEL 4 WHO WILL BE BROADCASTING 
THIS PRESTIGIOUS EVENT. 
TICKETS FOR THE AWARDS DINNER CAN BE 
OBTAINED THROUGH STEVE CLEMENTS AT 
TICKET MASTER: 0171 413 3520. 
BUT IF YOU'RE UNLUCKY, DONT DESPAIR. 
YOU CAN SEE THE BASH ON THE BOX IN A 
90 MINUTE TV SPECIAL. 
15TH OCTOBER. CHANNEL 4 
AT 10.00 RM. 

^ MOBO m 



Cook leaves PolyGram 
toreturntojournalism 
PolyGram Classlcs hopes to announce a replacement for its head of jazz Richard Cook thls week. Cook leaves PolyGram on Frlday (September il), havlng told the company at the end of July that he wanted to return full tlme to his writing and broadcasting career. Bill Holland, dlvislonal director of PolyGram Classlcs and Jazz, says he Is close to confirming a successor to Cook. "I am deeply disappointed that Richard is going and I tried hard to make him change his mind. His greatest asset was his deep knowledge of the subject which meant he could fully exploit the back catalogue," says Holland. Cook Joined PolyGram Classlcs In 1992 after a period editing spe- ciaiist jazz magazine The Wlre. Holland well-known In jazz ci 

Music Alliance website 

triais licensing solution 

' wftlT-tJS^fmîsïc specialist Liquid Audio, allow the free use of selected copy- rights supplied by its members for 90 days. Among the labels and pub- lishers taking part are Beggars Banquet, Conifer Records, Wliija Music and Zomba Production Music, while artists who have allowed their tracks to be used include Cornershop, Cocteau Twins, Roni Size and the Royal Philharmonie Concert Orchestra, Anyone accessing the site before January 1 1999 will be given auto- matic copyright olearance to down- load 30 seconds of CD-quality .    ■ A|||ance 

Isherwood: establishing System director of new technology, Mark Isherwood, says the trial is the first significant step towards finding a global solution for the légal trading of copyright music and sound recordings electronically. Record companies can apply for individual or multiple licences on the site ana cneck whether the 

user-friendly licensing solu- tion for those wishing to operate legally," says Isherwood. He adds that it is too early to say when the site will be rel that the organisation i the online use of administers. "The what the 

news file ROBBIE REVE/US AIL TO DOTMUSIC The release of Robbie Williams' latest single Millennium is being marked by the launch today (September 7) of a micro internet site put together by Music Week sister website dotmusic. Fans accessing the site will be abie to hear extracts from an exclusive interview with Williams. Users can also download sound clips of Millennium and Angels, order Robbie product and talk to other fans. The site can be accessed at: www.dotmusic.coi 
HCGEE BACKS PRODUCTION SCHEME Création président Alan McGee will be on hand when culture mlnlster Chris Smith launches the Young Producers Scheme on October 12 at The End nightclub. The new project, a collaboration between Community Music and the London Arts Board, will put 20 producers, Instrumentallsts, slngers or DJs through a one-year programme. 
CROUPS SET 10 MISS PFE DEADUNE 

ular track or 

WEA cr ie UK £ le marketing push behlnd Mike Oldfîeld's Tubular Bells III, which also includes the biggest poster campaign yet mounted for a record launch. The 1,500 sq ft, 80 Ib poster was specially constructed in Boston to be flown over Londoi Tuesday (September 1) and Friday - the same day Oldfield mounted his first co in five years and the first pop concert staged at Horseguards Parade. WEA marketing director Tony McGuinness says the ratecard value of the campaign, which features 75 9G-sheet posters and 260 48-sheet posters, Is £200,000. "l've been told by the poster contractors that that Is twice the spend of any prevlous poster campaign for a record," he says. "Posters are seen by everyone, even at 3,000 ft. The target audience is also the undergrads who bought the first album in 1973. They are now 40-year-old, professional maies, who drive around a lot in cars and see posters." The first single from the album, Man In The Rain, is released on October 5. 
Mobo Awards aim to boost profile 
with month of promotional events 

mance from WEA's rising ragga star Glamma Kld. A number of artists, including Des'ree, Cleopatra, Honeyz and Roni Size, î expected to attend the launch. 
Including concerts by artists such as Karen Ramirez and Alexander O'Neal, are being staged at London's Jazz Cafe from thls Sunday (September 13). Other events, including showeases and tie-in radio programmes, are being lined up as part of the first Mobo 

The : that 

ve got a linking up with PolyGram TV fo palgn awards i in place," claims Mobo Organ- isation ehief executive Kanya King. "Ifs the first time the public can buy tickets for the event, tlme after winning a slot on BBC2. we've got a headiine sponsor for the first time and it is going out nationally after we tied up a long- term deal with Channel Four." This year's event will be officlal- ly launched at London's Emporium Intercontinental venue next Monday (September Park Lane. Radio One 14), accompanied by a perfor- ering the event live. 
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ly been broadeast on VH-1, will be broadeast under the title The Q Zone at 7.10pm on November 3, days after taking place at the 

Sony acts perform live 
at Brighton conférence 
Manie Street Preachers' James Dean Bradfield was among the artists due to play over the weekend at Sony Muslc's end-of- summer conférence. The singer was set to play a solo set at the event at Brighton's Grand Hôtel last Saturday evening to trail the band's new album This Is My Truth, Tell Me Yours, which 
(September 14). 

groups ur assembling offers for PolyGram Filmed Entertainment are thought likely to miss the unofficial deadline of June 11 for tabling bids. One source says Goldman 
has been late in delivering crucial d help companies 
GLOVER QUITS IMF ROLE 

Des're d Apollo 440 w 
on the Saturday with both B*wltched and Montrose Avenue due to perform the next day during Epie and Columbia's présentations of their autumn release schedules. • Full détails of the conférence 

Live acts add extra edge 

le Mercury awards show 

the compétition'; chairman, says, "We will be créât ing a theatre/jazz club atmosphère 

Tickets are being restricted to 350 people to create an intimate atmosphère at the venue. Radio One is planning to broadeast a live 90-minute awards spécial hosted by Mary Anne Hobbs and Steve Lamacq and produced by Wise Buddah Music Radio. This year's média coverage will also include two BBC2 pro- 

ie night of the event and will include live performances from several shortlisted acts, along 
ner. It will incorporate a discussion about the 12 albums with a panel of DJs including Jo Whiley and Mojo editor Mat Snow. A second hour-iong BBC2 show, also produced by the Later team, will be broadeast on September 19, Hosted by Jools Holland and Tracey Macleod, it will feature perfor- 

group at the end of the month. An IMF councll meeting last Thursday (September 3) falled to agree a successor to Blueprint Management's Glover, but secretary James Flsher expects a candidate will be elected at the next councll meeting on September 30. 
CUIFATHER & |0E INK DEAL Warner Chappell has signed the 
Cutfather and Joe, who produced the summer number one Freak Me by Another Level, to a long- term exclusive Worldwide publishing deal. The pair, whose first number one single production was Peter Andre's I Feel You, have been working as a writing team with Ace Of Base and Five, 
CARLTOH UNVEIIS1IV2 MUSIC SHOW Carlton Télévision has announced its first music commission for ITV2, the independent network's new digital channel that will begin broadcasting before the end of the year. The Mlx will be a 30-mlnute music show broadeast from a hl-tech virtual studio, and will feature videos and artist 
WEMBLEV COMPLEX PROFITS RiSE The Wembley Complex increased its profits in the first half of 199S, even though Elton John's two dates in June were the only music events to take place at the stadium, Operating profits were up 17.2% to £6.68m, as Wembley Arena increased its number of gigs from 58 to 75. The second half of the year is expected to see a boost for music at the stadium, with gigs by the Spice Gitls on September 19 and 20 following last week's Bee Gees show. 



GREATEST HITS CAN BENISSES Paul McGumness sounded pretty happy last week about the prospect of the U2 greatest hits package^ - and not surprisingly. perhaps, given the terms " he and lawyer Allen Grubman are likely to have been able to extract from PolyGram. PolyGram is doubtless equally happy that it has another superstar release on the verge of its acquisition by Seagram, while retailers and the band's fans will also be smiling. 

i^MTV hailed a success by promoters ^IVI 1 V     -m 1 inaufiual show, says, "This has nnt 

For or le of th 

THE SEVENTIES FLARE BACKINTO LIFE Well, I knew if I could hang around long enough my second favourite decade would be next on the list for revival. Disco and the Seventies live! The glitter bail in my lounge hasn't stopped spinning since l've been listening to the current nu-disco sounds which take wonderful Seventies music from the likes of Sylvester, Chic and Gloria Gaynor and bring it bang up to date with new technology. The new film 54, based on Steve Rubell's infamous New York hotspot Studio 54, promises to add further to the revival. Check out the two-CD set from Tommy Boy America, compiled by my old mates Eddie O'Loughlin and Tom Silverman, two senior disco dancers who remember the scene well. As one of those people who was fortunate - or old - enough, to visit Studio 54 at its 1978 peak it's hard to describe what an incredible experience it was, with international music and film stars mixing with politicians, royalty and anyone else who managed to get through the strict security on the door. in fact, most evenings there were more people outside than insfde the club. Today, venues throughout the country are starting the revival, and people dressed up like John Travolta and Olivia Newton John pack Seventies rétro nights like Starsky & Hutch, while producers whip up a storm with old samples, beefed up with harder beats. Meanwhile, the two biggest dance tunes of the summer, by Stardust and Bob Sinclar, are heavily influenced by the Seventies sound. The revival continues with the re-release of the Grease movie and soundtrack, the West End stage version of Saturday Night Fever and, of course, the wonderful Bee Gees, who are now baek in vogue again. And if that's not enough the original disco duck, Pete Waterman, is blowing up the charts with the delightful Abba-infiuenced Steps. So get out those fiares, platform shoes, afro wigs and médaillons and join me on the dancefloor. As Gary's Gang said, "Keep on Dancln'" 
Tilly Rutherford's m Is a personal view 

î, SMTV 

everyone looks set to be a winner. U2,s Best Of The Eighties, doubtless to be followed | by a Nineties set, is the latest in a rash of hits packages. But there is a downside to the plethora of best ofs that are set to be unveiled to retailers a sales présentations across the next few weeks. Retailers complain there seem to be more every year and 1998 looks no exception. While they are delighted at the business a U2 or George Michael best of can attract, they voice a legitimate concern about the timing of many smaller hits sets. Not ail will sell, so why, they ask, don't labels stagger some of the smaller titles during the rest of the year? More worryingly, some fear that hits packages increasingly seem to be replacing big artist albums as the bankers that will ensure labels can hit their end-of-year sales targets. The charge Is wilful and damaging short-termism. Both are vaiid points. But labels can only release big records if they have them. In the current climate some label executives privately admit there Is still not that much to feel excited about - although, encouragingly, responses to the questionnaire we circulated as part of the A81R feature in this issue suggest that optimism is increaslng. Best ofs pose a real dilemma. But at least we are already receiving a few big records here in the office. Dur latest favourite? Republica's Speed Ballads. See how quickly that will fly out of the shops. Ajax Scott 

The music industry - and TV appear to have found a creditable alternative to the now defunct Chart Show following the first transmission of the new Saturday morning children's entertainment programme, Live and CD UK. Despite some opening glltches and the fact that it was squeezed off air eatly at 11.40am because of the Belgian FI Grand Prix (the programme is scheduled to run from 9.30am to 12.30pm), record companles and pluggers suggest that sériés producer Rie Blaxill's new vehicle has a bright future, Anglo Plugging's head of TV Mike Mooney, who was promoting Faithless,    

SMTV; 'a good replacement' performing on the show, singled out frontmen Ant and Dec and the live performances for pralse. thought they were slick and tight," he says. "It's a good replacement 
Nicki Kefalas, managing director of Out Promotion who v promoting Moby for Mute on 

inaugual show, says, "This has not soon as a champion of live music on TV". Blaxill reports the feedback he has received has been positive and promises to introduce an inter- active element and more outside broadeasts in the coming weeks. He also promises to break new acts by not slavishly following CD UK's singles chart, which is based on midweek sales patterns and correctly predicted the top six positions in the next day's officiai chart in its first week. "It's exciting. We're creating something here because viewers can go in to the shops on Saturday afternoon and possibly move a record up the charts," he says. 

Now! celebrutes 45m 

soles with US lounch 

compilations senes, which has sold -45ni albums domestically since its meeption m 1983, will make its US début with an 18-track single album 

équivalent of the compilation by 
companies s i, Tommy Boy and PolyGram TV - which was launched in the States last year - have been enjoying increasing success with com- pilations over the past 18 months. Virgin has also been sharing in that success, scoring its first US Top 10 | hit with the Pure Moods compilation , in 1997, which Wooler had adapted from the original UK version. "In Europe, c point 

Nowi's US EMI, Virgin, Universal and PolyGram, is understood to have been triggered by EMI Recorded Music president/Virgin Music Group Worldwide chairman Ken Berry, who is keen to emulate the series's UK success in the States. Virgin Records America senior VP of commercial marketing John Wooler, who worked on the first Now! album in the UK, says, "It's been a case 

Since being launched in the UK, the Now! brand has spread to mainland Europe, Canada and Asia. But although the Now! albums sell on import in the States, Wooler says that the size of the l 

annually in the States. Each will be a single album and distribution will rotate between the partners, EMI Music Distribution will handle the first release, whose listing has yet to be 

Virgin Cardiff gets set- 
for Manies CD signing 

Street Preachers' fifth album. The Epie act will appear at the retailer's Cardiff store from midnlght on September 13 to sign copies of This Is My Truth Tell Me 
earlier it the city's 

It will be huge," says Virgin Dur Price's local marketing and PR manager Simon Dornan. "We're really excited about havlng it, but logistlcally it croates some work." Around 4,000 people are expected to turn up for the signing, which will be followed 
becoming th ) first act to play In- store sets In four countries In four days. The Infectious band will be undertaklng this mammoth task to launch their second album Nu- 
October's'd5' WhiCh 15 released ™ 

October will also see the US . f The Most Relaxing " .. Everl, which will in the Best Album... Ever! sériés. Détails of these have not been'revealed.' 
industry pays tribute to 
European hitmaker Pop 

er Denniz Pop w 
Stockholm. Pop, the man behind inter- national hits by Ace Of Base, Robyn, Backstreet Boys, Five and 'N Sync, died on Sunday August 31 after losing a year-long £—■ ■ 
Cowell, „umcu Wltn TOp on Five's self-titled album, says he was "gutted" to hear the news of the producer's death. "He was one of the nicest people I have met in "te music business and it is such a aste of talent, " he says Chris Herbert, director of Safe Management, Five's management company, says he is also devast- ; took the band through the 

and will be missed terribly," he says. Martin Dodd, Zomba Europe's or VP A 

early stages o produced an album' w of. He became a 

him like crazy." Pop arrived on the Swedi: scene in the mid-Eighties ar a name for himself in m breakthrough came w — -..w ,ne Cheiron record and production are very company, leading to hits by Robyn, ar friend Backstreet Boys and E-Type. 
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Inereasing ad spends show 

rising cosl of breaking hits 
by Robert Ashton Record companies increased their advertising spend by more than a quarter in the first half of 1998 com- pared to the previous year, making the music industry one of the most aggressive business sectors when it cornes to marketing product, According to new figures from Media Monitoring Services (MMS), the music industry spent a total of £37.5m on above-the-line média - 
- for the six months from January to June 1998, some £8m more than in the same period in 1997. This 27% increase is way ahead of the 6.4% Increase in above-the-line spend recorded by ail industry sectors between January and March. Rupert Steele, head of média planning at the Radio Advertising Bureau, says that radio, outdoor posters and TV were the most popu- lar média among record companies. Radio contributed £8.8m to the total média spend - a 57% increase com- 

TOP FIVE MUSIC INDUSTRY ADVERTISERS 
Virgin Records PolyGram UK Telstar Records 

ic industry to 
-ce; MMS 

£2.2m £1.3m £3.5m 

pared to a year earlier - with TV outdoor posters inereasing t spends to £19m ; . ; £2.3m (up 53%) respectively. press spend was down 7% to £7.5m. The figures are sometimes dis- puted by label marketing départ- ments because they rely on monitoring medi 
uck for ai ;s Woolworths alongside 

David Collins, managing director of Telstar's média group Pure Media, says that in addition to increases in ratecard, part of the increase in ad spend is because some média are deals becoming less and less effective. Moreover, MMS "We are competing against each other to establish products early in 

■e also chasing t same TV airtime space to get the right audience," he says. Collins identifies radio as becom- 
labels because of its inereasing high profile through takeovers such as Virgin and Xfm and its ability to get a quick reaction from listeners. Mis company is now backing singles with radio campaigns because of the speed at which the chart moves. Mark Terry, head of marketing at Virgin, adds that TV budgets have probabiy increased because more artist-specific albums are using TV, traditionally the domain of compila- tion albums. 'Over the past two or three years it's not just compila- tions. but big albums." he says, cit- ing Virgin's The Verve, Spice Girls and Janet Jackson as examples. "For big artists with three successful singles TV can be very impactful. You can see a 30% lift after a TV campaign. which you just don't get 

imhlev Stadlum last Saturday (September 5) was their first gfg-in-the. UK 

Five new Lennon 
albums planned Capltol/Parlophone is planning to release a single album companion to its fortheoming four-CD boxed set The John Lennon Anthology. The album Wonsaponatime will be Issued on November 2 to coïncide with the release of the boxed set, which will contain 100 
includlng llve perforn recordings and studio outtakes. Spanning Lennon's entire solo career from 1969 to 1980, the four dises have been given the 
City, The Lost Weekend and 

The se a 60- booklet of artwork, writings and notes. Yoko Ono and Rob 
Project with Ono acting as executive producer. 

Successful end to festival 
season éclipsés problems 
Reading festivals were breathing a slgh of relief last week as the outdoor season ended on a high 

Both events reported increases In attendances in the wake of poor publicity for the festival scene thls summer following the cancellation of Phoenix and criticism of the conditions at Glastonbury. Thls year was the first tlme that the Leeds leg of V98 had sold out before the first day, while tickets for the Chelmsford festival were snapped up two months in advance as 55,000 people attended in Yorkshire and 50,000 In Essex. Four companies were involved in organising V98 - SJM Concerts, Metropolis Music, DF 

who came for the whole weekend," he says. The Mean Fiddler's Reading Rock festival attracted 20% more people each day during the Bank Holiday with 55,000 music fans vislting the four stages at the Reading Festival site and the Reading Rivermead Centre. Music Industry guests attending Reading were asked to donate at least £10 to this year's chosen charity. More than £44,000 was raised for Cradle, which helps children in Bosnia. 

New image for Telstar group 
Telstar has changed its name and 
shake off its image as a compila- tions-only record company. The multi-interest group 
its holding company Telstar Entertainment Group. A black and sliver logo featuring the figure of a man will replace the blue and white globe and red lettering which have been used since the company 

The new look for the group, which has an annual turnover of £120m, follows the appointmenl earlier this year of branding specialist Philip Ley of Branded and design agency 4i to corne up with a new image. The brief was to reflect the fact that Telstar has grown from its compila- 
whose 28 companies have inter- ests ranging from music to multimé- dia and télévision production. "We're very proud of what we've 

n e w s f / / e 
LABOUR GETS MUSIC HONEÏ Music stars and industry play- ers figure prominently In a newly-published list of donors to the Labour Party. Peter Gabriel, Llsa Stansfield, Neil Tennant and Pete Townshend ail feature In the list of people who donaied more than £5,000 to the party during 1997. Mick Hucknall, a member of both the Music Industry Forum and Creative Industries Taskforce, is also among the donors. Others donating to Labour last year include Création Records, Virgin Communications manag- ing director Robert Devereux, Planet Hollywood founder Robert Earl and Freud 
BOOTS TO STOCK CLASSICAL TITLES BMG Conifer and Classic FM's joint venture label The Full Works is being introduced into larger Boots stores for the first time from September 21 with a range including four titles exclu- sive to the chain. Another 17 label titles will also be available. 
BORDERS ANNOUHCES PA SCHEDULE Virgin Records' Carleen Anderson and Higher Ground signing Johnson are among the acts being lined up to take part in Borders' first sériés of UK performances. Anderson will be signing copies of her current album Blessed Burden at Borders' Oxford Street, London, store this Friday (September 11) as part of a grand opening weekend to mark the officiai launch of the US retailer's first UK branch. Its second UK store, in Brlghton's Churchill Square shopping centre, opened last Friday. Other acts due to appear at the London store In comlng weeks Include Billy Bragg. 
MAINSTREET RELOCATES Mainstreet Management has marked its relooation from Bath to Birmingham by signing ' J The Twist. 
a record deal - are already being featured on listening posts in four Virgin Megastores The company, which was forme in 1994 to handle bands 

done with the group, but r change the image because v 
company," says group board direc- tor Barry Watts. "If you asked peo- ple in the street about Telstar they'd say it was a compilations company or record company, but what we need to get across is that we're a broad entertainment group." The new logo has been designed so it can be used both for compa- nies within the group carrying the Telstar name and those without. "We wanted a logo representing the broad rage of companies and felt our original image looked dated, very early-Eighties. What we've done is designed a logo for the 21st 
ny forward," says Watts. Telstar chairman Sean O'Brien adds the image change has not been made with a view to floating the group of companies on the Stock Exchange. 

moved to Studio 733. The Big Peg, 120 Vyse Street, Birmingham B18 6NF. Téléphoné: 0121-688 5885. 
THE BOX LAUNCHES WEBSITE Cable and satellite TV station The Box launched a new web- site last week, allowing users to request video clips and call 
channel, Includlng charts and interview pièces. The site (www.thebox.co.uk) has been designed by the station's UK founders Vince Monsey and Liz 

Massive Attack's Mezzanine gained its first platinum dise The compilation Totally Wicki turned gold and both Mike Oldfield's Tubular Belis 3 an 

dotmuslc 
http://www.dotmusic.com 
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ftJPWÎ« StfSUi: Jbt (mpwlsl tlîw.u - HeMia (Sept ÎI), r&6>.,ws Sm» ftfywss with other fspîA's from tî!f> crew. A single Cha Cfta 
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E D U L E 
187IBCKBOWI: inisckdïwn ^ M Wesl toM (Sep! 28). From tseing esaly ««ponenis of speed garage, 187 UxMoum deUvor sm Of Ihe ssenre's flwt aossover album». A single The bon wîi fotkw on frwn tfiree Top 20 singles onSeptemtef 21. B8MBT; Icp 01 The WoilS, slnglt - Bail Wésl (Sepl 28). A le The Boy is Mine and 80,000-plus selling alburn ftever Say Kever. me OlDflHB: Kbi la ne Haln, single - WEA (Ocl 5). A (ollowup single to ihe album. Tubular Beiis Ul (released last weeti), which fealures breer/ vocais from Cara Dillon and is •ntended to keep sales moloring throughout 

century painter. BUCK SMUNfB: Bengali Baiilnni ïoulli fxpetience m (Ocl 19), follow up 1996 début album Yemen Curta Connection whlcb is baing supported by some off-tbewail promotioiiai ploys such as a tour of Indlan restuarants. EN VOGUE: Besl 01 - EUSl Wesl (Ocl 19), The soulful girl group's single No 

NiNCI CBlIflIH; Olher ïolces Toi Essl Wesl (Sep! 28). An album of | «ivers from the country Mnger/Bongwriter with Input from Lyte Loyelt, Steve Earle and Emrnylûu Marris, HIC01E BAT; Halte II Ho) - Easl Wesl/Goli Mlnd (Sepl 28). Rayis the first signing lo Missy Elllott's new label and Ihe chart guecess of her first single will stoke demand, Alanls Morlssetto: hlgh expectatlons 

promises to catch ultfa: album follows 
consumers in the run-up to Christmas. CIAHHA KID: Fnshlon 38 - WEA (Ocl 26). A stylish 
help to buiîd buzz around the UK's hottest ragga talent, REM: Up - Wamei Bros (Ocl 26). A single Daysleeper (Oct 12) will provide a warm-up for the album which belies ils title with a dark and moody vibe. Advance press coverage will alert the band's huge fanbase while a TV and radio oampaign rolls out during the week of release. REM will also be hitting the promotional trail, with an in-store PA and a concert for Radio One. Believe - WEA (Ocl 26). The singer gets )isco<liva mode on this collaboration with producers Todd Terry, Junior Vasquez and Métro. A single of the same name will help create attention a week before the album's release. SIHPlï RED: lllle Ihe, single - Easl Wesl (Kov 2). Following hot on the heels of a clutch of live London dates this third single from the 

album Blue will ensure > *—40m album-selling ip have a presence . te Christmas 
ALANISHORISSETTE: Snpposed Former Infoluolion lunky - Haverick/Wornet Bros (Hov 2). With her début Jagged Little Pin having sold more than 26m worldwide, expectations are sky high for this follow-up. A first single Thank Vou (Oct 19) shows that 

busy year UK wi slots. A huge oampaign ar release is scheduled, including blanket TV, press and radio. THE CORRS; So ïoung, single - Easl Wesl (No» S). A UK tour by the Irish family four-piece throughout December should ensure this files from the racks and that they end their a hlgh ne CLEOPATRA: Toucti 01 love, single - WEA (No» 16), The three previous singles from their début album have ail been Top 10 hits and with their forthooming support slpt tn the finine Girls at Wembley Stadium, this should be 

Strike of the m around. ROD STEWART: Superslor, single - Worner Bros (Dec). Taken from Stewart's outrent album When We Were The New Boys, this promises to be a sizeable hit on the back of his sold-out Christmas live dates. 

Revitalised and raring to go 
Old acts and new talent have helped Warner UK achieve a strong performance - and there's more to corne, writes Paul Gorman 
Tho departuro of Easl West managing dlrector Ma* Mole at the start of the year was read In Indusfry clroles as the start of a long-ovcrduc shake up In Warner Muslo UK, with spoculalion cenlring not only on the future of Hole's former label but also that of the group chairman Rob Dickins. Vel barely soven months later, Warner bas dolivered Us best performance for many yoars, regularly holding ail top three 
and countering the pi overly reliant on ostabllshed US repertoire and unable to break new UK talent. Indeed, this image looks set lo be shattored this autumn as Us busy schedule kicks in with a ml* of oagorly awaited releasos from such multkmllllon sellers as Alanis Morissette and REM, alongslde omorging homegrown talent ranging from the already suocessful Cleopatra and Darlo G to Ultra and 187 Lockdown. So whafs changed? 'Basically when Max left. I got down and dirty," confesses Dickins. "Previously Fd been operatlng from a sllght distance, but hlm leaving meant we ail had to pull logether. Now it's as though wc're oporating us onc company rather than a group of IndMdual entities." Dickins says that the success of Enyo's Paint The Sky With Stars right al the start of the year acted as "a confidence booster" during the period when Hoie left to take up an international post ai Unlversal Muslc. The job of Eost West managing dlrector was not filled as Dickins assumod his handson rôle, uithough Inn Gienfell was transforrod from international to take the position of général manager earilor this summer. 

SINGLES CHART SCORES 

Figures cover releases' hlghest chart positions in the 35 weeks to w/e 29/8/98. Warner Muslc's market share in the hall year was 10.6%, making it 

ALBUMS CHART SCORES 

biggest corporate group. WEA conuibuled /"w 
With 7m worldwide sales for Paint The Sky - 5m achleved within six weeks of release - Warner's mood was further improved by the rapturous réception Madonna's "comeback" RayOf 

REM (top) and 187 Lockdown 
breakthrough of Blanco y Negro act 
g^S»CKr 

ng lo watch Catatonia an rinnhi^ 

14 weeks. These days albums usually hit the top and take 14 weeks to fall out of the chart," he says. Another slow-burner which Dickins halls as the company's success of the year is US- signed Irish quartet The Corrs, who have sold 800,000 in the UK. Dickins also piayed an intégral part in Rod Stewart's contemporary covers album When We Were The New Boys, which has sold 140,000-plus. Meanwhile, the Warner strike rate has been boosted not only by vétérans such as East West's Simply Red, whose Blue has sold 500,000 copies, but also by top five placings by UK acts such as Dario G and the raft of US rap/R&B talent including Busta Rhymes, Brandy & Monica and Missy Elliot. Now Warner's focus is on a huge range of new material, from Vangelis's instrumental refleotions on the art of El Greco and Mike Oldfield's new take on Tubular Bells to Cher's adoption of cutting-edge dancefloor sounds and another single fromOleopatra. Nevertheless, things have not changed so much at Warner that worid-beating US talent is not given some sort of priority. Alanis Morrissette's follow-up to the 25m- ^ selling début Jagged Little Pill will be backed by a sustained burst of UK promotion. "Since she arrived there have a lot o o it's f to hear the real thing on top form," says Dickins. He adds that Up, REM's first album since the departure of drummer Bill Berry, finds the pioneering alternative act in "more accessible form, although they're still taking risks". It is a phrase which could just as well apply to the revived Warner Muslc UK. 
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74321 577552 This new version features the best singles m plus bonus track 'Itchycpo Park' 
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CAPO 102 CAPO 114 CAPO 106 Digitally remastered, featuring previously unreleased bonus tracks. Extensive new sleeve notes plus many previously unseen photogràplis,. 

M 

74321257172 74321 601812 Features the hit single Digitally remastered 'No More 1 Love You s Extensive sleeve notes Additional photographs 
7822 190052 fLpjgiially remastered ^i^bréviously unreleased tracks and new dialogue 
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|ive hits power Pînnncle's success p 1 ■ ■ -'-~new business, Paul Gorman reports Diversity is the key for Pinnacle as it continues its 
SINGLES CHART SCORES 

ALRUMS CHART SCORES 

* 

taining its position as the UK's biggest tor, Pinnacle in phase having already 
id by a stream îd Zomba/Jive 

lot of the companies looking to capitalise on that," says managing director Tony Powell. "As well as the huge scored wlth our other labels, has really begun to kick always a pretty good rele us. but now we ' teething problems you'd merger of that magnitude. When you get the top independent distributor and the top Indie label together it's a recipe for 
Now the company is seeking momentum with a reiease schedule which Powell says reflects that, 100-plus labels it represents, from Jive's R&B superstar R Kelly and new pop hopes Steps to China's folk-punk 

Capercaille and Jennifer Paige, Edel's new US diva who was expected to enter the Top 
biggest-sf the year with It's Like That by Run DMC Vs Jason Nevins, which has 

Meanwhile Mushroom Records delivered Version 2.0 
U T U 

Chrysalis Group's Echo Records, which was originally handled by Pinnacle in the early ' "lis year produced Sir George ve aibum In My Life and is currently focusing on the return of 
The Virgin Group's label V2 Music 

achieved its highest chart placing with the Diana Princess Of Wales Tribute at number two at the beginning of the year, while Brit Awards best newcomer the Stéréophonies scored Top 20 placings with début album Word Gets Around and its spin-off singles, The departure of Big Life to Vital earlier this sommer means that Pinnacle no longer has access to such hit acts as pop dance diva Gala, although it retains the likes of Edel, the European-owned company behind pre-teen star Aaron Carter, and 
;h Morcheeba and The Levellers, as well as Rialto, signed by founder Derek Green this summer in a "transfer deal" from East West. Already this year Jive's pop sensibilities have provided the distributor with a number one in the form of The Tamperer's Feel It on the Pepper imprint, while pop boy-band Backstreet Boys and neweomers Steps. Will Mellor and Solid Harmonie have contributed Top 10 hits. Jive's established track record in rap and R&B has also helped produce hits for such acts as DJ Jazzy Jeff & Fresh Prince, Sparkle and Imajin. Powell says that Pinnacle's expansionist philosophy precludes it from placing a ceiling on label deals. "We're always aggressively seeking new business," he says. "l've taken two phone calls already this morning from people who want us to distribute them. "The name of the game is keeping on top of emerging independent acts and labels and that's what we intend to keep on 

album w 
fortheoming reiease. Heartbeat. MARILLION: Radinlion - Row Power (Sepl 21). A campaign that includes ads in Mojo and the nationals, in-store PoS and Selecta listening post exposure will maximise take-up from fans. A UK tour rolls out in October. VARIOUS: Ihe Hillennlum's Crenlesl Porty Sériés - Connaisseur Colleclion (Sepl 21). A sériés of 10 new compilations themed for différent types of parties. With strong reviews and compétitions in the tabloids, the party trail is expected to run into the new year. KIKI DE£ t CARHE10 LUGCERI: Wliere Rivers Heel - Tlckely Roo (Sepl 28). Dee fuses Indian and 
12 years. Sales will be assisted by numerous TV and radio appearances and she will be touring throughout October and November. VARIOUS; Bongln' Beats - 4 liberly Records (Sepl 28). The label has Joined forces with the Daily Starto reiease a sélection of 1998's chart toppers, including Fatboy Slim's 

Rockafella Skank ar Baby Bumps' Burnin'. A TRIBE CALIEO QUESI: The Love Movemenl - |ive (Sepl 28). Features the ingle Find A Way along with guest appearances by Busta Rhymes, Redman, Noreaga and Mos Def. HOS DEF i KWEU: Blnckslor - Rowhus (Iule Sepl). Hefty support from press and radio are already backing 
most eagerly awaited hip hop reieases. DAVID ESSEX; HereWeAre Ali Togelher-lamplighl (Ocl 5). A new collection of self-penned songs that will be aired during his tour, which runs from late September through to mid-November. THE SAW DOCTORS: Songs from Sun Slreel - Shomlown (Ocl 12). A follow-up to the Irish band's Top 10 album of 1996, Same Oui' Town, which will be supported by a UK tour, 

VARIOUS; Hey Hr Ptoducer - Flrsl tlighl (Ocl 12). Recording of the Cameron Mackintosh Lyceum during f '   ' ■ • ' simultaneously Four broadeast 

ElEASE SCHEDULE 

R KELLY; R.-lire (Ocl 12). The eagerl; anticipated new album from the s 

Sarabande (Ocl 19). Soundtrack to the ne Dante film which opens in the UK in late October. Compétitions and coverage in the sci-fi and film press will support the album. CAPERCAILLE; Dush Till Dnwn - Ihe Besl 01 - Survival (Ocl 19). Includes ail the highlights from the Celtic band's career. Sales should be solid on the back of an autumn tour plus press and radio coverage. HAIflRONIX: I Sing The Body Eleclro - Oxygen Huslc Works (Ocl 19). Masterminded by hip hop pioneer Kurtis Mantronik, who has recently remixed artists such as EPMD and BT, this 
R&B is destined for wide appeal. TIIIER: Elvis Didn'l Henn Shil To He (compilnlion) - Illler (Ocl 19). Another compilation album in the established Filter sériés which features tracks by DJ Q, Sunship and Kid 
ORIGINAL LONDON CASI; Dr Dollllle - Firsl Nighl (Ocl 26). Cast recording of the hit musical currently running at Lonc Labatts' Apollo. A documentary a the making of the show has aire: been screened by the BBC and a extensive advertising campaign v this soundtrack off to a flying s1- THE LEVELLERS: One Way 01 lile, Resl 01 - live (Ocl 26). Fifteen hits from the band who have notched up lm-plus UK / album sales. A single, Bozos, will be released / on China Records in September, 

w outing press coverage and in-store su; SUNSHIP: lille tbc - Filler (Ocl 26). A for last year's Mobo Awards wii f€ atures the recent remix of Jhelissa's Friendly Pressure. VARIOUS: lonimy Boy's Crenlesl Beats - Tonraiy Boy (enrlyNov). Tracks from De La Soul, Coolio, Afrika Bambaataa and others make this a must-have for ail hip hop fans. Wide- ranging press coverage will help to fuel 
N-IRANCE: Happy Hour - AU Around Ihe World (laie Nov). Hotly-anticipated album that includes the hits Do You Think l'm Sexy, D.I.S.C.O. and Paradise City. With two more singles set for reiease before Christmas, sales prospects look hot. 1ENN1FER PAIGE - Edel (Nov). Following the hit single Crush, strong in-store support will help the US singer to this début 

1 the hotly-tipped fortheoming single Half On A Baby, JERRï COIDSHITH; Smoll Soldiers OSI- Vnrese 

•v. 
campaign 
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UBIlll 

HQOHnil^ 
of the week 

THE BEAUTIFUL SOUTH: Perfect 10 (Go Discs/Mercury 5664812). Tho first single from theïr sixth studio album Quench ised October 12) 1996's Blue Is the CoIl finds The Beautiful South in typically whi sardonic look at body-beautiful obsessior jnkier take on their standard pub rock and i their huge fanbase. li has already made nd is rapidly rising up the airplay Top 40. 
SlHGlEreviews 
GOLDEN GIRLS: Kinetic (Distinctive DISNT46). This 1992 house classio by Paul Hartnoll of Orbital gets the remix treaîment without ruining its originality. It sounds as fresh today as on its original release and, given its perennial popularity and the fact that it recently reached the top of RM's Club Chart, this is certainly chartbound. LAURYN HILL: Doo Wop (That Thing) (Columbia 6665154/2). The first single from Hill's album The Miseducation of Lauryn Hill (due September 28) shows yet again how she can move effortlessly between R&B and rap. Arranged and produced by Hill, it will be pleasing to her hardcore fans as well as the Radio One has given it a B-listin) CHICANE: Strong In Love (Xtn 009164). This trance-house trac 

delivery by Mason. It has already gone top 10 in the RM's Club Chart and is radio- friendly enough to make an impact. =] ASH; Jésus Says 3 (Infectious S INFECT59CDS). Ash s ^ m their Nu- |{ Clear Sounds album sees m adopting a more 

growling gi, but it will ultimately please old and alike. The track has been on the Radio One B-list for the past three weeks. CHERRY POPPIN' DADDIES: Zoot Suit Riot (Mojo UND56211). This refreshing homage to the music of the Forties is base on big-band swing together with some scat/jive talking. It has already been a hit ii the US. reaching number 19 on the Blllboard Top 200, and the video is getting heavy rotation on MTV and VH1. SARAH McLACHLAN: Adia (Arista 74321613902). Since she hit the US top three with Adia, UK radio has picked up on the Vancouver singer-songwriter who founded the Lilith Pair tour (see this week's Talent pages). High rotation nn Canitai anri 
a big hr song 

FASTBALL: The Way (Hollywood 569 947- 2). Already a smash around Europe, this début UK release combines elements of US country rock and Status Quo to create a strong radio hit. If it breaks through, expect a smash which will stick around for quite a few months and last well into the autumn ASIAN DUB FOUNDATION: Naxalite EP (ffrr FLD 345). Fresh from their Mercury 

mcludlng 

addictive ar THE DELGADOS: The Weaker Argument Defeats The Stronger (Chemikal Underground CHEM029CD). This is a slight change of style from Pull The Wires 

ut UK rei been a huge collège radio hit Stateside. With an Xfm A-listing and Radio One Evening Session airplay. it should see success here SEMISONIC: Closing Time (MCA MCSTD48098). Semisonic's hook-heavy guitar-pop has sent drive-time DJs spin- 

«pyandthis^sktgJlrf^^" R,f m wToffidd^thè US and this UK 
début should be well received 0 
like their choruses catchy and their lyncs 
iS^BLACK EYED PEAs:Joints& 
'^.Tom^'^p^^p t s Scellent 
S Behind The "as a catchy chorus backed by an organ-driven rhythm track with IS^ré^nœ^^^Sseas 
A Tribe Called Quest - from whom there 5 a sample - and the Grease theme, although the crew are evolving a sound of their own. 

From The Wall (which peaked at 69) for the Glaswegian band, but one that suits them well. A gentle song that bursts into a pealing chorus, it's certain to find greater success. and the support of Radio One's John Peel and Steve Lamacq should help. CELINE DION: Zora Sourit (Epie 66650042). Dion, whose current album has sold around 1.6m copies in the UK alone, is so popular that her French vocal on this soaring ballad is unlikely to be any barrier to it becoming a sizeable hit. It précédés her album S'il Suffisait D'aimer, B*WITCHED: Roilercoaster (Glow Worm/Epic 6664752). This is likely to prove a slightly tougher ride for B*Witched than C'est La Vie which crashed in at number one. Another sweet pop 
but breaks into a singalong chorus. Radio One has given it a B-listing. AIR: AH I Need (Source/Virgin VSCDT1702). Air's profile has grown since their album success with Moon Safari earlier this year, AH I Need is a more heartfelt, almost MOR song than their previous two Top 20 singles, and is backed with new club mixes of Kelly Watch The Stars. €2=39 NOREAGA: Supathug (Tommy Boy PENCD0237). The latest contender in the hip hop anthem stakes has already scored 
one in the Billboard hip hop chart and number three in the album chart. This is his first UK single and with its catchy clavinet hook and surreal lyrical dexterity will help consolidate his réputation in the UK. VARIOUS; Trade EP (Trade TREPCD1). Six résident DJs (including the late Tony De Vit) from infamous London club Trade offer their 
sound. The newly-launched label has ignored the new 20-minute chart ruling, instead offering over 47 minutes of pounding sound. CYPRESS HILL; Tequila Sunrise (Ruffhouse/Columbia 6664936). Returning after three years with Sen Dog back in the fold, US rappers Cypress Hill take a Mexioan vibe and mix it with some tequila and lazy smoking grooves. With a new album IV coming out on October 5, this could mark a renaissance for the San Franciscan crew. 

CHRISTIAN: The Other Way (Equipe Ecosse EQE 5002533). Annie Christian's third single is somewhat akin to fellow Scots Urusei Yatsura's guitar sound. With a blistering pace and catchy chorus it deserves to be a huge hit. It's currently on the Xfm A-list and getting spot plays on Radio One's Evening Session. CHARLOTTE: Skin (Parlophone/Hhythm Sériés CDRHY12). Soul II Soul collaborator Charlotte's second offering for Rhythm Sériés showeases her strong voice as well 
treads water slightly, but dance mixes are riding high in the RM Club Chart and could pave the way for more airplay. r - '"TA EVE 6; Insido Out (RCA 74321605692). 

W S n l R U M r e v i t 
lii.'.i'M,;..;.! EELS: Electro-Shock Blues (DreamWorks DRD50052). After the success of 1997's top five album Beautiful Freak, Eeis return with a release that charts the way life fell apart for singer E. Havmg to deal with the death of his mother and many friends, one would expect a gaunt and harrowing album. However, its soft experimentalism and nagging hooks manage to communicate this anguish without dragging the listener down. ROD STEWART: The Very Best Of (Mercury CD558 8732). A round-up of possibly Rod the Mod's finest period when he straddled the twin concerns of leading The Faces and id it's t :e following hf younger a recent covers album. VARIOUS: Brothers Gonna Work It Out (Freestyle Dust XDUSTCD101). The début release on the Chemical Brothers' Virgin- backed label sees the duo showeasing their DJ style with a mash-up of old and new skool tunes including Métro LA, Unique Three, Renegade Soundwave and the    long spell in the i highly likely. fiWW.M DELAKOTA: One Love (Go! Beat 5578612). Delakota's : singles have been rapturously received, but their début album paints a much broader pioture. ; as Beck's wayward UK cousins, mixing good-time rock with samples, horns and feedback. Although not exactly consistent, One Love is certainly interesting and individual. UB40: Labour Of Love III (Virgin DEPCD18). The Birmingham outfit have enjoyed much success over the past two décades. Continuing this project, covering reggae classics in their own inimitable style, this includes versions of songs by Bob Marley and Peter Tosh. 
This 

They corne ac 

VARIOUS: Renaissance Présents... |an Ossia & Nigel Dawson (Passion RENUK1CD). Following the success of last year's Renaissance Worldwide mix CD, the Leeds club launohes another compilation sériés. Résident DJs Ossia and Dawson mix a blend of progressive house and trance over two CDs. The duo focus on club hits ratherthan chart smashes. but the clubs high profile is likely to pull in the buyers. THE BETA BAND: The 3 EPs (Régal REG23CD). A collection of the Beta Band's releases thus far, The 3 EPs reveals how genre-defying this four-piece are, The 12 songs take in hip hop, prog rock, folk and house influences to form a coherent, fresh take on rock music that more than justifies the lavish praise heaped on them. GLAMOROUS HOOLIGAN: Naked City Soundtrax (Arthrob/Coalition 3984242012). Naked City Soundtrax blows away the cobwebs of the breakbeat scene with 10 bassline-heavy tracks featuring rapper Martin Driver. Big beat fans will love it, although chart success is unlikely. i u-'ii i.nl- '-l KISS: Psyché Circus (Mercury 5589922). Rock legends Kiss return reunited in the original line^up, recording togetfi'er 'for.tlTè tirst time s'incej.9801s Unmasked iJlUUII). Aller 2r albums and 75m 
increasing their fanbase. The new material here is typically riff-heavy and strong, though it perhaps lacks an anthemic single. CINNAMON SMITH: The Curate's House (Mother MUMCD9804). By turns mournfully mélodie then ail quirky art-core racket, these indie-popsters have some big choruses and even bigger ideas on show on their début album. Placebo producer Phil 
VARIOUS: Division One (NRK Sound Division NRKCD001). Bristol has become synonymous with ail varieties of dodgy trip hop to the exclusion of its thriving house labels such as NRK. Division One addresses this oversight with a sélection of some of the most accomplished offerings from names such as lan Pooley, Nick Holder, Plastic Avengers and Easydelics. 

Releases previously reviewed in Music Week now set for release on September 21 include; ESTHERO: Heaven Sent (Columbia) (reviewed in August 22 issue) • LENNY KRAVITZ: I Belong To You (Virgin) (August 22) 

Henr new releoses Audio clips from the releases marked with this icon can be heard on dotmusic at: www.datmusic.com/reviews 
ik's reviewers: Dugald Baird, Michael Byrne, Catherine Eade, Tom FitzGerald Hugo Fluendy, Sophie Moss, Dean Patttenden, Simon Ward ' 
□□□□m 
of the week 
FAITHLESS: Sunday 8PM (Cheeky | CHEKCD503). Diversity is again the key for the foliow-up to Faithle-- ' ' 1997 début album Reverence. '   Movmg from the sweeping intro to ? 

Rolîo'amf Si'^er sliss n^'T f—Uc tracks to big-sounding Euro house, talents a,ongside a shm?„^ 'T* 0f their s°"^'iting ^d production Dave Randail. There's a gulst anL collab°rators. including Jamie Catto and 
. rr.«.ï'2Ï,»„ ml" f?"' """r "n,l siving 

sound Z, ®,? .y' "eanwhile, fans of Faithless's expansive house ^ Long Wav Hnnf d,Sappointed bX the epic-sounding Take The extensive ïouTng^ratTrf6 ^ 'f 3 DJ- F0'ged 0Ut ^ a J as miirUu *1. L album moves between styles and moods I travelling GnH 1° milSt haVe moved between cities in their last wéek ^fter R a entered ,he singles chart at number six set the banri T f A'llSt e><PoslJrc> and looks likely to set the band up for another pan-European album hit. 
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m With female-fronted acts accounting for almost half the slots in last week's singles Top 40 and more than 60% of Radio Two's A and B playlists, W achieving a breakthrough for international artists Sarah 5 McLachlan and Tina Arena might seem tough. But both ■ BMG and Sony appear on the brink of UK suocess with the Canadian and Australian female singer/songwriters. M McLachlan's Surfacing album and Arena's In Deep - their fourth and second respectively - have already proved million-plus sellers in their home countries and will be ■ released v/ithin a week of each other in the UK, on October 5 and 12. Although musically they may appear ■ pôles apart. the way their UK profiles are building share I marked similarities. 1 Both their forthcoming singles, for example, are being 1 embraced by radio. Arisla's Lilith Pair founder and ■ Canadian star McLachlan, whose earthy but deiicate I brand of female MOR bas propelled her to US stardom, ■ has had around 30 plays a week on Capital for Adia 1 (which reached number three in the US) since it was ' playlisted 11 weeks before release on September 21, 1 whlle two weeks ago it was A-listed by Radio Two. ' Meanwhile, 1LR has welcomed Arena's Diane Warren- | penned If I Was A River (set for release a week later), the I follow-up to her Top 30 Andrew Lloyd Webber/Jim Steinman hit Whistle Down The Wind, and the track has | also made Radio Two's A-list. f Both artists have also had tracks given the dance remix treatment. McLachian's Black And White was remixed by I William Orbit for the X nies film soundtrack, and Roni Size 1 has remixed Sweet Surrender (her possible second | single). Meanwhile Arena's Burn and if I Didn't Love You I have been remixed by New York dance vétéran Tony Moran (whose remix crédits include Michael Jackson and Madonna), whlle a dance version of her Foreigner cover, I 

dose A&R .les not only with Pe«r Karp"" the général ^ manager of A&R who onginaUy slgned ne . Epie US senior VP ^ Mottola, Music's Worldwide chief Tommy Mottola. i for examole who spearheaded the créât on of an [nternabonal Tersion of In Deep which differs from ^e original Australian release. 'It was Tommy^dea tha ^ 
Aviver0 andlhat'we'use (Mariah Carey and Celine Dion 
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h

in 

Englishman in New York, believes Arena s chances m UK and Worldwide are strong with In Deep. She s a _ dream because she's the hardest workmg artist I know, he savs. "Each territory has différent plans, but the album will be phased in around the release of Zorro. Europe, America and Asia are priorities but there are no frontiers - she has the potential to break everywhere." Arista is as upbeat about the chances of McLachlan m the UK, even though the artist herself admits she does not write singles and Surfacing only sold 5,000 copies here on a limited release last year. "One of the reasons we've left it until now to break her over here is that ifs vital Sarah takes the time to corne over." says Arista UK head of marketing Clare Dowds. "This album is also the most oommerclally accessible - we've got daytime radio olav for the first time." marketing at Arista in   ,   , r sights on bringing Sarah over to' Europe but ifs been hard until now because 
she has a high level of visibility with the Lilith Pair and the radio play for Adia, Ifs just starting In Europe." Adia has iMot r,™ ,oi™„,< |n sweden, Holland and Germany, Just been .oicoocy.iMI although O'Brien says it is b success McLachlan will achl early to 

dirplay and llve dates ahead across Europe and Worldwide, there appears room for both to achieve significant breakthroughs. Catherine Eade 
Sarah McLachlan - Album: Surfacing Single: Adia Label: Arista Songwriters: McLachian/Marchand Producer: Marchand Studio; Montréal Publishing: Sony/ATV/various Released; October 5/September 21 Tina Arena - Album: In Deep Single; If i Was A River Label: Columbia Songwriters: Arena/Reswick/Werfel/ Jones/various Producers; Jones/Tyson/ Afanasieff/ various Studios: Brooklyn/ Hollywood/San Francisco Publishing; various Released: October 12/September 28 

| Brothers, is currently "going mad" country, according to Arena's manager Ralph Carr. With both artists also having tracks on new film soundtracks (the X Ries in McLachlan's case and Steven Spielberg's forthcoming The Mask Of Zorro foi two are running head-to-head at aimost every turn. ln tact, it is in the area of A&R that the différences are most marked. McLachlan, who brings Lilith Pair to the S Royal Albert Hall for one night on September 23, is signée 
m to Canadian label Nettwerk which licenses her albums to Arista. Signed by Richard Perret at Nettwerk 10 years ago, yg McLachlan insists she now A&Rs herself, delivering her 

-S WOrk ready mi)<ed and Producetl by long-term collaborator, co-writer, engineer and producer Pierre Marchand. C/9 Meanwhile Arena, signed to Sony Music Australia, has 

STEVEI 
L AIMIA 

When a band becomes popular 1 than one key market, each local affiliate is accustomed to fighting f0r I r0om on the promotional and touring schedule. In 1996, when Sweden's pop maestros The Cardigans released their third album Rrst Band On The Moon, it was the Japanese who held pôle position, given the 700,000 sales they had contributed to their previous album Llfe's 1.5m total. In the UK Life went gold, although Poiydor then sold a healthy 100,000 of the follow-up on the back of the 420,000-seliing number two single Lovefool. Meanwhile in America, where Lovefool emerged from the Romeo & Juliet OST to become the year's fifth most played song on radio, album sales topped 1m, helping global sales to hit 2.2m. As PolyGram affiliâtes préparé for The Cardigans' new single My Favourite Game - released on October 5 and already likely to be one of the brightest releases of the season - and their album Gran Turismo, it e the British must be patient again. -The b£ /e sold m 

alwaysha 
HKinging Sa «t», -«r* 
but^enever 
| pilteiflo Ml Favourite Game is launohing pad fc only have to list 

it. The aibum is more accessible. 

While the likes of Garbage, the Beastie Boys and new formula supa-Ash were wowing the crowds on the main stage at Reading last week, the supporting cast in the tents were having a bail too. I don't think I can remember a year, either at Phoenix or Reading, where the line-up round the rest of the site - including the Melody Maker and Dr Martens stages - was quite so strong (a feeling backed up by the consistently good crowds in the tents ail through the weekend)...Of course, being the main stage compere meant i missed a few of the fancied groups, but I had spies everywhere. The général view - one which we've been plugging in this column for the past couple of months - is that 

the scene outside the charts is becoming increasingly healthy. It's low-lying and awkward, but there is a new underground starting to form, made up of bands who haven't tailored their sound to meet the mainstream. Behind the likes of Mogwai and Arab Strap - two bands who are refreshingly alternative and have sold records to boot - there are a dozen or so groups emerging who excel at being différent. It's almost as if, after three years of compromising, there's a wave of bands who don't give a damn. They do what they do Three of the most popular sets of the weekend - other than the Strap and Mogwai shows - fit this theory; the much-talked-about Clinic, American 

ON A&R 
trio Sleater Kinney and the bit bonkers Te... Benson. Clinic had a heaving Dr Martens tent enraptured and were one of the must-see bands of the three days (even attracting American A&R visitors). The funny thing is, I don't see how the majors will be able to deal with these bands, because they don't seem geared up to sign groups who sell maybe 5,000 records. Correct me if I m wrong, but I sense we're back at that point in the mid-Eighties which gave us Création, C86, and a clutch of new independent labels that nurtured bands for one or two albums 

out ever touching the charts. Even Idlewild. another stormer of a set at Reading, came through this way before signing to Food. 
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( America b market for success in other areas," says , Poiydor général manager Greg Castell, "We'll work together to make sure none of the best opportunities are missed." In fact, The Cardigans' UK promotional | trip last week was the first overseas venture of their new schedule. It's the start of a campaign that Eric Hasselqvist, deputy managing director of the band's original label, Polygram-distributed Stockholm, believes could last a full 18 months. Such confidence is simple: Gran Turismo i is the best Cardigans album yet, a more mature record which casts aside the band's established Sixties/retro framework while maximising songwriter Peter Svensson's intuitive pop touch. Every territory is demanding Cardigans 
Hasselqvist. "The response from everyone I has been fantastic, 
record before," he says. "I literally h< spoken to anyone wl  

ell agréés, "Gran Turismo is one of ilbums that people only have to hear realise they have something si 



the 

CARDIGANS 
And l've not heard a single négative response to it either." The plan of action is to do promotion before starting a world tour in February year, working the album through to the | of 1999. Lead vocalist Nina Persson says the prospect of 

new album, because it's exactly where we 
Songwriting highlights on the album include My Favourite Game, the disco-poppy Erase/Rewind and the ballads Explode and ter. but the production is also a le advance from thèir previous work. The pin-sharp V interplay of instruments, computer edits and looped drums keeps the kl album fn 

il 

Diness of tunes like ■ Lovefool only represented n one aspect of the band. "But the songs had to î as good as Lovefool," 
"A lot of music thafs been called trip hop I have reaily enjoyed, but when I have bought a whole album, 1   production and atmosphère most. Seldom were there any very good songs. So I wanted to continue writing songs as I used to rather than, say, start with a sample and a drumbeat and then wnte the melody." Before knuckling down to the new album, 

with help from Joakim Berg of Swedish band Kent (whose current album is about to be released in the L)K on RCA). He also produced a couple of local friends, new expériences which he says helped introduce new ideas for Gran Turismo. when he thought t left himself enough time to write before Stockholm's expected 

that Tore is developing in the same direction. If everything is fine, why change to some big-time American producer?" The only big-time American assist The Cardigans have accepted is fror Hollywood. Having seen how succès: Romeo & Juliet was at introducing new listeners to the band, Stockholm was open to further requests; First Band On the Moon eut Your New Cuckoo was on The Big Lebowski soundtrack, an old B-side The Boys Are Back In Town featured on Trojan 
'They see that the album 

can be big, so it motivâtes 
them to do what ittakes' 

-EricHasselqvist 
War and new cuts War (the B-side of My Favourite Game) and Deuce have appeared on A Lite Less Ordinary and The X-Files respectively (not to mention on TV shows like Baywatch, Dawson's Creek and Beverley Hills 90210). Such reminders have provided a perfect launch pad to make this the band's best year yet. With Erase/Rewind expected to be the next single and the press firmly on their 

clearly helped to work once again Swedish producer Tore Johansson at hrs new rural studio, named Country Hell. "Reviews always mention the great production, the 'cool sound,' says Svensson. "Every 

Badly Drawn Boy - untitled (XL) Uncommercial, but nevertheiess six distracting tracks (sampler, tbc) Nine Yards - Loneliness Is Gone (Virgin) Impressive first release from the R&B act formerly known as Define (single, tbc) Merz - CC Consciousness (Lotus) Increasingly addictive alternative dance record (single, November) Kent - If You Were Here (RCA/Victor) One of the strongest rock records around (single. September 14) El Nino - Still The Same (Ignition) Moog-filled ditty which has been mixed by Nigel Godrich (single, September 21) Garbage - Spécial (Mushroom) One of the standout tracks from their Version 2.0 album (single, September 28) Cliff Richard - Real As I Want To Be (EMI) Sir Cliffs célébrations of 40 years In the music industry begin here (sampler, tbc) Swirl 360 - Ask Anybody (Mercury) Beatles-esque pop duo impress in a Savage Garden vein (album. 19 October) Annie Christian — The Other Way (V2/ Equippe Ecosse) Rocks deliciously in a similar way to the next Manie Street Preachers record (single. September 14) Republica - Speed Ballads (Deconstructîon) Exhilarating power pop record (album, October 5) Various - 40 Forever (Mowtown) 39 classic Mowtown tracks let down by Puffy's weak I Want You Back '98 eut (album, August 31) 
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t: The Cardigans Label: Polydor Project: single/album Songwriters: Svensson/Persson/Johansson Studio: Country Hell, Malmo Publisher: Stockholm Songs/Polygram Music Producer: Tore Johannson Released; October 5/Ootober 19 
iries of moral and religious groups or whom the cc 

Ihardly heard of. That could start to change, ' is new album  Produced by Michael Beinhorn (Soundgarden's Isuper Unknown, Hole's Celebrity Skin and Red Hot Bchilli Peppers' Bloodsugarsexmagic), it is the 'former poet and Journalist's fourfh release since signing to Nine Inch Nails mastermind Trent Reznor's Nothing label, Released through Nothing/lnterscope on September 14, the album's strong songs and striking Bowie-esque sleeve imagery could turn Manson from being infamous to famous. Released in a particularly strong week aiongside albums by artists as diverse as the Manie Street Preachers and Steps. Mechanical Animais is still expected to enter near the top of the chart. This will be a signiflcant improvement on 1996's Antichrist Superstar which, despite delivering two Top 30 singles, lacked any week one presence, although it has now sold about 55,000 copies. Universal/lnterscope head of marketing Karl Badger believes the new album is likely to ship at least silver. "Woolworths has just corne on board too, and so far none of the retail chains have expressed any concem with the album artwork." he says. In the US there was briefly talk of Mechanical Animais being issued with two separate sleeves, one bearing the androgynous alien Visual and the other something more tame. In the end, however, both Ohio-born Manson (real name Brian Warner) and manager Tony Ciulla decided they would rather not be stocked in the K-Mart or Wal-Mart chains than censor an image that will shortly be gracing giant posters on Sunset Strip and Square, Indeed, both of them regard the imagei évolution of Marilyn Manson, the band and the man. "I do things that are provocative to get people to reconsider their values and to inspire them to be créative," claims 29-year-old Manson, whose metamorphosis from gothic horror to glam rock god  or new single The Dope 
/e consistently fired some rs of an ever-swelling fanbase - w at 1.5m - or the indignant 

first UK shows in late 1996 were greeted by "Ban This Sick Band" headlines in the tabloids. "Sure, we make a lot of people angry," says Manson, "especially religious groups. We were threatened constantly on the last UJ gig might have been my last just spurred mi even better." Following a strong appearance at last year's Reading Fe Manson will return to these shores for more live work in November/December. Mei will continue with a long-term campaign designed to build a crédible profile for the artist. Ciulla, who was the label manager at Nothing prior to linking up with Manson full-time and bringing many of the 
such as A&R, in house, is relishing current buzz surrounding the project. "MTV in the US have put The Dope Show clip on to heavy rotation straight away, while the track itself is the number one most added at active and modem rock radio; it's definitely the biggest radio response we've ever had over here," he says. And Manson himself is pretty confident. As he said in his acceplance speech when band in the world - for the second year - at the annual Kerrang! Awards last month, "you couli chosen anyone else." Da 
Artist: Marilyn Manson Label: Interscope/ Nothing Project: album/single Songwriters: Manson, Twiggy Ramirez, Madonna Wayne Gacy, Zum Publisher: Songs of Golgotha Music/ Dinger & Ollie Music/Blood Heavy Music/ DCLXVI Music/ Violent Delight Music Producer: Michael Beinhorn, Manson Studio: LA Released: Sept 14/0ct 12 



Long-term developmei 

The glut of relatively familiar names appearing at this weekend's In The City Unsigned - ranging from 1998's NME Unsigned winners Astronaut to last year's London Music Week Unsigned winners Moreau's Island - suggests the event is unlikeiy to uncover the Next Big Thing. But it also hints at the wider disquiet in some sectors of the business about the way UK talent is being developed. Discovering and developing the stars of tomorrow has never been easy, but many of those active in the A&R community suggest that it is harder than ever. With few big cash deals since Stroke signed to XL and Koot signed to WEA in packages which, with publishing thrown m, approached a rumoured £lm each - and few big frenzied A&R chases since Ultrasound signed to Nude, Gomez to Hul, Merz to Epie and Badly Drawn Boy to XL - 
is signing anything. This view is reinforced by the difficulties acts 
respected Fierce Panda their struggle to secure deals with majors. And yet a look at the survey of 45 A&R executives carried out by Music last week suggests the business may a turning point, with respondents increasingly optimistic about the quality of talent around and the potentiai 

very good reasons; the idea that at no level is there a person or a suit who's going to change a décision or question something. Then we have the muscle and coupled with that, the artistic culture, which has always existed at Beggars 

tly touting the problem also runs it direction. One manager, major act around labels tor a new oeai, they would love to be able to sign to a 
*No manager would, would they? There' much uncertainty about what's going to happen at Mercury, Polydor, London, Islan and Universal. You could sign with people that just won't be there next year." Several managers ■ 

their rosters. Moreover, almost half of those who responded say they intend spend more money on signing and developing talent in the ne year (see box below). Différent companies are taking différent approaches. Sony and Virgin continue to be strong - Hut is currently signing the much-sought-after Hobotalk - and labels that have dropped acts will kei signing. Contrary to belief i there are no embargos on signing at BMG, Warner or PolyGram, wt " "   is toying with what to do with a huge cash injection it received when Skunk Anansie left for Virgin. Wild Card/Polydor A&R boss Colin Barlow, who developed the Lighthouse Family and has just signed two new acts, is more upbeat than many. "For me, the situation is great, ILR is becoming really important, the R&B scene is building well. and although there are big changes still to corne at labels, managers have become more realistic about what they are asking for," he says. What no one doubts is that it is tough out there at the moment, due to faclors ranging from label short-termism and corporate instability to radio's love affair with pop at the expense of guitar music. "The climate is changing," says Nude Records managing director Saul Galpern. "We're going through a bad patch and pop's doing well but we need that clearout, and hopefully a new underground will emerge. 'We need to think more laterally of ways of breaking bands long term and not worrying 'Oh my God, we don't have the playlistl' Now radio has changed dramatically maybe we won't have to ram things down the throats of retail and everyone else." XL managing director Richard Russeli, the man behind the Prodigy and much-touted Badly Drawn Boy and Stroke, says that independents are in the strongesl position, "Things are in a demise at major labels where ifs ail about making figures for next quarter. The independents are appealing for 
14 

Koot: expensive signing 
BMG by UK chairman Richard Griffiths, where the rosters have been eut and Arista reorganised in favour of acts with the potentiai to sell internationally. But it is by no means a universal view. Manager Johnny Laws cites it as an opportunity n "  _ 5d the much sought- to RCA - despite having recently seen the label drop two of his acts. "If I took things personally in business I wouldn't be 1 
signing to any label," says ' ws. "RCA's i ' ' ' . ifs now got about eight acts '■ making hits and I was npressed with Richard - te back eariy from 

over-paid scouts determined to sign sure-fire chart hits first and address questions of artist development later. One senior executive recently ousted from a top post at a major admits: "Companies are now so focused on turnover and reaching targets and, to an extent, you're perceived as only 

hits corne 12 r ago that would 

MW MUSIC INDUSTBY A&R TRENDS SURVEY îd 45 key A&R men at major record sis, independents and publishing companies to complété a confidential questionnaire examining the ' ^ state of British A&R- 'v- The replies were varied and honest. but the overall conclusion Is that leading members of the A&R community appear to be surprisingly upbeat about the situation. Most seem more optimistic - or at ieast as optimistic - as they were 12 months ago about the quality of talent out there, most are confident - perhaps inevitably - that they are doing their job right and most feel they are chasing the right bands - as long as they can afford them. Importantly, almost half expect to be in a position to spend more money on both signing new artists and developing their existing rosters during the next 12 months. Many also appear to believe a new trend is on the verge of breaking through, Asked to predict the Next Big Thing, however, and there was little agreement. Answers ranged from R&B/pop. rock, mainstream and wacky disco pop to swing, dance, folk, alternative and even ■something intelligent". When asked to tip acts, the names mentioned include Merz, NT, Gomez, Feeder and Gay Dad, as well as - somewhat more mystifyingly - Skunk Anansie. Asked about the problems they face, issues raised included the selling of records rather than brands, a laok of old-fashioned A&R a lack of stars - particularly internationally - the lack of good songs bands coovmg each nther tno much, music that is "ail fur coat and no e merely regarded as a vehicle for writers, knickers" ar 

Do you expect your label to authorise more or the next year than in the past 12 months on: More Same Less Development 44% 36% 16% Signings 48% 28% 12% 
Do you consider that In volume terms compared with this point 14 months ago the number of acts currently on your roster is: More than Adéquate Less than N/A adéquate adéquate 

Excludlng seasonal variations what has been the trend over the and What are the exPec'®d trends for the next 12 months with regard to your volume of; ^ Trend over past 12 months 1 Same Down 
nd marketing m< of the answers. 

Are you more or less optimistic than yc about the général quality of talent in the More Same 

Releases 24% Hits/sales 32% Signings 24% Acts dropped 52% 
Releases 44% Hits/sales 68% Signings 36% Acts dropped 28% 

48% 40% 24% 4% 

N/A 
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Mrs next big thing? 

rrÇ* 

Galpern: 'climate is changing' Lascelles: 'hits pressure' Russell: 'we have the m 
people's réservations seem to be with her new trends and generaliy be pr image; they can't see you can mend image but not talent. There's a horrifylng short- termism, having to deliver things on a plate instead of old-fashioned A&R in giving an artist room to breathe. l'm having to A&R my own act when A&R people with their jobs on the line don't have the space to be creative," he says. Likewise Laws says he is developing Velika Jaja and Alexia on his 

spécial projects cc is offering a free week at the studio to the 
also ru !the 

looking for that kind of sa For Soundproof I already I image and a marketing plan. Gone are the times of a manager sitting behind a desk. 
indeed, Steve Allen the force behind WEA's Eternal pop dance label, says he feels the future of A&R is in small production houses or labels supported by majors - "but small enough and close enough to the street and the new artists and producers to be flexible, able to react i >1 Badly Drawn Boy: last great A&R frenz; 

NEW TALENT AT IN THE CITY 
In The City's A&R dlrector Phil Saxe 
to thls year's absence of an unslgned bands compétition for the first time. He insists the plethora of already well- known names is a resuit of the "excellent scouting System" that exists in this country and should be applauded. He has a point - if the UK were the size of the US, it would be much easier to develop acts 
behind acts when they break. Nonetheless, Saxe admits to "more of 
team received this year, although he insists their production quality is better than ever. Those acts set to appear who have already caught attention include Ten Benson, who are signing a publishing deal with EMI/Deceptive, the Hole-llke grungy Cay, Welsh band Murry The Hump, who have appeared on the Blue Dog Singles Club, the Jagger-esque Junk, who've had a single out on Ye Gods Records, last year's London Music Week unslgned winners Moreau's Island, Glasgow's (often confused with the Shetlands') Astrid, NME Unslgned winners and Fierce Panda act Astronaut, Radio One DJ Mark Radcliffe's favourites Cartoon and FX Huberman, who have a forthcoming single produced by Lenny Frenchi out on Org Records. A common critlcism of ITC's Unsigned in the past has been its préoccupation with guitar acts, so many will be interested in 
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currently has several deals on his table - but adds that there are simply fewer finished acts out there and that the toughest problem is spotting that Next Big Thing. "For the first time in 12 years I haven't been able to finger a trend and am just working in général areas. Deals are 
talk about development deals, but what are they? If a record company can get a deal cheap. theyTI call it that." Ultimately, part of the problem may be the général lack of proactive and creative rather than reactive A&R peopie. although there are inevitably exceptions. Young says she recently signed Be Be Mak to Telstar not just because it was free of the "politicai stranglehoids" that dog other labels but because the company "wanted to get their teeth into Be Be Mak, and [A&R chief] Mark Jolley understands songwriting and studios. 
not just saying 'th to help m 

Brighton Fringe Fe seeing much more of a product being produced rather than allowing the bands freedom to be creative. We don't see the raw talent coming in, the work seems almost done before they get here." Diane Young, former CBS A&R woman who now manages Be Be Mak, the singer/ songwriter trio recently signed to Telstar. also mourns the demise of development deais, arguing that spending £100,000 a year to develop five artists could be worth more than a £300,000 deal. "I see publishers as a better way of developing an artist than 12 months ago. Nobody seems to want to take on a band 50% of the way." Indeed. more and more A&R work hitherto performed by labels is being put out to publishers. EMi Music Publishing's Guy Moot, who signed acts including Jamiroquai to the major, says that things have picked up in the past few weeks - he 

her A&R le party with ideas. At other labels I don't think they are free to be creative. ' Chrysalis Music managing director Jeremy Lascelles says that while the scouting System is better than ever, development is at its lowest point. "Lots of talented groups are making disappointing records too early or are being steered in the wrong direction, l'm very happy to help an act develop before they ready to be unleashed but I think record companies shouid be de 

nd floppmg on 
people seeming Ultimately, the situation is cyclical - th are echoes of 1975 and 1988 ail over again - and it remains important to keep matters in perspective. For instance. S2's Muff Winwood, arguably the most respected A&R man in the UK business, says he is far from despondent, "l'm very positive, i don't think anything is wrong and the future never ' ' itter; there are more outlets for illent talent, th ; learning how 
always people who deal in Being in the business is lit race, not a 100-yard dash." But it is clear the A&R side of th 
génération of A&R mi Parlophone's Keith Wozencroft. not to mention rising stars like Telstar's Jolley an " Mickey D (the man who picked ui Mark Morrison, Shola Ama and Cleopatra) 

In MWs talent questionnaire A&R men seemed generaliy unsure as to where the Next Big Thing was coming from. Still, if ar act appearing at In The City Unsigned are declared to be just that, perhaps not everyone would envy them right now. 
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EDITED BY CHAS DE WHALLEY IN THE CITY 

IN THE CITY SET TO MAKE THE 

SPARKS FLY 
Returning to its spiritual home in Manchester, the annual event is anticipating much excitement. By Steve Hemsley 

In The City has come home and come of âge as a unique music industry event that remains controversial, unconventional ... and. perhaps most importantly, fun. After moving the event first to Dublin and then Glasgow "to keep it fresh", ITC founders Tony Wilson and Yvette Livesey (plctured) believe the return to Manchester will inject new life into the three-day convention which was originally established In 1992 as Britain's response to New York's New Music Seminar and Midem held in 
Manchester was chosen originally rather tfian London because its close proximity of the hoteis and venues créâtes a village effect. Thi " and Scottish cities were selected. Equally, Livesey and  convinced the industry 

evolved considerably over the past six years. "It was always our intention that it would never become a 'wannabe' convention and we have set up and priced ITC In such a way that it has not," he says. "It has instead become a 'gonnabe' event where young product managers and A&R managers with 

new talent. Knowing these delegates are t industry's future is extremeiy exciting." Wilson has always regarded himself as anti-establishment and his personality reflects the tone of ITC. He and Livesey are proud thi d not only to think the t to say it, too, through the array of panels and popular 

independent sectoi Création Records' président Alan McGee that record companies may go bust in 10 years has infuriated Wilson, and McGee's views will be challenged by this year's keynote speakers under the slogan "Why the merchants of doom have got it ail 
Ironically, McGee is a good friend of the ITC founders and one of the first people Livesey met when she originally had the idea for the event. The fact that he will come under fire this year demonstrates that ITC is determined never to duck important issues or attack the views of respected industry figures. Wilson will be hoping that the political element he so values at ITC will be emphasised with the appearance of a government 

happening at ail if McGee had i his speech last year calling for industry traînîng and help for musicians. Such political and industry alongside a constantly 

When They're Behaving Like Arseholes or The Making Of Vindaloo: A Slide Show - with 

sign a potentially 
v 

it®? iigilil 
Tuesday at In The City will be dedicated to tackling the future from a digital perspective with a range of panels addresslng the three most pressing issues facing the music industry today, writes Yinka Adegoke. In the motning, the Derby Suite will host a debate 'Protecting Yourself Against The Cyberleggers'. Among the panelists will be lawyers Euan Lawson from Théodore Goddard and lan Penman of Dibb Lupton Alsop, who will be joined by Gavin Robert- son, new média manager at MCPS/PRS. They will seek to clarify many of the complexlties Involved In ensuring royalties are pald for use of music on-line. There will also be some 'pirate' web-users présent who will show how easy it is to download music lllegally onto MRS files. The afternoon panel will also be held in the Derby Suite under the banner of The Real Impact Of E-Commerce. David Wind- sor-Clive of on-line retail specialist IMVS, Mark Haftke of law firm Blrd & Bird, Jullan Hardy of Capital Radlo's new média arm Capital Interactive, Thomas Hoegh of Arts Alliance and Charlie Gilreath of Music.net will attempt to Identify how record 
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companies and retallers can make full use of the opportunltles offered by the Worldwide web and counter the claims that Internet technology will spell the end of the industry as we know it. The Stanley Room will be the location for 'Marketing On-Line; What's A B-Pack On CD Now?'' where Ross Sleight of BMP Interaction, Nick Watt of Student UK, Biff Worsley of on-line dance retaller Cductive, Will Lovegrove of M'mistry Of Sound and Chris Sice of MWs dotmusic website will discuss the ways the internet can be harnessed to promote products and acts as effectively and excitlngly as possible. They will also provide prac- tical examples of cases where web promotion has been particularly successful. Associate director Tony Wilson belleves ITC Is entirely justified in turning over so many panels to digital Issues. "These are not only very topical issues that concern the future of the music industry," he says, "but it's crucial that the music industry starts to learn about a whole new process of marketing and retailing." 

président Alan mts that the n lundant within 10 re under attac 's keynote 
On the Sunday, former A&M MD Osman Eralp (plctured right) 

future is bright, particularly for the In r. He w also dismiss the threat of new technology. "Calling the internet a threat is like calling the CD a threat 15 years ago," he says, though he adds that the majors are having a "nervous breakdown" because their rock acts are not selllng as much back catalogue as they u while pop music, which Is profitable, is selling well. The hlghllght on Tuesday v be the Q&A session featuri Island Records founder Chris t Blackwell (plctured right). will be qulzzed by Rob Partrldge on his plans for his new label, Palm Pictures, as 

On the Monday, for example, the Dancing In The City talk will feature Judge Jules being interviewed by Dom Phillips of MixMag. In the Derby suite on the same day much of the mystery surrounding audits should be removed In the 'Doing an Audit; it's only Rock 'n' Roll' panel. Ad- 
talnment Audit Services will join lawyers Alexander Ross and Paul Woolf. "We hope to reveal some of the record companies' favourite scams," says Bullock. Monday afternoon, ITC A&R director Phil Saxe will joln radio and promotions executives to de- bate 'How to handle bands when they're behaving like arseholes'. Among those on the : panel will be Scott Plering, managing director of plugging company Appearing. On Tuesday, the concept of Cool Britannia will be scrutinised and dlssected by a panel that will Include Danstun Bruce and Alice Nutter from Chumbawamba. 
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CMW is a once-in-a-year opportunity to get 
your band in the face of over 3000 movers 
and shakers in the industry. Submit your 
application to be considered as one of 
the 350 hottest, up-and-coming bands 
that will be selected from around the 
world to showcase in The Jack Daniel's 
Canadian Music Festival. Selected acts 
also receive a chance to win The 
Southern Comfort Rising Star Award 
featuring a Limited Edition Gibapn 
Guitar and a publicity Photo 
Session with photographer 
Corey Wright. 

Conlerence • Festival 
Exhibition • Awards 

Toronto 
March 3-7,1999^ 

SHOWCASE APPLICATION SUBMISSION DEADlSNE ' NOVEMBER h 1998 

NAME OF BAND / ARTIST _ 
ADDRESS   

POSTAL CODE/ZIP  
ARTIST CONTACT PERSON  
NUMBER OF BAND MEMBERS 
MANAGER   
SHORT DESCRIPTION OF MUSIC 
NAMES OF 3 TRACKS SEING SUBMITTED 

_ PROV/STATE _ 
PHONE/FAX 

l'm interested in having a track on the CMW Industry Sampler CD 
l'm interested in having material inserted into the CMW Conférence Tote b£ □ v, 

□ y, 
□ n 
□ n 


