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FOR EVERYONE IN THE BUSINESS OF MUSIC 

Asda and Kingfisher 

transform relail map 
by Paul Williams The music industry is bracing itself for the planred merger < 
Asda in a deal which would create 
trolling up to 30% of ail UK single and album sales. Coming just four months after the merger of record companies d PolyGram, the deal would si id MVC br 

ing tight-lipped on Friday following 

i create the UK's biggest retail group and one of the 10 biggest in the world. 

Asda: 'retailing powerhouse' gaining power when it cornes to sales negotiations. "We could be taiking nearly 45% of the business on certain product Unes, and that is quite scary," he says. 
that the scénario could have been much worse since it is widely sug- gested that the deal was triggered by Kingfisher to stop US discount- ing chain Wal-Mart buying Asda to 

Virgin Megastores managing director Simon Wright says the 
amount of buying power under one ownership". although he adds that on a practical level it might not make too much différence since Kingfisher-owned distributor EUK already supplies Asda. "Ifs not 
ership, but ifs how they manage their market spread which is more interesting than changes in any buying power." The deal could stili have a sig- nificant impact on Tesco and Safeway, which are currently sup- plied by EUK and may feel uncom- fortable about buying music prod- uct from a company owned by such 

describes the planned i "absoiutely frightening" could give Kingfisher imme 

e UK rr itter the devil you i executive. "Wal- beenworkingwith of just 2% which would 

buyer Sam Mason says that at pré- sent her company is adopting a wait-and-see policy, although indus- try sources suggest that the super- market chain had been investigat- ing the possibilities of another sup- plier prior to the announcement of the Kingfisher-Asda deal. 
dotmusic coup with 
Geri world exclusive dotmusic, MWs sister website, iras launched the UK's fret Digital Audio Postcard with a worid exclu- sive broadcast of Geri Halllwell's début single, Look At Me. The ground-breaking project, launched last Friday in close co- opération with Halliwell's record company EMhChrysalls ahead of the slngle's release on May 10, enables labels to alert fans to the launch of new releases while allow- ing them to hear audio samples. Thousands of the digital post- cards, which play a high-quality soundclip, display graphies and link to a spécial Halliwell website cre- ated by dotmusic for EMI, will be e- mailed to fans. "This may be the breakthrough the record industry has been wait- ing for," says dotmusic editor-in- chlef Steve Redmond. John Leahy, EMhChrysalis senior marketing manager, says, "Working with dot- music helps us build Geri's profile at the eariiest opportunlty." 

Dickins joins China mission 

music industry are to be explored in a visit to the country by culture secretary Chris Smith and a team of seven heavy hitters from the creative industries, including BRI chairman Rob Dickins. Dickins is joining Granada chief executive Charles Allen, Channel Five chief executive David Elstein and British Screen Rnance chief executive Simon Perry on the fact-finding mission, which leaves on April 27 and is expected to take In Beijing, Shanghai and Hong Kong. A senior government source says the trip will deal with issues 

he says, "If you think about the size of China and the opportuni- ties it présents, the numbers start to fall off the page." With Hong Kong producing Ibn pirate CDs. most of which find 

àà 
Dickins: on fact-finding visit 
their way into the Chinese market, Smith and his team will also dis- cuss ways to tackle illégal prod- uct. "Ail the indications are that the Chinese are keen to address 

Dickins says the trip will pro- vide a good opportunity for an exchange of views, but adds there is no fixed agenda. The team is expected to be back in London on May 6 when Dickins says he will report his flndings to the BRI. 

\ 
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Sir Cliff Richard faced up to the might of UK radio's biggest players last Tuesday when he delivered a heartfelt address asking them to give his music a fair chance. Having seen his releases overlooked by most of the country's radio stations during the past few years. the EMI artist told the Radio Academy's Music Radio conférence that while no act can expect to be played by right, he and other artists of his âge are frustrated at being dumped without being heard. "The thing that's really disappointed me over the past few years is I feel myself really edged out," said Sir Cliff. He added that even after more than 100 hits, he was unabie to switch off the ambition in his heart. 
Studio tire forces MTV off air o MTV appears the fi! 

s Hawley Crescent HQ in an e ri fault and tf i London last Wednesday damage is confined to the facility 
its studio complex, causing the station to go off air temporarily. Eight fire engines and around 40 fire fighters were brought in to 

that houses the studios, believe the studios themselves have not been affected," she says. "Ifs impossible to estimate the cost of the damage at this t. Fortunately everything is 
confirms 
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BBC stations face criticism 

at Music Badio conférence 
by Paul Williams The musical outputs of Radios One and Two came under brutal attack at this year's Music Radio confér- ence as the stations stood accused of totally abandoning their princi- ples in faveur of chasing ratings. In a highly-charged debate at London's Bafta last Tuesday, Chrysalis Radio executives Keith Pringle and Kevin Palmer claimed the two stations had moved away from promises set out in the BBC Charter 
ration's public service raie is to pro- vide output unlikely to be undertaken 

Their prepared di 

WMSÊMMMîSMilSM 
Virgin Records président Paul Conroy (plctured) bas hit out at the "blandness" of UK radio which he belleves Is stifllng new talent through its obsession with call-out research. He launched hls attack at last Tuesday's conférence where he expressed concem that too many stations now sound too slmllar with everyone chasing the 

range of music that's now being made in thls country will get to be heard by the 

artists. "Rve years ago research was a novelty. Today testing tracks Magic, suggested that research 

included acts such as 911, Steps, Ultra and Kavana. Radio One's head of music policy Jeff Smith immediately hit back at 

only a public service to listeners but a public service to commercial radio because we provide a constant drip 

needed to what he called "the e of misconceptions" whose îxt was pushing the argument le deregulatic 

sounding music content. The pair, who were Joined on stage by GWR deputy group pro- gramme director Dirk Anthony, used sélective data to suggest that Radio 

One's output had changed dramati- cally in just two years. Referring to figures from just three playlists, they suggested the station's playlist out- put had gone from around 40% alter- native and only 6% pop in 1997 to Iwo was prepared 27% pop and less than 9% indie two older listeners anc weeks ago. Pringle, Chrysalis support other Radio's group programme director, instead. Its output, 

doing its duty of pushing back the 
Meanwhile, Palmer, Heart 106.2 programme director, claimed Radio 

The Radio Academy Is set to hold an annual patrons' dinner for senior executives from the radio and music industries followlng the success of last Monday's inaugural event (see picture). Reflecting the Increasingly important relationshlp between broadeasters and labels, RA director John Bradford says the dinner will become a regular annual fixture alongside its patrons' dinners for politidans and foreign correspondents. "It will provide neutral ground for senior figures to discuss issues of conséquence to the industry in an informai, off-the-record setting," he says. In addition to Bradford those attending this year's event, held on the eve of the RA conférence at Sony's Great Marlborough Street HQ, Included Sony chairman and ceo Paul Burger, Virgin président Paul Conroy, BPI chairman Rob Dickins, Radio One controller Andy Parfîtt, BBC head of music entertainment Trevor Dann and director of BBC radio Jenny Abramsky. Others in attendance Included BBC project director live events Bill Morris, Radio Two controller Jim Moir, EMI président and ceo Tony Wadsworth alongside other key figures from the radio and record industries. 

NEWS 
n e w s f i I e 

BAMD'S ACCOUHTAHT PLEADS GUIUÏ The Charlatans' accountant Trevor Williams pleaded guilty at Northwich magistrates court in Cheshire to four charges last Wednesday including stealing £294,428 from the UnhrersaMsIand group. Williams will be committed for sentenoing at Chester crown court at a later date. 
SAMITIAHDS EMI NEW MEDIA POST Former Universal Studios new média chlef Jay Samit has been appointed senior VP of new média at EMI Recorded Music. Based In Los Angeles, Samit will trategy 

ROBBIE SCOOPS FASTRAX AWARD Robbie Williams has won the first Fastrax Award for the most-played artist on British radio. The award, presented at the Music Radio conférence at London's Cafe de Paris last Tuesday, is based on the number of plays for acts on UK radio in 1998 according to Music Contrai data and not weighted by station size. 
HPA ROSIS CHARIIY BAIL The Music Publishers Association is hosting its bl-annual Tin Pan Alley Bail on April 20 at The Brewery in London. Money raised from the event will go to Save The Chlldren's newly-launched fundraislng effort to help children caught up in war. A Chemical Brothers benefit at London's Scala club on Thursday also helped ralse money for Kosovo refugees, 
C4 REVEAIS 'MUSIC lONE' IINE-UP Channel Four has unveiled détails of its new three-hour music zone which will go out on Wednesday nights for 15 weeks from May. Specials on Radiohead and Suede have been lined up for the opening night on May 5 of 4 Music, which starts at U.SOpm. Other acts featured during thi 
Beastie Boys and Skunk Anansie. 

BBC appoints Millennium music team The industry's millenniur lions are continuing to taki with the BBC appointmg a m Music I le organisation event and Tribute, behind 1988's Nelson Mandela 70th Birthday Tribute at Wembley, unveiling plans for a global charity spectacular. Guy Freeman, producer of this year's Brit Awards TV show and last year's Eurovii ir TV of 

will be the biggest radio and TV music event in BBC history. Anthony Sargent joins as partner- ship manager on a one-year second- ment from Birmingham City Council, 
:, project co- 

the 13 BBC UK régions where events will be held. These include Chris Lycett, executive producer of 

this year, Called Listen. it is ing to involve big names from vorid of music, film and visual to raise money for underprivi- I children. Projects planned Je TV specials, two albums, two 

Music Week's Andrew Brain to leave after 21 years 
Musfc Week publlshlng director Andrew Brain Is to leave the mag- azine on May 7 after 21 years. Brain Joined Miller Freeman as a sales représentative In 1978 after five years working in ad agencles, and subsequently rose through the ranks, becomlng publisher of Music Week in 1986. As publlsh- lng director of Miller Freeman Entertainment's UK Music Group he has preslded over the launches of MB/, fono, the dotmusic web- 
MUSIC WEEK 24 APRIL 1999 

played a major rôle in mouldlng and leadlng the music group's suc- cessful development. He has guid- ed Music Week through many and différent chai- changes and was recently award- delighted to say that ed for hls services to the UK music at the 1999 Music Week 

site and the Music Week Creative and Design Awards. He says, "After 21 years in thls business I feel I have 
l've been given an opportunity to ousmess try something new and I should be Awards. 
wlthln a few weeks." regret t Doug Shuard, managing director together of the Miller Freeman Entertaln- ment Group, says, "Andrew has 

;h ail hls many friends 

In Search of Excellence 

CREATIVEANDDESIGNAWARDS1999 

MARK &LARD 
SEAT RESERVATIONS 

E HILTON, PARK LANE ; 06.05.99 

mm® cm» "à i 



NEWS 
MW COMMENT 
SIZE BRINGS RESPONSIBILITY One of the more popular spins put on the merger of Po 

Tllly Rutherford's m Is a personal view 

Reqgae Sunsplash back to UK after 12 years   .    , "It seems like the rieht tim» 
One of the m PolyGram and Universal was that the increasing concentration of record company ownership would open I up new opportunities for small, creatively-driven, independently-owned record companies. Could the same spin be applied to the proposed merger of Asda and Kingfisher just a few months later? There is no doubt that Independent retailers could do with a boost. But it is unlikely that they - or their multiple cousins - will receive any positive knock-on effects from a deal which concentrâtes up to 30% of the UK music retail market in the hands of one operator. At the same time, however, there are no signs that it will automatically make things much worse. Record company sales directors are understandably concemed about the potential concentration of buying power, but compétition rules mean the new combine will have to act very carefully. Of more général concem is the fact that the deal's press release underllned Asda and Kingfisher's continued commitment to offering customers "the best possible choice" alongside "permanently low prices". While this may be a worthwhile aim across its product range overall, it will cause those in the music industry to shudder. At the very time when the industry is trying to restore sense to the way it prices its product - think of the welcome spread of the £2.99 singles price point - the last thing It needs is a further defiationary push so a dominant player can improve its profits at the expense of its suppliera and competitora. Consolidation is not an inherently bad thing. Rather it is just a fact of everyday business life today. But In business, size counts. And it not only brlngs power - it brings with it responsibility. If the new Kingfisher combine intends to remain a leading force in entertainment retailing, then it should not forget that it has a duty to contribute to the continued health of that business overall as much as it has a duty to maximise profits for its shareholdere. Ajax Scott 

WISHING ROBBIE WELL IN THE US So yet another UK star ventures fourth over the great divide - Robbie Williams is in the US for the launch of his compilation album, combined with an appearance on David Letterman and a small concert tour. A recent vlsit to LA and San Francisco highlighted the divide for me between those who break the US market and those for whom the door never opens. Charlotte Church, who epitomises the clean-cut, girl- next-door image the Americans love, has been embraced with open arms. B*Witched and Five have beneflted spectacularly from their repeatedly-aired Disney programme featurlng both In concert. The Spice Girls have enjoyed more than two years in the album chart there (with the recent announcement of UK concerts and a new album, it looks like theyTI continue to do so) and Fatboy Slim Is climbing both the single and album charts. Yet the experience of acts like Eternal and Blur, who failed to make a signifîcant impact, may be a more realistic parallel for our Robbie. The Americans are conservative with a big C, and I suspect they're unlikely to take to Robbie's perceived "laddish" personallty. I hope l'm wrong, and that they see beyond what we find his endearing individualisai, to the talent he undoubtedly has. if they don't, it will be their loss. Conversely, the two rock acts ail over the radio in the States at the moment who have yet to break the UK are Sugar Ray with their single Every Morning and The Goo Goo Dolls track from the City Of Angels soundtrack, Iris. It's great stuff. And 1 can't wait to see what the British punter makes of Baz Luhrmann's Everybody's Free (To Wear Sunscreen) - potentlally a completely off-the-wall monster tune. 
Back in the UK two industry vétérans, Phil Long and Richard Evans, have got their hands on one of the hottest bands I have heard for a long while, Glltterbug. It will be Interesting to see who eventually wins the race to sign thls potential crock of gold. 

The 21st birthday of Jamalca' Sunsplash sees the return of th<= reggae festival to UK shores for the first time in 12 years. More than 22 acts. includlng l Prince Buster and Gregory Issacs, | are being lined up for the August 1 
on for what is hoped become a permanent flxture in music calendar. Trans Global Management man- aging dlrector Andrew Pritchard is behind the move to bring Sunsplash back to the UK after acqulring the rights to stage the show. Pritchard, who is currently negotiating a partnership with " stations, says Sunsplash '99 rontinue the rich héritage of 

like the rlght time to bring it back because there has not been a bief hlanU . festival on the scene since the last London Sunsplash at Clapham Common in 1987," he says. Former Capital festival dlrector David Burrows and Klss reggae DJ David Rodigan, who both organ- ised the first UK Sunsplash in 1984 at Crystal Palace, are also tending their support to the 
• A Beenie Man concert was can- celled on April 11 following the fatal shooting of a member of the security staff at the Rex nlghtclub in Stratford east London. A police spokesman says two other people were injured during the incident from outside the club, whlch Is under- and stood to have involved two rival security firms. 

Computer giunls heat up 

digital distribution race 
by Tracey Sn 
standards ft record companies' music stratégies erupted week after Microsoft i digital delivery system and IBM struck an alliance with RealNetworks, provider of one of the most popular audio and video streaming formats, Microsoft's Windows Media Technologies 4.0 is the latest in a growing number of secure Systems being offered for streaming and dis- tributing music over the internet. The company says its solution will download files in half the time of those using MP3, the controversial audio compression format. Restless Records, Rykodisc and DreamWorks were among around 20 independent labels and music websites supporting Microsoft's announcement but the majors were 

It is understood they are waiting for standards set by the Secure Digital Music Initiative and the results of US trials of IBM's 
Festive sales cheer 
swells HMV's profits New stores and a bumper Christmas helped HMV Media report a 20% Increase in operating profits for the thlrd quarter. Operating profits for the group, created last year following the acquisition of HMV and Dillons 
WH Smith, were £G0.7m for the 13 weeks ended January 23,1999 compared with pro-forma profits of £50.5m for the same period last year. The improved profits were achleved on sales up 8.6% to £450.3m. During the period HMV opened six new stores and Waterstone's opened another half dozen outlets. Chlef executive Alan Glles expects that a link-up with Yahoo! to pro- 

tion, whlch was put at between 18 and 36 months when HMV Media formed In March 1998, Is stlll on 

Mazoudier: linking v Electronic Music Management System (EMMS) involving ail five majors and which are expected to begin shortly. According to one major record company executive, "The standard is going to corne out of SDMI. Microsoft has jumped the gun." Another adds, "We have been given 

audio format [Networks]." Microsoft, which like IBM and RealNetworks is a member of the SDMI grouping, disputes it is attempting to leapfrog the stan- dards setting process. "We are not releasing this as a standard. It is quite possible we could integrate the SDMI initiative into our technology," says Neil Laver, product manager for internet products at Microsoft. IBM's alliance with RealNet- works will see it incorporating the latter's technology into EMMS. The companies believe their pact wiii drive demand for distributing music 
with SDMI, "SDMI is going to be an open spécification. We feel extremely well positioned for that. We repre- 85% of the [streaming] market 

Music mourns Anthony Newley 

manager „„ „ unsung geniuses . But Peter Charlesworth, believes Newley's cabi second only to Sinatra's at the top " ■ game, says the British singer ^ get his due in England, 
 1 of the says. "Ifs only leave England." Lyricist ~ singer, wf._ the TV sériés The Lakes, 

on Black 

not get his due in England. "He ^ ; a superb ail round entertainer Newley: 'great unsung genius' also one of the nicest men " hp liUo that -r„ ...... 

  publishes -   Newley's songs What Kind Of Pool   great friend Am I and Who Can I Tum To, adds unique and inspirational that it is tragic that Newley remains underrated in England. "He was a brilliant performer, who could also 
se you just don't get p 
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RCA's Broughton 
takes on brands 
rôle at BBC Music RCA's former head of Internation- al, Anna Broughton, has been taken on by BBC Music as its new global brands manager. Broughton, whose new rôle Is effective immedlately, replaces leslie Goldlng who left last year and Is now global brand manager for The Pepsi Chart. 

EDITED BY TRACEY SNELL MARKETING 

r BMG xecutlve will take responsibillty for devi for BBC Music, such as TOTP, and to continue to develop the opera- tion's long-term business strategy. Broughton, who while at RCA looked after acts includlng Flve and Natalie Imbruglla, was interna- tional manager at EMI 

Pullan joins MTV to 
head up marketing MTV Networks Europe has appoint- ed a VP of marketing and communi- cations for its MTV and VH1 brands to replace head of marketing com- 

adviser, developing a future rights strategy for the corporation. Before that he spent flve years at BMG, most recently as marketing director at Deconstruction, He wiil report to MTV Networks UK managing direc- tor Michiel Bakker. "It didn't really work out for me at the BBC, but I kept in touoh with MTV over that period," says Pullan, who plans to strengthen MTV's lies with the music industry and give greater emphasis to press within the station's marketing strategy. • MTV has announced pians to 

May 9-14, will feature Suede, Océan Colour Soene, Supergrass. Faithless and Reef each topping a three-band bill playing on five con- sécutive nights. 

CD:UK plans sériés of 

fealured artist spots 

Popumentaries, will selected Saturdays from May 1 when the show loses 30-mlnutes of its broadcast time due to other 1TV scheduling commitments. During 

chartmg their 

and Steps. Conor McAnally, executive produc- er of CD:UK, which is presented by Ant & Dec and Cat Deeley. says the show wiil provide an in-depth look at and their musical influ- 

Videotech présenter Taylor those acts featured, but d'il mean less exposure for those who have been getting good mid-weeks." Détails of the new sériés came as Carlton's weekly video-based chart show Videotech announced that it is 

30-minute programme, presented by Margherita Taylor, moving from the 
11.30pm and extending into the Central and Westcountry ITV 

Phats & Small, says, "Ifs great for coming along," says Smith. 
Retailers will be a key component In Polydor/Wildcard's three-stage | marketing campaign behlnd the first Boyzone greatest hits package launched on May 31. " single, the 
Boyzone By Request released May 10, marketing manager Jason I lley says the label Is ensuring ail retailers will be involved In to the promotlonal push. Thls will include 1 a sériés of promotlonal devlces ranging from window dlsplays to eut outs starting at the beginning I 
Boyzone month ar 
retaller without seelng Boyzone," says lley. Radio advertising, whlch 1 will power the second stage of the | campaign, will kick in from mid- June with TV advertising starting In July. 

v* 

MARCH'S TOP TV ADVERTISERS 
 by TRACEY SNELL  
Record labels spent an estimated £1.6m on promoting albums on TV during March - £2.2m less than a year earller on the back of fewer TV-advertised albums during the period. Martin Cowie, director at advertising agency Mediacom TMB which compiled the figures for MW based on average TV station ad prices, attributes the 57% fall in spend to two factors: the décliné in the number of albums being TV-advertised - 48 this March compared with 78 the previous year - and the smaller budgets being allocated to individual albums. "There were only three albums in March with a spend of more than £100,000, compared with 13 in the same period last year," says Cowie. who adds that a décliné in the sales of compilations is part of the reason for the drop in the number of albums being TV-advertised. "Compilations are showing a smaller proportion of total sales at the moment and they are normally driven by TV advertising," he says. "Also, there were more blgger albums around at this time last year." Chefs Believe (WEA) tops the list of TV-advertised albums in March with a spend of £140,000 during the month, followed by The Corrs' Talk On Corners on slster label East West and the Warner esp/Universal TV/Global TV compilation Massive Dance. WEA marketing manager Richard Marshall says the campaign for Believe, which has sold 583,000 units in the UK since its release Is" ■ been extremely cost-effective. "With Cher there is a bias to of England and Scotland. That dictated the areas in which ' 
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st October, h! 

CD:UK's Ant & Dec and Deeley Producer Diana Smith says the re- launch has been precipitated by the 
show was originally broadcast in the Carlton région at 6,30pm but was ' ' 5.30pm on a temporary en Evening News was launched to replace the News At Ten. "When we lost the slot no one thought, 'thafs if. The show 

will target the 16-34 âge group, slighter older than the ' 7-24 group it previously "The overall flavour of the 

news file 
LIVE CONCERTS AT CUSSIC FM Classic FM has announced plans for a sériés of live music events following the launch of a live concerts division at the station. Scheduled to take place between June and December thls year, the events are being sponsored by companles including car firm Rover and The Daily Telegraph and will be recorded for future broadcast In Classic FM's recently launched Friday Night In Concert slot. 
PRS BACKS COHPOSERS EVEHT The PRS is sponsoring this year's Huddersfïeld Contemporary Music Festival being held between November 17-28. The event, now in its 22nd year, focuses on new music by oomposers under the âge of 50 and will take place at various venues throughout Huddersfïeld. 
NAME CHANGE FOR TINSIEY ROBOR Tlnsley Robor has changed Its name to Impac Europe Ltd following Its acquisition by Impac Group in September last year. As part of the changes, the London-based Tinsley Robor Sales opération has been renamed Impac Sales Ltd, although other companles in the group will retain their existing trading names. Members of the Tinsley Robor board will remain In their positions on the board of Impac Europe Ltd. 
INTERACTIVE CITY TACKLES MP3 MP3 is set to play a central rôle in the inaugural Interactive City with the keynote speech, a panel and live gig ail focusing on the controversial compression technology. The May 27-28 event at the Glasgow Hilton will irtclude the session To MP3 Or Not To MP3 on the second day of the conférence. Chalred by ITC founder Tony Wilson, the panel wiil feature input from speakers including Gavin Robertson, head of new technology at PRS. 
CORRS RACK UP THE PLATINUMS ^ The Corrs' Talk On 
n [,, Corners reached nlne- tlmes platlnum status last week as a BPI trlple- platinum award went to the compilation Now That's What I Call Music! 42. Sheryl Crow's The Globe Sessions received a platlnum award, while gqljl 

SfodkV Two Smoking Barrels soundtrack and the single Witch Doctor by Cartoons. The same group's album Toonage turned sllver along with Orbltal's The Mlddle Of Nowhere and Skunk Anansie's Post Orgasmlc Chili. 
HOWTV SHOWS' RATINGS COMPARE 

he says. "The audience we wanted to reach was The campaign, which iriltially involved co-op spend with Dur Price, has focused on big-rating shows and housewife audiences. Key programmes included Emmerdale, Wheel Of Fortune and Daytime, with ITV, Channel Five and Satellite taking a significant slice. 



INTERNATIONAL - pmiFn ry paul Williams 
ch art f i I e 
• With strong airplay support outslde the UK In Sweden and Spain, Texas are moving close on the leaders, but George Mlchael is stlll at one and Cher at two on /bno's Top 20 rundown 
on European radio. The band's In Our Lifetime is jolned by new entries from two other Mercury acts, Bryan Adams and Incognito, who enter the chart at numbers 17 and 18 respectively. 

Virgin on 

In the Swi; i Top 10 at 10. 

UK rock faces baille as pop 

and R&B dominale US radio 

th BMG ar gain not getting a look m. instead, Universal leads the way with seven of the 20 most popular UK-signed hits on Europe's airwaves, followed by Sony (including Nude and Skint) on six, EM1 and Wamer on three and sole indie Multiply on one. 
• The relatlvely strong performance of album sales in the UK in 1998 has been further underllned by newly-released German figures which show overall sales revenue there fell by 1.5% last year compared with 1997. Album sales dropped by 2.4% to 219m unlts In Germany compared with a 6.2% rise to 210m unlts In the UK. Singles In Germany were down 0.4% to 51.8m whlle In the UK decllned 8.8% to 79.4% on the back of the Candie In The Wlnd 1997 effect. Meanwhlle new figures from France show that the value of French sales in the fîrst quarter of 1999 fell 2% to FFrl.64bn (f;i70m) due to a 20% décliné in singles unit sales to 8m, whlle album sales rose 5% to 26.3m unlts. 
• David Sylvian is proving to be more popular than the Pope with rd buyers and winning 
far in the UK. His latest album Dead Bees On A Cake was on course yesterday (Sunday) to drop out of the UK Top 75 after just two weeks, but in Italy the Virgin album moves up two places to nine. Pope John Paul II, meanwhile, has to settle for a two-place jump to 18 with his début music album Abba Pater, 

Italy at the moment than back home. Skunk Anansie's Post Orgasmlc Chili moves up one place to three, whlle in the UK it 

by Paul Williams UK acts trying to break the States are facing an increasingiy uphiil struggle with record buyers' tastes narrowing and MTV programmers taking fewer risks than ever. 
during a seminar at last Tuesday's Radio Academy-organised Music Radio '99 conférence at London's s suggested rock 

ters of music re 

having to battle harder than ever sales and airplay. Virgin Records America co-pr dent Ray Cooper, whose acts incli Manie Street Preachers, Blur < Placebo, said the agenda as far 

Chart-topping status ar 

he said. d, despite the doom and gloom of UK acts' disap- pointlng performance at présent in the States, pop acts such as B'Witched and Rve were having huge si Project releasing dépends c Buthe having a very difficult their genre's past "Alternative music in America four or five years ago used to sell 4m or 5m with one hit singie at radio, but now you're looking at alternative acts struggling to get to 2m on the basis of four hit singles," he said. Bill McGathy, whose McGathy e of the leading 

McGathy; backlng UK music independent promotions companies in the US. noted that MTV - a crucial player in the Eighties Brits invasion - i only played videos v ' -  

he said. "They don't give a shit!" He added that initial success at home was still significant for UK acts looking to break the US as it helped to make them a priority for their American record company, "The guys really into their music know what's going on over here, This (the UK) is a very progressive country for music," he said. One vital ingrédient remains for breaking an act on US radio - inde- pendent promotion. "Independent promotion has become standard operating practice," he said. "There's a perception at radio if independent promoters are not plugging. ifs not a priority with the 

already tumed Warner Nashville signing lise Delange into a star back home, but WEA now has its eye on breaking the 21-year-old In the UK. That process began last Wednesday with a lunchtlme acoustic set at the Capital Cafe in London's Leicester Square, followed that evenlng by a performance at The Borderline. WEA has scheduled Rying Blrd - out on May 24 - as the first single because, as dlrector of International development Phil Stralght suggests, it is the most pop crossover track on her début album World Of Hurt (released this autumn). Despite her country roots, he adds, "My personal view Is she Is much more of a pop artlst than a country artlst and wlll appeal to a much younger 

• Belgium was one of the first places outside the UK to get in line with Steps and it seems the country's enthusiasm for them has not waned. Step One leaps into the Top 20 there this week with a 12-position hike to 17, although not quite good enough to make it the group's highest continental chart showing. That is in Sweden, where the single Heartbeat/Tragedy déclinés from 
• B'Witched's rollercoaster to success across the Atlantic Is continulng. Their Top 20 US status is matched in Canada, where the Glow Worm/Eplc acf s self-titled début rises to 20, oi position Is Australla. 

AIISTOAL1A sl^e" One Night Only Bee Gees Polydor — 
FRANCE single 
GERMANY single 
ITALY single 

Believe Cher WEA Strong Enough Cher WEA Believe Cher WEA Strong Enough Cher WEA Believe Cher WEA Tender Blur EMI 7 8 
NETHERLANDS single 
SPAIN single 
US single 

Strong Enough Cher WEA 
As G Mlchael & IVU Bllge Epie Believe Cher WEA Believe Cher WEA Believe Cher WEA 
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AMERICAN CHARTWATCH 
byALAN JONES 

i, selling 

Hate Me Now is the title of the first single from rapper Na but Love Me Now would be more appropriate as American record buyers have taken the Queens native to their hearts and helped the album tick up first week sales of nearly 471,000 - good enough for it to give the man born Nasir Jones his second straight number one album. The Nas album sets a new record for one week sales in 1999, easily beating the previous mark of 318,000 set by TLC's Fanmail on its first week In stores in February. Fanmail holds at number two but is a very dist 162,000 units - 309,000 fewer than f " album - last week. TLC are still numt on the singles chart, however, with No Scrubs (fi registering its third week at the summit. H Sales generally tumbled a long way from l the highs they reached at Easter, with the fl leading UK-signed act B*Witched (pictured)l selling only 70,000 units of their self-titled 1 début to take 13th place, a 33% decrease or the 105,000 unit sale which secured their 12th place last week. Their singie C'Est La Vie holds steady at number nine and has now pas    Flve, who star with B*Witched in the oft-repeated Disney spécial, ar quiet on the singles chart, with Slam Dunk (Da Funk) retalning the number 86 position where it debuted last week. And their self-titled album sinks 27- 39, bemg overtaken by Fatboy Slim's You've Corne A Long Way, Baby, which moves 41-38, entering the Top 40 for the first time on its 17th appearance in the chart. Aside from the success of the single Praise You, which jumps 53-50 this week, You've Corne A Long Way, Baby is being helped by the con- tiliant,, nf o ci..»,. |s S(j|| nugg on co||ege radio 
three movies recently, most 

le 500,000 sales m; 

tinuing popularity of Rockafeller Skank, and in clubs, and has been used in at effectively in She's Ali That, a big hit in i 
Blur's 13 album continues to freefall. After debutlng at number 80, it dipped to 120 last week, and now slides to 143. Elton John & Tim Rice's Aida is also In trouble, slumping 60-89, while the Splce Girls' Spice skids 169-196. Prodigy mainman Llam Howlett's mix album The Dirtchamber bessions Voiume 1 débuts at number 136, while Duran Duran's Greatesl album sold fewer than 10,000 copies to début at number 170 - a far cry rrom the Top 10 success of Rio, Seven & The Ragged Tiger and Arena, each of which sold more than 2m copies. 
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EDITED BY STEPHEN JONES - 
EMI Music snaps up 
awayTeam remix duo 
for publishing deal 

news/7/ e 
Inieresl booms in firsi 

'total média' pop net |^ï 
ForgetRat Eri"8- the esoteric t teohnoto^^w'a^las^ C,Ub WaS hlS P"mary f0CUS' ForgetRat Eric8- the esoteric 

pop R&iTit created^yfor- 

wiilTbePahle^p and EtemaJ'choreVgrapher Jimmy WN^ams" ohari^ ^glefn alcPo"Kosovo'rèfugees. 
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W^A&Rmen seem more teceplive to enter- l(om'publisheiï'- IrT'l'ha"#^ 

ï-ft 

Oslo's music combats' rts straigh8 Edel) Proves the formcoming TaLàn"81"' 

cSSSSHS- tracks of the summer (single, May 17); 

Mind artists^ as ^dh/ersT as Ue" :Scratch; ^Perry, Although the material - a tfeht mix of The Four ^n*.^BulteT^rrestamc .by Afnka Bambaataa, The Horny Horns and Lady Of U. Spm Ooctors and Cud - needs work. «pen if iabels see the. 



A & R - EDITED BY STEPHEN JONES 

med the least of Jamiroquai's worries while recording their forthcoming fourth album Synkronized. Nursing a cold and sitting in the control room of the spotless studio Ouilt in the poolhouse in the grounds of his Buckinghanishire mansion. the group's leader Jay Kay says, •When things go too right I get suspicious. Ail the time I could feei looming in the distance that we were going to have a problem." The "problem" he is refemngto is the departure of bass player Stuart Zender iast September. With Sony and the singer adamant about a er 1999 release date (the 

IAMIROQUAI 

m appears on June 7) ar te because of already pushed foi his décision to build his home s and record the album there, the were stopped in their tracks for six weeks whiie a replacement was sought and auditioned. Then, on Kay's insistence. the group began to record the album over again in January with new bass player Nick Fife, ditching finished tracks which featured Zender to avoid any future 
The exact reasons surrounding Zender's departure remain vague, although the ultimate décision to go was apparently the bassist's own. Ka will only say, "It was best that Stuart 

sonicaily and an often nervy, This new sound is exemplified by l driven first single Canned Heat (re "" a very angsty album," admits Kay, "ifs very muoh about a struggle and a fight, and thafs what l'm good at writing about." Despite ail the problems, Kay déclarés himself pleased with the results. "1 wanted a harder thing because to be fair some of the older tracks are not me. Virtual insanity is a nice track and ail that. but ifs not what l'd go and get down to. Ifs a nice song but l'm sick of being nice," he says. Thus more than a few heads will be turned by the anthemic Supersomc, which starts with a didgeridoo and is perhaps the 
are ever likely to make. Produced w festival circuit in mind, the Prodigy's Howlett has already agreed to remix 

really impressive. A track like King For A Day is an absolute classic " Sony certainly has big expectations of the album, which is its key release for the summer "i think this will be the biggest album of the year for us and probably the biggest album of the year, full stop Thafs what weTe aiming for." says Sony S2 marketing director Mark Richardson. Flowever, central to its success will be the accompanying promo videos. Fiere there is undoubted pressure to repeat the phenomenon of the Jonathan Glazer-direc ' " 
up the US market for Jamiroqi The promo for Canned Heat 

Vlay Some are done by 
wrong. We sat down and had a serious talk about how we were going to do this album and he has done a fantastic job," says Kay. The partnership has had a lot to do with how the album sounds. Stone says, "We have a similar vision. We couldn't make 

directed Madonna's Ray Of Light video and the clip for the Prodigy's Smack My Bitch Up - replicates Virtual Insanity's dancing theme, with Kay dancing his way through a building in search of a party. Meanwhile, the marketing campaign for Synkronized will kick in with a press campaign and fanbase activity around the album's June 6 release date, which will also mark 1 the beginning of a UK tour. This will be foliowed in September with a heavier campaign, which will kick off with TV advertising to coincide with the album's second single, likely to I be Biack Capricorn Day. Richardson says, "We're going out to make a statement which is that this isn't just the fourth album from a long-term signing, WeTe going to be saying that Jay's now a superstar artist on the levei of a George Michael." Certainly Kay himself is bullish about his new album. "We got to a plateau with the 
'This will be the biggest album of the year for us and probably the biggest 

album of the year, full stop. That's what we're aiming for' - Mark Richardson 
s saying to me, 'if yo 

i the 

do the rest. Ifs just a plcture," says Kay. He also came up with the ideas for the string parts, singing the basic oultines to string arranger Simon Haie. The album has been co-produced by Al Stone (Stereo MCs, Bjôrk), who has worked with the band since their second album. "A lot of people said why not use somebody else and 1 thought no. The geezer helped us do 7m albums Iast time so you can't go 

Travelling Without Moving again. And the sonics were something we wanted to achieve." Guy Moot, the senior A&R manager at EMI Music who signed the band's publishing before they moved from Acid Jazz to sign a record deal with S2, suggests that the album heralds a big advance muslcally. "In particular, a track like Supersonic shows where the group can be going. But in général, the maturity of what they're doing is 

Tony Farsldes 
Project: single/ablum Act: Jamiroquai Label; S2 Songwriters: Kay/Smith Producers: Kay/Stone Studio; Chillington Studios, Bucks Publisher; EMI Music Publishing Released; May 24/June 7 

TRACK BY TRACK 
a string arrangement worthy of 

Planet Home - : much of the albt hooky dltty won' ils Instantaneously 
DiacK capricorn uay - Featurlng some heavlly synthesized bottom end and fraught 

Underground le! Soul Education Jamiroquai souri Kay's heart track us A Day - A bitter-sweet piano tlff 3 haunting reproachful song. The lest downtempo song slnce 1994's 
Where Do We Go Frc 
Butterfly - One of th. 

Je - The obllgatory didgeridoo J to slgnpost a new era. Almost jamiroquai's Song 2 Dissolute Illusions - Silky bass and wave of strlngs make for the best Jamiroquai Instrumental yet 

Bmmmr 14m 

ŒiSZMSr 
The Single 19.04.99 

Taken from the forthcoming album Remedy g 
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by Karen Faux Woolworths' détermination to drive DVD sales in the same way that it pioneered sell-through video in the Eighties has so far met with encouraging results. Just before Easter the chain put DVD into 100 of its stores, backed by a promotion offering a Samsung player with three dises for £249.99. 'The offer was available for a limited péri- od and met with an overwhelming response," reports trading controller Tim Coles. "The players were offered with Brassed Off, The Shawshank Rédemption and Riverdance and very quickly sold out." Woolworths has put a lot of thought into positioning its DVD offer in a way it believes will maximise take-up. DVDs are displayed as a Top 15 chart range and back catalogue offer spanning 50 tities. Prices range from £14,99 to £18.99 and the product is dis- played on glossy black free-standing display units that underline its status as a high-end format. The fact that DVD is accommodated 

REIAILIQCUS: WOOLWORTHS 
MORE WOOUES STORES ON THE WAY 

re number of UK Woolworths oi js stood at 780 fo 
done extremely well with acts as Britney Spears, B*Witched and IVengaboys and also with Stéréo- phonies, Blur and Lauryn Hlll." Woolworths undoubtediy played a g large part in putting B'Witched on the p map by supporting them from day one 

DVD: Advertlslng a Scragg dlsplays some of Woolworths' range on FSDUs means that it represents incré- mental business rather than encroaching on the existing space of CD and video. "We are pushing DVD hard in the hope that it will grow swiftly," says Coles. "Take-up of new technoiogy seems to be getting faster ail the time and we are optimistic that DVD will 

store count is now set to grow, qulte apart from Its parent's planned merger with Asda. Last June the chaln opened a new store In Colchester, Essex, boastlng a large entertalnment section which has set the tone j any other acts it feels have big sales for further openlngs. Next on the list is an out-j Poter,tial- "Currently v/e are right of-town outlet close to Edlnburgh. "Thls store B tlehind the Eurovision UK entry and will will be blgger than a tradltional Woolworths r']136 supportin^OmtTHr^tore space and its entertalnment department will feature a wlder product range," says Tlm Coles. "Followlng thls we plan to open a number ■ stores In the next few months." establish itself relatively quickly." Woolworths' support of DVD follows a extremely buoyant 18 months for its ente 
particularly strong for us and we have undoub edly benefited from the current market dom nance of pop acts," says Coles. "This year w 

| and features," says Coles. This week Woolworths has done big business with Martine McCutcheon g a R and predicts that she will go from — : strength to strength. Recommended singles and albums are given plenty of expo- sure through counter displays. New album releases continue to be given a big boost with compétitive deals on back cata- logue. Woolworths is offering Catatonia's Way Beyond Blue for £4.99 with every purchase of the current Equally Cursed and Blessed. 
IN-STORE NEXT WEEK (from 26/4/99) 

vin' Criminals; Windows - The 
Classics; Listenlng posts - Arabesque; TV ads - The New Seul Album; Press ads - Small Faces, Elvis Presiey, Fun Lovin' Criminals, Discover The Classics, Rachmaninov Vespers 

mnytLlt S'në|es - Westlife, Basement Jaxx, Texas, iÊÊÊ&ÊÊÊÊ&i BlJsta ^T"165' Eafboy Slim, Armand Van ^ « j ' ""-1 Helden, TQ, Faithless; Albums - Reef, The 
Cranberries, Heart Full Of Soul, Queer As Folk, BB King, Bonkers 6, Busta Rhymes 

In-store - three videos for £15, Advantage card bonus points on selected musio and video tities, three classical CDs for £10, two lusic cassettes for £5 
, Album of the month - Mogwai; Display board - Add N To (X), Atari Teenage Riot, Herbaliser, Dr Dooom, Da Damn Phreak Noize Phunk, Gus A Gus, To Rococo Rot, Clinio (vinyl exclusive to CWNN stores) 

^_Album - Afro Celt Sound System; Windows - BpSk Ben Folds Five, Reef, Bruce Springsteen, tvLW Seventies movies, Veivet Goldmine; 'mr Listenlng posts - Tom Waits, Ultrasound, Elvis Costello with Burt Bacharach, Electronic 
tK-gvT/f-WTO Singles " Fîerce' The 0ffspring: 

l \ U )) OT/ Albunls " Best House Anthems Ever. ^ ^ V V Kiss Clublife, Busta Rhymes; Videos - Sphere, US Marshalls, Dennis Strikes Again; In-store - Antz, This Is... CD boxed sets for £9.99 
Singles - Basement Jaxx, Faith Evans, Fatboy Slim, Texas, Desert Eagle Dises; Albums - Add N To (X), Dark Star, Delirious, Fish, Herbaliser, Tammy Wynette; Windows - The Cranberries, Reef, Catatonia, South Park, CDs for £6.99, Texas, Ultrasound; In-store - Reef, Scream 2; Press ads - Funky House, National Anthems, Female Touch 2, TLC, Honeyz, The Beautiful South, Eminem, Tom Petty, Motorhead, Tom Waits, Dark Star, Westlife, Emilia, TQ, 911 

a listenlng posts - Suede, Neurosis, J Seven Days, Bouncing Soûls, Steve : Mojo recommended retallers - Jiving Jamboree 2, Swing Cats, Dave Hillyard, Howard Werth, Small Faces, Steve Marriott's Ali Stars 
■tniiirn Singles - TLC, Cassius, The Offspring; lUUltu 1 Windows - Catatonia, Afro Celt Sound ' r.System, four CDs for £20, Silverchair, Beastie Boys, Electronic, Marna Mia: In-store - Afro Celt Sound System. Electronic, four CDs, videos or books for £1 Beastie Boys, Marna Mia, Search For A DJ compétition 

Singles - The Offspring, Kom, Cast, Homy United, Melky Sedeck; Albums - Electronic, Busta Rhymes, Reef, Gus Gus, Straw; Windows - Suede, Ben Folds Five, Fatboy Slim: Press ads - Kuia Shaker, Barenaked Ladies, Ooberman, Arabesque, Neurosis, f Silk, Suede 
single ~Texas: ln"store -Fun Lo 

Winoimui Criminals: Llstening posts - R 

ON THE SHELF ON THE ROAD 

it 

I music. Albums from the f Preachers and Stéréophonies extremely well for us and this added Catatonia's Equally Cursed And Blessed to our bestseller list. With a midnight 

's Bulgarian or 
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sellers. So far the standout tities have been Led Zeppelln's Four Symbols at £4.99 and the Manie Street Preachers' back catalogue, mainly at £6.99. Feature film Twin Town has also sold well at £6,99, helped by the fact 
Customers are still very interested in our Music Of The Millennium event where they can vote for their favourite music and artists of ail time. l'm sure Tom Jones will up among the winners The rest of the year looks ver; with a lot of big album releases solid singles potential as well." 

There is a lot of interest in both of I and we are expecting them to do brilliantly. This week E-Z Rollers' Walk This Land has benefited enormousiy from its airplay on Radio One and both my major and indie customers have done really well with it. You might expect that everyone who wanted the traok might have already got it on the Lock Stock And Two Smoking Barrels soundtrack 

The hotly-tipped Godspeed You Black Emperor has fared well this week with their single Slow Riot on the Kranky label. NME has tipped them as a band of the future and prospects are certainly looking good. On the promo front, we are getting a very good reaction to Johnny L's The Bells, which is a dark, rolling drum & bass tune. We also handle the Greensleeves label and I have been whipping up enthusiasm for its fortheoming album from Goofy called Don't Give A Damn. Goofy falls into the Red Rat and Beenie Man category and is guaranteed to do well in oities such as 



PR & PLUGGERS 
Indépendant promotion 
companies are increasing' 
becoming key players in 
the plugging sector. 
Report by Steve Hemsley 

EDITED BY CHAS DE WHALLEY 

suie m INDEPEND 
Independent promotion companies become increasingly compétitive ' 
working within a major's in-house team before taking the solo plunge. This is particularly reflected in the airplay Top 25 chart for the first three months of 1999. It boasts eight independent companies - as well as one nornuajor ln-house department - which is the largest number since Music Week began analysing the quarterly airplay audience figures two years ago. sible for t The top song for the quarter, Britney Mercury'; Spears' Baby One More Time (see box below) Bryan Ad; was promoted nationally by Nick Fleming, which wa: director of Reming Connoiiy, and regionaliy by and woulc Jîve, for which it was the —* 

Bennett and Sam Bowers, attributes 
m swollen by They are providing u; eirtrade strong product which you must nowadays if you want to get a look radio," says Williams. "There was a when the first quarter was the easies to get big hits, but this is a 12-month! industry now and there are no easy mon1 

Our national team has worked very hard. Below Epie there was a cluster iams which were each respon- national hits during the period. i-house department plugged & Mel C's When You're Gone, i number two song by audience ve topped a rundown based on achieved 1,900 more spins than e The Tamperer featuring Britney Spears. Mercury also managed Maya's Feel It, the number 25 m airplay song of 1998. According to Re, Baby One More Time was "one of ( records that pluggers dream of". Despite the success of the independei was a major which emerged with the national entries in the Top 25. This hi went, for the (irst time, to Epie which had songs in the chart: George Michael an ige's As at number five, Tatyana 

nr the Honeyz' End Of The Line. Other teams achievmg a double inciude Chrysalis, which once again witnessed massive radio support for Robbie Williams, this time for the lOth ranked track Strong as weli as No Regrets at 25; Polydor, with The Cardigans' My Favourite Game (18) and Boyzone's single for Comic F   

«Il 

's Boy You Going Gets Tough (22); Columbia, with 

and pushed "People's Dreaming intermedia National director, Nigel Swee- ney, says the success of Sweetest Thlng demonstrates the strength of the track at a time of the year when many stations are actively looking for something new for their 
Shawn Mullins' Lullaby (14) and Will Smith's Miami (21); and independent Intermedia National, which managed to keep U2's   3t Thing (14) in the Top 25 for the 

Sweeney is also a one of a new breed of independent in that it offers its clients both press and plugging reports that Intermedia services. During a particularly good three has broadened its activities in recent months months, Jo Hart worked the régions for to inciude promotion for The Mean Rddier's Epic's Boy You Knock Me Out by Tatyana Ali festival portfolio as weii as PR for comedlan and M Peopie's Dreaming for BMG. The other Eddie Izzard. Epie tracks were handled regionaliy by the 
irail is il® (pi* 

Music Control's Top 10 Most Added list, and was promoted to the Radio One A list. Meanwhile, the video was number one on The Box. By Valentine's Day, the title was being aired more than 1,000 tlmes a week across the country and had entered the 

Title/Artlst (Label) Plays (OOOs) ; 
1 Baby One More Time Britney Spears (Jive) 18392-,;, 2 When You're Gone B Adams/Mel C (A&M/Mercury) 2033^H 3 Pralse You Falboy Slim (Sklnt) 4 Maria Blondie (Beyond/RCA) 15918- v 

Vud (OOOs) Promo Company Nat/Reg 651742 Reming Connolly/Jlve , 618392 Mercury/Mercury 602598 Angto/Anglo & Whlte Noise 548177 RCA/TMP 
and so expects to meet résistance when he first takes a début release to radio. Every so often, however, one cornes along which he knows will be Immediatety popular wlth station programmers. Such was the case with Britney Spears' Baby One More Time. "It won vlrtually everybody over from the very first play," he says. Fleming Connoiiy covered the national stations while the réglons were plugged by Jive's in-house team of régional radio and promotions co-ordinator Gavin Simpson and Sue Buckler, who visited stations in the Mldlands and the North. In January, Interest in the song began to stlr when it was placed on the Radio One B list and selected by Capital FM. By the end of the month, it had entered the airplay chart at number 31, immediately rising to 14 and attracting a weekly audience of more than 32m. It was number three on 

When Baby One More Time entered the CIN sales chart at number one at the end of February with the highest first week sales (464,000 unlts) by any new artlst ever, the song had reached number two on the airplay rundown and commanded an audience of almost 71m. In the final month of the quarter. the song finally topped the airplay chart following a 22% Increase In audience to more than 86m. In fact, only Cher's Believe has had a higher one-week audience with 91.6m In November last year. The song remained on top of the airplay chart for another week following a 13% increase In plays to 2,437, and a 3% rlse in audience to almost 89m. By the end of March It had slipped from one to three, but returned to number two in early April to 
the airplay crown. ëSH 

6 Runavvay The Corrs (143/Lava/Atlantlc) 14501 M 7 One Week Barenaked Ladies (Reprise) 1113oM 8 You Don't Know Me A Vân Helden (ffrr/London) 10648 . 9 Tender Blur (Food/Parlophone) 9970 - 10 Strong Robbie Williams (Chrysalis) 9746 11 It's Not Rlght But Ifs Okay Whitney Houston (Arista)" 9899^| 12 Fly Away Lenny Kravitz (Virgin) 11983M 13 Lullaby Shawn Mullins (Columbia) 10343 ^ 14 Sweetest Thing U2 (Island) . ^ 10724 
16 Strong Enough Cher (WEA) 10746 17 Boy You Knock Me Out Tatyana:Aft"(MiJ/Epic) 7576 18 My Favourite Game The Cardigans (SlocïÈlmypolydor) 8222 19 You Stole The Sun... Manie Street Preachers (Epie) 6350 20 So Young The Corrs (143/Lava/Atlantic) 9305 21 Miami Will Smith (Columbia) 8651 22 When The Going Gets Tough Boyzone (Polydor) 6861 23 Dreaming M People (M People/BMG) 8673 24 Can't Get Enough Soul Searcher (Defected) 5743 25 No Regrets Robbie Williamipirysalis) 10191 Source: Music Control/Music Week research 

474257 East West/Wamer 446501 Chapple Davls/Wamer 442059 London/London 431956 Parlophone/Parlophone 417472 Chrysalis/Chrysalls 378701 Arlsta/Terrle Doherty Prom. 366945 Vlrgin/VIrgln 344425 Columbla/Sony 333921 Intermedia Nat./lsland 322147 Mercury/Mercury 316660 WEA/Warner 316485 Eplc/Jo Hart 306461 Polydor/Polydor 306197'ïv Epie/Sony 294570 East West/Wamer 
274124 Polydor/Polydor 
271669 Slze Nlne/Slze Nlne 265464 Chrysalis/Chrysalls 

Square pegs? Round ho/es? - intermedia -No problem! 

intermedia REGIONAL PROMOTIONS 
Byron House 112a Shirland Road 

London W92EQ 
T: 0171 266 7702 F: 0171 2667726 

. emaii: regional@gut-intermeciia.com 

a 
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Stephen Tandy-MO 
OteNem-Oance Promotions 

Matthew M ■ Indie/Alternative Promotions 
Tony Ftefc/ier- Régional Télévision Promotions 

Luke Martin ■ Distribution Department 
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M mm stars, lim vnrtar 1IIS 
lUiiii Il II II II II 4 

plugging prize for the first d quarter with Warner Music - both companies securing four titles in the Top 25. As well as the two Epie tracks, the Sony régional team also handled C entries in the chart. expected the Manie Street Preachers' 

Meanwhiie, the Warner Music team sustained the success it enjoyed in the year- end 1998 listings during this year's opening period with four tracks in the Top 25 - The Corrs' Runaway (6) and So Young (20), 
Strong Enough (16). The Warner team is headed by sales and promotions manager Steve Betts, who contrais the pluggers and the field saies force who also visit ILR stations, while Barbara Dunne is régional radio promotions manager whose team of three in-house pluggers are responsible for 

Although Warner's in-house team handled régional promotion for Barenaked Ladies, the national stations were plugged by Chapple Davies, the new company formed by James Chapple-Gill and Gareth Davies, formerly a partner at Beer Davies. "Beer Davies was 

Woods. ramatic entrance in joint place with fïve covers courtesy of Five and the résurgent Blondle. It is also worth notlng that two splashes In both Smash Hits and TOTP plus a Mo]o cover give the major the hlghest readershlp score with 1.54m. Hall Or Nolhing slips first to equal second while still enjoying a strong year courtesy of the Manies, the Stéréophonies and Mansun, a relatlvely recent addition to the rester. Epie pulls In alongside with the most diverse roster in the chart, ranging from Black Sabbath and Kom to B*Witched via Glnuwine. Elsewhere, Coalition, EMhChrysalls and )ld fast In the upper reaches of the 
hlghest readershlp figures at more than 1m. Universal is credited with front covers for Interscope's Bush and Geffen's Hole and Marilyn Manson, because although the acts and their labels now résidé with 

equal Polydor 

Press Counsel 
Chrissle Yiannor 

m when the relevant PR activity y2  
nonetheless level with its Excess Press mr covers, thanks to Bad Moon The Cardigans, Monster Magnet, lan Brown East West and Marvin Gaye. Wall To Wall Needless to say, the PR league table London  

controversy. Not every magazine can be represented and some covers clearly demonstrate greater PR involvemeni than 

*S' r|l|l| % I | Cleopatra, REM, Catatonia, 

Marilyn Manson, Hole. B 

l_ l_r bl D_ (iiTl 
ill Smith, Silverchair 

s, Three Colours Red 

Happy Mondavs 

theory, any act which provides the focus of the cover of any magazine carrying a January, February or March issue date 

this month (April). Terrie part of the Sony in-house 14 years and her clients Arista-slgned acts as well pop label launched earlier this month by former Warner Chappell Music UK managing director Robin Godfrey-Cass and backed by Sony Music Independent Network Europe (Sine). During the first was hired to wo 

Outside Organisation another table entry. By the same token, Select and KerrangFs first éditions of the year displayed a wide array of top talent either as part of an overview of 1998 or as a prédiction of those acts which would break through in 1999. Working on the assumption that these front pages did not form part of any 
the artist's first studio album for says Doherty. "But that changi appearance at the Brits. An inter put together by Unique Broadci 
helped to Another independent t was Anglo Plugging, v team number tf itney Slim's Praise Yo Okay which White, says good radio et 

i worked the period, Fatboy i, Dylan 

press campalgns but v chosen by the éditorial teams th these scores have also been omitted. However, artist-led front covers have been let through, includlng February's REM/Catatonia/Manics Q Awards cover and the Robble Wllliams/Manics/South Park January 30 issue of NME. 
whether people buying music in a supermarket have heard of the act." Meanwhiie, Size Nine handled both il promotion for Soul 

v Defected label, has a full team of plug- gers again. It appointed Helen Jones to look after TV promotions while Matt Pigott is look- ing after specialist radio. Size Nine has also 1 Murphy from Ministry of Sound to work with director Eden Blackman on national promotions while Charley Bymes is responsible for the région 

PRESS : TV : RADIO PR SINGE 1996 PRESS : TV : RADIO PR SINGE 1996 PRESS : TV : RADIO 

/QUITE SREAT PR/ 

INTERNATIONAL: NATIONAL: REGIONAL: STUDENT; INTERNET: PUBLICITY. 
We offer a creative team of PRs dedicated to a broad range of musical styles and campalgns to suit ail ! budgets. For professional advice and a friendly service call, Pete Bassett; Helen; Jo; Andy; Lee; Dave or Mary; 01223-880111-THE FULL PR SERVICE-01223-880111 ^<1 
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THE OFFICIAI UK SINGLES 

TOP 75 

CH ART 

24 APR1L 1999 

111 Artîst {Producer) Publishi | 1 | Artst (ProducerJ Publisher {Writer} 
QO ,, 9 RUNAWAY (REMIX) U JO The Corrs (Foster/Conr) MCA-PolyGrar 
39 - 7 ^^rqe^Michael & Ma^ J Blige (Mict" 

Atlantic AT 0062CD/AT 0062C fTEN) 
Epie 6670122/6670124 ITENI 

10' 

12 » 
13 2 

14 

16 
17 
18 B3^ 

JURN AROUNDC Multiply CDMULTY 49/CAMULTY 49 (TEN) 8 i ciMucn Blur (Orbit) EMI (Albarn/Coxon/Jami 
^ Lili' ^ -   - Food/Pariophone COFOOOS 117/TCFOOD 117 (E) 

erscope/Polydor IND 95638/INC 95638 (U) OUTOFTHE BLUE EssenM Recordings/London 5704052/5704^401) 
3 THANK ABBA FOR THE MUSIC O EpicABCD 1/ABC 1 [TEN1 42 - s/Williams/Birchall) Chrysafe/EMI/Rhythm Kinq {O'Dovvd/Healy/Rogers) 

CA-PolyGram/Bafe Tunes/Sony ATV (Andersc 43 - 
, WITCH D0CT0R • 44 - 

45 C1S3| BOUNCE, ROCK, SKATE, ROLL 
s F104CDUK/F 104MC {VI 

4yougetwhatyougive 
/jy 35 4 COLOUR THE WORLD Mulliply COMUL-r/ 48/CAMULTY 48 (TEN) 

OA MCSTO 48111/MCSC 4811(1 | 45 „ MARIA • Bayond/RCA 74321645632/74321645634 (BMGI 
49 IMl| INSTANT STREET 
50 EE3^ MOVING TO CALIFORNIA WEA WEA 205C01/- (TEN1 
51 Eâalt'J erno CDFERN 14/MCFERN 14 (SMV/TEN) 52 5 6 WISH I COULD FLY EMI CDEM 537/rCEM 537 (E) 

EG115CD/NEG115C (TEN) 53 ESI FAR ABOVE THE CLOUDS WEA WEA 206CD1/- (TEN) 

Parlophone CDR 6514/- (E) 55 - rcury AATDD 7/AATMC 7 (U) 
Moving Shadow SHAD0W130CD1/- (SRD) 

8 IT'S NOT RIGHT BUT IT'S 0KAY • 56 - Columbia 6669595/6669594 (TEN) 

20 * 
lus BMG (Jerkins/Jerkins lll/Daniels/Phillips/Estes)-/- 57 « 2 FUNK ON AH ROLL Inferno/Eagle EAGXA 073/- (3MV/BMG) 

Island US/Mercury 5725912/5725684 (U) 59 ' 00 l6 7 WHEN THE GOING GETS TOUGH ★ Poiydor5699132/5693124lui j9 en 42 ipFLYAWAYO  Boyzone(Mac)Zomba/Aqua(Brathwarte/Eastmond/Lange/Oceanl ■/•_ |p OU LennyKravitz(Kravitz)El\ Virgin VUSCD141/VUSC141 

?4 ' STARL0VERS 62 EUS HONEY T0 THE BEE O Billie (Marr/Page) Chrysalis (Page/M HOW LONG S A TEAR TAKE T0 DRY? 
IS NOTHING SACRED 
I VE GOT SOMETH1NG TO SAY Reef (Drakoulias/Reef) Wamer-Ctiaopell (Reefl 

18 ESS™ raENDOF THE LINE O Honevz (Levine) MCA-PolvGram 
67 EESS BULGARIAN 
bo cm 
69 rmALAKABOO HEARTBEAT/TRAGEDY ★ Ebui/jive05i3i42«5i9i44|p| Steps IFfamploirtVatemianrlnphamiïMag.'Waieimaiil Ail 8ovs:8MG IJamesOibb/Gibb/Gibb) -/- RAIN SHOWERS 

STRONG 
CHANGES O BELIEVE *2 
EVERYTIME IT RAINS JUST LOOKING 

GOODBYE* 

m 
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THE OFFICIAI UK CHARTS 

SINGLES 

CHART 
SINGLE FACTFILE 

McCutcheon's Perfcct Moment holds at Page was the group's lead singer and 
COMMENTARY 

number one on the chart, and has sold Marr - her boyfriend - was bassist. They nearly 340,000 copies se far. It thus wrote Perfect Moment some time ago, tops the sales of the two other number and it was previously recorded by Polish ones written by Wendy Page and Jim star Edyta Gorniak in 1997. A superstar Marr, Biilie's Because We Want To and in her home country, Gorniak 

by ALAN JONES 
songwriting prominence has been Song Contest in 1994, finishing second, mercurial, though the pair were and has more recently achieved success previously part of unsuccessful Epie in other parts of Europe with her cover recording act Skin Games. Welsh-born of Robert Miles' One And One. i 

Mi 
McCutcheon sold a further 1140.000 copies of Perfect Moment last œek and easily retains pôle position in istinctly lacking in excitement. With sven new entries to the Top 40, igles sales plunged for the second row. and are now 39% lower than a fortnight ago. This shrinkage 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE CROUPS 

iday) by the likes of Westlife, Fatboy Slim, Texas, Basement Jaxx, Armand Van Helden, Faith Evans (two singles, one with Puff Daddy, the other with Eric Benet), Busta Rhymes and Janet Jackson - but for the présent it throws up the unusual sight of four risers In the Top 40, with Phats & SmalTs 4-2 climb with Turn Around the SALES UPDATE YEARTODATE 
Despite its climb, tt It sold only 59,000 co half as many as the 1: to début at number thi 

most VERSUS UST 
:line. (ughly TLC's No Scrubs is a genuine grower, luired however. Climbing for the sec o. row - it has moved 13-8-6 - 

).7% US; 29.3% OUien 16.0% 
is last week, compared to ch of the two previous weeks. irs' Baby One More 

7-11, losing its Top 10 status for the first time on its lOth appearance in the chart. It is one of the three longest running hits in the current Top 40. aPac's Changes slips 32-34 on Its lOth appearance, while Steps' Heartbeat/Tragedy dips 30-32 on its 23rd week in the Top 40. The link, apart from longevity? AU three records are Jive releases. While former EastEnder McCutcheon continues her chart reign, Barbara Windsor and Mike Reid, two current members of the cast, début rather less impressively at number 46 with The More I See You, a song by Mack Gordon and Harry Warren, which was previously a number three hit for Chris Montez in 1966. Windsor Is 61 and Reid is 59, making them the second oldest pairing everto have a hit. The only time both halves of a hit duet team have been of greater vintage was in 1978 when Vou're The One That I Want was a hit for the comedy pairing of Hylda Baker and Arthur Mullard, then 70 and 64 respectively. 
INDEPENDENT SINGLES 

FIAT BEAT BABY ONE MORE TIME WALK THIS LAND BETTER BEST FORGOTTEN 
:ations/PIAS Re 
loving Shadow SHADOW130CD1 (SRD) 

STARLOVERS BULGARIAN RAIN SHOWERS 
LOVE SUPREME GIVE A LITTLE LOVI LOVE SUPREME 

THE AUSTRALASIAN MUSIC INDUSTRY DIRECTORY 
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!i THE OFFICIAI UK A L B II 
TOP 7 5 „ 

CHART 

ri 26 3 27 B*WITCHED *2 Glow Worm/Epic 4917042 ITENI B'Witched (Hedges) 4917044/- 52 2 ,37 JAGGED LITTLE PILL *9 Maverick/Reprise9362459012ITEN) Alanis Morissette (Morissette/Ballardl 9362459014/3362459011 
0^1 Catatonia (Tommy D/Calalonia) 398427094^3384270941 27 33 , SOGNO Insieme/Polydor5472212 (U) 3 Andréa BoeellilMalabasi) 5472214/- 53 3 68 BLOOD SUGAR SEX MAGIK * WamerBros7599266812(IEN| Red Mot Chili Peppers IBuhinl WX 441C/WX 441 

2 2,9 GOLD - GREATES! HITS *6 Poiydor 5170072 lu) 28 23 6 BACK ON TOP O Pointblank/VirginVPBCD 50 (El Van Momson (Mormon) VPBTCSIV- 54 21 32 ONE NIGHT ONLY *2 Poiydor5592202(U) 
3 3 62 FORGIVEN, NOT FORGOTTEN ★ Atlanl,c7567926122|TENl The Cors IFoster/Corrl 7567926124/- 29 " „ WHERE WE BELONG *5Polvdor5592002/5592004MU| 55 3 23 ANOTHER LEVE!-* Northweslside7432158M12|BMGÏ 
4 2 23 TALK ON CORNERS *9 Allaii!ic756783l062/7567631l!64/- ITENI Tlie Corrs (Lieber/Foster/Corr/Pearson/Nowles/Steinberg/Ballard) 30 22 22 MY LOVE IS YOUR LOVE •Ansta078ai903H(BMG) 56 23 4 POST ORGASMIC CHILLO WgmepwaaiIEI 

6 PERFORMANCE AND COCKTAILS* m wn 1004492 ismv/pi 31 23 25 BELIEVE *2 WEA 3984253192 (TENI 57 33 23 ATOMIC/ATOMIX - THE VERY BEST OF ★ EMKEI 
6 9 26 YOU'VE COME A LONG WAV, BABY * 2 sont brassiciira ismv/pi Falboy Slim (Fatboy Slim) BRASSIC 11MC/BRASSIC11LP 321 Ri WAY BEYOND BLUE BlancoY Negro0630I63052(W) 58 33 4 FINALLY Interscope/Polydor IND 90323 (BMG) Blackstteet (Riley) INC 90323/INT290274 
7 s 25 l'VE BEEN EXPECT1NG YOU *6Chl7salis 4978372 (El Robbie Williams (Chambors/Power) 4978374/- 33 23 ,59 DEFINITELY MAYBE *6 Création mm Oasis (Oasis/Coyle) CRECO 169/CCRE169/CRELP 169 59 3" 58 MAVERICK A STRIKE * Epie 4887582 (TENI Finley Quaye (Quayo/Bacon/Duarmbyl 4887584/4887581 
8 | 29 GRAN TURISMO ★ Stockholni/Polydor55908l2IUl 34 32 ,6 LIFE THRU A LENS *6 ChrysalisCDCHR6127(E) Robbie Williams (Chambets/Powerl TCCHR 6127/- 60 " 9 NO EXIT • Beyond/RCA 74321648732 (BMGI Blondie (Léon) 74321641144/- 
9 7 3, STEP ONE *4 EbuWive 0519112/0519114/-(P) 35 23 3 2 FUTURE 4 U ^ ^ f^MWUi Cl m ON A DAY LIKE TODAY • A&M/Me,cu^5410102lui Ol B«YanAdams(Adams/ThornalleY/Rock> 5410164/- 

10 ' 2 MAYBE YOU'VE BEEN BRAINWASHED TOO MCAMCD IIMIUI 36 » 63 INTERNATIONAL VELVET *2 BlaneoY Nsgro 3984208342 (TENI Catatonia (Tommy D/Catatonial 3984208344/3984208341 62 33 6 NOBODY DOES IT BEHER - THE VERY BEST OF Carly Simon (Variousl wamer.esp/Global TV RADCO103/RAOMC103/- IBMGI 
11 6 BABY ONE MORE TIME • Jive 0522172 (P) Britney Spaars IFostef-While/Madin/Ranx'Magniissoii/KreugËf/lundinI (622174'- 37 33 23 THE BEST OF 1980-1990 *2 island CIDU211IU1 63 3 ,24 TRACY CHAPMAN *3 Elektra K 9607742 (TEN) 
12 E UJ SLIM SHADY Interscope/Polydor IND 90321 (U) 38 33 ,6 AMERICANA ★ Columbia 4916562 (TENI The Offspring (Jerden) 4916564/- 64 32 49 VERSION 2.0 * Mushroom MUSH 29CD (3MV/PI Garhage (Garbagel MUSH 29MC/MUSH 23LP 
13 2 3, THISIS MY TRUTH TELL ME YOURS *3 Epie 4917039 (teni 39 " 66 COME FIND YOURSELF * chry^feCDcmmsiE) 65 3 7 BEAUCOUP FISH • JBO JBO 1005432 OMV/PI Undetworld (Smith) JBO 1005434/JBO 1005431 
14" 29 THE MISEDUCATION OF LAURYN BILL ★ Coiurta 4898432 ITENI Lauiyn Hill |Hil|/6uevera) 4898434/4898431 40 22 (4 VOICE OF AN ANGEL *2 SonyClassic3lSK60957|TEN| 66 33 3 IN THE LOUNGE WITH... Columbia 4916182 (TEN) Andy Williams (Variousl 4916184/- 
15 3 

8 FANMAIL LaFace/Arista 73008260552 (BMG) nCIR s ■■ 1 .• -u ■ 30062K 41 » 27 QUENCH *2 GolDiscs/Mercuty5381792(U) 67 3 22 #1 S* Columbia 4926042 (TEN) 
16" 2THEMIDDLEOFNOWHEREO ffrr 5560762 iui 42 33 

15 GREATES! HITS • J™ 0522662 (Pi 68 " 3 HAVE A NICE DAY emi 4394612 (El 
17 3 5 13 * Food/Pariophone FOODCDS 29 (El 43 33 „9 (WHATS THE STORY) MORNING GLORY? *13 Creatanmv/vi Oasis (Morris/Gallagher) CBECD 189/CCRE189/CRELP 189 69 23 29 THE BEST OF - THE STAR AND WISEMAN *2 iteorsaiwsesM 
18 5 23 LADIES & GENTLEMEN - THE BEST OF * 6 Epie 4917052 (ieni George Michael IMichael/Douglas/Waldenl 4917054/- 44 • 2 WHAT ARE YOU GOING TO DO WITH YOUR LIFE? Lneta sswi 70 E m SULTANS Of SWING - THE VERY BEST OF • Vartigo smm ir " Dire Straits (Knopfler/Variousl 5586534/- 
19 E JJ] COUNTRY ROADS Polydor/Univarsanv5474022(U) 45 33 ,4 SUPERNATURAL Dusted Sound/Sony S2 4897192 (TENI Des'ree (Des'ree/Variousl 4897194/- 71 E JJ1 CAR BOOT SOUL WarpWARPCoei (V) 111 Nightmates On Wax INightmares On Wax/Taylor Firthl -/WARPLP 61 
20 2 2 TOONAGE O ^ Rex/EMi 4966922 (El @46 33 ,o2 VERY BEST OF THE BEE GEES *3 Poiydor 8473392 lui Bee Gees (Gibb/Gibb/Gibb/Variousl 8473394/8473391 72 B gj THE GLOBE SESSIONS ★ A&M/Poiydor5409742 (U) ™ Sheryl Crow (Crawl 5409744/- 
21 » 8 THE BEST OF • Meroory/UrayeisalTV5383452(11) Dusty Springfield (Franz/Various) 5383454/- 47 ss 33 COME ON OVER • Mercury 5580002 IUI Shania Twain (Lange) 5580004/- 70 raWONDER NO.8 • lstAvenue/Mercury5588142(U) ' " HoneyzILevine/IgnorantsI 5588144/- 
22 3 

4 THE PARTY ALBUM! Positiva4993472(E) 48 ' 2 1 AM... Columbia 4894192 (TENI 7 4 EU WHITE ON BLONDE *5 Mercury 5343152/5343154/- (FI 
23 E jg 18 TRACKS Coiumi a 4942002/4942004/ iteni 49 3" 146 OCEAN DRIVE *6 Wild Card/Polydor 5237872 (U| 75 33 59 FOUR SYMBOLS AtlanfeK2«OOBOEN) 
24 - 53RAY0FLIGHT*4 Maverick 9362468472 (TENI Madonna IMadoma/OrbiVDe VriesAeonard) 9162468474,19362468471 50 6 ss WORD GETS AROUND • V2WR1000438(3MV/PI Stéréophonies (Bird & Bushl WR r000434/WR 1000431 
9R rm MEZZAMORPHIS Furious?FURYCD2(V) ne|irjous?(oeiirious?l FURYMC2/- 5T^ 23 THE VERY BEST OF * Virgin/Sony TVCDV2868/TCV2868/-(El ÏSS. , iToo-o») 

Ciî7> HUtestnmtnfr» JTM HHtMclimto ^ SJ A sa,»,»cn,4„sa%.,m.r. — M ^8,1 ln 

TOP COMPILATIONS L_ ARTISTS A-Z 
1 1 h Trtle Label/CD (Dlspibirtor) ? Artist Cass/Vinyl 103 3 THE FEMALE TOUCH 2 Ss i i' 

3 BEST DANCE 99 tar TV TTVCD 3036/nVMC 3036/- (W 

11: 2 QUEER AS FOLK Alinighty ALMYCD ISH-l- [Bl 

g 9 PmFUNKYHOUSE TV nvca 3050mVMC 3050/- (TENI 

14 
15 
16 
17 
18 
19 

leresp 5641122/5641124/-(UJ 

9 KISS HOUSE NATION « 
19 MUSIC OFTHENIGHT* 

20 - 
nalW 5654962/5654964;-|U) 
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THE OFFICIAI UK CHARTS 

ALBUMS 

CHART 
COMMENTARY r 'xC 

«SU 
ALBUM FACTFILE 

^ Catatonia secure their second number peak of number 40. The main reason for ' one album in 11 months, debuting in pôle its sudden surge is heavy discounting in T position with Equaliy Cursed And Woolworths, where, as a "perfect " Blessed, which sold more than 60,000 partner" to Equaliy Cursed And Blessed, copies last week. They previously topped it can be purchased for £4.99. The record 

JSÊ: !|#t' 
the chart with International Velvet, industry isn't the only one experiencing » which rose to polo position on its 14th these kind of deals. The new X-Files Y . : chart appearance last May. International release was expected to top the video Velvet slips 30-36 this week but the chart last week but was blocked by 

by ALAN JONES 1 mi fi ^ group's first album Way Beyond Blue kiddies video BFG, one of two titles k jumps 96-32, beating ils previous chart being sold by Woolworths for 99p. 
Catatonia not only have three albums in the Top 40 this week, they also give Wales - South Wales, even - its fourth number one album in less than a year. Equaliy Cursed And Blessed continues a sequence started by Catatonia's own International Velvet last May and continued by Manie Street Preachers' This is My Truth, Tell Me Yours in September and the Stéréophonies' Performance And Cocktails in March. With the solitary exception of Abba's Gold - Greatest Hits, which topped the chart last week, acts from the British Isles (specifically England, Ireland and Wales) have had a monopoly of the album chart since lai July when the B( Nasty. 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE CROUPS 
as Last is affectionately known, is currently touring the UK and his album is also being boosted by TV advertising. Rock bands like Stryper have been part of the Christian music scene in America for some time, but they are much rarer in Britain. Indeed, the only British rockers to carry the Christian message into the charts are Dellrious?, who have put together a string of hit singles and enjoyed album chart success despite little support from the média. The band run their own Furious? label and register their second chart album this 

SALES UPDATE YEAR TO DATE VERSUS LAST 
OF UK ACTS IN THE CHART UK: 52.0% US; 38.7% Ottier.9.3% 

Elvis Presley - and hi album since James L Webber reached num 
: highest charting ist Plays Andrew Lloyd )er 12 in 1993. Hansi, 

number 25. They previously charted with King Of Pools, which reached number 13 in 1997 and spun off four hit singles. With No Scrubs clearly destined for a long run on the singles chart, TLC's Fanmail album continues to gain impetus. The album jumps 23-15 this week to reach the highest position of its eight week chart career, during which it has sold more than 54,000 copies. 
COMPILATIONS 
Compilation album sales have plunged by 40% in the last fortnight, but the biggest selling album in the UK last week was still a compilation, specifically Now That's What I Call Musicl 42, which was the number one title for the third straight week. It sold nearly 83,000 copies last week, to bring its overall sales to over 430,000. It outsold the number two album - New Hits 99 - by a margin of nearly four to one, and has now sold twice as many copies this year as any other compilation. Meanwhile, indie dance label Almighty's Queer as Folk companion to the Channel 4 drama sériés which finished this week, makes an impressive 6-3 move, after selling nearly 16,000 copies last week. The 

iiâMiî ii* TOP 10 COMPANIES TOP CORPORATE CROUPS 
as the hil 

impressive sales. Eight months after its release, the album re-enters the Top 10, | jumping 11-8 this week, its resurgence is partly due to the excellent sales enjoyed by the video release of the movie. which has been out for a month, and partly to the popularity of the E-Z Rollers' Walk This Land. Featured prominently in the film, the E-Z Rollers track also enters the singles ; number 18 th. SALES UPDATE re than 
ts of the past, house/NRG 

INDEPENDENT ALBUMS THE YEAR SU FAR... 
TOP 20 COMPILATIONS 

Création CRECD 169(3MV/V) VARIOUS ARTISTS WARNER/GLOBAUSONYTV 

(WHATS THE STORY) MORNING GL GREATEST HITS WORD GETS AROUND BEAUCOUP FiSH VERSION 2.0 6ARBAGE CAR BOOT SOUL BIG CALM COMEONDIEYOUNG SCREAMADELICA 

JBOJBO1005432 (3MV/P) ishroom MUSH 29CD (3MV/P) Mushroom D 31450 (3MV/P) Warp WARPCD 61 (V) 
VARIOUS ARTISTS MINISTRYOF SOUND 

D THE BEST SIXTIES LOVE ALBUM...EV 
VARIOUS ARTISTS 

a L0CK.ST0CK & TWO SMOKING BARRELS SONY TV/UN1VERSAL TV 
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THE OFFICIAI 11 K C H fl B T S 
SPECIALISTE 

CLASSIGAL SPECIALIST 

24 APRIL 1999 

niûSSICAL CBOSSOVER 

Garbarek/Hiliard Ensemble THE SWEET SOUND OF Emma Kirkby VIAGGIO HALIANO Andréa Bocelli WALTONrSINFONIA CONCERTANTE Donohoe/ENP/Daniel TAVENERiETERNITY'S SUNRISE Rozario/AAM/Goodwin Hamionia Mund RACHMANINOV;VESPERS Choir Of King's College/Cleobury EMI Class BEETHOVEN:THE 5 PIANO CONCERTOS VP/Brr 

cal SK 60957 (SM) ECM 4651222 (P) Decca 4663222 (U) 'hilips 4621962 (U) 

DelTAccad ia OR/Chung 
ftR:CELLO CONCERTO/SEA PICTURES Baker/Du Pre/LSO/Barbirolli EMI Cla 

RACHMANINOViPIANO CONCERTOS 2 AND 3 Rachmaninov/Philadelphia Or. THE IRISH TENORS Mcdermott/Keams/Tynan THE PURE VOICE 0F.„ Emma Kirkby RACHMANINOV/PIANO CTOS N0S.1 & 4 Rachmaninov/Philadelphia Or. FAURE:REQUIEM/DURUFLE:REQUIEM Terfel/Bartoli/Chung Deul J.S.BACH/S0L0& DOUBLE VIOLIN CONCERTOS Manze/Podger/aam Hanr 

Point EnL PCD8798IP) 

MOST RELAXING ClASSICAL ALBUM...EVER! Il Varions BEST CHORAL ALBUM IN THE WORLD...EVER! Varions TITANIC (OST) James Hom ADVERTS HALL OF FAME Varions MOST RELAXING CLASSICAL ALBUM...EVER! Varions BACKTO TITANIC James Hom THE ONLY ClASSICAL ALBUM YOU'LL EVER NEED Varions SHAKESPEARE IN LOVE (OST) Stephen Wa BRAVEHEART (OST) LSO/Horner DESERT ISIAND DISCS/OPERA FOR CASTAWAYS Varions REQUIEM - SPIRITUAL MUSIC TO UPLIFT... Varions THE CLASSIC SELECTION Varions MOZART ARIAS Varions MISSA Varions ALAN FREEMAN'S ClASSICAL BITS Varions WITH A SONG IN MY HEART Mano Lanza DESERT ISIAND DISCS Varions LESLEY GARRETT LesleyGarre THE BEST OPERA ALBUM IN THE WORLD...EVER! Varions CLASSICAL FAVOUR1TES Varions 

Virgin/EMI VTDCD207(E) Virgin/EMI VTDCD234 (E) Sony Classical SK 63213 (TEN) Classic FM CFMCD 26 (BMG) Virgin/EMI VTDCD155 (E) Sony Classical SK 60691 (TEN) niferClassics 75605513322 (BMG) Sony Classical SK 63387 (TEN) Decca 4482952 (U) BBC Music WMEF00372 (P) Decca 4661352 (U) 

BBC Worldwide Music WMEF 00402 (P) Camden 74321400582 (BMG) BBC Worldwide Music WMEF 00267 (P) BBC/BMG Conifer 75605513382 (BMG) Virgin VTDCD 100 (E) Disky Communications DC703902 () 

JAZZ & BLUES 

THE BEST OF LATIN JAZZ BLUE FOR YOU - THE VERY BEST OF VELVET SMOOTH MOODS II IN GROOVE i Elektra 7559623462 (TEN) Beechwood EST CD1 (BMD/BMG) Barely Breaking Even BBECO 019 (BMD/BMG) 
R&B SINGLES DANCE SINGLES 

erscope/PolydorIND 95638 (U) LaFace 74321660952 (BMG) WEA WEA 203CD (TEN) 
Interscope/Polydor IND 95640 (U) Arista 74321652402 (BMG) Coiumbia 6670735 (TEN) Northwestside 74321658482 (BMG) Parlophone Rhythm CDRHYTHS18 (E) 

i féal Imajin Jive 0522142 (P) Dusted Sound/Sony S2 6668935 (TEN) Michael&MaryJBlige Epie 6670122 (TEN) 

! FUNK ON AH ROLL I PARADISE 1 l'M LONELY 1 LAMUSICA l STEP2ME 5 FIAT BEAT J TURNAROUND 1 LOVE SUPREME ) DUTOFTHEBLUE 

Ralph Fridge 
Ruff Driverz Pre 

erno/Eagle EAG12073 (3MV/BMG) 
i NIGHTS OVER EGYPT 
I LOSE MY FAITH 

1 JUSTSAYIT I MATTEROFTIME i THANKIN6 YOU ' HOT SPOT i BOY YOU KNOCK ME OUT I END OFTHE LINE UFREAKYOU) 

Jay-Zfeat-Amil&Ja Rule 
TalkinLoudTLDD40(U) Ruffhouse/Columbia 6669452 (TEN) Hut/Virgin HUTCD11 HE) DefJam 5668472 (U) Unh/ersalUND 56230 (U) Epie 6670522 (TEN) Epie 6668105 (TEN) Oyster Music OYS 2001S (E) Virgin VSCDT1723 (E) 

18 CD FORANANGEL 19 16 NEW YORK CITY GIRL 20 13 BAMBAATA2012 

Ama WEA WEA 203T (TEN) sey/RB FilterFILT037(P) Movmg Shadow SHADOW130 (SRD) TidyTraxTIDY121 T2(ADD) Inferno/Eagle E; 
ts Arrola Infemo TFERN14 (3MV/TEN) JeanMcClain Swing City CITY 1023 (ADD) Communications/PIAS Recordings F104 (V) Multiply TMULTY 49 (TEN) OulyFree DF007 (V) 

Serions SERR006T(V) NukleuzPSNP 0146 (ADD) Talkin LoudTLX 40 (U) Funk Tracs Régal RE629(V) Déviant DVNT24X(V) UndaVybe UVMOIO(V) Ebony EBR020TR (SRD) 
DANCE ALBUMS 

THE MIDDLE OF NOWHERE 

DefJam 8708352 (U) MJJ/Epic 6669372 (TEN) 
MJJ/Epic 6670915 (TEN) 

5 Hl YOU'VE COME A LONG WAY, BABY 6 EU THE MISEDUCATION OF LAURYN HILL 7 9 2 FUTURE 4U 

îrscope/Polydor IND 90321 (U) ilumbia 4894191/4894194 (TEN) Almighty ALMYCD 28 (BMG) 11LP/BRASSIC11MC (3MV/P) olumbia 4898431/4898434 (SM) 

© CIN. Compiler) from data from a panel of independents and specialist multiples. 

STEPS: The Video U2;The Best Of -1980 -1990 VARIOUS ART1STS: Drilling Anothe 

MUSIC VIDEi 

APHEX TWIN: Windowlickcr GEORGE MICHAEL Udies & Gentlemen - Be: THE CORRS: Uve Al The Royal Albert Hall ROBBIE WILLIAMS: Lîve In Your Uving Room VARIOUS ARTISTS: Andrew Lloyd Webber - ( MICHAEL FLATLEY: Feet Of Fiâmes 

PolyGram Video 47S943 WarpWAPlOSV SMV Epie 2008502 
Chrysalis 4921463 PolyGram Video 0573963 WL 0584523 

11 .10 VARIOUS ARTISTS: HeyMrProducer! 12 9 MICHAEL FUTLEY: Lord Of The Dance 13 14 BOYZONE: Uve - Whcre We Beiong 14 21 ABBA: Forever Gold 15 15 THE CARPENTERS: Close ToYou-Rome 16 19 FRANK SINATRA:MyWay 17 22 STEREOPHONICS: Live At Cardiff 18 18 UVE CASTRECORDING; Los Misérables 19 Ea VARIOUS ARTISTS: The Irish Ténors 20 13 CUFF RICHARD; 40thAnniversaryConce ^ c,nO THE MAVERICKS: Videos For AH Occasi 

Virgin/EMI -/VTDMC 242 (E) 
LaFace 73008260551/73008260554 (BMG) 

Video Collection VC4146 WL 431883 WL 0586683 PolyGram Video 435663 Second Sight2ND1051 
Visual VS110047 Video Collection VC6528 Tolstar Video M1088 Video Collection VC4147 Universal UMV70044 
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CHARTS ALL THE 
A 24 flPBIL 1999 

2 1 JUMBO Underworld jBo IWilhmixeslœm François KemrkiiniRob Rives and Mi Knights) 3 6 NOMANSLAND DJ Sakin & Friends Addillve lAnotherEim Irance lune mlh a big brealidom wSb mi* Iront Lange) 4 CE] SAIT WATER Chicane Xlravaganra (Pop-lrance reworking ollhe Theme From Harry's Game) 5 na MIRACLE MAKER Loop Da Loop Manileslo (Big. bealyand bouncy wilh a mix from Johan S) 6 7 FLOWERSoulDhamma Veloclly (Mot nev/American sou/ ad wilb mixes from Kings 01 Tomorrow) 7 CEÎI THEJAGMicronauls Virgin (Oulslarding eleclro epic wilh mix from SpeedyJ) S 9 HOUSES IN MOTION CralgArmstrong Melankallc (Tune from Oie Plunlrett S Macleane soundlrack gels a single release) g El SWEET IMAGES Chant Virgin (Big Euro import wilh mixes from DJ Sakin and Dsr Drille Raum) 10 11 TOTAL DEVASTATION Jimi Ténor Warp (The return ol Ihe ftmky Finn wilh newmix from Swag) 11 [E3 HATEMENOWNas Columbia (First single from his acclaimed new album) 12 Cffl HIPPIES USE SIDEDOORDirtyBealniks Wall 01 Sound (Newdirtydisco direction for Ihe Bealniks) 13 na HEAR YOU CALLING Aurora Addillve (Mélodie Irance wilh mix from Fire S Ice) 14 8 LIFE IN MINDS Lile On Mars Ouad (Progressive irance wnn mix from JoséAmnesia) 15 CE] GETITUP RM Project Inlerno (FemetytoomasVpgraaidmtliimRttyàinUisleisimifliiliDimiiiiml 16 ElI REINCARNATIONS Steve Morley Neo (Euro Irance wilh mix from DuMonde) 17 ca GEORGY PORGY Eric Benet Warner Bros (Hol RSB cul wilh houss mixes from Spreadtoveand Hippie Torales) 13 Ca OISCO ELEMENTS VOL. 6 Dlsco Eléments Azuli (Top disco cul-ups from ZakiDee and Roberto Mello) 19 oa WHERE'S JACK THE RIPPER Grooverider HigherGround (Wilh storming mix from CariCox) 20 Ea IFEELGOOD Smokin' Beats Smokin'Beats (Smooth disco nouse wdh Beverley T on vocals) Compiled by DJ feedback and data collected Irom the (ollowing stores; City Sounds/FIying/ Pure Gronve/Black Markel/Tag/Trax (London); Easletn Bloc/Undargroend (Manchester), UFopo (Glasgow) iol): Rying (Newcasi 
URBAN TOP 20 1 ALL NIGHT LONG Falth Evans (féal. Pull Daddy) Ba 7 GIRLFRIEND/HOYFRIEND Blackstreel & Janel Jackson Inle A GEORGY PORGY Eric Benet leal.Failh Evans Warne 3 HATEMENOWNas Coll 3 LOVE OF A LIFETIME Honeyz 1stAvenue/M! 2 SPRING 2 IT SAMPLER Varions Word 011 3 DAYZ LIKE THAT Fierce Wi 5 IT'S OVER/PAGES OF LIFE Rimes Unit 7 MY NAME IS... Eminem Inter; 8 NO SCRUBS TLC 

3 ANOTHER WAY Tevin Campbell 7 WHAT'D YOU COME HERE FOR Trlna & Tamara I 1REALLY LIKE IT Mase présents Harlem World Se 3 SO H1GH Jamelia 3 DA GOODNESS Redman 0 3 EL PARAISO RICO Deetab 

CLUB CHART TOP 40 
3 2 JUST CAH'T GET ENOUGH Harry Xhoo Choo'Romero leal. Inaya Day AM:PM Positiva Multiply Sound 01 Ministry Kosmo/Logic Virgin Neltwerk VC Recordings Nervous US Cheeky Hrr Europa Defected Mercury Hooj Choons Wildstar VC Recordings React 

2 CARTE BLANCHE Veracocha 2 ON MY WAY Mike Koglin 4 HAPPINESS HAPPENING Los! Witness 4 THE FINAL Phil Fuldner 3 FOOLING FOR YOU Cassius 2 SILENCE Delerium teat. Sarah McLachlan ] LIZARO Mauro Picotto 2 SKIN Charlotte 1 COME DOWN Pauline Taylor 2 EL PARAISO RICO Deetah ] READY TO ROCK Dirty Habit ] WHAT YOU NEED Powerhouse féal. Duane Harden 2 IN OUR LIFETIME Texas 5 THE INVISIBLE EP Tilt 3 DAYZ LIKE THAT Fierce 4 CLAP YOUR HANDS Camlsra 3 HURT ME SO BAD Lulu 3 THE FEELIN' (CLAP YOUR HANDS) Rhylhmalic Junkies 4 l'M TELLING YOU Chubby Chunks feat. Kim Ruflln Cleveland City 3 BREAKDOWN Double Six Multiply 5 CHECK IT OUT (EVERYBODY) B.M.R. féal. Felicia AM:PM 3 RIGHT HERE RIGHT NOW Fatboy Slim Sklnt 2 CHILD OF THE UNIVERSE (SANVEAN) DJ Taucher Addillve 3 PARADISE/PROMISE ME HEAVEN Ralph Frldge Addillve 5 BRING MY FAMILY BACK Failhless Cheeky 1 HOLD ON José Nunez feat. Octahvia Sound Of Ministry 2 YOU GOT A WAY Imaani EMI 3 LOVE OF A LIFETIME Honeyz 1sl Avenue/Mercury 3 RED ALERT Basement Jaxx XL Recordings ] MIRACLE MAKER Loop Da Loop feat. MC Duke Manileslo 5 UNIVERSAL NATION Push Bonzai/lnlerno 6 PEARL RIVER Johnny Shaker feat. Sériai Diva Low Sense 4 l'M LONELY Hollis P Monroe CityBeal 5 ALL THIS LOVE Blu Room Moneypenny's 2 PUT YOUR ARMS IN THE AIR Supermotorlunk ID-R 1 BIG LOVE Pele Relier Junior Boy's Own 2 ENDLESS WAVE Kamaya Palnters Data/MInlstry 01 Sound 4 LET'S GET IT ON Red Venom AH Around The World/Big Boss Stylus ] HERE I GO AGAIN E-Type Stockholm 
BADDER BADDER SCHWING Freddy Fresh feat. Falboy Slim 2 PHUNK COMMUNICATION DJ Shahrokh 3 JACKIE'S STRENGTH Tori Amos 4 JUST CAN'T GET ENOUGH '99 Transformer 2 5 KEEP IT UP Funky Derrick feat. Nick Daniels II 6 OOH SONG/MORE I GET Mousse T 7 STEERS & QUEERS Dillon & Dickins 8 EVERYTHING'S NOT YOU Sloneproof 9 GEORGY PORGY Eric Benet leal. Failh Evans 10 ASIAN VIBES Joi  

Eye 0 Moneypenny' Atlantic Rudeboy Twisted UK German Peppermint Jam 
VC Recordings Warner Bros Real World 

DANC 

CHART COMMENTARY by ALAN JONES The trance-formation of the chart continues apace. with trance records now filling four of the top five places. Veracocha's highly-rated Carte Blanche jumps 10-2, while Mlke Kogtln leaps 7-3, Lost Witness slip 2-4 with Happiness Happening and Phil Fuldner moves 4-5 with The Final. Expect another trance monster, DJ Sakin's Nomansland. to be among the leaders next week. Meanwhile, AMtPM posts its second number one in four weeks. with Harry 'Choo Choo' Romero's Just Can't Cet Enough vaulting into pote position. Among the mixers who have contributed to the record's success is Pete Heller. whose own single Big Love is arguably an even bigger potential hit, though it has thus far climbed no higher than 35 in the chart...While promo saturation is still the name of the game with many records, some of the more obvious hits are currently being mailed to DJs in fairly small numbers. Big Love is one of them, and would certainly have topped the chart if it had had anything like a full mailout. Ditto Fatboy Slim's Right Here Right Now, which slides 13-23 and, of course, Shanks & Blgfoofs Sweet Like Chocolaté, which has survived for an incredible 18 weeks on the chart, without ever climbing higher than number 30. Itwas supposed to be out next week, but has been relegated to the "pending" list on the Jive release schedule, guaranteeing dealers a few more weeks of grief from would-be buyers. Big Love has also been in the chart for 18 weeks, and is now set for release on May 3. It too has been the subject of one of the most successful bootlegs of recent months, being run under Rockers Revenge's Walking On Sunshine to great effect...The Pop chart is extremely quiet this week, with just one new entry to the Top 20, Charlotte's Skin creeping in at number 19. At the top. Lulu's one- week reign with Hurt Me Se Bad is over, as New Atlantic storm into pôle position with their remixed classic I Know, which originally topped the Club chart in 1992. Their victory is far from décisive, however, and Lulu can count herself unfortunate to lose the throne in view of an 18% surge in support for Hurt Me So Bad. It may live to fight another day. as a second 12-inch with new mixes by Almighty and Helter Skelter is expected to increase its support still further. 
POP TOP 20 

2 I KNOW'99 New Atlantic 3 Beat 3 HURT ME SO BAD Lulu Rocket 3 RUSKY BABY (RASPUTIN) Sweet As vs DJ Baies BFAE 3 DAYZ LIKE THAT Fierce Wildstar 4 WINTER IN MY HEART The Lanterns Columbia 2 IN OUR LIFETIME Texas Mercury 7 TURN AROUND Phals & Small Multiply 2 ON MY WAY Mike Koglin Multiply 4 WAS THAT ALL IT WAS Hannah Jones EastSide 2 THE FINAL Phil Fuldner Kosmo/Logic 2 PUT YOUR ARMS IN THE AIR Supermotorlunk ID-R 2 LOVE OF A LIFETIME Honeyz 1st Avenue/Mercury 2 YOU GOT A WAY Imaani EMI 2 RIGHT HERE RIGHT NOW Falboy Slim Skint 2 NO APOLOGY Love To Inlinity vs Loleatla Holloway Brolhers 2 HERE I GO AGAIN E-Type Stockholm 4 ROOTS (FEEL TOO HIGH) Sunshine Stale leal. Dar AH Around The World 9 SOMEBODY SCREAM Horny United Logic SKIN Charlotte Nervous US 20 El ON A DAY LIKE TODAY/LOVE PAINS Obsession Almighty 

A DIRECT LINE TO THE 
US MUSIC INDUSTRY 

Priced £55. the GflUINHTOZis of Music Uleek. 
irShane on tel: 0171 940 8585/8572/8505 
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flll THE CHABTS 
EXPOSURE 24 APRIL 1999 

CHART 
COMMENTARY 

by ALAN JONES 

AIRPLAY FACTSHEET 
• Ronan Keating's protégés WestLife jump 37-26 on the airplay chart this week...but Keating and the rest of Boyzone are closing fast, jumping 91-35 with their new single You Needed Me. • McCutcheon's Perfect Moment makes huge airplay gains and increases the rate of ils growth for the fourth week in a row. It iumps 12-6, with a 

extra 573 plays. • The Cartoons' Witch Doctor single is still in the Top 10 after four weeks with sales of nearly 350,000. On the airplay chart it has still not made the Top 100. Mr Oizo's Fiai Beat, which topped the sales chart the same week The Cartoons were number two, peaked at number 

AT A GLANCE WEEKLY MARKET SHARES 
TOP 10 C0MPANIES TOP C0RP0RATE CROUPS 

Proving remarkably résilient and durable at the top of the chart. Robble Williams' Strong is the number one airplay hit for the fifth straight week, even though it has fallen as low as 33 on the CIN sales chart. Though it received 76 fewer plays last week in it did ;K ovei rier, thanks primarily to a îort from Radio Two, to the top of the most- 

a net increase of 333 plays and 6m impressions - this despite suffering ar almost equal and opposite fate to Willi 

at Radio Two. The station trimmed plays of In Our Lifetime from 20 to 17, sending it down from one to five on its most-played list. Former Spice Girl Geri Halllwell's début solo single Look At Me manages a creditable chart début at number 44, despite the fact it was only aired on radio for the first time a mere 40 hours before the end of the period used for this week's chart. In that period it managed to clock up 117 plays, includîng seven from Radio One. Another eagerly-awaited new single that wasn't first aired untii Thursday was the new Backstreet Boys single I Want It That Way. Even though it was penned by Max 'Baby One More Time' Martin, it made a lesser initiai splash, with 80 plays earning it a number 71 début - though it seems a cert for the Top 50 next week. The highest new 

entry on the chart, though, is Kiss Me, the mtroductory single from the oddly-named American act Sixpence None The Richer. The mélodie jangly rock/pop offering is currently number five in America, and has been seized upon particularly eagerly by Capital FM, where it earned 30 spins last week. It enters the airplay chart at number 32, with 225 spins overail. One place lower, Jamiroquai return with Canned Heat, the introductory single from their new album Synkronized. Canned Heat isn't commercially reieased untii 24 May, and is the follow-up to Deeper Underground, which topped the sales chart and reached number six on the airplay chart last summer. Ifs four years sinoe The Pretenders' last single - a re-recording of their 1979 hit Kid - was a sales and airplay disappointment. Their new single Human, from the upcoming 

album Viva El Amor, is shaping to be bigger success. The single, which wi commercially reieased on May 3, enters the Top 50 this week at number 46 with Capital and Virgin 1215 making the biggest contribution to its audience of neariy 13m. Ifs the latest example of a rock track being mixed by a dance act without being tumed 
necessary tweakings from Tin Tin Out, who did iikewise for The Corrs' What Can i Do. Despite the current prommence of Irish acts, the fact it was their first single for three years. and the fact it equalled their previous highest sales chart success by reaching number 13, The Cranberries' single Promises has struggled for radio exposure, and has yet to make the Top 50 of the airplay chart. It improves slightly this week, however, moving 65-54. 

MTV m 1 THE BOX BB| 1 BOX BREAKERS H 
1 1 TnJa Artsi 
2 7 MY NAME IS Eminem 
4 5 MADE IT BACK'99 Beverley Knight Rhythm 5 4 TURN AROUND Phats & Small 6 Um IN OUR LIFETIME Texas 7 1 STRONG Robbie Williams 3 1 BABY ONE MORE TIME BritneySpears 9 ED PERFECT MOENT Martine McCutcheon 10 5 AS George MichaelS Mary JBlige 

Skint 
MCA Series/Parlophone Muitiply Mercury Chrysalis 

1 1 BABY ONE MORE TIME BritneySpears Jive 2 5 WITCH DOCTOR Cartoons Flex/EMI 3 2 THANKABBAFORTHEMUSICVarious Epie 4 3 PERFECT MOMENT Martine McCutcheon Innocent 5 4 FIAT BEAT Mr Oizo F Communicalions/PIAS 5 6 TRAGEDYSteps Ebul/Jive 7 O EVERYBODY GET UP Five RCA 8 m HONEY TO THE BEE Billie Innocent 

1 3 BYEBYEBABYTQ Epie 2 2 SWEARITAGAIN WestLife RCA 3 Œa WHY DONT YOU GET A JOB? The Offspring Columbia 4 4 THAT DONT IMPRESS ME MUCH Shania Twain Mercury 5 5 CANT HAVE YOU LFO feat. KO Logic 6 9 RIGHT HERE RIGHT NOW Fatboy Slim Skint 7 6 WHAT'SITGONNABEBustaRhymes feat. Janet Jackson EastWest 8 ES GIVE YOU ALL THE LOVE Mishka Création 
10 CGa LEAN ON ME 2-4 Family Epie Highest climblng videos on The Box in advance oî single release vv/e 11/4/99 

iMJiIJUilJiilH RADIO ONE PLAYLISTS 303 RADIO 1 | MTV UK 
BEOC,: nd Backstreet feat Janet Jackson; présents ArrolaMtles Me Sixpence Ne "gs^ PLAYLISTS 1 IPOPSH Lifetime Honeyr; U Meelca Ruff 

Part That's New Stéréophonies; Electrlclty Suede; In Our Vlvld Electronic; Brlng My Family Bac 

ïye Bye Baby TQ: 

înaked Ladies: 

CD;UK 

Pete Heiler; -Cannée 

iVryan Àdal- i Wani ,t Tha, Wa, ^t W^ ^ppmlZX ■^y^^P'ckAfart TbafsNevr Stéréophonies; 
(cd) ! U le Suede: Thc ThInês rou DO Five; Bring It Back On S CIUB 

1 He'ânalVZarokrrJ Ail rVo0™ R1 ^ ^ 19/4/9g 

and Van Heiden Adams; Every Mornlng Sugar Ray; Dead From The 
The Corrs: Ifs Not Rlght But Ifs Okay Whitney 
Westlife; Electrlclty Suede; Glrlfrlend/Boyfrlend 

Pratl iine-up 17/4/99 RADIO TWO PLAYLISTS Brilney Spears; You Needed Me Boyzone: Prlvate 
IftK-ll-TBQT tain Is Corning UB40: Peifact Hackett; Graatest Hits WBemNiLon Remote Control Beaslie Boys; Jumbo 

ITHE PEPSI CHARTl Moment Martine Mc( Loaf; Don't Talk 2 St ̂utcheon; Is Nothlng Sacred Meat Chapman; Aida (album) Various Artis a'SAttlo'Blame it On 4*^ Performance; Lovo Of A LlfetJmo 1 Westlife; Cloud «9 Bi 
EisaCo^ 

ne Texas; 'Back On Top Van Morrison Lovo Kele Le Roc: Baby Ono Moro Tl 
; -Sunset Boulevard Lynn Miles; Hls The Beo Billie: Wlsh 1 Could Fly Roxe 

Robbie Williams: My 
idl/Dûlly Parton; 

Socrotly Skunk Anansie; Focllng For You Cassius: 

Draft tinç-op 22/4/99 Faith Hill; -Blue Boy< You're Rlght The Rar 
lits (album) BB King; Let Mo Lct Go and The Grey Jlmmy Nail; Maybo R1 p,ayIlSls for ^ 19/4/gg ikins; *Fall Victoria • Dénotés additions and playlist promotions 
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music control J 1* Jf RADIO ONE Ët Bje^ m ,3» STRONG Robbie Williams Chrysalis 1976 -4 80.25 +5 1 5 RED ALERT Basemem Jaxx (XL Recordings! =2 1 MY NAME IS Eminem (Imerscope/Potydorl 166411 30 20487 36 33 32 
lÂ 3 10 10 YOU CET WHAT YOU GIVE New Radtcals Mercury 1689 1732 _+25j 68.66 +10 =2 2 TURN AROUND Phats iStMlllMaltiplyl 4 4 YOU GET WHAT YOU GIVE New R.dic,!S(MC4l 26076 34 32 31 i Phats & Small 1735 "fT "6136 —r =5 7 ELECTRICITY Suede INudel 19332 24 3U \ 5 Britney Spears 2100 —j- "5840 ~jr 16008 32 6 Martine McCuicheon Innocent 1445 ~+66~ ~5628 "+45~ 8 tJ PERFECT MOMENT Mute McCutcheon(Innocen 17873 18 29 George MichaelS Mary J.B _1806 "T^T "4943 "TT =9 7 NO SCRUBS TIC (UF.ce/Ana>| 18925 27 28 a 12 's RUNAWAY The Corrs 1630 ~45ÏM TÎ7~ TLC 1250 TïT 45.93 "+Î2" 12 13 IN OUR LIFETIME Texas (Merceni 10 10 M YOUSTOLETHESUN... Manie Street Preachers 984 "TT ^Î5~ =13 9 YOU ST0LE THE SUN,.. Manie Slree. Preachers lEpit 15176 25 22 11 i s LOVE OF A LIFETIME Honeyz 1069 "+29" 40.31 "+Ï5~ 15 26 BEAT MAMA Caa IPoiydor) 9844 20 13261 13 22 , 12 • 's DEAD FROM THE WAIST DOWN Catatonia 1213 ___ 40.30 13 o o CLOUD «9 Bryan Adams A&M/Mercury 803 ~+v~ 36.81 =17 6 DEAD FROM THE WAIST DOWN Catatonia iBlarro V (le;, 11666 28 14 H i3 IT'S NOT RIGHT BUT ITS OKAY Whitney Houston 1301 36.55 n/c =17 17 WHArSITGONNABEBasuRto.sfeatJineUEI.toil 9305 1 8 15 s o MYNAMEIS Eminem —693 33.27 =17 25 MADE IT BACK Bmerfey Kn-ght iRrythm Senes'Pariapncne 8205 1 3 
t 10 s o o RED ALERT Basement Jaxx XL Recordings "660 32.34 TïT 1/ o >3 os LULLABY Shawn Mullins Columbia 1098 27.79 "T" =21 23 FUT BEAT Mr. Oizo |F Comms/PIAS Recordings) 8529 1 5 18 < o RIGHT HERE, RIGHT NOW Fatboy Slim 667 Ti7~ 27.68 -4 =21 23 PICKA PART THAT'S NEW Stercophenics(V2 7828 1 5 -24 26 YOU GOTTA BE Des'ree lOesled Sound/son» S2I 
W J3 o le GIRLFRIEND/BOYFRIEND Blackstreet With Janet Interscope/Polydor 290 25.59 +62 =24 m KISS ME SUpence None Ihe Rn =24 22 1rs NOT RIGHT... Whitney HpnnenlAmtal 9038 3 

20 : n H » FLY AWAY Lenny Kravitz Virgin 960 25.33 ̂ Ï5~ =24 m CLOUD #9 Bryan Adams lA&M/Mcrcmy) 7705 8 ^ 21 : •o « s ELECTRICITY Suede Nude 315 25.16 +21 =24 EU ALLNIGHTLONG FairhEnnsfeat PEfrOaddftPelfDaddrl/lrnt =24 ca BYE BYE BABY TQIEpic) 6046 1 0 
L 22 : s 2 .2 TABOO Glamma Kid feat Shola Ama WEA 334 24.95 ~+43~ ion 4 17 23 ; 15 10 50 ERASE/REWIND The Cardigans Stockholm/Polydor 760 24.59 -1 =30 m CHANGES ïPaeUivel 7113 10 24 m o 24 BLAME IT ON THE WEATHERMAN B'Witched GlowWorm/Eprc 1126 24.28 =30 m PROMISES TheCtanberriesllsland/Mercijtyl 6856 9 25 o n «o TENOER Blur Food/Parlophone 755 23.24 ■65 =30 m U MUS1CA M Dnverz PresemsAnola llnlemnl » 2 t. SWEAR IT AGAIN Westlife RCA 432 23.06 +42 00 00 on Son! 27 « 2 30 YOU GOTTA RE Des'ree Dusted Sound/Sony S2 725 23.00 -9 ITOena 21,00 on SatlzApr 1999 

28 te n o ONE WEEK Barenaked Ladies Reprise 489 22.00 n/c 1 HR 1 29~ a io 43 MARIA Beyond/RCA m 20.96 -27 30 il io 29 MADE IT BACK Beverley Knight Rhythm Series/Parlophone 719 -8 1 1 TnreAtoKUW Aed Njm p™ A 31 n J o EVERYMORNING SuqarRay Lava/Atlantic 550 _20M +13 1 1 BABY ONE MORE TIME Brhney SpearsUivel 41118200811874 2 2 STRONG Robbie Williams (Chrysalis) 1795 p.pppçr IMPRPfier IM flimiFMPF 3 5 RUN AWAY The Corrs (MS/laya/Atlamic) 3592615531571 
A 32" il 1 0 KISS ME Sixpence None The Richer Squint Entertainment 225 ̂838 19.42 +348 4 4 YOU GET WHAT YOU GIVE New fladieaislMCAI35673 l5a3;1569 
A 33: i' i o CANNED HEAT Jamiroquai Sony S2 441 •f345 18.96 +65 6 6 TURNAROUNOPhatsE. Small (Moltiplyl .. >007 34 i « 6 25 HONEY TO THE BEE Billie Innocent 687 -21 18.72 -59 7 9 IN OURUFETIME Texas IMercuryl 312401155 1 423 A 35: n i o YOU NEEDED ME Boyzone Polydor 540 +68 18.24 +157 8 20 PERFECT MOMENT Martin, I 24214 7 76 1299 A 30 i '6 i o REATMAMA Cast Polydor 253 +20 17.28 +108_ 9 2 ...WEATHERMAN B'Wilched IGlow Worm/Epicl 1,293 1 3 28 1109 37 ; 1= 29 0 MY FAVOURITE GAME The Cardigans Stockholm/Polydor 476 16.53 -7 10 11 DEAD FROM THE WAIST DOWN CatatoniaiBtancoVKegrol 22/031085 1093 
A 38 i n i o SHOWER YOUR LOVE Kula Shaker Columbia 157 +39 16.34 +115 11 10 LULUBY Shawn Mullins IColumbial 12 8 IT'S NOT RIGHT... Whimny Houston lArisral 13 14 N0 SCRUBS TICILaFacel 14 24 LOVE 0F A LIFETIME HonevillstAvenue/Meicuty) 

22522 1 21 2 22282 940 17395 689 
1049 

39 i o i 43 MY LOVE Kele Le Roc Ist Avenue/Wiid Card/Polydor 523 -37 16.20 •82 1022 [Tjôj » ! » DAYZ LIKE THAT Fierce Wildstar 386 +16 15.73 +6  41 : n i s FUT BEAT Mr. Oizo F Communications/PIAS Recordings | 365 -15 15.73 •16 15 12 ELY AWAY lenny KtavnzIVirginl 184231032 908 42: n i o WHY DONT YOU GET A JOB? The Offspring Columbia 360 +41 15.63 +22 16 13 YOU ST0LE THE SUN.,. Manie Street Preachers (Epicl 23116 9 83 886 43 ; s 2 4 THANKABBA FOR THE MUSIC Various Artists Epie 606 n/c 15.47 -18 17 El CLOUD #9 Bryan Adams (ASM/Mntcnryl 15391 523 768 44 o i o LOOK AT ME Geri Halliwell EMI/Chrysalis 117 n/c 15.46 n/c 18 16 MARIA Blondis IBeyond/RCAl 19370 857 748 
i ' 35 EVERYTIME IT RAINS Ace OfBase Mega/London 247 +11 14.01 •9 19 16 WISHICOULDFLYRoxanelRcxelteRecoidingSrEMII 12603 847 703 

A 46~i 7 i o HUMAN Pretenders WEA 266 +93 13.98 +68 20 17 TENOER Blur IFood/Parlophnnal 687 A 47 s i 17 VIVID Electronic Parlophone 372 +27 13,93 *62 22 ta STRONG ENOUGH Cher IWEA) 11573 8 1 6 655 T 48 : a i o EL PARAISO RICO Deetah ffrr/London 251 *13 13.91 +27 23 22 HONEY TO THE BEE Billie (Innocentl 10288 7 36 628 49 < 4 7 o PICK A PART THATS NEW Stéréophonies V2 171 +54 13.70 -9 24 25 YOU GOTTA BE Des'ree (Dusted Sound/Sony S2} 11569 6 70 626 A 50; « 7 o WHATS IT GONNA BE Busta Rhymes feat. Janet Elektra 201 
3 ▲ Au. 

+ 13.28 25 29 THANKABBA FOR THE MUSIC vanous Artiste lEpicl 26 21 NOTHING REALLY MATTERS M,donna IMayerWI 27 El MY NAME IS Eminem llnterscope/Polydorl 
9998 571 6441 763 9870 5 23 

570 549 530 
® 105FM:'chillem; Choi'ce FM; City Beat; City FM; Ciassic FM; Ctyde One FM: FM, Galaxy 102 FM; Galaxy 102.2; Galaxy 105 FM; GLR: GWR FM; Hallam FM: Heart fm- Kratl l Sounu; Unes FM; Magic 1170: Mann FM; Metcia: Métro FM: MFM 1034/971; Minsle Dragon; Rock FM; Scol FM; SGR Ipswlcti; Signal One; Signal Cheshire; Southern FM 

TOP 10 GROWERS 
I PERFECT MOMENT Martine McCuicheon llnnoccnt) ! CANNED HEAT Jamiroquai (Sony S2) i IN DUR LIFETIME Texas IMercurv) I RED ALERT Basemenl Jaxx (XL Recordingsl ' CLOUD #9 Bryan Adams (A&M/Mercurv) i LOVE OF A L1FETIME Honeyz |lst Avenue/Mercuryl I VOU NEEDED ME Boyzone (Polydor) ! KISS ME Sixpence None The Richer (Sqoint Enlertainin I THAT DONT IMPRESS ME MDCH Shania Twain (Merci 1 SWEAR IT AGAIN Wesllife (RCAI 

TOP 10 MOST ADDED 
ries (Island/Mercuryl jai (SonyS2) ell (EMI/Chrysalis) 2 CANNED HEAT Jamiroc J LOOK AT ME Geri Halli» 1 IWANTIT THAT WAV Back i KISS ME Sixpence None The Richer (Squint Emertainrnent ; SWEAR IT AGAIN Westlife (RCA) I PRIVATE NUMBER 911 (Virgin) î IF EVERYBODY LOOKED THE SAME Grooïe Armada (Peppi   ... rcury| (58 10 CLOUD « Bryan Adams lA&M/Mcrcutyl 

7 MADE IT BACKeeveiiayKn.ghilRbviirmSerieï,'Par[op!ionei 1 a YOU NEEDED ME BovioneiPelydor) s KOWLONG'SATEAR...Th 

TOP 10 PRE-RELEASE 

4 4 RIGHT HERE, RIGHT NOW Fatboy Slim (Skint) 5 9 SWEAR IT AGAIN Westlife (RCA) 6 8 EVERYMORNINGSugar Ray (Lava/Atlantic) 7 CD KISS ME Sixpence None The Richer {Squint Ent) 8 CD CANNED HEAT Jamiroquai (Sony S2) 9 CD YOU NEEDED ME Boyzone (Polydor) 
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PR & PLUGGERS EDITED BY CHAS DE WHALLEY 

of a good PR stunt is to Record company marketing budgets rarely ' sit up and take notice, stretch to extravagant press trips or launch . possibly the UK's least parties in support of niche genre releases, band, can reasonably claim so PRs - and pluggers - have little extra 
'îargeting is all-imporlanl. I don'l 

believe in doing massive mail- speciaiists makejjpjpr^ 
soth ouls. They jusl end up in Record & and tocused as possible. 

TapeExcliange'-KorenChilds in youTavetolrabome 

natural habitat them and include them in your database = mur nf immediately," says Roland Hyams, managing director of Work Hard PR, the specialist rock agency whose clients include vétérans such as Motorhead and Slayer as well as newer blood like Umajets and Cay. ' something, 

Influence, was rr just a tour of "boozers" - the natural habitat of the Quo enthusiast. It was a tour of boozers chosen by the fans, 10,523 m ail, 
pub through the pages of The Sun. Each pub was in a différent TV région, thereby ensuring maximum local coverage. Indeed, a total of eight caméra crews were présent for the opening night in London. "Thus far, it has been incredibly successful," says Simon Porter, managing director of Status Quo's PR agency. Duroc. The Quo campaign demonstrates the power of good PR to accomplish what advertising and plugging cannot. it provides 

"CARVIHO OUI « 

NICHE 
With limited mainstream opportunities and squeezed budgets, PRs 

and pluggers are having to work barder. By Adam Woods 

a bike or with a piece of information, done as promptly as possible." Ail agree that there is no substituts for list of reliable, appropriate contacts who prepared to give an artist the benefit of doubt on the strength of a trusted PR's 

acts that fit comfortably m of popKlominated me radio and monthly magazine covers is relatively small compared to the ranks of 
artists clamouring for any spare column inches and off-peak airtime they can get. "There are only so many records that can get playlisted on Radio One, and only so many things that can go on the cover of Q or the NME," says Stephen Anderson of Stephen Anderson Publicity in Belfast, who numbers acts such as Bruce Dickinson and Thunder among his clients. 

"Targeting is ail-important," says Razzle's Karen Childs, who has worked on Lydia Lunch and Jah Wobble in the past year, and is currently orchestrating the mounting press interest in Icelandic alternative girl band Bellatrix. "I don't believe in doing massive mail-outs, You just end up seeing them in Record & Tape Exchange." While most musical genres are covered by their own specialist magazines, the aim for those PRs representing larger niche acts is to secure coverage in publications which are read by a wider, crossover public. As a resuit, they can fmd surprlsing levels of support in the most unexpected places. The leading hard rock acts frequently arouse the interest of the national rrs, largely on the strength of the 

m 

Jayne Houghton with Kiss 
handles the band's PR in this country. Similarly Sharon Chevin, managing dit 

id enthusiastically by id of The Observer, îr of its Life magazine. "Unfortunately Kiss were available for 24 hours. If we had har for longer, we could have got them everywhere," says Jayne Houghton, managing director of Excess Press, 

which he i, who represents other progressive rock or popular classical artists such as Steve Hackett and Vanessa Mae. Other, less spectacular, genres require a more measured approach. PRs of country, 

OUTSIDE 
ORGANISATION LTD 

Publicity Promotion Management Publishing 

On behaif of David Bowie, Spice Girls, Aerosmith, Boyzone, David Beckham, 
Des'ree, Ministry Of Sound, Hootie &The Blowfish, Lenny Kravitz, Beverley Knight, 

Jennifer Brown and Jamiroquai (by association with David Woolf) 

And many more... 

Get inside 
The Outside Organisation 

Tel: 0171 436 3633 fax: 0171 436 3632 
www.outside-org.co.uk 
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edited by Chas De Whallev - PR & PLUGGERS 
blues, folk, and world music artists report bealthy interest not simply from a wide range of fanzines but from high profile titles c.irh as 0. Uncut and particularly Mojo. as these are ail quick to identify 

réceptive to anything which is interesting or unusual." says Richard Wootton, managing director of Richard Wootton Publicity, whose wide rester of roots acts includes The Mavericks, LeAnn Rimes, Steve Earle and individual members of Buena Vista Social Club. Younger musical forms also benefit from the increasingly catholic tastes of national newspaper editors, according to Damian Mould, chairman of Slice PR, whose acts include Cari Cox, Morcheeba and the Vengaboys. "Everybody 

ndTV _ ming and end of music PR, they do provide an indisputabie way to gauge success. Without such benchmarks, positive 
"My clients need to bave faith in my judgement about how things are developing," says Pete Bassett, MD of Quite Great Co. "Sometimes you have to explain that you can't expect to get everything you want immediately and that what you do for one release may not pay off until the next one.' It is often this time factor which prompts a label to hire specialist PR in the first place. "Profile-building can be a very long slog and a lot of majors can't afford the time and the staff to do it, which is why they often put it over to specialists like us," says Sue Williams, director of Frontier Promotions, which spécialisés in country 

Krauss, Eric Bibb, Ruf and Rounder. On the positive side, where there is a release campaign with little budget for advertising, healthy sales can generally be ^ to good PR and effective plugging, ..- ..ue measure of success is really keeping the client happy and making a profit," says Wootton. "It may not sound much, but a label can make a healthy profit from 6,000 sales and so if you can help them reach those kind of figures then they feel you have done a good job." Where other niche genres need press attention and radio play to get records off the ground, speciaiist dance releases rely on club exposure. Only when dancefloor feedback is positive can a press campaign be fully effective in pushing the record upwards, "A good reaction at DJ level always has an impact on Sometimes you have lo explain press ^ radio,■ says 
that what you do for one release managing director of 

may not pay off until the next 
incognito. "After that, 

Building the wsrd m the street Whlle black music has establlshed itself as the pre-eminent musical force In the US and forms a large part of the British 
its credlbllity from its street origins. Com- mon practice among pluggers speclalislng in R&B and hlp hop Is'' 

before offering It to Klss, 

)f focus groupe, and less p 3 plugging 
a got A-lists everywhere, but they fanbase and are not selling 

> black music specialists, pluggers worklng other genres ftnd they can slay doser to the traditional national and Indépendant 

the m over, the more opportunities we have to get coverage in mass market magazines." But, as Claire Hajaj, director of new business and corporate strategy at the Outside Organisation, points out, dance releases are frequently passed over by editors because artists tend to be faceless. "You have to be achieving hits on the scale of Armand Van Helden to be known," says Hajaj who has recently taken on responsibility for the Sound Of Ministry label. Clearly, however scientific the approach, success at press dépends upon who you 

barder for us," says Shaun "Stuckee" Willoughby, promotions manager at Pro-Urban Promotions. "That Is why, aside from certain shows like Trevor Nelson on Radio One or Jigs on Choice, there Is a heavy rellance on pirates, especially for breaking a grass roots thing initially." Whlle some question pirate radlo's ability to impact on sales, others are in no doubt. "We make sure the pirates are spoken to evety week," says Marilyn Rosen (plctured with Trevor Nelson), managing director of Mega Bullet " Marketing. "With East 17' single, Each Time, we got based on pirate radio when thi wasn't interested." Others, however, throw away the rule book altogether. "We have to look fundamentally at the struct- ures we have ail bullt up and complelely get rld of them, because they don't seem to work," says Shabs at Media Village. "le approach Media Village ik with Lynden David Hall, who has now d 90,000 albums In the UK, involved later consumer participation In the form 

Country remains well served by radio, particularly outside London 

K each week on BBC or ILR stations w focus on or feature the latest country music releases. Rock, on the other hand, has found some of its support eroded durlng the past five years. Admittedly some stations have followed Radio One's lead by boosting their Indle and alternative coverage, but hard rock has found Its radio constituency whittled down to around 60 shows, with very little daytime potential, Although alternative and Indie rock releases stand a better chance of crossIng over, they nonetheless dépend on special- ist shows to a greater extent than they did at the height of Britpop tour years ago. Matt Tuck, head of specialist radio at Intermedla Régional identifies présentera such as Dean Jackson on Radio Notting- ham, Johnny Hero at Downtown in Belfast and Mark Findlay at Forth FM as playlng key rôles In building awareness of new acts. Overall, therefore, as alrtlme devoted to mainstream releases continues to grow, niche genres are having to fight ever more fiercely ta win the plays they need. AiV 

ri d e r s o î 

STEPHEN ANDERSON PUBLICITY 
REPRESENTS 

Artists: 
Bailter Space, Be/Non, Oneida, Solar Coaster, 
South Pacific, Bruce Dickinson, Thunder, co.uk, 
The Coffee Tables and Sunday Puncher 

Labels: 
Turnbuckle Records (New York) 
Eagle Records (London) 
Air Raid Records (London) 
Bright Star Recordings (Belfast) 
Urban Life Recordings (New York) 
The Lovestruck Underground Label (New York) 
Mercury Records (London) 

Address: Cathedral Buildings, 50-68 Donegall Street 
Belfast BTI 2GT, Northern Ireland. Tele: (01232) 310 949 
Fax:(01232) 315 905      
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TERRIE DOHERTY PROMOTIONS 
CELEBRATE THEIR 1ST BIRTHDAY 

APRIL 1999 
REGIONAL RADIO/AND T.V. 'ARTISTS WE REPRESENT* 

» JAMES BROWN * INFERNO RECORDS 
* NIGNTCRAWLERS * HIPPO RECORDS 

* ROBERT PALMER * EAGLE RECORDS 
PLUS MANY MORE HITS OVER THE PAST YEAR ! 

INCLUDING No 1 ALBUM - JANE McDONALD 
(PLATINUM) 

Téléphoné 0171 460 6878 
Fax 0171 460 3507 
E-mail terriedoherty@zoo.co.uk 



R E V I E WS - FOR RECORDS RELEASED ON MAY 3, 

BUmQDB 
of the week 

BACKSTREET BOYS: 1 Want It That Way (Jive 0523392). The biggest-selling pop a in the world play it safe by releasing a comeback single that could easily have been included on their double-platinum 1997 album Backstreet's Back. This weil- ijq crafted example of L_ —-—   —   'pristine pop demonstrates an attention to détail that their rivais Often lack. The fanbase will ensure a sixth c< entry, but their recent absence and the track's radio-friendly quality - it joined Radio One's B-list last week - could deliver a 

ANANSIE; Secretly (Virgin VSCDT1733). Their third album may have surprisingly failed to enter the Top 10 on the back of the Top 20 single Charlie Big Potato, but this string-drenched 

some of their detractors. ILR stations may have largely passed on this soaring track, but they may c< regret it with Radio One (B-listing), Virgin and Xf 
SINGLEreiMei/i/s 

STEREOPHONiCS; Pick A Part That's New (V2 VVR5007003). This trio can currently do no wrong, and the undemanding 
number one album P( Cocktails bas already attracted nationé airplay, including the Radio One B-list. Interest among the growing fanbase wi have been fuelled by the recent tour, a this polished, ai 

plenty of spins or te first tin 

's third TERRORVISION; 111 Wishes (EMI CDVEGAS17). It is hard to see this typically catchy offering failing in the wake of Tequila's enormous success, although it is highly unlikely to match its predecessor's impact, Already receiving spot plays on Radio One, 111 Wishes has also hit the Xfm A-list and the GLR B-list. ANNIE CHRISTIAN: love This Life (V2 EQE5005163). Love This Life picked up 

getting much in the way of radio support - surprising since it's a fine example of their taut, menacing power riffage. In faot, Annie Christian are one of the best live acts today, and are lining up support slots with Echo And The Bunnymen and appearances at Glastonbury and Reading. JOHNNY SHAKER: Pearl River (Low Sense SENSECD24). Low Sense rereleases this infectious trance track by German producer Sharam Jey, this time with the addition of vocals by the UK's Sériai Diva. The 
a C-listing at Radio One. It could give tf terrifie independent label its first Top 4i I.L. ili.S.:.! TOPLOADER: Achilles Heel (Sony S2 XPCD2337). These recent S2 signings, tipped by Paul Weller, release tf début single. Produced by Dave Eringa (Manie Street Preachers), it mixes a piano intro with strings and epic guitar. With sucf 

uccess 
r w. 

W m 

w™ 

JIMI TENOR; Total Dévastation (Warp WAP121CD). The funky Rnn could blast his. way into the charts with this wigged-out electro track featuring layered vocals, a truly devastating George Clinton-style bassline and hooky horn line. Remixes corne from Manna and Swag. CESEJ 2-4 FAMILY; Lean On Me (Epie 6670132). A cover of the Bill Withers classic which reached the Top 20 in 1972. This time it cornes with a pop R&B Sound which, combined with the always catchy chorus, i airplay. ] THE LLAMA FARMERS; Get The Keys And Go (Beggars Banquet ] BBQ335CD). This trailer ■jrtheoming Dead 

most original track in the world, Xfm and GLR have taken notice and a Radio One session for Steve Lamacq last week should help. JAMELIA: So High (Parlophone/Rhythm Sériés CDRHY19). Signed to Parlophone ■ - - 20-year-old 

Stéréophonies 

ils version, w 

■ THE PAIR FOR „ —s n POP MUSIC AND HkJH ENTERTAINMENT 

komm. 

R&B singer Jamelia unleashes i single. The US-style production means that specialist radio and DJs will pick it up but it is unlikely to reach the mainstream. However, 
LISAHALL; I Know I Can Do It (Reprise W474CD). The new single from Lisahall's fortheoming album follows the critioal success of their last single Comatose. It has a tinge of Garbage, although a better description would be that of a darker pop record with an eclectic sound. FRIDGE; Kinoshita (Go Beat 5635082). Fridge's début release on Go Beat shows little concession to the mainstream, with garage rhythms driving through organic electronica to produce an unusual sound. This préludé to their fortheoming album Eph (released in lune) is guaranteed to cause s stir among the leftfield crowd. BARENAKED LADIES: It's AH Been Done (Reprise W476CD). The Canadian quintefs follow-up to their Top Five hit One Week is a soft rock tune that will be released during their April tour. Sadly, it is not as catchy as its predecessor. vu1, ihbv LiPW'hl"! THE PRETENDERS: Human (WEA 207CD). Back with a bang after five years, The Pretenders are on top form with this 

gem. Chrissie Hynde's trademark vocal - delivery and an infectious melody make th a surefire airplay hit. Fortheoming TV and festival appearances will see this into the charts and augers weil for their album Vivt El Amor (released on May 17). SSC333 MONDO PARADISO: Whale Nation (Opaque Stereo OPAQUE3CD). This nu skool breaks track tune has a John Barry/Lalo Schifrin feel in its original version, with horns and eerie keys meetinj film dialogue. Nu skool st bass and breakbeats on hi; Uptown Connection's remix ventures into atmospheric soundtrack territory. FAULTLINE: Mute (Fused And Bruised FABR023CDS). Based around the muted jazz trumpet of lan Carr, David Kosten's Faultline have produced a superb piece of musical meandering. Takmg it slow until the trumpet slides in like Miles Davis, Faultine buiids up into an intriguing piece of music.  SHANIA TWAIN: That Don't Impress Me Much (Mercury 8708032). Taken from Twain's US multi-platinum album Corne On Over, this is an m the Grammy-winning Canadian country star. Produced by her husband, 'Mutt' Lange, it is more sassy and rocking than its three Top 20 predecessors. Fier considérable fanbase - plus a B-listing at Radio Two - should 
KULA SHAKER; Shower Your Love (Columbia KULA23CD). Kula Shaker have 
songs with rousing choruses, and judging by 
Unfortunately, while Shower Your Love contains ail the usual harmonies, Sixties mélodies and musical throwbacks, that is 
SPEEDY J: Ein Mitten Menu (Novamute CDNOMU69). Techno vétéran Jochem Paap 

) funk with echoes of Daft Punk and Kraftwerk. This should receive specialist airplay but it is too uncompromising for mainstream exposure. REDMAN: Da Goodness (Def Jam 8709232). The good Funk Dr Spock returns 
Both Da Goodness and B-side ITI Bee Dat have been tearing up the clubs, although without much radio support it is unlikely they will gain the exposure it deserves. 

r"i":i.":if|'|| PETE HELLER: Blg Love (Essential ESC04). Set to be one of the biggest dance tracks of the early summer, this warm and uplifting house tune finally gets a release on the new ffrr/London imprint. Causing a buzz since its limited outing on JBO last year and snatching the limelight at last month's Winter Music Conférence in Miami, it mixes classic disco flavours with a female vocal hook, creating a feelgood appeal comparable to Stardust's Music Sounds Better With You. A clever demand reach fever pitch, and radio is finally coming nt straight on to Radio One's B-iist last week). 

17 
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FOR RECORDS RELEASED ON MAY 3, 1 999 - REVIEWS 
HUUlreviewa 

VARIOUS; The Best Blue Note Album In The World...Ever! (Blue Note 5200702). -lis mid-price double CD a collection of some of ■ tlie US jazz label's most ts including Horace Silver, John Coltrane, Miles Davis and Dexter Gordon. An idéal introduction to " - Note catalogue, it ties In with th( GOthar 

influential ar 
Blue 

sary. VARIOUS: Bob Jones Présents mspirational Dance (Slip'N'Slide SLIPCD89). The top leftfield DJ cornes up with a truly Inspiring sélection of soulful house tunes. Acts such as Mijan, Deep Sensation, Afro-Cube and Jones's own Eas 
sélection for his many fans. rr-vi..^Tl JACKNIFE LEE: Muy Rico! (Pussyfoot PUSSY CDLP017). Garret Lee, 
Compulsion, follows m Norman Cook's footsteps with a cracking concoction of beats, samples and catchy mélodies. His Cookies single was well received and this album can only enhance his réputation. VARIOUS: Dr Strangelove...lVIU5ic From The Films Of Stanley Kubrick (Silva Screen FILMCD303). Already under development when Kubrick died last month, this album features re-recordmgs by the City je Philharmonie orchestra of scores ssic films - Lolita, ;e Odyssey, Barry Lyndon and A rk Orange - as well as reworked om his early masterpieces including  f Glory and Killer's Klss. UTTiV-::-! ERIC BENET: A Day In The Life (WEA 9362473702). Following the release of the single Georgy Porgy (April 19), which is currently at number six in the Urban chart. Benet's latest project is a classy example of contemporary soulful R&B which avoids 

most of the clichés and even has a twist of salsa. Collaborators include Wyclef Jean, DuPlaix and George Nash Jnr. 
M0»8™51* Beyond SciFi (MuKiPly MultyCD4). Lots of swirling Hammond organ, backbeats and more than a nod to classio Sixties sounds mark this début set 
wrth O^1? Td6' Sometime keyboard P'ayer non-beiievers will remain unconvinced. ARAB STRAP; Mad For Sadness (Go Beat ®4^3872)- The Scottish quartet's Go Beat 
sold-out Queen Elizabeth Hall show last6^ year. The band bleed bitterness through 10 songs that exude invigorating melancholia, A new studio album is out later this year. ; EMILIA: Big Big World (Universal UMD87203). , After Emilia went Top Five g Big World, the e of this album has it missed the it Midem she at it takes to be a r, somewhat . s her songs lu Motown lite and fluffy pop, albeit with some fairly catchy choruses. VARIOUS: Forces Of Nature OST (Polydor DRD50111). The soundtrack to this fortheoming Ben Affleck/Sandra Bullock movie is a thoroughly coherent compilation of tracks from a wide range of sources, including Blue Boy, Propellerheads, Faithless and U2. The star tum is Slowly, a 
W-Mllil'!"!-! THE GO-BETWEENS; Bellavista Terrace: Best Of The Go-Betweens (Beggar's Banquet BBL2020CD), The Lost Album 'TS-'TS (TAG-5 TAGCD002). Bella Vista Terrace is a Go-Betweens best of rather than a greatest hits collection because, unfortunately, the influential Australian band never managed to have a hit, despite their status as student favourites. Grant McLennan and Robert Forster's 

□□□□m 
of the week 
SUEDE: Head Music (Nude NUDE14CD). The 1996 release Corning Up is Suede's most successful album to date in the Ul and the quintet have deliberately set out to conquer greater heights with this long-awaited follow-up. The clear intention on Head Music is to combine the shimmering pop of its predecessor with the epic torch songs of previous albums, to produce an accessible, varied body of work. They have emphatically succeeded, as the album progresses from glam- influenced foot stompers to more sensitive tracks. It is lyrically less challenging than previously, but frontman Brett Anderson's unwillingness to abandon favourite thèmes such as androgyny, drugs and hedonistic excess may prevent Head Music from that Suede are striving for. fi- ' 

igs and belting tunes make it an 3l album. The Lost Album '78-'79, a collection of previously unreleased tracks formative yi d fans only. JIMMY NAIL: Tadpoles In A Jar (East West 3984270202). Maii's sixth album seven years sees him move £ country-flavoured material of 1 Shoes project - a potentially ■ 
(Heartbeat 7727). The i strong i sort ot contemporary root out of Jamaica. Self- recreating a sériés of class is a must for speoialist stor reach the Top his audience was tiring of the However, the return to the melancholy, traditionally rooted style of iggS's Big River may not make up the lost ground.     BARRY ADAMSON: The Murky World Of Barry Adamson (Mute CDSTUMM174). Ever since the late Eighties, Barry Adamson has been composing musical scores to films that exist only in his own imagination, However, 

This week's reviewers: Dugald Baird, Michael Byrne, Hamish Champ, Chris Finan, Tom FitzGerald, Olaf Furniss, Simon Harper, Stephen Jones, Sophie Moss, Nick Robinson, Simon Ward and Adam Woods. 

Heur new releases t i'.T,!;-',-» Audio clips from the releases marked with this icon can be heard on dotmusic at; www.dotmusic.com/previews 

shoplifting good 

"Spiffing. ftiUy realised début. ..loads ofdecent tunes" "...a brilliant little clutch of songs... " .. the album is as infectious as it is sublime... " 
■SHOPLIFTING' THE ALBUM 0UT26th APRIL includes the gems The Aéroplane Song (Lufthansa), Moving To Calilornia i Weird Superman 
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NEW BELEASES - FOR WEEK starting 26 APRIL, 1999 
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New releases information can be faxed to Simon Ward on 0171-407 7092; e-mail: sward@unmf.com 
NEW RELEASE 
COUNTDOWN 

anm 

- i" 
flDD 

May3 ÏHK/P ""T 
T^aKZwno 

EJ IS—r s = 
!» SB 

sr.*r;.«.a 1: 1 iS-Si 

= 1 
s "S SSÏ ~n: 

Là 
»,E 

S rr 

FI 
IST 

I. ZE 
^ oTe 

SINGLES TITLES A-Z 



rnirrer 
  Appointments: £31.00 per single co (minimum 4cm x 2 col) Business lo Business: £18.00 per single column centimètre Situations Wanted: £15.00 per single column centimètre Box Numbers: £15.00 extra Published weekly each Monday, dated following Saturday Copy dafe.-Advertisements may be placed until Thursday 10 a.m. for publication Monday (space permitting). Ali rates subject to standard VAT  

WANT A CAREER IN SALES? 
Sound Performance are a wcll cslablished and fasi growing company. masiering and manufacluring Compact Dises. 

d calling, téléphoné sales and pn 

An excellent téléphoné n Good kcyhoard skills The ability to sell 

Salary; OTE f 16-I8K per annum 
Please apply in writing to: Sound Performance Limited, Unit C, 80 Blackhcath Road, Greenwich, London SE10 8DA 

NO Téléphoné Colis Please. 

TELESALES Due to continued expansion, independent dance distributor seeks another telesales person to join hardworking, enthusiastic team. Contact lorraine at: TIDALWAVE DIRECT Tel: 0181 493 8848. Fax: 0181 493 8858 
Southside collective records 
is looking for experienced, 
dynamic, ambitious person 

to run an indépendant record label 
Fantastic Opportunity For The Right Person 
Fax CV's to Anies on 0171 252 7180 

WE ACCEPT MOST 
MAJOR CREDIT CARPS 

Cancellation Deadline: Wednesday 10 a.m. before publication Monday. To place an advertisement please contact Charlie Boardley & Scott Green, Music Week - Classlfied Dep Miller Freeman UK Ltd, Fourth Floor, 8 Montague Close. London SE1 9UR Tel; 0171-940 8580/8593 Fax; 0171-407 7087 Ail Box Number Replies To flddress Above 
With a circulation that's directly focused 

companies in the music industry 
Irmsic week 
is the place you can be sure that your job vacancy will be seen by ail the right peuple. 
Call Charlie on 

Publishing Royalty Manager 

Deputy Manager 

erecruitm 

entconsuSta 

ntstothemu 

sicindustry 

t □□□ □□ □□□ □□ 
□ □□ □□ 
& Co. 

2 SENIORS + 
i SEMI-SENIOR 

2 B00K KEEPERS/ 
ACC0UNTS ASSISTANTS 

WARNER/CHAPPELL MUSIC LTD 
is looking to reemit a 

Synchronisation Licensing Assistant 
The Position; a varied rôle in a busy synchronisation department, the main duties will involve ail aspects of 
The Person: the idéal candidate will have a good understanding of licensing pracfices, excellent organisational and communication skills, an ability to cope with a number of projects simultaneously and be able to work under pressure. 
If you teel you possess these skills and would like to take on this exciting rôle, please send a copy of your CV in confidence to Nicola Strangeway, Personnel Manager, Warner/Chappell Music Ltd, Griffin House, 161 Hammersmith Road, London W6 8BS, to arrive no later than Friday 23 April 1999 

Warner/Chappell opérâtes a non-smoking policy 

SENIOR ADVERT1SING SALES EXECUTIVE 

You will be a proven sales person widi at least three experience in a pressurised. compelilive environmen 
Expérience of agency selling and knowledge ol changing face of home viewing would be an advat Promolion to Sales Manager a possibility. 
Apply with fuil CV and covering leiter indicating et 

Senior Dance Sales and Buying Manager 

Rock and Pop Telesales 

f you are looking to move or recruit: 

Cail! Lorraine Windel 0171 1 
28 

aonists, royalities and copyright administratora to a large proportion of the majors. 1 7900 or fax: 0171 434 0297 (Rec Cons.)  
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' Key Accounts Manager 
Catalogue and Compilation Repertoire Sales 

LonMw 
Sony Music 

iuisicweek fono 

In Equal Opportunity Employer. ÎVÎ i 11 c r 1^1 C C m Un 

1 BUSINESS T0 BUSINESS 
COURSES .  —~ ^■l 

Successful Artlst Management Thrcc Day Spccialisf Training teeat Ts.mg 5 Merchamsing. Hmoemenl 5 Recoiding Agreemenls, Hegolialjon SBs, Woitàig ail ASfl, MA Promlioii floyally Cafaiialioiis, Msl Mafaling i Case Sluty, fleami Comimes 
Intensive Music Industry Overview 3 Day Full-Time Progranimc Retoio tefany Shetoe, Wsmaital Aliaiis, Publistmg, Anisl Manamert Royaïy Cati/afais. Mamerra SPR and Pronoiion. Recoiding Agieerals, Ania and Reparàre, Manafactwing l Disirm'xin, Raial and Sa'as, Ho» Rie Ctads Aie Cwpied, l.ted and Malt-Media.  

V For An Information Pack Call Global on 0171583 0236 . 

CDR Duplication £3 eoch Copy Maslers and Ediling Real Time Cassette Copying Free Glassmosler: 1000 CDs C.E650 
- Prinfed labels & infays Eveiy copy MMdùaHycbecked Excellent quolity& presentolhn Best prices. ultra fast hrnatpuod 

RPM 

London W] 0 5AS 
Tel. 0181 960 7222 

00 pra rail ®00[i®0â 
iffl îto tmopsa® amamsafs?? 

Manufacturing 

MULTI-TRACKING. MIXING elc. 
0800 980 74 58 

CD duplication getting it right first time téléphoné 01278 43 42 4" 

Tel : 0181 992 84S2/3 th** - tttSt 992 8480 
blackwing THE RECORDING STUDIO JUKE BOX 

SERVICES 

■i 

in store security cases 
• maximum security for audio visual display 
• compatible with ail EAS alarm Systems 
• accommodâtes ail important packaging formats 
• enhances the look and feel of the product 
• easy to use and fully guaranteed 

contact Mike or Sltn 
Pro.Loc Europe Royal Albert Housc Shect Street, Windsc Berkshire SL4 IBE Tel: 01753 705030 Fax: 01753 831541 
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POSTING RECORDS, 
CD's, CASSETTES, DAT? 

Then use our 
PROTECTIVE ENVELOPES 
For AU your packaging needs - call us NOW!! 
Contact Kristino on: 0181-341 7070 

Distribution into Ireland 
COSMIC SOUNDS 

an Irish distribution Company with over 10 years' sperience in the music business are eunently expanding and looking for proven sclling lines in music or video covering ail genres (excluding Classicai music). 
In exceptional cases we will consider individual artisis. ease feel fiee lo conlact Harry Willis (Managing Direclor). 

COSMIC SOUNDS lAFarmhill Road, Goatstown, Dublin 14. 2 Tel: 00353 I 298 6551 /•ses- Fax: 00 353 1 298 5715 
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music week M 
RENT 

0171 813 1300 0831 583553 

I Internet Address Book 

The Right place at the Right Price to Promote your Web-site to the Industry 

PROMOTE YOUR WEB SITE TO THE INDUSTRY THROUGH MUSIC WEEK'S INTERNET ADDRESS BOOK 
FOR MORE INFORMATION CONTACT SCOTT ON TEL: 0171 940 8593 FAX: 0171 407 7087 e-mail: sgreen@unmf.com 
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Midem Latin America S Carribean broadens its horizons. 
Live music, concerta, trade show and conférence, embracing ail styles of r preducts, ahcwcases, new taie 

MIDEM A M ERIC AS. One huga industry gathering to fauy, sali, network, profile and promoto t key décision makers and world média. 
do business a 

n apply for a QTI aubaidy as long as the s 
music market for Latin America, Caribbean B North America 

CONVENTION □A • USA www.midem.com 



Remember where you heard it: Don't 
be surprised to see former PolyGram music chief Roger Ames in Hong Kong 
at the Warner Music International pow 
wow this week. But don't expect Ames 
to shed any light upon the much speculated deal he is still thrashing out. 
On Friday, the London founder said it is "unlikely" he will be unveiling a deal, 
claiming he was still interested in 
hearing what EMI has to say to him, 
and even suggesting he might prefer 
the attractions of America to the Far 
East this week...If they can convict Nazi 
War criminals more than 50 years after 
the event, then don't be too surprised if Sony's Gary Farrow and old mucker 
Danny Baker get a visit from the boys 
in blue any day. Farrow revealed in the ■ programme 

1 for last 

mm 

■ Jlmmy Young's I autograph." BBC I Music big wlg | TREVOR DANN ;s ready to sr the pen for STEVE WRIGHT (left) to slgn along the dotted line after the DJ last Tuesday plcked up the RADIO ACADEMY PRS AWARD for outstandlng contribution to music radio. The Radio Two présenter recelved the prlze from one-tlme Shadows man Bruce Welch at London's Cafe de Paris, In the process paylng trlbute to radio heroes Includlng Roger Scott, Kenny Everett and Johnnie Walker. "Johnnle Walker, I thlnk, Is the greatest dise Jockey on the planet - but he llkes to drlnk a bit," the one-tlme Mr Angry chum klndly Informed the gatherlng. 

featuring Shaiia Prospéré 

%-• 
IT'S OV 

ERIC NICOLI hasn't even started In hls rôle at EMI yot, but it seems somo EMI Group executives' necks are already on the block. Even, it seems, the millions of albums sold by the Splce Glrls and Virgln's current runaway success with Martine McCutcheon aron't enough to satlsfy Nlcoll who - from the evidence of ihese plctures anyway - w hls huge Power at last Tuesday's MUSIC RADIO CONFERENCE. Virgln's top US bod RAY COOPER (left) and UK président PAUL CONROY mlght not llke It but it givo old Joke about a lotter Just arrlving for them. 
Tuesday's Music Radio conférence 
that the pair used to steal absolutely 
everything from One Stop Records, the 
London shop they managed in the 
Seventies.Jnside the conférence itself, trouble was brewing for Emap's 
research guru Jason Browniee who, at 
the Radio Academy event, revealed 
he'd got a £10 fine on the Tube that 
very morning and then on stage 
suffered the uitimate embarrassment 
- his computer broke down in the 
session he was co-presenting called 
Why This Computer Knows More About 
Picking Hit Records Than You Do... 
Meanwhile, one very senior record exec 
was causing his own traffic problem 
right outside Bafta...Robbie Williams 
appeared on video naked - wrapped in 
a duvet - at the RA bash at London's 
Cafe de Paris after winning the award 
for most played artist on UK radio. 
Maybe it should have been used to 
wrap his award that was collected on 
hisbehalf- and 
promptly dropped 
and broken - by 
EMLChrysalis 
promotions 
director Rebecca 
"Butterfingers" 
Coates...For 
readers worried 
about Robbie's 
US prOgreSS, thiS Week he mootlngtwo Sundays a( 
becomes the most added artist ' 

is Dooley the perfect excuse te in the bucket, l'Il read It later," they chlme. 
while doing 120mph at 4am on his way 
back from the game at Villa Park. What 
can he mean when he explains it away 
by saying he was listening to new 
Eternal material at the time?...Fancy 
getting hold of a Man U shirt signed 
by Beckham (no - it doesn't just 
contain a cross)? Or what about an 
advertising package worth £55K 
covering the likes of Capital Radio, Xfm 
and TFI Friday? These and more could 
be yours in a charity sealed auction 
taking place this Thursday (April 22) as 
part of the HMV Football Extravaganza 
at London's Grosvenor House Hôtel... 
Which PR stuck close to the wall at 
her band's launch party last week after 
her trousers split?.,.Close on 
Catatonia's heels for party hosts of 
the week were Fun Lovin' Criminals, 
whose bash at London's notorious 
table-dancing bar The Astral in Soho 
on Tuesday attracted the likes of lan 
McCulloch, James Dean Bradfield, 

Lock Stock's Nick Moran, 
Rico (who had just played 
Dooley's gig of the week) 
and Massive Attack  

Début single out -10/05/99 on CD, 12" & MC. Includes the 'Ignorants' remix. 

1 Managers STEPHEN BUDD and PAUL 3 CRAIG have put together an Informai i gatherlng of poor Individuels (f/ie/r 9 words not Dooley's) who share at | least two obsessions In llfe - music I Arsenal FC. The "Music Industry mers", as they llke to call ' themselves, held thelr Inaugural go at London's Soho House where 35 members of the merry bunch who were unable to attend Villa . watched thelr team draw wlth Man U In the FA Cup seml- on Hot A/C, with some 76 final match. But was It a good omenT The team lost 2-1 to Man 
Stations coming on board...First u ln last wednesday's replay. Pictured are (front row l-r) artist , _ . . ^ ,j u HELEN BOULDING, CRAIG, BUDD, Falrground Attractlon's MARK Avenue s Denis Ingoldsoy NEVIN, club mascot OLIVER CRAIG, US radio promoter BILL 
picked up a speeding ticket McCATHY and Mercury A&R man ZAC LEEKS. 

Incorporatlng Record Mirror 

Tel: 0171-940 8500. Fax: 0171-407 7094 
in Mjljer Freeman 

 be pravided at the Publisher's b ing by Stephens S Geoige Magazines. Goal Mlll Ri SUBSCRIPTION HOTLINE: 0181-309 3689 NEWSTRADE HOTLINE; 0171-638 4666 
vt;d Glamorgan CFAS 310 
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