
Manners bounces back 
by Paul Williams Richard Manners has landed one of the biggest jobs in UK music publishing, joining Wamer/Chap- pell as managing director just over a month after officially leaving the same rôle at PolyGram/lsland 

Manners, whose departure PolyGram/lsland last December ronowing ns planned merger with MCA Music, succeeds Ed Heine, who is pro- moted to the newlycreated rôle of senior vice président of European 
"For me it's the best job in pub- lishing in the UK," says who officially takes up the post on Jurte 21 and describes Warner/ Chappell as one of the two Rolls Royce music publishing companies in the UK alongside EMI Music. 

his new Company received five nominations for May 27's Ivor Novello awards, three of which are for the record-breaking Cher hit Beiieve. However, it has had to become used to living in the shadow of its traditional rival EMI Music and relatively new player PolyGram/lsland (now Universal Music Publishing), finishing in fourth place in the 1998 market shares with 9.9% and fifth for the le more A&R-driven. •ner/Chappell Worldwide ' :eo Les Bider. who the appointment and intro- Manners to the company's UK staff last week, says, "This is ilding not in any way a sign of weakness. imply We're not bringing in someone to 
building frorn strength to strength." 

and the industry." Manners' move to Warner/ Chappell caps a glittering music industry career. Having become managing director of Blue Mountain Music in 1988, he was put in charge of Island Music in 1990, signing acts induding Pulp and The Cranberries. He then took on the additional rôle of managing director of PolyGram Music in 1994, scoring particuiar success with The Corrs and the Lighthouse 

Dickins ally Brighten 
loses Warner position Roger Brighten. a cornerstone of Warner Music during the Rob Dickins era, suddenly lost his Job as the company's finance direc- 

Brighten, who had been with the company for 21 years, 1s understood to have been in shock after learning of his fate last Wednesday (May 5). Insiders beiieve his departure is a resuit of the arrivai of a new régime at Warner with the appointment of Nick Phillips, Dickins' successor as chalrmar His exlt cornes just foi 
with from recording division in 1983. "For me it's heartbreaking," says Dickins. Warner confirms his departure but has yet to announce détails of a successor. Phillips was unavailable for comment. 

or Chris 
another four prizes at Music Week's Creative And Design Awards at the Hilton Hôtel in London's Park Lane. The Black Dog Films director, whose haul matched last year's tally, says he is writing his first feature film and plans t 

Squarepusher's Corne On My Selector with his Only You promo for Portishead named best dance video. Virgin Records 

a*) .*/>'' 

Majors buckle under pressure to adopt MP3 
The record Industry may be forced reluctantly to embrace the con- troversial MP3 technology which Is widely used by pirates posting music on the internet. The Secure Digital Music Initiative, the IFPI-backed group of record and technology compa- nies which is seeking to set stan- dards for legltimate digital distrib- ution, is understood to be prepar- ing to support both secure and 
guldelines to be publlshed next month which wlll be used to devel- op a future génération of portable players. According to executives who attended last week's three-day SDMI meetings in London, although no spécifie technology 

tified, the effectively means that devlces based on the first version of the SDMI spécification will be able to play unsecure formats such as MP3. "The record companies have given in to big concessions," says one SDMI technology member. "It 
played on these machines. I thlnk you're going to see a big increase in MP3-related content over the 
executive, who also attended the meetings, says It appears likely the spécification will support non- secure formats for an initial perlod until digital distribution becomes 

ijon't like this much as the princi- pal uses of these unsecure for- mats are for piracy. However, there is a lot of pressure from ail three sides - the recording, IT and consumer electronics industries," he says. Another senior record company executive adds, "The fact is these guys are going to put devices out in the marketplace whether we like it or not." Jeremy Silver, VP of new média for EMI Recorded Music North America, déniés that SDMI is in danger of falling apart, however. "The three days of meetings have seen an incredible coming togeth- er of these industries. There is a real wlllingness by ail those involved to find ways of working together." 

Wright steps up as Burlœ pifs Virgin - - to lose S edly the Virgin Megastores Wright is taking over me newiy created rôle- of chief operating officer at Virgin Entertainment (VE) after toy giant Hamieys poached chief executive Simon Burke last week. 
record annual profits at the end of last month, after 12 years on Thursday (May 6) to replace Chris Ash as ceo at the toy store. 
Will Whitehorn says, 'We're sad see hc 

undoubt- 
of his génération in the UK." Wright, who will combine the new job with his existing rôle of managing director of Megastores, says the new title reflects a more 
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Sir George Martin stopped by Sotheby's sales rooms on New Bond Street last Tuesday (May 4) to drop off Lot 342 and Lot 343 in the forthcoming Fine Printed and Manuscript Music auctlon. The lots, Martin's hand-natated instrumental score (or Candie In The Wlnd '97 and the BRI award to certifv Its 33m sales I pfSjjented to Martin, Elton John and Bernie Taupin), are expected to ralse around £60,QIIO-for Nordoff- Robblns, The Brit Trust and the Soundscape Centre at the RNIB's Redhlll Collège when they go on sale on May 21. Sir George says, "Both pleces are unique. The real slgnlficance of them is what they represent. The person who buys them will have something very preclous and I am dellghted the three charities wlll benefit from their sale. Personally I would lit 

BRI invites Chinese 
for cultural exchange 
Fresh back from his fact-finding mission to China, BPI chairman Rob Dicklns Is inviting the coun- try's deputy mlnlster for culture to Britaln. Dicklns extended the offer to Ll Yuan Chao after his trip to Shanghai and BeIJIng as part of a music, TV and film délégation headed by cul- ture secretary Chris Smith. Dicklns says his meetings with government officiais were very con- structive In terms of tackling Issues such as plracy. He hopes the Chinese mlnlster will be able to leam from the UK experience if he vlsits here. "We can show how vie took American music in the Sixties and turned it around to become a powerful world force," he says. 

Labels link up with NnlWest 

for digital dislribulion trials 
by Tracey Snell Some of the world's leading rei companies are preparing to part in what is potentially biggest trial yet of a digital distribution System. The project involves the tr System which 1 

InterTrust Technologies, leading suppliers of 
struck a licensing 

August and according to NatWest 
w System is called Magex 

is reportedly assembling partners, including AT&T, BMG and Matsushita Electric Industrial, for a Project to collaborate on the devel- opment of a digital delivery plat- 

though both tests are due to begin later this year and both use the InterTrust technology. Universal ' for comment, companies atelytryingtofindwaysof distribut- first major t( 

from IBM, known as Madison, was the first to win broad major record company support and is also short- ly to begin trials - though on a smaller scale than the NatWest Pro- ject, initially involving 1,000 cable subscribers in San Diego. Andrew Farrow, head of commer- cial development in the electronic commerce division of NatWest Gard Services, says, "The music indus- try has been forced to look at the changes that are going to be imposed on it by the growth in online distribution. The threat too is 
Doug Armati, senior VP of straté- gie Systems at InterTrust, which is currently in negotiations with inter- national rights societies, refuses to comment on the individual record npany projects. "Universal is the 

ing mi r copyrights. A System a completely ne 
Sony Classical scores 
StarWarschart coup 
Sony Classical's phénoménal run of 
to continue yesterday (Sunday), with the soundtrack to the new Star Wars film on course to enter the Top 10. The high chart début of John Williams' score to The Phantom 
sériés of other big hits the Sony company has pulled off over the past 18 months, including James Horner's Titanic soundtrack top- ping the album chart and Charlotte Church's Voice Of An Angel reach- ing double platinum status. Sony's classical and jazz diree- tor Chris Black says, "It heips when you have a multl-mlllion sell- Ing album such as Titanic because that gives us leverage when nego- tiating for other projects." Sony Classical has been using what Black calls "pop techniques and pop angles" to promote the Star Wars recordlng. Thls Includes a radlo-only single, Duel Of The Fates, which is being serviced to stations this week with the video already receiving support from VH1. 
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Music TV set to benefit 
from digital promotions 

suggest . BSkyB is making the £200 available for free and ONDigital Is offering the equipment at no cost during a month-long promotion - could double that figure by this time next year. This will automati- cally increase the reach of digital music channels and programmes such as UK Play, BBC Choice's 

Paul Smith, executive producer of BBC Music Entertainment, says the initiatives will make record companies sit up and take notice. "Until now digital hasn't really been worked into the music industry's plans because there hasn't been 

UK Play: receiving digital boost the significant return in impact,"... says. Smith also believes the inter- active nature of digital will be more attractive to the music industry. Stuart Murphy, channel editor at UK Play, the 50/50 venture between Hextech and BBC Worldwide, says digital is still a rei- atively new format and many key 

or BBC1 and BBC2,r he sa 

news f/'/e 
IMF GONSIDERS WEBSITE ACTION The IMF is taking légal advice after meeting last Thursday (May 6) to discuss the implications of Sony's 
of its artists' websites. IMF council member and member of the new technologies subcommittee Nick Moore says, "We are looking into it further because there are far greater implications than labels 
VIRGIN REjlGS PRESS S PROMOTIONS Virgin Records is looking to fill a newly-created position of média direetor as part of a revamp of Its press and promotions departments. The new job, which is advertised in today's (Monday) Guardian, wlll oversee Internai and extemal press and promotions functlons as well as new média. As part of the changes, direetor of press Robert Sandall is ' ' direetor ofco ' " 
DISCTRONICS BUTS ITAUAN FIRM Disctronics, the UK's largest independent CD manufacturer, has purchased Italian CD, tape and vinyi maker PhonoComp to take the company's Worldwide CD capacity to more than 350m units a year. PhonoComp's facility iocated at Tribiano, just outside Milan, has been renamed Disctronics-PhonoComp. 
STROHG MUSIC BOOSTS SEAGRAH Seagram's music division was one of the Canadian entertalnment and 
reporting revenues of $1.26bn. This represented a 4% increase from the $1.2bn recorded for the same pro forma quarter in 1998 - adjusted for Seagram's purchase of PoiyGram. Overall Seagram reported an EBITDA (interest, taxes, déprédation and amortization) loss of $163m on 

EMI beats Universal 
to publishing crown 
EMI Music Publishing bounced back to the top of the market share league table in quarter one, desplte faclng compétition from an enlarged Universal for the first 

second-placed Universal which appeared in the figures for the first time instead of the separately- listed PolyGram/lsland and MCA. EMI claimed 100% of three 
Oizo's Fiat Beat, Blur's Tender and Lenny Kravitz's Fly Away - and shares of 14 of the quarter's 40 biggest singles to help It lead the separate singles listing by 10.5 percentage points with 23.6%. However, Universal ruled on 

BMG held on to thlrd spot with 9.7%, while Zomba leapt from sev- 
Warner/Chappeli dlpped from fourth to fifth place despite its 7.6% being an improve- ment on the prevlous quarter. 

le fire, a Virgin ys ail company reweresafe of cabinets. 
CONFERENCE EXAMINES DVD MUSIC The music business will get one of its first chances to examine the audio applications of DVD at close quarters at an event on May 24- 25 at The Conférence Forum in London. DVD Production Europe '99, staged by Music Week's slster division Miller Freeman Entertainment Technology (MFET) and the International Recording Media Association, will address DVD's applications within the 

Question Ne 



sehmbed 
MANNERS; A HAPPY ENDING When word spread that Richard Manners was due to one of the UniGram merger's highest-profile casualties on this side of the Atlantic, the général response was one of shock. Leaving aslde the manner in which the former PolyGram/lsland publisher's exit was subsequently handled, many simply could not believe that Universal wouid want to lose an executive j with such a track record. And nor, it transpires, could Warner/Chappell boss Les Bider. Bider himself quotes one of the maxims of Steve Ross, the man who oversaw the merger of Time Warner in a deal that dwarves UniGram. Ross, he says, always argued that if a good person becomes available, you should make space to hire them just to have them on your^ side. The hiring of Manners involves far more than just making space. But the move also removes one of the smartest A&R-driven executives in the UK from the job pool. At a time when two major labels are currently leaderless due to the absence of suitable candidates and when many senior executives privately bemoan the lack of executive talent coming up through the ranks, Warner/Chappell now looks particularly well placed to face the future. A neat fit - and for once the story has a happy ending. 
Last week's Cad Awards underlined once again the depth of behind-the-scenes créative talent that exists in the UK. Whether it is videos, websites, sleeve designs or even TV ads, we have got it going on. One of the messages of the awards was that when it cornes to video, the UK still leads the way. Not only are some UK artists' videos as good as any in the world, but directors such as Chris Cunningham are being recruited by US labels. The number of UK acts cracking the US mlght still be disappointing, but it is surely time to celebrate the international achievements of some of our most creative talents in areas that are ail too often forgotten. Ajax Scott 

SEIZE THE E-COMMERCE NETTLE NOW There is surely an irony in the news that of ail artists it wouid be Chuck D from the appropriately-named Public Enemy that have dumped their record label Def Jam to go it alone via the internet. This makes the band not so much an enemy of the people, but of the record business. The stakes are high and e-commerce will change the business beyond récognition in a much shorter time than previously expected. But has the industry moved fast enough to deal with this threat to its existence? Well, the BPI recently held a conférence at which the main topic was a plan for industry standards on secure transmission of music via the internet. They also showcased Music On Demand International, a consortium based in Scotland, which Is produclng a European method of secure music delivery, accounting for différent countries' licensing arrangements. This will give the public the options of listening to a record just once; downloading an album to hard disk for copying on to a CD-Rom or MiniDisc; mail-order delivery of CDs; or constructing Personal CD compilations, last year major record companies in the US launched their own initiative (SDMI) for online distribution with compilant Systems expected to be released by the end of this year. Microsoft has also produced a rival to MP3 which it claims Is faster and has built- in safeguards to deter unauthorised copying, while IBM has its own project, known as Madison. While record companies continue to argue that, given the high upfront costs, the development, marketing and management of a band can only be fulfilled by the existing System, visionaries predict a future rôle of just publishing for record companies. And what of retailers? E-commerce accounts for a tiny 0.2% of music sales currently, but major retailers are launchlng their own websites for internet sales which could see a big increase in total sales of dises. With less and less racking space available on the High Street for non-chart material, this could be one very positive aspect of e-commerce. What is certain is that record companies and retailers alike must move fast to embrace e-commerce In a positive way if they are not to be side tracked out of existence. 
Tllly Rutherford's column Is a Personal vlew 

Big gurïs line up bids for London digital licence 
London's biggest radio players are ail preparing to put in applications tomorrow (Tuesday) for the capl- tai s first digital licence. Capital, Chrysalis, Emap and I Glnger Media have ail confirmed f they will be competing for the chance to be the first multiplex operator running up to nlne digital stations in the UK's buslest radio market. GWR, biggest indépendant radio opéra- Huntingford: promoted at Chrysalis radlo 0perat| 

i Authority Is due to reveal its décision In August. Chrysalis's bld for the first London licence follows the promo- tion last week of radio division chlef executive Richard Huntingford to group managing director, replaclng Philip McDanell w1   

consortium is expected to Include to February 28 digital versions of Capital FM, Although ail bidders are keeplng Capital Gold, Klss 100, Magic and their applications firmly under Xfm. Likewise, Chrysalis Radlo'r wraps ahead of tomorrow's closing joint date, the joint Capital and Emap to fer is understood lasses 

Virgin celebrales night 

of iriumph ai MW Cads 
Music Week's fourth Creative And Design Awards turned into a highly mémorable night for Virgin Records it scooped ;  

The company, which lominations in 17 of the 27 cate- the event at London's l Thursday (May 6). tri- umpneo in a diverse range of caté- gories with its tally including web- site and sleeve design successes. Virgin's director of video Carole Burton-Fairbrother took the best video commissioner prize for a sec- ond successive year having com- missioned more promos in 1998 than any other label, while its " took ir promotional campaign for Massf Attack's Mezzanine and best we e for its teen channel 

won Tom Hingston Studios the be sleeve design prize as well as be reb spécial packaging for a limited ei 

s pusher's Corne On My Selector 2 which also won best video of the 5 year. Best dance video for s Portishead's Only You gave him a fourth success on the night. Cunningham says his wins throw the spotlight on music which has a fairly low profile. "Winning these awards makes me feel good for the record company. It's music I absolutely adore," he says. Image Dynamic's Dawn Shadforth was twice among the prizes, winning best editing in a video for Ail Seeing l's The Beat Goes On and being named best new director. Her other work includes videos for Garbage, Lodger and Beverley Knight. 
Online 

release. Another Virgin release, Chemical Brothers' Brothers Gonna The company's creative and mul- Work It Out mix album, won Blue Danny Van Emden, Source's Mark Tapping the best album design (non-artist) prize. Black Dog Films' Chris Cunningham picked up 

te and 

who co-designed website, says, "l'm completely thrilled because it rewards Virgin's belief in new média and being cre- 
The best TV advertisement prize went to the Pete Tong Essential Sélection Summer 98 ad put rard, having together by Malarkey, while Solar rock/alterna- Creative's work for The i second year Miseducation Of Lauryn H 

RockAround The Clock 
takes top single honour Bill Haley And His Cornets' Rock Around The Clock has been named the most successful chart single of ail time in a countdown revealed in the fortheoming Guinness Brltish Hit Singles. The 1954 release beats Queen's Bohemian Rhapsody into second place In the Top 100 chart which Is based on chart perfor- mance rather than sales. Frankie Goes To Hollywood's Relax finish- es third and the Rlghteous Brothers' You've Lost That Lovln' Feelin' fourth, while Frankie Lalne's record-breaklng chart top- per I Believe is fifth. Cliff Richard s the most success- t act with Elvis Presley 

The cf ra third. 

on May 14, including for the first time a news and reviews section. Détails of UK million sellers and US number ones are also added for the first time. 

Classic FM unveils new team 
Classic FM has ; sive changes to its programming schedule and broadeasting team, eight months after the appointment of programme controller Roger 

Margaret Howard, Classic présenter i launch in 1992, although she is preparing a fresh to bid for a future work. Natalie Whee to Radio Three ar takes over Howard's Saturday anc Sunday aftemoon slots. Meanwhile, former Radio One DJ Mike Read has also been axe his Saturday aftemoon show to attract a large audience of new lis- 
The latest moves follow that of Sony award-winning présenter Alan Mann, who lost his nightly weekday show and Sunday slot in return for a one-hour weekly programme. Elsewhere, Classic FM has intro- duced new shows. These include Tonight At 11, an hour-long daily slot 

Lewis; extensive changes 
featuring a variety of programmes including Paul Gambaccini's Classic Countdown Top 10 on Mondays, John Suchet's Music Of The after Millennium on Tuesdays and Rob failed Cowan's Classic CD Choice on iw lis- Sundays. Lewis is confident the changes will help boost the station's market share at a time of growing compéti- tion in the commercial radio sector. According to Rajar figures for the fourth quarter of 1998, Classic FM had a weekly reach of 5.1m, a 10% rise on the previous quarter and a 5% increase on the year before. 
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Polydor signlng Cube bave secured sponsorshlp funding with Virgin IVlegastores as part c artist support initiative. The four-piece will use the funding to help pay for marketing actlvity between now and the release of their début album, provislonally titled Fast Food, in September. In return, the Virgin Megastores logo will appear on Cube promotional material includlng tour posters and tickets. Simon Dornan, PR and events manager at Virgin, whlch launched the scheme last year with funding for Vlrgln's Unbellevable Truth, says, "It's got to be the right band. Cube are a four-piece from Leeds who are very young but have a very mature sound. They've been described as Bowie meets Pumpkins meets Radiohead." Usa Paulon, Polydor product manager, says, "With a lot of development artists you don't have very big budgets to v h. It's fantastic that such a big company (as Virgin) are sticking their neck out and supporting th 

Edel to test market 
as Cari Cox stars on 
UK's first DVD single 

Edel managing Lycett says up to 1.000 copies are being manufactured and shipped to retailers for release on Mav 17. The new format single will retail for £4.99. -"Cari is going to be centrepiece of Radio One's millennium célébra- tions and with his track called Phuture 2000 we thought it would be interesting to make the link and put something out on what could be the format of the next millennium." 
CD single i; ed today (Monday). 

by Tracey Snell Emap Radio is to release its first compilation CD under the Magic banner as it looks to develop its 
nights and have since begun te include Kiss holidays and the Kis: compilation CD 

The Magic-branded CD, whi 
Music TV later this year, follows the successful launch of Emap's Kiss compilation sériés. Its release cornes as Emap 

both among the top-selling 
Mansfield, wno m nis new roie I report to Viking and Magic 1161 

Big City brand wit Jon Mansfield to business develop- ment director across ail three of the 

Tottenham Court R London, says t have become a key revenue sti for Kiss and now account for ab 
jmpilatlons 

to the individual 
"There is an opportunity to roll out and extend the activity Kiss does across the country. Longer term, we're looking to set up gener- ic, stand-alone projects that are 

's Big City statu ■ ~ ' ' "anchester. Métro s and Viking in e. Mansfield says the ini- to stage Kiss club nights 
Quite Great expands 
with one-stop offer The Quite Great Company appointed Paul Clarkson as head of TV and radio promotions as part of a strategy to expand beyond its 

Pete Bt 
lnc?ude RCA and Polydor. says the aim is to offer clients a one-stop shop for press and promotions. "By gathering expertise under one roof e key areas of press, id TV, v to offer an ail encompassing campaign strategy for our clients." Clarkson says, "Pete handles such a wide-range of product - from Elvis to dance and indle. He's not been pigeonholed." 
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MTV goes terrestriai for ad campaign 

new s f i I e Rl 

Kiss's Mansfield lo aid Emap 

in radio brand development 

The strategy will pull together the brand extension activity which is already under way at some other Emap stations including Radio City 96.7 in Liverpool, which has released branded compilation CDs. "There is greater opportunity if we co-ordinate ail this activity together rather than doing it dis- parately," says Mansfield. Emap Radio managing director Dee Ford crédits Mansfield with include developing a hugely successful and dynamic division at Kiss FM and says the company wanted to use his 

PROMSIH THE PARK SIEPSOUI The BBC Proms In The Park Is movlng further afield this year with events planned at venues Edel is releasing the UK't first DVD single oext-week in a r "aéstïned to test dema concerts will be held slmultaneously with the London Hyde Park event on September 11 which features Dame Klrl Te Kanawa, Evelyn Glennie and Courtney Pine among others. 
INCOME SWELLS AI BEATWAX Youth marketing company Beatwax Communications, whose campaigns have included Biur, Beastie Boys, Radiohead and Belle & Sébastian, has been named the fastest-growing agency in a newly-published survey by PR Week. It reports the company's total PR income grew by 155.3% between 1997 and 1998 to £970,000 with its 
period by 504 toW. 
BPI'S HAYCOCK GOES FREEUNCE BRI director of PR Rona Haycock has left the trade organisation to go freelance. Haycock, who joined the BP1 eight years ago as events manager, was responsible for PR and events at the group. A replacement is not belng sought. The BPI's communications co-ordinator Sarah Roberts will continue to look after press and PR while Haycock's former PA Viveka Thomas takes over responslblllty fo trade fairs. 
NEW HQ FOR GLOBAL MUSIC Global Music has moved location to 13 Bramley Road, London, W10 6SP following its recent acquisition by Chrysalis Group. The new téléphoné number is 0171-465 6203. 
GOLD FOR TLC AND DR HOOK -r Both TLC's Fanmall and B !P i Dr Hook's Love Songs 

vards for the singles Swear It Agaln by Westlife, .1 u rnlAmu53:bv»Bttats_&-Sm; and We Llke To Party,bY 
HOWTV SHOWS' RATINCS COMPARE 

MTV Networks UK Is turnlng to ter- restriai télévision for the first tlme to advertlse the fortheoming launch of six music channels on Sky Digital. A serles of seven commerciais will be aired by Channel Rve from today (Monday) in support of the digital music package which the broadeaster is launching on July 1. Along with digital versions of the existlng MTV, VH1 and M2 chan- nels, it will see the arrivai of new channels MTV Base (covering R&B, rap and dance), MTV Extra and VH1 Classic (classic hits). MTV Networks UK marketing and communications vice président David Pullan says the move to ter- restriai TV cornes as part of the ongoing promotional campaign for Sky Digital. "They've been pushing movies and sports primarily, which have been the main drivers for Sky hlstorlcally, but now they're looking to push other key programme strands," hesays. The commerciais, whlch will be 

ave been put together by youth communications agency Magic Hat and pay tribute to select- ed videos by artists Including Radiohead, George Michael, The Prodigy and Britney Spears. Members of the public re-enact scenes from a video In each télévision commercial, but 

says Pullan. "You get the plcture but no sound to try to push the point of how much video adds to the expé- rience of listening to music." Besides the ads, whlch will run until the end of June, the new chan- nels will also be promoted on MTV's website. 

Q)uJhot ujos the tlde of Jonl MiKhelis Ist Top 20 single ? fl)iouJUP.popth0quesUon.co.uW2 



INTERNATIONAL 
c h a r t f / / e 
• Billie's prospects of following other UK-signed pop acts such as Five and 
US are Improving as 

ED1TED BY PAUL WILLIAMS 

May 18 US release of her album Honey To The Bee. Her first single, She Wants You. is in the Top 20 of Billboartfs Clubplay dance chart, while It bas also made its first appearance in the Billboard sales chart at 63. 
• Texas match their chart- topping airplay status in the UK with In Our Lifetime climbing to 
UK hits on Europe's airwaves (see below). It thus ends Cher's six-week stay thanks to two runs at the top with Strong Enough, though she is compensated by Beiieve returning to the Top 10 
• BMG lias been absent from fono's Top 20 chart of the biggest UK-sourced hits on European radio since January. But that ail changes this week with the arrivai at 17 of RCA act Westlife with Swear It Again. Heading the corporate pack is Univetsal with five entries, foliowed by Sony (including Nude and Skint) and Warner on four, and EMI and the indies making three appearances each. 
• Basement Jaxx set to become XL Recordings' biggest exports to the continer since The Prodigy. Their single Red Alert goes straight in at nine in the same fono chart. 
• The Bury The is continuing to 

he UK with Germany 

y in Germ at 34. 

a crop of overseas rock acts that RCA is attempting to break in the UK as part of managing director Harry Magee's aim of wîdenlng the pop-dominated company's muslc successes. The group begin a two-week visit to the UK on May 31 to promote their first single My Own Worst Enemy which Is released here on June 7 and has already been number one in the US on Billboartfs modem rock chart. The trip will take In a live performance in London on June 9. possibiy at The Garage, along with various TV and radio appearances which are still to be confirmed. The single, which will be foliowed by the album A Place In The Sun on June 21, has already been A-listed by Xfm and Is also winning plays on Radio One and GLR. RCA's other rock priorlties Include Kent, The Flys and The Wannadies, whose first RCA album Is llned up for re end of August. 

m 

Robbie's US assault goes on 

as TV and radio warm to Mm 
by Paul Williams Robbie Williams' i appears bid to break the to be gaining ing his first high- profile US TV appearance last week and a sériés of encouraging perfor- mances on several of Billboarcfs airplay charts. The EMI artist, whose North American album The Ego Has   Landed shipned 9Rn nnn i mits Williams: Top 40 radio-orientated 
formed Millennium o David Letterman SI same track was l< 

last Tuesday présidé d and per- the singer is set infiuential States through mi 
-n adult contem- ) radio June 5 and concert appearances 

played video. "We're very pleased with the wt it is going," says EMI intematiom promotions and " 

across the US. Though Conroy no plan was to try to I through alternative radio, his US record company's I 

motions Burt Baumgartner is instead targeting Top 40 stations. "You can't get away from the fact he's a great ail-round entertainer and that's his strength and thafs where he's best at," says Conroy. "The radio promotions guy at Capitol saw him as more Top 40-ori- entated and that's where he's directedhimto." Williams' profile in alternative cir- cles is being built up by his US PR Shelby Meade, whose oompany Nasty Little Man Public Relations handles feilow Capitol act, the Beastie Boys. His press so far has inoluded the cover of hip downtown New York monthly magazine Paper 

Promotion for the singer has also 
cert last Tuesday at New York's Bowery Ballroom being broadcast over the web. while ah appearance on TV's Saturday Night Live is being lined up for his US return in September or October. Between attempting to break the States, he will also be putting in work to try to raise his European profile with festi- val dates throughout May, June and July and a rescheduled tour in 

Publicly at ing any pi Williams' £ Billboard 200 chart. But it ca some assurance from the fai across the border in Cam 

places to two in Italy and stays at the same position in France while debuting at eight in Austrla and 11 in Australia. 

Germany this week than one- time Marillion frontman Ftsh. The Scot's Roadrunner album Raingods With Zippos is a new 
• Billy Bragg continues to prosper Down Under. Mermaid Avenue, his collaboration with Wilco, moved up eight places there to 12 last week to pass U2's Best Of 1980-1990, 
• Right at the start of 1976 Stuart Wood was in the Bay City Rollers line-up which reached the top of Billboartfs Hot 100 with Saturday Night. Now Scottish music of a différent kind is giving Wood US success again. He is co-producer of Scottish Moods, an album of Celtic music licensed by Streamline Music to Virgin and 

• Elton John Is struggllng in Canada - well, relafively speaking. His ever-present Candie In The Wlnd 1997 last week sllpped to seven, its lowest place yet during a 19- month chart run, while his LeAnn Rimes duet Written In The Stars has dropped out of the Top 10 after just eight 

ii'iiwiiimiiwaM 

Strong Enough 

JK music industry. 60,000 sales. 
AMERICAN CHARTWATCH 
  by ALAN JONES Hip hop's domination of the Billboard aibum chart continues apace. with new production trio the Ruff Rvders' début alhum Ryde Or Die Volume 1, debuting at number one with sales of more than 283,000. TLC's FanMail and Nas's I Am complété an ail urban top three. The Ruff Ryders' album, which includes guest spots from Jay-Z. Jermaine Dupri and DMX, is the 106th album to début at number one on the Billboard chart - the first six took 46 years, while the last 100 have taken a shade less than eight vears, SBSSI u- p0|nt.0f,sa|e scann|r amount of time that the chart has by SoundScan ratherthan the previous less scientific The British Isles' highest placed représenta- tive on the chart is Bury The Hatchet by Thr Cranberries (pictured). it débuts at number i; with 66,000 sales - both disappointing statis tics compared with the 180,000 sales whicl fuelled the number four début of their las._ album, To The Faithful Departed, in 1996.« B*Witched slip 13-16, while Five are down 30-B 38. Both groups have caus ' however - their albums, both eponymously-B titled, were simultaneousiy certified platinun for sales of more than Im onnies last week. Meanwhile, Phil Colllns's 1985 release Ni Jacket Required earned him his first diamond I record - a new award introduced by the RIAA to recognise th who have topped the .tOmmark. Another UK artist S sales mark with the 1994coSpilation Best Of Sade! While Rlcky Martin beds in at the top of the singles chart with Livi 

^da„ ua' nî 5 Pralse You cont'nues its steady progress, moving 41-37. His album You ve Corne A Long Way Baby falters a little for the sec- ond week in a row since peaking at number 34, however, and slips 3946. Despite high expectations. Blur's 13 album vanishes from the chart after H"ve ™®eks. and a peak Position of 80, while there's an even bigger annoLcl» 6 Slng Chart'Where Madonna's Nothing^eallv Matters dis- ni sa JUStatW0 Weeks and a peak PositiOhmmjTttesmallest of lu imnp ♦ . ■0 î^316, partly due t0 lack of synohronicity - it was getting the an-important airplay some weeks before it was released Even so it's sur- prising that the value-for-money package - the CD single has nine mixes, nearly 68 minutes of music and a tvoicai ori™ nf t/oQ a bi6 sniartn hn Laip-g-oi— d lypical price of *4-99 - oanr niake a oig 
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If you're not getting your share 

ask yourself why 

Next month lots of our members will be getting their share of the UK's first 
payout for recordings broadcast or played in public. 

But thousands of performers who should get a share of the pot, wont receive 
anyrhing. They won't because we dont know who they are, or where they are. 
They haven't registered and they haven't claimed. 

It's now too late to share in the June payout but if you're owed money, you can 
still get it in December. Lay claim to whats yours. 

Join P@MRA today. Only through us can you get your share 
of UK money, Dutch money, German money, Spanish money.  We're a 
phone call away and we're here for you: +44 (0)171 940 0400. 

P i MRA 
Performing Artists' Media Rights Association 

161 Borough High Street, London SE1 1HR 

Fax +44 (0)171 407 2008 
E-mail: members@pamra.org.uk 

Web site: www.pamra.org.uk 



A & R - EDITEO BY STEPHEN JONES 
news file BETA BANDIP DEIAYED AFTER SAMPLE ROW Régal Recordlngs have been forced to put back The Beta Band's début album by a week to June 21. The band were torced to fe-record one track, The Hard One, after wriler Jim Stelnman refused them permission to sample Bonnle Tyler's Total Eclipse Of The Heart. 
OEf LEPPARD SPEED UP ALBUM WITH Hlll Def Leppard's latest album, Euphoria, features the year's most unlikely guest spot - a guitar solo from Formula One driver Damon Hill. Hill, a neighbour of the band in Dublin, plays on the lead track Démolition Man. The album is preceded by a single Promises on June 7 on their own Bludgeon Riffola label through Mercury. 
PRODIGÏ'S HOWIEIIHIDES AWAÏ TO WRITE Following the release of his mix album, The Dirtchamber Sessions, the Prodigy's Llam Howlett is reportedly working on new material at hls home studio In Essex. No release date has been set for an album, wlth the songwriter refusing to acknowledge inqulries. "Last time he was wrltlng, he was constantly hasslod so he's strlctly Incommunlcado," says a source at hls label XL. 
CRICKET GEIS ITS OWII WORLD CUP AHIHEH The Cricket World Cup has spawned ils own unofficial anthem, due for release on May 24. Corne On England by England's Barmy Army appears through Wildstar Records. The accompanying video features Paye from Steps, lan Botham, Chris Tarrant and Dickie Bird. 
BLUR SWITCH SINGLE TO COFFEE & TV Blur's new single, scheduled for June 21, has been switched from Trimm Trabb to the more commercial-soundlng Coffee & TV. Though declared platinum, the band's album, 13, has slipped outside the Top 20 after elght weeks on release. 
NEW TRAWL FOR UNSIGNED BLACK MUSIC Following its successful launch last year, Black Music Unsigned, the showcase for unsigned black acts, is now accepting démos for In The City '99, which will be held on September 18-22. Artists shouid send tapes and CDs accompanied by full détails to Rudi Kidd, Gray & Co, Ducie House, Ducie Street. Manchester Ml 2JW. 
DOMINO SHAPS UP LIVERPOOL'S CLINIC Domino, home of US acts Pavement and Sebadoh, has announced the signlng of Liverpool-based quartet Clinic. The band release their first single, The Second 
their early material will be made available Intemationally. 
BARCELONA'S SONAR 10 HOLD UK SHOWCASE Sonar, the festival of advanced music and multimédia art, holds its sixth festival in Barcelona from June 17-19. This year sees a new showcase stage for labels, Sônariab, which features DJ appearances and live showcases from UK acts including Orbital, Scratch Perverts and Grooverider. 
HWPIAYLISI re Armada - ■ Vertigo (Pepper) B House duo's strange À but highly effective   B mix of grooves and horns (album May 24); Celeda - Thîs Is It (Twisted) Danny Tenaglia's vocalist further proves her abilities (album, June 28); Jordan Knight - sampler (Interscope) Surprisingly broadranging and clever R&B- based tracks (sampler, tbc); Shanks & Bigfoot - Sweet Like Chocolaté (video) (Jive/ Pepper) Looks like the ident for Coronation Street (singie, May 17); Sneaker Pimps - Low 5 (Clean Up) The new maie vocals work fine (single, tbc): Lit - My Own Worst Enemy (RCA) US rock smash - the next Offspring? (single, tbc) 

Warner lighl-lipped 

as Mickey D leaves 

Mickey D - his résignation 
pqsition that are understood to have lasted 

A Warner source confirms that Davis, whose signings to WEA include Shola Ama, Mark Morrison and Cleopatra, did not appear at Warner's Kensington office last week. Neither Warner UK chairman Nick Phillips nor Davis were available for comment as MW 
Last year Davis unveiled his own imprint through WEA called Future Flex, which recent- ly enjoyed Top 20 singles success with its first signing Glamma Kid. A source close to Davis says, "Black music is ail over the charts at the moment, and Mickey is one of the few people who has consistently been able to break new UK black artists, rather than just releasing stuff from America. It is no wonder he is in demand." 

weVe going 
DJ before working at leading dance music retail outlet, Black Market Records, in London's Soho. His first label job was at EMI, to which he was recruited by then head of A&R Clive Black in 1993, When Black moved to Warner a year later Davis moved with him, subse- quently building his own réputation there. "He's m demand because not only does Mickey have good taste, but he's learned the craft of making good records very quickly. That puts him head and shoulders over the other people put there," says Black. Morrison has sold 1m albums Worldwide and had a number two hit single on the Billboard Hot 100 with Return Of The Mack in the US. Shola Ama is currently in the process of recording the follow-up to her 1997 début 

TV experlence will be used 
TV push for Nelson's 
solo Universal outing 
Former Tin Tin Out singer Shelley Nelson has become the latest artist to sign up to a solo deal with Universal Music TV. 
success with Ladysmith Black Mambazo and Michael Bail, alongside its regular compilation output. "Our record with those projects has given us the opportunity to branch out into other areas and Shelley is the first example of that," says project manager Sandra Skiba. Nelson's first release will be a single, Fall From Grâce on June 28, with an album fol- lowing in the autumn that will be heavily pro- moted on TV. "TV was an important part of the deal, but that's way down the line," says Nelson's manager Mike Hrano. "Universal made it clear they had a vision for her as an artist. l'm anxious this isn't seen to be overhyped." Fall From Grâce is a cover of a song by Canadian Amanda Marshall, but Nelson is currently co-writing her own material with Mike Patto, who is producing the album, and session guitarist Phil Palmer. "We have plenty of original material to work with," says Hrano. "I thought this song représentation of where 
Project ai i. This is 

ke of its licensing deal for a new album m Ladysmith Black Mambazo, whose The ir & The Wise Man best of has sold 

"IN THEIR 
own "«r 

WORDS..." ne 

Spice Gin Melanle G, Scary Spice to you, talks to Mike Pattenden about her forthcom- ing single, a cover of Cameo's Word Up, and plans for a solo album. 

properly, though, and Timbaland wi fect choice. It's very respectful but own flavour on it. I think I hyped hir There's some wicked beats on tf 

Label interest Is mounting In the latest twist on the boy band phenomenon - a musical called Boyband. The show, which has just finlshed a low-key run in Derby and débuts in London's West End this June, follows a young maie five-piece on the road to stardom. The show features contributions from a creative team that includes producers/writers Steve Levine, Nicky Graham and Aron Friedman, whose crédits number Honeyz, 911 and Peter André. The musical was the brainchild of théâtre producers Andy Empson and Adam Spiegel, who was behind the success of Famé and Amadeus in the UK. The duo brought in Tina Matthews of Small World management to coordinate the music. "I had to sell the idea a little, but it didn't take much for writers and producers to see Its potential," says Matthews. The band, Freedom, made up of actors and dancers, Is already attracting record label interest. The producers are currently In talks with sev- eral labels about a soundtrack album and are also exploring the posslbility of a single to promote the show. Meanwhile, Freedom themselves could even sign a deal, despite being contracted to the show for the entirety of its run. 

i singles undermyb m working towards my own album now! 'e already written three new songs for it, a sort of acoustic Des'ree-type num- nd next week I go out to Minneapolis to with Jam & Lewis and Teddy Riley. I met th them on the Spice Girls US tour to re the ground. I explained I didn't want Jburn to be too classic R&B or too 

smooth, because that's not me. I want it to be more underground than commercial, l'm not sure how it's going to tum out, but it will have a bit of edge to it. "It is going to have to wait for Mel C's album and some new Spice Girls material which we're scheduled to work on in August. I enjoy the challenge of working alone. It frees me creatively but that doesn't mean 1 don't want to work with the Spice Girls any 

documentary ar.   I thought, good on her'0 expressed herself, she si 
to leave, though, it wu. There's mutual respect be 
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THE OFFICIAI U K 

TOP 75 

SINGLES 
"TF 

CH ART 

anoiQi 1111 ael CD/Cass {Dislributor) Label CD/Cass (Distribulorl 

11 mïi 
12 WMP ' G 
13 5 

15» 
16 
17 13 7I°LG|Jirx"«EYM?iA|GlyE/N j ^DAMCSTD481 ll/MCSC4311 (l 

mPRIVATE NUMBER DT 1730/VSC 1730 {E) 

6 H; iCLOUD NUMBER 9 

iller/Wright/Fearing/Runne 

i O ,2 7 WITCH DOCTOR • ■ O Cartoons (SponqeAbonie/Pfur Rex/EMI TOONCD 1/T00NTC1 (I 

20 s WHAT'S IT GONNA BE?! 
21 6 THANK ABBA FOR THE MUSIC O 
22 [J^pARTE BLANCHE ^ 
23 » 
24 ' 
25 9 

26 = 
27 
9fi rmirSAlLBEENDONE 
29 » 
30 caa^SJSL 

Ima (Gordonl MCA-PolyGram/EMI/SonyAIVIConslabli Def Jam 8707552/-/-/5638671 (U1 

33 ŒP™a5, ishi Two/Hit & Run/EMI (Peiken/McEntee) 
3523 

36 rnwUNIVERSAL NATION on ,5 2 KOREAN BODEGA ' Fun lovin' Criminals (Fun Lovin' Cri Chrysalis CDCHSS 5108/rCCHS 5108 (E) lais) BMG (Fun Lovin'Cr 

V2 WR 5006778AA/R 5006775 (3MV/P) 
îta 74321660952/74321660954 (BMG) 

igs ESCD 4/ESMC 4 (U) 
Innocent SINCD7/SINC 7 (E) 

Mercury MERCD 517/MERMC 517 (U) 
Virgin DINSD 181/DINSC 181 (E) 

Elektra E3762 CD1/E3762 C/-/- (TEN) 

Positiva CDTIVnO/TCTIV 110 (E) 
scope/Polydor IND 95638/INC 95638 (U) 

înue/Mercurv HN2CD 3/HNZMC 3 (U) 
ications/PIAS Recordings F104CDUK/F104MC (V) 

Reprise W476CD/W476C (TEN) 
WEA WEA 203CD/WEA 203C (TEN) 

31 23 ,0WELIKE(TOMRTÏ^(TH^ • PosMvaCDTlvwciivwaiE) 

WEA WEA 207CD/WEA 207C (TEN) 

nferno CDFERN 16/- OMV/TENJ 

38 
39 
40 
41 
42 
43 
44 
45 
46 

147 
148 

49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 
60 
61 
62 

163 
64 

165 
66 
67 
68 
69 
70 
71 
72 
73 
74 
75 

Mocca Recordings MECX 1026/ /-/MECT 101 

6 DEAD FROM THE WAIST DOWN BlancoYNegroNEGIISCD/NEGI^CtTEN) 
mil) WISHES Total Vegas CDVEGAS17/TCVEGAS 17 (El 

26 HEARTBEAT/TRAGEDY * 

2 IF EVERYB0DY L00KED THE SAME i Tunes/Sony ATV (Andetson/Codling/Oakesl 
5 GIRLFRIEND/BOYFRIEND m 

eBEALONENOMOREfREMIX) 
Epie 66) rShalfer/ArvituI zs I 

Zn | 
ick Music CID 739/C1S 739 (U) 

rnrnROCKABILLY BOB V2 wr5006903/wrsmmsomv/pi '*"** Columbo featuring Ooe (Columbol Wamer-Chappel|/CC (Bromley/Dalarl -/WR 5006906 « 8 BLAME IT ON THE WEATHERMAN O GIO.Vwormîpic K/OSMJOW ITEMI r BMG-.MCA r..l;3-uru' y - j > H. t : ; '3: jri. ; j-c'Ac • e-r .r -C.:! - 

Chrysalis CDCHS 5107/rCCHS 5107 ( 
George Michael & Mary J Blige Epie 6670122/6670124 (TEN); 

rte LCDMUTE 221/- (V) 
171371 THE^FEELINJCLAP Y0UR HANDS) Sound 01 Minisny RIDE 2CDS/- 13k 
prmEVERYTHING'S NOT YOU Stoneproof (Tov/Graham) CC (Graham) 

3 GEORGY PORGY 
Sony S2 6669542/6669544 (TEN) 

UjYOU DON T KNOW ME O 
IndependienteTSOM 26MS/- (TEN) 

UgjjGETTHE KEYSAND GO Beggars Banquet BBQ 335CD/- (I CE3 "i 
eu»... 

RED HOT CHILI PEPPERS 
SCAR TISSUE OG0@ 

NEW SINGLE / COMING SOON 
CUWNS 
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THE OFFICIAI UK CHARTS 
SINGLES 

CHART 
SINGLE FACTFILE 

mm ' After three number threes and two Time Is Through and a previous number twos, the Backstreet Boys Backstreet Boys hit, Quit Playing Games 
COMMENTARY ■E J finallv land their fîrstljlfcfiârt-topper (With My Heart). thîswBekTcourtesy of the Max 1 Want It That Way soldMJOO copies Martin/Andréas Carlsson song 1 Want It last week, and is the Backstreet Boys' That Way. The first single from the BSBs' ninth hit single, their eightt^pJTHldm new album Millennium, ifs the second a row, their sixthlop fiïoTuf iP-a row, number one hit written by Martin, who and their fQurthJojjJtiree-hitin a row. penned Britney Spears' Baby One More Their last singiewas AH 1 Have To Give, 

by ALAN JONES of number twos, namely Five's Until The of last year. 

^slots or 
BeïTirîdTudy Clay hit Private Number débuts at number three. while Westlife's Swear It Again déclinés 1-2, surrendering top spot to the Backstreet Boys' I Want It That Way. The current front-runners among boy bands, Boyzone, are favourites to début at number one next week in their mtriguing battle with former Splce Girl Geri Halliwell. There are 16 new entries to the Top 40 and 22 to the Top 75 this week, figures 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE CROUPS 

The la: IW fairly i 
the Top 40 was over a year ago, on May 2, 1998, and the last time there were more Top 75 newcomers was on October 17 last year. While ifs a busy week for new entries, however, ifs a very quiet year. Thus far in 1999,^6^6 had j2D_[l$w entries to the siniîés chart, compared to 386 in 1998, 

SALES UPDATE 
VERSUS LAST ÉHl «ffiJODATE 

PERCENTAGE OF UKACTS IN THE CHART 56.0% US: 26.7% Othen 17 
:s. The average single spends 4.22 weeks in the chart at présent, ' compared tojust 3.16 weeks in 1996. 

The Stéréophonies register their third straight top five hit with Pick A Part Thaf s New, which débuts at number four with sales of 56,000. They reached number three with The Bartender And The Thief last November, and number four with Just Looking in March. AU three singles are from their current album i Performance And Cocktails, which has sold more than 315,000 copies since it was veeks ago, enough to make it iggest selling 1999 artist album though six 1998 releases have sold 
Terrorvision had the biggest hit of their career with their last single Tequila, which ■ was prevented from reaching number one only by The Offspring's Pretty Ry (For A White Guy). But they have a swift and stunningfall from grâce with III Wishes, which sold fewer than 5,000 copies last a lowly nu 

INDEPENDENT SINGLES 

RIGHT HERE RIGHT NOW BABY ONE MORE TIME PEARL RIVER GIVE YOU AU THE LOVE G ET ON IT FLAT BEAT INVISIBLE IF EVERYBODY LOOKED THE SA ELECTRICITY ROCKABILLY BOB BETTER BEST FORGOTTEN RUN ON WALK THIS LAND heartbeataragedy GETTHEKEYS AND GO CHILD OFTHEUNIVERSE CHANGES 

V2VVR 5006778 (3MV/P) KL Recordings XLS 100CD2 (V) Skinl SKINT 46CD (3MV/P) 

iications/PIAS Recordings F104CDUK (V) Hooj Choons HOOJ 73CDX(V) Pepper 0530292 (P) Nude NUD43CD1 (3MV/P) V2VVR 5006903 (3MV/P} Jive 0519212 (P) 

PEPSÇ 
^Chart 1 

fï B Ea 1 WANT IT THAT WAY Baclalf.ot Boy* Jive 2 - SWEAR IT AGAIN Werirt» RCA 3 ED PRIVATE NUMBER 911 V^in 4 ma PICK A PART THATS NEW Siereophonics V2 5 > NOSCRUBSne Laface 6 » CLOUD #9 BryanAdams A&M 7 i WHY DONT YOU CET A JOB? Tho OHspring Columbia 
9 • RIGHT HERE. RIGHT NOW FaiboySihn SWm 

21 " KISS ME Sixpence Nom The Richer Squint Entertalmnent 22 » irSNOT RIGHT... Wtncy Houston An«a 
24 ma SHOWER YOUR LOVE Kuia ShaVer Cclumb-a 
27 " WHATS IT 60NNA BE Busta Rir,(ncs féal. Janet Ecttra 28 » THAT DONT IMPRESS ME MUCH Shania Tvw» Mcrcwy 29 '• OEAD FROM THE WAlSTDOWNCaiaiMii BtooYNesto 

3 ITS ALL BEEN DONE Ban YOU GETWHATYOUGIVEkc, BABY ONE MORE TIME Britnay PERFECT MOMENT Martina McC DAYZ UKE THAT Fiereo 5 » YOU STOLE THE SUN... Mar 
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THE OFFICIAI GHART ALBUM lî k 

7 5 TOP 

"" , .n-, ^ f i 9C 16 3 BURYTHE HATCHET IslandUSWercury 5246442lui t-V The Cranberries IThe Cranberrias/Fennerl 5246444/5248441 52 ' 8 PEASANTS.PIGS&ASTRONAUTS# Coiumbta shaker zcdxiteni Kola Shaker lEzrin/Mills/Drakoulias) SHAKER 2MC/SHAKER 2LP 
1E HHMMnlil27 53 2THEYNEVERSAWMECOMING Epic4914ra2i™i 53 « 16 GREATEST HITS • J™0522662ipi 2Pac IShakur/Knightl 0522664/0522661 

2 œ GOLO - GREATEST HITS *6 Polydor 5170072 (U| Abba lAndersson/Ulwaeus/Andetson) 5I7W74/5170071 2g27 9 BACKONTOP# PointblankAfcginVPBCDMIE) 54 73 26 THE VERY BEST OF ★ Vitgin/SonylVCOV286!llTCV2868/-|El MeatioàilItutdgrervîteiririar/MealloayjacaliyMKl/ritetTa^eïisorVGaSavOowil 
3 2 2. YOUYECOMEALONGWAY.BABV *2 sfttBRASsaicoBMWPi ' Falboy Slim ifalboy Sîim) BRASSIC11MC/BRASSIC11LP on 3, 25 MY LOVE IS YOUR LOVE • Ansta07822190372ibmgi Wlflney Houston (Jeaiv'Babyfaca'Toster/Je^ns/'Soul Sbock/XarÉr.) 07822190374,'- 55 33 26 ATOMIC/ATOMIX - THE VERY BEST OF * EMI IEI 
43 

9 PERFORMANCE AND COCKTAILS ★ v!WRii)(m92(3MV/Pi 30 9 2TWISTEDTENDERNESS Parlophone 5201462^E) 56 33 2 VOLUME 2: RELEASE RealworldCORW76|E| Alro Cell Sound System lEmmerson/Russell) RWMC 76/- 
5 3 

4 EQUALLY CURSED AND BLESSED • BiancaVNegrossmiBKiiiNi Catatonia ITomniv D/Catatonial 3964270944/3984270M1 Oi 29 7 THE PART Y ALBUM! O Positiva 4993472 |E) 57 73 2 THE UNAUTHDRIZED BIDGRAPHY OF REINHOLD MESSNER Ben Folds Rve ISoulbom) Epie 4933122/4933124/- (TENI 
6 3 76 TALK ON CORNERS *9 Atlantic 7567831062/7667«311)64/- ITEN) 0955 50 WORD GETS AROUND • V2WR1000438(3MV/P! Sleroophonics IBird 81 Bush) WR1000434/WR1000431 58 73 52 THE BEST OF ★ Fontana 5581732 (U| James (Eno/Hague/youth/Norton/Garside/James/OTTI 5368984/- 
7' „ FANMAIL» UFace/Arista73008260552(BMGI OO 21 3 MULE VARIATIONS Epitaph65472|P) TomWaits (Waits/Brennan) 65474^5471 59 1 5 THE MIDDLE OF NOWHERE O ffir 5560762 (ui Orbital (Hartnoll/Hannolll 5560764/5560761 
8 E JJ] STARWARS-THE PHflNTOM MENACE|0S1) "3 ZI 30 9 13* Food/Parlophone FOODCDS 29 (E) Blur (Orbit/Blur) FOODTC 29^0001? 29 60 « 69 COME FIND YOURSELF ★ Chrysalis cdchr eus iei 
93 

65 FORGIVEN, NOT FORGOTTEN ★ Adaatic 7567926122 (ten) OC 33 30 B'WITCHED *2 GlowWorm/Hpic4917042(TEN) «'•J B'Witched (Hedges) 4917044/- 61 - , 8 SULTANS OF SWING - THE VERY BEST OF • «go 5586582 lui 
103 2a n/E BEEN EXPECTING YOU ★6Chrysalis4978372IEIa 3g 60 89 WHITE ON BLONDE *5 Mercu^ 5343152 (U) 62 33 ,,3 IWHAT'STHESTORY)MORNING GLORY? Crea«uni3Mv/vi Oosis (Morris/Gallagherl CRECD 189/CCREIBS/CRELP 189 
11 " 23 GRAN TURISMO ★ Stockholm/Polydor5590812 |U| 97 32 aSLIMSHADY Interscope/PolydorIND90321 (U) 01 Eminam (Dr. Dre) INC 90287/INT 290287 63 37 7 EXTINCTION LEVEL EVENTIFINAl WORIO FRONT QetnraseanîM Bona Rhymes ISinillvBJ Scratch/Diamond O/Angelenil 755S672111/75596221 II 
12 3 34 STEP ONE *4 Jive/Ebul 0519112/0519114/- (P) i 30 J6 23 ON ADAYLIKETODAY» A&M/Meroury 5410162|U) 64 EU Îhe

m
best ^VAN

)
M0RRiS0N • Po^0

84,9702(FI 

13 17 ,9 AMERICANA ★ Columbia 4916562 (TEN) The Offspring (Jerden) 4916564/- 30 28 5 TOONAGEO ^ ^ Flex/EMI 496692IE) 65 3 
26 THE BEST OF 1980-1990 *2 isiand cidu 211 (U) U2 (Eno/Lanois/Liliywhito/lovine/U2/Xa vier ) UC 211/U 211 

14 14 26 LADIES & GENTLEMEN - THE BEST Of *6 Epie«sim (Ieni George Michael (Michael/DouglasWalder) 4917054/- Zlfl 39 17 WONDER N0.8 • Ist Avenue/Mercury 5588142 (U) Honeyz (Levine/Ignorants) 5588144/- 66 H ̂  URBAN HYMNS *7 HuWirginCDHUT45(E| The Verve (Youth/The Verve/Potter) HUTMC 45/HUTLP 45 
15 3 5 MAYBE YOU'VE BEEN BRAINWASHED TOO MCAMCO IISSSIUI 36 2sBELIEVE*2 ^ WEA 3984253192 (TENI 67 EU jjg A DAY IN THE LIFE Warner Bros 9362473702 (TEN) 
16 15 32 THE MISEDUCATION OF LAURYN HILL *2 cotebiaisssranEN) Lauryn Hill IHill/Guevera) 4898434/4893431 AJ 26 3 HIS DEFINITIVE GREATEST HITS Un,versalTV 5473402 (U) B6 King (Various) 5473404/- 68 3 32 THE BEST OF-THE STAR AND WISEMAN *2 univmaiTVSMp 
17 o 3 RIDES . Sony52 4928829 ITEN) Reef (Drakoulias/Reef) 4928824/- AO 37 6S0GN0 Insieme/Polydor5472212(U) Andréa Bocelli(Malabasi) 5472214/- 6913 * #1s ★ Columbia 4926042 (TEN) " Mariah Carey (Afanasiaff/Carey/Vahous) 4926044/4926041 

A 18 35 79LIFETHRUALENS *6 Chrysalis CDCHR 6127 (E) /. A A 48 66 INTERNATIONAL VELVET *2 ,u Robbie Williams (Chambers/Powerl TCCHR6127/-Catatonia (Tomtny D/Catatonial 70 EU GREATEST HITS *2 
45 3 

20 is 62RAY0FLIGHT+4 
71 = 

46 = Go miscs/Mercury 5381792 |U) 72 - 35 0NENIGHT0NLY*2 
Mercury 5580002 (U) a J7 52 21 100% COLOMBIAN  ! - - ■ 5580004/- " ' Fun Lovin' Criminals (Fun 99 zo si FHISIS MY TRUTH TELL ME YOURS *3 Epie 4917039 m no ... . COUNTRY ROADS t,t- Manie Streel Preachere(Hedges/Eringal 4917034/4917031 *+0 ' James LastlLastl 

a 23 « 'STUNT 

24^ 

731 
745 ,7 VOICE OF AN ANGEL *2 SonyClassicalSK60957UEN) 

Reprise 9362469632ITEN) A /JQ 54 ,05 VERY BEST OFTHE BEE GEES *3 Polydor 8473392 lui 71: is* MODERN CUSSICS - THE GREATEST HITS i iakeJ Ladies) 93S2463634;- Bee Gees IGibb/GibWGibb/Vanousl 8473394/8473391 ' J PaulWellerlLynch/Wellorl 
50 WHEREWEBELONG ★sPoiycior5592002/5592004/-(u) en 47 118TRACKS 8077045 iUpsoa'StiifEetVRogers/Mac/Hedges/Magnussoa'Kteugcrl JU Bruce Spririgstean (lai Columbia 4942002/4942004/- (TEN) 

51 i82 DEFINITELY MAYBE *6 

TOP COMPILATIONS 

KISS CLUBLIFE 
g 3 csa tranceformer 

5 QUEER AS FOLK 

,9 LOCK, STOCK & TWO SMOKING BARREES (OST) • 

10 
113 

12 
13 
14 12 

15 5 

16 6 

17 3 

18E 
19 
20 < 

2THE NEW SOUL ALBUM 

tar TV TTVCD 3007/TTVMC 3007/- {TE 

ARTISTS A-Z 
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THE OFFICIAI UK CHARTS 

-i """" 

CHART 
COMNENTARY 

by ALAN JONES 

ALBUM FACTFILE 
Suede register the third number one album of their career with Head Music taking the crown, though it sold a rather lacklustre 32,884.copies in the week, just 499 more than Abba's eight year old Gold - Greatest Hits, which takes second place. Suede previously topped the chart with their self-titled 1993 début and returned to the summit In 1996 with Corning Up. Their last album 

compilation Sci-Fi Lullabies, reached number nine in 1997. Head Music has the lowest first week sale of any of Suede's three number one albums, and contains the introductory single Electricity, which reached number five three weeks ago. Corning Up also topped the chart by the skin of its teeth, taking the crown from Alanis Morissette's Jagged Little Pill by a margin of less than 5%. 
The Corrs continue to have two albums in the Top 10, with Talk On Corners and Forgiven, Not Forgotten both in gentle décliné, slipping 5-6 and 6-9 respectively. Talk On Corners is far and away the biggest selling album of the year, while Forgiven, Not Forgotten is the year's fourth biggest seller. Their combined 1999 sales will top-ajriillion tomorrow (Tuesday), putting them exactly 50% ahead of runner-up Robbie Williams (667,000 sales in the year to date). Fatboy Slim is a distant third with sales of 469,000, but emulates The Corrs and le by having two albums in the Top 75 ik, taking third place with You've 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE CROUPS 

SES 

yet to be released either here or in the states. That's already a major improvement on the number 21 peak of the original 1978 Star Wars soundtrack, and suggests that the issued by Sony Classical - will be " ranking "classical crossover" James Horner's Titanic 

chart this week, with R&8 star Eric Benet gaining a toehold at number 67 with A Day The Life, while John Williams' score for tht 

I Virgin 3.0%- -Olhers 23.1% BMG 4.2% — — Sony 18.1% EMI 9.3% — -Warner 14.9% 
PERCENTAGE 0F UKACTS IN THE CHART UK; 46.7% US; 40.0% Other. 13.3% 

new Star Wars movie The Phantom Menace makes a highly creditable début at number eight, despite the fact that the film itself has 

as his Aussie namesake (58 year old. guitarist, formerly of Sky, lives in the UK) released his new album. The différence between the two could hardly be greater - the iatter artist's performance of Giuliani's guitar concerto débuts at 1733. While TLC's No Scrubs single slips a couple of notches from its number thre^e p?âit.their album FanMail continues to blossom. It holds at number seven, but its sales jump by 6.5% to reach a new peak, with nearly 14,000 copies sold iast week. 

COMPILATIONS 

Wi 
rith its ov îs suffering a ; 

în't quite bridge the gap between Itself and Now Thafs What 1 Call Music! 42, leaving the Iatter title to claim pôle position on the compilation chart for the sixth straight week, even though its week- on-week sales tumble by 24% to a new low of 33,329. Thafs still enough to make it not just the number one compilation but also the number one album overall in the UK last week, though it sold only 445 copies more than Suede's Flead Music. Ifs certain to be surpassed in the combined chart next week by the new Texas album, but it could hang on for a further week atop the compilation chart, though ifs pretty sure to fall to Telstar's Euphorla II the following week. 

In the meantime, the highest new e on the compilation chart this week is l Virgin/EMI compilation Tranceformer, sold nearly 12,000 copies last week, i take third place. As its title suggests, brings together ail the current trance favourites, including tracks by Tilt (Invisible), DJ Sakin & Friends (Nomansland), Paul Van Dyk (Forbidden Fruit) and Veracocha (Carte Blanche). "' no mix crédits, the double album, runs over two and a half hours, conspicuously bigger splash than tt other newcomer to the Top 10, the Of Sound's Galaxy Weekend, despite i, comprising 

îiâiiif iiPiiî TOP 10 COMPANIES TOP CORPORATE CROUPS 

SALES UPDATE COMPILATIONS' SHAREOF TOTAL SALES Artlst albums; 73.2% 

INDEPENDENT ALBUMS THE YEAR SO FAR... 
TOP 20 COMPILATIONS 

HEAD MUSIC PERFORMANCE AND COCKTAILS YOU'VE COME A LONG WAY, BABY Fatboy Slim STEP ONE Steps WORD GETS AROUND 
BABY ONE MORE TIME Brilney Spears IWHATS THE STORY) MORNING GLORY? Oasis DEFINITELY MAYBE Oasis DESERTER'S SONGS Mercury Rev GREATEST HITS 2Pac BETTER UVING THR0U6H CHEM1STRY Fat Boy Slim BIG CALM Morcheeba VERSION 2.0 Garbage BEAUCOUP FISH Undeiworld 

Jive 0519112 (P) V2VVR1000438 (3MV/P) Epitapli 65472 (P) 

EMI/VIRGIN/UNIVERSAL TELSTAR TV WARNER.ESP/UNIV TV WARNER/GLOBAUSONYTV 

Ireation CRECD189 {3MV/V) Ireation CRECD 169(3MV/V) V2VVR1003792 (3MV/P) 
Indochina ZEN 017CDX (P) lushroom MUSH 29CD PMV/P) JBO JB01005432 (3MV/P) Warp WARPCD 61 (V) Mushroom D 31450 (3MV/P) Nude NUDE12CDXI3MV/P) 

mo OREZCD 502{P) 
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YOUR GLOBAL DISC SOLUTION 

Contact Steve DARRAGH 
at MRO UK 0181 600 3900 
fax: 0181 749 70S7 

mpouksteve@aol.com 

Contact Ronan SWEENEY 
at MRO Ireland 01 822 1363 

fax: 01 806 6064 
an chardsfown Industrial Estate Snugborough road 

BLANDCHARDSTOWN DUBLIN 15 
ronan@mpo.ie 

CD AUDIO • CD-ROM • VINYL • CASSETTES • LASERDISC • MINIDISC • CD-R . DVD'-ROM . DVD VIDEO 
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DOCdata; london base glves it a foothold in the singles market 

LOCATION, LOCATION, LOCATION: 

WHERE TO FIND THE UK'S TOP MANUFACTURERS 
Town or country, being in the right place is as important for UK manufacturing plants as production advances, writes Karen Faux 

For Universal Manufacturing's marketing manager, Dave Wilson, the advantages of working in Lancashire are not merely Personal, but professional too: "My 12-mile journey home takes me ail of 22 minutes . and is through some of the most attractive ■ countryside in England," he says. Clearly, pleasant scenery is not the first item on a manufacturer's iist of priorities when looking for a new factory site, thûugh it may often be a welcome by-product. And while the music business as a whole prides itself on being more glamorous and laid- back than most, the factors which control its manufacturing policy and procédures are largely the same ones which drive other light engineering industries. ■ In the most basic terms; the three essential features are good transport links, space for expansion and a loyal workforce. Beyond this, whether in town or country, locations are determined by shrewd planning and opportunities for sustained 

that the majority of our printed parts tn says sales and marketing director John Barker. "One of the reasons    DOCdata acquired this former Mayking plant throughout the night to make early morning was as a stratégie move to give us a deliveries to ail of the distributors and we foothold in the UK singles market," he says. can follow these up "0ur service more than 

to press singles for Warner Music regular basis. "This plant's close 

the M25." buf we hnve odequole spnce to t 
provide an excellent working product round in Gwent also provides enVjr0nment and prOdUCt IlOW wîth 80% oUte musfc re for significant tnsion. When LPs Nid Slill iMe fOOm 10 

expand' - Dave Wilson 

Cwmbran in 1992 with the help of a grant from the Welsh Development Agency," says chief engineer Jim Orr. "We built an extension last year and there are still a 
"This can save half a day wf 

afford scope to bring in additional production Unes and staff. Unlversal's Blackburn plant bas grown out of ail récognition from the original Philips Laservision opération established in 1980. In 1986 the 200 tonne Laserdisc press was converted for CD and since then output has climbed from 500,000 dises a year to its current 300,000 a day. "Although we are some way from London, there are many advantages to our current location," says Wiison. "We have adéquate space to provide an excellent working environment and product fiow and still have 
been with us for many years so labour turnover is virtually at zéro, in a business iike ours, it Is important to be able to train and retain skilled employées." Wilson also believes that the ability to reach his customers' distributors without going through London represents considérable savings in both time and money. "Most inputs corne up on overmght couriers although increasingly artwork ù sent electronically," " c 
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close to motorways for Birmingham and London and the distances are relatively short- ver, for a large singles output, there is no substitute for being in the capital. South London-bast 
labels and prides itself on its strong réputation for swift turnaround of singk "It is idéal being a taxi ride from our 

aving St 

F 

manager Daragh McDonogh. rs increasingly Iike to see their work being pressed and we encourage them to visit the plant, it also helps to make them aware of our full range of services which include ail aspects of design and production along with marketing 
While CD Plant can, if necessary. tap into 

through its sister European plants within the Dandisc group. McDonogh says production of UK music is generally kept on home ground. The factory works closely with indie 

McDonagh (left) and CD 

to keep production close to their doorstep," says McDonogh. "Lead times on singles are getting increasingly tight and here we are geared to ensuring turnaround is swift," MPO opérâtes an Irish plant which focuses largely on CD-Rom, but the group's UK audio business is supplied almost entirely from the company's factory in Averton, North-west France, which has a capacity of 1.2m CDs a day. According to sales and marketing director Steve Darragh. the size and efficiency of the plant means any extra travelling time is more than offset by rapid manufacturing 
"We have five mastering suites so we can put the product through as quickly as possible," says Darragh. "We have to compete in a very compétitive marketplace, so if we say we are going tq take about three days longer than everyone else, we 
Expanding UK record company the Point Group also found it made more sense to acquire a replication plant on the continent than in the UK. "The bulk of our business is in budget CDs and business CD-Roms, where getting finished product ready to fit in with aggressive and time-sensitive marketing plans is not so much of an issue," says Martin Daniel, sales and marketing manager of Poinfs manufacturing arm, Optical Disc Management. "So from a production point of view it seemed more logical to produce on the continent than here. The German plant is weli situated for supplying ail major European territories and while it is difficult to turn product around in 48 hours for the UK, we very rarely need to do so." Certainly, the kind of product coming off the lines affects the location of any plant, but for those manufacturers focused on fast-moving domestic business, being in the 



Manufacturing 

CP Cassette Vinyl 

n 

The high profile of some of the music releases that we manufacture means you can be sure security is a top priority at First Sound & Vision. We also realise that when you have a hot number on your hands. you'll need it In the shops. and on the shelves in record time - we always _ endeavour to be as fast as possible. J 
We aim to achieve the best possible service for ail of our customers, our primary target is to manufacture to the highest ^ cjuality within an agreed time scale. 

Firet Sound & Vision Group Ltd 
W Tsl;+44 (0)171 665 3Ô00 Fax:+44 (0)171 665 3Ô03 w 

KPV Pr~oc''-,,^t:ion S manufacturing for the music industry 

H ï I T T1 

M ' T " "1 

^TTTTl 
LONDON 

TEL: 0171 485 7499 
FAX: 0171 284 1151 

BRISTOL 
TEL: 0117 900 9042 
FAX: 0171 900 9043 

MANUFACTURING & PACKAGING 

GREEN 

MACHINES 
There is a growing band of UK manufacturers who are keen to 

protectthe environment and practise recyling. Karen Faux reports 

■ Disctronics takes great care to make its working practices as environmentally sound as possible. "Ail of our polycarbonate is supplied by German manufacturer Bayer and waste is 
company's plant," says Graham Sharpless, To qualify, a manager of spécial projects. détermine the The company also recycles ail of its scrap procédures, pn 

Disctronics, have already attained the ISO 9002 quality management accréditation. Although compliance is not formally assessed, these optional guidelines dictate that certain standards should be put in place in the interests of customers. The ISO 14001 effectively serves the same rôle with 
>e impact of its 

'ewhîch 'AU wnsleproducts, including th^eST a 

apractice jGWel 1)0X68, Ofe SBIlt bflCk lo our 
3ndard in SUpp|jer ^ recycles Ihem' go^s

London 
increasingly popular in - Sarah-jane Etherington manufacturer First this country. industry we have a relatively low but effective use of energy," says Sharpless. "Chemicals used in the mastering process are disposed of with great care and those used in the lacquer stage become part of the dise itself." 
manufacturing sector, Disctronics' environmental policy is based on a combination of self-ordained and officially-designated recycling procédures. But the ISO 14001 standard, an environmental accréditation set out by the Swiss-based International Organisation for Standardization - the Worldwide fédération of national standards bodies dedicated to faciiitating international trade - looks set to become increasingly popular. Many UK manufacturers, including 

Sound And Vi; le ISO 9( the air for CD by the end of this year. "Currently we are an accredited ISO 9002 manufacturer for audio cassettes," says marketing manager Sarah-Jane Etherington. "We are now working on accréditation for glass mastering and CD replication." The company does not have the facilities to re-use polycarbonate on-site so this is granulated and retumed to the supplier which recycles ail returns for use on other products. "Ail waste plastic, including jewel boxes, is sent back to our supplier who then recycles it," says Etherington. "The inks we use are water-based and washable, therefore we have no solvent émissions from the premises and any waste ink is also returned to our suppliers." ■ 

i 

First Sound And Vision: hoping to be ISO 9002 accredited for CD by the end of the year 
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PRESS HERE FOR 

aUS\C AND J 

REPLICATION, PRINT, A N U 
FULFILMENT FOR ^ 
CD, CD-Rom, 
7", 10", 12", HEAVY & COLOURED VINYL, 
PICTURE DI5C5, 
CASSETTES, VIDEO n,,, - ■ 
 iÊÊÊMsMivM \ 
□ 181-778 8556 
fax: 0181 676 9716 
e-mail: musicmanufacfure@cops.ca.uk 
If you have fhe usual suspects, further enquiries can be made af fhe precincf: www 

anufacturons 

Nv 

■Jf 

?rs 

tîcaS disci 
Our modem plant can meet 
ail your CD replication needs. 

Focussed on QualiWà 
Competitivelo rrp rtce\ 
And alivays^ontime^ 

d. ib Apolio House, C 

Are you paying too much for your CD replication? 
To find out how much you could save and still 

receive the level of service you expect call us on 
gg»X»:l:!:trë7Yâi1| 

to find out what we can do for you. 
A, Uniled Kingdom Tel + 44 (0) 118-9813347 Fax + 44(0) 118-9813250 



MANDFACTURING & PACKAGING 

UK MANUFACTURING SITES 
< AUDIO VIDEO _ SL Harcourt, Halesfield 14, Telford, | """"Shropshire TFT 4QR. Tel: 01952 680 131 1 ÎAblex has been an independent manufacturer since 1969 and . 'produces CD-audio, CD-Rom, CD-I and enhanced CD with an f"», lannual capacity of 35m dises. Print is outsourced while | (packaging and fulfilment is handied on-site. 

EDITED BY CHAS DE WHALLEY 

" ~ ÂfA~ 6LÂNCË GJiDETO 
MANUFACTURING & 
PACKAGING PLANTS 

f 

... 

ê 

IRISH MANUFACTURIN 

Blanehardstown Industrial Estate, Snugborough Road, I l\/IPO Blanehardstown, Dublin 15 I Tel: +353 1 822 1363 iSince starting with a capacity of 8m CDs a .year in 1996 the plant is now capable of Jproducing 25m annually, with CD-Rom Iproviding the bulk of ils business. Around 80% |of its fulfilment work is carried out on-site |while MPO's Acton fulfilment centre handles .overspills. Xontact: Ronan Sweeney, sales manager 
v SONOPRESS IREUND ) IDA Industrial Estate, Balbrlggan, County Dublin. Tel; +353 1840 9000 ~ie Bertelsmann-owned plant was set up in 1994 to service the growing • companies looated in Ireland. Sonopress can source DVD from its German |an annual dise capacity in excess of 66m. Print is bought in from local suppliers and its fulfilment jsituated 10 miles away, close to Dublin Airport. jContact: Colm O'Cuinneain, marketing executive 
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UK MANUFACTURING SITES (cont) 

iDOCdate 

.Project management Jof this London plant 
leurrent capacity is 1 |day with print supplii |Companies includmg 'jf/Af/A 

J o 
"7 777c~ plânt 

CD PLAINT 29-31 Falrvlew I Industrlal | Estate, Clayton Road, Hayes, Mlddlesex UB3 1AN. Tel: 0181 581 . 

PRINT/PACSCAGING COMPANIES 

-■l 'IMPAn europe 
| o'Drayton House, Drayton j 0 Chichester, West Susse |P020 6EW. Tel: 01243 774000 .The former Tinsley Robor Group was "acquired by US packaging company IMPAC 

ss the UK and Europe CD inlay printing 

I î ■ 
\u m s ^ i i 

■-Y-' 

J St lyCS fon'^eldToaTTunbrldge Wells, Kent TN2 3ET. ' i.multunedui 01092 524 225. 1 p"Ls print and pacKaging for ad diso ^rmats t bas a satellite print faciiity located next door to Universal 
jcentecu'elnn^Osto s^viœsj^a^or^managef - rm 
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9AE (sales office) 
packaging 

^emes CMCS GROUP | 3 Hurst Road, Sldcup, Kent D; 1 /M Tel: 0181308 5000 ! mSf CMCS claims to bave been one of thi _ ' companies to set up a print opération next to a UK pressing | plant and |ts compac Print office in Swindon continues to do < 
Ilot of business with nearby EM1. The group has nine specialist companies ■with offices in West London, Dartford and Northampton. Between them Jthey cover ail aspects of the design, print and packaging business. Contact: Cicely Brown, head of sales and marketing 
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THE BEAUTY OF 

BROKING 
A good broker can take the worry ont of choosing the right plant for the right job, reports Karen Faux 

. Ddis 
batch of dises had the wrong on-body and you can't get much worse than th he says. "The factory was only told at but it still hit 

in resolving technical hiccups. and that is good for everyone's peace of mind." As London-based Key Productions approaches its lOth birthday, managing director Karen Emanuel has no compiaints about the i ' 
despatched the consignment, correctly printed, the following 

place the lion's share of domestic work wi UK plants. "There is a lot to be said for being hanc on with your manufacturers," says John Fairclough, managing director of establishf Merseyside broker RTS One Stop. "Our close proximity to the factories we use enables us to test-press and approve befo 

'Every conpny we put work into reçoives from the m 
hGS a proven frack record in sofuslfreguLTy^-we 

resolving feclmical hiccups, and 
thaf is good for everyone's pence num^ one. and we . , „ -, ■ . . . were using three Of mind - John fairclough différent plants at the same time," she says. r in their décision to "Ail of them kept the product flowing through to extremely tight turnarounds." Emanuel says Key has built the 

tly choosing the right manufacturer for the job in hand. "That is the beauty of broking," she says. "We can deal with différent plants for différent types of jobs and formats. We can 

also schedule carefully between plants so that we always get the capacity and turnaround that is required. That way we take a iot of the worry away from the 
Some also cite logistical disadvantages to pressing abroad which act In favour of UK plants. 'Bank hoiidays do not coincide, transport conditions are unpredictable and it can be very difficult to guarantee the usual 24- to 48-hour turnaround on chart product," says Emmanuel. "As far as print goes, we often need samples before packaging, so that would inevitabiy delay things if the work had to be done abroad." At south London's Tribal Manufacturing, director Alison Wilson shares the view that nothing less than a UK service will suffice for fast-movlng chart releases. "Striking a balance between turnaround, price and quality is the hardest thing," she says. "But becaus 

C®P 

manufacturing, packaging, printing and in- store marchandise for Fatboy Slim's chart- topping album You've Corne A Long Way, 

EaMaMEMiEB Track/Act (Label) Baby, One More Time - Britney Spears (Jive) When The Going Gets Tough - Boyzone (Polydor) Heartbeat/Tragedy - Steps (Jive) Fiat Beat - Mr Oizo (F Communications) Pretty Fly (For A Whlte Guy) - Offspring (Columbia) Maria - Blondie (RCA/Beyond)  Right B"» "'s Okay - Whitney Houston (Arista) 8 We Like To Party - Vengaboys 9 Tender - Blur (Food) 10 You Don't Know Me - 
iva) 

Pressing/Print/Packaging n/a/St Ives/lmpac Unlversal/St.lves/Clnram n/a/St.lves/Impac Key Productions Sony/CMCS/CMCS Dlsctronlcs/CMCS/CMCS Disctronics/CMCS/CMCS EMI/CMCS EMI/Impac/CMCS Universal/CMCS/CMCS 
il.lJliUlilllMiiiHmïïTIÏÏïïr 

Track/Act (Label) Pressing/Print/Packaging Talk On Corners - The Corrs (Atlantic) Warner Muslc Mfg Europe I ve Been Expectlng You - Robbie Williams (Chrysalis) EMI/Impac/CMCS 
Z ZiT ♦, n

n
g, ry' ul - Fatb0y Slim (Skint) "Tr'bai Manufacturing    -- —1 

Forgiven, Not Forgotten - The Corrs (Atlantic) Warner Muslc Mfe Europe Ladies & Gentlemen - The Best Of - George Michael (Epie) Sony Holland 
NowTarfwh fere0ph0nics (V2> DOCdata/Impac/CMCS 10 Tbls U Mi/ T th M "U c01 42 (MA'Irgin/Universal) EMI/Impac/Impac 10 Thls Is My Truth... - Manie Street Preachers (Epie) Sony Holland/lmpac/lmpac 
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DESIGN/REPRO 
CD RAPER PARTS/ 
PACKAGING/ 
POINT OF SALE 

CMCS GROUP PLC 
0181 308 5000 181 308 5005 

PEACOCK ' REPROTEK / RD2 CMCS PRINT / SMC MEDIA PAC / POST PRESENT / CMCS SALES 
PRINTING FOR THE MUSIC INDUSTRY FOR OVER 21 YEARS 


