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Slringer promoted to 

Sony senior VP rôle 
by Robert Ashton IlSiii. ' • - tAHBBIH! ros';er signing and developing Sony Music Entertainment chair- the Manie Street Preachers, man and ceo Paul Burger bas Lightning Seeds and B^Witched given the clearest indication yet as and has also helped to enhance to his likely eventual successor by the UK careers of the company's promoting Epie managing director international roster of artists, Rob Stringer to the newly-created notably Celine Dion, Gloria Estefan postof senior vice président at the and Ben Poids Rve. UK company. "During the past number of The rôle, which Stringer will |HBr g years, Rob has moulded the Epie 
bilities as managing director of the s/k premier record labels," says Epie label, will allow bim to con- Burger- "He has done this bybuild- tribute further to the stratégie k V'2 ing a successful yet diverse roster direction of the company. It will _ . ■ —of artists, by developing new inter- also enable Stringer to have an Stnnger: newly-created rôle nationa| ta|ent and by bui|d|ng a input in to sister label Columbia, Stringer adds he is "delighted" creatively-focused team of execu- where Burger appointed former to become involved in working on tives around him." Sony/ATV managing director Blair areas and issues of broader After a sabbatical year foliowing McDonald as managing director at stratégie importance to Sony, but his degree in sociology at 

EMI was challenging yesterday (Sunday) to secure its sixth number two single of 1999. Capitol's/Parlophone's Bran Van 3000 (plctured) and Positiva's DJ Jurgen/Alice Deejay were both chasing Westlife for the top spot. Bran Van 3000's Drinking In LA, which originallv entered the Too 40 last summer, was re-released to canitallse on its use In a TV ad camoalen for Rolling Rock beer. Pariophone managing director Keith Wozencroft says, "It shows the power of TV within a marketing mix, although 1 do thlnk it is a great single In its own right." Both tracks looked llke belng kept off the top spot by Westllfe's If 1 Let You Go and follow number two singles for EMI this year with Blur, Cartoons, Geri Halliwell, Terrorvision and DJ Jurgen/Alice Deejay, as well as two number ones with Vengaboys and Baz Luhrmann. "Ifs a frustration 1 can deal with," says Wozencroft. me oeginnmg or tne montn. After nearly 15 years with CBS and then Sony, Stringer, 37, is steeped in the company's culture, giving him a depth of experience that Burger says he is keen to har- ness. "1 am eager for Rob to use his talent in helping to further strengthen the stratégie direction for the company going forward," 

on breaking new talent with the joined CBS in Septemb'er 1985 as Epie label". a marketing graduate trainee. He Burger's choice of Stringer as a was promoted to product manager possible heir apparent is not a in June the foliowing year and mar- huge surprise foliowing the latter's keting manager in 1989. In 1991 breadth of experience which he was elevated to A&R director of spans marketing and A&R and the the Columbia label and worked success he has enjoyed during his closely with acts including Bros, six years running Epie. He has Prefab Sprout, Paul Young and helped build the label's domestic Roachford. 

Indies test new Eres internet system Retail trials are set to begin short- would see retailers ordering prod- ly on a new Eros system which uct via an internet imk. The cur- could help independent stores rent Eros system was due to be avoid the problems of returning to scrapped on July 31, although it using the téléphonés and faxes to will continue until the introduction place their orders. of a new system. Both Andys Records and Quirks Paul Quirk of Quirks says, "As Records are lined up to start test- far as we're concerned we expect 
Trade deliveries see Virgin duo loin Ouiside one-stop pian Ordering System next month using it if it happens and also some of Millward Brown data and which the smaller ones." 
singles market shine A lucrative singles market was ; the industry's star performer in quarter two, helping the overall value of shipments to rise 2.6% to nearly £210m despite a 5.6% I fall in album units year-on-year. 

motion by launching a one-stop E''1 | média opération with outgoing 'J Virgin head of promotion Tony 1. Barker deputy Mick 
The 

/ hubrid 
V y' out 30.08.99 

increaslng number of singles retailing at £2.99 or £3.99 in thelr first week, newly-released BPI trade dellvery figures show the value of singles shipments jumped by 11.4% year-on-year to around £25m. The rise came despite only a 1.3% Increase in the number of unlts shlpped. However, the albums market, agaln active with Instore retail campaigns, increased in value by 

will offer a combined press, radio JBlK and TV promotions under one roof, ils roster mcludes H' Virgin acts such as David Bowie and the Spice Girls whose press Outside team (from left); Garbutt, is already handied by Outside. Edwards. Caroline McAteer, Outside managing director Outside s director oT^iblicity, Alan Edwards says he has been antl Ba'ke' considering such a set-up for a areas of promotion are inextrica- long time, although it became a bly linked and record companies reality when Barker and Garbutt for too long have separated BU only 1-1% in the <luarter as the 
number of units shlpped dropped for the second quarter In succes- sion Cassette albums suffered the biggest fall with units tum- bllng 36.5% year-on-year. 
# pull détails next week 

and nine years respectively. "l've Outside and Inside's cross- found, particularly dealing with promotion service is a part of a American clients, they ask ques- growing trend in the industry, lions about ail areas of promo- with BMG announcing a week lions and 1 thought it made more earlier that independent plugger and more sense," he says. Nigel Sweeney was joining in a Barker adds, "The différent cross-media vice président rôle. 

irtcîudes rttixes by; hybrid > way out west > beber >interfeararîce tnh monumentally awesome «m. oc best new band on the block 



Not unless you are 
retailing in 160 currencies 

and six languages! 
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This autumn, Fono will introduce a 
brand new tool for the European music 
industry - the Fono Directory 

This unique new book will be aimed 
at labels, managers, publishers, 
retailers, radio and TV programmers. It 
will be a guide for anyone in the 
business of breaking hits in Europe. 

Induded will be vital contact infor- 
mation for more than 500 of the most 
important radio stations in 15 markets, 
as well as leading retail outlets, top TV 
shows and the most influential press. 
INDUSTRY SECTORS COVERED 
• Radio stations 
• Retailers 
• TV stations (music) 
• TV stations (terrestrial) 
• TV shows 
• Record labels 
• Publishers 
• Artist managers 
• Collection societies 
• Export organisations 
• Trade events 
• Chart compilers 
• Importl exports 
• Radio audience research 
The directory will also give you an 
opportunity to reach the people who 
make the hits happen, through ad 
positions ranging from a logo listing 
through to a full-page slot. Call the 
sales team on +44 171 940 8574. 
DEADLINES - Bookings: 23 August. 
Copy: 8 September. 
PRE-PUBLICATION OFFER - For 
détails of a 20% discount off the 
cover price, call the subscription 
department on + 44 171 940 8585. 

Introducing 

th* fono DIRECTORY 

the 

power 

to break 

hit 

* 



than its irrent Hayes HQ. 
stream next autumn and wlll operate alongslde centres in Southgate and the Hayes HQ. Opérations at Perivale and Colnbrook will close in due course. The new site compares 
from which Sony/Wamer's joint venture Ten opérâtes in Aylesbury. "It will probably be 

rsEUK commercial dlrector Richard Izard, adding that the site will automate applications such as price labeiling, security tagging and picking. EUK's customers include Woolworths, Asda, Tesco and MVC. 
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Bowiethreatenstoquit 
NZ millennium festival 
A question n 

new s fi I eJ]Jp 

ark hangs over the Zealand's Gisborne 2000 Festival, following poor tick- et sales and a threat by two of the event's major acts to pull out. David Bowie and Split Enz, who were scheduled to appear with Dame Kiri Te Kanewa and the New Zealand Symphony Orchestra to see the world's first sunrise of the new millennium, are unhappy at the promoter's abllity to stage the event. A spokesman for Bowie says that his management are not convinced the Year 2000 Festival Company has the "abllity or financ- Ing to complété the necessary Infrastructure, production a 

RI TO STAGE MANCHESTER EVENT Melanie C and Supergrass are the first acts to be conftrmed to appear at Radio One Live in Manchester, a free tented gig announced by the station last week. The concert, an extension to Radio One's summer festival season, will be held at Heaton Park in Manchester on September 12. 
BLONDIE SIGN FAMOUS DEAl Famous Music has slgned Blondie to a Worldwide publishlng deal. The agreement covers songs written by ail four members via the band's publishlng company Dlck Johnson Songs, including their platinum- io Exlt. 

red for a fe and successful festival". 

Dance 

as pop 

magazines buoyant 

tilles lose their fizz 

;sing Virgin and Our Price data m week 26's charts. However, ire are no plans to re-run the 

by Tracey Snell The continuing buoyancy of the dance market was underlined by the latest magazine circulation fig- ures published last week. Leading the charge was Ministry Of Sound's Ministry, whose ABC for the Jan-June 99 period was 80,476, a 31% period-on-period rise and a 31.1% increase on the year before. IPC's Muzik also reported healthy increases, with a 3.5% year-on-year increase to 43,501, up 1% on the 

readers compared with the previ- 
67,274 compared with 65,624 for July-Deo 98. However, year-on-year its circulation plummeted 17% from 81,008 in 1998, Lucy Barclay, director at média agency Target Media, says, "Dance has done very well. M/xmagwill be very concemed. Where Ministry is everything to do with the dance lifestyle, Mixmag is focused more 

wsmMmm The title is being relaunched as an A4 glossy later this year (see p5). Robert Tame, publishing director for tities including NME, MM. Muzik and Uncut, says, 'NMEs last ABC for July-Dec 98 was down 9.5%. So we've done a job in stabilising the circulation. The title has also been promoted quite heavily. It has been a difficult six months for artists like Catatonia, Suede and Reef. We're 

KERRANG! AWARDS EVENT NEARS Stéréophonies walked off with six nominations at last week's Kerrang! awards launch, including best Brltlsh live act, best single, best album and best band In the world. Out of the 10 catégories Marilyn Manson won five nominations with Reef picking up two. The awards will be decided today (Monday) at a ceremony at London's Cumberland Hôtel. 

Ministry associate publisher Richard Johnstone says dance is a strong area but attributes the degree to which his magazine out- performed its rivais to its éditorial policy. "The point of the magazine is to reflect clubbers' lifestyle. We have more fashion and lifestyle f 

The cl Fatboy Slim and The Chemical Brothers, as well as the growing popularity of superclubs llke Gatecrasher and Cream, have also been attributed to helping drive 

talent being brought through." Heat registered an ABC of 65,522, its first audited figure. This is well below Emap's 100,000 break-even target though above the initial 60,000 Emapch' ' 

remain unaffected. Asda. which was recently acquired by Wal- Mart. says the cuts largely cover food product. 
ROBBIE WILLIAMS BROADCAST 

id for 
Elsewhere, NME shows signs of 

Emap-owned Mixmag gained ing a 
od-on-period to 90,763. But fello IPC title Me/ody Makercontinued t décliné, falling to 34,068 froi 40,017 at the last six-month audi 

Emap to stick with th Meanwhiie, pop tities smash Hits, Top Of The Pops, Live & Kicking and TV Hits ail reported a décliné in readers. 

Slane Castle In Ireland, which will be broadeast simuitaneously 
e, takes place on August 28 

Our Price keeps music first 
despite Virgin phone plans 
Virgin Entertainment has pledged to keep music at the heart of its Our Price chain, despite its planned move into the mobile phone market. 
between Virgin and 0ne20ne to form Virgin Mobile, which will sell mobile phones in Virgin Megastores and ail 230 branches of Our Price 
ed number of Our likely to be turned into outlets ■ sively selling mobiles. 

with VE ating officer Simon Wright saying that going to dilute wf up until the week before the long- " anticipated management buyout plan was "very much on the cards". However, with Virgin confident of the success of its new vénture, he adds, -At the moment the management buyout is completely off the agenda. " Despite the Our Price sell-off orig- inally being 

Our Price co rote says the management te juld still be keen to progress wi e MBO and is disappointed it ne pks unlikely to happen. In tt 
re of Virgin's strategy, Wright says the mobile phone venture allowed the group to 
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is for Virgin to support Our Price's growth plans, including new store openings, he adds. 

Weather casts shadow 
over Eclipse festivals 
Eclipse festivals appeared a washout last week with poor attendance being blamed on the weather, média scaremongering and the publication of a govern- ment emergency planning report. There was also crlticism of local authorities' refusai to grant any 
week in an attempt to encourage festival-goers to stay longer. Total Eclipse promoter Harvey Goldsmith slammed local and police authority officiais after his event attracted 6,500 out of an expected 15,000 festival-goers. "The authorities dld a really good job of telling people not to corne. Never 

While the Lizard Festival proved 
18.000 people out of a 20,000 capacity attending by Wednesday, it is understood that not ail paid. Moonshadow 99 was cancelled mid-week, with just 500-1,500 peo- ple ru The only clear success appeared to be Lynx Voodoo, a compétition winners-only event. 

FROM BARRY UPTON 

«•< 



Mw COMMENT 
PRESS FALTERS AS MUSICFAILS The consumer music press needs music more than music needs the music press, but the two are locked into an intimate tango. Which explains a neat parallel betvveen two sets of figures in this w< On the one hand overall UK music sales wen depressingly fiât in the second quarter, with shipments down and only a strong singles performance saving the day. On the albums front tii little to excite the business, let alone the consumt especiaily in the area of rock. Meanwhile, singles I firmer, thanks to a combination of pop and, more particularly, dance smashes. Surprise, surprise that a look at the second set of statistics - the magazine ABCs - shows most of the rock press at best static and at worst in steep décliné, while the overall dance market is far healthier. Meanwhile, Smash Hits, TOTP et al continue to suffer from the demographics. There is no direct corrélation - Minlstry magazine soared while Mixmag faltered. But it does reflect how this summer is shaping up as the summer of Ibiza. The perennial problem for the record industry is that dance produces brilliant singles (think Moloko, Shanks & Bigfoot, Basement Jaxx) but not albums. Some of this year's dance albums have dlsappointed while even some of the big compilations have underperformed. Given this environment, one of the most noteworthy performances of recent months has been by Travis, who are emerging as one of those rare things, a rock band who are m success on the back of quality tunes, a great 

'fuller leads trimiies 10 

Five manager Herbert 

late BqtUdÊÈert whose gift for findmg star talent included putting together 

record and word-of-mouth. It is a sign of the times that whi was once a commonplace occurrence stands out as unusu There are a few other great songs coming through such as Supergrass's next single, Falling, not to mention crossover like Death In Vegas. But they still seem too few and far between. Let's hope that changes - and not just for the consumer music press's sake. 

IN DEFENCE OF THE MERCURY PRIIE The Technics Mercury Music Prize - which I invented and still have an active involvement in - goes from strength to strength, so it has been somewhat distressing in recent weeks to read from reps, retailers and so forth that there is nothing happening in their world at the moment. One of the reasons why the prize was instigated and positloned at this time of year was preciseiy because there are so few new releases and it therefore would give the retailers something to promote during quieter times. True, the sampler is not going to be rush-released for another week (it is out on August 23) but there has been such a large amount of média coverage on radio,TV and particularly press, that any retailer looking at falling sales could surely help themselves by organising promotions around the shortlist. Agreed, the major uplift in sales occurs around the televised awards ceremony, but when faced with few exciting new releases to play, shouldn't retailers utilise the most potent selllng tool at their fingertips: instore play? Some albums are already well-known and perhaps don't need that push but there are a fair few that would surprise and delight customers if they were exposed to them, particularly those that have garnered significant press features in the broadsheets after their nominations. Denys Baptiste and Kate Rusby spring to mind as having benefited most so far, but the whole list stands to increase média exposure and sales. The prize was set up as a non-profit making body in an altruistic way to promote British music - not very common in this cynical world - but it needs everyone involved to make an effort to maximise the sales benefit. The book trade gets behind the Booker every year, so let's combine our efforts to get behind our version. If anyone feels that we at the prize could do more to help sales or has ideas to make it better we'd be glad to receive your commenta.  
Jon Webster's column Is a Personal vlew 

ie drove in heavy ré ► Berkshire. "I feel terribly sorry for Chris and his family - it's such a loss." says Together " "sr. "1 hadgottoknowE past few months through 
(centre) 

. 57, \ bered by industry colleagues week as a true gentleman, responsible for finding some of the everybody UK's most successful pop acts of the one who st Elghties   

lagoa thp hand Five. whose debi aipum topped the UK chart and reached platinum statu States this year for 1m sale: BMG A&R consultant Cowell, who worked with him 'He made life very 

lucky really," says Cowell, who adds the tragedy of his death was made doubly worse by the fact Chris was due to get mqrried at the weekencf! -RCATTnânaging director Harry Magee says it was Herbert's focus and tenacity that had steered Five to their current success. "There was something spécial in working with a father and son team and Bob will be Five members missed by many friands and col- rthris he also leagues ail overthe world." Polydor général manager David year Joseph, who worked on Five while at i the RCA and on Lolly in his current rôle, described Herbert as a "classic gen- mon tleman". "He loved his artists which Five, was the key to it ail and threw every- / for thing into it. He was an amazing bloke orne- and everyone here is devastated by 
sensibly put together and of thought went into them." 3 adds Herbert was very proud of Spice Girls. Five, particularly having parted corn- 

, whose funeral will take place in Woking in Surrey this Friday, leaves a wife Ann, daughter Nicky and 

Beat106signs R1 
producerWilkinson Beat 106, the Glasgow-based alter- native radio station which starts broadcasting In mld-October, has poached Radio One producer Richard Wilkinson as head of music. Wilkinson, who produces the Chart Show and TOTP Radio Show, ]oins the station next month and one of his fïrst tasks will be to assemble the line-up of DJs to reach the new outtît's core target audi- ence of 18- to 26-year-olds. "The station will be about what is cool and cred and we will probably play stuff Clyde and Forth won't touch," says Wilkinson, who was one of the team behind Glasgow University's SubCity radio, which won Radio One's best student sta- 

Beat 106, which broadcasts coast-to-coast in centrai Scotland, has also hired former Radio Clyde marketing deveiopment director Mike Mariey as its first sales direc- tor. Harlier this year Bobby Hain lett as programme director at Virgin Radio to take up the post of Beat 106 managing director. 

Cash injection buoys Snapper 
înapper Music is planning to speed rp its signings policy and strength- rn its artist rester after attracting àgnificant capital investment from wo new equity investors. The three-year-old company led ly former Castle C ' ' 

A&R director Dougie Dudgeon is linking with Crédit Agricole Indosuez and Dublin-based ACT Venture Capital, who will take over the 56% stake Paul Levinson's family trust held in Snapper. The remaining equity remains split between Beecher, Dudgeon and International sales director Tony Harris with around 2% allocat- ed to former Castle finance director and Rock Accounts author Cliff Dane, who is joining the company 

Tairne B: signed to Madfish money will be available for investing in the company's roster, a new Los Angeles office planned for 

parting of the ways between Snapper's management and its major shareholder Levinson, who once held a stake in Tring. "It wasn't working out over the direc- tion of the company and the buyout means there will be more money for deveiopment," he says. Dane is unable to reveal how 

used to buy out Le significant funds aliowing us to invest in our acts and signing new talent," says Dudgeon citing Tairrie B, a recent signing to its Madfish imprint, as of the ai 

Stars line up for NetAid charity concerts George Michaei, Bono o-aw. r   - V d Robbie 
of acts to be announced for this autumn's trio QfJJotAid concerts which are being organised to sup- port the cause of the global eradi- cation of extreme poverty. Wyclef Jean, teaming up with Bush. Eurythmies will also be taking part in the event, which will be staged on October 9 at London's Wemblev Stâoium; New York's Giants Stadium and The Palais SësTfàtions in Geneva, and broadeast on televl- 

The Initial list of names, which also includes Jimmy Page and Pete Townshend, was unveiied last Thursday by event producer Harvey 

lO.ISpm, will go or 24 with tickets for the New York event following on September 8. The Geneva show will be held before an invited audience only. Goldsmith says the whole object of the event is to drive as many peo- ple as possible to the NetAid web- site, where they will be able to view 
music ir.„„all, again rlsel to the top to help other people b> standing on stage to perform to th( best of their abilities. By dolng noth mg more than that, they can ust that effort to help other people," ht i line- says. "h «ci 10 oe announced next Monday. Tickets for the Wernbi^v •-^"lv'woeDroaacasimi 

Show, which will run from 5nm ^by BBC télévision and radio w wni run from 5pm- MTV and VH1 handling it in the l 
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MARKETING 
MTV ups v99 n e w s n / e 

# 

Melody Moker switches formol 

in bid lo build seporote idenlily 
r^L*^'2%Tn 

Party In The Park proves a TV winner Capital Radio says its Party In The 

>s of Party In ther pay TV ds 

onTe^evision.l'Ve COnCert C0Veraëe '^^Party^fn^The Park, which took 
to ScasmepeatTt ChSasI PaTand 32 acts ™lpding 

Flogship London store 
continues MVC growth 
MVC is pressing ahead with its  ^—n rapid^ expansion^ jo|amme with Smtth's Big Willie Style album 

target ot reachmg si stores by the unve ano son sexsmitn, ai end of its financial year next £2-off vouchers for each 
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; h a r t" " sjiver lininy for up-tum-coiniiig 
• Despite its tltle, there is no Tum Around at the top of fono's Top 20 chart of UK-sourced hit; 

Texas's Sommer Son m from three to two to become its closest challenger, while Geri Halliwell retums to the Top 10 with a five-place climb to nine with Mi Chico Latino. 
• Moloko's Sing It Back ha 

lit in the States and is now ig plenty of friends at 

m Warner. 
titles. thr Nude). h* Virgin, ar 
• It's taken a long time, baby, but Skint act Fatboy Slim's current album bas finally made it into the Top 10 of the French album chart. You've Corne A Long Way, Baby, whlch was released last October, climbs one place to 10 this week, replacing Jamiroquai's Synkronized as the highest- ranked UK album across the Channel. Meanwhile, the Bee Gees' One Nlght Only makes the biggest climb wlthln the Top 40 there with an 18-place leap to 
• Band member, solo artist, co- manager and soundtrack contributor - Ronan Keating is enjoying a diverse presence on worldwide oharts at the moment. The Notting Hill soundtrack fèaturing his When You Say Nothing At Ail has moved into the Dutch Top 20 with a 16-place climb to 13 and is the highest at 16 in Norway. His 

le landed their biggest German hit to dat< with From The Heart climbing from 49 to 29. In the States, thelr single, Summertime, leaps 

successful albums released this year. However, in Sweden it is their previous album. Travelling Without Moving, which is currently making the grade following a six-place climb to 20 or summer promouon. Anolher oony act. Manie Street Preachers, head a list of nine Sony albums in the Top 20 with This Is My Truth Tell Me Yours up two to number eight. 
• Mike Oldfleld more than made the most of a trip to the Czech Republic at the end of last month, playlng his first concert there with an appearance in Prague and picking up a clutch of platinum and gold awards in the process. His current album Guitars has made it into the country's Top 10, while the same album retums to the Top 20 in Spain this week with a three-place climb to 18. 

UK nets in US RIAA certification W*     uSexoortshavealsoregisteredaeain 

^ ^ V 

by Paul Williams Fewer than a dozen grabbed thelr first RIAA far this year, underlining uing difficulty of ingto During the first the year just one UK-sourced achieved a multi-piatinum 
passed the 3m sales mark to win i third platinr llshed as release to date in the States, the WEA album also produced another platinum success with the title track this year surpassing 1m sales. However, despite the fact that only the RIAA îw UK albums have reached gold Geri 

Five's both going platinum, while in   1 for July EMI-signed first solo album, or platinum status (compared with 13 Schizophonic, in 1998), four of these releases are B'Witched also won by breakthrough acts (three in 1998). Pop provides the bulk of these with the self-titled débuts by Glow Worm/Epic's B'  
'Il Be In My Heart, Phil Collins' biggest US in nine years, Is finally to receive a UK !ase this autumn to tie in with the launch 

week - will be issued by Edel as a single October 25 with support including Collins performlng the song on BBCl's National Lottery Live programme. The track, spent its llth week at number one on Billboards adult contemporary chart last week and previously peaked at 21 on the Ho 100, will be serviced to radio at the end of this month, while the album, whlch features five tracks by Collins, will be released on October 25. Marketing activity around will include tie-ups with British Airways McDonald's, Tesco and the Daily Mail. 

gold award. Virgin's Astralwerks in 

US exports have also registered again "1 year. Phil Collins' Hits turned plat- i, Elton John's Aida collaboration with Tim Rice went gold to match the single Written In The Stars, and there were gold awards for the Bee Gees' One Night Only and Def Leppard's Euphoria. The UK's tally of RIAA awards in the first seven months has been fur- ther boosted by the continuing pop- uiarity of a number of classic Among them are The self-titled album (better s The White Album), which reached a new peak for the group by picking up its 17th platinum award, and Pink Floyd's The Wall, which took its 23rd_platinum award. The populanty of UK pop on video " ' !d by the Spice uico.M- .cccived his first RIAA gold av.. , u another July for You've Corne A Long Way, gris Girl Power: Live In Istanbul Charlotte" Church, Baby, which has now been on the and Live At Wembley going plat- Billboard 200 chart for 38 weeks. mum, and B*Witched s We FourAre Four of the UK's most successful Here To Stay reaching gold status. 

1 1 Tum Around Phats & Small (Muitiply) 
4 4 1 Dont KnowWhalYou Want... PetShopBoys(Parlophone) 
6 5 Ail Or Nothing Cher (WEA) 7 7 II Va Getlin' Down Flvo (RCA) 8 6 Cloud #9 Bryan Adams (A&M/Mercury) 9 .14 Mi Chico Latino Geri Halliwell (EMI) 

11 11 Now That You've Gone Mike & The Mcchanlcs (Virgin) 12 12 in Our Lifetime Texas (Mercury) 
14 17 Sing II Back Moloko (Echo) 
16 15 Stronger Gary Bartow (RCA) 
18 18 As George Mlchael & Mary J Blige (Epie) 
20 - If 1 Let You Go Westllfe (RCA) 

2 2 VVhat's My Age Again Bllnk IS^MCA) 3 4 Nookie Ump Blsklt (Interscope) 
5 5 My Ov.n Worst Enemy Ut (RCA) 6 6 BatUe Flag Lo-Rdelity Allstars foat. Pigeonhed (Skint) 7 7 The Kids Aren't Alright The Offspring (Columbia) 8 11 Steal My Sunshine Len (Epic/550 Music) 

14 13 Bawitdaba Kld Rock (Lava/Atlantic) 
18 19 Welcome Back To The FbldRIter (Reprise) 
20 20 Beautiful Joydrop (Tommy Boy) 

TOP UK AND UK-SIGNED SALES CHART PERFORMERS ARROAD 
AUSTRAUA single When You Say... Ronan Keating (Poydor) 7 9 album Notting Hill OST Various (Island) 4 5 CANADA single Candie... Elton John (RockeVMercury) 8 7 album Notting Hill OST Various (Island) 14 16 FRANCE single Tum Around Phats & Small (Mulliply) 15 9 
GERMANY single Tum Around Phats & Small (Mulliply) 25 24 
ITALY single If Ya Gettin' Down Rve 8 20 
NETHERLANDS single If Va Gettin" Down Rve (RCA) 6 6 album By Request Boyzone (Polydor) 8 7 SPAIN single If Va Gettin' Down Rve (RCA) 8 8 
US single Vou'A Be In My Kearl Phil Coins (HoLyAtiod] 41 39 album Notting Hill OST (Island) 38 33 

by ALAN JONES 
Florida-based acts fill ail of the top three places on the album chart this week, with Backstreet Boys restored to pôle posibon with Millennium, ahead of Llmp Bizkit's Significant Other and Ricky Martin. Backstreet Boys, based in Orlando, and Limp Bizkit, from Jacksonville, have been playing musical chairs atthe top since the latter group's albuni came out seven weeks ago. This week is the third since then that Backstreet Boys have won the tussle, and they've spent eight weeks in total at number one with Millennium, which sold 233,000 copies last week compared with the 220,000 sale of Significant Other. Moving back up to third place, Miami résident Ricky Martin sold 144,000 copies of his self- titled album, which is picking up steam again as the single Livin' La Vida Loca dives 20-44, having been deleted. The only new entry to the album Top 50 cornes from Jay-Z protégé Memphis Bleek. whose introductory dise Corning Of Age takersêffiim^âî®^ftsrsmiini"more than 117 000 cooies Ifs noticeable that the avalanche of rap available reoently 'has caused 

maoto, r ouiicimg me uunearo or moignity of a number 99 début for its latest signing, Ul' Italy, this week. Among UK acts. Eric Clapton still leads the way, selling just more than 20H0n0.<iOpieS 0f hiS Blues albu[,1 as 11 diPs S2'71- The Chemical Brothers i on on PPard retain their Top 100 places' but they're down too. 88-92 I 80-93 respectively. Def Leppard also appear to have lost their battle to a Hot 100 hit single with Promises sliding 6-23 le Bubbling Under-chart. Boyzone's No Matter exits the same chart but çontinued A/C radio .-_..jn exposure of the track is generating some mterest in their album Where We Belong, which jumps 4-25 on the Heatseekers chart. Debuting a notch lower on the Heatseekers chart, 

sssr» ■■— 
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Virgin, and one from Warner. 

into the Top 10 of the French aibum chart. You've Come A Long Way, Baby, whieh was 
one place to 10 this week, replacing Jamiroqual's Synkronized as the highest- ranked UK album across the Channel. Meanwhile, the Bee Gees' One Night Only makes the biggest climb within the Top 40 there with an 18-place leap to 19. 
manager and soundtrack contributor - Ronan Keating is enjoying a diverse presence on worldwide charts at tb The Notting Hi " featuring his Wnen rou say Nothing At Ail bas moved into the Dutch Top 20 with a 16-place climb to 13 and is the highest iw entry at 16 in Norway. His ntribution and his J act Westlife both ie Australien Top 20. Mo Request, 

plalinum success with the title track this year surpassing 1 However, despite the 11new U  or platinum status (compared with 13 in 1998), four of these releases are by breakthrough acts (three in 1998). Pop provides the bulk of these with the self-titled débuts by Glow Worm/Epic's B'Witched and RCA's 

Rve's both going platinum, while in the RIAA awards for July EMI-signed Geri Halliwell's first solo album. Schizophonic, received a gold award. B'Witched also won gold for the sin- gle C'est La Vie. Meanwhile another new Sony act. Charlotte Church, 

Fatbby Sïïmffifst'US^goia award Top 40 US album by reaching gold with Voice Of An Aigel. Skinfs Fatboy Slim. handled by Virgin's Astralwerks in the States, received his first RIAA gold award in July for You've Come A Long Way, 

iw peak for the group by 
k Floyd's II, which 

as the youngest solo act with a e record Billboard 200 ch 

The popularity of UK pop on video in the US is reflected by the Spice Girls' Girl Power: Live In Istanbul and Live At Wembley going plat- inum. and B*Witched's We Four Are Here To Stay reaching gold status. 

• Another Level have landed their biggest German hit to date, with From The Heart climbing from 49 to 29. In the States, their single, Summertime, leaps 96 to 46 on Blllboard's sales- only chart. 
• Jamiroquai in a European Top 20 is par for the course at the moment with Synkronized established as one of the most successful albums released this year. However, in Sweden it is their previous album. Travelling Without Moving. which is currentiy making the grade following a six-place climb to 20 on the back of a Sony summer promotion. Another Sony act. Manie Street Preachers, head a list of nine Sony albums in the Top 20 with This Is My Truth Tell Me Yours up two to number eighL 
• Mike Oldfield more than made the most of a trip to the Czech Republic at the end of last morrth, playing his first concert there with an appearance in Prague and picking up a clutch of platinum and gold awards in 
country's Top 10, while the same album returns to the To 20 In Spaln this week with a three-place climb to 18. 

You'll Be In My Heart, Phll Collins' biggest US hit in nine years, 1s finally to receive a UK release this autumn to tie in with the launch here of the Disney animated movie, Tarzan, In which it features. The track - the only one by : a UK artist on the Billboard Hot 100 last week - wlll be Issued by Edel as a single on October 25 with support including Collins performing the song on BBCl's National Lottery Live programme. The track, which spent its llth week at number one on Blllboard's adult contemporary chart last , week and previously peaked at 21 on the Hot 100, will be serviced to radio at the end of this month, while the album, which features five tracks by Collins, will be released on October 25. Marketing activity around the film will Include tie-ups with British Airways, McDonald's, Tesco and the Daily Mail. 

1 .1 Tum Around Phats & Small (Multiply) 2 3 Summer Son Texas (Mercury) 
5 8 VVhen You Say Nothing At Ail Ronan Keating (Polydor) 6 5 AH Or Nothing Cher (WEA) 
8 6 Cloud #9 Bryan Adams (A&M/Mercury) 9 14 Mi Chico Latino Geri Halllwell (EMI) 10 9 Sweet Like Chocolaté Shanks & Bigfoot (Chocolaie Boy/PeppeO 

12 12 In OurUfetime Texas (Mercury) 13 - Rendez-Vu Basement Jaxx (XL Recordings) 14 17 Sing (t Back Moloko (Echo) 15 10 She's In Fashion Suede (Nude) 16 15 Stronger Gary Bariow (RCA) 

1 1 Scar Tissue Red Hot Chili Peppers (Warner Bros) 2 2 Whafs My Age Again Bllnk 182 (MCA) 
5 5 My Own Worst Enemy Ut (RCA) 6 6 Battle Rag Lo-Fldelity Allstars feat Pigeonhed (Skint) 
8 11 Steal My Sunshine Len (Epic/550 Music) 

13 15 Why i'm Here Oleander (Universai) 
17 17 Stilches Orgy (Reprise) 18 19 Welcome Back To The FbldRIter (Reprise) 19 18 Black BailoonGooGoo Dons (Warner Bros) 20 20 BeauUfuI Joydrop (Tommy Boy) 

TOP UK AND UK-SIGNED SALES CHART PERFORMERS ABROAD 

FRANCE single Tum Around Phats & Small (Mulliply) 15 9 album ftu've Come... Fatboy Slim (Skint) 10 11 GERMANY single Tum Around Phats & SmaU (Multiply) 25 24 

NETHERLANDS single If Ya Gettin' Dov.n Five (RCA) 6 6 album By Request Boyzone (Polydor) 8 7 SPAIN single II Ya Gettin" Down Five (RCA) 8 8 album The Hush Texas (Mercury) 14 14 US single You'H Be In My Heart PM CoŒns (H0v>to3) 41 39 album Notting Hill OST (Island) 38 33 

AMERICAN CHARTWATCH 
byALAN JONES 

buyers to be Master P suffering th st signing, Ul' Iti" 

■ ahead of Limp Blzkit's Significant Otf Backstreet Boys, based in Orlando, a have been playing musical chairs at the came out seven weeks ago, This we Backstreet Boys hs 

■ and Ricky Martin. I Limp Bizkit, from p since the latter group's albur 

third place, Miami résident Ricky Martin sold 144,000 copi titled album, which is picking up steam again as the single Loca dives 20-44, having been deleted. The only new entry to the album Top 50 cornes from Jay-Z protégé Memphls Bjeek, whose introductory dise Corning Of Age takessevenin place dftei1 ééllmg more than 117,000 copies. It s noticeable that the avalanche of rap available recently has causée! 

way, selling just more than s it dips 52-71. The Chemical Brothers 10 places, but they're down too, 88-92 also appear to have lost their battle to ie a Hot 100 hit single with Promises sliding 6-23 the Bubbling Under-oljart. Boyzone's No Matter " 0xits the same chart but continued A/C radio exposure of the track is generating some in their album Where We Belong, which jumps 44-25 on the Heatseekers chart. Debuting a notch iower on the Heatseekers chart, is Remedy by Basement Jaxx (pictured). which has merica, while Incognito's No Time Like The Future dips Lamb s Fear Of Fours retreats from its début position of 35 to a bnef mention for UK-signed B*Wltched, who return to the Hot r^entering at number 97, helping their self-titled 82-70. 
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AWALYSiS - PUBLISHING M 
PUBLISHING: SIX MONTH PERFORMANCE 

TOP 10 SINGLES SECOND QUARTER 1999 Titie/Artist Publisher 1 SWEET LIKE CHOCOUTE Shanks & BigfOOt EM1100% 2 PERFECT MOMENT Martine McCutcheon Chrysalis 100% 3 THAT DONT IMPRESSIMPRESS ME MUCH Shania Twain Universal 50%/Zomba 50% 4 NO SCRUBS TLC EMI 62%/Windswept Pacific 48% 5 BR1NG IT AIL BACK S Club 7 BMG 53.5%/Sony ATV 26.6%/1919.9% 6 EVERYBODT'S FREE...Baz Luhrmann Peermusic 100% 7 9PM (TILLI COME) ATB EMI 50%/Sony ATV 50% 8 i WANT IT THAT WAV Bactetreet Boys Zomba 100% 9 TURN AROUND Phals & Small BMG 65%/ Warner/Chappell 25%/Sony ATV 10% 10 SWEAR IT AGAIN Wesllife Rondor 50%/Rockstone 50% 

OOMBINED 12-MONTH THENO TOP 10 S0H6WBIIERS SECOND QU4BIER 1999 Writer/Artist Publisher 
Chrysalis 

Writer/Artist 1 LANGE/LANGE Shania Twain 2 LANGSMAN/MEADE Shanks & Bigfoot 3 PAGE/MARR Martine McCutcheon & Billie ■ wn. 4 ANDERSSON/ULVAEUS Abba/Abba Tribute oocu 5 BRIGGS/BURRUSS/COTTLEUC Windswept Pacific/EMI 7^1765.3*) 6 KENNEDY/PERCY/LEVER S Club 7 BMG/Sony ——7 COX/SWANTON Baz Luhrmann Peermusic 8 TANNEBERGER/RIVERfl/POSADES ATB Sony ATV/EMI FERRERSONS 9 SANBERG/CARLSSON Backstreet Boys Zomba 10 PHATS/SMALL Phats & Small Warner/Chappell/ Sony/BMG 

7.8% (-56.4*) H Sony ATV 6.8*1-24.5*) Apr-Jun 

es alone, EMI Music nere, while impressive. 
scaled during the same period a year ago 
its two nearest rivais combined. 
a more modest 5.1 percentage point victory over Universal Music, but the likelihood is that Peter Reichardt and bis team bave taken more satisfaction from their latest triumph than 12 months earlier vvhen only something totally spectacular would bave seen anyone but EMI take the crown. Back then EMI, champion for 12 of the 13 previous quarters, was expected to head the pack, although that expectancy lessened at the start of the year when PolyGram/lsland - EMI's closest challenger in recent years - was combined with MCA to form Universal Music Publishing. But despite the création of Universal, it has remained business as usual when it cornes to the market share ranking in 1999, even though on albums alone EMI was soundiy beaten during both of the first two quarters by Universal. The latter, spurred on by the likes of the Stéréophonies, The Corrs and Fatboy Slim, claimed 23.4% and a 2.9 percentage points advantage over EMI in the period. Its lead extended to 7.9 points across the entire six 

EMI, however, managed to narrow the gap on Universal on albums thanks to writers such as Texas, Jamiroquai and Robbie Williams, having trailed it by 10.2 percentage points in ISgg's opening period. Meanwhile, on singles it dropped back only slightly on its first quarter showing when it led the field by 10,5 percentage points. Significantly, the big change here occurred among its challengers with Zomba - previously singles runner-up - slipping to fifth as it was overtaken by Universal, Warner/Chappell and BMG. Universal, which saw the departure of général manager and head of A&R Kate Thompson and the recruitment of 19 Managements Mike McCormack during the period. enjoyed its biggest singles success with Shania Twain's own half share of her hit That Don't Impress Me Much (the other half was written by her husband Mutt Lange and published by Zomba Music). In reply, EMI claimed 100% of the Shanks & Bigfoot hit Sweet Like Chocolaté, (which was released by Jive subsidiary Pepper and was the quarter's biggest single), 52% of TLC's No Scrubs - 
(Til I Corne). A S 9Pm 

10 

EMI continues 

to hold off ail 

challengers 
While EMI Music Publishing's lead was eut, it still 

managed to beat the enlarged Universal. By Paul Williams 
7 7 ZOMBA DIVERSITY PAYS DIVIDENDS 

3 f% f € 
fsA' - , '■ 

SIX-M0MTH COMBINED INDEPENDENT SHARES 

A 
4- 

The deep-rooted links between Zomba's recordlng and publishing divisions paid huge dlvidends during 1999's opening six months with both opérations dominatlng their respective indie fields. While Jlve stormed to a second successive quarterly victory on singles in the record Company market shares with a run Includlng hits by Britney Spears and the Backstreet Boys (plctured), It was a similar story in publishing, where the same acts performed some of Zomba's most successful songs during the period. In fact Zomba's publishing division had stakes In three of Jive's four biggest hits during the year's second quarter with the likes of the Backstreet Boys' I Want It That Way and Spears' Baby One More Time givlng It an unbeatable 18.2% of the 

indle market for singles In the period. That was the main contributor to Zomba taklng 18.0% across singles and albums over the three months, while on the slx-monthly figures It claimed 24.6% of the Indle publishing market. Thls was more than Its two closest challengers Chrysalis Music (9.9%) and Peermusic (8.9%) managed between them. Zomba had more than an impressive run on albums during the six months, taklng 15.2% of the Indle market, but had to settle for second place behind Bocu, whose success with Abba's Gold - Greatest Hits gave it the albums crown with 16.6%. The album sold more than 500,000 units alone In quarter two, flnishlng as the perlod's second biggest 

Paul Curran and his team at BMG Music Publishing took third place for the third consécutive period in quarter two, flnishlng in the same position for the six months as a whole with 10.3%. However, unlike second- placed Universal, which is currently far stronger on albums than singles, BMG's success is almost evenly divided between the two. On singles it registered a second quarter share of 8.3% and 10.5% for the half-year, while on albums it took 7.8% for the quarter and 10.0% for the six months. Warner/Chappell made some progress in the period - it moved up 0.2 percentage points during the three months to 7.8% to fnish in fourth place. However, the scale of the challenge facing new managing director Richard Manners is illustrated by the fact that 
17.8%. Across the first six months of this year it was beaten into fourth place by Zomba, whose 9.6% owed much to its success on the singles chart with writers such as Mutt Lange. While Manners was moving into a new job in publishing, Sony/ATV's Blair McDonald was about to move out of the sector and into the major's recordlng division. Confirmed at the end of July as Columbia's new managing director, McDonald saw his erstwhile company register 6.8% for the second successive period in quarter two, thereby giving it the same score across the year's first six months. Coincidently, 6.8% was also the same market share Sony ATV managed in the second quarter of 1994, the period McDonald was installed as the publishing division's managing director. You do not have to go quite as far back as when McDonald was appointed to discover when chrysalis produced a higher market share than it managed in 1999's quarter two, but the clock almost has to be wound as far back. Its 5.0%, putting it in seventh place overall, was its best resuit since the second period of 1995. The biggest contributor to its current success was the Jim Marr and Wendy Page song Perfect Moment, which gave Martine McCutcheon the second biggest single of the period. After the corporate shake up that saw Universal Music Publishing make its first appearance in the nnarket shares in quarter one, the shake ups during quarter two were confined to personnel with three of the five majors losing or hiring a key staff member. But, while the name plates on the office doors may have been changmg, the name at 

rM,t0P 0f the market share table remained EML And with recent high-profile deals under its belt such as the acquisition of Windswept Pacific's catalogue and renewal of Diane Warren's international sub-publishing, it is clearly not going to make way without a fight. 
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ADVERTISEMENT FRESH - NEWS 

Victoria Newton 
Having achieved five top forty hits with Strike including the massive 
'U Sure Do,' it was a natural progression for Victoria Newton to start work on her own solo Album 'Live For Today'. "After travelling ail over the world with Strike I wanted to write 
an album that captured the essence of clubland and the strength of great songs" says Victoria who is originally from Perth in Australia. The first single from the album is 'Martha's Harbour' set for release in September with mixes from Mike 
Koglin, Floorplay and Blu. Her band will be touring in October. 

Lovestation 
"Footsteps on the dance floor, reminds me baby of you' - Yes that classic anthem from 1998 is back. Lovestation's re-working of the Womack and Womack classic is being re-released in early October to start the campaign on the acts début Album 'Ail In My Mind' Deleted after four weeks and with sales of well over 1 00,000 'Teardrops' looks set to be a smash with new mixes from Lovestation and Joey Negro. The West London collective are currently working on the live show with plans to tour in January with the album release.. 

*4 

Lovestation's Fayliene Brown says "We are keen to take this live as there is a real need for that vibe. We are getting a big response from Europe after initial club RA.'s and with the album finished we can't wait to tour." US interest is also high following the Top 10 Billboard Club chart position of 'Teardrops'. 

Freestylers 
Freskanova's shining lights the Freestylers are currently causing a storm in the USA. Their début album 'We Rock Hard' has shipped over 110,000 units on US label IVIammoth {with Worldwide sales at 210,000 units). An autumn support tour with Lenny Kravitz and Smash Mouth looks set to take the band to the 'major league'. Head of sales for IVIammoth, Dan Gill says "we have a fantastic real street reaction to this record with kids getting into 

the band and the radio play (KROQ / KISS) is really translating." The band have been chosen by Best Buy (retail) for a major US tv campaign endorsing the act as a major up and coming band to watch out for. The Freestylers second album is approaching completion and there are collaborations under way with the Dust Brothers and Jurassic 5. The Freestylers seem set to carry on the great success when the Album (yet to be titled) is released in Wlarch, 2000. 

Label Profile: 
resh 2000 

With a back catalogue roster that includes many club and pop acts such as Mr Roy, Lovestation, Strike, Sol Brothers, Eden, Sugarbabies, Freestylers and Serious Danger, Fresh has built a strong profile over the last five years both in clubland and the charts. 

With a period of intensive artist development now starting to' corne to fruition - (Freestylers, Lovestation and Victoria Newton Albums) Fresh is re-designing its look and branding, and focusing once again on club anthems. "Itfelt like a good time to re-design our image - in terms of repertoire we will be looking to run a healthy number of club based singles a year aiongside our album projects," says M.D. Dave Morgan. 

Fresh Studios 
Fresh have finished upgrading it's two studios in west London. Both Fresh studios now have an extensive equipment list including pro toois editing and mastering. 

lUI 

Contact: Spencer @ Fresh Studios tel: 01819689977, fax: 0181 9603940 
Freshnet 
To MP3 or not MP3 that is the question on a lot of music industry minds. Fresh have been building a new média site over the last six months with various companies including Curve and Area 52. A new média home is planned to run aiongside the label sites for Fresh and Freskanova. Managing Director Vicki Aspinall says "We have been working on the sites (which include a radio and music TV channel) with a launch date planned for early November. With regard to retail the labels have been talking to several online parties in order to build on traditional retail sales provided by 3MV/Pinnacle. We are a keen advocate of MP3 and we have major plans to develop Fresh as an internet record company," says Aspinall. freshrecords.com freskanova.com 
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LIVE MUSIC - AHALYSIS ii— ■■ ■ ■■ ■-■ r■ 

UK promoters and agents remain 

on edge as SFX and DEAG move in 
By Nevllle Farmer ,....     «hfi UK's live music sector harl InnB. Unill OEU AEECDC A muni rrr nAftl/AAr Tanticipated such a move but, even so, SFX Entertainment's $254m purchase of Apollo Leisure Group bas stili left it feeling 

acquisition of venues and key promoters across the country bas left many agents complaining they are getting eut out of the 

HOW SFX OFFERS A COMPLETE PACKAGE 
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id it is no wonder that the Ul 
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being teft out of the Since its move into the live market, SFX 

ilisation By buying-up key venues in every market where It has a ) market it gained the presence. It is also been accused of paying smaller, ailing businesses huge sums to attract the biggest saperstar 

totnehed 'anInfon^a/enquîr^into'ftTgr^^ 

on beha!f of 

Komt, trie international Arena m carditt, Sheffield Arena and Hammersmith Apollo - is 
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e. "It worries me that it is 

80,476 
JS ail to sign five-year contracts, :e in that much of a hurry to ge says Sam Shrouder, chief execu 
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LETTERS 
I have been following with great interest tlie coverage of PPL and P@mra in Muslc Week. Mention of those two organisations in such a public forum as your periodical opened many wounds for myself and my colleagues 
changed. We are the musicians who vvorked unheralded on the majority of the hit records in the Sixties and Seventies. I myself worked on countless sessions for artists as diverse as Adam Faith, Nancy Sinatra. Tom Jones and many of the bands to corne out of Liverpool, not to mention playing guitar for John Barry in many James Bond fil (yes. that is te US ar the session business altogether, When questioned over the years. the Musicians' Union denied it was getting money from PPL during that period for distribution to those musicians and was using the money for 'the betterment of musio' - although not ail of us thought this was the same as betterment of members' interests. It was only when the Monopolies & Mergers Committee stepped in and found out what was going on that the Union was forced to do an about face and distribute the money correctly. Of course, by this time, ail records of performances by musicians in the Sixties and Seventies had been lost or destroyed - not thinking they were ever gomg to be needed (if, that is, they ever existed). The PPL and P@mra now insi ' 

is completely disregarded. 

a ^ HÏÏ 
TIME TO BACK C02 CAMPA1GN 

Musicians are free thlnkers and do not generally have too much of an axe to grind. As a resuit they often support th right ca s. Future CO2 they create by planting forests. Trees absorb CO2 as they grow and covert it Into oxygen and carbon (stored as wood). We work out the CO2 émissions from activltles such as CD production and performing and, from this, calculate the number of trees required to offset this. Once this is done the band Is 'carbon neutral.' This summer, The Pet Shop Boys released the world's first Carbon Neutral CD and Glastonbury Festival's CO2 émissions were offset by fans buying cortlficates. To date we've had great 
industry including Lenny Kravitz, Jarvis Cocker, Space, Neneh Cherry, Keith Allen, Damlen Hirst, Joe Strummer, UB40, Roger Taylor, Hugh Cornwell and The Levellers ail supportlng our work. Many bands plan to carry Future Forests' offer on thelr CDs and fans will have a cholce of 23 UK forests In which 

rd by a od,then th 

Shop Boys; going carbon neutral 
lant thelr trees. And we're going al with www.futurefore5ts.com. te're delighted that record compames beglnning to follow thelr artists' lead fll's corporate fleet Is carbon neutral 5 Gut Records. Now this Initiative has ■n off it would be great if 'carbon tral' became the industry standard, as little as Ip per CD, carbon offset is •ly an economlcal way to make real 

a way of progressing ;hat the money 0 those who rightfully 

up but many are down. Heading towards the new millennium seems a good time to ask if radio reflects the musical needs of the UK for the 21st Century. I for one don't think it does. I have been involved with promotion and radio in particular since the Seventies, when the cholce of musical outlets were few compared with today. A shortage of radio stations, formats and limlted 'needletime' aggravated the situation. Still, there was no shortage of talent and spécial shows helped pave the way. World- conquering acts like Bob Marley, Pink Floyd and The Sex Pistols owed a lot to champions like John Peel, Fluff Freeman and Johnnle Walker. It was my view that ail this country needed to become an even greater musical worid-beater was more of the same. More radio stations playing différent types of muslc of the past, the présent and encouraging creativity of the future. Fast forward to 1999 and there are hundreds of stations now at the touch of a button across the UK - but it's a case of more is less. More stations playing the same thing and not necessarily reflecting the varied tastes of Joe Public. The airplay chart shows 40% of the songs listed aren't in the sales chart, either because they have not yet been released or have 

still, a flare for comedy - are made to toe the station line. If the dynamic duo of John Peel and Kenny Everett were starting out now, would they be employed by today's radio? The answer makes me shudder. Geoff Atherton, Managing director, Geoff Atherton Promotions, Ewell Court, Surrey. 

Don't miss it! 

i-muSlC 

Global Summit on 
THE IMPACT OF THE INTERNET ON THE MUSIC INDUSTRY N( 

17TH & 1STH NOVEMBER - TOWER THISTLE HOTEL - LONDON 

This form moy be copied to make further registrations or requests for information. 
□ Please rush me a detailed brochure for this event and/or 
□ Please register me for this event 

CONFERENCE FEE - £1,095 + VAT = £1,286.63 
Full Nome;     Job Tltle: .Ili 
Company: pvS   s,..,.. Tél.:   
Address:   .-.        

Email:... 
For further event détails; www.access-conf.com or phone the information hotline on +44 (0)171 840 2700 
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Bob Herbert 
1942 - 1999 

A great manager, a true gentleman and a friend. 
You'll be greatly missed. 

Five, Lolly, everyone at RCA and Polydor Records and 19 Management. 
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I I 5 Anist(Producor) Pu! 
no 27 4 lovestrOck 

Jj f Artist(Producer)Publisher(Writer) Label CD/Cass (Distributor) 

1 
IF 1 LET YOU GO ^ RCA 74321692352^74321692324 (BMG) 

il , , BETTER OFF ALONE O DJ Jurqsn pieserts Alice Dee;3Y IDJ Jurqeiv'PfcntyXah Positiva CDTIVn3/rCTIV113(E) 
rs wwmDRINKING IN LA Capitol CDCL 81 l/TCCL 811 (E) oaramme (De Salvio/larson/Vartzbedian) -/- ^ 3 WHEN YOU SAY NOTHING AT AU^Poiy^ (u) 

5 3 6 LIVIN' LAPIDA LOCA*^ Columbia 6676405/6676404 (TEN) r-ChaDoell (Rosa/Child) -/- 
6 . ; WILD3 WILD WEST Will Sm Ui Ical Dm Hill IFusanl VTOJabata/EMK Columbia 6675962/6675964/-/- (TEN) Notting Hil^Zomba (SmhWFusari/Wonder/Dewese) 
7 , , GUILTY CONSCIENCE Eauneai leal Dr Die (Or Dr^Walbers) Etqbl Mite Style Interscope/Polydor 4971282/4971294/-/- (U) WC/Ainl Nulhin' Goin" on but ihe F""n' IMafters/Dr Dre) 
8 ( 2 RENDEZ-VU XL Recordings XLS 110CD/XLC110 (V) lavlor) Universal (Ratcliffe/Buxton) -/XLT110 
9 s , IF YA GETTIN' DOWN RCA1432168969OT4321689694/-/- (BMGI FiveiSIannard/GailagherlUniversal/EMI/SonyATVfStannard/Gallagher/Brown/ConlaryBreenl 

39 Mnff1i-|-(^WHowOTiokeringl 
TÏ^TTWMYGÎCT   ^ Mercury MERDD52t/MERMC 521 (U) _ 

. FEELING IT T00 

45 SO MANY WAYS 
X-i WITHOIIT LOVE Isl Avenue/Manifesto FtSUU b//rbii\ 4 7 5 iul n!rrVi INpknnAInhnsonl Sonv ATV/AboutT,mBme Le Be(Ccsqrmc/Cla.kl  
48 rm ULTRA-OBSCENE XL Recordings XLS 107CD2/- (V MY LOVE IS YOUK LUVb 

51 , EVERYBODY'S FREE (TO WEAR SUNSCREEN) • EMI CDBAZOOI/ICBAZGOI IE 
,0 , DID YOU EVER THINK ' Jive05236l2A)523614(F> 13 mf}, 

LOVE'S GOT A HOLD ON MY HEART O 
HONEY SOMETIMES O 
DOODAH! 
toucheTbygod 

BOOM, BOOM, BOOM, BOOM!! \/engaboys (Danski/DJ Delmundo) Peermusic (Dan; LET FOREVER BE 
20 CSn^SrT|RDAYWENTJOOc I LOVE LAKE TAHOE 

4 ALL STAR THAT DONT IMPRESS ME MUCH ★ 
BLUE (DA BA DEE) IF YOU HAD MY LOVE 
BE THE FIRST TOBELIEVEs OC ri-rnFIRE IN MY HEART CréationCRESCD323/1 fc U lUaiti Super Funy Animais (Super Furry Animais) Universal (Super Furry Anim 

5 SYNTH & STRINGS 
, GOURYELLA BILLS. BILLS, BILLS 

COMPUTER LOVE Supercar feat Mikaela (Pizzarelli/Pagano DJI Sym IP MAGIC HOUR 
FRAGILE THING NOT OVER YET 99 kennayBig CounuylTracklfld COFFEE + TV DAYS 

4 I KNOW WHAT l'M HERE FOR 
7 WORD UP SECRET SMILE 

nnnPRisoNER 
OC 28 3 GROOVE MACHINE 

al 
DUT NEKÎ Wttn 
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THE OFFICIAI UK CHARTS 

^SINGLES 

CHART 
COMMENTARY 

by ALAN JONES 
IhmnLnfi co-manager Ronan Keating. ho wouIcTRave lost his title anyway, 

SINGLE FACTFILE For the seconrUime in three months, week in the Westlife ^Ifie hottest new addition to the third nu the ranks of successful boy bands - début at number one, but only just. They sotd more than 102,000 copies of Swear it Again on its first week in the shops but sold only 90,491 copies of If I Can Let You Go last week - a mere 470 more than DJ Juergen présents Alice Deejay's Better Off Alone, which stays at number two in this week's ranking in its fourth 

written by Swedish songwriters - Max Martin wroteBaby One More Time for Britney~Spears and I Want It That Way (the latter track with A Carlsson) for the Backstreet Boys, while If I Let You Go was authored by Jorgen Elofsson, Per Magnusson and David Kreuger, thri samo trio also penning Spears' current single 

MARKET REPORT TOP 10 C0MPANIES TOP C0RP0RATE CROUPS 

    it, following lin, ATB and the Vengaboys. and illustrâtes just how tough it 
There are just two British acts in the Top 10 - Basement Jaxx at number eight and Five at number nine - and in 33 chart weeks thus far this year, native talent has topped the list just eight time, a record without nrecerient. British chart toppers have been S Club 7, Shanks & Bigfoot, Martine McCutcheon, 911, Fatboy Sllm and Steps. Our tiny neighbour the Renublic Of Ireland has matched that tally, with half a dozen number ones thus far, from Boyzone (twice), Westlife (twice), B*Witched and Ronan Keating. 

number 34 when first releasedJaSt : but has become increasingly populat after being pressed into service as the SQjjndlrack to the RolliûgJîoclUager commercial. Its success cornes just weeks after The Wiseguys' similarly neglected Ooh La La reached number two after being used in a Budweiser campaign. A week before it receives its officiai UK release, Lou Bega's Mambo No.5 (A Little Bit Of...) continues to climb the chart. jumping 40-33 this week as European imports continue to flood in. The record 

itly 

SALES UPDATE position suggests, as one CD format which sold nearly 2,500 copies was too long to be considered a single and qualified by defauit budget album, in which chart it bizarrely 
Running both Westlife and DJ Juergen iresents Alice Deejay a close third for chart lonours, Bran Van 3000's Drinking In L.A. 

PERCENTAGE OF UK ACTS IN THE CHART JK; 62.7% US: 22.7% Othen 14.7% ^b^tirn^^n^'^ga^singl^e1 

of four climbers in the Top 40 which, along rs and a mere nine new 
sd feel. 

INDEPENDENT SINGLES 
PEPSîrs IZJChart 

1 1 RENDEZ-VU Basement Jaxx XLReconlingsXLSlIOCDIV) 2 nH YESTERDAY WENT TOO SOON Feeder Echo ECSCX 79 (P) 3 m THE POP SINGER'SFEAROF THE POLLEN COUNT The Divine Comedy Setanta SETCDB 070 (V) 4 ES F1RE IN MYHEART Super Furry Animais Création CRESCD 323 (3MV/P) 5 2 STRAIGHT FROM THE HEART Doolally Chocolaté Boy/XL RecordingsL0X112CD(V) 6 5 SOMETIMES Britney Spears Jive 0523202 (P) 7 3 LOVE'SGOT A HOLD ON MYHEART Steps Jive 0519372 (P) 8 ES] L0WFIVE Sneaker Pimps Clean Up CUP 0S2CDS (P) 9 6 AT THE RIVER Groove Armada Pepper 0530062 (P) 10 7 DOUBLE DOUBLE DUTCH DopeSmugglaz Perfecto PERF 2CDS (3MV/P) 11 4 MAKES ME LOVE YOU Eclipse Azuli A2NYCDX100 (V) 12 QZ3 ULTRA-OBSCENE BreakbeatEra XL Recordings XLS 107CD2 (V) 13 9 010 YOU EVER THINK R Kelly Jive 0523812 (P) 14 8 S0 M AN Y WAYS Ellie Campbell Jive/Eastem Bloc 0519362 (P) 15 ESI DOGMONAUT 2000 (IS THERE ANYONE OUT THERE?) Frigid Vinegar Gut CDGUT 27 (V) 
17 CSJ TOUCHED BY G0D Katcha Hooj Choons H00J 77CD (V) 18 m COMPUTER LOVE Supercar féal Mikaela Peppor 0530392 (P) 19 11 SWEET LIKE CHOCOLATE Shanks & Bigfoot Pepper 0530352 (P) 20 ESI FRAGILE THING Big Country féal Eddi Reader Track TRACK 0004A fP) 

2 : BETTER OFF ALONE DJJurgenPreienBAi^Oïeiav 22 » BILLS. BILLS, BILLS DestinysDùld CoUmtbu 3 CEI DRINKING IN LA. Bran Van 3000 Capitol 23 ■- STRAIGHT FROM THE HEART Oooiaiiy XL RBccdings 4 • WHEN YOU SAYN0THING AT ALL Ronan Kcaùt, PeWof 24 « KISS MESapcncaNonoThoRicher Eteltra 5 s LIVIN'LA VIDA LOCARickv Martin Columbi. 25 ^ UNPRETTYTIC LaFace/Amu 6 ' WILD WILDWESTvv.ii Sm th Cohimbia 26 > LET F0REVER BE The Chemical Brothers virfl.n 7 » GU1LTY CONSCIENCE Eminem Intoncope/PolyDor 27 " CANNEO HEAT Jamtroquai Sony» 8 ' RENDEZ-VU Basement Jaxx XLflecordings 28 » S0 LONG Ferce Wlldstar 9 i IF YA 6ETTIN' 00WN five RCA 29 a LOVE'S G0T A HOLD ON MY HEART Steps EbuVJiw 10 MY LOVE ISY0UR LOVE Whitnev Houston Ar.su 30 " L0VESTRUCK Madnew Virgin 
13 " THAT DONT IMPRESS ME MUCHShariaTM« Mercury 33 » BOOM, BOOM, BOOM, B00MII Vengaboys Pos.u.a 14 ' FEELGOODPhatsaSmaii Mulbpiy 34 ES YESTERDAY WENT TOO SOON Feeder Echo 

ji S i' MAMBO NO. 5 (A UTTLE BIT OF...) Lou Bcga RCA 40 ^ BRING IT ALL BACK S Ctub 7 Poiyder 

Out on 
3oth August 

1999 

YK2 PRODUCTIONS 
Tel: +44(0) 171 790 5933 Fax: +44 790 5933 

C5) 

cl| 
o w —; G) X) £_ 

^ § M t 
O a 

C3T Q) Ci) "O — ZJ 
O 

O 4— O V) 
, —Wr^' »tiir 

> D D) 5 TS .b£'"D O O S O 0) 2' E 3 m cr o Ç o. c m O o E 
o o 

MUSIC WEEK 21 AUGUST 1999 17 



THE OFFICIAI UK ALBUM 

TOP 7 5 a r 

«A 52 VERTIGO 
CAL1F0RNICATI0N 53 f «s]!{^A„ac^rà 

TRACY CHAPMAN *3 
z » 
3» 55 COME ON OVER *2 Mercury 1700^207) 29 28 Falboy STm, (Fatboy Sliml BRÀSSIC11MG/BRASSIC11 LP/BRAbbli. l imu , 

5 FEELING STRANGELY FINE MCA/UnMsiandMCDiraïui cc « ,b SONGS FROM 'ALLY MCBEAL ★ Epie4911242ismi DO Vonda Shopard (Shepardl 4911244/- —V*— NFVERMIND >2 GeffenDGCD24425(U) 
4 2 ,, RICKY MARTIN • Columbia 4944060 (TEN) Ricky Martin (Child/Various) 4944061/-/- 30 48 10SCHIZOPHONICe EMI52™^ Geri Halliwell (Absolute) 5210094/-/521003O 56 57 184 "" aWio/Ninranal OGCC24425/DGC 24425/- 
5 4 2 THE VERY BEST OF Universel TV 5464902 (UI 31 22 „ 13 * Food/Parlophone FOODCDS 29 (El Blur (Orbil/Blur) FOODTC 29^0006? 29/FOODMD 29 57 82 23 Ousty Springtieid (Franz/Variousl 5383454/-/- 
6 6 33 MY LOVE IS YOUR LOVE * Arista mmiwmmm- ibmgi Whimey Houston (Jean/Babyface/Foster/Jcrkins/Soul Shock/Karlin) 32 28 ,3 MILLENNIUM • jive 0523222/0523224 (P) Backslrcet Boys lMartin/l.undiîVlipson/Various) -/0523226 58 83 32 GLUBË SESSIONS ★ A/SM/Poiydorb4ijy/42(U| 
7 » 14THEHUSH* ^ ^ ^Mercury53M722WI A 33 8 -e BLUE LINES ★ wad Bunch wbrcd i/wbrmci (El Massive Attack (Massive Atlack/Dollowl WBRIP 1/WSRMD1 

^0 53 e4 THE BEST OFVAN MQRRISON 9 Poiydor 8419702(ui j 

8' 236 GOLD - GREATEST HITS *9 Pûiyto5uoo«lu) 34 - 6 ON THE 6 Columbia 4949302 (TEN) /•Cl , VOLARE-THE VERY BEST OF Columbia S0NTTV69CD(TENI OU 47 GipsyKings(nocrédit) SONrTV69MC/-/SONVTV69MD | 
9 8 2, THE PARTY ALBUM! • Positiva 4993472 (El Vcngaboys IDanski/DJ DelmundoA/ariousl 4993474/-/- 35 - «3 LIFETHRU ALENS *6 ChrysalisCDCHRSWIEl Robbie Williams (Chambers/Powerl TCCHR 6127/./821313S Ci ce ec SAVAGE (iARDEN *2 Columbia 4871612(TEN) D 1 85 Savage GardenlFisher) 4871614/-/48716I8 

10 » ,2 THE VERY BEST OF - CAPITOliREPRISE YEARS • EMI4967212IE) 36 2 ,8 EÛUALLY CURSED AND BLESSED • BiantoïNegroSMiM ITENI Catatonia ITommy D/Calalonia) 3984270944/3984270941/- CO sa „„ INTERNATIONALVELVET *2 BlancoYNcgro39842(l8342(TEN| bZ 84 80 Calalonia ITommy D/Calatonia| 3984208344/3984208341/- /»-! .. THFRFST(1F-TH[STJRANDWISEMAN*3 UniversalTV5652982(01 
iroophonics (Bird & Bush) WR1004494/WR 10(>Î439/V\'R 1004490 37 « RCA 7432157138^74321571384 IBMG) 

12 : SURRENDER • VirginXDUSTCD4/XOUSTMC4(E) 14 STARWARS-THEPHANTOMMENftCE(OST)#SonyClassiDal|TENl 64 His Chemical Brothers IRowlands/SimonsI XDUSTU>4/XDUSTMD4 JO John Williams (Williamsl SK 61S16/ST 6I8I6/-/SM 61816 14 POST ORGASMIC CHILI O Virgin cd TGV 2881/V 2881/MDV2881 
QlScsa^ 39 « < 65 6 su THE IKIMACULATE COLLECTION *9 sire 7599264402(TENI 

14' 
15 
16 
17 
18^ 
19 2 

20' 
21 
22 
23 
24 : 

25 

23 BABY ONE MORE TIME ★ 66» 
4945174/4345171/4945178 41 » 37 GRAN TURISMO ★ Stockholm/PolydorSS 67' 

68 » toneRhytlim 4962962/4962964/4962961 IE1 
69 

73 F0RG1VEN, NOT FORGOTTEN ★ Atlamc7£«7926122|TENI 70 51 Tho Pnrrc /Pnctor/P.nrrl 7567926124/-/- 
41 MY WAY - THE BEST OF ★ Reprise 9362467122 (TEN) 

Colembia 4916562 ITEM) 71 mil: 
WEA 3984253192 (TEN) 

ler.esp 3984289842 (TEN) 
72131 JAGGED LITTLE P1LL *9 Maverick/Reptise 9362459012iteni 

,6 RAY0FLlGHT*4Ma™cfcWame 
,2 WORD GETS AROUND ★ V2WR1000438 ISMV/PI 

Earîh Wind And Fire (V 
3 MOREABBAGOLD ★ 

TOP COMPILATIONS ARTISTS A-Z 

g 3 usaCLUB M 

,2 MUS1C TO WATCH GIRLS BY * 
,2 NOTTING HILL (OST) • 
6 AUST1N POWERS - THE SPY WHO SHAOGED ME (OST) O 
3 CLUBBER'S GUIDE TO... TRANCE • 

IWCredible INC 8CD/1NC SMC/-/- (TENI 

10 ° 
11 » 
12 3 
13 
14 2 

15 E 
16 14 

17 
18 » 
19 » 
20 

Sony TV/Unîvarsal TV 5644822/5644824/./- (Ui 
,0 DAWSON'S CREEK (OST) • 

CD 133/RADMC 133/-/-(BMG) 
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THE OFFICIAI UK CHARTS 
A "i 21 flUGUST 1999 ALBUMS 

CHART 
COMMENTARY 

by ALAN JONES 

ALBUM FACIFILE 
Travis have arrived. Though their introductory Top 10 hit Why Does It Always Rain On Me? can't hold its place on the singles chart this week, it has a massive surge in radio support, while generating a massive 50% increase in week-on-week sales for their album The Man Who, which jumps from its previous peak position of five to this week's number two. The album, which has so far spawned three hit 

nerging as singles, is rapidly em( the biggest selling albums or new material in 1999, even though it is stilt shy of 200,000 sales. In a bad year for new product, the Stéréophonies' Performance & Cocktails (550,000 sales) leads, with Texas' The Hush (330,000) the only other album of new material to reach 300,000, though Brîtney Spears' wîll in a week or so, and Travis will in less than a month. 
^oyzone's By Request ail 

level yet, with fewer than 34,000 buyers compared to more than 29,000 takers for the rapidly growing Travis album. With former challengers Shania Twain and Ricky Martin currently in décliné, and The Very ' " ' i initial threat failing ire, Travis co ' ' 

MARKET REPORT TOP 10 COMPANIES TOP C0RP0RATE GR0UPS 

of métal m third album The Burning Red débuts at number 13 with sales in excess of 9,000 copies last week, making it the third and highest charting album yet for the San Francisco group, bettering the number 25 peak of their 1994 début Burn My Eyes and the number 16 peak of their 1997 foilow-up 
COMPILATIONS 

SALES UPDATE PERCENTAGE OFUKACTS IN THE CHART UK: 48.0% US: 44,0% Other 6.0% 
The More Things Change... With just one new entry to the slightly reshuffled Top 10, the m 

TLC's Unpretty has the unenviabie task of following their No Scrubs single but looks destined to do so in style, recieving plenty of airplay of late and sending sales of FanMail, the album which spawned them both, soaring. Released exactly six months ago, the album has been as high as number seven but recently dropped out of the Top 40. It has moved 31-26-18 in the last fortnight, however, and seems sure to dimb higher still. Sales to date are a respectable 180,000. e, Mi Chico Latino is getting a îsponse for Gerl Halliwell than i single Look At Me and is high chart début this week. ; for Mi Chic been good, with Geri's Schizophonic albur climbing 61-53-45-30 in response. It's comfortably selling twice as many copies week as it was at its lowest point, bul ■" has a lot of growing to do, with fewer 70,000 buyers after 10 weeks. 

Radio si 

still 

Mstraight week, Now That's What I Call I «Muslc 43! sold more than 59,000 copies last week. And though the gap between it and the number two album - The Best Ibiza Anthems...Everl closed from 40,000 to just below half that amount, it looks to have shaken off its pursuer. After selling more than 45,000 copies the previous week, The Best Ibiza Album sold a little more than 40,000 copies last week, and has thus started its décliné, a décliné which will - as these things usually do - accelerate next week, with Now 43! seemtngly sufficiently far ahead to see off any threat. Now 431 has 

biggest - naturally - is Now 42!, with 716,000 including nearly 2,000 last week. After these two there is a very big gap to the Ministry Of Sound compilation Trance Nation, which fills third place with sales of 245,000 in the last 13 weeks. The private battle between Notting HIII and Austin Powers - The Spy Who 

TOP 10 COMPANIES TOP CORPORATE GROUPS 

album favours the former for the llth straight week - but the gap between the two is narrowing, and with the latter film released later and thus still grossing more at the cinéma is likely to change. Notting 
chart this week, with nearVlT.OOO buyers, while The Spy Who Shagged Me reaches a new peak, climbing 8-6 with 14,500 buyers. 

SALES UPDATE 

INDEPENDENT ALBUMS 
PERFORMANCE AND COCKTAILS REMEDY BABY ONE MORE TIME VERTIGO YOU'VE COME A LONG WAY. BABY STEP ONE MILLENNIUM OEFINITELY MAYBE WORD GETS AROUND 

THE YEAR SQ FAR... 
TOP 20 ALBUMS BOYZONE 

Groove Armada Fatboy Slim Steps Backstreet Boys 
Pepper 0530332 (P) 

Ebul/Jive 0519112 |P) 

143/LAVA/ATLANTIC 

143/LAVA/ATLANTIC 
(WHAFS THE STORY) MORNING GLORYÎOa: ion CRECD189 {3MV/P) ion CRECD 24213MV/P) iler JPRCD 007 (3MV/P1 

I IS3 REVENGE OF THE BLACK REGENT | 15 GREATEST HITS I ESI MY WEB 

Tho Divine Comedy The Cuit Add N To X 
JBOJBO1005432 (3MV/P) Setanta SETCDL 057 (V) igars Banquet BEGA130CD (V) Mute CDMUTH231 (V) Jive 0522662 (P) XL Recordings XLS108CD (V| 

jmunniiBg 

; LIFETHRUALENS 
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