
Ntws: maground- breaking move, LEGO is linking up with a group before they bave become established 
Qyfco,-.va Marketing s 

fl&R: Anewalbum link , with a top US producer is set to shift AHOTHER | LEVEL up a gear on the world stage TLa&R : 
FOR EVERYOHE IH THE BUSINESS OF MUSIC 

Kennedy in CD copying cnll to orms 
by Paul Williams John Kennedy has made an urgent call for the industry to mount a high-profile PR offensive against 

against the potential threat of CD-R technology, just days after German record executives attributed a 9.8% half-year décliné in sales to CD cloning. In an impassioned speech to 
Mayfair Theatre in London, Kennedy said the industry must mount a campalgn highlighting the 

i/hen i speak to 18- and 19- olds, I find they clearly have no ern at ail about CD-R copying MiniDisc copying. It confirms itories about campuses where person buys CDs and copies i for others," he says. "They t think they're doing anything 

8, believes ■ bigger threat that of audio 
the reproduction quality. "It was not reaily commercially- based before, but in i ' ' )rk, this 
says Kennedy. At the Popko Cologne two 

Kennedy; impassioned sf wrong or damaging the arti songwriters." Kennedy, who says he 

i trade show in eks ago, the of the BP1 - the 
tiative entitled Copy 

recorded CDs fell and blank dises rocketed after Philips launched massive consumer marketing cam- paigns behind its CD-R players, Philips unveiled its first campaign in Holland within days of concluding the deal to sell PolyGram to Universal last autumn. in the UK, the use of CD-R 
by a £3m Philips campaign. Running for five months and backing a new range of machines priced around the £240 mark, it takes in national and régional radio along campaign intro- with specialist. consumer and year by the Dutch broadsheet press. rade body. • Universal conférence, p8 

it school children. It 

Mambo fever was set to dominate the top of the singles chart yesterday (Sunday) with Lou Bega and Shaft battling it out for the number one position. RCA's Bega single Mambo No. 5 (A Little Bit Of...), which has already been number one in 13 copntries. appeared to have the upper hand over closest challenger (Mucho Mambo) Sway by Shaft with a sales superiority by the end of Thursday of just under two units to one. Last week's number one, Mi Chico Latino by Geri Halliwell, was trying to fight off Moloko to make it an ail Latin-flavoured top three. Bega's comfortable iead in the Mambo battle followed a previous action taken by BMG against the Shaft release - put out by Universal's Wonderboy Records - over the use of a sample on an earller version of the track. ¥ 
Countries unité in world retnil group 
wielding global influence or international issues following a move by four national retailing trade organisations to préparé the groundwork fo 

the intégration of bricks and mortar internet ordering, 

The s s for e; "IFPI-style" organisation for retail- ers were sown at Popkomm in Germany eariier this month where the UK's Bard, the US's Narm (National Association of Recording Merchandisers), Germany's GDM and the Netherlands' NVGD met to discuss areas c Bard director général B says a global retail trade fi would be able to bring approach to issues con différent continents. " 
have a global Company? Horovitz, président of says issues of mutual 

In The City to debate the future of 
the song in tomorrow's digital âge In The City future of the music Industry In an Internet world later this month, focusing on how songs developed, packaged, and bought in the digital âge. Legendary Slxties folk singer Sert Jansch and M People's Mike Pickering will be among those debatlng such issues in the Unplugged session at the Sep- 

vhich will be avallable for hire. And ITC panels will address plracy, the future of A&R and a new busi- ness model for the industry and 
ITC founder Tony Wilson says, "This is a blg crunch year, The machines are now in our hands. In the future we will only be buylng songs, so there are questions such as, 'How will artists présent themselves?' and 'Will the CD dis- s belng held in Llverpool for the appear?' " îrst time. Don Taylor, the former manager Creative Labs will also launch of Bob Marley, Is also scheduled ts new MP3 player, the Nomad, for an In Conversation session. 
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Educating the Music Industry 

General Overview Courses întérnâti 
23rcl Seplember & 18th November 99 Thursday 

Intêrlâti&nal Marketing 
Thursday 21 st October 1999 

With G. Campbell 
Streamllne Music Cost (per day): 

£50+VAT (58.75) BRI Member Rate 1 £15(H-VAT (176.25) Non-BRI MemberRate 
For further détails and a copy of the syllabus 

please contact Kelly Coxall : 

With M.L. Oberstein 
Professor Of Music at the 

University of Miami 

_ day intensive overview of the 
praîïtical woridngs of our industry. 

T-0171287 4422, F-01712872252 
Ail courses take place In the BRI Boardroom, 

from 9.30am - Spm. There are 40 places avaiabte each day. 
"The Making of an 
International Star" 



NEWS 

SMTVdive extends brnnding 

with new monthly magaiine 

rates the CD:UK chart music seg- ment, is launching a spin-off monthly magazine. The move is part of a strategy to extend the SMTV:Live and CD;UK brands beyond TV and into other P SMTV Live - CD UK is due to launch in the autumn and is being published by Waterside Pubiishing. which bas licensed the brand from Zenith Media. It will be targeted at 10- to 16-year-olds and seek to reflect the spirit of the ITV show, which is hosted by Ant & Dec and Cat Deeley. 
Shanla Tv secured for a new run of TOTP speoials being planned by BBC Télévision. A half-hour programme on the Mercury signing, comprising specially- recorded new material and clips from previous TOTPs, will go out around late September or early October. Its air date and time have yet to be finalised. The Twain show follows previous speclals on the Splce Girls and Steps put together by producer Chris Cowey, who is also working on a BBC TV documentary about the reformed Eurythmies, though 
TOTP banner. Cowey says around half a dozen TOTP specials are planned, but adds it Is too early at this stage to announce further names. Meanwhlle, the flagship music programme hosted the 
iast week with last Friday's (August 27) broadeast coming from Edinburgh. 

Léonard Stall, managing director of Waterside, which was recently set up by Bath-based Johnsons Group to launch titles specifically for the children's market, says music will play a signifleant rôle in the publications éditorial. "We are investing a very significant ; money in Stall ac i place, includingthe appomtment of music editor David Owens, who previously worked on 
Group. "He has been active in the CD;UK studio over the past few 

id Cat Deeley SMTV's Ant & Dec News of the after latest ABC figures revealed sig- nificant circulation falls for pop ing Smash Hits, TOTP, Live & Kiching. Stall dis- figures simply as unfor 

Mobos to raise profile 
with club showeases 
The organisers of the Mobo Awards are looking to taise the public pro- file of this year's event with a sériés of club nlghts featuring artist performances and name DJs. R&B, dance and hlp hop will individually feature at the three nlghts which will begin on September 30 at London's Ministry Of Sound. The second nlght will follow at London's Hammersmith Palais on October 4, with the National hosting the third event on October 5. The awards themselves take place on October 6 at the Royal Albert Hall In London for a second year runnlng. Meanwhlle. artists Including Another Level, Melanie G and Honeyz are expected to be at the Mobos launch party this Thursday (September 2) at London's Hanover Grand where the nominations and hosts will be announced. The launch will inelude performances by four-plece female act Amoye, Wendy De'Jal and Liverpool-based group Eleven Seven, who are the finaliste for this year's Diesel best unsigned act award. Channel Four will broadeast a 90-mlnute spécial on the event on October 7. 
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Promoters join forces for 
£10m London superclub 
Three leading club entrepreneurs have linked up to open a £10m state-of-the art superclub and gig venue in central London next month. The seven-storey building m 
club, a 1,100-capacity 
café, it is located yards from the 625-capacity Sound Republic venue in Leicester Square. 
co-founder Darren Hughes, The Tunnel's Ron McCulloch and The Pod's John Reynolds. The Mean Fiddler has been appointed to pro- gramme the club's live music pollcy after it opens on September 10. Steve Homer, tour promoter at the Mean Fiddler, says the deal. which does not see his group tak- 
venue, came about after co-promot- ing the Homelands festival with the new club's backers. "We've got a good working relationship with Darren and Ron. This is a great opportunity because it is a central London location," he says, adding that the venue will complément 

; Mean Fiddler promoting gigs wmen inelude The Garage, The Forum and Subi 

expect Home will suit artists who might have played big arenas in the past. or happening acts," he says. The first gig is expected to take place on October 1 and negotiations 

move by the BBC with TOTP and Live & Kicking. A spokesman for the show says, "There is taik of doing a whole load of things includ- ing a CD compilation. The show is 

Phnts & Smoil hit 
sparks court case 
A légal battle is brewing over the huge summer hit single Turn Around between Phats & Small and Bush Management. Bush claims that it signed an agreement with the dance act to license the single as well as a further two tracks and an album. In a High 
Management - Eric Powell and Eric Gooden - allégé that, following the four-month chart success of the gold- seliing Tum Around, Phats & Small breached the agreement by side- stepping them and dealing direct on Feel Good with Multlply - the label to which Bush licensed Turn Around. Eatons, which is acting for the dance group, is claiming the agree- 
"grounds that it is uncertain. In restreint of trade and was procured 

Windswept confident 
following restructuring 

its status as a leading Indepen- dent force after sllmmlng down the UK opération following last month's deal with EMI. Creative manager Nick Battle has qult to set up hls own record Company, Good Cop Bad Cop, in which Windswept has taken an unspecified Interest. Two secretar- lal staff have also lost their Jobs on the back of the deal, which saw more than 40,000 copyrights being sold to EMI for £125m. Grâce is keen to stress the pub- lisher is still very much allve and kicking with 8,000 copyrights World- wide, deals remaining with most of 
tion by the UK company of its sister US company's catalogue. Grâce points to a busy autumn schedule which will begln with the 
Windswept songs feature on new projects from Ronan Keating and 
also recently secured chart suc- cess with the Marvin & Tamara hit Groove Machine, co-wrltten by the publisher's John McLaughlin. 

n e w s f / / e RfiDIO TWO TO BROADEAST HETA1D Radio Two has been lined up to broadeast October 9's NelAid charity concert taking place at London's Wembley Stadium, New York's Giants Stadium and The Palais des Nations in Geneva. Billy Bragg will front the station's coverage, which will run from 6pm from Wembley until the link-up with New York and Geneva at 10.15pm. BBC TV has yet to announce détails of its coverage of the event which last week added David Bowie and Stéréophonies to its bill. 
AIM COHSIDERS NORTHERN OFFICE The Association of Independent Music (Alm) Is considering opening an office in the north of England. Chief executive Alison Wenham says the group, which will have a significant presence at this month's In The City in Liverpool, is looking at either Liverpool or Manchester as possible locations. "If we décidé to go ahead It will be relatlvely simple to do and yet massively effective," she says. "This is one country but It seems to be two différent nations when it cornes 
EMI UNES UP US BOND ISSUE EMI is issuing $500m (£333m) worth of long-term bonds in the US to private investors. The 

GWRSEEKS MUSIC DIRECTOR GWR Group has creatêd the new rôle of music director following 
of music Vaughan Hobbs to become programme controller of Galaxy North East, The post - which Is yet to be filled - coincldes with the onset of new digital channels. GWR group director of opérations Steve 

READIHG BOOTLEGGERS ARRESTED Four people were arrested at Reading Festival last Friday (August 27) following a bootlegging raid by police, trading standards officers, Customs & Excise and the BPI's anti-piracy unit. 
MTV BANS CONTROVERSIAL ATR CLIP MTV has refused to screen Atari Teenage Riot's new Révolution Action video after judglng that the clip contravenes the ITC code on taste and decency. Emma Gultao, video co-ordinator at MTV, says légal restrictions prevent the station screening the Andréa Glacobbe-directed promo, but adds they would reconslder if It was re-edited. Pete Lawton, managing director of Digital Hardcore Recordlngs, the company behlnd the video, says the video contalns no nudlty or sadistic torture and has the ténor of a TV sci-fl adventure. 
MANIER SÏHPHONÏ N0.5 The catalogue number of Deutsche Grammophon's release of Mahler's Symphony No.5 is 439 429-2 and not as reported in the August 21 issue of Music 



NEWS 
MW COMMENT 
AlBUMS GET BACH ON TBACK 
weeks. Just vvhen is the drought of exciting new album releases finally going to end? Not soon enough, it seems. The ditficulties suffered by the album sector during the past few months has manifested Itself in many ways - record companies' TV ad spends falling sharply month A after month; second quarter trade deliveries reporting a 5.6% fall in album units; and latest ABC magazine circulation figures showing most of the artist-led rock and pop press eîther static or in décliné (the dance press aside, of course). The list goes on. It is against this background that record companies have begun unveiling their autumn release schedules, as the conférence season gets underway. And it ail looks pretty strong. First off the block was Universal Music Group last week, staging its first conférence since Seagram's takeover of PolyGram. Key releases this side of Christmas include new studio albums from Sting (hls first since 1996), Océan Colour Scene, The Charlatans (their first studio album for the major), James and Beck. Also being lined up by Universal are promising début albums from acts such as Lolly, Kelle and S Club 7, who have TV exposure to die for. What is even more encouraging is that the pendulum appears to have swung firmly in favour of studio albums this year, with key "best ofs" confined to releases from Bryan Adams, The Mavericks and Cat Stevens. What a welcome relief after last Christmas, when the market was fiooded with such collections. It is, of course, early days but it is a positive start to the autumn. And, after such a lacklustre albums market in recent months, that should be music to retailers' ears. Tracey Snell 
PAUL'S QUIRKS 
TO RELEASE OR NOT TO RELEASE The appearance of the import version of Lou Bega's Mambo No. 5 in the Top 40 three weeks ago highlighted a problem being faced by UK record companies as they juggle with the release dates of tracks which are being played to death in the European holiday night spots. It seems that if they release them too early, before the clubbers return from Spain or Greece, they may faii to chart them. On the other hand, if they waît they leave themselves open to imports, which can cost them thousands of saies and more than a few chart positions. Fortunately, specialist retailers have no such problem and get the best of both worlds with massive sales to the dance market on import (with the added bonus of realistic margins) and then again to pop customers when the UK version is eventually released. Through the growth of imports, the specialist market is opening up in a big way, with new albums by bands such as the Moody Blues and massive dance singles by acts such as Eiffel 65, Vengaboys and DJ Jean, ail only currently available on import. Add to this old favourites and deleted albums by acts such as Snoop Dogg, Garth Brooks' greatest hits and the first Austin Powers OST, which are now only available from abroad, and you begin to see the growing opportunity for increased sales. Glaring gaps are appearing in many UK catalogues and here at last is a market that indies and specialists can develop using knowledge and experience to make this sector their own. So, should record companies start to worry about the challenge from abroad or will the import challenge die away as the summer dance hits fade from the chart? In reality, some record companies will have to sit up and take note, as import wholesalers improve their catalogue, marketing and service to match the growing demand. This is especially the case as indie dealers already know that some impart deliveries from the US and around the world currently arrive quicker than domestic orders and new releases from one or two struggling UK distrlbutors. 
Paul Quirk's column Is a personat view 

Sonopress launcnes 
stopgap DVD format 

launch of DVDplus. The new format, which is pro- duced by sticking a standard CD to the reverse of a DVD, biends features of both and allows con- sumers who haven't yet invested in a DVD player to play music tracks on their standard CD player. If they then buy a DVD player they will be able to take advantage of 

J mean that DVD technology will have attained a wide pénétration and a dual médium will no longer be necessary." 

Fewer reieases bolster BMG 
A combination of better cost con- trol, fewer releases and improved management helped BMG Entertainment record a increase in year-end profits through 

Revenues al BMG Entertainment International, which includes the UK, remained fiât at $2.4bn (£1.5bn) for the 12 months ended June 30. Globally, the group report- ed year-end revenues of $4.6bn, up 7% on the year before. Rudi Gassner, président and CEO of BMG Entertainment International, says, "Revenue from international 

Five: 3m sales Worldwide results further down the line, so Gassner, who cites Westlife a Another Level among those et tributingtothesuccess. He also highlights planned ni releases later this year fre Eurythmies and The Artist Forme 

During the period, 
;alie imbruglia and Id 3m, 6m and 2m ruMuwiud respectively. UK it is only the beginning of repertoire development, which I think is going to yield much better 

Among the year's ments was the GetW ture with Universal Music Group, which was launched in the US to promote and sell music online. Gassner says the company plans to introduce the venture into Europe 
unable to give a 

Radio lead limes blamed 

for consumer confusion 

gles servicing times after. claiming that hits are losing sales because record companies are feeding sin- gles to radio stations too early and boring potential buyers. As the time gap grows wider between servicing média and deliver- ing to retail, record outlets are being hit by disgruntled customers demanding product which won't be released for weeks. Adrian Rondeau, owner of Essex- 

haven't got the singles that are played on the radio. The public might understand one or two weeks, but not eight weeks of listening to some- thing without it being available." A snap survey of the singles ser- viced to radio last week shows that customers wanting to buy David Bowie's Thursday's Child will have to wait until September 20, Pet Shop Boy's fans will have to wait a week longer for New York City Boy 

Marley; and until October 4 Charlatans' Forever. Ben Parker, assistant Bristol's Replay, says the buzz' on records - especially singles - can be lost if product i 

Hertford's Tracks, also complains that it Is frustrating when people find 

on the radio are not yet available. "People look at you as if you're a liar if they've heard it for weeks and you say you haven't got it," he adds, cit- ing Bob Marley's Sun Is Shining as a current example of a track which radio has played regularly, well upfront of its September 13 release. Tracy Heal, research manager at broadeast monitoring compaiy Music Control, says she has noted a significant increase in the length of time between records being se 
the past couple of years and the average is now between 

■ Sunscreen), which h; ition prior to release. s labels can sometimes be over- i by events, "We didn't service to radio early, DJs were going direct to America. We were servicing after the product had already been played," he says. 
Sky snaps up The Tube and Steps concert 
exclusives w Il boost its 

The digital satellite channel has secured live broadeast rights to the one-off return of The Tube, as well as pay-per-view rights to one of the dates on Steps' record-breaking UK 
Sky One has struck the deal to broadeast the three-hour Tube spec- tacular live on November 12. It will then be specially repackaged with new éléments for Channel Four, which plans to show it on December 31 as part of its millennium line-up. Initial Productions managing dlrector Malcolm Gerrle, The Tube's original executive producer and co- executive producer of the new pro- gramme, says "I just want to make sure the nlght is fantastlc, because 

made on the [ says the show's Holland and Paula involved. At i plans to extend The Tube's beyond a one-off. Sky will broadeast the October 31 gig by Steps as part of its pack- age of four Sky Box Office pro- 

this year. The Steps - Live in Your Living Room performance from the MEN Arena in Manchester will cost sub- scribers £10 before midnight. It will be the thlrd concert handled by Sky Box Office this year following July's concert by Simply Red and last weekend's free Slane Castle broad- east by Robble Williams. A Sky Box Office spokesman says the channel is almlng to broad- east four shows each year. 
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EDITED BY TRACEY SNELL - M A R K E T I N G 

Universal offers CD tasler in 

£4m Crosse & Blackwell bid 
by Tracey Snell Universal is giving away millions of CDs as part of a £4m marketing drive being conduoted by Crosse & Blackwell for one of its key snack 

Under the banner "A Taste of the UK Music Scene", Crosse & Blackwell will be giving away a five- track CD specially created for the promotion on 4m twinpacks of its SnackStop brand. The pr m CD, wf , ut together by Universal Incentive & Creative Marketing, features tracks by artists targeted at the brand's core 20-to 24-year-old audi- ence, including Océan Colour Scene, Shed 7 and Cast. The two-month promotion is due :k off in September, backed by 
advertising campaign. A second CD, featuring acts including Orbital, Happy Mondays 

^ste off^ 
ffloasp 

Eaoh promotional pack of SnackStop will include a leaflet offering a sélection of 30 full- and mid-price albums by acts including Ail Saints, The Cardigans, The Beautiful South and Texas. These can be claimed for free or at a sig- 
SnackStop fo 
manager Nathan Smith "SnackStop is a product tha 

CD music taker pf premiums and branded s at Universal Incentive Creative Marketing, says, "Thi 
material displayed around si array of PoS Blackwell hi 

where 3 sell CDs." Universal is using the initiative to back catalogue repertoire to lapsed and infrequent ' buyers, while Crosse & 
repeat purchasing of SnackStop, 

ducting a gramme with Nestlé, w Crosse & Blackwell, t( impact ofth 
TOTP lo sturl 
Germon tille 

i strategy to develop its brands globally will take a step further forward next year when it launches its teen music magazine Top Of The Pops in Germany. The move follows a deal between the BBC and Dino Publishing. Dino will produce a magazine tailored specifically for the German market, although the monthly promises to have the 
of 385,000 comprising mainiy 14 to 19-year-olds. Mark Young, managing director Europe, Middle East, India and Africa, compares the initiative 

head the usual llnk-up of an p before they have become establlshed. The company has turned to unsigned girl band Loose Chippin's who will promote Lego Frlends, a new PC CD-Rom titli targeting girls aged between five and 12. The game will be based around the band preparing for a big gig at school and will include activities such as composing songs and choreographing dance routines. Several record companies are understood to have inquired about signing the group, who will be turning on the Christmas lights ir London's Regent Street in early November. The group performed at England's rugby match with the US at Twickenham on August 21 whe artists such as Martine McCutcheon also appeared.  

Music Innovations 
hunts sponsors for 
BBC music show Music Innovations has been 
year's millennium megashow, BBC 

The marketing specialists, responsible for the Pepsi Chart brand and tie-ins between the Spice Girls and Walkers crisps, won the business after a pltch with at least four other agencies. Music Innovations is being charged with finding a host of 
May 25-29 evenUrom télécomm- unications to beverage comp- 

The BBC, which has never previ- ously enlisted sponsors for the 
alreadypledged£10mforthe five- day célébration of music, which will include everything from large- scale superstar concerts to local street parties. 

|ULY 'S TOP TV ADVERTISERS 
 by TRACEY SNELL  
Record labels spent£2m on TV advertising in July, a 21% fall on the same peri- od last year. Spending on the média has now fellen for the fifth month in a row. For the year to date (January-July 1999) total expenditure stands at £12m, £6.6m less than the £18.6m spent during the first seven months of last year. The 21% drop to £2m in July follows year-on-year monthly falls of 20% in June, 54% in May. 71% in April and 57% in March when Music Week first began pub- lishing the data. Martin Cowie, director of advertising agency Mediacom TMB which compiles the figures, says, "It is clearly a trend, with a significant decrease every month." The number of album titles advertised in July was down 20% on 1998 from 62 to 50, while average expenditure remained static at 2%. No artist album made it to the list of Top 10 TV-advertised albums in the period, refiecting a static album chart. 'The chart is very quiet, " says Cowie. "For example, Abba Gold is still in the Top 10 and yet Abba are no longer being advertised on TV." However, he points out that TV advertising of artist albums is seasonai and generally slackens off in the summer. Last July, for example, the Top 10 list featured just one artist - Dario G. Compilations completely dominate the list. led by the EMI/Virgin/Universal Now That's What 1 Call Musicl 43 with a spend of £350,000 during the month. The campaign was focused on Channel Five. Channel Four, ITV and Sky includ- ing programmes such as Home & Away, Coronation Street, Big Breakfast and the Pepsi Chart Show. It was followed by Virgin/EMI's Best Dance Album In The World...Ever! 9 (£190,000) and ffrr's Pete Tong Essential Sélection - Ibiza 99 (£155,000). 
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Essential Sélection Music To Watch Girls By 

rroduct manager Usa Blofeld says the arrivai of new satellit nels means TV campaigns can be more focused, while budgets are asingly being allocated to other types of média such as fly-posting, direct ;eting at clubs and the internet. "Record companies don't just think about 

new s f i Ie 
REVOLUTION BRANCHES OUT Révolution, the régional and collège PR company whose clients include Parlophone, Hirt and Polydor, has set up a national radio and TV department as part of an expansion Into new areas. The unit is headed by John Turner and Kate Bumett, who both Join from promotions company JTM. Révolution has also absorbed sister régional rep company Way To Go into the Révolution Street Team and set up an online marketing and promotions division. 
STONE ROSES ALBUM REISSUED The Stone Roses, the séminal first album from the now defunct Madchester group, is being reissued on October 4 to celebrate the lOth anniversary of its release. The new package, on Silvertone, is being released in double CD form with 
and an enhanced second CD featuring extra tracks. The 
issued in May 1989, reached number 19 in the albums chart. 
RHO IN CHRISTMAS SALES DRIVE BMG has appointed Surrey- based fieid marketing agency PMI to support its Christmas marketing drive. As part of the deal, PMI will help set up merchandise and display units, cover stores not vlsited by the label's reps and provide feedback on sales. The actlvity will inltlally focus on Asda and Woolworths. BMG sales and trade marketing manager Richard Corps says the move has been taken because of high profile activity such as the Eurythmies comeback. 
HINISTRY LICENSESFOOTIE TRACKS Ministry Of Sound Music Publishing has licensed four music tracks for what is anticipated to be one of the biggest-selling football game launches of the year. Electronic Art's FA Premier League Stars, the company's first release since Fifa '99, will include ATB's hit 9pm (Till I Corne). 
BEST LANDS PRESS FOR SEEDS Best Establishment has won the account to handle press for Epic's Lightnlng Seeds, who have new material coming out in November. 

 ar awards went to the singles If Ya Gettin' Down by Five. Mi Chico LatincTbv Geri Halliwell and TTTTet You.Go by Westlife. The Travis album The Man Who was certified platinum in the previous week. 
HOW TV SHOWS' RATINGS COMPARE 



ITERHATIOHAL 

Àll honils on deck for resurface 

of The Beatles' Yellow Submarine 

c h a r t f i I e 
• Basen nt Jaxx sing about Rendez-Vu at nlne, but it is more a case of déjà vu on this week's fono countdown of the blggest UK hits on European radio (see below), with the entire top cight exactly the same as last week. Texas' Summer Son heads the pack for a second week, while George Mïchael and Mary J Blige's As retums as the highest entry at 13. 
• In the runners-up spot currently with Tum Around, Multiply's Phats & Small are just outside the Top 10 wi 3S Feel Good advances seven places to 11. It is one of five indie hits on the Top 20. ahead of BMG and Universal with four apiece, Sony with three, EMI with Iwo, and both Virgin and Warner having 
• Texas led the way last week In one of the UK's best chart performances of the year in Germany. Summer Son was the highest Top 40 entry on the singles chart at 18, while Fîve's If Va Gettin' Down leapt a massive 23 plac 23. Meanwhile, Texas's good 

't get enough of Ronan Keating, with his solo début When You Say Nothing At Ail the highest new entry in Sweden and Denmark at five and 15 respectively. His co-managed boyband Westlife have the highest Top 20 climber in Sweden with a 17-place hike to seven with If I Let You Go. Norway is also getting in on the act, having the same Westlife single as its highest entry at 12 and the Notting Hili soundtrack album - featuring Keating - 

25 Jaar Na Waterloo, as the country's number one album. On the singles chart, Ronan Keating's When You Say Nothing At Ail makes an 18-place leap to number 10, four places below Five's If Ya Gettin' Down. 
• Only the unlikely bedfellows of Pearl Jam and Vengaboys were last week preventing Five claiming the top singles spot in Australla with If Ya Gettin' Down. Over on the Aussie album chart, George Michael's Ladies & Gentlemen found itself in the Top 10 for the first time since February, moving from 13 to 
• Parlophone's Supergrass are iiterally pumping up the stéréos of Spaln at présent by scoring the highest new entry at 14 on the country's airplay chart. On the same chart, Sting's Brar ' 

st Chayanne with Enamorado. 
• Normal service resumed last week on the Canadian singles 
before, Elton John's record- breaking Candie In The Wind 1997 dropped out of the Top 10 after nearly two years. However, a three-place jump to eight reinstalled it to the Top 10 elite. Heading the chart were Pearl Jam with Last Kiss. 

t for the Project is 

ing bands performmg E on the city's Pier Heac public screening of 
work to spécial screemngs of the film 
ranging campaign. This wlll promote Yellow Submarine's release to video and DVD, as well as a newly-com- piled and remixed soundtrack album. EMI's director of international stratégie marketing, Mike Heatley, says Worldwide interest in the project is phénoménal. "Anything to do with The Beatles is fairiy big because it's The Beatles but, with regard to this Project, everyone has embraced it in their own way and corne up with dif- 

Heatley says EMI, which has been working on the project with Apple and MGM, has actively encouraged its affiliâtes around the world to corne up with innovative ways to sup- port the project. This has included a tea party and album playback in Cologne to tie in with Popkomm, while Spain has specially-painted buses, Australia a se.' Yellow Submarine and a 

The Beatles: around 20 cir 
jects will be the appearance of an 18- 

The Brand New Ht s'first bt im from Ail Seeing I were ar 

the originally-released filr States, the movle will be iree-week 
t of and a début 

which will leave London's Waterloo Intern- ational on September 8 to spread the message en route to Paris. The Beatles u~" 

been involved in out promotional interviews and givmg their approval to the remlx of the album carried out at Abbey Road. The album, which sees the George Martin Orchestra tracks from the original replaced by nine further Beatles cuts, is released worldwide in the week beginning September 13 and is the f rst by the group to be fully remixed. Titled Yellow Submarine Song- track, the album is the latest in a long line of new Beatles releases put 
Followingthe first CD appearances of the red and blue greatest hits in 1993, Live At The BBC was issued in elaborate pro- 1994 with the three Anthology albums - which ail made number one in the States - following in 1995 and 1996. A newly-packaged version of The Beatles double album (The White Album), issued last year to mark its 30th anniversary, reached number two on Billboarifs catalogue chart. 

fortheoming release highlights of London Records' first autumn présentation on August 17 at a key Warner convention. Head of international Nina Frykberg, who leaves the rôle next month to fully concentrate on her other position as UK marketing director, unveiled détails of Trunk Funk... The Best of The Brand New Heavies (out September 13) at Warner's European marketing meeting in Dublin. The release will be backed In November by TV appearances and a European tour. At the meeting, Frykberg also challenged Warner to top the 6m worldwide sales of the first Ail Saints album with the group's follow-up, which has yet to appear on the release schedules. Frykberg will be replaced as London's head of international by David Wille, formerly Polydor's 

■■ 

2 2 Tum Around Phats & Small (Multiply) 3 3 1 DonT Know VVhat You WanL.. Pet Shop Boys (Pariophone) 4 4 When You Say Nothing At Ail Ronan Keating (Polydor) 
6 6 Ail Or Nothing Cher (WEA) 7 7 If Ya Gettin" Dovsrt Five (RCA) 
9 10 Rendez-Vu Basement Jaxx (XL Recordings) 10 9 Sing It Back Motoko (Echo) 11 18 Feel Good Phats & Small (Multiply) 12 13 tf 1 Let You Go Westlife (RCA) 13 - As George Mlchael & Mary J Blige (Epie) 14 20 Stop The Rock Apollo Four Forty (Epie) 15 15 In Our Ufetime Texas (Mercury) 
17 11 New That You've Gone Mlko & The Mechanlcs (Virgin) 18 16 Slronger Gary Bariow (RCA) 
20 12 Sweet Like Chocolaté Shanks & Blgfoot (Chocolaté Boy/Pepper) 

2 2 Genie In A BoHIe Christlna Aguilera (RCA) 3 3 If You Had My Love JeimHer Lopez (Epie/Work) 4 6 Someday Sugar Ray (Lava/Atlantic) 
6 7 Bailamos Enrique Iglesias (Interscope) 7 8 She's So High Tal Bachman (Columbia) 8 9 Out Of My Head Fastball (Hollywood) 
10 14 Unpretty TLC (LaFace/Arista) 11 15 Black Balloon Goo Goo Dolls (Wamer Bros) 
15 - Summer Giris LFO (Arista) 

TOP UK AND UK-SIGNED SALES CHART PERFORMERS ABROAD 
AUSTRALIA single If Ma Gettin" Down Five (RCA) 3 4 album Notting Hill OST Various (island) 4 5 

album One Night Only Bee Gees (Polydor) 5 5 
ITALY single If Yn Gettin' Dcwn FTvo 6 8 album Buena Vista... Ibrahim Ferrer (World Circuit) 7 4 NETHEHLANDS single If Wi Gettin' Down Five (RCA) 6 6 
SPAIN single Summer Son Texas (Mercury) 11 11 album Tlio Hush Texas (Mercury) 12 11 US single Vbo'SBe In My Heart PHCofcslHoEywxxI) 47 41 album Believe Cher (WEA) 45 48 fono 

AMERICAN CHARTWATCH 
by ALAN JONES 

The Latin shutout at the top of the UK singles chart is matched in America where, after five weeks at number one, 18-year-old neweomer Christlna Agullera's Genie In A Bottle slips a notch to make way for Bailamos by 24-year-old Enrique Iglesias (pictured), Despite their Hispanic connections, however, both the Aguilera and Iglesias hits were at least partially penned by Brits - Genie In A Bottle by UK-based Pam Sheyne with America's David Franks and Aussie Steve Kipner, while Bailamos is wholly British, being penned by Paul Barry and Mark Taylor. It is their second US number one, Barry being one of the wrlters of Cher's Believe and Taylor one of its pro- ducers. Dur artists continue to fight shy of the chart, however, with Phil Colllns' YouTI Be In My Heart still fighting a lone battle and slipping 41-47. On the album chart, Backstreet Boys' Millennium has now been certified as having shipped 7m copies in 14 weeks and proves too strong for hip hop stars Mobb Deep's Murda Muzik and Mary J Blige's Mary, which have to settle for débuts at three and two respectively. Blige came close, however, 

selling 239,000 copies of her album, just 3,000 fewer than Millennium. After her TV-aided surge last week, Charlotte Church's Voice Of An Angel slips back, falling 64-72, but remains the top record by a UK act. Meanwhile, their first studio album in eight years heralds the arrivai of the Moody Blues at number 93 with Strange Times. The durable Brummies first scaled the Billboard album chart in 1968 and have had five lm-selling albums Stateside, with a further six topping the half million mark. Strange 1 Times got off to a fairiy modest start by compari- J son, selling just 15,000 copies last week, but they ve the satisfaction of having already topped . WrJB tne Pea* o' their last studio album, 1991's Keys l'H- "S/iB 0f The Kingdom. albeit narrowly - that album | reaching number 94. Finally, fellow vétérans the Bee Gees' live ouble album One Night Only continues to nprove. it nearly dipped out of the chart a I fortnight ago, but has since bounced 194-167- s now spent nine months in the chart. selling more than 500.000 hout ever climbing above 72. It is the group's longest-running US chart album for 20 years. 
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ducer for major league artists from Brandy & Monica to Whitney Houston - will add further musical credence, not least because he appears unpaid. Head of the Northwestside label Nick Raphaël, who with Arista A&R director Christian Tattersfield is Another Level's execu- tive producer, says, "1 went for [co-writer/pro- ducer] Harvey Mason Jnr, Rodney's program- mer and writer, because we couldn't afford Rodney, 1 introduced him to Wayne and in three hours they wrote [What You Know About Me). They did the vocals in London and Harvey took it back to LA to finish while he was work- ing with Rodney and Michael Jackson." He adds, "Wayne heard that Rodney liked it, but I was like, 'no, we've spent the budget. Rodney costs £100,000'. Then Harvey phoned and said, 'You're gonna get a surprise 

The best evidence of this can be heard on the lOObpm single Bomb Diggy (released November 1). The album's new direction is likely to lead to comparisons with classic UK acts suoh as Soul II Soul and Loose Ends. It is likely to be considered among the best British R&B records of the year and clearly indicates the band's serious intentions of breaking America. The 14-track album is punctuated by the rare first-hand involvement of Arista Records président and CEO Clive Davis, who chose five tracks induding Bomb Diggy, which was origi- nally written by Dwight Reynolds for Da Green Eyed Bandits project and held for Usher, and Ain't A Damn Thing Wrong, written by Bradley Spalter (K-Ci & Jo Jo) and Joshua Thompson (Joe) and produced by Pete Macron (Maxwell). Stand-out sélection, however, is Ain't Nothing Going On But The Sex, written and pro- 

lily arrangetTpress Création at London's Water Rats Wednesday Gallagher - 

ire was "not like Paul McCartney leaving The Beatles", Noël Gallagher now desoribes their plight as being "left holding the shit sandwich". 
between themselves and McGuigan, adding, "He's Bonehead's best mate and he just did- n't fancy going on tour again - he's got kids." The band are understood to be lining up a world tour for next March and are currently in an unnamed London studio mixing their fourth album with Mark "Spike" Stent. "We're looking for two new members - Erasure. They have to have good 
Manchester 

At London's Olymplc studio on Thursday, Anne Dudley finished strings with Glow Worm boss Ray Hedges for B'Witched's untitled follow-up to their UK double platinum eponymous début, which is due for release on October 18. The Eplc/Glow Worm's act, the first to reach number one with their first four singles, see their first new single, Jesse Hold On - written by mentor Hedges, B*Witched, Martin Brannigan (Boyzone) and Robert Hodgens (aka Bobby Bluebell) - released on October 4. The single is pure pop in style, even though other releases are expected to move them on from their core under-10 fan- base to enable them to grow with their audience. The only UK- slgned act other than Cher to have scored a US Top 10 hit this year, B*Witched have also been recording, alongside acts such as Aerosmith and AC/DC, in Los Angeles at Bryan Adams' studio with Hedges during promotlonal vislts. Hedges says, "The album's such a mixture. There's a country track, an a cappella Irlsh folk track, a Jam & Lewis-type thing, hip hop vibe, out-and-out ELO/Beatles thing, William Orbit-type track - a real mixed bag." One track, 1 Shall Be There, features Ladysmith Black Mambazo. 

at category each year. The chief problem for UK female solo singer/songwriters is getting signed - more so than any other genre of artist. And when pro- jects fail and shoulders are shrugged, the most common reason given is that UK radio appears to find it difficult to support more than one female singer/songwriter at a time. Recent attempts at breaking UK female solo non-R&B artists have included - with varying levels of success - ex-Nude signing Arista signing Christine Levine, " ' " imi, Almo's Imogen Heap 
Polydor's Raissa breaking - a talented, maturing artist catchy single titled Walk Right Tbru (r August 23), which clearly deserves playlisting but is, surprisingly, struggli But the evidence doesr that only female artists example, last week's airplay Top 50 six female and eight maie solo singer/song- writers, of which only two were British: Geri 
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up on female 

i-a!bum Hello. 
MASSIVE ATTACK AND HUSHR00H10 SETTIE Muslc lawyers are understood to be finallslng an agreement for Massive Attack's Mushtoom to leave the band. The split bas been the subject of spéculation since he failed to appear with Virgin 

jon's Three Colours Red havesojit. a after winnine the BestliSlAct award 1 Kerrane! Awards. Citing musical break-up cornes after their 

the end. Last montb Arista signed London- e solo artist Peppercorn; there is widespread interest brewing in unsigned Leeds-based Rhianna; and Warner Bros US is developing London-based female artist 
There are also must-hear albums surfacing from labels with a pedigree of breaking female artists. Heavenly - the label which, along with Deconstruction, is enjoying success with Beth Orton Worldwide - has former One Dove front- woman Dot Allison's sensual leftfield pop album Afterglow (released October 18), preced- ed by the single Close My Eyes on October 4. On Mercury is the US-signed. Alabama- based Shelby Lynne's soul-laden aibum I Am Shelby Lynne (released September 20), to be followed by the Dusty Springfield-like single Your Lies (October 25). Mercury managing director Howard Berman was so immediately transfixed by the record that he is breaking her from the UK rather than waiting for the US. If either Heavenly or Mercury can repeat at least the success of Epic/BBO's US-signed Macy Gray - who scored a Top 40 position with the On How Life Is album in July on the back of 

they will bedoingwell. 

3d to have joined act The Infidels, although was unavailable for comment. 
IDLEWILD BRING IN ERINGA FOR ALBUM Food's Idlewild are working on their second album, the follow-up to October 1998's Hope Is Important, at Jacob's Studios in Surrey. They are working with foremost rock producer Dave Eringa, who is best known for his work with Manie Street Preachers. Ail four single releases by the band, exduding limited éditions, imptoved on their prevlous chart position, culminating in a number 19 chart peak for When I Argue I See Shapes iast February. The band's next single is Little Discourage on September 20, It Is produced by Steve Albini's engineer and Shellac basslst, Bob Weston. 
THRIVE SNAPS UP HVBRID FOR US US label Thrive Records, a subsidiary of Sire Records and home to Paul Oakenfold and John Digweed, has signed UK independent Distinct'ive Records' act Hybrid for North America in a deal understood to run well into six figures sterling. Their next UK single, featurirg Julee Cruise of Twin Peaks famé. If i Survive, is released on August 30 followed by the album, Wide Angle, to be released on September 13. 
HW PIAVLISI Chris Rea - sampler (East West) Sounds like Road To Hell part two; Cousteau - The Last Good DayOfThe Year (Global Warming) Brassy Burt Bacharach- and Hal David-esque début (single. September 27): Shola Ama - Run To Me (WEA) Every Breath... soundalike (album track. October 18): Charlatans - Us And Us Only (Universal-lsland) Psychedelio and compelling (album, October 18); Ladysmith Black Mambazo - In Harmony (Wrasse/Universal TV) Dreamy and magical (album, October 4); Ice T - Seventh Deadly Sln (Roadrunner) Furious and contemplative (album, October 4): S Club 7 - S Club (Polydor) Intensely well put together (album, October 4); AU Seeing I - Ist Man In Spaee (ffrr) Cracking vocals from Human Leaguer Phil Oakey (single, September 6) 
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• Texas led the way last week In one of the UK's best chart performances of the year in Germany. Summer Son was the hlghest Top 40 entry on the singles chart at 18, whlle Fîve's If Ya Gettln' Down leapt a massive 23 places to number 23. Meanwhile, Texas's good 

• Scandinavia just can't get enough of Ronan Keating, with his solo début When You Say Nothing At Ail the hlghest new entry in Sweden and Denmark at five and 15 respectively. His co-managed boyband Westlife have the hlghest Top 20 climber in Sweden with a 17-place hike 
Norway is 

piled and remixed soundtrack album. EMI's director of international stratégie marketing, Mike Heatley, says Worldwide interest in the project is phénoménal. "Anythingto do with The Beatles is fairiy big because ifs The Beatles but, with regard to this Project, everyone has embraced it in their own way and corne up with dif- 

Yellow Submarine musio retail chain an in-store exhibi- tion ofeustomers' merchandise from the originally-released film. In the 
for a two- to three-week period in 

jum playback in" The Beatles: ca 
with Popkomm, around 20 cinémas nationwide. 
a scaled-down jects will be the appearance of an 18- and a Mexican carriageEurostartrain. deckedoutin 

îd and blue greatest hits in 

16 States - following in jw Subir e London's The Beatles double album (The White Album), issued last year to mark its 30th anniversary, reached number two on BiUboards catalogue chart. 

iu Go. getting in on the mg me same Westlife s its highest entry at 12 Notting Hill soundtrack featuring Keating - one for a second week. 
• Notting Hill's success Is spreading elsewhere, including the Netherlands, where it replaces the Abba greatest hits, 25 Jaar Na Waterloo, as the country's number one album. On the singles chart, Ronan Keating's When You Say Nothing At Ail makes an 18-place leap to number 10, four places below Fîve's If Ya Gettln' Down. 
• Only the unlikely bi of Pearl Jam and Vengaboys were last week preventing Five claiming the top singles spot in Australia with If Ya Gettin" Down. Over on the Aussie album chart, George Michael's Ladies & Gentlemen found itself in the Top 10 for the first time since February. moving from 13 to 
• Parlophone's Supergrass are llterally pumping up the stéréos of Spain at présent by scoting the highest new entry at 14 on the country's airplay et the same chart, Stlng's Brand New Oay loses the top spot to Puerto Rican artist Chayanne 
• Normal service resumed last week on the Canadian singles chart where, only the week before. Elton John's record- ' breaking Candie In The Wind 1997 dropped out of the Top 10 after nearly two years. However, a three-place jump to eight reinstalled it to the Top 10 elite. Heading the chart were Pearl 

The Brand New Heavles' first best of and a début album from Ail Seelng I were among the forthcomlng release highlights of London Records' first autumn présentation on August 17 at a key Warner convention. Head of international Nina Frykberg, who leaves the rôle next month to fuily concentrate on her other position as UK marketing director, unvelled détails of Trunk Funk... The Best of The Brand New Heavles (out September 13) at Warner's European marketing meeting In Dublin. The release will be backed in November by TV appearanees and a European tour. At the meeting, Frykberg also challenged Warner to top the 6m Worldwide sales of the first Ail Saints album with the group's follow-up, whlch has yet to appear on the release schedules. Frykberg will be replaced as London's head of international by David Wille, formerly Polydor's international marketing manage 

wm 

■ilill-IlIlilliiJTiYllIkiiKiild 
2 2 Tum Around Phats & Small (Muttipiy) 3 3 1 Don't Know What You WanL.. Pet Shop Boys (Parlophone) 4 4 When You Say Nothing At Ail Ronan Keating (Polydor) 
6 6 Ail Or Nothing Cher (WEA) 
9 10 Rendez-Vu Basement Jaxx (XL Recordings) 10 9 Sing It Back Moloko (Echo) 
13 - As George Michael & Mary J BUge (Epie) 14 20 Stop The Rock Apollo Four Forty (Epie) 15 15 In OurUfelime Texas (Mercury) 
17 11 Now That You've Gone Mlke & The Mechanlcs (Virgin) 18 16 Stronger Gary Bariow (RCA) 
20 12 Sweet Uke Chocolaté Shanks & Blglbot (Chocolaté Boy/Pepper) 

11 Ail Star Smash Mouth (Interscope) 2 2 Genie in A Bottle Chrlstina Aguilera (RCA) 3 3 If You Had My Love Jennlfer Lopez (Epic/Work) 4 6 SomedaySugar Ray (Lava/Atlantic) 
6 7 Bailamos Enrlque Iglesias (Interscope) 7 8 She's So High Tal Bachman (Columbia) 8 9 Out OfMy Head Fastban (Hollywood) 
10 14 Unpretty TIC (LaFace/Arista) 
14 16 The CupOf Ufe Rlcky Martin (Columbia) 

19 - Smile Vltamln C (Elektra) 

TOP UK AND UK-SIGNED SALES CHART PERFORMERS ABROAD 

CANADA single Candie... Elton John (Rocket/Mercury) 8 11 album Notting Hill OSTVariousdsIand) 13 13 FRANCE single 2 Times Ann Lee (Panic) U 10 album One Night Only Bee Gees (Polydor) 5 5 
ITALY single If Ya Gettin" Down Rvo 6 8 
NETHERLANDS single If te Gettin'Down Five (RCA) 6 6 
SPAIN slnglo Summer Son Texas (Mercury) 11 11 

SSSHHC fono GAVIN 
AMERICAN CHARTWATCH 
 by ALAN JONES  
The Latin shutout atthe top of the UK singles chart is matched in America where. after five weeks at number one, 18-year-old neweomer Chrlstina Agullera's Genie In A Bottle slips a notch to make way for Bailamos by 24-year-old Enrlque Iglesias (pictured). Despite their Hispanic connections, however, both the Aguilera and Iglesias hits were at least partially penned by Brits - Genie In A Bottle by UK-based Pam Sheyne with America's David Franks and Aussie Steve Kipner, while Bailamos Is wholly British, being penned by Paul Barry and Mark Taylor. It is their second US number one, Barry being one of the writers of Cher's Believe and Taylor one of its pro- ducers. Dur artists continue to fight shy of the chart, however, with Phll Collins' You'H Be In My Heart still fighting a lone battle and slipping 41-47. On the album chart, Backstreet Boys' Millennium has now been certified as having shipped 7m copies in 14 weeks and proves too strong for hip hop stars Mobb Deep's Murda Muzik and Mary J Blige's Mary, which have to seule for débuts at three and two respectively. Blige came close, however, 

albums Stateside 

selling 239,000 copies of her album, just 3,000 fe' After her TV-aided surge last week, Charlotte Church's Voice Of An Angel slips back, falling 64-72, but remains the top record by a UK act. Meanwhile, their first studio album in eight years heralds the arrivai of the Moody Blues at number 93 with Strange Times. The durable Brummies first scaled the Billboard album chart in 1968 and have had five lm-selling er six topping the half million mark. Strange 1 Times got off to a fairly modest start by compari- )n, selling just 15,000 copies last week, but they 3 have the satisfaction of having already topped te peak of their last studio album, 1991's Keys | Of The Kingdom, albeit narrowly - that album reaching number 94. finally. fellow vétérans the Bee Gees' live double album One Night Only continues to | improve. It nearly dipped out of the chart a " irtnight ago, but has since bounced 194-167- iw spenl nine months in the chart, selling more than 500,000 t e.ver climbing above 72, It is the group's longest-runnlng US 
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EDITED BY STEPHEN JONES - A & R 

Anoltfer Level gel Ihe 

JeÉins magie ior hee 
by Stephen Jones Another Level are set to shift up a gear on the world stage after seciiring the contribution of respected names such as top US producer Rodney Jerkins to their new album, Nexus. Jerkins also raps on the album as well as co-producing What You Know About Me, a track co-written by member Wayne Williams. Lyrically the track aims to address criti- cisms levelled at the band by so called "play- er-haters" - industry movers who have criti- 
Mark Morrison. The surprise involvement of Jerkins - pro- ducer for major league artists from Brandy & Monica to Whitney Houston - will add further 

Head of the Northwestside label Niok Raphaël, who with Arista A&R director Christian Tattersfield is Another Level's execu- tive producer, says, "I went for (co-writer/pro- ducer] Harvey Mason Jnr, Rodney's i 
Wayne 

le budget. Rodney costs £100,000'. Then Harvey phoned and said, 'You're gonna get a surprise on this record.' 1 couldn't believe it when I 

Another Level: looking to break the US The best evidence of this can be heard on the lOObpm single Bomb Diggy (released November 1). The album's new direction Is likely to lead to comparisons with classic UK acts such as Soul II Soul and Loose Ends. It is likely to be considered among the best British R&B records of the year and cleariy indicates the band's serious intentions of breaking America. The 14-track album is punctuated by the rare first-hand involvement of Arista Records CEO Clive Davis, who chose five tracks including Bomb Diggy, which was origi- nally written by Dwight Reynolds for Da Green Eyed Bandits project and held for Usher, and Ain't A Damn Thing Wrong, written by Bradley Spalter (K-Ci & Jo Jo) and Joshua Thompson (Joe) and produced by Pete Macron (Maxwell). Stand-out sélection, however, is Ain't Nothing Going On But The Sex, written and pro- duced by Grand Jury, evoking comparisons with Color Me Badd who, acoording to Raphaël, Davis sees as a reference point for Another Level - 'white guys singing R&B", 

Oasis: Llam (left) and 
Oasis startsearchto 
fill vacated positions 
Oasis plan to hold auditions to replace depart- ing members after bassist Paul "Guigsy" McGuigan's shock announcement last week that lie was lelivihg tneTrand, only a fortnight after guitarist 'bonenead said he was quitting. At a hastily arranged"pre Création at London's i Wednesday afternoon, i Gallagher - the only n 
the média that the band will continue. Contrary to his earlier commentthat Bonehead's departure was "not like Paul McCartney leaving The Beatles", Noël Gallagher now describes their plight as being "left holding the shit sandwich". He dismissed claims of any animosity between themselves and McGuigan, adding, "He's Bonehead's best mate and he just did- n't fancy going on tour again - he's got kids." The band are understood to be lining up a world tour for next March and are currently in an unnamed London studio mixing their fourth album with Mark "Spike" Stent. 

Gallagher added. 
At London's Olymplc studio on Thursday, Anne Dudley finished strlngs with Glow Worm boss Ray Hedges for B*Witched's untitled follow-up to their UK double platinum eponymous début, which is due for release on October 18. The Epic/Glow Worm's act, the fîrst to reach number one with their first four singles, see their first new single, Jesse Hold On - written by mentor Hedges, B*Wltched, Martin Brannlgan (Boyzone) and Robert Hodgens (aka Bobby Bluebell) - released on October 4. The single is pure pop In styie, even though other releases are expected to move them on from their core under-10 fan- base to enable them to grow with their audience. The only UK- signed act other than Cher to have scored a US Top 10 hit this year, B'WItched have also been recording, alongslde acts such as Aerosmith and AC/DC, in Los Angeles at Bryan Adams' studio with Hedges during promotional visits. Hedges says, "The album's such a mixture. There's a country track, an a cappella Irlsh folk track, a Jam & Lewis-type thing, hip hop vibe, out-and-out ELO/Beatles thing, William Orbit-type track - a real mixed bag." One track, I Shall Be There, features Ladysmith Black Mambazo. 

ack of British female ' solo talent is no better evi- | denced than by the dearth of 
The chief problem for UK female solo singer/songwriters is getting signed - more so than any other genre of artist. And when pro- jects fail and shoulders are shrugged, the most common reason given is that UK radio appears to find it difficult to support more than one female singer/songwriter at a time, Recent attempts at breaking UK female solo non-R&B artists have included - with varying ievels of success - ex-Nude signing Astrid, ex- Ansta signing Christine Levine, London's Victoria, Gut's Naomi, Almo's Imogen Heap and Food's Liz Horsman, Polydor's Raissa is the next act ripe for breaking - a talented, maturing artist with a catchy single titled Walk Right Thru (released August 23), which cleariy deserves playlisting but is, surprisingly, struggling for airplay. But the evidence doesn't seem to suggest that only female artists have it tough. For example, last week's airplay Top 50 contained six female and eight maie solo singer/song- writers. of which only two were British: Geri 

m 

based female solo artist Peppercorn: there is widespread interest brewing in unsigned Leeds-based Rhianna; and Warner Bros US is developing Amanda Ghost. 
a pedigree of breaking fema ! - the label which, along wi is enjoying success with Be 

live circuit somewhat prohibitive. Radio, like labels and co-writers. would rather opt for artists with a marketable story behind them, such as Halliwell, McCutcheon, Natalie Imbruglia and US artists with Stateside suc- 
The positive news is that labels have not given up on female solo artists or the convic- tion that the quality of the music will win out in 

X il e w s f / / e SPACE COUHT OOWK TO ALBUM COMPIETION Space are nearing completlon of their third album with producer Edwyn Collins at their Liverpool studio The Space Station. The album, the follow-up to 1998's Tin Planet, will Include the track Bullet which features the vocals of plasterer George Shaw, who frontman Tommy Scott dlscovered whlle he was worklng on his house earlier this year. Another track, Good Times, featuring UK gay scene singer Jennlfer John, is belng tlpped as a potentlal single. 
WEUER GETS AID FROM DRAKE ARRANGER Paul Weller has drafted in Nick Drake's former string arranger Robert Kirby to work on his last album for UniversaMsIand, which is due for release early next year. Kirby's involvement in the Weller project follows his 
for Ben & Jason's début mini-album Hello. 
MASSIVE ATTACK AND MUSHROOM10 SETTIE Music lawyers are understood to be finallsing an agreement for Massive Attack's Mushroom to leave the band. The split has been the subject of spéculation since he falled to appear with the band at V99 last month. Both Virgin and the band's spokeswoman décliné to 
THREE C010URS REO CALl IT A DAY Creation's Three Colours Ri week after wi   at the Kerrana! Awards. Citing mi différences, the break-up cornes Reading Festival performance at 

IDLEWILD BRING IN ERINGA FOR ALBUM Food's Idlewild are working on their second album, the follow-up to October 1998's Hope Is Important, at Jacob's Studios in Surrey. They are working with foremost rock producer Dave Eringa, who Is best known for his work with Manie Street Preachers. Ail four single releases by the band, excludlng limited éditions, Improved on their previous chart position, culminatlng in a number 19 chart peak for When I Argue I See Shapes last February. The band's next single is Little Discourage on September 20. It Is produced by Steve Alblnl's englneer and Shellac bassist, Bob Weston. 
THRIVE SNAPSUP HVBRID FOR US US label Thrive Records, a subsidiary of Sire Records and home to Paul Oakenfold and John Digweed, has signed UK independent Distinct'ive Records' act Hybrid for North America in a deal understood to run well into six figures sterling, Their next UK single, featuring Julee Croise of Twin Peaks famé. If 1 Survive, is released on August 30 followed by the album, Wide Angle, to be released on September 13. 
HW PlAYLIST 

Deconstruction, i: 
woman Dot Allison's sensual leftfield pop album Afterglow (released October 18), preced- i the UK, there appears to be a problem of ed by the single Close My Eyes on October 4. aking solo artists generaily. For some On Mercury is the US-signed, Alabama- ;ls, radio seems to have become ail impor- based Shelby Lynne's soul-laden album I Am : in breaking acts rather than an option or Shelby Lynne (released September 20), to be us, while the costs involved in hiring ses- followed by the Dusty Springfieid-like single   Your Lies (October 25). Mercury managing director Howard Berman was so immediately transfixed by the record that he is breaking her from the UK rather than waiting for the US. If either Heavenly or Mercury can repeat at least the success of Epic/550's US-signed Macy Gray - who scored a Top 40 position with the On How Life Is album in July on the back of one London showease and média interest - they will be doing well. 

t Good Day Of The Year (Global Warming) Brassy Burt Bacharach- and Hal Davidesque début (single, September 27): Shola Ama - Run To Me (WEA) Every Breath... soundalike (album track, October 18); Charlatans - Us And Us Only (UniversaMsIand) Psychedelic and compelling (album, October 18); Ladysmith Black Mambazo - In Harmony (Wrasse/Universal TV) Dreamy and magical (album, October 4); Ice T - Seventh Deadly Sin (Roadrunner) Furious and contemplative (album, October 4); S Club 7 - S Club (Polydor) Intensely well put together (album, October 4); Ail Seelng I - Ist Man In Space (ffrr) Cracking vocals from Human Leaguer Phil Oakey (single, September 6) 
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SHANIAIWAIH: Har! I Feel like A Womnn - Mercury (Sepleraber 13). The Canadien will be touring the UK in October following this single's telease, while another single - the Notting Bill soundtrack's You've Got A Way - ' " ;d up for November 29. 
Ctmlo Délia Terra/The Prayer - Sugar/ Polydor (Seplcmliet 13). Bocelli's Des O'Connor performance of the flrst track sent his album Sogno into the Top 20 for the flrst time a week ago and it is now coupled as a single with the singer's Celine Dion duet. A new Bocelli classical album. Ave Maria, wili be released on Philips on November 15. OCEAH COIOUR SCtNi; One Ftom The Modem - MCA (Seplember 13). The band will be touring in October, while TV appearances are already lined up on TH Friday and CD:UK to support this album. VARIOUS: IDTP 99 ïol 2 - BBC/Universnl IV (Seplember 13). One of a number of Universal TV hits packages, with others induding Box Dance Hits Vol 2 (October 25). Woman 2 (November 1), Kiss Ibiza 99 (November 1) and Kiss Clublife; New Millennium (late Oclober/early November). A*TtEHS: The Abbn Genctolion - Slockbolm/Polïdor (Seplember 20). Chart-toppers already in their 
Abba classics, including current The Box favourite Mamma Mia, LOUV; Hy Flrsl Album - Polydor (Seplember 20). Her revival of the Toni Basil hit Mickey is being issued two weeks before this début 
CHRIS 0E BDRGH: Quiel Reyolulion - A8H/Hetcury (Seplember 20). His first studio album since A&M UK's closure will be preceded by the single When I Think Of You on Seplember 6. 

DAPHNE S CEUSIE: Ooh Slick U - Universal (Seplember 20). The Box has given support to this highly- catchy single three weeks ahead of release. BEN 8 JASON: Ait Guilnr - Go.Benl/Polydor (Seplember 27). This radio-friendly track is lifted from the fast-rising acoustic duo's album Emoticons. 0CEANIA; Oceania - Philips (Seplember 27). This album by the Maori outfit will be backed by TV advertising. STING: Brond New Day - A8M/ Polydor (Seplember 27). Sting moves from Mercury Falling to Polydor with this first album since 1996, previewed by the release of the title track as a single on Seplember 13 and featuring heavyweights such as James Taylor and Stevie Wonder. 

•he timing could hardly have been more I perfect for John Kennedy as he walked I on to the conférence stage at London's Mayfair Theatre last Thursday. As he did so. his company could claim six of the top 
Despite months of uncertainty and some pain over what the conséquences of the biggest deal in music history would be, the newly-structured Universal UK opération has emerged in an Incredibly healthy state - iliustrated by last week's near monopoly of the top end of the album chart. But, although his company was sitting on an album market share last week of 36.6%, Kennedy was wise enough to express caution as he opened the first UK autumn conférence underthe Universal Music banner. "Even 

a mistake to relax," warned the chairman and CEO, who slressed that, in the crucial, pre-Christmas months ahead. there would be no room for complacency. Kennedy suggested that the merger of PoiyGram and Universal's opérations had gone as smoothly as such a deal could, although he accepted the year had started slowlyfor the company. "l've now convinced myself this was a stratégie ploy to allow the 

S ClUB 7; S Club 7 - Polydor (Oolober 4). A one- hour LWT spécial will help boost sales of this début album, which features second single S Club Party, out on Seplember 27 VARIOUS: land 01 My Folbers - Decca/Unlmsal IV (Oclober 4). The officiai Rugby World Cup 99 album includes Shirley Bassey. Michael Bail and Bryn Terfel. LADYSHIIH BLACK HAHBAI0; Id Hdtmony - Unlïersdl lï (Oclober 4). After the stunning success of last year's best of. TV advertising will again by the key with this album of new material. BLINK 182; Enema 01 Tbe Sldle - MCA (Oclober 4). Kerrangl, Sky and Melody Maker are among the press giving heavy support to this US Top 20 and gold album from the power-punk outfit who will be touring the UK in December. (AMES; Hllllorialres-Mercury (Oclober 11). James will be touring the UK in December to support this release, which will include their last hit I Know What l'm Here For and fortheoming single Just Like Fred Astaire, out on Seplember 27, LONGPIGS: Mobile Home - Holber/Polydor (Oclober II). The Stephen Street-produced single Blue Skies on Seplember 27 previews this first album since 1996's The Sun Is Often Out by the now three-piece. HONEït Wonder No 8 - Isl Avenue/Mercury (Oclober 18\ Tho KnnrTc rtehnt alhnm will hp 

" leaving Beggars Banquet is previewed by the single Forever, out on October 4. BOB HARLEY; Blnck Surylvors - A Drenra Fullilled - Ilslond (Oclober 18). The wonders of technology team up the reggae legend with the likes of Lauryn Hill and Erykah Badu on this duets album. J _ lOESTRUMMER; Rock. Arl And The . , 1 *-Rny Style - Mercury (Oclober 18). Strummer's Mercury 
in 13 

artwork by Damien first single, Techno D- "• % iay, will be released on J t October 4. ADAM RICRIIT; Good limes - Polydor (Oclober 18). An Instant Top Five Yp star thanks to I Breathe Again, the former Street résident diverts his ntions to the album market with dance-influenced pop outing. GABRIELIE: Rise - Go.Beal/Polydor (Oclober 18). The one-time Brits Best Female   album, featuring the ifjj 
I0RDAN KNIGHT: lordan Knighl - Inlerscope/ Polydor (Oclober 18). The single Give It To You, ou' in the UK on Seplember 27, gave the one-time New Kid On The Block a return to the US Top 10 earlier this summer with this album already gold 
DINA CARROU: Olbum - Isl Hnnifeslo (Oclober 25). Her first  um in three years 

Chart action gives 

new-look Universal 

poshnerger boost 
Plenty of chart successes in the first six months of 1999 meant 
Universal's first UK conférence following the biggest merger in 

music history had plenty to crow about. By Paul Williams 
company to settle down and allow us to corne storming through in the second quarter," he added. Heading that success was Polydor, which finished as the leading albums company for the first six months of the year and currently has two of the year's three biggest artist albums through Boyzone's No Request greatest hits and Abba's Gold - Qreatest Hits. Add to that four number one singles - two by Boyzone and one apiece by Ronan Keating and S Club 7 - and managing 
justified in suggesting Polydor is bigger now than in its early Seventies heyday of Slade and Co. 'It's the biggest period we've ever had and I hope to build on it long-term," Grainge told Music Week post-conference. "The roots of this success are, frankly, the décision to split the company into two divisions. We've got two sets of teams prepared to die by their artists and records." New talent has played a huge part in Polydor's run which, through the conference's closing performers S Club 7, Adam Rickitt and Lolly, managed earlier this summer to place three debuting acts instantly in the Top 10 in a four-week period. AU three have their first albums released this autumn, 

SINGLES CHART SCORES 
10s 20s 40s hits London 1 2 5 6 14 Mercury 0 8 4 9 21 Polydor 4 7 4 8 23 Univ-lsland O 3 2 10 15 Figures cover 1999 teleases' hlghest chart positions in the 35 weeks to w/e 28/8/99. London's tally Is, 

which will also see several long-established acts making their Polydor débuts. Sting arrives via the incorporation of A&M's international rester into Polydor, while the responsibility this year ude new albums from 

me single for Polydor The Hush. Meanwhile, Shania Twain has dwarfed even her 1998 UK breakthrough with That Don't Impress Me Much becoming one of the year's five biggest singles and her album, Corne On Over, hitting a new 
excellent one for Mercury with two albums in the Top 10 best sellers and both in this week's top five," said général manager 

Further singles from the two acts are lined up for the autumn when the period will include three Ist Avenue-linked projects. The new Dina Carroll album, announced at last year's conférence, will finaily appear, the Honeyz' flrst album is being re-promoted with new material and former Eternal member Kelle Bryan - who performed her first single Higher Than Heaven at thi 

for Interscope wi Beck an Despite being overshadowed by Polydor's achievements, Howard Berman's Mercury has had a solid year to date with Texas pulling off another number one album with 

Over at St Peter's Square, the conséquences of the Seagram takeover have been most widely felt with Marc Marot - formerly Island MD - confirmed in January as managing director of the newly-created Universal-lsland, and the departure several months later of A&R director Nick Angel. Marot reflected that it was the second takeover he had been through - the first 
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and Say You Love Me, out on October 4. IJHIE SHAW: Wtien Vou Believe - Deccn (Oclohei 25). TV appearances, including the Royal Varlety Performance, will support the first album by the L4-year-old, seen as 
to Charlotte k Church. ^ CAT STEVEHS: ■j ColSlevens 

previously released on CD feature on this 24-track rétrospective. THE HAVERICKS: New And THen - The Besl 01 The Maverlcks - Hercury/Unlversal TV (Hovember 8). The Maverlcks' move from MCA Nashville to Mercury Nashville Is marked with this album, ich combines old and new recordings. TEXAS: When We Are logelber - Mercury (November 8). The Hush's 
arena tour in October with further TV advertising scheduledfc " 

VARIOUS: Husic 01 Ibe 1 

. 

EHI/VIrgin/ Universal TV (November 8) 

will Include act: 
compilations sucn as me Rolling Htones and John Lennon. BRÏAH ADAMS: Tbe Best 01 Me - ASM/Hercury (November 15). Adams' second oareer ly around a third of lo Far So Good and it one new track. MICHAEL BAIL: Besl 01 Hictinel BolL live Al The Royal Albert Hall - Universal TV (Hovember 15). There are high hopes for this album after his; last LP, The Movies, went double platinum. KE11E BRÏAH: album - IsfAvenue/Hercuiy (Hovember 29). A Des O'Connor appearance will be part of the promotional push for the former Eternal singer's first solo album, whose first single Higher Than Heaven is out on September 6. BUSH: The Science 01 Things - Inlerscope (Hovember). One of a select group of UK acts to début at one in the States, the US-signed 
October 18. BECK: album - Geffen/Polydor (Hovember). Brits Beth Orton and Johnny Marr are among the collaborators on this album. OST: The World Is Hot Enough - Universal (Hovember). The David Arnold-scored soundtrack to the latest Bond movie will be 
release of the film. It wiil follow the release of Garbage's title track as a single. 
Radicals' You Get What You Give going top y J Blige giving the label its only ri so far this year with Mary. For autumn, Océan Colour Scene, versal's most notable UK success before the PolyGram deal, lead the way with their fourth studio album, One For The Modem, while The Charlatans' first album with a major appears on October 18. Elsewhere, London's departure from Universal followed a number one single at the start of the year from Armand Van Helden, though big hopes Gay Dad have yet to match their média interest with significant sales, Meanwhile, Universal TV will also be challenging for honours in the artist album chart, an area where it has become increasingly successful. Although its core various artists business has landed it four compilation nur either individually or 

Kelle: performed her first single 
ALBUMS CHART SCORES 

Mercury 1 2 1 (1) 2 6(1) Polydor 2 2 4 2 10 Univ-lsland 0 12 14 Universal TV 0 (4) 1(12)0(5) 4 5(21) (Brackets dénoté compilation chart hits) 
/e 28/8/99. Lo 

with Mercury, while compilations will take m a Music Of The Millennium album tie-up with Virgin/EMI, featuring tracks such as John Lennon's Imagine which are usually impossible to acquire for compilations. As the division's managing director Brian Berg noted, "Last year was a fantastic year and 

being when PolyGram bought Island. "This one for me, while pamfully hard in bringing together two companies, w in terms of its exécution," ne saio. The company's biggest successes this y have corne largely from overseas acts originating from the Universal side, with N 
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number one TV comp: The division has also teamed up with Decca for Land Of My Fathers, the officiai album for the Rugby World Cup, out on 
other highlights include an Andréa Bocelli LP and the launch of 14-year-old Jamie Shaw. Undoubtedly spurred on by his company's virtual domination of the main album chart. Kennedy is now predicting the Christmas Top 10 will feature at least three-and-half Universal albums - the half being a joint pretly flawless venture best of which is yet to be announced. said. His confidence is shared by sales director esses this vear Nigel Haywood. "We're confident we're going to keep the tills ringing even louder by Christmas and the end of the year," he said. 
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THE OFFICIAL UK CHARTS 

SINGLES 

CHART 
COMMENTARY 

by ALAN JONES 

MAMBO SINGLE FACTFILE 
Mambo Kîng Ferez Prado was born in Cuba in 1916 and died in Mexico in 1989. He was one of the most influential artists in the history of Latin American music and had a UK number one with Cherry Pink & Apple Blossom White in 
number two hit in 1996 with Guaglione, which gained famé after being used in a Guinness commercial. He was also the fîrst artîst to record both Mambo No.5 

and Quien Sera (Swavl - covers of which occûpyTFûTtôptwo slots In this week's chart. Mambo No.5 was one of the first tmotracks he recorded for RCA after he signed for the labelltTïgSÏJ while Quien Sera (Sway) was recoTâed in the late Flftias with vocalist Rosemarv Cloonev. Thé làtter track, retitled Mucho Mambo (Sway) in Its current incarnation, has been recorded by Cliff Richard, Dean Martin and even in Icelandic by BJork. 
Britain has its first mambo number one since 1955 this week, as Lou Bega's Mambo No.5 (A Little Bit Of,..) storms to the top. after selling more than 22^000 units. That is almost twice as many sales as Shaft's (Mucho Mambo) Sway, which enters at number two. With Geri Halliwell's Mi Chico Latino dipping 1-3, the entire top three are 

Bega's single is an adaptation of the original Mambo No.5, a Ferez Prado instrumental for which Bega and pal Zippy have penned lyrics, and it is the first mambo- styled chart-topper since Rosemary Ciooney's Mambo Italiano topped in 1955. Clooney, ironically, was also the original vncalist on iMucho Mamboi Sway, courtesy of a samole. but was replaoed '— vocalist after BMG refused " sample and denied the opportunity of seeing the still gigging 71-year-old Clooney strutting her stuff on Top 

MARKET REPORT TOP 10 COMPANIES TOP C0RP0RATE CROUPS 
which peaked at number 31 la: disappears from the chart altoi more a conséquence of ch than an indication it is not seiling. UK rights 

SALES UPDATE 
SSUST^ î"™ 

import sales kllledbyCIi Millward Brown as soon as a record is released here. As mentioned last week, the rising tide of European hits being sought by homecoming tourists and catered for at low dealer prices (typicaliy £2.49, compared to domestic releases at £2.69/£2.76) has caused a major upturn in sales of imports, those appearing in this week's Top 200 
KToc75 including Eiffel 65's Blue (Da Be Dee) ne nu aptc  (number 51), Ann Lee's 2 Times (number ni TUE nuBDT 77)' të'esias' Bailamos (number 92), IN THE CHART DJ Jean's Launch (numbeczU^AND number US; 22.7% Other. 16.0% and ATB's Don't Stop (number 103), 

INDEPENDENT SINGLES 

Are you a new band or manager with a demo you want to shout about? 
Are you a songwriter looking to place your material with the right artist or AEtR manager? 

You should be reading 
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The Green Sheet is a fortnightly newsletter focusing on the UK's A&R and music publishing business. 
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One of the most prolific artiste of the Lights Go Down, Extraordînary and The last 20 years, Prince returns te the Rest Of My Life, chart this week with his rétrospective It is unlikely to become his eighth The Vault...Old Friends 4 Sale debuting UK platinum album - it sold fewer than at number 47. Released as part of his 3,000 copies last week - but it does 
materia. from 1985.1994, including -e-oug^fans stiii around to ensure 

bv ALAN JONES G 
much-sought by collectors, among become his llth chart success of the them She Spoke 2 Me, When The Nineties. 
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DVD is set to make an unprecedented explosion on to the home electronics market by the end of the year. By Karen Faux 
If the massed ranks of the video and music industries are correct in their projections, this Christmas will see the Digital Versatile Disc cernent its status as the fastest-growing electronic consumer product of ail time. When Warner Home Video's Armageddon became the first DVD-only litle to enter the CIN video top 10 in February, peaking at number eight, it highlighted just how far DVD had corne in the few monlhs since its full launch last October. By July, the market was strong enough to take WHV's Enemy Of The State to number four in the same chart, lifting DVD retail sales above the 45,000 units a week mark for the first lime. According to the British Video Association (BVA). software sales throughout the year have outstripped even the mosl optimistic prédictions and, with Fox Video's Titanic hitting the 

shelves today (August 30), it looks as if the peak season is oft to a hugely promising start. On the high slreet, retailers are anticipatmg an expanded range of between 800 and 1,000 titles for Christmas, compared to the estimated 50 dises available at the same time last year. "DVD is growing at a much faster rate than CD did in the Eighties," says HMV marketing manager Richard Orr. According to Dave King, marketing consultant to the BVA's UK DVD Committee, worldwide DVD player pénétration is six times greater than either VHS or CD enjoyed at the équivalent stage in their development. 

"US retailer Best Buy recently declared that sales of DVD software in June exceeded those of VHS tapes, and in the UK DVD releases are selling in greater volumes every month," says King. "Admittedly the VHS market is not at ils strongest in the summer and DVD is riding on a period of rapidly increasing player pénétration, but the growth is still impressive." King believes we may not see a DVD- only title topping the chart until as iate as nexl summer, but even with the software market in this relatively embryonic state, the size of the current hardware base has been sufficient to 

encourage big marketing spends on behalf of this autumn's big releases. The BVA estimâtes that thene are now 55,000 DVD players and 440,000 DVD-compatible PCs in the UK. Software sales passed the 1 m mark in Iate July and analysts forecast that the figure could be tripled by the end of the year. At this relatively early stage, a single popular promotion can have a significant effect on hardware pénétration and software sales. In March, Kingfisher ran a promotion across 100 key stores offeringa Samsung player and three DVD videos for just £250, and sold more than 3,000 packages in ail. "The response was so phénoménal that we will be repeating the offer this autumn," says a Woolworths spokesman. > 

DVD IS GROWING AT A 
MUCH FASTER RATE THAN 

CD DID IN THE EIGHTIES. THE 
FORMAT IS GIVING A GOOD 

RETURN ON THE EXTRA 
SPACE WE HAVE INVESTED 



>■ One of the mosl impressive marketing onslaughls for the fourth quarter is beingjointly presented by Warner Home Video, Toshiba and Blockbuster. From the beginning of October, a £1.6m advertising campaign will drive a software and hardware package featuring a Toshiba player and three top WHV titles - Lethal Weapon 4, US Marshals and Contact - again at a retail price of £250. The deal includes 10 free DVD reniais from Blockbuster stores. Marketing is designed to cover ail fronts, with a £1.2m télévision campaign and £400,000 press advertising campaign running throughout the promotions life-span. "There wili be almost 1.000 tilles in- store by Christmas," says Ron Saunders, WHV managing direclor. "We are confident that our joint package and promotional support will ensure DVD enjoys the same steep sales curve here as in the US." Almost as soon as the format had launched, Warner Home Video established ilself firmly as the software market leader and it has continued to take between 600/o-70ll/o of sales during 1999. In addition to Armageddon and Enemy Of The State, its big successes have included blockbusters such as lethal Weapon 4, Contact and LA 

TOP 10 DVD RELEASES 
For January to July 1999 Tille (Company) ^ ^ 1 Armageddon (WHV) 41.19" 2 Lock Stock & Two Smoking Barrels (Univcrsal Pictures) 31,970 3 Lethal Weapon 4 (WHV) 27,430 4 Tomorrow Ncver Dies (MGM/UA) 19.580 5 Contact (WHV) 19,400 6 GodiUla (Columbia Tri-Star) 18,430 7 Ronin (MGM/UA) 16.500 8 Enemy Of The State (WHV) 15,230 9 Face/Off (Touchslonc) 14,120 10 LA ConSdcntial (WHV) 13,940 Source: CIN     

Forjonuary lojuly 1999 Jnits sold 463,617 97,058 78,948 35,522 

Mktsh. Video Company 1 Warner Home Video 2 Columbia Tristar 
59.9% 12.5% 10.2% 4.6% 3 Universal Piclurcs 

5 BuenD Vista 18,277 2.4% 
6 Warner Vision 2.2% 2.2% International 7 va T6,S44 
8 Mill Reef Entertainment 8,796 8,545 1.1% 1.1% 
10 BMG Video 6,289 0.8% 
Source: CIN   

Confidential, which are expected to continue to sell well during the coming months. Second-placed Columbia Tristar also has some aces up its sleeve now that it is distributing ail of Universal Pictures' DVD producl following a deal struck between Sony and PolyGram in February. Video Collection International will also be seeking to consolidate its position as one of the year's top five DVD companies. supported by a strong 1999 performance from Riverdance. VCI is determined to make the most of the technological freedom afforded by the format, and it claims the forthcoming release of Land Girls will fealure more value-added features than any DVD currently on the market. Seventy five minutes of extra footage is included in 

the package, including Forties archive material. the theatricai trailer. cast and crew interviews, an alternative endmg and a photo library. Making consumers aware of these imaginative extras is a priority for VCI. "We are currently considering the potential of an interactive element on children's and sports titles," says Karl Flaschke, VCI DVD production assistant. "It is not just a question of converting a VHS to dise - the DVD version has to have something spécial to offer." In recent months, Universal Pictures' Lock Stock And Two Smoking Barrels has proved a predictable favourite among the young maie consumers who make up the core market for DVD. "We are hoping to follow this up with a director's eut for the 

DVD FIGHTS FOR 
PACKAGING ID 
The achievement of a distinctive and identifiable packaging standard is a vital piece of the DVD jigsaw but, with a number of différent solutions on the market, the ultimate prize has yet to be claimed. There are four basic packaging designs fighting for industry acceptance, each of which has its own advocates and selling points. Arguabiy the favourite is the DVD Safe range marketed by Dubois subsidiary Amaray International, which is already taking a sizeable proportion of UK orders. The company was one of the first to enter the market and has worked closely with software suppliers and dise replicators to corne up with a practical product that gives DVD a distinctive identity. Amaray's patented DVD packaging features a locking device that holds the dise firmly in place. The company claims to have shipped more than 50m units Worldwide since its US launch in 1997, around 10m of which have been suppiied to European pressing plants since DVD Safe's global launch a year ago. Amaray has also recently introduced Super Clear, a variation on the basic design which features a crystal clear polypropylene case. "Essentially it provides the design freedom of the clear plastic tray without the fragility of the jewel box design," says Amaray marketing director Anthony Fraser. Universal Manufacturing & Logistic sales manager Merrick Iszatt believes the challenge is in conceiving a packaging solution for DVD which reflccts its status as a leading-edge format. 

0 

autumn," says product manager Jon Sadler. "Dur five September releases - Citizen Kane, The Krays, Twelve Monkeys, Wilde and Quadrophenia - ail have the potential to hit proven target markets." The only cloud on the horizon is the possibilily that demand will prove too great even for the sturdy infrastructure that has been put in place. With every expectation that DVD demand will reach new heights as Christmas approaches, software companies are relying on a flexible service from their manufacturers. "Although we have tried to gauge the size of orders and made sure that production has been organised well up front, there could be some last minute production required," says one major distributor. MRO UK sales director Steve Darragh is comfortable with the quantifies the manufacturer has committed itself to deliver through the autumn. However, he concédés that Christmas DVD demand is an unknown quantity and does not rule out the possibilily that some video companies could find their stock dwindling before the sales boom does. But. even if the market finds itself outrun by demand, the spirit of co-operation among DVD's interested parties suggests that the format can hardly fail to make its mark. a 
CMCS's Rompac (left) and IMPAC's DVDigipak are just two of the contenders vying to become the DVD packaging standard 

Super Jewel Box, designed by " 'j. PolyGram and Philips, is manufactured at Universal's Hanover factory and distributed Worldwide via the Netherlands. "The retail sector has driven the format and they want the item to look like a video product so that it can't be confused with audio CD," says l Iszatt. "Initially the Super Jewel Box had a number of weaknesses but these have been addressed and the design improved. The corner: of the box are now much more robust and the spider sprocket which holds the dise has been redesigned." Another packaging alternative is Warner's Snapper Box, manufacturered under license from Ivy Hill in the US by Impac Europe subsidiary Van de Steeg Packaging. Van de Steeg reports a séparation in the market which has resulted in its own solution finding faveur among film and video companies, while the DVD rental market has expressed a preference for a more standard plastic package such as the Amaray or Super Jewel Box. Packaging specialist CMCS has developed its new DVD Rompac to target customers who are prepared to pay extra for something particularly distinctive. Key selling points of the Rompac are its robustness and the ability to hold up to four dises as well as a substantial booklet. "We ail know that if the main buyîng criterion is cost, the plastic tray with removable paper parts will win every time," says CMCS group managing director John Hersey-Walker. "However, the 

^ Rompac — has its own identity and we believe it is an exciting packaging option for anyone thinking of publishing a DVD." A number of other companies are preparing to submit their own bid. Impac Europe is warming up for the European launch of three DVD alternatives to its established Digipak. The DVDigipak is a standard box with similar dimensions to the Amaray mode), while the Super Slim product is made of clear plastic with a double dise capacity. The third product, the recyclable Mechanical, features a tray applied to a printed board case. "These products have just been launched in the US, supported by $80,000 of press advertising," says Julian Malin, business development director for Impac Europe. "We are currently gauging the UK market, and we understand that nobody is entirely happy with the existing formats. Amaray is probably the preferred option, followed by the Snapper Box, but we feel as the market develops there will be plenty of scope for Digipak products." Kf 
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HARDWARE M AN U FACTU RE RS 
VIE FOR SHOPPER'S PURSE 
There are now more than 50 différent DVD players competing for attention on high street shelves and, with many retailing at around the £300 mark, hardware companies believe that there is something to suit even the most committed techno-sceptic. Toshiba's market share is set to recelve a boost in October when its promotional package with Warner Home Video rolls out across hundreds of stores. Ail of Toshiba's three players will be on offer at their normal price with three free WHV videos, while the entry level SD2109B Is ' 1 available at the spécial price of £299. i According Toshiba DVD product manager Cyrus Richardson, this offer has been designed give the and easiest 

the top-end SD9000B maintaîns the company's presence at the top of the market, incorporating a built-in Dolby Digital audio décoder as well as 3D Digital Noise réduction technology. "We are confident that DVD is going to break into 

the mass market this Christmas, which is why we hâve extended our product range to suit a variety of needs," says Richardson. "DVD beginners can enjoy the easy-to- use SD2109B, while the discerning audio enthusiast will be blown away by the power of the SD9000B." Sony currcntly offers five players including a high-end model, the DVP-7700 that retails at around £700, and an entry model, the DVP-S325, retailing between £350 and £400. The electronics giant will embark on a fresh round of promotions for the full range over the next three months and it is expecting strong demand for its low-cost player. Meanwhile, Philips has been upgrading its players since the beginning of the year, introducing more features and better sound and picture quality in ail price brackets. This autumn it launches the DVD710, which will retail at around £300. The machine plays DVD, Video CD and audio CDs and features a dual laser optical pick up and 10-bit video digital analogue converter to deliver perfect video pictures to the screen. "It is designed as an entry level product, but the sound and video quality are far higher than that would appear to suggest," says a Philips spokesman. "We believe that with this player consumera are getting a lot of technology for 

i-ô eu 

their money." Although few would argue that digital, disc-based recording Systems will eventually replace analogue tape altogether, the signs are that consumées will have to wait a while for a recordable DVD player to hit the market. Although recordable DVDs have been developed for the computer market, manufacturers are still working on creating dises with sufficient memory for the long-form needs of DVD's movie audience. Panasonic is known to have developed a prototype DVD recorder but industry observers believe it will be some years before it receives a consumer launch. DVD may be poised to take a large bite out of the pre-recorded software market this Christmas, but the format's shiny new players are likely to be sharing cabinet space with those trusty old VHS recorders in the nation's living rooms for some time to corne. KF 
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