
FOR EVERYOHE IN THE RUSINESS OF MUSIC 

New solution to end 

indies' Eros nighlmnre 
by Robert Ashton The end to the Electronic Record Ordering System (Eros) nightmare is in sight after Ranger Computers revealed that it will offer an alterna- tive System to independent dealers 

Ranger, which supplies the Oscar Electronic Point of Sale (Epos) Sys- tem to almost 100 retailers, has developed Oscar Lite as an ordering tool. The new e-mail based System - which indudes hardware such as a computer, keyboard and printer and specially-adapted software without requinng the full installation of Epos - utilises the Millward Brown/CIN industry music catalogue for product enquiries and order génération. With more than 400 distributors induded and nearly 300,000 items updated automatically on a daily basis, it offers a more comprehen- sive System than Eros, which became defunct on October 31. Oscar Lite will cost £1,625 including 
additional £365 - £1 per day - for 

-, 1 

i\ 

Wootton: 'it's better than Eros' 
the CiN catalogue, valuing the com- plété package at around £1,990. Ranger managing director David Viewing says he already has support from up to half a dozen record com- panies, including majors. Since most have agreed to accept orders 
smallest distributors will be able to join the new System. They will be charged a "modest subscription" to 

Viewing says it was too impracti- cal to attempt to launch Oscar Lite as soon as Eros finished at the end 

In September the indie sector was left high and dry when AT&T's replacement for Eros was postponed, but Richard Wootton, owner of Leicester's Ainleys, says, 'Oscar Lite is far better than Eros ever was, far more complété with access to every bit of recorded music in the UK." Steve Turner, manager of Barn- staple-based Solo, adds, "It'll be a pain in the arse now Eros has fin- ished. so this is definitely what we need. As long as the record compa- 
Last week Pinnacle announced its own ordering system and manag- ing director Tony Powell does not rule out co-operating with the Ranger a" 

Columbia scores 
market share coup 
The Ricky Martin phenomenon enabled Columbia to capture both the singles and albums market share crown for the first time after 
third quarter. Despite being without a manag- ing director, under Sony chairman Paul Burger the team beat previ- ous leader Polydor with an 8.9% albums market share. This was largely thanks to the period's sev- enth and eighth most popular albums, the Music To Watch Girls By compilation and Ricky Martin's eponymous record, along with the Leftfield chart-topper Rhythm And Stealth. Virgin was second in albums for the period with 7.8%, followed by Polydor In third spot with 7.7%. Columbia also snatched the sin- gles title from Jive with an 11.7% share thanks to the likes of the period's biggest hit Llvin' La Vida Loca. EMhChrysalis finished sec- ond with 10.8% and Polydor third with 10.7%. • Full détails next week 

Manager unveils détails of 
George's Christmas album 
George Michael's late bid Christmas albums market is entitled Songs From The Centuryandi oelehrating everyone rrom Crosby to Queen. Michael's manager Stephens unveiled to Music further détails of the projeot was only announced last week and will be issued in the UK by Virgin on December 6. Stephens himself learnt the album would be ready for a pre- Christmas release just a fortnight ago. "Originally we were iooking to release it early in the new year but everything has corne together so quickly - unusually quickly for George," says Stephens, who adds both the muted Y2K single and Trojans Soul collaborations Project 
roduced by Phil Ramone and engi- eeted by three-times Grammy win- er Frank Filipetti, began in New York 

Michael: album of covers full orchestra. Thirteen songs have been recorded for the 11-track Pro- ject with those confirmed by the end of last week including the Nina Simone hit My Baby Just Gares For Me, Ewan MacColl's The"First Time Ever I Saw Your Face, the Bing Crosby hit Brother Can You Spare A Dime and Queen's Stone Cold Sober. Stephens says no singles will be 
Christmas, although his cover of the Police's Roxanne has been promoed to radio. The album will be released in the US by [ 

acknowledged the huge contribution the music industry makes to the UK economy when she presented BPI director général John Deacon with his CBE at Buckingham Palace. Deacon, bestowed the award in the Queen's Blrthday Honours llst In June, says that during his meeting at the Palace, Her Majesty notably made reference to the importance of 

Five set to crown RCA run of chart success RCA's stand-out singles chart run was set to reach a peak yesterday (Sunday) as the company aimed to occupy the entire top three. Five were comfortably ahead by the end of business last Thursday to be on course for their first number one single with Keep On Movin'. with fellow RCA releases Genie In A Bottle by Christina Aguilera and Fly- ing Without Wings by Westlife follow- ing behind. However, Mariah Carey's Heartbreaker was threatening to stand in the way of the first entire 

RCA Top Three since May 1995. The expected chart-topping suc- cess of Five was set to fiive RCA its seventh singles crown of the year and three consécutive number ones on the chart, the firàt time it would have pulled off such a feat. RCA maTraging_cfirector Harry Magee puts the success down to a combination of quality records and astute scheduling. "l'm very proud 
the team of people that have made 

R 

glamma kid i^c why the new single out 15th november tes from 10° below, mafia & fluxy, stepchild, clarkey & blakey and bonus track 'run de streets' see the video on the box - number 39t H 
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EMI sales executives last Wednesday helped te celebrate the lOth anniversary of Truro- based Independent retaller Solo le by presi Vlaggie Ga a specially-made commemorallve dise featurlng some of the record company's biggest releases during the shop's first months of trading. The présentation was made to Garrett - who with business partner Penny Keen also has stores In Exeter and Barnstaple - before she boarded the Eurostar train at Eondon's Waterloo International with six other retailers as part of an EMI trip to Paris for the launch of Tina Turner's new album Twenty Four Seven, which is released today (Monday). Pictured, left to right, are fïeld sales manager Phil Armorgie, Garrett, EMI sales direotor Mike McMahon and EMI key account manager Andrew Parsons. 

EMI 

Parfittclaims 500,000 
attended R1 live shows 
Almost 500,000 people attended Radio One's live events during the latest Rajar radio audience survey period, July to September. Controller Andy Parfitt says more than 350,000 were at the 26 Roadshows held during July and August, whlle 100,000 attended the Dance Parties with Dave Pearce and more than 10,000 

excellent relationship 

n e w s f / / e 
TRIBUNAL HEARS VHR CASE The Copyright Tribunal hoaring of the dispute between Virgin Retail and PPL over the licensing classification of the retail group's Virgin Megastores Radio ended last Thursday. A judgment on how VMR should be classified is expected later this month. 
The Point Group, which purchased Carlton's audio division Including the budget Hallmark label earlier this year, Is assembling a Rotation plan for next year. It is expected 
turnover of £44m, wili seek a 
German stock exchanges. 
SONT MUSIC SAIES DIP Translation from local currencies to an appreciating yen, delays in new album releases and increases in the costs of A&R and marketing 

Tower largets new markets 

with online relnil cnmpaign 

the 

Tower is planning to tap into new markets by launching what it claims is a ground-breaking internet-based retail concept for scores of non-tra- ditional sites such as iibraries, schools, universities, trains and aéroplanes. Tower Satellite is currentiy at the development stage, but Tower senior VP and managing director Andy Lown says the new concept, which only requires a phone line and computer, will give it access to hundreds of thousands of new 

land," says Lown. "Online is the mothership for exposing the Tower brand and developing new 
The company's commitment to online retailing is also being demonstrated in mid-December when Tower will begin trials of same-day delivery in London from 
"Anyone can have a million dif- férent titles and although great value CDs will always be an issue this is about giving more value to customers in other ways," says 

rt of the Tower offer, Li 

and 10 Tower and smaller Tower Express stores across the UK with- in the next two years. "Online retail- ing has opened up between 200 and 300 potential new sites because ail you need is a busy High 

Further plans include the contin- ued installation of comfy sofas, cafés, magazine-strewn tables and internet terminais throughout ail Tower stores. These are currentiy belng introduced to the Tower Express site in Windsor and Lown 

Sony Music's per second quarter of the year. For the three months ended September 30. global sales fell from ¥187bn (El.lbn) last year to ¥164bn (£1.0bn) and operating income fell 37.7% from ¥4.2bn (£25m) to ¥2.6bn (£15m). 
VIRGIN STOCKS MP3 HARDWARE Virgin Megastores is claiming it will be the lîrst UK entertainment retaller to embrace MP3 technology with the launch in-store today (Monday) of MP3 hardware device the Thomson Lyra. The product retails at £199.99. 
PR CHART Last week's Music Week PR chart 
when in fact the Interscope act are released through Polydor. The band's two front covers therefore 
department into first place in the chart above Hall Or Nothing. 

e rolled out during th 
orked with EMI on DJ Jurgen's etter Off Alone, as stated in thr )p 25 Airplay hits but 

EMI résolves dispute 
over new Kylie album 
A dispute between EMI and pro- ducers Guy Chambers and Steve Power over royalty arrangements for material for Kylie Minogue's first Parlophone album appears to have been resolved. The two producers, who worked on both of Robbie Williams' solo albums, are under- stood to have threatened to hold back three tracks he recorded with Mlnogue for the album - due for release next year - because of the formula used to calculate producer royalty rates on singles in Minogue's contract. The con- tract, s re face of compétition from a rival offer by 
included a provision whereby roy- alties would only be payable in each territory after the single had passed a high 
agreement had provoked Interest from the International Managers' Forum. However, a source within 

Goldsmitti finds backers 
for promotion company 
The UK's best known rock promoter Harvey Goldsmith is back in business after a private consortium backed him to buy five shows out of receivership and start a new company. The deal, which includes the Harvey Goldsmith Entertainment id goodwill, enables 

coming Smash , Party and Dancing On Dangerous Ground show. However, any remaining assets of HGE. its parent group Allied Entertainment Group and a numberof 
into receivership in early October, still remain under the control of corporate recovery specialists Buchler Phillips. 

after HGE crashed, but decided bounce back with a new company after the "extraordinary support" he received from within the industry. "I was overwhelmed - even my com- petitors didn't want me to give up," he says. "l'm goingto build the business up again by going back to the cote [of promotion]. I have to do ; for myself and my staff." The vétéran promoter refuses to 

The mside story on the outsider 
chosen to head 

the Warner Music Group 

MB 

ROGER AMES 
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BACK THE EROS SOLUTION As a journalist you get the chance to discuss ail aspects of the musical process from the A&Ring of records to marketing schemes to how retailers plan to rack them and sell them. But you rarely get a chance to actually experience many of the stages of this process first hand. It is, I suspect, no différent for most people in the record business. In particular, few are the record company staff who have worked in retail and vice 
Which is why it Is sometimes hard for many people to grasp the importance that something seemingly as everyday as Eros had for the 200 or so indie retailers who used the ordering System during Its lifetime. It is also hard to imagine what a pain it is for those same retailers now that it has gone. But pain it certainly Just talk to any of those indies who are now having to waste time sending out faxes or being put endlessly on hold by suppliers' téléphoné Systems when their stores are buzzing with potential customers. One we spoke to last week claims to have spent four hours trying to get through to a key supplier - and that was before the peak rush period has even begun. This explains the relief provoked by the announcement that Ranger Computers has developed a replacement system. Not only does it appear to function relatively simply, but it also looks set to include material from distributors such as Vital and Warner (now TEN) which were never a part of Eros. As companies préparé for the Christmas rush, this may seem of little relevance to most record company people across the industry. But l'm sure they would be concerned if their records were not being stocked because of problems in placing orders. After the let-down of AT&T's proposed Eros replacement, this is a solution that deserves every distributor's support. Ajax Scott 
PAUL'S QUIRKS 
TIME TO LOOK AT PRICES AND PROFITS If you listened to some of the pundits involved in the music industry you might begin to think that the end was nigh for High Street music retailers. Nothing could be further from the truth despite the perceived threat from the internet and pathetic attempts by certain record companies to sell direct to our customers. In fact, the massive amount of money being pumped into music advertislng during the next two months should resuit in substantial sales for ail sectors of the retail trade. If you add in the usual TV music shows, one-off specials and end-of- the-century charts, then music should be the first-choice présent for a large proportion of the population. In view of ail this, it is not really surprising that many retailers are investing heavily in their businesses. New computer Systems, chart walls and display racking seem to be the norm, and attention to lighting and floor coverings now appear to be an essential ingrédient for ail serious High Street retailers. In order to fund these improvements we ail need a realistic profit margin and maybe it is time to reflect on how retail prices have moved during the past couple of years. The price of TV-advertised chart double-albums in 1998 was on average £15,99 in most High Street outlets and supermarkets. Since then, the dealer price of Now!, the leading hits compilation, has increased in cost by nearly £1 but the retail price in many major outlets has dropped to £14.99. This is effectively a réduction in mark-up from approximately 33% to 13% on one of the most popular albums in the market, leaving a profit margin of less than 10%. l'm certainly not proposlng that we should retum to fixed pricing and be prepared to stand or fall on the quality of the service that we offer, but surely we shouldn't be giving away our most popular product at bargain basement prices? Tf|ere is room for discounting and spécial offers but every retailer has to make a reasonable profit. Now is the time to think again on compilation pricing before we end up devaluing our most popular titles In a futile attempt to put one over on the opposition. 
Paul Qulrk's column is a personal view 

MTV recruits Boland in new focus on youth culture 
a irmously with the launch of jtal," she says. "The Job has got too big for one person. I don't want to prioritise jobs and this will allow me to be more hands-on with artists and record labels." Boland began his career in newspapers includmg the Irlsh nt and Irish Times. He moved to télévision, reporting on 

irsons, produced The Big 

April i marketing and , MTV & VH1, takes on extra responsibility for on- air actlvities at MTV UK. His new title is vice président marketing ind on-air. 

Amazon and BOL initiatives 

step ip online retail battle 
by Yinka Adegoke The battle for UK online music retail supremacy intensified last week as Amazon.co.uk and Bertelsmann- backed BOL 

November. 
Colleen Byrum says that ny's push will be mainly price-led. The e-retailer will offer CDs in the officiai UK Top 40 plus in Amazon's own Top 50 for £9.99. CDs in the officiai Top 20 compilation charts will also be sold at £9.99. "As well as pricing we will be corn- peting on our wide sélection with 

be supplied by writers who have worked on publications including The Guardian and Q. 

Broich: expanding into Europe BOL UK managing direi Aiexander Broich says that price be a weapon used to launch his 

major advertising campaign, although Byrum déclinés to reveal détails. BOL is aiready in the middle of a heavyweight £6m advertising "Mad About Books" campaign, which 

he public. He déclinés h one. Meanwhile, opening a 50,000 sq m distribution centre in Milton Keynes in addition to its existing Slough centre to cope with the product offer. 

by BMG 

Both services will sive marketing campaigns in the ru up to Christmas. Amazon's launch sic offer will be supported by Bertelsmann opérâtes 

Décliné in music sales Music and software alliance 
hitsWH Smith resuits 
Poor music and video resuits cast a shadow over an otherwise encouraging set of end-of-year 

backs strong new piracy 11 
The fight against piracy has intensi- Martin says, "It's very significant that fied with the announcement that ail these différent industries have ligures unveiied last Thursday by the WH Smith Group. The retailer biamed "generally difficult" trading conditions for a 6% fall in music and video sales for the 12 months to August 31 this year, further reducing Smiths' influence in the music retail market. However, Its dlsappointlng 

Libéral Democrat peer Lord McNally actually got together as one body for is to introduce a private member's bill the first time and have said 'We have seeking to tighten up the law on coun- got to do something about this'. We terfeiting and copyright and trade- have said'Let's get a Lord to back us mark thefl. and let's get cross-party support,'" The bill will be presented in the McNally made his announcement next session of Pariiament and, if the same day that bootlegger Rob successful, could enter the statute Johnstone of New Malden, Surrey book as earty as next year. It will pleaded guifty to 12 charges under entertalnment showing was compensated for by an otherwise encouraging set of figures for the group, which reported full-year profits of £134m. These were down 47% on the previous year's resuits but had been boosted by a £122m 

include initiatives such as increasing the Trade Marks Act 1994 at the maximum penalty for copyright Kingston Crown Court. His prosecu- infringement from its current two tion followed a raid on his house by years, forcing car boot sales to be the police and BPI in October 1997, licensed, and strengthening powers which discovered thousands of boot- to search for and seize counterfeit leg CDs featuring live concerts, stu- goods. It is the first initiative to be dio out-takes and unreleased tracks. 
businesses such as its 75% stake in Virgin Our Price to the Virgin group. The increasing Importance of the 

Alliance Against Counterfeiting and revealed that it is stepping up its Piracy, which was launohed in July campaign against Illégal MP3 web and is backed by trade bodies from sites, in particular targeting sites that 
Handover setting a target for the group to control 30% of ail online book sales within three years. 

computer software, which have a attraçt traffic and then offer visitors combined annual turnover of the dpportunify to access pomogra- £158bn. phy. The move is part of a wider IFPI BPI anti-piracy director David crackdown on internet piracy. 
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EOITED BY YINKA AOEGOKE MARKETING 

Mars breakthrough as BBC 

signs library music deal 

internf through by securing a three-year oontractwith the BBC, Under the deal 500 end-users across the oorporation's télévision, radio and internet opérations will be able to download music directly on 
logues of more than 20 leading music pubiishers from next year. The agreement significantiy increas- es the exploitation possibilities for music libraries signed up to Mars including EMI's KPM, Zomba, BMG's Atmosphère and JW Media 

The deal. which has yet to be announced publicly, was revealed by the BBC- ' 1 
mation archive Paul Fiander 
The World Wrestling Fédération (WWF) and HMV are teaming uf for a TV advertising campaign this Christmas to promote the new WWF The Music Volume 4 album released on Koch Records today (Monday). The HMV campaign, which runs on Sky TV and Channel 5, will spearhead a raft of other co-op ad campaigns including Our Price, Virgin and MVC, which 

recent BBC Expérience conférence, During Fiander's présentation to an audience which inoluded BBC gover- nors and senior members of the music industry, he enthused about the relationship that was growing between the broadcaster and the industry thanks to the digital Sys- tem pioneered by Mars. Rander was particularly keen on the ease of use 
rs managing dii 

nn 

ÉÉk 
mercial potential." 

pubiishers a huge amount of confi- dence in the service and the confi- dence to expand internationally." A senior publishing so "This deal is a turning point for 

Working closely with Telstar's Startle division, Mars' backers include Telstar and venture capital company 3i. The System was first developed in June 1995, although it was formally launched in December last year ago with support from four music pubiishers and 60,000 digi- tised traoks. Since then it has expanded to include 80,000 tracks from 22 music pubiishers. It already has 105 clients including broad- casters such as Pearson TV and TransWorld International plus post- production companies and advertis- ing a 

and youth magazines such as Playstation and Métal Hammer. Koch UK sales and marketing 

earlier in the ye sold more than US and has done nearly 10,000 in the UK since its release 
will feature theme tracks of the show's colourful stars including The Big Show. 

is key to this is its first frontline br Currently pubiishers pay £200 for every CD uploaded on to the System 

lazz gets boost in 
Tower title Inunch Tower is launching the Tower Jazz Guide today (Monday), the first of a sériés of new genre magazines aimed at increasing customers' knowledge of the music. Covering 18 sub-genres of jazz from 1900 to the présent day and featuring such acts as Miles Davis and John Coltrane, 40,000 copies ofthe A5, 52-pagefull-colour maga- zine will be available free instore and at selected jazz venues and clubs around the country. It is expected the title will have a shelf life of around one year and will be available alongside the retailer's Top magazine, which has a reader- 1,187. ing manager Kevin Miller says the title is aimed at peopie who want to discover more about the genre rather than jazz aficionados. Tower plans six more guides next year, including worid, folk, country, blues and classical. 

Fiveash & Hili founders split to 
form separate PR companies Nick Fiveash and Graeme I founders of PR company Fiveash & Hili, are going their separate ways to launch their own agencies. 
natural end. I wanted to get back to dolng more music," says Hili, who Is launching GHPR as a PR and management company with a focus on pop. Meanwhile, Fiveash PR wili continue to concentrate on leading showbusiness-style acts including Barbra Streisand, Elaine Palge and Jane McDonald. Fiveash says, "We will be expanding our press and publlclty area." GHPR retains the Emap Métro account - which includes the Smash Hits Tour & Poil Winners Party - Fierce, BB Mak, Northern Line and the Christmas release of Ant & Dec's Best Of album. Hili is also developing two new 
year including BBC Cholce presen- 
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BB Mak: represented by GHPR ter Jonathan Wilkes, who is cur- rently co-writing with Robble Williams and is also demoing for Sony/ATV Music Publishing. GHPR is In the process of devel- oping a new média division which will be launched In January next 

on shoppers' lists of priorities in November, The first offer, which starts today (Monday) and runs until November 
spend £20 or more to buy one of Our Price's CD. DVD or video storage racks for half price. It wiil be run in conjunction with a video of the week offer, featuring a recent release. In the first week of this offer Shakespeare In Love wiil be avail- able for £10.99 instead of the nor- mal retail price of £13.99. "Ifs ail about driving traffic into the stores and doing something a bit différent from the usual multibuy," says marketing manger Sam Mason. "Our research shows that music is only seventh on the list of priorities for shoppers during November, well behind ciothes shopping and toys. We want to encourage peopie to buy now instead of spending on books. " During the course of the cam- paigns the retailer's new release 

news f i 11 

receive récognition for their achievements via a new compétition organised by London Arts Trainlng Consortium. Young Music 

Our Price drive to tempt bock buyers 

music projects ranging from song composition through to marketing. The overall winner will receive a prize of up to £2,000. 
STUDÏ10 REVEAl BUYINC HABITS Market research consultancy Taylor Nelson Soffres has set up a synchronised service studying music buyers' behaviour. The study wiil measure personai customer détails such as âge and sex against other variables including genre, format, price and retailer. The study is based on the purchasing habits of 10,000 UF provide thi 
RAZORCUTS BURNS CD PROMOTION Custom CD company Razorcuts is launching a promotion offering customers at Forbouys, Martins and RS McColl the chance to compile their own CD for £5.99 with purchases of £5 or more. The offer will run in 1,300 stores owned by the TM Group until Christmas and involves customers selectlng 10 tracks from a cholce of 40 and mailing the list and a coupon to Razorcuts, which will make the CD. 
NEW ROLE FOR C01LEN Digital audio broadcaster Music Choice has promoted senior / spécial events manager \ / Janemarie Collen to the post of }', director of programming. She / replaces Stefan Heiler who left / to become a consultant four 
ClASSIC FM IN IPC DEAl Classlc FM has formed a long- term partnership with IPC Southbank magazine Woman & Home. The deal will launch with an exclusive CD recorded by the Laudibus Choir and cover- mounted on the monthly's December issue. The magazine will also sponsor the station's annual carol concert at Llverpool's Anglican Caihedral. 
ABBA GOLD GOES10 TIMES PLATINUM Q' Abba Gold - Greatest Hits  was awarded its lOth platinum award by the BPI last week as Boyzone's No Request became a five-times platinum album. Gold awards went to Charlatans' Us And Us Only and Simply Red's Love And The Russian Winter. 
HOW TV SHOWS' RATINGS COMPARE 

Dur Price: n Monday initiative - where buyers of two new reieases get £2 off - will be put on hold until mid-January, although stores will still open at Sam 

during December, when music 
shopping basket priority list, accord- 
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"The most universally accessible, innovative album of the year" Face 
"The best new band In Britain" Muzik 

"Outlandishiy brilliant" Times 
"You won't be disappointed...you must buy this" DJ 

"Astounding, awesome and utterly glorious" Time Out 

Award Nominations 

Best New Act - Q Magazine 
Best Band (UK/lreland)/Best Dance Act - MTV 

Best Band/Best Album/Best New Artist Album/Best Video (Rendez-Vu) 
Best Essential Mix/Best Underground Club - Muzik 

Best Dance Act/Best Album - MOBO 

45£M£tiT 

i4*X 

The Gold Album Out Now 
Includes The Singles 'Red Alert', 'Rendez-Vu' & 'Jump N' Shout' 

I 
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news file 
SHANKS & BIGFOOT WRITE FOR BRITNEÏ Jive/Pepper's Shanks & Bîgfoot are wrltlng for fellow chart-topplng labelmate Britney Spears' second album, for which the teen star flew to Sweden on Thursday to work on tracks at Cheiron Studios. Meanwhile, Travis' cover of Spears' number one smash Baby One More Time - recorded at a summer Radio One Roadshow with presenters Marc & Lard on backing vocais - is the B-side of their forthcoming single Turn, released on November 8. A spokesman for the band says, "Britney actually llkes the version. I suppose if Travis do it then it gives her more credibllity." 
OASIS HIT THE STATES WITH NEW GUITARISTS Oasis will make their first live appearance since March 1998 in the US next month - for the Y100 radio station in Phiiadelphia on December 3 - although Création insist the band will not play any new materiai from their as-yet-untitled fourth album, due in February 2000. Gem, former Heavy Stereo guitarist, was last week confîrmed as the replacement for departing member Bonehead, while former Monaco guitarist David Potts (S expected to fill Paul 'Guigsy' McGuigan's 
THE WHO HEAD BACH INTO STUDIO The Who are in the early stages of vvriting their first studio albunTsince 1982's Ifs Hard, întënaêffTbr compietion by next Spring. Roger Daltry, Pete Townshend and John Entwlstle have reunited on Polydor, ahead of a show in Chicago later this month, and next month's re-release of the 1971 classic Who's Next. A source says, "Ifs definitely happening, but with their history they are concentrating first on being together and getting on with each other." 
REEVESIINEO UP TO WRITE WITH PELLOW Former theaudience guitarist/songwriter Billy Reeves is being lined up to write with Mercury labelmate Marti Pellow next month. following the former Wet Wet Wet frontman's stint writing with Squeeze's Chris Difford. One source says, "Billy is really looking forward to working with Marti and Chris, although he may find himself acting as referee." Meetings have also been heid to link Pellow with Elvis Costello, though it is understood th 
NEW R KEUV ALBUM NEARS COMPIETION R&B singer/songwriter R Kelly - who last week went Top Five with If I Could Turn Back The Hands Of Time - Is close to completing the follow-up to his 1998 double album R at his Chicago studio. A source says, "He's steaming ahead and wants it to be released in the first quarter of next year." 
NUDE CONSIDERS ULTRASOUND OPTIONS Nude is considering options on the members of Ultrasound, following confirmation of thqi£_5e|itafortnight ago, The band were subjectofonTofthe— biggest A&R scrums in recent years when they signed for a two-aibum deal to Nude in 1997. Bassist/vocalist Vanessa Besf s démos for EMI Music Publishing are understood to be particulariy promising. 
DEBS WHO Former So What Management assistant Debs Wild, who has been consulting on A&R for V2, starts as the new Windswept Pacific A&R scout - and not as stated in last week's édition of MW-in a fortnight. Wild will continue to co-manage In The City Unslgned winners The New Tellers, who continue to gather A&R Interest, with the Barfly's Nlck Moore, 

Baffle for Chrislmas 

novelly hils begins 
by Stephen Jones l""- 
The race for the festive number one spot is ^ hotting up the news The KLF's Jlmmy Cauty has co- Guy for a novelty Christmas Droite's Rawling has Countdown for a potential Millennium number one. J» % 1 t Cauty and Pratt. with video director Lloyd Stanton, form Solid Gold Chart Busters whose track, 1-2-1, was signed by Virgin Eur°Pe: rel™ of ""P1 Countdown président Paul Conroy. and Danny Boy Studios and a video - featur- It is expected to be scheduled for release on ing people being chased by two giant mobile December 13. putting it up against Westlife - phones - is set to be shot at London land- whose release has now overtaken Spice Girls marks this week. as the favourite of bookies William Hill after Meanwhile Rawling (Cher, Lionel Ritchle) being brought forward last week - Steps and S has mixed a dance version of Europe's Club 7 for the Christmas number one slot. November 1986 number one smash for Epie. The KLF-style dance track - which heavily The Swedish group's frontman Joey samples the Grand Valse mobile phone tele- Tempest approached Sony chairman Paul phone ringing tone - features unknown Burger with the idea for the track, which he is female vocalist Denise Palmer. A source keen to promote. Burger in turn handed it to says, "Some will find it nauseating. but it's freelance A&R consultant Hugh Attwooll to annoying enough to just work. You can pic- oversee. Epie is understood to be deciding ture lots of people waving their mobile whether to schedule Final Countdown (2000 phones in the air in a pub when it Is played." mix) for a December 13 or 20 release. Conroy says, 'As soon as 1 heard the track Meanwhile, Warner Music has tentatively it sent shivers down my spine. it certainly scheduled Prince's classic 1999 for release appealed to me. Having worked a number of on December 6, although it is yet to be con- unusual records in the past, 1 believe this firmed. And EMI Catalogue is intending to has the ability to go the whole way." release Deborah Harry's October 1989 clas- The track was mixed last week at sic 1 Want That Man - containing the line: London's Olympic Studios by Oasis' new co- "Here cornes the 21st Century, it's gonna be producer Mark 'Spike' Stent. Itwas produced much better for a girl like me..." - remixed by by Solid Gold Chart Busters at Broadsword D-Bop and The Almighty, on December 6. 

Hollingsworth quits 
Universal for London 
Hollingsworth left the company last week 
Records. The former Universal head of A&R - whose acts include Next Of Kin, Daphne & Celeste and Aya - is to due to start next Monday in a newly-created A&R rôle working with London chairman Tracy Bennett. Hollingsworth. who was at one time head of radio at London, says, "They've finally decided 1 could go. Tracy wants me to help him with ail of his acts and new stuff. l've got a lot of respect for him." Bennett's current rester of acts includes Ali Saints, West Country rock band Countermlne and upcoming teenage R&B/soul female trio Sugarbabes. Meanwhile, Universal-lsland has not picked up its option on Tricky, leaving the Bristol-born, New York-based rapper/produc- er without a deal. The label is understood to have been disappointed with sales of his fourth album Juxtapose. The move cornes as spéculation mounts about further roster cutting at the label, although Tricky Is understood to be the high- est profile name involved. Universal-lsland 

H * M ASBAMANiA ' ' B'WitchedSTfieSCorts 1 Martine McCutcheon s Club 7 ' 
BBHBilP f À . ■ * -V iffie-f Denise Van Outen • . ■■■■■ -■ | Abbs Buis Modley JiMignWiiBi Hioifi1 iiiin 
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1 

îoyzone's Stephen Gately (pictured) was the ast artist to corne on board for the Abbamania ilbum (inset) released by Polydor next Monday November 8) but recorded throughout October mder executive producers Pete Waterman and îob Dickins. Madness, Steps, Westlife, The Jorrs, B*Witched and S Club 7 number among he other artists who have recorded Abba racks in collaboration with the BPI. The show, iresented by Denise Van Outen who performs Simme Gimme Gimme, was recorded last week or broadeast on ITV this Saturday. A portion of he album's sales is to be invested in the aunch of the National Foundation for Youth Ausic set up by culture minister Chris Smith md the Arts Council to create more muslc- naking opportunities for young people. Brit Iwards executive producer Lisa Andersen ays, "It's the first of various différent projects hat we will be doing as part of raising funds." 
Wnrten pens duet 
Diane Warren has penned a duet for Latin star Enrique Iglesias and Whitney Houston, which will appear on a forthcoming greatest hits package being put together for the R&B diva Warren revealed détails of the track, Can Have This Kiss Forever? - which will also fea ture on Iglesias' début album, Enrique, dui for release on Interscope/Polydor or November 22 - in an interview during a rarr whistlestop visit to London last week. Houston is understood to have recordet her vocais over the summer with producer David Foster. The rétrospective, expected to 
March/April 2000 although tt another two singles to corne trom lyaa s double-platinum album, My Love Is Your Love. Another of Warren's key forthcoming releases next year is What Do I Do With The Love? performed by Ronan Keating, while the writer says she is also keen to write for his chart-topping band Westlife. A fan of UK acts, on the state of UK \ US artists, she says, "There's always out there [in the UK], But there doesn't to be enough people out there finding and spotting it." 

o appenron Houston besl of nlbum 

Aerosmith and Celine Dion •  ^ cally prolific recently, with her songs being covered by artists as diverse as Eric Clapton, Chrissie Hynde, Toni Braxton, Christina Aguilera, Another Level. Britney Spears and Mariah Carey for her albt ' r 8). The I 

rrite a great song, and it would be great for. ... . —, ™.. or their manager, or if someone like Whitney, call (Arista world- ie président) Clive Davis," says Warren. 'But Mariah called me. And at the right just thought it would be interest- . i sat at the piano and we knocked them . it was fun and we became friends. But not planning to do any more." ' '.heUK for an interview    „ BBC Radio documen- tary he is making about her, admits she is notoriously self-critical. "It's true you are only as eoori as the last record you write. I am my [ oritic. 1 beat the crap out of myself 
department; 

describes herself 
on Spanish-language t in this instance by Sony Music and CEO Tommv Mottola. 
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RADIO LISTENING AN ALVSIS 
Q3 1999; THE NATIONAL PICTURE 

WEEKLY SHARE OF TOTAL LISTENING 

| I 

NO PLANS TOINCLUDE DIGITAL 
STATIONS UNTIL PENETRATION 

HITS 200,000 HOMES 
In the week that Capital Radio announced it will launch its national digital radio station Capital UK on the Digital One multiplex In 

Q3 1999: THE L0ND0N PICTURE 

WEEKLY SHARE OF TOTAL LISTENING 

iry, Rajar llkely te survey digital stations for at least another year. Speaklng on behalf of the research body, BBC head of marketing Vanessa Grifflths says Rajar is not prepared to use its research budget to survey digital radio listeners until the number of digital sets sold passes the 200,000 
establish which homes already have a digital radio and estimâtes that even by the end of the year 2000 only one In 10 homes - around 30,000 - will own a recelver. "This means that of the 125,000 or so adults surveyed by Rajar next year only 150 will have a digital recelver. We will continue to monitor the uptake of digital radio so we can include the services on the full Rajar survey as quickly as possible," she says. Two weeks ago GWR Digital announced a multi-million pound marketing campaign to drive awareness of digital radio and boost sales of receivers. It predicts that 40% of UK households will own a set by 2008. Steve Hemsley 

WEEKLY AUDIENCE REACH 

Mui * 

s" g " ' « S 

Summer results see RI defy 

trend and increase listenership 
The summer is traditionally a slow timi for radio as consumers disappear on holiday or change their listening habit as they spend more time outside. While the rest of the radio industry this as a perfectly plausible excuse foi temporary dip in audience numbe One has once again adapted to tl seasonal change with its biggest programme of live outside broadc various events. Consequently, it v only national station, BBC or corn increase its reach in the three months July to September. Radio One added almost 300,000 
increasing its weekly reach from 10.9m to 11.2m under the new Rajar methodology which was introduced at the start of the year. If under-15s are included, this figure climbs to 13.7m. In contrast, Radio Two dipped to 9.5m (9.8m), Virgin AM to 3.1m (3.3m), Classic FM 5.6m (6.0m) and Atlantic 252 1.8m (2.0m). Radio Three wa; 

al listening w; 

:e from 281,000 

io One's m 10.3% to 10.6%, wl 
listening hours in quarter three, from 103m a week at the end of June to 105m. "The key is to get out there and be in the places where your audience is. The Ibiza Weekend, the Reading Festival, Radio One Live In Manchester, the Dance Parties and 
of the 17-, 18- and 19-year-olds who the station is targeting," says Radio One controller Andy Parfitt. Radio One's performance was the main reason that BBC Radio as a whole managed to regain its lead over commercial radio, registering a 50.3% share of listening against the independent sector's 47.8%. 

o Two controller Jim Moir says he expected to see some "churn" in his audience following some significant schedule changes during the summer, which included Steve Wright taking over from Ed Stewart for three hours every weekday afternoon and Jonathan Ross replacing Wright on Saturday mornings. Meanwhile. the Ci 
latest figures. Opérations director Rachell Fox says it is still too early to tell if a trend is emerging among national stations because the new Rajar research method has only been used for three quarters. "What we are pleased about is that the commercial sector is increasing its share of listening among the 15 to 44 âge group - the démographie targeted largely by the 

12.5m, al îll from 43.1m to ite other distractions e out of 10 adults at some time during 

particularly good thn Xfm increasing its ai to 342,000 in the three montns wnue its share was up from 0.8% to 1.3%. Xfm's owner the Capital Group began its long- awaited marketing campaign for the station during the quarter and activities are set to intensify during the coming months. A new autumn schedule began in October with specialist shows such as the cutting-edge X-posure and The Rock Show. Xfm will also be available to Sky Digital subscribers from November, a move which it hopes will build awareness for the station outside of 
The Capital Group is firmly committed to the digital révolution and its investment includes the launch in January of its adult contemporary station Capital UK on the Digital One multiplex. Group commercial director Paul Davies says the costs of running digital services has reduced and that the group wants to work closely with Digital One - part owned by GWR Group - to market the différent stations available. In the latest Rajar survey, the highlight for Capital FM was another 2m-a-week audience for Chris Tarranfs breakfast show, a figure which actually tops 2.6m when children are counted, Tarrant ieft his rivais trailing: Terry Wogan at Radio Two pulled in 944,000 listeners in London, Radio One's Zoe Bail 812.000 and the Heart 106.2FM breakfast show featuring Jonathan Coleman and Erika North 725,000. In total. Heart 106.2 FM attracted 1.5m 

of the year. The Rajar results were released just days before the Chrysalis station begins its first TV advertismg campaign in two years on Carlton, Channel 4 and Channel 5 and follows the launch of the station's website. Chrysalis was also ceiebrating in the régions where its North East Galaxy 105- 106, a station that was only launched in 

415,000 and a market share of 9% in its début survey. This was the first Galaxy station launched from scratch by Chrysalis and the group backed it with a £500.000 marketing campaign. The Galaxy network includes stations in the South West/South 
Yorkshire régions, and attracts more than 2m listeners a week, Galaxy 102 in Manchester, Galaxy 105 in Yorkshire and the new North East station will be il TV between now and J of the year.  s success in targeting younger raoïo listeners also helped Kiss 100, which was the star performer for Emap Radio, achieving its highest adult share of 4,2% after an extra 91,000 young adults tuned in to take its reach to 1.4m. Importantly, its audience is also tuning in for longer - with total listening hours up 26.4% from 7.2m to 9.2m a week. The GWR group's national station Classic FM recorded its highest figures for a summer period and managing director Roger Lewis says the station is continuing to attract more children to the genre. In fact, its audience rises to 5.9m if listeners aged between 4 and 15 are added. Locally. it was some of GWR's largest stations that performed the best with 96 Trent FM in Nottingham and Derby adding 26,000 listeners to 392,000. Among the smallest broadeasters to perform well was Stratford-Upon-Avon's FM102 The Bear, one of the stations that the Warner plugging team has removed from its free product list because of its claimed iack of playlist support for the company's artists. The Bear's audience remained static but each listener is tuning in for longer on average. up from 10.1 hours a week to 10,2 hours, while its share of listening rose from 13.0% to 13.2%. Whether these results will encourage Warner to reinstate this and other stations remains to be seen. Steve Hemsley 
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TV spearheads Warner Classics crossover plans 
Warner Classics is looking to several crossover projects to capture sales in the weeks before Christmas, led by the release on October 25 of Libéra and the appearance of a track from the company's Best Of Paolo Conte album on the high-profile ITS Personal finance TV commercial. Libéra offers a collection of vvorks by Robert Prizeman, written to suit the particular talents of a boys' choir that rehearses in London's South Norwood. ■Sadly, choirs do not easily cross musical barriers," says Prizeman. "1 hoped we could 

Libéra and Conte: 
The results of their collaboration sh appeal to the Adiemus market, although Libéra is generally more up-beat in style ar also contains tracks based or works by Pachelbel and Tallis. Libéra, issued on the Erato lal m entirely by the Warner Classics February 

—• advertising includes a commercial showing a frustrated marketeer desperately trying to think of ideas to sell the album. "It's completely différent from the usual type of TV ad for a classical album, more like a short film," says the company's marketing manager Jane Carter. "We're expecting a slow build for Libéra, but l'm sure it will catch on when people hear its emotional, uplifting music." The télévision ad will appear in the third week of release, while the album is also backed by radio campaigns on Classic FM, Magic and Heart, plus press Another Er ' for re UK, is a programme 

of operatic arias featunng the df voice of Filippa Giordano, which was showcased on October 21 at the Royal Collège of Music. Meanwhile, Carter is looking to exploit the massive exposure given to Paolo Conte's catchy Via Con Me by its use in the ITS TV ad. The ad will run to the middle of November and then reappear next February and March, "We're working closely with their marketing Company, Lansons Communications, to do a joint campaign on the Conte piece," she says. "There have been calls to Channel Four and the PR company every day asking about the music since the ad was run at the begmning of October." 

Michael Kamen scores with k 
heavy Metallica S&M symphony 
Composer Michael Kamen proclaimed "heaviest rock band m 
gleefully revive the genre-fusing excesses of the Seventies on their symphonie métal collaboration S&M. 
recorded in San Francisco in April with the city's symphony orchestra, £ features 21 Metallica songs scored i conducted by Kamen. Further shows scheduled for Berlin and New York di November, using i 

The seeds of the In 1991 when Kame a score for Nothing ! Metallica's eponymous album, only part which was used in the final mix. "I met tt 

Kamen trained as an oboe player =♦ Th= luilliard School in New York rmbarking on a mission to 
his New York Rock & Roll Ensemble, During the Eighties and Nineties he worked on numerous classical and soundtrack projects, including Die Hard, Robin Hood Prince Of Thieves and the Lethal Weapon films. However, Kamen admits the Metallica collaboration posed as many challenges as anything he has undertaken. 'Every score Is a guessing game untll I have put it m the hands of an orchestra." he says. "The truth 

Bocelli's Sacred Arias collection seeks ^ 
to capitalise on UK crossover success 
Andréa Bocelli's success a classical crossover artlst li to continue with the releas Sacred Arias collection on November 8. The Sugar Mi dise présents tf 
such as the Ingemisco from Verdi's Requiem and the Cujus Animam from Rossinl's Stabat Mater, alongside such popular classics as the Bach/Gounod Ave Maria, Gruber's Silent Night and Franck's Panis Angelicus. Bocelli's (pictured) classical credentials are further underlined by his collaboration with conductor Myung-Whun Chung, former director of the Paris Opéra Bastille, and the orchestra and chorus of Rome's renowned Accademla Nazionale di Santa Cecllla. 

The album's UK marketing campaign includes a high-profile télévision and radio campaign. Press éditorial coverage is llkely to beyond the specialist  anks to the re of the tracks, Gloria A Te Cristo Gesû, by French priest Jean-Paul Lécot, was commissioned by the Vatican as its •Hymn of the Great Jubilee of the Year 2000'. "Bocelli's profile over the past nine months in the UK has rocketed," says Mark Wilkinson, head of Philips Classics UK. "He has been a guest on Des O'Connor, the National Lottery, This Morning and BBC Breakfast News, and we have calculated that between 15m and 20m people have been exposed to him this year." 

The Only Musicale Album You'll Ever Need! features 38 showstopping hits from the greatest shows 
of stage and screen. With performances from artists including Michael Bail, Elaine Paige, Phillip 
Schofield and Julie Andrews and songs from Evita, Cats, Miss Saigon, Les Misérables, The Sound of 
Music, Oliver! and many more, this really is The Only Musicals Album You'll Ever Need! 

Marketing Campaign 
• Radio advertising on over 14 stations 

in the Capital Gold and Magic networks 
• National colour and co-op press advertising 
• TV advertising in week 1 December to hit gift purchasing market in Central, London 

and Meridian régions 
• Direct marketing to over 50,000 names on the 

BMG database 
• National display campaign 
• Major press and radio promotions campaign 

Catalogue numbers: Double CD 74321 60825 2. Double Cassette: 74321 
RELEASE DATE: 8TH NOVEMBER 1999 

Featuring MICHAEL BALL • ELAINE-PAJGE -.MARTI WEBB PHILLIP SCHOPlELD-JuflE ANDREWS-MARILYN MONROE 

THËONLY 

MUSICALS 

NEED!' 

With songs from MISS SAIGON - THE PHANTOM OF THE OPERA ■ LES MISI THE SOUND OF MUSIC and r 

Please contact your local BMG Salesperson or call 0121 543 4100 to place your order. RrÀVifTOR Marketed & distribuled by BMG Classics UK, Bedford House, 69-79 Fulham High Street, London SW6 3JW. www.bmg-backstaBe.co.uk ' u 
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Arias 

ess arias of ho 

includes 
three versions 

of AVE MARIA, 
O come, ail ye faithful, Silent night and 
Gloria a te, Cristo Gesù 

(the Hymn of the Great Jubilee) 

m 
Orchestra e coro 

delTAccademia Nazionale di Santa Cecilia 

yung-Whun Chung 

TV Advertising Across 5 weeks, including GMTV, Meridian, West Country, Central, Channel 4, HTV, Granada, Cable and Satellite 
Radio Advertising 

Including Classic FM Heavyweight, Magic 105.4 
Press Advertising Including Daily Mail, The Mirror, The Daily Telegraph, The Express, OK! Magazine, Catholic Times, The Universe, Church Times, Londre Sera 

Press & Promotion TV: The Royal Variety Show - ITV, 4th December. More tbc Radio: Classic FM Record of the week (w/c 8th Nov), Radio 2 Christmas Day Spécial Press: Front cover of Classic FM Magazine (Christmas Issue), major feature and interview. 
National display campaign 

Release date: 8th November 

UNiVERSAL 
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of the week 

PART; TAVENER: Pârt's Magnificat, Seven Magnificat-Antiphons, etc.; Tavener's Out Of The Night, Ikon Of Tiie Nativity, etc. Taverner Consort an Choir/Parrott (Sony Classical SK61753). Andrew Parrott's professional chamber choir gets to th spiritual heart of this music with performances of intense passion, light wm < l  years removed from the colourless approach adopted by John Tavener's brief, dream-like Alléluia: nctuate the prograi  ional force and con...... aeven Magnificat-Antiphons anu ma et God by Tavener (pictured). The release December's édition of Gramophone — 
B E V I E W S might have been conducted in the past. complété with musical adoinment, remain strong catalogue performers. The latest Project focuses on the sumptuous choral and instrumental contributions of 17th- composer Heinrich Schûtz Christmas Vespers as presented to the Backed by a Classic campaign and régional radio advertising 

ts marketing îd by press and radio advertising and a possible télévision campaign. SCHUTZ: Christmas Vespers. Gafarieli Consort and Players/Paul McCreesh (Atchiv 463 046-2). Paul McCreesh's reconstructions of church services as they 

AMOR: Operatic arias by Mozart, Gluck, Handel. David Daniels; Orchestra of the Age of Enlightenment/Bicket (Virgin Classics VC 5 45365 2). The US counter- Virgin Classics début album of arias attracted glowing praise, with iday Times calling for -more please". luel should delight existing Daniels id win new converts to his first-rate . Excellent sound and fine orchestral 

playing add to the  release is supported by a Gramophone ad. poster displays and a Classic FM campaign. while Daniels appears with Cecilia Bartoli ih 
November 15 and 17. TCHAIKOVSKY/GLAZUNOV/MENDELSSOHN; Violin Concertos. Josefowicz, Dutoit (Philips 464059-2). Although barely out of her teens, Leila Josefowicz has forged an impressive career. The choice of repertoire here proves she is prepared to stand up and be measured against great players past and présent. A pnority Philips Classics by ads in Gramophone, specialist publications. A FESTIVAL OF NINE LESSONS AND CAROLS: Including music by Adês, Tavener, Datke, Ord, Judith Weir, etc. "" King's Collège, Cambridge/Cleobury (EMI Classics CZS 5 73693 2). Stephen Cleobury's years in charge famous Cambridge collège i a steady flow of new comm some excellent recordings. This of the annual Fesl  
contains a new carol by exclusive EMI artist and Cambridge alumnus Thomas Adès, John Rutter's setting of Dormi Jesu and Tavener's haunting treatment of William Blake's visionary poem The Lamb. This is backed by ads in the December éditions of Gramophone, Classic FM Magazine and Classic CD, two weeks advertising on Classic FM, and PoS material for retailers. THE ESSENT1AL CAROLS COLLECTION: Various (Deutsche Grammophon 465 378- 2). A clever UK-originated compilation featuring material drawn from Universal's back catalogue, it includes tear-jerkers from the Vienna Boys' Choir, rousing English carols from Westminster Abbey and King's Collège. Cambridge, and recent hits such as 

Tavener's The Lamb and Mary's Boy Child, the latter sung by Bryn Terfel. The album is set for a national and régional radio campaign and a mix of press advertising. BRUCKNER: Symphony No.7. Vienna Philharmonic/Hamoncourt (Teldec 3984 24488-2). Austrian conductor Nikolaus Harnoncourt marks his 70th birthday year with a typically individual account of his countryman's Seventh Symphony. Press features on Harnoncourt will appear in the Sunday Times and BBC Music Magazine, with Warner advertising for the dise in the specialist classical press. 

I advertised in the I général and B specialist press. CHRISTMAS SONGS OF PRAISE: i Choral Society, Winchester I Choir, Sir Harry Secombe, Daniel O'Donneli, etc. (BBC Music MEF 0049-2). The BBC's 40-year-old weekly sacred choral show regularly atttracts more than 5m viewers. Two Songs Of Praise Christmas specials are scheduled this year, on December 19 and Boxing Day, drawing an expected audience of 15m. This compilation of favourite carols and songs wiil be trailed after each show, and is further supported by Radio Times advertising.  

Choosing your nextholiday is now child's play 

l/Vin o poir of 
British Airways 
flights for the 
next 25 years 
BRITISH AIRWAYS 

Subject to terms and conditi 

uTravel.co.uk 
tn Miller Freeman 
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FOR RECORDS RELEASED ON NOVEMBER 15, 1999 REVIEWS 

H II 13011 il 
of the week 

BLUR: No Distance Left To Run (Food CDFOODS123). The Ihird single from Blur's platinum-awarded album 13 bas beon a long time coming, but as one of its standouts is 
nonetheless. A downbeat, acoustic song with gospel choir and e musical backing, it oozes honest émotion - as producer m Orbit told MW back in January, Damon Albarn recorded these s in tears. While yet to break the Airplay Top 50, Radio One and I MTV have C-iisted the track and an ITV South Bank Show spécial on ' the band is due for broadcast around its release. 

SINGLEreiz/eivs 
OCEAN COLOUR SCENE: 
CID 759). The Birmingham quartet suggest they are fast becoming a new Dire Strarts with this standout from their One From The Released to coincide with Modem a their lOth a soulful mid-tempo baîlac THE OFFSPRING: She (Columbia XPCD1200). Aithough not as catchy as the US act's two Top 20 singles since Pretty Fly (For A White Guy), She's Got Issues is as satirical as its predecessors. 0- listed at MTV, it will appeal to their fanbase. BEVERLEY KNIGHT: Sista Sista (Rhythm Series/Parlophone CDRHYS26). Even before Knight's deserved double Mobo Award last month she already scored Top 20 hits with Made It Back '99 and Greatest Day. Her higher profile should mean this less uptempo 

drive sales of her albi li'ivii'il:; T'I MORGAN: Miss Parker (Source UK CDSOUR002). French label Source's UK offshoot débuts with this reggae-driven dance track with vocals by Morgan's 14- year-old brother William. The Dust Brothers and Beastie Boys producer Mario Oaidato Jr provide funky reinterpretations. UNDERWORLD; Bruce Lee (JBO JB05010033). Karl Hyde's menacing rap- style vocal dominâtes this beat-driven fourth single from the trio's Beaucoup Fish album. The Micronauts provide an abrasive techno remix, while Sait City Orchestra offer a hypnotic reworking of Cups. CRASHLAND; Standard Love Affair EP (Independiente ISOM34MS). This Undertones-meets-Weezer début has gained spot plays on Radio One's Evening Session. Track three, Lemonade, is the most promlsing. A West Country band to watch. TEXAS: When We Are Together (Mercury MERCD525). Texas revisit Motown territory with this pastiche of Sixties soul which sounds variously like The Suprêmes and The Jacksons. Following the radio-friendly , formula that helped make Black Eyed Boy a i. hit, it is on Radio One and Two's B-lists. l'ffl.V'ifl SHELBY LYNNE: Your Lies (Mercury 5625022). The critically- acclaimed Alabama singer introduces her mellow Southern style on this début single. This slow, country-tinged, Dusty Springfield- style ballad has already gained steam as it has picked up plays on the Jo Whiley Show on Radio One, along with slots on TFi Friday 

Amen Corner n er Blue Weaver. 

□0000 
of the week CELINE DION: AH The Way...A Décade Of Song (Epie 496094). Looking set to follow in the footsteps of Dion's last three consécutive number one albums, Ail The I It features eight of her biggest-selling as the Titanic theme My Heart Will Go On/Think ven new tracks, including Diane Warren-penned y numbers (see A&R, p8). Also included is new single That's The ,«1 Way It Is (released November 29) written and produced by Max "n. Tipped to be the season's biggest seller. C2=33 

and Later. A single of the week contender. ALANIS MORISSETTE: That I Would Be Good (Maverick W509CD). The first single from Morissette's MTV Unplugged show at Brooklyn Academy of Music resonates with the power of her hypnotic voice. Radio 

with t Mobos and his Top 20 Sweetest Taboo duet with Shola Ama. This remake of the 1982 Carly Simon track is B-listed at Radio One. ALICE DEEJAY: Back In My Life (Positiva CDTIVDJ121). Hot on the heels of her number two smash Better Off Alone, Deejay returns with another poppy trance outîng. With its big hooks and catchy vocal this should continue the trend for pop-trance crossovers making it to the top of the charts. BIRTH: Sweet Idol (Hut T0UCD119). George Michael meets Godley & Creme on this début release from new eclectic man on the block DL (Dawm Lanten). Warm sounds corne courtesy of backing musicians ' Wings drummer Steve Holley at ' 

introduction to the quartet's mesmerising second album Hope & Adams. It is playlisted at Xfm and has been championed by Mark & Lard and GLR's Sean Hughes. A mlnor gem. MARTINA McBRIDE; I Love You (RCA LC0031G). Recently awarded the CMA Award for female vocalist of the year, McBride unleashes this feelgood rock track. Featured on the soundtrack to the film Runaway Bride, it is on Radio Two's C-list. 
kLBUnreviews 

J BOB MARLEY: Chant 

songwriting is compeliing. They are currently supportmg Gomez on their UK tour. THE MAVERICKS: Things I Cannot Change (Mercury MAVCi-l). The US's lier smooth Tex-Mex combo précédé 

: Gram Parsons tribute album. It is currently C-listed at Radio Two. EHEIZ3 MANCHILD; Return To The Dragon (One Little Indian 178TP7CD). Seventies TV theme tunes meet big beat on this second single from Manchild, a band managed by Prodigy manager Mike Champion. Deserves further attention. JOE STRUMMER & THE MESCALEROS; is (Mercury MERCD527). Caught amidst the current Clash anniversary campaign is this, Strummer's first chart- eligible single from his album Rock, Art & The X-Ray Style (released today). Its mid- paced reggae rhythm and horn section bring to mind his former band's later work. rit'i'i"!""! WHEAT: Don't I Hold You (City Slang 08728-2). A hypnotic-sounding sllce of bitter-sweet pop which is a perfect 
IL-TI'I.'.'.,! GARBAGE; The World Is Not Enough (Radioactive/MCA LC010S6). Written by self- confessed John Barry fan ~ Arnold and legendary lyrit Don Black, 

J included Nat 'King' Cole and Roy Orbison, Chant ss original masters and rs from Lauryn Hill to ta Rhymes to overlay ac 
above the wealth of Marley on the market, and Columbia's înt Turn The Lights Down Low with Hill in December will help. fl'i'i1.":-'"! BRYAN ADAMS: The Best Of Me (Mercury 4905222). This new collection of 

the million-seliing So Far So Good c from 1993. As well as including the record- breaking Everything I Do (I Do It For You) and earlier hits, the set features 10 recent successes like When You're Gone, The Only Thing That Looks Good On Me (1s You) and the new single The Best Of Me. GARTH BROOKS; In The Life of Chris Gaines (Capitol 5231732). Assuming the persona of Chris Gaines has allowed Brooks to move away from his country roots for a sturdy take on mainstream US rock/pop. Echoes of The Doobies and The Eagles 
TIN TIN DUT: Elev Recordings CDVCR6). Whil as DJs and remixers, Li Darren Stokes hi live-sounding début 

Bunton) climbing the airplay chart, the album should attract strong sales. GZSa I i'i I EMILIANA TORRINI: Love In The Time Of Science (One Little Indian TPLP221CD). An engaging. and sometimes thrilling, collection with enough détail to Vesfalls between Stina Nordenstan and Bjôrk and, with help from Eg White and 1 — Fears frontman Roland 
VARIOUS: Biow Up A-Go- Go (Blow Up/V2 WR1010542). Named after the James Clarke 
Gap Khakis TV campaign. this 20-track CD brings together Seventies funk, R'n'B classics and Latin jazz. Classics by the Spencer Davis Group and The Kinks meet rarer grooves to explosive effect. THE CORRS: MTV Unplugged (143/Lava/ Atlantic 7567809862). Last year's best- set in the UK return wi ' sound on five new tri e tracks from Talk On Ce Forgiven Not Forgotten. single Radio. C-listed at Radio One. and cover of REM's Everybody Hurts they f performed at Net Aid last month. MTV show on November 27. ^ ACE OF BASE: Singles Of The Nineties " (Polydor 5432274). The Swedish , ' '• supergroup's classics, including The Sign and Ail That She Wants among 16 tracks, could be a surprise winner depending on the success of their new single C'est La Vie (Always 21), released on November 29. 

Releases previousiy reviewed in Music Week now set for release on November 15 include: GOMEZ; We Haven't Turned Around (Hut) (reviewed in October 30 issue) • SIMPLY RED: Love And The Russian Winter (East West) (October 23) 9 DINA CARROLL: Say You Love Me (Ist Avenue/Manifesto) (October 9) 
Hear new releases 

This week's reviewers; Simon Abbott, Dugald Baird, Jimmy Brown, Michael Byrne, Hamish Champ, Tom FitzGerald, Duncan Holiand, Stephen Jones, Sophie Moss, Donna Saxon, Simon Ward, Paul Williams, Adam Woods and Marf  

494939). Smil sizable niche for himself with sample-reiiant rap (despite the 

in keeping with the traditionally sweeping Bond anthems of the past, Sounding more Bond than Garbage, the lush video and extensive press campaign should drive sales. 
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THE OFFICIAI UK SIMGLES 

TOP 75 'S î 

GH ART 

6 NOVEMBER 1999 

III Artist (Producer} Publisher IWriter) Label CD/Cass (Oislributor} 

2 IF 1 COULD TURN BACK THE HANDS OF TIME jivo0523i82fl)523i84iPi R Kelly (Kellyl Zomba (Kelly) -/0523180 
3 2 GENIE IN A BOTTLE RCA74321705482/74321705484(BMG) Christina Aguilera (Kipmer/Frank) Warner-ChappeU'EMl (Kipner/Frank/Sheyne) -/- 
4- FLYING WITHOUT WINGS RCA74321709162/74321709164IBMG) Wesllile IMac) Rokstone/Rondor (Mac/Hector) r mmHEARTBREAKER Columbiaeeesoi2/6683014(teni □ lilâàâ Ma,jah Carey (Carey/Jay Z) Various ICarey/Jay Z/Elliston/Chase/Walden/Cohen) -/- Z TIMES • ^ t p ^SysœmabcJYSXWSYSMCSUTENJ 
7 8 JTRY Epie 6681832/6681834 (TEN) Mac» Grav(Slater) EMI (Gray/Rurumna/Um/Wildor) ■/• Or 7 BLUE (DA BA DEE) ★ ElernalWEA226CDI/WEA226C(TENI 
9 E =gNOT OVER YOU YET EMiCDEMS 553/TCEM553(E) « Diana Ross (Pcndelonl BMG/Zavy (Pondeton/Kelly) -/- 

10^ 2 LARGER THAN LIFE Jivo 0550562A)550564 IP) Backslreet Boys (Martin/Romi/lundin) Zomba/Grantsville/B-Rok (Martin/Lundin/litirell) ■/- 
11 1 3 DONT STOP O Sound OfMinisUy MOSCDS 134 MIISMCS 134i3M^/TÈN) 
12 IEIRUMP f ' m"?!!0/! « IU l(R.™/BRuXfn3SXLS1l6CDWLC/XLfn6 
13 13 . JESSE HOLD ON GlowWorm/Epic6679612/6679614(TEN) B*WHched (Hfidnfis) Suoar Free/Bucks/MBMG/UniïcrsaWVC IB-Wnched/Hodgens/Branniganl -/- 
14' 2 BUG A BOO Columbia6681882/6681884(TEN) Oastin/s Child (Brioosl EMIWindsweot Pacific (Burris/Briggs/Knowlos/Uickell/Roberlson) -/- 
15 m mBUDDY X 99 4LibertyLIBTCD33/LIBTMC33(PI UDri»TCTVs«e«8b(JïliylBoilsaBtli,Wl-;OitnvlKlV/OT:-OiJpp=âî(DlnflHi,,'lbb!iI(IVln[ijsl «limiSB 
16" 3 AFTER THE LOVE HAS GONE O Jive05i9462/0519464(P) Steps (Tophani/ruviqq/Waterman) Ail Boys (Topham/Twiqq/EllingrDnl ■/- 
17 m mYOU'LL BE IN MY HEART EdeW/altDisney0100735DNY/0100739DNY(P| " Phil Collins (Cavallo/Collins} Hit & Run/Philip Collips (Collins) -/■ 
18 5 6 MAN! 1 FEEL LIKE A WOMAN! O MercurY5623242/1721264(UI Shania Twain (Lange) Universal/Zomba (Twain/Lange) •/■ 
19 » 2 WHEN THE HEARTACHE IS OVER PariophoneCDR6529/rcR6529iE| Tma (Taylor/Ravvling) Rive Droite/Riverhouse (Siack/Reid) -/- 
20 3 6 (YOU DRIVE ME) CRAZY O ( Ji»e055058?/059B584(P) 
91 rmDOV'E L'AMORE weawea230cdi/wea230C|teni ^ | Ivnil Cher {Tavlor/Rawlinq) no crédit (Bany/Taylor) •/- 
22 2 IN AND OUT OF MY LIFE Defected DEFECT8CDS/-(3MV/TEN) Qnephaldeeva (Hasitcil Univotsal/Andi Girl/IMN-IMG (Hasircil -/DEFECT S 99 rRiJjLOVE LIKE A FOUNTAIN Polydor5615162/-(Ul £.J ti |an BrQ7Vn (BrownAVills) Sony ATV (Brown) 5615167/- 
24 " 4 GIVE 1T TO YOU Interscope/Polydor 4971672/4971674IU) Jordan Knioht IJam/Lewisl EMI (Hatns lll/Lems/Knight/Thickel -/4971771 
25 EJCLOSING TIME ^ ^ ^ MCAAJni-lsland MCSXD40221/MCSC4022I (U) 
9fi ranSTILL BELIEVE weawea233CDi/wea239C|teni CU tMSÀA g^oia Ama (Starqale) EMI/Sony ATV (Rustan/Eriksen) -/- 
27 3 

6 S^CLUB PARTY • ^ B ^ ^ ^ Polydor56141726614174 IU) 
2822 10 MAMBO NO 5 (A LITTLE BIT OF...) ★ RCA74321696722/74321696724(BMG) Lou Bega (Leo/Fact/Zippv/Bena) Lalin/Peermusic (Prado/Bega/Zippy) -/74321696721 9Q IflaWWHEN MY BABY AccoladeCDACS002/rCAC002(E) ZJ umâ Scooch (Stock/Aitken) BMG (Stock/Aitken/Crosby) -/- 
30 3 3 NEVER LET YOU DOWN 1stAvenue/MercurvHNZCD4/HNZMC4(U| Honeyz (Robson) Sony ATV/Momentum/First Avenue (Eker/Joseph/Abbott/Robson/Kearney) -/■ 
31 » 2 AIN'T THAT A LOT OF LOVE EastWestEW208CD1/EW208C(TEN| Simply Red (HucknaiyVashiki/Wtiahl) Rondor (Parker/Banksl -/- 90 fraGUERRILLA RADIO Epie6683142/-(TEN) o L. te&à* Rage Agains, The Machine (O'Brien) Sony ATV (Commerford/MoreHo/WiWDe La Rocha) 6683147/- 
33 3 2 WHAT'CHA GONNA 00 lstAvenue/EMICDEM552/TCEM552(E) 
34 - 8 WE'RE GOING TO IBIZA! Positiva CDTIVSt19/TCTIV119(E) Vengaboys IDanski/OJ Delmondol Munnycrafl ICabratt/Hughesl -/- Vy CmHEAVEN SCENT BedrockBEDRCDSOOV-(V) J u và&tM Bedrock (Oigweed/Muir) CC (Diqweed/Muir) -/BEDRT 001R 
36» S SUNSHINE Go.Beat/PoiydorGOBCD23/GOBMC23(U) Gabriollo (Shorten/Fennie) Periect (Gabrielle/Shonen) -/• 
37 ^ 

; | S AÎton Label CD/Cass IDi Uibutoi 

38 - 
39 EE3fi RCA 74321706622/74321713084 (BMG) 
41 2 4 I SAVED THE WORLD TODAY RCA74321695632/74321695634 (0MG1 
42 usa SI 
43 - Potydor 5613692/5613684 |U) 
44 EEEIM' 
45 3 9 THE LAUNCH O 
46 2 2 IF YOU EVER LEAVE ME 

Oj, 10(MUCHO MAMBO) SWAYO WondorboyWBYDOlS/WBOVCOlSIU) 
49 « 
50 - Virgin VSCDT1755/VSC 1755 (El 
51 ' Columbia 6679932/6679934 (TEN) 
52 uni;! Gee Slreet/V2 GEE 5010158/- (3MV/PI 
KO rgmREADYTORUN 
54 m^RNINGT 

Chicks (Chancv/Worlevl BMG/BUG (Seidel/Humi pic 6682472/6682474 (TEN) 

inislry 01 Sound MOSCDS 135/- (3MV/TEN) 
56^ „ Ml CHICO LATINO O 
57j 

@ 5842 iva CDTIV 113/TCTIV 113 (E) 
59 3 Multiply CDMULTY 55/CAMULTY 55 (TEN) 
gQ „ 7 CET GET DOWN ed DEFECT7 CDS/DEFECT7 MCS (3MV/TENI 
61 Ea; iWHITE NO SUGAR 
62 3 OUT OF CONTROL 
63 3 2 SWING LOW '99 rsal TV/Oecca 4669502/4669504 (U) 
64 - Interscope/Polydor IND 

66 rmSUMMERSAULT | 

69 « s FRIENDS FOREVER 

72 
§ 73" 

Infemo CDFERN 21/- (3MV/TEN) 
LaFace/Arista 74321695842/74321695844 (BMG) 

York (York) ICM/Hanseatic/EMI (Stenzel/. 
bock) PS/Standard (Holst/Skarbeck 

CO Hls 
(Q><bi 

CATATONIA 
glory ofthe BD's 

THE NEUJ SINGLE RELEFISED I5T NOVEMBER ON 3 X CD RND CASSETTE RLL FORMATS FERTURE PREVIOUSLY UNRVRILRBLE LIVE TRRCKS 
S1NG-A-L0NG TO THE NEW SINGLE AVA1LABLE IN THIS SHOP NOW 

SERVICES ON 01296 395151 OR YOUR O WARNER MUSIC SALESPERSON 
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THE OFFICIAI UK CHARTS 

SINGLES 

CHART 
COMMENTARY 

by ALAN JONES 

SINGLE FACTFILE 
ing a hat trick of umber two hits, Five finaliy join the major league this week, 

improving_on the position gained by theirjiifillefiflssors. Keep On Movin' makes up for the dlsappoiniment the enjoying their seventh hit and their first group suffered when their last single If h Keep On Movin', which soïtTïnore than 137,000 copies last week. The group madé their chart début 
'a Gettin' Down managed to lose midweek advantage of more than 6,000 sales to finish behind Ricky Martin's 

ARKET REPORT 

is the oo-year-old Ross's biggest ~~ 

might do earlier in the week. The réason for i "failure" is R Kelly's If I Could Turn Back The 

INDEPENDENT SINGLES 



THE OFFICIAI UK ALBUM CHART 

TOP 75 6 NOVEMBER 1999 

js s j Artisi (Producer) Cass/Vmyl/MD 
26 30 24 MILLENNIUM • Jive 0523222/0523224 (PI , IÎ9 63 11 R* Jive0517932/0517934/0517931 (P) UàL r Kelly (Kelly/G One/Combs/Lawrence/Tone & Poke/Rooney/West/Stewc J) 
27 3 6 RHÏÏHMANDSTEALTH# H;9her Ground/Haîd Hands HANOCD 4(TFN) j LeMald (Loltfeldfflapaccioli) HANDMC 4/HANDLP 4T/HANDMD 4 co 52 2, CAL1FORNICATION • v 'JJ Rod Rot Chili Peppers(Rubin) /arner Bros 9362473862 (TEN) 

2 • 67 COME ON OVER *4 MerC^1™ 28 m TTB THE SCIENCE OFTHINGS Trauma/Polydor 4904832(Ul ^ Bush (RossdaleAanger/Wînslanlevl 4904834/4904831/- 54 ESS LOOK'"G
N

FO
hTdAyR[) (Va, Reprise 9362474362 (TEN) 

. 3 17 ON HOW LIFE IS» Macy Gray (Slater) Epie 4944232 (TEN) 4944234/-/4W4238 Œ) ess 5 BRAND NEW DAY • A&WMercury4904512(U) Sting (Sling/Kipper) 4904254/-/- ce 33 S6INÎERNATI0NALVELVET*7 3 j Catatonia (Tommy D/Calatonia) Blanco Y Negro 3984208342 (TEN) 
4 m wgTURNIT ON AGAIN-THE HITS Virgin gencdx8(E)a on 35 ^ GEnesis(Genesis/Padgli3iTVHer.KchelDaviy8ums/Honil GEN MCXa'-/GEN MD8 ,NEXUS... O Northwestside/Arista 74321700532 (BMG) , Anothet Level (Various) 74321694574/-/- ce 52 5 GREATEST HITS ** ^ Daniel O'Donnell (Ryan/Campbell) Rilz RZBCD 716 (RMG/U) RZBLC 716/-/- 
5 3 aTHEMANWHO*? Independiw, 3ISOM 9CDX/IS0M 9MC (TEN) 31 • 2 CHRISTINA AGUILERA RCA RCA 676902 (BMGI Chrislina Aguilera (Variousl 78636769M/-/- g y 43 25 MELTINGP0T| BeggarsBan quet BBQCD198/BBQMC198 (V) 
6 " 2 CUPTON CHR0N1CLES-THE BESTOF D1)Ck9362475M2{TENi 32 23 6 SUPERGRASS • c r | Parlo^onemo^ff) gg 4, 67 BLUE UNES ★ wiidft unchWBRCD 1/WBRMCUE) lollow) WBRLP1/WBRMD1 
7 5 RELOAD ★ GutGljrCD009(V) ■ 33 33 53 l'VE BEEN EXPECTING YOU ★7Ch^aiis 4978372(El 59 ^SUNDAYSPM» Chr îeky CHEKCD 503 (3MV/BMG) CHEKK 503/CHEKLP 503 
8 8 ,S CLUB • se Poiydor 5431032 (U) • ute/Stargale) 5431034/-/- 34 32 7LIQUIDSKIN« HuWirgin CDHUT 54 (El GomozIGomczl HUTMC 54/HUTDLP 54/MDHUT 54 gQ28 3 NIGHTLIFEO ^ Parlophone 5218572 (E) 
9 5 2 PEAGE RCA 74321695622 (BMG)a 3 g 48 20 SCHIZOPHONIC • EMI 5210092 (El Geri HaUiwall (Absolute) 5210094/-/5210098 C'a 4, 59STEP0NE*4 Jive/Ebul 0519112/0519114/-/-(P) 

10 2AWAKEANDBREATHE t B'Witchod (HedgesJ îlowWo^9/S^ 36 33 , ONEFROMTHEMODERN • isfendAJni-isWotsmi 62 32 3 ^Mom Mute CDSTUMM172 (V) CSTUMM 172/STUMM 172 
11 ^ 2 US AND US ONLY • MCC 60069/MCA 60069/- 37 22 l9 SURRENDER * ViiginXDUSTCD4/XDUSTMC4(E| co 55 23 TRE VERY BEST OF - CAPITOL/REPRISE YEARS ★ EMi49672i2|E) O O Dean Maain (no credits) 4967214/-/- 
12 3 34 BABY ONE MORE TIME ★ Jive 0522172/0522174/-/-(P) 38 23 22 SOGNO • Sugar/Polydor 5472212(11) À çtn 70 6 MY FIRST ALBUM Lolly (Dufflebag Boys) Poiydor 5479622 (U) 5479624/-/- 
13- 34 PERFORMANCE AND COCKTAILS *2

WW«™^I
|
32 39 34 50 MV LOVE IS YOUR LOVE ★ Aiista 07!22ISO372fl)7822l90374/-/- (BMGI Whitney Houston (Jean/Babylacs^sler/Jeikins/Soul Shock/Kadinl cc 5, LADIES& GENTLEMEN-THE BESTOF ★/ Epie 4917052 (ïen) OJ George MichaeKMichael/Douglas/Walden) 4917054/-/4917058 

14 6 8Y0U.ME&US« SiNMC 4/-/MDSIN 4 40 1 jg THE GREATEST HITS AND A LITTLE MORE.,, v^CDvms cc 51 9 A SECRET HISTORY • u w The Divine Comedy (Hannon/Jacobs// Setanta SETCDLIOO(V) Ulison) SETMC100/SETIP100/- 
15 3 3 MILLIONAIRES • Mercury 5467892 (U) ■> 41 33 

57 THEMISE0UCATI0N0FLAURYNHILL+2 Coiumbia 4893432 (TENI Lauryn Hill (Hill/Gueveral 4898434/4898431/48S8438 CT 55 24 SLIMSHADY# Inte Eminem (Dr Dre) irscope/Polydor IND 90321 (U) INC 90287/INT 290287/- 
16 m sn AS TIME GOES BY Bryan Ferry jDavies/Ferry) Virgin CDVIR89{E) MCVIR89/-/- 42 32 S9 FORGIVEN, NOT FORGOTTEN ★ Allantic7567926122 (TENI co rra bat out of hell D O iJ* Meat Loa{ (Rundgren/Galfas) EpicCDX 82419 (TEN) 4182419/82419/MD82419 
17 5 247 GOLD - GREATEST HITS *10 Poiydor 5170072 (Ul 43 1 mi FRIENDS AND LOYERS Création CRECD 248 (3MV/P1 . ^ Bernard Brider IBuder) CCRE 24a/CRELP 248/CREMD 248 0g 72 22 remedy« XL Recordings XLCD 129 (V) XLMC129/XLLP129/- 
18 0 2 NORTHERN STAR • Melanie C |De VriesfflubWOrbh/AniBmnaA Virgin CDVX 2893 (E) a farious) TCVX2893/-/MDV2893 44 33 ,3 ON THE 6 Coiumbia 4949302 (TEN) 70 58 ,49 TRACY CHAPMAN *3 ElektraK 9607742 (TEN) 
19 2 6 A LOVE LIKE OURS 4949344/-/484M48 45 32 JNHARMONY UniversalWl 537392 (U) 71 40 4 HOURS...O ' 1 David Bowie (Bowie/Gabrels) Virgin CDV 2900 (E) TGV 2900/-/MDV2900 
20 22 BY REQUEST *5 Poiydor 5475992 |U) 46 23 2 RISE Go.Beat/Polydor 5477682 (U) 79 54 6 THE ULTIMATE HITS COLLECTION universaiTV84490i2iui Tom Jones (Various) 8449014/-/- 
21 22 32 THE PARTY ALBUM! ★ Vengaboys (Danski/DJ Oelmundo/Vari Positiva 4993472 |E) j 47 « ,0, TALK ON CORNERS *9 Adantic 7567831062/7567831064/-/-(TEN) 7P 49 4 RUN DEVIL RUN Parlophone 5233012 (E) ' Paul McCartney (Thomas/McCartney) 5223514/5223511/5223518 
22 23 25 THE HUSH *2 Mercury 5389722 |U) ? 48 33 22 R1CKY MARTIN ★ Coiumbia 4M4060 (TEN) Ricky Martin (Child/Various) 4944061/-/- 7/1 68 10BUENAVISTA SOCIAL CLUB# World Circuit WCDOSOIP) Ry Cooder (Cooder) -/- 
23 » 36 FANMAIL ★ LaFace/Arista 730 TIC (Reid & Babyface/Austin/Oupri/Shaks 08260552/73008260554 (BMG) 49 « ,04 LIFE THRU A LENS *6 Chrysalis COCHR 6127 (El 7 R WTÊ OF LI6HT *5 Maverick/Wam # «J « Madonna (Madonna/OrbiVDe Vrie er Bros 9362463472/9362468474 (TEN) s/Leonard) 9362468471/- 
24 23 ,4 THE WRITING'S ON THE WALL • Coiumbia 4943942 (ïen) à Desbo/s CWd ISheTispere/Jeilûns/EEoîl/lmmaturel 4M39M/49i3Ml/4WÎ948 ' " 50 33 s, YOU'VE COME A LONG WAY, BABY ★s ski.,BRASsiciiCDi3MV/P| FalboySSmlfalboySSml BRASSICIIMC/BSASSIC11LP/BRASSIC11MD 

TOP COMPILATIONS ARTISTS A-Z 

$ 1 i i il 10 m m BEST CLASSICAL ALBUM OFTHE MILLENNIUM,..EVER! u, Virgin/EMI VTDCDX263/VTDMCX269/-/-(El 
il3 

3 DAVE PEARCE - 40 CUSSIC DANCE ANTHEMS 2 Univorsal TV 1539732/1539731/-/- (Ul 
12 | 8 KISS IBIZA 99 • Univorsal TV I637512/15375la/-/- |U| 

2 , 2 NOW DANCE 2000 O Virgin/EMI VTD CD267 (E) VTD MC267/-/- |13 4 2 CARL COX - NON STOP 2000 ffrr 8573801212/8573801211/-/- (TENI 
3 2 4 LAND OF MY FATHERS O Univorsal TV 1665671/-/-/-IU) 14 î 4 THE CH1LLOUT MIX Virgin/EMI VTDCDX 283/VTDMC 283/-/- (El 
4 3 3 BEST PEPSI CHART ALBUM IN THE WORLD EVER O Virgin/EMI VIDCO 268/VTDMC 268/-/- (El 15ÎŒ ÎRÎ PURE SILK - A NEW DIMENSION "" Pure Silfc PURESCD2/PURESMC2/-/- (COR/PI 
5 4 5 TRANCE NATION 2 • Ministry 01 Sound TNCO 2/TNMC 2/-/- (3MV/TENI 16 2 , RELAX... Classic FM CFMCD 30/CFMMC 30/-/- (BMGI 
6 S ,o BIG HITS 99 17,6 23 MUSIC TO WATCH GIRLS BY * Coiumbia SONyTVe7CD/SONVTV67MC/-/-(TENl 
7 6 7 TOP OF THE POPS 99 VOL 2» Univorsal TV 5150692/5150631/-/- IUI 18 3 15 NOW THATS WHAT1 CALL MUSIC! 43 *3 EMWirgin/UniïQrsal CDNOW13/TCNOW13/-/MDNOW 43 (E) 
8 7 5IBIZA UNCOVERED - THE RETURN • Virgin/EMI VTDCO 2S5A(TDMC 255/-/- (El 19 E m THE GREATEST HITS Of THE NINETIES «mycimun Tolstar TV TTVCD3081/TTVMC3081/-/- (TEN) 
9 8 2 GAUXYMIX-BOY GEORGE Ministry 01 Sound GAL CD2/GAL MC2/-/- (3MV/TENI 20 1 jf] THE 90'S UniversalTV5453532(Ul 
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THE OFFICIAI UK CHARTS 

ALBUMS 

CHART 
ALBUM FACTFILE 

Steps' début albums StcjLOne bas been of its first 50 weeks in the Top 20, and 
COMMENTARY 

one ur me cnari s mosi consisieni performers since it was released 59 weeks ago. It opened its career by debuting at number two, with a creditable 41,000 sale which was neveriheless dwarfed by the opening 

nas accumulated sales of more than _ 1.3m units se far. Their second album Steptacular may struggle to match that figure but it is off to a roaring start, debuting at number one this week, with sales of more thàn 111.000. It includes 

by ALAN JONES 
tally of 136,000 registered the same week by the Manie Street Preachers' This Is My Truth Tell Me Yours. Though it never reached number one, it spent 49 

their last two hits - Love's Got A Hold On My Heart and After The Love Has Gone - as well as Tragedy, one side of their ianuary double A-sided number one. 

1 v- 

After registering.10 rmmber one singles, the 18-year-old Zomba Group finally lands its,first numhsr nnpjlhum this week, courtesy of the Ebul/Jive imprint's Steps album Steptacular. The Company has had two number two albums, the first with Billy Ocean's Love Zone in 1986 and the second a little more than a year ago with Steps' début Step One. The first album featured in the second sériés of ITV's absorbing documentary senes ClassicAlbums, MéatLoaEs-BatjQutOLHel1 
duly returns to the chart this week - but it performs rather disappointingly, r&entering at 68 after seiling fewer than 3,000 ast week. With more weeks on the / chart than anv album in chart historv and œess of 2m in the UK, it was ;o perform better, even though its as partly stolen by The Very Best Of , which also took advantage of the to reenter the Top 200 close behind 81. Of the six albums featured in 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE CROUPS 

the first (1997) sériés of Classic Albums, five charted, ail more highly than Bat Out Of Hell. As a resuit of exposure on the programme, 
x's Electric Ladyland s by reachrng number 47, and was i order, by Paul Simon's Graceland 

(number 37). the uncharted Grateful Dead album From Anthem To Beauty, Stevie Wonder's Songs In The Key Of Life (number 66), The Band's self-titled magnum opus (number 41) and Reetwood Mac's Rumeurs (number 18). Phil Collins' Face Value was the 
should reap the rewards this week. While Collins' single You'll Be In My Heart returns him to the Top 20 after an absence of three years this week, he can also celebrate the success of the Genesls 'best of, Turn It On Again - The Hits, which débuts at number four this week after seiling neàrly 36,000 copies. Including cuts from the entire lifespan of the vétéran band, it is their 21st charted album, of which ail but 

Virgin labelmate Bryan Ferry makes a more restrained début with his album of covers As Time Goes By. which débuts at number 16 after seiling more than 10,500 

COMPILATIONS 

40,000 li debuting at number c tallyofn needed to beat Huge Hits 98's tally to reach 
than 48,000 last week - but the manner in which it has succeeded is exceptional. Huge Hits 98 took 19 days to sell 100,000 but Huge Hits 99 was seiling in huge quantities from the very outset helped. no doubt, by Woolworth's current price point of £14.99 for charted double albums. It indudes 42 tracks, among them 13 number ones, which may help to explain its powerful début. It features monster hits like Sweet Like Chocolaté, Mambo No.5, Blue, Bring It AH Back, Blâme It 

With the end of the decade as well as the century and the millennium ail looming ever doser, two companies unleashed Nineties rétrospectives last week and ended up with honours almost even. In the end, Telstar TV's Greatest Hits Of The Nineties edged in front of Universal's more succinctlytitled The 90s, debuting one notch ahead of it at number 19. There isn't that much consensus as to what the biggest hits of the decade are, however, with just nine tracks common to both - less than 25% of their contents. Though remaining just shy of the Top 20, the Tarzan soundtrack edges ahead of Notting Hill to become the biggest-selling soundtrack. Spurred on by Phil Collins' hit theme You'll Be In My Heart - one of five songs he contributes to the soundtrack - it jumps 24-21 with sales of nearly 4,000 

SiâiMiï iiifiiî TOP 10 COMPANIES TOP CORPORATE GROUPS 

SALES UPDATE COMPILATIONS' SHARE OF TOTAL SALES Artlst albums: 74.9% Compilations: 25.1% 

INDEPENDENT ALBUMS 

RELOAD PERFORMANCE AND COCKTAILS BABY ONE MORE TIME Stéréophonies 

Fatboy Slim 
RyCooder 

STONE ROSES - 10TH ANNIVERSARY EDITION The Stone MOVEMENT IN STILL LIFE BT GARBAGE Garbage 

THE YEAR SO FAR... 
TOP 20 COMPILATIONS Ebul/Jive 0519442 (P) Gut GUTCD 009 (V) WR1004492 (3MV/P) 

Banquet BBQC0198 (V) Mute CDSTUMM172 (V) BRASSIC11CD (3MV/P) Recordings XLCD129 |V) orld Circuit WCD 050 (P) ■ SOMMER '99 VARIOUS ARTISTS 
5 DAWSON'S CREEK 

VARIOUS ARTISTS VARIOUS ARTISTS ! ORIGINAL SOUNDTRACK 
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THE OFFICIAI UK CHABTS 
SPECIAL1ST !l l 

■a fi o":. '.-"H 
■I 6 NOVEMBER 1999 

GLASSICAL ABTiST ■ fiLflSSICAL SOUNDTRACK & COMPILATIONS 
CLASSIC KENNEDY HOOKED ON CUSSICS 2000 FROM THE HEART PAUL MCCARTNEY'S WORKINGI THE VIVALDI ALBUM 

Kennedy/English Chamber 

Erato 3984273172 (TEN) Sony ClassicalSK 60957 (TÏN) Philips 4621962 (U) 

THE ENGLISH SONGBOOK THE SOUND 0F THE CARDIFF ARMS PARK LOVE SONGS 
ORFF: THE BEST OF 

BEST CIASS1CAL ALBUM Of THE MILLENNIUM-,EVEB! Various RELAX... Vari0l,s 
STAR WARS - THE PHANTOM MENACE |0ST) John Wil BRASSED OFF (OST) Grimetho THE VERY BEST OF ClASSICAL EXPERIENCE Various TITANIC (OST) James H ONLY CLASSICAL ALBUM YOUUEVER NEED Various CLASSICS FOR CHILDREN Various DR HILARY JONES - MUSIC FOR WELLBEING Various GLASS/DRACULA - OST AMADEUS - ESSENTIAL MOZART COLLECTION Various BRAVEHEART (OST) LSO/Homer 100 POPULAR CLASSICS Various 

Virgin/EMI VTDCDX 269 (E) 
Id RCA Viotor 09026687572IBMG) Virgin/EMI VTDCD252 (E) Sony ClassicalSK 63213 (TEN) ConiferClassics 75605513322 (BMGI 

Castle Music MBSCD517 (BMG) Ritz RZCD0O96 (RMG/U) Virgin/EMI VTDCO 207 (E) 
BACKTO TITANIC MOST RELAXING CLASSICAL ALBUM..EVE 100 HEAVENLY CLASSICS 

Puise PBXCD557 (P| ony Classical SK 60691 (TEN) Virgin/EMI VTDCO 155 (El Puise PBXCD558(P) 

JAZZ & BLUES 

THE SOUL OF SMOOTH JAZZ - VOLUME 2 
THE MELODY AT NIGHT, WITH YOU K THE VERY BEST OF LATIN JAZZ-2 V KISS AND TELL IV THE ONLY JAZZ ALBUM YOUU EVER NEED V THE BEST OF LATIN JAZZ V PARKINSON'S CH01CE V 

iclive RAD11966 (U) GeffenDGCD 24425 (U) r Bros 9362474192 (TEN) 

R&B SINGLES DANCE SINGLES 

I STILL BELIEVE 
i NEVERLETYOUDOWN 

WEAWEA239CD1 (TEN) 
IstAvenue/EMICDI Go.BeatGOf Parlophone Rhythm Sériés CE LaFace/Arista 74321695! 

1 Un BUDDYX99 2 CD HEAVENSCENT 3 CEI EVOLUTION 4 133 JUMPN'SHOUT 5 1 IN AND DUT OFMY LIFE 6 2 FEELTHESAME 7 CEI WOMEN BEAT THEIR MEN 8 CEI SEVEN CITIES 9 3 WHERE ARE YOU NOW? 

! WILD WILD WEST 
NOBODY'S SUPPOSED TO BE HERE i MY LOVE ISYOUR LOVE 1 TELL ME IFS REAL 

20 18 PE2000 21 20 SWEETLIKE CHOCOLATE 22 15 LATELY 23 17 CANIGETA... 24 ED ACROSS110TH STREET 25 21 l'LLBEMISSING YOU 26 27 TABOO 3] 30 HATE ME NOW 28 24 EVERYTHINGISEVERYTHING 29 29 DOSOMETHING 30 19 SATISFYYOU 
© CIN. Compiled from data from a panel of ind 

I YOU CANT STOP IT 

CODEDLANGUAGE 1 MERCURY AND SOLACE LIVING ON A PRAYER ONTHERUN 

Cherry 4 Liberty LIBT12033R(P1 Bedrock BEDRT 001R (V) Ram RAMM26(SRD) XL Recordings XLT116 (V) Defected DEFECT8(3MV/TEN) Ministry Of Sound MOS135 (3MV/TEN) NucampCAMPTSX (V) Hooj Choons H00 J 85F (V) TidyTraxTIOY 130T (ADO) haPearl Manifeste FES X64 (U) Inferno TFERN21 (3MV/TEN) IliAli INCredible INCS 5LP (TEN) Polydor 5612921 (U) Manifeste FESX 60 (U) Tldy Trax TTRAX053R (ALP/BM6) Parlophone Rhythm Sériés 12CL815 (E) is TalkinLoudTLX51 (U) Headspace HEDST001RIVJ Eurozone DACST065 (CB) 

DANCE ALBUMS 
Jay-ZfealAmil&JaRule BobbyWomack PuffDaddy&Faith Evans 

Mushroom (3MV/P) DefJam 5658472 (U) Joe Boy JBCD19 (3MV/TEN) 

White Label 792832 (Import) 

I m PURE SILK-A NEW DIMENSION l 6 THE WRITING'S ON THE WALL } 4 WHERE IWANNABE l 3 RHYTHM AND STEALTH i 5 BLACK OUT! 5 CE3 INTERNALAFFAIRS 1 1 BLACK ON BOTHSIDES î 7 TWICE AS NICE IN AYIA NAPA- DJ SPO 3 2 JE HEARTBREAK 

MUSIC VIDEO 
I VARIOUS ARDSTS;Sleps-Kai 

Leftfield Higher Ground/Hard Hands HANDLP 4T/HANDMC 4 (TEN) Method Man & Redman Def Jam 5466091/- (Ui Pharoahe Monch Rawkus RWK1170/P450137 (PI MosCef Rawkus RWK1159/P450141 (PI 

Warner Music Vision 7OT7I3 PolyGtam Video 479943 WL 0518583 
i METALLICA: Cunning Slunts ) BOYZONE; Livc - Wlieie We Boion i TOM JONES: UllimataCollaclion 1 MEAT LOAF: Classic Album - Bat 0 
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ALL THE II K CHARTS 

IH » -s M I DANCE 

l CLUB CHART TOP 40 CHART COMMENTARY by ALAN JONES 1 9 BABBEfl'S ADAGIO FOR STRINGS William Orbll EasIWast IWillam Orbifs smbient inerpremon is lidmxd up by Feny Coislenj 2 4 COMMUNICATION Mario Plu IncenlKre (Building ail summer and non wilhmvmixImwYomaitilb) 
(Wilh red hotmixes Irom Pussy2000l 4 2 KING OF MY CASTLE Wamdue Projecl AM.PM (HiiseiSimhwpemdmmdiimmixesfmBnSUidUimlAmiiil 5 6 CHOCOLATE SENSATION UrniyFontana Krr (The Loleada Hollonayacapella is Irolted oui once more wilh tillers) 6 EÏ3 SHAKElTJarkProngo Subversive IOiib69iimitiistdtlismid-IMtsMMImiiiidylmittissfamkiiod) 7 8 THAT'S THE WAY LOVE Byron Stinglly Nervous Ifymi/imdlKMBCilyManitmmlmMmyt&msmlSimlsOlli!) 8 11 THE NITELIFE Seul Allair Aslrolra* ineAsIroliix team under a rreiv guise wtlhisilky-smooth UH garage lune) 9 Isa BRUCE LEE/CUPS Underworltl JBO (WdymdmmiiMgmmwlhtmxesIrmllicmiilsiitiSttaiylktiisIn) 10 CS3 LETTREFREAKBigRon 48K Idnolher mll-used aapella surfaces again oma disco loop) 11 E3 TOUCH ME WITH YOUR SMILE Ripjazz InSync (Jaslunk-inlluenced calchy house tune) 
(Cul-up fdlered disco toops In Inre Fuit Inlenlion style) 13 15 DANCEWbamDuran wbile label lUIeslholm'ix fwm Ihe Pussy2000 cm) 14 Ea PLEASEFORGIVE ME David Gray IHT ■ (Ouidry pop lune gmn credibililyby Phil HarlnoiFs dubby house remix) 15 CSa PUSHTHATTHING David Aude OulyFree (Energetic house grœve Irom Calilomla) 16 O USbara Nelson 8 Kasha Bolchil & Scatper (Dubbed-out nu skoot breaks wilh mais) 17 CSÎI TIME TRAVELLEREP Voyager Coded (Tough progressive Irance Irom Ftorida) 18 Cûa MUSIC ISMY WAY OF LIFE Lab Rais leal. Usa Mullet Soullurlc (UpiiWng New York garage lune lhat's luminginloagrower) 19 CEI I CAN'T HELP IT Funky Green Dogs Twisled ISmoothMurk-produced garage lune v/ilb Oscar G niming in a lopdub) 20 CEI JAM THE CHANNEL Gentleman Thief MasterDeteclive 

Compled ty DJ («dbackano data coOectîd Irom Ois Icfôwing stores: Qty SourxJVRyino' Pure Growa/ 

1 6 TaNOTHER WAY/AVENUE Paul Van Dyk Devianl' 2 14 2 L'ESPEPANZA Alrscape Xtravaganza 3 9 2 KINETIC Golden Girls Distinctive 4 16 2 THE GROOVYTHANG Minimal Funk Cleveland City 5 13 2 THAT SOUND Michael Moog llrr B 21 3 KING OF MY CASTLE Wamdue Project AM:PM 7 11 2 WALHALLA Gouryella Code Blue 8 1 3 HEAVEN SCENT Bedrock Bedrock 9 30 2 LIFT ME UP Geri Halliwell EMI 10 15 2 HEART GO BOOM Apollo Four Forty Steallh Sonic/Epic 11 IEI COMMUNICATION (S0ME60DYANSWER THE PHONE) Mario Piu Incentive/Nukleuz 12 2 3 EVERYTIME Lustral Hooj Choons 13 22 3 LIFE'S T00 SHORT The Lighlning Seeds Epie 14 m BARBER'S ADAGIO FOR STRINGS William Orbit WEA 15 3 3 LA MOUCHE Cassius Virgin 16 10 4 BACK & FORTH Supakings Connecl/Essential 17 36 2 MYFEELING Junior Jack Noise Traxx/PIAS Recordings 18 8 4 TURN IT AROUND Alena Wonderboy 19 Q THIS GROOVE Gardeweg Club Tools 20 5 3 ANOTHER DAY Skip Raiders leat. Jada Perfecto 21 24 2 I CAN'T HELP IT Funky Green Dogs Twisled UK 22 Cûa WON'T LET THIS FEELING GO Sundance Inlerno 23 19 2 MUSIC IS THE KEY Dr Motte Vs Westbam Lnw Spiril 24 4 3 FIRST THE GROOVE Robbie Rivera Duty Free 25 [53 I FEEL LOVE CRW Nukleuz 26 31 2 FRANCE WITH ME Tin Tin Oui VC Recordings 27 7 4 IN AND OUT OF MY LIFE ATFC présents Onephaldeeva Defecled 28 153 STRAIGHT T0...NUMBER ONE Toucb & Go V2 29 153 SWEET SUBSTANCE N-Fluence ABK/Perfecto 30 18 4 BACK IN MY LIFE Alice Deeiay Positiva 31 25 2 MINE Groove Cartel W2/Edel 32 29 4 I SEE YOU BABY Groove Armada feat. Gram'ma Funk Pepper 33 E3 BULLET IN THE GUN Planel Perfecto Perfecto 34 26 3 IN YOUR ARMS (RESCUE ME) Nu Génération Concept Music 35 37 2 UTOPIA Headroom VC Recordings 36 20 3 I DON'T WANT TO SEE MYSELF (WITHOUT YOU) Tetry Cailler Talkin Lood 

■K aul Van Dyk this week becomes the first_aitistj9.top U the chart with both sides of a single at différent m times. The trancemeister's upcoming single was first promoed via the track Avenue, which duly topped the chart fiveweejss ago. The subsequently mailed Another Way, wFûchwilî be the A-side of Van Dyk's singe, bas also now worked its way to the top of the pile - though 
chart. as it is still getting some low-level support... After sliding 16-21 last week, Wamdue Project's King Of My Castle heads upwards again, coming to rest at number six. Last week's chart was compiled when the US Strictly Rhythm promo was losing its strength; this week's sees AM:PM's UK équivalent kicking in... US classical composer Samuel Barber wrote his most famous work, Adagio For Sltingsrin' 193g at the âge of 26, refining it 

played nopaiTln dance musîcculture, though it has been featured in the movies Platoon, The Eléphant Man. Lorenzo's 011 and El Norte. Suddenly, ifs ail the rage, however, and appears in two thinly veiled adaptations in this week's Top 20. Breezing into the chart at number 14 cornes William Orblt, who found time to eut a version of 
Madonna. with whom he is even now recording a new album. Orbifs single does give more than a due to its origins, being called Barber's Adagio For Strings, but the otber adaptation in the Top 20 - falling 5-20 this week - is called Another Bav. and is credited to SklpJJajders featuiiiigjada... Another eyehrow-raising adaptation is The Brick Track Versus Gitty Up by Saltnpepa (as they now appeared to be styled), which is the first record ever to obtain clearance of a Pink Floyd sample, specifically Another Brick in The Wall. The track has been serviced to a limited number of Urban DJs and is just outside the published chart at number 24 this week... The top three of the Urban Chart is frozen for the third week in a row. with Mariah Carey's Heartbreaker continuing to lead the way ahead of You Don't Know by 702 and Bug A Boo by Destiny's Chlld. Carey has been top now for five weeks, a notable performance, and one which fully explains why Heartbreaker was on schedule for a début near the top 

URBAN TOP 20 37 33 6 DON'T CALL ME BABY Madison Avenue VC Recordings 38 153 KISS (WHEN THE SUN DON'T SHINE) Vengaboys Positiva POP TOP 20 1 1 8 HEARTBREAKER Mariah Carey Columbia 2 2 4 YOU DONT KNOW 702 Motown 39 153 TONITE Phals & Small Mulliply 40 17 5 SEVEN CITIES Solar Stone Hooj Choons 1-1 8 2 LIFT ME UP Gerl Halliwell EMI 2 ES3 WALHALLA Gouryella Code Blue 3 20 2 L'ESPERANZA Airscape Xtravaganza 4 1 4 BACK IN MY LIFE Alice Deejay Positiva 
6 2 3 DOVE L'AMORE Cher WEA 7 5 3 1 WANT THAT MAN Deborah Harry Chrysalis 8 13 3 IN YOUR ARMS Nu Génération Concept Music 9 9 2 RHYTHM TRIP Zeena Gulzar 4 Real 10 m SOMETHING FOR THE WEEKEND Fred & Roxy Echo 11 4 3 WAITING FOR TONIGHT Jennifer Lopez Columbia 12 ES BACK & FORTH Supakings Connecl/Essenlial 13 3 4 AFTER THE LOVE HAS GONE Sleps Jive 14 16 2 LIFE'S T00 SHORT The Lighlning Seeds Epie 15 ES] SUPER TROUPER/A*TEENS MEDLEY A'Teens Stockholm 16 m BULLET IN THE GUN Planet Perleclo Perfecto 17 ES MYFEELING Junior Jack Noise Traxx/PIAS Recordings 18 11 5 ALL 1 REALLY WANT Kim Lukas Pepper 19 14 2 MORE TO THIS/AND l'M TELUNG YOU l'M NOT GOING Hanaab Jones Eastsids 20 m C0HMUHICAT10H {SOMEBOOY AHSWER THE PHONE) Mario Pâ IscHtoMleE 

4 6 5 WHY YOU FOLLOW ME Eric Benel WEA 5 10 2 STILL DRE Dr Dre & Snoop Interscope 6 8 2 STILL BELIEVE Shola Ama WEA 7 4 3 THE ONE Aaron Sky RedAnt! 8 5 4 YOU DONT KNOW ME Brandy Atlantic! 9 11 15 U KNOW WHAT'S UP Donell Jones LaFace/Arista 10 14 2 CJW1 KICK MITA APFLfBUfMtfT IKIHG. AWAfiD TOUR A Tribe Uiled Qcesl Jiw 11 16 2 TURN YOUR LIGHTS DOWN LOW Lauryn Hill & Bob Marley Columbia 12 CS WHY Glamma Kid WEA 13 CEI GIRIS' BEST FRIEHDjl PUT YOU OH/WHIIE Ï01IWERE CONE J^-Z/Xellï Pme/Heift Sftal Epie 14 7 5 IT'S ALL ABOUT YOU Tracie Spencer Rhythm Series/Parlophone 15 9 4 THINKING'BOUT YOU Jamelia Rhylhm Series/Parlophone 16 ESI RAP LIFE (LP) Tash Epie 17 12 2 NASTRODAMUS Nas Columbia 18 CEI OPEN OFF MY LOVE Jennifer Lopez Columbia 19 13 3 JiGGA MY NIGGA Jay-Z Roc-a-fella 20 19 3 THE BEST MAN OST Various Columbia 

1 JUST ME & YOU New Vision US Striclly Rhylhm 2 STRESS IN A BOX Zeena Guitar Rhythm Trip 4 Real 3 BELIEVE Minislers De La Funk US Subliminal 4 RISE Eddie Amador US Yoshitoshi 5 1 NEED TO KNOW Marc Anthony Columbia 6 SUMMERSAULT Taste Expérience féal. Nalasha Pearl Manifesta 7 CHOCOLATE SENSATION Lenny Fontana flrr 8 HEADS HIGH Mr Vegas Greensleeves 9 CONTROL FREAKS DJ Tiesto XSF Recordings 19 BURNING FLAME Kryslal FX 

musicweek 
The future for Online Retoiling 

I Issue Date: November 27th 
Copy Deadline: November 1 2th 

Booking Deadline: November 5th 

To find out more contact; 
Martin Sreeves on 0171 940 8612 
or Judith Rivers on 0171 940 8589 

Spécial supplemenfv November V 
is your company shaping the e-commerce future? 
Don't miss this one-off opportunity to promote your facîlities, 
stratégies and ambitions to the cream of the music industry. 
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ALL THE CHARTS 
EXPOSURE 

CHART 
COMMENTARY 

byAUVN JONES 

AIRPLAY FACTSHEET 
• Onephatdeeva's In And Out Of My Life halves its airplay chart position (30-15) with Radio One leading the stampede, granting the record 35 plays last week, six more than anything else. 

from Radio One last week, and lie in 42nd and 43rd place on its most-played list. • Even though it topped the sales chart, the Backstreet Boys' I Want It That Way peaked 10 

AT A GLANCE WEEKLY MARKET SHARES 
TOP 10 COMPANIES TOP CORPORATE GROUPS 

• Notwithstanding the comments places lower on the airplay list, below about the R< single, even though exposure fo She's The One is nearly five times the level of It's Only Us, thev both had iust eight plays 

st single Larger Than Life is making slow progress too. Having already peaked at five on the sales list, it moves 34-26 on the airplay chart. 

w 
five weeks of steady grov Top 10 of the singles chart 1 Macy Gray's I Try single bas 

more spectacularly on the airwaves, and leapfrogs to the number one position this week, moving well ahead of former incumben Christina Aguilera s Genie In A Bottle. Aguilera is now in déficit to the tune of more than 10m audience impressions, with Gray turning in impressive performances among a the biggest stations - 28 plays on Radio One and 51 plays on Capital earning it second an third place in their most-played lists respectively and its two largest audiences, though Radio Two. Atlantic 252 and Virgin 1215 (where it topped the most-played list last week) are ail firm supporters too. It's Only Us by Robble Williams s well on its airplay de" * ' ' " 

has shrunk every week since, This week is no exception as it falls 50-58 - but the reason for its décliné is the explosive growth in support for She's The One, the other side oThis single, which vaults 15-3 this week, registering a massive increase in support. She's The One was heard by nearly 68m people iast week, while Ifs Only Us checked in with just under 15m impressions. Add them together and Williams' single is the most exposed record of the week, beating even Macy Gray's I Try. Considering they didn't even know they were getting a new record from him this year until a few days ago, Virgin achieved an impressive turnaround on George Michael's cool and jazzy take on the Police hit Roxanne, managing to get it to radio by Wednesday of last week. Response was instant and favourable. and the track managed to register 

86 im    i big enough audience (more than 9m) to earn 84th place on the airplay chart. Bearing in mind Michael's last single 
Roxanne to make a major jump next week. Despite reaching number two on the sales chart in July, Five's last single If Va Gettin' Down reached only number 17 on the airplay chart. Response to their current single Keep On Movin' has been more positive, and it 
jumps 37-14, with support from Radio One (18 plays) helping to make the différence. Spice Girls past and présent are making an impact on the airplay chart - and tht ail climbing. Geri Halliwell's Lift Me Up showing the most impressive form, and jumps 41-21 with an increase of around 10m in its audience in the last week. What 

Am by Tin Tin Out featuring Emma Bunton 
38 to 30 whi|e the title track from Melanie C's Northern Star album is the Top 50's highest débutante at number 33, beating at a stroke the peak position of her recent single Goin' Down, with seven spins from Radio One providing a useful springboard. TV, including an TF1 Friday, is the main reason why ingle Not Over You Yet isure to sell in Top 10 uties last week. Airplay for the dise 

- though, of course, there should be a and they are significant pick-up now it is selling so well. Ross last had a major airplay hit with her number one sales hit Chain Reaction back in 1986. the 1991 number two hit When You Tell Me That You Love Me also being driven by TV. 

MTV mm THE BOX fMl util *1:14 H:l:l«*l 

1 3 LARGER THAN LIFE Backstreet Boys 2 2 SUN IS SH1NING Bob Marley Vs Funkstar De 3 1 GENIE IN A BOTTLE Christina Aguilera Luxe Edel 
| 1 Titlo Arlisl 1 1 KEEP ON MOVIN'Five 2 2 BLUE (DA BA DEE) Eiffel 65 Eté 3 3 FLYINGWITHOUTWINGS Westlife RCA 

1 S TitloAhist 1 9 BIG BOYS I lONT CRY Lolly Polydor BABY Scooch Accolade/Parlophone ; Al Columbia 
4 6 GIVE IT TO YOU Jordan Knight 5 5 WAITING FOR TONIGHT Jennifer Lopez nterscope/Polydor 4 CSl HEARTBREAKER Mariah 5 5 TURN BACK THE HANDS !0F TIME R Kelly Co'unibia 4 7 BOMB DIGGYAnollier Level Northwestside/Arista 5 5 WHAT IAM Tin Tin Out feat Emma Bunton VC Becordings/Virgm 
7 Eîa BUG-A-BOO Destin/s Child ystematic/London 6 LUI CHANGES 2 Pac ters Gee Street/V2 7 6 WAITING FOR TONIGHT Jennifer Lopez Columbia 8 4 SHAKE YOUR BON-BON Ricky Martin Columbia 9 7 UNPRETTY TLC LaFace/Arista 9 m MAN 1 FEEL L1KE A W0I\ 10 9 S CLUB PARTY S Club 7 1AN Shania Twain Mercury 9 8 1 KNEW1 LOVED YOU Savage Garden Columbia m OTV HFTMFUPGRfi Halliwell EM1 

K!rrso"TheBox'w/e2' J/10/99 | Highest chmWng videos on The Box In advancc ol single rclease w/e 24/10/99 

ITOP OF THE POPSl RADIO ONE PLAYUSTS □ □H RADIO 1 | MTV UK 
' TOP Bottle Christina Agulleta; Œlchhs, â Aguilera: Bomb Dlggy Anothet Best Friand Puff Daddy: SK PLAYLISTS 
pops ■ — 

Wa" t[ ng Ftn To n ight" 
stlny's Child; Buddy X '99 Dreem 
Too Short The Llghtning Seeds: EsmzTo 

yisZ®,! ta Beverley'tlNghc L llrj ln A Bottlo Christina Aguilera: Waltlng For 

CeS^Tamdue0prâl Se- 
Mariah Carey; 1 Try Macy Gray ■■MLAic'0S'ne Tlrne Semisonic: Bug-A-B00 
L£2cllDestiny-s Child; Unprotty TLC: Flylng 

CD'.UK Atouhd Alena: W vpiïosMo" le Enough SlpSeUf 
@:ukSr 
Enough Gorbago; Why Glamma Kid; It's About Timo : Tura Your UghtsDown Low Lauryn Rlplaylists lot weeH begin ng 1/11/99 
Interviews: Roobie Williams, Westlife, Geh HallMI RADIO TWO PLAYLISTS □HHRÂDmj HBDIBI What 1 Am Tin Tin Out feat. Emma Final (ine-up 30/10/99 EQEic'r d Tho World Today Eurythmies: If 1 v: ESSl^Tn laglnatlon II îécmSa^Ôme 
THE PEPSI CHART z:.z™ You Savage Garden; Aln't That A Lo Around Klm Richey: Gin ! Soakod Boy XnhdâMteletilo ^ Performances: 1 Necd To Know Marc Anthony: Closlng Time Semisonic; Uft 

EHSlnt'wc ur.r.r:
sAroir„ry: 

d R2piay.i5ts for woek begin, Uns 1/11/99 

""uanu-^mihiihii 
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IRPLAY CHABTS 

TOP 50 

#// *6 music control 1 il r RADIO ONE U EiBS m 
7 ITRY Macy Gray Epie 1988 +46 80.68 +22 

1 ■OFMYLiFEOr.tpMr^C.iwrfil BUG A 600 Destiny's Child (Columbia) 24137 26 35 29 2 . 3 GENIE IN A BOTTLE Christine Aguilera RCA _2207 m 69.98 3 10 ITRYMacyGraylEpicl 19343 25 28 A B o SHE'S THE ONE Robbie Williams Chrysalis J.46! +25 67.88 +80 =4 1 GENIE IN A BOTTLE Chnstina ABoilera «AI 20699 35 27 4 2 » 2 TIMES Ann Lee Systematic/London 1626 "~fr 61.83 -10 =4 6 WILL 2 K WIN Smitlt (foat. KC-il (Columhial 18393 26 27 5 4 1 n UNPRETTY TLC LaFace/Arista 1774 -4 55.91 -8 =6 4 SUN IS SHINING B-,:, Vs fv-rffi. De lai; iP;: TsUstr+l 20461 29 25 6 s « MAN! 1 FEEL LIKE A WOMAN! Shania Twain Mercury 2154 +5 55.11 "+3~ =6 2 2 TIMES Ann Isa (Systamalicilondon) 20231 31 25 7 s 3i AIN'T THAT A LOT OF LOVE Simply Red East West J426 -9" 53.48 ~T" 9 i JUMP N' SHOOT Basomenl Jaiot (XL Recordings) r i' 
24 

. 8 '2 « FLYING WITHOUT WINGS Westlife RCA 1519 +28 51.81 +18 m A 22 9 13 o WAITING FOR TONIGHT Jennifer Lopez Columbia 1598 +14 49.57 +17 11 m KING OF MY CASH F vv 14920 ^ 21 10 7 1 SAVED THE WORLD TODAY Eurythmies RCA 1214 -18 49.46 T =12 n CARNATION Uam Gailagher S Slave Cradack llgnidenl 14666 24 19 11 15 M (YOU DRIVE ME| CRAZY Britney Spears Jive 1352 +1 43.26 +16 =12 15 TURN Travis (Indapendiente) 14047 1 8 ! 19 12 '5 3 IF ICOULD TURN BACK THE HANDSOF TIME R. Kelly Jive 898 4-31 41.26 +21 =12 29 HOOLIGAN Embtace IHut} 13445 12 1 19 13 S 1 37 SUN IS SHINING Bob Marley Vs Funkstar De Luxe Club Tools/Edel 831 40.07 -21"" =12 13 DONT STOP ATB (Sound 01 Ministryl 11073 19 19 A 14 37 i KEEP ON MOVIN' Five RCA 958 +40 3192 +64 =16 en KEEP ON MOVIN'fiyelRCAl 14098 1 0 
Â 15 30 77 IN AND OUT OF MY LIFE Onephatdeeua Defected 602 ~+22 37,45 +47 Urtî> ,UU;>riU"1 Lighlning Seeds (Epie) 13265 1 0 1 18 

16 9 33 SUNSHINE Gabrielle Go Beat 1031 -2 37.14 -26 -19 ca HEARTBREAKER Ma.iah Ca.eyiColambial FLYING WITHOUT WINGS Westiiia IBCAI 
1 11537 1 8 17 17 K ■ NEVER LET YOU DOWN Honeyz Ist Avenue/Mercury 1348 +2 35,32 -18 =19 en 11348 9 17 A 18 20 « WHEN THE HEARTACHE IS OVER Tina Parlophone 941 +42 35,31 +12 =21 29 (YOU DRIVE ME) CRAZY Bntney Spears Uivel 13409 12 16 Â 19 28 i< BUGABOO Destiny's Child Columbia 580 +59 34.34 +34 =21 23 WAITING FOR TONIGHT Jenniier toper IColambial 12040 14 16 20 '9 1 o SING IT BACK Moloko Echo 872 -5 34.31 +9 =21 23 LARGER THAN LIFE BaokslraetBoysIdive) 11508 1 4 16 A 21 -i o LIFT ME UP Geri Halliwell EMI +81 33.77 "+5r =21 27 =21 3 STEAL MY SUNSHINE Léo IWorWColombial GIVEITTOYOU Jon Zv 30 16 Â 22 35 Q WHEN WE ARE TOGETHER — HIGHEST TOP 50 CLIMBER  Mercury jm_ — J13L +42 =26 20 G ET G ET DOWN PaulJoiinsenlDefected) lues 15 : 15 

A 23 47 o LIFE'S TOO SHORT Lightning Seeds Epie 589 ^ +52 32.27 +76 =26 20 =26 23 WHAT'CHA GONNA 00 EtarnaKlstAverure/EMI DRINKING IN LA. Bran Van 3000 ICapitoll ' SING IT BACK Moloko (Echo) 
) 11788 15; 15 
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PLAYERS GEAR UP FOR THE 

BOXED SET SHELF SCRAMRLE 
The gift potentiel of boxed sets has tempted many budget specialists into the sector, but as Christmas is often the only 
time many retailers allocate precious shelf space to boxes, compétition for the best display is fierce, says Colin Irwin 

A round this time each year retail is thrown into disarray by the arrivai of strange, unwieldy bet variety of shapes and sizes, with no established formula for marketing or promotion, no easy method of racking pricing and no clearly defined market. Although the boxed set is capable of generating substantial mi ' sales, it is also a law unto itself Even the définition of the product extremely broad, with a generally 
only budgets and consumer demand dictating the maximum size. Certainly, the range of boxed sets is considérable, from the Hallmark Nat 'King' Cole Collection, which offers three CDs for £7.99, to BMG's celebrated Elvis Presley Artist Of The Century three-CD box retailing at £29 99, to the 20-CD box of Frank Sinatra's Complété Reprise Recordings at £231.99. From a record Company 

'We appeal !o impulse 
purchasers, who are entirely 

différent consumers fo those 
who mahe up the collectihle 
boxed set marhet. We are not 

spoiling it for anyone' 
- Lee Simmonds, Castle 

This perception is the reason thi Christmas, with its heightened demand for premium gift items, represents the peak period for boxed sets. Industry sources estimate that the months from October to December account for up to 70% of the annual market. Christmas is also the only time many retailers allocate space for spécial displays of boxed sets. Some of the majors - notably BMG and Sony - have introduced mock-up sleeves specifically for racking, overcome the perennial display problem which invariably forces smaller shops to 
"Retail does have a problem with the boxes," says BMG mid-price label manager Charlie Stanford. "The customer naturally wants the box to be in pristine condition but if it hangs around in the racks for too long it can get damaged or dusty. We have found the mock-ups are working weli." The CD boxed set was originally conoeived with collectors and specialist buyers in mind, offering rare and unreleased tracks, extensive liner notes and lavish packaging. But, as in most other areas of the market, prioe has become a key factor, and the obvlous rôle of the 
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THE ROCK'N'ROLL STORY 
OVER 200 COLLECTABLE ROCK'N'ROLL RECORDINGS 

1 C : V 

s a gift purchase has brought th< budget specialists to the fore with themed budget companies squeezing margins. collections to attract casual buyers. "The value of boxed sets has corne It is a trend that has driven at least one tumbling down," he says. "We did somf mid-price company, Connoisseur Collection. good five-CD boxed sets for around £3C out of the boxed set market altogether, which were perceived as good value, bi 

say. budget companies réfuté such suggestions, claiming instead to have opened up previously untouched 
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The Original 

And "he Best 

PIESD019 P1ESD050 PIESD134 PIESD003 
■ A révolution in the low price album market; unbeatable repertoire, original artist recordings 

and excellent packaging. Many artists available at this price point for the first time 
■ Dealer prices: Single CDs @ £2.38, Double CDs @ £3.57 

• Now over 150 titles available 

U Box-Sets 

^ 100 tu C^\VOURITE : >4*^1 ^AROLS 
imm s 

■ Range includes many of the best selling box-sets from last year like 100 Popular Classics and many more. 
• Dealer prices: 3 CD boxsets @ £4.76, 4 CD and 5 CD box-sets @ £6.12 • Over 80 titles to choose from 

Original artists o Original recordings 

HighSy original prices 



mid-price/low-price 
>. Consuniers are a lot smarter than they are given crédit for and qualily will always prevail." Budget pioneer K-Tel has worked hard to find new oullets beyond the traditional retail trade to get ahead of its competitors. In recent years, K-Tel has been a prominent player in the lively market in themed love and nostalgie boxed sets sold as exclusive offers in newspapers and magazines. Off-the-page promotions of collectibie sets in Reader's Digest played a pivotai rôle in the development of boxed collections of CDs 15 years ago. For many years the market for mid-price, low-price and co 
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track, as the products themselves obviously vary dramatically in style, size. content and price. By and large, mid- and low-price companies create their own définitions of 
'If you sell 30,000 copies of a four-CD boxed set in three years, you have done well," says MCI's marketing director Danny Keene. "At the budget and super budget end, there is little money available for packaging and marketing, but the shelf life of a boxed set can be indefinite. Most 

While some budget boxed set companies have diversifled into other markets such as TV, mail order, CD clubs and off the page offers. the battle among 

'If you sell 30,000 copies 
of o !our-DD boxed set in 

tbree yeors, you hnve 
done well' 

- Dnnny Keene, MCI 

quarter but they ar 

Il has a catalogue of 64 boxed sets across différent price p 

grows ever more intense. For example, bargain hunters can pick up Hallmark's Hits Of The '80s three-CD box for as little as £6.99 (Inc- luding traoks by Odys- sey, Sister Sledge and Rose Royce), while the Seventies are another huge battleground. Puise has two boxes, Sounds Of The '70s (four-CDs 5t £10.99) and '70s 

"It actualiy lasted 11 thought it would, but /e now got used to the offers - particularly those which required readers to collect coupons. The perceived value of CDs has declined and they are no longer seen as having such 
Broderick, however, was ready with a ne' initiative and in July started seliing exclusive eight-CD boxed sets of country, rock'n'roll and Sixties music at £17.99 a 

"It is very simplistic but we supply footage of the artist, stills and scripts. \A get two half-hour spots a month and havi been seliing very good volumes as a resi The key is to reaoh hidden niche marketî 

The Pan Pipes, a four-CD box retailing at £9.99, which came out in 1993 and has sold more than 100,000 units. The claim for the biggest-selling boxed sel of them ail, however, cornes from Castle's 100 Popular Classics, which has sold more than 200,000 units on the Puise imprint since its release five years ago. It was last year's best-selling box with 24,000 units and has spawned a second volume, also doing well, although Castle's fastest-selling box at the moment is 100 Heavenly Classics, sub-titled Voices Of Angels. Despite the dlfficulties of presenting boxed sets at retail, their réputation for good value is well-founded. And, uitimately, as long as there are impulsive and obsessive music fans, the genre will continue to thrive. ■ 

(three £8.99) up against Disky's Super Hits Of The '70s (four for £9.99) and numer- ous similar eollec- 

Delta titles awalting the seasonal rush this year include The Ultlmate Accordlon Collection, The Wonderful Wurlitzer. The Party Box and Line Dance Fever. Hallmark recently launched a successful six-CD boxed set across various catégories Including world music, jazz and reggae. "It was initially pos- 
gift purchase but has proved popular with other sectors of 
marketing manager 
anticipâtes seliing 50.000 units of its five-CD Millennium Party 2000 box, while other Chrlst- mas-specific releases this year Include the four-CD 100 Beauti- 

15 EMI, MCI. Delta, K-Tel, Crimson and l It is a similar story with Sixties collections - there can be few remaining Sixties hits not included on a boxed set somewhere, other than those by a handful of closely-guarded bands. Most low-price speclallsts also field a variation on the love album formula, while Irish, Scottish and llectlons are beginning t 

jazz three-CD A Traditional Christmas. "Classical, MOR, country, Irish 
market, although blues also does well,' says Castle's head of budget, Lec Simmonds. He has high hopes for the nev Nothing But The Blues box, featuring the likes of Llghtnln' Hopkins, Muddy Waters John Lee Hooker, Buddy Guy and Alber Collins, while more traditional fare fron Castle this Christmas includes 100 Hea venly Classics ane 

« .■ : 

i / 

served by boxed sets g at budget prlces. Price-cutting and retail promotions give the boxes extra seliing power throughout the year, though they are stlll generally considered to be gift purchases and most labels gear their activity towards the sales rush at the end of the year. For example, Delta has imported 10 five-CD classical boxes on the Palette label, including Beethoven, Mozart, Symphonies, Chamber music, Baroque and Violin Concert!, In time for the Christmas market. Delta product manager Neil Kellas also anticipâtes blg Interest in the fortheoming 101 Classics five-CD set. "We released five boxed sets between 1 May and September F this year, with f dellberate intention of having them ail ready and available by the beginning of Octoberto maximise 

Nothin Bu4 Ths 
BLUES 

History Of Punk, offered at a dealer 
Specialist labels occaslonally get the boxed set treatment with Chess, Mo- Blue Horizon, Trojan, Philadelphia ational, Charisma, Stiff and Transatlantic among the cuit labels that have starred recently, and EMI Is enjoying healthy sales of Its Story Of Harvest box, released in June. "We are not talking about huge volumes but we have done a few thousand," says EMI Gold managing director Paul Holland. "The box offers a very good overview of the progressive rock era from a Worldwide perspective. On the whole, the boxed set market is a tlght one and you have to look before you leap, because the best boxes are expensive to produce and you have to they justlfy 

e low price 

sell between 75,000 and 100,000 a year across the range. There is still life In the market for boxed sets and retallers 

i reports one package buyer to the Christmas présent drawback to offering boxed sets of old and birthday présent buyers. It is a market material for less than the price of a new which focuses on Christmas but we would single CD. "The trouble Is, we are offering be foolish to concentrate ail our activity on such good deals that people can't believe the last three months of the year." there Isn't some sort of catch," he says. 

BOX SETS 
•4 CDs 
• 4-5 hours playing time 
• 24-48 page 

illustrated booklets 
• Extensive notes 
• Discography -1 
• Rare Photos _ i 
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CRiMSON MAINTAINS BUDGET GRIP AS SONY TARES MID-PRICE CROWN 
Crimson and EMI hold off the opposition at low price, while Sony improve its fortunes 

BUDGET-PRICE LABELS MID-PRICE LABELS 
laintainsed Ulow price label through the third quartér - despite a sizeable market share drop 

Point Group's résurgent Hallmark is down to 
origlnally set up as a seasonal specialist and, with its vast catalogue of Christmas spécifie product, now looks odds on to retain the year-end crown it won for the first time 

bas eut the déficit fronn ter, signalling a or the label ily owned by Carlton Entertainment 5d by The Point less than a 
strength of concentrated niche marketing and generic product. commanding third place with a catalogue entirely focused on classical and jazz and, unusually at the low price point, origmated by the label itself. 'Price is not the only factor," says Barry Holden, marketing director of distributor Select. "Naxos is seen as a trusted brand and has a high in-store profile,' The biggest gain was made by BMG's sixth-placed Camden label, adding 0.7% market share on the second quarter and 1.5% for the year. Smaller gains were made in seventh and eighth positions by MCI's lie Club label and HMVs icialist respectively. Columbia maintained the 2.5% market share it has held ail year in ninth and EMI Gold was a re-entry at 10. 

BUDGET-PRICE CORPORATE 

quarter of the year, slipping to 12.5%. The major gains came from BMG, rising to sixth spot with a 6.7% market share (a 2.1 percentage point increase since the year began) and Castle Music, 4.1% market share 

fluctuating year that has already seen thrr différent corporates groups leading the m price market, Sony emerged as the most company at the price point through the third quarter. ■ ' clearly a long time at m 
■ P a i g n s 

in the mid-price sector 
at the top on 19.4%, ahead of Sony on 17.3%. Since then Sony has been buoyed by a sériés of front-line mid-price releases, including Janis Joplin's Greatest Hits and the entire Joplin catalogue, The Fugees' The Score and a millennium classic sériés of reissues, including Carole King's Tapestry, Simon & Garfunkel's Bridge Over Troubled Water and Miles Davis' Kind Of Blue. Two of its labels, Columbia and Epie, have dominated the sector during the quarter. resulting in Sony grabbing an 18.1% slice of the market - up from 15% at the start of the year - narrowly edging Universal into second place with Warner third and EMI fourth. in fifth place, BMG has had positive results from its new Camden Deuxe imprint featuring high-profile acts such as Lou Reed and various Elvis Presley collections, and has held fifth place throughout the year, now increasing its market share to 9.4%. Virgin has sixth and the remaining places in the Top 10 were ooeupied by specialist indies Crimson, Castle and Snapper, with Chrysalis creeping in at 10. Columbia, meanwhile, strengthened its position as leading mid-price label, enjoying a 7% lead over its nearest rival, fellow Sony label Epie. Between them they grabbed more than 14% of the market, although Epie only just beat BMG's RCA into second place. In fact, if you take Columbia out of the équation, just 2.2% separated Epie from lOth-placed Création, which may be expected to feature more highly in the final quarter on the back of a strong reissue campaign on front-line albums such as 

the définitive magazine for chartwatchers 

HITmusic 

Published weekly, Hit Music provides the most comprehensive source of 
chart information in the UK; 
• Top 200 singles chart* 
• Top 200 albums chart* 
• Top 200 artist albums chart 
• Top 50 compilations of the week 
• Singles and albums chart climbers 
• Best selling singles and albums for the year to date 

•as used by BBC Radio 1 and Top of the Pops 

If you want at-a-glance chart information, look no further than Hit Music 

information and to subscribe, call Shane or Anna on 0171 940 8605 / 8585 
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NEW RELEA SES - for week starti ng 8 november, 1999 
ALBUMS RELEASES THIS WEEK: 299 • YEAR TO DATE: 12,273 RECOMMENDED 

CATALOGUE 
NEW RELEASES 
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COUNTDOWN 
Kev album releases scheduled 
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H 
IMG Artists 
Do you havc an interest in music and the ai 

Are you a fast and efficient secretary? 
IMG Arrisis, the dassical music arm of Mark McCormack'; sports and arts promotion group, based in West London, a looklng for a Légal Secretary. You must have fast, accuratc typing, excellent attention to détail, bc methodical in your work and havc a friendly, confident and helpful personality. Above ail you must cnjo; typing and secretarial rcsponsibilities and have an interest 5i légal work. You will be working in a small team on promet 

H you would like to apply, plense send a covering letter and CV stating your salary requirement to: Margarct Wells, Recruitment Manager, IMG, Pier House, Strand on the Green, London W4 3NN. 

AGREEMENTS ADMINISTRATOR 
Excellent knowledge of publishing 
agreements, copyright registration 

& collection societies required. 
Ability to communicate effectively 

& prioritise workload. Computer skills - Access, Excel, Word 
& Counterpoint AS/400 (the latter preferred but not essential). 

Please send current C.V. & covering letter 
to: PO Box 012, Music Week, 
4th Floor, 8 Montague Close, 

London SE I 4UR 
«imiuiiJiuiJiimiiiwm 

one-day music publishing seminar: 

record label management programme: 

music a&r programme: 

PUT YOUR WRITING 
TALENT IN OUR SITES 

WEB SHOP COPYWRITERS 
Capital Interactive has an award-winmng suite of websites which builds on the brand strengths of Capital's stations. We're now extending tbese into e-commerce, with new transactional web shops offering wide-ranglng products for Capital FM, Capital Gold and XFM. 
We're looang for two talented oopywriters tojoin us from launoh - one to promote music products, the other for non- musio goods suoh as videos, games, merchandise and spin-off offerings. You'U combine oreative copy with image and audio devlces to encourage on-line transactions, inorease oross- seUlng and bulld the brands. You'11 also work on spécial features and promotions, and liaise with the General Manager on broader issues of shop/site development. Creative writing experienoe and a passion for music and/or entertainment are key, together with a strong awareness of retaillng and a good grasp of new média. HTML skhis would be an asset, but training wffl be glven. And it goes without saying that you must be able to meet tough deadimes. Where are you now? You might be working for a 

i. You could be in musio/entertamment xploit your writing skills. Or perhaps ith retail advertising experienoe. , you'U be heading g future at the beginning of something very innovative and potenUaUy very big, We work as a team in a lively and oreative atmosphère, and with the package we're offering, you'U flnd it a veiy rewarding experienoe in every sense. Please apply with a CV and covering letter, to: Veronioa Dennis, Capital Interactive, 30 Leicester Square, London WC2H 7LA. Closing date: 15th F( ' 
CAPITAL RADIO 

MICR VIDEO SERVICE 

MvS 3 Disc Self Contained ! listening Post j 

•k; i 

VIDEO 
SERVICES 

VISION POWER UKLTD 

broadeasting industries. 
We are currently seeking a number of experienced, igh-calibre recruitment professionals 

e the d nination and 
growing enterprise, please téléphoné Grainne Lamphee on 0171 849 3011 (weekdays) or 0410 332 078 (evenings and weekends). 

ASSISTANT ACCOUNTANT required Enthusiastic, hardworking individual required to join a busy but cordial administration team in the Accounts/Royalty Division of an international leading independent record company and music publishing group. Applicants should be part qualified to Trial Balance and computer literate, Royalty 

SALES MANAGER 
îumi Music, the leading Cuban and South American record label in the UK, seeks an experienced and enthusiastic sales manager with the desire and capadty to develop and lead our team into the new millennium. 

The successful candidate will have an excellent knowledge ol the wotld music induslry and have the ability to co-ordinale j ail aspects of sales and marketing al both a domcsfic and : international level. i 
fou must, of course, have an absolute passion lor Latin music 

Write, enclosing full CV and current salaiy to Mo Fini, Tumi Music Ltd. 8-9 New Bond Street Place, Both BAI 1BH 

El fv^r 

OFFICE JUNIOR 
Wanted by successful artist 

management company. 
Second jobber with good 

secretarial skills. 
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in store security cases 
• maximum security for audio visual display 
• compatible with ail EAS alarm Systems 
• accommodâtes ail important packaging formats 
• enhances the look and feel of the product 
• easy to use and fully guaranteed 

Sheet Street, Windsor Berkshire SL4 1BE Tel: 01753 705030 Fax: 01753 831541 

Now in its second year - the first ever 
MA Music Management 

El STUDIO FACILITY 24 Iratk digital recording 32 CHN desk (22 inpuls , 

I THE DAVIS 

Taught by expert practitioners wil m-depth industry knowledge and achmg is delivered in an informai, Jdent-fooused style and you have a choice of studying full-time (one ar) or part-time (two years) to fit with your oareer commitments. MUSIC 
STOREFITTING 
SPECIALISTS 

ot the Music Industry. 
Publishmg, Intellectual Property, Contract Law. Stratégie 
We are now booking for October 1999. 
For a chat about the course ^ ring Chris Kemp on EÔA ®N

u,^in
s
9

T^^l^ 
01494 605164 

SOLUTIONS FOR CHARTWALL & BROWSERS COUNTERS & STORAGE 
EXTENSIVE RANGE OR CUSTOM BUILT FREE STORE PLANNING IN-HOUSE DESIGN & MANUFACTURE & 

Lemon 
We pride ourselves on the expert help and advice we offer. So, you'll aiways get the [aid] you need from Lemon. 

-Specidist - & Packaging item: 1 CD album cases available in clear or coloure • CD single cases - ail types of double CD case 1 Trays available in standard coloured and clei ' Cassette cases single & doubles 1 Card maslerbags CD, Video, Cassette - 7" 11 • Paper?" 12"& 12" POLYUNED ' Poiythene sleeves & Resealable sleeves ' Mailing envelopes, Video 7" & 12" CD varia types available. Also ail sizes of |iffy bags 
' CD/Record cleaning clolbs ' PVC sleeves for 7" 10." 12" and CD ■ DVD ca 

Sesf prices given, Nexl day delivery lin mosl cases) Phone for samples and Ml stock list Phone; 01283 566823 Fax: 01283 568631 „ Unit 2, Pork Street, Burlon On Trent. Staffs. DE14 3SË 

Dispiays for music, games, magazin books, video, DVD 

Tel.; 01296/615151. Fax; 01296/612865 c-mail; info@lifT-uk.co.uk http; www.iift-syscems.at LIFT 

Tel : 0181 992 8462/3 Fax : 0181 992 8460 
JUKE BOX 
SERVICES 

s^ivioiy 

Video Duplication & Dubbing [0^ 

CD Masterlng £50ph CDR Duplication £2 each Copy Masters and Editing Real Time Cassette Copying Free Glassmaster: 1000 CDs c.£65l CDoudk) & CÙWM Printed labels & inbys _ Every copy indMdually checked Excellent quafity & présentation Best prices. ultra fast tumaround 

RPM 
6 Grand Union Centre 

London W]0 SAS 
Tel. 0181 960 7222 

CDR Replication 
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RETAIL FOCUS: 

These days it is difficult to miss Aberdeen indie One Up from any angle of approach. The store has recentiy erected an eight- metre banner advertising its name at the back of the store which is visible from the adjoinlng gardens and the nearby dual car- riageway. Its location in the centre of the city means that there is a lot of passing trade and it never misses an opportunity to pull in new customers with strong window displays underlining range and price. "It is a great area to be located in because we are rubbing shoulders with a lot of other specialist shops." says manager Matt Lynch. "Although there are other established music indies nearby there is plenty of business to ë One Up has established a strong réputation for its rock, indie. dance and vinyl departments while chart product is also a priority, Its chart wall is currently positioned ' ut Lynch is thinkmg 

«il 

« 

ONE UP 

One Up: challenging the multiples on 

....... represent big business for One Up and It displays them prominently on wall racks which run ail around the store. One of Its current bestsellers is the Alice In Chains four-CD set, Music Banks, which features ail their releases along with out-takes, démos and a multimédia dise. "It Is a very nice package for £22.99." says Matt Lynch. "We are also doing well witf AC:DC, The Jam, John Lennon and Fleetwood Mac. They make great Christmas gifts and this year there is a particular emphasis on collectabllity to drive them." 

of thing but we have given it a splash in the Windows and it is helping to bring a différent type of customer into the store." Despite compétition from a nearby 

:es coming priority but with.. through, these are now ueing pusneu ro the front of its displays: "Techno and hip- hop go really well and we are also seeing more takers for classic back catalogue reissues." says Lynch. "Currently we are shifting a lot of The Beatles." One Up has recentiy been targeting its large student population more aggress- i compiling a database. "We a 10% di 
jjhu.uo to make people walk through ur areas of back catalogue and ■— 

is with a loyaity card, 

. "This is o the b i long, 1 n shop and it 

I multiples. It has also just ramped up mailshots and other piumuuuna. reas m uacn caraiceua ai.u ...a.ti-buy offers, reinstating a three-CDs- says Lynch. "Sony now has a studen got before arriving at the chart offer," for-£20 deal along with an ongoing two-for- who has been promoting tomon yS, £10 and budget offer in the basement. "We playback for Rage Agamst The Machine s of the store's biggest strengths is that are the cheapest in town for the new Steps flyers and posters. This is really the sr not be beaten on price for new releases album. " says Lynch. "It's not realiy our sort thing we could be doing ourselves. ' 
IN-STORE NEXT WEEK (from 8/11/99) 

.WA S! 

^ , Windows - Universal campaign with three CDs for £21; In-store - Ally McBeal, Al, Diana Ross, Nat King Cole, Queen, Eurythmies, 111 ^ Death In Vegas, Beth Orton, Beastie Boys, Rossini, Best Of Bond, Talking Heads. Pire & Skill: Press ads - Diana Ross, Feeder, Robbie Williams, Nat King Cole. Queen, Rossini, Eurythmies. Death In Vegas. Beth Orton. Beastie Boys, Rte And Skill, The Clash, Talking Heads, Geri Halliwell, Danny Howells 
Singles - Al, Ricky Martin, Robbie   Stéréophonies, Paul Van Dyk, Will Travis, Beck, Lightning Seeds; Albums - Abba, Dons Day, Savage Garden, Vonda Shepard, Gatecrasher, More Music To Watch Girls By, Andréas Bocellli, Michael Bail, Best Love Songs In The World...Ever; Video - buy one and get one free with Best Of Bond And Friends, Enemy Of The State, The King And I 

Instore - Buy a Friends video ai 

Broadcast, Mr Oizo, Ashley Beedle Grass Roots, Blackalicious, Venim, Add N to (X). Animais on Wheels, Morgan 

Ricky Martin, Queen, Eternal: Instore - Pure Silk 2. Bernard Butler, 911, Madness: Press ads - Suede, Robbie Williams, Gomez, Culture Club 
Albums - Queen, Michael Bail, Woman 2; Windows - Queen, Eternal, Ally McBeal: Listening posts - Dixie Chicks 

- Queen, Cher; t King Cole, Rlm Four Essential l' Classics, Shola Ama, Genesis; Listening Fire And Skill, Counting Crows, is, Phats & Smali, lan Brown, Andréas Bocelli, John Barry, Vonda Sheppard 
Singles - Blur, Lightning Seeds, LL Cool J, Stéréophonies, Gomez. Will Smith, Travis, Océan Colour Scene, Robbie Williams: Albums - Shola Ama. lan Brown. Eternal, Rve, Savage Garden, Semisonic, The Artist, Diana Ross 

- Will Smith, Robbie Williams, Lightning Seeds, Primai Scream, Beck, Al, Travis, Paul Van Dyk, Puff Daddy. Stéréophonies; Albums - Back To Love, Lesley Garrett, John Digweed, Mr Oizo; Windows - Rve, Eternal, Backstreet Boys, lan Brown; In-store - Shoia Ama, Box Dance Hits 2, Honeyz, Jennifer Lopez 

„:r,„nn,^4-. Album - King Crimson; Selecta listening PlnnDCJGKj posts - Coloursound. OJ Disciple, Beulah, nfilWOlK Bruce Dickinson, Lukan; Mojo recommended retailers - Hi Bail Lounge, Celtic Trance, Russell Mills & Undark. Jansen, Barbeiri & Karn, Caravan, Utopia 
■rnnirn Singles - Robbie Williams, Paul Van Dyk, èmùuBHHB Ric,<y Martin. Windows - Shola Ama. , " Simply Red, Culture Club, Diana Ross, Eternal; In-store - Diana Ross, Ricky Martin. Robbie Williams, buy two CDs and get a third free: Press ads - Culture Club, Smooth Jazz: Outdoor - Diana Ross, MTV banners 

I Singles - Cassius, Suede, Travis, Tarn, Lightning Seeds, Mauro Picotto: Window - lan Brown, Cher, The Divine Comedy, Eternal, Rve, Gatecrasher, Shola Ama: Albums - Will Smith, More Music to Watch Girls By, The Mavericks, Doris Day, Chris Rea, Best Of Bond; Press ads - Al, Ricky Martin Stéréophonies, Wamdue Project, Will Smith 
WHSmith£"2ii£ïï'-w»"L Ally McBeal; Listening posts - Dixie Chicks 

Rve; In-store Savage Garden, Diana Ross, Chris Rea, Buffy The Vampir Slayer, Nat King Cole; Press ads - Ally McBeal, More Musi To Watch Girls By, Stéréophonies, Lightning Seeds  

21 
"■■■esterday we yu Champagne ft ■ I anniversary in business ai 
and giveaways. EMI recognised our by taking Maggie, the chain's owner to see Tina Turner perform. She wa; to be invited and she got the VIP t (see picture, p3). 

ON THE SHELF 
SALLY KING, 

manager, Solo Music, 
Truro, Cornwall 

ie got se asking for things. Anticipation is hot for albums from Rage Against The Machine, lan Brown, Kom, Foo Fighters and Counting Crows. Singles being requested include Jennifer Lopez, Beck and Embrace, We will be open through most of the Christmas and the New Year holiday, and we are expecting that there will be a big party atmosphère in Truro, with a lot of people buying music. One of our strengths is customer service and we will be working very 
we have been offering ail rock, pop and classical product in our Top 10 charts for £10. Martin Taylor recentiy did a PA in our Exeter shop and his current album is flying out.    Out of this week's crop of new releases, we hard to give have been doing parb'cularly well with Steps, they require. Bush, Sneaker Pimps, Nigel Kennedy and l've been with this st Paul McCartney. The Blair Witch Project and that is not unusua 
loads of Uie Buena Vista Social Club. We're only ever had people lea' gettmg a lot of requesls for the Afro-Cuban or travelling. So far vs Allstars, who have a new album out next week. anyone leave to go to ar 

  

ON THE ROAD 
STEVE ROPER, 

BMGterntory manager for Yorksliire, 
EMidlands&Humberside 

" ■ udging by the midweek charts it looks as I if Five will finally hit the jackpot with a B number one single after achieving four number twos on the run. Response to the fortheoming album, Invincible, has been strong this week and it looks as if it wiil be one of the season's most bankable titles. Teens are well catered for next week with the release of the new Westlife album. Pre- sales have gone extremely well and I have been busy helping dealers to organise window displays and in-store PoS. There is a lot of product to talk about that is coming out on November 8. The Christmas Album - which features everything festive from Boney M to Johnny Mathis - will benefit from a substantlal TV campaign that rolls out on release. On the same day we've also got The Biggest Club Album Of The Year hitting the racks, supported by TV and wide-ranging PoS. Other TV-advertised albums lined up include Perfect Love 3 and Heartbeat, which 

r very strong indie base in my irea and ail these stores are eagerly anticipating the release of the Foo Fighters album, which is out next week. Many are also doing well with our discount campaign featuring full- and mid-price titles. The campaign features ail of BMG's catalogue, spanning acts such as Elvls, Meat Loaf and Iggy Pop. With prices tagged between £5.99 and £12.99, it is a very tempting proposition for Christmas shoppers. If Rve make it to the top spot it will round off a very successful year for singles for RCA, with Christine Aguilera and Westlife aiready having scored with number ones. As Christmas gets doser, singles wili be worked hard to keep albums business buoyant. Whîtney Houston, TLC and Puff Daddy ail have carefully-timed singles to ensure that their albums sustain momentum." 
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PARLOPHONE seem to be collecting for a new house aftor winning Top Of Tho Pops magazinc's annual pop quiz at London's Embassy Rooms for the second «me last Tuesday. Aftor walking off with a Smegging Fridge last year, this time they won a TV and DVD player. One team member says, "If anyone knows a good pop quiz with fïrst prîze like a kitchen sink or maybe roof, they should givo us a call." Celebrating (1) was (hr) team captain SIMON BLACKMORE, international man JEREMY BUTSON, radio plugger KEVIN McCABE, spouting marketing manager GARETH CURRY, new média bod ANTHONY CAUCHI and marketing man TERRY FELGATE. But it was not ail joking around, as the expressions (2) between Blackmore (I) and Virgin Retail's GARETH PERRY (r) reveal in the sudden death round. The man in between really is what Radio One early morning man SCOTT MILLS looks like. 
Remember where you heard it: Look for 
Steve Pritchard and Pete Duckworth, 
joint MDs of commercial marketing at 
Virgin, to be announced as co-MDs of 
commercial marketing at EMI UK. An 
EM1 source insists this is not part of a 
plot to Virginise EML.That Hit & 
Run/EMI Music sub-publishing joint 
venture deal looks finally set to be 
struck this week. Hit & Run's Tony 
Smith was due to fly to New York at the 
weekend, where EMI Music UK deputy 
managing director Tom Bradley had 
joined Worldwide chairman and CEO 
IVIarty Bandier on Friday...Looks like 
Mike Henegan, formeriy of 
Independiente, is ready to join the ranks 
of players again. Sources expect a deal 
within two weeks...Meanwhile one Def-t 
A&R old hand is in high level talks with 
majors either side of the Atlantic about 
a new label...How wrong they were. 
Diane Warren reveals she was told at 

WAMDUE PROJECT 
KING OF M Y CASTLE 

m 
mSm âge seven by her music teacher that 
she was tone deaf. She says the 
problem, in fact, was rather simpler: "I 
just didn't want to do stupid 
scales"...Over in Paris, Tina Turner had 
to call upon her years of experience 
when she stumbled upon two potentially 
diplomatie nightmares as she launched 
her new album. Firstly, she had to 
contend with a welcoming party for the 
Iranian président Mohammad Khatami 
in the venue 
next to her 
press 
conférence and 
then in the 
conférence 
herself was 
awkwardly 
asked what she 
made of 
fascists being 
elected to 
power in her 
home country 
of Switzerland... 
Her diplomatie 
powers came to 
the fore, too, 
when one 

H 1 

9BpSS|9P THI 

■F ■ 

journalist asked why her fortheoming 
tour dates did not include their country. 
Rather giving the game away about 
Roger Davies's promotional plotting, 
she let on, "As you know, my manager 
is known for adding dates "...It was an 
Italian Job or two for Chelsea Music's 
Eddie Levy last week, as he renewed 
his représentation of the Sugar Music 
catalogue while in Milan and caught his 
side's 1-1 draw with AC Milan on the 
same day.Jt's a momentary lapse in 
releasing for Pink Floyd's live The Wall 
album, which has now been put back 
until next year...Set It Off 
Managements Steve Marshall and 
Matthew Morgan still manage Damage 
and not Jazz Summers as stated last 
week, though the band are signed to 
EMI through his After Life Company... 
Watch out for a new hi-tech venture 
from former Arista managing director 
Martin Heath, who is teaming up with, 
well let's just says he's a well known 
radio face whose famous handle was 
"hello mate"...A divine label, recently 
departed, appears on the verge of 
striking a new deal with a major... 
Oasis' new album is apparently 
"Standing On The Shoulder Of Giants" - 
from a Sir Isaac Newton quote  

SEAN CONNERY may bave got ail the gadgets and the girls, but this pair between them 
films than the great Scoi. So it was more than appropriate that Dooley should capture long-time songwriting collaborators JOHN BARRY and DON BLACK (1) together as Barry was honoured at London's Grosvenor House Hôtel the other Friday at the Music Industry Trusts dinner. Meanwhile, HMV's BRIAN McLAUGHLIN (2) decided not to make a spectacle of himself when he encountered a bow- tied OB1E and PAUL RUSSELL at the Andersen Consulting- organised event at which host PAUL GAMBACCINI kindiy informed the gathered great and good just why the honouree Is unlikely ever to work with Barbra Streisand 
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