
FOR EVERYONE IN THE BUSINESS OF MUSIC 

Christmas sales sparts yet to fly 

ie High Street et 
of big-name albums still to en crucial pre-Christmas market. Wilh the ning to the 
reportlng only a gentle pick-up sales having the previous we received a strong sales injecti with both school half-term and 

flat at the moment," says Our Price tead of marketing Brian Waring. □race "Obviously through November and ter the December there are es still to corne and the news of the begin- Michael album at the beginning of Christmas of the December is very welcome." Several big albums enter the mar- ket in week 45 today (Monday), including releases by Cher, Five and 1 of sets by Bryan Adams, The 

mmmsnm rxrssiw us very strong and Sony very 

arrivai of several big-name albums, Corrs, Celine Dion ai including Steps' Steptacular. 
change in the coming weeks with the 
busters, among them Celine Dion's first best of and George Michael's Songs From The Last Century album. 

industry observers are expressing more caution. EMI Music Publishing managing director Peter Reichardt 

in a further note of caution. Dick Raybould of Northampton-based indie retaiier Spinadisc Records believes, with the exception of Sony, 

ill Smith, upward i drops on November (see graphie above). 22 and Michael's on December 6, Despite only a few ail adding up to a higher number of Universal sales dir key albums yet to arrive this yei compared with the same stage year ago. It is hoped that this w 
Haywood is predi Christmas for business. "The two years Universal/PolyGram had its best year and i still feel 

eir acts together". "The music business bucked the plenty of retailing trend last year, but I don't st is a lit- think we will be able to do that again 
Fellow indie retaiier Adrian year everyone was Rondeau at Adrians says, "We've noticed we are getting a lot of peo- ' things, things they 3 get unless they oroer tnem. a lot of people are hn- ing things up." He adds that popu- 

it's going to be full of albums it yet, everyone is going to be pushing for won't Nigel space'. Here we are right inthe mid- tastic die of it and if anything it's iess than dynamic," he says, pointing the fin- ger at artists whom he thinks "got scared" about competing in the mil- 
London's Piccadilly Circus secured its status as the capital's busiest music retailing area last Monday as Virgin Megastores opened the doors to its 93rd UK store. RCA act Westlife, whose self-titled first album was battling with Steps' Steptacular for the number one spot yesterday (Sunday), were on hand to carry out opening duties at the two-floor store, which is opposite HMV and just across from Tower's flagship UK store. Virgin says the new 2,000 sq m store, the 
the highest average spend per customer of any Virgin branch. Its opening will be followed on November 25 by the launch of Virgin's flagship Scottish store in Glasgow's Buchanan Street. 
Music set to take central rôle in 
screenlng myriad concerts and gigs throughout its 27-hour long live programme starting on New Vear's Eve. The channel will be dlpplng in and out of concerts including exclusive coverage of Slmply Red, Eurythmies and Bryan Ferry per- forming at Countdown To The Millennium at the National Maritime Muséum in Greenwich London, Texas headlining the Hogmanay in Edinburgh and the 
Millennium Stadium in Cardiff. With 55 International TV part- nershlps, the BBC will also be able 

Stéréophonies 

Snapper: Gatecrasher 2000 GC, Sheffield - The Chemical Brothers, Paul Oakenfold; Manie Millennium, Cardiff - Manie Street Preachers; Minlstry Of Sound, London - David ' s: Cream 2000, Liverpool - Orbital, Fatboy birm; Millennium Dome Opening, London - Tools Holland; Countdown To The Millennium, London - Eurythmies, Simply Red, Bryan Ferry: and Millennium Hogmanay, Edinburgh - Texas, concerts by numerous other super- stars Including Tina Turner and Jean Michel Jarre, who is perform- Ing at the pyramids in Egypt. "There's going to be an awful lot 

3f Big Time, London's officiai mil- 
appointed 95.8 Capital FM music partner, with producer Trevor Horn, the sta- tion has created a 17-mlnute com- position which will be played - and broadeast live by Capital and GLR - on the final chime of Big Ben. The Millennium Dome opening night, which has managed to 
Holland and John Tavener, will also be screened by Sky and ITV, dlp- plng In and out of a live feed start- 

Universal takes EMI's publishing crown 

artist album and shares in four of the five biggest singles. Paul Connolly's company took a combined 20.7% market share dur- 16.4%, while Sony/ATV r BMG Music, Warner/ Husic and Zomba Music 

selling artist release Corne On 
singles title from m the back of a ;d hits by Ricky EMI with 2 

with 8.5%. Peermusic finished ai top indie with a 14.6% share of thi independent market largely thanki to Lou Bega's Mambo No 5 (A Littli Bit Of...), pushing last quarter'i champion Zomba into runner-uj 
• Full détails next week 
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EMI takes over Hit & Run 

îiEUmpublishing coup 

n e w s f / / e 

for £11.5m last week. 
EMI a share in the profits from Hit & Run's catalogue of 8,000 songs, which inoludes copyrights by Kula Shaker, Space and Right Said Fred, as well as its long-term administra- tion of materlal by Genesis, Phil Collins and Mike Rutherford. EMI has also assumed the indepen- dent's debts as part of the deal. Hit & Run co-founders, chairman Tony Smith and managing director 

: day to day, though t longer in the rôle of managing direc- tor. Michelle De Vries remains UK head of A&R, Donna Slack as man- ager of film and advertising and Susan Koch as US head of A&R. Five of the company's 10 staff have 
creative departments, "Basically things will remain a they are. although sadly we los some staff. EMI did a lot of chasin and made a good offer where we ca. retain an independent approach t publishing. We have a certain nich 

Crawley and EMI Music Publishing MD Peter Reichardt: In conférence with colleagues in New York time for our acts," says Crawley. EMI Music Publishing Worldwide chairman and CEO Martin Bandier 
deal is that Tony Smith and Jon 

Collins and be affected by the deal. The Hit & Run deal is the latest coup for EMI Music, which remains the most aggressive of the major pubiishers in pursuing acquisitions. Lined up in its sights next is Herb Alpert and Jerry Moss's Rondor Music, which is currently on the block. Among the other contenders for the company - which is under- stood to be carrying a price tag of more than $500m - is Edel. Création act Oasis made thelr flrst appearance together following the addition of guitarist Gem at a video shoot in Surrey on Friday for their fbrthcomlng single Go Let It Out. Released on February 7, the explosive rock track will be the first single to be taken from their fourth album Standing On The Shoulder Of Giants released later that month. The video, directed by Nick Egan (who directed promos for the group's Live Forever and Supersonic) promises to be like a "21st Century psychedelic circus", according to a Création spokesman. It is understood that it features the band waiting for Liam Gallagher "on a surreal joumey to reach the band". Gem, who replaces Paul 'Bonehead' Arthurs, was quoted back in August 1995 saying, "Oasis are an absolute fiagship. When they got to number one it was brilliant, it was like when The Jam did it." Lead guitarist/songwriter Noël Gallagher says, "The good ship Oasis has a new crew...it's time to hoist the Jolly Roger." 

Mars scoops gongs at 
BTeBusinessAwards 

} company set up to oduction music librarles 
active marketing award for Innova- tion in business to business plus the overall award at the 1999 BT eBusiness Innovation Awards. The company's victories at the seventh annual BT awards corne just two weeks after it emerged that the BBC has signed a three-year deal to use its "pay-as-yoiHise" System for researehing, downloading and licensing production music online. The deal is expected to bring the corporation annual savings of around £6m and will give it online access to libraries such as EMI Muslc's KPM and BMG Muslc's Atmosphère. The eBusiness Innovation Awards, which are bllled as as a "radar system for new média" compétition, had 150 entrants with other finalists including Dell, British Airways and Argos. 

ailers and trade It initially features aetans or more than 1,500 albums. The site was designed by Britnet and designed by Latéral, which worked on EMI's website. 
TRIBUTE POSIPONES USTEH COHCERÎ Usten, the international TV music spectacular planned later thls month by the Tribute group, has been postponed after sponsor General Motors withdrew from the Project. The move follows the disclosure that two previous Tribute companies - Tribute CL, which promoted the 1997 Songs & Visions concerts and Tribute Moscow - have been put into 

PPL SCHEDUIES AGM The PPL AGM is " ' place at 3pm on the Churchill Inl 

BPI'S FANNING GOES FREELANCE BPI légal adviser Emma Fannlng has resigned with effect from the end of thls month. She will begin operating as an Independent consultant from December 1 and will continue to represent the BPI for the Brits. Meanwhile, the BPI has promoted communications coordinator Sarah Roberts to 
i and events department. 

Virgin Radio's Nik Goodman, previously head of music programming at the station, has been promoted to deputy programme director with head of music scheduling Cari Watts being made music director. 
Galaxy recruits Branch 
for programming post 
Chrysalls Radio's Galaxy 105 has poached Warner head of dance 

Beatles beat new acts 
to to|i Millennium poil music Jean Branch to fill the posi- tion of head of programming at the 

Branch, who has been with the major for the past nlne years, Joins the Leeds-based dance station on December 7 in a rôle which will maker her responslble for develop- Ing talent and helping to shape programming strategy. The Warner executive describes 

The Beatles have outclassed young 
and Oasis to emerge as the biggest 
the most widespread survey yet of j the UK's musical tastes. Along with being voted asjjçst, j band ahead of closest rivais Oueen | and the Rolling-Stdaes in the HMV, i Channel Four and Classic FM Music ,! of the MillenotuoLSijrvey, they claim the best-alhuip title with the 1967- S amazlng opportunlty". "1 love the concept of going Into radio," she says. "It's been a dream of mine for a while, but it's dlfficult to get into It at thls level." For the past 18 months Branch has headed the central dance pro- motions department she set up across Warner. Among the projects she has worked are Armand Van Helden's chart-topping reworking 

and Cher's Believe. She replaces Ande Macpherson in her new rôle and will be working closely with deputy programme controller Paul 

issued Sgt Pepper's i nneiy Hearts Club Band. While Michael Jackson's Thriller grabs second place, the band also finish third with Bsvolyer, one of five albums by the group within the top 110 albums named. 1 Oasis's (What's The Story) Morning 1 Glory is seventh. However, in perhaps the most i surprising resuit of the poil - In which 66.000 voters took part - i the group's albums total is beaten i by Elyis_EtÊsley, suggesting this 1 
for him. In an HMV poil last year, i the singer failed to land a single 1 

Blackwood and Whlley: hosting show Presley also figures highly in the singles poil, topped by Queen's Bohemian Rhapsodv with John Lennon'sJmagine second and Robbie Williams' Angels third, but he is beaten into second place by Lennon in the most influential mnsinian nf ail timp seTïticfn. Channel Four is tonight (Monday) screening three hours of highlights 
London's Elstree Studios last Saturday and including perfor- mances by Melanies C and G, 3ryan Ferry, Macy Gray, Nina 

MUSE 

Emmlnes. 
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NEWS 

|m£„ Ifan's music collection, their preferred formats, their favourite genres and the sort of hardware they use. Record companies would lap up such information. Retallers would find it invaluable in trying to help customers select their purchases. And internet software company RealNetworks has already been collecting it from the 13.5m registered users of its ReaIJukebox software. The only problem, as the New York Times revealed last week, was that it hadn't asked their permission. In fact, was only when an independent internet security consultant stumbled across the hidden monitoring programming it had installed in ReaIJukebox, a programme that enables users to download music, copy it on their hard drive and play it, that anyone knew anything about it. Not surprisingly, privacy advocates - and rivais - were up in arms. RealNetworks chief Rob Glaser rushed out an apology. "After reviewing the situation carefully, we reached the conclusion that we screwed up,'' he sald, promising to scrap the offending programme immediately. But the whole incident raises Important issues - and underlines the huge potential upside for the music industry. As the business migrâtes online, knowledge will be power on a scale hitherto unlmagined. Those who control such knowledge - in this case the précisé listening habits of music fans on the internet - will be in an incredibly strong position either to sell it on to copyright owners, or use it for marketing their own copyrights. No wonder record companies have been looking to buy stakes in such start-ups. My guess is that consumers will be happy to offer up data about themselves if there is an upside - such as receiving exactly the music they want, when and where they want it. In this instance RealNetworks has been the loser, but many will follow. So long as they set about it the right way, everyone could be a winner.  Ajax Scott 

BETAIL: IT'S A TOUGH PLACE TO BE Paul Quirk's column last week threw up an interesting point about the réduction in retail margin. He was talking about compilations but in reality it must apply to any popular albums that are sold by supermarkets. There Is an attitude in the UK these days fostered by this government that the UK is a "rip-off" culture. Price compétition is therefore encouraged especially when European prices are 
Just look at the mess the car industry is in over comparative European prlcing. Some might say justifiably, but then it is always easy to point the finger at another industry while leaping to the defence of your own. The resuit, however, is that consumers think that £15.99 for a full-price album is out of the question. Retailers have to face the fact that the 33% margin on UK purchased product is a thing of the past. What has happened, however, is the entry of the supermarkets to the market. To them a 13% margin is wonderful - far superior to that which they make on most food items. And the supermarkets generally do not have High Street rents as they are on peripheral sites or out of town. The only thing the specialist can do is make as much margin as they can on prime product and fight back on higher margin catalogue. Retail in the next millenium is not a place l'd like to be. 
interesting to see that in the US where the introduction of the Now! sériés as a joint venture between EMI/Virgin and Universal has been a great success that Arista and Warner are competing with their own Totally Hits compilation. There were competitors to Now! in the UK but they fell by the wayside. I hope the new competitors in the US know what they are doing though. It's very easy to think that it is just a question of sticking a few tracks on an album and taking TV ads. It's a hell of a lot more compllcated than that to get it right as the Now! brand over here has shown.  Jon Webster's column Is a Personal vlew 

Clapfôn scoops Ihe top 

honour al BMI Awards 
sn Jones jton's My Father's Eyes wr most-played song c 

BMI/PRS-aff 
Warner/Chappell writer, whose Robert S Musel song of the year prize was collected by managing director Richard Manners, 

2m plays honour for Wonderful Tonight. an 4m plays  

SONO OF THE YEAR: M,^ath0''3c^^c";|
WJ1

,5rE HHM 
MILLION PLAYS: Mlchclle - wrllers: John Lennon, Paul McCartney. puOlishen Noilhem 
KaemplerL' POP AWARDS: Aie Vou Jlmmy Ray? R tJjjB 

 a In Thg Wind, 3m play ds for Hhiladelphia Freedom and Sad Songs Say So Much, a 2m gong for Can Vou Feel The Love Tonight, Sacrifice ur Soul. 3 category, Overall Warner/Chappell Universal Music three and EMI Music, Sony/ATV and BMG Music two each. Richard Ashcroft's Bitter Sweet Symphony, an accredited co-write with Mick Jagger and Keith Richards, also won a pop award and was the most performed collège radio song Stephen from the BMI/PRS repertoire. In Love. 
ing the impact of UK composers Hollywood. They included  for Shakespeare 

id McCartney's   Sert Kaempfert's ttrangerc In The Night (written with Charles Singleton and Eddie Snyder) reached the landmark of -^LElag,011 us radi0-  
Creditors offer gives Sheffield Centre a liieline 

Around 90% of the 200 creditors voted in favour of accepting lOp in the pound at the meeting on Tuesday with the possibility of more money accruing from a creditors' fund run during the next five years. New chief executive Martin King 

and visits by celebrities to drive up visitors past the 125,000 cus- tomers a year needed to break even. King says he would like to reduce the current £7.95 admittance charge and is already 

The former Madame Tussauds marketing manager adds that he has had lots of support and offers of assistance from ail areas of the music business since the NCPM's 

Royalty rumours 
ruled out by EMI 

The Sunday Times last week sug- gested the major was planning to stop paying artist royalties on ail sin- gles which sold less than 80,000 units in the UK and other key territo- ries. The suggestion arose from a 
vs OfThe World - specifically about royalty arrangments relating to Parlophone artist Kylie Minogue. As reported in MW. a subséquent disagreement involving producers Guy Chambers and Steve Power over 

signed artists 

GWR's profit hike underpins 
plans for Digital One launch 
soon-to-be launched Digital One multiplex were laid last week by the GWR radio group when it announced a 34.1% rlse In pre-tax 

For the six months to the end of September. GWR, which launches the ditigal multiplex on November 15, posted a £11.0m pre-tax prof- it (excluding recent acquisitions), compared with £8.2m in 1998, on a turnover 15.2% up from £41.2 m to £47.5m. GWR now has seven services on- stream for the Digital One launch and a spokesman says the group has room for another music chan- nel on the multiplex. It also plans to take a rolling news channel from ITN and another, as yet unnamed, production company will be com- missioned to supply comedy and literature. These are ail llkely to be 

Chairman Henry Meakin also reveals GWR will be launchlng a new internet division to build the radio stations' brands and benefit 

A GWR spokesman adds this online strategy will be in place within the next six months. "The m group's radio stations have some- d, thing like 11m llsteners so there is h- huge potential for cross fertillsa- id tlon because of the close relation- ae ship between radio and the inter- net," he says. 
MUSIC WEEK 6 NOVEMBER 1999 



The Chrysalls Radio Group bas begun a five-week TV advcrtising campaign for its Galaxy and Heart radio brands worth almost £2.5m. London's Heart 106.2FM is being promoted on the small screen for the first time In two years with a £2m spend on Carlton, Channel 4 and Channel 5 targeting upmarket, 30-plus women. Commercials on local ITV réglons for Galaxy 102 in Manchester and Galaxy 105-106 In the North East feature présenter Melanie Sykes (pictured) asking 15- to 34-year-olds what they thlnk of each station's new music mix. The ads for Galaxy 105 in Yorkshire wlll promote the station's Birthday Game, which offers listene to its breakfast show the chance to win a top prize of £50,000. Galaxy marketing director Steve Parkinson says the entire ad spend is around £400,000. "Thls is the third creativ campaign in three years for Galaxy and because of the âge group we ai targeting the ads will appear in everything from Home And Away to The Bill," he says. The campaigns f( both brands run until the second week of December. 

EDITED BY STEVE HEMSLEY(Tel: 01892 519504) 

New group publisher 
for IPC's music titles 
lisher for its flagship music titles NME, Melody Maker and Muzih. Sandell, who was previously associate publisher of Muzik and Uncut, takes over foliowing the £500,000 reiaunch of the 72-year old Melody Maker as an A4 glossy in October and an expansion this year of NMFs spin-off branded 

"Melody Maker is now clearly 
s Sandell. "NME i< 

argue and enthuse about the most 
Sandell says he Is confident the reiaunch of Melody Maker will reverse its leadership fortunes. In the six-month period to June its ABC circulation was 34,068, down 
As part of the restructuring IRC publishing director Robert Tame has announced the appolntment of former 4AD head of marketing Dan Coxon as publisher of Uncut. "Dan 

MARKETING 
Speedy Virgin sets 
Michnei campaign Virgin Records' marketing team has pulled together a high-profile cam- paign for George Michael's Songs From The Last Century in less than two weeks foliowing the sudden news that the album is to be 

Product manager Claire Phillips says she hoped to have agreed final détails for coop and solus TV and radio advertising as well as outdoor and press campaigns by the end of last week. TV and radio slots will begin on December 4 with a nation- wide billboard campaign beginning on November 29. "We are going heavy on TV and 
release. Ali the big retail chains have 
part of this massive campaign," she says, adding that the label has booked extra lastminute slots rather than switching some TV slots previ- ously allocated to other artists. 

Virgin marketing duo 

to lake on EMI duties by Steve Hemsley The commercial marketing teams of EMI Records and Virgin Records are expected to work more closely together foliowing the announoe- ment that Steve Pritchard and Peter Duckworth are to become co-man- aging directors of both. The two men are already joint managing directors of Virgin's com- mercial marketing division and the Virgin/EMI TV joint venture. Their responsibilities will now be extend- ed to include EMI foliowing lan Hanson's promotion within the EMI Group to become VP global infra- 

S Pi 

keting business has grown by 20% 

Duckworth (left) and Prit who is joining Granada TV. Company Insiders insis Virgin and EMI commercial market- year. Up to 15 ing divisions will remain separate. "There are cuit 

to Pritchard are currently meeting with EMI prod- uct managers to discuss their plans, during a two-month transition period. By January they also hope to have announced a new catalogue director to replace Paul Holland. 

the short or medii is scope to learn from the speciali: knowledge we have in both teams 
But there Ever. The tw id the joint ve 

Virgin Records UK président Pat 

SEPTEMBER'S TOP TV ADVERTISERS 
by STEVE HEMSLEY 

Record labels warmed up for the peak Christmas advertising period in the final quarter by spending £2.75m on TV promotion in September. The figure is virtually unchanged from the £2.80m spent in the same month in 1998. However, when rate card inflation of around 10% is taken into account, spend in real terms fell for the seventh month in a row. The running total spent on TV-advertised albums between January and September is £16.3m, which is 32% lower than for the same nine month period in 1998. Martin Cowie, director of advertising agency Mediacom TMB, says, "September revenues returned to somewhere near normal after a sharp drop in August. but the cost of the médium is becoming very inflationary. Demand for slots was up by 15% and viewing figures Improved by 5%, which pushed September ratecard prices up by 10%." He adds that TV launch campaigns for a number of new internet companies who have been looking to achieve a high profile also had an impact on prices. The number of albums advertised and the average expenditure was virtual- ly unchanged year-on-year, with compilation albums again dominating the top spenders with only two artist albums in the Top 10. Travis' The Man Who and Shania Twain's Corne On Over. Both albums offer successful examples of select TV ads being used to sustaln demand for albums that have already 

KIE2 

£500,000 £175,000 £155,000 £155,000 

football on Sky One. Last year PolyGram TV spen advertising Kiss Ibiza 1998.  ^  _ , Overall, Universal TV accounted for the top th erage! Channel 4's The Big Breakfast. the Pepsi Chart on Channel 5, MTV and September with Top Of The Pops 99 Vol 2 and The Sound Of Magic Love joining during The Simpsons, Sommer 99 Uncove—' D; ^ p5«   non wïk- 
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news file 
SIBLEy MOVES UP AT MTV MTV Europe has promoted Dave Sibley, controller of sponsorship marketing, to the newly-created job of VP European marketing partnerships, a rôle intended to develop fully integrated marketing packages for clients. Sibley joined MTV three years ago as head of sponsorhip. 
MOYLESSTEPSUPTOR TUBE SPECIAL Chris Moyles and Donna Air have been named as hosts of the Apocalypse Tube which will go out live from the programme's original venue of Newcastle's Tyne Tees Studio 5 on Sky One for three hours from 

BAKER (OINS UNIVERSAL 

Conroy. Wadsworth says, "Under Steve and Pete's guidance, working wnn me excellent peopie witnm both EMI and Virgin, commercial marketing will continue to grow from strengthtostrength." Among the EMI division's biggest albums for Christmas are The Best Of Bond.. James Bond and Nat King Coie; The Ultimate Collection, which have both shipped gold. Pritchard and Duckworth have worked across the EMI brand for two years through Virgin/EMI TV, ' ' ' '50 albums a 
are being marketed by the joint ven- during the next eight weeks ding Now! 44, Now! Dance anydrastic changes in 2000 and The Best Love Songs 

with Universal r the Channel 't jointly to EMI Four Music Of The Millennium pro- nd Ireland près- ject, which will be broadcast on November 14 with the album released the next day. 

has appointed Marina Baker to the newly-created rôle of manager of new business at its UM3 commercial and consumer marketing division. Among the opportunities being investigated by Baker, who was previously product manager at Boots the Chemist, is the use of music to calm patients In hospitals. 
VIRGIN SIGNS DEAL TO TAKE THE FIT Virgin Megastores has signed a deal with The Fly magazine to distribute 23,000 copies of the A5 full-colour title from January 1. They will be available at the Oxford Street Megastore in London and the 44 other Virgin stores. The Fly is also distributed at more than 50 venues and student unions. 
RA|AR FIGURES Due to incorrect data supplied some weekly audience reach figures for London were stated wrongly in last week's Rajar analysis. The correct figures are; Radio One 17%, Heart 15%, Classic FM 13%, Capital Gold 12%, Kiss 100 14%, Magic 12%, Virgin FM 10%, RTL Country 2% 

platinum status last week as Macy Gray's On How Life, Martine McCutoheon's You Me And Us, Steps' Steptacular 
platinum ail went to Cher's Gr Turn It On Again - The Hits by 

d, Buffy The Vampire Slayer and iof more than £700,00i 



INTERNATIONAL EDITED BV PAUL WILLIAMS 
c h a r \ f i I e 
• Adding to their Top 10 achievements with comeback album Peace by progressing 21-6 in Denmark this week, Eurythmies hold on to their airplay crown as I Saved The World Today retains the top spot on fono's chart of UK- sourced repertoire on European radio. The same chart gains a new closest challenger as Tina Turner's When The Heartache Is Over rises 4-2 to make it the highest piaced of five EMI tracks within the Top 20. 
• After the runaway success of Cher's Believe earlier in the' year, Warner UK has been having a much quieter time on Europe's airwaves. But matters are looklng far healthier of late with fono's chart currently boosting three Warner tracks - Simply Red's Ain't That A Lot Of Love climbing 8-7, Cher's Dov'e L'Amore staying put at nine and Shola Ama's Still Believe oving 19-13. Alongside EMl's 
BMG, two apiece from Virgin and the indie sector, and one from Sony (from Independiente). 
• S Club 7's bld for International chart stardom is continuing to gain momentum with the group's first single Bring It Ail Back only being denled the top spot In Denmark by Eiffel 65's Blue (Da Ba Dee). The same single has risen 18-13 in Australia, while remalnlng at number six in New Zealand where it is a previous chart topper, 
• Jive secures a speclacular performance for Steps' Steptacular in Belgium this week, landing the album chart's highest new entry at number six. Alongside the release's success in Belgium. the album has debuted at 25 

• Virgin Records has been right to hold its nerve over the lack of radio success for Melanie C's first solo single Goin' Down, with the follow-up Northern Star now shaping up to be a genuine airplay hit. Its biggest successes include Sweden, where it boasts the biggest increase in plays to cllmb 28-16 on the current airplay chart, and Denmark, where It moves 20-8 as the Top 20's highest climber. 

rétrospective, Clapton Chronicles, rises six places to 11 on its second week on the chart. The same album is also continuing to perform strongiy elsewhere in the world, holding its top three 
while in Europe its current chart highlighls include Austria (2-3), Denmark (20-3), Finland (32-14), Germany (5-4), Italy (18-17), Norway (3-3), Portugal (14-3), Spain (6-8), Sweden (2-2) and Switzerland (57). 

Church's appealset towiaen as 

Forii campaign drives new album ... , ,    1 n„t nrnmotion for Arfientina. Brazil by Paul Williams The global Ford's TV commercial 
out promotion for Argentina, Brazil, Columbia and Mexico. The schedule primetime appearance "■ ' ~l, where she will perform Toromento D'Amore, a duet on the South American version of Sony Classical 

Church; US popularity high ness to expiain her popularity there 

ss stepped up a _ sn they launched 
îs and Japanese gigs, takes in 18 dates across the continent, including in Germany as part of a Rolling Stone magazlne-backed bill, which also features Gay Dad and Ben Poids Five. A concert In Rome today (Monday) will go out live on public rad Although their second album The Man released Worldwide outside the US at as the UK in May, it is only really since September that the focus has spread to overseas markets, says Independiente allowing the band's UK success has so far sold around 135,000 i UK, including 25,000 in Germany. A US release anticipated In the first few months of next year, a visit to coïncide. 

1 1 1 Saved The World Today Eurythmies (RCA) 
3 2 When tbu Say Nolhing Al Ail Ronan Keatlng (Polydor) 
5 6 New York City Boy Pet Shop Boys (Parlophone) 6 5 Buming Down The House Tom Jonos & The Cardigans (Gut) 7 8 Aln't That A Loi Of Love Simply Red (East West) 

10 10 The Best Of Me Bryan Adams (A&M/Mercury) 
12 12 What'cha Gonna Do Etemal (Ist Avenue/EMI) 
15 - Keep On Movin1 Flvo (RCA) 
18 18 Thursday's Chiîd David Bowlo (Virgin) 
20 - Why Does It Ahvays Rain On Me? Travfs (Independiente) 

3 3 Higher Creed (Wind-Up) 
5 4 Dolphin's Cry Uve (Radioactive) 
7 9 Take A Piclure Flltcr (Reprise) 8 5 Conte Original 311. (Capricom) 9 11 Ail The Small Things Bllnk 182 (MCA) 10 7 Cowboy Kid Rock (Lava/Atlantic) 11 12 Guérilla Radio Rage Agalnst The Machine (Epie) 

13 15 Do Right Jimmlc's Chicken Shack (Mercury) 
15 16 Whafs My Age Again? Blink 182 (MCA) 
17 19 Put Your Ughts On Santana (Arista) 18 - Alive Beastle Boys (Grand Royal) 19 17 We're In This Together Nine Inch Nafls (Nothing/Interscope) 

TOP UK ANO UK-SI6NED SAIES CHART PERFORMERS ABROAD 

CANADA single Candie... EHon John (Rocket/Mercury) 14 12 
FRANCE slnglo Summer Son Texas (Mercury) 8 9 
GERMANY single When Vbu Say... Ronan Keating^dor) 13 12 
ITALY single When You Say.. Ronan Keatlng (Polydor) 7 17 

SPAIN single New WfOîy Boy Pet Shop Bojs(Pariophaie) 4 3 
album The Science Of Things Bush (Trauma) 11 - 

ssrs'rrSSssses fono GAVIN 
AMERICAN CHARTWATCH 

by ALAN JONES  
st week climbing to 

I f The Science Of Things, the new a! 
I Top 10 album of the year by a UK < Of Things sold 106,400 : ' Leppard' 

um from Bush (pictured) had sold 400 ;han it did, we'd be heralding the first :t. it didn't and we're not. The Science Ll, thus tying I s Euphoria as the highest-charting album from these shores in 1999. Featuringthe single The Chemicals Between Us, which climbs 72-70 this week. The Science Of Things turned in a disappointing first week, corn- pared with Bush's last album Razorblade Suitcase which roared off the blocks with a seven-day tally of 294,000 three years ago. Bush aren't the only act in this week's chart experiencing a downturn in support, however - rapper Master P's Only God Can Judge Me album débuts at number two with sales of 153,000, which sounds pretty good until you consider that last year his MP - Da Last Don album hit the ground run- ning with a formidable first-week tally of 495,000. Master P's décliné and the poor performance in recent months of many releases on the No Limit label he owns are symptoms of a significant downturn in the performance of rap records in recent months. The record which keeps Master P off the top is Santana's Supernatual, 

which logs its third week at the summit, with sa new high atjust less than 200,000, Three other significant releases make their début inside the Top 10. with Stone Temple Pilots' No.4 in at six, and country stars LeAnn Rimes and Alan Jackson debuting at eight and nine respectiveiy with LeAnn Rimes and UnderThe Influence. The Genesls compilation Turn It On Again - The Hits is more modestly piaced mber 65. Also making a surprisingly 1 small impact, The Clash live compilation i Here To Eternily débuts at number with less than than 7,000 copies . Their biggest-selling US album was 11982's Combat Rock, which sold more 12m copies, spurred on by the Top 10 cess of the single Rock The Casbah. the Ego Has Landed has increased sales dips 147-149 this week with a liny downturn. his Angels single is the number one record on the Bubbling Under chart for the third straight week. Meanwhlle Black Diamond by Angle Diamond, the US-born R&B vocalist who Is signed to Arista in the UK, spends Its second week on top of the Heatseekers Chart. It is 94 in the main albums chart. 
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BMI CONGRATULATES 
OUH PR5 AWARD 

WINNER5 
MULTI-MILLION PERFORMANCE AWARDS DE DO DO DO DE DA DADA Stlng EMI Music PubDshlng Ltd./ Magnetic Music 

4 MILLION (I CAN'T GET NO) SATISFACTION 
l'M NOT IN LOVE Graham Gouldman Eric Stewart 

Wamer/Chappeil Music International Ltd. 
3 MILLION 

Gerry Marsde 
GET OFF OF f Mick Jagger 

Tracey Thorn Ben Watt Sony/ATV Music Publishlng Lt( PINBALL WIZARD 

Cyril Omadel 
Company Ltd. 

EVERYBODY WANTS TO 
lan Stanley EMI Music Publishlng Ltd. THE HOUSE OF THE RISING SI TAKE ME HOME TONIGHT 

Peter Vale 
TAKE ON ME 
Sony/ATV Music Publishlng Lti WONDERFUL TONIGHT Eric Clapton 

PHILADELPHIA FREEDOM Elton John SAD SONGS SAY SO MUCH Elton John 
2 MILLION 

EMI Music Publishlng Ltd. CANYOU FEEL THE LOVE TC Elton John 
THE CANDY MAN 
DANCING QUEEN StlgAnderson (STIM) Benny Andersson (STIM) BJôm Ulvaeus (BUMA) 

CANDLE IN THE WIND 
Unlversal Music Publishlng 

In A Bunch Music Lti Warner/Chappell Mu DONT GO AWAY Noël Galiagher Création Songs 

BMI/PRS MOST PERFORMED SONG OF THE YEAR 
THMYEFÀfUHEARA'S EYES 

ERIC CLAPTON 
Warner/Chappell Music International Ltd. 

/. 

a 

- 

Eagle Eye Cherry (STIM) Diesel 2 Publishlng (STIM) Warner/Chappell Music Ltd WHEN THE LIGHTS GO OUT 

BMI/PRS MOST PERFORMED COLLEGE RADIO SONG 
BITTER SWEET SYMPHONY as performed by THE VERVE Written by RICHARD A5HCR0FT IVlîCK JAGGER KEITH RICHARDS 

âSâS!.MV 

TELEVISION MUSIC AWARD PROVIDENCE 

COUNTRY AWARD SONG 

LATIN AWARD SONG 
Delroy Rcnnalls (GEMA) Jetzt Kommz Muslkvcrlag (GEMA) Warner/Chappell Music GmbH (GEMA) 

For more information on Eric Clapton and the BMI/PRS Awards, visit the flGIV 84 Hariey House, lïlarylebone Road, London NW1-5HN Phone: 0207 486-2036, Fax: 0207 224-1046 

I 
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www.popwire.com 

Hits made by real people. 

The shortcut to new unsigned artists 
  i • i 

Top 25 chart based on downloads worldwide 

New talents sign up every day 

Mot new acts in ail music genres 

Be first to find It! 

Be first to hear it! —  ' '. .. 
~~ Be first to use it! 
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EDITED BY STEPHEN JONES - A & R 
Universal Music beats 
off rivais to ink deals 
with Violent and Hector 
Universal Muslo has signed separate deals with Violent Music Publishing (Vengaboys, Alice Deejay) and UK songwriter Wayne Hector (Boyzone, Five) amid tierce competi- 

The Worldwide deal (excluding France) with Violent, struck by executive VP of Europe Paul Connolly and European head of A&R Kees Van der Hoeven, includes the first two Vengaboys albums and Alice Deejay. To date Vengaboys bave sold more than 4.5m singles and in excess of 3m copies of their début The Party Album since July, with the follow-up due in the first quarter of 2000. Back In My Life, the follow-up to Deejay's lm-plus selling single Better Off Alone, is released on November 15. 

Violent managing director Peter Schoots adds, "We had a lot of interest from other major publishers but we felt that. bearing in mind the amazing success of our acts, we needed more help in the fields of commer- cials and movies. Universal appeared to be le and only logical option." 
Westiife's number ones Swear it Again and Flying Without Wings, is currently writing for Whitney Houston, Hinda Hicks and S Club 7. His manager Jackie Davidson, who struck the deal with Connolly and senior creative manager Willi Morrison, says, "Universal is the right home for Wayne because of their aggressive attitude towards song 

Mickey D relurns lo 

WEA as MR direclor 
by Stephen Jones Mickey Davis - aka Mickey D - is returning to WEA as A&R director at a brand new imprirt today (Monday) almost exactly six after he left the company. 
record includes such as Shola Ama, Cleopatra and Glamma Kid, says he will not just be signing 'black' artists to the as yet unnamed imprint. "There's no intention to make this solely a 
such. Instead of being defined by any particular style, l'mkeen to sign and develop artists from a broader scope of genres which will give the label strength in depth," he says. 'This is a great opportunity for me to use my previous experience, but also to branch in order ruild up a th global pt His rc o WEA's 
have held talks with a number of labels, one stage following his departure there v strong spéculation that he was due to t; 
never materialised. been developing a 

WEA managing director Moira Bellas says she is happy that the A&R man was returning to the Warner fold. "Ifs great to be working together again 

Davis and Bellas: return to WEA will not be involved with any of his previous :ake signings, one of whom, Glamma Kid. is this expected to make his biggest chart impact rave so far with his single Why? released next the Monday. It remains unclear what will happen Future Flex, the label previously set up for Davis tWEA. Davis first joined WEA in 1994, having d his major label career at EM1 a year . Before that he was a club DJ and 

Columbia's marketing guru Ross 
steps up to lake on A&R position 

news file WRIGHT TO WORK AT METR0P01IS COMPTE* Producer/songwrlter Andy Wright - who has worked on Eurythmies" and Simply Red's new albums - has struck an agreement to use a production room at the Metropolis Complex. Wright, whose crédits Include Massive Atfack and Natalie Imbruglia, is expected to make his first Project new Riverhorse signing Ryad with producer Al Stone. 
FRASER AND COHNEll SEEK PUBLISHERS Songwriters Tim Fraser and Sol Connell are in search of a publishing deal after scoring a track. Faliing, on Tina Turner's new Parlophone album 24/7, released last y. The writers, managed by Riton ;d through 
with Absolute, Rive Droite and Graham Lyie. 
HARDBACK'S GEORGIOU SETS UP NEW LABEL Andréas Georgiou is launching a new record label Seltaeb - which is Beatles spelt backwards - a year after qultting as président of Aegean Records, the label he co-founded with his cousin George Michael. Based in London, the label will run alongside Georgiou's exlsting label Hardback, which has had hits with Fierce through Wildstar. Georgiou says, "Seltaeb wili use Hardback for ail pre-production of its artists up to finished master stage, 
licensed on to a third-party major label." 
BUCKS MUSIC SNAPS UP TERRI ADAMS Producer/songwriter Terry Adams - who has been writing with Chrysalis Music's Tracy Ackerman, Columbia artist Shena and Blood's Nick Clow - last week signed a Worldwide publishing deal with Bucks Music Group. Adams, who remains signed to Ist Avenue for production, has also just penned a track for Song For Europe with Chesney Hawkes and Adam Wakeman. 

Matt Ross, head of Columbia's black music division, has been appointed A&R manager at Columbia Records. His shift from a marketing-based rôle to an A&R position is Columbia managing director Blair McDonald's first key move since start- ing at the label a month ago. Ross's rôle overseeing the set-up, market- ing and strategy for a number of key US acts including The Fugees, Lauryn Hill and 
e him very good grounding tr 

*4 

Phats & Small's long-running publishing hitch over a sample on their number two début sin- gle Turn Around has finally been settled after 10 months' negotiation ahead of the release of their début album Now Phat's What I Small Music on November 15. Negotiations between Multiply, which originally licensed the April number two hit from Boo Records, and Canada's Unldisc over the vocal from TonevJjeels 1983 hit Reach Up started before last Chrlstmas. The act are understood to have been forced to re-record several tracks from the album in September without samples because they would not be cleared in time for the record to be released in time for Christmas. Multiply, which déclinés to comment on the deal other than to confirm the matter Is resolved, adds that ail samples on the album - which Includes four completely original tracks - have now been cleared. 
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mpreal.wm 

DEMO, PROMOTE AND 
SELL YOUR MUSIC TO 
200 MILLION BUYERS 
COMPLETELY FREE 

mpreiil.com is fhe new website from Music Partners Ltd. which 
bridges the gap between musicinns, songwriters and the public. 
So if you ore on ospiring unsigned Artist it présents a stage upon 
which you con présent promole and sell your music to a Worldwide 
audience, completely FREE Of CHARGE. 
And when you sell your work you keep 75% of the net soles 
income the best deal in the industry. 
There are no colches or restrictive conlracts just a powerful 
vehide to reach your audience, with on-line audio sampling so 
they can hear your music before they buy. 
Visilors can sample ony track on line, listen lo 24 hour 
interactive radio (on which you'll fealure), bookmark your 
gigs, e-mail and chat with you. 
Be part of the mpreal.com révolution and contact us now, by 
e-moil at info@mpreal.com or tel. 0207 4882121 or fox 
0207 4882123 



AN ALYSI S - THIRD QUARTER MARKET SHARES 

COMPANIES 
SINGLES: THIRD QUARTER PERFORMANCE 

CORPORATE GROUPS DISTRIBUTORS 

COMPANIES 
SINGLES: 12-MONTH TREND 

CORPORATE GROUPS DISTRIBUTORS 

TOP 10 SINGLES 
1 LIVIN' LA VIDA LOCA Ricky Martin (Columbia) 2 MAMBO NO. 5 Lou Bega (RCA) 3 BETTER OFF ALONE DJ Jurgen présents Alice Deejay (Positiva) 4 BLUE (DA BA DEE) Eiffel 65 (Etemal) 5 WHEN YOU SAY NOTHING AT ALL Ronan Keating (Polydor) 6 9PM (TILL I COME) ATB (Sound Of Ministry) 7 WILD WILD WEST Wlll Smith (Columbia) 8 Ml CHICO UTINO Gerl Halliwell (EMI) 9 WE'RE GOING TO IBIZA! Vengaboys (Positiva) 10 (MUCHO MAMBO) SWAY Shaft (Wonderboy) 

Columbia clinches si 
Latin fever featured strongly in the third quarter singles success of several companies and wl 

SINGLES 
I Blair t 

PROOUCERS OFTOP 10 

been experiencing something of a similar high as managing director of Columbia. Only officially installed as head of the Sony opération last month, Blair McDonald appears to be walking on water at présent with his Company during quarter three gaining the market share crowns for both singles and albums. It was the first double achieved by Columbia since the market 

share of the singles cake in 1998 when it registered between 2.6% and 5.8% over tf 

ilf 

The m 

. CHILD/ROSA 1 LEO/FACT/ZIPPY/BEGA 1 DJ JURGEN/PRONTI/KALMANI I GABUTTI/ZUCCHET i LIPSON i TANNEBERGER ■ FUSARI I ABSOLUTE I DANSKI/DJ DELMUNDO .0 EL & AL 

around five years ago and the first by any company since regular double achiever Virgin Records last puiled off the feat during 1998's third quarter. Columbia's singles triumph in the quarter, 
the company with the vast majority of its biggest hits coming from overseas, among them Ricky Martin's Livin' La Vida Loca, which finished as the period's biggest seller. The La 

TOP SINGLES ARTISTS 

8 GERI HALLIWELL 9 SHANIA TWAIN 10 WILL SMITH 

company with the quarter's biggest single finished top company as well for a third successive period. Will Smith's Wild Wild West (seventh of the period), Jennifer Lopez's If You Had My Love (20th) and Destiny's Child's Bills, Bills, Bills (28th) added to Columbia's imported successes, though its improving status with dorriestic repertoire was reflected by Al with two singles in the quarter's Top 75, and Leftfield and Hepburn with one apiece. Outside of Ricky Martin and Jennifer Lopez at Columbia, the Latino craze spread to both the second and third ranked companies with runner-up EMkChrysalis's 10.8% partly made up of a charttopping Geri Halliwell (eighth with Mi Chico Latino), and third-piaced Polydor's abundance of hits inoluding Enrique iglesias's Bailamos (27th). The two companies participated in a hard- fought battle for the order of the runners-up slots with less than one-tenth of a percentage point separating them, though there was a 

Ricky Martin: Q3's biggest seller rather more comfortable gap of three points between them and the rest of the field. Of the two, Polydor had by far the biggest spread of hits, landing six of the quarter's 40 top singles, but EMkChrysalis's successes generally hit harder as it placed three singles in the period's Top 10. Here Polydor managed just one with Ronan Keating's fifth- ranked When You Say Nothmg At AH. While both Polydor and EMkChrysalis had both figured high in the company rankings during the previous three months, sitting in second and third spots respectively, RCA then could not even scrape into the Top 10. But the company stormed to its best showing since 1997's closing quarter by grabbing fourth spot with 7.7%, Meanwhile, sister company Arista held on to its Top 10 ranking with 5.0%, though this compared with 5.9% last time out. There were rather more disappointed faces at both Jive and Virgin, the former suffering the biggest slip from the number one company spot for more than a year while the latter experienced its lowest-ranked position since Music Week began running the market shares in this form. Jive's décliné in a single quarter to seventh place follows the Zombaowned company heading the field in both the year's first and second quarters, with its 5.2% share for the third quarter less than half the 13.2% in the opening period. However, Jive's 

since a pre-Spice Girls fourth quarter in 1995. Its highest-ranked single, Martine McCutcheon's l've Got You, finished in 34th place. On the corporate countdown, Universal held on to the top spot with 22.2%, which was an increase in its own share though its lead was eut back from 7.8 percentage evious quarter to 6.3%. It faced it challenger, too, in the shape of Sony which swapped places with EMI to finish second with 15.9%. Lower down, the pack was hardly shuffled from the previous 

top distributor again, with its lead also slightly rising over nearest rivai Universal, which itself took 22.3%. Although Ten is a combined Sony-Warner enterprise, it is Sony which is currently supplying the majority of the biggest hits with 14 of the quarter's Top 75 sellers compared to Warner producing jr. Ten's through distributing Telstar, which landed three of the period's 75 most popular hits. Figuring lower down in the distribution rankings is the category "imports", which moved from lOth to eighth place and increased its showing quarter-on-quarter by around 80%, reflecting a number of hits such as Eiffel 65's Blue (Da Ba Dee) and Ann Lee's 2 Times selling enough import copies to chart aheàd of their officiai UK release. This imports success illustrated a growing shift m the period towards continental repertoire. Six of the quarter's Top 10 came 
from the UK - illustrating it Is not just ( music is currently having Paul Williams 
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AN ALYSIS 

COMPANIES 
ALBUMS: THIRD QUARtER PERFORMANCE 

CORPORATEGROUPS DISTRIBUTORS 

COMPANIES 
ALBUMS: 12-MONTH TREND 

CORPORATEGROUPS DISTRIBUTORS 

ihare double triumph 
/ville Columbia also stole the albums crown, Shania Twain was the third quarter's albums queen 

ing its usual compilations 

TOP 10 ARTIST ALBUMS 1 COME ON OVER Shania Twain (Mercury) 

ALBUMS aiven the state of the market in quarter three, it was perhaps fitting that the biggest contributor to Columbia's return as number one albums company was not the likes of Rioky Martin or Leftfield but a compilation album. The company's Music To Watch Girls By proved to be the most successful new compilation concept of the quarter, hitting number two in the compilations chart in July and finishing as the period's seventh- biggest album overall. More significantly, its success came during a period when key new artist album releases seemed to be an endangered species as the spotlight instead fell on compilations among the bulk of the Paul Conroy's very biggest sellers. direction with Alongside Columbia's MOR double album year so far. Ir set, a further four compilations registered among the combined Top 10 sellers in the period, compared to just one in the first 
highest-ranked new artist album in the combined overall chart, Martine McCutcheon's You, Me & Us, only managed 

For its part Columbia, returning as top albums company with 8.9% after a three- 
more successful new artists of the period with Ricky Martin's self-titled English language début, which was the fourth biggest artist release. Its other artist highlights included the long-awaited Leftfield album Rhythm And Stealth (17th for the quarter) and Lauryn HiH's The Miseducation Of. In the runner-up spot with 7.8%. Virgin had to get used to its rôle as the bridesmaid as Martine McCutcheon's You, Me & Us and Gomez's Liquid Skin were number one in the mid-week charts in successive weeks only to be beaten at the final hurdle by Shania Twain's staggering success story Corne On Over. Considering Virgin spent four successive years as top albums company, finishing second this time 
MUSIC WEEK NOVEMBER 13 1999 

moving in the right direction wun its oest aioum showing of the year so far. In terms of new artist albums, it was also one of the more active companies during the period with its McCutcheon and Gomez releases becoming two of its three biggest artist sellers. Polydor was always going to struggle to match the 11.1% share it had achieved in the second quarter making it runner-up, but that notwithstanding its quarter three resuit was its best since Music Week began publishing the market shares in this form. As before, the main contributor to its 7.7% share was Boyzone's By Request 
quarter's biggest artist album, made it to two overall between July and September after clocking up a further seven weeks at number one. Abba's Gold - Greatest Hits was back again. too. achieving fifth place 

The success of Lucian Grainge's team in third place led a four-pronged Top 10 attack by Universal companies, although it was Universal TV and not a Twain-boosted Mercury which was the corporate group's second highest-ranked album opération of the quarter. Finishing in fourth place with 6.2% marked a new high for Brian Berg and his team under either the Universal TV or 

total fo te first tir 

quarters with the lack of big-name new releases in the last quarter only partlally giving an indication of which companies are in the healthiest shape for the following three months. But with possibly more to win in this current quarter than any before, the gloves are now firmly off in a contest which will not only be the last of the century but the 

album overall, Nowl 43 with FMI TV and Virgin. Mercury in fifth place saw its share from the previous quarter rise by 0.1 percentage points to 6.0% and could claim the added bonus of having the top-selling artist album, Twain's Corne On Over. Quarter three's corporate ieague table was virtually a re-run of the previous three months with the top seven companies finishing in the same order. Universal's lead this time was eut from 15.3 to 9.7 percentage points as second-placed Sony saw its représentation rise, thanks in part iion of Independiente figures in 
• good news for Sony in the distribution sector where its joint Ten opération with Warner toppled Universal to take top spot. Though still fairly narrow, its 3.1 percentage points lead over Universal compares to Universal's own lead of just 0.8 points the previous quarter. suggesting that the distribution sector is threatening to turn into a two-horse race. However, EM1 may well have some say in that with its third-place 19.8% streets ahead of the following pack but close enough to have a realistic chance of catching the top two. 

t THE MAN WHO Travis (Independiente) i RICKY MARTIN Ricky Martin (Columbia) > GOLD - GREATEST HÏTS Abba (Poijdor) i MY LOVE IS YOUR LOVE Whitney Houston (Arista) ' PERFORMANCE & COCKTAILS Stéréophonies (V2) I THE HUSH Texas (Mercury)  TY ALBUM! Vengaboys (Positiva) .0 SURRENDER The Chemical Brothers (Virgin) 
PRODUCERS OF TOP 10 1 LANGE 2 HEDGES/MAC/FARDING/ABSOLUTE/ LIPSON/WRIGHT 3 GODRICH/HEDGES/WALLIS/GRIMBLE 4 CHILD/VAR10US 5 ANDERSSON/ULVAEUS/ANDERSON 6 JEAN/BABYFACE/FOSTER/JERKINS/ SOUL SHOCK/KARLIN 7 B1RD & BUSH 8 MAC/BOILERHOUSE BOYS/ RAE & CHRISTIAN 9 DANSKI/DJ DELMUNDO/VARIOUS 10 ROWLANDS/S1MONS 
TOP ALBUMS ARTISTS 

8 WHITNEY HOUSTON 9 VENGABOYS 10 CHEMICAL BROTHERS 
TOP 10 COMPILATIONS 1 NOW THAT'S WHAT I CALL MUSIC! 43 (EMI/Virgin/Universal) 2 BIG HITS 99 (Warner/Global TV/Sony TV) 3 THE BEST IBIZA ANTHEMS...EVER! (Virgin/EMI) 4 MUSIC TO WATCH GIRLS BY (Columbia) 5 IBIZA ANNUAL 99 (MoS) 6 KISS IBIZA 99 (Universal TV) 7 NOTTING H1LL (OST) (Island) 8 BEST DANCE ALBUM IN THE WORLD...EVER! 9 (Virgin/EMI) 9 CLUB MIX 99 (Universal TV) 10 AUSTIN POWERS - THE SPY WHO SHAGGED ME (Maverick) 
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on „ , AIN'T THAT A LOT OF LOVE EastWestew208Cdi/ew208Citeni 
SUNSHINE 2 Œr " o ■ STILL BELIEVE KEEP ON MOVIN 
WE'RE GOING TO IBIZA! 
SUN IS SHINING O 5 CIiaWA;7NG^G°J0Nl
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WHEN MY BABY DIGGY 
/IE: 30 4 NEVERLETYOUDOWN ■ Honeyz (Robson) Sony ATV/MomentunVf GLORY OF THE 80 S FLYING WITHOUT WINGS 

DOV'E L'AMORE GENIE IN A BOTTLE 
LOVE LIKE A FOUNTAIN KNEW I LOVED YOU 10 H WHAT'CHA GONNA DO Z TIMES 

BLUE (DA BA DEE) *• 50 CEÎ3 GOING UNDERGROUND;CARNATION ignitoniGNSCDiwGNSMCieBMV/fi i r i j f l j i [i IT AROUND 14 irmTURN 
1 SAVED THE WORLD TODAY rca? 

16 rmHEADSHIGH LEARN TO FLY 
LARGER THAN LIFE SEVEN CIT1ES 
HOOL1GAN GUERRILLA RADIO 18 IMi 

4; 5 EVEmHING MY HEART DESIRES^ 
IF YOU EVER LEAVE ME 

i 59 THE LAUNCHO 
JUMP N'SHOUT Basemeni Jaxx (Ralcliffe/6i en 43 9 MICKEY O UU Inllvmufflphan R JO ,, 3 WHEN THE HEARTACHE IS OVER Parioph 61 Ml CHICO LATINO O 

§62 [MUCHO MAMBO) SWAY O 
NO OTHER BABY: BROWNJYED H ANDSOME MAN 
GOIN DOWN 

7 (YOU DRIVE ME) CRAZY O GET GET DOWN 
DONT CALL ME BABY tofcon Avenue (Van/Coalesl CMràler IN AND OUT OF MY LIFE SUMMERTIME OF OUR LIVES 69 EU 

70 EEnsr" I VE GOT YOU 
GIVE IT TO YOU BETTER OFF ALONE • DJ Jurgen pts Alice Doejav (DJ Jurgen/Pront CLOSINGTIME OUT OF CONTROL 

5WHEN YOU SAY NOTHING AT ALL • Poiydor5612902/5612534|U) 16 rngKARAOKE QUEEN BlancoYNegro NEG •'*» Catatoma ICataujnia/rommv D1 Son» AW IMnnhnws/nataiomal 

THE FLAMING UPS 'WAITIN' FOR A SUPERMAN' THE NEW SINGLE AS SEEN ON 'LATER1 WITH JOOLS HOLLAND FROM THE MOST ASTONISHING ALBUM OF THE VEAR" 
THE SOFT BULLETIN 
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T H E OFFICIAI UK ALBUM p- 
TOP 75 

WESTLIFE 
COMEON 0VER*5 

13 1 WÊÊÊKÊÊÊm 40UEMBER 

9K 22 26 THE HUSH *2 M, ^ Texas (Mac/Boilerhouse Boys/Rae & Christian nrcury 5389722IJ) 02 34 8LIQUIDSKIN« HuWirgin CDHUT54(E) HUTMC 54/HUTDLP 54/MDHUT 54 
97 2, 33 THE PARTY ALBUM! ★ P ' Vengaboys {Danski/DJ Delmundo/Various) DV DnnilCQT d 

osidva 4993472 (El 07 4993474/-/- 3, 3 CHRISTINA AGUILERA 
.. LIFETHRU ALENS *6 

RCA RCA 676902 (BMG) 7883676904/-/- Chrvsalis CDCHR6127(E) 
;uryl7008l2(U)^ 20 33 54 l'VE BEEN EXPECT1NG YOU ★TChrysalis4978372IE) 00 47 102 TALK ON CORNERS *9 AI The Corrs (Lieber/Fosler/Corr/F 

5 5 24 THEMANWH0*2 IndependiemeiSOM9C0X/1S0M9MCfTHNlft 01 5 Travis (GodricKMeOaes/Wallis/Grimblel ISOM 9LP7ISOM 9MD|g " 8 
Epie4344232(TEN) II 3 US AND US ONLY • Original Cast Recording IKoch/Gilpin) 

R Kelly (KeHy/G One/Combs^awrenc 0517932/0517934/0517931 (P) 07 30 5, MY LOVE IS YOUR LOVE *, np A Pntp/Rnnnev/Wesl/Slevle Jl ^ ' WIWI . 
e p™ LOVE AND THE RUSSIAN WINTER • EaaWest8s;3sc3592iTENi 09 24 15 THE WRITING'S ON THE WALL I U SimplyReiKAGMI 3984299424/3984299421/3384299428 DealaysChM ISbelapBa'JiiliiaEII oailMUir 21, SURRENDER ★ Virgin XDUSTCO 4/XDUSTMC 4 (El 

2 TURNIT ON AGAIN - THE HITS • wginGENCoxsiEU qq 26 25 MILLENNIUM GsiiasisIGram'Piislun'HentsibefflîrâïijrrafflomI GENMCXÏ-/SENH03 **** Backslreel Boys (M Boys (Martin/Lundin/Lipsc 
58 3 

, 00 63 24 THEVERYBESTOF-CAPITOUREPRISEYEARS* EMwmia 
8 E m RAINBOW Col lumbia 4950652 (TEN) 34 - 3 NORTHERN STAR • Virgin COVX 2893 (El 60 2 22 CALIFORNICATION • w Red Hol Chili Peppers (Rubin) arner Bros 9362473862 (TEN) 
9 m m TWENTY FOUR SEVEN Pariophone 5231802 (E) ^ Tina Tumer IBrincplAbsoluaTliwlinj'Iayloi/Douglas) 5231SIW-/S231808 35 - 4 MILLIONAIRES • Mercurv5467892(U) James (EnoiOshome/BaynlDn-Power/Davis/Huntef/Jamesl M63864/-/- 61 22 2 THE SCIENCE OFTHINGS Bush (Rossdale/Langer/Winstanley Trauma/Polydor 4904832 (U) 

10 E m THERE1S N0TH1NG LEFT TO LOSE Foo Rghters (Kasner) 078£ 36 30 8 NEXUS... O Northwestside/Arista 74321700532 (BMG) 62 El J|V0ICE0FANANGEL*2 Sony ClassicalSK 60957 (TEN) ST 60957/- 
11 » 5S CLUB • S Cil b7(Kenned./Pe le /Aboi e/S Polydor 5431032 |U) 37 2 2ASTIMEGOESBY Virgin CDVIR 89 (E) Bryan Ferry (Davies/Ferryl MCVIR 89/-/- 63 22 10 A SECRET HISTORY • Setanta SETCDUOO(V) 
12' 6 RELOAD ★ Gut GUTCD 009 (V) GUTMC 009/-/- 38 , A LOVE LIKE OURS Columbia 4949342 item Barbra Slreisand (Various) 4949344/-/4949348 64 « 90 FORGIVEN, NOT FORGOTTEN The Corrs IFoster/Corr) I* Atlantic 7567926122 (TEN) 7567926124/-/- 
13 « 3 AWAKE AND BREATHE 4960794/^4960798 39 22 3, FANMAIL ★ LaFace/Ansta 73008260552/73008266554 (BMG) 65 22 55 Y0UVEC0MEAL0NGWAY,BABY*3 SWBRASSICIICDIÎMV/PI Fathoy Slim IFalboy Sliml BRASSIC1IMC/BBASSIC Illf/BRASSIC 11MD 
14 6 3 CLAPTON CHRONICLES-THE BESTOf Eric Clapton (Various) Duck 9362475M2 (TEN) 9362475644/-/- 40 22 , SUPERGRASS • Pariophone5220562(E) 66 - 2 CLASSIC KENNEDY Kennedy/English Chamber OR () EMI Classics CDC5568902 (E) EL5568904/-/1VID5568908 
15 E jm A PLACE ON EARTH - GREATEST HITS «rgincovîsoi ib 111 Gelinda Carlisls (NmveWMEIra/OouglasA/ariousl TGV 2901/-/M0V 2901 41 22 6 BRAND NEW DAY • A&M/Mercurv4904512(Ul , Sting (Sbng/Kipper) 4904254/-/- 67 22 86 RAY OF LIGHT *5 MaveticW/Vame r Bros 9362468472/9362468474 (TEN) 

'16 25 ,3 FEELING STRANGELY FINE MCA/Uniyer! îal-lslandMCD 11733(0) 42 22 7 RHYTHM AND STEALTH • Higher GroimtWanl Hands HANDCD 4 (TEN) 68 22 7MY FIRST ALBUM Lolly (Dufflebag Boys) Polydor 5479622 (U) 5479624/-/- 
17 E jjjWONDERFUL ^ginCDV2889^ - ^3 44 ,4 ON THE 6 • Columbia 4949302 (TEN) Jennitor loper (Various) 4949304/-/4349308 69 22 e PLAY Mute CDSTUMM 172 (V) CSTUMM 172/STUMM 172 
18'2 35 BABY ONE MORE TIME ★ Jivet Bnoiey Spea-s Ifoser-VVh-leMataBaBiiT.lagnus: 1522172/0522174/-/- (P) 4411 m WWF - THE MUSIC - VOLUME 4 Kaeh lntemabonal3336l2(KOI James A. Johnston (Johnslon) 333614/-/- 70 2 5 IN HARMONY Universal TV 1537392 (U) 
19E m SBBffHIS DESERT LIFE Coummg Crows (Lowery/Heming) Geffen 4904152 (U) à 4904154/-/-M 45 « 23 RICKY MARTI N ★ Columbia 4944060 (TEN) Ricky Martin (Child/Various) 4944061/-/- 71 U GREATEST HITS *11 Pariophone g5WE) 

'20 - 2, SCHIZOPHONIC • Geri Halliwell (Absolute) EMI5210092 (E) 5210094/-/5210098 46 El Jj WONDER N0.8 • IstAvemie/Mercuiv5588142(U| 7 9 ami LEGEND *6 Tuh Gong bmwcd i/bmwcx i/bmwx ia (Ul # 1 "i™ Bob Marley And The Wailers (Marley/Wailers/Blackwell/Smith) 
21 2 248 GOLD-GREATEST HITS *10 Polydor 5170072 (U) 47 22 23 SOGNO • Sugar/Polydor5472212(U) 73 EU MMfeWariousl Virgin CDV 2870 (E) TGV 2870/-/MDV 2870 
22 2 35 PERFORMANCE AND COCKTAILS *2 Stéréophonies IBird S Bush) WR1I)04434A V2WR1004492 {3MV/P) VRlOOMSaWR 1004490 48 22 8 ONEFROMTHE MODERN# Island/Uni-lslandCIDSOSOIG) 74 22 

5HOURS...O Virgin CDV 2900 (E) 
23 E jm THE BATTLE OF LOS ANGELES lU flageAgainsrlhe Mathine UrBhaVBaji AgiiraTki Mi Epie 4919932 (TEN) , 49 » ; GREATEST HITS Rte RZBCD 716 (RMG/U) Daniel O'Donnell (Ryan/Campbell) RZBLC 716/-A 75 22 25 SLIM SHADY • inte. Eminem (Dr Dre) scope/Polydor IND 90321 (U) INC 90287/INT 290287/- 
24 9 3 PEAGE RCA 74321695522 (BMG) j Eurythmies lEurythmicsl 74321695624/-/- 50 - 60 STEP ONE *4 Jive/Ebul 0519112/0519114/-/- (P) 
25 " 9 YOU, ME & US ★ Innocent CDSIN 4 (E) SINMC 4/-/MDSIN 4 51 2 58 THE MISEDUCATION OF LAURYN HILL ct.i».nbiaM32(TENi „ ^00.000, S-Soo, 

TOP COMPILATIONS ARTISTS A-Z 
1 1 _^_Artist Label/CD/Cass/Vinyl/MD (Distributor) 10 m jj PETE TONG - ESSENTIAL MILLENNIUM • 

H1 
|ll 2 5 RELAX... O Classic FM CFMCD 30/CFMMC 30I-I- (BMG) 

™ THE ANNUAL - MILLENNIUM EDITION Ministry Df Sound ANNCD9ÏANNCD99UANNMC9S/-/- |3MV/rEN) 
nm j] PIRE & SKILL - THE SONGS OF THE JAM ^ Ignitîon IGNCDS/IGNMC3/IGNLP3/IGNMD3 (3MV/PI 

2 E 132 a BEST PEPSICHART ALBUM IN THE WORLD EVER O Vitgin/EMl VTDCD 2Ba/VTDMC 268/-/- (E) 
3 2 3 NOW DANCE 2000 O Virgin/EMIVTOCD267IEI VTD MC267/-/- 14 5 

6 TRANCE NATION 2 • Ministry Of Sound TNCD 2/TNMC 21-1- (3MV/rENI 
4 E 5JJ WOMAN 2 Universel TV/Sony TV/Global 5451402/5451404/-/- |U| 15 2 BEST CLASSICAL ALBUM OF THE MILLENNIUM.,.EVER! Virgin/EMI VTDCDX269/VTDMCX269/-/- (E) 
5 □ sm BOX DANCE HITS - VOLUME 2 Univetsal TV 1537792/1537794/-/- (Ul 16 2 „ BIGHITS 99 wamor.esp/Globat TV/Sony TV RAOCD 134/RADMC 134/-/-(BMG) 
6 E M THE BEST OF BOND-JAMES BOND Capitol 5232342/5232944/5232948/- (El 172 a TOP OF THE POPS 99 VOL 2» 
7 CSa aLL TIME GREATEST MOVIE SONGS - VOLUME 2 SonyTVAiniversBl IV MQODC067/MOODC67/-/- (TEN) 18 2 2 PURE SILK - A NEW DIMENSION Pure Sitk PURESCD2/PURESMC2/-A (COR/PI g EaU THE GREATEST HITSJDMgg^ ^^ ^ 19 8 , IBIZA UNCOVERED - THE RETURN • Virgin/EMI VTDCD ZSS/VTDMC 255/-/- (E) 
9 3 5 UNO OF MY FATHERS O UniyersalTV 4665674/-/-/-(Ul 20 2 3 GALAXYMIX-BOY GEORGE Ministry 01 Sound GAL CD2/GAL M02I-I- 13MV/rEN) 
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THE OFFICIAI UK CHARTS 

ALBUMS 

CHART 
COMMENTARY 

by ALAN JONES 

ALBUM FACTFILE 
Shania Twain's Come On Over became : album by a countrv artist to top rt for 22 vears during the summer, anu, uiough currently outsold by Steps and Westlife, if maintains a place in the top three this week, for the 19th week in a row. It sold nearly 69,000 copies last week, edging close to the highest weekly tally of its 22-month career and, more , pertinently, took its sales in 1999 alone pertinently, took its sales in 19 v to 1,134,000, making it the big| 

sellingaltmm of the year. The previous biggest seller was Boyzone's By Request, which it overtook on Friday, and which has sold 1,112,000 copies to date. Shania's album has been helped by spinning off no fewer than five hit singles, with the latest Man! I Feel Like A Woman! currently ranked 19th, with sales of nearly 290,000 so far. Shania's most successful single, That Don't Impress Me Much, has sold nearly 760,000 copies. 
H fter three consécutive number one || singles, Westlife's self-titled début album #lmade a big splash on its first week at retail and, after establishing a lead early in the week, was unlucky eventually to fail to take the album chart title from Steps. whose Steptacular album sold fewer than 1,000  >h rivais. Steptacular 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE CROUPS 

tore than 84,000 cc is to tal its two-week tally to 195,000 while Westlife bowed with sales of more than 83,000 - a significant number for a developing teen act, and encouragingly close to their highest first- week singles tally of 102,000. It suggests that they have developed a large core fanbase, and will sell many more albums before the year is out. Their début is certainly more encouraging than those of the latest albums by Simply Red, Mariah Carey and Tina Turner, ail long ter ranks sixth, Mariah's Rainbow eighth respectively. Tina's Twenty Four Seven ninth, with ÏS of 33,400, 26,000 and 24,400 
very tough week, however, half of the Top 10 albums entries - the highest tally of the 

et effect on artist album night have been expected, îk rise of just6%, ! failure of R. Kelly s R album - which has spun off no fewer than seven hit singles without ever climbing higher than number 27 itself - was highlighted here a few weeks ago. Since then, the latest single If I Could Tum Back The Hands Of Time has shown signs of becoming a long term Top 10 success, selling more than 230,000 copies in 20 days. That success has now affected the album, which is finally on the move, Improving by 21 places this week alone, as it moves 52-31. Though four places below its previous highest position, it turned in its best sales performance to date last week, with more than 8,000 sales pushing its total since its release a year ago past 170,000 - a figure which suggests it still has room for much growth (and a figure which is incidentally still lowertha,  Steps' two-week tally). 
COMPILATIONS 
1 compilation sector brings an amazing I avalanche of seven new entries to the Top 10, which has been conspicuously stagnant of late. Corning on top of the release a fortnight ago of Huge Hits 99 - 

more than 78,000 - it has resulted in a massive increase in sales of compilations, which have jumped from 438,000 three weeks ago to nearly 612,000 last week - a hike of 39.5%, compared to an increase of 25.9% in the artist sector over the same period, It confirms that while 1998 and the first part of 1999 were a difficult time for the sector, things have improved 

aSJAJiiiî -ijspujL-J' TOP 10 COMPANIES TOP CORPORATE CROUPS 
absorbed ail the growth - the Now and Hits sériés. Top Of The Pops, Trance Nation and the iike - with lower profile titles still enduring hard t generated the t last week - an increase also helped by Woolworth's £14.99 offer on double compilations and Asda's VAT-free offer - are Woman II, Box Dance Hits - Volume 2, The Best Of Bond...James Bond!, The AU Time Greatest Movie Songs - Volume 2. The Greatest Hits Of 99, Essentlal Millennium and The Annual - Millennium Edition, the latest Ministry Of Sound blockbuster, which sold more than 54,000 copies to début in runners-up slot. 

SALES UPDATE 

INDEPENDENT ALBUMS 

PERFORMANCE AND COCKTAILS 
BABY ONE MORE TIME 

BUENA VISTA SOCIAL CLUB RyCooder The Divine Comedy Cradle OfRIth 
Jto CDSTUMM172 (V) 
ctanta SETCDLtOO(V) 

Skinl BRASSIC11CD (3MV/P) XL Recordings XLCD129 (V) ]gars Banquet BBQCD198 (V) V2WR1000438 (3MV/P) 
SPUNTER FRIENOS ANO LOYERS VERTIGO STEP ONE 

Clean Up CUP040CD (P) Création CRECD 248 {3MV/P) Pepper 0530332 (P) 

THE YEAR SO FAR... 
Î0P 20 SINGLES BRITNEY SPEARS 

1 LOU BEGA SOUND OF MINISTRY 

EN PTS ALICE DEEJAY INNOCENT 
LAFACE/ARISTA 

MAVERICK/WARNER BROS 
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THE OFFIOAl U K CHARTS 
S P E C I A L I S T a-r 13 NOVEMBER 1899 

MID-PRICE 
TRACY CHAPMAN LONDON CALLING THE SCORE THE BODYGUARD (OST) DOOKIE BROTHERS IN ARMS 
DEFINITELY MAYBE BRIDGE OVER TROUBLED WATER DOCK OF THE BAY - DEFINITIVE COLLECTION GENERATION TERROR1STS GREATESTHITS 
PURPLE RA1N IN IT FORTHEMONEY GREATEST HITS 
RESERVOIR DOGS (OST) 

Food FOODCDIO (E) er Bros K9251102 (TEN) lophone CDPCS7388(E) 

COUNTRïï 

IAM SHELBY LYNNE WIOE OPEN SPACE LEANN RIMES 
STILL CANT SAY GOODBYE 
UNDER THE INFLUENCE UNCONDITIONAL LOVE FORGET ABOUTIT A PLACE IN THE SUN SO GOOD TOGETHER 

Mercury 1700812 (U) 
Mercury 5461772 (U) Epie 4838422 (TEN) London 8573805122 0 Mercury 5228862 (U) Ritz RZCD 0092 (RMG/U) Sugar Hill SHCD3900 (DIR) L Nashville UMD 80456 (BMG) 

LL-THE TUCSON SESSIONS L THE DUST BOWL SYMPHONY THE AUSTIN SESSIONS K SITTIN' ON TOP OF THE WORLD L 

Ritz RZCD 93 (RMG/U) RounderRRCD 0465 (DIR) b/london 5561122 (RMG/TEN) /ICA Nashville MCD 70097 (U) Mercuiy 5144222 (U) Asylum 7559624082 (TEN) Elektra 7559624182 (TEN) Atlantic 7567832082 (TEN) Curb/London 5560202 (TEN) Ritz RITZBCD 709 (RMG/U) 

BUDGET 

THE COLLECTION CHRISTMAS PARTY THESE DAYS 
TE PARTY SINGALONG 

/arious Moving Shadow ASHADOW 991 CD (SRD) vlichael Bail Spectrum 5517112 (U) live Bunny & The Mastermixers Crimson CRIMCD14 (EUK) îrian Kennedy feat Ronan Keating Epie 667^41 (TEN) /arious Crimson CRIMCD126 (EUK) 

R&B SINGLES 

BUGABOO 
i GIVEITTOYOU 
i STILL BELIEVE 
l WHATCHAGONNADO 

Missy ElliottfeatMCSc 

MY LOVE ISYOUR LOVE SWEETLIKE CHOCOLATE TELL ME IFS REAL 
23 25 l'LLBEMISSING YOU 24 20 PE2000 25 22 LATELY 26 23 CANIGETA... 27 29 DOSOMETHING 28 O U KNOW WHATS UP 29 27 HATEMENOW 30 26 TABOO 

© CIN. Compiled from data from a p; 

Pepper0530350 (P ;Iand MCSTD40211(U Another Level féal TQ Northweslside/Arista 74321694672 (BMG Puff Daddy&Faith Evans PuffDaddy/Arista ddy/Ansta 74321694982 (BMG) Mushroom (3MV/P) DefJam 5668472 (U) Epie 6675935 (TEN) LaFace 73008244202 (Import) Columbia 6672565 (TEN) WEA WEA 203CD (TEN) 

Rage Against The THE SCIENCE OFTHINGS Bush FROM THE CRADLE TO ENSUVE EP Cradle Of Filth AMERICANA The Offspring BLOOD SUGAR SEX MAGIK Red Hot Chili Pepi 
AMERICAN MADE MUS1C TO STRIP BY Rob Zombie BAT OUT OF HELL MealLoaf GARBAGE Garbage 

Epie 4919932 (TEN) Trauma/Polydor 4904832 (U) sic For Nations CDMFM254(P) Columbia 4916562 (TEN) Wamer Bros 7599266812 (TEN) Atlantic 7567832552 (TEN) Geffen 4903492 (U) Epie CDX 82419 (SM) Mushroom D 31450 (3MV/P) Geffen DGCD 24425 (U) 
DANCE SINGLES Label Cat. No. (Distribulor) 

Jive 0523182 (P) 

Go.BeatG0BCD23(U WEAWEA239CD1 (TEN 1 si Avenue/Mercury HNZCD 4 (U EMICDEM552(E LaFace/Arista 74321695852 (BMG Parlophone Rhythm Sériés CDCL815(E aar Elektra E3742CD (TEN Penalty PENV0244{P WEA WEA233CD2 (TEN Interscope 4971292 (U Arista 74321702112 (BMG Columbia 6675965 (TEN 

No. (Dislributt I 26 BASS/SNAPSHOT I BULLETIN THE GUN I TURNITAROUND 1 DONTCALLMEBABY BUDDYX99 

Full Cycle FCY020 (SRD) Perfecto PERF3T (3MV/P) Wonderboy WBOYX16 (U) e VC Recordings VCRT56 (E) Neneh Cherry 4 Liberty LIBT12033R(P) 
BedrockBEDRTOOlR(V) 

I JUNIOR CARTIER & ROOTS MANUVAREMIXES WestStree I MY HE AVEN LY STARS Black Mass I FIRST THE GROOVE RobbieRive I BOOGIE DAZE & DISCO NITES - SAMPLER Various 

TidyTraxTTl XL Recordings XLT116 (V) Defected DEFECT 8 (3MV/TEN) MoWax MWR 113(V) Greensleeves GRED 785 (SRD) ister Flash Sugar Hill NEET1009(P) Azuti AZNY105 (V) Duty Free DF012(V) 

DANCE ALBUMS Label Cal. No. (Ois 
Ministry Of Sound -/ANNMC 99 (3MV/TEN) 

Pure Silk -/PURESMC 2 (COR/P) React -/- (V) TalkinLoud 5623991/-(U) 

MUSIC VIDEO 

I UVE CAST RECOROING; Us Misérables In Con I STEREOPHONICS: Performance And Cocktails I VARIOUS ARTISTS: Hey Mr Producer! I CHARLOTTE CHURCH: Voice 01 An Angel - In C I RICKY MARTIN; The Video CollecUon 

BOYZONE: By Requcst Their Greatest Hit: ABBA: Forever Gold E3 THE CLASH: Westway To The World BLACK SABBATH: The UstSupper VARIOUS ARTISTS; Steps - Karaoké ORIGINAL CAST REC0RDING:Cats MICHAEL FLATLEY: Fect Of Fiâmes THE CORRS: Live At The Royal Albert Hall GEORGE MICHAEL Ladies & Gentlemen - 

SMV 501872 IMC Video IMC282 olyGram Video 4/9943 
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ALL THE CHARTS 

DAN (3 HOVEMBER 1999 

2 COMMUNICATION Mario Plu iBuildmgalIsummeraniInowwilhnewmix Irom Yomanda) 1 BARBER'S ADAGIO FOR STRINGS William Orbil EastWest IWillàmOiiil'ssnibienlinterprslationistmcedupbyFenyCorslenl 3 DUSTED Leftlield HardHaniis/HigherGrounil (VMremes Irom BKkfml!3000, HmieB.lippersni Pressure Dwp) 5 CHOCOUTE SENSATION LennyFontana Krr (Tire LoleatlsHollowiyacapella m Irolled oui once more wilhlillers) 6 SHAKEITJark Prongo Subversive iC!aU63iwmxisoimm:d-Hm6°sd'jbhmrei:riitl/lxenmssaomfùni 9 BRUCE LEE/CUPS Undenvorld JBO 
7 10 LETTHEFREAKBigRor (Aitolherwell-usedacapella surlaces againover a discoloop) 8 EU HORNY HORNS Perlecl Phase Pt_  (Dalch bouncylwuse wilh mixes Irom Joe Fandango and Phil FuUner) 

IM-up lillered disco loops in Irue Full Intenton style) 0 14 PLEASEFORGIVE ME David Gray IHT lOttirky pop tune ghtencredibililyliy Phi Hartrtoll'sdubiyhouseremixl 1 En MAKE A MOVE ON ME Z Faclor Aiull 
12 15 PUSHTHATTHING David f (Energelic bouse groove Irom Calilomia) 13 En GOT T0 BE REAL Britallics Rosenburg fltalian cover version olCheryl Lynn 's Eighties club m) 14 ES INNERSIDEShazz Dislance ■ (Much-improved remixes Irom LennyFontana and/ton Trenl) 15 En LOST IN EMOTION John ■OO'Flemiug React IPumpinghardbaglrancewiltimix Irom Digital Blondes) 16 11 TOUCH ME WITH YOUR SMILE Rlpjazz InSync (Jan lunk-inlluenced calchy tarse tune) ewHeavies (Irr tramlromSancheiArtiatDalgirandSp'merl 18 En LET NO MAN PUT ASUNDER Mary J Blige MCA (Mary lattes on a bouse classic and measuws up to Ibe original) 19 ES TOKYO MAGIC Cale Nulr Catch 22 ves Irom DJ Disciple) n BLUE LAGOON Nudge & Shouler (ATB-slyle tunelul Irancer Irom Holland) Endeavour 

QIRBAN TOP 20 3 TURN YOUR LIGHTSDOWNLOWLauryn HUIS Bob Madey Cclumbia 8 BUG A B00 Desliny's Child Colnmhia 5 YOU DONT KNOW 702 Molown 9 HEARTBREAKER Marlah Catey Cclumbia 6 WHY YOU FOLLOW ME Eric Benet Warner Bros 3 STILl BELIEVE Shola Ame Freakslreel/WEA H CHOCOLATE MOOD (LP) Marc Nelson Cclumbia 5 YOU DONT KNOW ME Brandy Atlanllc 2 tBlS'BESIFIIElIDJfinYOyOmilEYtlliraiGOliEJli-lMIlFntl.WliSiHl Ejiî 
5 3 STILL DRE Dr Dre & Snoop 916 U KNOW WHAT'S UP Donell Jones En SKYY'S THE LIMIT (LP| Aaron Skyy En SO FRESH Will Smith leat. Biz Markie S SI 18 2 OPEN OFF MY LOVE Jeuniler Lopez En GET YOUR MONEY OF Dirty Baslard 16 2 RAP LIFE (LP) Tash 10 3 WN H10IP/BIIIIIÏA APPLEBUHiYIVflAilT TH En DEAD WRONG The Noloriou 

Red A 

9 7 3 10 29 2 11 23 3 

25 8 4 26 10 3 27 13 4 28 En 29 En 30 18 5 31 12 4 32 24 4 33 27 5 

CLUB CHART TOP 40 
COMMUNICATION (SOMEBODY AHSWER THE PHONE) Mario Plu THAT SOUND Michael Moog KING OF MY CASTLE Wamdue Project TONiGHT Phats & Small L'ESPERANZA Airscape THE GROOVYTHANG Minimal Funk I FEEL LOVE CRW ANOTHER WAY/AVENUE Paul Van Dyk WALHALLA Gouryella SWEET SUBSTANCE N-Fluence MUSIC IS THE KEY Dr Motte Vs Westbam BARBER'S ADAGIO FOR STRINGS William Orblt KINETIC Golden Glrls WON'T LET THIS FEELING GO Sundance KISS (WHEN THE SUN DONT SHINE) Vengaboys I CAN'T HELP IT Funky Green Dogs LIFT ME UP Gerl Halllwell THIS GROOVE Gardeweg BACK & FORTH The Supaklngs MY FEELING Junior Jack PUSH THAT THING Dave Aude LA MOUCHE Cassius INTO THE SUN Prima GLORIA Lovechlld HEAVEN SCENT Bedrock HEART GO BOOM Apollo Four Forty LIFE'S TOO SHORT The Lightning Seeds BLAXXTRAXX 3 (FUNKY NASSAU) Mr Spring présents BLUE LAGOON Nudge & Shooter Endeavour TURN IT AROUND Alena Wonderboy EVERYTIME Lustral Hooj Choons FIRST THE GROOVE Robbie Rivera Duly Free IN AND OUT OF MY LIFE ATFC présents Onepbaldeeua Defected ANOTHER DAY Skip Raiders leat. Jada Perlecto I SEE YOU BABY Groove Armada féal. Gram'ma Funk Pepper JUST ME & YOU New Vision US Slrictly Rhythm MINE Groove Cartel W2/Edel IN YOUR ARMS (RESCUE ME) Nu Génération Concept MusIc FUTURE GROOVES EP Various Hooj Choons SPENTE LE STELLE Emma Shapplin EMI 

Multlply Xlravaganza Cleveland City Nukleuz 
Code Blue 48K/Periecto Low Spirlt 

Club Tools Connect/Essentlal Noise Traxx/PIAS Recordings Duty Free 
Heat Recordings 48K/Perteclo Bedrock Steallh Sonlc/EpIc Epie West 2 

1 OPEN YOUR EYES Nalin & Kane 2 A L1TTLE BIT OF LUCK DJ Luck & MC Neat 3 WILL 2K Will Smith leat. K-Ci 4 SOMETHING FOR THE WEEKEND Fred & Roxy 5 IT'S ABOUT TIME YOU WERE MINE Thunderbugs 6 RED CLOUD Alrcom 7 DEEP INSIDE Mary J Blige 8 SUPER TROUPER A'Teens 9 SISTA SISTA Beverley Knight Rhythm Sf 10 BAILANDO Unknown   

Infusion Red Rose Columbla 

CHART COMMENTARY by ALAN JONES 

the Club Chart, beating by just one point the challenge of Michael Moog. Both records have the level of support which deserve a number one placing, and Moog is unluoky indeed to miss out. Piu's single complétés a rare double by simultaneously moving to number one on the Cool Cuts chart... Elsewhere there's precious little action on the chart for the second week in a row, though the new year priorities are apparently about to drop on DJs' doormats in vast numbers, making the next couple of charts a great deal more volatile... On the Pop Chart, support for Gerl HalIlweH's Lift Me Up remains extremely strong but she loses her title to Kiss (When The Sun Don't Shine), the upcoming Vengaboys single. Kiss is the group's fifth single, and ail fivÇjîaveJopped the Pop Chaçt - a remarkable accomplishment whlch eclipjes^even the heady start that Sash' had to their Pop Chart career a few years ago. There is a heavy-duty club campaign for the Vengaboys this time around. with three 12-inch singles bearing mixes by Airscape, the Southside Spinners, XXL and DJ Jean... Another artist enjoying a fifth Club Chart number one is Lauryn Hlll, who once again sprints to the top of the Urban Chart, this tlme courtesy of Turn Your Lights Down Low, her virtual duet with Bob Marley, taken from an upcoming album of similar pairings. Hlll and Marley's 11-1 rise is a little flattering, as the record actually increased support by only about 22% last week, and earned pote position simpiy because some long-running hits made big déclinés, among them Marlah Carey's Heartbreaker, which was number one for the past five weeks. With Destlny's Child top immediately prior to that, the Columbia label has now held the number one slot for seven weeks with three différent records,..Finally, while Will Smlth's whimsical Will 2K attracts moderate attention from Club Chart and Pop Chart jocks (it is 40 and 47 on the charts. respectively), the flipside So Fresh - featuring old skool rap vets Biz Markie and Sllck Rick - is getting the lion's share of attention in urban clubs, and makes its Urban Chart début this week at number 14. 
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