
FOR EVERYONE IN THE BUSINESS OF MUSIC 

New plan to thwart CD pirates 
by Barry Fox mal audio hardware and not PCs - the System adopted by major forward, this is a good one," says eleotronics companies to allow mal audio effectively preventing being copied on to a Bi "ripped" on to the PCs I" 

copyable on dual-deck C Macrovision, the US company 
two small companies, UK-based C- Dilla and TIR Technologies of the US, which spécialisé in copy-pro- tecting computer CD-Roms. The system, which adds digital code to standard music CDs, makes them playable only on nor- 

that bli (S VHS vie bought is now funding extensive tests. These will détermine whether there is any risk of Audiolock preventing music CDs from being played back on existing CD and DVD players, if these tests are successful, senior Macrovision sources expect to see 

cord companies next si 

it to key record industry figures. A senior new média expert at one of the majors describes the develop- ment as "significant" since it could 
CD-R copying. "I don't think the music industry 
is stlll working on a combination of initiatives such as copyright law and better éducation, but of ail the Systems currently being brought 

forward, 1 the source, 
round the system, but f is confident it will deter casual home copying - and will also pre- vent people from ripping copies on to a PC and then sending them as MP3 files. The downside of the technology is that the growing number of con- sumers who like to iisten to music mat s up to tnem. CDs from their PC would no longer "if a company feels that the be able to do this. Audiolock system is a good busi- Moreover, record companies ness décision, then it is free to use recently agreed via the Secure that system and nothing about Digital Music Initiative (SDMI) with SDMI precludes that," she adds. 

owners of CDs to a PC and from there to MP3 porta- bles. SDMI spokeswoman Isabel Kaldenbach says, "The beauty of SDMI is that it is completely volun- tary. If anyone wants to use a dif- férent standard of protection from the one many folks are using across the digital music industry, 

Westlife were yesterday (Sunday) looking to fight off a determined challenge from Cliff Richard to give RCA its first Christmas number one single since Retum To Sender by Elvls Presley in 1962. The group's I Have A Dream/Seasons In The Sun was a comfortable 23,000 sales ahead by the end of business last Thursday with Richard's The Millennium Prayer heading a chasing pack which included John Lennon's reissued Imagine and the Cuban Boys' Cognoscenti Vs Intelligentsia. Westlife's attempt to secure the rare feat of four number one singles In a calendar year followed their victory two Saturdavs ago at the Britannia-sponsored ReoorâStXheJfear, where they "beat their co-'manager Ronan -Keating-s-When-Say-Nothlng At Ali Into second-place. The group are pictured with the show's host Denise Van Outen. See story, p3 
Tallersfield expected lo toke 
helm at East West in january 

R director Christian is likely to take up his is managing director of East West in January. BMG and Warner are expected to sign an agreement this week enabling him to leave his current post at Arista and its Northwestside imprint before his current contract expires in October. Tattersfield, who took up his A&R director post just six months ago and has been on "gardening leave for the past three months, is under- stood to have signed a new deal with Warner before going on holiday to India two weeks ago. Meanwhile, deConstruction man- aging director Pete Hadfield finalised his departure from the BMG-owned label on Friday. 

d the company with partner Keith Blackhurst, releasing their first record in 1987. Blackhurst was named RCA général manager in July. Tattersfield's expected move to East West has been the subject of intense spéculation in recent months but was delayed by negoti- ations over his exit from BMG. The most senior appointment to be made so far by Warner UK chair- man Nick Phillips, Tattersfield joins the new promotions team and senior A&R executive Cheryl Robson installed by Phillips at the label. His move to Warner also reunites him with Warner Music woridwide chief Roger Ames, for whom he worked at London 

Marotclaims 
Marc Marot's tenure as the head of Universal Island was plunged deeper Into uncertainty last week after his lawyers advlsed him his 

Sources close to the managing director say that the recent éléva- tion of Lucian Grainge to become deputy chaitman of Universal Music - and effectively Marot's boss - Is thought to Infringe a clause In Marot's terms of employ- ment speclfying that he reports dlrectly to Universal UK chair- man/CEO John Kennedy. An insld- et allégés, "He's out of contract. It's s ' 

Ashcroft splits with manager Summers itman Richard Ashcroft him ail the best with if manager Jatz Summers, adds, "A lot of people Ex-Verve has split from Summers. Summers says Ashcroft t( phoned him "out-of-the-blue" I Wednesday to tell him that he vn ed to take charge of his o 

for about h Summers, Management last W' v offices in Chalton Street, album 
"It's not often an artist phones up and says he doesn't want to do it any more. It's usually a lawyer's letter. I appreclated that. It's a fan- tastic album he's made anc' ' 

Fridge and has Damage signed to EMI through his Afterlite label. He resigned as manager of Eternal eight weeks ago. Hut managing director David Boyd, who A&Rs Ashcroft, déclinés to comment. The first single from Ashcroft's début solo project is expected in early 2000, with the ced with Chris Potter scheduled for Ji 
soulful - not slavishly bolting It will prove he can stand 

breach of Universal contract 
department, h with UMI executive VP of business affairs and général manager of business development Tim Bowen about wldenlng his Internet responslbllltles to a pan-European rôle. Inslders suggest that Universal may even spin off Its e- commerce activltles to create a standalone group ready for a pos- sible stock market listing. Bowen déclinés to comment. Kennedy says he believes Marot, who has run Island for a decade during which he has seen U2 become global megastars, the departure of his mentor 

thought to have notlfled the gr of their positions and the le advlce they have sought last we 

of this development, although he Blackwell and the merger with th does admit "lawyers' 1( been passed to the Universal légal department. Marot, who has also been run- nlng Universal I 
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Retuilers hold their nerve 

despite festive price culs 
by Paul Williams The music industry remains generally optimistic golng into the final week of Christmas trading, despite the mar- ket being hit by heavy discounting and a "disappointing" release schedule. Album sales a week ago rose a healthy 30.7% to 5.8m units week-on- week but. while volume is holding up. initiatives such as Boots' and Safeway's £9.99 chart campaigns plus other heavy discounting appear to have reduced the value of sales compared with a year ago. Our Price commercial director Neil Boote points to both price réductions and the lack of a huge^elling double album like last year's George Michael's Ladies & Gentlemen for the tough trading most retailers are cur- rentiy experiencing. This year's biggest album, Shania Twain's Corne 

On Over, is wideiy availabie at £9.99. "From our point of view, the George Michael album accounted for half our current sales in value terms last year. There Isn't a double album dolng this sort of volume this year," he says. However, with five trading days 
Boote believes this com- week will be the biggest on rd. "Customers are more relaxed they used to be, knowingthey've 

m selllng for £9.9! pricing. "What is the right pnce for a CD? I couldn't tell you, so the public 

in the market and more big-selling Christmas number one contenders this year than for years. BMG sales director Richard Story, whose Com- pany was leading the field by the end of business on Friday with Westlife's I Have A Dream/Seasons In The Sun, notes that it is singles that are capturing ail the média focus at the moment. Besides chasing sales, the indus- ' > big challenge during the next or so will be ensuring there is 
m he is receiving suggests every appearing," he says. itailer is having a tough time at pre- While value appears to be suffer- înt with the main feedback from ing at the hands heing uncertainty over urne on albums a 

between Christmas and new year for 

i and Norway strlker Ire Flo (centre) te Universal Music signlng of Scandlnavian writing/productlon team Waterfall Music last week. The Oslo-based team are currently enjoying US success with Norwegian act M2M who reached number 46 a fortnight ago with Don't Say You Love Me in the Billboard Hot 100. As well as working on M2M'5 fellow Atlantic slgnings Babel Fish and Mldnight Sons, Waterfall are writing and produclng tracks for the next S Club 7 album and hotly- tipped new RCA pop act Girl Thing. Pictured (l-r) are: Universal deputy managing director and Chelsea fan Mike McCormack, Waterfall's Kenneth M Lewis, Flo, Unlversal's vice président Paul Connolly and Waterfall's Kai Robole. 

m 
Gurrmakes surprise exit 
from senior V2A&Rpost 
Ronnle Gurr, the first senior execu- tive to join V2 after CEO Jeremy Pearce when the company was launched in 1996, ieft suddenly last week. A V2 statement says Edinburgh- based Gurr - who Is credited with signing V2's biggest act Stéréophonies - was "free to find a new home" for hls Equipe Ecosse Imprint. It adds the severance fol- 
deal with the company". Gurr déclinés to comment, though sources suggest he has voiced unhappiness for some time at décisions being taken wlthln V2. Gurr, whose name has been linked to an A&R rôle at EMbChtysalis, is understood to be considering options and remains close to V2 

news file 
m TAXES CHRISTMAS HOliOAYS Music Week is dropping two issues during the Christmas and new year period. The next issue to appear wili be cover-datedJanuary 15 and will include the albums and singles charts that would have appeared in 

China Records founder Derek Green is ending his consultancy at the now Wamer-owned label at the end of the year and has plans to launch another label. Green can be contacted at Chinagreen Enterprises on 0171 731 6611. 
RUIIAND DENIES CASUERUMOURS Rutland. the group which acquired Castie Music for £17m in August last year, is denying reports that the UK independent is up for sale. At least two groups - one thought to be Edel - are understood to have made bids of "around £40m". A source close to Castie says Rutland is currently seeking a refinancing package worth £22m with the New York-based royalty securitising specialists CAK/Universal Crédit Corporation. 
UMISTARTS HAR-ORDER SEll-OFf Universal Music international has hung an estimated £300m price tag around the neck of Brltannla and its slster music mail order company Dlal In France. An inslder describes the move as a complété surprise, adding that UMI "obvlously doesn't see us fitting". 

offices to 60 Weston Street, London SE13QJ, tel: 0171403 9999, fax: 0171 403 0000. 
UNIVERSAL DISTRIBUTION ^ ^ 
be contactable by fax, voicemall and e-mail on December 25, 26, 27 and 31 and January 1 and 2. In addition, Unlversal's parcel flrn Is Securicor, contrary to the Christmas openlng times table in 

Colleagues pay tribute 
to PR vétéran Brainsby 
Tributes poured in last week follow- ing the death of music PR pioneer Tony Brainsby after a long iilness. For 30 years Brainsby operated at the core of the music business with an illustrious client list including the Small Faces, Paul McCartney, Roy Wood, David Essex, Thln Llzzy. Promoter Mel Bush, who employed the 54-year-old to publl- dse acts Including Vanessa Mae and David Essex, says, "He was one of the good guys, one of the first great rock'n'roll publlcists and probably the last. He was par- tlcularly good at creatlng publlcity wlthout gettlng the artist to do it." Author and former publicist Keith Altham, who shared Bralnsby's Pimllco offices in the Seventies, also remembers an "Incredibly manie, happy character with giasses and mad red hair who worked Incredibly hard." Brainsby also had aJ°në"'?rm 
Involvement with Nordoff-P" 

Record Of The Yenr crowns 
big weekend for TV music 
Record of the Year capped a bumper broadeast of music on UK terrestrial télévision last weekend. The two-part ITV Saturday night show sandwiched An Audience With Diana Ross, while Channel 4 ran a 150-minute spécial the History Of The Pop Video, Earlier that aflernoon BBC2 aired a 45-minute TOTP2 on Shania Twain with the next day's pro- gramming including an S Club 7 spé- cial, plus documentaries on the Ifs Only Rook'N'Roli charity single (BBC1) and the making of Steely Dan's classic 1977 album Aja (ITV). Record Of The Year, which was nar- rowly won by Westlife's Flying Without Wings after a nail-biting race with Ronan Keating's When You Say Nothing At Ail, attracted an average peak. it helped i 
slightly, though 

ream se 
schedulmgnextyears 

S Club 7: TV spécial exposure Saturday, December 9. Its 7.7m rat- ing for this year was down 300.000 on last year, which organiser Jonathan King puts down to it being run against Casualty. He says, "We did very well in the ratings. eetting 8.9m viewers at our peak with a massive ÂTTWoT 16- to 34-year-old viewers." Meanwhile, King's rôle as music executive in A Song For Europe has been temporarily suspended of his involvement with one Only 
be filled by , February 21, by which time the public will have judged the winning UK entry 
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A NEW HOPE FOR THE NEW YEAR 
wake up the next day, that remlnds you of the power I of llve music. One last week did ail that and more. The artist was Arlsta's soul newcomer Angle Stone (though newcomer is an odd description slnce she was in Sugarhlll rap trio Sequence In the early Eightles and has been a key songwrlter for people Ilke D'Angelo slnce then). A specialist buzz has been building ever slnce a sampler of songs from her début solo album first surfaced earlier thls year. Slnce she flts neatly Into the 1 'nu-classic soul' camp, there were suspicions that her llve show mlght be pollshed, worthy but a touch bland and rétro. How wrong those suspicions proved to be. From their openlng James Brown licks, it was clear that ' her young band (In particular the 17-year-old funky drummer) were on flre. And they provlded the idéal backdrop for Stone when she swanked onto the stage of north London's Jazz Cafe. Varying the pace and textures across a set that was almost an hour-and-a-half long but never dragged, her experience and quallty shone through. Although US born and bred, Stone was slgned to Arlsta In the UK three years ago. Thls perhaps reflects the fact that not ail UK labels are as narrow-minded as their US counterparts. What would be tragic Is If UK broadcasters - radio In particular - prove every bit as narrow-minded as their colleagues Stateside. It Is unfortunate but perhaps inévitable that Stone, a strlklng black woman who writes her own material, will be compared wlth Macy Gray. The comparison is inappropriate, Let's hope that where there Is a slmllarlty Is that a slow-build marketing campalgn propels her Black Diamond album to the success It deserves when It is released In February. Real artist. Real band. Real soul. Real alrplay? Real sales? Now that would be a great start to the new year. Ajax Scott 

BRANSONNEEDSTOTHINKAGAIN Ithink It must be mlllennlum madness. Richard Branson's call for record companies and retallers to get together and dlscuss the future of music retaillng In thls country would potentlally fall foui of European cartel législation as soon as anythlng even remotely relevant was discussed. But, more Importante, he has got the problem the wrong way round. It is not record companies nor retallers who are golng to décidé the future of music dissémination In the future - it Is the customers. They will décidé how, when and if they want to buy music. The internet Is obvlously golng to play a large part In thls, as It will In most areas of our llves. Record companies, albelt many of them slow off the mark, are comlng to terms wlth thls. They want to protect their rlghts and make profits for their owners, of course. How they get that music to their customers - whether through bricks and mortar retall, Internet sales or downloading - Is pretty much irrelevant to them. Most have estimâtes of how long bricks and mortar retall will last. I remember one company saying that Internet retall would only be 10% of the market In 10 years, leaving a large chunk for hlgh street stores, but frankly no one really knows for sure. These thlngs have a habit of happening much faster than people thlnk. Record companies also Ilke retallers who stock and sell catalogue, a fact whleh has beneflted Virgin and other deep catalogue retallers In the past. The question now Is whether customers will keep travelling large distances to these stores, whether they will order Items from their local store or whether they will prefer (as many as my frlends have already done) to surf the net and dlscover long-forgotten gems on Internet retall sites whlch are then dellvered to their door. Finally Branson calls for record companies to reduce their dealer prlces - 1 look forward to V2 leadlng the way wlth the Stéréophonies' album. Merry Chrlstmas. 
Ion Webster's column Is a personal vlew 

Sutherland sfeps up as 

papers restructure staff 
is and Steve Hemsley Long-serving NME editor Steve Sutherland is moving 

half years, w 
lis responsibilities will 5 overseeing NME.com re magazire's 50th anniversary célébrations in 2002. News of his appointment coin- 

around the end of ne . His move cornes as NME publish- er IRC finalises plans to invest £25m on new online businesses under the umbrella of IPC Electric, formed earli- er this year. Shaffer's élévation to the editor- ship of Top Of The Pops magazine sees her return to a title she jolned as éditorial assistant when it launched in 1995. "It has always had a close rela- tionship wlth the music industry, 
Sutherland: brand development slnce we started on this escapade cioes witn BBC worldwide's recrult- and there's not enough time in the mentof TV Hits deputy editor Corinna day, l've now been given the oppor- Shaffer as the new editor of Top Of tunity of developing the brand across The Pops magazine. Shaffer. who ail areas and it will also give the replaces lan McLeish, takes up the paper the opportunity of bringing on post in the second week of January. a new editor," he says. Among the projeots he is working 

spécifie person developing t "l've been working on these i in tanoem wnn eoning the paper 

know the people in the business so well," says Shaffer, whose rôle will also include lialsing with the éditorial team of the German version of the magazine whlch is due to be launched in the first half of 2000. Meanwhile Seven, the dance mag- azine launched by DMC in May, has undergone several éditorial changes, induding the promotion of club editor r, whlch will be per- Nick Green to the post of editor,   replacing Nlck Jones who becomes ' editor. Sarah Monk, formerly development of an WM£ digital TV sta- Club-on editor, becomes club editor   ' " Prince, a founder of 
Hart joins Outside 
for Onside piugging 
The Outside Organisation is enter- Ing the second phase of its bid to establish a "one-stop média opéra- tion', following the recruitment of Jo Hart to launch its Onside région- al piugging arm in the new year. Hart is joining just four months after The Outside Organisation launched its national TV and radio wing Inside, which is headed by for- mer Virgin Records head of promo- tion Tony Barker and his deputy Mlck Garbutt. Hart has been a plugger for the past 10 years representing high- profile clients such as Cher and TLC. Outside director Caroline McAteer, whose national press clients include Boyzone and Spice Girls, says, "Onside was the miss- ing link and it will mean we now have everything covered." 
good at what it 

together or still separately." 

Cyberconcerts plans roster of 20 
for pay-per-view internet shows 

Morrison acquired a one-thlrd .hare in the stock market-listed construction group Arthur Shaw earlier this yearto use as a vehicle for his new venture, Cyberconcerts. In exchange for the rights to major gigs => Morrison Is on the w 
Culture Club: slgned up for web gigs runnlng within the next six months. Jean Michel Jarre's Millennium Eve gig at the pyramids in Egypt will be the group's début broadeast. "The technology is upgrading ail thi 

ing w already begun negotiat- lèverai groups and has Spice Girls, Culture Club, Jean Mict Shirley Bassey. 
charge users up to £10 te events when the service I: 

quick by the tim this should be a good practice run as it is going to be the music event of the mlllennlum," says Morrison. Culture Club manager Tony Gordon says the group has slgned a five-year deal with Cyberconcerts is to and, Judging from recent hits on iccess internet concerts, could earn a ip and "good deal of money". 

Music uncertain utler G1R changes 
Music's rôle at the rebranded GLR faces an uncertain future following a final décision last week .0 increase the speech output of the London station. In the shake-up, which will corne Into effect in the first half of next year, the GLR name will disappear to make way for BBC London Llve as part of a policy to create a single identity across the BBC's radio, TV and online services in the capital. The changes corne on the back of proposais, origlnally revealed in August, and public consultation exercises to overhaul the BBC's local and régional services 

ticular, continues to play an Impor- tant part on the station. But we have not changed our view, sup- ported by audience researoh, that the station has to focus more than it does now on news and speech." At this stage, the BBC is unable to reveal how the current 70:30 ratio of speech to music will alter, — — nor where music will fit In the the early sohedule. At least some music will    Radiohead continue to be played during day- ■provokingthe launch of time with a bias towards a 30- to 
questioned byëAlan James PR radio 

t. The 

— - Hiuvui\iiig uie launcn or a Save GLR campaign backed by figures such as departing Création Records président Alan McGee. Mark Thompson, national and régional broadeasting director at the BBC, says, "We will make sure that music, and llve music 
récurrent or new music, or ture of both? WeTI have to s it pans out, but it's ail up In 

MUSIC WEEK 25 DECEMBER 1999 



Happy Christmas 

& Best wishes fo2000 

In place of Christmas cards this year 
we are making a donation to 

Cancer tare forChildren 
Sargent 
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FRONTLINE 

FOPP RETAIL FOCUS: 

a very wide range ot customers generally," says manager Scott McCready. "Although we are in a secondary shopping area anc surrounded by specialist shops, worked very hard to bulli' and that is really what m The past week bas been the busiest of the year so far. 'It's panning out really well," says McCready. "We've been rushed off our feet ever since the students came back in October. Dur biggest sellers at the moment are Travis and Macy Gray and our 'Best Of The Best Ofs' 

likes of Bob f Fopp has been aggressive on the campalgns front this year, introducing bold racking and sharpening its prices. In addition to its own Best Of, with product priced 

£10 and £13, it is also doing well with Vital's Best Of '99. "It has been doing a roaring trade sii says McCready. "Ail the CDs are priced at £10 and best sellers currently include Roots Manuva, Mr Scruff, Blackalicious, Moby, Mos 

and Nightmares On Wax." Budget titles are currently an important part of Fopp's offer and it has a warehouse in Warwick which sources overstocks and deletions. "This kind of product is price- tagged at between £2 and £3 with the idea that people will make multiple purchases," says McCready. "We do very well with soul and blues back catalogue and it drives impulse buys in these areas." Although its vinyl department is quite small oompared with its counterparts in Edinburgh and Glasgow, business is brisk. "We're the only store around here that offers the format and we try to keep our range as wide as possible. House, techno and drum & bass back catalogue is always in demand," says McCready. Fopp will not be having a sale after Christmas as its prices are consistently low and its stock is fast-moving. "Instead we will be focusing on new albums from the likes of William Orbit and Primai Scream," says McCready. "There will also be a lot of tidying le once the mad ru 
IN-STORE NEXT WEEK (from 27/12/99) 

£1199, S ^ Chiidren's Pi 

^ ^ Windows - George Mlchael, Ministry Of Sound, Ifs A Mutha Of A Sale; In-store - Paderewski, John Lennon, Festival Of Nine Lessons, Kiri Te Kanawa, Future Loop Foundation, Sony Nice Price promotion; Press ads - Paul McKenna's Hypnotherapy Sériés, Dark Star, Paderewski, Festival Of Nine Lessons, Kiri Te Kanawa, Future Loop Foundation, Vengaboys, Sony Nice Price 
albums reduced to 7, Westlife, Steps, John Lennon, Cuban Boys: Video - buy one get one free on Best Of Bond and Friends, Matrix, George Of The Jungle, Godzilla, Mr Bean and Rubber 

rre - Christmas cai albums at £9.99 ai £7.99 including Celine Dion, " is. Rve and Steps, buy a F videos (excluding Di: 
Albums of the month - Best of '99 Campaign; In-store dlsplay boards - Best of '99 featuring Basement Jaxx, Folk implosion, Smog, Quannum, Blackalicious, Aim, Roots Manuva 

Windows and In-store - clearout campaign; Press ads - Adam Rickitt, Britney Spears, Justin, Dark Star, Creed, Our Lady Peace 
- Virgin, Best...Ever sériés i, Celine Dion, Charlotte Church; Listening posts - José Cura, Chris de Burgh, Supergrass 

.gjsascgv Windows - George Michael, Genesis, James If? S ©/» Bond, Sega Dreamcast; In-store - Best Vrg ' \ y-T Se"inë Aidums Of '99 promotion; Listening posts - Pete Townshend, Essential Soundtraoks, Sopranos, Sheryl Crow, Very Bet Of Jazz, Robert Cray: TV ads - Genesis, James Bond 
TvrisTtTt yOO Windows - George Michael; In-store - NOW bijy one and get one free on Janies 1 ^ ' v- Bond and Friends, triple-video boxed 3t £12.99, double-video boxed sets at £9.99, party Î5.99 each or two for £10, CD bo ts at£9.99 

) Selecta listening posts - Matthew Sweet, i, Cocteau Twins, Feeder, Goo Goo Dolls, A Tribe Called Quest, Groove Armada. Emiliana Torrini; Mojo recommended retailers - Luther Allison. Reetwood Mac, Jack Bruce, Sly & The Family Stone, Spirit, Junior Kimborough 
In-store - George Michael, Simply Red, IBliltfl sflola Arna, Christmas campaign; Press nmswVm J ads - Kiri Te Kanawa, Muse, Faithless, B*Witched, Nitin Sawhney, Stéréophonies 

■mh In-store - Westlife, John Lennon, Heather PpHjilii Mills, James, Perfect Phase, South Park, ■kgsifl Christmas campaign offering two CDs for ™ £22 across hundreds of titles; Press ads - S Club 7, Ifs Only Rock'N'Roll, Steps, Cuban Boys 
- Virgin, Best...Ever sériés Celine Dion, Charlotte Cura, Chris de Burgh, WH Smith 

I Singles - Westlife, S Club 7, Steps, Cuban Boys, South Park, Solid Gold Chartbusters, Chiidren's Promise, James, Marvin & Tamara, Charlotte Church, Heather Mills feat. Paul McCartney: Albums - Sting, Bob Marley, R Kelly, Foo Rghters, Phats & Small, Korn; Windows - Travis, Cher, Bryan Adams, S Club 7, Celine Dion, Will Smith, Charlotte Church, Stéréophonies 

WOOLWORTHS Slngles " ^ ^ stePs: vvuuLvvumm Album _ Travis; ln.store _ Best Millennium Party Album in The World...Ever, Best Of 1999 promotion with two CDs for £22, Macy Gray, Travis; Press ads - Best of 1999, Ail Night Party, Best Millennium Party In The World...Ever, Macy Gray, Travis 
ON THE SHELF 

I LEE, 
co-owner, Carbon, 

Kensington, West London 

ie added nine lis- tening posts to our existing five for vinyl and CD and they have been so well used, and look so good, that we will probably keep them after Christmas. This store is ail about making music accessible to people. We offer a lot of expertise about ail types of music outside of the mainstream and our friendly staff make it easy for time-pressed customers to explore new possibilities. There is a wide range of product currently selling from of our listening posts. Sales are going well for Buena Vlsta Social Club, Outcaste compilation New Breed UK, Peter Kruder's Peace Orchestra album on G-Stone and the compilation Ifs A Rnger Uckin' Thang. There is also a lot of interest in the album from 

underground DJs Layo & Bushwacka, entitled Lowlife, which features a hybrid breakbeat style that is just starting to break through. Business is currently booming for customised CDs, Customers can choose from a database of more than 2,000 titles to burn on to a CD and they can also print a Personal message on the back of the package. Part of featured 

Outfitters, who are under the same roof. Our mail-order service is becoming increasingly important. A lot of customers who 
service they get from us and want to continue with it when they go home. Our mail-order organisation is set up to give them the help and choice they have enjoyed from the store." 

; working two singles ie running for the Christmas number ont " ' " Imagine is selling extremely well t indie accounts and I reckon a Lennon num- ber one would be a great way to end the cen- tury. Meanwhlle, Cuban Boys' Cognoscenti Vs Intelligentsia is going strong through the big high street multiples like Woolies. Perfect Phase's Horny Horns, on Positiva, was hotly anticipated and is benefiting from the fact that there aren't too many new dance records around at the moment. Positiva have had a great year and this release is ending it on a high note. Album sales are currently being driven by a comblnation of new releases and the year's best performers. Queen's Greatest a blg b( exposure on Channel Four and looks llke being one of our biggest flyers for Christmas Paul McCartney's Run Devil Run has picked 

ON THE ROAD 
R0BW00D, 

EMI area account manager 
for Greater Manchester 

up and some dealers have been caught eut by demand for Fun Lovln' Criminals' Mimosa. The Beastie Boys anthology Sounds Of Science is still doing a roaring trade in my indie outlets and Robble Williams shows no signs of slacking in a wide range of stores. At the moment l'm selling in a new single from Dark Star, which is set for release on January 3. It has had healthy radio support and we reckon we are looking at a hit for the new year. We've also got a new single from Kraftwerk coming up at the end of January. A lot of young dance buyers are aware of them 

my accounts have enough stock to see them through. We have got a lot of spécial campaigns running with indies and a priority will be to ensure that ail the product is properly racked out and looking its best." 
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FOR RECORDS OUI ON 3/10 JANUARY 2000 REVIEWS 

BDIHQDQ 
if Ihe fortnight 

DONELL JONES: U Know What's Up (LaFace/Arista 74321-72275-2). Jones's track has been a club favourite for so long it could be showing signs of losing its catchy popularity. But Eddie Fs production siis so smoothly alongside r7 ni . 7—-WB Jones's lyrics that it is still likoly to be one of the most-played LijjjàjjJ Club tunes durlng the holiday period. WHh a deft rap by TLC's Lisa Left Eye it has ail the hallmarks of a hit. It is B-listed at Radio One and is receiving heavy plays on The Box. (January 3) 
SlHGLEre^/en/s 

□ BRITNEY SPEARS: Born To Nlake You Happy (Jive 9250022). Almost a year 
jop breakthrough of th Century cornes J the fourth single from her platinum Baby One More Time album. Though not as dynamic as the 13-yearold's previous releases, its tight production sees the song through. (January 3) ESESl MISSY ELUOTT: Mot Boyz (Gold Mind/Elektra 7559-67002-2). With the third single from one of hip hop's critically- one of igOQ's - Elliott hits ail 

Drenched in their typical brand of pathos and soul, it indudes remixes by Brother Brown, Tasty Tim and Attaboy. (January 3) CHOO CHOO PROJECT; Hazin' & Phazin' (Defected DEFECTCD10). Punk collide on this guitar-driven filtered house track by Harry "Choo Choo" Romero. 
Daft 

ky beats. équation L'il uncompromising lyrics and this should cross over from club to chart success. (January 3) PET SHOP BOYS: You Only Tell Me You Love Me When You're Drunk (Parlophone CDR6533). Another great title, another great PSB single - but anothe inexplicably lacklustre chart impact seems likely, although this is an undeniably quiet week when suoh records should do well. 

□□□□Cl 
of the forlnighl 
D'ANGELO: Voodoo (EMI 5233732). It ■ > long In coming that no |  1 one has quite known what to expect from the godfather of late Nineties soul, but it has been well worth the wait. Reslstlng the temptation to make Brown Sugar Pt II, D'Angelo doives far | deeper to produce a dark, dirty record that has moments of 1 astonishing beauty and subtlety. This album pushes back the j boundaries - though that very quality means it will be harder to ' > it sell in the quantities it deserves. (January 10) «.iv.n» 

Subliminal label, it now looks set to rock the UK charts. (January 3). KARMASUTRA: Where is the Love7 (Eternal WEA246CD). The Italian duo follow their Radio One-supported single Happiness with this track featuring vocals from Weston Poster (who has worked with the Pet Shop Boys). (January 3) JUSTIN: Let It Be Me (Innocent STCDT4). Sixteen-year-old Justin unleashes his third single, a cover of The Everly Brothers' 1960 hit, It cornes a year after he reached number 11 with Only You and is backed by a four-part TV documentary titled Justin's Story which will be broadcast between December 28 and 31. (January 10) ih-'TIJJi"-! NEW VISION: (Just) Me & You (AM:PM CDAMPM128). Looking set to be the first house anthem of 2000, this string- laden track is the work of New York's Albert Cabrera and Sam Morales. Having spent four weeks in the Top 10 of the MW Club Chart, it looks set to cross over. (January 10) 

SUPER J LOUNGE: Wire and Wheels (Blue Dog Singles Club tbc). Having signed to Création Songs and released two singles on Fierce Panda during 1998, Super J Lounge were forced to record this downbeat single In the US after a band member was deported. An album, titled Finally, will be released on Pima County Records on January 24. (January 10) ■"'viV1'"1! MANIC STREET | PREACHERS: The es Against The | Classes (Epie 6685302). tfter the sweetness of This s My Truth, Tell MeYours, he Manies return firing on ail cylinders with a back-tobasics punk-rocker in a similar vein to their eariy single You Love Us. This lowbey iimited édition of 10,000 contains two other newly-penned originals and m (dui release in 2001). A blistering start to the millennium (January 10). vu' -yrn» SOLAR TWINS: Rock The Casbah (Maverick/Chocolate Boy W513CD). This drum & bass revamp of The Clash's classic is from the label which first brought us Shanks & Bigfoot. When released first time 
This wi 

round in 1982, it charted at number 30,, bettering this upon re-release in 1991 when it reached number 15. (January 10) NU GENERATION; In Your Arms (Roscue Me) (Concept CONCDPR7). Liberaily sampling Fontella Bass's 1965 soul hit Rescue Me, this dance track benefits from a Fatboy Slim-style radio remix by Aston Harvey of the Freestylers. Radio support includes a C-listing at Radio One, A-listing at Capital and playlisting at Kiss FM. (January 10) 
MBUMreviews 
JOHN DENVER; Portrait (RCA 078636778832(7)). This mid-priced two-CD set includes 30 digitally-remastered classic Denver songs, spanning the period 1971 and 1986, including four previously unreleased performances and a brand new composition, Don't Be Kind. (January 3) 

Heur new releases 
3d with this icon et 

Wishing you a 

prosperous 

New Year 

f 
Kv"'" - 
Kfc è JIM 

X 

i * 

t * 
9Kf4 Idpop.coming soon— 

^fworldpop^   your world, your 
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THE OFFICIAI UK 

TOP 75 

CH ART 
m 

DECEMBER 999 

SINGLES 
rp 

2 
1 

s THE MILLENNIUM^PRAYER * Papiiiion/Biack Kaight promi|ecd oi/promisetc 01 ipi 
3 EEJJMAGINEO^ ) Parlophone CDR 6534/TCR 6534 |E} 
4 i •raCOGNOSCENTI VS INTELLIGENTSIA emicocuban ooi/tccubanooke) Cuban Bovs (Cuban Bovsl Peetmusic/Sonv ATV/AIrhond (Miller/Cuban Boys) ■/- * raTWO IN A MILLION/YOU'RE MY NUMBER ONE Poiydor5615962/5615954lui J ■"■■■S Club7(Stargate'AbsolutelVarious IDennis/EllisrDufflebag Boys} -/- 
6 2 3 RE-REWINO THE CROWD SAY 80 SEIECTA O Pfttertte^BaHiiciisiMiMCSw Atfnl Oodqer leal Crsil David IHillteeteauxl WamstfliaBpeSWindswspr Patfc IH.'iDsïi.aamDaYidl /FELENT 1T 7 IMlSAY YOU'LL BE MINE/BETTER THE DEVIL YOU KNOW O momoimi 
O prmMR, HANKEY THE CHRISTMAS P00 Coiumb,a6685582/6685584rrENi O Mr Hankey (Parker/Shaimen.'Stone) Hilarity/Winding Brook Way (Parker/Shaimen) -/- 
9 4 2 BARBER'S ADAGIO FOR STRINGS O weawea247CO/WEA247C(TEN) William Orbit lOrbir! Schirmer (Barberl -/WEA 247T 

10^ 2 KISS^IWHENJHE SUN DON'TSHINE^O^ Positivacdtiv 122/rcTiv 122(El 
11 * 4 BACK IN MY LIFE O Positiva CDTIV 121/rCTIV 121 |E) Alice Deejay (Pronti/Karmani) Leosong/IMG/Universal/2P'sW (Pronti/Karmani) -/12TIV121 
12 9 4 EVERY DAY 1 LOVE YOU O ^ Pelyder5615802«615804 (U) 
13» 3IFI C0ULD TURN BACK THE HANDS OFTIME • Jà,eii523i82œ23iB4|P| R Kelly (Kollyl Zomba IKcllyl 70523180 
14» 5 KING OF MY CASTLE^# ^^ am:pm cdampm 127/mcampm 127lu) 
15 ,2 1 TRY • Epie 6681832/6681834 (TENI 
16 8 2 STEAL MY SUNSHINE Columbia66S5062/66S5064(TEN| 
17 ' 2 EVERYBODY ManifestoFESCD65/FESMC65(U) 
18 m ra A LITTLE BIT OF LUCK Red Rose CDRROSE 1/MCRROSE11BR/U) DJ teck & MC Neat IDJ lack/MC Neat) Mtoiran DisîributionWeflbBiY/CC (DJ Lock/MC Neall -/IZBBOSE 001 
19 CS mIT'S ONLY ROCK 'N' ROLL UniverselTV1S660!2/1S65984(U| * Varions (Baker) EMI (Jagger/Bichards) -/- 
20" S SHE'S THE ONE/IT'S ONLY US O ChrysaiisCDCHSsimccHSsnziEi 
91 CBJlHORNY HORNS Positiva CDTIV 123/rCTIV 123(E) £.§ Mtaàm perfect Phase (Fontein/Zimnis) Club (Zimms/DJ The Freek) -/12TIVI23 
22 » 4 NORTHERN STAR ^ ^ Virgin VSCDT 174EIWSC1748(E) 
23 « 3 COMMUNICATION (SOMEBODYANSWER THE...) lacanSveCEMDSCEfMMW 
24 - 8 KEEP ON MOVIN' 0 RCA74321709862/74321709864(BMGI five (Slannard/Gallagher) EMI/Sony ATV/Universal IStannard/Gallagher/Bro-.vo/Breen/Conlon) -/■ m CM 2 1 SHALL BE THERE GlowWoraVEpic6683332/6683334(TEN) Bîmœed feai Laé/ssâîi Black Wa-baio (Hedges! BMG/'lWBucls/'Sugaf Free,Uaver5al (B'WlchetVHedges/Braraiigan) •/■ to CM 6 WILL 2K Columbia 6684452/6684454 (TEN) Will Smith (Poke STonel Various ISmith/Hailey/The Clash/Robinsnn/Bennett) -/- P-. CM 4 BIG BOYS DONT CRY/ROCKIN' ROBIN Poiydor561555215615544(01 Lolly (Dufflebag Boys) Sony ATV/Recordo (Oufflebag BoysrThomas) -/• OO CM 9 FLYING WITHOUT WINGS O RCA74321709162/74321709)64|BMGI Westlife (Mac) Rokstone/Rondor (Mac/Hector) -/- 
29 24 3 Ilhtronltohfl^^yz'Vw rtirVL dn/C rl 1 ^ 6684622/6684624 (TENI 
30 » 4 TALKING IN YOUR SLEEP/LOVE ME innocentsincdm/sincm(El Martine McCutcheon (Morani EMI/lmema6ona! Music Network/BMG (Wood/CoolcGibb/Gibbl •/■ 
31 " 2 BABY, IT'S COLD OUTS1DE GijtCDGUT23/CAGUT29(V) Tom Jones & Ccrys Matthews ITommv D) MPL ILoesset) -/- 
32 » 2 UNDER PRESSURE Parlophone COQUEEN 28/TCQUEEN 29 (E) Queen & David Bowie (Queen/Bovwe) EMI/Queen (Mercurv/May/Taylor/Oeacon/Bowie) /- 
33 20 2 A CHRISTMAS KISS RitzRZCD330/RZC330|RMG/UI Daniel O'Donnell (Ryan) Timeless (Taylor/TaYlor) -/- 34. PÎM-IUST WAVE HELLO Sony Ciassical 6685312/6685314(TEN) ut L-;a4*ChariotleChurchIHom)SonvATVIRackarmanl -/. 
35 22 3 EM Innocent SINCD15/SINC 15 (El 
36- uBLUE (DA BA DEE) * EtemalWEA226CDl/WEA226C(TEN| BBel 65 (Gabutti/Zuccltet) Unhrersal ILabuti/Randone/Gabunil -/- 
37 - 

Label CD/Cass IDistributorl 
sta 74321723992/74321723994IBMGI 

OQ iJEnTHE FINAL COUNTDOWN 2000 J J Uaii Ell[0pe (Rawlinq/MillBrl EMI ITeeipastl  Epie 6635042/6685044 (TEN) 
,, GENIE IN A BOTTLE 

Columbia 6683072/6683074 (TENI 
42 
43 - 

  s  EMICDEM 554/TCEM 554 (El in/Halliwell<WalJ(ins/Wilson) ■/■ Atlantic AT 0079CD/AT 0079CITEN1 

47 3 
ng Girl (Babyfacc/Watkins) 4321724012/74321724014 (BMG) 

6 EVERYTIME/READY OR NOT Columbia 6681872/6681874 (TEN) 
48 rmWE'RE goingto missyou /lercury JIMCD 24/JIMMC 24 |U) 
49 - on CUBC 52/CUBZ 52 (TEN) 
50 , SUPERTROUPER 

051j 1er Brothers W 467CD/W 467C (W) 
52 ^ 2 MY BEAUTIFUL FRIEND 
53 - 

55» 5 WHEN WE ARE TOGETHER MercuryMERCD525/MERMC525lui 

575, 7whatiamo 
g 5055 nZTIMEsV'™ Un VC Recordings VCRD 53A/CRC 63 |E| 

59 - 
60 » 
61 
62 C 
63 ° 
64 
65 
66 ^ 
67 
68 « 
69 - 
70 « 
71 
72 
73 
74 
75 

[Hedges/Grimblel Sony ATV (Heah ndependiente ISOM 39SMS/IS0M 39CS (TEN) 
8 HEARTBREAKER 

gin VSCDT1765/VSC 17f 

3 THE BRICK TRACK VERSUS GITTY UP ffrrFCD373/FCS373(TEN) Sali "n Pepa (Elliot/West) EMI/Pink Floyd (Waters/James/James/Moore/Jazayeri) 
5 THE WORLD IS NOT ENOUGH Rad,oacbveRAXTD40/RAXC40(UI n.-»,—  'Arnold) BMG lAmold/Blackl  
2WE'RE IN THIS TOGETHER 
6 SHAKE YOUR BON-BON 

9 LARGER THAN LIFE 

Northwest 10 NORTHD 002/NORTHC 002 (V) 
1 st Avenue/Epie 6683972/6683974 (TEN) 

71 KNEW I LOVED YOU 

RCA 74321720642/74321720644 (BMG) 

Features 14 live and acoustic recordings including their best loved songs and 5 brand new tracks 
William 0rbit 
Barber's Adagio for Strings 
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THE OFFICIAI UK CHARTS 

Méhémm singles 

mm 
COMMENTARY 

by ALAN JONES 

SINGLE FACTFILE 
copiesas they\e ever sold before m a number one spot^O year^ago by 

^bSr:A
s=,n rrrœaœ 

MARKET REPORT 

week it is likely to be the year's third biggest 

thlliSEL 

V^ra by%^eMartin,0BP,ue (De ^Sbis 

INDEPENDENT SINGLES 

Opening hours are as follows: 

Tuesday 28th December 
1 iam - 4pm 01782 Wednesday 29th December 
9am - 6pm 566511 THE. National DislnCution Conire. Roseva^ 

Thursday SOth December Buanoss Park. Nev«:asee-l>fider-lyme ST5 7QT 
9am - 6pm 

Last orders for New Year 
| 29 December at 600pm 
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THE ALBUM 
Tçmm 

CH ART CI AL OFF 

TOP 7 5 DECEMB 999 
  

SURRENDER ★ 52 

M 5Ï 4 ANTHOLOGY - THE SOUNDS OF SCIENCE Grand Royal 5236642 (El Roïciio (flnarrip Rfwrrraldato Jr!! jbiiv'Ojsî BrolhBra'Jawsl S223W /- THE MAN WHO *5 
SlIÙSW 
ON THE 6 

10 

12 
13 
14 

A15 
16 
17 

a18 
a19 

20 

22 
23 

5 AIL THE ^''^.^^EO^SONG ★? 30 28 e JEART & SOOL - NEW SONGS ROM AUY HCBEAl • Epie «œi! ra A gg 

9 CLAPTON CHRONICLES - THE BEST OF • Duak3362475642 (TEN) ; WWF - THE MUSIC-VOLUME 4 O 
8 STEPTACULAR *3 Ebul/Jive 0519442IPI EMI 5210092 (El CQ 62 4 MTV UNPLUGGED O MavaricWamer Bros 3362475692 (TEN) 5210034/-/5210098 J** Alanis Morissetto (Morissetta) 9362475894/-/9362475898 

34 - 
35 3 LE ★ GlowWorm/Epic 4960792 (TEN) 

h, rVEBEENEXPECTINGY0U*8ChtYsaiis4378372(E) • oc v „ THE PARTY ALBUM! ■* Robbie Williams (Chambers/Power) 4978374/-/497837S ' ' JO Vengaboys (Danski/DJ Delmund 
|61 CISl ONE DAY AT A TIME tar TV TTVCD3090 (TEN) 

62 = 
6 '1 37 41 19 fEELING™NGELYFINE« MCAfUni-lslandMCD1l733IUI gj 6, 4 MIDNITE VULTURES Sony ClassicalSK 89003 (TEN) A 3 g 3: 

Nlgoq 5f ,68 g.J3 
64 6 2I THE WHITING'S ON THE WALL • 
65 4 

RCA74321713922(BMG)A jn 35 5 REMEMBER-THEULMTECOLLECTION» isteWaamiciDTOM fiR ra MILLIONAIRES 74321713924/-/- ' " Cal Slevens (Hursl/Samwell-Smith/SlevBnsA/ariQUsl ICT8079/-/- "U L1!" James tEno/Osbome/Bi InnocentCDS1N4(E) a A* , SINMC4/-/MDS1N 4 ^ ' « GOLD - GREATEST HITS *10 Poiydor 5170072 (u) 
Percy/Lever/Absolute/Stargate) 5431034/-/- 

42 44 

Poiydor 5431032 (U) /lO 4c rgate) 5431034/-/-- R Kelly (Kelly/G One/Combs/Lawrence/Tone & Poke/Rooney/WestfStevie J) 
RR 65 13 RHYTHMANDSTEALTH# HigherGrounil/HafdHandsHAN0CD4{TEN} uu Leftfield (Leftfield/Rapaccioli) HANDMC 4/HANDLP 4T/HANDMD 4 

(p) RQ ÏÏM THE MOSTWONDERFUL TIME OF THE YEAR TeistarWiivcoam o ■j MichaelCrawford(Unknown) TTVMCSni/-/- 
Columbia 4949392 (TEN) 44 4« 701 ■ LENNON LEGEND - THE VERV REST OF -ki Padepbone 8219512 IEI 

45 3 Columbia 4949352 (TEN) 71 3 6 GREATEST HITS *1, 
Mercury/A&M 4905222 (U) 46 4 

47 « ') A 7*3 7, 2s THE VERY BEST OF - CAPITOL/REPRISE YEARS ★ EMI4967212(E| ;6 # ^ Dean Martin (no crédits) 4967214/-/- 

7 TWENTY FOUR SEVEN * 
24 « JURNITONAGAIN-THEHITS 

48 4 

'arlophone 5231802 (El x /1Q 4c ouglas) 523I8W/-/5231808 "w ' 
38 ONE NIGHT0NLY*2 

751 ★ Virgin GENCDX8 (El j Crt 5[ ms/Hom) GENMCXV-/GENMD8 J" RCA 74321695622 (BMG) 
Philips4626002(U) a, CI 5I „ FANMAIL ★ LaFace/Arista73008260552/73008260554(BMG) 4626004/-/- j ^ 1 TLC (Reid & Babvface/Austin/DuDri/ShaksDere/Jam/lewis) 73008260551/- 

TOP COMPILATIONS 

2 HITS 2000 

5 CREAM ANTHEMS 2000 • 

■I TV/Sony TV RAOCD15</RADMC154/-/- (BMG) 

is THE BEST CHRISIMAS ALBUM IN THE WORLD.,.EVER! *3 

18 = 

ARTISTS A-Z 

14" 
Û 1R rua SMASH HITS 2000 • vj 1 ^ Virgin/EMI VTDCD279/VinMC273;-/- (El 

-J 6 io 7 THE BEST OF BOND...JAMES BOND 
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THE OFFICI AL UK CHARTS 

ALBUMS 

CHART 
COMMENTARY 

by ALAN JONES 

ALBUM FACTFILE 
Queen are the only act ever to have two completely différent 'best of alhamsVell more than two million copies apiece, reaching the target first wiïfTÏSSl's Greatest Hits, and repeating the feat with 1991's Greatest Hits II. Their latest compilation - the logically- titled Greatest Hits III - may never attain the dizzy heights scaled by its predecessors, but it is off to a good start nevertheless. 

It debuted at number five somo six woeks ago, and has declined a littie since then, though it holds at number nine, having sold over 86,000 

Shanla Twain's Come On Over registers it: ainlb week atop the album chart in emphatic style, selling a i MARKET REPORT TOP 10 COMPANIES TOP CORPORATE GROUPS 
In January 1998 to more norethan 1.8m ofwhich were sold this year, Twain's sales increased by around 30% last week, once again outpacing the market, which saw sales of artist albums swell by more than 24% to top the five million mark for the first time this year. Amongthe other winners, the top seven albums ail sold over 100,000 copies last week, with Travis' The Man Who returning 168,000 sales, George Michael's Songs From The Last Century 162,000, Celine Dion's AH The Way - A Decade Of Song 147,000, Westlife's self-titled début 146,000, Macy Gray's On How Life Is 120,000 and Steps' Steptacular 100,000. For ail except Steps, last week was the biggest selling week of the albums' history. In the case of Travis it pushed sales of The Man 

COMPILATIONS 

also sped pastthe half million mark, having taken just five weeks to get there. One of the surprise successes is Barry Whlte's The Collection, a 1988 compiiifibn which has really taken off again in the last couple of weeks. Although White has had to cancel his UK tour due to ill health, The m returned a massive 124% leap in es last w: e than 42 buyers helping it to jump 3î listings. It would have sold more and jumped higher had it not rapidly sold out in most stores. With a peak position of number five, the album has been double platlnum 
SALES UPDATE 

Whoover thezailiiotunark (to 1,143,000 to be précisé) while Westlife's album, helped considerably by their fourth straight number 

PERCENTAGE OF UK ACTS IN THE CHART ::4S.7% US: 31.6% Othen 19.7% 
one, saw a spectacular 71% increase in sait week-on-week to push its six week tally to more than 500,000. Celine Dion's album 

When aiburri sales were in the doldrums in the summer. The Corrs' Talk On Corners managed to reach number one with weekly sales of under 30,000. This week, ail of the Top 30 albums top the 30,000 mark, while a sale of 8,000 isn't enough to make the Top 75. 

11 Call Musicl 44 Albecomes the first compilation ever 750,000 copies • IE 

- 1,086,000 four-weeksjoru£lease. Now previous fastest selling corr 767,000 copies in its first four weeks, a fact which means that Nowl 44 is ahead by a massive 41.6% at the same stage of its life. Not only has Nowl 44 established a new -record-fowkimpilations, it has also matched the oace of the introductorv self-titled RobsopjSt Jerome album, and_now shares with it the title for the fastest rnîtliBn seller In _îb,e.UK, both albu reach that figure. 

from 85,000 to 120,000, rhe Millennium, which retains third place, pushes its weekly tally from 77,000 to nearly 106,000. Though there are only two albums of seasonal fare in the artist Top 75, and just one in the Top 20 compilation chart - The Best Christmas Album In The World...Ever! - they occupy ail but three of the Top 20 places in the budget Top 20, with Crimson's The Whlte Christmas Album compilation taking pôle position with sales just short of 5,000 last week, while the same label's Christmas Party album by Jive Bunny & the 

TOP 10 COMPANIES 
mM 

TOP CORPORATE GROUPS 

COMPILATIONS' SHARE OF TOTAL SALES 
Compilations; 28,5% 

INDEPENDENT ALBUMS THE YEAR SB FAR... 
, , STEPTACULAR Steps Ebul/Jivc 0519442 (P) 
3 3 PERFORMANCE AND COCKTAILS Stéréophonies V2WR1004492 (3MV/P) Gut GUTCD 009 (V) 
5 6 BABY ONE MORE TIME Britney Spears R Kelly Jive 0522172 (P) 
7 7 WWF - THE MUSIC-VOLUME 4 James A Johnston Backstreet Boys Koch International 333812 (KO) Jive 0523222 (P) BUENA VISTA SOCIAL CLUB RyCooder World Circuit WCD 050 (P) REMEDY Basement Jaxx XL Recordings XLCD129 (V) WORD GETS AROUND V2WR1000438 (3MV/P) A SECRET HISTORY 12 13 PLAY Mute CDSTUMM172 (V) 13 11 YOU-VE COME A LONG WAY, BABY Fatboy Slim Skint BRASSIC11CD (3MV/P) 14 14 VERTIGO Groove Armada Pepper 0530332 |P) 
15 15 STEP ONE Ebul/Jive 0519112 |P) 
16 17 VERSION 2.0 Garbage Mushroom MUSH 29CD(3MV/P) 
17 16 GREATEST HITS 2Pac Jive 0522662 (P) 
is a SIGNE ROSES ■ 10TH ANNIVERSARY EDITION The Stone Roses Silvertonc 0591242 (P) 
19 18 THE FAT OF THE LAND The Prodigy XL Recordings INT 4844652 (V) 
20 El IWHATS THE STORY) MORNING GL0RY7 Oasis Création CRECD 189(3MV/P) 

TOP 20 SINGLES BRITNEY SPEARS 
SOUND OF MINISTRY 

0 BEAUTIFUL STBANGER 

HRiSTINAAGUILERA 

PAPILLION/BLACK KNIGHT CHOCOLATE BOY/PEPPER F C0MMUNICAT10NS/PIAS RECORDINGS 

MAVER1CK/WARNER BROS 
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œngralulations 

to radio 2 

'station of Ihe year 

from everyone at 

eastwesf 

I 



7 listen to things like Desmond Carrington on Sunday 
afternoons. He plays stuff that's been shunted off into a 

corner. It's always good to find something in a place where 
y ou wouldn't expect it' - Jarvis Cocker 

Radio 2: évolution 

not révolution 

Jim Moir controller of Radio 2, sets out his vision for the station 
Radio 2 controller Jim Moir's boundless enthusiasm for the static runs and for Its Impressive roster of présentera and producers would sway the most cynical of critics. He describes most of hii presenters as "brilliant" and uses the word "genius" to describe trusted daytime producers.The 1999 SonyAward for Station of theYear hangs conspicuously on his office wall. It justifies Moir's pride in a station that has quietly reinvented itself over the past year to achieve its enviable position as not only the UK's most listened-to station, but as an increasingly influential fixture at the heart of the music industry. "We do not defme our audience by their âge but by their enthusiasms," he says."lt is ludicrous to think that as soon as you are 60 ail you want is Mantovani and a bit of light MozartThat Just isn't the case. I will be 60 in a couple of years and I can assure you I want to listen to everything from rock'n'roll and The Beatles through to the music of today. I am very keen on a lot of contemporary music and so is our audience - they don't want to be locked in a timewarp." Moir, the BBC's former head of TV Light Entertainment, took over as Radio 2 controller from Frances Line three-and-a-half years ago. Since then he has raised more than a few eyebrows, attracting the likes of Steve Wright, Jonathan Ross.Johnnie Walker, Bob Harris and Mark Lamarr to the station, while championing new music from The Corrs and The Mavericks to George Michael and Blondie. In July he implemented the station's most profound change for many years, restructuring the daytime schedules to give Steve Wright a daily three-hour afternoon show. "As far as the daytime schedules are concerned. we hadn't made an altération of that magnitude for more than seven years. We also made a major change to our Saturday morning line-up by bringing in Jonathan Ross.What 

these two moves signify is a desire to continue to attract listeners who have previously not favoured the station. Our desire is to serve the entire Radio 2 audience while adding new listeners from a younger âge group." Clearly it has been a hugely successful strategy, with more than 400,000 new listeners added in the past three years, and Moir's goal of casting the station as "the champion of popular music and culture" apparently within reach.To this end, Moir has added to Radio 2's coverage of live sessions - induding the recent concert sériés from Sheffleld and the popular Women In Folk broadcast- and coverage of events such as Proms In The Park and the Country Music Awards from Nashville. He also introduced a playlist, which now amounts to A- and B-lists of 14 tracks receiving 20 and 10 plays a week respectively, with a C-list of five records receiving five plays. "In comparison to other radio networks our rotation rate is quite modest but we have increased it over the past year. Although it is not our primary purpose we can make hit records and achieve meaningful cut- through.We have a weekly policy meeting and a weakly playlist meeting attended by ail the senior producers as well as a monthly review board," he says. Moir promises that Radio 2 will continue to evolve over the next year, striving to build on its 9.Sm weekly reach and 12.2% market share. Johnnie Walker has resumed his drivetime slot and next 
year's events include the first BBC folk music awards in February and live coverage from the Rio carnival in March. "The Sony award is a source of enormous pride to everyone at Radio 2 and a great tribute to the expertise and dévotion of the producers and presenters who make such a fantastic contribution. But when you are on top there is a long way to fall, and we will continue to constantly review our output and monitor what we do," says Moir. ■ 

PROFILE 

7 want to be on Radio 2-1 hate the idea of barriers in 
music' - Cerys Matthews, Catatonia 
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A sleeping giant wakes 

Radio 2 has new-found power to inform mainstream taste 
Only two years ago The Corrs were facing an apparently impénétrable wall of indifférence in the UK.Their record company, East West, scarcely knew which way to turn as press \ and radio repeatedly ignored the Irish four-piece and the public ' showed little interest. But Radio 2 championed the group from the outset and stuck with them. A-listing the first three singles from theTalk On Corners album.The network even devoted a live concert spécial to the band long before they finally broke through with their remix of Dreams ^ in March 1998. The eventual success ofThe Corrs was one of the first indications of Radio 2's new-found power to inform mainstream taste and a dear measure of how its influence had risen as the âge of its audience dropped. If any further proof were needed of Radio 2's potential effect on the market, it was provided by Blondie's comeback single Maria. While Radio I initially turned a deaf ear to the track. Radio 2 A- listed it,with Ken Bruce making it his record of the week. Maria duly shot to the top of the charts. "We are not here to sell records, but we do, because our audience is interested in new music as well as old, and the record companies are becoming more aware of what we are doing," says Ken Bruce's producer Colin Martin. "We could play very safe at Radio 2 but that is not always the way to go. Jim Moir asked me to move the music forward because there is a lot of Eighties and Nineties music we had previously ignored, such as Elvis Costello, Scritti Politti and Mike &The Mechanics, which is idéal to carry us through from one génération to the next. In order to refresh the audience, we started to introduce more energy into the schedules.The audience was waiting to b refreshed. In the past year we have championed artists such as Shawn Mullins, Aerosmith, Lou Bega, Shania Twain, Dixie Chicks and Martine McCutcheon and Radio 2 has gone on to become a 
very important outlet for a lot of them." In Aprll 1996 Steve Wright arrived at the station and by July 1999 he had been elevated to a three-hour afternoon slot in the mould of the Radio I show which made him a househould name In the Eighties. "We knew that because of Steve's background and attitude we could attract the younger end of Radio 2's profile," says Wright's producer Paul Rodgers."But it is a delicate balance because the older section of the audience need to be served as well.We play 45 minutes of oldies each day, which always proves extremely popular, and that gives us the chance to air tracks that would not be heard on daytime commercial stations. It is a 

& 

matter of blending the old and.the new. Steve was one, of the first DJs to play Wyclef Jean's Gone Till November and we really got behind that." Johnnie Walker was recently welcomed back to the drive-time slot to complété what controller Jim Moir describes as a "stellar line-up" of presenters, while Steve Wright's move to daytime has cleared the way for of Jonathan Ross (pictured left) on Saturday mornings. With Mark Lamarr already installed on the Monday rock'n'roll show, the addition of Ross gives a further irreverent dimension to the station's programming, and both DJs have been a crucial part of Radio 2,s rebranding. Niche night-time programming has also been updated, with Bob Harris presenting new country on Thursday evenings and Alan Freeman giving his own individual spin on 1 dàssical music for 26 weeks a year, while spécialise commissions have been fronted by a roster of celebrity presenters induding Roger Daltrey.Joe Brown and Suzi Quatre (on rock'n'roll), Courtney Pine.Jools Holland and Chris Barber {jazz),TrishaYearwood (country),Tom Paxton (folk) and Rufus Thomas (soul). Meanwhile, the station's established weekly coverage of spécialisé genres through Humphrey Lyttelton (jazz), Nick Barraclough (country) and Harding (folk) reinforces its commitment to the passions of its audience. Radio 2's strategy of attracting wider audiences to specialist areas through popular and authoritative celebrity presenters has produced sériés such as Phil Collins' guide to big band music. Ronan Keating's Irish sélection and Jimmy Nail on songs of social change. "What makes us différent is that when Ricky Martin has a hit and everyone goes Latin we can go back to the roots and do a sériés on the origins of the music," says Radio 2 managing editor Lesley Douglas.'Mt is not just a case of playing one Ricky Martin hit and then dropping it. In the same way. Phil Collins is here now partly because of that big band history and the sériés he is doing explains that." ^ A similarly invigorating schedule is likely to continue into next year, with an avalanche of Imaginative programme ideas stemming from the network's eager roster of independent companies such as Wise Buddah, Unique, Smooth Opérations, Kevin Howlett and Robin Quinn.as well as BBC Scotiand, Wales and Northern Ireland. "Jim Moir has very skilfully moved Radio 2 along," says Wise Buddah managing director Mark Goodier,"There will always be people who don't like change but Jim has been incredibly adept in bringing those changes, and Radio 2 now has an immensely powerful position in héritage broadeasting. People likeWogan, Johnnie Walker and Jonathan Ross are great broadcasters.The idea that Radio 2 is uncool is outmoded." ■ 
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Commitment to concerts 

Public service broadcasting promotes and makes the hits 
Radio 2 controller Jim Moir becomes particularly animated when the subject of live concerts arises.The network bas a long and proud tradition of staging live broadcasts, both at its own theatre alongside London's Broadcasting House and on location throughout the country, and Moir is adamant that support of live music across the entire range of its output is one of its most valuable contributions to the industry. at only take the great work of the industry in its i recorded form, we give something back by gening behind live i performance," he says."We sometimes feel gently irritated jr commercial competitors steal our clothes by i clever manipulation of their public relations and advertising, i when in fact their contribution to the live music sector is very small compared to ours.They may give the appearance of promoting live music events, but we are actually doing it "Public service broadcasting is there promoting and making the hits, whereas commercial radio is taking them and playing them when they are hits.These 

are the facts and that's why we are such a good partner to the British record industry." This year has seen a sériés of highly acclaimed concerts from Sheffield by artists as varied as The Pretenders, Gary Barlow.Jools Holland. folk band Edward II and Madness - with a similar Initiative planned next year in Nottingham. In addition, the station regularly features performances by the BBC Big Band ("the fmest band of Its kind in Europe", according to Radio 2 managing editor Lesley Douglas) and offers an increasingly imaginative approach to the specialist genres of brass, dassical, country, jazz and folk.The acclaimed weekly live recordings have ranged in the past month from Elvis Costello at Newcastle City Hall to Women In Folk at Radio 2's own theatre, showcasing female folk artists Kate Rusby, Eliza Carthy and NormaWaterson. "We believe it's very important for the station to have a serious profile at major musical events," says Douglas, "We are channelling more energy into this ■e have a real 
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Tm the bad boy of Radio 2 - euen tougher 

than Pam Ayres!' - Mark Lamarr 
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The périls of live 

broadcasting 

R2 boosts musical events coverage 
John Léonard of Oldham-based indépendant production compan/ Smooth Opérations still shudders when he recalls the calamities that might have occurred when Nick Barradough broadcast from the Mardi Gras in New Orléans at the beginning of this year, Barradough was going out live from the balcony of his hôtel room overlooking Bourbon Street, connected to London via a two-pin plug held into its socket by gaffer tape, while ail manner of mayhem broke out around him."l think the most difficult moment was when some guys blew bubbles in Nick's face while he was talking," says Léonard. "There he was with a face full of bubbles, trying to présent the show." In the event, the five-hour broadcast proved to be not only one of the most ambitious shows ever attempted by a BBC station, but also one of the most successful.The BBC received a staggering 5,000 calls about the broadcasts, as well as 1,500 requests for the accompanying fact sheet, which provided information about New Orléans and the music played. The Mardi Gras broadcast emphasised Radio 2's détermination to boost its coverage of appropriate musical events, which this year has also included shows from the Country Music Association Awards in Nashville, presented byTerry Wogan.the Cambridge and Sidmouth Folk Festivals and the entertainment surrounding the opening of the Blackpool Illuminations. The station's commitment to broadening the appeal of specialist music is further illustrated by the revamped Young Folk Awards - which took place earlier this month and were won by Yorkshire-based act 4-2-2 - and the first ever BBC Folk Awards this coming February.'To mc.getting involved in live events of this nature is what public service broadcasting is ail about," says controller Jim Moir. Meanwhile. the Smooth Opérations team préparés for its most adventurous night of programming yet next March, when it will broadcast ,   live from the Rio Carnival.This time Nick Barradough will be presenting from a hôtel bedroom overlooking Copacabana Beach in a show that will feature Astrud Gilberto, Carmen Miranda and the history of the bossa nova, as well as more spontaneous, on-the-spot coverage. ■ 
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'Mr Moir - l'm ready to 
defect!" - Andy Kershaw 
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The support System 

Qetting behind records that other stations ignore 
In virtually every other radio station in Europe the process is the same: an artist makes a record and puts it in the hands of pluggers and marketing departments. If everyone does their job - and if luck is on their side - the record becomes a hit and a career is launched on the back of it It is quite literally a question of hit or miss. Things are somewhat différent at Radio 2. When the station gets behind an artist it really gets behind an artist The only criterion is whether or not the music is right for the audience, and chart performance is almost irrelevant. Bryan Ferry, Sting and Madness have ail benefited recently from Radio 2 support, which stretches not merely to regular airplay that can last for many weeks, even in the light of commercial failure, but will often stretch to a co-ordinated campaign involving broadcast of live concerts, documentaries and libéral airings of back catalogue. A celebrated live recording in the Saturday evening In Concert slot played significant rôle in The Mavericks' move into the mainstream. In some cases, singles have been scheduled in response to a positive reaction from Radio 2 listeners.When producer John Léonard of indépendant production house Smooth Opérations talks about the possibility of crossing over a pure folk record by an artist such as Eliza Carthy, Kate Rusby or Sinead Lohan.you know it is not wishful thinking but a logical extension of the station's solid support for such spécialise genres. 

CONGRATULATIONS! 

THANKS FOR YOUR SUPPORT 
FROM ALL AT JIVE RECORDS 

& FLEMING CONNOLLY 

Even on the daytime shows the overall picture consists of far more than chasing the superficial rewards of a single hit-Wake UpTo Wogan producer Paul Walters talks proudly of the programme's passionate support for Eva Cassidy in the light of total indifférence elsewhere. He is still surprised by the ty support for Peter Gabriel's That'll Do from Babe: Pig InThe City, which met with an enthusiastic public reaction after repeated plays on the s Wogan show. "We don't have a computer deciding what we play," says Walters. "We handpick the tracks that we think our audience will like for each show.We try to keep moving and pick interesting things, and we get a lot of feedback isteners. If a record company doesn't get behind an artist we're playing, it is ir problem, but they do miss an j opportunity sometimes." And Terry Wogan himself admits the show adopts a relaxed attitude towards the playlist. "I have always disagreed with playlists," he says."Most commercial stations in this country are a joke because they are so formulaic, playing the same music ail the time. "One of the reasons Radio 2 is so good is because it is not slavish, it is different.This is a personality-led station and ail the personalities have their own style. It is important that we retain our own individuality." ■ 
Radio 2 goes online 
Radio 2's website is one of the clearest examples of the station's détermination to enter the 21 st century as one of the most modem of radio networks.The site, www.bbc.co.uk/radio2, offers full programme détails and DJ profiles, with scope for audience interaction via messages and discussion items, détails about concerts and upcoming events, comments and reviews and even a games section. Individual shows have also embraced the net. Steve Wright has introduced a Website OfThe Day section and other shows dépend heavily on e-mail for listener interaction.According to Wake UpTo Wogan producer Paul ! Walters, the programme reçoives 600 e-mails a day requesting songs, artist information and détails about the show, or simply commenting on a remark or a featured piece of music. "E-mail is the biggest single change that has taken place since I came back to Radio 2 five years ago," says Terry Wogan, "Before, we would play something and then two or three days later you would get reaction in the form of letters. Now that reaction is virtually instantaneous.We even go out on the internet in Australia and although it's the middle of the night, people will record it and listen to it when they wake up. It is slightly surreal to do something on the .u j a instant reaction from Australia." ■ 
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Tm graduaMy beginning to think that the best outlet for the 
truth - who y ou are and how it is - /s the radio' - Robert 
Redford after featuring on Radio 2 sériés The Directors 

Radio 2 was named Station of the Year at the 1999 Sony Awards, while at the same awards Mark Lamarr won Music Broadcaster of the Year and his Shake, Rattle & Roll show won the Spécial Interest 

highest share - 12.2% - of ail listening and a 9.5m weekly re; 

The station's topical 13-hour Voice OfThe Century sériés on Frank Sinatra won a Sony silver award, and much admiration for having been been turned around so soon after the star's death.The truth is that the sériés was in préparation for the millennium schedule at the time Sinatra died. 
The most requested song on Steve Wright In The Afternoon is Imagine by John Lennon, while there are more requests for Paul McCartney solo material than for Beatles tracks. 
Radio 2 has attracted more than 400,000 new listeners in the past three years. 
Friday Night Is Music Night is in its fourth decade on the air - and still attracts a 10% audience share. 
Radio 2 daims the first UK. play for Lou Bega's number one hit Mambo No.S.The record was famously a hit on import before its officiai release, but Paul Gambaccini got hold of a copy even before it was available on import and : immediately started playing it. 

Of its English listeners, 36.1% are in the South, 23% in the Midlands and 27.6% in the North. 
The station plays 1,500 différent tracks a week chosen from a database of 4,000. 
The 25 tracks featured weekly on the three playlists represent approximately 20% of music played 

Recent guest presenters have varied from Daryl Hall, Deniece Williams, Billy Bragg and Trisha Yearwood to Jimmy Nail, Evelyn Glennie, Cleo Laine, Rufus Thomas, Bob Monkhouse andTom Paxton. 
Bob Harris has one of the largest private record collections in the 

Radio 2 n< ts the UK's 

Radio 2 also won three Sony Gold Awards in 1998 - for Michael Parkinson's Sunday Supplément, the John Dunn Show and the Richard Allinson Show. 
Former Radio 2 controller was Top OfThe Pops' first cver secretary, while Jim Moir could be heard for years as the recorded voice which introduced the programme with the words; "It's number one, ifs Top OfThe Pops." 

You ain't seen 

nothing yet 
The station that continues to evolve 
Radio 2's message to ail those who enjoyed the station's 1999 output is simple - you ain't seen nothing yet. "Yesterday's 40-year-old is 41 today.so you have to keep moving," saysTerry Wogan. "If we stand still we will ail die together." It is an attitude Radio 2 as a whole has taken to heart, and while this has been a year of bold change and adventurous programming for the network, nobody will be resting on their laurels in the year 2000, least of ail Jonathan Ross. Recent guests on Ross's Saturday morning show range from Tom Jones, Michael Palin and Martin Clunes to Holly Johnson, Jo Brand andVinnie Jones, and there is always the possibility of a repeat of recent highlights such as Michael Bail singing karaoké versions of Clash songs, "It is fantastic that Radio 2 is bringing in people like Jonathan," says his co- producer Fiona Day. "The Radio 2 audience has really taken to him.We have had some wonderful moments. Jonathan is also introducing slightly différent musical styles to the station, such as ska." Other forthcoming highlights indude a sériés on the life and wbrk of John Lennon, which will run throughoutJanuary;a définitive six-part Kings Of Swing sériés based around the great big bands and their bandleaders in January and February; the first BBC Folk Awards on February 7, and a whole evening of live shows direct from the Rio Carnival in March. Highlights of January and February indude a sériés on the life and work of John Lennon, a définitive six-part Kings Of Swing sériés based around the great big bands and their leaders, King OfThe Blues - the BB King Story and concert and the first BBC Folk Awards on February 7. Corning in March is Remembering Dusty Springfield, as well as a whole evening of live shows direct from the Rio Carnival and The David Bowie Story. A raft of other programmes are still to be given a broadcast date, including Little Richard's début as a Radio 2 présenter in a new rock'n'roll sériés: the Lionel Richie Soul Collection; the Steely Dan Story; theTrevor Horn Story: Oscar Peterson on the jazz piano; a sériés examining the musical and cultural significance of the Sixties; and a sériés titled "Fabulous Fifties" looking at the "lost decade" of British music and culture. "Ifs essential that we keep moving and bring In contemporary talent without alienating our loyal listeners," says Wogan producer PaulWalters. "Personally, I think that is something Radio 2 does extremely well." H 

id wdrk of John 
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HE FUTURE 

•At the moment Radio 2 is the brightest and best 
station in the UK. I like to feel I haven't jumped on the 

bandwagontoo late' - Jonathan Ross sj sj 
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