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Ames sells London to Warner 
Warner Music Group chairman CEO Roger Ames has sold Lor Records to Warner I al in a move that finally sees him relinquishing control of the label after the best part of two décades. Détails of the deal remain under wraps, but informed sources sug- gest that the independent record company - which is ultimately con- trolled by an offshore trust estab- lished by Ames - was sold for up to $200m. As part of the agreement Warner/Chappell Music has also acquired London's publishing arm FFRR Music Limited, Although London staff were informed about the sale on Friday, it 

is understood that Ames actually ooncluded the deal on December 30 - nearly two weeks before AOL and Time Warner announced their merger (see story, below right). Ames was unavaiiabie for com- 
says, "When Roger taking the job as chairman Music Group last year he 

Tracy Bennett. who as Ames' partner in London is understood to have also profited financially from the sale, and managing director Laurie Cokell at 

of companies'. Bennett added, 
the most exciting penod in her history." The deal brings to an end a chap- ter in the label's history that dates back to the eariy Eighties, when the 

start with A&R man understood to have gained co the company on an escalating share basis after it became a joint venture with PolyGram. The deal has not had any bearing 
med by Universal and is currently ;ing merged wi" ~ " ire label. A WMI s expected th i purchased by 

Instant Karma chairman Rob Dicklns has beaten off major label compétition to slgn producer K-Gee - aka Karl Gordon - despite the fact that hls fledgling label has yet to release a record. Dicklns says Gordon, who has worked with artists including Ail Saints, Fierce and Shola Ama and has been developing solo materlal guided by EMI Music Publishing senior A&R manager Guy Moot, is one of the most innovative producers around. "His music breaks a lot of rules, but pushes the boundaries and retains a commercial edge," he says. The first K-Gee single is expected over the summer with the first Instant Karma release due this sprlng. Dickins Is keeping détails of hls first signings close to his chest, although Instant Karma is known to have signed at least five acts, detalled in thls year's AW Rosterwatch whlch profiles 193 acts signed to UK labels In 1999 (see feature pp6-8). Gordon is pictured centre with Dicklns and flanked by co-managers ' le Gaynor and Richard Pierce. 

Gassner quits BMG in surprise move 
Rudi Gassner, président and CEO of BMG Entertainment International, stunned friends and colleagues on Friday by announcing that he is to 

an 200 lai When Gassner joined the company in 1987 it had opérations in 14 coun- tries. Since then it has expanded rapidly with a particular focus on developing local A&R. 

a strong personai attachment to the company... Fortunately I am able to départ with great pride in what we've accomplished and the utmost confidence that the international corn- 

Gassner: stunned colleagues 
Eurythmies, Natalie Imbruglia and Usa Stansfield from the UK, Eros Ramazzotti (Italy), 'N Sync (Germany), Andy Lau (China) and So Pra 

ixt plans, although it is understood 

chairman Michael Domemann said, 
and we've been extremely fortunate to have him do so on our behalf... His unique perspective, his indefatigable energy and his unequalled leadership abilities will be sorely missed by me and the rest of his family here." Before joining BMG Gassner spent more than 18 years at PolyGram, lat- terty as executive VP of its interna- 

Music to benefit from AOL/Time deal 

interests and AOL's internet activi- ties, some observers suggest the mass market digital delivery of music could now become a reality within 

stellation of Time Wamer's business is what will benefit the most from interactivity and the internet," said Levin. "That's because it's the largest promotional vehide for music without any gatakeeper. It's basically a médi- um as we've seen already for elec- tronic commerce. It's also a médium for the downloading of the material, but most importantly it provides us with so many new technologies." Case said, "In the long run we have the opportunity to create a Per- sonal jukebox that you carry with you so you can listen to it on a pay-for- 
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Former Virgin Records UK joint managing directors Ray Cooper and Ashley Newton are looklng to 20-year-old New York vocalist Kelis to give them thelr first A&R success here since being appolnted co-presldents of Virgin America In October 1997. Her début single Caught Dut There, released in the UK on February 14, was yesterday (Sunday) challenging to climb into the Airplay Top 30 on the back of signlficant support from DJs such as Jo Whiley at Radio One, where it has won a place on the station's A-llst. The single, whlch is already in the Top 20 of the Blllboard sales-only chart, wlll be followed in the UK on February 28 by her first album Kaléidoscope, produced - like the single - by upcoming US production team The Neptunes, whose previous crédits include Blacksireet, Mase and 01' Dlrty 

Delaney joins Arista 
as restructuring ends 
Tim Delaney starts today (Monday) in the newly-created position of général manager of Arista UK in what is being called "the end of a major restructuring period". Delaney jolned BMG six months ago as ' 

Company managing director Ged Doherty says, "Tim's broad expéri- ence strengthens my management team and aliows me to focus on developing the domestic rester." Delaney faces balancing forth- coming UK reieases including Death In Vegas and Spiritualized with heavy-hitters such as the Whitney Houston best of, Santana and Toni Braxton projects. 

Mm plans lo unité 

behind musicindie 

. companies could b following ti brand and group o 
rcially exploit the t would pull together the critical ss of the indies. This Is the first time anything like this has hap- pened where a commercial busi- ness is built to represent everyone ie sector," says Wenham, 

PRS/MCPS new research and er Gavin Robertson 
d the brand and the 

adding that nr considérable muscle oecaus 
members representing arour of the market. A musicindie website, independent labels - from cal to garage rock - will be 

126% this year under the musicindie 
where Other musicindie-branded busi- 

and funding for musicind 

sector 

brand 
couid prove prohibitive for ma small indies to install on their ov websites and an internet servii 

lective strength and économies of scale. "It will greatly increase our promotional and sales opportuni- ties," he says. Last year PPL and the BP1 com- missioned Andersen Consulting to investigate how the UK record industry could collectiveiy take advantage of new technologies. However, the bnlk of the Music Portai report produced by the con- sultants is understood to have been quietly sheived, though PPL is currently following it up by examin- ing the feasibillty of an internation- 

news file 
CHURCH SPLIIS WIIH HflHAGER Shalit Entertainmenfs Jonathan Shaiit is seeking légal advice after receiving a letter last week saying he is no longer Charlotte Ct ' 1 

GREENGRASS (OINS BIG BROTKER Former Création marketing director Emma Greengrass is taklng up a new rôle as général manager of Oasis's new label Big Brother Recordings. In a deal negotiated by Sony Music Independent Network Europe and Oasis's management company Ignition, Big Brother will also take over the UK licence of the group's recorded catalogue from 
BIOCKBUSTER TO FOCUS ON DVD Biockbuster is withdrawing from music retailing on the High Street to concentrate instead on DVD. The company already stocks more than 600 DVD titles to rent in its 
looking to grab a bigger share of the retail DVD market. Biockbuster 
recently-launched website 

ie UK independent last week. Rutland, whlch acqulred Castle for Just £17.8m in August 1998, is understood to have received an offer from a US entertainment group "substantially north" of the £40m reportedly offered by Edel for Castle at the end of last year. 
OGOEN EXPANDS SONY ROLE Sony Music Europe senior vice président Richard Ogden has had his responsibilities expanded to include International development of continental European artists. 

Virgin regains top spot 
in album market shares 
Virgin Records finished 1999 on a high after recapturing the album company market share crown it 

Led by George Michael's Songs From The Last Century and a strong showing in the compila- tions sector, Including Now! 44, Paul Conroy's company claimed a 9.6% share to finish top of the company league table for the first 
The previous quarter's album champion, Columbia, slipped to fourth place with 7.1%, while Unlversal Music TV took 7.5% and Polydor 7.3%. Westtife's festive chart-lopplng I Have A Dream/Seasons In The Sun helped RCA to take the top singles spot with 11.4%. EMI:Chrysalis finished second with 9.3% as Columbia, first in the previous quarter, took thlrd place with 8.4%. Universal held on to both its singles and albums corporate leads with 16.7% and 25.8% respectiveiy. • Full-year market share analysis next week 

MUSIC WEEK 22 JANUARY 2000 

Virgin joins IME group 
for mobile licence bld 
Richard Branson's Virgin group 
of partners including EMI Music in a bid to win one of 13 UK mobile internet licences which wili one day offer the potential to enable entire music albums to be 

The Spectrumco consortium has emerged as the largest among 13 bidders including One.Tel Global Wireless Ltd, Telefonica UK Ltd and 3G (UK) Ltd 

third-generation UMTS will allow successful b offer subscri high-speed 
capability to view full-motion video pictures while on the move 

Spectrumco indudes a broad range of backers including billion- aire financier George Soros, Microsoft co-founder Paul Allen, 

US mobije grpup Nextel, Finnish télécoms group Sonera, Vulcan Ventures, Quantum, Berkshire Group, supermarket chain tesco and EMI. Other operators vying to take part in the bid include the UK's four existing mobile phone opera- tors - BT, Vodafone, Orange 
One20ne (owned by Deutsche Telecom). Licences will go to the highest bidders provided that ail regulato- ry requirements are met. It is hoped that the sale of the licence will raise up to £5bn for the Exchequer. Meanwhile, Sony Music Entertainment is one of the investors pouring a total of $31m into travel and entertainment 
est round of flnancing. The level Of Sony's ir  closed. The 
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flOL/TIME WflBM E R 
MW COMMENT Meraf poses questions about joint-venture partners 
THE WEEK THE INDUSTRY CHANGED > What a week. If anything underlines the size of the bombshell dropped by Steve Case and Gerald Levln when they announced the merger of thelr companles on Monday, then it the yo-yoing responses to it. Shares soared, shares fell again. Pundits predicted a rush of copycat deals, only to revise their opinions within days. Analysts named Bertelsmann as the immédiate laser, only to take the I opposite line 24 hours later. The combined market capitalisation of the new giant ended up less than it was before the deal. Madness. What is clear is that whatever people say, this is a landmark deal that changes the face not only of music | but of entertainment in général. It will effect every reader of Music Week, though don't expect it to do s immediately (Case says the deal alone will take a year to complété). Music will be in the forefront for the simple reason that songs or even albums can be squeezed down the wire far more easily and quickly than TV programmes or films (think how many years separated the launch of the CD and DVD), And even before music is distributed digitally the deal offers marketing opportunities on a scale hitherto unimagined. Some music industry executives express sadness that AOL is definitely the purchaser in this deal - the new company, will after ail, be called AOL Time Warner. But the nature of a deal whlch gives Time Warner 45% of the stock, despite its far lower market capitalisation, sends out a clear message: in the new média âge, old média content is king. There is another spin to put on it as well. Steve Case's décision to merge with an old média company in a deal that sets a lower premium on his company's stock perhaps suggests he believes that the internet bubble is about to burst. If he is right, then expect a rush for old partners. And watch music's value soar.  AJax Scott 
PAUL'S QUIRKS 
WORKING TOGETHER IN THE NEW YEAR ço that was Christmas - not quite what we'd hoped for in Othe retail trade but not as bad as some feared just a couple of weeks before the big day. The widely-reported discounting might well have helped increase unit sales, but ITI guarantee that most retailer's bottom line profits will have suffered and that will have a major knock-on effect during the coming year. As music retailers adapt to trading in the new electronic environment they may well seek to maximise profits and pay less attention to fringe releases and new acts especially if funds are limited. The resulting dumbing down of retail sélection will only lead to more customers searching for music via the internet and a vicious circle is established which will eventually resuit in the closure of many traditional music stores. There is a solution and despite commente in some quarters that retailers and record companies shouldn't meet to talk about future plans, it is patently obvious that it is in everyone's interest for new artists to break into the charts and carve a career for themselves using every sales outlet available. If that means new initiatives at retail, then iet's talk about them before they are launched rather than afterwards and hopefully include ail sections of the industry so that we can begin to build an understanding of each others expectations and plans for the 21st Century. 
While refiecting on the past few weeks' trading leading up to the end of the year it is only right to applaud ail the distributors who managed to deliver stock accurately and quickly despite major demande on their Systems caused by the iast minute surge of customers. Most did well and managed to deliver within 24 hours but one distributor deserves particular praise as it seems to have been criticlsed by everyone (including this column) during the past year. Yes, TEN came of âge during December and opened longer and delivered quicker than we could have expected, proving that it has listened to its customers and got its act together. Let's hope retailers and record companies can do the same. Paul Qulrh's m Is a Personal view 

V-' ' The Soinner.com brand i; As executives fr i AOL ai :e over the possible if fîtting together the two giants, they will have to examine the l future of a large portfolio of compa- | nies, many of them Joint ventures 
The biggest question mark hangs over AOL's relationshlp wlth BMG par- nt Bertelsmann, whlch owns 50% of AOL Europe and Australia. Bertels- mann chairman Thomas Middlehoff is already considering resigning from the AOL board, but opinion is dlvided over whether the German média giant ill now exlt the partnerehlp alto- îther or retaln Its share. 

Bertelsmann already has a lot of internet investment separate fr ^ AOL," says Ji ' " 

3 Networks. The Spinner.com brand is the largest broadeaster of original content on the Internet with more than 200,000 full-length digrtlsed songs. AOL's Spinner deal also saw It acqulring Winamp, the leading hlgh- I fidelity music player for Windows, and ° SHOUTcast, a Winampbased distribu- tion streaming audio System. In addition to ownlng record and music publishlng companies and stakes in music TV broadeasters Viva and Channel [Vj, Time Warner has also been developing an internet 

AOL already has a significant a joint venture with Sony Corp. The music presence on the web fbllowing long-term future of this joint ventu- the purchase Iast summer of Spinner must also now be reconsidered. 

AOL/Time Warner deal 

sees EMI shares rocket 
HOW SHARE PRICESREACTED 

k AOL/' 
The major's price rose as high £7.21 at the close of trading Iast Tuesday. a peak it had not expert- enced since September, 2 1996, although like other média companies suoh as BSkyB, Granada and Pearson which also saw huge share price leaps, EMI's value slipped back again as the week progressed. It dropped back to close at £6.86 Iast Friday. Given the immense size and scope of the AOL and Time Warner merger, Panmure Gordon média analyst Paul Richards says the City's reaction to other média and online stocks - mir- rored on Wall Street - was inévitable. "EMI's price has been in a truly huge range in past months, from £3.50 to £7.50 depending on whether there's a bld for it or not. EMI is probably worth around £5.50 and then has been a lot of this intemet- 

Granada BSkyB 

Fri (Jan 7) Mon (10) 591.0 683.5 1701.0 1962.0 585.5 639.5 899.5 1011.5 

iS(ll) V 721.5 667.0 2157.0 2132.0 645.0 618.5 1025.5 1093.5 

d (12) 1 (13) Fri (14) 

type froth which has affected a lot of 
There has been regular spécula- tion about a bidder moving in on 1^1 since it demerged from Thom in August 1996 with the usual names - Microsoft, Walt Disney, News Corporation and Viacom among them - again being crted as possible bld- ders. Analysts suggest it is even more attractive now in the wake of the AOL/Time Warner deal- the only 
AMN Amro média analyst Helen Snell says the pace of deals occur- ring between new and old média com- panies will inevitably increase, although she questions a bld for EMI at présent because of its high share 

686.0 2155.0 ■ 621.0 1266.0 
a music company, bidders from the 
prepared to pay a completely différ- ent multiple. Jupiter Communications analyst Yasskin says the AOL/Time e" for other players across the média, although he believes the merger can be viewed as both triumphant and défensive. "Time Wamer has been pretty unsuccessful online and AOL got locked out of broadband cable. Time Warner now gets an online chan- nel and AOL an offline proposition," he says. However, it has ultimately placed the two partners a good distance ahead of their rivais, says Panmure Gordon's Richards. "Everyone else is 

The tacts behind the 
record-breaking deal America Onllne's .S183bn deal to acquire Ttae-Wamer is the biggest deal Jn_bysineasJiistory, creating a u.l. ^ ' i staggering 

Although AOL's market capitalisa- tion prior to the deal was nearly twice that of Time Wamer, its shareholders will hold 55% of the merged company, while Time Wamer's will hold 45%, refiecting the underiying value of the 
■ ne revenues of AOL, which was founded In 1985. «ere^4.8bn for the Iast financial year wlth net income of $762.0m. This compares with Time Wamer's 1998 revenues of $28.8bn andnet income at S168m. The deal prompted Time Wamer shares to soar Iast Monday $11 to $102 before falling back to $92.5, while AOL leapt $6 to $80 then fell back to $72.6. Two days after the deal the combined market value of the two companies was actually $iObn lower than before the merger. However, Time 

Industry cnught unowores 
as news breaks on Monday 
The AOL Time Wamer deal caught industry by surprise,1 inks in, senior US ani s are still unclear 

indeed Warner Music Internation- fng from^omem'eln N^w YoXasie ' 
resorted to browsing the InterneUast asted^Uh^^ Monday morning to pin down news That s , , e ,laddied' agencies' storfes s'uggesting" tte ing " Te deal was imminent. But, they had to says. mergmg. he wait until late afternoon for concrète pi.raio -, 
EST. man and CE0 ■lohn Kennedy, who Les Bider, Los Angeles-based with Ames in Tobago 
ChapMMusta, saysThat lik^éveTy sa^ "^'ThoteTlng if 0"^ eise he hàd 
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NEWS 

Tough baille ahead as SMG 

Unes up Ginger acquisition 
by Toussaint Davy The Scottish Media Group (SMG) faces the tough battle of trying to turn September around both Virgin Radio and TR Friday's fiagging ratings following its proposed £225m takeover of the Ginger Media Group. With the radio station's listeners in décliné and the Chris Evans-fronted Channel 4 programme TR Friday also having suffered a notable dip in the ratings, ' * ' h ave qi deal in £75m payoul. 'On the one hand Evans is the main factor of the station and his shows, but both have suffered from declining audiences," says Ken Gamer, média lecturer at Glasgow Caledonian University and Express Newspapers radio critio. In the last Rajar figures Virgin's 

position within the UK média. Scotland's leading média group 

hands-off in the day-today 

1 Virgin Radio in 1997 for £85m after Capital Radio was ruled out by the Monopolies & Mergers Commission. After buying the n entrepreneur Richard SMG will significantly strengthen its 

ly the wherewithal to expand. " As one of a handful of independent- lyowned média groups in the UK, Ginger Media comprises three divi- sions: the profitable Virgin Radio, i, forwhich Branson received which includes programme services on Digital One, the UK's only national commercial digital radio multiplex; weil-established télévision production arm Ginger Télévision; and the recent- ly-launched Ginger Online. 

e, Evans thenmergedtl en with Ginger Télévision to form jer Media Group. The planned acquisition by the 
BMG is linking with the Grapevlne label in a bld to break some of Its blggest North American country acts in the UK. The Lonestar track Amazed, which last year became the longest-running number one on va#* 

MPS.com faces fresh 
battles over copyright Online music s'rte MP3.com may be heading into drfficutt légal territory fol- the Billboard country chart for more than three décades, is set to become one of the first releases 

Grapevine will jointly market most of the major's Nashville releases here. BMG's international A&R and 
f 

e*. 

lowing the launch last week of an upgraded version of its My.MP3.com, which enables users to download MP3 files into a "Personal jukebox". Michael Robertson, MPS.com CEO, has hailed the new project as "instamagic" as it represents the marketing VE-Nick-Stewart. responsible for the mix of the Lonestar (pictured) song, which last j week climbed from 23 to 17 on the Mot 100, says, "With the rester of domestic product and international product from RCA and Arista it was felt appropriate and necessary to use outside spécialiste to launch some of our country artists in the UK and therefore into Europe." 

introduction of two new online ser- vices. One "instant listening" service allows consumers to l'isten online to encoded CDs purchased from MP3. com's retail partners, Junglejeff. corn, Duffelbag. corn and CheapCDs.com. The second "Beam It" service allows users to register their existing CD collections in a My MPS.com account. Once uploaded, tracks can be accessed from any terminal, Other releases to follow under the deal will include albums from Sara Evans, Clint Black and The Wilkinsons. News of the tie-up coincides with Grapevine's parent company Ritz making nine people redundant from its tour and mail-out divisions, and général 1 
ifj 

although users will be unable to email tracks to others. The whole issue could prompt a potential copyright battle between the major record companies and MP3.com. However, Robertson claims that as long as consumers have bought the CDs in question there are no copyright breaches. 
Songseekers to offer'définitive'service Music marketing Company Song- seekers International is launching what it claims is the "définitive" online music service, offering every- thlng from digital downloads for con- sumers to instant track licensing for professional users. Songseekers Interactive, whlch is due to be launched in June, will be targeted at both members of the public and Industry-linked business- es with a comprehensive music information service hotlinked to functlons offered by other compa- nies' sites such as online retailing, digital jukebox plays and eus- tomised CD compilations. The company, whose blggest music synchronisation successes last year included pairing Lenny Kravitz's Ry Away with Peugeot, has linked with companies including Boxman-owned Yalplay, New Yotk- based digital download company MCY and Razorcuts for the site. Its planned launch marks the first time 
classifylng music for the advertising 
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Simmons; targetlng i industry for 20 years. What we've reallsed Is e-commerce and the net are far blgger applications for con- sumers," says Songseekers chair- man David Simmons. The professional part of the site, which will be accessed with a pass- word, will provide licensing informa- tion on around 400,000 tracks, initially giving the performer, song- writer, record company and publish- ing company. Simmons says the service will be eventually expanded to offer information about whether a track has been synchronised before and by whom, as well as if il Is auto- matically available to use. 

Music plays ead rôle in 
Kinglisher sales increase 
market helped Woolworths' music department to outperform the retail- er's overall sales increase, despite competing in a music market blighted by heavy discounting. Music, alongside mobile phones, video and confectionery, were high- lighted in a trading statement Issued by parent company Kingfisher last Tuesdayasthemain contributors to a 7.3% sales increase to £666.8m for the nine weeks to January 1 this year. Woolworths' head of stratégie busi- ness unit for entertainment Tim Coles says. "it was clearly quite a dif- 
we've done pretty well. We've grown pany MVC has our share of CDs and cassettes, though the cassette market was hit more than ever by people buying CDs instead.'he says. Albums by Boyzone, S Club 7, Steps and the Abbamania compila- September tb take up the sa tion were predictabiy among its most tion at Marks & Sp  

departed in 

news file KIHG QUITS SHEFF1QD CENTRE The troubled National Centre for Popular Music (NCPM) in Sheffield suffered another blow last week when Its lalest chief executive walked out after Just three months in the job. Martin King, who joined from Madame Tussauds last October with a brief to attract more visitors to the under performing NCPM, quit on Tuesday after accepting the job as managing director at London's Alexandra 
FIHAUSTS SEIECTED FOR EUROVISIOH Radio Two listeners last Friday voted for the four finalists who will battle to represent the UK in the Eurovision Song Contest taking place in Stockholm on May 13. They are; Crazy, written by Catherine Porter and Tony Moore with Porter performing; Nicki French singing Don't Play That Song Again written by John Springate and Gerry Shephard; Sexy Sadie with I Won't Let You Do This To Me written by Terry Bradley, Paul Brown and Mike Connaris; and Only The Women Know written by Kimberiey Rew and performed by Sixchix. The winner will be chosen via televoting on the Song For Europe 2000 programme, broadeast in a late afternoon/early evening slot on February 20 on BBC1. 
The UK music industry will be fully represented with the British ® Midem stand at Midem 2000 from January 23- 27. The stand, which includes delegates from Alm, British Music Rights and the BPI as well as many other companies, will be located at 17.01/17.10 in the Palais des Festivals. The Secretary of State for Culture, Media and Sport, Chris Smith 
Monday January 24. 
UNIVERSAL IN ONLINE DEAi Universal Music Group has signed a deal with online streaming specialist RealNetworks under which the latter's ReaUukeBox player will 
Universal has reportedly cancelled external tests for Project Nigel, the online music initiative it has been developing with BMG and Matsushita. 
SBN WINS NME TOUR RIGHTS The Student Broadeast Network (SBN) has been awarded exclusive radio rights to the NME Radio Tour. SBN will also be teamlng up with Radio One, whlch will broadeast the final tour date at 
spécial In Session show in early February. The 11-date tour hegins today (Monday) at Glasgow's QMU. 

group's The Hush three-times platinum by the BPI last week. An award went to R Kelly for his Sinfila-lf I Coukj-TttctuÇack The Hands-ÛfJjme and his album R, which both went platinum. 
dotmusic 



A & R ANALYSIS -EDITED BY STEPHEN JONES 

WE n for the UK music industry. the signing-and-developing of acts at times seemed like a low prioritv for record labels, writes Stephen Jones. Factor in the général feeling within the industry and beyond of no clear idea where the Next Big Thing is coming from. or how it sounds, and it will come as no surprise to learn that major labels slgned less acts in 1999 than in preyious years. Indeed, our MW A&R survey in September 1998 which reported that more than half of 

Hunt for Next Big Thing 
The optimism of some senior executives back m 1998 that signmgs of new acts woulc|ci managed it. up from 19.5% of 1997's signings at this point 12 months ago, and from 22% of 1996's a year before - although this is still some way off the third of 1995's 

n in previous years have been i this year's Rosterwatch, not onl awer acts were signed by majors jt also to reflect their growing 
by 1996's signings the year earlier ar 16% by 1995's signings a year before thi It could be argued - or hoped - that oeing spent on developing each at 

keyse optimlstio of spending more on signinf the following 12 months could not hav proved more wrong. A tally of the acts signed by the big 'îsduring' al Rosterwatch of îs that fe 

and euphoria ! 
te majors signed re which rose to 114 acts in : back of profits tm the Britpop sd (with Britpop's wane) back to 80 acts in 1!  ' " that slump in signings was even more severe, with a mere 56 acts reported as having been signed. The figures can never be définitive - it is not always easy to discover who has signed what, and certain labels décliné to name some, if any. of the acts they have signed. Te list of labels included in the 

m the first signihcant înt the turnover of that had been 
Seagram's PolyGram purohase, the demise of Britpop and perceived major 

year s Rosterwatch notes now certaii acts have aiready found other deals: Mantra has signed ex-Creation act St Etienne and former Mercury/Fontana act Gorkys Zygotic Mynci, Go Beat ha picked up Nash who were formerly wi 

date. Making the leap from deal to chart breakthrough is far from easy, but that figure is siightly up from the 7.5% rate achieved by 1997"s signings at this point 12 months ago - several more independent though still way down on the 13.5% achieved 

)n average two years in ast year finally saw the emergence of Thunderbugs, Basement Jaxx and The Beta Band, while the UK is about to experience Angle Stone - ail of whom were signed as far back as 1997. And when it cornes to notching up Top 40 singles, the figures are also more encouraging. Only 24.6% of 1998's new signings have 

Telstar, Talkin Loud has signed e hitmaker MJ Cole, while AM:PM has aiready reached the top of the chart with ex- Creation/ Eruption act Wamdue Project. 
- of igge's signings and 26.5% of IBgT's 

ROSTERWATCH - 1 
ALL AROUND THE WORLD 

mt Top 75 in August. Debv 

Heather Small: M People lead sing 
BEGGTRS BANQUET56 ^ 

cutling Edge. EMhCHRYSALIS as Wn msM 

nneo-eai on evenmch ngle., Wax): Deal includes lioensing JEEPSTER Loopet; Belle & Sebastian's Stuart David 
DJ Assaolt (Mo Wax); Leading light 
is due In March, Psychonaots (Mo Wax): "Breakbea 

Sgl Rock (Wlllja): Switched to Wiiija from Fused 
St Etienne (Mantra); Ex-Creallon act now 

GLOBAL TALENT Northern Line; Pop ac scored a Top 20 hit wl 

MUSIC WEEK JANUARY 22 2000 



slows signings 
ontinue to be healthy failed to be matched by realîty in 1999 ] more wisely, but still lose more than half their industry prédictions lest year, it is that i signings within two years. MW can reveal; trend-spotting Is a tough game with high ( 60.3% of 1996's signings, 54.8% of igg/'s stakes and a low return rate. sidnings and 14.4% of 1998's signings are Aside from Westlife, most of the maturer they originally pop acts (including those that were guitar- oriented) tha  

statistics can take comfort in the fact plenty of new faces 

Boy, Hepburn, Merz, Groove Armada, Ail Seeing i, marune McCutcheon. Honeyz, Jamelia, Ben & Jason, Lolly and Westlife (then called Westside) are alreadyjust a few of the new names to emerge from last year's Rosterwatch of 1998 key signings to make their mark, while other newcomers who were only signed last year include Al and S Club 7. Looking at the type of acts signed during the past 12 months few patterns emerge. , Although some movements are clear, acts seem harder to catégorisé than ever and thus new trends hard to predict. Indeed, if 

we suggested it 
party year celebrating the end of the millennium, that turned out be supported 

GIRL THING singles ar ither than by any particular Moreover, while 1999 certainly rocl 
albums like Travis and Stereophoni 

nost popular acts to hav big things predicted about them for 2000 ir a survey of music magazines are: Blanco Y Negro's Terris, Fat Cat's Sigur Ross and Mushroom/lnfectious' My Vitriol, whiie in the pop arena newspapers, radio and teen magazines are tipping Innocent/Virgin's Atomic Kitten and RCA's Mero. 

If the expected slowdown of pop occurs, there is plenty to replace it. For example, many are tipping what is being labelled } "urban garage", the collision of speed/UK garage and uptempo R&B as typified by the likes of Artful Dodger. Although it is often said each year, 2000 will certainly rock more. Acts to watch out for undoubtedly include Independiente's Archive, Boilerhouse's Animal House, Pariophone's Coldplay, WEA's Koot, XL's Badly Drawn Boy, Terris and My Vitriol, but taking an early lead are Taste Media/ Mushroom's Muse, who by word-of-mouth alone have already sold 24,000 copies of their début album Showbiz in the UK. BBC Radio One's head of music Jeff Smith agréés. "The year 2000 will see an increasing range of genres from UK garage to, in the alternative arena, acts taking apart conventional modem rock music, bands iike Muse, Death In Vegas (Deconstruction) and the returning Elastica (Deceptive)." MW last year noted the likely 
id melody - by a nation in lillennium mood. That field appears to be being led by Virgin/Hut's Hobotalk and Polydor's Nerina as much as Go Beat's Ben & Jason, Food's Matthew Jay, S2,s Paddy Casey and Ws Nicola Quilter and Ben Christophers. But pop is far from dead. With the boy 

lered by the Spice Girls and Ail Saints, t field appears to be being led by RCA's Jhirig. and several labels running 
acts before they see light of day. Top Of The Pops producer Chris Cowey says, "The thing that has impressed me on TOTP in the past few weeks is that there are still groups like Atomic Kitten (Virgin/Innocent) who deliver their music with attitude and style. My big hope is that the industry makes 

t only ha 
Filles, 21st Century Girls, Sonic Avengers, Precious, Breze, Thunderbugs, B*Witched, Flepburn, Honeyz, Fierce, Spice Girls, Ail Saints, Cleopatra ' " '    xt six m 

years by the likes of Westlife. Five, Backstreet Boys and Al, almost every label appears to have developed a girl act hoping to move into the ground once steadfastly 

ikes of Universal Island's Daphne & Celeste (signed in 1998), RCA's Girl Thing (1999) and Made In London (1998), V2's Madasun (1999), Mercury's Kick Angel (1999), Echo's Fred & Roxy (1999). London's Sugar Babes (1999) and Atlantis (1998), ZTT's David's Daughters (1999), Ail Around The World's Sister Sway (1999), Gut's Super Sister (1999), Global Talent's Sister Sway (1999) and Mushroom's Sister2Sister (1999). And these are just the ones we know about. Those currently putting together new girl acts or trying to find theirs a deal - Northwestside, Boyzone and Westlife 
Moneypenny working with Phil 

9 9'S KEY SIGNINGS 

SOURCE UK 

RIVERHORSE 
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A & R AHALYSIS -EDITED BY STEPHEN JONES 
Developed by the 

ACTS10 WATCH IN 2000 

(Westlife, Rve), wh planning the project with Safe, "It's pure pop with a Sixties influence in a bubble-gum rap/hip-hop style," he says. Having initially started working with,singer/songwriter Alison CldFSontformerly Betty Boo), they havé smce then aiso workea with Spice Girls coliaborators Richard 'Biff Stannard and Absolute, Eliott Kennedy, Waterfall (M2M) and Stargate (S Club 7). Meanwhile, a meeting with Cheiron (Backstreet Boys. Britney Spears) was held over the weekend and they now have former Smash Hits editor Gavin Reeve as their product manager. Of course, success wili dépend on the music, but some will find comfort in the words of Chris Herbert to AWback in May: "To me ifs not rocket science. We sat down and looked at the current crop of girl bands and thought, everyone's been trying to change the girl group thing, with bands or guitars... To me it works fine as long as you've got 

tape to BMG Music. The Devon/Home Counties four-piece then recorded both a Radio One Evening Session and a Fierce Panda single last March Two months late they signed to Parlophone and subsequently BMG Music. A début single, The Elue Room EP,  

Called Quest and rising rap producer Jay Dee have not only praised their production , skills but sought to work with " Hotly-tipped US rapper Mos D numbers among their fans, s: 
to his own label Good Tree fc 

lowly solo Top 20 hit with their eponymously titled release in May. "Ifs ail very quiet," is the current comment. Younger Younger 28s: Despite all the A&R hype that followed their signing to V2 on the back of in The City 1998 and subséquent performances, there is no denying YY28s have not taken off the way intended. Through live performances, such as the main stage at Glastonbury, people continue to "get it", but slots appear limited for their brand of 'Human League-meets-Shampoo" — Top 75 

Romance, proved that the signing back in 1998 to Hut by managing director Dave Boyd (Verve. Gomez) was jusbfied way before any talk of any acoustic revival. The music of the four- piece formed around singer-songwriter Mark Pilley and his acoustic guitar in Dunbar, East Scotland, Is an intelligent challenge, and an 

ts - all other the ditching of iid the perceived demise of British tusic. Two years in development and i brink of their first release this could at feeds a nation part-starved of [ent and challenging rock. They ise former Ride members Mark er and Loz Colbert and ex-Mystic Sam ns who produced Supergrass' I Should 

they played at In JThe City in Manchester, Il998. U 

opportunlty. 

m summer. That record proved the idéal launch pad to gain a part on Gilles Peterson's Radio One tour, while US luminaries such as members of A Tribe 

nam?bicRlô^l5l_Century Gids but were less suocessful than expected when they fmally emerged on Simon Fullefs 19 Recordings label through EMI. Beset with 

ROSTERWATCH - 1999 

band surprised many by signing in Columbia through Byrne Blood (Steps) and becomlng its * ' " UK act, eclipsing the likes of Kula Shaker and Hepburn. To date: three Top 10 hits and a Top 20 début album, Here We Corne. Merz; Despite eventually emerging sounding still as fresh as during the hype 18 months earlier, the Many Weathers Apart album for Epie failed to translate critical success into sales and two Top 75 singles are Merz's sole achievement to date. Most found the music too challenging to catégorisé, even between indie band or dance act. By the end of the year, he had split with MCM Management. Gay Dad: They undoubtedly failed on their promise to 'make guitar sexy again", maybe because far too much was expected. The single To Earth With Love went Top 10 and the Leisurenoise album was acclaimed in some quarters, When the third single Oh Jim missed the Top 40, London decided to move on to recording the follow-up. 
SIGNINGS selling hit Blue (Da Ba Dee) spent three weeks at 
Natasha Mlng; Twenty-five-year-old Brooklyn "folk- 
Sona Farlq (WEA): East London four-piece working with Chris Sheldon and who debuted on Blue Dog Singles Club and properly on WEA with a single in 

TELSTARCUrren,il'WOrk,nSW'th Cralg David (Wildstar): Following 

WALL OF SOUND Zoot Woman; Eighties-tinged West Coast Steely 

a Mdidonal reportlng Charlotte Saxe and Adam Gold 
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FRONTLINE 

RETAH FOCUS: IMPULSE 
taillng h by Karen Faux 

Aenabled fast-growing chain Impulse Entertainment to live up to its name and drive business across a wide variety pf sites that currently include railway stations, airports. department store concessions and High Street standalone stores. But despite the chain's carefully-planned con- venience factor. a Personal approach is stlil important. "Even in places like airports where there is a a lot of passing trade, our staff try to get to know customers and take spécial orders," says Les Whitfield, manag- 
Impulse launched with its concession in Selfridges in London's Oxford Street back in 1994 where loday it bas more than 250 sq m of space devoted to CD, video, DVD, computer games and mobile computers. "We have doubled sales since we opened," says Whitfield. "This concession offers a very wide range of music and tends to have a bias towards classical, R&B, swing and easy listening. Games sales are also very healthy with Playstation providing the biggest 

Impulse Entertainment currently bas 22 stores a is gearing up to launoh another four. Between February and April new stores wiil roll out In Selfridges Manchester, KIng's Cross 
Birmingham and Edinburgh i airports. Impulse has recently strengthened its management team with the appointment of Lorcan Devine as opérations manager and is currently seeklng a new finance 

driving sales through focus on convenience a Selfridges has been at the forefront of its through its transport locations, Impulse we will be drive to build DVD sales, with Impulse says it makes sense to run promotions for More o introducing new fixtures and CD-style longer. Its London Luton Airport store year and ti browsers to create a clear différence with consistently benefits from a strong chart philosophy. video. "In several of our stores, inciuding offer and compétitive discount campaigns. ambiance t Selfridges, DVD is now beating video sales "Our mid-price campaign, with titles priced hands down," says Whitfield. at £6.99, is currently doing extremely well With a high volume of passing trade there," says Whitfield. "In this location we 
IN-STORE NEXT WEEK (from 24/1/00) 

lot of business from who might not normally J go into a record shop and they i are always pleasantly surprlsed j! to see product which matches S compétitive High Street prices. ] They are also pleased by the 
1 extremely quick." ! Last October, Impulse purchased the five, former Solid Sounds stores and has now gained a strong foothold in the North East. "At the moment we are drawing up plans to give these stores a complété revamp and brand them as Impulse," says Whitfield. "Singles sales are the strongest in these and building on this." penings are planned for later this Tese will adhéré to the Impulse "We design our stores to have an nat appeals to a wide range of says Whitfield. "Convenience 

Windows - George Michael, sale: in-store - Aurora, Paderewski, Nigel Kennedy. Kiri Te Kanawa, Festival Of Nine Lessons, sale inciuding Bob Dylan, The Clash, The Eagles, I Zeppelin, The Corrs 
Johnson, R.E.M.. 3.I.G., Adam Rickitt, LEO, Daphne and Celeste; Albums - Simon & Garfunkel, Breakdown, Club Mlx 2000; In-store - chart 

i^X Gabrielle, I Fn nanl 

Windows - Club Mix 200 Listening posts - Wiliia Boy Modelling School, V; 

In-store - fitness videos promotion, January ^ sale featuring back catalogue at half price, f Sting, William Orbit 

«pp Singles - Notorious B.I.G., Eurythmies, Andréas Johnson, R.E.M., Gabrielle, Mariah Carey, Destiny's illd, Will Smith, Lyte Funkie Ones, Q Tip; Albums - D'Angelo, na Caroil, Alecia Elliott, Simon & Garfunkel, Club Mix 2000, reet Vibes 4, Queer As Folk: Video - This Year's Love, Very id Things, Eurythmies, Smurfs; In-store - fitness videos omotion, Paul McKenna, various videos from £2.99 
Windows and In-store - Best of '99 inciuding Travis, Shania Twain, Stéréophonies and Macy Gray, Clubber's Orbit, Britney Spears 

Single - Eurythmies; Windows - January IQlUCn i sale-The Beach-two CDs for £19-99. tw som-ituniG , DVDs for £19.99, sale: Listening posts Beck, Basement Jaxx, An! De Franco, The Charlatans, Kiri Te Kanawa, Billy Bragg; Press ads - sale 
■MH Singles - Spearmint, Starfighter, ItMkJ megastares Andréas Johnson, Beta Band, Daphne & luâjfl Celeste, David Bowie, Eurythmies, Gabrielle, Lovestation , Mint Royale, Utah Saints; Albums - D'Angelo, Breakdown, This Is Trance Life; Press ads - Adam Rickitt, LFO, Notorious B1G, REM 

Eurythmies, Van Morrison, William Orbit, Ni 
WOOLWORTHS êreaS- Window- Best Of 1999 offer with four CDs for the pri'ce of three; In-store - Breakdown, Andréas Johnson, Daphne & Celeste! Best Of 1999, Gabrielle, Simon & Garfunkel, Adam Rickitt, 

ON THE SHELF 
JULIE COGGINS, 

manager, Andys Records, 
Hanley 

generally been extremely i availability has been well publicised on Radio One and this helped to drive sales when it came out on Monday. As far as albums go it is still a case of stalwarts such as Shania Twain and Britney Spears, and we're expecting Britney to get 
Compilations inciuding Gatecrasher Dlscotech. Cream 2000 and The Millennium Annual are being bought by a lot of people who 

beginning of December. William Orbit st do well next week and a lot of our customers are asking about Primai Scream, which hits 

To counter the slowdown we are currently 
Geri Halllwell, Five and B*Witched at £9.99, There is also a lot of mid-price product that has moved down to £5.99 and sales are going well for Alison Moyet, The Clash and Manie Street Preachers' Génération Terrorists. Video has slowed massively since the festive season aithough DVD is sustaining well. We have got 3m of shelving now and we are having to push video back make room for new DVD titles. The Matrix was our best DVD itill steaming 

le are taking advantage of 

everythmg that a rep on 3 except physically going 
with a lot of shops that are located quite difficult to get to - such as Jersey, Guernsey, Orkney, and Northern Ireland. I ring everyone once a week with détails of new sin- gles and albums and report back to the labels with retailers' feedback. An aspect of the job I really enjoy is helping to devise creative mar- keting solutions to develop new acts. With regard to developing acts I am currently working on Raissa and Keith Caputo. Caputo is the former frontman of métal band Life Of Agony but the new single is a ballad aimed at St Vaientine's Day. We also have high hopes for the success of Bloodhound Gang who have achieved 1m sales in Germany. Their single The Bad Touch is released here on February 28, New releases will start to pick up soon Forthcoming singles Irom Aqua and Jay-Z are 

ON THE HOAD 
CHAYA ZELTZER, 

telesales rep, 
Universal 

already being asked for in stores and we're expecting solid sales for U2's forthcoming soundtrack to Million Dollar Hôtel. On February 14 we have new albums from both eels and The Cure. The Cure have a very substantial fanbase and the new album Blood Flowers is reminiscent of their watershed album Pictures Of You. Eels' new one is already pioking up a lot of radio exposure and Is more upbeat than the last, Our current campaign for indie stores is a two for £22 multi-buy that includes artists such as Marilyn Manson, Nlne Inch Nails and Eminem, Indies are welcoming the chance to drive spontaneous sales at a quiet time of the year and we are getting a lot of re-orders. We are delighted that the BBC has opened up its music archives and are expecting The Who Sessions to receive a lot of attention. Meanwhile I am working hard on TOTP 2000, which is proving a massive seller, and also on Gabrielle's single which is doing well." 
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EDITED BY ADAM WOODS - CLASSICAl 
ClASSlCklnews 
SONY ClflSSiCAl LEADS WITH SOUHDIRACKS A dutch of film and télévision soundtracks provide the backbone to Sony Classical's release schedule in the first two months of the year. led by the issue on January 17 of the OST for BBC 2's much-tralled adaptation of Mervyn Peake's Gormenghast trilogy. Composer Richard Rodney Bennett, soundtrack crédits include Murder On f Orient Express and Four Weddings And Funeral. was persuader' commission by Peake's score of symphonie proportions. Tavener has also contributed nev* to the four-part télévision alongside Bennetfs score on the ! "The BBC Is generating a huge coverage for Gormenghast, which ' the day the soundtrack is released." Taylor, marketing manager for Sony Classical UK and a confirmed Peake fan. "It features on the front cover of Radio Times, which is invaluable in terms of publicity and awareness. Our aim is to get the dise racked in as many places as possible." Sony's Gormenghast marketing campaign 
Empire and BBC Music Magazine, and likely national press advertising. Taylor estimâtes that initial UK sales will reach 6,000. The TV sériés is set to run in Canada and the US later this year, and a 

Im The Talented Mr 

Other Sony 

February include James Homer's scc Robin Williams movie Bicentennial Man, complété with a song performed by Celine Dion: Michael Nyman's Golden Globe Award- 

to set down her thoughts on clarinet quintets by Mozart and Weber. To relaunch her career as a recording artist, ASV has puttogether a twodisc, mid-price compilafon drawn from Johnson's extensive back catalogue, including her aedaimed readings of Mozart's Clarinet Concerto and Crussell's Second Clarinet Concerto, and chamber Works by Milhaud and Finzi. "She has been active as a concert artist, but now she wants to revive the recording side of her work," says ASV's Jo Nicholson. "We " ' m as a great gift for budding we are advertising it in ail the The Saturday Telegraph. When the Mozart and Weber dise is released in April, we'll be advertising both releases as extensively as we can to make people aware that she is back. We've had some giamorous shots done, which présent a very différent image from the pictures taken of her when she was a very young artist." 

ODQQCl 
of the week 

ROSSINI; Otello. Ford, Futral, Matteuzi, D'Arcangelo; Philharmonia Orchestra/ Parry. Opéra Rara ORC 18 (3CD). Rossini's opéra may not quite follow 
DTEUO Verdi's freatment of the Bard's taie, but it does include rôles for three virtuoso ténors and is blessed with great tunes. The work, an outstanding success of the early 19th Century, is in production next month at the Royal Opéra House, with Opéra Rara staiwart Bruce Ford (pictured) taking the title rôle. The set will be advertised in February's Gramophone and BBC Music Magazine. 

R E V I E W S for records released up to January 31,1999 LANGGAARD: The End Of Time, From The Song Of Solomon, etc. Danish National Radio Choir, Danish National Radio SO/ Rozhdestvensky (Chandos CHAN9786). Danish Rued Langgaard (1893-1952) something of ; 
abandoning ■ 
Langgaard's réputation with three earlier releases. Their latest release offers the first recording of The End Of Time, an apocalyptic vision of the Antichrist and the world's final catastrophe. Supported by Gramophone and BBC Music Magazine advertising, R. STRAUSS; Violin Concerto; Sonata in E fiât. Sarah Chang, Bavarlan Radio SO/ Sawaliisch (EMI Classics 5568702). Early works from Strauss performed with passion and commitment by Sarah Chang, backed by the sage accompaniment of Wolfgang Sawaliisch. Strauss was 17 when he began his Violin Concerto, a richly romantic work 

that draws a colourful, inventive interprétation from Chang. A. SCARUTTI; Stabat IVIater. Gérard Lesne, Sandrine Piau; Il Seminario musicale (Virgin Veritas 5 45366 2). Counter-tenors are enjoying a boom at présent, and this release features the heart-felt sounds of Gérard Lesne, the connoisseur's counter-tenor, who is on admirable solo form in Scarlatti's Salve Regina and as duettist with Sandrine Piau in the composer's Stabat Mater.  ROTA: Plccoia Offerta nber Ensemble (ASV CD DCA 1072). Best composer of ' for The id a string of Fellini films including La Dolce Vita, Nino Rota was a child prodigy who went on to Write opéras, works for symphony orchestra and refined chamber music. This ASV dise reveals traces of the influence of Ravel. Bartôk and even Shostakovich, although it is the self- confidence and personal expression in Rota's music which leave the greatest inr The recording is elegantly played and produced throughout. Marketing includes in Gramophone and BBC Music Magazine 

Italy's leading singer/songwriter for more than twenty years. 
His dramatic, passionate and utterly irrésistible songs are a wonderful blend of jazz and big band with tango rhythms and cabaret. 

THE BEST OF 

PAOLO CONTE 

IPAOU 

* 

'pONfKJ 'Suave, cosmopolilan and utterly romantic.. It would be hard to Snd a more debonair sélection to go with the nlght's first cocktails.' New Yorker Jk 
■He possesses the rare abllity to evoke a world of hallucinations, half-consummated love affaire and long, solitary nights in a darkened bar' The Times 
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Optimize Your Business 

Opportunities 

in the Rapidly Changing 

Media Market 

Kg 

The world of média manufacturing 
meets at REPLItech: the only event 

focused solelv on the replication 
and duplication of magnetic and 
optical média, including CD and 

DVD formats, audiotape, videotape 
and floppy disk. In the quickiy 

changing world of recorded média, 
; ahead pf the compétition 

means keeping up-to-date with new 
and emerging technologies. If your 

business involves duplication or 
replication of média formats, 

post production, pre-mastering 
or recording of storage média, 

then you cannot afford to 

REPUtech 

Exhibition and Conférence 
22-24 February, 2000 

Messe Duesseldorf 
CCD Sud-Hall 3 

Stockumer Strasse Duesseldorf, Gerraany 

For more information, visit www.REPLItech.com Email; kipi.evcnt@kipi.com Fax; +914-328-2020 Phone: +914-328-9157 For immédiate information by fax, call +516-222-1765 
rodueed by Knowledge Induslry Publications, a subsidiary of Phillips Busines Information, Inc. C'o-sponsored bv TapeDhc Busiims and IRMA 

BndQDB 
of the week 

DEATH IN VEGAS: Aisha (Concrete/Arista HARD43). Death In Vegas' Contino Sessions album raiscd a few eyebrows - not least at BMG - when it debuted in the Top 20 in September backed by no promotional 

m 

singles. Ail previous singles have been stnctly hmited and asthis long-awaited collaboration with Iggy Pop is the album s best track it should help il find new fans. Its swaggering basshne and Iggy s menacing narrative make ît simply irrésistible. Noted New York photographer Terry Richardson makes his direetîng début on the simple but engrossîng video included on CD2. The track was A- listed by Radio One on Friday. 
SINGLEreif/eit/s 

| 
THE TAMPERER FEAT. MAYA: Hammer To The Heart (Jive/Pepper 9230032). Despite an absence of almost a year while singer Maya toured with the musical Rent, the dance act return as energetic as ever with this driving single. Wedges of rock guitar and pounding beats meet what sounds suspiciously like the melody from Abba's Gimme Gimme Gimme (A Man After Midnight) to support a raunchy vocal from Maya. It bas been B-listed by Radio One. BABY BUMPS; I Got This Feeling (Sound Of Ministry MOSP137). Baby Bumps finally follow their August 1998 Top 20 hit Burning with another cracking disco traok. Combining a riff from Michael Jackson's Don't Stop Till You Get Enough with a vocal from The AN Seeing Eye's Lisa Millett, it deserves strong radio airplay. SPACE BROTHERS; Shine (Manifeste FESCD67), Another run for a track originally released in 1997, when it reached number 23. This time mixes corne from Translucid, Commie and Signum, who provide an anthemic house mix with big synths and a driving beat. With club support very strong, 

nmediate as When The ras the support of 80 ILR stations, the Radio Two A-list and a pre- recorded Top Of The Pops which ran on Friday as well as a National Lottery appearance two days before release. SASHi: Adelante (Multiply CD MULTY60). The German dance act return with their first single since last ApriTs Top 20 hit Colour . Spanish accordion adds a Gypsy 
while Ruff Driverz provide a remix and DuMonde give the tune a darker trance edge. Currently in the top three of MWs Pop Chart, it précédés Sashl's fortheoming album Trillennium. finrii+tr RINÔÇÉRÔSE: La Guitaristic House Organisation (V2 VVR5011313). House beats collide with guitar on this second single from the French act's highly-praised album Installation Sonore. Sweeping synths help cr ajazzy ar version, while Terry Farley tu te origine 

EIFFEL G5: Move Your Body (Eternal WEA255). Where Blue (Da Ba Dee) was a classic slice of pop, Move Your Body is as fine a piece of vocoder-led Europop as one oouid hope to find. This is the second single from their fortheoming album, Europop, and jre to float up the charts, once again ing the Eternal label delivers the crème of Europop. CKZSD N STINGILY: That's The Way Love Is festo FESCD66). The original vocalist on Ten City's 1988 house classic has re- recorded the track with greater emphasis on the vocals. Though lacking the original's musical textures, it is still a great song. Nïli'i"!"!''! JOEY NEGRO FEAT. TAKA BOOM: Must Be The Music (Incentive CENT4CD). Familiar as the theme music to the Sky One TV sériés Ibiza Uncovered, this disco-flavoured house track now sees a second outing thanks to a new vocal from Chaka Kban's sister Taka Boom. Havlng spent a fortnight in the top three of the MW Club Chart, it looks set to become one of the year's first dance anthems. TINA TURNER: Whatever You Need (Parlophone CDR6532). This is the second single from Turner's Twenty Four Seven 

RED HOT CHILI PEPPERS: Otherside (WEA W510). The third single from the Chili Peppers' 200,000-selling Californication album looks set to reinforce 

1 m 

the momentum as the track builds, managing cleverly to combine familiar hooks without sounding stale. sv,-rw ROYAL TRUX; Radio Video EP (Domino RUG105CD). Last seen in the UK when they supported Pavement at London's Brixton Academy, Royal Trux have been prolific of late and this latest EP sees the former rockers adding more soul and beats to their inimitable brand of punk rock. MO-HO-BISH-O-PI: The Vitamin E(P) (FF Vinyl/Zinc Splash FFZINC004). These darlings of the indie soene turn in five tracks with a certain punk sensibility and wit. Unfortunately they fail to capture their live energy. Ones to watch, however. HEPBURN: Deep Deep Down (Columhia 6683382). Having dented the charts with their previous singles I Quit (Top 10) and Bugs (Top 20), this new offering will give 
is still not as good as their yet to be 
CODA: Bleed Together (Graceful GRACE003). Unsigned but currently releasing their material on their own label, Coda have an ear for a top tune and a nice way with hooky choruses. Bleed Together is 

''i'TiTS'i"! RAISSA: How Long Do I Get (Polydor 5616282). The second single from the Londoner's début album Believer, How Long Do I Get brings to mind the honeyed pop of some of the Slxties' better female vooalists. With a strong chorus and compétent production, the traok has been B-listed at Radio One and reoently topped the club chart in 7 magazine. After radio failed to embraoe its predecessor Walk Right Through, " looks iike this is the turning 
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oanmci 
of the week 

t 
PRIMAI SCREAM: Xtrmntr (Création CRECD239). For tholr sixlh album, the Scream bave assembled a motley crew of coilaborators   ^ __ ling David Holmes, Kevin Shields and Brendan Lynch and resurfaced with  -1 another completely new direction. Their militant stance remain ■ iough - évident in songs such as Accelerator, Swastika Eyes ar """ while sonically the band delve into a speed-driven infusi 

CENTRAL STATION 

a loud and proud song with a soaring chorus. Already supported by GLR and Xfm, Coda couid, given more backing, cross over.  SHI MATTHEW JAY: gj Four Sangs (Food 3 CDJAY001). Armed with g just an acoustio guitar B and a bagful of solid es, this new Food ■ signing cornes across as somewhat of a UK Elliott Smith. While the single is chart inéligible, a class act such as this should find no difficulty in picking up fans along the way. An impressive début. BRIT PACK: Set Me Free (Castle WENX20000). The stars of the Wi musical Boyband finally unleash th single. Set Mt 

A L BU M r e v / e vi s 
 I SEAFOOD: Surviving The Quiet (Fierce Panda NONG11CD). Having scored two indie chart Top 10 hits last year with This Is Not An Exit and Easy Path, Seafood's blend of Pavement-influenced tunes and Sonic Youth guitars serves them well on this début album. While the band's Sound Is firmly in indie guitar mode, the addition of subtle strings and a smattering of pedal steel illustrâtes their ability to move beyond the constraints of the genre, Ones to watch. CROWDED HOUSE: After Glow (Parlophone 7243 52372225). from various recording sessions over the band's 11-year career, After Glow is surprise collection; only the track Private Universe has seen daylight before, albeit in a différent form. It stands up as a body of work in its own right and shows the creative depth that was Crowded House, Standout tracks include Sacred Cow, My Telly's Gone Bung, Recurring Dream and Left Hand. I W iiiil.i.M STEVIE WONDER; The Ballad Collection (Motown LC00SS1). This 17- track set may just be a straightforward collection of some of Wonder's greats released on signing with Berry Gordy, led from opener You Are The Sunshine Of My 

Life, but it is a very collectable set indeed. TUlU.ii.i.l JACKIE MITTOO: Jackie Mittoo At Studio One (Dynamite Sound USLP8). Soul Jazz Records foliows its successful 100% Dynamite sériés with this collection of tracks recorded by Skatalites founder Jackie Mittoo. Focusing on his Sixties recordings for Studio One, it showcases his funky reggae sound on classic tracks such as Stereo Freeze, Oboe and Totally Together. VARIOUS: Loved Up (Ministry Of Sound INSPCD1). The Ministry targets the Valentine's Day market with this double-CD set loosely themed around romance. Ail the usual house compilation suspects are , including Moloko and ATB. Fresh hits such as Artful Dodger's Rewind and future smashes like Joey Negro's Must Be The Music and Starparty's l'm In Love should help make It a sales success. VARIOUS: Hi-Fidelity Lounge (Guidance GDRC573). The Guidance label has corne up with this outstanding collection of eciectic eleotronica. Featuring a as Thievery Corporation, i ' Extended Spirit, it mixes jazzy beats with laidback atmosphère to great effect.   J VARIOUS: Y3K I (Distinctive Y3K001). Blending tl 

Way Out Atmospheric ci • meet dirty b. Shut Up And D including BT and Hybrid's collaboration with Kirsty H, " _  ratings in Ministry, Muzik ar ensure strong sales. DIVINE STYLER: Word Power 2 (Mo Wax MWR122). Eleven years after Word Power was The Source's album of the year arrives this follow-up. This stunning hip-hop album goes beyond the simple confines of beats and rhymes to create a truly compelling and expérimental record. 
Heur new releases nriiiw Audio clips from the releases marked with this icon can be heard on dotmusic at: www.dotmusic.com/previews 

This week's reviewers: Dugald Baird, Michael Byrne, Tom FitzGerald, Chris Finan, Adam Gold, Duncan Holland, Stephen Jones, Sophie Moss, James Roberts, Nick Tesco and Simon Ward. 
IT'S JO AND DANNY: Lank Haired Girl To Bearded Boy (Double Snazzy SNAZZ1CD). Released on their own label out of frustration at waiting for a record deal, the husband and wife team's début album could be one of the indie releases of the year. Mixing cut-up techniques with acoustic guitars, radio commentary and folk music, they have created an album that sounds as fresh as it is is Solar 

reckoned with. Ones to watch. 
MUSIC WEEK 22 JANUARY 2000 

1BO.OOO sbvjgl-ES ; 
WÊS pjJlynNUM ALBUMS 

B DOUBLE RLATINUM ALBUMS 1 
Australla's e-gs 
DANCE CQMPiLATlOM 

YOUR EENEERGETIC & RELIABUE 
PARTNER IN AUSTRAL.ASIA 

f /ÏIOŒf/! OOf ITZ-C 

•/ • /|n>. 
| MIQEM aQGO wBSÊË-.-. éodf* » POB.IS HT ^CC-w -M .« BSQ7 

RS- AUST^VOt-TA aoto llgfe: Èï H 535-7^338 "/- 375 SSST.CQXSQ : jr'-|ffiî^nî.rgîs1ëuonrB€.com 



THE OFFICIAI 

TOP 75 

CH ART UK NGLES 

JANUARY 2000 

THE MASSES AGAIIMST THE CLASSESEP „ WHAT I AM O 

WILL ZK 
fli ^BLUE (DA BA DEE) " ■ Eiffel 65 (Gabulîi/Zucchell Unp NORTHERN STAR 

5 PimMORE THAN I NEEDEDTO KNOW GRACEADELICA 
R6 ,backinmyufeo ? Alice Oeejay IPronli/Karmani) Let BIG BOYS DONT CRY/ROCKIN' ROBIN Poiydo Lollv (Dufflebaq Boysl Sony ATWRecordo IDufllebag BoysiThomas) 7 IMSTAND TOUGH /je 3, 8 TALKING IN YOUR SLEEP/LOVE ME innocentSlNCD 14/sinc m ^ j Manne McCutcheon IMoranl EMIflntemauonal Music NelworVBMG |Wood/Cook:Gi5bffiibbl TWO IN A NIILLION/YOU RE M Y NUMBER ONE SHALL BE THERE 
n, 6 STEAL MY SUNSHINE I FW (Miimhlp) FMI (nnQran7n/niamn 

11 BmRAINBOW COUNTRY 2 TIMES 49 A LITTLE BIT OF LUCK 5046 7 RADIOf TURN 
SAY YOU IL BE MINE/BETTER THE DEVIL YOll KNOW O Jm t (f r pi [:9 38 3 MUSIC OF MY HEART ** "N Svnc/filorin Fstefan (Fosiprl FMI 15 ŒLETITBEME | 53 « .iWAITING FOR TONIGHT ^ ^ ^ Coiumbi 1 g 16 „ IF ICOULO TURN BACK THE HANDS OF TIME * i C/l 39 ■ LIFT ME DP O O ■JT Geri HalliwBlI lAbsoluIs 

,, I KNEW 1 LOVED YOU 
19 rmiRisE TURN YOUR LIGHTS DOWN LOW Columbia 6684362/6684364 ITEM 

MAN! I FEEL LIKE A WOMAN! O 
EVERYBODY UNDER PRESSURE 

WHY 
KING OF MY CASTLE nBOMBDIGGY Another Level (Reynolc ,2KEEP0NM0VIN'O IT S ONLY ROCK N ROLL 
THAT'S THE WAY IT IS Celme Dion (Martin/Lundin) Zomba {h 

trm NO DISTANCE LEFT TO RUN tad/p 
EVERYTIME/READY OR NOT MR. HANKEY THE CHRISTMAS P00 WHEN WE ARE TOGETHER 

rmVAPORIZER 
THE WORLD 1S NOT ENOUGH Garbage IGarbage/Amoldl BMG (AmolJ/Black) HORNY HORNS ISEEYOU BABY 

NASTRADAMUS MARY ,5 GENIE IN ABOTTLE 
OC j, 2 HAZIN' & PHAZIN'  Choo ChQQ Project IRomerol Mega Pla 

DUSTED 

Des Mitchell 
(Welcome) 
ToThe Dance 

MISSISSIPPI SOUL CHE SINGLE DUT NOW WEA228CD/T 
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THE OFFICIAI UK CHABTS 

SINGLES 

CHART 
COMMENTARY 

by ALAN JONES 

SINGLE FACTFILE 
It's described as a limited édition release but the Manie StrêelTfeachërs' The Masses Against The Classes sold upwards of 76,000 copies last week, enough in the current depressed climate for it to début convincingly at number one. The single, which is a stand-alone Project, appearing.neilhe.r on their last nor next album, is the Welsh group'f 

98. That single sold 146,000 copies on its début, while the Manies' last single Tsunami opened at number 11 last July wîth first week sales of loss than 27,500. The Manies are only the third Welsh acts to have two number ones, the others being Tom Jones and Shitley Bassey. And The Masses Against The Classes is the Manies' 23rd hit, the highest tally by a Welsh group, though those two solo artists have had more. 

Preachers' The 3S (76,000) and fs Dp (58,000) 

There are eight new entries to the Top 20 this week, giving the impression that the chart is once again on the move after Christmas, but the overall improvement of 18% in singles sales from a IQjearJowof 585.000 a fortnieht ago to 691,000 last week is more than covered by just ^ singles - the Manie St Masses Against The 0 Donell Jones' U Know and the remainder of t thoroughly depressed, with sales down by 29% nn the same week last yeaT^" 
couple of acts who both peaked at number 29 with their début singles last Autumn have ■ landed their first Top 10 singles this week without needing to gain that much widespread support. Scooch début at number five with More Than I Needed To Know while Point Break enter at seven with Stand Tough. Scooch's latest single sold 20,900 copies last week compared to the 16,800 copies 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE QROUPS 
other, the first week sales of the introductory Scooch and Point Break singles are both significantly higher than this week's number 29, Mr Hankey The Christmas Poo, which sold just 4,800 copies. And further demonstrating the pickup in sales is only sélective, this week's number 75 sold only 905 copies, down five from last week. While as many as 20 records have climbed within the Top 40 in recent weeks, we're down to just one this week.=Jl£sJ3ear Lie. The third single from the R&B tho^Tiatest 

SALES UPDATE 
Ï|M 

PERCENTAGE OF UKACTS IN THE CHART UKi 34.7% US: 18,7% Othor: 48.7% 

lo Scrubs and ' iber six, Dearlie ined quickly, slipping week. But since the 
" ^ ~P h 37, 

ir début hit When My Baby sold on its firs sk Point Break make more progress. with md Tough's first week sale of 17,400. 
being almost double the 8,900 opening of Do We Rock - although a oaltrv figure for-a Top 10 hit. Though vastly différent from each 

to 42. th itshighestjiositiç date, 31. It has sold fewëTthan 40',Sbo unit 
Scrubs ('553,000) or Unpretty (210,000). 

INDEPENDENT SINGLES PEPSh 
1E 

SAY YOU'LL BE MINE/BETTER THE DEV1L YOD KNOW Sieps IF ICOULD TURN BACK THE HANDS OF TIME R Kelly THE MILLENNIUM PRAYER Cliff Richard VAPORIZER Lupine Howl BABY, IT'S COLD OUTSIDE Tom Jones E PULSAR Mauro Picol BULLETIN THE GUN PlanelPerfe ANOTHERWAY/AVENUE Paul Van Dy ENOUGH IS ENOUGH YTribefeat MS. FAT BOOTY Mos Def 

Bob Marley Vs Funkstar Deluxe « SAY YOUU BE MINE/BETTER THE OEVIL YOU KNOW Ski 

Periecto PERF3CDS (3MV/P1 Déviant DVNT35CDS (V) Northwest 10 NORTHD 002 (V) 

ORE THAN I NEEDED TO KNOW Scooch \CKINMY LIFE ADco Deejay E3 STAND TOUGH Point Break 7 TWO IN A MIUJON/YOU'RE MY NUMBER ONE s Ctei 

WAITING FOR TONIGHT Jew f SWEET LOVE Rcrco » NORTHERN STAR Melan«c 

9 I SEE YOU BABY 10 COMING ON STRONG 12 ENDLESS WAVE 16 HEADS HIGH 13 SUN IS SHINING m BLOW YOUR MIND 18 FORANANGEL 

a IF ICOUIO TURN BACK THE HANDS OF TIME Rkef, 
7' EVERYBOOY PRtrwt PreiKSJ Th» Bcy WuBda UmJhe 

For everyone in the 
business of Webcasting... 

...Feb 19 issue will înclude 
our first spécial feature. 

So don't miss out, call the sales team on 
0171 940 8500 today 

- we are currently casting! 

showease 
!Reco Presents'' / Wednesday 19 January 2000. :^^^^H||||^Catch Jezebelle the 

^ For or arran<3e a 
meeting contact John Nelld, A & R Director. 

FOR EVERYONE IN THE BUSINESS OF MUSIC 
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  CHART 

stiNfira 2 JA 

SYNKRONIZED * 26 - r-Q , ,, RICKY MARTIN □ O Rickv M.irlm (Child/Vi THE BESTOFME 
2 2 78 COME ON OVER ★£ 
34 2a ON HOW LIFE IS ★: 

8MIDNITE VOITURES 
RELOAD * 

gg 69 5 CHRISTINA AGUILERA 'GI A 3Q 42 „ PEAGE • 
(P) Oi 2, 7, LEFTISM ★ " 1 Loflfleld (I phfipl WHO CAN YOU TRUST? 

32 26 ,o GREATEST HITS III * S Club 7 (Kennedy/Percy/Lever/Absoluie/Stargate) 5431034/-/- Queen (Queen/Richard: 7 8 4s PERFORMANCE AND COCKTAILS *3 w wn ioomszbmv/P) 33 3, „ SUPERGRASS • Parioptane5220562lii ' Slefeophonics IBird & Bush) WRIX44M/WSIHWWVRIOIWSO Supergiass (Supprg -     - o ,3 33 FORGIVEN,NOTFORGOTTEN ★ Aiiaiifc7567926i22iTEN)ft3fl 70 155 0UT0FTIME The Cotre IFoster/Corr) 7567926I21/-/- ^ " REM (Litl/REM) " , Ail THE WAY...A DECADE OFSONG *2 EpMœossîfriNi 3C 32 28 SURRENDER ★ Virgin XDUSTCO 4/XDLISTMC 4 IEI Celino Dion (Afanasieff/Foster/Martin/Various) 4960944/-/4960948 " ** TIir nhpmir.al Rrmhprc (RnvvinnHc/.'NimnnçT xm isti p j/xm iiTMn & 9 ° 3 Celme olû'n'tAfî  
^Q,» 25» GOIO -GREATEST HITS 

Dr Dre (Dr Dre/Mel-Manl 
dor 5170072IUI 3C 33 27 CALIFORNICATION • Warner Bros 93! 170074/517007]/- «ÏU Rod Hnl Chili Ponnprs IRohinl 

61 = ive 0577932/0517934/0517931 IP) 
Abba (Andereson/Ulvaeus/AndersDnl 5170074/5170071/- Rod Mot Chili Peppers (Rubinl 9362473864/-/- TALK ON CORNERS *9 AtlanticITENI 373g „ BHYTHMANDSTEAITH* HigherGraundfflaidHarmsHANOCDlITENI Tha Corrs (Liebpr/Foster/Corr/Pearsoh/Nowels/StpinbBrg/Ballardl " » LeWield ILeitlield/Rapacciolil HANOMC 4/HANOLP 4T/HANDMD 4 

O 35 9 CHARLOTTE CHURCH * SonyClassical 

02 56 7 G00D FEEIING « 
jrrs (Ueber/Foster/Ct 

12 9 ,2 STEPTACULAR *4 
XL Recordings XLCD 129 M 

INTERNATIONAL VELVET+3 gro 3984208342 (TEN) On 
THE HUSH★: MILLI0NAIRES 66 - Adamiej56^80M2iïEN) 33 ,3 THE PARTY ALBUM! *2 

1Y*2 VirginCDVX2920(E) AO jjnjî RUM0URS *6 TCVX 2920/-/MDV 2920 Beabmod Mac IReetwood Macfflai Polydor 5475992IU) AO 5I 70 BLUE LINES ★ Wild Bun 

SACRED ARIAS 67 « 
1 fi 14 6 SONGS FROM THE L tvJ George MichaeKRamoi 1 7 ,5 33 BY REQUEST *6 
1g 18 61MYLOVEISYOURLOVE* 

71 « 3, SCHIZOPHONIC ★ 
TRACY CHAPMAN *3 Tracy Chapman (Kershenbaum OS AND USONLY 

BRAND NEW DAY 47 39 15 LIQUID SKIN 
A 22 30 47FANMAIL* LaFace/Arista73008260552/73008260554(BMG| ZIP 4, ,0 AFFIRMATION TIC (Reid & Babyface/Austia'Dupri/Shakspere/Jam/Levvis) 73008260551/- "O Savage Garden (Afanasieffl 4949354/-/4949358 

23 27 MCM™-,sla"d^C
c

D 40 57 24 ON THE 6 • Coiumbia 4949302 (TENI 
24 17 ,0SCeLBS—alianhar, Cfl « 32 SLIM SHADY • Interscope/Polydor IND 90321  "Vb tConell/Stannard/Gallagbarl 74321713924/-/- Eminem (Dr Drel INC 90287/INT 2902!  "ttb Icoiall/Slannard/Gallagberl 74321713924/-/- JU Eminem (Dr Dre) INC 90287/INT 290287/- 25 31 12 I?lBlR5mWHI1Ï C0LLECTI0N *2 U»^tU) Cl 44 13 CLARION CHRONICLES - THE BEST OF • Dock 9362475642 (TEN) Barry VVhrte (Vanous) BWTl/Cl/-/- Jl Eric Clapton IVanoua) 9362475644/-/- 

TOP COMPILATIONS ARTISTS A-Z 
1 i a Title 10 „ 8 BEST...AND FRIENDS ALBUM IN THE WORLD... • Virgin/EMI VTDCD286/-/-/- IE) 

WBHiHiM 11 ,3 7 MASSIVE DANCE HITS 2000 wamer.esp/Unnrersal TV/Global TV 1570942/1570944/-/- (U| 
P 9 CREAM ANTHEMS 2000 • Virgin/EMI VTDCD272/VrDMC272/7- (El 

12 ,5 2 BREAKDOWN TetoTVTroJ TTVMC3098/-/- 
i IT" 13 12 ERADI0 2-S0NGS0FTHECENTURY Global Télévision RADCD113/RAOMC119/-/- IBMGI 

3 2 6 HITS 2000 warnecesp/Global TV/Sony TV RADCD154/RADMC154/7- IBMGI 14 7 ,0 ABBAMANIA *2 PolydorAJnh/ersal TV 5433592/5433594/-/- |U) 
4 3 

9 MUSIC OF THE MILLENNIUM * UnivereaWirgin/EMI 54531X12/4/-/- (Ul 15 „ ,0 THE BEST LOVESONGS...EVER! • Virgin/EMI VTDCOX274/VTDMC274/-/- (E) 
5 5 5 EUPHORIA - LEVEL 3 16 „ it WOMAN 2 • Universal W/Sony TV/Global 5451402/5451404/-/- (U) 
6 4 „ THE ANNUAL - MILLENNIUM EDITION ★ Minary 01 Sound ANNCDeïANMCDSSt/ANNMCSSH- (3MV/TEN) 17 16 12 HUGE HITS 99 wamer.osp/Global TV/Sony TV RADC0147/RADMC147/-/- (BMGI 7.0 8 KISS CLUBLIFE 2000 • Universal TV 5643422/5649424/-/- (U) 18 20 2 FUNKY DIVAS 3 Global TV RADCD141 (BMG) RADMCI4I/-/- 83 , THE BEST CLUB ANTHEMS 2000...EVER! • VttglrVEMI VT0C027 l/VrDMC27I/-/- IE| 19 ,8 9 THE BEST OF BOND...JAMES BOND Capitol 5232942/5232944/5232948/- IEI 9 8 5 SMASH HITS 2000 • Virgln/EMI V1DCD279/VTDMC279/-/- (E) 20 18 6 BEST MUSICALS ALBUM IN THE WORLD...EVER! • Virgin/EMI Vn)CD277/VTDMC277/-/- |E| 
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