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Deodine looms as EC 

ponders Warner deals 

«S 

jnofthe scaleof ît mire Time 
day (June 8) when the EC whether the AOL deal can g( The directorate général | tien, led by Monti, will either grant i AOL to swallow up Time Warner or send the filing into a second, more ive, phase of probing which another four months. ie department will then 
planned $20bn Time Warner/EMI deal sr 

on, taking evidence from thi 

market position or a strengthening of an already dominant position". The EC has already received 

objections to the Warner/EMI deal from a diverse group of organisa- tions ranging from the Independent Music Publishers and Labels Association (Impala) to the conféd- ération of composers and songwrit- ers in Sweden, Denmark, Norway, Finland and Iceiand, which last 
ative effects of vertical intégration". Meanwhile, in the US, one Warner source notes that Disney and Universal - both once touted as potential suitors for EMI - are active in objecting to the merger. Eariy signs from Brussels are dif- ficull to gauge. WestLB Panmure analyst Paul Richards says, "It's 

Even if subject I another média analyst foresees no "insurmountable" problems, adding that he expects Time EMI will have prepared for some delays. According to the US Fédéral Trade "is doing a big number" on the EMI merger proposai and no décision is expected for at least six months, although the proposed AOL-Time Warner merger is expected to face a far rougher ride before the US compétition authorities. No restructuring plans are expect- ed to be announced internally to senior Warner or EMI executives before the various regulatory author- ities give the mergers the green light. However, EMi announced on Friday (2) that it is calling an EGM on June 26 for shareholders to vote on the deal, helping shares jump 63p on the day to 672p. 

Ggni 

BBMak and Westlife step up assault on US charts 

hitting new peaks on the BWboard Mot 100. Telstar act BBMak's first single Back Here has risen 34-28 thls week, while RCA signings Westlife move 35-32 with Swear It Agaln as they both bid to become the first UK- signed group since Five in October 1998 to reach the US Top 10. This coming week will see 

( appearing on file Régis & Kathy Lee pi in the US, while they are also fea- turlhg in an ABC Summer Jams spé- cial, and Donny & Marie. The group, handled by Disney's Hollywood label in the US, begin touring wlth Britney Spears in a fortnight and two further screenlngs of a Disney spécial are lined up thls month. 

Retmlers bmced for 
Euro 2000 soles blip 
themselves for the latest sporting threat to their businesses with the launch this Saturday of Euro 2000. However, they hope to escape the huge downturn in trade suffered during Euro '98 and the World Cup two years ago because England's fixture list this time avoids peak shopping hours. Virgin Megastores PR events manager Sir ^ " says, "What is good that ail of England's group games 

n Dornan 

affect sh 

Industry standard for digital delivery œuld 
be reality by end of year promises Startle An industry standard for the onlliio delivery of digital music could be a reality by the end of this year If Startle Is successful in an ambltlous plan to win a mandate from record companies to develop a unified System. The wholesaler-to-distrlbution group, which negotiated a £30m 
in December, is already settlng up a séries oftoHevel meetings with Cook; ^ to re A and UK abe bosses in an 
digltisatlon. 

better equipped at developing new artlsts than responding to the wi rapidly-changing technology, the Startle physical and digital music delivery compétition in t speclalist will urge them to least the Imminenl support its bld to build a single preferred partner Supertracks. least the Imminent arrivai of EMI's 
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Protect your music. 
Project your offers. 

Connect with fans. 
Collect your money. 

Work the groove with 
DigiBox^ containers. 

^ I nterTrust 
THE METATRUST UTILITY,„ 
Leading Digital Rights Management 
www.intertrust.com/partners 
US (1)408 855 0100 UK (0) 171 620 0329 



Polydor Is to test drive the S4 promotlonal power of l ' Woolworths' outlet on Sky Digltal's shopping platform Open wlth a month long promotion for Stephen Gately (pictured), whose début single New Beginning/Bright Eyes was yesterday (Sunday) set for a Top Three chart entry. The retailer's first Interactive indent promotion by an artlst features the Polydor slgning plugging the release of hls new album New Beginning in daily two-mlnute slots over a month. The promotion, whlch begins on June 17 two days before the album Is released, Is the first of its kind on UK interactive télévision. As part of the campaign, anyone buylng the album through the platform wiil recelve a free Stephen Gately 

(mwnews@unmf.com) NEWS 
BT's Openworld signs new s fi I e BRAHSOH SET TO REFINAHCE V2 Richard Branson is set this week to oversee a complété refunding of V2 wlth the aim of hitting its break- even target by 2002. The move, which was originally outlined in March, will see Branson payingoff £20m of a £93m bonds debt with an being exchanged 

service Openworld has inked deals wlth Harvey Goldsmith to webcast Sting's April Royal Albert Hall con- cert and with 19 Management to produce S Club 7's officiai audio 
Openworld - whlch Is scheduled to start on July 1 - has also slgned up to webcast two House Of Blues 

ny starts UK actlvhies In September. The télécoms company has also slgned up dotmuslc producer Ben Drury and Mlles Keller from Ist Avenue to ramp up Ils muslc content for Openworld, its youth portai called uprush and its existlng narrowband online service btlntemet. 

DunceSlor makes strong début 

as Minislry wins across board 
by Paul Williams and Mary-Louise Harding The Mobo Organisation has won an encouraging initial response in its bid to establish DanceStar as an unmissable fixture on the music industry calendar. Last Thursday's inaugural ceremo- ny at London's Alexandra Palace received a cautious but encouraging response from the music industry with Ministry Of Sound Recordings' head of compilations Loham Presencer backing Mobo's efforts to in event recognising the huge 

the profile higher is a good thing." WEA marketing director Tony McGuinness, whose company was among the prizes for Ferry Corsten's remix of the William Orbit track Barber's Adagio Strings, thought the awards were "fantastic" for a first attempt, although he adds, "The only criticism I would make is the catego- ry restrictions in terms of being attrib- utable to one or two releases. I would expert the fans voting would vote for the depth of his réputation, rather than a couple of releases." Mobo Holdings CEO Kanya King says she felt there w; felt it only dance owcase their the need to spécifie event which can the underground and chart music," she says. 
honoured across its 

Beggars Banquet, Mute and Xtravaganza added to a profitable night for the independent sector by walking off with five awards between them. Basement Jaxx, signed to the Beggars-affiliated XL Recordings, 

34,5% stake in the company. A Virgin group spokesman says the deal will value V2 at $500m. 
HUDE SHEKS NEW UCENSING DEAL Nude Records will have to negotiate a new international licenslng deal following the end of Ks partnership with the Sony Independent Network Europe (Sine). However, the label, which recently re-slgned Suede, will continue to work with the major outslde the UK on the act. 
WHIPROHOTESMURRflï Warner Music International is appointing Andy Murray as vice- president marketing with a brief to oversee emerging priority artists. Murray, who was previousiy Warner Music Europe's director marketing US repertoire, takes up his new rôle on July 3. Meanwhile, Warner Music Europe artist promotions director Sue Wildish has been made Warner Music Inl senior marketing director. 

publishing interests. ATB led the way with two awards with the German artist named besl neweomer and his chart- topping single Senj (Till I Corne) tak- ing the besLdanee-Single id David 
albums award went to Ministry's Dance Nation 7, while Ministry maga- zine won the best UK publication prize. Also among the prizes was Artful Dodger, winning I ■ 
by Ministry's Reientless 

ganza's Chicane wa; Frankie Knuckles rime achievement ; 
to music, while among the other win- ners were Virgin's Chemical Brothers (best breakbeat act), Sony S2's Jamiroquai (best video with Canned Heat), Positiva's DJ Jurgen featuring 
Willian ■t act) a 

for scrutinising an élection ballot last week. At a hearlng on Wednesday (31), the Government's certification officer found against the MU for falling to appoint a qualified scrutineer for the October 1999 ballot held to elect the MU's director-general Dennls Scard. 
DAVID ARNOLD David Arnold, who won an Ivor Novello Award last month for The World Is Not Enough soundtrack, is not signed to BMG Music Publishing, contrary to last week's issue. BMG is MGM's sub-publisher for the soundtrack.  

Leahy moves up in 
EMIiChtysalis rejig 
EMhChrysalls managing director Mark Collen has promoted John Leahy to the new position of mar- keting and créative director In a bld to make the label's video, new média and marketing depart- ments work even more closely together. Following the décision of gén- éral manager Gordon Bigglns to leave the company later thls month, Collen has declded to expand the rôle and Leahy's pro- motion is effective immediately. "John is a very strong mar- keter but Is also creative. The move Is deslgned to try and marry the stratégie and creative rôles of ail three departments that will now report dlrectly to John, while press, promotions and A&R will corne through me." 

Leahy jolned EMI Records as Project assistant for Chrysalls Records In 1995 before moving to Parlophone as product manag- er and then senior product man- ager, joinlng the newly-formed EMhChrysalls label as senior marketing manager In 1998. MUSIC WEEK 10 JUNE 2000 

Gage joins Wise Buddah 
to boosl songwriting arm 
Wise Buddah Music has poached Clare Gage from Ministry Of Sound Recordings as part of its bid to take on pop production such as Cheiron and Murlyn. Gage, formerly MoS's A&R manager, takes up he creative development post (Monday) as the radio production company's music arm enjoys its busiest period so far with songwrit- ing and production projects for acts inoludlng Stephen Gately and 

Since it was set up in September meetings every < 1998, Wise Buddah Music has ing A&R concentrated much of its energies somethin on the likes of jingle production and he says. making radio edits for acts such as Fatboy Slim, Billie Piper and Artful Dodger, but managing director Bill Padiey says Gage's arrivai will help to make songwriting and production its primary focus. which are currently Padiey, half of the company's demand by UK record compames. songwriting partnership with "Life doesn't stop in Scandinavie Jeremy Godfrey, says Gage will free and there will corne a time when him to concentrate more on the cre- the public will become very tired of  — that formula," he says. 

You're right, a lot 
of successful people 
are on something. 

StavHiMJilwhen life gels hectic and physically demanding. Drop one Berocca table! into water to make an effervescent vitamin cocktail. 



NEWS mwnews@unmf.com 
M W COMMENT 
THE GULF BETWEEN THE US AND UK Something strange is happening In the US. Last week Eminem shattered the first-week solo album sales record set the previous week by hls lyrical target Brltney Spears. The 1.76m units he sold over the counter are équivalent to around one album per every 156 Inhabltants of the US. This cornes only 10 weeks after 'N Sync smashed the SoundScan group record with the 2.41m sales of their No Strings Attached (équivalent to one purchaser among every 114 Americans). And those records have kept on selllng after their flrst-week splashes. Compare this with the UK, where only one record this year, Oasls's album, has sold anything llke the same proportion in its flrst week, with its 311,000 sales équivalent to one album per 188 Brltons. To put this In context, Whitney's Hits was bought by one in 657 Brits when It debuted at one two weeks ago. On the face of it, there seems to be a widening gulf between what Is happening on either side of the Atlantic. Above ail, the US business is buzzing as consumers in général seem to be in the habit of buylng CDs - despite ail the hype about Napster and IVIP3.com. The last time this was the case in the UK was probably at the height of Britpop (when, incldentally, one in 72 Brits bought Oasls's Be Here Now in its flrst seven days on sale). Today there just doesn't seem to be the same buzz drawing consumers into the shops. There are some slmilarities, however. Singles sales have slumped year-on-year In both countries while albums are up by around 8% on both sides of the Atlantic. More encouragingly still, the UK albums chart seems to be mlrroring the US In at least one respect; some records - think Moby, Travls, Macy Gray and Gabrielle - are gradually building their sales momentum over a period of weeks and then sticklng in the charts. With David Gray already looking set to be the next in line, this Is at least one thing to cheer. Ayax Scott 

TOTP UNDERUNES US/UK DIFFERENCE IJood news that the Top Of The Pops format is finally set to Wbe sold Stateside after 36 years on the Beeb. According to a report In The Guardian, US TV executives can hardly believe that it Is recorded in a few short hours with eight acts per show every week. Of course their version will be based on the Billboard charts, but it should make a refreshing change from the totally video-domlnated US music TV. Full marks to Chris Cowey for banning videos from the UK TOTP - it's great to be reminded that we have something to offer them at last. Unlike last week's UK number one, which was originally a UK record but we had to wait for the US to discover this smash before it achieved the success it deserves here. What happened to Sonlque's It Feels So Good flrst tlme around? It amazes me how suddenly we as a nation and, in particular, the massed ranks of the média can 'discover' a record almost two years old. Does this mean radio has no ears, or Is it because, with backing from Universal, the independent label behind the record, Serions, can now put the time, money and effort behind the release that it deserves? Sadly the quality of Sonlque's number one was not matched by the other two records nestling in the Top Three the same week - the new offerings from S Club 7 and Bon Jovi. Now I like the idea of the Simon Fuller-manufaetured S Club 7. They look great and can get every current pop producer/writer to work with them. But, to my ears, this new release sounds like a beaten finalist for the UK leg of Song For Europe. As for the other Top Three tune by Bon Jovi - yer 'avîng a larf, aren't you mate? Do I have a bad case of deja vu, or is this a reworking of one we heard a few years ago? I know Jon Bon Jovi has an incredible fanbase and is a true superstar, but with hls flrst release for âges you would have thought he would have corne up with something a little more original. Each of the Top Three records may be pop in their own ways, but what the performance of each of these records really underllnes is the huge musical différences between what Is happening on both sides of the Atlantic at the moment. 
Tllly's column Is a Personal vlew ~ 

Music and film unité 
to tight piracy threat The world's music and film indus- tries are joining forces in their 

Motion Picture I Association (MPA) sign a landmark deai in Washington this week. IFPf chairman/CEO Jay Berman ' Valent!, chairman and MPA, which represents major US film corpora- fights piracy in more lhan 

share en them the almost $8bn to pira- 
Is that the joining of "significant step" against the pirating of s, CD-Rs and other optical di 

Dickins tests waier for Helicopter 

Girl with Peoplesound promotion 
Roh Dickins' new label Instant ^ , effectlvely to te R0b Dickins- new label Instant Karma Is to promote its début artist Helicopter Girl Peoplesound.com ahead of he flrst album release, How To Steal The World On June 26. The promotion, which starts today (Monday), is Peoplesound s e.i^h label marketing deai aunched iast September 

allowl'he laM'effectïvely to t^ 
entlflcally tested" marketing cam- Pa™e deai cornes just as Peoplesound.com finally announced completion of its second round of flnancing last week. Fin sh tirst sucn laoei last weeK. rmmaii slnce it launched iast September "n ^unications and Interna- and follows Dickins appomtment network operator tn thB Start-uo's board as a non- tionai   t-up's board executive director. Peoplesound has developed Helicopter Girl mlcroslte and t 

SSJZLSffZm* S» tsrfrïsi ■ L, .....bl. „ .. e.dusive 

télécommunications eu tional mobile network operator Sonera has taken an 8/4 stake and will use Peoplesound content for its Wap portai Zed. New-media capitalist Zouk Ventures - 
will oe avanauie as a download along with si further three tracks lan - is aiso taking a 2.4% si for cash investments of ur closed amounts.  

Emop plans dance A&R 

rôle for Performance arm by Mary-Louise Harding Emap's Performance music divi- i turn itself into h plans to sign it picks up through I publishing 

EMAP UK S u-MONTH PERFORMANCE 

of Shaff Mambo. which reached number two last August, by linking up with a sériés of partners to record and release other new a Tlm Schoonmaker, promoted from head of Emap On Air to become Emap Performance manag- ing director last year, says possible new artists will be sifted from the unsigned material sent to Mixmag and Kiss at regular A&R meetings. 
ous heads of music and program- ming at Emap Digital, Mixmag, Kiss, The Box and Emap's régional radio Big City Network stations. He adds that Capital Radio's Wildstar joint venture with Telstar is "absolutely not our model". "We're interested in doing this through a network of partnerships. The advent of digital distribution of music par- ticularly opens up lucrative new rev- enue opportunities as music corn- paries lose their traditional stran- glehold on distribution," he says, According tp annual financial fig- ures released last week, Emap sold 

more than 1,6m Kiss, Smash Hits and The Box compilation CDs in its tie-up with Universal TV during the year to March 31, while its radio division increased revenues by 8% to £84m. London stations Kiss and Magic drove the growth of the radio division, boosting their sales by a combined 41%. Overall, Emap - whose other divisions include busi- ness publishing, Emap France and Emap USA - announced normalised Pre-tax profits up 14% to £184.3m. Meanwhile, Performance is to launch its much-hyped Kiss TV spin- off KissMixTV on June 26 and is preparing to launch a similar rock- focused channei based on its Q, Kerrang! and Mojo magazine Js by thi The two new charnels will be dis- tributed via the Sky Digital platform and are designed to mirror The Box in programming style, focusing on their respective dance and rock genres. 

partnerships ai Emap says it is hoping to posi- tion KissMixTV as a key promotion- al force for breaking dance hits with a Boxpop style promo package Kisscloseup, offering record com- panies regular four-minute artist interview slots over a two-week 
Wildstar's Craig David will be the first Kisscloseup, promoting his second solo single Seven Days in the run-up to its release on July 10. ■ The company has aiso announced plans to create a joint- venture new média youth business with Channei 4. The as-yet- unnamed company is expected to launch a youth destination website by the fourth quarter, with mobile and interactive TV "prod- ucts" to follow. Channei 4 is itself proposing to launch a 16-34 targeted entertain- ment pay TV and web portai called E4 by the end of the year. 

MTVE hires Rothrock to lead online qrowtk 
MTV Europe has hired former Virgin MTV Europe has hired former Virgin Interactive Entertainment flnan vice président Nora Rothrock spearhead the long-awalf 
business MTVi. Rothrock, who will be based In MTV Europe's London HQ in her new rôle as the dlvislon's senior vice président, Is Inltially tasked with expanding MTVi's team from Ks cur- rent staff of 20 to 70 people, as well as establishlng Its broadeast MTV portai and music news site Sonicnet in key European territories. Rothrock's appointment follows the recruitment of Chris Slce, for- merly head of Music Week's slster consumer website dotmuslc, to oversee Its UK online development 

Rothrock: building 
In his rôle as country manager. 
cer slnnrcP1,ahlef operati"g offi- menf n. I, Says the "'"vest- ment pipeline' into MTVi Europe has been opened with P 

appolntments, addlng that online projects will reçoive prlorlty 

investment during the next 11 months. Some industry observers am analysts have warned MTV ma miss eut on significant new medii opportunities outside the US esuecially in Europe, owing to it 
ment 1 Sl0W internet develop MTVcnm^0»!, t0 IV,edia Motrix MTV corn is the most visited musii destination In the US 
Jrr GUild Says he delieve; 
Challenèo a iS 3 real Creativ( challenge, demanding a very differ 
an oldPnaChtOTV'ldon't belia« found th s eW media players haV€ 

he sayl eStWayt0USe y6t' 
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Allanticf252 plans £1m drive 

lo win more young listeners 
By Steve Hemsley Atlantic 252 has announced plans ' for a £lm promotional campaign and signalled its intention to bid for a digital licence in London as part of a stratégie marketing campaign to boost its UK coverage among the 15-24 âge group. The station w the New Atlantic 252 in January. fol- lowlng £70,000 worth of market research, adopting the strapline "Non-stop rhythm and dance" and removing ail guitar-based tracks from its playlist. In the last Rajar audience survey for the first quarter it recorded its first rise in listener- ship for almost five years, up by 150,000 to 1.7m. Managing director John O'Hara says the station will launch the first phase of the marketing campaign worth around £500,000 in August, 

holding back the rest of the money to spend on possible TV advertising on Channel 5 at the end of the year. The proposed mergerof Atlantic's parent CLT-UFA and Pearson TV - two of the main shareholders in Channel 5 - Is expected to be finalised in July. The campaign is being put togeth- er by média planning agency Carat and créative agency Spirit, and the first stage will focus on "ambient marketing", where brands advertise 
This is and clubs with advertis- that we are a pop m beer mats, giasses tion," says O'Hara. displayed 

popular with their 0,Hara: launchlnë Push in August 

"We need to get people sampling Ireland, currently reaches only 75% clips from ti 
sumer tests in the North West. Up to 200 people in the 15-24 âge group 400 music 

n and boost average ing hours. Average hours rose 4.0 hours a week to 4.6 hours first quarter, but that is still around half an hour a day. We 

i UK and 63% of the a from lation, and it oannot be heard in 
only made it difficult to convey the sta- need tion's message to advertising agen- 

playlist. Those taking pa to rate each track on a ; to five depending on ho\ 

A re-recorded version of Toots' Broadway Jungle is the latest addition to the batch of Euro 2000 singles. The song was chosen as the theme for sports brand Adldas's £3m advertising campaign runnlng throughout the toumament and until the end of the summer across Europe, Latin America and Asia. It is released In the UK on June 19 by Trojan Recordings and Is the label's first single release since Lord Tanamo's l'm In The Mood For Love reached number 58 in the charts in December 1990. The track was originally recorded by Toots & The Maytals more than 30 years ago and the new version, produced by Howie B, was recorded specifically for the advertising campaign created by agency Leagus Delaney. Toots, now in his fifties, appears on screen for the first time In many years In the video whlch features him performlng In a New York club. The single is belng distrlbuted by 3mv and promoted by Mike Irving Promotions. Leagus Delaney creatlve director Rob Burleigh says, "We wanted a llvely and upbeat track and we narrowed it down to the ska and reggae genre."  
Warner/Chappell launches CD 
to inspire new cover versions 
Publisher Warner/Chappell h duced a 12-track CD featuring origi- nal versions of songs it says record companies should conslder as cover versions for their artists. Only around 200 copies of the CD entitled That Shouid Just About Cover It have been produced and they will b 
A&R executives. Tracks include I Love Music by the 0' Jays (Gamble/Huff), Chris Isaacs' Wicked Game (Isaacs), Best Of My Love by The Eagles (Henley/ Frey/Souther), Hard To Say l'm Sorry by Chicago (Foster/Cetera) and Van Morrison's Crazy Love (Morrison). The tracklisting was chosen from Warner/Chappell's catalogue by 

they are in their office or in the stu- dio late at night and need some hnow people chose 

'Vià 
rtrK 

Warner/Chappell CD: 2,000 copies what to cover by stumbling over tracks, and we are trying to help them make a décision. We want to make people aware of the gems that we as publishers are sitting on that might otherwise go unnoticed." The CD sleeve features a naked model on the front and has been designed to mimic the artwork used on sleeves for the famous Top Of The Pops compilations produced in the Seventles. Warner/Chappell plans to distrib- follow-up CD in the autumn. 

BBC boosts shows 
about Glastonbury The BBC will broadeast around 70 hours of coverage from this year's Glastonbury festival. Radio One plans more than 30 hours of live music across the June 23-26 event with slots presented by Steve Lamacq, Sara Cox, Jo Whiley and Emma B, while the Radio One website will carry videos, pictures and news from the festival. In addi- tion, the network's webcam will be directed at the main stage and updated every 30 minutes. Radio One executive producer Claire Pattenden says, "From a technical point of view, it is the most complicated outside broad- east we attempt during the summer, but we are committed to it and this year we are attempting to broaden 
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BBC2 plans 18 hours of live music hosted by Zôe Bail, Whiley, Jools Holland, Jamie Theakston, Jayne Middlemiss and John Peel. BBC Choice is dedicating three evenings to live coverage from the Dance Tent, while coverage of the festival will also feature on BBC World Service on Monday June 26. 

Popwire ad spend 
to heighten profile Online publisher popwire.com is spending around £200,000 on its first brand awareness campaign in the UK. The opening phase of the mar- keting strategy comprises a nine- week print ad campaign running until early September in NME, Melody Maker, Q, Uncutand Top Of The Pops Magazine. 
appeared on the site, including dance act Trans Control who have since signed to Chicago-based label UC Music after establishing 

news file PRESS BEIEASE WEBSITE LAUHCHED A business-to-business website dedicated to music industry press releases is launched this week. PR-it.com will be updated daily with a virtual news desk providing journansts with détails of new releases, tour dates, management changes and sponsorship deals. 
NME IN READING DEAl The Mean Flddler has signed média partnership agreements with NME and its online service nme.com for the Carling Weekend festivals at Reading and Leeds on August Bank Hollday weekend. 
HAMIITON JOINS WORLDPOP Liam Hamilton, who is currently managing director of LWT, is joining Worldpop as chief operating officer. He will have spécial responsibility for creating Visual pop content for broadeast across TV, radio and the internet. 
WHIINEÏ GOES PIATINUH ■çKgnWhitney Houston's guJm|aihiim Whitney - The Greatest Hits was certified platinum last week by the BRI. A platinum award also went to Red Hot Chili Peppers' Californication. Meanwhile, Toni Braxton's The Heat and the compilation The Best Club Anthems.-.Everl Y2K were certified gold, and David Gray's White Ladder received a silver award. 
HOW TV SHOWS' RATING COMPARE 
Top Of The Pops* 4,103 -6.6 Top Of The Pops 11* 4.142 n/a SMTV 1,751 +14.0 TF1* 1,858 n/a CD:UK* 1,799 +4.1 The Pepsl Chart* 1,374 +15.6 FBI 857 342 

jm's most popular ac  ; are still to raisf of the popwire name, but we want to do that through product by using our bands in the advertising," says marketing manager Stansfield. 

tours, 
report 
ttaVU'tinhdnfcitêlmkh twntwli 

Need to be kept up to dote with the live music scene in the UK? ...tours report is the onswer. Published weekly, tours report indudes: 
• tours news • this week's dotes in brief, and new additions to the diary • fortheoming and long range tours diary listed by artist and date • this week's London dates • contact numbers for managers, booking agents, pr, promoters and labels 
For a one-stop view of the UK's whole live 
music scene, look no further than tours report. 

To subscribe, call Shane or Anna on 020 7940 8605 / 8585 
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Streamwave is the revolutionary new streaming product that gives visitors to your website 
instant access to video and audio. They dont need a plug-in and don't need to download a 
file. They simply click on Streamwave and let the action commence. From now on using anyth" 
e'se will look oh-so twentieth century. Visit our site now and see the future of your web t 
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www.stfeamwave.co.uk or cali 0800 1387 387 
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Streaming Audio and Video Services ovec the Internet 
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c h a r l f i I e 
• Gabrielle extends her presence on fono's chart of the blggest UK-sourced hits on European radio wlth the arrivai at 18 thls week of When A Woman. The Go.Beat/Polydor track makes its entry as Its predecessor Rlse holds at four side a Top Five st  

with Pool Again, wl already hit the Swedish and Rnnlsh radio Top 10s, while holding at 20 in Sweden's sales chart. It is one of two BMG tracks on the fono Top 20, matching Sony and Virgin's totals but trailing those of Universal and Warner with four apiece. The indie sector leads the way again with six tracks. 
• Innocent/Virgin slgning Blllie, who hit the Australian Top 10 last year with the single Honey To The Bee, is fast on course to repeat the trlck with Day & Nlght, which is the hlghest new entry this week at 16. Another Virgin act, Melanie C, leads the way for UK-signed acts on the chart with Never Be The Same Again holding at three. 
• Sting lands the hlghest new entry slot on the Italian singles chart at eight with his Cheb Mami collaboration Desert Rose, which last week climbed to one on the Billboard maxi-singles sales chart 
Jennifer Lopez's Feelin' So Good is standing in the way of The Pet Shop Boys' I Don't Know What You Want... reaching the top of the B/f/board club play chart. 
• In the wake of Iron Maiden's chart return in several key territorles, another vétéran UK métal act now have cause for célébration wlth Motorhead's SPV-Issued We Are Motorhead entering the German albums chart at 21 last week. Only fellow seasoned acts Sting and Tom Jones beat Lemmy & Co to "re accolade of being the 

• Hut/Virgin act Birth's début single Found A Way Dut appears tobegetting a better return in Denmark than at home by entering the Danish airplay Top 20 at 19. Its début is part of a hugely- successftil week on the chart for UK-signed acts with Melanie C moving 8-4, Sweet Female Attitude's Flowers climbing 14-5 and Toploader's Dancing In The Moonlight rising 20-12. 
• Jeepster's Belle & Sébastian last week instantly became the highest-ranked UK-signed act on the Canadlan singles chart by entering at four wlth Légal Man. The single Is one of three UK- sourced releases in the Top 10 with Iron Maiden's The Wicker Man fmproving 10-5 and Richard Ashcroft's A Song For The Lovers declining 7-9. 

Warner global priority Matchbox 20 are scheduled to visit the UK later thls month as part of their bid to build on the momentum of their album, Change Of Season By Matchbox 20, which last week debuted inside the UK Top 40 and entered at three on the US Billboard 200. The band are set to play London's Hammersmith Apollo on June 15 with dates foliowing at Manchester Unlversity and Glasgow's Old Fruit Market. Ahead of the Hammersmith date, the band's singer Rob Thomas, who co-wrote and sung lead vocals on Santana's Worldwide hit Smooth, will be performlng with the Latin vétéran at Wembley Arena next Wednesday (June 14). East West product manager Richard Hinkley says the band will be fitting in promotional activity around the dates, and then staylng in Europe for a further week of promotion. "Ifs always difficult, but we have more of a story this time than with the last album," he says. "The last album dld in excess of 10m in the States, and Rob has had a massive UK hit with Smooth." Bent, the flrst single from the band's current album, will be released as a UK single on June 26. The longevity and international Importance being attached to the project are underllned by the fact they will be returning for further UK promotion In January next year. 

UK acts baltle for supremacy 

al Europe's biggest festivals 
by Paul Williams Oasis and Travis are taking on Europe in virtual tandem this 
than six of the continent's biggest 

The two acts, who are handled by 
will both be playing Germany's sis- ter Rock Am Ring and Rock Im Park 
begin what wiil be a double assault bythemr tival circu 

heir first live appearance since loel Gallagher announced he would 10 longer be playing ult, the group'r 

turingin anyofthei vais, although their performances, now featuring the addition of Matt Deighton on guitar, are scheduled to go ahead regardless. Alongside the two German festi- vals, the two bands, who toured the US together earlier this year, will 

event which begins on June 29, Rock Werchter in Belgium starting on June 30, and Eurockeenes de Belfort in France, beginning on July 7. Among Oasis's other festival dates is Paleo in Switzerland on July 26. Sony Music Europe's Epie mar- keting vice-president Frank Stroebek says, "Travis have been a priority since the album came out, and with them focusing on the US, this is the last tour we'li have with them this year." Meanwhile, Skunk Anansie, who were one of the busiest UK-signed acts on the festival circuit last year, take on a schedule including next Midtyns 2000 ' 1 

Denmark, while fellow Virgin act Gomez's half-a-dozen key festival appearances include Pink Pop, Roskilde and Flurricane. Mushroom's Muse will be among the busiest development acts this summer, taking in a clutch of the big ■ festivals including Paleo and Roskilde. Guf s Tom Jones, is part of the Midtyns line-up where UK perform- ers also include RCA's Eurythmies and Mercury's Texas. Pink Pop will include Echo's Moloko; Lowlands in the Netherlands features Junior Boy's Own/V2's Underworld; Rock Am Ring and Rock Im Park, A&M/Polydor's Sting; Rock Werchter, Polydor's The Cure and Universal-lsiand's Paul Weller; and Roskilde, EMI acts Iron Maiden and The Pet Shop Boys. 

GmH 
AMERICAN CHARTWATCH 

byALAN JONES 

• Apart from both having had hits with Olivia Newton-John, Cllff Richard and the Electric Light Orchestra can now claim to have something else in common. Four weeks after Sir Cllff hit a peak of six on the Danish chart with The Danish Collection, ELO enter at 14 with a Sony-issued album under the same fitle. 

For the second week in a row, the record for highest first-week sales of an album by a solo artist has been shattered. Hot on the heels of Brltney Spears' 1,32m opening with OopsI.J Did It Again, rapper Emlnem sold —l.-.Z§W-£0Pies of his second album The Marshall Mathers LP in Its first week in the shops, a total only beaten by the 2.41m opening of 'N Sync's No Strings Attached 10 weeks ago. Eminem's staggering début bettered even the most optimistio industry forecasts, and comprehensively smashed the seven-vear-old first-week record for ajagalbum, set in 1993 by Snooe^Bggy Dogg's 803,000-unit début with Doggystyie. Eminem's only prevlous album, The Slim Shady LP, opened in February 1999 with 283,000 sales, a total it has since swelled to more than 3.5m. Spears' Oopsi... album still managed to seil a huge rcio nrn « M | , and both artists also have concurrent . i the only new entries to the Top 10 of rt, Eminem moving 11-7 with The Real Slim Shady d Spears vaulting 12-9 with Oopsl.,.l Dld It Again. The phénoménal opening sales I "" linem have helped the US albun 

set last véar SaHii! f ,running ,lnore than 8% ahead of the record pace 

œfcsfœ There are plenty of UK acts in the 101-200 retfinn nf tK vith Wasp Star (Apple Venus Volume 2) by XTC f n irtnr ar however, 3t 108 with 12,700 saies Thouah Tha vL D the first, debuting  1 to improïeÎ7ll64 to ma5 h I03' appearance in the chart, ail other Waftists are d^b namely Sonlque (108126) Plni, n i ?^d0Wn' 1 BBMak (118130) CharTaH aa Royd f98"^), , (108-163), Travis flstlfiR) hUiC,|,P6"145'' 51ve 
while UK-signed lrish orn ..fn Dldo (144-177), slight setback, their selftltted^h"'6 a'S0 SUffer a 

  1167-168 even though the « ® down 
:  — advances 35-30 an rt tne tirst single Swear It Again Here also continues to grow, rising 34-28 whni ç00' BBMak,s single Back Feels So Good continues with the song riin B°nittue's slow fade with It the chart. Eiton John's Somiril n S°"g d|PP|ng 19-21 on its 21st week in 
climb? behaUSe airpiay has virtually ceeasideiSath0d0Wn,falline64"73 climbs to a best-yet 17th place on the saîes-onîy charf6 alth0Ugh 11 
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A & R - EDITED BY SIMON A B B 0 T T (sabbott@unmf.coni) 
news fi16 TERROiWISIQN RND HOME IN PAP1U0H Terrorvision have fbllowed The Human League on to the growing rester at Chrysalis Music Group-funded Papillon Records, which Is also poised to announce the return to the fold of a well-respected pop writer and artist. Represented by JPR Management and published by Wamer/Chappell, the UK rock band, who enjoyed a number two hit wlth Mint Royale's remlx of Tequila, are currently writlng and rehearslng new m " " 

BK6 HUîiC Ras DEAl BARRACIQUSH Richard Barraclough has signed a Worldwide publishing deai wlth Garry Boorman at BMG Music. The writer, who is represented by Tina Dolenz, has been working with members of Sheffieltfbased Steelworks Productions on projects including Billie Piper. Ashley Ballard and Girl Thing. Currently in Los Angeles meeting with local and BMG Music writers, he has been co-writing with Sony/ATV Music's Oskar Paul on projects for Julian Close and Magnus Rennes' Silent 
with Darren Berry, recently signed by Steve Sasse to Libertine/East West. 
HARRISON ADOS TWO BAKDS TO ROSIER Steve Harrison, manager of The Charlatans (launched In 1989 on hls Dead Dead Good Imprint) and consultant to Peter Hook's Monaco, has added two new Manchester- based bands to hls rester, The Rain Band (based around singer Richard Mancollls) and Beulah Garslde - a 19-year-old female slnger/songwriter, who has been co-wrlting with Howard New and Gary Barlow. Now based in Crewe, Harrison says he is looking to add other names to hls portfolio. "I really want to develop a vibrant and dynamic new rester," he says. 

Luscelles signs Spek 

to busy Echo rosier 
by Simon Abbott The Echo Label, currently celebrating the albums success of Moloko, has made its first album signing of the year in the shape of former Dream Warriors frontman and USB coliaborator Spek. Now London-based but with roots in Sri Lanka and Canada. Spek (real name Hussain Yoosuf) has been developing his material with support from Annette Barrett at Wamer/Chappell Music, who signed his pub- lishing in January 1998. Managed by Jaz Summers and Tim Parry at Big Life Management, Spek has written with a diverse range of writers from Zomba Music's Nitin Sawhney - they wrote Pilgrim together and collaborated on the latter's recent album on Outcaste - to members of Massive Attack, but it was his work with pro- ducer Brian Rose that impressed Echo man- aging director Jeremy Lascelles. Chrysalis Music scout Rich King intro- t Rose - then unpublished, lis Music writer - ; i, along with the to Echo making offer. 

m tracks ranging from those ready lu h iix lu some at a more embryonio stage and, although the majority of the first album looks llke being Spek-Rose co-writes, every- one on the team is still open to ideas. We haven't closed any doors." Spek joins a roster - carefully pruned . lWnum(,erjng 

Lascelles: Impressed by Spek seven acts - which also includes Big Yoga Muffin (whose début album, Wherever You Go, There You Are, is set for release for July 17, preceded by the single Boredom Is A Luxury today [Mondayj), Babybird (whose third album, Bugged, appears on June 12) and "contemporary soul duo" Dark Flower, Meanwhile Utah Saints are preparing to release their second album, the follow-up to 1993's eponymously Top 10 début on ffrr. In addition to recent singles Love Song and Eunky Music (which featured Edwin Starr), it includes contributions from Public Enemy's Chuck D, REM's Michael Stipe and The Pretenders' Chrissie Hynde. "The album is almost finished, subject to sample dearances, so we're just scheduling it now," says Lascelles. "it's been seven years, so we're virtually starting from scratoh, but with two Top 40 singles and a ail really excited." 

EMI Music snaps up 
rights to Notre Dame 

n off h the English Dame De month. 
EMI Music Publishing has set compétition to sign the rights i version of the smash musical N Paris, which opened in London The publisher has been chasing the deai since Midem in January. The deai covers th» chray, the lyrics and the majori- To date, Notre Dame De broken box office records and Belgium and opens in by in France, Canada and tteigi Broadway later this year - f more than 4.5m people am 7m soundtrack albums and 1m live vjj The English version of the show - translat- ed by original writer Luc Plamondon and Will Jennings (Titanic) - stars Columbia Records artist Tina Arena and three of the original French production's stars. "I first saw the show in Paris in November 1998 and was completely mesmorised by the songs and the incredible production," says Peter Reichart, EMI Music's UK managing director and président Continental Europe. "I jumped at the opportunily for this involvement. " Piotured above are: (front row, from left) producer Charles Talar, Plamondon and Reichardt; (back row, from left) EMI Music's Terry Foster-Key, consultant Fabrice Thire, lawyer Simon Tahar, consultant JP lliesco and EMI Music's 

f?: 
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The single - 2 Faced - July 17 
The album - Elbow Beach - July 31 

TV; Jerry Springer. Planet Pop. Big Breakfast, CD;UK, 1 The Box. SM:TV. This Morning. GMTV. Jim Davidson. FE Top Of The Pops. Disney Channel, Pepsi Chart Show... 

LOUiSE 

Press; Campaign launched wîth FHM and New Woman front covers. Much more to corne... 
Marketing; TV. radio, press. and poster advertising 
Internet: coming soon - www.louiseonline.com 
RM) 

2 Faced 



MUSIC & ENTERTAINMENT 

ABM IS PLEASED TO ANNOUNCE THAT WITH IMMEDIATE 
EFFECT YOU CAN ORDER ALL ABM, HALLMARK & 
EXCEED TITLES DIRECTLY FROM ABM. 

PLEASE CONTACT YOUR AREA SALES REP OR THE SALES 
DEPARTMENT AT ABM ON; TEL 020 8236 2310; FAX 020 
8236 2312; email sales@abmlabel.co.uk 

WlLLIE NELSON 

•D PICKWICK & l 

ILSTWI BORKHAMWOOD. HERTS WD63D] 



EDITED BY ADA M W 0 0 D S -Ml D - P R I C E/L 0 W - P R 11 
The early days of by Sixtles product. Although disinclined to exploit much of their catalogue themselves. the major record companies were highly réceptive to those licensers wlliing to pay a price for long-dormant product which was gathering dust in the vaults. The CD révolution further revitalised the market for Sixtles material, which effectively became the budget flag bearer as the price point marched into a host of 

The novelty of CDs, the outrageously cheap prices and the endless flood of old hits suddenly available to an audience alienated by more modem sounds inspired a booming market fed by an endless flood of product from acts such as Gerry & The Pacemakers, Small Faces or The Searchers. The downside was that an influx of releases padded ouf ^ ' outs, poor quality livt takes of well-known * by lesser known acts. Much of the "cheap and nasty" stigma that still clings to budget in some quarters was caused - and in many cases well-earned - by the plethora of opportun! labels which sprang up in th budget boom of the mid- Nineties to feed the demand for Sixtles material with II attention to quality of or packaging. However, it is a very différent taie today. Cheap Sixtles collections still abound, but the 
often sold in elaborate packages with detailed sleeve notes aimed a collectors. The multi-artist albums corne with ever-increasing attentior to détail, in order to give them an 1 
edge in the battle of the bargain bins and retail promotions. Price is no longer enough with Sixties acts which have been re-sold and re-packaged so often the market and the product look 

HOW10 KEEP 

THE SIXTIES 

SWINGING 
There's still life in Sixties compilations, but care and 
présentation hold the key to success. By Colin Irwin 

Still hittlng the tills (clockwise from top left): Dusty Springfleld, The Kinks, The lers and Gerry 1 & The Pacemakers | 

Most of the "pack'em high" labels expired as became ever fiercer. ' ' majors started taking < low-price phenomenon 

.■m 

has gone by the board now." he adds. Of course there are exceptions to this. Most of the Pye product from the period has wound up with Castle Music, which has had notable success in particular with an elaborate reissue programme for Pye's entire Kinks catalogue at mid-price. The band's leader Ray Davies gave the project his blessing and Castle went to town on packaging and re-mastering, even including a book and bonus CD with its Best Of package. Westside did a similarly elaborate packaging job on its Procol Harum sériés, which continues to sell at mid-price despite Westside's policy décision to move out of the price point. "We've been moving away from mid-price to full dealer price for more than a year and the only things we are still putting out at mid-price are those we're rtually obliged to do at a lower a lesser running 

I anyway, and at any price. Since )k that décision. I can honestly say that as far as our is concerned, sales haven't suffered at ail." In the market 

m 
/ . I 

.r 

of real impact, 

iwer price point is still having fun le Sixties, however. Castle's new Pie budget imprint has had a . Sixties bias in its initial burst of :t including The Kinks, Small Faces te Searchers, following it with early is from Van Morrison, Shirelles, irds, The Everly Brothers and 

repackaging for a new générai "Traditionally both Sixties a product has done well for us I are finding that even Woolwor are asking for Eighties and Ni releases," says EMI repertoin 

Steve Woof. "Over the years, Sixties material has done phenomenally well because when it came out, EMI, Decca Pye were the three main companies so had a lot of material to exploit. Of cour we still are exploiting it, but by and larj 

id rarity value of tracks - is the s duplication of material. 'We try to avoid duplication of repertoire as far as possible." says Universal product manager, catalogue marketing. Silvia Montello. "We cheok what is already available on the et and tailor our releases accordingly. 

île il® ikt; wts's 

price charts for the past two years with Bob Marley: plethora Hot Chocolate's 14 Greatest Hits. In fact the company enjoyed such demand when You Sexy Thlng was featured In The Full Monty movie that it temporarlly took the budget album off the shelves while It TV-advertised an upgraded full-price version. Now Hot Chocolate's Greatest Hits Vol 2 has sold 130,000 units In four years, Including a remlx of You Sexy Thlng. Rod Stewart, Sweet, Blondie, Status Quo, Lou Reed, Thln Llzzy, The Carpenters, Gloria Gaynor, Ike & Tina Turner and any number of thomed Seventles compilations continue to defy fashlon and stlmulate 
MUSIC WEEK JUNE 10 2000 

interest in the budget and mid-price markets alongside a growing interest In more specialist genres of the era. Bob Marley collections featuring everythlng from the acknow- ledged classics to early obscurities have hit the shelves from ail directions In the past couple of years, with a plethora of boxed sets, and reggae fans can also enjoy a slmilar flood of Lee "Scratch" Perry reissues and compilations. There is plenty of activity, too, for blues, funk, soul and jazz, with Nina Simone's catalogue malntaining a significant presence In High Street stores and non-tradilional retail alike at ail price 
One thing the low-price speclallsts have dlscovered, much to their glee, is that when a major label markets a hits collection heavlly with a big promotion or a TV ad, it has a knock-on effect right down the line, stimulating interest In other collections from that act. Simone must now be considered one of the queens of catalogue, with a huge array of material on the market of variable quality 

of boxed sets 

and price. BB Klng, Taj Mahal, Candi Staton, Funkadellc and Kool & The Gang are also ubiquitous cholces for In- store promotions. There is even a healthy market for Seventles bands with less obvious 
as Caravan and 
to rows of punk collections still frequently belng pumped out. Expect a revival of Interest In Hatry Nllsson, too, as BMG plans an August onslaught of Nilsson 
packages. "This material has been out before but it hasn't been done right before and we Just felt it was the right time to do something." says BMG catalogue manager Unda Nevill. None of which Is lost on Herts-based Audio Book & Music Company (ABM), which became the surprise new owner of Hallmark following Its acquisition of the one-tlme top low-price label two months ago. ABM has already made impressive intoads into the traditional market with a quality catalogue of early jazz and blues reissues developlng from Its roots selling audio in book shops. Overnight it acquired a catalogue of more than 2,000 releases 

after defeating an attempted management buy-out led by Hallmark managing director Marcello Tammaro, as former owner The Point Group slid towards recelvership. "It did ail happen very qulckly," says 

possible back In stock and reassure the dealers it is available. Obvlously we've got to prove ourselves but the reaction so far 
Graham Betts, formerly at Tring, has been appointed product manager and ABM is very ambitious for its new acquisition, planning to re-launch the Pickwick label at mid-price with other new initiatives in the pipeline. "It's a good catalogue and there is no real reason to change it, we just want to develop it and as long as we do what we say we'H do, l'm sure we will re-establish Hallmark as budget market leader," he 
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>■ among our own releases either, although naturally there will be instances when tracks appear a number of times on différent compilations according to their popularity and relevance to the package." Universal, of course, bas a massive catalogue to exploit since the PolyGram merger with access to material ranging from classic Motown hits to the vast Decca catalogue of Sixties hits. Recent reissues have included collecbons from Dusty Springfield, Engelbert Humperdinck, Lulu, Marianne Faithfull, Walker Brothers, Manffed Mann, Géorgie Famé and even David Bowie's London Boy. However, ils best-sellers have been the Motown hits of Smokey Robinson, Diana Ross & The Suprêmes. Four Tops, Mary Wells, Marvin Gaye, Stevie Wonder and the Temptations. Occasionally market 
'Over ihe years, Sixties 

mnferia! lias doue 
piienomenaily wefi because 

when if came oui, EMI, Decca 
and Pye were Ihe fhree moin 

companies, se we hati a iot o! 
maleriol fo exploil' - 

Sfeve Woof, EMI 
forces can provide a surprise hit, too, such 
used in a TV ad, triggering huge interest in not only that track but in Fury's whole Decca catalogue, which is now doing good business for Universal. "It is great when that happens," says Montello. "A TV ad, a film, a new book, a TV documentary, a tour or, sorry to say this, the death of the artist, will ail create sudden demand for anything 

Fliktlai Isr a sliee al tbs HjStfrti 9®»» 
   says EMI repertoire manager Steve Woof. "There Is a big market and a lot of stuff out there. In the Sixties there was baslcally just the blg three of EMI, Pye and Decca in this country, then in the Seventies other labels started sprouting up, and In the Eighties it 

The range of available material around Is what gives the Eighties such a huge potential for development at mid- and low- price, giving the market a chance to catch up on the classics of living memory it may have missed out on first time round, even without the ever helpful TV or movie theme, or - as in the recent cases of Culture Club, Human League and Duran Duran - a comeback tour. Tracy Chapman. however, is the ultimate example of a slow-buming "classic" record into 

and even the labels themselves are at a loss to explain the appeal each year. EMI Gold can guarantee to sell 30,000-40,000 units of Best Of collections by crooners Dean Martin, Nat King Cole and Matt Monro. "They have been available for years, but people still buy them year in, year out, ifs amazing," says Woof. Top of EMI Gold/MFP's best-sellers list last year were Nat King Cole's Lefs Fall In Love followed by Mot Chocolate's 14 Greatest Hits and Frank Sinatra's 20 Classic Tracks. Other Sixties recordings which featured high were collections by The Animais, Matt Monro, The Seekers, Beach Boys, Herman's Hermits and The Shadows. With EMI, BMG and Universal 

phenomenon. Chapman's eponymous début album, originally issued In May 1988, has now sold more than 2m units since its reissue at mid-price five years ago, stimulating a market that is increasingly being used as a tactical tool to stir fresh interest in albums runnlng out of steam - if only for campaign purposes or limlted promotional perlods. Warner is in a particularly strong position, with Its vast catalogue from the vaults of Atlantic and Elektra. It has plans to Increase activity at the price point, while its competitors can only sit and wonder at the impact on mid- price if, and when, EMI becomes part of the équation. "Things are going very well at the moment," says BMG catalogue manager Linda Nevill. "Now more than ever you have to get it right and it has to be attractive and appeallng, but there's a good market out there for both mid- and low-prlce if you get the product right. Sometlmes we're surprised what does well. Our Manclni and Morricone soundtracks at mid-price on Camden Deluxe have been particularly successful." The Jam, Motorhead, The Specials, Gary Numan, Phyllls Nelson, Shalamar, Spandau Ballet, Soft Cell, Imagination, ABC, Ail About Eve, Bananarama, Bronskl Beat, 

Bananarama; Eighties compilation 

Tracy Chapman: slow 
Level 42, Mica Paris, Shakatak and Voice Of The Beehive are some of the acts which are most familiar among the Eighties reissues and compilations. However as the majors become wlser about who they are licenslng to and the potential of their own catalogue, Eighties 

whole decade is worked far less than eii the Sixties or the Seventies. "Music from différent eras isn't targeted at the same audience in terms of consumera," says Universal product manager, catalogue marketing, Silvio Montello. "Naturally what appeals to a buyer of Lulu records isn't going to appeal to a Tubes collecter. Music from the more recent periods is more likely to appeal to the music multiple chalns, but Ifs rather more dictated by the artist or band than the era into which they fall." She also feels that because of the relative scarclty of quallty Eighties :, the lower prlce points make it 

increasingly aggressive 
has not licensed product for more than twc years, concentrating instead, as with Castle, on acquiring or refreshing its own existing product. Many of those who still rely on licensmg are making strenuous efforts to change things. "Inevitably, as we 

. ur product overiaps with other ranges," says Delta label manager Peter Jamieson. "But negotiations are in hand that should bear fruit in the coming yi of the ra In addition our siste J parent company in 

"Naturally the Eighties is a less actlvely exploited area of the catalogue than previous eras, so the popularity of Eighties repertoire - and Ninefies for that matter - Is strong among the buyers. That sald, it is more the quality of the package and the unlqueness of what's on offer that really counts." Cl 

several times over. The glaring exception to this rule is The Beatles, who remain one of the few catalogue acts whose sales never need coaxing. If they ever do, the Fab Four can rest assured they will be in the very 

TOP PLAYERS KEEP HRM GRIP ON SHARE1EAD 
The first quarter maintained at the high end of both the mid-price and budget sectors. Once again, Kingfisher's Crimson maintains grip on its market-leading share of the budget arena, registering more than 360,000 sales, and once again it is comfortably outweighed by EMI in the corporate reckoning. However, classical and jazz specialist Naxos and parent company HNH are shaping up to be a strong contender in label and corporate terms. Naxos registers an 8.6% share of budget sales, compared to the 7.1% it enjoyed in the end-of-year rankings. It comfortably maintains its secondplaced positon, but substantially .h. ^ ^ 

On the corporate side, HNH owes almosl ail of its sales to its fastgrowing label, and hovers behind the dominant triumverate of 

MID-PRiCE LABELS BUDGET-PRICE LABELS 

MID-PRICE CORPORATE 
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The mid-price market demonstrates a similar consistency at the top. In the first 

beat Mtt! is stil1 the we to 
v&^nÊr^"fo'^^:000 
denton coïimh 0lyd0r (4-2%) make ""l® Epie m ° Pg a commanding lead, while 
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CASTLE MUSIC NEWS www.castlemusic.com advertisement 

PIE - THE WML INGREDIENTS 
CASTLE PIE's itnpressive roster of Original Artist-Original Recording reperloire has been secured lhanks to two factors; firstly, Castie Pie's exclusive access to Castie Music's own family of labels, and secondly, the co-opera- tion of other important catalogue owners in licensing valuable original repertoire to Castie Pie, often on an exclusive basis. Castie Music's vast catalogue of copy- rights includes original recordings from UK labels as diverse as Pye (one of the "Big Four" major record labels during the 50s, 60s and 70s), Immédiate, Piccadilly, Transatlantic, Dawn, Bronze and a host of 

others; and from the USA such legendary labels as Sugarhill, Ail Platinum, Curtom, Solar, Chelsea, Invictus, Mot Wax, Beserkley 
Some of the valued licensors who have contrlbuted much marvellous original materl- al to Castie Pie include Trojan, Charly, Network, Ace, Nestshare, Cooking Vinyl, and K-tel. No other superbudget label has access to this wealth of proven repertoire. With over 200 albums available, Castie Pie's catalogue will continue to be enhanced by regular monthly releases of original exclu- sive repertoire. 

Grab a slice of Pie! 
OVER 200 ORIGINAL ALBUMS 
NOW AVAILABLE IN THE UK'S BEST 
VALUE SALES-BOOSTING DELUXE 
SUPERBUDGET RANGE 

AM0N6 the bewildering proliféra- tion of superbudget ranges avail- able in the UK market, Castie Pie stands head-and-shoulders above the rest - by sheer virtue of its significantly superior repertoire. In contrast to every other superbud- get label, most of the repertoire on this range is unavailable to any other label group at this price point. That's been made possible because Castie Music is easily one of the biggest independent music catalogue owners in the world. And that wealth of hit-proven catalogue has been made available to Castie Pie. The unique superiority of the range has also attracted other important cata- logue owners to allow their repertoire to 
mally allowed. No other superbudget range now cornes close to matching 

Castie Pie for original artist repertoire. The established customer profile of the superbudget album buyer is the impulse purchaser, and Castie Pie's pre- mium quality reperloire with its dynamic packaging (complété with sleeve notes) and its "full-price" look instantly attracls - and hooks - the impulse buyer. 

Castie Pie also inspires consumer confidence by branding packages with its "Original Artists, Original Recordings" logo, which, together with its unbeatable repertoire and highly attractive packag- ing, attracts new consumers to this price- point, resulting in increased sales oppor- tunities for retailers. 

That's why Castie Pie, which has set new standards in the low-price album market, is the world's best-value sales- boosting deluxe budget label - and this makes CASTLE PIE the premier retail choice for an across-lhe-board super- budget range of proven hits and exclusive concepts. 
Some of the artists with original hit repertoire available on Castie Pie include: The Kinks / Shatamar / Motorhead / Grandmaster Flash ! Status Quo / Elkie Brooks / Roy Orbison / Gene Pitney / B.B. King / Bonnie Tyler / Lonnie Donegan / Chef Baker / Donovan / Shirley Bassey / The Yardbirds / KWS / Lindisfarne / Celia Cruz / Jimmy Cliff / Johnny Cash / Bobby Womack / The Searchers / Billy Connolly / The Shirelles The Specials / Curtis Mayfield / John Coltrane / Petula Clark/The Small Faces The Foundations and many, many 

CASTLE PIE TOP 10 
BEST SELLERS 

1. MOTORHEAD AceOfSpades 
2. VARIOUS Tfte Message - The Roots Of Rap 
3. THE SMALL FACES ttchycoo Patk PIES0019 4. THE KINKS It's The Kinks 
5. SHALAMAR A Night To Remember PIESD004 6. JIMMY CUFF Wonderful World, BeauSfuI People PIESD027 7. BONNIE TYLER It's A Heartache 
8. PjWAROTTI Nessun Donna 
9. THE DUBLINERS The Best Of PIES000S 10.PETULA CLARK Downtown 

Original Recordings • Original Artists • Highly Original Prices 
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For more Information visit our website on www.castlemusic.com or ring Customer Services on 0800 328 4376 
IC IS A DIVISION OF SflHCTUART RECORDS GROUP Ul 



CLASSICAL - EDITED BY ADAM WOODS 

Uncertomty romains as RCA engulfs BMGCjassics 

:i1 

BMG Classfcs artist Lesley Garrett (left) 
starring Ramon Vargas and Vessilina Kasarova, 

by Andrew Stewart News from the US of the création of the RCA Music Group, which will draw BMG Classics under an umbrella company responsible for ail music genres, bas done little to reassure industry observers that parent company BMG Entertainment is committed to the long-term production of 
Although no comment has been regarding the implications for BMG 

labels have expressed shock at the loss of the parent company's independence within the Bertelsmann group. "If you can' business work with a $50m-$60m then there must be something wrong ' the way it is managed," says one. However, a spokeswoman for BMG Classics UK says the end of RCA's 

"Officially there 
releases, but they will be fewer than before. One has to focus on doing the best for the artists that you have. The company is trying to refocus and regroup to reflect the présent state of the market," she says. Percussionist Evelyn Glennie's contract has already been terminated, while it appears likely that the RCA Music Group's inherited classical A&R roster will be trimmed further. Yet several new classical projects, recorded before the BMG Classics merger, are set for UK release this summer and in the year's final quarter, including a Copland dise from the San Francisco Symphony Orchestra and Michael Tilson Thomas, Donizetti's four-act opéra La Favorite 

i ail-Wagner album with Philharmonie conducted by Lorin Maazel. A critical assault on structural and management problems at BMG Classics' New York headquarters was posted on ai internet discussion group site on May 1, presenting a "former insider's view" and suggesting that serious repertoire and marketing errors had undermined retail a consumer confidence in the company's o classical output. Certainly, recent poor s; returns for such key releases as the monumental Rubinstein Edition and Puccini's Turandot, recorded in Beijing's Forbidden City, support the view that the company's international release schedule was failing to attract sufficient committed classical collectors. 

Press spéculation about the demise of BMG Classics, including articles published in late April in the Washington Post, New York Times and Daily Telegraph, accurately forecast that the classical label was about to lose its autonomous status. However, the RCA Music Group appears set to disprove prédictions that the new company will no longer record core classical produot. BMG sources insist the foundation of the RCA Music Group offers a chance to develop high-profiie classical crossover products, aggressively marketed and 
addition, there will be a slim-line programme of core classical releases, almost certainly important to us an driven in marketing terms by the profile and continue to record réputation of individual artists such as pianist Evgeny Kissin or cellist Steven 

Isserlis. It is expected that the RCA Music Group's key classical releases, like those of most other classical majors, will increasingly be conceived and packaged to attract a mass audience. The UK division of BMG Classics, responsible for best-selling artist Lesley Garrett and handling international promotion ■ of the Mediaeval Baebes, remains optimistic about marketing home-grown classical releases as part of the overall RCA Music Group strategy. "I know they address différent markets from the Maazels and Vargases of this world," says a source. "But Lesley and the Mediaeval Baebes are hugely 
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( Maria Maria 

Featuring The Product G SC B and Wyclef 

#1 in Billboard Hot 100 for TEN weeks 

#1 Music se Media European singles chart 

UK Release 17.7.00 

Taken from the #1 DOUBLE PLATINUM UK album "Supernatural" 
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THE PHENOMENON CONTINUES... 



THE OFFICIAI UK SINGLES 
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[ (i 23 g Ariist(Producer!Publisher(Wrilerl 

9 2 2 REACH O t. ' S Club 7 (Dennis/Tcddy) EMI/BMG (Dennis/ 

Label CD/Cass (Dislributor) 7712* 

Polydor 5618312/5618314 (U) 
O BRfflNEW BEGINNING/BRIGHT EYES AaM/Polydor5618202/5618194|UI " 1--J—Sle;h:r, GaleA IBas 6 AnaJcr-Matl CtavsaïsAJiimsamudm'IIrrief Ml IBmelBfQiaonflSne/GalsMBatl) -/- n pragONTHEBEACH f LMtJ Vofk (Sieraei) Warner-Chaupeil (Real Manifesto FESCD 70/FESMC 70 (U) 
C WRmSHACKLES (PRAISE YOU) J MaIY Ma[V {CainpbelO EMI/lts Tea Tyme/TI .afs Plum (CamSS^Sf ^ 
6 lî®îJ^E

c
RE y:nm-Gj0 |, LaFace/Arista 74321757602/74321757604 (BMG) 

7 EJFORGOT ABOUT DRE Interscope/Polydor 4973422/4973424 (U) 
O 3 2 IT'S MY LIFE o Bon Jovi (Ewinl Universol/Scroen Gems/Eb Mercury 5627682/5627534 (U) 11 (AtJdns/De Erico) -/- Q p 5 OOPSI..J DID IT AGAIN O Britney Spears (Martin/Rami) Zomba (Martii Jive 9250542/9250544 |P) 

1Q5 4DONTCALLMEBA8YO VC Recordings VCRD 64/VCRC 64 (E) 
1i 4 3 DAY & NIGHT O ' ' Innocent SINDXll/SINClKE) 
19 EmHANDSUP Sut | £. liBiaTre„orSSimon{RBillv/Foy)23idPreclnct/A! jstance SUBS1CDS/SUBS 1MCS (3MV/TEN) kR/Notting Hill (Reilly/Foy/Various) -/SUBS 11 13 rranYOU'RE MY ANGEL Public PROOICDS/PROOIMCIV) 1 %j ■Éi*"Mikey6raham(Now)UniversaI/Wamer-ChappBll|Graham/New) -/- ■j/J 7 4SEXBOMB ^ ^ ^ ^GutCXGUT33/CAGUT33(V) 
1 C s 9 THE BAD TOUCH O ' J Bloodhuund Gang (Pop) Universal IPop) Geffen/Polydor 4972682/4972694 (U) 
1 6 8 3 MASTERBLASTER^GOOt R. îd Rose RR0SE 002CD/RROSE 002MC (BR/U) Wondor) -/RROSE 00212 17 rnjjWE'RE REALLY SAYING SOMETHING Epic6694i82/6694i84|TEN| I 0 lyau g^jjQ q (Hedges) laOM&Suqaifîee/Bucia (Hedqes/Butlef/TucVer/lvnclyWhrtîieldlHollanil/Slevensonl ■/- 
1 0 2 TAKEN FOR GRANTED ' w Sia ICorsbiel Boosev & Rawkes IPrukofievI Long Lost Brother S002 CD1/S002MC (V) 
iq16 8thongsong 1 ^ SisqolSisqo/KeHey/Robinson) Wamer-Chappell/Globa! i DefSoul 5688902/5688904 (U) ChrysaBs/Universa! (Andrews/Keliey/Robinson) -/seseï 20 12 5 heartof asia ^ ^^^ ^ Positiva CDTIV129/TCTIV129 (E) 
91 26 9AMAZED Grapevine/BMG 74321742582/74321742584IRMG/BMGI ■ Lonestar (Huff/Stewart/Tankersleyl Various (Green/Mayo/lindsey) -/- 99 13 6 B0UND 4 DA REL0AD (CASUALTY) O EastWestûxiDEoicoi/oxiDEOiciTENi 
99 „ 3 LUVSTRUCK AM:PM CDAMPM 132/MCAMPM 132 (U) •/12A.MPM 132 24 17 8 toca-s miracle • Positiva CDTIV WCTIV128 (E) 
91; „ 2 1 DONT SMOKE ^ DJ Dee «line (DJ Dee Kline) Chrysalis/Wame East West EW 213CD/EW 213C (TEN) ir-Chappell (Annand) -/EW 213T 90 BHWAROUNDJHE WORLD Universal MCSXD 40234/MCSC 40234 (U) 
9720 9 FILL ME IN • Wildstar CXWILD 28/CAWILD 28|TEN| » Craiq David (Hill) Warner-Chappell/WindsweDt Music (David/Hilll ./. ?R rmCRYPTIK SOULS CREW uaaM LJU (Mumb|e cl fmiygi,, Meanie/2e||a (COJ,, Columbia 6693832/6693834 (TEN) 
29 Œe

S
rAVEe^L,7EmbfacP,w1 rn Hut/Virgin HUTCD 133/HUTC 133 (E) 

30 21 7 HE WASN'T MAN EN0UGH LaFace/Arista 74321757852/74321757854 (BMG) 
31 16 4koochy ffnr FCDP 379/FCS 379 (TEN) 
32 rmCATCH THE SUN ^ Heavenly HVN 96CDS/- (E) 
33 EU CARMEN QUEASY XLRacordingsXLS 119CD/XLC ,19(V) «uau Max,m (Maxim/ouje j) EMI/Chrysalis/Keith Prawse IMaxim/Oyer/Prico) -/XLT118 3/1 2! 5 ACHILLES HEEL S26691872/6691874(TEN) ^ ~ Toploader (Eringa) CC (Washboum) ./. 
35 24 4 MAMBO ITALIANO WonderboyWBDD017/WB0YC017(U) 
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38 39 „ s FLOWERS O S 

43' 
Q 44 « Sp IJil m1 u n]'JM l'n 

^0 35 9 BLOW YA MIND O 
fl7 3, 6 CRAZY LOVE ^ ! M.i Knte irolpl Rnnrfnr/BMfi (C 3, 7 BUGGIN 
49 rnTiSACRED cycles 

MAKE ME BAD Kom (O'Brienl Wamer-Chappell IKo SHOW ME THE MEANING OF BEING LONELY O 

no ^SOMEONE ELSE NOT MEHoll»wood/EdelOI08845HW(V0108849HWR(P) DLJfan Dufan (Tmiey/Scon) pfivate Rarts/Skintrade (Rhodes/le Bon/Cuccurullo)  
54 - 
55 „ I WANNA LOVE YOU EOREVER 
56* 
57 * 
RR CRJlTHE RETURN (TIME IO SAY GOODBYE)OneStepMusicOSMCDS13/OSMC13IM0/P) mj U Mà^àm Dj vjsage feat darissa (Reichart/Greisl) Chelsea (Sartori/Quarantotto/Peterson)-/0SM1213 
59 3 

2 SOMMER MOVED ON WEA WEA 275CD/WEA 275C (TEN) 
60 « 

161 
Jive 9201022/9201024 (P) 

POOL AGAIN Westlife (Magnusson/Kreuqi 
62 IlSlTHE YO^NG MJ^ 
63 Œ^sYto^ Indian 274TP7 CDL/274TP7 C (P) 
64 I 

OfiR 72 isDON'T GIVE UP O XtrauaganzaXTRAV9CDS/XTRAVSCS(3MV/TEN1  Cliian) 'Ml 8.7311 Aiam IQncanefHiiiiesl Siir.yAWtOBMGflifBiiiafnî IBraceaMtlJilam^eilaesl jXTBAV912 
66 * Hut/Mrgin HUT CD128/HUT C128 IE| 
67 IfflSE t istinctive DISNCD 56/DISNMC 56 (P) 
68 

nfiq74 ib PURE SHORES U Ail Saints IQrbit) Univers! 
i Hynde iïniman/HaalinqsWullinl EMI/tivade House 01 Mis IHvnilgl Virgin/EMI VIS CDWTS C2 (E) ■HouseniHitsmupaol jurtVÎ " 

londor/Fox/EMIAbc (Lewis/OrbiWbcl LONCD 444/LONCS 444 (TENJ 
70 70 6 PER SEMPRE AMORE (FOREVER IN LOVE) PoiydorseiyswuaMiuTl 'U Lolly(Roso/Foster)SonyATV(Rose/Fosterl ™a»l/aU4IU| 7j „ 5 DIRTY WATER 
79 rnnFEELSO good ' 0 £, lUM jon Vs 0||ie (Jon Thi 

30 ,5 2 LEGAL MAN Belle & Sébastian (Dooaaf 
37 - 

Me S Sébastian) Sony ATV (Belio & Seba 
Irother RKIDSCD 003/RKIDCS 003 (3MV/P)  «   is(GaHaqher) nxin nnoi. 
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