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Music Choice delivers you unparaileled access to digital homes. 
Music Choice is launching the first of its enhanced télévision services on Sky Digital giving you a targeted promotional vehicle into over 5 million homes in the UK alone. 
Music Choice is a multi-platform service that offers a choice of up to 47 channels of music, no ads, no DJs, non-stop. 
Our playlists are accessed by active purchasers of music, 87% look at the screen for information about the artist and track, and 31 % of home viewers have bought music as a direct resuit of Music Choice.* 
With backing from BSkyB, Warner, Sony and a carried interest from EMI, Music Choice will continue to enhance its service to enable further promotional opportunities and music purchases throughout 2001. 
Music Choice has moved, is improved and will be supported by a télévision campaign breaking in December, running through ail cable and satellite households. There's no better place to promote your artists. 
Contact Janemarie Collen, Director of Programming for further information on 

+44 (0)20 7534 4700 or visit www.musicchoice.co.uk 
'Please refer to the inside bock cover for further facts on Music Choice. Source: Netpoll/Contînental 

music choice (•) 
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BMG brings Napster in from the cold 
by Mary-Lou.seHardmg will effectively tum the internet corn- |i |||| 1 ,1 | 1 > M  officer and président of new technoh 
isgamSSŒSe ^rlIff^SSre^SS $ ■> indioating the system will ogy Kevin Conroy publicly poured 
zât4rdmSS^3^ss =~::r 
tome^oSe^éssLTïue^ asîEE^^^EugEeiîiE 1 "otT^aleru^rBM&ffello! tap?eœed v® B^l^n^W hompSy33 the^ mamsheam record a free promotional file;shaniûg_el6- ^'"co^peœte^fn^the'3 VOThïre" 3œ^^^resdœ<thetœl> 
file-sharing upstart. The San THS'deal gives Bertelsmann awar- Signing up (from left): Barry, i°^ri'rt^Blii^tatcm"fcIxnvcd' Francisco's 9th Court Of Appeal is tant to acquire a portion of Napster Schmidt, Middlehoff and Fanning NapstePwhen ^ proposed s^te^ sho^"^^! bu" 

Brits TV is bidding to on the huge ratings success of ITV's Saturday ■ JSÊKÊÊê/Ê 
nexf11'4'0^ Radio and labels back 

alrplay-only Irack plan 

^SHSSrr^ Rï - ' ■ k w ' "currently the best TV presenters In the ■ , flfc 

ParTl'n^he^ar^movefowr^Tthe"11 
Brits for the first tlme as for the 
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Robbie helps EMI stay at the top of publishing Robbie Williams' fastest-selllng second place with 18.1% and Spiller, Ronan Keating and True 

SUîtee?aStest,18.7% viotory gave the EMl's success relied far more You're Winning album, EIV1|Shad^o 



Lookmg for Music? 

Get with it- | 
check out artists, bios, : 

and timely reviews. 

Find music from 
Major Labels, over 

800,000 songs, and 
140,000 artists. 

Get Starter CD 
with free music 

digîbox.com 

© 2000 InterTrust Technologies Corp, Ail rights reserved. DigiBox is a registered trademark, and digibox.com is a th idetnark of InterTrust Technologies Corp. 



(mwnews@unmf.com) NEWS 
number one single wlth My Love, maklng history as the first act te score seven chart-toppers out of the same number of releases. The group (plctured) remain favourltes wlth bookmakers William Hlll te occupy the Chrlstmas number one position, although RCA has decllned to officially confirm plans for a festlve single at this stage. Meanwhlle, the group today (Monday) embark on 24 hours of promotional activlty to support the release of their second album Coast To Coast. Followlng four Virgin Megastore appearances across the country, the band host a launch event at London's St Martin's Lane Hôtel. Across town, "Super Monday" rivais Spice Glrls will be taklng over Red Cube for their own soirée in support of their third album Forever. 

Record Of The Year CD 
Telstar is using a tic-in with ITV's Record Of The Vear show as branding for a 42-track compilation, due for release on November 27. The contest, scheduled for December 9, allows viewers to vote for their track of the year, whittled down from an Initial shortlist of 20 songs. Last year's programme, which was won by Westiife, attract- ed a TV audience of 7.73m viewers. The album, titled Contenders For Record Of The Year, will conslst entirely of Top 10 hits, 12 of which will be chart-toppers. Acts featured Include Westiife, Ail Saints and Five. It will feature several singles that are yet to be released, including Craig David's forthcoming Walking Away. 

news file KYUE |0IHS MIV AWflRDS UHE-UP Kylie Minogue has been added to the bill of the 2000 MTV Europe Awards, which take place at 
November 16. She will perform Kids with Robbie Williams at the event in v/hich Eagle-Eye & Neneh Cherry, Grâce Jones, Savage Garden's Darren Hayes and Julio Iglesias have been newly recruited as guest presenters. 
GUHEBiHESJlNjVERSAl Gary Glitter is sùihg OhiVersal Muslc Publishing, allegîng the company owes hlm royattles on songs datlng back to October 1  a writ along 

EUK looks to online future 

with growth of Direct nrm 

«MF EUCIS NEW COUNCIl HEMBERS The Music Managers Forum appointed two new council 

by projecting a fourfold sales growth to £40m'next year for its online busi- ness EUK Direct. The company - whic' £10m this year - will become Europe's largest fulfilment opération having already signed up the likes of v.shop, bol.com, Capital Interactive and Jungle as well as being able to count on business from companies owned by parent Kingfisher, including MVC, Woolworths and now Streets Online (see box). Citing Verdict figures, which sug- gest fSOOm worth of music, and DVDs will be purchased onlii by UK consumera in five years' tim EUK commercial director Ri Izard says fulfilment was the logical step". EUK' strategy also draws on new projec- 

tions from OC&C, Jupiter, Oftel, Understanding & Solutions and the Henley Centre which suggest that direct sales delivered to the door rather than digital downloads will be the big growth story until at least  s analysis, the 

mmwMMMMMMmmM Just four months after creating a component in the growth of the dedicated e-commerce team to new General Merchandlse (GM) build Kingfisher's internet strategy, company Kingfisher is creating the retail group is acquirlng an 85% through its proposed demerger into stake In the online entertainment two separate UK pics. 5 Streets Online for £15.7m. lan Cheshlre, chief executive of e- Streets Online, which opérâtes the Kingfisher, says the move Illustrâtes music retail website Audiostreet Kingfisher's ability to offer customers access to both "bricks and ellcks" and that Streets Online will benefit from the buying strength of Kingfisher. 
, |U i; 

Sue Cavendish and Jackie Davidson Management's founder Jackie Davidson - at last Thursday's AGM. 
RICH MOVES UP AI BMG BMG UK and Ireland's Clive Rich has been promoted to the rôle of vlcepresldent business and légal affaira covering both the UK and central Europe. This extends the rôle of UK and Ireland senior director of légal and business affaira he had held for nine years. 
MUSICINDIEINKS DIGMEDIA BEAI Musiclndie, the ecommerce project for independent labels headed by former PRS/MCPS new technologies manager Gavin Robertson, has linked with technology solutions company DigMedia to devefop an online •e designed to enable 

physicai retailing 
shopping to everyone." 

content securely online. 

leavlng the télécommunications giant after only six months to join Hutchinson's thlrd-generatlon 

Pringle wins backing for 
Puremix internet start-up 

BBC live events bring 
Rajar audience boost 
BBC Radio is halling its commitment to covering live events as a key fac- Former Chrysalis Radio executive Keith Pringle says he has achieved "agreements in principle' from the five major record companies and intérim arrangements with Aim, PRS and MCPS to license his £4m 

ture Puremix.com. Unveiling the project - previously codenamed Ride The Tiger - seven months after he stepped down as group programme director at the 1 Heart and Galaxy station owner, Pringle says Puremix has received a "huge amount of goodwiir from the 
iËkèd Oakenfold; hosting Puremix shows raise revenues through a mix of advertising, sponsorship and e- 

tor in new audience increases for Radios One and Two in the latest Rajars survey as the corporation moved further ahead of commercial radio. The BBC captured 51.4% of ail lis- tening share for the three-month period ending September 17, 2000 compared with the independent sec- tor's 46.7% share. Radio One, which staged the likes of Love Parade and One Big Sunday during the period, increased Its audience from 11.2m to 11.5m in the 15-plus âge group, while Radio Two remained the UK's 

! P U B L 1 C 1 T Y ! 1 r 
Press, TV & Radio Promotion Under One Roof 

Dont samble \:m 
with your press and H 

promotions H 
Pete Bassett Paul Clarkson - Dave Clarko - Louise Molloy Caroline Ford - Anita Constant - Niael Woodblne \ tj-. j 

Tel: 01223 880111 Fax; 01223 882277 ■ 
in fa .7 quitegrcat.co.uk W -^r WWW.QUJTEGREAT.CO.UK -yr i 

"Reople realise that, with the backing and endorsement of Chrysalis, there's no way we're going to stick two Angers up to the industry," says Pringle. "There's a willingness on both sides to estab- lish a licensing framework, although 
The start-up has earmarked £4m 

says the company will seek second- round investment outside of Chrysalis early next year. Puremix - co-founded by ex- Galaxy programme director Ande Macpherson - launches with BOL as CD ecommerce partners, and has recruited producer Arthur Baker, Barry White, London Live DJ Gary Crowley, DJ Paul Oakenfold 

most-listened-to station with a 13.0% share. However, commercial radio continues ta attract the sought-after 15- to 24-year-old âge group In record numbers. Overall, the figures show almost 1m more adults tuned into the médi- um, while audiences are listening longer. Radio Is now reaching 43.4m adults across the UK, while llstenere have been steadily tunlng in longer to market the fledgling brand on- and off-line across ail média until the end of next year and expects to 
and Universal Decca signing per week during the past 12 months. • See Rajar analysis, pl2 
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NAPSTER; REAL WORK SIJUITSNOW O OOOO has been the year of the bear hug. Rrst it was AOL's | "Steve Case and Time Wamer's Gerald Levin, followed i soon after by Ken Berry and Roger Ames celebrating the announcement of the merger of EMI and Warner. Then, last week, we saw the most unlikeiy combination * of ail, as Bertelsmann chief Thomas Mlddelhof embraced ] Shawn Fanning. It was a sight that some in the record Industry must have thought they would never have seen - or at least not before the resolution of their bitter lawsuit against Napster. That they had no waming made it ail the harder for them to stomach. In pulling off one of the most daring business coups of the | year, Middelhof has certainly shown his nerve. It has quickly become accepted wisdom that since the principle of file-swapping cannot be eradicated it should be embraced. But no one has previously dared do it for fear of unravelling the fabric of the music business as we know it. For Middelhof the prize on offer is huge: not only does it give him a potential leadership position in music but the same file-sharing principles could be applied to distributing ail his other content. But now cornes the hard part. Key technological issues have to be resolved. Meanwhile, the other majors have to be persuaded to sign up to a company they are fighting in the courts; without access to their material, Napster users will simply continue to swap pirate copies. Just as hard is devising a business model that works. Détails are still vague, but Middelhof has cleariy decided that rather than relying soleiy on physical sales, it is time to embrace a subscription scheme that enables "members" to swap tracks for a minimal fee. In other words, such is the upside of gaining access to Napster's 38m users, that he is willing to gamble an established business model that currently provides 28% of Berterlsmann's revenue. And he Is gambling he can develop a secure System that remains attractive to the 38m people who have previously taken music for free. It's a big risk but the prize is even blgger. With the Wamer-EMI merger already seemingly off, let's hope that his bear-hug leads to a falfilling marriage, rather than a quickie divorce. AjaxScott 
P A II L1 S QUIRKS 
INDIES: PUT DUR MESSAGE ACROSS It's no longer summer but the Daily Express and The Mirror must have been suffering from the silly season bug recently when they decided to run yet more "CD ripoff" stories in 
First it was Tesco leading the attack with claims that HMV and Woolworths were ripping off youngsters who preferred to buy their music from trendy outlets by charging on average £12.99 for some chart CDs (quite when it was trendy to shop at Woolworths l'm not sure). In response Tesco has eut the price of 10 top albums to £9.99 including Ail Saints, Ronan Keating and The Corrs, showing trendy youngsters that it really is at the cutting-edge of music. Then came Sainsbury's claim that labels were deliberately trying to stop retailers cutting prices by adding extra tracks to UK-issued albums. What puzzles me is the way the newspapers fall for the "price eut" stories over and over again and give the supermarkets free publicity on a grand scale. The marketing and publicity departments at the supermarkets seem to have the média in their pockets, yet the stories have little or no depth to them when studied in détail. Spécial offers given massive publicity are often just an excuse to highlight a réduction in price of a small number of fines masking the fact that many more similar lines have in fact been increased. One price cornes down and another goes up. Clever marketing is a ploy every retailer has used at some time but, unfortunately, it seems that only the supermarkets gain an advantage every time they do it. Surely it's time to fight back; retailers hit by th should start feeding stories to the press hi_ side of the story. Topics for discussion could include the suggestion that some supposed supermarket charity donations are in fact paid for by their suppliers, but that might be unfair, so let's stick to music. Here the most simple argument is that supermarkets stock a very limited number of chart albums at £9.99, whereas most decent music specialists stock at least 100 times as many albums in almost every genre of music at £9.99 or less, not to mention offering free advice, indlvidual service, attractive surroundings and intelligent comment. It's an open and shut case. Now let's just put It across.  Paul Quirk's column Is a personal vlew 
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BMI song of the year gong 
- /iUJiHAWIil'Ililll by Mary-Louise Harding Eagle-Eye Cherry's US breakthrough hit Save Tonight scooped the 1999 song of the year ' " al UK awards dir ; Robert S Musel award for most-performed BMI European 

i's radio programmera for "playmg 
Alongside the Cherry hit, which is 

Sony/ATV picked up each for songs with I managing director Andy Heath Modem English collected an Publishing's représentatives made eight joumeys to the stage to pick up awards. including the collège radio song prize for Beth Orton's Stolen 
BMG and Zomba triumphed in the pop awards twice for Britney Spears with one of the writers - BMG gen Eloffsson - 

Williams' Millennium, it also won country trophy for Freddie Mercury Crazy Little Thing Called Love. Overall in the pop awards EMI ai 
the first time. Beggars Banquet' publishing arm was the only Ui owned independent to score tw awards - Gary Numan's Cars wa 

razy LitUe Thing also appeared in "grin award category, while netic Music/EMI triumphed with 
«as widened has reachèa~6frnjS_ri members of Robin Gibbwt ip the ■ m_plays at le Bee Gees—I5^Loye_Somebody, v Universal Music Pubiishing achieved the only award in thaSm_çategory for Van Morrison's Brown Èyed Girt. 

Bad weather stops sales as retail préparés for fuel crisis 
:aln's freak storms and floods flooding, there has been a signifi- e hit retalling hard with many cant knock-en effect of locals belng sic shops braclng themselves for unable to venture into town. ' m impend- John Cooper, ing fuel crisis. With people preferring to mop their flooded homes rather than go shopping, records stores shut by the bad weather and problems of staff making It to work, a picture of poor sales has emerged from the worst-affected parts of the country, 

Virgin Megastore In the badly-hit town. But, Cornford says, "The 

Devon, says he has been lucky because flood defences nine years ago to preven Dart bursting its banks. Likewise Adrian Cornford's Crannagc ~ " shop in Uckfîeld ' 

had very few people venturing out." He adds that he is also not rellshlng another fuel shortage. "Last time it the aptly- was very poor because shortages ' outlaying areas like us. We had 

town of Shrewsbury, have escaped 
Eltontolake the stand in 
'missing£20^l, légal row 
Sir Elton John is expected to take the witness stand in London's Royal -CourteLofJustice next week in his légal battle to uncover..f20m he allégés is missing from his business 

Coopère and Andrew Haydon, former managing director of John Reld Enterprises, which once managed his affaire. In John's claims against Haydon, he allégés heVras négligent In allow- ing John Reld Enterprises to charge US tour expenses, including booking agents, accountants and producere, 
During the first week's légal par- rying Gordon Poliock QC, represent- Ing Sir Elton, clalmed Price WaterhouseCoopers had regarded their client as "a nice little earner." However, the Judge was told the accountancy firm had rejected the critlclsms made of them. 

River hauliers are better préparée ewlse fuel shortages. Both EMI and The Entertainment Network say they already have contingency plans in floodwaters from the River Uck, place to minimise any disruptlon. Sussex The two main carriers, Securicor Parcellne, have also been is desperately quiet and we've stockpiling petrol.  
Row breaks out in MU élection 
The re-election for général secretary of the Musicians' Union is developing into an acrimonlous war of words between the two candidates as the November 10 ballot deadline looms. The élection - a two-horse race between current général secretary Dennis Scard and Derek Kay - is being re-run following the March judg- ment by the Certification Officer (CO) that the original ballot held in October 1999 had failed to comply with the He Trade Union and Labour Relations Act been 1992- race fo However, manifesta accusations which from Kay, who is vicechairman of the November 13, is going to be close. "1 MU s^ East London branch, that Scard can't really gauge it, but l'm pretty has "harassed and victimised those optimistic," he says. who stood up against his methods" Scard was unavailable for corn- have heated the battle considerably. ment, but he has also issued a Kay belleves the Union's handling of "message to MU members" specifi- i!ear s election, which saw Scard cally to counter Kay's claims. In it LTlf,!? at gf nera'secretary despite Scard brands Kay's allégation that he an order by the CO that it should be "unlawfully" remains as général sec- repeated because it failed to appoint retary as "ridiculous" and accuses 
■cSe nfSCirnUtî'neaer;,iS enCe 0f 3 Kay of "pursuinê a Personal vendetta censorship and greed .n' i^^'^ndathatpc 

etty hot" and predicts the le prize of général secretary, 

threat to the future of the Union". 
MUSIC WEEK 11 NOVEMBER 2000 
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High-profile evenls ignile 

Charlotte Church campaign 

MARKETING 
n e w s f / / e 
WISE BUDDAH SETS UP NEW UHIIS Wise Buddah Broadcast has set up a sponsorshlp and global programme distribution arm which is to run alongside its radio and TV programming team. Pascal Grierson, who after leaving Unique Broadcasting two years ago targeted publications including Saga has been a broadcast média 

-iërr ii= 
urarrrrs h^hich generated a large 

Tbï is^he^sm 
■act\ the^ rti f ~ r df f (N v b rl5). ^ ^ ^ in^ttre Salurd^ Charlotte ^eals to older ™sic Meanwhile,^ MTV ro 's UK 

Pame'fand^ubMshed by GoldenBreak 3 
Music - to Polydor, which has remixed it 

CD-Rom e-funcard promotion 
stokes up Universal interest 

^'iMt dïdStf0OVOdit' 
cy BrandTheory and contained video extracts from the TV show, back- stage interviews from artists fea- Hlgh value; tie^ns wi 
game and a TOTP screensaver. un In conjunc- first record company t( ds, which earry 100 megabytes of tlon with BBC Muslc and Woolworths and saw the retaller dis- tributing the CD-Roms at the till motion, "universai ren n was somi rather than selllng them shrink- thing that could be used for wrapped with the album. The promo- consumer marketing campaign, W tion was advertised in Smash Hits hope to develop the idea with othe and via a 60,000 flashcard mailing. record companies," he says. 
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BRI sponsors NUS 
Music Awards 2001 

o nexl 

youth management team. A spokesman for Woolworths says the agreement Is part of its marketing push to raise the chain's profile as the leading singles retailer. The Com- pany has also begun hosting regular 
in Hanley, Victoria Beckham in Oldham and Russell Watson in Luton in recent weeks. "We regard the Smash Hits show as 

shops we choose to host them are enough,- says the spokesman. The Smash Hits sponsorship includes branding on related éditorial and a commitmentto year-long adver- tising in the magazine. Woolworths will receive coverage on Emap's The Box TV channel and across the Big City Network of radio stations which carry Smash H/tsbranded shows. The retailer is sponsoring the best single award at the event at the London Arena on December 10. 

That You CanT Leav^Behind^ 
fofnetTytsTa~4o' 

r riœr 

what b youn Sound? ^ 



INTERNATIONAL — EDITED BY PAUL WILLIAMS 
(pwilliams@unitedbusinessmedia.com) 

c h a r i f i I e 
• The Splce Glrts increase the 
Saints at the top of fono's survey of the blggest UK-sourced hits on European radio as the London- Issued Black Coffee holds at the top with Holler easing 4-2. Rising alrplay support for the Splce Girls is accompanled by the flrst sales positions coming through for the 
at two behlnd Splllèr in Australia. four In Norway and six In Finland, whlle leaplng 42-16 In the Netheriands and 55-15 on the Belgian Walloon chart. In Germany the group are currently chasing themselves on the alrplay Top 50 with Holler sllpping 22-28 and the single's other A slde, Let Love Lead The Way, arriving at 41. 
• Skint's Fatboy Siim finds himself sandwiched between Polydor signing Samantha Mumba on the fono Top 20 of UK-signed talent on European radio with his Sunset (Bird Of Prey) entering at 19, whlle Mumba's Body II Body lises 19-18 and its predecessor Gotta Tell You enters at 20. Mumba contributes two of Universars eight songs on the fono chart with Warner and the indies présent three times and EMI, Sony and Virgin twice each. 
• Mercury's Texas are back In the Top 20 across much of Europe with The Greatest Hits rising 69-5 on the Belgian Walloon chart and entering at five in Norway, 10 In Austria and 14 In Sweden. However, the album will 

rétrospectives Into the 

■ i'il'nmiiiW M» I ■ . 

EMI hopes best of album will 

spark return of Beaflemama "   -gU ing a Beatles week next week an by Paul Willi; EMI is leaving nothing t( its forthcoming Beatles best of 1 as it mounts an unprecedented global ' " 1 n spanning the 
m 

û the blggest camp 
International's marketing président Chris Windle, who has been working with Apple for the past year on the Project. "This is probably the biggest campaign we've ever had in the his- tory of the Company and it is a very exciting one." EMI hc escape ti wherever) coming weeks with advertisements being lined up globally for TV, radio and the cinéma, countless TV spe- cials ready to air and an intensive online campaign that will see the launch of the first officiai Beatles 

Windle says the site has been built as an intégral part of the cam- paign for 1 with its launch coinciding 

with the 27-track album's global release around November 13. it will include streams of tracks from the 

Road's Studio 2 and the Apple building, Partly aimed at intro- 
generation of fans, the site is expected to remain up for at least three months and will be continuaily updated, but will be brought down at 

A number of other online initiatives 

being pre-release orders are already hitting the 8m mark, while in the non-virtual world the campaign will fully launch on Sunday (November 12) with a TV ad running during peak-time across the globe. Télévision stations have sched- uled their own Beatles specials, including the US's ABC which will broadcast a documentary on November 17 about the impact the group made on the world, while VH-1 is due to re-run the programme 

Beatles week next wi Netheriands a Beatles day next Friday, while Italy's main commercial station Rai TV is adding a Beatles theme to its Sunday after- noon football programme this week- end. There are also nine original Beatles videos available to air. "The great thing about this is it is not us soliciting this," says Windle. "It is people getting so excited about the product. The Beatles are a truly global brand and one of the most recognisable names in the world." Windle adds the campaign will 

pe, RTL4 in Sweden is 

which traditionaliy has been a very strong time for Beatles sales and ending with a further push in the first three months of next year. And, being the Beatles, Apple and EMI are setting their targets as high as possible. "We want to make it the number one selling greatest hits album in music history," says Windle. 

• U2 are compensated by Beautifiil Day losing its place at the top of the Dutch singles chart as the Universal Island band's Ail That You Can't Leave Behind album makes the first of what is expected to be a number of chart- topping débuts this week outside the UK. Their latest offering makes it an alMJniversal Top Three on the Dutch albums chart with Mercury's Mark Knopfler holding at two and Interscope's Limp Bizkit slipping to 
• Universal Island's PJ Harvey Instantiy becomes the highest- ranked UK-signed act on the French albums chart as her new set Stories From The City, Stories From The Sea enters at seven. 

• Wrldstar/Telstar's Craig David's career in France makes rapid progress in France this week with RII Me In making a respectable arrivai at 23 on the airplay chart. 

East West Is looklng to emulate the UK success of Macy Gray with Atlantic Records' US R&B signing Unajpictured) who, like Gray, will be launched here first. The singer-songwriter, who placed a song on RCA artist Tyrese's last album, has won a support slot on Craig David's UK and European tour this autumn, while she is due to make her headline UK début on November 30 with a performance at London's Sound Republic. East West A&R manager Thomas Halmovici says Una is suited for the UK slnce she sounds différent to any other current R&B acts and crosses several genres. Her first album Stranger On Earth is currently scheduled for a January 15 release next year ahead of début single Playa No Mo (due mid-February) to capitalise on planned New Year press support. 

3 3 7 Days Craig David (Wildstar) 
5 6 It Feels So Good Sonlque (Serious/UnWsland) 

10 8 In Demand Texas (Mercury) 11 12 Kids Robble Williams & Kylle Mlnogue (Chrysalis) 12 11 1 Tum To You NIelanle C (Virgin) 13 13 Overload Sugababes (London) 
16 18 PleaseForgN-e Me David Gray (IHT/East West) 
18 20 Body To Body Samantha Mumba (Polydor) 19 16 Sunset (Bird Of Prey) Fatboy Sllm (Sklnt) 

2 5 Original Prankster The Offspring (Columbia/CRG) 
5 2 Minority Green Day (Reprise) 
7 8 Fiction Orgy (Dreams In Digital/Reprise) 8 7 Last Resort Papa Roach (DreamWorks) 9 12 Rollin' Llmp Blzklt (Fllp/Interscope) 
11 9 Stupily DIsturbed (Giant) 12 11 Optlmislic Radlohead (Capitol) 
14 16 Broken Home Papa Roach (DreamWorks) 
18 - Hanging By A Moment Ufehouse (DreamWorks) 
20 20 Black Jésus Evedast (Tommy Boy) 

TOP UK AND UK-SIGNED SAIES CHART PERFORMERS ABROAD 
AUSTRALIA single Honer/Let Lcw?... Splce Girfs (Virgin) 2 - 
CANADA single Beauliful Day {pt 1) U2 (Island) 1 1 
FRANCE single II Feels So Good Sonlque (Serious/Umersall 10-10 album Stories from The City... PJ Harvey (island) 7 - GERMANY single 1 Turn To You Mêlante C (Virgin) 12 9 

NETHERIANDS single Beautiful Day U2 (Island) 3 1 
SPA1N single Beautiful Day U2 (Island) 1 1 album SailingTo... Mark Knopfler (Mercury)7 6 

album Kid A Radlohead (Pariophone) 21 14 fono GMN 
AMERICAN CHARTWATCH 

byALAN JONES 
nt album Bom To Do It progressing 17-13. Meanwhile, RII Me In's follow-up, 7 Days. holds at five on the German radio chart. 

• Vétéran band Smokie are currently llving next door to Madonna on the Danish albums chart as their Uncovered release's 64 climb gives them the unlikely accolade of being the hlghest-ranked UK act. Eleven places below Smokie Is another UK artist long forgotten by UK buyers but still In favour In Denmark - Commitments star Andrew Strong, whose Out Of Time lises 21-15. 

rd become the first ac 
Ibums chart this week - the highest m October 14) - but Llmp Blzklt beat n eight weeks to remain at number   d album Chocolaté the deluge of new it second, with 

one after selling a further 392,500 copies of Starfish And The Hot Dog Ravored Water. L releases, Lenny Kravitz's (pictured) Greatest H sales of around 161,000. Most of the other new entries are key, with only the Charlie's Angels soundtrack (featuring British acts such as Léo Sayer. Spandau Ballet, Fatboy Sllm and Apollo Four Forty) and rockers Llnkln Park's Hybrid Theory reaching the Top 20. The only UK act among the newcomers are Ronl Slze & Reprazent, whose In The Mode débuts at number 180 with sales of nearly 8,000. Slippage is experienced by Radlohead (14-21), Stlng (4145), Sarah Brightman (66-70), Eric Clapton (62-72), Cat Stevens (100-133), Paul Oakenfold's mix album (135-172), BBMak (174-190) and Robble Williams (156191). Hov/ever, Dldo's No Angel climbs 3634 and sells a further 33,000 copies while David Gray's White Ladder ends a 16week run in the bottom half of the chart by surging 10692. Already a major success on rock and adult 

contemporary radio stations, Gray's Babylon has now been serviced to Top 40 outlets, where it increased support by a massive 234% last week. The only other British album on the chart is Charlotte Church's Christmas album Dream A Dream, which moves up a notch (107-106) from its début . As well as appearing in the Top 200 albums chart, Sarah a and Church's Dream A Dream are the top two albums in the classical crossover chart - a chart they currentlvrk ,  -.ad pôle position on thb-0 chart every week so far this year and the duelllng,,'- divas domination réaches a new peak as they occupy-V „ aliofthetop six-positionsjn.the.chartiBnghtmanrs LrA i ""a leads the way, enjoying its nintii week at number after selling more than 20,000 copies last week, ds fourth and fifth positions with The Andrew Lloyd Webber 4 hden. Church is at number two with Dream A Dream and is 
thieV^H8* L "f1 Voice 0f An Anêel and number six with her self- 500 000CcO lefr,i nh !8 Brlghtman albums have sold more than Churclflm anri Draslo f r^ * VOiCe 0f An Angel has sold 2m. Charlotte onurch 1m, and Dream A Dream (m two weeks) around 25 onn On the Hot 100, Christina Aguilera surrenders pôle position after four 
Sopen^Saman^M63^ ■eing rePlaCed by rockers Creed's Arms sîps 3742. « m 3 S Gotta Tel, You rises ^ BBMak's Back Here slips 3742, U2 s Beauliful Day nses 69-61 and Emlnem's Stan jumps 7667. 
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TV ^«OMOTION 
Uve & Kicking, 8BC2 - Bockstreet Boys Spécial, Planet Pop, Ceiebrity, CD:UK, TOTP+, 
MTV Europe Mosle Awards 2000, Top Of The Pops, GMTV. 

PRESS PROMOTION 
Smash Hifs (cover), Sunday Times (Style cover). Star, TV Hits, 
Top Of The Pops, Llve & Kleklng. 

TV - national campaign ITV, C4 and Sky. 
PRESS - B, Top Of The Pops, TV Hits, Star, Bliss, Sugar and More. 



A & R - EDITED BY JAMES R 0 B E R T S (iroberts@unitedbusinessniedia.coni) 
n e v\i s f i I e 

widely acclaimed Opération Blade by Public Domain from Slinky Records, the label of the hard house/trance club of the same name. The track. which tops this week's MW Club Chart (see p23) includes a sample from Confusion by New Order, which the band bave approved for usage. The whlte label bas already recelved heavy support from Judge Jules, which Xtravaganza 1s aiming to build on with a release before Christmas. 
DDDGS FORMS NEW LABEL Mobo Award winning DJ and producer Dodge - who bas recently remixed tracks for the likes of Kandi and Kelis - is looking 
through the formation of a new label, Baby Ange! Recordings. The former MTV Lick party DJ is inviting unsigned aots to contact 

HACCOU SET TO SIGN NEW MAJOR DEAL 
weeks following her departure from V2. Tropical Brainstorm, the début V2 album by MacColl, who Is managed by Kevin Nixon, has sold 80,000 copies to date. Nixon was A&R director at V2 for 14 months and not as stated in MW last week. 
Suede are currently looking for a producer for their fifth album - the follow up to 1999's Head Music - with recording expected to start in February. Contrary to press reports, the act has not enlisted Ken Thomas for album production duties, though he has recorded one track with the group for inclusion on a forthcoming film 
FIC SET FOR EXCLUSIVE LP PREVIEW TOUR Fun Lovin' Criminals will be previewing tracks from their fourth album across four SOOcapacity compétition winner-only shows in December. The tour, organised by mobile phone network One 2 One, Includes shows in Manchester, Glasgow, Birmingham and Brighton. 
HUMBA JUNIOR FOLIOWS SISTER'S LEAD Samantha Mumba's younger brother is due to start recording démos in Sweden in the New Vear. Omro, who is 11 years old, shares Dublin stage-school teacher Billie Barry with his sister. Omro has already been offered deal by three labels. Meanwhile, Smanatha Mumba, Westlife and Boyzone manager Louis Walsh has 

MW PLAVUST 
ÎJust Another Day (Innocent) Well produced début tobbie-endorsed future star Architeehs - Show Me The Money (Go Beat) Strong enough to top Body Groove (single, Jan): Samantha Mumba - Always Corne Back To Your Love (Wildcard) Standout and future single from her début album (album track, out now); The Cooper Temple Clause - Kill Music (RCA) Psychedelic rock from a name to watch for 2001 (sampler. tbc); So Solid Crew - Oh No (Sentimental Things) (Relentless) Now Radio One is on it (single. Dec 4); Outkast - Stankonia (LaFace/Arlsta) The dirty South produces one of the rap albums of the year (album, Nov 6); Rui Da Silva - Touch Me (Klsmet/Arista) The dance nation's Christmas number one (single, Dec 18): Mystlkal - Shake Ya Ass (Jive) Still shaking... (single, Nov 20). 

MOS and Holmes unité for 

arlist development label 
_ . . ,— i^i.i looking ahead to releases from its i by James Roberts Ministry Of Sound has signed a label deal with influential DJ and artist David Holmes in a move that underlines the indépendant dance group's strong intention ther into artist  relying on its compilations base and one-off 

after Ministry completed a similar joint label deal with New York DJ and producer Todd Terry. Due to be launched in January, Sound Design will release material from Ronnie Ventura, SF Groove and Tony Moran-produced Godwin alongslde Terry's own output. Explaining the 
te really great pop music that de 

to discover great music" new 13 Matt Jagger about the idea of an artist devel- discover opment label for some time and it ail just 

Holmes' partner in 13 Amp O'Connor, who along with John runs Big Dipper Management, whic acts including Iceland's Sigur Râs 

branching out il 
to internai compétition likes the idea of Ministry Rlm's Crap o artist development 

for the first time," says O'Connor. 13 Amp's first release will be Music For Making Love To, Taking Drugs To And Breaking Up To, a mix album by Holmes - the first since his Essential Mix for London Records two years ago. The label is already 

ing ahead 1 _ rts, the first of which is due m the first quarter of 2001. "We've got this band called Joy Zipper from New York who are incredible. l'm going to be producing half the album. It is a bit of a hid- den gem really. They write the most twisted songs and sing them in a most beautiful way, they look great and they've got attitude. The music is totally twisted pop - influenced by the Beach Boys and The Velvet Underground - but they totaliy put their own stamp on it," says Holmes. 13 Amp is also planning to release an EP by Northern Ireland act Obeah, which Holmes describes as "My Bloody Valentine-meets-Suicide-meets-Blondie". The launch of 13 Amp marks the end of Homes' artist deal with Go Beat, which has mieased his three solo albums to date, This ts Slash The Beats (1995), (1997) and Bow Down To The Exit Sign (1999). Meanwhile, Holmes is currently producing and mixing tracks for the sixth Manie Street Preachers album, Bemg recorded across El Cortljo Studios in Spain and Rockfield Studios in Wales, it is due for completion in December ahead of release in the Spring. 

□a 
NuLife, Radio One DJ Dave Pearce's BMG-backed Imprint, has won the blddlng war for Phatt Bass by Warp Brothers Vs Aquagen (pictured). The track, which includes a sample of the track play- ing in the club scene in movie Blade, has become one of the most requested dance tracks on specialist radio and has gained support from DJs including Pearce. Demand for the record is high- lighted by UK sales of the 12-lnch import on German label DOS or Die, which has already made an appearance just outside the CIN Top 75 singles sales chart. NuLife plans to capitalise on the momentum the import copies have generated by rush-releasing the track on November 27. 

LABEL 

Edmonds is launching 

Megadeth sign long-term 
global deal with UK indie 
Vétéran US heavy rock band Megadeth have signed a five-album Worldwide deal with expanding UK indépendant music opération Sanctuary Records Group. The act, who have sold 15m records, were previously signed to EMI subsidiary Capitol Records. Their seven studio albums for Capitol each reached a minimum of gold sta- tus in the US (500,000), while their UK suc- cesses have Included four top ten albums. Sanctuary CEO Joe Cokell describes the 

through Arista in the 
Kenneth 'Babyface' Edmonds says he is look- ing to sign UK artists to Nu America, the label imprint he is launching through Arista in the US. 'We have a lot of interest in UK talent. There are a few UK artists we are looking at, one of which we are trying to sign who has a UK re  -  st that m 

Despite the interest, Babyface admits the gap between the UK and US R&B remains huge, "Most of the time they are on two différent things that pages in terms of the tlmewarp of whafs going Timing-wise 

Babyface: wants UK talent next few years the two worlds are going to get a lot doser to each other," he says. Nu America sees Edmonds reunited with LA Reid, who earlier this year succeeded Clive Davis as chief of Arista. The deal also incorpo- ratoc =11 fiai,™ D-fi.-* re|eases follow- ig the end of his so "When LA took over Arista it was one of thi me very interesting to him ked out fine for me to be abli -   artist while also running m fond of true soul joint venture and LA is the reason why I havi ê s,0™ °f done it- Having worked together ail tliese year: e that feel, in the it makes it very comfortable. 

fiedgling records group in the face of major label compétition. The deal is a significant coup for Sanctuary Records, which was formed earlier this year following the parent group's acquisition of Castle Records and CMC Records. Known for its classic rock catalogue, the company is also developlng name artists such as Rob Halford, whose début solo album Résurrection on Sanctuary's MetaMs Imprint sold more than 300,000 ur 
'Leaving Sony is kind of like leavmg family but this feels safe. We haven't worked together like 

time, so it's gonna be fun. It's like I joined the band again and we've got to figure out how to make it work," he says. Edmonds co-founded LaFace with Reid in October 1989, quickly establishing the imprint as one of the most respected R&B labels and helping to pioneer R&B's move into the pop mainstream. While LaFace is synonymous with the slick R&B of Toni Braxton and TLC, plus the cutting edge southern rap sound pioneered by 
America's vision to be wider. "We don't want to be tagged an R&B label because high level artistry is not particulariy about one type of music. What l'm not interest- ed in doing is repeating LaFace, which was great because we really accomplished some- thing, but this is about stretching out to new kindsof artists," he says. The first artist signed to Nu America is New Orléans soul vocalist Bliss. "He's a great dancer but it was the timbre of his voice that got me interested," says Edmonds. "We're just putting the project together now so it will probably corne out in the mlddle of next year." 
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Love me do 
From me t© you 

She loves you 
I want to hoid yo^ir hand 

Can't buy me iove 
A hard day's nîght 
I feel fine 

Eîght days a week 
ficket to ride 
Help! Yesterday 
Day tripper 
We can work it out 
Paperback writer 
Yeilow submarine 
Eleanor Rigby 
Penny Lane Ail you need ïs love 
Hello, goodbye 
Lady Madonna 
Hey Jude Cet back 
The ballad of 
John and Yoko 
Something 
Come together 
Let if be 
The long and 
winding road 
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ANALYSIS - SINGLES MARKET 

Singles sales: crisis, what crisis? 

Tago was yet another reminder thaUhe UK rv. M ^ us ». uk ce.™.., m 

'i S 

I .g 

r 

Whs and many of Ws^ ^ «iTippto oTelfen^firefyear^goVre singteVa^pearin^on ^ pa^ka^before 
' number of more albums-orientated artists owen^^hte thrcomXtionrmamét cou^ fought against by Bard and the BPI. We can have started to break through. driven by a further factor cannibaiisirg singles sales, start looking at these sorts of things, but I factors other than straightforward singles A choice between waiting a few weeks to don't think weïe in dire straits yet." 

■■ 1S. "If you look at the^top of thegalbums biggest fefrweek singl^was'te Positîva advocate of this approach is Griffiths, wbo now ifs full of really strong, créative release Groovejet (If This Ain't Love) by prior to returning to the UK was Epic's 

htghw price. To put it more Wuntly, theJJV 

The*3BPI's own figures^'muorofthe stwy: 

singles1 and'albums^ AsWrgfn^Mega^re^ htàriS3§tt|^ singles product manager lain Spillman says, June 2000) is 74m uni 
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CONGRATULATIONS 
POP AWARDS 

CARS Gary Numan (PRS1 Beggars Banquet Music Ltd. (pus 
C'EST M W£ Lindsoy Armaou (IMROl Edele Lynch HMRoj Keavy Lynch (imroi Sinead O'Carroll IIMRO) 

CIGARETTES AND ALCOHOL Noël Gallagher (prs) Création Sangs Ltd. Sony/ATV Music Publishing Ltd. (prs) 
COME TOGETHER John Lennon (PRSI Sir Paul McCartney (prs] Northern Sangs Ltd. (prsi 
FLY Alan Shacklock* Craig Bullock' Slan Frazier* Murphy Karges* Mark McGralh' Rodney Sheppard' Carlin Music Corp. |PRS| 
GENIE IN A BOULE Pamela Sheyne |prs) Appletreesonqs Ltd. (PRS) Wbmer/Chappell Music Ltd. 1res) 

MAMBO#5 (A UTTIE BIT OF...) WRITTEN TN TffE STARS Sir Elton John (PRS) Sir Tim Rice (ras) Happenslance Lim ited (prsi 

BMG Music Publishing Scan Zomba Music Publishers Lit 
mÙNTRV 
AWARDS 

COLLEGE RADIO 
SODG ^ 
STOLEN CAR Beth Orton (prsi EMI Music Publishing Ltd. (prs) 
EMMV AWARD 

Èagle-Eye Cherry istim] Diesel 2 Publishing (SliM) Warner/Chappell Music Ltd. (P 

John Barry' Greg Camp* EMI United Partnership Ltd. (p 

WE LIKE TO PARJY Danski (buma) DJ Delmundo (BUMA) Violent Publishing B V (BUMA) 

CRAZY UTILE THINC CALLED LOVE Freddie Mercury (prs) EMI Music Publishing Ltd. (PRS) Queen Music Ltd. (prs) 
SOMEBODY'S OUT THERE WATCHING Steve Booker iprs) I Franne Golde* 
Windswepl Pacific Music Ltd. (prsi 
LATIN AWARD 

DANŒ 
WEUKETO PARJY Danski (BUMA) DJ Delmundo (BUMA) Violent Publishing B V (BUMA) 

FILM MUSIC 
AWARD 

TELEVISION 
MUaC AWARD PROVIDENCE John Lennon (PRS) Sir Paul McCartney (prsi 

BMI AWARDS LONDON 

3 
6 MILLION 
EVERY BREATH YOU TAKÊ Sting (PRS) EMI Music Publishing Ltd./Magneiic Music (PRS) 
MORE Marcello Ciorciolini isiae) Norman Newell (PRS) Nino Oliviero (SIAE) Riz Ortolan! (SIAE) 

IT MUST HAVE BEEN LOVE Per Gessle (STIM) Jimmy Fun Music (STIM) 
ROLL WITH IT Steve Winwood (PRS) Lamont Dozier* Brian Holland* Eddie Holland* Will Jennings* 

I DONT WANNA FIGHT Steve OuBerry (prs) Billy lawrie (prs) 

IMELT WITH YOU Richard Brown (PRS) Mick Conroy (PRSI Robbie Grey (PRS) Gary McDowell (PRSI Stephen Walker (PRSI Beggars Banquet Music Ltd. (p 
Angel Music Ltd. (PRS) Sony/ATV Music Publishing Ud.lPRS) 
TEARSIN HEAVEN Eric Clapton (PRS) Will Jennings* Warner/Chappell Music International Ltd. (P 
S MILLION 
AU. RIGHT NOW Paul Rodgers (PRS) Andy Fraser' Blue Mountain Music Ud.fPRS) 
BROWN SUGAR Mick Jagger mis) Keith Richards (PRS) 

: CRAZY LIULE THING CALLED LOVE Freddie Mercury (PRSI EMI Music Publishing Ltd. (PRS) 

HAVE MFRCY Paul Kennerley (PRSI Rondor Music (Londonj Ud. (P 
HITCHIN! A RIDE Peter Callander (PRS) Milch Murray (PRS) Universel Music Publishing (P! 

lie Publishing Ltd./Magnetic Music (pi 

SPIRTTS IN THEMATERIAL WORLD Sting (prsi EMI Music Publishing Ltd./Magnetic Music (PRS) 
SUNSHINE SUPERMAN Donovan Leilch (PRS) Donavan Music Ltd. (prs) 
SWEET SOUL MUSIC Arthur Conley (BUMA) Sam Cooke' Otis Redding* 
TOGETHER FOREVER Matt Aitken (prsi Mike Stock (PRS) Peter Waferman (PRS) Ail Boys Music Ltd. (prs) BMG Music Publishing Ltd. (prs) Mike Stock Publishing Ltd. (PRS) 

MOST PERFORMED 
SONG OF THE r ;    VEAR 

ROBERT S. MUSHL AWARD 
SAVE TONIGHT 

EAGLE-EYE CHERRY m Publilhod by Diesel 2 Publishing (STIM) Warner/Chappell Music Ltd. (PRS) 

visit us a* bmï.com 



A H A LY S I S - RADIO LISTENING 
Q3 2000: THE NATIONAL PICTURE 

WEEKLY SHARE OF TOTAL LISTENING 

ATLANTIC: YOUTH FOCUS PAYS OFf 
Revamped programmlng and marketing campaigns seem to have paid off for long-wave station Atlantic 252 as It realised its first significant audience growth In recent years, according to the latest Rajar figures. The listener survey period results for the three- month period ending September 17, 2000 reveals the "rhythm and dance" station added 65,000 new listeners slnce the previous Rajar sweep. Durlng the latest survey, Atlantic pulled In a weekly total 

03 2000: THE LONDON PICTURE 

WEEKLY SHARE 0F TOTAL LISTENING 

WEEKLY AUDIENCE REACH _ _ -S- g g — S ^ ss a. c. S - gr f | I I Sil f I ! ï r 

"Atlanlic 252's survey area covers 66% of the adult I 

3% of the UK adult population. Thls is despite the station covering only around two thirds of the UK. The audience increase was mostly In Atlantlc's core target audience of 15- to 24-year olds. The data also g shows an increase of 8% In maie listeners. 1 With the arrivai of managing director John O'Hara 3 in January, the station tweaked its music output to £ focus more on dance and club music, steering e away from the conventional Top 40 format. 1 Noting that Atlantic expects to see further S audience increases durlng the last quarter of this g year and into the new year, O'Hara says, "Ail of our g efforts this year have been focused on our core youth latest results confirm that Atlantic 252 will continue to grow with this formula." The station hopes to attract new listeners through its recently iaunched nightclub-themed website, which provides streamed audio, enabllng „ listeners in the south and south east of England to population tune In. 

Siîjll 

BBC reaps rewards of live sommer 

bonama as listeners tune in longer 
■tespite llTVcha Mlatest i 

compétition from new IfV channels and the internet, radio's oheck-up reveals an industry 
The newly-issued Rajar figures for the three-month period ending September 17, 2000 show that the médium is reaching 43.4m people aged 15-plus - almost 1m more adults than it did during the same quarter iast year. The survey also shows that listeners have steadily tuned in longer per week during the past 12 months. In the June to September sweep. the average listener listened for 21.7 hours a week compared to 21.4 hours the previous quarter and 20.7 during the same period in 
BBC Radio continues to pull ahead of commercial radio in terms of its overall share of listening with 51.4% (up on its 50.3% a year ago and 51.1% in the previous quarter) compared to independent broadcasters' 46.7% (47.8% a year ago and 47.2 % in the second quarter of 2000). The corporation's Increases were a resuit of gains by its networks with Radio One's summer events, such as Love Parade and One Big Sunday, helping to boost its own audience to 11.5m adults (aged 15-plus) compared with 11.2m for the same period last year. Listening share for the network was 11%, up slightly quarter-on-quarter and year-on-year. "This has been our most ambitious summer as far as live events. More than 1m people came out to our events," says station controller Andy Parfitt. "We took the best new music direotly to our young listeners. As a resuit Radio One attracted listeners who might not have tuned in for a while." Radio Two continues to be the UK's most listened to station with a 13% share of ail radio listening (compared with 12.2% last year and 12.9% last quarter). Meanwhile, Radio Three's figures have remained fairiy constant during the past year with a weekly audience of just below 2m listeners, representing a 4% weekly reach and 1.3% 

Story: Klss speclalist shows get market share. "Today's figures show that more people are listening for longer across ail radio, which is wonderful for the health of the radio industry as a whole," says BBC director of radio and music Jenny Abramsky, who attributes the BBC's good figures to coverage of live music events across the network. Although the BBC slightly increased its 
sector during this latest survey, independent radio showed significant year-on-year growth. Commercial radio now reaches 31.1m people each week and dominâtes the younger âge groups, according to Rajar. 
weekly share of listening among 15- to 24- year olds hit a record high of 62.9%. Local commercial radio also realised year-on-year growth in Its total reach to hit 26,5m listeners compared with 25.9m the previous year, although local commercial radio's market share was down to 38.7% from 38.8% in the last quarter and 39.2% in the équivalent quarter last year. On the national commercial scene GWR's Classic FM continues to go from strength to strength, Although its weekly reach and share were down a fraction quarter on 

12 

Parfitt: 'most ambitious summer' quarter, Classic boosted its year-on-year audience showing to more than 6m listeners a week compared to 5.6m during the same sweep in 1999. The revamped Atlantic 252 
Meanwhile, Virgin Radio's national AM service has remained steady during the past few surveys with a 1.7% weekly share reaching just fewer than 3m adults. Combined with its London FM service Virgin has a total audience of 3.7m listeners a 

In London, 95.8 Capital FM's Chris Tarrant continues to dominate breakfast time with more than 1m listeners - 300.000 more than Virgin's Chris Evans and Radio One's Sarah Cox. The London market leader also increased its reach to 28% from 27% the previous quarter, but down from 30% year- on-year. The latest survey is the first slnce the arrivai of new programme controller Jeff 
Elsewhere in London, Emap's dance station Kiss 100 claimed a record audience to make it the third most popular commercial station in the Capital. Kiss 100 managing director Mark Story says dance music's move into the mainstream is long 

has become the dominant force and it's probably going to continue that way," he says, while noting that the station's specialist programming fared well during t 

encouraging for the BBC's new London Live service, which formerly broadcast as GLR. The service, which Iaunched earlier this year against the wishes of music industry supporters of GLR, posted a lacklustre 0.6% share of the London audience - half of what it reported the previous survey - reaching little more than 200,000 listeners. Meanwhile, Rajar confirmed that it Is exploring the possibilities of eventually movlng away from the conventional diary method of collecting data to electronic measurement, according to its managing director Jane O'Hara. These devices could be styied in the fashion of a wristwatch or small pager with the data downloaded on to a central System for corrélation. The device would be able to identify the signal source and meter the listener. rather than a radio 
Companies such as US radio ratings group Arbitron have already been testing a similar device in UK clties iike Manchester. However, the adoption of an electronic measuring system by Rajar would dépend on whether or not respondents would be more likely to use the new technology than the conventional data gathering method. Also the new metering system will have to prove its ability to identify clearly stations' signais, including the simulcast of digital and terrestrlal broadcasting. Noting that the radio survey map is more complex than that of TV, O'Hara says, "Rajar is the largest and most complex [radio) survey outside the US, so there is a need for constant development. The developments in electronic measurement Systems are being watched with interest." Mlke MeGeever 
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T.E.N: UK's biggest albums and singles distributor in 2000... 
...is pleased to announce ils' peak season opening hours and enhanced delivery services, including new long term initiatives. 

Enhanced Peak Season Ordering 
and Delivery Service: 
| Chart Line: Order up until 6pm for pre.-jioon next day î Mlvery on chart and test selling litles. Stirts 27!" November. 
• Saturday/Sunday orders • orders piacod up until 5pmf; Sunday deliyerad Monday, pre-Nopn for chart line. Starts 25lh Soïïmber. 
■ Friday stock orders-given Saturday i Free Of Charge. ^7 

Extended Opening Hours 
(December 2ND - 30™): 

m 

4* ■ 

WM 

ntertammen 

Nefl® 

New Packaging Initiatives: 

• Chart Line - Spécial packaging to help you locate your priority orders. « 

1 New Web Site: (register now) 

1 

T.E.Jf «ill be launchlhg a new Web Site (www.tèn-net.com) on 6" Sovember. with a range of services developed follotvlng customer feedback, Including: .• Catalogue enqulries. • Drderfacility. • New Release information. " Weekly list of Chart Line titles. • Bulletin Board 

l 

teii-distribution.com to register, 
WmÊÊ*M to take mis 

WÊ'WSSSÊÊ 
D-inou: ordersf» ten-dlstrlbutlon— 
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SPECIAL CAMPAI GIM 

World Circuit is launching an extensive 
campaign to celebrate the Buena Vista Social 
Club sériés - the albums that bave now sold 

more than 7 million copies worldwide. 

I ducna Full-range of POS available 
■ *OCIAl j; For further détails please contact i ; New Note Distribution Ltd Tel: 01689 877 884 ^    Dealers order from Pinnacle Tel; 01689 873 144   „ ul 

The classic albums that created the legend 
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HIIPHffiiH 
of the week 

RONAN KEATING: The Way You Make Me Feel (Polyder 5878852). Already widely regarded as a favourite from the current 

in would he foolish to step back into the Boyzone fold 

SINGLEreiMei^s ofw, 
ÏE3 LUCY PEARL: Don't Mess With My Man (Virgin VSCDE 1778). This is the second single and strongest eut 

supergroup's début album. Considering the talent in this outfit, this underlines their potential. It is B-listed at Radio One. '""'"0 THE BLOOOHOUND GANG: The Inévitable Return of the Great White Dope (Epie 6706222/4). Taken from the OST to Scary Movie, this is slick, quick and irreverent - exactly what the band are about. It includes a cover of Kim Wilde's Kids In America. f'.u-iaiMfel POINT BREAK: What About Us (WEA WEA314CD1). The Geordie trio who continue to break the boy-band mould are now a top priority for WEA in the UK. They should score their biggest success to date with this anthemic power ballad. FUNK D'VOID: To Ya Waistline (Soma SOMA102). Lars Sandberg delivers a tech- 
floorfiller. Already a hit on MWs Cool Cuts chart, this promises to be big for Soma. TRUE STEPPERS FEAT. BRIAN HARVEY: True Step Tonight (NuLife 74321 8113123). Featuring the vocals of former East 17 member Harvey and R&B star Dpne.H Jones, the third single from the London two-steppers aims to repeat the Top Five success they enjoyed with Victoria Beckham. This is more immédiate than Out 
TMWJ.l ZERO 7: EP2 ( Difemma UDRCD040). This il work from London duo Zéro 7, wh combines orchestral flourishes wi and crystalline production. They are best 
Radiohead, Lenny Kravitz and Neil Rnn. GIGI D AGOSTINO: Bla Bla Bla (RCA 74321 786962). D'Agostino is fast gaining 
already made a huge impression in Germany and France. Bla Bla Bla is beat- laden, répétitive and obsessively catchy. AUTECHRE: Peel Session 2 (Warp WAP150AE). The 150th single from the séminal label features perhaps the most influential act on its roster. This John Peel session, recorded in 1998, features four pièces of typicaily angular electronica. LO FIDELITY ALLSTARS: Ghostmutt EP (Skint ALLSTAR1). A welcome return for the ramshackle breakbeat gang who have been making in-roads into America with their How To Operate With A Blown Mind album. 

le Sound 

has been building : was first serviced three months ago. Already a US number one, it Is now huge in the clubs here and is backed by a Radio One C-listing. NAIMEE COLEMAN; Love Song (EMhChrysalis CDMEE004). Following 
this single provides a new take on The Cure's hit from 1989. Featuring her whispery vocals and subtle beats, the mellow pop track is taken from Coleman's fortheoming album Bring Down the Moon. OT QUARTET: Hold That Sucker Down (Champion CHAMPCD786). A club favourite in 1994, this looks like becoming a hit second time around. Produced by Rollo and Rob Dougan and now with a choice of new mixes, this has already been Essential New Tune on Pete Tong's Radio One show. IhAlim.Miri CRAIG DAVID: Walking Away (Wildstar WILD35). The golden boy of UK R&B/garage looks set to make even more fans with this ballad, a crossover highlight ts MOR stance is B-listing on Radio Two, while it 

MJ COLE FEAT. ELIZABETH TROY: Hold On To Me (Talkin' Loud TLCD62). The Mercury Music Prize-nominated Cole has featured strongly in the garage crossover market and this infectious track is likely to an A-listing at Radio One, it has strong chart potential. HOPE SANDOVAL & THE WARM INVENTIONS: At The Doorway Again EP (Rough Trade RTRADESCD 009). Mazzy Star singer Hope Sandoval's gossamer vocals have graced tracks from the Chemical Brothers and the J Chain. This understated EP ' with My Bloody Valentine's Colm O'Ciosoig and holds four tracks of shimmering beauty, IF"1"''"-1' HIM: Wicked Game (RCA 74321 782122). This moody cover of the Chris Isaak classic by the Finnish act is one of the best rock singles of this year. The band Play the UK this month. WAY OUT WEST: The Fall (WOW/Arista WOW005CD). Dance duo Nick Warren and Jody Wisternoff return with this taster for their new album intensify. Featuring a haunting sample of Usa Stansfield from Coldcut's Autumn Leaves, it is a powerful track that could well match the Top 20 ' 1997's The Gift. 
EEEESl DESTINY'S CHILD: Independent Women Part 1 (Columbia 6705932). Despite line-up changes and internai wranglings, Oestiny's Chiid continue to set the pace for sassy pop R&B. Already benefiting from the média hype surrounding the Charlie's Angels film (from which it is taken) and A-listed at Radio One, expect this smoothly produced but funky anthem to chart high on the back of their UK arena dates later fhis m 
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jOR RECORDS PUT ON 20 NOVEMBER 2000 — (mwreviews@unmf.com) R E V I E W S 

flLBUMreiM'ew^ 
a DODGER: It's AH About R The Stragglers (ffrr 8573859092). The UK's st prominent garage 

a smoothly- produced set with typically strong songwriting from Mark Hill. Alongside thi three Top 10 singles and upcoming rele; Please Don't Turn Me On, it includes po R&B-flavoured collaborations with the lik le Escoffery, Nadia and Lifford, )u Gonna ck featuring Craig David. • - O NINE INCH NAILS: Things Fall Apart (Nolhing/lsland CID 8102). Trent Reznor drafts in the likes of Alan Moulder and Charlie Clouser for what is essentially another standard remix album. Seven of the 10 tracks are taken from last year's The Fragile album, but also mcluded is an excellent remix of Gary Numan's Métal. NEIL YOUNG; Road Rock Vol. 1 (WEA 936 248 0362). Young recorded this live 
September at lis US Mi e Red Rocks amphith 

l'Wn.l.M WU-TANG CLAN: The W (Epie 4995762). Infinitely more concise and less grandiose than 1997's Wu-Tang Forever, The W Is every inch the spiritual follow-up to the Staten Island rap collective's 1993 breakthrough Enter The Wu-Tang (36 Chambers). Alternately slyly funky, stripped-down and riotous, the album is described by Wu-Tang mastermind the RZA as a return to b-boy roots. It is certain to be greeted with muoh fanfare from both specialist and mainstream rock. press, and the guests include Redman, Busta Rhymes, Snoop Dogg, Isaac Hayes, Nas and Junior Reid, as well as London's ovin BlakTwang. -O 
in Denver. Of the eight tracks Included, only Tomght's The Night appears on any of Young's previous six live albums. Pretender Chrissy Hinde guests on a version of Dylan's AH Along The Watchtower. ORANGER: The Quiet Vibration Land (Poptones MC5023 CD). This is fuzzy off- kilter US rock ploughing a similar furrow to Grandaddy and Mercury Rev. Oranger possess an endearing optimism, which got them noticed by Pavement drummer Spiral Stairs who signed them before they came to the attention of Alan Magee. P'-'TIM.I..! ELVIS PRESLEY: The 50 Greatest Hits (RCA 74321811022). Like EMI with The Beatles, RCA is rolling out a huge marketing oampaign to back this new Presley compilation featuring 50 of his hits which includes 17 US and UK chart-toppers. JAZZANOVA; Remîxes 1997-2000 (JCR JCR013-2). Though material under their own name has been rare, Jazzanova have carved 
CD brings together their diverse mixes, which fuse jazz and Latin influences with a deep understanding of the dancefloor. |:iJ.M!i|ii|iiii.l ENYA; A Day Without Rain (WEA 857 385 8782). Enya's first new studio album in half a deoade will not disappoint devotees of Ireland's leading 

□□□□G] 
of the week 

m présent, with the Cheiron writing/production team firmly at the helm, The Boys co-wrote several of the tracks - such as the Rodney Jerkins-produced Shining Star and the Babyfaco-produced Time - which are among the stronger songs on the album. Overall, the ballad-heavy content becomes a little predictable but this problem for their huge army of fans. O 

Al; The 'A' Ust (Columbia 5011952). Not the kind of boy band ' ' 1 far from the genre's basic template, this polished, défiant î snapped up by their impressive teen fanbase, which has garnered the band frve consécutive Top 10 hits. Highlights include forthcoming single The Same Old Brand New You and former number one Take On Me. ANDY VOTEL; Styles Of The Unexpected (Twisted Nerve/XL TNXLCDM007). Votel has an enviable profile due to his work with Badly Drawn Boy and his respeoted Twisted Nerve label. His début mini-album jostles with intricate beats and woozy atmospherics which will be familiar to those who heard his remixes for Texas, Mellow or lan Brown. ROB ELUS: Music For The Home (The Leaf Label BAY15CD), West Country maverick Rob Ellis is best known for his 

:al and It should ir the of f-kilter. VARIOUS; Stand Up And Be Counted Volume 2 (Harmless HURTCD028). This sélection includes gems from artists such as James Brown. The Watts Prophets and The Isley Brothers, chronlcling the most important developments in the Black Power era from 1968 to 1974. VARIOUS: Winter Chili 2 (Hed Kandi HEDK015). Another winning compilation from the Hed Kandi stable, this follow-up to last year's définitive chillout mix is another winner. This two-CD set gathers a sélection of well-known and leftfieid tracks, featuring artists such as The Beloved, Thievery Corporation, Smith & Mighty and Bent. 
Hear new relenses 

dotmusic at: www.dotmusic.com/reviews 
This week's reviewers; Dugald Baird, Claire Bond, Phil Brooke, Jimmy Brown, Hamish Champ, Chris Finan, Tom FitzGerald, Owen Lawrence, James Roberts, Nick Tosco, Simon Ward and Adam Woods. 
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