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UK fights bock on inlernnlional stage 
by Paul Williams tirnesincetheSpice Girls' Spice sat J""" " g '■■r-1 "After eight years it was very diffl- cess bas been repeated aroundthe UK-sIgned acts have pulled off thelr at one and Paul McCartney's 1 cuit to judge how it v/ould do. We wodd with EMI reporting 20-soun- best US ohart showina in more than Flaminê Pie at two in June 1997 that 1 thought mavbe if it matched tries, making il number one bv the three vears in the latest chapter of two UK-sourced releases have 90,000, which she has done week end of last week, including in the continuing resurgence of British simultaneouslv held top three posi- Ft, %l one in the past, thatwould be great, Australia, Uanada, Germany and tho dlnho tinnc nr, tho Ril/hnard 900 1 iD hut 970 000 iq ah^nlntelv stnnen- Snain Alrearlv eernind 39_nlatinum The improvmg fortunes of UK tai- Sony président Rob Stringer, who 1MT'-**\m ent worldwide is manifesting itself also has Charlotte Church hitting a H i j, on two fronts with establlshed acts new chart peak In the States, sug- such as The Beatles. Sade and U2 gests the UK Is emerging from the achieving massive early sales for "huge hangover' on the back of new albums, while newer artists Oasis and the Spice Girls' interna- H JÊ such as Craig David and Robbie tional breakthroughs, which he says 

albumrewitrh tShretSrospec«ve0ï of origina%0-be * C0UPle "*** fS Sweden "Ind * France" which sold more than 595,000 units Levets^ock débuts in the States Germany and Italy. in its first week on saTT^hlii Epie on the back of around 370,000 Sony's international vice presi- 

dous," she says. awards by last Friday, the album in Alongside The Beatles and Sade, Japan alone sold 720,000 units the Billboard albums chart boasts over tlîe counter in its'ikst five.davs its highest contingent of UK and on sale, ils worldwide shio has now Irish acts ail year, including comfortably surpassed the S.5m Universal Island's U2 sitting at 12 mark. with Ail That You Can't Leave Behind Among the UK's newer crop of 
iSfHiS StHSrS Dream A Dream. David Gray has hit Wildstar/Telstar act Craig David's 
70) as Babylon débuts at 73 on the sold more than 1m units overseas Hot 100 and Polydor's S Club 7 even ahead of its US release, which 
[ng at 94. Winning has generated 1.4m sales Meanwhile, The Beatles' US suc- abroad. 
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Kay's first MU task is to résolve PPL payout One of Incoming Musiclans'Union the distribution of money set 
siz,' 

ing £40m of PPL money to its Staff is belng funded by the 
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TOTP eyes relurn lo London 
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Race hots up for early single hits in 2001 
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' broadcasting Is taklng another leap forward next month when It broadcasts what It claims wlli be the world's first Interactive concert. J Uslng technology borrowed from 9 Sky Sports the channel will feature a llve transmission of «, tf The Corrs'(plctured) December 21 -0&' Chrlstmas concert from Wembley ^ Thls enable fans to JH 

fcr- «i 
Music consortium vows ' 
to continue Dome bid 
The group behind the bld to tum the Millennium Dome Into a concert venue will "keep lobbylng" despîte the Govemmenfs décision to give a rival consortium preferred bid status. Legacy's £125m offer to tum the 

n e w s file HHV RESTRUCTURES SENIOR TEAM HMV Europe has put In place the final elements of a new senior management team prompted by the forthcoming departure of Bria McLaughlin to become média group chlef operatlng officer. Simon Douglas, currently West End, outer London and south east 

S 

follow the movements of each of ^ the four Corrs. Sam Brick, head of ^ 
says, "We've f ÊM 

was accepted last week, but a gov- emment spokesman confirms no contracte will be slgned until a fur- ther process of negotlation has been 
opérations director to replace David Pryde, who takes over from McLaughlin as HMV Europe managing director. 

Beckham around so there Is a real ^ demand for gettlng involved." W /t S^ M Meanwhile, Sky One Is contlnuing ■ wlth Ils One and Only sériés with B ** ¥3) 

pen by the end of Febtuary 2000. Paul Stansfield, chlef executive of the Expérience consortium, says, "Ifs not over until the fat lady sings. 
PARCEl TIRMS REVEAL FESTIVE PLANS 
this year, the music industry's 

been recommissioned. | 
make sure our offer is really water- tight so that if Legacy does drop out Securicor is closing for three days on December 25-26 and January 1, with last pick-up on December 23 

Parlophone leads winners al 

for first delivery on December 27. Parceline is closing on New Year's Eve, with its last pick-up on December 22 for delivery on December 27. 

début Online Music Awnrds 

SAIES RISE AT KINGFISHER The Kingfisher group reports sak of its générai merchandise division - which includes Woolworths stores, MVC and Entertainment UK - rose by 6%, contributing to an overall 12.5% 
Parlophone artists crowned a hugely acts - Paul McCartney - also among profitable night at the inaugural the night's winners. J Online Music Awards after The EM1 company opened its Radiohead walked off with the account right at the start of the event's overall best music website Music Weekorganised event, which award. was hosted by Gail Porter, with the The group won the top prize at the Supergrass site being named best event. staged at London's rock artist website. The band's 

| night of the earlier genre-based cate- thank the whole of the road crew for 

tm 

fh- 

for best music website, The Columbia-signed band's officiai site beat off officiai Five and Steps web- sites and unofficial sites for Eminem and Radiohead in a vote of more than 75,000 music fans via dot- music. A third Sony prize went to INCredible, which beat Go Pop Hits, Ninjatune, So Urban and V2 for best 
Independiente signing Deejay 

rise in total Kingfisher sales to £2.92bn for the quarter ending October 28. 
BPIMIDEM DEADLINE 100MS Record companies have until this Friday to register with the BPI if they want to be part of its stand : the event, which takes place in Cannes from January 21 to 25. Ft détails ring Wendy Hunt on 020 

1 gory winners. Radiohead beat off the allowing us to mercifully take the likes of Deejay Punk-Roc, Toploader piss out of them through the whole and Peoplesound.com to take the ofour website." gong, having previously opened their Parlophone added to its prizes as account by winning the best alterna- its Fat Les promotion "Tum Your tive artist website prize. Mobiles On For England" beat off Radiohead's two wins for their campaigns for Cypress Hill, dotmu- site, which played a key rôle in the sic, Robbie Williams and Tom McRae worldwide marketing campaign for to take the best online promotional their trans-Atlantic chart-topping campaign award. Meanwhile, MSN's album Kid A, was part of an overall webcast of McCartney Live At The tally of four awards for Parlophone Cavern gig last autumn to promote 

On stage; Porter, Mode's lan Foley, Supergrass's Mlckey and Parlophone's Anthony Cauchi his Run Devil Run rock'n'roll album was honoured with a spécial award. Sony also had a successful night with S2's Toploader rushing fresh from a Top Of The Pops performance of Dancing In The Moonlight to col- lect the best pop artist website 
Christian Ingebrigtsen was on hand 

dance artist website, while the best e-flyer category was won by the Twang A Thong devised for Def Soul/Mercury act Sisqo by the label in conjonction with Startle. Peoplesound was selected as best A&R website and Radio One best company website. Meanwhile, Interscope/Polydor act Eminem's site won the pubiic-voted best inter- 

RECORD OF THE YEAR SHOW GOES ON LWT says the broadcast of the Record Of The Year show on December 9 will be unaffected by 
King. Kingjwas charged with three sexuaToffences last_Friday and wlIPappear at Stalnes magistrales court this Thursday. He issued a statement last Friday vigorously denying the allégations. 

Church case halled as 
Shalit accepts payout 
The Charlotte Church case in the ' •'S.'tiJWb,- 1 High Court was unexpectedly and B&l BHH prematurelyhalted after jusLtwodays ■■L ^ a 
her former manager Jonathan Shalit reached an out-ofcourt settlement UkM/ The agreement was mbde last l"'1 ' ^ 

MPS.con on course to 
launch licensed service 
MP3.com claims it is on track to run the first broadly-llcensed online music service - providing its plans are not jeopardised by majors seek- ing extra settlement money. According to industry sources 
In weeks" its my.mp3.com service 

Motorhead 
rememberus 
now 2iti 

jmanmversary Motorhead are a British legend. Over the last 25 years, they have earned themselves a réputation for being the loudest, rawest and dirtiest rock 'n' 
j was adjourned while Shalit, who had K . ^ brought a daim after being sacked by the singer, thrashed out the deal with Church: tumlng on Chnstmas lights Sony Music Entertainment Europe Shalit says both sides jointly président Paul Burger. Burger and asked for the adjournment followlng Sony vice-president communications Burger's arrivai. "Both barristers Gary Farrow had made a surprise wenttothejudgetogether and Burger entrance to Court 51 at the start of and 1 went to have a^private conver- the day's session. sation," he says. Tm delighted Sources close to Shalit say the Burger came to court. He showed settlement package, which is thought impeccable integrity and it was set- 

was launched in January when the live major record labels, in conjonc- tion with the RIAA, sued it for copy- right infringement. Universal became the last major to settle and license the company two weeks ago, but its settlement of S54m could prompt fellow majors to invoke favoured-natlon clauses. EMI, Warner, BMG and Sony each settled for around $20ml and, according to 

roll bt 

S 1 ^ Ta.. thanks 

ver produced. 
:ing a spécial stand-alone 
?y December 18), 

to be partly based on a 10-year man- tled between him and J. l'm delighted agement deal specifying tive years at with the outcome because the case full commission and five years at half was brought to an end and there rate, is wnrth around £2m to the shouldn't be a 14-year-old in court." manager. ChurçbXçimp' dispute Church, who in the middle of the this adding the figure is muchtower. case turned on the Oxford Street They also suggest that it was Shalit Chnstmas lights (pictured), read a who asked for rime to find a settle- statement on the court steps. It said: ment because he was about to step "l'm glad ifs ail over." 

a senior source close to the negotl- atlons, there is a strong llkellhood 
extra damages. Separately, MP3.com announced it had settled its case with Tommy Boy Records last week. It still has several copyright infringement cases outstanding, including one 

Booking deadline Friday December i 
' Copy deadline Friday December 8 

into the witness box for the first time. Sony déclinés to comment. 
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NEWS mwnews@unitedbusinessmedia.com 
MW COMMENT 
THERE'S A CHANGE IN THE AIR It has become a cliché that UK music doesn't travel abroad anymore. And it has been repeated so often that it has taken on the air of tact. • Earlier this year it was perhaps justified as a mere handful of UK or Irish signings troubled the international charts. But something has changed. Blockbuster sales from the likes of The Beatles and U2 are perhaps to be expected, but what is exciting is the breadth of the international success stories developing at présent. The likes of Sade, Radiohead and Mark Knopfier are ail superstars in their own right, but there was no guarantee that any of them would would get off to such strong international starts as they have ail managed in recent months. The US achlevement of Sade in particular after an eight-year gap is nothing short of amazlng. And there are others following In their wake. Westlife already shipped 2.5m units of their new album abroad while Robbie is on 1.5m and Ronan and Texas 1m apiece. Factor in the likes of Craig David (approaching 1m without selling a single album in the US yet) and Dido, Morcheeba and BBMak (around 700,000 each) and things really start to look up. Even Coldplay, that quintessentially English band, have quietly shifted 400,000 albums abroad in just a few months. Let's put it in perspective; It's not a révolution. But change is in the air. And it's not just about statistics. Above ail labels, managers and even artists themselves have realised that international success is not a God-given right, but requires good music, careful planning and above ail hard work. And they're doing something about it. Coincidentally in the week that we carry news of the US breakthroughs of The Beatles and Sade, we also report about a new US package tour by UK acts, a label joint venture involving the UK, US and Sweden and a reshaping of BMG UK's international opération. Hopefully, things are already shaping up to be even better for 2001. Ajax Scott 
PAUL'S QUIRKS 
KITSCH WON'T HURT BUMPER XMAS December Is always the busiest and often the most critical month for music retailers. If the product mix is right and customers support the High Street stores then everyone should have a good last quarter to carry them through the next 12 months. Thls Christmas is shaping up to be one of the better festive seasons with offerings from The Beatles, U2, Blur, Oasis and Texas ail coming late in the year to bolster established sellers such as Coldplay, Eminem and Robbie Williams. The down side is the release of the usual batch of absolutely terrible albums and "celebrity" singles which are an embarrassment to anyone with elther a modioum of intelligence or a hint of musical taste. Prime examples are the Stars In Their Eyes compilation - which is just an expensive excuse to highlight previously unknown karaoké singers - and an album of hits celebrating 40 years of Coronation Street, which beggars belief since the programme rarely features music of any sort. Surely there are enough opportunitles to produce themed compilations without sinking right to the bottom of the barrel. If this observation upsets any major corporations or personalities who have paid to have their name linked to the music then so be it. The line between an innovative novelty record and downright kitsch Is not that fine, but unfortunately some of the people tenuously associated with our industry seem to be incapable of recognlslng the différence. 
Ït appears that the stakes In the price war between the supermarkets and their High Street rivais have been raised yet again with Tesco's latest adverts claimlng that their CDs are at least £3.00 cheaper than rival Woolworths. It makes a change for someone to do to Woolworths exactly what it has been doing to traditional retailers for the past 10 years. For once Woolles is firmly in the firing line, but Instead of calling the shots it Is havlng to follow suit and match prices. I know exactly how Its music staff must feel. 
Paul Qulrk's column Is a personal vlew 

EMI-Beiielsmann merger 

lobe decided 'inweeks' 

attempted deal. EMi Group chairman Eric Nicoli 

s speaking just after the i , . intérim results that it spent £42.9m on iawyers. consultants and accountancy fees in attempting to merge with Time Warner. The one-off charge, plus the effect of an extraordinary windfall a year ago from the sale of a stake in musicmaker.com caused intérim pre-tax profits to fall 31.7% to £59.1m. However, group turnover increased 5.9% year on year to £1.14bn while operating profit, exduding new média, rose 10,1% to £104.8m. Powering EMl's performance was its publishing arm, whose turnover rose 21.2% to £192.3m, while operating profit climbed 25.3% to £51.0m, équivalent to 

mmMmm 1999 2000 % change recorded music Turnover £921.4m £951.8m +3.3 Operating £78.4m £59.9m -23.5 
MUSIC PUBLISHING Turnover £158.7m £192.3m +21.2 Operating £40.7m £51.0m +25.3 profit 

Berry: off to New «on of the Windswept Pacific cata- logue accounted for 2.8 percentage points of the improvement. Publishing chief Marty Bandier 
two percentage points to 18.4%. Although its US performance remamed fiât at 10%, the Company is underiining its renewed US focus catego- by relocatmg its Recorded Music circumstances it headquarters to New York. ' ' Music chief Ken Berry it the US has been one of 

says in ry. "Ur would have been easy for everyone at EMI Music Publishing to be dis- traoted by the potential merger but everyone just stuck to what our core business is," he says. "Now w really going to go after it. l'm going e to base myself in New York from 3.3% to £951.8m, while operating early next year and we're going to profit excluding new média rose add to our core executive team." he 
to 13.0%, solidifying its position as executiv the number three music oompany in move ov the world. The company claims its tional bi European market share increased London. 

comment on the 
s at Gloucester Place in 

Levine goes légal to 
blockUS'imposter' 
UK producer Steve Levine has taken légal steps In the US in a bid to stop a man posing as hlm and trading on his réputation. 

through his US lawyer to the f 
been offering production deals to up-and-comlng acts. "What's so harmful is that that Is exactly what l'm doing," says Levine. He assumes that the Imposter took his career détails from his manager Stephen Budd's website. "The only thing I can présumé is 
few doors, but not well known enough to know what I look like," 

Radio propels Chrysalis inlo profit Strong perform publishing and the Heart and Galaxy-branded stations have helped Chrysalis move into the 
With radio revenue up 35%-out- stripping the industry average rise of around 15% - to £37.2m and the music division making a £712,000 profit (compared with a £1.0m loss last year), the group posted a pre- tax profit of £956,000 for the year ended August 31, 2000. For the same period iast year Chrysalis made a pre-tax loss of £5.9m. Managing director Richard Huntingford : pleased with the music dn increased 21% to £35.0m during the period. He attributes much of this to the publishing success of David Gray and k it take pôle position : 

al include Spek and Dark Flower. Huntingford attributes the huge growth of the radio division, which made a profit of £4.9m compared with just £669,000 last year, to its success at attracting larger audi- ences, 80% of which are within the advertising-rich démographie of 15- to 44-year-olds. He believes this growth can be sustained and is predicting the group can deliver revenue growth of 

TV boost for 
UK artists are set to be glven a fur- ther boost on the other side of the Atlantic next summer with a planned llve tour package that wlll not only hit six key cities but wlll also be broadeast around the world on TV. The tour, which is likely to fea- ture 12 artists Including Robbie Williams, Richard Asheroft and The Chemical Brothers, is belng co-developed by Dennis Desmond of events company MCD, Simon Moran of promoter SJM, Bob Angus of promoter Metropolis and New York artlst agent Marty Diamond. 

UK acts on US tour package 

Asheroft: lined-up for US 

works are keen to carry coverage of the planned tour featuring established UK artists that "need this X factor and a little invasion tactics" to help break the US. The Done & Dusted-branded tour is designed to take advantage of the emerging UK-inspired dance scene In the US, while introduclng more "rock'n'roll" éléments to the mlx through dates In New York, Boston, Chicago, Los Angeles, TV and web production company i.u3 m..£ Done & Dusted is In negotlations Toronto and San Francisco, with UK, US, European Japanese TV networks ove festival type of multi-genre event Is well established in the UK and I get the sense they're really ready for it In the US right now," he says. 
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V.shop commits 
£3m to public 
awareness drive 
V.shop has committed f3m to a pre-Chrlstmas advertising drive 

EDITED BY STEVE HEMSLEY (Tel: 01892 519504/steve.hemsley@talK21 .com) - MARKETING 

Christmas, says v.shop brand dlrector Brian Waring. "This campalgn will be a comblnation of a launch for v.shop as well as a sales drive. This 

the range of products and services availabie through v.shop." The campaign will Include TV, radio and press advertising, wlth the TV campaign beginning today (Monday) and focusing on the stores' music tities. "The TV campaign will concentrate on music as this is the core of our product range," says Waring, though he adds that the shops' hardware, communications and technology products wili also be highllghted. "V.shop is about a mix of both entertainment and digital technology, so the press and radio campaigns will also focus on our Virtual offer and in-store kiosk 

Emnp's online nd plan 

challenged by majors 
recompense for the value of the réper- toire used. "We're clear in our minds and copyright material 

the promotional versus commercial value of artist-related content online. Emap has been courting labels ahead ofthe relaunchofthe Qbranded 

sisting of a button ad on the right col- umn which links to biographies, album track listings and buy option "ads". Confirming recent reports of wran- gling between média and music com- panies over distinguishing between commercial and promotional value of 
head of digital music project, Jerry Perkins says there is increasing con- flict between labels' marketing and 

t won t be given away free to anyone. f Emap can guarantee a certain level )f exposure and traffic, we would veigh up the promotional value of that 
by case basis. 

Our copyright 
advertising. Emap has been propos- ing a microsite format containing audio and video content. It is on the wrong footing because anything 

er they should be buying co-op 

type of package being sold by Emap i: 
tising and requires some commercia 

of last year's Polydor-issued Abbamania album wlth the release of Motown Mania on Decembe 18. The Motown Mania collection will tie-ln ' an LWT show of the same name and will go on the 1TV network on December 16. The album, which has been produced by Pete Waterman, will feature contemporary star: as Westlife, Steps (plctured) and Erasure performing Motown classics and will be b by a six-flgure marketing campaign that will include national TV advertising beginning on tl night of the show, as well as press ads in nationals, as well as teen tities and OK!. "We've got one big week in which to target a substantial campaign before Christmas," says Universal Island marketing dlrector Jason lley. "This album will appeal to both an older and a younger audience, both through the stars performing on the show and the legacy of the label and its songs," he says. 

New research confirme mail 
order companies in décliné 
Mail order music companies appear to have suffered a dramatlc décliné in their business in the past year wlth new research suggesting they are finding it harder to hoid on to their core customer base. Newly-lssued figures from Visual Trak, a division of market research company Taylor Nelson Softres, indi- cates the sector's market share of ail music sales has dropped in 12 months from 15.2% to 10.3% with the fall representing some 30% In actual value terms. Their décliné cornes despite the research - which Is based on bl-weekly feedback from e 24- week period to September 24 this year - underlining the tact that the chart album market overall is expanding. While supermarkets and e-tailers have enjoyed the most significant sales gains in album sales to take 
MUSIC WEEK 2 DECEMBER 2000 

shares of 10.2% and 3.3% respec- tlvely, Audio Visual Trak account dlrector Tamsin Tlmpson does not believe mail order customers are buying their music elsewhere. "The loss of customers In the mail order 
movement to other retail sectors such as the internet," she says. She adds part of the reason for the poor performance of mail order companies Is that they account for only 1.9% of the important £9.99 chart albums market. One lesson to be learnt by the mail order sector, Tlmpson believes, Is that customers who are brought in by attractive Introductory offers are unllkely to 
tunitles are exhausted. "Research shows that mail order customers are dropplng right out ofthe market rather than movlng their business to other sectors," she says. 

Kerrang! to fuel growlh with 
branded tour and TV station 

news/7/ e 
HIVi POACHES IPC'S COSUTI / MTV Interactive's (MTVi) recently launched UK division has poached IPC online sales dlrector Amy Coslett as sales manager, Electronic Arts' European marketing dlrector Simon Downlng as marketing director and Claudine Ben- Zenou, previously at new média agency Foresight, as communlty manager. Separately, MTVI has signed a deal wlth pan-European MP3 site Vitaminic to provide repertolro for its MTV Undlscovered section. 
LYCETT (OINS W1SE BUDDAH Chris Lycett, who recently quit his post as BBC executive producer for live events after 35 years with 

cost-benefit analysis of creating and driving traffic to artist and genre sites created in-house, compared with associating their product with established independent music 
Dt looking for a( material as we' proposition," h extending a trusts 

boostingCD sales." • Simon Sadler, ex-Kiss 100 music head. has been appointed Emap Performance TV music director. 

with Wise Buddah as stratégie consultant for talent and content acquisibon. Lycett has been brought on board to develop the existingties Wise Buddah has 

HcGEE LANDS Xf H SIOT Poptones founder Alan McGee Is set to join London-based radio station Xfm from December 6, where he will présent a new Wednesday night hour within Claire Sturgess' show The Works. McGee was invited to join the station after a successful stint on the Capital- owned station's Sunday night show Hijack. 
POLYDOR'S WRIGHT SETS UP SEESAW Polydor TV director Sam Wright is leaving the Company after nine years on December 15 to set up her own company, SeeSaw PR. Its rester will include the Bee Gees, Renan Keating, Lighthouse Family and Marilyn Manson. 
|IVE APPOINTS BRILLIANT! FARMER Jive Records has appointed former Brilllant! PR plugger Stephen Farmer to the rôle of TV promoter. Farmer, who has previously worked with acts includlng S Club 7, Samantha Mumba and Glrl Thlng, will work 

HULIl-PLATINUH AWARDS eek, threetimes Iplqtinum gongs go to The Beatles' 1, Whitney Houstoh s The Greatest Hits and Westlife's Coast To Coast. Meanwhile, Moloko's album Things To Make And Do 
Emap title Kerrang! is aiming to build on its current rislng sales with itsfirst  

US rockers Amen and Souifiy will join UK acts includlng Cradle Of Rlth and Pitchshifter on the line-up for the fortheoming K-Fest national tour 
London, Glasgow, Manchester and Wolverhampton between December 1 and 20. The tour, organise! in 
of a very successful year for the magazine, says associate éditer Phil Alexander, who next year plans to extend the Kerrang! brand with the launch of Kerrangl " Kerrang.com websii 

HOW TV SHOWS RATIHGS COMPARE 

(errang/ branded tour 

Kerrangl the UK's biggest selling weekly as it approaches its 20th anniversary next year. "The music Kerrang! covers is enjoying an incredible boost," he says. "We et response to demand redesigned Kerrang! at a time when îaders," he says. "We the wind was definitely blowing in to fall into the trap of our favour and we now have a very 



INTERNATIONAL - Rv pami. WILLIAMS (pwiiiiams@u^^ 
c h a r \ f i I e 
• Sonique lands her second consécutive Top 10 aiqjlay hit in Germany as Sky moves 17-9 on the back of the week's highest 

European radio. The Serious/ Universal Island release It Feels So Good holds its place at two on the fono survey behind the London-issued Black Coffee but Sony S2's Toploader are fast making progress as Dancing In The Moonlight rises 6-3. 
• Wîldstar/Telstar Craig David lands the highest new entry at 1G on the Australlan singles chart with 7 Days, as its predecessor, Fill Me In, slips 2S- 33 on its 14th week présent. HIs début album Bom To Do It, which peaked at eight in September, recllmbs the chart with a one-place rise to 19. Meanwhlle, his third solo single, Walking Away, climbs 17-8 on the fono countdown of UK hits on European radio to become the fastest riser. It is one of three David tracks on the same Top 20, part of a four-strong tally 
tracks), Virgin and Warner (two apiece), BMG and Sony (one each), but tralls Universal (seven). 
• WEA act Enya last week opened her international account with A Day Without Rain by debuting at 
flavoured Japanese albums chart. The album's arrivai on the all- comers Dempa Publications countdown made it part of the highest tally of overseas releases on the Top 20 ail year with the eight international acls présent also includingApple/Pariophone's The Beatles, Epic's Sade and Universal Island's U2. 

BMG restructures in drive to 

break more UK acls abroad 
BMG UK has brought its domestic and intemationai opérations doser together under a new structure to try 

The new set-up sees the major 
intemationai department brought in by Richard Griffiths with separate divi- sions for Arista and RCA. As part of 
now report directly to their respective UK général managers Tim Delaney and lan Dickson f 

Delaney, who brought with him wide experience of working for labels over- seas when he joined BMG in January, says it is vital that intemationai is not seen as a separate function but as a central part of what a record company does. "You have to be successful 

alatEpicir.    Under Griffiths, who joined the UK company in January 1998. BMG has been one of the most successful UK companies at breaking UK-signed acts overseas in recent years; its record includes Five and Natalie Imbruglia reaching platinum status m the US and developing a huge inter- national sales base for Westlife. Until now the majority of success has corne from RCA, but a new domestic A&R focus since Doherty's arrivai at Arista is baiancing things out. This greater equaiity is reflected in the new international set up which on the Arista side is headed by Julian Wright, previously BMG head of inter- national artist development, whose new team includes the company's for- mer marketing manager Lorraine Tyrie as international marketing and promotions manager and f BMG head of régional prom Roger Jacobs in the same rôle. 

te US. 

The décision by Griffiths to make international an even bigger priority for the UK company reflects his previ- 
expertise he has brought to the table. Alongside Griffiths, who was formerly président of Epie in the US, Delaney's career highlights include a stint as managing director of Mercury Records Australia, while his RCA opposite number Dickson was formerly BMG UK international vice président. Arista managing director Ged Doherty's for- f of internation- 

tionally include Dido, whose album No Angel has already turned plat- inum and gone Top 40 m the US, Heather Small and Tom McRae (under the label's intemationai iicensing deal with independent DB Records). Next year will see new albums from Lisa Stansfield and Spritualized as well as the first album 
Cheeky Records. RCA's intemationai department is being headed by Juliette Joseph, who was previously responsible for key acts suoh as Eurythmies, Rve and Westlife in her previous rôle as BMG's head of international spécial projects. Her team includes Christian 

GuyHig 

marketing and promotions manager. 
V2 Records trio Madasun (pictured) have been selected by Italian JeansTlesignëncéberg to front the manufacturées latest worldwide advertising campaign. The campaign will feature prominently in worldwide issues of Vogue and Elle and within US éditions of Vite, Vanity Fait and ID. Buses in London and New York will also be branded with the campaign which was photographed by David LaChappelle, whose previous credentials include Madonna and Moby. V2 will re-issue Madasun's début album The Way It Is to coincide with the campaign in spring 2001, while the group are this week demoing material for a new single, which is scheduled to be induded on the new version of the album. The band currently have the highest-ranked UK single on the Australlan singles chart with Don't You Worry rising 88. 

Columbia's Al continues unabated with their latest single repeating Take On Ye's trick by debuting at number one on the sales chart. Same Old Brand New You's arrivai at the top cornes as the previous hit dips 10-14 on 

another UK-signed boy band - RCA's Westlife - reach number one on sales with My Love cllmbing a place to h'rt the top. In the Netherlands the same single progresses 17-11. 
• Virgin Records' UB40 are among the fastest movers on the Dutch albums chart this week 

Dancing In The Moonlight Toploader (S2) 7 Days Craig David (Wildstar) Beautiful Day U2 (Island Unl/lsland) Sky Sonique (Senous/UnHsland) 
' Walking Away Craig David (Wildstar) 

i Trouble Coldpiay (Pari rj phone) 
The Way You Make Me Fee! Ronan KeaUng (Polydor) 

ikln Park (Warner Bros) unortal/EpIc) ion Orgy (Dreams In Digital/Reprise) 

GAVfN 

e Don't Worry Madasun {V2) 6 
le HoBer/Let Love... SpJce Giris (Vu^in) 1 

The Very Best Of, leaping 22-9. The vétéran band are one of three UK-signed acls currently in the Top 10 with a chart history stretching bàck more than 20 years as Universal Island's U2 lead the way at one for a fourth consécutive week with Ali That You Can't Leave Behind and Mercury's Mark Knopfler holds at three with Sailing To Philadelphia. The same UB40 album holds at 10 on the Belgian Randers chart. 
• Skint/Sony's Fatboy Sli 's his arrivai a " ' 
with Halfway Between The Gutter And Tf "' ■ — the album's d Germany. But it slips this wi 21-25 in France while slidlng 6- 13 on the Australlan chart. 

M AMERICAN CHARTWATCH 
 byALAN JONES  

The more optimistic projections for first week sales of The Beatles' 1 aibum in America suggested it might just about equal its UK figure of 319,000. Even with the benefit of the US équivalent of CiN sales flashes, Billboarcfs best guess was "250,000 or more". In fact, 1 sold a massive 595,000 copies in its first week which took it, not surprisingly. to number one. It trius becomes the second album by a UK act to top the chart in six weeks, following Radiohead's Kid A and makes 2000 the first year in which two albums by UK acts have reached number one sinceJSgb, when Pink Floyd's Puise and The Beatles' Anthology 1 topped the chartTThe latter album is the only Beatles album to sell more copies on its first week in the shops than 1. shifting a huge 855,000 copies three years ago this very week. The Beatles' last US album, the Yellow Submarine Songtrack, debuted and peaked at number 15 in October 1999, with first week sales of just under 68,000. The success of 1 brings The Beatles' tally of number one albums to 19,10 more than joint runners-up Elvis Presley and The Rolllng Stones. There is a heavy intake of 24 albums into the Top 200, with new entries filling ail of the top four places. Aslde from The Beatles, Sade is the star performer among the Brits, debuting at number three with Levers Rock, her first album in 

er biggest on 
th Charlotte 

eight years. It sold nearly 370,000 copies last week tally to date - while extending her run of Top 10 albun Of 15 Christmas albums in the Top 200, most are or Church's Dream A Dream now the highest placed thanks to an impressive 47- 22 leap, which was sparked by sales of more than 73,000 copies of the album last week. Church's Voice Of An Angel is also on the rise again, returning to the chart at number 188. The good news continues with David Gray's White vancing 81-70, while S Club 7 make their first appearance in the top half of the chart, debuting at number 93 with 7, which sold more than 18,000 units. The band's self-titled début album peaked at number 112 eariier this year. There is a rare hicoup for Dido, however, as she slips 31-40, overwhelmed by the tide of new entries. Other UK and Irish acts: U2 (5-12), Stlng (6067), Radiohead (49-73), Spice Giris (39-78), Eric Clapton (83-82). Fatboy Slim (51-89), The Corrs (90-91), Sarah Brightman (96-105), P) Harvey (92- 135), Mark Knopfler (128-150), Samantha Mumba (158-165), BBMak (139- 167) and Cat Stevens (160-178). On the Hot 100 singles chart, Destlny's Chiid are number one for the third week, although Mya's Case Of The Ex rushes 7-2 after debuting atop the sales only chart. Samantha Mumba slips 5-7 (1-2 on sales 19-17 on airplay) U2's Beautiful Day improves 4440, Eminem/Dido cllmb 57-51 and David Gray has a hit single to go with his album, as Babylon débuts at number 73. 
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A sensationai comeback year for Kylie continues with the release of 'Please Stay' on December 11. The release is backed up by an incredible télévision schedule that will ensure further success for 'Light Years' and give Kylie her SIstUKhit. 

TV 25 Nov: CD:UK 25 Nov: National Lottery 02 Dec: Live and Kicking 03 Dec: Planet Pop 08 Dec: TFI Friday 10 Dec: T4 10 Dec: Smash Hits Poil Winners 14 Dec: Royal Variety 15 Dec: Top Of The Pops 16 Dec: CD:UK 

Marketing National TV advertising until Christmas. National radio advertising. Press advertising. Database/On-line. 

The album 'Light Years' features the massive hit singles 'Spinning Around', 'On ANight LikeThis' and 'Kids'. Heavily campaigned for Christmas. 
www.kylie.com JlL 



A & R - EDITED BY JAMES R0BERTSOroberts@unitedbusinessmedia.com) 
news file 
WSIKER WALKS FROH FROH Wlllifl 4AD managing director Chris Sharp has widened hls rôle within the Beggars Banquet group following the departure of Willja label head Gary Walker. Sharp is now the main contact at the label, which remains a separate imprint within the group. After 10 years running WHija, 
grassroots to break and manage new bands. Upcoming projects for the label include Bis. who have just completed 
TELSTAR SET TO LAUNCH NICOLE Telstar Records has signed London singer Nicole for a solo deal. Nicole appears on the current Artful Dodger album Ifs Ail About The Stragglers on the track twentyfourseven, which is tipped for release as a single next year. The next Artful Dodger single scheduled for release is Think About Me featuring Michelle Escofrey. 
JONES JOINS 3MV 3mv has appointed Alan Jones to the 3mv Music Publishing Company. Jones, formerly of Rondor Music and more recently muslcunslgned, will focus on developing sub-publlshers for the company's existing catalogue and look at future acquisitions. 
BIRTH DEPART COMPANY WITH HUT Birth have amicably split with Hut Recordings midway through recording their second album, the follow up to this year's Gotten Bold. Frontman DL is 
more commercial direction. 
LOMDON'S HADDON DEFECTS TO ARK21 London Records employée Mark Haddon has left the label to join Ark21/Pagan 

Murlyn takes first steps 

with major joint venture 

the leading Swedish production company, Polydor UK and Interscope is underlining its international outlook with its first potential signings, which hail from the UK. Sweden and the US. Polydor UK A&R director Colin Barlow, who managed to clinch the deal during a trip to the recent MTV Awards in Stockholm, says the team has already started demoing one of 3s the potential to be a sen- ai label. It relookingatsigning," 

Keating, 98 Degrees and Samantha Mi really looking forward to getting ir 

nrough the label starting next year." says Barlow. Murlyn will be run by long-term Murlyn Music managing director Christian Walberg in Sweden in partnership with Polydor UK and Interscope in the US. Walberg, who was mvolved in the Wiidpitch production outfit in the mid-Nineties, has sinoe overseen the development of pro- ducers Arntour, Bloodshy and Anders Bagge, who is well known within the pop/R&B scene for his work on Robyn, Deetah and Gma G and as writer/producer of 98 Degrees' 4m-selling 98 Degrees and Rising album. "Murlyn ht 
and I think Christian has a great understand- ing and perspective of making records and findmg great artists. Christian and I will work very ciosely in what we sign and sometimes I will find an act, sometimes he will find an act, ifs just got to be right for Murlyn," says Barlow. 

worthy of the growing buzz (sampler, tbc); Dirty Harry - Eye (Dirty World) 18-year old British giri challenges the US rockers (single, Dec 11): Markus Nikolal - Bushes (Classlc) Renewed interest in this quirky track should make it one of the dance soundtracks of next year (single, out now): EP2 - Zéro 7 (Ultimate Diiemma) Inspired Chili out sounds (single, 27 Nov): Outkast - BOB (LaFace/Arista) Standout album track already backed by Radio One (single. Dec 11). 

London four-piece Vega 4 are this week expected to sign a US deal with Capitol after consider- ing offers from several majors following their appearance at New York's CMJ in October. The deal wili be the first of a sériés of territory-by-territory deals struck by Taste Media, who signed the act to a production deal in July. The set-up is likely to mirror fellow Taste Media act Muse, who are iicensed through Mushroom in the UK, Naive In France, Motor In Germany and Maverick in the US. "Vega 4 are a band of quality muslcians, they have quality songs and we are excited to be working with such great talent," says Taste Média s Dennis Smith. 

DRUMGiBASSARENA 

Dance indie in Drum 
& Bass albums deal Independent dance label React is aiming to build on this year's resurgence of breakbeat with a compilations deai with Drum & Bass 

of DJ Rap, Kosheen and Reprazent, 
d DJ-friendly unmixed formats - 

Ed Rush, Nicky Blackmarket, Jumpin' J Frost and Grooverider, who will mix the f aibum. React, which recently ceiebrated its te anniversary, has also launched its own Di Industry Recordings. 

MIDEM 
from £92.00 

Plus a range of accommodation in hôtels, apartraents, villas and boats in Cannes. Airport transfers, chauffeur drives and car hire. Call for our brochure on 01444 476120 or to make a réservation spcak with Abigail Knight or Tim Cocking. 

Coalition Management hires Embrace's 
manager in drive to develop new talent 
Embrace manager Tony Perrin forces with Coalition Management en the company's focus artists. The move allows for Perrin management duties for the Hut Recordings 

Coalition management, the sister company of Coalition PR (whose clients include Embrace, The Charlatans, Placebo. Tom Jones, Gomez and Richard Ashcroft among others), was founded by Rob Partridge and Tim Vigon three years ago. The company our- rently manages Island Records act Witness, who are due to complété work on their second album in December. Perrin was formerly part of the Big Life management team that man- aged acts including The Verve and Badlv Drown Rnu 

partnership are The Music and Adam Masterton. The Music are a Leeds-based teenage four-piece whose live experience to date has been largely focused around the Yorkshire area. Adam Masterton, a London rock singer-songwriter, is currently working on his first démos, "We value Tony's experience and advice. Our relationship with him goes back to the mid- Eighties - when he was The Mission's manag- er - through to our current work together on Embrace," says Partridge. "The development of the management side of the company shows it is now a distinct entity from the PR elements of our business," he adds. The team will be further strengthened by the appointment of Jo Feidman, who has left East West Records tojoin Coalition as management 
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Albums recover us MiniDisc Us lo catch flic 

TRADE DELIVERIES - ANALYSIS 

by Alan Jones Twelve months ago record company bosses weren't exactly standing on the ledges of their Windows ready to jump, ut news greeting them of the third-quarter 
least giving them some cause for 
contracting by 7.3% in units to shrink to its lowest level since 1995, with even the previously robust compact dise in décliné as it registered négative growth for the first time since the format was introduced in 1983. The only silver lining to be found on the cloud was the growth In MiniDiscs which had expanded from 41,000 units the imittedly stili small 88.000. Fast foi te high va e of the pound making 

Jerably, in 

:h sold a comparatively mi 

both representing new peaks. CD ac for 93.3% of shipments by volume a 95.5% by value in the quarter. Over 
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HOVnOOO'S THIRD QUARTER TRADE DELIVERIES SHAPED UP 

TOTAL VALUE = £211 .Om LPS EI .9m (0.9%) 
THIRD QUARTER ALBUM SHIPMENTS 

PERCENTAGE OF DELIVERIES B PRICE CATEGORY (Units) 

PERCENTAGE OF DELIVERIES B PRICE CATEGORY (Value) 

3nd the easy and free ity of MP3 files of just about every big hit - the album market has rennvereri in fine style, with shipments in the quarter forging ahead by 8.1% in volume and 7.7% .a particuiarly strong release 
as The 

ts Craig David and Coldplay, although the biggest-selling album in the quarter was Now That's What I Call Musicl 46. 
only marginally lower than the highest 12- month tally to date, achieved in 1998, and is the best yet on a third-quarter cycle. The recovery was certainly helped by the 

jen to produce a 
ve tracks, multimédia of mixes distinguishing je domestic version from the 

quarter release schedule including new albums by Westlife. U2, Ail Saints, the Backstreet Boys and hits compilations from The Beatles and Texas, a new calendar year record for shipments seems weil within their 
LIéq 

BIGGEST SELLING SINGLES - 03 2000 TWe/Aitist ROCK DJ - Robbie Wiiiiams 538,500 GRÛOVEJET (IF THIS AIN'T LOVE) - Spilîer 468,400 
LIFE IS A ROLIERCOASTER - Rtran Keating 

ail, vinyl, continues t combined singles and albums shipments in the third quarter up 34.8% over the same period last year to 2.9m units. As recently as 1996, just 507,000 albums were shipped on vinyl in the third quarter, and this year's tally is the highest for the third-quarter period since 1990. Although there is undoubtedly real and sustained growth in the sector driven by the success of three genres in which vinyl plays a rôle (rock, dance and hip-hop) as weil as the specialist premium vinyl reissue market, much of the increase is actually due to the reclassification of some 12-inch singles - doublepacks and single dises with running times which make them inéligible for the singles chart. Ail of the Top Three "LPs" in the quarter fall into this category. The biggest seller was Artful Dodger's Woman Trouble, which sold 9,416 copies, while the number one vinyl seller actually marketed as 
:2,013 

Pie charts stiow value of lliird quarter Ira de deliveries. Bar ciiarts stiow unit sales of formats during the tliird quatlers ol the pas! louryears. Source: 8PI With CDs and vinyl forging ahead, the losers were cassettes and MiniDiscs. Cassette shipments in the third quarter 
53% by value, while annual shipments fell 37.3% in units and 35.2% in value, Both value and unit figures, quarterly and annual, represent the steepest décliné yet in the format. The annuaiised deliveries total of 14.9m is just over a third of the cassette shipments total of 40.2m posted just three years ago and compares to cassettes' all- time high of more than 83m, achieved in 1989. Oddly enough, as the cassette market shrinks, the average cost per unit increases, with the typical dealer price of £3.80 realised in the past 12 months comparing favourably to the £3.49 average achieved in 1997. The reason for this is that most budget and mid-price operators 
altogether, allowing higher-priced mass market titles such as Now! 46 (£7.80) to have a greater effect on the average 

It was perhaps optimistic to expert pre-recorded MiniDiscs to be anything but a niche product in the UK, althoujjh the market here does have the highest hardware pénétration for the format outside Japan, MiniDiscs have hitherto made good progress but even the opening of Sony's MiniDisc shop in London's West End has been unable to check a sudden and significant reversai in the fledgling formais fortunes. MiniDisc unit shipments shrank by 44.3% last quarter to 

49,000, reducing a previously robust rate of annual growth to a fiaccid 2.3%. To put MiniDisc sales in perspective, they accounted for just 400,000 of 208.9m deliveries to the trade in the past 12 months, meaning they represent a little under one in every 500 sales. In the last quarter, this has sllpped to a little over one in 1,000 sales. This is partly because - although other manufacturers do release them - their well-being dépends primarily on the success of their originator, Sony - and Sony had just three of the Top 50 best- selling albums in the quarter, the highest of which was Savage Garden's Affirmation in 17th place. While the albums report card is generally favourable, the singles-tnarket is going thrnnph a riiffirnlt time After slipping.below 53m units in 1992. it recovered superbiy to reach 87riuQ.1997, helped by the explosion in boy bands and girl groups and the continuing popularity of dance music. It dedined gently for the next two years, although a number of very big hits helped it to remain at historically high levels. The singles market has now started to deGline_niore.stLarply, with deliveries in the third quarter of the year barely reaching 16m. a 15.6% dio 0041999. In annuaiised >, sales have dropped from SQJjmJâst 

BIGGEST SELLING ALBUMS 2000 

fiavanced foi 
vailability of hit singles on the décliné in population of te target âge range, the fact tha 

latter theory is a good one since the number of singles being marketed at £1.99 has decreased considerabiy, with £3.99 becoming the nom, while the efforts of supermarket chains Tesco and Asda is pushing down album prices, often to less than £10, The only sector of the singles market to record positive growth is the 12-inch, which grew to 2.1m units in the third quarter with a trade value of £4.5m - representing a 13% share by volume and a 14.5% share by value. The last time the-12-inch held such a significant share of the singles market was in 1994, when it was slightiy higher in both value and volume. The biggest seiiing 12-inch single in the period was Time To Bum by Storm (25,349 sales), followed by Spiller's Groovejet (If This Ain't Love) with 23,711 sales. Ail of the Top 10 12-inches were dance records, while ail of the Top 10 in the seven-inch sector were 
The seven-inch market actually fared slightiy better than singles overall in volume, with a 13.2% slide, but did much worse in value, with a 24.2% siump in the quarter. The average seven-inch single now realises just £1.07 at trade price, The biggest sellers were Sunday Morning Call by Oasis (2,859 sales) and Spit It Out by Slipknot (2,414). The 12-inch market is now 20 times bigger than the seven-inch market by volume, and 40 times bigger by value. 



CLASSICAL EDITED BV ADAM WOODS 
CLASSICAL/761/VS 
ARIISTS LEAD CLASSICAL XMAS ASSAULT Artlstled, mass audience classical Christmas albums are once again set to gain priority over traditional compilations during the festive season, backed by increasingly aggressive marketing campaigns and seliing techniques usually associated with pop releases. s invested heavily in tw 

EMI 
Roberto Alagna - The Christmas Album, supported by a promotional CD and glossy presenters, and Deutsche Grammophon is pushing Bryn Terfel's version of White Christmas. "Dur campaign for Charlotte kicks into high gear on December 1.' says Chris Black, managing director of Sony Classical UK. "WeTI have posters everywhere, bus other régions, British Ra poster sites throughout : four-week TV and radio z Black adds thi quickly-settled court case between Church'i famiiy and the artist's former manager Jonathan Shalit and the release 6f Dream # Dream was totally unplanned, although he admits that the related publicity is unlikely to damage sales of the album. "We knew 
could not afford to waste money by releasing it too soon. it was important to 
goingto work, so we concentrated on creating a package that couid fit the needs of Woolworth as well as those of HMV." Black also expects the Three Ténors to regain sales ground lost since the success of their World Cup-related releases in the 

early Nineties. "The last World Cup album was a stiff," he says. "Here we are appealing directly to their 50,000-strong fan base with an album of popular Christmas music familiar to a mass market. If you don't get an album like this on to télévision at Christmas, you're not going to sell. Besides advertising, the Three Ténors have a TV spécial on BBC2 during Christmas." Roberto Alagna's Christmas album rolls 
compositions by the artist himself. 
reminiscent of the great Hollywood classics of the past," says EMI Classics marketing manager Jeff Coventry. 

OÏ10QG1 
of the week BEETHOVEN; Symphonies 1-9. Berlin Philharmonie/Abbado (Deutsche Grammophon). In an absurdly compétitive marketplace, the release of ■ any new cycle of the Beethoven P . „huin, symphonies '^^jj^ng

f
Va°^foMy?On arHstirTgrounds^ 

suTvoy of these remarkable works is strong enough to deflect any complainte. It remains to be seen if DG s projected release of the set on DVD-Audio dises can generate big extra sales, although the packaging and marketing of the standard CD box should aH-- good retail results. Marketing support for the set mcludes the specialist classical press. 
marketing efforts on traditional outlets to capitalise on both the seasonality of the dise and Roberto's national TV appearance on Christmas Glory." Universal Classics is devoting the bulk of its Christmas marketing spend to existing chart toppers, including Russeil ' Bryn Terfel and Bond, is set to achieve gold within the next fortnight, prompting Deutsche Grammophon to issue a Christmas CD single on December 11 of the artist performing Irving Berlin's White Christmas. "We'll be blitzing the press. TV and radio, especially in Wales, with promotional copies of the single," says Mark Wilkinson, head of Deutsche Grammophon UK. "We're renaming him Bing Terfel and he'll be singing White Christmas on the Royal Variety Show, which is broadeast on Sunday December 17. He's also appearing on at least four other télévision slots between now and the New Year, so Bryn is our big Christmas artist this year." Andrew Stewan can be contacted by e-mail at: 

B E V » E W S  For woxdsivIeasediiptD December 112000 
DVORAK: Vlolin Concerto; ELGAR: Sonata for violin and piano. Vengerov; Chachamov; Wnw York Philharmonic/Masur (Teldec """""" 2). These two works are perfectly 

and lyricai of ail nro Vengerov's rapport 
of the 3 Elgar fiddle reaching the heart of the work's elegiac yet troubled character. The dise is backed by an ad in Gramophone and PoS poster material. HANDEL: Sllla. Bowman, Lunn, Marsh, Nicholls, etc. London Handel Orchestra/ Darlow (Somm SOMMCD 227-8). In a Smart move by Somm Recordings, the London Handel Society's performance of Silla was recorded live last April for its world première release, delivering a fine addibon to the Handel operatic catalogue. Sopranos Joanne Lunn, Rachel Nicholls and Natasha Marsh 
countertenor James Bowman brings the 

advantages of vocal power and gravity to the title-role. MOZART; Symphony No.36; R. STRAUSS: Ein Heldenleben. LSO/ Barbirolli (BBC Legends BBCL 4055-2). The London Symphony Orchestra responds passionately to Sir John Barbirolli's thrilling interprétation of Mozart's Linz Symphony in this live performance from September 1969. Together they produce a sensational reading of 
distinguished by the John Georgiadis's violin solo and peerless horn playing. The album will be advertised in Gramophone and BBC Music Magazine. ... g js BACH: The Complété 
Jg,: Sonatas for violin and "•'•*3 obbligato harpslchord. j Podger, Pinnock (Channel 1 Classics CCS 14798). 

s and partitas for solo violin d critical praise and a new fanbase for her intelligent and subtle artistry. She is joined by Trevor Pinnock to shape wonderfully characterful performances of the composer's accompanied fiddle sonatas. 

V- 
She was as vulnérable 
as a hutterfly... 
but she had the voice 
of an angel 

MARIA 

CALLAS 
2nd december 1923-1977 
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RETAIL FOCUS; STAND DUT 

FRONTLINE 

Stand Ouf s Salisbury store attracts customers from as far as Portsmouth and Southampton so it reckons it must be doing something right. Similarly, its other store in Boumemouth seems to bave scored on the basis of range and user-freindlîness, with a nearby MVC and Virgin doing little to dent its profitability. Manager Guy Griffith reports that Salisbury bas expanded across a variety of musical fronts in the past five years, with its vinyl offer developing from a box in the corner to occupying half of the shop. Although the city lacks a big student customer base, it makes up for it in dance and specialist music 
stock a bit of everything - as long as it is outside the mainstream. "My side of the business is dance while owner Colin Mundy looks after the buying for rock, punk and indie which are ail currently ys Griffith, who DJs at local "It is a two-fold process of and product." 

ange of 

expanding bc 

through to the interior décor. " recently tried to make better use of as we have had to accommodate number of CDs and currently stock 100 new vinyl 12-inches every week Griffith. 'We've brought 

band Sponge were more than three hours late for thel signing session In Stand Ouf s Salisbury store they still attracted healthy tunvout. Getting involved with local promotions is a priority for the store and It recently linked with local live promoter Colin Holton to bring Terrorvislon into Salisbury's new venue, Black Pig. "We've had a great response to compétitions we've run in conjunction with local glgs and we intend to keep the momentum going," says Guy Griffith. 
use of every available inch of wall and nloo^pace. It is sometimes difficult for people to move around the shop but we feel that variety of choice is more important than greater layout. There is the occasional traffic jam but around people don't seem to mind." I,' says In recent weeks hard house and trance ing and have been going through a sales boom 

although Griffith says t progressive house, Uî discoorientated dance has been doing the business throughout the year. Current best- selling 12-inches include releases by Paul Van Dyk, Public Domain and Opération Blade. In its albums racks, fastest movers are The Offspring, Less Than Jake, Blink 182, 
"On the punk and rock side we get good 

"We've done very well with The Offspring, Limp Bizkit and Slipknot." While Stand Dut had to put expansion plans on hold this year, it is certain that it wili see more stores opening in 2001. "As long as sales are going forward it makes sense to open new shops," says Griffith. "However. it's not something that can be rushed into. It's a case of finding where there is a market gap. It would be wrong to open up where people are happy with what is already on offer." Stand Out: 23 Fisherton Street, Salisbury, Wiltshire SP2 7SU, tel: 01722 4113445, e-mail; stand-out@totalise.co.uk 
IN-STORE NEXT WEEK (from 4/12/00) 

Windows - "Christmas Cracked" campaign with chart CDs at £9.99, Best.,.And Friends Vol. 2; In-store - Wydef Jean, Mo Solid Gold, Delirium, Paul Oakenfold, Fatboy Slim, Finley Quaye, Reef, Lyricist Lounge 2, Destiny's Child, Al, The Beatles, Sade 
v , v \ In-store - S Club 7, Dale's Disco Divas, 'VT »/^\ Hard House Euphoria, Célébration Party, -jr- j -ir-i gest [;ome(jy Album In The World...Ever, 2001, Hard House Nation 2, Simply The Best 

)s from £5 including Celine Dion, k George Michael and Steps, selected chart I albums for £9.99 including Five, Cher, George Michael, Steps, Celine Dion and Martine McCutcheon 
Beatles, U2, Robbie Williams, Blur, Madonna, Badly Drawn Boy, Ail Saints, Ruben f " Johnny Cash, Texas, Fatboy Slin y, Sade, three-for-£18 mid-price offer, two-for-£10 

1 In-store display boards - Andy Votel, Fingathing, Savath & Savalas, Trains, Trees & Honey. Low, Moodyman, Thievery Corporation, ' jle, Disco (Not Disco) 

■SÎ^LJIUIV/ ^'nt'ows une! In-store - Christmas BBJrllVIV campaign featuring discount vouchers, Melanie C, Texas, League Of Gentlemen, Ail Saints, Andréa Bocelli, Oasis, David Bowie, Freddie Mercury, Paul Simon, Jill Scott, Nelly, Lucy Pearl, R Kelly 
. Singles - Eminem, Jay-Z, Bob The 1 Builder, Britney Spears. Wyclef Jean, Sisqo; Albums - Sonique, Eminem, Sugababes, Barry White, U2, Gabrieile, Cocteau Twins, Gomez, Placebo, Lucy Pearl; Windows - David Gray, The Corrs, Simply Red, Ail Saints, Huge Hits 2001, Hard House 2, Woman; In-store - Doves, Coldplay, Mansun, Ronan Keating. S Club 7, The Carpenters 

In-store - Now Dance 2000, The Beatles, Al, 
e c'assicai Aibum 2o01'Sugababes'Nitin 

_ Singles - Sisqo, Bob The Builder, Wyclef ' , Jay-Z; Windows - Madonna, ■ Whitney Houston, Hits 2001, Kylie Minogue; In-store - Pure Silk Garage, Record Of The Year 

Singles - Reef, Mo Solid Gold, Finley lUUlin ) Quaye. Eminem; Windows - Madonna, rouîrmuiÈ J Cool Cool Christmas: Ustening posts - Funkstar Deluxe, Moloko, Rancid, James Taylor, Tom Jones, Goldfrapp, Faithless; Press ads - Moby, Wu-Tang Clan; Outdoor posters - Eminem 
i—■—i In-store - Stone Roses, Badly Drawn Boy, m^TOsasicres Beautiful South. Elton John, Mark DttiB Knopfler, U2, Samantha Mumba, Jill - Scott; Press ads - Sonique, Destiny's Child, Coldplay, Clubber's Bible, Club Anthems 2001, Richard Ashcroft. Amen, Eminem, Fused, Green Day, Jay Z, Junior Jack, Mirwais, Mo Solid Gold, Sisqo, So Solid Crew, 
AATWQmit-I-i Sing|es - Botl The Builder, Daniel VV noxmiu O'Donnell, Eminem; Albums - Dale's Disco Divas, The Carpenters; In-store - Martine McCutcheon, Westlife 

Selecta Ustening posts - Ifs Jo And Danny, Snake River Conspiracy, Cosmic Rough Stoned Asia Vol. 3. Spirit Of The 1 Streets; Nlojo recommended retailers - Patti Austin, Badfinger, Kieran Kane, Continue, Jah Wobble, Bringing It AU Back Home 

-£) PiflCLE«EIHOB« * 

The Builder; Album - Britney Spears; In-store - Britney Spears, Bob The Builder, Smash Hits 2001 with free calendar, Huge Hits 2001, Wyclef Jean. Sisqo, Best Xmas Album, Charlotte Church with free CD gift wrap, Elvis Presley, The Ulti Collection, S Club 7 with free gift-wrap sheet; Wyclef Jean, Sisqo 

ON THESHELF 
JUSTIN ELLORY, 

manager, Tower Records, 
Piccadilly, London 

■ e're extremely busy with in-store PAs at f the moment. Earlier in the week r I presented Drugstore 
ol Christmas, with proceeds going to Xfm did a good job of plugging the we had a fantastic turnout. 

an Beauty. In December we have Soulfly lined up and confirm Médiéval Baebes. PAs take place in our basement which h own stage i 
the Tower culture going b feel w ' 

IS these activities are part of 

order and alert ail oi 
to impact foot traffic and sales. 
MUSIC WEEK 2 DECEMBER 2000 

• vjlni the past fortmght we have seen a noticeable uplifl in sales. We had a big refit earlier in the year and the beneflts are now becoming apparent. The charts and merch- andising on the ground floor have been totally revamped and provide much better displays. We are also very pleased """ —- 

is one of the best for âges. This week The Beatles are doing really well and Sade is looking to be massive over Christmas. There's plenty happening on the R&B front this week with Erykah Badu's new album scoring highly and we're doing good business with Destiny's Child, Wu-Tang Clan and Jill Scott. We've increased the number of titles we've got in-store by almost 10% compared with a year ago. Our depth of catalogue is better than ever which is what we're ail about." 

ONTHEBOAD 
MARKWALTON, 

Z4"-. 
the NorthEastandYorkshire 

Sales campaigns s r autumn campaign le on-the-road team at EMI. Slnce ; given an expanded rôle that encom- ;s and promoUons we have had the 

the year have included Coldplay, Mansun, David Bowie, Kylle Minogue. Robbie Williams, Radlohead, Blur and most The Beatles. These promotions were cautious in the beginning but have now developed into fairly large-scale events. When it came to The Beatles we felt we were ready to give the album 

Beatles tribute b£ 
responsible for organising ai 

PA featuring a loct 

v been extended into thi We recognise that the key to sucoess is breaking new acts and at présent we are aggressively promoting début singles from Tenner and Mo Solid Gold. With Positiva still producing the goods, new label Credence picking up some top tunes and a very healthy fortheoming schedule, 2001 is already looking like it could be another fantastic year. The past few months have been absolutely mad, gearing stores up for the peak season. But now that ail the major albums are in place it is a case of ensuring that ail the loose ends are tied up in readiness for the big spend." 
11 



THE 
■Cworklpop CH ART NGLES OFF AL 

TOP 5 DECEMBER 2000 

INDEPENDENT WOMEN PART 1 
FROUBLE 
ONLY TIME 

3 roiWALKlNG AWAY SHOULD I STAY 
WHO LETTHE DOGS OUI 

5 |JgJ] 0PERATI0NB1ADE (BASSIN THE PLACER taaaanzixai CDOTJ CSIWJEN) 
R rasTHE WAY YOU MAKE ME FEEL D uaii R „ KeatjnI. momaiiey) Sonv ATV/BMG/Badar Polydor 5878862/5878854 {Ul □ ■ lil y/ u i ns)   ONE MORE TIME ,2WDY(HEARIVIET0NIGHT| Modio (Deaagnolffranchan) Wamer-Chappell/Sony i , NUMBER 1 

PLEASE DON TTURN ME ON 10KERNKRAFT 400 O 
INTRO 

11 PIMUP 14music 
2 GRAVEE PIT , BEAUTIFUL DAY O 

13 rignWHAaup DISPOSABLE TEENS Marilyn Manson (Manson/Sardyl EMI IMa MY LOVE 
IR EEIWE ARE ALIVE | 3 ^ Paul Van Dvk (Van Dvk) Wî 53 btctthebomb DANCING IN THE MOONLIGHT 
n8 3 SAME 010 BRAND NEW YOU Al (Poster WhitBl Sonv ATV/Universal (Poster Wt AGAINST ALL ODDS O 

SUNSET (BIRD OF PREY) Falboy Slim {Fatboy Slim) Rondor/Univeri 56 " . DONT THINK EM NOT , IRRESISTIBLE 
SHAPE OF MY HEART BEAUTIFUL INSIDE 

91 rnnTHis 1 PROMISE YOU t I 'N Svnc (Marx) Wamer-ChaBoell II 99 ra 3 ORIGINAL PRANKSTER The Dffsorina (O'Brienl EMI (Tire OHsr GIRLS ON TOP 
90 10I'M OUTTA LOVE O • fcJ Anast3cialBi3nc3niel!oAVallerslEf,11/SorvATV/U.[)nj 
24 BffilWHATABOUTUS 0UT0FY0UR MIND 

9R 17 4 (MOT S**T) COUNTRY GRAMMAR  "er,ILp3r a-|3"G Ui e , I M OVER YOU PLEASE FORGIVE ME 

DEVIL 
7D00MSNIGHT 

HOLLER/LET LOVE LEAD THE WAY O TAKE ON ME O 

O-l ,6 2 HOLO ME 

9 BODY GROOVE O Gol Beat GOBCD 33/GOBMC 33 (U) 

70 " 2HOOVERS&HORNS Ferqie & BKIBKI Media Sonqs (Ferquson/Keenl Nukleuz NUKC 0185/- (ADD) 
7175 

17ROCK DJ* Chrysalis CDCHS 5118/TCCHS 5118 |E| i .l-d( tH 'naCNrtrT/A, - ei-iPdrrtTlns) I-® 
72° ,, NATURAL S Club 7 IDennis/Bodgarl EMI/BMG (Rav/Freden i/D .sff

P^dor 5877602/5877604 (UI 
73 « 2 L0VIN' VC Recordings VCRD 77/- (E) ^cotta/Feni/Bonolani/Pritchardl -/VCRT 77 74 - 3 138 TREK Phaze One PHA2E 00X031- (3MV/TEN) ■/PHA2E 03 07 28 3 BY YOUR SIDE Sade (Sada/Pclal Sony AT1 

iLIIUJ.I.iHi.l.liHiilJJ.I.HIililiLliil.lillH 

m 
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THE OFFICIAI UK CHARTS 

pPIMÉWGTËS 

CHART 
COMMENTARY 

by ALAN JONES 

SINGLE FACTFILE 

My Name in April and numbar fivehwith (^ê NextBe^înl) towtedWI Saints' 
Women (Part 1). It's the second ^ Me Badd's I Wanna Sex You Up (from 

MARKET REPORT TOP 10 

îolDl^alhTwind/SomethingAbout i 
£fESfif£?r   

* -~r— ' 

INDEPENDENT SINGLES PePS&Chart 

7 m THIS! PROMISE YOU 'N-Sync V Jive 9251302 |P) * 

! D0NTTHINKTMNOTKindi JZ 
: Jo^w p::r 

: i : HOUJEAAEtIwe'lÉaD THE WAY Spics GHs ^ 
10 H00VERS & H0RNS Fergie&Bk Nukleuz NUKC 0185 (ADD) " UDr^r™" fu 

: ^ ii 
£ i' 

« DONT TELL ME M.d.™. M.v^lAV,™,B,d< 40 1 E3 SUPREME Ro+diaWiBams Omd. 

^'';î - j, ^  
^7^ 

mm 

IMMERSE YOURSELF IN THE MUSIC Ail TRACKS DIGITALIV flE-MASTERED 

\:Q © 
4th Dow. 1 greot cuntedond ploce. loodon, UJIM 7fll. Td. +44 (0) 20.7535 3350. Foc +44 «Wll l^lèiorn^lcco.uh DISTRIBUTEO VIA BMG 
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THE OFFICIAL UK A L B U H! S CHABT 

TOP 75 

«Mandpop 

DEGE BER 2000 
Ubel/CD (Distributorl 

m 
O C 3, 64 THE WRITING'S ON THE WALL * « i Cotabia 4943942 (feni Destinys Ctrld IShe'kspere/JeriinVEUÎotl/Imniature) 4J13944!4J139!l/49l33t8 

il 27 32 „4 AFFIRMATION * » (Coiumbia 4949352 (TEN) 4949354/-/4949358 
2 2 3 COAST TO COAST *3 RCA7432ia08312(8MGI 90 34 28 OOPSIIDID ITAGAIN* ® Brilney Spears (Various) « 2 Jive 9220392 (PI 9220394/-/- 

5 THE GREATEST HITS *3 MercU^54K6a(u) 9Q 5 2 FAMILIARTOIVllLllONS»BigBrotherRKIDCD005(3MWPl Oasis (no crcditl RKIDMC 005/RKIDIP 005/RK10MD 005 
4s ,5 BORN TO 00 IT *3 Wildstar CDWILD 32 (BMG) Craig David (Hill/Davidl CAWILD32/-/- on - 19 IN BLUE *2 K 2Atlantic7567833522(TENI •,U The Cens (The Cotts/DFHM/lange/FroonVHuglte&'Farrell) mSSSUH- 
53 20 PARACHUTES *2 Parlophone 5277832 (El Coldplay (Nelson/CoWplay/Alfcon) 52n834/5277S31/- Oi ig 2L0VERSR0CK» 0 • Sade (Sade/Pela) Epic 5007662 (TENI 5007664/5007661/5007660 
6 B wn A DAY WITHOUT RAIN • WEA 8573859862 (TEN) Enya (Ryan) 8573859864/-/- 32 i6 3 FORCER *• Virgin CDVX 2928 (E) 
7 4BUZZ* Ebul/Jive 9201172 (PI Steps (Various) 9201174/-/- 00 26 53 PLAY *4 «3 MobylMoby) C Mule CDSTUMM1720/) 
S' ,3 SING WHEN YOU'RE WINNING *3 »i 0^5793942(El Robhle Williams (Chambers/Powerl 5290244/5290731/5290248 3^38 , THE WHOLESTORY-HIS GREATEST HITS» EMissmiE) 

1 9 22 28 THE GREATEST HITS -A-S Kl Arista 74321757392 (BMG) WhitneyHuuslon (Various) 74321757394^4321757391/- OC 12 2 CONSPIRACY OF ONE The Offspring (O'Brien) Coiumbia 4984819 (TEN) 
10" 27 THE MARSHALL HATHERS LP *3 #2n.i53^Sëi OC 25 2 WISHING ** 0 Martine McCutcheon (Varions) Innocent CDSIN 7 (E) SINMC 7/-/MDSIN 7 
11 2 ONE NIGHTONLY-THE GREATEST HITS» Mercu^ 5463342 IUI Elton John (Ramone) 5483344/-/- 37 33 47 BISE *2 * 1 Go Beat/Polydor 5477682 (U) 
1 2 ESaTHE 50 GREATES! HITS RCA74321811022(BMG) OO rraj] DREAM A DREAM Sony J o luau Charlotte Church (Row) ClassicalSK 89459 (TEN) 
1Q pm BLACK AND BLUE# jivoaznnziP) U Bockstreet Boys (Various) 9221174/-/- 33 39 27 ONKA'S BIG MOKA * S2 4947802 (TEN) 4947804/4947801/4947807 1/1 rragTHEALIST Coiumbia 5011952 iten) 1 &yi2t4-Al (Various) 5011954/-/5011958 An 28 3 SOUND LOADED Ricky Martin (Taylor/Noriega/EstB(anJnr/Rosa/B Coiumbia 4977692 (TEN) arlow/Porter) 497769V-/4977698 
15 4 BLURlBEST OF ★ Food/Pariophone FOODCDS 33IE) BljtlStwMtKSKliatSte/ajlve/Swfcîivi) FOOOTCaFOOOlfDSraSffi ai 27 2 IT'S ONLY LOVE t* ^ 1 Simply Red (Various) st West 8573855372 (TEN) 8573855374/-/- 
16 - 56 THE BARRY WHITE COLLECTION *3 Universaiiv 8347902 (ui BartyWhite (Various) BWTVC1/-/- a9 35 5 GREATEST HITS • Lenny Kravitz (Kraviu) Virgin CDVUSX183(E) VUSMCX183/-/- 
17 21 

10 MUSIC *2 It 2 Mayerick/Wamar Bros 9362479212 (TEN) Mitera (Materp/MjrmiVOrtiySigrMnrl/Slsnl) S®«œS(flS4HS5I/SK(WS8 43 43 8 BORN» Decca 4670912 (U) t) 4670914/-/- 
18 - 9 THE VOICE* Decca 04672512 (U) Russe! WatsonlPatrickl 04672514/-/- aa « 5 SOLO • Freddie Mercury (Mack/Mercury/Mora Parlophone 5280472 (E) 
19 nûTlTHEWQ Ep,c 4995762 ITEN) 1 ^ "^Wu-Tang Clan(RZA) 4995764/-/- ac 37 ,2 GOLD-THE BEST OF» Spandau Ballet (Various) Chrysalis 5267002 (E) 5267004/-/- 
20 » 4 ALLTHATYOU CANTLEAVEBEHIND * 1*1^0100212(01 4g <6 2, HEAR MY^CRY • San, Dus/Universall 592302 (U) -/■/- 
21 - 30 WHITE LADDER *2 IHT/East West8573829832 (TEN) a7 41 22 THE HOUR Of BEWILDERBEAST • XLRecotdingsTNXLCO 133(V) ^ ' Badly Drawn Boy (Badly Dravm Boy) TNXLMC 133/TNXLLP 133/- 
22 " 6 SAINTS & SINNERS * Londorr 8573852955 (TENI AS Saims (Orbit/Gordon/McVey/SimriVDouglas/Fem/Zender) 857335235V-/- aR 44 e FAITH & INSPIRATION Daniel O'Donnell (Ryan) RZBLC 717/-/- 
23 » 5 THE VERY BEST OF-1980-2000 • virgin dubtvxsiei UB40 (UB40/Falconei/Lamb) UBTVCX3WDUBMD3 aq 29 - RAlfWAV BE1WEEN THE ClintR AND THE STARS swbassicwmw Falboy Sliin (Fatboy Slim) BRASSIC20MC/BRASSIC20lf/BRASSIC20MD 
9 H fCT IT'S ALI ABOUT THE STRAGGLERS • ffrr 8573859092 (teni c. t tMïàâ Dodger (Artful Dodger/Crash & Bum) 8573859634/-/- en 38 2 CHOCOLATESTARFISH AND THE HOTOOG... intemope4901332lui Limp Biîkit () -/-/- 
25 - ,7R0NAN*2 »1 Polydor5491032(Ul CI 51 303 GOLD - GREATEST HITS *12 Polydor5170072|U| 

TOP COMPILATIONS 
13 i Sfat label/CD/Cass/VmvI/MD (Distributorl If! naqUK GARAGE-THE ALBUM IU   Ministry Of Sound M0SCD12/M0SMC12/-/- (3MV/TEN) 

ifi mmmSmÊam j 11 „ 2 PURE R&B 2 1 ' Telstar TV/BMG TTVCD3t53/nVMC31KV-/- (BMG) |:k EMOVirgin/Untversal CONOW47/TCNOW47/-/- (El 19 8 3 Q AWARDS: THE ALBUM ! EMI/Virgin/Univorsal VTDCDXSSWDMCSSW-/- (El 
2 CREAM ANTHEMS 2001 Virgin/EMI VIOCD)(338/VTDMC338/-/- (El 139 4 STEVE WRIGHT'S SUNDAY LOVE SONGS O UnivorsallV 6602902/5602904/-/-(U) 

S2 
2 PURE GARAGE III O wamer.esp WSMCDOIO/WSMCOW-/- ITEN) la 10 5 RELAX MORE", Classic FM CFMCD32/CFMMC32/-/- (BMG) 

! a THE ANNUAL 2000 - JUDGE JULES/TALL PAUL Mînistry 01 Sound ANNCD2KI/ANNMC2K/-/- (3MV/TEN) i C 6 5 HUGE HITS 2000 J Wamor/BMG TV/Sony TV WSMCD01EVWSMC015/-/- (TEN) 
53 5 NOW DANCE 2001 Virgin/EMI VrDCD349/VTDMC349/-/- (El 10 5 4 TOP OF THE POPS 2000-VOL 3» " Unhrersal TV/BBC Music 5605652/5605654/-/- |U| c rrnjTRANSCENDENTAL EUPHORIA y TelsiarTV/BMG TTVCD3155/nVMC3155/-/- (BMG) i7172 HEARTBEAT - 10TH ANNIVERSARY ALBUM BMG TV Ptoieas 7432(789634/1432(789632/-/-(BMG) 
7 2 THE NEW LOVE ALBUM Virgin/EMi VIDCDX33aWTOMC339/-/- (E) 10,3 ÎËONUMBERONE'SOFTHEBO'S  wamer.esp WSMC0017/WSMC017/-/- (TEN) O riWjMUSICOF THE MILLENNIUM VOL. 2 O EMI/Virgin/Universal 5602302/5602304/-/- (U) 19 piffl DISNEY'S GREATEST HITS T Blstar TV/BMG TTVC0315UBMGI TTVMC3151/-/- Q r™ THE CLASSICAL ALBUM 2001 3 EMI/Virgin/Universal CLC02/CLMC2/-/- (E) 20 ESaTHEALL UMtGKbATEST LOVE SONGS SonyTV/Univ0rsBlTVMOODCD71/MOODC71/-/. (TENI 

6 WE'LL KEEP A WELCOME Deutsche Grammophon 4635932 |U! 

,5 THE SLIM SHADY LP ★ Interscope/Polydor IND 903 

Notliing/Polydor 4908592 |U| 
Arista 74321802682IBMG) 

„ CANT TAKE ME HOME • 

i, NO STR1NGS ATTACHED • 

19 CHRISTINA AGUILERA • RCARCA 676902 IBMGI 
2 GREATES! HITS I II & III 

) TCKIDA1/LPKIDA1/MDKIDA1 

rç 2 RCA 74321713212 (BMGI 

ARTISTS A-Z 
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THE OFFICIAI UK CHARTS 

ALBUMS 

CHART 
ALBUMS FACTFILE 

Another excellent week for the Beatles' The way 1 is selling it should certainly 
COMMENTARY 

1, which is again the runaway chart have sold a million copies by the end of champ, having sold a further 253,500 the year, ând thé Beatles could be the copies. After just. 13 days on reiease, 1 yeât's biggest scllmg art for the.first has sold nearly 573,000 copies, enough time since 1964. Meanfimê, the album - for it to rank, even at this early stage, the Beatles ISth number one - brings as the 17th biggest selling album of the the group's total weeks at number one 

by ALAN JONES 
year, while the Beatles have now sold to 167, more than three'times as many more albums in 2000 than ail but four as their nearest challengers Abba. other artists, those being Eminem, Their spàn of numhcr one albums now Moby, Robbie Williams and the Corrs. exceeds 37 years - a record. 

Vfifth frame in a row last week, rising to a wyear's best tally of more than 3m. The Beaties' 1 became the first.album to sell more than, a quarter of. a million copies two weeks in 2000, while the market was further stimûlâîéidby the slmultaneous arrivai of seven new débuts inside the Top 40. The highest début of the week cornes from Enya, whose A Day Without Rain - her first album of new material for five years - sold more than 55,000 to land at number five, exactly equalling the position and sales of her 1995 effort The Memory Of Trees. In the pre- Christmas market, it's not always so easy to discern a success. For instance, The Wu-Tang Clan's number 19 début with The W looks disappointing when compared to the number one début of their last album, 1997-s Wu- Tang Forever. The reality is, however, that The Wu-tang Clan are a fanbase act who sold just 26,048 copies of Wu-Tang Forever on its first week in the chart. while The W sold 33,612 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE CROUPS 

The Splce Girls' 1996 début album Spice was in the Top 10 for its first 42 weeks on 

UK ACTS IN THE CHART UK: 65.3% US; 28.0% 0lher6.7% 
, while their 1997 follow-up Spiceworid was in the Top 10 for 11 weeks. Their third album, Forevenspent just one 

week in the upper échelon, and has progressekraie^a, with sales of about 127,000 to date. 

10 singles, while Al have reached the Top 10 with each of their six singles to date. Al have topped the chart with each of their last two, while the Backstreet Boys have peaked at eight and four. Despite the appearance that Al have got the upper hand, the head-toliead clash between their new albums has resulted in a small victory for the Backstreet Boys, whose Black & Blue débuts at number 13 with sales of 43,231 - one place and 1,650 sales ahead of Al's The A Ust. Al are still very much on the 

COMPILATIONS 
A terrifie increase of 53% in sales of compilations in one week can mean only one thing- the new Now! album is here. Debuting at number one with sales of nearly .-245-00,0, Now That's What I Call Muslc! 47. to give it its full title, single-handedly accounted for more than a quarter of the compilation market last week. It outsold the number two album - Cream Anthems 2001 - by a margin of seven to one, and sold more copies than the rest of the Top 10 put together. One thing it didn't manage to do, however, was to match the enormous 278,000 opening total registered by Nowl 44 in the équivalent week of 1999. It did, though, far exceed the openings of 1998's Nowl 41 (191,000), 1997's Now! 38 (152,000) and ail previous Christmas sériés. One of the 

Beatles al 
! sale was that it was competing 
a battle it lost narrowly, with the m selling nearly 9,000 more 

Among the 42 tracks on Nowl 47 are 11 number ones plus long-running, high-selling hits iike l'm Outta Love by Anastacia, the Architechs' Body Groove and the True Steppers/Dane Bowers/Victoria Beckham single OutOf Your Mind. Unusually, Now! 47 also includes a nomhit, specifically the B. Boyz'jxjyeLOf the Baha Men V^q_LeLIhe Dogs Ôut. Whether or not this mariS a new way of including tracks which can't be 

liâliBf mpms TOP 10 COMPANIES TOP CORPORATE CROUPS 

COMPILATIONS' SHARE OF TOTAL SALES 

INDEPENDENT ALBUMS 
BLACK AND BLUE 

THE HOUR OF BEWILDERBEAST OOPSII DID IT AGAIN RELOAD HALFWAY BETWEEN THE GUTTER AND THE STARS TP-2.COM NO STRINGS ATTACHED JJ72 THINGS TO MAKE AND DO THE REMIXES SHOWBIZ The Stone Roses 
Ry Cooder PLAY/THE B SIDES BABY ONE MORE TIME PERFORMANCE AND COCKTAILS STEPTACULAR 

îrother RKIDCO 005 ( Mute CDSTUMM Recordings TNXLCD JivB922tt Gut GUTCD 009 
Jive 9220262 

Echo ECHCD31 

V2WR1004492 (3MV Ebul/Jive 0519442 Tommy BoyTBCD3110 

THE YEAR SO FAR... 
TOP 20 COMPILATIONS EMI/VIRGIN/UNIVERSA 

NOWTHATS WHAT I Ci 
VARIOUS ARTISTS VARIOUS ARTISTS VARIOUS ARTISTS 

UNIVERSAL MUSIC TV SIN/UNIVERSAL 
VIRGIN/EMI 

VARIOUS ARTISTS 
UNIVERSAL MUSIC TV 

i BEST IBIZA ANTHEMS EV VARIOUS ARTISTS 
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THE OFFICIAI UK CH A RTS 

SPEC A LI S T fi 2 DECEMBER 2000 

CLASSICAL ARTIST 

FROM TV FILMS OPERA 
Kennedy/BPO Lesley Garrett Lesley Garrett Charlotte Church 

POPULAR MUSIC FROM TV FILM S OPERA 
CAROLSATCHRISTMAS Vario TAVEBER: ENGUSH CHORAL MUSIC St Jo VOICE OF AN ANGEL 
PAVAROTTI/DOMINGO/CARRERAS CLASSIC KENNEDY THE DOORS CONCERTO 

Collège Choir/Robinsoi rlotle Church lethorpe Collieiy RJB Band 

cal SK 89459 (TEN) EMI Classi 
Philips 4646002 (U) EMI Classics CDC5570912 (E) Silva Treasury S1LVAD3601 (KO) BBC/BMG Conifer 75605513542 (BMG) Sony ClassicalSK 89003 (TEN) EMI CDC 5571042 (E) 

RELAX MORE THE MAGIC OFINSPECTOR MORSE Br MOSTPEACEFUL CLASSICAL ALBUM IN THE Vc GLADIATOR (OST) Hî 
RELAXING CLASSICS V£ 
THE ONLY GUITAR ALBUM YOU'LL EVER NEED Vc HALL OF FAME 2000 Va 
THE BEST PROMS ALBUM IN THE WORLD EVER Ve RELAX... Vs 
ADIEMUS IV - THE ETERNAL KNOT A( BEST CLASSICAL ALBUM OF THE MIILENNIUMJVER! Va THE CLASSICAL ALBUM Va 100 POPULAR CLASSICS Va A-Z OF OPERA V2 
ULTIMATE RELAXING CLASSICAL COLLECTION Va CAROLS FROM ST GEORGES CHAPEL Va UPUFTING CLASSICS Va THE ONLY PIANO ALBUM YOU'U EVER NEED Va 

Classic FM CFMC032 (BMG) Virgin VTOCD 353 (E) Virgin/EMI VTDCD340 (E) Decca 4670942 (U) Crimson CRIMSD201 (EUK) RCA Victor 75605513672 (BMG) Classic FM CFMCD 31 (BMG) Virgin/EMI VTDCD323(E) Classic FM CFMCD30 (BMG) Venture CDVE952(E) Virgin/EMI VTDCDX269(E) Universal/Virgin/EMI 4671402 (U) Castle Music MBSCD517(P) Naxos 855503738 (S) EMI (E) Crimson CRIMCD284 (EUK) Emporio EMTBX319(DISC) RCA Victor 75605513662 (BMG) 

JAZZ & BLUES ROCK 
RIDING WITH THE KING BB King & Eric Clapton THE VERY BEST OF SMOOTH VOL 2 Various 
BEST JAZZ ALBUM IN THE WORLD„EVER! Various KIND OFBLUE Miles Davis TOUR1ST St Germain 

Reprise 9362476122 (TEN) 1 Jazz FM JAZZFMC030 (BMD/P) 2 BlueThumb 5435802 (U) 3 Virgin/EMI VTDCD 294 (E) 4 Columbia CK 64935 (TEN) 5 Blue Note 5262012 (E) 6 

1 PARACHUTES Coldplay 2 CONSPIRACY OF ONE The Offspiing 3 HOLYWOOD Marilyn Manson 4 CHOCOLATE STARFISH AND THE HOT D0G„ UmpBizkit 5 GREATEST HITS 111 & III Queen Cûa THINGS FALLING APART Nine Inch Nails 6 WARNING GreenDay 

Parlophone 5277832 (E) Columbia 4984819 (TEN) Nothing/Polydor 4908592 (U) Interscope 4907932 (U) Parlophone 5298832 (E) Island/Uni-lsland CID 8102 (U) Reprise 9362480302 (TEN) BLUE FOR YOU - THE VERY BEST OF Nina Simone MILES-THE BEST OF Miles Davis DIAMOND LIFE Sade 
Global Télévision RADCD 84 (BMG) 8 Columbia 4967922 (TEN) 9 Epie CD28044 (SM) 10 9 ENEMAOF THE STATE Blink182 8 NEVERMIND Nirvana MCA/Uni-lslandMCD 11950 (U) Geffen/Polydor DGCD 24425 (U) 

R&B SINGLES DANCE SINGLES 
ES INDEPENDENT WOMEN PART 1 Destinys Child □3 WALKING AWAY Craig David 1 GRAVELPIT Wu-Tang Clan 

4 (HOT S"T) COUNTRY GRAMMAR Nelly 3 DONT MESS WITHMYMAN Lucy Pearl 5 HOLLER/LET LOVE LEAD THE WAY SpiceGirls 7 BY YOURSIDE Sade 6 COME ON OVER BABY (ALLIWANTIS YOU) ChristinaAguilera 9 SHOULDISTAY Gabrielle 8 BODYIIBODY Samantha Mumba 

I OPERATION BLADE (BASSIN THE PLACE) Public Domain 

IWISH 

IT DOESNT MATTER TRYAGAIN FORGOTABOUTDRE 

Eminem R Kelly De La SoulfeatChaka Ki 

Columbia 67051Q2 (TEN) UniversalMCSTD 40242 (U) Virgin VSCDT1778(E) 
Epie 6699992 (TEN) RCA 74321799912 (BMG) Go Beat/PolydorGQLCD32(U) WildCard/Polydor 5877752 (U) Interscope 4974252 (U) Jive 9251262 (P) Tommy Boy TBCD 2154B (P) Columbia 6699742 (TEN) Instant Karma KARMA3CD (TEN) Epie 6705272 (TEN) LaFace/Arista 74321792012 (BMG) Independiente ISOM 44MS (TEN) 

FEEL THE BEAT I WEAREALIVE ONE MORE TIME PLEASE DONTTURN ME ON HOOVERS&HORNS 

DONT MESS WITHMYMAf SORRY (IDIDNT KNOW) DOOMSNIGHT ROUND THE CORNER 

anza X2H112(3MV/TEN) TalkinLoud TLX62(U) ne PHAZE 03 (3MV/TEN) NeoNE01Z045 (V) Déviant DVNT3BX(V) 

Alan Braxe & Fred Falke V De La Soulfeat. ChakeXhan Wu-Tang Clan 
ture/Credence 12CRED 006 (E) Tommy Boy TBV 2154 (P) Loud/Epic 67G 

Locked OnLOX125T(V) Tools/Edel 0120280 CLU(V| Hospital NHS26 (SRD) * Echo ECSY102 (P) 

DANCE ALBUMS 

0 29 GETALONG WITH YOU Kel 
UN, Compiled from data from a panel of independents 

I STEPS: Live At Wembley 

Wonderboy WBOYD020 (U) Avenue/Mercury HNZDD 7 (U) Virgin VUST172 (E) Wildstar CDWILD 30 (TEN) ElektraE7077CD (TEN) Virgin VUSCD174(E) 

5 ES Tl 6 2 TP-1COM 7 O THE MARSHALL MATHERSLP 8 ES3 GHOSTMUTTEP 9 Ej3 HNIC 10 6 BORNTODOIT ©CIN 

Erykah Badu 
Artful Dodger warner.esp -/WSMC 016 (TEN) 

MUSIC VIDEO 
Jive 9220695 sal Video 0787833 sal Video 0788803 

2 OASIS: FamiliarTo Millions 6 MICHAELBALLrThis Time Ifs Personal 7 ROBBIE WILLIAMS; Bock OJ 8 ROBBIE WILLIAMS: Where Egos Dore 

10 ENGELBERT HUMPERDINCK: Livo At The London Polladiurr 13 DANIEL O'DONNELLUve In Concert 14 ORIGINAL CAST RECORDING: Joseph & The Amazing Techi E] SPICE GIRLS: Forever More 9 BLUR-.bestof 16 ORIGINAL CAST RECORDING: Cats □3 CHARLOTTE CHURCH: Dream A Drcom - In The Holy Land 15 THE CORRS: Live At Lnnsdowno Road 22 IWILLWAIT FOR YOU 
BMG Video 74321700153 
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ALL THE UK CHABTS 

DANCE 

3 BELIEUE Mlnlsters De La Funk iHeiionmt nwmMwmtosfrmmhlinlw HrnmmlKmg Uni/ml 3 MINETOGIVEPholek Science IRoIxitOmsmmalsiMmixesfomIMMoiteairiSalosliiTmiiel 4 DONT TELL ME Madonna Maverick iFealuring Vision and Thunderpuss mixes) 8 DONT HOLD BACK Seul Vision es Diane Moore Cenlral Park (EicellenlSandyRim and José Si/rgospwdacimmVi remirent KOI) [33 EXPO 2000 Kraflwerk EMi/KHng Klanj 
1 FREE Gîmmlck Global Cuts lUessiamelSer'mrasMlkmJtrrmlmlkrSasiekiinôArmViitlmnl 3 HOMANOIDSlakker Jumpln'& Pirnipin' ICHssicaddhoriseliackbtoirgMuplodalebyKrallyKirls) 6 ONLYYOUGodwin Sound Design (Catchy garage lune «rillt mixes Irom Ray Roc and Todd Terry) 3 ONCE IN A LIFETIME Talking Heads whlte label (MboolkghoirseremoflheBgMesclissicisbeg'minglottakemytsI 3 MAS QUE NADA Cclour Glrl 4 Liberty fJIilstf/o-stepandliouseuiidaleoItlteLatinclassicispoisedlomssoml 

IBudaloBiriicIt'smisdoinglIiedimgeplusamsimlroittToddEdmrdsl 
iCwssxerlmiiihirtmlm/Umpi/MmMnMtoe'iidAimSBeyoïidi 16 NEWYEAR'SDUBMusique «ihllelabol (Shadyhonse Irack v/ilh llregu'itarrili Irom U2's New Yeads Oay) 9 BLOW YA BRAINZ Freeslylers wblle label (Oldraveriflrenorkedinaneweleclrobreakbeatstylel 

16 - tSl MY LOVE Smokin' Beats Smnkin' Beats lyeiy infecte Irouse cul wilh Sleven E-on mcals) 17 133 BUSHROOT Lottie DutyFree ' iPualHydeephouse mikout) 18 El 'PILGRIMAGETO PARADISESourmash Hooj /la new mixes Irom Tmo Mais and B.UM plus new Irack Mescalilo) 19 133 FEEL THE DHUMSPeace Division Fuju (Deep mai grooves m meinmmilable slyle) 20 D MOSIC FOR BARBECUES Bent Sport 
!WPiœffl(Sasg«l,3B!H( 

URBAN TOP 20 
1 1 6 INOEPENDENT WOMEN Desllny's Chlld Columbia 2 2 6 POP YA COLLA Usher LaFace/Arista 3 3 2 HE LOVES U NOT Dream Pull Daddy/Arisla 4 11 2 AFTER PARTY Kollee Brown-.. , . Arista 5 5 4 STAN Emlnem Inlerscope/Polydor 6 8 9 DONT MESS WITH MY MAN Lucy Peari Virgin 7 Ea WALKING AWAY Cralg David Wlldstar 8 12 3 911 Wydef Jean leat, Mary J Blige Columbia 9 4 6 ALL GOOD De La Seul feat.Chaka Khan Tommy Boy 1013 8 GRAVEE PIT/PROTECTYANECK (THE JOMPOFFlWti-Tang Clan Loud 11 9 4 FANTASIZE Mykyla Southside Collective 12 ES BAG LADY Erykah Bade M"1™" 1319 2 PLAYA NO MO' Luna Atlantic 1410 3 N0STALGIA/PR0PS/STR1CTLY A VIBE THANG Hil SI Soûl Dôme 15 6 3 IAOÏ OAY (& JOHH COLTRANEJ Cotirlflei Plue leal. Lynden OavH Hall Slneltomb 16 El 3LW(LP)3LW EP1|: 
17 nn IJOST WANNA LOVE U Jay-Z De' Jam 
1817 2 HELLO Ice Cube leat. Dr, Dre S MC Ren Prlority 191810 GETTINTN THE WAYJill Scott Epie 20 7 9 IHOT S"Tt COONTRY GRAMMAR Nelly Unlversal Island 

10 7 3 25 2 12 20 2 13 18 2 14 15 5 15 8 3 16 11 4 

22 4 3 23 14 8 24 133 26 12 5 26 17 4 27 23 2 

I PUT A SPELL ON YOU Sonique Serious/Universal Island MY PEELING Junior Jack Detected PLEASE DONT TURN ME ON Artlul Dodgar leat. Liflord Hrr IT'S A GOOD LIFE Cevin Fisher leat. Ramona Keller Wonderboy SWEET SURRENDER/I LOVE YOU Sarah McLachlan Arista HOOTIN' HARRY Nigel Gee Neo STORM ANIMAL Storm Data GONNA CATCH YOU (GORDON'S GROOVE) Lonnio Gordon VC Recordings KOMODO (SAVE A SOUL) Mauro Plcotlo Nukleuz/VC Recordings INTRO Alan Braxe & Fred Falke Présents Running Vulture/Credence UBERAROH(lEUPIAIIOll)-fIYUÏEMSElWOanj(ttsiÉHasliBpleal.(taillaV/uis GosWntefe UPROCKING BEATS Bomfunk MCs INCredible EVERY TIME YOU NEED ME Fragma leat. Maria Rubia OPERATION BLADE Public Domain PHATT BASS Warp Bros MY DESIRE Amira CAMELS Santos VICIOUS CIRCLES Vicious Circles NAÏVE SONG Mirwais TOUCH ME Rui Da Silva THE FIELDS OF LOVE ATB leat. York UNI-FIKTION Darren Christian SAVING MARY Fused DREAM TO ME Dario G OAY TIME 4 Slrings GIVING UP GIVING IN Sheena Easton INNER LAUGH Roland Klinkenberg FREE Gimmick SONIC BOOM (LIFE'S TOO SHORT) Quo Vadis TRACEY IN MY ROOM EBTG vs Soul Vision TENSHI Gouryella WE ARE ALIVE Paul Van Dyk SHOW ME A Man Possessed ONE MORE TIME Dalt Punk MINE The Groove Cartel AUS MUSIKA Pizza Connection HEAVEN & EARTH Red MES VACANCES A RIO Rinôçérose DONT MESS WITH MY MAN Lucy Pearl SAME OL THING Loverush 
1 HIGHER & HIGHER DJ Jurgen 2 JUST KEEP THINKING ABOUT YOU Gloria Gaynor 3 PHUNK PHOOLIN Kerphunk 4 THE PLAYER First Choice 5 IN THE AIR 2 DJsE 6 PARTY CHILDREN Andy Mathee vs Billy Jack Williams 7 KING Shadow Snlpers 8 POOf, YOU'RE GONE WITH THE WIND Tyrrell 9 TOSlORROW Dumonde • 10 PULSATION lllicil leat. Shannon  

Sllnky/Xtravaganza Dos Or Dle/NuLife VC Recordings Incentive Platipus Epie Kismel Kontor/Edel Duty Free Columbia Manllesto AM:PM Unlversal Lost Language Global Cuts Serlous VC Recordings Code Blue Déviant Prognosis Virgin W2/Edel Sborellne Slinky 

AM:PM Loglc/BMG Concept Fluentlal whlte label Code Blue 
Nothlngmusic VC Recordings 99 Nortb 

'0 

CHART COMMEHTARY byALAN JONES 

S 

e other) and with I Put A Spell of the Screaming Jiy : for DJs on our panel enough to win the When prpmfled first by Sonique hêrself and 

do significantly better... Sarah McLachlan came within an ace of topping the Club Chart in August, eventually peaking at number two with her Delerium collaboration, Silence. The Canadian singer-son^vriter is obviously a hot 
serviced DJs with mixes of both Sweet Surrender and I Love You by trancemeisters DJ Tiesto and BT respectively. The resuit is the hottest new arrivai of the week on the Club Chart, debuting at number five, within about 10% of the number one - a position it will likely make its own next week - if, that is, it can fight off two of the most eagerly awaited new promos of the year, both of records which were involved in heated bidding wars. The records in question are Camels by Santos and Touch Me by Rui Da Silva. which début at 17 and 20 respectively. and should be a great deal higher next week. Also likely to be there or thereabouts on both Club and Pop charts, disco vétéran Lonnie Gordon's 1991 hit Gonna Catch You is - to quote the title of her biggest hit-happenin'all over again, debuting at number three Pop Chart and number eight Club Chart in hot new mixes... The top three on the Urban Chart are logiammed, with Destiny's Chlld's Independent Women maintaining its lengthy lead over runner-up Usher's Pop Ya Collar and neweomers Dream's He Loves U Not. While Destiny's Chiid wave the flag for Sony, the next three records are ail Arista/BMG dises, with Koffee Brown's Afler Party advancing 11-4. And things could improve even more for Arista next week, with new entries expected from Whitney Houston (Heartbreak Hôtel) and Plnk (You Make Me Sick). 

POP TOP 20 
10 2 I PUT A SPELL ON YOU Sonique Setlous/Unlïersal Island 1 3 STRONGER Brilney Spears Jive 133 GONNA CATCH YOU (GORDON'S ORDOVE) lonnie Gordon VC Recordings 0 UPROCKING BEATS Bomfunk MCs INCredible 12 2 THE FIELDS OF LOVE ATB féal. York Kontor/Edel 6 3 7 COLOURS Lost Wltness Data 133 EVERY TIME YOU NEED HE Fragma leat. Maria Rubla Posiliva 11 2 STORM ANIMAL Storm Data 14 2 JUST KEEP THINKING ABOUT YOD Gloria Gaynor Logic/BMG 0 4 3 GIVING UP GIVING IN Sheena Easton Universal 1 na HOOTIN'HARRY Nlgel Gee Neo 2 133 IN THE AIR 2 DJs wblle label 3 9 4 CHARLIE'S ANGELS 2000 Apollo Fourlorty Epie 4 5 2 KOMODO (SAVE A SOUL) Mauro Plcotlo NukleopVC Recordings 5 [33 WHAZ2UP? The True Party Positiva 6 133 SWEET SURRENDER/I LOVE YOU Sarah Mclachlan Arisla 7 EX PLEASE DONT TURN HE ON Artlul Dodger leal. Lillotd Hrr 8 133 BOYS B.O.N. Epie 19 8 2 PERHAPS Sunray leal. Kym Mazelle PIAS 

t 

lOam monday 
BurnitBlue staff meeting 

BurnitBlue: phrasal uerb meaning "to Hue life to the Ml." 
BurnitBlue is the UH's first detinitiue guide to dance ...on the llet. 

From December 4, tue tuill bring you the best 
and the boldest in reporting from the front 

line of dance music and club culture. 
If you thinh you can BurnitBlue... 

call mark, Bick or Hugh on 020 7843 9800 
Hil  

IMog and breelhlng dance music 
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ALL THE CHARTS 

EXPOSURE 

CHART 
COMMENTARY 

AiRPLAY FACTSHEET 
• LeAnn Rimes' number one sales success Can't Fight The Moonlight made massive gains at radio last week, with an extra 645 plays generating a Radio One (eight plays) 59% jump in exposure, and propelling the record 24-9 the airplay chart. 

. Ifs still losing plays but audience Increased by arly 2m last week, as it increased its support at both 

AT A GLANCE WEEKLY MARKET SHARES 
TOP 10 COMPANIES TOP C0RP0RATE GROUPS 

by ALAN JONES 
last two W" Girls' Holler recovers slightly is week, bouncing to number week. n. It falis 8-13 this 

CchàwhiTlatest"Jngte Wa^lT faSsix27, mâking' 
he biggest climber in the airplay chart is ■Tang Clan's Gravel Pit, which surges 46- 

itîn the Top 10 of^OOO. ifs stNI having so long (22 weeks to whi'cTfs into the Top 50 airplay chart last week, but impact on sales of the single, which debu only just, moving 52-50, with 741 plays and at number six on the CIN chart last week, 
a Wu-TbngPrecord) 

anTcompare to Radio One s^lop 40 and the Fepsi Uhart show on 

STUDENT TOP 1 THE BOX 

TCP 3HH radio i | RADIO ONE PLAYLISTS MTV UK POPS 

@:uk 

© 

RADIO TWO PLAYLISTS ÎHHTRÂdiÔÎI aJJiilli 
;; 
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THE OFFI AL UK 

z DECEMBER 2000 

rf J 1 1# III# % music control 1 i Jy 1? 
ni e 3 WALKING AWAY Craig David Wildstar 2520 +23 82.56 

i A 2 3 2 ONE MORE TIME Daft Punk 2003 +13 81.27 1!1 i 3 • 1 INDEPENDENT WOMEN PARTI Destiny's Child Columbia 1685 73.97 +n 4 7 « BLACK COFFEE AH Saints London 1 1887 "-16~ 68 33 -13 , 5 5 45 LADY (HEAR ME TONIGHT) 1752 -8 63.88 +4 6 ia 0 1 PUT A SPELL ON YOU Sonique Ser ious/Universal Island 1318 +27 60.81 +13 7 ii 0 DONT TELL ME Madonna M averick/Warner Bros 1472 +42 59.70 +39 6 THE WAY YOU MAKE ME FEEL Ronan Keating Polydor 1568 +19 57.68 +4 9» 2 CANT FIGHT THE MOONUGHT LeAnn Rimes Curb/London 1757 +54 56.85 "+59~ 10 s 35 BODY GROOVE Architechs feat. Nana Go Beat/Polydor 982 -14 563)7 n/c A H " 39 TROUBLE Coldplay Parlophone 959 54.73 +2~ L 12 is 9 PLEASE DONTTURN ME ON Artful Oodger feat Liftord ffrr 1336 +35 JW-L +33 13 « 59 GROOVEJET (IFTHISAINT LOVE) Spiller Positiva 1510 -3 50.30 .7 A 14!» 0 SUPREME Robbie Williams Chrysalis 763 +56 43,92 TsT '. 15 1! 21 ROCK DJ Robbie Williams Chrysalis 1326 +2 42.65 +7 16 » 23 l'M OUHA LOVE Anastacia Epie 1747 -10 41.64 -6 17 « 28 SILENCE Delerium feat. Sarah McLachlan Nettwerk 906 -3 41.08 -10 18 s » MY LOVE Westlife RCA 1499 -9 38.37 ■41 A 19 21 26 (HOT S"T) COUNTRY GRAMMAR Nelly Universal 453 -3 37.79 +2 <3 MUSIC Madonna M laverick/Warner Bros 1159 -5 37.78 -1 e STAN Eminem IntE :ope/Polydor 941 +29 37.23 +31 nH 19 DONTTHINK l'M NOT Kandi Columbia 864 +3 36,71 n/c 23 26 31 HOLLER .Spice Girls Virgin 1152 -15 33.97 +10 24 23 0 OVERLOAD Sugababes London 1138 -2 33.08 -10 i 25 29 16 DANCING IN THE MOONUGHT Toploader S2 1062 +21 32.59 +12 A 26 32 10 FEEL THE BEAT Darude Neo 718 +24 32.34 +28 — HIGHEST TOP 50 CLIMBER  27 « 12 GRAVELPIT Wu-Tang Clan Loud/Eplc 329 +64 30.62 28 i3 22 ORIGINAL PRANKSTER The Offspring Columbia 704 -4 30.05 -50 29 is 6. INDEMAND Texas Mercury 1114 -42 29.08 -34 
A 30 > 0 IFTHAT WERE ME Melanie C Virgin 679; +35 28.49 +27 
A 31 31 n SHOULD1STAY Gabrielle Go Beat/Polydor 489 -20 28.30 +9 A 32 19 31 HOLD ME Savage Garden Columbia 732 +11 27.08 +16 

33 25 « BODY II BODY Samantha Mumba Polydor 1015 -24 26.47 -33 
.6, 34 M 20 SHAPE OF MY HEART Backstreet Boys Jive 762 -11 26.06 +13 
A 35 39 52 ONCE AROUND THE BLOCK Badly Drawn Boy Twisted Nerve/XL Recordings 146 -114 26.03 ES 

36 20 22 l'M OVER YOU Martine McCutcheon Innocent 1101 -15 25.10 -51 
37 si 0 MOST GIRLS Pink LaFace/Arista 525 -33 25.02 -11 f 

''■■■ 38 52 » NEVER HAD A DREAM COME TRUE S Club 7 Polydor 701 +98 24.93 j41_ 
39 34 « SKY Sonique Serious/Universal Island 1044 -8 23.89 -8 

A 40 99 35 HOLD ON TOME MJ Cole Talkin' Loud 397 +57 23.28 +58 
À 41 91 0 WALK OF LIFE Blllle Piper Innocent 614 +38 22,15 +25 

42 3! IE SHEBANGS Ricky Martin Columbia 846 -'Q 21.18 -26 
43 22 M BEAUTIFUL DAY U2 Universal Island '081 •30 19.99 •47 
44T 23 KIDS Robbie Williams St Kylie Minogue Chrysalis 1073 -'4 19.83 -28 

Âlsv Rui On Silva feat. Cassandra 141 +91 19.35 .157 

A 46 93 
 BIGGEST INCREASE IN PLAYS -  BIGGEST INCREASE IN AUDIENCE , > nppoATinN RI flnF (RÛSR IN THÉ PLACE) Public Domain Extravaganza/Edel 178 +218 19.30 +159 

A 47 96 i '5 WE ARE ALIVE Paul Van Dyk Déviant 320 +34_ 19.10 +20 
r. 48 SI 1 0 MY FEELING Junior Jack Defected 330 +'0' 19.04 +16 

A 49 « » • SHACKLES (PRAISE YOU) Mary Mary Columbia 670 ■10 18.63 +3 
A 50 59 22 » 7DAYS Craig David 796 +2 17.69 

— 

AIRPLAY CHARTS 

TOP 50 

nii.iiw* i 
ONE MORE TIME DaftP. COUNTRY GRAMMAR I PUT A SPELL. I GRAVEE PITwu i INDEPENDENT WOMEN... c BODY GROOVE Arc î DONT TELL ME Mi 1 STAN Eminem (Inlersc a OPERATION 6LADE Public Domain lExuavaganra/Edsll 16! ) WALKING AWAY Craig David (Wildsta.1 156 
PLEASE DONT... Artful Oodger feol. Ljfford (ffc) 2lf 1 TROUBLE ColdplavlParlophonel 176 3 TOUCH ME Rui Dasilva (aaL Cassandra (Kismetl 161 3 BLACK COFFEE Ail Saints ILondonl 19! l FEEL THE BEAT Darude (Nsol 16! B HOLD ON TO ME MJ Cola (!.&■ Loudl 14! 3 0NCEAR0UND,.,Sld(,Dtav.aB3yiïMtiKtnt/XlB!tMii5lll7l 3 DONTTHINK l'M NOT Kandi (Calumbia) 161 0 MY FEELING Junior Jack IDefecladl III 9 IJUST WANNA LOVE YQU 99 1 ORIGINAL PRANKSTER Ttra Olfsprinj IColurabial 131 2 LADY Modjo (Sound OfBafclay/Polydor) lï 2 WE ARE ALIVE Paul Van Dyk (Deviaml 12' □ SUPREME Robbia Williams IChrYSalis) UK 6 GROOVEJET Spiller (Positiva) 10! a INCOMPLETE Sisqo IDelSoul/Man 

n,r8! CKnem 97 FM; Sloice FM; City Beat City FM; Classic FM; Clyde < 106: BRMB FM. Broadland FM: Caplnl FM; Cenlury FM; Cenlury 105 m FM Dream 100 FM; Essex FM: FUI; Ratn FM; Fm FM: Galaxy 101 on; Horizon; Imagina FM; Invicla FM; Kle ol Wghl FM; JaiM FM; Key Mix 96. Nortnanls Radio; Océan; Orcbard FM; Power FM; 0103; QFM; FM: The Puisa; The «be; Vrklng FM; «rgln 1215; 96.4FM The Wave; « 

3 WALKING AWAY Cralg David Wldstarl ; ONE MORE TIME Bal I BLACK COFFEE Ali Saints ILondonl ! l'M OUTTA LOVE An, I LADY Madjo (Sound on 0 CANT FIGHT THE MOONUGHT loAn» Rma, fc ! THEWAYYt B MY LOVE We 3 INDEPENDENT WOMEN... 0051111/5 ChiidlCoiumbial 31 B GROOVEJET SplllarIPo 12 DONT TELL ME Ma 1 ROCK DJ RobbleWilll 14 I PUT A SPELL ON YOU son 19 PLEASE DONT... ArtlulDodgerl, 15 MUSIC Madoi 19 OVERLOAD Sugababes I j INDEMANDTax 17 SKY SoniqueiSado 12 l'M OVER YOU I Il HOLLER Spice Girls (Vjrginl 16 KIDS flabbia Williams â Kylr 19 DANCING IN THE MOONUGHT 10 BEAUTIFUL 18 BODY II ROI 18 LIFE IS A ROLLERCOASTER Ronan Kaating IPoWor) 1 î5 BODY GROOVE Archit 11 IRRESISTIBLE The Cor !6 TROUBLE Caidpii !7 SHEBANGSRicky Martin |Cp ■ STAN Eminem (lnle.sc 

liilJIJtlliUiiUil 
1 CANT FIGHT THE MOONUGHT LeAnn Rimes (Curb/Londonl 2 WALKING AWAY Craig David (Wildstarl 3 DONT TELL ME Madonna IMaverick/Warner Brosl d NEVER HAD A DREAM COME TRUE S Club 7 (Polydor 5 PLEASE DONT TURN ME ON Anfoi Oodger leal Lillord llftrl 6 INDEPENDENT WOMEN PART 1 Dastiny's Child IColumbia ' I PUT A SPELL ON YOU Sonique ISerious/Universal Island] 8 SUPREME Robbie Williams IChrysalis) 3 THE WAY YOU MAKE ME FEEL Ronan Kaating (Polydorl 10 INCOMPLETE SisgolDelSouVMercutyl 
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TOP 10 MOST ADDED II TOP 10 PRE-RELEASE 

4 STRONGER Britnay Spears (Jive) 5 WASSUUP Da MuttzIEtemal) B LOVE DONT COST A THING Jennilar Lapez (Epie) 7 DONT STOP THE MUSIC Lionel Rictiie IMercuryl B JUST CHECKIN' The Beautiful South (Go Beat/Polydorl 9 WHERE l'M HEADED Lena Marlin (Virgin) 0 SUPREME Robbie Williams (Chrysalisl 

I NEVER HAD A DREAM COME TRUE S Club 7 (Polydor) 



■ AUDIO/STUD 
NAME: GABRIELLE TITLEi Rlse (Go Beat/Polydor) RELEASED; 25.10.99 SINGLES; Sunshine - released 27.09.99, hlghest ehart position 9; Rise - released 24.01.00, higliest chart position 1; When A Woman - released 05.06.00, highest chart position 6; Should I Stay - released 23.10.00, hlghest chart position 13. PRODUCERS: Johnny Dollar, Rlchle Fermle, Jullan Gallagher, Simon Rlchmond, Richard Stannard, Jonathan Shorten, Olile Dagols, Ferdy Unger-Hamilton. STUDIOS; Trident (London), Westslde (London), Windmlll Lane (Dublin), blfco (London). CTS (London). PROJECT A&R: Ferdy Unger-Hamilton. "Most of the producers were new to Gabrielle but ail had expressed an interest in worklng wlth her. Jonathan Shorten was a bit of new boy but we used him because icredible talent, whlle Ollle and I chlpped In because, baslcally, " icredlble liberty-taker. It can be dlfflcult to 

STUDIO FORIUl 

AS NUSIC TRI 

Studios have seen big upheavals this year with some disappearing, but prc^t 
studios between them suggests that, incredlble liberty-taker. It can be dlfflcult to work with a variety of producers, since Uf h'le there have 138611 successful studios between them suggests that, you do need tholr tracks to como out sounding sympathetic to one another's, but l'm VV albums this year with a sole producer commercially at least, a wide range of 

SS,oho, 
Ken Nelson Chris ClS^T^ne usedTr'^oducem pop contrasté 

bit of a falllng-out. Then Ken Ne wante^togetjut^of town and^ 

> 

», 

Sâsjsagy tii 

sonïgenera^ly'îêfto the choïcT.of'pmduce^Th^^pUon^ould5^» addltlonaT 0f 
production was required and 1 would approach people llke Stephen Llpson or Mark 

. S CLUB 7 

to recordln Ume^be^îmed65 
for the TV serles, and around a 

number two, despite the fact 

classic pop album." - Simon i Fuller, manager. 


