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Fool and moulh crisis 

hils live music circuit by Mary-Louise Harding The escalating foot and mouth crisis is beginning to hit the music industry as live music event promoters face the prospect of costly relocations, postponements or even closures of key events. The annual Bishopstock blues fes- tival became the first industry victim of the crisis last week when the organisers were forced to postpone the Devon-based event indefinitely. Their décision came as a Ministry of Agriculturecommissioned report sug- gested the UK was heading for a "very large" foot and mouth épidémie. 
also hangs over the Mean Fiddler- 
is set to host artists including Orbital and Sonique at a site near Winchester on May 26. Hampshire is currently subject to severe country- side restrictions, despite having suf- fered no reported outbreaks so far, Winchester city council head of licensing Fred Masters says the licence - which has been initially granted - is under review pending instruction from the Ministry for Agriculture, Fisheries and Farms (Maff). "If especially 
Impulse group hit as 
liquidators move in Impulse Entertainment, the Hertford-shire-based independent retailing group, has gone into liqui- dation. The private company, which has 25 stores specialising in UK airport 

untary or compulsory liquidation, or if Impulse wiil continue to operate in administrative reoeivership. Meanwhile. retail trade body Bard 

Winchester site is on agricultural land adjacent to cattie grazing fields. Hampshire county council emergency planning officer Simon Parker says massive concern about the event taking place was voiced at a county-wide meeting of ail concerned agency reps - includ- ing the police and the National Farmers Union (NFU)- lastThursday. "If we have to close ail campsites and cancel rugby matches, to then say ifs fine to have 50,000 people coming from ail over the country to a festival next to cattie grazing fields is difficult to justify," he says. "My gut feeling is this event will more than likely be cancelled or postponed." 

Maff can make an order empowering the local authority to close the site under foot and mouth régulations. Instruction from Maff is expected to be delivered at a further county-wide meeting this afternoon (Monday). However, Mean Fiddler managing director Melvin Benn dismisses doubts over the event taking place as "complété nonsense", disputing that the city or county councils, or Maff, have authority to close the event. "There is no reason for us to not con- tinue planning for this event. We are putting precautionary measures in place such as ensuring ail cars go through a disinfecting process and 
act responsibly," he says. Meanwhile, Chelmsford City Council licensing department and V2001 organisers Metropolis are due to meet today (Monday) to dis- cuss plans for the proposed August event in Tyford Park, which has been subject to access restrictions follow- ing Essex outbreaks. T In The Park organiser DF Concerts has also issued a statement admitting aware- ness that the continuing épidémie 
scheduled to take place at Kinross in Scotland on July 7-8. The Reading currently unaffeoted. 

MTV Dance will l houts dally from 7pm on the Sky Digital platform, startlng on^arjlJO. with an A-Z of clubbing nights host- ed by Judge Jules and DJ Paulette. Following its launch, MTV Extra, which onginally pioneered MTV's dance strand, Is to be transformed a 24-hour 

cialist chains. 2,273 multiples, 974 indies and 1,587 supermarkets - employing a total of 16,420 full-time and 5,243 part-time staff. 

get a core audience of female 12- to 17-year-olds with its video-based program'ming featuring core artists such as Atomic Kitten, Hear'Say ind Westlife. Meanwhile, from May 1 VH1 Classic is to be overhauled so that its daytlme output will target a pre- domlnantly female audience with programming under 

Bakker: tapping Into every sector the VH1 Classic Smooth banner. Then at 9pm every night it will tar- get a more maie audience with videos by old and new rock artists under the new VH1 Classic Rock brand. MTV Networks UK managing director Michiel Bakker says the changes reflect the broadcaster's desire to tap into every segment of its potentlal audience. He adds that MTV Dance is currently explorlng partnershlps with industry players such as leading club brands. 

MTV adds seventh channe 

Clive Davis' Arista-backed J Records is sweeping into town today (Monday) with the label's boy band signlng O-Town (pictured) playing at London's Sound as part of the activity around BMG's spring sales conférence. Davis and his label will then give a présentation at the Conrad Hôtel on Tuesday moming with the main conférence scheduled to take place in Blackfriar's Mermald Theatre in the afternoon. In addition to live performances from Shea Seger, Doyle Bramhall, Dane Bowers, Jo & Danny, Tom McRae and Dido, the conférence will also feature video and new music présentations from other key artists. BMG UK and Europe président Richard Griffiths and BMG UK and Ireland chairman Hasse Breitholtz will be among the key personnel addressing the conférence, which will be attended by senior BMG executives from ail over Europe, plus UK retallers and média représentatives.  
Kennedy set for Clnssicnl Brits return 

Royal Albert Hall on May 31, wit Decca signings Russell Watson an Angela Gheorghiu also lined up to pe 
British car manufacturer Rover ha 

rtworked in a Sunday night slot on ne 10. This is 15 minutes longer an last year's highlights programme, lich attracted neariy 4.5m viewers, 
delighted that Kennedy has agreed to retum and perform for us again." • See Classical round table, p25 
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(mwnews@ubminternational.com) NEWS 

:'s organisera Cheeky/Arista's Faithless (pictured) and Go Beat/Polydor's the Architects are the fîret performere an the second-annual DanceStar awards being staged on June 6 at London's Alexandra Palace. The evenl are thls year hoplng to transform the show Into a global event, with nominations for the publlc-voted a chosen by an international voting committee rather than through a UK panel as happened with the launch event last year. There are also plans to step up the event's online profile and double the number of countries broadcasting it on télévision. "The key message weTe trying to get across Is it's not a UK-centric event. It's a global event that's really coming together now," says DanceStar founder Andy Ruffell. A total of 24 awards wlll be given ont at the event, which is staged under the full title is DanceStar 2001 - The Tiscali Worid Dance Music Awards, includlng three Industry-based awards for the firat tlme. The show wlll be televlsed on Channel 4 on June 8 with Brandon Block hosting backstage coverage. Meanwhile, the organisera are currenfly finalising the line-up for the fîret Mobofest, a live festival which is set to take place at a venue in East London on August 4. 

Music Radio Conférence 
f i I e\r mon ^ 

Boy George h the highlights of next month's Music Radio Conférence when he discusses his expériences of UK radio with broadcaster Paul Gambaccini. The Radio Academy-organlsed event at London's Peacock Theatre on April 3 wlll also see Radio One présenter Mary Anne Hobbs chalr- Ing a panel on rock music in radio whlle Five Live's Nicky Campbell wlll the future of b. Soap box sessions eo 

SEHTIMCE A SG-yearoId man was last week handed the longest Jall sentence to date for a CD counterfelter as Birmingham Crown Court sent hlm down for two-and-a-half years. John Vincent Gleeson, of Steehford, Birmingham, pleaded gullty to 19 charges under the Trade Marks Act (1994) after hls counterfeiting opération was uncovered In an opération by the National Crime Squad with help from the MCPS AntkPiracy Unit. 
db Records' Dave Bâtes ai Good Holdings' edrtor-in-chi Brown, whlle Ministry Of Sound 

PAPA PHILLIPS DIES, AGED 65 
Jagger and Kiss 100 programme director Andy Roberts wlll examine the French dance music Invasion. Meanwhile, Arlsta's Dane Bowera has been added to the llst of llve performere at the event ahead of the release of his new single Another Lover on June 4. 

Phillips died aged 65 on March 18 just days before one of his most I celebrated compositions, Monday 1 
revival as part of the Hear'Say album Popstars, Phillips' other group compositions include California Dreamin' and Creeque Alley. 

BBC slrikes deul with Universnl 

to promole children's TV music 

DREW TARES OH V2 ROLE BMG's new média B2B manager Giles Drew is to Join V2 to focus on its Européen online strategy. Drew Jolned BMG's commercial 
Carlton last year. 

by Robert A 
Bob The Builder has persuaded BBC Worldwide to forge its first global stratégie deal with a single major label to push music from the BBC's raft of children's programmes. The Bl signed the agreement with Universal 
its marketing t sxisting BBC Music records by Bob The Builder and Tweenies around the world. However, BBC Worldwide wlll contin- 

UM3 - Universal's stratégie arm - says the group wlll be examining music rights for programmes such as Bill & Ben and Teletubbies. When BBC Music released the latter's Teletubbies Say Eh Oh three years ago BMG handled the business in 

atively with a dedicated team, includ- lng Universal UK deputy chairman Lucian Grainge and one of his A&R colleagues, suggesting ideas for programmes and how to exploit 

NORMAN VICTORIOUS IN 007 CASE Composer Monty Norman  is rightliil ovynership of _ nd theme and picked  § aller winning hi; Court Bar ■ • - - ■ Times, wl 
:r BBC p, 

Bob The Builden global potential 
grammes are already under di sion, "The key is start taiking about ' the very beginning rather 

id EMI m 
than adding it after the programme 

it of Europe a it is thought 
currently exploring its options in North America. Can We Rx It? by Bob The Builder was the biggest single of last year and Number 1 by the Tweenies 

around 10 différant language ver- sions of Teletubbies and under the Universal agreement appropriate local language versions of the 

Music marketing director Hits For Graham Samuels. who helped bro- r market ker the deal, adds the move will aen cor- bring together "the credibility and angs are récognition of the BBC, the brand management expertise of BBC ing here that they really want Worldwide and the international mar- T he says. keting and distribution experience of n adds Universal Music UK Universal Music". 

segment that had nered. Kindergarden huge and we will be giving 

NAPSTER FACES NEW COMPLAINT Record labels will fîle a complaint In the US courts against Napster thls week accuslng the music company of not complylng with the recent court order to remove copyrighted tracks from its site. A RIAA spokesman says record companles are concemed that Napster Is not doing enough to remove the files.  
CIN takes first step in move 
to include download sales 
CIN has signed a non-exclusive deal with market-leading digital service provider OD2 as the first step towards includlng digital download sales m the officiâTcHarts. 
CIN has begun to receive OD2 data taken from its commercial down- load sales through partner retail sites. The service is currently only live at Beggars Banquet-backed Playlouder, which began retailing single downloads at 99p in Januarv. However, the majors are now stepping up their download activi- 7 ties with EMI understood to be just / weeks away from making its I first digital repertoire available for 1 sale in Europe in a variety of for- . Meanwhile, BMG's internai ' Magex-powered download trial is "We don't want to find ours i also close to a public unveiling, in a position where digital \ whlle Universal's download pro- 

Avereieck: chart récognition key to record and report data ade- 

' artist-by-artist 
0D2 marketing director Avereieck says chart récognition CIN product and ordinator James Gill deal with OD2 is abc the charts compiler 
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Report shows indies 
alternative funding 

rom the Department la Si Sport Is likely to that independent 
channels of finance rather than going direetly to the majore. The report, which is belng com- plled by the Unlverslty of Klngston's 
has the working tltle Music SMEs [small to médium enterprises] Si Finance, is expected to suggest that if indies want an injection of capital they should begin to culti- vate contacts in the City to Investl- gate alternative methods of raising money. Publication is expected after the général élection. A DCMS source says that tradi- tionally the recording industry has belleved banks would not lend to music companles so they have not approached them for loans. "What the research has discovered Is there is a big gap between how banks think the music industry 
banks work," he says. "The tradi- tional model has been that a lot of indle owners bulld up the label and then go to the majore and sell their 

b 

Oropping one Berocca tablet into water makes an effervescent vitamin cocktail that helps you stay sharp. 



NEWS mwnews@ubminternational.com 
M W COMMENT 
PLANNING AROUNO THEFMD GRISIS Michael Eavis must be heaving a blg sigh of relief that I u ichael Eavis "Ihe declded some months ago to cancel this year's festival. Not only vvould the record rain fall we bave so far endured bave possibiy played havoc with bis grounds - again - but the on-going foot and mouth crisis could bave endangered the future of the UK's largest and best established llve event. With high festival season still some months off, the promoters of ail the key events are understandably still proceeding as planned. But the govemment's révélation last week that it has no idea how long the crisis persist floats some unwelcome stormclouds over future of ail large-scale country gatherings this Let's keep this in perspective; no one knows exactly how the crisis will develop. But that is exactly the problem, as illustrated by our story this week, which reflects the contrasting views of local council officiais and some festival organisers. Inevitably a business llke the music industry Is city-based, and London-based to boot. Even reading the dally headlines and watching the nightly TV bulletins it is hard to comprehend the extent of the crisis unfolding across huge swathes of the countryside. It may be tempting for some promoters to give the two-fingered salute to local rural interests - whether they be council officiais or the suits from Matf - especially for events for which licences have already been issued. But to do so will only provoke future hostility when it cornes to seeking licence applications next year. Under the worst case scénario the cancellatlon of a few big events could play havoc with the promotional activities already being llned up for artists for whom headline festival appearances are central to their marketing campaigns. It is early days yet, and let us hope that none of this cornes to pass. But it is probably time to at least think the unthinkable and draw up alternative provisions. After ail, fore-warned is fore-armed. AJax Scott 

RADIO'S SHAME FOR NOT PLAYING EVA Ihaven't heard the Eva Cassidy album - l'm not sure if l've even heard a track of it - but keeping Daft Punk and the Manies off the coveted number one album chart spot takes some doing. You would have thought that as an over-40 record buyer I would have heard at least something of it by now, but, as usual, radioland (with the exception of Radio Two and very few others) has decided it's not "cool" and has ignored it. What, there is no single? 1 thought it was radio programmers' common cry that they décidé what to play when they like, rather than when singles are selected by the record companies and forced upon them. 1 think it's a terrible indictment of radio in this country that, firstly, we have an album at the top of the charts that barely anyone Is playlng; and, secondly, that since Eva Cassidy doesn't supposedly fit the ail-important youth market, most radio stations won't touch it with a barge pôle. 0ver-40s have so much more disposable income that you would have thought there would be a commercial radio station aimed at this market...but no. Or not yet, at least. 
I market, you would have thought that fhree members of a pop group caught smoking a spllff would hardly be news. Yet there it was ail over the red tops and the major news bulletins. Why? So they have young fans and are meant to set an example: who says they are? The example most pop groups (and the Industry) have set in the past is totally sex and drugs. Perhaps some good will corne of this, however. Maybe the government will finally recognlse that cannabis, which some vast percentage of teenagers have experimented with, and which millions of people smoke every week, should be decriminalised. And we, as an industry, could stop making knowing Jokes at awards shows llke the Brits about the insldious and far more dangerous drug, cocaïne.  Jon Webs ter's column Is a Personal vlew 

Wwner unîtes cinssicnl 

? al london headquarters 
by Andrew Stewart 

frontline Teldec and Erato m their Hamburg and Paris headquarters to the company's London offices. The moves corne as turing of its 
of 60 jobs. Classics (WCI), which is existing region- 

Staier and José Cura. WCI Président Marco Bignotti is expected to oversee the future develooment of WCI, operating the company as a division of Warner Music International. "This new, more adaptable classicai opération will also be more dynamic in its ability to coordinate quickly our marketing needs and liase between artists and their labels," he says. "Both Teidec   and Erato will continue to be among Cosgrove: central HQ adds strength most prestigious imprints within take full responsibility for pace with changes AiiK ano promobon, press, website market. development and stratégie market- ing. According to a company state- ment, the centralised WCI division will employ around 25 people. The restructuring of the opération 

chair- pany in London, w 

n the p is the W 

man and CEO Stephen Shrimpton established says that the restructuring reflects activity." the company's response "to a new 
ic Group changing market for classicai music s of reducing its and the needto offerte a new adult ride. However. UK audience a more balanced and wider range of repertoire alongside tradi- tional classicai works". Teldec and Erato, both estab- 

Cosgrove says that although it is always difficult to lose staff, overall the advantages of operating from 
industry insiders suggest that the shift to London is likely to have been partly influenced by the marketing success of Warner's UK classicai nsne team, headed by Matthew Cosgrove, ket, which recently received clearance to ties 
believed that the A&R approaches of Niko the German-centric Teidec and Matl Francophile Erato had failed to keep Carn 

id continue to work with such artists as Daniel Barenboim, lus Harnoncourt, Karita a, William Christie, José as, Susan Graham, Andréas 

, but a very positive Classics since we're much stronger operating together as a centrally-run classicai company. It 
home of many artists' agents and with many major artists coming here to perform. This will allow us to have a clear A&R focus from one office rather than from a variety of places," he adds. 

^/Music Choice Europe 
tippecS to buy iCrunch 
Digital broadeaster Music Choice Europe has emerged as the leadmg 

through acquisition. The company, which is Sony, AOL Time Warner ar raised £46m through r Stock Exchange listing la: iCrunch, which has exclusive online distribution deals with a raft of leading UK independents includ- ing Nuphonic, Ninja Tune and Jeepster, has been looking for a deal its tumed against 

Party In The 

a sériés of one-off collabora- 
hours of llve afternoon perfor- mances from the event at London's Hyde Park on July 8, with ITV2 following with a further three hours of evening coverage as part of a newty-slgned three-year deal. 
Channel 4 last year, will be fronted for TV by this year's Brlts hosts Ant & Dec along with CD;UK co- presenter Cat Deeley. Meanwhile, responsibility for PR moves this year to the Outslde Organisation. The TV swltch cornes as the Prince's Trust-supportlng event 

THE restructure sees sales 
divided into specialist teams Total Home Entertainment (THE) eral managers. AU six général man- has undergone its most radical agers, who will be responsible for restructuring since the management the day-to-day runnlng of their units, buyout six months ago in a move deslgned to Increase sales and make the company more pro-active. Where prevlously the group was organised into two divisions - books and home entertainment [incorpo- rating music, games and videos) - THE Is now giving six new operating unlts a product focus and dedicated général manager. They are: by Andy Adamson; taham Rand: and ci ivelopment with Gerry McAuley and Mark Thompson in charge of video and multimédia respectively. Meanwhile, two other units - support services (encom- 

Warren Mason. Adamson says the move means that what had prevlously been a falr- ly "generalist" sales team working across music, games and videos will now be spllt into more specialist will provide a those buylng ," he says. "Also we'll be able to react quicker to product and quicker to react to pro- motions." Adamson says the group is expecting to announce a tumaround in its financial performance when it unvells its first set of results since e MBO at the end of M years ago we had a lot of p 
ent) - have yet to be assigned gen- major suppllers," he adds. 

Park secures llve ITV slot 

r 

Smith: looking to longer s changes Its focus tt llght fewer acts bu, sets. Capital FM programme c 

Easter, he adds he Is very keen to line up some performances totally exclusive to the day. "One of the highllghts for me last year was the duet between the Backstreet Boys and Elton John because it was unique for the event and hopefully we can have a few more this year," he says. Meanwhile, Capital Radlo's board Issued a trading statement last Thursday In which it forecast revenue for the six months to March 2001 to have rlsen by 8%. It predicted like-for-llke revenues Increase by 2%, notlng the , H S "I"C con- 10 Increase b ™ armmH «aïS. l00klng e*Pected rlses would be below ° "" the bl11 mvel the group indlcated in compared with more than year. Although no artists offlclally revealed untll 
....... ...e gmup moicated in us AGM trading statement In January because of a slowdown in the UK advertlslng market. 
MUSIC WEEK 31 MARCH 2001 
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INTERNATIONAL 
charte// 
• Ronan Keating's Lovin' Each Day had not cracked the UK Top 50 airplay chart by last week, but so strang is ils support presently on the continent that it bas already made its way into the Top 10 of fono's countdown of the 

EDITED BY PAUL WILLIAMS /™..MamS@ubminternational.com) 

Crajg David leam's long-haul plan 

préparés him for US breakthrough 

including Denmark, where it moves to the top of the aiiplay listings, Germany - where it rises on airplay 24-21 - and Italy. where it improves 23-14. 
• Rul Da Sitva emulates bis UK success In Portugal wlth Touch Me climbing to the top of the saies chart while R Is the hlghest new entry at 10 in Spaln. The single is also one of three BMG tracks on the fono Top 20 chart of UK hRs on European radk) wrth the coiporate llst headed by Unlversal with five tracks, while the Indies claim four, vjrgin three, EMI a two each a 
• Coldplay's Pc experiencing lift Canadian Top 20 for th moving 30-19, as ' 
Pariophone ait 

■w entry slot at four. The Da uttz track remains at one on the Belglan Walloon sales et 

David, who final dates of his European tour including an MTV-screened concert in Rotterdam, will fly out to the US at the start of next month on what will become a very familiar journey to him over the coming months. His initial destination will be New York, where he will undertake two weeks of long-lead promotion as well as writing and demoing tracks with pro- 
momentarily diverting from his US quest for first promotional visits to Singapore and Australasia, Wlldstar international CEO Graham Williams says the trip down under has been fitted in then because it 

Urne to visit those territories during his US-dominated schedule. The vis- its there in April also reflect huge success in the région for David, whose Born To Do It album has sold around 40,000 copies in New Zealand and is approaching triple- platinum status in Australia. In addition, Walking Away is the highest new entry at 12 this week on the Australien singles chart. 'With this album the time commitment 

Australian office had done such a good job without having any access at ail that weoughtto fit itin." he says. However, immediately afterwards David's focus will retum again to the US, where Williams experts him to stay for most of the year in six-week blocks at a time, broken up by retums home to undertake European promo- tion. "He's got to spend the time out there. He understands that and what we want to do as fast as we can is get him out touring but he's got to earn the right to tour first," he says. Initially David, whose single Fill Me In goes to US urban and Top 40 radio simultaneously in May, will be visiting as many stations as possible for inter- views as well as performing acousti- cally. Williams and David's US record company Atlantic also plan to target key TV programmes such as 

letterman and Leno, though th only likely to happen once he has a foothold in the market. "It's early days yet," says Williams, "There is in cer- tain areas an awareness of Craig but we're nottaking anythingforgranted." The 4m worldwide-selline. Born.To 
track for the US market that is likely to be recorded with AWAward winner Hill, will be released there on July 24. A commercial release date for the sin- gle Fill Me In will dépend on radio reaction. Meanwhile, approaches from high-profile US artists wanting to 
from Jennifer Lopez - are being turned away at this stage as the aim 
right. 'His attitude is he'd love to work with them but not until he can work with them on an equal basis. He doesn't want to hang onto anybody's coat tails," says Williams. 

m has also m ie New Zealand Top 10, though it still oannot claim the status of the charfs highest- ranking UK-signed EMI art. That honour falls somewhat surprisingly to The Hollies, whose Greatest Hits album slides 5-2. Meanwhile, the Coldplay single Trouble is the highest new entry at 15 on Portugal's singles chart. 
• Dldo's No Ange! conquers the top of another overseas chart, rising to number one In New Zealand as R remains at one for a second week In Australia. Meanwhile, the Arista artist's fastest-movlng chart action In Europe cornes courtesy of the single Here With Me, whlch rises 196 In Roland, 20-16 in Germany and 10-7 In Spaln while leaplng 37-18 on the Spanlsh airplay chart and 21-10 on the équivalent Belglan countdown. No Angel remalns a Top 10 album in Austria (1-3). Canada (66), Denmark (5-9), Rnland (4- 5), France (4-6), Germany (4-4), Italy (9-5), the Netheriands (10- 10) and Swltzeriand (3-4). 
• Partophone's The Divine Comedy are behind one of the most successful UK-sourced albums on the French chart with Régénération debuting at 21. While Ail That You Can't Leave 
seen in the Top 40, the same countdown welcomes back two vintage U2 albums - The Joshua Tree moving 78-35 and Achtung Baby climbing 76-38. In the  le Island/Uni- id Ali That You Can't 

emal act Da Muttz spend her frustrab'ng week at two le French singles chart wRh up, but ptogress Is belng on altpiay wRh th ' rising 40-26. Wassuu ' flerce competRlon to 

À V 

Innocent/Virgin's Atomie KRten (pictured) are starting to make International capRal on Whole Again's four weeks at number one in the UK by making a sériés of strong sales and airplay chart gains across Bénélux, northem Europe and Australasia. The single débuts at 60 on the German sales chart as it moves to 46 on airplay, while arriving at 66 in Austria, leaping 68-34 in Switzerland and 92-69 in the Netheriands and h'rtting the New Zealand Top 20 on airplay. It has also secured the number two slot on HMV's chart In Australia ahead of appearing on the Aria national chart. Virgin international manager Helen Gilliat says the four-week run at one on the notorlously fast-moving UK chart has pricked up média interest overseas in the track as R starts to establish itself as an international radio hR. The group were in Belglum last week undertaking promotion, while their schedule in the coming weeks will include performing at a radio roadshow on April 16 for FFN In Hanover, an early supporter of the track. Meanwhile, their overhauled début album will appear on the continent in June in line wRh Rs UK release. 

I 1 Suprême Robble Williams (Chrysalis) 

6 12 Lovin' Each Day Ronan Keatlng (Polydor) 7 9 7 Days CraJg David (Wildstar) 8 8 Gotta Tell You Samantha Mumba (Polydor) 9 5 Overioad Sugababes (London) 10 14 Rendeaous Craig David (Wildstar) II 10 Whole Again Atomlc KItten (Innocent) 12 11 If That Were Me Melanle C (Virgin) 13 20 Clinl Eastwood Gorillaz (Pariophone) 
15 4 Walking Away Craig David (Wildstar) 16 15 So Why So Sad Manie Street Preachers (Epie) 17 17 Dancing In The Moonlight Toploader (S2) 
19 18 Touch Me Rul Da SUva feat Cassandra (Arista) 20 - Mr Writer Stéréophonies (V2) 

3 2 Butterfly Crazy Town (Columbia/CRG) 4 4 South Side Moby (V2) 5 5 One Step doser Llnkln Park (Warner Bros) 
8 11 My Way Llmp Blzklt (Flip/lnterscope) 9 7 Yellow Coldplay (Nettwerk/Capitol) 10 8 1 Did II Dave Matthews Band (RCA) 

12 13 Flavor Of The Weak American Hl-fl (Island/IDJMG) 
14 14 Duck And Run 3 Doors Down (Republic/Universal) 15 15 Want You Bad The Offsprlng (Columbla/CRG) 
17 20 Are You There Oleander (Republic/Universal) 18 24 Hit Or Miss New Found Glory (MCA) 
20 16 Renegades Of Funk Rage Agalnst The Machine (Epie) 

AUSTRAUX single Yellow Coldplay (PaflofOccie) 9 6 
CANADA single VftN On CD2112 llsUnd/Urksland) 1 1 
FRANCE single WtiassuuB Da Mutt lEIemaO 2 2 

album Reptile Eric Clapton (Repose) 3 2 ITALY single Sky Sonlque (Senous/UnHsIandl 7 8 
NETHERIANDS single 1 LayMy Love... Westllfe (RCA) 12 16 album Ail That Ybu... U2 (Island/UnHsland) 2 1 

album Reptile Eric Clapton (Reptisel 5 6 US single Thank tbu Dldo (Arista) 6 12 album No Angel Dldo (Arista) 4 6 

AMERICAN CHARTWATCH 
 byALAN JONES  
A week after Hear'Say entered the UK singles chart at number one, America's Popstars band Eden's Crush début at the top of the US sales chart with Get Over Yourself. The record sold more than 77.000 units last week, 15,000 more than any other single. But airplay for the frack is lagging behind, henoe its début position on the composite Hot 100 chart is number eight. Nevertheless, it is the highest new entry since Garth Brooks' Ail For You opened at number five in September 1999. Airplay audience for the Eden's Crush single was a mere 5m, compared to the top records' tallies of around 100m, so it will have to either seli in huge quantities or make massive airplay gains if it is to top the Hot 100. That crown is currently in the hands of Shaggy, who registers ' ' consécutive number one, as Angel jumps 2-1. He also regains albums chart, as Hotshot increases Its sales by 11% to nearly 210,000, to take its overall sales to 4.3m. The Dave Matthews Band, who have been number one for the last fortnight, dip to two with Everyday, whlch sold more than 199,000 units. Dldo continues to make excellent progress on both charts, with No Angel jumping 6-4 on the albums chart after selling a further 106,000 units to push its total sales past 2.5m. It increased sales last 

week, as Thank You had another great week on the airwaves fuelling a 12- 6 leap on the Hot 100. Breathing down Dido's neck on the albums chart is Eric Clapton, whose number five début with Reptile (101,000 sales) is actually something of a disappointment. Last time out, Clapton and BB King's Riding With The King checked in at number three with an opening tally of 173,000 sales. Britam has continuously had two arts in the Top 10 albums chart since January and still has, as Clapton's arrivai in the upper échelon is balanced departure of The Beatles' 1, which slips 7-12 to R of the Top 10 for the first time in its 18-week career. Sales so far: 6.9m. Among other artists the UK, the best performances corne from two icts, whose very visible TV presence in the US on St Patricks Day had a galvanising effect on their sales. I The Corrs" (pictured) In Blue surged 81% to 36,000 s 79-42 as a resuit, while the Irish Ténors - Anthony , Ronan Tynan and Rnbar Wright - enjoy a similar uotick to iumn 148 
Z Set- *S they were in the countrythe other trish adriitinn tn tho ct dl®imProve to use a word which is a useful and logical Anlhe othe Rritc"6 angrage COined by the lrish and in regular ^ there. Ali the other Bnts are m décliné too, save for S Club 7 who continue to climb 
afh, Jo6*01.•1<ï> (Never Had A Dream Come Triie moves 41-35) and the albums chart, where 7 reaches another new high, jumping 90-85. 
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A & R - EDITED BY JAMES ROBERTS (iroberts@ubminternational.com) 
news file 
fflî mm WHT OSBOIÎR® QUÎÎ lîi 1991 Sharon Osboume, whose son Jack was also présent in the audience for her keynote address, revealed that the reason 
in 1991 was a misdiagnosed case of multiple sclerosls. "It was Tommy Mottola that demanded a second opinion. The new doctor sald, 'You don't have MS. Stop taklng drugs, you're Just a fucklng addict,'" she sald. 
NAPSîBi H4KES lîSBf FRI The dotcommers may have stayed away from this year's event but the Napster debate was hovering in the wings at almost every panel. On a debate titled Managers: Wby Can't We Be Friends?, Cake's manager Bonnie Simmons declared. "It's amazing how quickly it (Napster) has permeated mainstream culture - my 88- year-old mother recently called me to check 
CliU fROHTMAH COMBJTS ON SXSW The Cuit may have achleved widespread acclalm for thelr comeback performance, but singer lan Astbury was less than enthuslastlc about playing to an industry- heavy crowd. "Dolng these shows is the reality of the business we're in," he said. 

SXSW crowds, with a queue stretching twice round the block hours before show time. The power of Jurassic 5 reached a peak during Fuck Ya Volvo which, fittingly, managed to set off car alarms outside the 

The only female artlst representing the UK at SXSW was 19-year old Catherine Tran from Eastboume, who performed an Impresslve set to varlous US A&R executives, many alerted by thelr UK colleagues. 
MSHSPMIS... The strangest sight at SXSW was possibly courtesy of a group of Austin locais out in force to celebrate St Patrick's Day. No doubt having drunk too much Guinness, they forgot that dancing wildly to a group of bagpipes playing the Scottlsh national anthem is not strictly part of their Irish héritage. 

Vétéran comebacks sleal show al 

SXSW despile weallh of new acls 
by James Roberts 

t shows at the 15th SXSW festival iast week were comeback gigs from The Cuit and The Black Crowes. Indeed, the fact that The Cuit played there at ail provided controversy since they had not been officially booked by the convention'! organisers, but had instead been invitée' ' play at an event for US magazine Revolver. not-best-pleased SXSW officiais reacted oy i the conférence to distribute the 
The Cult's return to the live arena after seven years was to celebrate the end of recording of thelr new album, completed just days earlier and slated for a summer release. With former Guns N' Roses drummer Matt Sorum reunited with the band, the revitalised act have never sounded better, with Austin, Texas being the perfect backdrop for their retum. The Black Crowes' Friday night performance was likewise to launch new album Linons, their first for V2, 

K delegates w; 

Indie Labels And New Media panel (from left): Soundwarp's Gary Milner, Robcrtson, Nicolo 
heavy mélodies and œddub basslines aroused much excitementwith US delegates (even being 3 number of panels), many UK sft wondering why such an act 

always, the 900 officiai SXSW perfor- es were just part of what was on offer, te scheduie of daytime panels, seminars 
The genuine SXSW buzz was reserved for - and safe in the hands of - New York five-piece The Strokes (see capUon below), while an increased presence of dance/electronic acts was spearheaded by Toronto trio The New Deal. This instrumental act, slgned to Jive Electro,  he chasm b   

a number of obvious highlights. Sharon Osbourne's keynote interview was one of the most popular conférence , with plenty of colourful examples 

of her management career. ^ Of particular interest te "u 
a discussion about the foi America and how to revive them. Chaired by Songlines' Doug D'Arcy, the Aim-backed panel - which included Radiohead co-manag- er Chris Hufford, Beggars US executive VP Lesley Bleakley and J Records Senior VP A&R Pete Edge - actually came to a conclusion (a feat in itself) that the main issue is with how 

Aim board member Darcy says, "The panel had a very positive exchange about how UK music could be better marketed in the US. This was against a backdrop of real interest in 
American public, indioating a great opportuni- ty to be tapped," Interestingly, US promotions executive Marty Diamond from Little Big Man reported "an air of change" in the acceptance of UK acts with US stations. ^ ^ ^ 
Media panel, also organised in conjonction with Aim, Ruffhouse Records cofounder Joe Nicolo, who is now CEO of Judgement Records, offered some wise words to the dot- commers. Musicindie managing director Gavin Robertson, who moderated the panel, says it concluded that independent labels are well positioned to make quick décisions and swift progress with new média activities. "One of the issues on the new media/user side was the need to do enough deals to provide the critical mass of content needed to make an aotivity work," he says. 

A panel titled Pro Tools: Gift Or Curse? quickly became a high-tech discussion into the joys of the studio staple, with the only resentment for the technology coming from Los Lobos producer Steve Berlin. "1 feel like the Président of the Fiat Earfh society up here," he said, reflecting his tradltional approach to recording. 
PEP£ DHUXE GO DOWN WELL A strong représentation of European artists was led by Helsinki act Pepe Deluxe, who played to a packed audience al outdoor venue Waterloo Brewing Company (interest 
Levi's TV ad exposure). The show also featured strong performances from Parisians Mellow and Tahiti 80. 

If anyone at SXSW needed evidence of the on- going hysteria surroundlng The Strokes (pictured), then an early evenlng vIsiTiast Friday to Austin's 
try figures salivating over their soundcheck was ail that was needed. Aside from the headllne-grabbing 
formance was the genuine artist breakthrough of the event. The New York City five-piece may be 

1 acts like The Stooges, Velvet Underground and 1 Sonic Youth, but their true selling point is their 1 mémorable, popbased songwrltlng skllls, hlgh- j lighted on tracks such as Last Night and Take It j Leave It. That they look like true rock 'n' roll stars 
1 Casablanca may appear to be straight out of a 1 style magazine (his father Is, after ail, head of the 
| ence is a force to be reckoned with. 

The bands who fired up the 2001 SXSW festival in Austin 
COSMIC ROUGH RIDERS MAKE ONE OF BIGGEST UK IMPRESSIONS 

Tulsar trio Hanson, who hold the title for the act dlscovered at SXSW that have gone on to sell the most records, returned to attend this year's conférence. Although they recalled how they were first spotted at the 1994 event, they had not actually been officially invlted ta play, so Instead spent thelr tlme serenadlng delegates at every opportunlty. Thelr blg moment came when their now manager Chris Sabec heard them slnging outside the closing 

Idlewild confirmed their rising Stateside profile with a solid industry performance at Spin mag- azine's party and more importantly at a rammed public show and in-store appear- ance... David Byme's set was, byall accounts, awesome - not that MW could say first hand as it was impossible to get within audible distance of the venue... Stephen Malkmus proved that his huge Pavement fans are having no problem adjusting to his most commercial sound to date... Creeper Lagoon are at Iast poised to 
album Take Back The Universe and Give Me Yesterday... Austin's hometown heroes And You Wlll Know US By The Trail Of Dead scooped the prize for the shortest set of SXSW by destroying the stage and throwing their instruments into the nearby river after just three songs and seven-and-a-half min- utes... Mogwal's excellent and packed gig in a venue of aircraft-hangar proportions should go some way to upping stateside interest in forth- coming album Rock Action... Elbow's first US gig required the audience to concentrate entire- ly on the music, not a priorily for the crowd at their Friday night gig supporting labelmates The Black Crowes... Détroit pop-blues brother/sis- ter duo Whlte Strlpes generated a buzz with 

•While some SXSW performances by UK artists went by unnoticed, Glasgow's Cosmic Rough Riders (pictured) provided a good exam- 
mileage from the conférence. Their live performances included  a gig at the well-attended BMI Showcase l   opening night, an acoustic performance at BMI's annual brunch at the Four Seasons and a slot on the SXSW day stage, within the exhi- 

Perhaps the best reaction of ail was reserved for their final performance, an in-store gig at Austin megastore Waterloo Records. With a few hundred locals gathered to watch their set, almost 200 UK copies of their current album Enjoy The Mélodie were sold in the process ensuring that the band outsold the likes of Daft Punk in the shop's chart for the week. 
tracks from De Still... Mint Royale proved the UK is light years ahead in the dance field with an Inspired set - including Wham samples and snippets of the Six O'Clock news - winning 

i shoot the video for their new single. Band manager Dougie Souness says, "SXSW has been a tremendous success. The band worked extremely hard and the local press, radio and TV promotion helped make ail of thelr shows well attended. The BMI showcase and acoustic brunch gave us a great foundation, and the gig at Waterioo Records was the icing on the cake." Though slgned to Poptones in the UK, the act are as yet unpublished and without a US record deal. Judging from their SXSW réception - and the fact that several US labels are now flying over to see their upcomlng UK tour - that situa- tion looks likely to change soon. 
over a slightly bemused industry crowd, Watch them rise in the US followlng their recent MCA deal... San Francisco kings of slacker cool Oranger won fans with a tight set... 
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ARTIST FOCUS 
EPECHE M 

Upliftmg sounds set 

to revive chnrt appeal 
Er years after the release of their last idio album, Ultra, Depeche Mode are pre- ring to launch Exciter, their most con- temporary, dance-influenced collection to date. Although many assumed their recent greatest hits collection - their second - would book-end their career and serve as a fitting swansong to a phénoménal career, Depeche Mode songwriter Martin Gore says it was anything but. "I don't think we saw that package as having that level of finality. Around that time the atmosphère within the band was very good - i don't think we ever questioned going back into the studio. It was more a question of how soon it would happen." The time came last year. when the group enlisted producer Mark Bell to work on the sessions. The choice of Bell - well known for his work as dance producer and one half of Leeds techno duo LEO - goes a long way to explaining how their new, more expérimental sound came about. "[Mute records managing director) Daniel Miller actually suggested Mark as he's one of the few people out there who works with electronics as well," says Gore. "Knowing Mark personally, Daniel thought he would fit into our format and get on with us on ail levels. Along with Gereth Jones (engineer) a good atmosphère going in 

;n London, New York and 

Santa Barbara. Exciter - wl for release on May 14 - to leisurely pace, for "a montl there". What was new to tl time around was how Gore approached pre- production work. "I had ail the songs written 
engineer at the demo stage, which Is very unusual for me," he says. "For six months I was floundering around not really getting anywhere. The camaraderie of having two people around in the studio really pushed me into writing songs. It was when w that Mi 
made ail the sounds happen." Exciter's somewhat sparse electronic soundscape contrasts with the général mood of the songs, which are arguably Gore's most positive works to date. "With every record we've made I say it's more uplifting and optimistic than the last - maybe l'm becoming more optimistic with âge," he muses. "I still find the songwriting process very strange, more of a i than a conscious thing. Most ongs are about re  

the st Recorded b£ 

and lu process. I can't Write Depeche Mode ar bands that have sus evolving career sinct they consciously dis' 

to the 

Depeche Mode; 'we have maintalned a ce revival trends - turning down rétro compilations and lucrative Eighties touring packages - their staying power is still a surprise even to them. "We have maintaine a cuit status even though we sell a lot of records, which is unachievable for most bands. How we've done it l'm not quite sun but we have an underground following - albeit one that is enormous," says Gore. Despite a schedule that is starting to fill with what Gore refers to as "the necessary evil of promotion", he says he is looking forward to the Exciter world tour. However, one knock-on effect of Depeche Mode's long- 

atus even though w is the new wave of the likes of Linkir cite the band as 
are anything 

mainstream, something I to be £ st any sales ground to icomers, Depeche Mode are firmly set to t redressing the balance when Dream is released as a single on April 23. îed the whole Exciter set is shaping up 

ANNOUNCING THE DEFINITIVE DVD EVENT OF 200 

gvg DVD EUROPE 2001 
Forum Europe 

18 April 
18-20 April 2001 

Business Design Centre, London 

Europe 2001 

19-20 April 

WHO SHOULD ATTEND? 
DVD Europe 2001 is aimed at international professîonals working in the areas of: 

rTSIilnf/W/multimedia content owners/production houses making DVD. VHS or multimédia CDs Post production houses D & DVD replicating Software & hardware distributing and retailing B & DVD equipment manùfacturing Recording studios Authoring equipment manufacturing Record labels Consumer electronics manufacturing Broadcasting 

DVD EUROPE 2001 
This is the event's third year and we wilt be building on the success of the previous 2 years as well as hosting the DVD Forum event on the first day of the conférence. With the tremendous feedback from previous delegates and exhibitors this will be an innovative and unmissable event for ail involved. The event will be chaired by industry experts Tim Frost and Dana Parker. Topics to be covered will be : 

BENEFITS OF ATTENDING - 
irj High profile speakers and innovative programme 
BB Good networking opportunities - the opportunity to make new contacts and meet up with old ones 
f~l Chance to visit a great exhibition and take advantage of one-to-one démonstrations of new products 

FOR FULL INFORMATION ABOUT ATTENDING THIS UNIQUE EVENT THEN VISIT OUR WEBSITE AT DVDEUROPE2001 COM 
FOR SPONSORSHIP/EXHIBITION OPPORTUNITIES CONTACT SUKHVIR HAVRE, EVENTS MANAGER ON +44 (0)20 7940 8561 
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PROFILE 

Perseverance works for reggae indepenaent 
by AJax Scott Times have certainly changed for Shaggy's manager and producer Robert Livingston. The first time he came to London was back in 1979. when he was accompanying top Jamaican vocaiist Gregory Isaacs on a tour of 
Engiand,' he says. 'I Itrying 

re discipline it requii 
certainly leat well, The 42-year-old ce because when he touched down in London last week he was helping to promote a record that is shaping up to be one of the biggest international hits of the year. With Shaggy's Hotshot album and its third single. Angel, both sitting at Number One in the US, the artist's lead single was Top Five across Europe last week and has already sold 1m copies in the UK alone. Meanwhile, Livingston was also in town to conduct a sériés of meetings with senior Universal ' es following his striking of a   rd Music Group 

o 

m 

three years later thi ic in 1995. However, rtist found himself   >  end was back releasing Street records to dancehall reggae fans through Big Yard. The seeds of Shaggy's current success were sown when his song Love Me Love Me was featured on MCA's 1998'OST to How Stella Got Her Groove Back and the artist started doing street and radio promotion work for the film. Following the song's Top 20 success in the US, Shaggy then contributed the song Hope to another MCA soundtrack, For I nve Of The Game. Unfortunately, the cop from 

trying to of solo careers for other Big Yard artists including Rikrok (the vocaiist featured on It Wasn't Me), Rayvon, Marsha and Prince Midas. He is mindful of the need to broaden their appeal while retaining their music's reggae roots, and is drawing on the same crew of Big Yard in-house producers including himself, ' EMI-published Dave so far. m the grass ro 

recorded at his Long 1997 - and major 
nll help lai th MCA et h. This reers for 

Fora i to have or hits in thei unusual. But to launch your third inl smash after a decade in the business, as Shaggy has done, is almost unheard of. A lot of that success is down to his partnership with Livingston, who is now using that as a 

before the latter's Oh Carolina reached Number One in the UK pop chart in 1993 when it was licensed by UK reggae specialisl Greensieeves. Having worked with him as a producer, Livingston then signed the New  s own Big Yard label, Virgin, which 

sarance was unforthcoming - at which point e record died. By then, Shaggy was recording his current bum with the regular stable of Big Yard actually first rme studio in st was slowly 
promo person, [MCA US VP of pop radio] Bonnie Goldner, who was driving it." says Livingston. "It was a bit of a struggle trying to get the thing signed - they just didn't see it at first." By the time they did, MCA Records président Jay Boberg had to beat off  îs of Atlantic Records 

That ail seems d the middle of an International pr push that will take him around Europe and Asia before doing a support siot on the Backstreet Boys tour plus European dates including an 

of tracks as we did with Shaggy but with more edge." As ever he sayi producers will not be afraid range of influences - after ail Boombastic even contained a Pink Floyd sample. 
over the years say that the secret to his 
got a vision and he's done exceptionally well - he's really worked hard for his success by developing things step by step," says Chris Cracknell, the Greensieeves boss who is one of a number of UK reggae industry figures who retain close links with Livingston. "He's kept his camp together and what's particularly good to see is that it Wasn't Me features one of his own rather than teaming 

The way things though he will be < the resources of his years to corne. 
able to keep on drawing on 
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COMPILED BY KAREN FAUX (Tel:02085434830/faux@btinlernet.com)- FRONTLINE 

RETAIL FOCUS: QUANTUM 

ATaylor says he ness of playing and selling music and he cannot imagine it any other way. Quantum has been successfully trading from its off-High Street site in Uverpool for the past 10 years and is still a leading outlet for dance vinyl in the city. Taylor enjoys the day-today interface with radio and ciub DJs, while also valuing the con- tact with mainstream music buyers. points out: "Knowledge is ail". Holding on to the dance dimensioi been easy DJs have c< has sprung up 

has brought us useful exposure or 

Taylor: 'Knowledge is ail' Tellet, for example, gives us regular checKs on his early evening show oi station Radio City, whii through our doors." While vinyl 12-inch be buoyant, pop singles sales have provided Quantum with bread-and-butter business this year, "Atomic Kitten, Shaggy and Hear'Say have been really big ones for us 

1 Rachel Aubum Lexa Lexa: Hardhouse (RA09) 2 FlicKman: Hey Paradise (Public Domain mlx) ' (I Am Records) 3 Chocolaté Puma: I Wanna Be You (Cream) 4 Donna Williams Vs RanK 1; True Love Never Dles (white label) 5 Cortina; Music Is Movln (BK mlx) (NuKleuz) 6 Simon: Free At Last (Posltiva_ 7 Sade; Smooth Mot Potato 2001 (white label) 8 The Horrorlst; One Nlght in NYC (Captivating Records) 9 DHS; House Of God (Digl Records) Animal (Perfecto) 

for dramatically lowering prices in the past couple of years," says Taylor. Quantum is convinced that ultimately its website will be an important generator of revenue. The site is currently hosted by Uverpool University and is also registered with mainstream and speciaiist search engines such as webferret. The dance offer has just been given its own website which will be hosted independently. Partner NicK Hunt, who is responsible for managing internet activities. says, "The site has really expanded in recent months and we 
US and Japan. This year we will be maximising and this means promoting it of the web. One avenue we are budgeting for is more advertising through the 

ords, 104 County Road, Walton, Uverpool L4 3QW Tel; 0151 525 6192 

IN-SïdRE NEXT WEEK (from 4/4/01) 
Windows - Bruce Springsteen, Cantamus: In- 

Swrpffl! Cave, Crouohing Tiger, Bruce Springsteen, Cantamus. Mo Solid Gold, Hymns, Damage, King Britt, Jemima Price, Gatecrasher, Neil Finn, Jim White, Manie Street Preachers, The Offspring, Damage, Big Bud, Rubbra, Gorillaz, Aerosmith, Colin Date, GorecKi, Renegade Sound, My Vitriol, John Field, four CDs for £20 and CDs at £9.99 
 y-\ Albums - Sound Of Classic FM, Damage, ^ Btuce Springsteen, True Euphoria, P 

In-store - CDs from £5 including Steps at Shania Twain, £3 clearance sale for noi 

; Dlsplay boards - South, Philadelphia Soui. Alfie, ClearlaKe, Jori HulKKonen, I Am Kloot, Wagon Christ. Astrid 

! IH 9M At S win<l0WS " Ash' Emma Bunton, Elvis |E||jH|y| 1# Presley, MiKey Graham, Sound aewew oezign, Modj0i LII BowWow; In-store 
- campaign with up to 40% off selected titles, Gatecrasher; 

Hugo Largo. Pendragon, 

m 
| In-store - Gorillaz, Rod mm 

Coste 3; Video - Dinosaur, Goldeneye, Tomorrow Never Dies, Bee Gees, Colin Dale, Talvin Singh, Jemima Price 
Album - Leann Rimes; Windows - Bestseller CDs for £6.99, NicK Cave & The Bad Seeds, KinKs: In-store - The Annual Spring 2001, Mojo Spotlight On Motown; Listening Posts - Stéréophonies & Tim BucKley 

Singles - Ash, Emma Bun- 

Selcta listening posts - Blaze Présents James Tony Jr, Ladytron, Blueprints, SKi OaKenfui, Al People; Mojo 
pli™» smrsu STS 

Windows - Stéréophonies, The Last Dance, Bruce Springsteen In- store - Tower sale, Rod Stewart; Listening posts - Luis Delgardo, Joey Negro, Big Bud, Xzibit, SpooKs, Creed, Beady Belle, Rae & Christian, Lowgold, My Ruin, MC Conrad 
Windows - Ash, Bardot. Cream mma megaslores Live, Emma Bunton, Euphoria 6, ■ : Feeder, Lil Bow Wow, Modjo; In- W&cajaaBa store - Ash, Bruce Springsteen. Emma Bunton, Euphoria 6, Gloss, NicK Cave, Sigur Ross 

In-store - Rod Stewart, Gorillaz, Manie Street Preachers, Emma Bunton WH Smith 
Modjo; Album - DJ LucK & MC Neat; In-store - Emma Bunton with free poster, Modjo, DJ LucK & MC Neat, Euphoria 6, The Annual Spring 2001, Cream Live 2001, Bardot, Sugababes, Ultimate Soui Collection, Hear'Say with free poster, buy Bee Gees This Is Where I Came In and get One Night Oniy for £4.99, buy Rod Stewart's Human and get Best Of for £4.99 

ON THESHELF 
PE1ER LOCKE, 

Koch sales rep for Scotland and tlie 
Nortfi East 

"^pring is in the air apparentiy, although ^the recent snowfalls in my part of the Ircountry seem to indlcate otherwise. Business is fairiy buoyant for most of my 
the Worid Wrestling Fédération: The Music Volume 5 sustaining very healthy sales. Shops in my catchment have ail been delighted with its performance and it is shaping up to be the most successful in the sériés yet. On a hip-hop tip. there's a lot of anticipation for KRS One's new album, SneaK AttacK, released on April 23 on our Utban label. Feilow artists Afu-Ra and Fredro Starr also have separate albums scheduled for the same date and will consolidate the credibility of the label. There will be a consistent string of releases from Urban this year so watch this space. Ani Difranco is a big priority for Koch and her new double album, Revelling f released on April 9. This weeK I h been selling in a double album froi 
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A Soprano At The Movies, 
£6.08. Both this and Tito Beltrar The Movies looK set to mirror the sales success of Lesley Garrett Gift Collection. On the rocK side, the popularity of progressive and métal continues to grow and there have been plenty of new releases to satisfy demand. Recent best-sellers have been Transatlantic Live and Saga's new album House Of Cards, both of which are now being 

Koch has got off to and dealers have been ven product we've offered them. WWF Music has enjoyed very prominent displays and in store plays which have helped to maximise sales. We are expecting KRS One, An Difranco, Lesley Garrett and Judas Priest te 

am currently having the most surreal worKing experience of my life, watching the Virgin Megastores board directors and senior management run this store, while 34 sales staff enjoy three bonus day's holi- day. It's part of the prize for winning the chain's store of the year compétition and tonight we are ail going out for a slap-up meal 
It has been a challenging weeK for the new team. They've had to deai with scaling up our campaign offer that includes a massive range of music and video multi-buys. I have had to feed through a lot of information and everything has gone according to schedule. We were dead chuffed to win the compétition. In the final stages we were competiting with Warrington but a visit from Virgin Megastores' opérations director clinched it in our favour. We have worKed very hard to get where we are and were judged on 

ON THEBOAD 
MAÏÏSWMELS, 

manager, Virgin Megastore, Hull 

a strict criteria that included sales floor standards, product availability, staff Knowledge and our sense of fun. One of the big advantages is that everyone really enjoys worKing here, ^ h' d ew lease 
of life and the music marKet is buoyant here in Hull. U2 and Hear'Say have done great business for us and we are really looKing forward to the latter's album. The Manie Street Preachers album has been a steady rather than a spectacular performer but it is one that will have longevity. On the DVD front, copies of Terminator 2 have been selling iiKe hot-caKes as part of our three for £45 deal. R&B, dance and métal are ail also strong here and at the moment chart and speciaiist sales are running necK-and-necK. We expanded our DVD department three-fold last year and since then sales have rocKeted." • Swindells is pictured above. right with Andy Randal, MD of Virgin Megastores 
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AL U K OFF 
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THE LADYBOY IS MINE 
JADED 
PUSH IT ALL ASIDE IT WASN T ME ★ 
NOW ALWAYS AND FOREVER GavDadlCtiaoman/Govl  : UPTOWN GIRL 
AS I SAT SADLY BY HER SIDE Mirt r,,,» s, Tiip Bart Sppds (Cave/The Bad Saeds/Co WHOLE AGAIN ★ 

7 LAST RESORT 
7STUTTER 

7TEENAGE DIRTBAG DANCE WITH ME 
RENDEZVOUS DIRTY BEATS 

M LIKE A BIRD TRUE LOVE NEVER OIES 
WANNA BE U n™ WORLD LOOKING IN 

STILL BE LOVIN' YDU Damage (Hall) Windswept Music l BACK HERE 
COULD IT BE 

I NEED YOU WHY 00 YOU KEEP ON RUNNING Stinx IGoudiel Chrysal s/Windswepl Mu ic London/HEE 
I CAN'T DENY IT 

MS JACKSON O SO WHY SO SAD 
NO MORE 

|||jTHE STORM IS OVER NOW 
MRDJ DELIVER ME 

CAN WE FIX IT ★ Bob Tha Builder (MilchEll) EMI (Joyc 
GIRLS DEM SUGAR ^ 

NOT THATKIND 
AMERICAN DREAM CHASE THE SUN 
PIANO LOCO POP YA COLLAR 
DANCING IN THE MOONLIGHTO MUSIC IS MOVING 
PLUG IN BABY Muse (Bottrill/Muse) Taste (Bellamy) HE LOVES U NOT 

rRHlWACK ASS MF THE VISION ► P1 t ' ■' g IFa P o-cr pt r iu ROLLIN' O HE DONT LOVE YOU 
MM THE BESTTHING 
rrnjFREE AT LAST Simon (PearsonICCIPs NUMBER1 O 

CES 

bardot 
LOPaPSTAHS; 

M&S PRESENTS 
THE GIRL NEXT DOOR 
SALSOUL NUGGET (IF U VUANNA) THE NEW SINGLE DUT NOW FCD/FX/FCS 393 
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THE OFFICIAI UK CHARTS 

SINGLES 

CHART 
COMMENTARY 

by ALAN JONES 

SINGLE FACTFILE The scorching sales pace set by the top four has wrecked the Stéréophonies' chances of having their first number one with Mr Writer. The Welsh band's lOth hit - and the introductory single from their eagerly-awaited third album Just Enough Education Te Perform - sold more than 68,000 copies last week, a total whîch would havi 

four hits Just Looking and Piek A Part That's New (both 1999) and the number three hit The Bartender And The Thief (1998). Mr Writer is a sarcastic song nd 1s already one of 's most popular as far as radio 

the current climate. On the plus 
d. H moves 22 airplay chart this week, to bocomi rd single by the group to re Top 20 of that chart. 

Although sales of Pure And Simple dipped by 56% last week, the Hcar'Say single still sold an impressive 242,000 to bring its 13 day sales to an impressive 792.000. It S Ob easily retained pôle position, seiling 132% :j tvKip more than its nearest competitor, It Wasn't g Me by Shaggy, which rebounds 3-2 after j seiling a further 104.000. The Shaggy single ' is still the biggest seller of the year, with 811,000 copies sold to date but should be j overtaken by the Hear'Say single in the next | day or so. ! Westlife, who dip 2-3 with Uptown Giri, and Atomic Kitten, who hold at number four, also have massive sellers, with Uptown Giri speeding to 589.000 sales and Whofe Again reaching the 718£0ûlïïark. To have each of the top four singles in the chart well past the half million mark is a rare, possibly liiïnreCeflRniêd. occurrence^ 

MARKET REPORT TOP 10 C0MPAN1ES TOP CORPORATE GROUPS 
Meanwhile, Aussie duo Savage Garden's Affirmation album is the sdbjectot even deeper mimng. The 1999 album yields its 

The Best Thing, which débuts at 35 this week. The album's previous hits were The Animal Song (number 16), I Knew I Loved You (10), Crash And Burn (14) Affirmabon (eight) and Hold Me (16). The album improves 59-49 this week, with sales up 53% week-on-week. Cumulative sales are now 855,000. ' * ' Although comprehensively overshadowed by feliow Children's BBC character Bob The Buildeds Can We Rx It - which, incidentàlly draws ever nearer to the 1m sales mark, with 
début single NÏImber One reached number six and has sold more than 326.000 copies to date. Their follow-up, Best Friends Forever, makes a more modest début at number 12 î of 22,000. 

INDEPENDENT SINGLES 

Flanet Media | 
The Spring Reiease [ 

501 
NEW TITLES 

Œ 

D A~ E| 

Above selectioi Planet Media & Entertainment (uk) ns are from our rar Ltd. 14 Harley Street, London, Wt G 9PQ Ca i g e o f 10 0 Il Planet Media Sales on: Tities ; +44 (0)20 7291 0350 or Fax; +44 (0)20 7323 9372 or email: sales@pmeuk.com 15 MUSIC WEEK 31 MARCH 2001 
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JUST PUSH PLAY 

atherverybest KNOW YOUR ENEMY Epie 5018802 ITENl 
THE DEFINITIVE 

REPTILE 
g J „ WHITE LAODER *4 K IIHT/EastWest8573829832(TENIj 2 3; 19 1 *7 

PLAY *5 RENAISSANCE 
mmwÂ 

ALLABOUT CHEMISTRY DISCOVERY 
A DAY WITHOUT RAIN ★ ,, PARACHUTES *5 SIGNIFICANTOTHERO 

THE GREATEST HITS *5 

BLUR: BEST OF *2 Food/Parlophone FOODCDS 33 |E| 
THE 50 GREATEST HITS *2 RCA7432i8ii a 39 " 

THE SUIVI SHADY LP ^ ,3 „ ONKAS BIG MOKA *3 
WHEATUS 

C0ASTT0C0AST*5 ,, STANKONIA s TIME AFTER TIME 
1p48 a LOVE SONGS • 1 W Roy Orbison (Various) LITTLE SPARROW 
10 nraj] THE ULTIMATE COLLECTION Mereuiv/A&M 4908932 (u| 1 3 Chris De 8urgh (Hine/Poiler/Oe BurglVHartlinlatVCable/Bakerl ISimi-l- GOLD-GREATEST HITS *12 

BACKTO SCHOOL(MINI MAGGIT) 01 25 3 THE VERY BEST OF Rhino8122735302rrEN| ,,, >17 „ 36 IN BLUE *2 re 3 Atlantic 7567833522 (TENI Mtchael Hcdooald (Templeman/Jonesnemperton/Vanousî 8I227353W-/-'J " • llie Corts (Rie Coirs/DFHM/lanse/Fraom/Hi. x 
22 23 27^081^*4 ; lEUROHMaverickyWamer Bros 3362473212 {TEN} ^ 43 71 MY WAY-THE BEST OF ^2 Reprise 9362467122 ITENl LOVERS ROCK 

SOUND LOADED 6, AFFIRMATION *3 
THE LIVE GREATEST HITS RCA7432184 50 CSSl 

THE MARSHALL MATHERSLP *4 25 - « GOLO-THE HITS COLLECTION BCA74321 

TOP COMPILATIONS ARTISTS A-Z 
1 n csaTHE VERY BEST EUPHORIC chillout mixes lu L_^ia TelstarTV/BMGTTVfcD3175/-/-/-(BMG) 
11 5 5 THE NEW PEPSI CHART ALBUM • • 5 Virgin/EMIVTDCD362A(TDM(362/-/ PURE GARAGE IV 

NOW DANCE 2001 PART 2 ViiQin/EMIVn)CD368/-/-7 THE ULTIMATE SOUL COLLECTION 0 2 EUS] 
3 7 THE CHILI DUT SESSION ★ MWstry 01 Sound M0SCD15 M0SMC15/-/I3MV/TEN) 14a 6 BRIT AWARDS 2001 - ALBUM OF THE YEAR Columbia STVCD105(STVMCI05/-/- (TEN) 
4 E gg MUSIC - THE DEFINITIVE HITS COLLECTION BMG/Sony/Telstar/WSM MUSICCDl/MUSICMCl/-/- IBMSI 15 8 e CLUB MIX 2001 « Univorsal TV 5209312^209314/-/- (U) 
52 

3 K1SS SMOOTH GROOVES 2001 UniversanV 5208542/52085447-/- |U1 16 9 , PASSION • wamer-esp/Universal TV 5207042/5207044/-/- |U) 
6 E IRm CLUBBEO Untversal TV 5561832/-/-/- (U| 17 7 a HARO HOUSE VOL. 3 wamor.asp WSMCD031/-/-/- (TEN) 
7 2 MAGIC 18 E m AYIA NAPA- RtlUKN TO FANTASYISLAND Telstar TV/BMG TTVCD3157/-/-/- (BMGI 

1 8- i l8 STEVE WRIGHT'S SUNDAY LOVE SONGS • Universa! TV 5602902/5602904/-/- IU) 19 9 u THE GREATEST NO 1 SINGLES EMI/Vifgin/UmvBfsal VTDCD357/VTDMC357/-/- (El 
9 9 71 LOVE 80'S Virgin/EMl VrDCD361A7rOMC36l/-/- (El 20 2 is NOW THAT'S WHAT1 CALL MUSIC 47 *6 EMIA/irgin/Universal CDNOW47/rCNOW47/-/- (E) 
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The Manie Street Preachers' latest masterpiece, Know Your Enemy, registered the second highest début week's sales of the group's career last week but was stîli beaten into second place by Eva Cassidy's Songbird. When 

ALBUMS FACTFILE 

Génération Terrorists nine years ago, they famously told Melody Maker that It would be their oniy recording. They have since gone on to have more hit singles (25) than anv other act who dêbuted in 

i. Ironically, H is Melody Maker which has fallen by the wayside, being folded into MME last Christmas. Know Your Enemy was preceded by So Why So Sad and Found That Soul, simuitaneous Top 10 singles in March, and sold more than 64,000 copies last week, well down on the 136,000 with which their only number one album, and most recent release, This Is My Truth Tell 

albums at the Valentine's Day and Mbther's Day markets. Increasingly, the same albums are being given the hard sell for both 
Sales of artist albums jumped 14% week, and many of the albums w'1 the biggest increases were also ' Day winners, among them Texas' The Greatest Hits (up 23-10 this week with olimbing 107% week-on-week), Russell Watson's The Voice (26-16, 48%), Roy Orblson's Love Songs (48-18, 202%), Andréa Bocelli's Romanza (54-33,117%) and Barry White's The Collection (70-36,123%). It was also a great week for Lionel Rlchie's five-month-old Renaissance album, which, having entered the Top 10 for the first time last week, now jumps 10-6 with sales 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE GROUPS 

SALES UPDATE 
VE^SLAST 

topped the chart last week. In addition to Mother's Day, it is benefiting from continuing média coverage, including the airing of Cassidy's recording of Over The Rainbow on Top Of The Pops last week. Songbird has 
k. The singer's Time 

accélération of the late Eva_Cassidy'E Songbird, which emphatically retains 

After Time album - which reached number 52 when it was released last June - is also on the move. It increased sales by 39% last week and climbs to a new peak at 43, while topping the 60,000 sales mark cumulatively. Several other Cassidy albums are also nearing the chart. Distinguished Swedish mezzo-soprano Anne-Sofie Von Otter's first venture into the wsna ot popùlar music, For The Stars, was the subject of The South Bank Show last week and débuts at number 67 as a resuit. The album, produced by and featuring Elvis Costello, includes songs first recorded by the Beach Boys, Tom Waits, the Beatles - and (natch) Elvis Costello, among others. 

COMPILATIONS 
ice/hits albums sparked the compilations sector th muiti-artist dises claiming a 24.6% shareoftheoverall album rr ' ' 

; gin, EMI 

year's équivalent - New Woman 2000. The Virgin/EMI partnership also claims runner-up ; 
slot with Now Dance 2001 - Part 2, the follow-up to Now Dance 2001, which, despite its title, was the fourth biggest seller | of last year, with more than 300,000 buyers. Now Dance 2001 - Part 2 sold nearly 

iMMif mmm TOP 10 COMPANIES TOP CORPORATE GROUPS 

an 2001-which ke Son Of A'Preacher Man ald, Whole Again by Atomio Kitten and Eva Cassidy's Over The Rainbow - expanded by'149% week-on-week, ând the album has already sold nearly 93,000, compared to the 120,000 saies of last 

more than 291,000. It will become the first 2001 compilation to top the 300,000 mark in the next couple of days. Meanwhile, debuting at four, with sales of nearly 29,000 is Music - The Définitive Hits Collection, a joint venture from BMG, Sony, Telstar and Warner Music along the lines of their Hits sériés and EMI/Virgin/UniversaTs 
SALES UPDATE 

INDEPENDENT ALBUMS 

BadlyOrawn Bo My Vitriol XI Recordings TNXLCD133 (V) 
WWFTHE MUSIC-VOL 5 
LIVE AT BLUES AILEY 

MY NAMEISJOE BUENAVISTA SOCIAL CLUB EVA BY HEART WORD GETS AROUND 00PSIID1DIT AGAIN TP-2.COM 

Blix Street (HOT) akota LAK CD0017 (3MV/P) Sanctuary SANCD 072 (P) 

World Circuit WCD 050 |P} Blix Street 6 210097 (HOT) V2VVR1000438 (3MV/P) 

THE YEAR SO FAR... 
TOP 20 SINGLES SHAGGY FEAT. RIKROK 

EVERYTIME YOU NEED ME INTERSCOPE/POLYDOR 
LAFACE/ARISTA 

LOVE DONT COST ATH1NG 

ITS THE WAY YOU MAKE ME JAKATTA 
NELLY FURTADO 
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THE OFFICIAI. UK CHARTS 
SPECIALISTUm 

MID-PRICE 

DOOKIE BACKTO FRONT ALI SAINTS 

GOOD PEELING BRIDGE OVERTROUBLEDWATER ) E3 COMPLETE B SIDES 

ai 31 MARGH 2001 

Elektra K9607742 (TEN) 

RCA 74321613872 (BMG) effen/Polydor GED24536 (U) 
farneresp 8122735372 (TEN) avenly/EMI HVNLP17CD |E) Warner Bros K256344 (TEN) îpendiente IS0M1CD (TEN) Columbia 4624882 (TEN) 

COUNTRY 
LITTLE SPARROW COME ON OVER FAITH & INSPIRATION 

STONEIN LOVE WITH YOU AMERICAN III-SOLITARY MA WILD & WICKED 

Dolly Parton Shania Twain Daniel O'Donnell 

Johnny Cash 
Rodney Crowell 

SITTIN' ON TOP OF THE WORLD 

EN SOMEBODY LOVES YOU 

Sanctuary SANCD074(P) Mercury 1700812 (U) Ritz RZBCD 717 (RMG/U) Mercury 5228862 (U) Grapcvine GRAC0103 (RMG/U) Wamor Brothers 2473732 (Import) Ritz R2CD0098 (RMG/U) Columbia 5009862 (TEN) Rwp RWPCD1123(BMG) Sugar Hill SHCD1065 (PROP) Grapevine/BMG 07863677622 (RMG/BMG) Curb/London 5560202 (TEN) MCA Nashville 1701442 (U) Epie 4898422 (TEN) Ritz RITZBCD 709 (RMG/U) Epie 04951512 (TEN) Arista Nash/grapev'    

BUDGET 
HITS COUECTION Dusty Springfield 
THE BEST OF The Marnas And The Pa] MOTOWN CHARTBUSTERS - VOLUME 3 Various HEARTBREAKERS Daniel O'Donnell THE COLLECTION Michael Bail 

Hut/Virgin CDFL00R14(E) Spectrum 5375492 (U) VUni-lsland MCBD19509 (U) MCAMCBD19519 (EUK) Spectrum 5541462 (U) tr Brothers 9362477552 (TEN) mworks/Polydor 4502232 (U) îcope/PolydorIND 90124 (U) Columbia 4996052 (TEN) Roadrunner RR85605 (U) WEA 9362480822 (TEN) 

R&B SINGLES 

I ST1LL BE LOVIN' YOU 

1 THINKABOUTME 
1 FEELS SOGOOD i COULDITBE I STUTTER I DANCE WITH ME THE NEXT EPISODE 1 STAN 

18 POPYACOLLAR 0 16 El 1 19 BETWEEN ME & YOU 2 20 DANGER (BEENSO LONG) 3 22 LOVE DONT COSTA THING 4 23 SPACE RIDER 5 13 KINGOFSORROW 
WHENI LOOK INTO YOUR EYES î INDEPENDENT WOMEN PART 1 i DEADLY ASSASSINS 

Shaggyfeal Rikrok Craig David Damage 

oe féal Mystikal ebelah Morgan rDrefeatSnoopDogg 

Ja Rulefeal Christinal1 
Mystikal feai Nivea 

Label Cat. No. (Oisitibuior) 
MCA/Uni-lsland 1558022 (U) Wïldstar CXWILD 36 (BMG) Cooltempo CDCOOLS 355 (E) Interscope/Polydor 4974962 (U) LaFace/Arista 74321836822 (BMG) Jive 9251852 (P) 

îlle Escoffery HrrFCD394(TEN) Puff Daddy/Arista 74321823542 (BMG) Virgin VSCDT1787 (E) Wamer Brothers W551CDX (TEN) 

Arista 74321835342 (BMG 
Artemis 6706722 (TEN 

© CIN. Compiled from data from a panel of independents and spi 

I WESTUfE; Uplown Girl > EMINEM: E 3 VARIOUS: Hip Hop Concert Up In Smoke 

DANCE SINGLES 

ED FREE AT LAST 2 t WANNABEU 1 DIRTY BEATS 5 MUSICISMOV1NG 7 PIANO LOCO 6 SUNRISE(HEREIAM) 
| THEVISION I WACKASSMF l HOWULIKE BASS I X i READY 4 DIS ! POWPOWPOW i STRAPPEDIN ICANCASTASPELL 

:ream/Parlophone CREAM13121 (E) Talkin Loud TLX 63 (U) NukleuzNUKFB 0159 (ADD) Island/Uni-lsland 12IS 773 (U) Neo NEO12051 (V) Warner Brothers W551T (TEN) Phaze One PHAZE 03 (3MV/TEN) besque BXR BXRFA 0253 (ADD) Incentive CENT18T(3MV/TEN) Dos Or Die D0S166 (Import) 
TidyTrax TIDY149T (ADD) Strictly Rhythm SRUK12 01 (TEN) Recharge 12CHAR6E002(V) Absolution 12ABS0L1(AMD/U) offery Oyster Music OYST 4 (3MV/TEN) acs féal B Chambers Defected DFECT 27R (3MV/TEN) 

nts Cloudburst 

liversalMCSTD 40249 (U) DefJam 5727402 (U) Jive 9251722 (P) Epie 6707282 (TEN) sic OYSCDS 4 (SMV/TEN) 
Rawkus RWK302(P) 

DANCE ALBUMS 

Mercury 5628702 (U) Columbia 6705932 (TEN) fommy Boy TBV2213A (P) 

1 E3 PLEASURES U LIKE 
3 2 COUNTRYMAN 4 Ea AY1A NAPA- RETURN TO FANTASY1SLANO ' 5 3 PURE GARAGE IV 5 7 GHETTO LOVE 7 ES BEAUTIFULSTRANGE B Ba NATURAL BLAZE 3 9 KISS SMOOTH GROOVES 2001 B 8 PURE GARAGE IV 

MUSIC VIDEO 

4 SAVAGE GARDEN: Superslars S Cannonballs 10 CUFF RICHARD.'Counldom 7 ROBBIE WILLIAMS: Rock DJ 5 VARIOUS: OealhRow S STEPS: Live Al Wembley ) Cl ORIGINAL CASTRECORDING: Jésus Christ Supersl 

o omincr ûrtHHe: m Hawaii I 15 ORIGINAL CAST RECORDING: Joseph & The Amating Technici 1 16 ROBBIE WILLIAMS: WhereEgosDare l 20 SHANIA TWAIN: The PlalinnmColleclion i 19 WESTUFE: The Slory i 12 VARIOUS: Brils 2001 -DVD 01 The Year 13 DAVID GRAY: Live El MICHAEL FlATL£Y:Gold-A Celehralion 01 

Rouie-/-(Vl Telstar TV/BMG -/- {BMG} warner.esp -/-iTENI 

Chrysalis 4924303 Universal Video 0788803 BMG Video 74321700163 

O RONAN KEATING: Live Al The Albert Hall 
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