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Wadsworth: back radio-only singles 
by Paul Williams EMI president/CEO Tony V bas re-ignited the debate on the sin- gles market by calling for a move towards US-style radioonlyjeleases for key records. ' Spëaking-at last Tuesday's Music Radio, conférence Wadsworth said that he was not advocating doing away with commercial singles entire- ly, but wanted, radio stations to con- sider a more flexible approach when drawing up its playlists. "Before an album is released, and in the early life of a still trying to find : 

As an example he cited Coldplay, who are currently Afisted at Radio One with Don't Panic, a track which is supported by a video but will not be eleased as a single, her EMI release, the 3t year ai 
ed without the aid of any singles. Meanwhile, the key spur to the recent sales breakthrough of Eva Cassidy's Songbird was the screening on Top Of The Tops 2 of video footage of her performlng OvgrThe Rainbow, a track that had originally made nojmpact rciàl sm- 

The radioonly approach to singles 
eral years, helped by the fact that the main singles chart - the Billboard Hot 100 - uses an 80:20 ratio of airplay and sales data. Tracks also do not have to be commercially released to make the chart, In contrast the UK 

plans to add an airplay element to its compilation, although this could con- ceivably change if radioonly. singles took off. In his address to the Radio Academy at London's Peacock Theatre, Wadsworth noted that under the présent System record compa- 
on their artists to provide additional tracks for commercial singles, while they also have to spend money on expensive packaging and on market- 

ing, discounting and in-store position- ing to support singles. Support for a move towards more radioonly singles appears to be gain- ing ground across the record and radio industries. One strong advocate of the strategy is Virgin Records média director Steve Morton, who believes radio 1s open-minded about adopting them. "This is one of the 
industry in this country because it will completely change the way we approach things," he says. Radio One editor of music policy Alex Jones-Donelly, who A-listed Coldplay's Don't Panic, says he does not see the track as the model to be used for every release. "It's for spé- cifie records, spécifie artists at spé- cifie times of their career. But cer- tainly from Radio One's point of view we're happy playing records that are not singles," he says. 

Chrysalis Radio group head of music Vaughan Hobbs says he believes radioonly singles are a good itwouldbehardfor 
the over-reliance of some radio sta- tions on the sales chart. "We'd glad- ly want to play them but the problem we have is [we're affected by] what everyone else does." he says. However, one dissenting voice is that of Colin Martin, executive pro- ducer for music at Radio Two. the sta- tion which regularly playlists album tracks by artists such as Eva Cassidy. Martin says Radio Two prefers to support either tracks that are gen- uine singles or playlist entire albums and then make ils own playlist choic- es from them. "We like to décidé our- selves - otherwise you end up being 

MoS joins IN-motionto 
drive German interests Leadlng dance Independent Ministry Of Sound is to open its first continental European office in Germany after creatlng a joint ven- ture label with the NeumarktTlsted 

n estimated £8m-plus, MoS is s a 49% 
Recordings Germany to IN-motion, the company fotmed by Snap cre- ators Michael Munzing and Luca Anzilotti. The move, which will allow the group to open a office in Berlin to seek out new local repertoire, fol- lows the end of MoS's compilations deal with Universal In Germany. Under this arragement three albums have been released In the territory slnce 1999, Including Clubbers Guide To Germany. 

Jagger says MoS has launched the new venture after deciding that the company needed more than "just a licence partner, who has no Inter- est In building up the group" in Germany. "Germany Is a hard market and we are not too arrogant to thlnk 
He adds IN-motion will provide start- up finance and pay MoS a brand fee. Meanwhile, MoS Is building up its US opération In New York and may strike a similar deal there with an equlty partner. 
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Following the success of last year's sell-out shows, London's National Film Thpatre is hostlng a second Music On Screen season next month to ce^brate the 25-year history of the music video. Created and produced by Music Week sister magazine Promo, In partnership with MTV 2, this year's « «Gramme event Includes an additional film focusmg on the most exctting rddeos of the past 12 months, including Garth Jennlngs'promo for Badlv Drawn Boy's track Disillusloned (plctured above). p™mo edrt°r 

)n April 10 and for the général publier 

Polydor kicks off 2001 in fop form Polydor has made it towards holding on to its smgies ; albums market share crowns 2000 by capturing both prizes ag during this year's first quarter. It took a commanding 6.8 | centage points lead over secc placed Virgin on the singles tab as it grabbed a 16.8% share on 

20 biggest-selling tities. Its closest albums challenger was Columbia with 6.7%, while Virgin ranked third 
gles prize with 29.5% and topped the albums rankings with 26.2%, while taking a third honour as top singles distributor with 29.5%. However, it 

Pure And Simple and Lii Rollin'. Itled the albums i 9.7%. handling tive of the quarter's 
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It's Prime Up North... 
Prime Distribution are pleased to announce 
our expansion into the north of England. 
April will see the opening of our Manchester 
office. This will act as a nerve centre for our 
domestic distribution, providing a better and 
quicker import service into stores in the 
Midlands, the North and Scotland. 
It will also provide a local point of contact for 
labels looking for wider national and global 
distribution. Adding to the existing seven 
vans covering the UK, as well as a dedicated 
domestic and export tele-sales team, an 
unrivaled sales service for ail dance 
music products. 
Shops interested in opening an account, or 
labels seeking further information on distribution 
in the North contact Richard Stewart on 
020 8601 2200. 
Opening date 17th april 2001 
Primo I Jiolrihulion OrouMfJ ( loor I ourwoys Houso 57 Hilton Street Manchester M1 2EJ 

Due to Prime Distribution's current expansion programme there are a number ot new job opportunities at our London Distribution centre. Vacancies exist for Accounts assistants, Rock and Dance sales and Warehouse staff. Please send a CV to Richard Hawkins Opérations Manager at the below address; 
Prime Distribution 340 Athlon Road Alperton Middlesex HAO1BX 
Tel: +44(0)20 86012200 
l-ax:+44(0)20 89981559 
musicfeyprimedistribution .co uk 



(mwnews@ubminternational.com) N E WS 
,ust West is already gearing up ■or Its part in the massive pre- Christmas hype surroundlng Harry Potter (pictured) after Warner Muslc declded to channel the movie soundtrack through its frontllne labels rather than its classical division. East West managing director Christian Tattersfield says Warner Worldwide chief Roger Ames and UK chalrman Nlck Phillips declded to treat Petter as a "priority superstar artist", handing the task of overseeing the release of the John Williams score to Atlantic in the US and East West in the UK. The soundtrack Is expected to be released sometime in November to accompany the November 16 opening of Harry Potter And The Philosopher's Stone. "Normally it wouid have been a classical release, but Harry Potter Is so big it was thought we should make it a spécial case and have front-line labels taking the 
says Tattersfield. 
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Managers warned after 
merchandising décision1 

Légal sources have warned artists and management to take heed of Arsenal FC's defeat iast Friday in the Hlgh Court over the sale of unofficial club merchandlse. The case - which found an alleged rogue trader selling Arsenal hats, scarves and badges not guilty of trademark infringement - could set a worrying trend in terms of the scale of the unofficial n 
CJN Sollcltors senior partner Nigel Calvert - who has case expé- rience in this field - says artists 

protect an artist "brand" under trademark classifications, but they should not be complacent. "The Impact of this case only goes to really show that bands should seek to register thelr marks In Europe to avoid infringement," he 

news file 
TUER MOVES UP AT SONY MUSIC Sony Music national accounts director Nicola Tuer has been promoted to sales vice-president, reporting directly to UK senior vice président John Aston. Meanwhile, Sony executive Bob Hermon, who Joined the then CBS In 1973, has been promoted from head of régional promotions to régional promotions director. In addition Indépendant producer Nlcky Graham Is rejolning the major after 17 years as consultant A&R director for stratégie 
MIDDEIHOFF HINTS AT MERGER DATE Bertelsmann chief executive Thomas Middelhoff appeared to signal another deadline for the 

Retail cheer as big acls line up 

for bumper spring and summer 

by June 30. Analysts an too much into the comn 

by Paul Williams Retaiiers look set to escape the 
drought for the second year in a row a sériés of superstar acts make 

Andy Poweli, who reckons this year's spring and summer schedule should favour indie and specialist retaiiers more compared with 2000's greater 
their re in the co The appearance today (Monday) of Just Enough Education To Perform, V2's successorto its multi- platinum Stéréophonies album Performance & Cocktails, launches what promises to be a healthy fiow of key album releases from now until deep into the summer. Other big-sell- ing acts, including Destiny's Child, Radiohead, REM and Travis, are also ail set to appear with new studio 

months there are at least a couple of really strong album releases,' ""V chart product manager 

their big releases quarter. It foilows on from iast year when, after a fairly quiet spring for 
boasted 'such big names as The Corrs, Craig David and Ronan Keating, Although Poweli i ter-quality summer i , Virgin uot Jim Batchelor companies are final- focusing i 

Stereo MC's; long-awaited album on the final quarter is self-defeating. "They recognise the fourth quarter 
pie only have so m income for albums, so it s oetter to spread them out during the course of the year," he says. The rest of ApriTs key releases include Virgin's Emma Bunton (out on April 16), Infectious's Ash and Echo's Feeder (both next Monday), Columbia's Destiny's Child and Southpaw's Mogwai (April 30), t 

May's highlights include Air (Virgin), Bon Jovi (Mercury), Depeche Mode (Mute), Geri Halliweli (EMI). REM (Warner Bros) and Stereo MC's (Universal Island). June's schedule ihcludes Faithless (Cheeky/Arista), Natalie Imbruglia (RCA), I (Parlophone) and Travii diente). lan De-Whytell, who c independent store Cras says the fortheoming se 

delivering further news on the merger's progress at the end of January was not fulfilled. Meanwhile, Slater Management's Andy Slater will take up his new rôle of president/CEO of Capitol Records in the US on May 1. 
VIRGIN SIEPSIH10 SNAP UP CAREY Virgin Records Iast week signed Mariah Carey to a multi-album recordlng deal following the ending of her relatlonshlp with Sony Music. Under the deal Carey reportedly reçoives a $20ip signing-on advance, up to $7m of which Is non-recoupable to cover the cost of her buylng-out her Iast album from Sony. The four-album deal reportedly allows Cirëy full 

Radio One confirmed Iast week it i: taking its UK Love Parade Event to Newcastle this year on July 21. 
and a lot at the younger end seem I be back into buying music again ar there are the festivals, too," f 

the onginal German version of the parade has been banned by the Berlin ministry as it conflicted with 

Virgin to extend v.shop brand 

with 50 more sites earmarked 

Ettvis presses ahead 
with Farm Aid plans 
Glastonbury founder Michael Eavis has pencilled in September 8 as a provisional date for his planned ■ 44' Fifty new v.shops will appear on the UK Hlgh Street by the second halfof SBK the year following Virgin ^ Entertainment Group's décision to MÊÊK trigger the second phase of the Dur Price chain's conversion to the newer The future the name 

Farm Aid festival, aithough he has yet to oonfirm any acts or the venue. Eavis wants to stage the 40,000 capacity event to support farmers hit by the foot and mouth outbreak and says he is considering his own Worthy Farm, the nearby Bath & West show grounds, or a site nearer London as possible venues. Eavis is h# 

Wrgîn dedded'^ast s'ummefto Wright: pushing ahead with v.shops rebrand around 100 outlets as "V.shops are slmpler to run than Our v.shops. However, the Our Price Price and the product range is easl- name will not be abandoned corn- er," he adds. However, Wright says pletely. the group wants to make a further At the tlme the retail group sald range of Improvements to the v.shop it would décidé the fate of the Our offer - he is considering using the Price brand once the impact and kiosks as portais for CD burning and success - or otherwise - of the improving the racklng Systems - v.shops had been analysed. VEG before extending the brand further. CEO Simon Wright reveals that a "Ifs important to be décisive that senior board meeting between we do not operate on two brands for vshop and Virgin Megastore direc- too long so the staff and suppllers tors Iast Thursday declded that the are kept informed," he says. operating success of the v.shop con- He adds the group is still Investi- cept was too powerful to Ignore. He gating a future rôle for the Our Price 

act and sent out letters to groups Iast Tuesday explaining that "some- thing urgently needs to be done to rectify the plight of thousands of people who live and work in the countryside". He has discounted REM and Radiohead piaying, but says he would welcome Madonna. In addition to the financial benefit of the concert, he says that a high- profile event such as Farm Aid might "lead to a political sea change". Meanwhile, Graham Pullen and Solo are promoting the April 29 Freedom Day concert in Trafalgar Square, to be hosted by Nelson 

Dropping one Berocca table! into water makes an effervescent vitamin cocktail that helps you stay sharp. 

f &BerOCCai clalms on average, each v.shop Is brand and says It may still have a operating at 23% better turnover place In certain TV réglons or outlet Mandela and featuring acts includ- ing REM, The Corrs and Atomio 1 H 
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RADIO-ONIV SINGLES MAKE WAVES 
To release or not to release? That is the question - at I least when it cornes to singles. The airplay versus commercial singles debate has beet running for some time, but finally it seems to be gaining a head of steam. The logic of Tony Wadsworth's comments at last week's Radio Academy conférence seems irréfutable (see story, pl) So will others follow the tactic pursued with the Coldplay track that is currently being promoted? The answer must surely be yes, at least when the artist in question is either three or more singles deep into an album or is not the sort of artist ever likely to make a lasting impact on the singles chart. One of the reasons a shift in the TV landscape. Sometimes in the past pluggers have worried that chart-based TV shows will not support their artists if their music is not appearing in the relevant rundown. But times have changed. Although it has a prédictive chart element, CD;UK dominâtes Saturday mornings with a format that Is eminently flexible when it cornes to featuring new videos or live performances by key artists. Likewise, Top Of The Tops can comfortably accomodate exclusives and previews. Meanwhile, Top Of The Pops 2, whose combined ratings have now overtaken those of Its older sister, has littie relation to the singles chart. Such is its power that it was able to propel sales of Eva Cassidy's Songbird album by screening the home video footage of her Over The Rainbow performance - surely the ultimate cheap video - without much radio backing. One next step could be to re-examine the thomier question of allowîng airplay data to count towards the compilation of the officiai singles chart. That is a far trickier issue - and not least in the current cllmate. After ail, suggesting that songs that are oniy available on albums should be allowed into the singles run-down would not play well to the consumer lobby. That should be left on the shelf for now. But when it cornes to issuing radio-only singles when it is appropriate, surely it is a no-brainer. AJax Scott 
PAUL'S QUIRKS 
RETAIL CHOICE IS KEY TO HEALTHY POP As a retailer it has been interesting to follow the debate about "pop music" and its future in recent Music Week columns. Despite ail their research and test marketing, the record companies still miss out on the most accurate source of information about consumer tastes - the délibération that takes place every day when customers browse through the new- reiease sections in their local specialist record stores. Despite the exceptional success of Hear'Say, when the public bought into an event rather than a great single, customers are becoming more sélective and tend to know what they want - and, more importantly, what they do not want. Established artists cannot just pop up for a quick chat show and hope to boost a flagging career unless they produce a topclass album to accompany their promotional vislt. And that is the way it should be. No more easy rides for artists just going through the motions and producing albums to the same monotonous, tried and tested formula. However, pop music will always be around - we just have to realise that it changes direction every couple of years. New bands form and attract a young teenage audience, some fînd success but after a few years their core fans grow up and- develop a more varied taste in music. Customers who once bought Boyzone and Spice Girls now buy dance albums by the bucketload. Younger customers who once might have bought the latest boy/girl band seem to prefer Snoop Dogg, Linkin Park or D12. Oniy artists like Madonna, who continually re-evaluate their approach, seem to retain their pop fans and attract a new audience each time they release an album or single. So pop music moves on, constantly changing, and the oniy biot on the horizon is the dumbing-down of the cholces offered to the consumer by norvspecialist retail outlets. If we continue to let the blg chains influence what is released and what position it charts then ail we will be left with is production-line pop - and pop that lacks the excitement and anticipation that attracted most of us to the music business In the first place. Paul Qulrk's column is a persona! vlew 

Chnnneiny plans push 
for online promotions Aim-listed multimédia music Compa- ny Channelfly plans to extend the online activities of its dance and pop promotions business Power t Promotions. I The publlshing, promotions, live I promoter, artist management, radio nd online group detailed the move 
us it reported a 47% rise in turnover to £1.29m for the six months to January 31 this year. It also report- ed greater losses of £883,000 compared with £834,000 for the same period last year. Drawing a line under the compa- ny's proliflc acquisitive expansion in 2000, Channelfly CEO Adam Driscoll says the recent acquisitions - including Stephen Budd Management . group's stabl  • and development facilities. "The group is now focused in cre- ating value from this estate through cross-marketing opportunities and the development of our intellectual -ty portfolio," he 

Universal makes EMusic move 
as online link-ups take shape , • to Rioport by the end of this mont Vivendi Universal is negotiating ro 
online distribution site EMusic. The news emerged as the site- which has exclusive ordine^distribu- tion deals with more than 700 Inde- pendent labels - announced that it faced a Nasdaq delistlng smce its share price had remained below SI for more than 90 days. The deal - whlch values EMusic at $23m based on Sllm cash reserves and a share value of 57 cents, compared to its S2-week high of $6.50 a share - ended a week of high-proRIe engagements among old   „..y companies. Microsoft was quick to attempt to trump old online audio foe Real Networks by announcing a plan to launch a free streaming music ser- -- vice called MSN Music. In addition, soon-tobe fully MTVi says it has US deals In place h1 
with ail five majors allowing it to 1 service with 

Rioport by the end o. ..._ Sources say downloads wm be priced at around $1.99 for singles and $18.99 for albums. Meanwhile, UMG's Duet subscrip- tion joint venture with Sony reacted to MusicNet's AOL distribution deal by signing up Yahoo! as its future US distribution partner. If the EMusic acquisition is successfol, Duet will have access to an exlsting down- load and subscrlptlon service, while the brand couid be the answer to Vivendi Unlversal's search for a définitive global music portai. Last week, EMI also announced a partnershlp with mobile audio con- tent aggregator Hithive. Meanwhile, it emerged Sony Music Europe 1s negotiating with French competltor Musiwap, and Getmusic - whlch is 
opened its London office with former AOL Europe vice-president David Fischer as managing dlrector. 

Majors join online future 

with flurry of new deals 

The surge of activity began with Bertelsmann eCommerce Group (BeCG) CEO Andréas Schmidt unveil- ing his company's Bmusic initiative dunng the Plugln conférence in Barcelona as he dropped an eariy hint of the MusicNet tie-up that was later announced between BMG, EMI, AOL/Time Warner and Real Networks. Elsewhere during the week there were also deals announced by MTVi and Rioport; MSN; and Sony, Universal and Yahoo! (see story above). During his keynote speech last Monday, Schmidt slammed the industry for being over-protectionist and reactionary in its approach to the online world. "The music industry doesn't know where it's going," he said. "Bertelsmann is built on copy- right ownership which is crucial to the business, but the framework needs to be flexible to adapt to chal- lenges, not used as a whip ag 

Schmidt: call for flexibility loosen up1." He added that the industry's moves to protect sales were "under- standable to a certain extent", but noted that it should be unifying stan- dards to offer an alternative. He went on to reveal that Bertelsmann is in the process of consolidating its online music assets - which current- ly include BOL, CDNow, Digital World Services and interests in Getmusic, Napster and now MusicNet - into one large database and technology centre under the working title Bmusic. Schmidt predicted Bmusic would 

MusicNet were revealed once New York arrived at work, it appeared that apart from an agreement to share equity and work together on a busi- ness-to-business streaming and download music platform, the project is littie more than a piece of software at this stage. With 40% of the equity owned by Real Networks - whose CEO Rob 

pointing to what it says is its proven track record in charging subscrip- tions through its audio and video Goldpass service. This, it says, has accrued 175m users paying $9.99 

Jupiter event plugs into European online gloom 

It was ail rather apt.'because Europe is wldely acknowledged to, be at the tail-end of its 'own digital 

the online ra oo diffl- 

such as Distribution & Retailing; Is Anything Working? Despite the downbeat market, the US research firm managed to    attract an Impressive range of tlcularly frank about 

Mansfleld; Plugln panelllst Tlm Bowen and Capital Radio David Mansfleld. The Capital boss was one of panellists who wer< 
speakers, panellists a with keynotes from BeCG managing dlrector Andréas Schmidt, 0D2 fig- 

panles had found the promise of online riches to be elusive. "We've changed our thinking about the whole personalisatlon online radio project," Manslield told 

cuit In real life. We still have aged to flnd the software that really makes the proposition happen, although we've spent a lot of money with people who said they could." Critisism of inaccurate prédic- tions failed to dampen Jupiter's enthusiasm for making them as its European net music specialist Mark Mulligan unveiled the company's lat- est set of figures. Mulligan predicted online music spending will grow to €2.095bn (£1.312bn) by 2006, while subscrlptions will outpace "à la carte" downloads by 2003 and digital distribution will account for 37% of the total music market by the latter half of the decade. 
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UK independent label Neo Records exclusive deal to provide music to Chatmel 5 for its coverage of the upcoming motorcycle Grand Prix season. Under the new deal, Channel 5 will make use of music by Neo artists including Darude (plctured), Maria Rubla, The Thriilseekers and Rhythm Masters wlthln its highlights coverage of the racing season, which runs for 16 weeks starting today (Monday). As well as featurlng In soundbeds, < track will be used each week in sequence, beginning with Darudr Neo will also be providlng music releases and exclusive remixes ( releases to Sunset and Vlne, the sériés for Channel 5. The label will release a Grand Prix-branded compilation in September, with up-front promotion wlthln the sériés. "Motorbikes have a new-found and rapldly growing popularlty In the UK today," says Neo marketing manager Jeff Ashitey. "Although bikes traditionally have an association with rock music the hi-tech nature of grand prix racing, together with the fact that musicians such as the Prodigy's Keith Flint race motorcycles bikes, have led to a growing association between hlgh- performance bikes and dance music. This Is an exciting and very compatible area to develop 3S of the Neo brand." 

EDITED BY STEVE HEMSLEY(Tel:01892 519504/steve.hemsley@talk21.com) MARKETING 
Play's triple-whammy of 
new shows is unveiled Digital TV channel Play UK has underlined its piedge to produce original music TV shows with the 
commissions. The first show, The Big Weekend, has been commlssloned from Wlse 

style guide to dance music. The second new show, State of Independents, The Story of Pop, Is an eight-episode sériés about the history and future of the UK's indie scene. Commissioned from BBC Entertainment, the sériés will include spécial épisodes on labels such as Factory, Création and Rough Trade, as well as a focus on dance labels. The third, Life s, also created by BBC contemporary video directors. 

More children inio radio despite 

high turn-ofi levels, survey finds 
Pop dominâtes the musical the UK's 11- to Ib-year-olds but they would rather become successful club DJs than chart-topping stars, That is a key finding of the most comprehensive survey yet ' 1 
music and radio habits of thi! tial âge group, who are more likeiy to tum to the airwaves above any other médium to discover new music. However, despite the vast majority of those questioned ail listeningto more radio than a year ago, there is a high level of dissatisfaction that do not always play the klnd of i that they wanttohear. th study, whose 

concerned we're not become radio lis- and if s so important to lookat groups. Ifs in your teenage years or early 20s when your radio lis- 
However, against the US fall in 

radio listening among the young, the UK study found radio remains a key médium among children on this side of the Atlantic with 43% of those sur- veyed listening to it befdre they go to school and 83% having tuned in dur- ing the 24 hours before they were questioned. TV, though, grabs their 

, However, 20% rely on TV learn about new music compared to 44%turningto radio and 22% reading magazines, even though half those questioned claimed radio did not play enough of the music they like Moreth ' " (51%) chose Top 40 music as their favourite type of music with 15% opt- ing for dance, soul, garage and R&B, 14% rap. 9% heavy métal and 4% indie, Britpop and alternative. The Top 40's dominance increases even more among their listening habits 

Smash Hits Poil revamped 

sériés of new partners for the show. SJM has been brought in as the promoter, while Done And Dusted and Aztech will aiso now work on the rebranded Smash Hits T4 Poil Winners Party event taking place in December at the London Arena in 

strong bids from interested broad- casters following the ending of its relationship with the BBC. Channel 4 won out over the compétition by of fer- ing a multi-platform presence and long-term commitment to developing 

for*the Poil Winners Parly And Tour," he says. "T4 is very compatible with Smash Hits, but which also bas a broader market pénétration than 
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Dann: compatible brands 
manymightthink," he adds. Dann adds every aspect of the show will be re-evaluated this year while itwill also be much more artist- friendly than in previous years.;. "We're more than aware that'a féw 
years and that the event was poorly managed backstage," he says. Emap plans to launch its newest digital TV station Smash Hits on May 15. Meanwhile. Channel 4 is also final- 
file even further with a set of new high-profile shows. 

Irn-Bru and SRH team up for 
'Scotland's biggest pop event' 

news file 
GAIAXV IAUHCHES TV ADS Chrysalis Radio Group is TV advertislng its Gaiaxy radio network for the flrst time with a sériés of slots on MTV stations MTV UK, MTV Base and MTV Extra. The £250,000 campaign, which started at the end of last week, aims to bring attention to Galaxy's syndicated weekend shows, which are aired across the Gaiaxy network at weekends and which feature presenters including David Morales, Paul Oakenfold and Boy George. 
HENDERSON |0INS EMAP Emap Performance has appointed Sarah Henderson as the group's new head of pop music. Henderson, who is currently programme director and head of music at Atlantic 252, will take up the new rôle in June and will report to managing director of pop Trevor Dann. In her new rôle she will manage Emap's pop music policy on cross-media projects including Smash Hits and Emap's Big City radio network. Before joining 

50% dance, 47% rap, 24% heavy rock and 8% indie and alternative. They are more likeiy to be listening to their music of choice when at home on CDs or tapes (49%) than on the radio, though 75% of those questioned are listening more to the radio than they 
Despite 52% of those questioned saying they had downloaded at least one piece of music from the internet, 69% said they were buying more CDs than a year ago. However, 14% bumt their own CDs while 43% had listened to radio stations online and 23% had watched a webcast. The average weekly time they spent on the internet 1 three hotirs and 50 minutes. 

ing into more of a desired option than presenting on the radio or becoming a pop star. Just over two-fifths of the respondents agreed strongly that being a radio DJ seemed a cool job compared to 48% for a club DJ and 46% for being a musician in a band. 

Scottish Radio Holdings has llnked with soft-drinks manufacturer A G Barr to stage a new Scottish festival. Im-Bru Live and Loud, billed as the biggest pop'event to be held in Scotland; will take place on June 17 in GlaSgow's Bellahouston Park and will be broadcast live on ail seven of the radio gr'oùpVFM stations. SRH events manager Slobh-n Crampsey, whojolned the company last October to head the newly-formed events divi- sion, says that Im-Bru really is the dream partner for the festival. "Im- Bru Is the single biggest soft drinks brand in Scotland," she says. "Not only does it have huge brand power but it also brlngs a brlght approach to youth-marketing," she adds. Crampsey says that SRH and Im- Bru intend to make Live and Loud an annual event with the character of a festival rather than a roadshow. "We've brought in [T In The Park pro- 

GWR group for si 
RADIO TWO BAGS WEUER EXCLUSIVE Paul Weller is following hot on the heels of the Bee Gees by performing an exclusive show for Radio Two on April 23 at the BBC Radio Theatre in London. The show, which will mix solo material as well as repertoire from The Jam and the Style Council, will go out on the station at 8pm on Saturday, May 19. 
BIG GUNS UNITE FOR SONY GAME Universal Music's Music Solutions arm has teamed up with Sony PlayStation and Infogrammes foi " 

provided a bonus audio CD to accompany the game's relaunch today (Monday), containing tracks featuring in and inspired by the Driver 2 game. The tracks, which include material from the Dust Junky's, Etta James and Kenny Rogers, were supplied as part of 

CLASSIC FM APPOINTS MANAGER Classlc FM has appointed Phlllppa Abrahams as music manager. Abrahams, who has worked In Ciassic FM's music department since 1993, was previously a scholarshlp student at the Royal Academy of Music and co-principal flautist with the National Youth Orchestra of Great Britaln. 
THIS WEEK'S BPIAWARDS Coast To 

platinum ' Gorillaz 
moter] DF Concerts to apply the fes- tival experience to this event. DF also have the technical know-how to include ail genres," she adds. SRH has already confîrmed Atomic Kitten, Five and Al for performances at the festival and hope eventually to announce a iine-up of around 20 acts. "This should be an appealing event for record companies. There is no other event in Scotland which affords simultaneous access to a network of seven stations with a weekly listenershlp of over 2m," she 



c h a r t f / / e ^ 
• Atomic Kitten's steady^iutsure conquest of continental Europe's charts continues with Whole Again lifting 22-14 on the Swedish sales chart while improving 15 positions to a new high of 23 on Germany's radio countdown. The Innocent/Virgin track's other airplay highlights indude debuting at 18 in Belgium and at 30 in Austria, ail heiping it lift 10-6 on the fono survey of the 
European radio. Meanwhiie, in Australie the singles improves 16-15 at retail. 
• Mute's Depeche Mode take the highest climber accolades on the fono Hit 100 of ail repertoire, moving 96-S2, as their single Dream On makes its arrivai on several European charts. In Denmark it débuts at 19 and at 41 in Germany while rising 32-24 in Spain. Dream On 

Cnssidy's posthumous success 

goes global atter UK chart run ^ interna- Hot Records chairman Iv 
Eva Cassidy's music is starting to spread across the globe as overseas média pick up on the extraordinary story of the late US vocalisfs rise to the top of the UK albums chart. Songbird made its initial showing in a key continental European chart at d of last month by debuting at 63 in growing band of territories where thi album bas been growing organically in a similar way to what happened in the UK. ■It certainly feels to me we will have some kind of global success. You can't stop it now," says Hot Records 

o 

agreements_ Torj— ^ b-fore the fol i its opération, Songbird is now just out- m side the Top 50 and heading towards the gold. Martin Jennings, who is based heir in Australia for around seven months of the year, says the album's UK suc- cess has been widely covered there while this week Channel 10 is expect- potentially ed to carry a news story on Cassidy. ■ -ifs ail building nicely in Australia and certainly be a big record,' 

instead. This enables Hot to re more control over the album ai partners, including Zomba Germany and Bertus in Netherlands, have to place ail „ orders for Songbird directly with UK indie. Hot has stili to strike such ; 

t the L 
become one of the album's biggest international outlets. 1 a p,u6J I v..- As in the UK, the label is adopting a o. It also screened the clip word-of-mouth promotional approach 

te says. 

but outclassing EMI and Virgin with three tracks each, BMG with two, and Sony and Warner with one each. 
• Universal Island's Océan Colour Scene have had an excellent week in Spain, claiming the highest new entry on the s ' - * ' 18 with Up On The De s gaining the biggest in plays on the ail 

_ v Bowles, of Cassidy performing Over The abroad. Its push i _;e média pick-up Rainbow that helped propel the ' lly on both Songbird's UK album up the UK chart when it was d the subséquent press broadeast on Top Of The Pops 2. îurrounding it. Hot Records, which has Worldwide rights for the album outside North America, is keeping a tight reign over 

ne album wi rd about Cassidy b< 
being put together by T0TP2 producer Mark Hagen is completed. "Because we're not doing it like BMG or Universal, it's something of a slow bum but we're incredibly busy," says 

âge on outlets including NBC prompt- ing the album to enter at number 36 on Billboarcfs catalogue chart. It also re-entered the Billboard internet chart last week at number 10. 

an Keating. 
• Parlophone's Coldplay are currently carrylng out their own version of Groundhog Day on the Canadian albums chart with Parachutes, which in the past month has moved 21-19-21-19. It is now holding the same position in italy atter moving 25- 19, while in Australia it has been knocked off of its peak placing by a résurgent Cralg David, whose Bom To Do It lifts 5-2 as Walking Away leaps 10-5 on the singles chart. UK acts now claim the top three spots on the Australian albums chart with Arista's Dido holding at one with No Angel, Wildstar's David at two and Coldplay dropping a 
• The Eternakissued Wassuup by Das Muttz has now reached platinum status in Belgium after passing the 50,000 mark, having already hit double gold in France and gold in South Africa. But it loses its chart-topping status on the Belgian Walloon sales chart this week to Daddy DJ's self-titled effort, while in France it is now looking unlikely to make the top spot, dropping 3-5 as Shaggy's It Wasn't Me is the new number one. It is at least moving in the right direction on Spain's sales chart, travelling 18-16. 
• Billy Idol and Right Sald Fred have not bothered the chart compilera in the UK for some time, but that Is no barrier for them findlng success currently on the continent. Idol Is represented by an EMI-Issued Greatest Hits package which enters at 15 In Flnland and 33 in Germany, while Right Sald Fred are moving up on the German sales chart as the Hansa-lssued You're My Mate progresses 36-27. 

HîVAlA 

The Manie Street Preachers (pictured) are preparing for a sériés of live European dates and their first key German TV performance as they celebrate their best International start to date for an album. Apart from Sweden, where it still made a hlghly-respectable number seven début, the Epic-issued Know Your Enemy has bettered the chart débuts of every other Manies album on the continent, including in Finland (three), Denmark (six), Norway (eight), Greece (nlne), the Czech Republic (12), Germany (13) and Spain (33). In Australia it has entered at 20 while starting life at seven on the Japanese International chart. Sony international vice président Catherine Davies says the album has enjoyed an excellent first week despite very little airplay for the single So Why So Sad. Instead the band have won strong print support, including Know Your Enemy being crowned album of the month in the German version of Rolling Stone. They are playing dates this month in Hamburg, Berlin and Cologne as well as appearing on German TV's Gluckspiralle while a number of summer festival dates are already confirmed, Including Rock Am Ring and Rock Im Park | in Germany and Plnk Pop in the Netherlands.  

man Keating (Polydor) 

Let Love Be Vtxjr Energy Rd 

nie (Murder lnc./Def Jam/IDJMG) 

i Promise Jagged Edgo (So So De(/Columbia/CRG) 

' Danger (Been So Long) Mystikal (Jivre) 
3 Gif IN 

mTT: AMERICAN CHARTWATCH 
 by ALAN JONES  

It is nearly five years since rapper 2Pac was murdered but his legacy lives on, with several albums of prevlously unreleased material being released in the intérim. His latest posthumous album, Until The End Of Time, is a sprawling double which sold nearly 427,000 copies last week and, needless to say, débuts in pôle position, becoming his fourth number one. Its sales are the highest first-week tally for any album by 2Pac since his demise, although they cannot match the 485,000 openlng frame posted by the similarly slain Notorious BIG's Born Again in 1999. 2Pac's impressive début means that Shaggy's Hotshot slips to number two, despite selling a further 176,000. The only other album to top the 100,000 mark in a slightly depressed marketplace was the Dave Matthews Band's Everyday, which sold 109,000 copies to take third 
Among UK and Irlsh acts, Dido continues to lead the way, with her No Angel album reboundlng 7-5 although its sales dip from 98,000 to 87,000. Other album aotivity includes blg déclinés for The Beatles' 1, which slides 13-26 on its 20th appearance in the chart and Eric Clapton's Reptile, which slithers 17-31 on only its thlrd week on the list. 

other artists from the UK and ireland are also in décliné, with the being Enya (46-42), Coldplay (65-59), David Gray (83-83) - ' (189-178). Meanwhiie, Billy Idol's (pictured) Greatest number 111, with sales of more than 15,000, while la Mumba's Gotta Tell You sold a few hundred copies more to r 109 - its highest position to date. Its lent coincides with the rising profile of the —_ îngle. Baby Corne Over (This 1s Our Night), which is number three in the bubbling under section •""just outside the Hot 100. Two US acts who are successful in Britain experience mixed fortunes. Moby's Play dips 48-53, two weeks after climbing to its highest position to date, number 38. But Anastacia finally makes her chart début with Not That Kind debuting at number 168. 100 itself, Janet Jackson notches up her lOth number one h,,» she was pushed al| the way by Dest|ny,s Chi|d wh0 x n ...uu surVjV0r Late retail singles push 
53-10, 

are In hot pursuit, climbing Case's Missing You 37-5 and Tamla's Stranger    , 
nnlHjennl,vr„LopeZ alS0 nnakes 3 big leaP' n'imbing 76-46 Coldplay s Yellow climbs more modestly, 68-66, while ail other Bri and Insh efforts hold steady with bullets. That number six, S Club 7 are 26 and The Corrs are 34 

Play. 
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A & R - EDITED BY JAMES ROBERTS aroberts@ubminternationaLconi)_ 
n e w s f / / e 
QUINONES SIGNS GlOBAl ATUNTiC DEil French singer Vanessa Quinones, who has previously recorded under the name Espiritu, has slgned a Worldwide deai with Atlantic Records in New York and 1s currently recording with Gary Miller, part of Brian Rawllngs' team. Quinones, who is currently without a publlshlng deai, was 

Mttssey opens UK office 

to spearhead global A&R 
by James Roberts Vétéran Sony A&R executive Dave Massey is 

si: L 

the Rapture activlty and Interaction wi * drive new readers to the magazine". Rapture TV will also be broadcasting 2 hours a day from April 20, 

Competing tmcks 
use same samples The growing trend for record companies to issue simiiar versions of white label dance suc- cesses has come under the spotlight again with two tracks both based around samples from Queen's Soheniian Rhapsody and Simple Minds' Theme For Great Cities. The first record to combine the two classics was The Real Life by Dave lee's project Raven 

encefthe label o s the rights to bo 
around the sami 

credibiîi^o^lyto^Cthe définitive articfe. W®'r®e®®®^n^up to^rte^^^^e^u^^er/ 

Dayllght by new-wave influenced act New Life Crlsls orlginallv came to Tommy Boy's attention when it won an unsigned 

SESSSS 
rcompaFnyetSheLlfontmvAerslalGVyhRi™ 
EEBEEEBHEll 

car crash in the video is actually the sound of a 

made us do to the mix-she made it less commercial than the original mlx was and it fits the 

gSSSS Universel Music snaps up Marr for publishing deai 

Aussie"backpackers^îs (Mised^o^spread to CatTaheëbulk of his catalogue consists 
Dnemma^Beautifuîly'crafte^sIe^ perwhose ne^VaTM'arrïtey^urreft^^ 

Rnn and last week appeared at a Neil Rnn & Fnends roncert m Aukland, alongside Pearl 
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ARTIST FOCUS 
FAITHLESS 

Fntthless family réunîtes le follow 

in Dido's major label footsteps 
In a previous career Faithless's leadlng light, producer Rollo Armstrong, worked as a gardener for Islington councll. Although he has long ago given up the dayjob and the dance collective he co-founded have become a global phenomenon, they have always remained curiously London-centred - and north London to boot. But as they préparé to launoh Outrospective, their third album, their world has cleariy ohanged Their last album. 1998's Sunday 8pm, sold 1.2m units around the world, and was followed by protracted negotiations for the sale of Cheeky, the label they co-founded with UK indépendant Champion. By the time BMG UK chairman Richard Griffiths finally won the deal on the morning of his 
September, Rollo's sister Dido had in turn started to sell significant quantifies of her own solo début in the US - a début which passed the 6m international sales mark last week. "When I drive through Camden and there's a picture of my sister with her eyes 20-times their size I think, wow, we're with a proper label now," says Rollo. Cheeky's pre- and post-BMG label manger Morgan Nelson commends the Faithless outlook. "Although they are London-based, their vision is on a world scale." he says. In retrospect the timing could not have worked out more neatly. "During the year when Dido was over in America we took timè off, [labelmates] Skinny were making a new album - everyone v ■ lerfect tir to get a deal." says Rollo, who despite Fait worldwide success remains incredibly low- profile, never involving himself in the act's promotional duties or appearing as a member of their touring band. The first product of that deal other than Dido - whose chart-topping album was finally officially launched in the UK in October after months on import - is Outrospective. Released on June 11 and preceded by the single We Come 1, it is Faithless' most diverse collection so far. Rollo describes it as their best to date, while keyboardist Sister Bliss, who is recognised as a DJ in her own right, says it 
Reverence, and ils successor. "Reverence was exciting and daring in its own way and there was a real theme running through it," she says. "The new album is partly a reaction to the introverted Sunday 8pm, which was really melancholy." The Outrospective process started with the conscious décision to put Faithless temporarily on hold after three-and-a-half years spent on the road - a hiatus that coincided neatiy with the negotiations over Cheeky's sale and one that provided the band with the space they needed to be able to reconvene to record Outrospective. "We ail needed to live a bit, otherwise we'd just write boring old albums about nothing," says Bliss, who herself released her début solo single Sister Sister through Multiply last year and has a new mix album, Headlines, due for release on May 7 by Ministry Of Sound, The first statement of Faithless' régénération on Outrospective is the addition of vocalist Zoe Johnston, known for her vocal on ambient duo Bent's track Swollen. "We've got a new singer to take over from where Dido left off, because she's a bit busy now," says Bliss. "Zoe's got a beautiful voioe. It's amazing to find 
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someone whose voice totally fits what we want to do. She's a great writer as well and totally got the vibe immediately. Bent is a band I have been championlng because I think some of their music is ethereally wonderful and deserves someone to bang 
Rollo is equally impressed with their new find. "At first 1 didn't realise how good her voice was. I did a remix of Swollen but the voice was really processed. 1 got the DAT of the original vocal and thought it was amazing," he says. "From that we got her to come down to the studio. She totally fits the whole Cheeky family thing - that people are talkative, clever and expressive." Johnston's first contribution on the Outrospective album is on the track Crazy English Summer, with her vocals surprisingly reminiscenl of Edith Piaf. Meanwhile, 

you have to be in this day and âge." We Come 1 is joined by Tarantula as the two house tracks on Outrospective, while frontman Maxi Jazz makes his singing début - his performances to date have ail been rap-based - on Mohammed Ali, a menacing left-fîeld track with dub influences. By 

Bliss. 

most prominently on introductory single We Come 1, whose squelchy acid melody is already proving to be an effective reminder of the group's power. "l've been playing it in my set at (London club) Turnmills where the crowd have developed their own Whigfield- style dance to it," says Bliss. "It's a great dance record but radio is so unpredictable you just can't take anything for granted, We're not naturally a singles-led band but 

Will Smith is currently shooting boxer. "It was totally weird. I he, on Jo Whiley's Radio One show just submitted it on spec," says Although Dido is no longer a bano member, she has contributed vocals Step Too Far, a duet with Maxi Jazz » has a haunting, ethereal feel. She is the only non-band member to feature album. "We didn't want to clutter the 
s," says Bliss. "When we did a collaboration with Boy George (Why Go. on Sunday 8pm] he just came to a gig of ours in New York and was bopping away at the front. When we got back we just said why don't we do a track with George because ht was so vibey." Rollo says his current favourite is a plano-led ballad called Not Enuff Love. The Faithless family vibe is obvious throughout the album, and remains the ethos of the recording. "We made this 

The public face of Faithless: Maxi Jazz and Sister Bliss (main picture). Publlcity-shy Rollo (above left) joins (from left) Richard Griffiths, Dido, BMG UK music division prés- ident Ged Doherty and Dido manager Peter Leak 
'On this album we've got a 
chance to be on absolute 

level terms with the big boys. 
We already outsell most of 

them around the world... but 
it's also to make il clear that 

we make great music' - 
Rollo Armstrong 

album without anyone interfering just in the way we have made ail our albums. It's very organic," says Bliss. In the past the lack of a major label-style marketing budget to back any of the Cheeky rester has affected the set-up of their records. "With Dido, Mel [Medalie, former Cheeky co-founder and managing director] had a game plan ail along that she was never going to get released in England until she had success in the States, because as an Independent label we didn't have the money to launch her, I guess in a similar way Faithless became successful in the clubs first and saved a whole load of marketing money," says Bliss. "What we spent on our first two albums' posters and videos was what the Chemical Brothers spent on their first video - thafs the kind of thing we were up against. The fact that we found a global audience was 

This time there is little doubt that BMG, which has few other big name domestic signings releasing records at présent, wlll be backing Faithless's new album to the hilt. As a resuit the cycle of constant touring 

is with th already outseli irt world like Basement Jaxx or Massive Attack, but it's also to make it clear that we make great music," says Rollo. It is a philosophy that extends to the other acts on Cheeky's rester, among them Skinny, Pauline Taylor and Rob Dougan. "AH the artists on Cheeky have somethlng to say. None of the artists want famé as an end in itself. Everyone's primary goal is to make music," says Rollo. "The whole point of Cheeky is we make great music as a label. That will now have a chance to come through." James Roberts 



Orbital 
The flltogethe 
The new album 

The Face > 19/04 MME > 25/04 â 02/05 Jockey Slut > 23/04 Ministry > 27/04 Guardian 6uide> 28/04 Time Out > 02/05 

National 60 x 40 and 30 x 20 flyposting. Postcards > 400k dis- tributed in Bars â Universities w/c 23/04. 

Features in Q, FHM., Wax, Muzikj Mixmag, Jockey Slut^ The Guardian G2. Reviews across the board. 
The single 'Funny Break [One is Enough]-' released 16.04.01 on 2 x CD and 12". 

HnHHDB 
of the week 

s CLUB 7: Don't Stop Movin' (Polydor 5870832). Simon Fullefs protcges return with one of their strongest tracks to date rhich has already got off j a flying start with Radio One and The Box. This "^co in with a Shuffiing "^^^soUkoat arena tour. 
thaTthe recent press surrounding their spare-time aclivities has no harm whatsoever. u 

SlHGLEreviews 
SPOOKS; Karma Hôtel (Epic/Artemis ^••1 XPCD2542). Following release of their début S,l.0.S.0.S. Vol. 1, this hip-hop fivesome are flying high. After the of their first single, radio 

A-listing at Radio One and Capital as weli as an impressive TV plot. " - 0 ZOOT WOMAN: Living In A Magazine (Wall Of Sound WALLD072). Jacques Lu Cont & Co ride the pop/rock zeitgeist wi this frothy, mélodie cc ' 
futuristic new wave pitohed I XTC and Planet Earth-era Duran Dur crisp production values. " -0 liFTii.J.i.t DEPECHE MODE: Dream On (Mute CDBONG30). Depeche Mode always seem to return sounding relevant without losing their characteristic Sound. Dream On is produced by Mark Bell, who blends the nagging acoustics with a sheen of slithery dark beats, a trick whioh also worked well for Bjôrk on her Homogenic album. t'i-iTiiiki:.! FATBOY SLIM: Star 89 (Skint SKINT64). Norman Cook returns to his dancefloor roots with this take-no-prisoners techno assault featuring an XXX-rated vocal from Roland Clark. Remixes from the likes of Timo Maas and X-Press 2 have helped ensure strong club support, while a "clean" edit is currently B-listed at Radio One. PAPA ROACH: Between Angels And Insects (Dreamworks 4509092). This is a solid track which will help promote the US 
album Infest, and shouid follow their last single, Last Resort, into the chart. It has been B-listed at Radio One, Xfm and MTV. l'ivV.-v :'l COSMIC ROUGH RIDERS: Baby, You're So Free (Poptones MC5042SCDP). Leading off with an Eastern-flavoured hookline, the second single from the Riders' début LP is an unashamedly old-fashioned soft-rock anthem whrch boasts winsome harmonies and an irresistibly catchy chorus. It is B-listed at Radio Two. -  0 FRAGMA; You Are Alive (Positiva CDT1V153). Following their silver-selling Top Three hit Every Time You Need Me. Dirk and Marco Duderstadt and Ramon Zenker this time recruit Damae to handle vocal duties. The single's commercial Euro-trance Sound 
HERBERT; Leave Me Now (IK7 K7097CDM). The long-awaited new single from the one of the UK's more gifted dance 

î does not disappoint. Featuring the i Siciliano, Leave Me e diamond stamped with Matt Herbert's sonic idiosyncrasies. RAE & CHRISTIAN FEAT. THE PHARCYDH: It Ain't Nothing Like (Grand Central/!K7 IK7099CDM). Lifted from the acclaimed album Sleepwalking, It Ain't Nothing Like finds the Manchester and Los Angeles hip- hop heads in rude form. It is backed with a strong mix from UK crew The Nextmen and a new version of album favourite Not Just Anybody. ' ■ 0 K-WARREN FEAT. LEE-O; Corning Home (Go Beat/Polydor 5870212). Already creating a stir on the garage scene, this is the début single from this pairing of the vétérans, With its crossover potential proved by a B-listing at Radio One, many will be scrutinising the chart performance of this smooth, R&B-flavoured garage tune. GLENN TILBROOK: This Is Where You Ain't (Quixotic QUIXCD006). This typically upbeat pop offering from the former Squeeze frontman proves he has not lost his edge. Tilbrook tours the UK in May to promote his début solo album, The Incomplète Glenn Tilbrook. ECHO & THE BUNNYMEN: Ifs Alright (Cooking Vinyl FRYCD104). Having just completed their impressive eighth album, due for release in May. the group release this laidback track. Their first single on Cooking Vinyl is co-written by founding band members Will Sergeant and lan McCulloch iund of earlier days. JOE: I Wanna Know (Jive 9252102). Joe up his Top 10 hit Stutter with this R Kelly- Taken from album My Name Is 

UCLY DUCKLING: Eye On The Gold Chain (XL Recordings UDPR002CD). The first UK release for the Long Beach hip-hop trio since their switch to XL Recordings is a taster from their fortheoming album Journey To Anywhere. It shows their ability at 
West Coast acts People Under The Stairs and Jurassic 5, whose DJ Cut Chemist remixes the lead track. '• 0 MINIMALISTIX: Struggle for Pleasure (Mostiko 23200243). A popular Euro- trancer, this is the first release for the new UK-based branch of the Mostiko label. Produced by Brian Koner and including remixes by Rob Searle, this single has received mixed support including a Top 10 chart placing in the MWClub Chart. 

l'i'.'i.'."!-'-! STARSAILOR: Good Soûls (Chrysalis CDCHS5125). Following their excellent, low-key introductory Fever EP from earlier this year. Good Soûls was a live favourite on the Carling tour in January and cornes in the wake of their N/ME On Award. Heavily melodte, this track - which was 
week and is currently B-listed at Radio One - shouid see the hotly-tipped act break the Top 10 with ease on their first proper attempt, 0 
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ELBOW: Red (V2 VVR 5016153). Newly signed to V2 having been the subject of a bidding war. Elbow follow their two well- received EPS for Manchester's Ugly Man label with a characteristically stark lament on the theme of drug abuse, based on a former friend of singer and lyricist Guy Garvey. The band's eagerly-anticipated début album follows in May. O  n SHED SEVEN: Cry For I Help (Artful CD35 B ARTFUL). With this track 3d at Xfm, it seems 

ERIC CLAPTON: I Ain't Gonna Stand For It (Reprise 9362 44987-2). Covering Stevie Wonder's 1980 track, Clapton moves up a gear with this uptempo funky blues take. Lifted from his recent Reptile album and following recent live dates, it is A-listed at Radio Two. 0 IMITATION ELECTRIC PIANO: Imitation Electric Piano EP (Duophonic Super 45s DS45-27). The brainchild of Stereolab bassist Simon Johns, this intriguing five- track EP takes its eue from such diverse sources as Can and 23 Skidoo. It is a feast of hypnotic Krautrock riffs and jazzy beats with a hint of psychedelia. MARK EiTZEL; It Is Important Throughout Your Life To Proclaim Your Joy (Matador OLE 515). This rousing return for the American Music Club frontman précédés bis fortheoming album The Invisible Man. Eitzel is an accomplished songwriter whose intimate confessional songs are shot through with a humour which saves them from dreariness, O NOBODY; Shades Of Orange EP (Catskills RID017). Hot on the heels of their début album Soulmates, Shades Of Orange is a reminder of what Nobody do best - a funky brew of hip hop jostling with jazz and woozy strings. The band have burst out of the same LA expérimental hip-hop scene which bought us The Breakestra and look set to cause similar ripples. IWTO*4 JASON DOWNS: White Boy With A Feather (Pepper 9230412). This début single from the young US artist platforms his unique mix of country and hip hop. The unusual sound has already found friends at MTV, The Face and Radio One, where it is B- listed. It is likely to stir interest in the rising singer's début album, due in the summer. LOWGOLD: Counterfeit (Nude NUD55CD1). Taken from the highly acclaimed début album, Just Backward Of Square, this single is certainly a standout track. The usual guitar-driven grounding helps to create the group's solid indie sound. With varied specialist radio support, plus a Radio One C-listing and earlier celebrated dates with Coldplay and Grandaddy, the group look to be gaining fans across the board. • O 
ILBVtHreviews 
rPCT.STl ASH: Free Ali Angels (Infections INFECT100CD). After heading down a hardeore cul-de-sac on their last album, Ash return to their true pop sensibilities on this, their third album 
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l iw:i:i,:„!i,| JANET JACKSON: au For You (Virgin CDV2950). This follow-up to 1997's The Velvet Rope was recorded at Ryte Tyme Studios in Minneapolis, with co-production by Jimmy Jam & Terry Lewis, Jackson's long-time songwriting and studio oollaborators, with additlonal production by Rockwilder. The album's diverse but mélodie sound is echoed by the immaculately produced title track on which Janet sounds 

proper, and the resuit is impressive. The two singles, the Top 10 Shining Light and Burn Baby Burn, nestle alongside string-led ballads and guitar-driven indie pop which give this album a distinctly summery feel, MING: Red (Hombre Mex 027). This is an eclectic album of soul-driven beatscapes which wallow in rich hip-hop rhythms and jazz noire atmospherics. Red manages to  ;se influences without 
been a long-term coliaborator with Earthling and has also been worklng with Virgin- signed Sunna. FEEDER: Echo Park (Echo ECHCD34). Feeder's long-awaited third album, which boasts a bona-fide smash single in Buck Rogers and worthy follow-up Seven Days In The Sun, does not disappoint thanks to pristine production by the band and Gil Norton. Following a sold-out UK tour and an appearance at T In The Park in July, this looks like being Feeder's year. MIKEY GRAHAM: Meet Me Halfway (Public PR004CD). Boyzone member Mikey Graham, always the quiet one of the quintet, has stepped out of the shadows as the only member to go it alone on an independent. He wili be hoping to beat the disappointing success of his two solo singles to date, VAR10US: Twice As Nice Sexy & Stylish (Warner Stratégie Marketing WSMCD034). This third volume of UK garage kings' Twice As Nice's Sexy & Stylish sériés has been mixed by DJ Spoony and Steve Sutherland and features current hot garage and R&B tracks from acts such as Maxwell, Robbie Craig, Jaheim, Kelis and A Tribe Called Quest. MOUSE ON MARS: Idielogy (Domino WIGCD 93). German duo Mouse On Mars have been carving themselves a niche : 
eyed pi:. Niggung album remains here, along witn tne expected array of twisted grooves. 1 FEAR FACTORY: Digimortal (Roadrunner RR8561). Pr [ Rhys Fulber, i hard-hitting métal ;ollection. Mixing digitally- ' enhanced sounds and raw bass, this is an album not for the faint- hearted, likely to establish the group further within the hard rock genre, - O VARIOUS: Ordered From The Catalogue (Grand Central GCCD110). Compiled and mixed live by label head Mark Rae, this reveals the strength of the Manchester label's roster after six years of trading. Tracks from J Walk, Rngathing and Rae & Christian sit comfortably next to a collection of more obscure gems, adding to a fine compilation for fans of downtempo grooves. RUBY: Short Staffed At The Gene Pool (Wichita WEBB006). Lesley Rankine is proving to be one of music's enduring figures, having survived the break-up of her band (Silverfish) and the dissolution of her record label (Création), but manages to rise above these obstacles and return stronger. This album showeases her inimitable vocal style against a polished sélection of trip-hop beats and jagged guitats. - O NAS & ILL WILL RECORDS PRESENTS; Queensbridge The Album (Columbia 4974332). Put together by rapper Nas and produced by The Hitmen's EZ Elpee, this album brings together a wide variety of 

□□□□m 
of the week 
ZERO 7: Simple Things (Ultimate Dilemma UDRC0016). Zéro 7 was bom J out of Henry Binns and Sam n Hardaker's day job   ' of engineering for Nigel Godrich. A Radiohead remix was commissioned, but it was their début EP which solidified their a beguiling mix of soufful orchestration and widescreen production. Their début album weaves a rich tapestry of s and adds structured songs with vocals from Sia and - Mozez. Expect this to build as a sleeper hit throughout the year. 

styles. With numerous props to the Queensbridge area of New York, it features spots from Capone, Noreaga, Mobb Deep, Marley Mari and Roxanne Shante. The club success of standout eut Oochie Wally - plus support from Radio One's Tim Westwood - should raise the album's profile.  1 VARIOUS: People Get Up (Harmless HURTCD031). Subtitled "Original House Party | Funk & Get Down Jazz", ; brings together a ky mix of Seventies soul and jazz. Featuring classics from James Brown and Eddie Bo alongside obscure gems from the likes of Jimmy Hicks. Joe Thomas and Mickey Murray, it should make dancers everywhere get up to get down. VARIOUS: DTPM (Obsessive EVSCD16). The long-running London club is set to make its mark with this double CD mixed by residents Miguel Pellitero and Alan Thompson. Blending a mix of deep h and tough, fiinky garage, i from Miguel Migs, Simon and J 
This week's reviewers; Dugald Baird, David Barrington, Claire Bond, Phîl Brooke, Jimmy Brown, Hamish Champ, Chris Finan, Tom FitzGerald, Owen Lawrence, James Roberts, Nick Tesco and Simon Ward. 

VARIOUS: Renaissance - Desire (Renaissance REN4CD). Mixed by Dave Seaman, this double CD should reinforce 
as a force to be reckoned with on the 
sounds to Sister Bliss, Slacker and Way Out West plus remixes of Moby, Rnley Quaye and Placebo. VARIOUS: TCR:50 (TCR RENNCD005). OJ Tamsin and 10 SUI handle mixing duties on this nu-skool breaks double-CD celebrating the 50th release from Rennie Pilgrem's pioneering label. CD1 is more drum & bass- influenced, with tracks from Breakneck, Arthur Baker & Rennie Pilgrem and Waveform, while CD2 focuses on breakbeat with funky cuts from Thursday Club, General Midi and 2Sinners among others. 

Hear new reieases O Audio clips from the reieases marked with this icon can be heard on www.dotmusic.com/reviews 

M 
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AVAILABLE on CD, MC /inb DOUBLE Vin YL 
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- EDITED BY A D A M WOODS 

W: BBC Mi in common? Well, they both send ou Clarion call to huge sections of the nation' youth when they release records, and eacl thein has a certain fondness for hats. But in an industry where pluggers and their record company clients study the sales and airplay charts with the Intensity of City brokers monitoring the fortunes of the FTSE-lOO, the most obvious similarity is the fact that both acts reached number one this year with barely a hint of support from radio. Bob The Buiider's Can We Fix It. last year's Christmas Number One. and Limp Bizkit's Rollin', which hit the top spot in January, each owe far more of their success to clever 

Radio One) quickly re 
of had jumped to 11,000 sp 

TO PLAY OR N 
biggest increase in plays, though ils climb thereafter was still relatively slow. Atomic Kitten manager Martin O'Shea has had a huge smile on his face in recent weeks as he has watched radio programmers execute a collective U-turn in their opinion of Whole Again. "What we saw was radio judging an image of a band and the pop genre, rather than the song itself." he says, "Radio Two, Clyde FM and Key 103 were supportive, but most stations did not test early enough whether their audience liked the 

So should radio be in the dock for getting it so wrong three times in 
toathe64C2Trea 'Whol we sow wilh Atomic Killen layTc™^! ™Not S0, 

20œ bygiitsered in was radio judging an image of a ^Sad^CS 
AKsSte^Pure™81' anti ,f,e S6"1,6' ^ther m"RiaJj'o s?ata?must Shores. When Limp ||l(jn 1116 SOng îtSeif ' - Maftîn decic,e what constilutes Bizkil entered the hit ■ oauc Smith -Shnufi 

LABELS FACE UP 
With both Bob The Builder and Limp Bizkit both hitting the top spot^ 

they had a number one hit, the whole rôle of radio is again beid 
than they do to the airwaves. The 800,000- selling Can We Fix It received just 939 plays during its chart 

O'Shea, Atomic Kitten manager 

just 201 plays and a 

Smith. "Should number one in î chart which, in the case of Limp Bizkit, sold only around 50,000 copies to get there, or should it be 
te 35 plays it received on Radio One. The track 

at number 21 on the airplay chart in the second week of February. Likewise, Atomic Kitten's Whole Again, the first record to spend four weeks at number one since the end of 1999, was only added to most playlists once it had reached the summit of the sales chart. The song went straight in at Number One on the number one, Radio Two placed February 10 saies cha ' ' 

people listening to radie country want to hear? "The situation with Atomic Kitten was slightly différent and was based on the image many stations had of the band and the lack of success of previous singles. With the next release the band will not suffer from the 
le Radio One dii Whole Again 

r RadioPromotions 
"Régional promotion at its best" 

Teish O'Day - EMI Recording artist 
& Wayne Brown - Alleycats Studios 

Full régional promotions service 
including "e-servicing" 
contact Steve Betts on: 

tel: 020 7659 0456 
mobile: 07946 433726 

email: info@radiopromotions.co.uk 
website: www.radiopromotions.co.uk 

(il 

m 

se key things any radio programmer sk himself when a plugger cornes to ck fit the station'; démographie; is it consistent with tne muslc company Fastrax 01 policy; and does he or she have a gut feeling Dickens hopes the 
"Whole Again was one of those tracks we playlisted because we had an instinctive feeling," says Martin. "Pluggers are beginning to understand what Radio Two is ail about, even if we will not give them the kind of heavy rotations they really want." 

th the m 
them for their views on 20 tracks receiving airplay that week. The results are published on the website of digital muslc distribution company Fastrax on a Friday morning. Dickens hopes the service will encourage labels to use music research as a marketing promotions tool before scheduling single album releases by demonstrating to n the reality of consumers' perceptions of 

"Research tells you al 
- -    ;     companies, will sometimes make mistakes," British radio, Martin is not a fan of the says Dickens. "The problem is that radio listener research which underpins the playlist programmers can be very sheep-like, and are décisions of many radio stations and radio led by a few taste-makers. When they get it drouns. In snîtp nf wrong, then you have 'Pluggers are beginning la probiems. The Atomic 

understand what Radio Two is ail ^"^misw^sTsing 
f, even if we will not give 

the widespread nature of such techniques, 
trd company. e difficulty of 

objective lîstener- ,,,e ■""" '""""«"'a ^pùbi'icln the response to a fhey really want' - Colin Morlin, did " new song from a is||#g short sample RadlO ÏWO down a téléphoné line is acknowledged across the radio world. a Two years ago, Capital Radio suggested 
depth research technology wmi me n industry. The idea, first mooted by th director of programmes Richard Park, subsequently abandoned after the ' of discussions. In the light of Park's résignation in March, any move in tl direction now seems unlikely in the 

But one ex-Capital Radio employée who is attempting to encourage record companies to ,u„u market research more seriously is Clive Dickens, the former Capital Radio Group head of programmes. He is now working as a " '"i music industry n 
aZfoî;i^S:Siife"0l#W8' 

Dave Shack, the RCA director of promotions who was promoted two weeks ago to BMG UK VP of international, weicomes any research and testing service that record companies can share with radio. "Perhaps there has been a problem with ignorance in the record industry," he says. "We do tend to think everyone should like the records we décidé to put out." if used correctly, music research will tell a station programmer if he is playing the music his audience - and in the case of commercial stations, the advertisers - want to hear. and in conjunction with other marketing by the record company the results should be converted into singles or album sales. Vet there are occasions when record companies and radio stations can both misjudge the public mood. Innocent act 
>e example of an instance wl  v..j uuinuineu wnn a nuge iaD( marketing campaign, failed to generate a 
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lOT TO PLAY - 

TO RADIO'S ROLE 
'il i negligible airplay and Atomic Kitten only attracting radio support once 
sinlg questioned. Steve Hemsley reports on a changing relationship 

EDITED BY A DAM WOODS - RADI 

The single received early following a nine-day tour of régional by Virgin " 
Recordings to host a promotional weekend on the station featuring Hut's stable of artists, which include Gomez, Richard T Music Week Award-winning Ashcroft and Placebo, "The success of this " " - ' and promotion was demonstrated by a rise in song sales of these artists' albums, as the îfore weekend triggered the 'must have' factor among our listeners," says Phillips. But despite the mutual benefits of such m if co-operative ventures, the tension between ars. record companies and radio stations remains, The record industry often accuses the radio sector of being too conservative in ils choice of music, and of relying too heavily on research. "There is way too much research and not nearly enough imagination and latéral thinking - especially at radio," says one senior major label marketing specialist. "Whereas it may be helpful for a manufactured pop group to know whether 

retail coverage was entered the sales chart at numoer Z4 oeiore immediately slipping out of the Top 40 a week later. Listener research can also tell a station if it is the music which is turning off listeners. Virgin Radio refocused its music policy in February in an attempt to grow its 30- to 40- year-old, mainly maie, target démographie. "The research we have carried out over the years has told us our listeners do not care who is at number one on the singles chart," says Virgin Radio deputy programme controller Nik Goodman. "Hov/ever, they do take notice of what is in the album Top 75, so they still m the 'Perhaps Ihere has been a prob- swlght the wnd 
lem wilh ignorance in the record ^ 
industry. We do tend to think that has everyone should like the records enticiséd record .. _ . _... companies for we put oui' - Dave Shack, BMG putting back reiease dates to 

£192mof which gc s, That br 

Bob The Builder: powerful youth marketing fixed a nur 

to a spend of £160m 
vinyl LPs. Record company marketing campaigns are beginning to acknowledge Virgin's rôle in boosting ait 
listeners' positive reaction to Ash's Shining Light single, now pians to launch its first radio advertising campaign in support of the band's new Free Ali Angels album. Xfm programme controller Andrew Phillips points out that his station was playing Limp Bizkit's Rollin! up to 30 times a week before it topped the chart and the Capital-owned stabon is keen to work closely with record companies whenever it can. Last year Xfm teamed up with Hut 

lirplay. Radio programmers have also slammed labels for releasing follow-up singles too early des. - in other words, before their listeners have Virgin Radio had time to get bored with the previous reiease. By the same token, record 
radio clings to its favourite tracks for months while new singles struggle to make 
contributor Tilly Rutherford believes that the working relationship between the radio industry and record companies will always be characterised by conflicts of interest, "When a song really starts to sell, radio cannot 

Heard in ail the 

right places 

t Fastrax now covers the whole ILR network « Embargo countdown feature for priority 
of music radio stations releases 

» Video clips can now be delivered with 
tracks for maximum impact 

• Call Out UK music research delivered 
weekly to radio and featured on the 
Fastrax website 

Currently used by more than 220 radio 
stations in the UK and Ireland, and by 
ail leading record labels, Fastrax is now 
the obvious choice for delivery of new 
releases to radio. 

For more information, contact Malcolm Highmore at: Fastrax, 10 John Princes St, LondonWiGoJW H^ACTDAV Phone 020 7468 6888 
Email: malcolm@fastrax.co.uk www.fastrax.co.uk 

1577?/ 
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Breakmg new music and 

supporting new acts 24/7. 

Xfm. Where music matters 

o 

To subscribe to the Xfm weekly newsletter email nhan « «aiBuer, email charlotte.soussan@xfm.co.uk 



EDITED BY ADAM WOODS - RADI 

Sonfstands fordthes^daîs^Kê bi| 

i remember whcn I wos the only 
plugger who took Radio Two 
seriously. Now I am having lo 

work barder to get my acts 
playiisled as everyone bas 

realised bow important the station 
bas become' - Usa Davies, 

Usa Davies Promotions 

* 

to look more cS at "fîadio Two3 aloenngCwith Top Of The Pops 2, 

iiiiii®ï®iiS ïiiii iii©i iiprei© y-j 

MlI 

"oLtoTepuMc 

tpy dîdtyeafag?while 44% oMhose surveyed 
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ivorldpop CH ART NGLES 0 F F AL THE 

TOP APRiL 2001 

S | Artist (Producer) Publisher 
I .THINKABUUI Ml Life {Hill/EscofferyWRi^. Virgin VUSCD173/VUSC173 (El GIRLS DEM SUGAR 

PIANO LOCO 
BUTTERFLY 

R rjnnBOW wow (tihat s my name) sosodo O msià ul Bmv Wow (Dupril Various IDupri/Cox/Snoop Ooga/Gibbl 44 EUS uWHOLE AGA1N POISON 45 CSSi FLY AWAY UPTOWN GIRL 
2GONNA WORK IT OUT TEENAGE DIRTBAG 

SALSOUL NUGGET (IF U WANNA) 
ROLLIN' O I M LIKE A BIRD 

50 EU(SLIP & SJ.IDEJ SUICIDE CHILLIN 12 , THE LADYBOY IS MINE BURN BABY BURN 13 m DAYS IN THE SUN MO MORE 14 f™sEVEN 

SUSPICIOUS MINDS , FEELS SO GOOD 15 CES 
54 EULS CHASE THE SUN 

. I WANNA BE U PLUG IN BABY 
19 raœ'S ■ TOUCHMEO 

GARAGE GIRLS 
59 

MON AMI 61 mz O/l ,6 2 S1NCE I LEFT YOU Avalanches {Oazzlerl Various {Drem 62 Esaœ COULD BE MY EVERYTHING 
63 rmBACKTo earth OC 2i 3 WANT YOU BAD The Offspring (CBrien) EMI (Th CASE OF THE EX Mya (Stewartl Peermusic/F THIS IS WHERE I CAME IN 64 - 

I NEED YOU 
WHEREVER YOU ARE NeilRnnjBlake/Rnr) EMI (Finnl j MS JACKSON O 
BACK HERE OQ 2, 3 STILL BE LOVIN YOU Damage (Halll Windswept Music L on ze 6 NOBODY WANTS TO BE LONELY Columbia j " Sitty Manin V'/ilh Oniaina Ajnilera Wanasiefi) DesmunJii^ilellSony ATV/llh 

4PUSH1T ALL ASIDE 
THIS YEAR S LOVE 

SHOW ME THE MONEY Architechs (Archilcchsl EMI IAkabah/Ak 71 « 
72 UJjJJjDISCO DOWN 28 3 THE STORM IS OVER NOW R Kelly IKelIvIZomba/R Kelly IKellyl THE JOURNEY OC ,3 2UPONTHEDOWNSIDE 

AMERICAN DREAM 
BZBKTENI 0 7569 isCAN WE FIX IT ★ 9 > Bob The Builder (Mbchell) EMI 
EMEEazœiiiuraaBHHi 

PARADISE 
SES' 

CRAWLING - THE NEW SINGLE OUT NOW AVAILABLE ON CD/LIMITED EDITION DVD SINGLE/MC. 
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THE OFFICIAI UK CHARTS 

SINGLES 

CHART 
COMMENTARY 

by ALAN JONES 

SINGLE FACTFILE 
Emma Bunton becomes tho^fourth of the five original members of the Spice Girls to bave a number one hit outside the group, debuting in polé position this week with What Took You So Long. The single sold just over 76,000 copies last week, and is her tenth number one - the previous nine, of course, were as a member of the Spice Girls. Bunton, who previously reached number two as guest vocalist on the Tin Tin Dut single What I 

Am, joins former colleague Geri Halliwell and the two Melanies (B and C) in having a chart-topping hit away from the group, leaving only-Victoria Beckham still.to gain solo chart honours.TheSpice Girls are the first act In chart history to have four members who subseqùèntly enjoy solo number ones, beating the previous record of three set by the Beatles, of whom Ringo Starr was the only member not to have a solo number one. 
What Took You So Long by Emma Bunton is the 15th number one hit by the Spice Girls or oneoftheir members, and though its first-week saie of 76,000 was lower than that of any of the preceding 14. it was stili 20,000 copies more than Shaggy's It Wasn't Me managed. The Shaggy single sold 56,000 copies to retain runners-up slot and has now sold a grand total of 941.000 units. Hear'Say's Pure And Simple has also topped the 900,000 mark, with nearly 43,000 sales last week bringing its cumulative sales to 916.000. The PopStars winners are joined 

s, having each topped th 

MARKET REPORT TOP 10 COMPANIES TOP C0RP0RATE GR0UPS 

SALES UPDATE 
VERSUS LAST jÊÊ[~ SIPLACT PERCENTAGE 0F UK ACTS IN THE CHART 

times - but Presley's total would be 18 if Suspicious Minds, which peaked at number two, had been able to dethrone Rolf Harrls' 
wo Little Boys at the beginning of 1970. 'he track, which is invariably among the Top .0 Presley recordings whenever fan surveys 

limlted édition of just 30,00P copies. In the eventTJust undef half of those found buyers last week, allowing Suspicious Minds to début at number 15 - two notches below the peak position of the last Presley reissue, Always On My Mind from 1997. 13-year-old Snoop Dogg protégé and rapper LU Bow Wow makes an impressive chart début this week at number six with Bow Wow (Thafs My Name), a track which samples Andy Gibt ' Shadow DaneîhgTf the song with his brothers Rc and Barry, aka The Bee Gees, whose own latest hit This Is Where I Came In dips from 18 to 26, a creditable performance given the fact it was in compétition with their new album of the same 

INDEPENDEHT SINGLES 

Stéréophonies 
BURN BABY BURN SEVEN DAYS IN THE SUN MR WRITER SINCEI LEFT YOU DONT LET ME BE THE LAST TO KNOW Brrtney Spean BEST FRIENDS FOREVER Tweenies (SUR & SLIDE) SUICIDE 
THE STORM IS OVER NOW GHOSTS BACKTO EARTH YOU COULD BE MY EVERYTHING 
PLUG IN BABY OVER THE RAINBOW I M IN CONTROL MUSIC IS MOVING STUTTER 

Kings OfTomorro* R Kelly Tenth Planet Yves Demyter Mikey Graham 

BBC Music WMSS60382 Moksha Recordings MOKSHA 07CD !at. Julie MoKnight Distance Dl 2029 

Eva Cassidy Jon Bishop 
Joe feaL MystikaI 

36 (3MV/V) Tripoli TraxTTRAX071CD(V) >hroom MUSH 89CDSXI3MV/P) Blix Street/Hot HIT16 (HOT) Tidy Trax TIDY151CD (ADD) Nukleuz NUKC 0159 (ADD) 



THE OFFICIAI 

TOP 75 

UK ALBUMS 

"Bmr 

HYBRID THEORY 

MUSIC *4 

=. 1 Cheeky/Arista 74321832742 (BMG) 
Bfty Joei yoeiRa^ne/S'eft^piv^^uggleiXon^nyr/Jwes! SOMYIV 98MC/-/- " 

g etssaTi 32 SING WHEN YOU'RE W1NNING *7 >t 20^^5293942 la 
Curb/london 8573876382 (TENI . 

103 Atlantic ATL 83411 (TENI 
3 KNOW YOUR ENEMY 

12 OS LIVEIN NEW YORK CITY 
re 1 Parlophone 5277832 (E) t 

14 12 Mercury 5482222 (Ul 
NO MORE SHALL WE PART Mute lcdstumm w iv) 15 OS 

10 PT?!1 SINCE YOU'VE BEEN GONE 
17 
18 
19 
20 
21 
22 
23 

, DISCOVERY • 

Vorks/Polydor 4502852 (U) 

worldpop CH ART 

APRIL 2001 

„ PLAY *5 ~ IVIUIC I UIVIIVI 1/ziv 53 " MobvIMobyl CSTUMM172/STUMM17^. -JHE BEST OF1980-1990 *4 It 1 IslandAJra-lslaralCIOuliîiùi b4 48 5 U2(Eno/Lanois/Ullywhite/lovineAJ2/XaviBr) UC211AJ2n/. 
IIb DLUC ^ i- • ThP norrs iïhe Cons/DFHM/Lange/Froom/Hugnes/rarreiii /»/BiJb24/-/.  rTHlDLTIMATE COLLEUIIUN Mercury/A&M490899z]ïj| 00 43 Chris De Bntgh IHinefforterme Burg W.tdirT.arVCabWal<er| 49063^./. ouliiiuucif.o..umj, —r LOVE SONGS • Virgin VrDCD36oiÈi reamWorks/Polydor4502232IUI «I 10 Rovn,b|son(variousl VTDMC36(Vy. 

CO « «THESLIMSHADYLP* Interscope/PolydorIND9032Ïlj| 58 56 94 EminemIDrDrel INC9(1287ANT290287/- 
,5 SIGNIFICANT 0THER O inti MYWAY-THEBEST0F*2 Reprise 9362467122 fTEN) 60 

Cl „ ,3 BLUR:BESTOF *2 0 I Blur (StreeVO'bil/HSer/loveR/Power/ 
Jor 5492262 (U) 62 99 Philips Classics 4564562 |F) 

East West 8573869532 (TEN) 631 
64 9' p 1 Columbia 4949352 (TEN) 

î0 PERFORMANCE AND COCKTAILS ★« s- iV2WRiim92i3vv/Pi A fiR 73 17 CONSPIRACYOF ONE • StPfPnnhonirs (Bird & Bushl WR10O4491A/VR1004499/WR1004490 W The Onspnng (O Bnen) pê 1 Columbia 4984819 (TEN) 
7 Apple 5299702 (E) CC se R9M7nd/fi993?51/- V W 

67 d s' 
Red Hot Chili Peppers (Rubin) 

|0NENIGHT0NLY*3 69 9 3 THE LIVE GREATEST HITS RCA 74321847082 IBMGI 
Reprise 9362479662ITEN) 70 4 Chrysaiis 5314712 (El 

71 I London 8573861072 (TEN) 
,0 THE HOUR OF BEWILDERBEAST ★ xiRecordingsTimcoiasiv) 72 61 

46 ONKA'S BIG MOKA *3 K I S24947802(TEN| * 
24 THE GREATEST HITS *5 te 3 Mercury 5482622 (Ul 
23 Ail TUAT Ï01) CANTIEAVE BEHIND *7 . 

24 - 

6 WOIILDMESTLING FEDERATION -TRE MUSIC VOLS soMOtCDram 73 9 

Columbia 4996052 (TENI 74'° 16 GLADIATOR (0ST| 

6 THE DEFINITIVE O sp 8573866922 (TENI 

TOP COMPILATIONS ARTISTS A-Z 
II a TUe 109 3 MUSIC - THE DEFINITIVE HITS COLLECTION BMG/Sony/Telstar/WSM MUSICCD1/MUSICMCI/-/- (BMG) 

jCI 11 9 3 THE VERY BEST EUPHORIC CHILLOUT MIXES Telstar TV/BMG TTVCDSnSW-/- (BMG) 
)IJ I^BIH 12 EU jj SAVE THE LAST DANCE - OST MyemodimsfflHwiiM 

23 9 THE CHILI OUT SESSION * HnssyOlSoundMOSCDlSWV/IîNI MOSMC157-/- 13 9 5 KISS SMOOTH GROOVES 2001 Un'rvorsal TV 5208542ffi2(18544/-/- (Ul 
3 E m TRUE EUPHOR1A i,t, Telstar TV/BMG TTVCD3176/nVMC3176/-/- (BMGI 14 2 91 LOVE 80'S Virgin/EMI VTDCD361/VTDMC361/-/- (E) 
4 C DJ LUCK & MC NEAT PTS-ll^^ ^ 15 •3 5 PURE GARAGE IV • wamer.esp WSMCD030-/WSMLP032T (TENI 
5 C! sn CREAM LIVE Virgin/EMI VTDCDX369 (El 16" , THE NEW PEPSI CHART ALBUM • Virgin/EMI VrOCD362/VTDMC362/-/- (El 
6 3 3NOW DANCE 2001 PART 2 • Virgin/EMI VTDCD368W-/-(E) 17 3 CLUBBED UniversallV 5561892/-/-/-(Ul 
7 9 

2 MTV SELECT 18'9 2 GATECRASHER DISCOTECH GENERATION INCredibla 5020749/-/-/-(TENI 
8 4 4 NEW WOMAN 2001 • Vugin/EMI VTDCD365 (E) 19 ■9 8 CLUB MIX2001 • Universel TV 5209312/5209314/-/- (Ul 
9' 2 WESTWOOD O Del Jam UK 5643732/-/-/p (U) 20 CES 1 Ht SUUNL) 0F CLASSIC FM Classic FM CFMMC33/-/- (BMG) 
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THE OFFICIAI UK CHARTS 

ALBUMS 

CHART 
ALBUMS FACTFILE 

A week after they returned to the singles The Bee Geos' Iast new studio album, 
COMMENTARY 

chart with This Is Where 1 Come In, the Still Waters, sold 59,000 copies when it Bee Gees' album of the same name debuted at number two in 1997 and since débuts at number six with sales of more thon their Live - One Night Only concert than 28,500 copies. It increases their recording has sold just short of 1m tally of Top 10 albums to an even dozen copies. Given the fact that the fraternal and offers further proof of their trio were the subject of a TOTP2 spécial outstanding longevity - their début on Wednesday, This Is Where 1 Came In appeared 34 years ago. That said, its could perhaps have been expected to 
bvAU\N JONES 

initial sales are perhaps disappointing perform even better - though it still compared with their form in recent years. managed to be the week's highest début. 
Sales of Hear'Say's Popstars more than halved lasTweek but interest was still sufficient for it to retain the number one spot with ease. It eventually sold a further 127,000 copies, three times as many as runner-up Eva Cassidy's Songbird. In an uninspiring week with few new entries and no big movers. the top five ail retain their places, although ail suffered from declining sales. The Hear'Say album was off 59%, while Songbird posted a 35% fall week-on- week. The Gorillaz' self-titled album shed 28% but held its third place, while Dido's No Angel dipped 17% at number four. Completing the top five, The Ultimate Collection by Billy Joël was down just 1%. Hear'Say's album has now sold nearly 4^.000 copies and, just ISjtays after release, is already in third place for the yea to date, just behind Songbird (435,000 this year and 537,000 in total) and still well adrift of No Angel (728,000 in 2001 and 834,000 cumulatively). 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE CROUPS 

SALES UPDATE 
VERSUS LAST (HUr" YEMJO DATE 

Bruce Springsteen is consistently voti one of rock's premier live performers, ar the latest evidence to support that 

PERCENTAGE OF UK ACTS IN THE CHART UK; 41.3% US: 52.0% 0tlien6.7% 
contention cornes in the form of live In New York City, a concert recording of a Home Box Office (HBO) gig, which finds Springsteen 

and his cohorts the E Street Band in rare form as they run through favourites old and new. The album sold just short of 15,000 copies iast week, enough for it to début at number 12. That is well shy of the number four peaks of both of his earlier live efforts, Live 1975-1985 (a 1986 release) and In Concert - MTV Plugged (1993), Live In New York City is expected to fare much better in America, with early retail reports suggesting it could début at number one there next 
Damage suffered a two-year hiatus in their recording career when their original record label (Big Life) went into liquidation. The UK R&B band have since returned via a deal with Cooltempo. and have taken up where they left off. Their Big Life album Forever reached number 11 in 1997 and their current follow-up, Since You've Been Gone - already home to three hit singles - débuts this week at number 16 with slightly higher first week sales than its predecessor. 

COMPIIATIONS 
Having taken the top t compilations chart It time in its eight-year existence, the Ministry Of Sound label repeats the feat, though sales of its number one The Annual - Spring 2001 hit just 24,000 - the lowest of the year so far. Sales of the set tumbled 23% Iast week, while the market as a whole drifted down by 5%. It was nearly overtaken by the Ministry's other current favourite, The Chillout Session, which trailed by just 660 sales, and which has spent its entire nine- week chart life in the top three. 
number one compilation of the year to date, with sales of 345,000. The very distant runner-up is Breakdown - The Very Best Of Euphorie Dance, which has sold fewer than 130,000 copies. The Chillout Session's 

days at the top of the year-to-date rankings are numbered however, since today sees the release of the year's first  That's ' sic! 48. 
SiMKlf HiPiUÏ TOP 10 COMPANIES TOP CORPORATE CROUPS 

ne top five There an ofthe co immediately behind the Ministry Of Sound duo. Leading the way is True Euphoria, the latest BMG/Telstar collaboration, which is effectively a follow-up to Breakdown - The Very Best Of Euphorie Dance. True Euphoria sold 21,500 copies acheiving highest début honours ahead of the latest DJ Luck & MC Neat mix for Universal, which won fourth place with nearly 20,000 sales, just under a fifth of the total registered to date by thi ' Iast mix album for the lai top five, Cream Live is tf 
SALES UPDATE COMPILATIONS' SHARE OF TOTAL SALES Artlst albums: 76.6% Compilations: 23.4% 

INDEPENDENT ALBUMS 

PERFORMANCE AND COCKTAILS THE HOUR OF BEWILDERBEAST WORD GETS AROUND 
TIME AFTER TIME 

SOON BUENA VISTA SOCIAL CLUB POLYTHENE BACHELOR NO 2 OR THE IAST REMAINS OF THE OPTIMIST WWF THE MUSIC - VOL 5 NU-CLEAR SOUNDS 

Faiboy Slim 
Ry Cooder 

Mute CDSTUMM172 (V 

Echo ECHDD28(P World Circuit WCD 050 (P Echo ECHCD15 (V 
Source SOUR CD023(V 

THE YEAR SQ FAR... 
TOP 20 COMPILATIONS lix Street/Hot G210045(HOT) UT SESSION 

HE NEW PEPSI CHART ALBUM VARIOUS ARTISTS 

0 DANCE MASTERS 

Infectious INFECT 60CD (V) ifectious INFECT 40CD (RTM/DISC) Blix Street (HOT) Twistod Nerve/XLTN 026CD {V) 6 DEEP &CH1LLED EUPHORIA 
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