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Albums boosl as R21 1 7 nuncnes charl 
Ashton The newly-announced weekly, hour- j- Radio Two is strengthening its posi- long programme, whichstartsatTpm Ej. tion as the nation's mainstream pop on Monday, October 1, is just the lat- outlet with the launch of an albums est move by the broadcaster to sup- chart show. port the albums market. The station Former Radio One présenter already playlists albums and also airs Simon Mayo has been drafted in to Stuart Maconie's Critical List of key S. front the one-hour weekly albums albums on Saturday evenings. The f countdown, ■ which Radio Two con- Mayo show is set to run in a maga- Lsj 

important in terms of artist profile the radio and record industries. and wefeelit has a significant impact Parfitt says the sessions mark a ■ Vil on album sales," says Guy. "The genuine attempt to improve commu-(ii | choice of Simon Mayo to présent the nication rather than being infteA'A show is excellent because it means it response to any industry dissent over TT'Lry is being taken seriously as a main- issues such as playiist policy or DJs' Hpv. stream proposition." commercial activities. "We want to "r Meanwhile, Radio One is promis- create a dialogue and the accent this ! 
ing to be more "open and transpar- time around is that we are in a lis- ent" as it reached the halfway point tening mood, we want to hear the 

launched in a bid to reflect the interview slots in addition to the increasing importance of albums in straight album chart rundown. ' the UK and the impact of its listeners The move wiil underiine the sta- on the sales chart. tion's rôle in exposing. new main- "dur audience buys albums and stream music at a time that Radio many of the great artists develop One is aggressively pinning its some of their best work within the colours on championing "cutting- context of albums - for instance Van edge" new sounds via its playiist and Morrison, Paul Weller and Bruce spécial live event programming in 

Mayo; presenting R2 album show 
Sony S2 marketing director Jason 

port from Radio Two for Toploader at a time when Radio One opted not to playiist the band, says the new albums show is a boost for the indus- try. 'Radio Two has become very 

of its charm offensive tour of the issues," he says. record industry last week, The sta- He adds that he was "very disap- tion's controller Andy Parfitt and pointed" that the station was forced music policy editor Alex Jones-Donelly to pull the plug on the planned Love have already visited Sony and BMG Parade, which would have taken and entertained around 100 inde- place in Newcastle last weekend, foF pendent label bosses and their trade lowing licensing problems. bodyAimtopush the Radio One mea • London's market leader Capital FM sage and engage in a "frank discus- has signed up breakfast show host sion" of issues facing the station and Chris Tarrant for a further two years. 
Ultimate Dilemma's Zéro 7 folcturedi have emerged as one of the music indtstry's leading tips for a Technlcs Mercury Music Prize shortlist place ahead of the officiai shortlist announcement at the Royal Commonwealth Club in central London tomorrow (Tuesday). The act are featured alongside artists includlng Parlophone's Gorlllaz, Wildstar's Craig David and XL Recordings' Basement Jaxx in Music Week's annual poil of industry executives (see feature, p8). Zéro 7's Simple Things has sold around 40,000 units to date, largely through word of mouth. "By initlaliy pricing the album at £9.99 on release in April we aliowed people to take a risk. We knew that once people bought the record they would tell their friends about It," says Ultimate Dilemma co-owner Max Lousada. After entering the chart at number 50 In its first week of release, Simple Things has contlnued to sell up to 3,000 units a week, a total that is set to increase following the release on August 6 of forthcoming single Destiny, whlch is A-llsted at Radio One and whlch has ( been confirmed for inclusion on Now! 49. ■■■ 

Court dent gives Gorbuge greeniight Garbage and their UK label for the end of September, but in a Mushroom will press on with the 20-minute hearing last Friday solic- launch plans for the band's forth- itors for both sides reached an coming beautifulgarbage album agreement, whlch was accepted by after reaching a settlement with thejudge, US-based MCA and Radioactive This is understood to be likely to over a disputed contract. involve a eut of the royalties on Earlier this month in the High , past and future albums by the Court, the US companies and group, which have had a string of Universal Island. which distributes hits including Queer and Stupid Radioactive's releases In the UK. Girl. A parallel légal action in the had claimed Mushroom had no US is still to be resolved. right to release Garbage's second Mushroom managing director album Version 2.0 because they Korda Marshall and Radioactive alleged that singer Shirley Manson décliné to comment, was bound by a 1993 recording The case focused on a claim contract tying her to Radioactive. that Manson had only been given The proceedings had put a ques- permission by Radioactive to tion mark over the release of record the début album Garbage Garbage's third album scheduled with the group. 
1 Fopp bucks retoiling trend BMG underlines pop pledge with star search | 

wilh new store openings Scottish retailer Fopp is going England, with stores in Aberdeen, against the tide of indie store do- Edinburgh and two shops «m*-» sures with a programme of open- Glasgow, ings that will see the brand contin- Finance director Angela McCourt ue its march south across the bor- says the chain is bucking the trend der. of many independent competitors, The chain is on scheduleto open who are being forced to ciose. a new 250 sq m store in Dundee by "We're looking at moving south 

BMG UK is undeninmg its continued commitment to pop with a joint ven- ture with ABC Artists which aims to "find the next Five, Westlife or Take That". Under the worklng tltle The Band of 2002, an online campaign tar- geting 15- to 22-year-old maies has been launched via BMG's music portai click2muslc. The first rounds of auditions have already been heid 

from the pure pop market. . V-v -—. "The move away from pop by ■bH* F; *""" pl^H some labels only highlights the •pgp(F'.-' J.» opportunlties for those companies |n.i V_.- with successful track records In the îliî,. V genre," says Tabor. Cowell is eur- Hi'-fâMV rently working on Pop Idols, the new ITV talent search being pro- duced In conjunction with Simon 
"ï 1 Fuller's 19 TV. the end of July, and has plans to more to get a better spread of open a shop in Nottingbam later stores,' she says, attributing thisyear. This would take the num- Fopp's success to finding "sec- ber of stores in the chain up to nine ondary sites" off a town's main and would mean that four outlets - High Street to keep costs low. almost half of the group - would be The company is also adding located in England. more books to its offer. "We are Fopp opened a store in Bristol in relatively small so we can adapt to May and already has outlets In the market. And we're also still giv- Sheffield and Leamington Spa in inggood offers,'she adds. 

further beat scheduled for August 
"We have already recalled quite a few people from the first audition but there Is not a deadline for form- ing this band," says ABC's Ashley Tabor, who says the ultimate direc- tion of the act Is not predetermined. "It will be based on the people 

^ ' Polydor act Ladi'es First along with Cowell; backlng pure pop coordlnating the European manage- we flnd, although dancing will be ment activities for Jennifer Lopez's very important as choreography will management company Hand Print, be a big part - it's not Just ballads Is part of the Global Talent Group, and they have to have star quality." whlch last week also completed a The Project Is being overseen by Worldwide deal with Clive Davis's BMG A&R consultant Simon Cowell BMG-backed J Records for UK- and cornes at a time when many based female artist Lamya. 
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His 300-date world tour,which has played to more than 
3 million people,draws to a close with 2 prestigious shows at 
The Route of Kings, Hyde Park, London on July 28th and 29th. 

3X PLATINUM IN 
2X PLATINUM IN 

.USA AND ITALY 

.CANADA 
PLATINUM IN ... UK, IRELAND, AUSTRALIA, NEW ZEALAND, JAPAN, SOUTH AFRICA, HONG KONG, INDIA, S1NGAPORE, GERMANY, SWITZERLAND, POLAND, PORTUGAL, SPAIN.TURKEY, CZECH REPUBLIC 
GOLD IN ... ISRAËL, 1NDONESIA, KOREA, MALAYSIA, AUSTRIA, NETHERLANDS, BELGIUM, FRANCE, DENMARK, NORWAY, HUNGARY, ARGENTINA, GREECE 

93 WEEKS ON THE CHARTS 
A&M Records and Universal Music International 
congratulate Sting for "thinking in a brand new way." 

www.sting.comwww.amrecords.com 



mwnews@ubminternational.com 

Virgin bocks High Slreel reloil 

wilh £10m Megnstores revamp 

biggest store spend in years as work gets underway at its Oxford Street, Birmingham, Glasgow and 

and across-the-chain being ploughed into tne flagship store in London's Oxford Street. This will have an expanded dance department and chartdisplay area, relocated rock department and new café by the time work is completed in mid- 
development, web-surfing area Virgin Space, was opened in May and is also being added to other stores. stage far-reach- thing." 

in 

releases. "The stage is three^uar- ters bigger than we had before," says Kendrick. "It's a permanent whic ilarly wi st and wr sr that ai 

The overhaul, the mi 
people who were sceptical about new performance é the future of Virgin it's fantastic to aims to establish it be investing that kind of money in 

the number of listening posts m tne s as Virgin store with similar plans also in ; a key pro- place for the other stores figuring in "lis year's programme. Meanwhile, mingham and ings to 
m 

wit 

Sony Music is continuing the expansion of Hs dance division by striking a deal with Midlands club God's Kitchen (pictured) for a sériés of branded compilations. The partnershlp with the club - which hosts its iirst big outdoor festival this Saturday - adds to a rester that includes a long-standing Gatecrasher compilations deal, which is set for a revamp following disappoirrting sales of the last release, Discotech Génération. "We are repositioning the Gatecrasher brand more accurately to refiect the line-up the club's Summer Sound System festival [which featured the likes of Craig David, Farthless and Chemical Brothers]," says Sony head of dance Graham Bail. "It will be less trance, more hits," he adds. Other new projects for the dance division include an album to tie in with Sky One TV sériés Bar Wais, and garage compilation Lovin' It, which will be released in partnershlp with Mlnlstry Of Sound. 
EMI bucks global slunp 
with Q1 saies increase 
Worldwide downturn In music sales by reveallng a 3% sales rise for the first quarter of this year. Group chairman Eric Nicoll told the company's shareholders at its AGM in London last Friday that it had produced a solid performance durlng the first three months of 2001 with operating profits broad- iy In line with last year. "Our share of the global recorded music mar- ket improved and our music pub- lishlng business continued to make steady progress," he said. "However, the Worldwide music market Is feeling the effects of the économie downturn with a 6.4% decrease in the first quarter led by the two major markets of the US and Japan." Nicoll told the meeting that, despite its fallure to merge with Warner, the company's prioritles as a standalone opération remained the same; to strengthen 
ness, expand music publishlng with acquisitions, improve Its oper- ating efficiencies and develop new média Interests. 
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Music Copyright Solutions 
gears up for listing move 
Music Copyright Solutions (MCS) seeking a listing " markets later thi becomewhatiti 

royalties using ils fast recovery copy- right online royalties service CORS, is planning to raise around £2m after fioating approximately 20% of the 

largest cartoon publishing portfolios from Postman Pat to Snoopy. However, head of acquisitions and sales Tim Hollier says that the listing will also make it easier for the com- pany's 2,500 composers to buy a stake in the group. "l've always wanted room for com- posers to own wares in their own company and they are ail subscrib- ing," he says. "And it will be com- 

& Hawkes and EMI, have other activities as well as publishing. Meanwhile, the Company has struck a deal with Endemol Entertainment, the group behind Big Brother, to administer its TV music interests. MCS chief executive Brian Scholfield adds that the deal will also enable it to put its writers in touch with the production group to work on fortheoming TV projects. 

Jones on 020 7579 4t 

NEWS 
e w s file 

AW. TIME WABMER SET FOU IPC MAI aoi Time Warner cquid announce its expected acquisition of NME 

Newcastle stores will aim to raise them to the standard Kendrick says Virgin customers expert from the brand. "What they expert from Virgin is bright, shiny and new," says Kendrick, whose company lwljlj undertook qualitative and quantita- TteMoboi tive research into public attitudes to music retailing before starting the revamp. "They expert events to be going on ali the time 

(Monday). The US média giant last week reported an overall second- quarter net loss of $734m compared with a loss of $924m in the same period last year. Revenues at its Warner Music JQ division dropped by 10.6% year-orv. year to $895m while earnings fell Tp ^ 32.6% to $87m for the second r 

MOBO PlUS PLUG ON FEST1VAI 

10 years old - i every- you expert from Virgin." Further refurbishment work is pians to quadruple planned for the Oxford Street store next year while Kendrick anticipâtes that around fîve to 10 more stores will be revamped in 2002 as the moves from new store open- 

mingham pu|ied eut. 

New catégories boost 
Online Music Awards 
Judging is set to begin next month for the second Music Week Online Music Awards, which are being staged on September 27 at the Océan venue in Hackney, east London. 
partner Cyberia in London's West End will play host to the judging panels for the awards, which have been revised this year with a sériés of new prizes. These include catégories covering 
retailer online, best new product. 

NAPSTER W1HS COURT REPR1EVÏ Napster last week achieved a stay of the recent court order requiring it to prove it could block 100% of the copyrighted music files owned by the major labels - a new interprétation of a year-old RIAA injunction. The service remains suspended, however. Meanwhile, the RIAA has settled a case with MusicMatch and undertaken a iicensing deal with the online music 

idDJ Jert, will close at the end of July, Just seven months after launching. Meanwhile, Its parent company is itself understood to be in the final stages of a major-label buyout, with Island/Def Jam currently 
MARCONETTO TAXES EDIMAROU The European Digital Media Association (EDIMA) appointed Vitaminic chief operating officer 

Power moves towards 
Mean Fiddierflotation 

August 6. The vote follows last week's reopening of trading in the shares, which were suspended in January to complété the structure of the wider 
A spokesman for the company says the 75% fall in the share trading value from 3.5p to 1.25p on its first day of trading la reflected the qecreasmg van média entertainment stocks January. "The value would hav en anyway over the period ir 
If shareholders approve the the listed company will be 

and Fnao.com's Njara Zafimehy will continue as board directors of the organisation, which lobbies the EU on behalf of European digital média companies such as Real Networks 
POUCE ARREST SUSPECTE) PIRATES Two suspected CD pirates were arrested last Thursday moming following a raid by Comwall police and trading standards officiais actlng on information arising from an MCPS and Elspa Investigation. Around 1,000 pirate music, games and film CDs were found at a bouse near Launceston. 
HP3.C0H llfflS PRESSPLAV DEAL 

Manchester, Barcelona and Paris. Shares were down 0.25p t 0.75p on the day at the close c trading last Friday. 

provide the underlying technology for Univeisak and Sonyowned online music subscription service Pressplay, and wiil also become a distribution partner, alongside MSN music. Pressplay. which is set to launch "later this summer", is to distribute the full catalogues of its major-label owners to its partners in both the Microsoft WMA and the Sony ATRAC3 audio file formats. 
PIAÏ IT AGA1H SAM Play It Agaln Sam has a minority and not a majority inlerest In Seul Il Soui and Nude as stated In the July 7 édition of Music Week. 



W E W S mwnews@cmpinformatlon.com 
M W COMMENT 
MUSIQ'S NUHBER ONE FSN 
The Strokes, Lemonjelly and Genesis, who still buys cassette albums (useful for the car), who approves of the revamped MME, and who listens to Lamacq and Peel on Radio One to hear new music. In other words, someone who defies every known trend but is gold dust 1 
for a record company - if they can reach him. Two things were most striking: his hunger for new music: and his promiscuity when it came to radio. Although Peel, Lamacq and Marie-Anne Hobbes were his 1 key sources of new music. he felt little loyalty to Radio One. Likewise Xfm had its attractions and he listened to Andy Kershaw on Radio Three but it was the likes of Stuart Maconie that were making Radio Two more and more attractive. Luckily for marketers and radio programmers alike my driver - let's call him Tony - is the exception to the mie, not least because of the diversity of radio he can access In the capital. But his shifting radio allegiance does reflect a broader trend among music-literate listeners who elsewhere often face a choice between Radios One and Two, plus a local mainstream ILR and maybe dance offering. Radio Two's announcement that it is launching an albums chart show is the latest subtle move to underline its position as a station that concentrâtes on quality music. Not surprisingly, Tony approved. It is clever initatives Ift te station's leadership of UK m 
bs a music fan, Tony had a vlew on almost every a ttin the fantasy Mercury Music Prize feature in t issue (see p8). Unlike everyone we polled, however, he had no insight into their accompanying industry buzz. How refreshing. To ensure the prize retains its "all-about-the-music" focus in the future, the organisers could do worse than to recruit someone like Tony onto next year's judging panel. He'd even be able to listen to ail the entries while on the Job. Ajax Scott 
PAUL'S QUIRKS 
MAKE CHART RULES WORK FOR US Polydor's failure to ensure that the D-12 single conformed to the chart rules caused problems for many retailers during its flrst few days on sale. Many, like us, didn't mind giving a helping hand but it seemed strange taking something other than a database reply card out of a CD, especially as many D-12 fans would have enjoyed getting the offending sticker. In this case the chart rules are quite clear, but it set me wondering why we as retailers should agree to rules that work against our customers' interests. These stipulate that only 20 minutes of music across a maximum of three tracks are allowed on a CD single if it is to qualify for a chart position, plus only three formats are permitted for each title and they must ail conform to strict packaging régulations. Wrth albums it is slightly différent, but in my view the price rules, which define budget, mid-price and full-price, ail need reviewing as regards chart qualification. No matter what has been said elsewhere, I cannot agree that it is in anyone's interest to chart a 20-year old album by selling it at £2.99, as happened recently to Carole Klng's Tapestry. The album was on sale at less than half its cost price in just one chain, HMV, yet every retailer in the country who uses the officiai charts had either to display it on their chart wall or explain why they had chosen to omit it. l'm told that the chart rules are reviewed every 12 months - next tlme let's make sure they begin to work for us rather than 
Sony's mini-conference held in London last week set the scene for the rest of the year. The présentations were slick and the music was impressive. New albums from Train, Macy Gray, Jamiroquai, Michael Jackson and Kom plus the already released Destiny's Chlld and Travis sets should ensure that retailers are busy right through the autumn. The undoubted show-stopper for me, though, was a superb, uncompromlsing llve set by the Super Furry Animais. The band have definltely moved up a division. Enjoy the Premier League. 
Paul Qulrk's cotumn Is a Personal vlew 

Nigel Grmnge returns 
toUKwith indie label Ensign Records founder Nigel&aiPge 

s^unanneiny io upa i new Sheffieid venue 
H -.-e fSSSÏili-r 

Ij-Wild Abandon witn longtime i - ■ î.e 

"taking it easy, buying observing". With one US act already signed, Grainge is hoping to issue Wild 
very small with indépendant distribu- tion in the UK. I want to get this record out quickly and get some friendly peo- 

Live promuuui«j»f thfirc s ouuhm ^ — — — -     - - ment and student radio group =° ff „ he savS. "We decided the Channelfly is expanding its portfo- °f ' for 3g entent is cleariy iio of venues with plans to launch mar ^ ^ ^«nîirtmpnt !« a Barfly club in Sheffieid this autumn. The group's      wlll be housed in the IVIojo's Bar m 
Ksrïss'r- 

cîTvi'siï ss&ss*?* - opérations. 

larket tor au  . not ready and that department Is not generating profit, so there's no sense having the infrastructure in place until next year.' He adds the company h 

that pre-ordering v, . ' The announcement of the 200- next académie year. . Meanwhile, m contrast to Channelfly, TV and web entertam- ment production company Done and Dusted has created a new mobile content division named 3DP (Done & Dusted Digital Product) atter signing a deal with BT Ceilnet to create content for both its mobile music services and Joint 

capaclty club col   — with the company confirmlng had made five staff redondant fror its wireless content division. Channelfly CEO Adam Drisco says the move is "nothing extrao dinary" considering the company' rapid growth from five staff i November 1999 to 65 toda; "We've grown at quite a rate the p 1 rate over ns joim =11= including Btcellnetmusic.com. 

Rock, R&B and rap propel 

US share of UK album sales 
by Paul Williams US acts took their biggqst slice of ^TThlbum sales in six vèars ciurinn ^ 2000 as R&B hit another new high anH6-ap HnnhloH ,tc Newly-released BPI figures show acts such as Interscope/Polydor's Emlnem and Columbia's Destiny's JS to 36.0% of 

le gap on the ing UK artists. Just 11.6 percentage points sep- arated the share of album sales between UK and US artists, the l8Wegt~m eieht vears. although BPI research manager Chris Green notes that domestio acts did man- age to improve their position mar- ginally to 47.6% compared with the yearbefore. 

UK ALBUM SALES BV HATIONALITY 
AND GENRE: 2000 Nationality Genre UK 47.6% (47.0%) Pop 32.4% (36.2%) USA 36.0% (32.3%) Rock 25.9% (22.4%) Ireland 6.9% (7.3%) Dance 13.3% (12.1%) Canada 2.6% (5.3%) R&B 8.5% (7.5%) Australie 1.5% (0.8%) MOR 4.6% (6.8%) Sweden 0.8% (2.4%) Classical 4.0% (4.0%) Others 4.6% (4.9%) Others 11.3% (11.0%) 1999 figures in brackets Source: BPI/Miilward Brown among the year's top 1,000 

itoby. who is a artist but is signed to Mute in the UK. US- signed artists made up"57.9% of the market w _ _ i claiming 3.2%. Much of the US's improving pic- 
improvement 

and dance I of 13.3%— 

gaining ground. Green notes the increasing popularity of nu- il helped to increase metal's e to 3.4% in 2000 and he that trend to continue 0 the end of this year. aiso slipped in the^singles 1 -"■h its 39.7% share in id 10% doffnon the year 

la fell sharply because in lama Twain accounted for )t of their r UK album picture 1 by the territory te which artists are signed. The UK't share swells to 57.4% of 
(25.9%) years, while pop from 36.2% to 32.4% despite 

t performance 1994, taking 27J)a.of the market as 32 singles from the genre sold nfSrPthan 100,000 units during the year. As on'alburns, R&B aiso lifted its singles market share to take over rock as the third- biggest genre. Wildstar's Craig of the market David and Go Beat/Polydor's first time in three Gabrielle helped R&B tn 1 s 6% of d a dip ail singles sales, compared' with 11.8% in 1999. 
World publishing revenue up for third year running 
Risina performance income streams lillMINIIIIUUJI JIIII.MI,T.n u„,.,  u. Rising per are continuing to push up global pub- lishing revenues In the face of a décliné in mechanlcai fees, accord- ing to a new report. The latest installment of the annu- al report compiled by the New York- based National Music Publishers' Association (NMPA) suggests that global publishing income rose for the third year running by 2.0% to 

The Increase was 3.9% increase in income, which hit i reproductlon-based re 

HHMn 
US 752 ""742$m 1,816 Japan 321 488 911 Germany 318 281 767 UK 253 265 592 France 313 164 582 Global total 2,996 2,631 6,570 

of the leading 20 music publishing markets derived greater perfor- mance income rather than from reproduction - Is down to the impact of plracy and a mature CD market 
cal fees - fell by 4% to $2.63bn. NMPA président and CEO Ed Murphy says the contlnued décliné in reproductlon-based revenues -14 

approximately neck-and-neck, but maturing CD market, plracy and tl négative impact of the internet h; really hit reproduction," he says 

significant effect on boost- ing revenues In around five years when légal, security and other Issues have been addressed. There were poor performances from many of the Aslan markets, undermined by difficult économie conditions. Meanwhile, the top five territories in ternis of music publish- ing revenue - the US, Germany, Japan, UK and France - Increased their overall share of the global mar- 
7iiyy 21 percentage points t0 

Within those figures, the US con- tributed the largest slice with 
MU Japan was second placed with Saum, followed by Germany on S767m and the UK at $592m. 

MUSIC WEEK JULY 28 2001 



Sony Music rebrands 
its mid-price releases 
Sony Music is to replace its 20- year-old Nice Prlce mld-prfce brand with up to four new genre-based umbrella brands after canvasslng vsof recordi 

EDITED BY STEVE H E M S L E Y (Tel: 01892 519504/steve.Hemslev@talk21 .corn) - M A R K E T I N G 

Black e first genre to be removed from the Prlce portfolio following the création of the Urban Classlcs range, whlch wlll be Introduced at retail on August 13. Catalogue marketing manager Darren Henderson says prlclng levels will be the same. "In many ways Nice Price was responslble for launchlng the entire mld-prlce 
that in 2001 the name does not fit with the image of many of the albums in the range," he says. The names of the other genre 

Sony Walkman signs 
deal with Virgin Radio Personal stereo brand Sony Walkman has announced a partnership with Virgin Radio to promote its products at this year's V2001 festival. The company has negotiated an exclusive on-air and online deal leading up to the event, which takes place at Chelmsford and Weston Park on August 18 and 19 and is expected to attraot 180,000 people. "The tie-in with V2001 was idéal for Sony Walkman beoause its brands are ail about being able to take music with you," says Virgin Radio group enterprise director Steve Taylor. 

Tates's keen lo secure 

music industry deuls 
Pub chain Yates's Wine Lodge is urging record companles not to ignore Its outlets when planning marketing activity for new releases following the launch of its in-house entertainment System 18:84. The chain, which attracts more than 1m 18 to 24-year-olds a week into its 135 bars, has teamed up with marketing firm Music innovations to launch music programming which it broadcasts via satellite onto 48-inch plasma screens. The programmes are presented by DJ Spoony, a mem- ber of Radio One's Dreem Teem, and rotated during the evenings. Despite the initiative, Yates's has struggled to secure record company support to provide content, advertis- ing or sponsorship and says labels have been slow to realise that its premises provide the perfect médium to reach record buyers. 'It is frustrat- 
new artist albums and compilations. Many marketing teams seem stuck in a mindset where they look at TV and radio and nothing else. We have 1m young people a week gathering in a social environment where they talk about music and have music played a few feet away from them," says Yates's stratégie marketing manager Robert Thompson. One major that has linked with Yates's is BMG, which offered the chain an exclusive play of the new Faithless 

album Outrospective in June. The pro- motion was put together with BMG's head of new média Blair Schooff. "We feltthe Faithless album had crossover potential and we wanted to reach an audience that had disposabie income but who might not visit dance venues. Yates had an exclusive playback the night before release and promoted 

Georgina Capp says getting more record companies involved is the sec- ond phase of the project and she wants labels to provide sponsored éditorial. Negotiations are ongoing with Sony, Warner and EMI. 'Hopefiilly the industry will be keen to access a key record buying audi- 

ence who are increasingly tumingthelr backs on traditional média," she says. The 18:84 network has attracted other music and youth brands. From the end of Juiy HMV will provide a weekly top 10 music and games run- down and host interactive compéti- tions, while Chrysalis Radio's brand Gaiaxy was poised last week to sign a deal to brand an hour-long pro- gramme based on its playlist and played through Yates's PC-based music-manager System, The first show would be broadeast in August and the link with Yates would be co- 
expect to finalise a joint partnership deal with an alcoholic drink, télécom- munications company and a music club to run an in-store promotion across the Yates chain." says Capp. 

n ew s f i Ie 
I0B0X TEAMS UP WITH GERI EMhChrysalls' Geri Halliwell has recorded Personal text and voice messages for fans to download from www.geri-halliwell.com to promote her new single Scream If You Wanna Go Faster, released next Monday. Mobile content company lobox is handling the promotion in conjonction with 
DIGITAL RADIO PR1CES SET TO DROP Smash Hits' August 8 issue is to feature two separate collectable Five covers - one featuring J and Scott and the other Ritchie and Abs - to mark the release of the band's fortheoming third album. The new single Let's Dance is released on August 13. 
THIS WEEK'S BPIAWARDS KflHfW Dido's début album, » ^ 1 No Angel, Is this week certitied four- tlmes platinum, while labelmates Faithless pick up a gold dise for their album Outrospective. Other gold awards go to Oxide & Neutrino for thelr Exécuté album and Usher, for 8701. 
HOW TV SHOWS' RATINGS COMPARE 

New location for audîo sales 

TECHNICOLOR 

Technicolor - Unit 8 - Northfield Industrial Estate - Beresford Avenue - Wembley HAO 1NW 
Contact: Tel: 020 8900 6589 - Fax: 020 8903 6013 

Email: sales@technicolor.com 
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INTERNATIONAL - EDITED BY P»UL Williams (p.m.ms^mpi.iormaMn.cm) 
c h a r t f / / 
• U2's Elévation lives up to its name, cllmbing thls week to the top of the Portuguese sales chart while movlng into the Itallan Top Five (1S-4) and the Dutch Top 10 (14-7). The Univereal- Island track is also maklng alrplay gains across Europe, lifting 12-9 on fono's survey of the most popular UK-sourced repertoire on European radio. 
• Gorillaz' début album earns further European chart gains, including 18-4 in Austria, 5-4 in Denmark, 40-17 in Finland, 8-7 in France and 14-8 in Germany. The seif-titled album's improve- ments corne as its latest single, 19-2000, holds at 11 on the fono Top 20 of UK-signed hits across Europe's airwaves. It is one of four EMI tracks on the chart, matching Universal and the indies' shares but beating BMG and Virgin with three apiece, and Sony and Warner with one each. 

m the Gi 

32 wl a 29% au 

Denmarii, becoming the latest vétéran UK act to score a hit there with an album branded The Oanish,Collection. Their rétrospective lifts ^3. on the chart to rank behind Safri-Duo at one and Bob Mariey improving 6-2. 

romotlonal vlsits to Japan (pictured) headed oft tor tneu e ^ E|v1|,s key wor|dwide Rûstralia last week havlng Impress^ debut a|bum Is expected conférence a week earlier. ™e f5^1' 20oi three^ay présentation In October, played a 45-mlnute set at t jnc|Uded Ed Harcourt, as part of a UK and Irish live lin®"uP d R |ish. "The level of Matthew Jay, Beverley Knight, Mo Solid Go d and Bel excitement is huge," says ^'ttXne out "f the 200 odd marketing général manager MikeAllem ^ before so to have them people at the convention had seen t p dates last month, play really raised the température. FoMow g o{ August wh||e 

des. Other'fbrthcomlng UK-originated Priod^s discussed at présentation included the Pink Floyd double retrospec ve  — album, Paul McCartney's first studio album 

UK labels large! student market to 

break mainstream US rock bands 

The Mercury-issued album moves to the top of both the Dutch and Spanish charts 

in a number of other territories. 
• Wildstar's Craig David holds his place at the top of the French airplay chart with Walking Away (not Fill Me In as stated last week) as another UK-signed act - Arista's Dido - provides the highest climber and biggest increase in audience. Thank You moves 33-11 on the chart as its parent album No Angel suffers a 2-4 dip. although remaining the highest UK ■ ■■ 
• Less than two months after Atomlc Kitten's Whole Again peaked at number two, Virgin Records' Innocent label has broken into the Australlan Top 50 again. Its latest success is Blue's debut offering Ail Rlse, whlch enters in anchor position while cllmbing 29-20 on the Swedish sales chart. Meanwhile, Atomic Kitten's album Right Now makes important gains in the GSA région, rising 58-36 in Germany and 22-18 in Switzeriand. 
• Hot Records' -EvaCassidy hits a new chart peak in Germany this week as the late singer's releases establish their greatest pénétration yet of Billboard's catalogue albums chart in the US. Songbird, distributed bv Zomba In Germany, ris 

by Steve Hemsley UK labels are being forced back to basics in an attempt to bn stream US rock acts which 
have so far failed to dent the UK. Among the acts currently being pro- moted on this side of the Atlantic are Dave Matthews Band (RCA/BMG), Matchbox Twenty (Atlantic/East West), Lifehouse (DreamWorks/ Polydor) and Train (Columbia). face of limited arf idifference from t > are having to seek other routes to woo radio and TV and are targeting the student market in an attempt to build fanbases. Columbia marketing director J( 
means the release date for the single Drops Of Jupiter (Tell Me) has been put back a week to next Monday with the album Drops Of Jupiter out seven 

e Billboard Hot 100 and is released here on August 27. "Lifehouse are slightly différent from the other US bands because they have a younger following and larger femàle fanbase. We have secured Live & Kicking and the video went on The Box 10 weeks up front," says Polydor marketing manager Karen Simmons. Radio Two has been one of the lone supporters of many of the main- 20 radio playlists, including the stream US acts currently attempting   to gain a foothold in the uks if has playlisted Matchbox Twenty and exec- utive producer Colin Martin says he itil the time is absolutely right. will add the new Dave Matthews Band we are also targeting fans of similar single A Space Between Us. "These bands and sampler CDs have been are both good radio records and t distributed at Black Crowes gigs, for instance," says Headland. Polydor is pitching Lifehouse at a 

An ongoing issue for some labels is st availability, since it is hard to 'e small tours in the UK by 

through collège radio in the US and BMG is attempting to tap into the same sector here, having teamed up with the Student Broadoast Network (SBN) to launch the Dave Matthews Student Radio Exchange Corn péti- tion, under which the 53 SBN student radio stations were invited to produce a ISminute documentary on the band. s that 
till so dif- 

Virgin Radio's c rock roots will help US ai problem is that UK radio is s ferent from the US and chasmg tne next big dance, R&B or pop track," says Virgin Radio's recently-installed programme director Paul Jackson. 

albums chart""* at one for a fifth Billboard catalogue vith Live At Blues Alley entering at two. 
• EMhChrysalis's Robble Williams scores one of the highest new entrles on the German singles chart with Etemity entering at 21 as it chases the singer's Suprême up the alrplay chart. While the older release retums at 27, Etemity rlses 40- 

GAVIN 
AMERICAN CHARTWATCH 

Urban music's domination of the Billboard albums chart continues for a fourth week with R&B again gainlng the upper hand from hip-hop. For the second time, Eminem's rap protégés D-12 are overtaken by R&B singer/songwriter Allcla Keys. Helped by Key's appearance on ABC TV's Good Morning America and by the growing popularity of the single Fallin' - which jumps 30-14 on the Hot 100 - her debut album Songs In A Minor sold nearly 222,000 copies last week - a 27.7% increase over the prlor frame, far in excess of the overall market bounce of 2,4% - while D-12's Devil's Nlght slips 1-3 with 156,000 sales. Debuting between them is The Saga Continues, Sean Combs' first album as P. Dlddy. Combs' album sold nearly 186,000 copies last week, massively down on the introductory tally of 561,000 registered by his 1997 Puff Daddy debut No Way Out, and less than his disappointing 1999 follow-up, Forever, which sold 205,000 copies on its first week in the shops. Last week The Beatles' 1 was the only album by a UK or Irish act to improve. This week they nearly ail climb, albeit modestly - though 1 is an exception, slipplng 75-87. The new standard bearers are Gorlilaz, whose self-titled album sprints 40-29 as exposure for the radio single Clint 

Eastwood continues to improve, with its already high profile on alternative ; stations increasingly augmented by Top 40 exposure is 12 years since Five Star have had a record in the Hot 100 and they not back yet - but the Pearson clan from Romford, who live in America je days, are on the comeback trail. with their current single Funktafied movmg 123-91 on the sales chart. Singles sales in America are, however, i UK, and Funktafied sold only 1,007 copies last week - but irovement over the previous week. Although the group were een phenomenon in America as here, Funktafied is 
I :,;=ng f

mrStly ih™gh Specialist R&B/hip-hop shops, | where it climbs 55-35 on sales. Meanwhile, following on from the use of Ooh La La in 
Wlse^vsSrer,rM0mmerClal' UK big beat merchants The ^ omriurt f.®'6 0nCe again enjoyinÊthe beneflts of product association, with the latest Mitsubishi TV 

of interest'inthrêraliD As1^^ ^ Jhe Commotion' and generating a lot S hf H i K .?■ . a result'radi0 has massively incrlased exposure 1482 t^es l'a^t week^ 45%?n(^Se^aVin Panel 0f Top 40 étions played ^ e Tr the previous week- ^at, in turn, 63-24 on the Heatseekers chart thisw^v al.bunh_which J™ps 
34,00 )ld 4,835 copies    i though it has yet to make 

- ".ai Mimuote aibum, whicl k, with sales rocketing 67% in a week, to increase its overall sales to nearly the Top 200 overall albums chart. 
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U K & I R E L A N D 

IMPORTANT NOTICE TO TRADE 

KOCH moves to BMG 

From 30th Juiy 2001 Koch International's distribution in 
the UK will be handled exclusively by BMG. New release 
pre-sales will continue to be conducted directly by the 

Koch sales team. 

The cut-off point for orders placed directly with Koch 
will be Midnight on Thursday 26th July for EDI 

transmissions and Midday on Friday 27th July for those 
placed by téléphoné or fax. 

Then from Monday 30th July 2001 ail orders 
should be placed with BMG. 

BMG Order Tel 0121 543 4100 
BMG Order Fax 0121 543 4385 

BMG Order Email bmgorders@bs-uk.com 
Please do not hesitate to contact Koch Customer 

Services on 0208 832 1818 with any queries. 

m v 

i 
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MERCURY PREVIEW BY .lAMES ROBERT S 

THE FANTASY MERCURY SHORTLIST 
A mix of etablished stars, newcomers and suprises makes up the candidates for thisyear's Mercury Music  

of the most obvious highlighted by MWs 
Prize. MW poils the industry for its views 

MARK KiU - orlisl S producer Craig David - Bom To Do It; Plump DJs - A Plump Night Dut: Roni Slze/Reprazent - in The Mode; Stereo MCs - Deep Down And Dirty: Nitin Sawhney - Prophesy; Océan Cotour Scene - Mechanical Wonder; Robbie Williams - Sing When You're Winning; Stéréophonies - Just Enough Education To Perform; Travis - The Invisible Band 
CG1IN BARLOW - ASR Director, Polydor UK Stephen Warbeck - Captain Coreili's Mandolin: Artful Dodger - It's Ail About The Stragglers; Gorillaz - Gorillaz: Oxide & Neutrino - Exécuté; Zéro 7 - Simple Things; 
Jay-Dr 

The task facing the Mercury Music Prize Judges is not enviable. On one hand prioritising and pitching largely incomparable releases agalnst each other is not a natural process, while the ultimate décision is always met with equal measures of criticlsm and praise. Nor is ft an easy game trying to secondguess the judges' décision. On the eve of the announcement of the 12 shortlisted albums for this year's prize - due to be awarded at the London's Grosvenor House Hotei on September 11 - Mus/c Week has conducted its annual music industry executives and artists to establish this year's frontrunners, While this year MWs featured contrlbutors have not been banned from includlng albums In 
although some still submitted Inéligible records (Mark Hill with India Arie, for example, and Beth Orton with Boards Of Canada). The relative health of the UK music scem means that this year's judges have no shortage of potential nominees - 

aimTaSb^ creatlve vision crossover appeal and commercial success. Meanwhile, If Industry |oo^i''to'tte 8 
fr„„t™-nner--rj^-7,wou,d^DrawnBoyw 

industry's runner-up sélection last year before gomg on to clalm his prize. Zéro 7 are also one of the frontrunners likely to gain the most from such a- 

PAUL COHHOllï - mnnnging director S execuliye ÏP Europe, Dniveisol Music Publishing Basement Jaxx - Rooty; Craig David - Bom To Do It; Gorillaz - Gorillaz: Oxide & Neutrino - Exécuté; Zéro 7 - Simple Things; Jullet Turner - Bum The Black Suit; Elbow - Asieep In The Back: Radiohead - Amnesiac; Sugababes - One Touch; Super Furry Animais - Rings Around The World; The Beta Band - Hot Shots 11; Travis - The Invisible 
BARBARA CHARONE - director, MBC Media Faithless - Outrospective; Dido - No Angel; U2 - Ail That You Can't Leave Behind; Turin Brakes - The Optimist IP; Depeche Mode - Exciter; Radiohead - Amnesiac: Goldfrapp - 

FRONTRUNNERS 

'IT; 

2 ZERO 7 - Simple 3 FAITHLESS - Outi 4 DIDO - No Angel 

S BETA BAND - Hot S 9 TRAVIS - The Invisll 10 KATE RUSBY - Littl 

Virgin Records UK Afro Celt Sound System - Volume 3. Further In Time; Kate Rusby - Little Lights: Brian Eno & Peter Schwalm - Drawn From Life; Cosmic Rough Riders - Enjoy The Mélodie Sunshine; Elbow - Asieep In The Back: Nitin Sawhney - Prophesy; Prefab Sprout - The Gunman & Other Stories; Sugababes - One Touch; Travis - The Invisible Band; Turin Brakes - The Optimist LP 
MAX 10USADA - co-owner, Ultimate Dilemma Zéro 7 - Simple Things; Tim Hutton - Everything; Craig David - Born To Do It: Siam - Alien Radio; Roni Slze/ Reprazent - In The Mode: Dido - No Angel; Basement Jaxx - MAIT |AGGER - CEO Rooty; Super Furry Animais - Rings Around Sound " tld; Spacek - Curvatia: Radiohead - 

The in; 
KEVIN ROBINSON - director, Positiva Zéro 7 - Simple Things; Craig David - Born To Do it; Oxide & Nutrino - Exécuté; Artful Dodger - It's Ail About The Stragglers; . Sugababes - One Touch; U2 - Ail That You Can't Leave Behind: Travis - le Invisible Band; Siam Alien Radio; Beta Band - Hot Shots II: Gorillaz - 

EMIiChrysalis Faithless - Outrospective; Gorillaz - Gorillaz; Lemon Jelly - Lemonjelly.ky; Zéro 7 - Simple Things; Dido - No Angel; Ed Harcourt - Here Be Monsters; Muse - Origin Of Symmetry; Lowgold - Just Backward Of Square; Tindersticks - Can Our Love...: Basement 

SIMON WRIGHT-CEO Virgin Reloil Kennedy/Jaz Coleman - The Doors Concerto; Basement Jaxx - Rooty; Faithless - Outrospective; Kate Rusby - Little Lights: Jah Wobble/Evan Parker - Passage To Hades: Cosmic Rough Riders - Enjoy The Mélodie Sunshine; Dido - No Angel; Joe Strummer - Global A Go Go; Radiohead - Amnesiac; Travis - The Invisible Band 
NITIN SAWHNEY-arlist Gorillaz - Gorillaz; Turin Brakes - The Optimist LP; Zéro 7 - Simple Things; Radiohead - Amnesiac; Elbow - Asieep In The Back; Artful Dodger - It's Ail About The Stragglers; Hefner - Residue; Tricky - Blowback; Mlchael Nyman - The Ciaim OST; Nitin Sawhney - Prophesy 
CHRISTINE BOAR - VP programming & production, VH1 Craig David - Bom To Do It; Gorillaz - Gorillaz; Dido - No Angel; Elbow - Asieep In The Back; JJ72 - JJ72; Travis - The Invisible Band; Turin Brakes - The Optimist LP; U2 - Ail That You Can't Leave Behind; Radiohead - Amnesiac; Basement Jaxx - Rooty 
RICHARD RUSSELl - managing director, XL 

Kid A ̂. Basement Jaxx BETH 0RT0H- arlist Craig David - Born To Do It; 

Gorillaz - Gorillaz; Tom McRae - Tom McRae; Ash - Free AH Angels; Badmarsh & Shri - Signs; Dido - No Angei; Oxide & Neutrino - Exécuté; Tindersticks - Can Our Love...: Turin Brakes - The Optimist LP; Mutiny UK - in The Now; Alpinestars - B.A.S.I.C 

The Big Romance: Goldfrapp - Felt Mountain; PJ Harvey - Stories From The City, Stories From The Sea; Radiohead - Kid A; Sugababes - One Touch; The Beta Band - Hot Shots II 
HASSE BRBIHOIII - chnirraan, BKG UK & Lrelond Craig David - Born To Do it: Faithless - Outrospective: Zéro 7 - Simple Things; Juliet Turner - Burn The Black Suit; Dido - No Angel: Grand Drive - True Love And Hlgh Adventure; Robbie Williams - Sing When Your 

CHERYL ROBSON - ASR guru Pause; Lemon Basement Jaxx - Rooty; Gorillaz - Gorillaz; Jelly - Tricky - Blowback: Dido - No Angel; Mogwai Lemonjelly.ky; - Rock Action; Nitin Sawhney - Prophesy; Robbie Williams - Sing When Your Winning; Super Furry Animais - Rings Around The World; Turin Brakes - The Optimist LP; U2 - AH That You Can't Leave Behind 
HIKE SAUIT - crealive director, Warner/Chappell Artful Dodger - it's AH About The Stragglers; Badmarsh & Shri - Signs; Craig David - t— Born To Do It; JJ72 - JJ72; felî; K? Faithless - Outrospective; Plump DJs - A Plump Night Out; Dido - No Angel; Gorillaz - 

Alfîe - If You Happy With You Need Do...; Basement Jaxx - Rooty; Beta Band - Hot Shots II; Dave Tyacks Dakota Oak - Am Deister; Elbow - Asieep In The Back; Goldfrapp - Felt Mountain; Lemon Jelly - Lemonjelly.ky; Radiohead - Amnesiac; South - From Here On In; Super Furry Animais - Rings Around The World 
GUY MOUT - VP ASR, EMI Music Publishing Basement Jaxx - Rooty; Faithless - Outrospective; Gorillaz - Gorillaz; Oxide & Neutrino - Exécuté; Plump DJs - A Plump Night Out; Wookie - Wookie; Zéro 7 - Simple Things: Kate Rusby - Little Lights: Sugababes - One Touch; The Beta Band - Hot Shots II 
ANDY ROBERTS - hend ol music, Kiss 100 EM U2 - AH That You Can't Leave Behind; Basement Jaxx - Rooty; Dido - No Angel; Nitin Sawhney - Prophesy; Feeder - Echo Park; Oxide & Neutrino - Exécuté; Fatboy Sllm - Halfway Between The Gutter And The , Stars; Faithless- g Outrospective; | Gorillaz - Gorillaz 

Things; Faithless - Outrospective; Gorillaz - Gorillaz; Dido - No Angel; Goldfrapp - Felt Mountain: Tom McRae - Tom McRae 
AJAX SCOn-edilor, Music Week Badmarsh & Shri - Signs; Craig David - Born To Do It; Lemon Jelly - Lemonjelly.ky; Oxide & Neutrino - Exécuté; Zéro 7 - Simple Things; Mogwai - Rock Action; Radiohead - Kid A; Sade - Lovers Rock; Super Furry Animais - Rings Around the World; U2 - AH That You 

CATHY DENNIS - songwriler James Macmillan - Kiss On Wood; Stephen Warbeck - Captain Coreili's Mandolin; Fatboy Slim - Halfway Between The Gutter & The Stars; Lemon Jelly - Lemonjelly.ky; Zéro 7 - Simple Things; Croft No.5 - Attention AH Personel; Grupo X - X-Posure; Gabrielle - Rise Underground: PJ Harvey - Songs From The City, Stories From The Sea; Travis - The 
JAMES ROBERIS-AS Music Week Oxide & Neutrino - Exécuté; S Craig David - Born To Do It Zéro 7 - Simple Things;   Stanton Warriors - Stanton Sessions; Simian - Chemistry Is What We Are: U2 - AH That You Can't Leave Behind; Basement Jaxx - Rooty; Nitin Sawhney - Prophesy; Super Furry Animais - Rings Around The World: Badmarsh & Shri - Signs 

Artful Dodger - It's Ail About The Stragglers; Basement Jaxx - Rooty; Craig David - Born To Do It; Oxide & Neutrino - Exécuté; Wookie - Wookie; Dido - No Angel; Elbow - Asieep In The Back; Radiohead - Amnesiac: Beta Band - Hot Shots II; U2 - AH That You Can't Leave Behind 
MW WRITERS' 10 BADMARSH & SHRI - Signs BASEMENT JAXX - Rooty CRAIG DAVID - Born To Do It GORILLAZ - Gorillaz LEMON JELLY - Lemonjelly.ky RADIOHEAD - Kid A NITIN SAWHNEY - Prophesy SUGABABES - One Touch SUPER FURRY ANIMALS - Rings Around The World ZERO 7 - Simple Things Sasetf on survey ofMW, MBI andfono 
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Let's face it: not ail copies can be avoided. But we can live with that. key2audio, the new fully functional copy protection for audio 
CDs makes life difficult for the pirate copiers out there. How? The CD with key2audio protection is not displayed on any computer 
system. Unlike other protection Systems, CDs with key2audio protection are guaranteed playable on any CD player. With no losses 
in sound quality. Protect your originals, protect your profit. 

A Technology by Sony DADC 
key audio 
PROTECT YOUR ORIGINALS 



PRESSING PLANTS FEND OFF LAB|| 
Vinyl pressing plants have 
waited for years to see 
demand outstrip supply, but 
they are now having to turn 
customers away as their 
machines run to full capacity 
- and still the orders pile up. 
Sarah Davis reports 

when you would normally be thinking what a great thing to be happening - vinyl being so popular, ail that extra work - we are not able to press it ail and are having to turn customers away," says Tribal Manufacturing director Alison Wilson. "if this had happened last year, before EMI closed, we would ail have been really happy." 
with most pressing plants reluctantly closing their doors to ad hoc work and new contracts. "There's a permanent backlog of work," says Dave Bulmer, managing director 

I industry is fuelling the greatest vinyl I demand the record industry has seen in years, pressing plants and brokers ai having to turn away scores of customers because of shortfalls in capacity. Last year, album sales rose by 3.3% to an all-time high of £1.17bn, while vinyl sales included within that figure jumped 40% in units and 22% in market value. At the same time, sales of 12-inch singles increased by 22% in volume and 20% in value. And the demand for vinyl continues to grow in 2001. Now some fear the vinyl drought could damage the industry beyond repair if supply difficulties this year make clients wary of the format in the future. The problem began when EMI closed its plant last year, depriving the market of its 
with an annual capacity of 10m-12m units. Since then, matters have not improved. ■Ifs such a shame that at the moment 

e same story at north London- based manufacturer ASL. "Two months ago we had the biggest backlog of vinyl orders that we've seen in the past 15 years - more than haif a million at one point," says managing director Mel Gale. "We had to take steps and we've currently got it down to around 300,000 units. We had to call a hait in terms of new customers, so we are 
considering we are used 
Is off." Malcolm Pearce, commercial director at Damont Audio, one of the UK's longest- f plants with a vinyl capacity of 1er year, claims to be very about the situation. 'EMI closing hasn't helped us at ail," he says. "It just means there are more people out  can't get it e. We an 

clients. Ifs frightening. We want to make vinyl, and we worry that if people find they can't get it made they may just décidé not to press vinyl any more, which 
e very bad for the industry." Even those who were not usmg EMI h< found themselves affected by the ciosun "We broker lots of small runs for labels I 

Portai Space owners of the legendary EMI 1400 Press 
are opening the new pressing plant in Hayes at the end of S e p t e m 

contact Roy Matthews: 

te same management 
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!LS AS DEMAND FOR VINYL SOARS 

^6JE, 
m 

» - 

m \\ Ox 
ir. "We're using Black id and Curved Vinyl and are looking sing in Europe but the logistics put We have enough trouble getting 

pressing plants already bulging at the 

Prime Distribution 
has arrived in the North. 

We have now opened our 
Manchester office, which can 
offeradviceon: 

Pressing & Distribution Deals 
Domestic distribution 
Worldwide export 
Licensing&Publishing 

If you are interested in joining 
Prime's expanding roster, or 
would like to open an account 
with us, contact Richard 
Stewart for further détails. 

Prime Distribution Ground Hoor Fourways House 57 Hilton Street Manchester M12EJ T 01612005300 F 01612005309 

Email dickié@primedistribution,fene1.cc music@primedistrihution.co.uk www.primedistribution.co.uk 
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turned 

shipping 

managing director Karen Emanuel. "People ■ " ) move their orders around. Someone ar of somewhere that isn't too busy and shift their vinyl there, then hear of somewhere else and s 
'Honufaclurers pre absolulely 

sluffed. They're working llal-oul but 
can'l clear the backlog - some up 
lo 300,000 unils'-Alison Wilson, 

Tribal Manufacluring 

ith the situation." Many labels and mainland Europe, b experiencing its own prooiems wun i capacity; the largest manufacturers, as Record Industry in Holland, ja ■■ 

from 500 to 30,000. "There are double and triple packs than fivr ago," says Wilson. "Manufacturers are 
The UK's key wirn^O ipigiiailias 

S >481. 

Vinyl Capacity: 135,000/week; 6.5m/year Services offered: ASL's service includes cutting, processing, print and origination. The plant runs 24 hours a day, six days a week and is one of the UK's largest, with 14 presses. It also produces cassettes, CDs, CD-Rom, DAT and MiniDlsc. 
43-51 Wembley Hl Road, Wembley, Middx, I HA9 8AU; Tel: 020 890319 0046; Fax: 020 87" 4601 Email; info@a2z.co 

8676 9716 Email; musicmanufacture@oops.co.uk Website: www.cops.co.uk Vinyl Capacity: 10,000-15,000/day Services offered; One of Cops' specialities is brokering bespoke manufacluring for ail formats and packaging including coloured vinyl, heavy vinyl, etched or picture dise format. It has been using French manufacturers for 20 years and has also used the same four carriers during that time. 
CURVED PRESSINGS Unit One, 16a Kings Yard, Carpenters Road, Hackney Wick, London E15 2HD; Tel: 020 8533 8080; Fax: 020 8S33 8082 Email: curvedpressings@hotmail.c 

id Dublin. The co :D, DVD, 0 cassettes and vk" mastering, reprographies, pr design. It gives a much of its output is one-off w< 
COPS The Studio, 
Station Approach, GBKOlinam d, Beckenham, Kent BR3 UD; Tel: 020 8778 8556; Fax; 020 

H! .  JBkn (not yet launched) Vinyl capacity; Building to around 175,000/week in six weeks' time Services offered: One of relatively few plants to offer 10-inoh vinyl alongside ad 12-inch, Curved Pressings sr to the market, having ;s machines from Croatia iast '. A full-scale relaunch will take place in two weeks. 
OAMONT AUDIO 20 Blyth Road, Hayes, Middx, UB3 ' 1 1BY; Tel: 020 8573 <3^1 H 5122; Fax: 020 —^ 8561 0979 Email; mail@damontaudio.com Website: www.damontaudio.com Vinyl Capacity: Bm/year Services offered; Damont is another of the UK's biggest plants with 10 ich vinyl and three 
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Specialists in printing and packaging 
of vinyl record sleeves 

Also CD print and packaging, 
posters, and point of sale 

Contact: Emilie, Joe or Paddy 

T: 01322 380775 
F: 01322 380647 
E: info@radprint.com 
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"PR used to be 10 days, then we got it down to five days before EMI went down," says Bulmer. "Now we put people in and say it could be three or four weeks, or longer if one of our larger established customers cornes in wanting something," 

A2Z production controller Neil Evans confirms this. "It bas been pretty terrible for the past few months but it's getting better now," he says. Tm getting test pressings out in a week to two weeks and completed orders of finished product out two weeks 

"We have increased lead times while we get up to speed with increased capacity anr additional shifts," says Disctronics VP, audio sales, Martin Bignall. "We are verv particular about which clients w only produce for majors, larger indépendants and one specialist broker." Cops uses SNA and Discofrance in France where, according to director Elie Dahdi, similar problems persist. "The two factories can give me 15.000 a day. but if I had the vinyl capacity I could easily double that," says Dahdi. "I don't like to turn away work. A broker using EMI sent his vinyl customers to us after the plant was closed and those customers have stayed with us. l've waited 20 years to see something like 
'A broker using EMI sent his vinyl 

customers to us after the plant closed 
and [Ihey've] stayed with us. 

l've waited 20 years to see something 
like this happen' - Elie Dahdi, Cops 
For short runs it can be a différent story. Diamond Black primarily presses for dance 

Assured. It can press 15,000-20,000 weekly and is proud of ils lead times, which it says are due to its short runs and the et that it ur lead tir five to eight days for TPs ar working days for finished product," says général manager Péri D'Cruz. One of the problems which besets the industry is that since CD usurped vinyl as the dominant format in 1989, manufacture of new pressing plant machinery and associated vinyl production equipment has entireiy ceased. As a resuit, companies are obliged to scour the world for oid machines to cannibaiise for spare parts. "There's been no technology invested in the machines since the Eighties," says > 

DIAMOND BLACK The Oid Bancroft Building, Kingham Way, Luton LU2 7RG; Tel: 01582 425555; Fax; 01582 725900 
(.diamondblack.co.uk 

spécialisés in short runs. The company opérâtes a cutting lathe and does ail its own mastering and processing. It has five presses: four configured for 12-inch vinyl and one each for 10-inch and seven inch. It is currently running three for 12-inch and expects to be running a fourth within five months. The company spécialisés in coloured vinyl. 
DISCTRONICS 

disctronics 
Worthing Road, Southwater, West Sussex RH13 7YT; Tel: 01403 739 600; Fax; 01403 733905 Email: sales@disctronics.co.uk 
Vinyl Capacity; ?????? Services offered: Disctronics has increased from one shift per day to two, and bought.two additional Léonard presses and associated equipment. It also spécialisés in the optical dise world and has opérations in the US and France and has associated businesses including www.discshopping.com and www.e- dislronics.com. 
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INDEPENDENT PRESSING Unit 212-223, Little Tennis Street, Nottingham NG2 4EL, and 112a Uxbridge Road, Shepherds Bush, London W12 SLR; Tel; 0115 958 4533 (Nottingham), 020 8762 9988 (London); Fax; 0115 941 7371 (Nottingham), 020 8762 9988 (London) Email: info@independentpressing.com Website: www.independentpressing.com Vinyl Capacity: 3.25m/year Services offered; Independent Pressing 
k, and can master and produce everything in-house from CD or DAT. It spécialisés in heavy vinyl 12-inch records weighing 170-180g. The company is expanding its capacity to 5.5m 

KEY PRODUCTION 8 Jeffreys Place, n o « a London NW1 9PP; U U ^ . U W w Tel; 020 7284 KeyprDdu'=t,Iï 
^SS^020 0 (!«#•§• Email: mail® keyproduction.co.uk 
Vinyl Capacity: 4-5 m/year Services offered; Key Product probably the biggest broker in he UK and has been working with record labels for more than 10 years. It also organises manufacturing of ail formats for customers ranging from the biggest labels to some of the smallest. 
PORTAL SPACE Tel: 020 7490 2949; Fax: 020 7490 2797 Email: Michael.joseph@dial. 

Vinyl Capacity: 20m/year across two 
Services offered: Portai Space owns Orlake pressing plant and recently purchased EMI's equipment. It hasjust signed a lease on part of EMI's former premises and is currently instaliing machinery and getting the factory up and running for a scheduled opening in the autumn. 
PR RECORDS Hamilton House, Endeavour Way, London SW19 8UH; Tel: 020 8241 9000; Fax; 020 8241 2227 Email: www.cust.serv.south® 
Website: www.prrecords.free-online.co.uk Vinyl Capacity: 3m/year Services offered: PR has been busy buying new presses, The presses it bought in Bulgaria were involved In a road crash on the way back to the UK - fortunately, they were undamaged and will be installed. It has also bought presses from the US, previously used infrequently for high quality pressings, which will be in service shortly. 
TRIBAL MANUFACTURING Tel: 020 8673 0610; Fax; 020 8675 8562 Email; sales@tribal.co.uk Website: www.tribal.co.uk Vinyl Capacity: 2m/year Services offered: Tribal doe 

W tribal 



> Bulmer. "There is only one place in the country for spares. For example, you start with the vinyl lathe for cutting. No-one makes them anymore. Who will repair the cutting heads? We used to go to one guy ir Berlin, now it's a couple of guys in Switzerland who are engineers and vinyl freaks. 

in the UK rnd with EMi it was more. With CDs e excess capacity: with vinyl the is over-subscribed.' Some manufacturers are expanding, as Indépendant Pressing in Noltingham, which has been operating for two years with 
moving the press to a bigger unit, twioe the size," says Independent Pressing productior manager Jonathan Woodliffe. "Demand has increased ail along the line. The people who supply the plastic pellets for vinyl say sales of the raw material have gone up 30%." Damont has increased its shifts to two a day and brought in two 
says, "We do have a shortage of stamper capacity while we are trying to find experienced staff." And despite the finite amount of available machinery. other plants are managing to increase their capacity, although the amount of work means there is no time to install them. PR has bought four new presses, taking its total to 10, although it is only planning on using eight al the moment, "l'm enquiring ail overthe place for machines," says Bulmer. "We have bought some from the States, Bulgaria and Switzerland. We've 

=L 

I 
u ? 

sing plants are finding it difficult 
Another potential ray of light is a new pressing plant being opened by Portai Spaoe, which owns both Orlake and the entire manufacturing contents of EMI's Hayes plant, and has just signed a lease foi part of the old EMI factory premises. "With both plants we will have manufacturing of 20m units a year, although it w"1 

n demand," says Mark Wadwa, tf 

The company has now 
.u   in October, although se manufacturers suggest a could be a more realistic 

) keep up with demand for the format 
length of time it takes to get a plant and its 

Striking one more encouraging note, albelt on a siightly smaller scale, is the news that another new plant recently opened in east London. Curved Pressing 
curreptly only using four of them. "There's so much work out there that we're getting phone calls constantly," says director Ben Wilis. "We do small runs and don't work with brokers, which means we get offered 6p to 8p a unit more than 

n produce 125,000 ur 

also have a mastering suite with cutting 
Dance vinyl production is fortunately less affected by the traditional autumn rush. 

than the CD side of things," says Gale. "In the summer, people get vinyl pressed for Ibiza and for Miami in the spring. The dance market doesn't go overboard for Christmas," Even so, the industry is concerned by the problem. "The market is so swamped at the t," says Alison Wilson. "I hate to s on-going crisis will end up g the market pe 

No need to worry about getting your Vinyls, CDs, DVDs or Videos direct to your clients. Europa has the right delivery solution for you! 
24/48 Hour Express Services into Europe, USA, Mexico, Japan - wherever your client is, Europa has the service. 

EUROPA r6*^ Worldwide Services Logeât    e 

music to 

L 

No need to worry about getting your Vinyis, CDs, DVDs or Videos direct to your clients. Europa has the right delivery solution for you! 
24/48 Hour Express Services into Europe, USA, Mexico, Japan - wherever your client is, Europa has the service. 

EUROPA Jé Worldwide Services \ 
Loftt^ear 

music to 

Mjjl Feeiing like fhis 
aboutvinyl production? 

Whynotcall 
the company that / «L 1 \ 
has been making 

customers smile \ j 
sincethe80's 

your ears 
Now there's a spécialisée! transport 
service dedicated to the music industry 

••••••• 

KeV Pr"adi-"=t:ion J manufacturing for the music industry 
Next Day delivery options available. •#® ### 
Tel: +44 (0) 208 311 5000 Key Production (London) 
Europa Worldwide Services Fax: 0208 310 4805 Europa House, 68 Hailey Road, www.europa-worldwide.co.uk Erith Kent, DA18 4AU. E-mail: hqsales@europa-v/orldwide.co.uk 

Tel (020) mu 8800 Fax (020) 7284 8844 
Key Production (Bristol) 

Tel (01454) 886 488 Fax (01454) 886 489 
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Pressing Co.Ltd. 

Indépendant Pressing Company are the only UK based record pressing plant to offer mastering, processing and pressing, ail in house. Our records are ail heavyweight 170/180 gram made from virgin vinyl. With a current capacity of 3.5 million units, we can offer you the complété service. Our now established client base ranges from the small independent, to the worlds largest majors. Records pressed at Indépendant regularly top the charts for some of the worlds biggest stars. We are soon moving to a new 20,000 square foot purpose built factory and will increase our yearly capacity by at least 2 million units. 
Vinyl mastering studios Your masters can be eut from DAT or CD on one of our two CBS customised Neumann lathes, beautifully EQ'd on one of only six ever produced Neve dise mastering cutting consoles. 
Our mastering prices are possibly the UK's lowest at only £125.00 for 2x14" lacquers. (£150 if albums) No hidden costs, no studio costs and no extra costs for attended cuts. 
Métal processing Ail métal work is manufactured in our own electro - plating depart- ment. A custom built state of the art computer system gives us total control over the entire plating process, automatic sanding machines ensure a super smooth finish to ail stampers. 

Music week vinyl feature spécial offer 500 white label 180 gram heavy weight virgin vinyl records £515.00 + VAT Includes mastering, processing and white paper sleeves. Deiivery approximately £20.00 anywhere in the UK. 
ontacts: Production Manager: lohnathon Woodliff Finance Director: Graham Hibbert Account Manager: John Lewin logistics Manager: Chritopher Darling Galvanics Technician: James Badderley 

Independent Pressing Co. Ltd. Units 21/23 Little Tennis Street Nottingham NG2 4EL Téléphoné: 0115 958 4533 Fax: 0115 941 7371 



CLASSICAL - EDITED BY ADAM WOODS    
CLASSICALneivs 
WAGNER'S RING MAKES IT TO DVD Wagnerians with access to DVD video players are to be targeted by Universal Classics this autumn with the first 
monumental Ring cycle on the new format. The attraction is boosted by the choice of producb'on, with the famous and still controversial 1980 Bayreuth Ring directed by Patrice Chéreau and conducted by Pierre Boulez presented on seven DVDs for a retail 

'D bas grown in the UK il encouraged by sic improvements in 
irk Wilkinson, head of Deutsche hilips Classics UK, says te company's approach to classical concerts, opéra and ballet on DVD began with a soft launch iast December and bas since moved to the point of hard sell. "With our stronger-selling titles, we've achieved four-figure sales, while Andréa Bocelli's Sacred Arias is approaching the five-figure mark,' he says. He adds that the constituent Universal Classics labels intend to market aggressively new software titles and invest in selling their expanding DVD catalogue. "The Boulez Bayreuth Ring has the potential to boost the market for classical DVDs," he adds. "People have been asking for its release for months and it part of our autumn présentation 

Future Universal Classics marketing plans indude a proposai to présent opéra titles on a big screen at Covent Garden's Vilar Floral Hall in London. "I would like to arrange free lunchtime screenings there of productions made at the Royal Opéra House. We are really excited by the potential for DVD sales in the Iast quarter of this year and will be Investing in marketing to raise the formais profile," he says. 

Encore rails out on August 6 with 50 launch titles offered as an entry point to recordings by artists of the calibre of Itzhak Perlman, Daniel Barenboim, Sir Simon Rattle, Herbert von Karajan and Riccardo Muti. The Encore artwork makes prominent use of EMI's "recording angel", with images from the original releases included in the packaging mix. Titles include s ï catalogue jewels as an 1 Italian opéra arias j compilation featuring | Montserrat Caballé. | Ravel's complété ] Daphnis et Chloé 

including a New Year's Day concert from Vienna conducted by the mercurial Carlos Kleiber, Sir John Eliot Gardiner's period- instrument version of Mozart's Die Zauberflôte, a double-bill of Cavalleria rusticana and Pagliacci starring Plâcido 

and Rattle and a collection of Strauss tone poems performed by the Dresden Staatskapelle and Rudolf Kempe. The Encore marketing strategy inoludes a full- page teaser ad in the August issues of Gramophone and Classic FM magazine, followed by a double-page spread in the September éditions of the same titles. Andrew Stewart can be contacted by e-mail at: 

ODCIEIC] 
of the week 

BERNSTEIN: West Side Story Suite (arr. Brohn); Serenade; Make Our Garden Grow; New York, New York New York, New York, etc. Joshua Bell; Philharmonia Orehestra/Zinman (Sony Classical SK 89358). Joshua Bell's sensitive artistry shines through in this key summer release for Sony 
biTpossiblfcal'for David William Brohn's very effective arrangement of hit tunes from West Side Story m 'tswmld r^nniinff. The coiiDiiirës underlme Bell s affinity tor v,.,» «s, T,r, John Corigliano's arrangement of Make Our Garden Grow from 

REWEWS 
DVORAK; Symphony No. 8 No. 9 'From the New Worl Festival Orchestra/ Fischi Classics 464 640-2). The Gramophone award-winning combinai his Budapest Festival Di Dvorak's late symphonies foi dise. They bring a spirit of frr 
never allowing a bar of routine playing to the results. The release is advertised in me specialist classical press. MESSIAEN: Turangalila Symphony. Aimard, Kim; Berlin Philharmonie/ Nagano (Teldec 8573 82043-2 [2CD]). One of the most influential of 20th-century composers, the Frenchman Olivier Messiaen incorporated a wide variety of influences into his musical language, including Gregorian chant, ancient Greek, médiéval western and Hindu rhythms, and birdsong. Pierre Laurent- Aimard, who performs at the Proms and in 

Oxford and Edinburgh this summer, thrills with his account of the work's fiendish piano part. WOLF: Morike-Lieder. Fischer-Dieskau, Richter (Deutsche Grammophon 457 898-2). Appearing for the first time on CD as part of DG's mid-price Galleria line, this live recording of Wolf's songs to poems by Eduard Môrike captures the tension and excitement of two genuinely great artists at work. It is highly recommended.  1 PUCCINI: Messa di Gloria; Preludio 
IRoberto Alagna, Thomas Hampson; LSO and Chorus/ Pappano (EMI Classics CDC 5571592). Covent Garden's music director elect, Antonio Pappano, tums to Puccmi's rarely-recorded Messa di Gloria for the meat of this dise, highlighting the work's dramatic qualifies and encouraging lyrical playing and slnging from the LSO and London Symphony Chorus. This priority release from EMI Classics is supported by a full-page Gramophone ad. 

Anne Sofie von Otter 
"Von Otter's appeal in lieder is not just down to her 
warm, unaffected tone butto herabilityto make the 
mostthoughtful and considered performance seem 
flowing and spontaneous."THE guardian 

-Y:. 
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COMPILED BY KAREN FAUX (Tel;02085434830/faux@btinternet.com) 

RETAIL FOCUS: TRACK ONE 

FROHTLINE 

by Karen Faux For lapsed music fans in the Marlow area, getting back on track could mean paying a visit to David Stidston's thriving indie store. Stidston reports brisk business in "dance music for grown-ups" I 

nd it is an opportunity lost," he : fact that Usher went straight to nu'mber one highlights the current paucity of product. Ifs a good album but not necessarily one that you'd expect to be an immédiate hit." During the seven years that Track One has been in business, it has taken on vinyl, dispensed with video and tightened the focus around adult dance music and customer service. Stidston maintains a personal reiationship with many customers who expect to be given time and attention when they drop 
A customer phoned m 

fastest-moving 

Track One is currently preparing to extend the Personal service it offera i 

be sent to a large database of customers. "There are 100m websites out there and no one is going ta find me unless I go to them," says David Stidston. "We wili be alming to mirror the service the shop offers in as many ways as possible." 
gap by supplying music that is not neighbouring multiples such as WH Smith. This week the store's fastest-moving albums have been Aaiiyah's Aaliyah, D-ia's Devil's Night and Foxy Brown s Broken Silence and he has also been 

nge of leftfield house labels including Naked Music. Glasgow Underground, Paper, Om and Distance. "We're also expecting big things of our Blue Note vinyl campaign when it kicks off next week." says Stidston. "We've got dedicated FSDUs, window displays and giveaways including a free sampler album. We will offer the full range of vinyl titles along with a sélection on CD." Currently there are no complaints about the service the store receiv Stidston says this vital w finding out about pi satisfying customers. 
interested in discovering new things," 1 says, "If they liked dance music in tl Eighties I usually have a pretty good idea what they will like now. The challenge is keep the new things coming through," Track One: 27 Spittal Street, Marlow, Buckinghamshire SL 73HJ, tel: 01628 481090, e-mail; david@tunez.com 

IN-STORE NEXT WEEK (from 30/7/01) 
, Windows - Now! 49, Super Furry Animais; ln- store - Geri Halliwell, Destiny's Child, 430 r, Northern Soul Years 2, Ted >, Super Furry Animais, Story Tellers, Joe Strummer & The Mescaleros, Robbie Williams, Saliy Oldfield; Press ads - Geri Hailiwell, Ash, Zéro 7, Northern Soul Years 2, Ted Nugent, J Majik, Ram Raiders, San Carlo. DJ Tiesto, Barfly 11, Coates, Barrio Nighter...Ever, Danny Howel 

V . v » Singles - Geri Halliwell, Janet Jacl j . IX Depeche Mode, Crazytown; Albums - Kiss ^ . j v »"-i Sm00th grooves Summer 2001, Atomic 

In-store - three CDs for £18, Mastercuts Disco Breaks, Sarah Brightman, Wings; Listening posts - Kate Rusby, REM, Geri 
offer, two-for-£10 offer, ■—•VV Naxos five for £20, Prince, Classic Chili Out Album. Cheb Mami, Nanci Griffith, Down From BORDERS jhe Mountain: Listening posts - Super Furry Animais, Tomb Raider, Mojo/Stax promotion, Sunshine Cool 

M In-store display boards - Alex Kid, Thalia Zedek, Depeche Mode, Stephen Malkmus, 

|®F?J<aBea «4 * Single - Geri Halliwell; Windows - Now! 49; LiiiyOUvtl V In-store - Raven Maize, Janet Jackson, Depeche Mode, Zéro 7, Turin Brakes; TV and radio ads - Kiss Smooth Grooves 2001, Club Mix Ibiza; Press ads - Geri . Halliwell, Janet Jackson, Depeche Mode, Nanci Griffith, Seafood 
- Super Furry Animais; Windows - nmer Savers CDs from £4.99, Traffic, e Placid; In-store - Best Holiday 2001 Aibum, Mojo Spotlight Hut; Listening posts - 

Singles - Geri Halliwell; Windows - Janet Jackson, Depeche Mode Crazytown, Turin Brakes; In-store - ikka Costa 
. Album - Joe Strummer & The Mescaleros; 1Ç) Selecta listening posts - Declaime, Tricky, PliliriFMi Scuba z' American Family, Delerium, Byrds; fiimillltlllllllll press ads _ WaxwingSi Boxparp, johnny Ai 

WM Window 

Mauro Picotto, 

Pavarotti, Fatboy Slim, Wheatus, Gorillaz, Party In The Park, 
Warriors, Stéréophonies; In-store - Ed Hardcourt, Proud Mary, Tahiti 80, Broken Dog, Goldfrapp, Jagged Edge, Carmen, Sia, J Majik, Public Domain, " ~ ' Worlds, Chill-ln 4, Modular Systems, Grooves, Panoptica, Kid 606, Darren " Lopez, Burning Spear, Sally Oldfield 

Windows - Crazytown, Depeche Mode. W^3mogastotM Geri Halliwell, Janet Jackson, Now! 49, Wlim Train; In-store - Geri Hallilwell, Janet Jackson, Nlkka Costa, Now! 49, Stephen Malkmus: Press ads - Creed, De Doolittle 2, Human League, Jennifer Lopez, Mauro Picotto, Raven Maize, Redman, Zéro 7 
Sinëles " Janet Jackson- Geri \ \ T lOimiU Halliwell, Depeche Mode; Albums - Now! 49, Prince, Best Of Ibiza 2001. Kiss Smooth Grooves 

WOOLWORTHSsr.jrv—: 
Windows - Now! 49; In-store - Janet Jackson, O-Town, Train, Geri Halliwell. Jenifer Lopez, Dido, Prince, Kiss Smooth Graves, Eddie Grant, Now! 49, Club Mix Ibiza 2001, 'N Sync with free poster, Atomic Kitten with free postcard; Press ads - Now! 49 

ON THE NET 
TONY GOODWIN, 

vendor relations manager, 
Amazon.co.uk 

h ago te in this n created working reiationship with the industry. l'm dealing with labels, suppliera, distributors and wholesaiers and will be looking closely at creating new marketing opportunities. It is interesting to observe the différences between our top-sellers and that of the national chart. For example. Trlcky's album Blowback on Anti Ino/Epitaph is high in our chart and we are doingvery well acts such as Cosmic Rough Riders on the Poptones label. Our best- selling albums this week have been the Beta Band's Hot Shots II on Régal and Super Furry Animais' Rings Around The World on Epie. We have had a very high level of pre- orders for new albums from The Strokes, Slipknot, Mercury Rev and Bjôrk and 
MUSIC WEEK 28 JULY 2001 

these are already high in our charts on this basis. We always aim to let our customers know about whafs coming as far in advance as possible. Sending them e-mails about new releases they might like is very effective as a sales tool and the fact that we have a lot of information about our customers is a big advantage. Because everything on the site is so visible we have to ensure that we are up to speed on trends and new releases, and the aim is to keep ahead of them. It is a fast- moving market and we work hard to ensure that the site reflects this at ail times. Specialist sales are also continuing to climb and we are currently doing strong business with our Ken Burns Jazz promotion, which offers the full boxed-set collection of CDs at £39.99. aleng with individual artist albums priced between £7.99 and £8.99. This should run and 

he Beta Band's album Hot Shots II is I doing great business this week and I has hit the number seven spot in the mid-week charts. They are one of those bands that always get good press and both the indies and the chains love them. it is a Project l've really enjoyed working on. On the singles front we are seeing solid They Might Be Giants' Boss Of re cuit te The Middle. Meanwhile, the new Depeche Mode single is shaping up to be a crossover hit with the help of Danny Tenaglia's remix. This has been getting a lot of exposure in Ibiza and should sell well to the dance market as well as to the band's fans, l'm also currently selling in the fourth single from Turin Brakes' album The Optimist and hopefully looking at a Top 20 chart entry, Although Newcastle's Love Parade was cancelied we have gone ahead this week with our Global Underground campaign 

ON THE BOAD 
STEPHEN RODGERS, 

Vital rep for the 
North East 

event. Running just in my area, it offers the whole catalogue of CDs at £12,99 and represents the définitive DJ collection. Newcastle is still, pretty busy with club nights so we're expecting it to do good business anyway. Our summer campaign offering CDs at £10.99 has boosted business nationwide and we are currently gearing up to change the titles at the beginning of August. We will be giving stores new PoS which follows the same branding but outlines the new offer. l'm still working The Avalanches and Basement Jaxx, whose albums are sustaining well. Prospects for Slmlan are also looking good. Theira won't be a really big chart album but they are deflnitely an act to get behind. Support is also strong for fortheoming albums from The Strokes and Roots Manuva, and customers have been asking about them for âges." 
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THE OFFICIAI UK SINGLES CHART - »^ . TOp 75 - 
28 JULY 2001 

Label CD/Cass IDistributorl 

1 , 2 ETERNITY/THE R0AD10 M AN D ALAY chrysans CDCHS SIOTCHS 5126 IEI ■ Robbie Williams (Chombors/Power) EMI/BMG (Williams^Chambers) -/- 
2. 2 PURPLE PILLS Sha D-12(Eminem) EMI/Ensiqn/Eiqht Mile Style (Holtorv idy/Interscope/Polydor 4975692/4975654 (U) 

I 3 EU Blue Mountain (U2/Bono) Island/Uni-lsland CIDX780/-(U) 
4 4 

2 PERFECT GENTLEMAN Columbia67l0522/6710524(TEN) 
5> 2 CASTLES IN THE SKY Nulife 74321867142/74321867144 (BMG) 
6 K qDANCE FOR ME DefSoul 5887002/5887004 (U) Andrcws/Travis/Shelton/Hill/Veney) -/5887001 
7 6 3 HEAVEN IS A HALFPIPE Atlantic AT 0107CD/AT 0107C (TEN) 
8^ 3 ANOTHER CHANCE O Oefect ed DFECT35CDS/DFECT35MCS (SMV/TEN) Deep/BMG (Sanchez/lakalher) -/DFECT35 
9 7 5 LADY MARMALADE Interscope/Polydor 4975612/4975604 (U) 

10» 3 A^LITTLE RESPECT ^ | r/Belll Columbia 6714282/6714284 

11 K HjMEET HER AT THE LOVE PARADE 2001 ManifesteFESCD851-(U) 
12 m [jjLOVERBOY Virgin VUSCD 211/VUSC211 (E) 
13 0 8ANGEL« , , MCA C S C 4S Icffl 
14 n , U REMIND ME laFa ce/Arista 74321863382/74321863384 (BMG) 
15 12 

5 THERE YOU'LLBE Faith Hill (Hom/Gallimore) EMI IWarren) Warner Brothers W 563CD/W 563C (TEN) 
16 m imDEVIL'S NIGHTMARE 111 Oxide & Neutrino (Oxide) Chrysalis (Rhrers/Ose East West OXIDE 07CD1/OXIDE 07C (TEN) ilutu) -/- 
17 8 

2P0P ss/Wajero Sound {^rnberia^qta>24 ^ 
18 3 4 THE WAY TO YOUR LOVE Hear'Sav (StatGate) EMI/Sonv ATV IMikkel SE/ Polydor 5871492/5871484 (U) 
19 m mLOADED ■■ Ricky Martin (Rosa/Noriega/Estefan Jr) Wamer-Chappe Columbia 6714642/6714644 (TEN) 
20 * 4 19/2000 Parlophone CDR 6559/TCR 6559 (E) -/12R6559 
21 EU mBOSSOFME piAS/Restia: "■They Might Be Giants (Oillett/They Might Be Gi ss PIASREST 001 CD/PI ASREST 001MC (V) ants) TCF (They Might Be Giants) -/- 
22 " 6 ALL 1 WANT Inferno Mis-Teeq (Evans) Reverb/Peoplesound/EMI (Br /Telstar CDSTAS3184/CASTAS3184 (BMG) anVGIass/Morgan) -/12STAS3184GP 
23 3 

9 ALL RISE O Blue (StarGarel EMI/Sonv ATV/CC IMikkel SE/Rustar Innocent SINCD28/SINC 28 (E) i/HormanserxWebbe/Stephens) -/SINT 28 
24 m jjTU AMOR Curb/London CUBX 71/CUBZ 71 (TEN) 

ro en 8 ,3 DONT STOP MOVIN' ★ S Club 7 lEIlis/Lipson) Universol/Rondor/19/BM[ Polydor 5870842/5870834 (U) î (Ellis/Solomon/S Club 7) -/- 
26 IfflSAILAWAY Ie-u David Gray (Gray/Polson/McClune) Chrvsalis (G IHT/East West EW 234CD/EW 234C (TEN) iray) -/■ 
27 22 

9D0Y0UREALLYLIKE IT 0 Relenrless DJ Pied Piper |DJ Pied Pipet/Ht Untavn MCI EMI (Nrahn'l /MoS RELM0S1CDS/RELM0S1MCS (3MV/TEN) 'JwohiaAVicyiarnlNewnian/Lmngsîone) -/REIM0S U 
28 « 
29 ■» 

6 UNTIL THE^ND OF TIME 
2 FRONTIER PSYCHIATRIST Avalanches IDazderl EMI/Estate 01 John Robin 

Interscope/Polydor 4975812/4975814 (U) ikur/Jackson/George/lang/Page) -/4975811 XL Recordings XLS 134CD1/- (V) son (Robertson) -/XLT134 
30 m rnSOUL SOUND ■■ Sugababes (Tom) EMI London LONCD 460/LONCS 460 (TEN) 
31 23 3 IRRESISTIBLE Columbia 6714102/6714104 (TEN) 
32 « 2I DONT WANT A LOVER Texas (Palmerl EMI IMcEBrone/Sbiteril Mercury MERCD 533/MERCS 533 (U) 
33 23 

7 ANOTHER DAY IN PARADISE Brandy & Ray J (Roche) Hit & Run/EMI (Collins) WEA WEA 327CD1/WEA 327C (TEN) 
34 " 2 JUXTAPOZED WITH U Super Furry Animais (SFA/Shaw) Universal (SF/ ̂ Epie 6712242/6712244 (TEN) 
35" 7 ROMEO Basement Jaxx (Ratcliffe/Buxton) Universal (Ra XL Recordings XLS 132CD/XLC132 (V) tdiffe/Buxlon) -/XLT 132 
36 29 3 THE ROCK SHOW Blink 182 (finn) EMI (Blink 182) MCA/Uni-lsland MCSTD 40259/- (U) 
37 « 

38 - 
39 
40 - 

Cooltempo CDCOOLS357/rCCOOL357 (El stone/Skratch (Mac/Hector) ±_ Virgin VSCDT1807/VSC 1807 (E) 

45 cnsl DESERT DROUGHT Polydor 5871762/5871754 (Ul 

AH 35 7 WE COME1 ^ ' FajlWessIBoh'SisurBli: Cheeky/Arista 74321858352/- IBMG) 
48 

1 49 - 
rscope/Polydor 4975742/4975744 (l 

50 3 6 HAVE A NICE DAY V2 WR 501624a/WR 5016245 {3MV/P) 
51 rmW'THOUTYOU 
52 34 4 MORE THAN THAT 

54 « 

56 ' jendiente ISOM 49SMS/IS0M 49CS (TEN) 
57 rmsuent words Perfecto PERE 16CDS/- (3MV/P) 
58 « Brothers W 562CD/W 562C (TEN) 

059j 
160- ,5 DUT OFREACHO 

Virgin \ rr/Homem-Cbris i VSC0T1810/VSC 1810 (El 
leaVPolydor G0LCD 39/GOBMC 39 (U) 

61 ^ 
j 62<5 ,, RIDE WIT ME O 

63 r™s|GMS Outcaste Û17T 38CD1/- (31 
Cfl 42 4 HARD T0 EXPLAIN/NEW YORK CITY CORS Roughirade rtraoescd 023/- (vi  Tire Slrokes IRaphaell Wamer-Chaptrell ICasablancasI RTRADES 023/- 
65 
66 EESWHit^BI EMi CDVAN 002/TCVAN 002 (El '"to,-  

1 6863 Polydor 5876912/5876864 (U| 
69 - ffrr/Public Demand/Social Circles FCD 399/FCS 399 (TEN) IForbes/Kaye/Ms Dynamite) EMI/CC (Forbes)  , 
71 rnjlCLOAKING # I eilaM Seafood (Janneyl Strictly us INFEC 103CDS/- (3MV/PI 

Mulb'ply CDMULTY 75/CAMULry 75 (BMG) 
B 73 " 

74 kground VUSCD 206/VUSC 206 (E) Epie 6712272/6712274 (TEN) 

S 

cna «ii 
ce»" 
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THE OFFICIAI UK CHABTS 

SINGLES 

CHART 
COMMENTARY 

SINGLE FACTFILE 
Ail That You Can't Leave Behind becomes Thing, and 112 bave the lengthiest string the first iL2_aJbiuij.ever to spawn three of top three hits in their chart career, top three hits this week, with EleVâfîbn which now entends to 20 vears and 31 debuting at number three, to follow the hits, 27 of them Top 40 and 23 of them number one success of Beautiful Day Top 10. While Elévation makes its mark and the number two hit Stuck In A on the singles chart, AU That You Can't Moment You Can't Cet Out Of. As well as Leave Behind jumps 47-37 on the album 

by ALAN JONES I 
-i 

peaking at one, two and three, they are, chart, with a 23% increase in sales week- in the same order, the first three tracks on-week. Released nine months ago, it on the album. Add the number three has now sold more than 810,000 copies success of their 1998 single Sweetesi in the UK. 
It is another bad week for the singles market, with sales below the millionjngrk for the sixth week in "a row. representing 
dëpTessed state is provided by the fact that although they ail suffer déclinés in sales (both actual and in comparison to a market that is off 8% this week) four of last week's top five singles retain their positions, including Robbie Williams' Eternity/The Road To Mandalay, which is number one for the second week in a row. Ali of Williams' previous three number one solo singles were dethroned after just one week, even 
- 75,000, She's The One - 74,000 and Rock DJ    

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE GROUPS 

îSSlfiiTopM 
■ yilj ; 

as the most expensive signing in Virgin's history with a number 12 début for Loverboy. Virgin put a lot of effort 
an expensive video and TV advertising ail playing a part and were in their defence 1 with just over 18,000 sales, has also failed to ignite in only number 55 fortnight ago before going 

SALES UPDATE VERSUS LAST fÇfâîM VEAR TO DATE 
S 

PERCENTAGE OFUKACTS IN THE CHART UK; 57.3% US: 34.7% 

Further down the cti 
disappointment this week for Mariah Carey. Despite the fact that she safely navigated her way into the Top 10 18 times as a 

brings to an end Oxide & Neutrino's run of three consécutive Top 10 hits - a run which allowed them to olaim the title of top garage act in the "   ' both DJ Luck & Artful Dodger. 

INDEPENDENT SINGLES 

m SILENT WORDS 
SUNSET MORE THAN THAT HARD TO EXPLAIN/NEW YORK CITY COPS PATHS CLOAKING 01J2 - ANGELS & SHADOWS MODERN AGE 
PLEASE STAY HERE AND NOW/YOU'LL BE SORRY INNOCENTE (FALLING IN LOVE) 

f--- —  —"j   —  ■ 

^^^GREAT 
îpublicity! ; 

? ? ; PRESS. TV & RADIO PROMOTION UNDER ONE ROOF 
TEL: D 1 223 BBO 1 1 1 FAX: □ 1 223 BB2277 l S HTTP://WWW. C5UITEERE AT. CO. U K ^ INFO@I5LMTEEREAT.CCJ.UK a 

] ! p o p ! 
SCHOOL TOURS. PA S & UNDER IS s EVENTS 

5 For further information please contact Quite Great Pop l Tel: 01223 505716ore-mailpop@quitegreat.co.uk ; S 

j ^^GREAT 
i 'SDUUTiaNS! 

STRATEGY. MANAGEMENT. MARKETING & MEDIA CONSULTANTS 
5 TEL: 0207 94D 4342 
î SOLUTION5@C3UITEC3RE AT. CO.UK 

Quite Great, 12a The White Building, High Street, Cambridge, CB1 SDH ■ Tel: 01223 880111 - info@quitegreat.coMk 
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THE OFFICIAI UK ALBUMS CHART 

TOP 75 kSRl î ) 

5 DEVIL'S NIGHT •stiady/lmerscope/Polydorl 

62 Cheeky/Arista 74321832742IBMGI j 

9" 

121 ■ THE ECIEFTIC - TWO SIOES TO A BOOK c 
013 m™ 

llix Street/Hot G210045 (HOT) £ 

Recordings XLCD 143 (V) & 58 5 

rt 4 Maverick/Wamer Bros 9352479212IÎEN) E 2 RCA 74321713212 (BMG) 
60 - 

,8 THE ULTIMATE COLLECTION -Ar Cotonfa soNnvsara iïENi 
Philips Classics4564562(Ul fi964 4 THE GREEN ALBUM Gaffen/Polvdor4930612(U| ni) 4564564/- u£- Weezer (Ocasekl 

38 AIL THAÏ TOU CWI71EAVE 8EHIND *3 |i3lsl*lslllKlCIDU!RM " Nelly Furtado (Eaton/West/Furtac 
Columbia STVCD 116 (TEN) 

39 THE GREATES! HITS *6 65 6 

,5 SING WHEN YOU'RE WINNING *7 m ctuys* sm iei 
14 5 

15" 
06 

17 12 

18 2 

19 3 

20 3 

21 " 
22 2 

23 22 

24 23 

25 C 

1er Brothers 9362477552 ITENlg 2 MENACE TO SOBRIETY 

FREE ALL ANGELS • infectioi 

•Brothers 9362479462 (TENI 
83THESLIMSHADYLP-A-2 
2 AMORE-THE LOVE ALBUM 
3 PLEASED TO MEET YOU O 

i5 UNTIL THE END OF TIME O m 

66 2 

67 2 

68 E 
69 3 

70 3 

71 33 

72 n 
731 
741: 
751 

■ STEPTACULAR *4 
|LIFETHRUALENS*7 
■ ONKA'S BIG MOKA *3 
■ CALIFORNICATION ★ 16 3 Warner Bros 9362473862 (TENI 

,7 THE IMMACULATE COLLECTION *11 

TOP COMPILATIONS ARTISTS A-Z 
^^^rtis^^^^^^^^^Ubel/CD/Cass/Vinyj/M^Distributor) 10 m rn UNCOVERED " Virgin/EMI 1/7000384/-/-/-(El 

lll o j 11 ,7 CHILLED IBIZA • WSM WMMCD01 l/WMMCOl 1/-/- (TENI PII 12 » 5 FUNKY DIVAS Telstar TV/BMG nVCD3193/-/-/- (BMG) 
| 2 C 03 RENAISSANCE IBIZA 2001 Renaissance REN5CDW-/- I3MV/TEN1 13 3 3 KERRANG - THE ALBUMO ^ 

3C Wrgin/EMI VTDCD389/-/-/- (El 14 EU m DANCE PARADE IBIZA WSM/Universal TV WSMCD042/-/-/- (TEN) 
4 3 , THE BEST SOMMER HOLIDAY 2001 EVER O Virgin/EMI VTDC0390/-/-/- IEI 15 2 4 INDEPENDENT WOMAN O Columbia STVCD117 (TENI 
5 2 a PARTY IN THE PARK • Unhrersal TV 5850002/-/-/- IU1 16 13 2 TOME RAIDER Elektra7559626652(1 
6 5 

6THECHILLOUTSESSION2 Ministty 01 Sound MOSCD2a/MOSMC20/-/- I3MV/TEN) 17 14 „ THE LOOK OF LOVE - THE BURT BACHARACH • 
7 4 

2 BEST DANCE ALBUM IN THE WORLD EVER 11 Virgtn/EMI VTDCD386/-/-/- (E) 18 3 PURE HIP HOP - EXPLICIT BEATS WSM/Universal TV WSMCD041/-/-/- (TENI 
83 ,4 BR1DGET JONES'S DIARY(OST) *3 Mercury 5487962/5487964/-/- (U| 19" ,5 NOW THAT'S WHAT1 CALL MUSIC! 48 *3 EMlWirgin/Univorsal CDN0W48/TDN0W4a/-/- IE| 
93 3 TOP OF THE POPS - SUMMER 2001 • ^ ^ 20 - 4 THE ARTFUL DODGER PTS REWIND 2001 WSM WSMC0038/-/-/- (TENI 
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THE OFFICIAI UK CHABTS 

ALBUMS 

CHART 
ALBUMS FACTFILE 

Aaliyah released hor début album Age and eight notches higher than One In A 
COMMENTARY 

Ain't Nething But A Number on Jive in Million's peak. Its frrst-week sale» of 1994 when she was just a teenager (15 8,291 are well up on both. years old in fact). She then moved to Age Ain't Nothing But A Number Atlantic for her second album, One In A debuted seven years ago this very Million In 1996, and now turns up on week, with an opening total of 2,811, Virgin for her third, the self-titled while One in A Million started out with 

bv ALAN JONES H ( 
Aaliyah, which débuts this week at 4,037 sales. 

MARKET REPORT TChHd'return tcflthe sLmit'with 

brt^
de^r 

D12's Devil's Night moves 4-3 (25,000 

COMPIIATIONS 
ipofthecompilation 2001,soldathousandorsomoretotake ilâHllî 


