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MTV coup caps C4's aulumn bill 
by Mary-Louise Harding Channel 4 has finalised a c terrestrial rights to the MTV Awards this autumn following million cash boost to its musio bud- 

However, the jewel in the crown is 
e screened at 9pm on Saturday 

A pnme-time Saturday night slot is 

rivais in ternis of breadth and depth of music programming. She adds, "I 

weekly 4Music Wednesday night sériés - which runs for 26 weeks from August 22. Wallace says the 4Music move into the "richer audi- on reflects the commitment to the show. 
ail output of the channel has esca- lated significantly," she says. 4Musio's flagship show Flava is to be hosted by new buzz Polydor MC signing Miss Dynamite with co-pre- senters Spee, Sweetie Irie and Speciaiist Moss and will feature 

mances and interviews, rather than big utban names. In turn, The Jo Whiley Show has received a complété makeover with live performances reintroduced to the new format. The show may also be renamed when it appears on screens in October, London Live DJ Sean Rowley is also set to retum to 
featuring up and coming acts, while a new sériés of Pioneers, featuring classic artists including George Clinton, is expected. Also planned are highlights from the Reading and Creamffeld's festi- vals, as weli as further free outdoor Channel 4-hosted music events fea- turing Paul Oakenfold and the Avalanches on Clapham Common and Talvin Singh in Bradford, U2 are set to make £6m gross from the UK leg of their 39-date-teitrofE5fffpe, which kicked off at Mancttéster's MEN Arena on Saturday. Some 162,000 tickets have already been sold for the 

in two nights in Birmingham on Tuesday and Wednesday - with Kelis supporting - and four nights at London's Earl's Court from Saturday (18). Again Kelis will support the Irish band on the first London date, with support on the i following three nights coming from PJ Harvey, Nelly Furtado and JJ72. Promoter John Giddings, head of European touring at Clear Channel Entertainment [formerly SFX), says ticket sales have been as swift as Madonna's with wi grosses expected to top 

jobs go as Pias préparés Edel buyback staff at Play It (Pias) have iost their jobs as the Belgium group begins a process of rationalisation and restructuring in readiness to buy back the majority of its shares from German owner Edel. The middle management staff from the marketing, A&R and finance departments were made redundant from the UK team last week. 
founders Kenny Gates and Michel Lambot finalise a deal to raise €5m (£3.12m) from an undisclosed 

e of Edel's 74.9% stake. A 
after only 18 months undei ownership of the German ri group. could be completed v 

d be cautious, t 
id budget." 

Robinson dances back with Sony label deal Kevin Robinson, the former direc- tor of UK dance label Positiva, has struck a joint-venture deal to establish his own label, lllustrious Records, in partnership with Sony Music. lllustrious - which will plug Into the Epie promotions, sales and marketing streams, but centre around its own creative team - will 
roots In dance. While Robinson does not rule out the possibllity of licenslng in one-off dance hits - "If something cornes up that excites me, I wili go with It," he says - he stresses that long-term album projects are the priorlty. Robinson says he hopes to plteh the label between the pop sensibil- 

Roblnson says his first priorlty is to finalise his three-strong team and start work. "First of ail, I want to get in the building, get my team together and start work on the three album projects," he says. Robinson's arrivai wlthin the Sony fold was confirmed on Friday 

edge of XL will be a which 

Fragma on one side, and Groove Armada or Zéro 7 on the other, he says. The iabel's first three slgnings will be album acts, startlng with the Rome-based duo Jolly Music. "if we are considered a great dance label withln the next few years, that is fine," he says. "Withln a few years after that, if we are considered a great ail-round 

(iOl-fai 
impressed by t passion and vision" of new Epie managing dlrector Nlck Raphaël, who was instrumental in bringing him to the company, and Sony Music UK chairman/CEO Rob Strlnger. Raphaël says, "This is filllng a gap for Sony - because we haven't really had a strong presence in the dance market - but for me, it is about getting a real A&R talent into the company." 
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The first new material for 17 years ffom recently-reformed Eighties electronic duo Soft Cell will see the light of day next month, with the release of a new Some Bizarre compilation. God Shaped Hole is one of 14 tracks on the album l'd Rather Shout At A Retuming Echo Than Kid That Someone's Listening, scheduied for September 10 through Pinnacle. Some Bizarre A&R manager Andy Pettit adds that further Soft Cell release activity will follow In October, with a Some Bizarre/Mercury remix album, whlch is expected to feature DJ versions of Marc Almond and Dave Ball's biggest hits Tainted Love and Say Hello Wave Goodbye. "This is them sticking their toes back into the water and we are expecting some action at radio," adds Pettit. "We're still working on the remlxers, but they'll be high profile." Soft Cell will support the material with a tour startlng in October. Some Bizarre, which bas licensed the Leeds pair's material to Mercury since Soft Cell's early days (when the label was called Phonogram), adds that a brand new Soft Cell album is also being readied for release in spring 2002. 

n 
(mwnews@cmpinformatjon.com) NEWS 
Worldpop set to review news file 
chart sponsorship deal 
The Officiai Chart sponsor, Worldpop.com, Is reassessing its support for the national rundown after a change of strategy has made muslc content a lower priority to the internet start-up. Woridpop.com struck a ground- breaking three-year sponsorship deal - thought to be worth around £4m - with the BPI in April last year. 
itself as a interactive marketing Com- pany, after raising £5.1m In second- round funding eariier this year. This will see it shlft its stratégie focus from being a muslc website to a provider of marketing services for 

Managing director Geotf Smith says that Woridpop.com is "review- ing" the chart contract. He says he has begun discussions with the BPI and ON about continuing the current 

Record UK shipmenls buck 

worldwide sales downturn 

meeting with Radio One controller Andy Parfitt and editor Alex Jones- Donelly on September 13. 
MBK PLAÏS DOWM EXPRESS REPORTS Former Capital Radio director of 
denied reports that ho Is planning to launch radio stations for Express Newspapers owner Richard Desmond, after the group became a client of hls fledgling consuttancy. Park, who still consults for Capital, says he Is advising the Express on "muslc and celebratory issues" and that cross-media ownershlp rules would scupper any plans by the Express to become a major radio player. 

es today (Monday) at en internet café Cyberia, with the first round of judging for the lai Online Music 

by Robert Ashton The continuing UK économie "mira- cle", low mortgage rates, consumer confidence and a strong release schedule have helped deliver record second-quarter trade deliver- 
spiral experienced by other world 

The BPI figures, for April to June, the lé 

£14.6m on the £239.2m total saies in the first three months of 
Chris Green, BPI director of < research and information, says this 7 represents a significant shift. 1 "Normally the first, second and third ) quarter contribute approximately i 20% of sales, with 40% coming in 

i'iiiHwniii'^iia 

value £227.8m £193.3m +: 
"™1 ■3% 

s* 

'0 recording trends, with quar bigger figures tha the first time in more than five years. The 46.1m units shipped in the second period this year - up 8.9% on the same period in 2000 and accounting for a total value of £254.6m - puts quarter two up 

they both contributed 19.1% of sales, but for the previous four years quarter one has outstripped quarter two sales," he says. Muoh of the improvement was helped by a 17.9% increase in album value during the period - up 
of strong new releases from acts such as Stéréophonies, Travis, 

Sales in the US have fallen 5% in the first six months of the year. Gallant adds, "People seem to have money in their pockets, but at Universal we've also had the Shaggy album and two massive hits. Record companies in général are trying to make more seasonal ( right through t 
Shaggy. REM and Destiny's Child. Universal Music commercial director Steve Gallant believes the UK's ability to grow, while other mar- kets such as Japan, Germany and the US are currently struggling, is the singles sector attributable to a mixture of a buoy- struggle. Total unit ant economy and "very good prod- to 14.7m, with I uct backed by very good marketing". 10.3% at £26.7m. 

best of albums outside tf tional Christmas period has < had an impact on the latest figui However. the BPI figures si 

S NAPSTER RUUNG The RIAA and US publishets' association NMPA has filed for summaty judgment flnding Napster llable for copyright Infringement, with a View to avolding a iengthy trial procédure. The hearing Is set for October. Meanwhile, the US Justice Department is understood to have launched an anti-trust investigation into the major labek controlled subscription services Pressplay and Musicnet. 
XI AND VIRGIN 1EAD MUI1K SHORTUST XL and Virgin acts are set to dominate the Muzik Awards 2001, with three nominations each going to XL's Avalanches and Basement Jaxx and Virgin's Air and Daft Punk. Arista, Columbia, East West, 

Virgin US hit byCareydelay 
and review of Priority label 
Virgin Records America suffered two 
to reschedule the release of Mariah Carey's album Glitter and also revealed that it was examining the future of its US label Priority. The décision to move the Glitter release date to September 10 cornes after intense spéculation about Carey's health. However, Virgin déclarés that Carey Is now making "great recovery progress" and will promote the album and its associated film of the same title. Carey's recovery is in contrast to ongoing doubts about the viability of Virgin's urban label Priority Records as a standalone opération. One scé- nario is that the label will be folded into EMI Capitol's urban division. 
Recorded M usic ceo Ken Berry sald "no décisions have yet been reached" as to the labels' future, but he expects to make a décision by the end of the month. It continued: "I have been discussing what moves we could make to strengthen the capabllities of both companies, with particular emphasis on Priority's expansion beyond rap and R&B." MUSIC WEEK 18 AUGUST 2001 

Ministry fargets US growth 
after £24m cash injection 
The Ministry of Sound (MoS) is preparing to mount a major assault on the US market after raising £24m 

The music and média empire acquired the cash by selling around 
company at more than £120m - to private equity group 3i. 3i has a limited track record of music investments, having previous- ly invested in Woridpop.com and the now defunct music and entertain- ment distributor Startle. As part of MoS's latest move, music group managing director Matt Jagger has hired former US agent and House of Blues marketing direc- tor Chris Stephenson as head of its US opération. He will use the cash injection to fuel the group's rapid expansion into the burgeoning dance 

The dance company, which has a predicted operating profit of £10m for the current financial year, also confirmed it has taken on former Ginger Media ceo David Campbell as deputy chairman and head of média 

1 
I" 

ing a 
Bethell. The company's web opérations i dogged by problems, forc- 

s this year within its média department - which also pro- duce the mass-circulation Ministry magazine. However, the label opéra- tions - which account for 85% of rev- enues- have prospered, particularly with the rise in popularity of UK- promoted dance music in the US. The company's largest live event, Knebworth 01, was due to attract 55,000 people to Stevenage at the weekend. 
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EN|OÏ mit ON TV WHILE II LASTS 
Channel 4,s deal to snap up rights to MTV's EMAs 1 November is only the tip of the iceberg. Coming off the back of announcements about the Top Of The Pops Awards and ITV's Record Of The Year show, it looks like we are ail going to get a lot more help selling records this autumn. To be honest, though, this wealth of programming cornes off the back of a pretty busy spring and sommer period. Tell me, can anyone remember a single Saturday night going by without some "best of 1977" or "Top 10 rock acts"-style magazine show In the schedules? I can't think of one. Frankly, you can't turn on the TV without seeing Slade, Léo Sayer, David Cassidy or Kate Thomton peering out of your TV. Music is pretty fashionable with TV commissioners right now. But, just as night follows day, it will go out of fashion too. And, the d'rfficulty for the music industry is the natural tendency to rely on these opportunitîes for free exposure. TV loves music right now for a number of pretty straightforward reasons. For one thing it ties in with the celebrity obsession which allows He/to.'and OK/to sell so many magazines. But, more than that, music provides cheap programming. Let's not kid ourselves. When recession bites and advertising revenues slump, the TV producer's mantra is very simple: "cheap telly, cheap telly, cheap telly..." And, in that climate, music is manna from heaven. I know ail this sounds distinctly "bah, humbug". Don't get me wrong, it is great that music is accountlng for so much airtime. But let's not become too grateful to the TV channels. Let's not forget, these are the same people who - over the past decade or so - have consistently moaned about the low TV audience figures which music delivers. They will drop music as soon as the time is right - for them. Let's enjoy music on TV while it lasts. But let's not rely on it too much. Martin Talbot 
PAUL'S QUIRKS 
R2: A WHISPER NOT A SCREAM It may be my âge, but does anyone else find that listening to Radio One for more than 10 minutes during the early moming or afternoon shows is enough to drive you to search for an alternative. It's not the music that's the problem - as my taste is fairly wide after years of listening to new bands and artists as a retail buyer - but it's the presenters. They appear to be getting ruder and more insulting as time goes on. They seem to treat the music as incidental or as an unimportant link between sections of their show that highlight their comic genius. If Radio One is supposed to be the premier music channel for young listeners, why don't they concentrate on playing new music and leave the banal commente and childish vulgarity to people like Chris Evans who did it properly? Thank goodness then for Radio Two, where most of the presenters have been through the mill and corne out the other side with an appréciation of exactly what their listeners want to hear. The chat is still there in most cases but it isn't crude and offensive. And the music, which covers most genres, seems to be central to the shows. Terry Wogan chatters away but was probably responsible for Eva Cassidy reaching number one in the album charts earlier this year. Johnnle Walker and Steve Wright attract some interesting guests and entertaln as well as playing some great music. For me, though, Bob Marris is the plck of the bunch with his laidback style, superb choice of music, intelligent c and structured présentation. On his country show o Thursdays and his Saturday late night show he seems to be able to mlx the new and the old seamlessly, while offering an insight into the artists and the music at the same time. What a pity he doesn't have a TV slot, as I for one would love to see Alison Krauss and Lucy Kaplansky share a stage with Incubus, Weezer or Travis. I Just wonder if people buy music despite the Radio One DJs, whereas Radio Two fans purchase because they feel they can trust the Judgement of their favourite presenters.  Paul Quirk's column Is a Personal view 

Key nets line up for 
conférence season 

Studios oomplex 4 to announce its 
Meanwhile, September 10 sees BMG at London's Mermaid Theatre. According to a spokesman, the major has "booked some of our key artists for the day." 

Big namesgohead-to-headin 
latesummerchartshowdown 

tal. I would think it likely th asn «mi eral 0' the titles current|y 01 
set'togohea'd-tii schedule for September 3 

Retallers are preparing sommer chart clash, with a string of key UK artists set t head with their single ing the coming month. Today's [Monday] single release schedule features simultaneous releases from heavy-hitting artists Includlng Five, Jamiroquai, New Order and Sophie Ellis-Bextor ,.,c release schedule for inally planned September 3 Is busier still: Artful Jackson single Dodger, Bob The Builder and Fatboy Siim are among the artists contendlng for the number one spot that week. With this glut of high-profile acts llning up to release their singles on the same day, sources expect certain 

Bridge notes that Virgin have already changed the release date for Victoria Beckham's new single, Not Such An Innocent Girl, from September 3 to 17. Sony had orig- v Mlchael 

petitve date. Virgin Rett manager for singles, Bridge says, "These e) busy weeks are g unplanned and entirely ci 

senior product 

although the company has now taken its release off the schedule. While bumper head-to-head weeks can work against individual artists, Bridge says they are a god- send for retailers. "We'd expect to see a definite increase in trade during these busy weeks, so from the retail perspective it can only be seen as a good thing," he says. "It drives customers into our stores and can Increase the vol- ume of our sales by as much as a third." 

ITC to scrutinise music's 

rôle on the silver screen by Robert Ashton Rlm, image, style and the creafive packaging of artists will be put under the spotlight at next month's In The City, with ieading director Miciiael "Winterbottom Ieading a debate on ne recording process. • 
include the cribcally-rated Welcome To Sarajevo and the soon-to-released film about the Manchester music scene, 24 Hour Party People, will be joined by comedian and actor Steve Coogan at the lOth anniversary 

Producer Howie B and Ieading image makers have also confirmed their appearance, as the ITC puts the final touches to its panels for the September 29 to October 2 confér- ence at Manchester's Midland Crowne Plaza. ITC managing director Warren Bramley says around one-fifth of the Top 100 Billboard albums were soundtracks last year, and films have now become one of the best pièces of cross-promotion for music. 'Rlm people say their films are great pro- 

surrounding artists on the Sunday (September 30). As part of this "creative" discus- sion, Howie B will discuss his work as a producer for acts induding Bjôrk and U2. "What we want is to get ail the éléments that surround artists, photographers, producers and designers and find out what their contribution to the overall package is," says Bramley, At the same time, ITC is staging a 

of the n 

Howie B: part of creative 
"However, artists argue that film should pay more for music because, without songs, movies would be rub- bish. We want to debate the value of music in film. Also, the music indus- try can learn lessons from the film industry, such as the way Hollywood uses website marketing so effective- ly following the success of Blair Witch." With a nod to this tie-up between image and music Mark Farrow, Spiritualised and Pet Shop Boys among his clients, will join music photographer Ewan Spencer in a dis- cussion about the creative element 

n. Bramley says th 

Whitwell, Skint boss Damien Harris and Manifesto's head of A&R Luke Neville. Coldcut's Jon Moore and Ninja Tune managing director Peter 

live bill. Spiritualised 
Monday (October 1). 

Adler mémorial service set for October date 
Artists and executives will get the chance to pay their last respects to Larry Adler at a private mémorial service in London next month. The service for the vétéran har- monica vlrtuoso, who dled last week aged 87, Is planned to take place at Soho's Arts Theatre at 4pm on October 9. Last Friday, a number of musi- clans, Industry executives and Adler's manager Jonathan Shallt - who is organislng the mémorial - attended his north London funeral. Adler had stlpulated that the cer- emony, at Golders Green Cemetary, should be a low-key affair, with the 
says, "So many people wi 

The Mémorial Concert in October, organised In conjunctlon with Sir George Martin Is likely to 
frlends, getting up and dolng dit- tles" In trlbute. Adler had outllved most of his contemporarles, Includlng Duke Ellington, Benny Goodman and George Gershwin, but spent the 

Sting, Kate Bush, Peter Gabriel, Sinead O'Connor and Sir George Martin. In 1994, he became the -then oldest artlst in UK chart histo- 
sales of his Glory Of âershwin album topped 1m and debuted at number two in the charts. Shalit was credited with "redis- covering" Adler In his late Seventies. "I met him at a gig at Pizza In The Park in London " he recalls. "I offered him a lift home started tellmg me ail these stes about Gershwin and Duke Ellington. 1 knew we had to do something together." Sting described Adler as "one of thejoungest old people l've ever 
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follows a similar format to Big to promote productions." Brother. In addition to music bedding Universal UK provided evidence of - background music during the viability of associated music segments in the show - Sony acts releases when the Big Brother are also likely to appear throughout double CD shifted 40,000 units the sériés. almost overnight. Sony Channel 4 and Initial hope to Bar Wars begins a nine-week run capitalise by targeting the post-pub on September 28. 
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E M S L E Y (Tel: 01892 519504/steve.hemsley@talk21.coin) — MARKETING 
is tapping Info a pofential 1( TV audience later this year by llnklng wlth Sky to transmit Hear'Say's (plctured) flrst llve TV concerhiteariSay - Uve In Jour Uvlng Roomvïni be oniy thé 

MEN Arena at 9pm on SeptemÈsjJia^Head of Sky TV events Marc Conneely says the potentiel audience for Sky music pay-for-vlews has trebled slnee Robble Williams' June 1998 concert, wlth 5.5m UK homes accessing Sky and another 4m hooked up to cable. Conneely also says Sky has been working closely with Polydor général manager David Joseph to ensure cross-promotlonal opportunities and spécial features, such as a birthday party for Suzanne, to be Included In a half-hour access-all- areas programme at 8.30pm the same nlght. Conneely expects to stage two more pay-for-view 

FOSTER'S LINKS UP WITH CAPITAL Courage lager brand Foster's Is llnklng wlth the Capital Radio Group In a £500,000 promotion glvlng llsteners the chance to wln a two- week "No Worrles" trlp to a mystery Island. The promotion, whlch wlll run throughout August, wlll be broadcast on Dr Fox's breakfast show on 95.8 Capital FM, Xfm's breakfast session and the drlvellme slots on Southern FM, Fox FM, Power FM, Red Dragon and BRMB. 
V2001 MERCHANDISE GOES ONLINE V2001 merchandise is being offered online to fans and festivakgoers before the August 18-19 event for the first time through an exclusive deal between officiai merchandisers Blue Grape, the festival promoters - SJM Concerts, Metropolis Music, OF Concerts. MCD Promotions - and Wembley TV, the hosts and designers of the V2001 website at www.vfesdval.com. 

music shows from Sky before thi end of the year. 

ndgets set lo 

ren's market 
■reotor Tony Guzman says that promoting a song or artist." ■tClips are not being marketed as Woolworths initially plans to stocl 

Mobile téléphoné users can arrange _ to have Atomic Kitten, Steps or Five answer thelr phones under a deal wlth mobile content supplier ITouch. The bands are among a number of groups, TV personalities and film stars who are providing exclusive volcemall messages to a range of handset model and network operators. 
ANNA BURLES JOINS UNIQUE BOARD Production company Unique is appointing head of content Anna 
rôle, Burles will report to production managing director Pippa Sands, ther as "a collectabie, a gadget, a zmo" and, consequently, a new omotional vehicle for labels trying tap into the pre-teenage market. Each chip costs £3.99 - roughly e same as for a CD single - with further £7.99 required for a irsonal player (or £9.99 for boombox). Guzman adds, "The 

uiicc rmwips - crnney apears Lucky, S Club 7's Natural am Destiny's Chlid's Survivor - in th< music and CD sections of its stores but also hopes to capture toy buyen in addition to music shoppers. "We conslderthem to be more of : toy than a music product," says r Woolworths spokesman. "Butifths current level of interest keeps up 

but will continue to be responsible for developing business through the group's content arm thebigblueC. 
BORDERS OPENS NEW KINGSTON STORE US retail chain Borders is opening a new 28,000 sq ft superstore in Klngston-uponThames In November and has appointed Brighton store général manager Lee Chalmers to to 12-year-olds we're looking don't look at a HitClip and think ey would be better off paying the ime for a CD. They will no doubt ie it is a cool thing - they're small. pky and gadgety. And we're not ying to oompete with CD sales; i're hoping the labels will 

iportunity, a différent way of 

we will be looking at supplying more 
In the US, where HitClips were iaunched last year, the product bave held the top three places i the Youth Electronics Toys sector. they prove as popular a promotiona tool in the UK, Tiger plans to ro them out in Europe by the beginning of 2002. 

run it. The new store will offer a range of books and music and Is also almlng to recrult a classical music speclallst. 
HUT USE INNOVATIVE MARKETING Hut Recordings Is utilising an innovative CD fingerprinting technique to help the marketing push behind the September 3 release of Hmbrace's if You've Never Been. 

tomba aims to boost commercial 
lotential with Songfinder CD-Rom 

The technology - Compact Disc Rights Détection - will enable anyone who bought the début album The Good Will Out to exclusively stream the new album two weeks before release and also pre-order it online. 
unch a CD-Rom-based music search and llcensing tool almed at Ivertislng agencles In a bld to 

i —ri The Now That's What 1 izgj&S Call Music! 49 compilation goes two- lost Its repertolre's commercial itential. Dubbed Songfinder, the software is be given tree to advertislng agen- es, creatlve shops and production impanies whlch focus on heavy use 
0 M 

times platinum and Wyclef Jean's The Eclectic goes gold. Records to recelve silyetawards Include the albums Simple Things by Zéro 7, Paper Scissors Stone by Catatonia, Right Now by Atomic Kitten, plus the Heaven Is A Halfpipe single byOPM. 
immercials. The first version of Songfinder fea- res almost 500 songs from across 1 e Zomba publishlng catalogue i cluding titles made famous by s iline Dion, Shania Twain, Britney -, lears and Bon Jovi. The CD-Rom r 

Shania Twain; on new CD-Rom The software also contains 'unctlons to synchronise licence ■equests to ail relevant parties In î bid to speed up the process snd encourage heavier useage of 

HOWIV SHOWS' RATINGS COMPARE 

SMTV 1,282 -49.9 
These can be searched by genre s and mood as well as artist and song c title via a search functlon designed by new média agency Forma. It has r developed 15 différent search crite- n ria, Includlng relevant phrases to suit £ products' posltionlng and strapllne. t 

Zomba Richard Klrsteln says the 
;ommerclal publishlng industry. We have Included many features equested by clients during develop. nent and are confident that longfinder will be adopted across he advertislng Industry," he says. 

Popworld (Sun) 362 n/a Top Of The Pops Plus 303 n/a Exclusive (Sun) 211 -55.9 Exclusive (Tues) 210 n/a •combinée tenais. Source: Meaiecom EMG (Borb 
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ENJOY MUSiC ON TV WHILEIT LASTS music on TV? I can't 

Key acts line up fi 
conférence seasi 

Ilremember a time when there wi Channel 4,s deal to snap up rights to MTV's EMAs this November is only the tip of the iceberg. Coming off the back of announcements about the Top Of The Pops Awards and ITV's Record Of The Year show, it j looks llke we are ail going to get a lot more help selling records this autumn. To be honest, though, this wealth of programming cornes off the back of a pretty busy spring and summer period. Tell me, can anyone remember a single Saturday night 1 going by without some "best of 1977" or "Top 10 rock ] acts"-style magazine show in the schedules? I car think of one. Frankly, you can't tum on the TV witt seeing Slade, Léo Sayer, David Cassidy or Kate Thomton peering out of your TV. Music is pretty fashionable with TV commissioners right now. But, just as night follows day, it will go out of fashion to the difficulty for the music îndustry is the natural tendency to rely on these opportunities for free exposure. TV loves music right now for a number of pretty straightforward reasons. For one thing it ties in with the celebrity obsession which allows Hello! and OK! to sell so many magazines. But, more than that, music provides cheap programming. Let's not kid ourselves. When recession bites and advertising revenues slump, the TV producer's mantra is very simple: "cheap telly, cheap telly, cheap telly..." And, in that climate, music is manna from heaven. I know ail this sounds distinctly "bah, humbug". Don't get me wrong, it is great that music is accounting for so much airtime. But let's not become too grateful to the TV channels. Let's not forget, these are the same people who - over the past decade or so - have conslstently moaned about the low TV audience figures which music dellvers. They will drop music as soon as the time is right - for them. Let's enjoy music on TV while it lasts. But let's not rely on it too much. Martin Talbot 
PAUL'S QUIRKS 
R2: A WHISPER NOTASCREAM It may be my âge, but does anyone else find that listening to Radio One for more than 10 minutes during the early morning or afternoon shows Is enough to drive you to search for an alternative. It's not the music that's the problem - as my taste is fairiy wide after years of listening to new bands and artlsts as a retail buyer - but it's the presenters. They appear to be getting ruder and more insulting as time goes on. They seem to treat the music as incidental or as an unimportant link between sections of their show that highlight their comic genius. If Radio One is supposed to be the premier music channel for young listeners, why don't they concentrate on playing new music and leave the banal commente and childish vulgarity to people like Chris Evans who did it properly? Thank goodness then for Radio Two, where most of the presenters have been through the mill and corne out the other side with an appréciation of exactly what their listeners want to hear. The chat is still there in most cases but it isn't crude and offensive. And the music, which covers most genres, seems to be central to the shows. Terry Wogan chatters away but was probably responsible for Eva Cassidy reaching number one in the album charts earlier this year. Johnnie Walker and Steve Wright attract some interesting guests and entertain as well as playing some great 
For me, though, Bob Harris Is the pick of the bunch with his laidback style, superb choice of music, intelligent comment and structured présentation. On his country show on Thursdays and his Saturday late night show he seems to be able to mix the new and the old seamlessly, while offering an inslght into the artists and the music at the same time. What a pity he doesn't have a TV slot, as I for one would love to see Alison Krauss and Lucy Kaplansky share a stage with Incubus, Weezer or Travis. I just wonder if people buy music despite the Radio One DJs, whereas Radio Two fans purchase because they feel they can trust the judgement of their favourite presenters,  

détails of three further were unveiled last week. With the Sony and Virgin ences having already taken Universal/lsland is the next m^oi line up its sales event and I booked north London's ShawThe! for Monday September 3. A spokesman would not rev détails of the acts that are schedr to make an appearance, but s they will be "big league". He adds will contain a mix of presentatiortl artist performance." EM1 is taking over the Top Of1 Pops studios in west Londo Riverside Studios complex'' September 4 to announce its S plans for the next few months. 
Meanwhile, September 10 î BMG at London's Mermaid Thea According to a spokesman, the i has "booked some of our key art 

ITCtos 

rôle on by Robert Ashton Film, image, style and the c packaging of artists will be put the spotlight at next month's City, with leading director k 

their appearance, as the ITC puts final touches to its panels September 29 to October 2 ence at Manchester's Midi? Crowne Plaza. ITC managing director Bramley says around one-fifth of mA """ ' albums r, and films h 

Adler memor 
Artists and executives will get chance to pay their last re Larry Adler at a private 

The service for the ve 
place at Soho's Arts Theatre 4pm on October 9. 
clans, Industry executives 

IWV • g 
music week 
The UK's Number One music industry journal 
Eveiy week Music Week offers the fastest and most accurate charts service in the world. As well as breaking the news first, Music Week provides comprehensive coverage of every aspect of the music business, The UK's most comprehensive guide to forthcoming product - Music Week Is the most valuable guide to the records that are making a noise. Nowhere else will you find in-depth analysis of the latest news and issues shaping your industry's future. 
FREE to ail subscribers The Music Week Directory - regarded as the bible for who is wh in the UK music business, this comprehensive guide can be found on the desk of almost every music industry professional. 
Make sure you get yours - subscribe today to Music Week 

Kfd A klck-sloris UK forfunes (n US 
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fono Subscribe to fono magazine and benefit from: 
• The most comprehensive European news coverage on hits that are breaking, industry issues, showcases and award cérémonies, fono magazine cornes to you weekly focusing on hits - and the people behind them 9 The fono Directory 2002 - The ultimate starting point for anyone, anywhere, to launch a hit record or a new artist on the European market, the fono Directory 2002 is the contacts bock for the industry. • Breaking Hits CDs - the highest quality sampler CD currently distributed in Europe, benefit from hearing the hits first. • Weekly fax service - highlights from each week's fono faxed every Wednesday. 
If you work within the European music 
industry, and you need to 
know the hit records 
that are breaking, and where, then you need fono 

Every issue is packed with 
information, trends and 

developments in the global music business. 
• Opening Shots - The latest industry behind the world's best-selling performance of stock market-listea • Profiles of the industry's major players • Updates on the newest technology, plus financial, retail and manufacturing techniques • Geographical and market analysis • Opinion columns from leading 

o 

figurer 
No other publication is 
more committed to 
keeping you informed of 
ail the latest international developments and events 
affecting your industry. 

Paul Qulrk's a Personal vl 

Adler had stlpulated that the c emony, at Golders Green Cemeta should be a low-key affalr, with the friends, getting famliy keen to play down Ideas of a "   "showbiz" send-off. His son Peter says, "So many people were phon- Ing, that in the end I had ta open it 
Adler had outiived most of his contemporarles, includlng Duke Ellington, Benny Goodman and George Qershwln, but spent the 

anu ne started telllng me ail these anecdotes about Gershwin and Duke Ellington. I knew we had to do something together." Sting descrlbed Adler as "one of the youngest old people l've ever met." 
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L- H E Ml S L E Y (Tel: 01892 519504/steve.hemsley@talk21.com) — M ARKETIMG 
MODiie pnones are 
festival essentials Mobiles are more Important to festlval-goers than band merch- andlse or a front-row position for Starsallor, accordlng to a new survey whlch Indlcates that mobile phones are thelr most essentlal plece of kit. Deutsche Telocom-owned Orange, 
Readlng and Leeds festivals, says Its research shows 81% of 16- to 24-year-olds belleve thelr mobile phone Is the one Item they could not survive wlthout at a festival. Virgin Mobile Is also llned up to sponsor thls weekend's V2001, wlth a branded Trader Park area exclusive to its customers. Meanwhlle, Swedlsh mobile Company Ericsson Is understood to bo reassesslng Its Involvement wlth the Ericsson Homelands event. It Is thought the company was dlsappolnted wlth the level of sales generated by Its dance muslc sponsorshlp actlvltles. 

Polydor's marketing departm^^.,. « ... c fila Is tapplng Into a potential 10m H t» W 9 ! Il C i later thls yoar by llnklng wlth Sky to transmit Hear'Say's (plctured) first live TV conceryiêa^Sajr- Llve In Jour Llvlng Roomwiri be ohiy thé second Sky Bo* Office muslc concert thls year and will be shown llve from the Manchester MEN Arena at 9pm on SeptembSLZSLHoad of Sky TV events Marc Conneely says the potential audience for Sky muslc pay-for-vlews has trebled slnce Robble Williams' June 1998 concert, wlth 5.5m UK homes accesslng Sky and another 4m hooked up to cable. Conneely also says Sky has been worklng closely wlth Polydor général manager David Joseph to ensure cross-promotional opportunltles and spécial features, such as a birthday party for Suzanne, to be Included In a half-hour access-all- areas programme at 8.30pm the same nlght. Conneely expects to pay-for-view 

New HitClips gadgets sel to 

slorm UK children's market 
Tiger Toys, the company behind the Furby toy phenomenon, is about to launch the latest high-tech promo- tional tool to generate new fans and build sales among the UK's lucra- tive 6- to 12-year-old music market. HitClips are postage-stamp sized chips containing around 60 seconds 
variety of HitClips players - includ- ing a Walkman-style Personal player, a "boombox" and an alarm clock. Tiger, part of the giant Hasbro group, has already linked with a number of labels, including Sony, BMG, Universal, Warner and Jive, to license around 40 tracks and unique mixes of tracks by artists such as Destiny's Child, 'N Sync, Britney Spears, the Backstreet Boys, Baha Men, Aaron Carter, S 

Destiny's Chlld: now on HitClips Club 7 and A Teens. It is now preparing to target traditional toy retallers such as Argos and Woolworths and a number of multi- ple music retail chains. Tiger International marketing 

direotor Tony Guzman says that HitClips are not being marketed as a rival format to CD or MP3, but rather as "a collectable, a gadget, a gizmo' and, consequently, a new promotional vehicle for labels trying to tap into the pre-teenage market, Each chip costs £3.99 - roughly the same as for a CD single - with a further £7.99 required for a Personal player (or £9.99 for a boombox). Guzman adds, 'The 6- to 12-year-olds we're looking at don't look at a HitClip and think they would be better off paying the same for a CD. They will no doubt see it is a cool thing - they're small, funky and gadgety. And we're not trying to compete with CD sales; we're hoping the labels will see it purely as a promotional opportunity, a différent way of 

promoting a song or artist. " Woolworths initially plans to stock three HitClips - Britney Spears' Lucky, S Club 7's Natural and Destiny's Child's Survivor - in the 
but also hopes to capture toy buyers 
toy than a muslc product," says a Woolworths spokesman. "But if the current level of interest keeps up, we will be looking at supplying more 

In the US, where HitClips were launched last year, the products have heid the top three places In the Youth Electronics Toys sector. If they prove as popular a promotional tool in the UK, Tiger plans to roll them out in Europe by the beginning of 2002. 
Sony hoping to cash in on the 
latest realily télévision sériés A new reality-style TV show will have its own Sony-backed soundtrack, following an exclusive deal between the major, Channel 4 and TV produrtion company Initial. Sony is planning to release a double compilation album of music ffom the new Bar Wars programme, 

global priority Jamiroqual will be a prominent contributor to the sériés' music output. Initial, which will produce the show on behalf of Endemol, has previously produced TV music shows such as the Pepsi Chart, the Brits. Bafta and Q Awards. Bar Wars, which will be filmed on a Greek island and comprises two teams working in a couple of bars, follows a similar format to Big Brother. In addition to music bedding - background music during segments in the show - Sony acts are also likely to appear throughout the sériés. Sony, Channel 4 and Initial hope to capitalise by targeting the post-pub 
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audience of 16- to 34-year -olds. 
while boosting the show's ratings," says Saff Ali, Sony project manager for the Bar Wars compilation, which will be released thls autumn through Sony imprint INCredible. Ali adds. 

An Initial spokesman says such TV/musIc crossovers can benefit both parties. 'There is certainly potential for earning through targeting audiences. The key thing with associated programme releases is more than simply co-branding. Spin-offs from reality télévision are broadening the traditional idea of spin-offs as we use multi-platforms 
îd evidence of 

Zomba aims to boost commercial 
potential with Songfinder CD-Rom 
Zomba Music Services is set 1 launch a CD-Rom-based muslc research and llcenslng tool almed at advertlsing agencles In a bld to boost Its repertolre's commercial potential. Dubbed Songfinder, the software Is to be glven free to advertlsing agen- cles, creative shops and production companles whlch focus on heavy use original artist recordlngs in 

The first version of Songfinder fea- tures almost 500 songs from across the Zomba publlshing catalogue Including titles made famous by Cellne Dion, Shanla Twain, Britney Spears and Bon Jovl. The CD-Rom features 45-second audlo clips and full lyrlcs. These can be searched by genre and mood as well as artist and song tltle via a search functlon designed 
developed 15 différent search crite- rla, Including relevant phrases to suit products' positlonlng and strapline. 

The software also fonctions to synchronise licence requests to ail relevant parties In a bld to speed up the process heavler useage of 
Film, TV and n 

commercial publlshing Industry. "We have Included many features requested by clients during develop- 

FOSTER'S LINKS UP WITH CAPITAL Courage lager brand Foster's is llnklng wlth the Capital Radio Group In a £500,000 promotion glvlng listeners the chance ta wln a two- week "No Worrles" trip to a mystery Island. The promotion, whlch will run throughout August, will be broadcast on Dr Fox's breakfast show on 95.8 Capital FM, Xfm's breakfast session and the drivetime slots on Southern FM, Fox FM, Power FM, Red Dragon and BRMB. 
V2001 MERCHANDISE GOES ONLINE V2001 merchandise is being offered online to fans and fesb'val-goers before the August 18-19 event for the first time through an exclusive deal between officiai merchandisers Blue Grape, the festival promoters - SJM Concerts, Metropolis Music, DF Concerts. MCD Promotions - and Wembley TV, the hosts and designers of the V2001 website at www.vfestival.com. 
ITOUCH LAUNCHES POP STAR VOICEMAILS Mobile téléphoné users can arrange to have Atomlc Kltten, Steps or Flve answer thelr phones under a deal wlth mobile content supplier ITouch. The bands are among a number of groups, TV personalltles and film stars who are provldlng exclusive volcemall messages to a range of 

ANNA BURLESIOINS UNIQUE BOARO Production company Unique is appointing head of content Anna Buries to the board. In her new raie, Buries will report to pn ------- ;r Pippa Se 

BORDERS OPENS NEW KINGSTON STORE US retall chaln Borders Is opening a new 28,000 sq ft Superstore in Kingston-upon-Thames In November and has appolnted Brlghton store général manager Lee Chalmers to run it. The new store will offer a range of books and muslc and Is also almlng to recrult a elasslcal muslc speclallst. 
HUT USE INNOVATIVE MARKETING Hut Recordings is utilising an innovative CD fingerprinting technique to help the marketing push behind the September 3 release of Embrace's If You've Never Been. The technology - Compact Disc Rights Détection - will enable anyone who bought the début album The Good Will Out to exclusiveiy stream the new album two weeks before release and also prerarder it online. 

THIS WEEK'S BPI AWARDS IThe Now That's What I Call Muslc! 49 compilation goes two- tlmes platinum and Wyclef Jean's The Eclectlc goes gold. Records to reçoive shyet-awards Include the albums Simple Thlngs by Zéro 7, Paper Scissots Stone by Catatonla, Rlght Now by Atomlc Kltten, plus the Heaven Is A Halfplpe single by_OPM. 
NOW TV SHOWS' RATINGS COMPARE 
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You'll be amazed at 

how much we can fit in the box: 

pan-European distribution to over 20 countries, 

full track & trace, proof of delivery, late pick-up, 

import service, cash on delivery, receiver pays service, 

customs clearance, insurance, return services... 

Euro Express, the new pan-European distribution network, is full of pleasant 
surprises. For parcels up to 31.5 kg and pallets up to 800 kg, we offer a choice of proven 
services to create the idéal solution for your business. Call us to find out more and see how 
we can make your deliveries happen. 
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INTERNATIONAL - EDITED BY PAUL WILLIAMS (pwilliams@cmpinformation.com) 
c h a r t f / / e 
• EMIiChrysalis' Robbie Willioms Is making a firm impression on Huropean radio wlth bis current double A-sIded single Eternity/The Road To Mandalay. Eternity rlses six places to reach 10 in the German altplay chart thls week and Is also the week's highest climber on the Austrian airplay charls, rising (rom 19-12. The song also makes a strong entry on the Danlsh airplay charts at 14. Belgian programmers have warmed to the second cholce of track, The Road..., whlch Is a new entry in the Belgian airplay chart at 15 thls week. 
• U2cc 
especially in Rolland where the single Elévation jumps 16 places in the sales chart thls week to reach number one. U2's Best Of 1980-1990 is also the highest new entry of the week in the Dutch albums charts, while the group's new album Ail That You te Behind also rlses 15-7 in That... 

Il and Part I, 
• Innocent/Virgln's Atomlc Kltten continue to strengthen their international profile thls week wlth their two current singles Whole Again and Etemal Flame. Eternal Flame is 
week in the Belgian singles sales chart at 18, while In Rolland it is Whole Again whlch maintains its airplay position of fïve. In Germany, the Kittens' album Right Now Is at 22, while Eternal Flame is at 18 and 12 In the German airplay and sales charts respectively. Right Now is also the highest new entry In the Austrian albums charts thls week at 16, while they hold their airplay position of 11 in Switzerland thls week. Atomlc Kltten also enter the French airplay chart at 40. 
• S Club 7 continue to make a strong showing for Polydor on the continent as Don't Stop Movin' enters the Top 10 sales in Germany at nine. The track also moves up in the Swiss sales charts to reach six, while in Austria the group have had an especially successful week, entering the Top 10 sales at nine. as well as gaining the biggest increase S Club 
central Europe. The track is the highest airplay climber of the week in Norway, where it move 11-4. Don't Stop Movin' also enters the Australian Top 10 sales at eight. 
• Geri Halllwell Is making the most of International interest In her two Chrysalls singles, It's Rainlng Men and Scream If You Want To Go Faster. In Sweden, It's Rainlng Men is the highest airplay climber of the week, rising 10 places to five, while in Ireland Scream If You Want To Go Faster is the highest entry on the sales chart at 17. It's Rainlng Men enters the Top 10 airplay chart in France at elght, where the track holds steady on the sales chart at two. 

Super Furries' 'lime has corne' 

as Rings spins around the world B _ ... ^u. rhat also a record wlth real cnmmo,^, 

1 

by David Balfour Sony is looking to make significant international strides with the Super Furry Animais whose new album Rings Around The World is released outside the UK on September 17. While the Super Furry Animais have to date enjoyed greater suo- e UK than overseas, Sony il VP Catherine Davies 
develop their r "While the Super Furry Ani had a relatively low profile outside of the UK, we're so proud and confi- 

âtes," says Davies. She adds tl the group's recent nomination rc the Technics Mercury Music Pm has further boosted the campaigi 
with re 

Aiso, because Rings Around The World is the first Super Furries' album to be officially released through Epie and Sony - the group were previousiy signed to Création pronged approach 

commerciL. potential." Sony hope that the first single, Juxtapozed With You, should per- form well at European radio, although the campaign for the alburri will not rely on any one element. 
's important for us to take a i 

jn elsewhere Super Furry Animais: Euro push 

Davis adds that Sony 

group is currently in discussions i record that we with a number of labels, including has now corne for Sony, and expect to reveal a partner by the autumn. "We knew they would the UK storm '  the international releaseof their new was released, so we deliberately album, aiming to establish a firm story before beginning th "on of the record ov 
re album release back in st of Europe since we felt thi strong UK story wi 

by Sony's Sine division - Davi adds that the company is able bring a more cohesive distributi and marketing plan to bear ar therefore, take the group to a mu wider audience. She adds that Sony visit Europe for has also now got better experience from late August. The of handling Super Furry product. "I visit Japan '-i •■■■-• ¥"■ think they were previousiy seen as something of a niche act which appealed to a spécifie fanbase," she 

le says. Davies adds that Sony plans to 
Furrymania weekends - which include club nights, acoustic and full live performances - when the group 

However, the US element to the and motivate our European affili- appealing album to 

dates and promo- in October. The album release is ier supported by the simultane- release of a full-length DVD fea- very turing film footage, exclusive and bonus tracks. 
m the DJ Paul Oakenfpld's US profile is set to explode in the next following a sustained attack on the market, which has sr play more than 80 gigs in the first half of thls year alone. Oakenfold's concentrated drive has enabled him to sell more than 200.000 units of his Perfecto Présents Another World album in the US, wlfiere it Is now the highest-selling DJ mix album tgjate. Oakenfold has also ennancëB"ITÎsTJS profiiiTïy recorHing the entire sflundtrack for John Travolta's latest film SwordflshTwhich Is currently at 23 on the Billboard SoundtracRTchart, while his latest film-related project is a remix of the Planet Of The Apes theme. Thls will receive a limited-edition vinyl release in the US. According to Oakenfold's manager Marc Marot, US demand is building in the dance, film and commercial sectors. He says, "We're getting so many requests for soundtracks that were having to turn them down." Marot adds that Oakenfold is now looking to widen his profile, not Just as a DJ and remixer but as an artist in his own right. 

UttJe L Jamlroqua] (S2| Sing Travts (Independiente) 
rue Party At? Jagged Edge S NcHy (CokimWa/CRG) 

One Minute Man Mlssy Bltott (Gdd Mind/EasiWesVEEGI ) Family Afrair Mary J Blige (MCA) ! l'm A Tîiug Trick Daddy (Sliprreiide/AtlantJc) l Atea Codes Ludacrfs (DisluitJing The Peace/IDJMG) 
Peaches and Créant 102 (Bad Boy/Arista) 5 Bad Brvs for Ufe P Diddy & Die Bad Boy Family (Bad Boy/Adsta] 3 Set It Of 1 Juvénile (CASH Money/Universal) t The Way Jill Scott (Hfdden Beacft/Epic) 

GAVIN 

m Gorillar Gorillaz (Padophone) 5 
m Tlte Invisible Band Travfs (Epie) 13 
m Bddget Jones OSTVadous (Mercury) 2 

AMERICAN CHARTWATCH 
by ALAN JONES 

After just one week at the top of the Billboard albums chart, 'N Sync's Celebrity dips to number two. Considering the album sold nearly 1 9m copies in its first week in the shops, that is quite a surprise, and it is one which is due in part to a precipitousJMdipin sales of Celebrity week-on-week - a recgid décliné for a number ona-albùnTln its second weeJ<jn_theJOjears in which SoupdScan has provided the US industry with accurate data. It is also a conséquence of the excellent first week sales of the number one début from the Now That's What I Call Musici 7 compilation, which sold 621^00 copies.^ 1 
t"" J "" ' """ m to reach number om Now! 7 sold more copies on ilgJjrsUireek than any previous aibum in the sériés, beating-thé-B25 000 tally recorded by Now! 6 on its début six months ago. Ironically, one of the 19 tracks on Now! 7 - they are single dises in the US - is 'fCSïQc's This 1 Rtaffiise Vou. Although the Nowi concept is British, the only UK signinfis ™ U H xn Samantha Mumba (Baby Corne On Over) and S Club 7 (Never Had A Dream Corne True). With Cllnt Eastwocd continuingto enjoy multi-format success, Gorillaz' self- btled album is the highest-charting dise by a UK act. It improves 26-23 to 

take the prize, while Craig David's Born To Do It slips 21-27. David's single RII Me In once again manages to balance declining sales (it is deleted and getting scarce) with increasing airplay and is number 18 for the fourth straight week. Another UK act with a hit single is the Wiseguys, whose Start 
Sni^iT^H " iPPf,51"39- everl though their album The Antidote fails to capitalise and slips 2-7 on the Heatseekers chart, which measures activity on albums by arUsts without a Top 100 album to their name. Only Time (s only the second Enya single to make the Rot 100 singles I chart and, although it is making slow progress it is having a galvanising effect on her album A Day Without Ram, which jumps 35-26. The album has been on the chart for nine months, selling nearly 2.5m copies and is getting close to the number 17 ■ debuted and p " November. Destiny's Child 

IndependentWomen, butBootyliciou" ^ HOt 100 Wlth 
after just tBŒp*  

Songs In AlMi?orntopo?dnfhI1hartth|he
t
r ^ Fa"in'- Keys' debut albun1 

it sold a further 189 OOn m f ."10"111, but S,|PS 2-3 even though Cantrell, iennifer Lopez and Desdn!? ChiH ' ' ^ (pictured)- B,U 
tHe singles chart, it's an all-fernaleTalî R&B top'fi've. ^ 
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Buftseeds: 'working with great producers' 
Fantastic Plastic signs 
the Buffseeds as work 
starts on début album West Country quartet Buffseeds have signed to Fantastic Plastic, the indepei which is SOSfrowned by Sanctuary. The aot, who emerged as one i lights from last year's In The City, h begun work on their début albui Caple (JJ72, Tindersb'cks) and US producer Michael Brauer. ■A number of majors were interested, but their view was to work with a strong indépen- dant company with a good infrastructure," 
Cokell. Fantastic Plastic founder Darrin Robson adds, "When they played at In The City it was their second gig. Since then they have grown a lot musically and are working with 

: the high- ve already 

Sanctuary's 
emerging Rough Trade and Riverman Records, a partnership between Ministry Of Sound, Riverman Management, 3MV and Sanctuary. The company is expected to confirm further joint venture label deals in the coming months. 

EDITED BY JAMES ROBERTS (jroberts@ubminternafional.com) - 
neWS/7/0 Kylie takes contemporary 

stèp on new album Fever 

more contemporary feel following the pure pop comeback of last year's Light Years - will broaden her appeal without alienating her existing fanbase. "We've kept the pop songs and made the production more contemporary," says Pariophone A&R director Miles Léonard. "The last time Kylie went down a modem route, they lost sight of the songs and were more con- cemed wkh the people involved. It's always about great songs and that is what we have got 
Léonard says th 

'When we signed 

\ 

a new fanbase," he says. "Lyrically and musi- cally, Fever has a lot more depth and is more Personal to Kylie herself. I think a broader audi- ence will relate to that, as well as the younger pop audience." 
of building Kylie's new sound: CathyDennis and Rob Davis have contributed the first single Can't 6'ét You Dut Of My I /e contributed the pr It, which was actually keeping thi 

edge than previous album' rator Pascal Gabriel, Biff Standard and Julian Gallagher. Among the three tracks from Stannard and Galiagher is It's In Your Eyes, which Léonard says marks a watershed for the high-profile producers. "I think it surpasses anything they have says. "They have really delivered that is more crédible than anything they have worked on - it wili appeal in a club as much as it will on radio." Tom Jones and Catatonia producer Tommy D has also been involved in much of the set. Léonard adds, "With this album we have moved forwards and made something that is contemporary and has more edge than 
ut was held back 

Saints' Black Coffee), as elements of the campaign. ig the key 

, 
l . ... J 3:. h « « » - pp ^ 

M 

Contlnulng the current trend for Eightles nostalgla, Todd Terry has remixed the comeback single from Rick Asfley (plctured). Astley, 35, Is now"signecrto _Polydor for Europe and has completed his flrsLt album since 1993's Body & Soul (RCA), entitled Keep It Turned On, which Is due for release in November. The album was belng mastered last week at London's Whitfield Street Studios. The first sin- gle, Sleeping, is a co-write between Astley and Chris Bralde and is due to be released in October. Astley's 1987 début album Whenever You Need Somebody - which featured'the hit Never Gonna Give You Up - sold more than 15m copies worldwide and made Astley one of the few UK artlsts of the era to crack the US market. 

PRODUCER 
P R n F I I F 

the block. Some know Ruffin from his musi- cal roots - he is the son of Motown legend Jimmyjhjffin - while others know of his vocal wnrk "irTThe UK for the likes of_Gesrge Michael and Iake That. However, Ruffin is currently enjoying what is perhaps one of his most fulfilling periods to date, writing and producing for a new crop of UK talent, Most notable among these is Innocent Records' R&B four-pie^_Blue; Ruffin has written and oroduced much of their tocthcoming début album. Ruffin, 24, first arrived in the UK to spend time with his father before scoring a backing 

Pjjjer, which is when I metlnnocent Records managing director Hugh Goldsmith." The partnership with Innocent developed further, leading to work with Mjjjjne McCuîçheon, AtQmjcWtten and Blue, much of whiôfr was recorHed in the deceptively- studio in the front room of his canàlside apartment. It is an that was conducive to the 

te says. The mix of cultures has definitely had ar 

my Motown influ- 
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iter/producer came about as much by ( ' planning, following a blip ii career. "I signed an artist deal with Nick Phillips at Universal [pre PolyGram/Universal mergerj. I never released anything through that deal; and when Nick moved on I did too. Right when the record was supposed to be released, Nick left so they stopped the 
"After getting out of the Universal deal, I started doing production and writing for peo- ple to keep active. It went from strength to strength. Starting with Anastacia, 1 went on 

Surprisingiy, fc profile client list, Ruffin has yet to a sub-publishing deal for his own 
al also waiting to e completed 

solo work. "I am taking on new writing and production projects, but my main focus is now on the artist side," he says. "l'm going to take my time and make the right décision." Aside from a burning desire for solo arbst 
bon. "From my uncle sineing My Girl and ail those classics tîrmyiSadTthing, it's about continuing the legacy of Ruffin." 

HOBÏ MAKES IT OHTO ElUS-BEfTOR DEBUT Sophie Ellis-Bextor's début album Read My Lips will now include one of her collaborations with Moby, trtled Is it Any Wonder. It was origlnally thought that none of the pair's collaborations would be completed in time for the album, which Is released on September 3. 
DICKINSOH 6ETS WHEATUS TICKET Iran Maiden vocalist Bruce Dickinson last week recorded in London's Whitfield Street 
single. The new vi the original of which featu eponymous début album, November 12. 
RSB WRITERS' PROfllE CR0WS Publishing interest 1s growing in London based production duo BJ and Mike Soul, who have co-written and produced much of the forthcoming album for East West's UK R&B slgnlng Cherise, wlnner of last year's MOBO unsigned contest. The duo have also produced Bevertey Knight's forthcoming single Get Up and a number of conti " for Def Jam UK's Aaron Soul. The te also developed their own R&B girl a 

Suede have appointed a new keyboard player following the departure of Neil Codling last year. Alex Lee, formerly of Strangelove, is currently working with the band on material for their fîfth studio album, due eariy in 2002. The band have cc '    
CREAM'S US INVASION HALTED The first US Creamfields festivals In Las Vegas and New York, due to feature the likes of Fatboy Slim, Orbital and Basemerrt Jaxx, have been cancelled due to poor ticket sales. The UK Creamfields will go ahead as planned on August 25. 
KUDA 8 DRAW ASR INTEREST Major label interest is growing in Kuda 8 following their London gig last Wednesday. The band share management (Bemie Griffiths' Intuition Management) with Kid Gallahad and have just been confirmed to appear on a sevendate UK tour organised by beer brand Rolling Rock. The tour - which also features Soft Parade and Cosmic Rough Riders - kicks off on September 20 and 
September 25. 
TOMMY BOY SIGNS MASTERS AT WORK Tommy Boy Music has won the bldding war to sign the new Masters Of Work album Our Time Is Corning. The album will be released In November and will be preceded by the single Work In October. 
NOVA CAUS ON BUTLER FOR IffWlP Bermudaborn singer-songwriter Heather Nova has ccmritten with Bernard Butler for her forthcoming single l'm No Angel. The track is taken from South, Nova's new album. Nova headlines Shepherd's Bush Empire on August 29 ahead of the album release in October. 
React has jolned forces with London club Momo's for the second In the sériés of Arabesque compilations, following the 
through Gut). A complled by DJ Boris, wi Spetember 17. 
HW PLAYUSÎ Part One - l'm So Crazy (Credence) Showing Tall Paul how to use an INXS ^ sample (single, tbc); Vex " Red - Itch (I Am) Ready to rewrite the rock rulebook (single, tbc); Ufehouse - Hanging By A Moment (Polydor) Deserves to follow Train Into the Top 10 (single, August 27). 
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emONERS AND ROCKING FINNS LEAD THE 

WAY AS WAR AGAINST PIRACY INTENSIFIES 
As the record companies try to regain ground lost in the MRS and CD-burning explosion, George Cole looks at the latest anti-piracy techniques. 
Copying an audio CD has never been simpler, quicker or cheaper. Many home PCs now corne with CD burners as standard and blank CDs can cost pennies when bought in bulk. The latest burners can copy a CD in the time it takes to brew a cup of coffee. Millions of the UK's home PC users also convert audio CD files to MP3 _ music files using ripper software, and anyone who can't imagine how the music industry feels about that clearly hasn't been payîng attention for the last couple of years. "It is an interesting situation, because you've got différent technologies coming together at the same point - something which the music industry did not expect," says John Aquilino, chairman of US technology company Sunncomm. À. "CD burners are affordable and peer-to- , peer networking [like Napster] is widespread  >o anyone w '1 

iit physical média (mainly CDs) costs the industry $4.2bn per year, adding 1 that recordable CDs now account for 35% of ail illégal sales. Little wonder. then, that the 
of reducing the amount of CD copying. "When you leave your home, you lock the front door, so it is only right that the music 

'We're trying to maintain 
the MP3 experience. We 
don't want to infringe on 
consumers' rights. The 

only différence is that they 
can't distribute the music' - 

john Aquilino, Sunncomm 
industry protects its content," says Thomas Stein, président of BMG Europe. He is not alone in this view, and ail of the majors say they are exploring the various technological fixes to copying, although copy-protected dises are limited, as yet, to a handful of 

Phoenix, Arizona-based Sunncomm is one of a small group of companies which have been applying themselves to the task of electronically foxing the pirates, alongside Israel's Midbar Technology, Austria's Sony DADC and California's Macrovision. Each of the new CD copy protection Systems have some slmilarities. First, none of them prevents consumers from making analogue copies on a compact cassette. And ail the Systems exploit the subtie différences between the CD Red Book standard, the Yellow Book standard for CD- ROM and the Orange Book standard.CD Recorders. CD Audio players are basically "dumb" devices that read the header information on a dise and play a continuous stream of data. But CD-ROM drives read data from various sectors on a dise. By adding extra data to an audio CD during the production stage, t can confuse a CD-ROM c that either the di any copied music Midbar Technology he protection system know Shleld. The system works by modifying ds 

m 

"m 

For your ears only; major labels are investing In a number of new methods of copyright protection 
several options, allowing them to control the degree to which the music can be played or domestic equipment. CDS-100 produces audio CDs that will only play on audio CD decks - CD-ROM drives cannot read the dises. CDS-200 allows the dises to be played on both audio CDs and CD-ROMs, 

ce compressed ut the audio file with ripper softwe music files such as MP3. a tniro option, designed for consumers who play music from a PC hard drive or an MP3 player, adds compressed and copy-protected music files to a CD dise. "Copying is a huge problem," says Eyal Shavit, Midbar vice-president, R&D, Tve heard of one instance where 15% of copies of The Beatles' 1 album sold by a particular store were returned by people who claimed they didn't like the dise." BMG Germany released an album protected by Midbar's technology in January 2000 - a release from the Finnish rock 
charts. It Is no surprise that BMG Germany 

is one of the first companies to test CD protection formats; the Germa.n_market has the dubious distinction of being one of the worst markets for CD-R copying and internet downloading. A GfK survey of 10,000 Germans aged ten and over, carried out on behalf of the IFPI-affiliate BPW, found that in 2000 German consumers used 133m CD-R dises for copying music and they also downloaded 316m Virtually ail of this music was pirated and the survey also revealed that almost half of 

Shavit; "It requlfès"a'small box which i to the replication line," he says. 'To pr 

dynamically updated 

of technology. but hïs Jim Reeves, became the first US album release which claimed to be •WâgstëFproof". The album, released in May 

Shavit points out that an early version of Cactus Data Shield. has slnce being refmed and is even moi effective," he says, Cactus Data Shield easy to deploy on replication lines, says 

MediaCloq st   put the CD singles market in the dirt," says Aquilino. MediaCloq offers an optional de system, which allows us tracks on a PC hard driv Charley Pride album put 
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and register their dise. They can ûien download a pre-ripped version of the album which is combined with a Digital Rights Management System to contrai copying. Sunncomm is also developing a version for BMG that puts the pre-ripped version on a CD, Future versions of MediaCloq will allow 
CD-Rs. "We're trying to maintain l experience, the MP3 experience and tn compilation experience for consumers ; Aquilino. "We don't want to infringe the rights. The oniy différence is that they i mass-distribute the music." " is important that CD protection Systems don't simply look oui consi you compete with free on price?" he asks. "By adding value to your products." Sunncomm claims high compatibility with audio CD players and Aquilino reports that only four very old CD players had problems reading the Charley Price dise. Bob Heatherley, président of Music City Records says he's "elated" with the results of the Charley Pride release. MediaCloq requires a software upgrade in the replication line and Sunncomm claims that protected dises look like any other dises to standard testing equipment. 'We have developed a licensing System designed to incentivise replicators to incorporate our system," says Aquilino. Sony DADC's Key2audio allows protected dises to play on audio CD players, DVD-Video players, portable CD players, in-car Systems and games consoles such as PlayStation 2. 

playing dises on CDROM, DVDROM, CDR, and CDRW drives, whether in home PCs or hi-fi Systems. Martin Panner, a consultant who worked with Sony DADC on Key2audio, says, "Key2audio uses a spécial signature which prevents CD playback and copying on a PC and thus offers high robustness on copy protection. Key2audio does not change a single bit in the audio data stream to protect the quality of the original recording 

by the artist, up to 77-minutes recording 
offer tethered download from a protected web site, which can be unlocked with a key audio sériai code found on a legitimately purchased CD. Downloaded files can be played on a consumer's installed and preferred software player." In order to use Key2audio, a replicator needs to license pre-mastering equipment, consisting of a Key2audio Signal Feeder System plus Audio Image Processing System, Unit licence fees are volume based. Panner says that 1.5m Key2audio-protected dises have been sold in Europe, although he adds that confîdentianty issues prevent him 

> already well i Vl protection technology. so it's no surprise to see the company is also offering a solution in this market. Macrovision has joined forces with Israeli company TIR to produce SafeAudio. It works by adding a signature to the main audio channel, which corrupts files that are copied or ripped: "It sounds like static - ifs unpleasant," says Tim Heath, Worldwide director of sales for SafeAudio. Macrovision has its product endorsed by some of the biggest names in the encoding, pre- mastering, mastering and testing market, such as Toolex, Eclipse, DCA and DaTARIUS. 

one-time trlck" The System is software-based and Heath says future versions will allow content holders to add a compressed and DRM- protected version of the album to the dise. Although replicators are used to working with copy protection Systems for DVDs, computer games and CDROM software, the arrivai of four new audio CD protection formats 
to say there is a reluctance on the part of 

which widespread implementati about within the mastering process. "Whether ifs a black box or software update, you have to do something différent 

No need to worry about getting your Vinyls, CDs, DVDs or Videos direct to your clients. 
Europa has the right delivery solution for you! 
24/48 Hour Express Services into Europe, 
USA, Mexico, Japan - wherever your client 
is, Europa has the service. 

music to youogars 
Now there's a specialised transport service dedicated to the music industry 

Next Day delivery options available. 
Call our industry specialist Maurizio Piroddi today. 
Tel: +44(0)208 311 5000 

EUROPA 
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Unavoidable! 

Let's face it: not ail copies can be avoided. But we can live with that, key2audio, the new fully functlonal copy protection for audio 
CDs makes life difficult for the pirate copiers out there. How? The CD with key2audio protection is not displayed on any computer 
System. Unlike other protection Systems, CDs with key2audio protection are guaranteed piayable on any CD player. With no losses 
in Sound quality. Protect your originals, protect your profit. 

A Technology by Sony DADC 
key audio 
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in the mastering," says Graham Sharpless. général manager of innovation and technology at Disclronics. "There are also Q&A issues and questions of whether testing equipment is belng updated to handle the new Systems - ours is being updated for SafeAudio. With Systems like 
watermarking. But, at the end of the day, we will do what our clients request." Sharpless is not the only one to voice réservations about the compatibility between the new technologies and the current replicating processes. There are suggestions that some Systems could interfère with test Systems, for instance, thereby potentially generating additional errors. 'Copyright protection software i 

'We are walching the market 
carefully. Copying is clearly 
impacting on record sales, 
so we need to be able to 

react quickly' - Dave Wilson, 
Universai Manufacturing 

came to selecting a copy protection systen We would expect some form of payment fo incorporating a System." A significant number of residual ce s replica n staff 

This does not have any effect on product quality. It is just a matter of the operators 
does apply several différent protection techniques during the mastering process, if requested by the client. We can use any of the various Systems available, according 

Réservations notwithstanding, most manufacturers are looking at ail the four main Systems. Apart from anything else, none of them wish to associate themselves with a single technology before the market 
"Copy protection affects us, in that it's another element to the premiastering process. says Anshu Bagga, UK sales director of Sonopress. "You need spécial software for monitoring and tests, although most Systems are tested by a sound engineer who takes the first dise off the line and tests it in real-time. Then heTI test maybe the SOOOth dise. "We've worked with CD-ROM copy protection Systems, so I wouldn't expect there to be any big issues over CD Systems. It's a value- added service that we need to provide to 

■fe: 
V: Compact dise manufacturing: c w anti-piracy Systems succeed where SCMS failed? 

In the meantime, training pi have to be put in place to acquaint staff with the vagaries of the new software. "incorporating CD audio protection techniques do have an impact on training on the factory floor," says Cinram UK managing director Bob Higgins. "We have to ensure that replication personnel can identify the product as copy-protected during the quality control testing process, because they will encounter différent measures and 

Fighting fhe coplers Ever since home recordlng formats became widely available, the muslc Industry bas been concemed about the potential loss of revenue caused by home copying. In the Slxties and Seventies, the consumer audio market was analogue, with the LP record and commonly copied onto the compact cassette. But, In 1982, the audio CD arrived, offerlng consumers high-quality digital audio for the first time. Fears over home taping Intensifled when digital recording Systems began arrivlng In the consumer sector. The reason was that digital recording allows the consumer to make a perfect copy or clone of an original CD. Ironlcally, the original Red Book audio CD standard set by Philips and Sony has provision for an anti-copy System. The original idea was that new digital recording hardware, llke digital tape decks, would Incorporate clrcuitry that could recognise an antl-copy flag recorded on the CD and refuse to copy. But when the CD first launched, the only home recording format widely available was the compact cassette, so llttle attention was given to the threat of digital recording. Muslc companies dld not bother encoding their CDs with antl-copy flags. As a resuit, when digital recording formats such as Digital Audio Tape (DAT) arrived, hardware manufacturers never bothered Incorporating anti-coov technology. But when DAT was eventually launched, the muslc companies inslsted that the format was crlppled by ensuring that it could not sample an In-comlng digital signal at 44.1kHz (the same as CD) Not surprlslngly, consumers declded it wasn't worth buylng a DAT deck. Another idea from CBS was Copy Code, which put a small notch In the audio waveform. The Idea was that a DAT recorder equipped with Copy Code technology would recognise the notch and refuse to record. But Copy Code proved controversial - critlcs clalmed it rulned CD sound quality - and anyway, by that time DAT had flopped as a consumer product and become a pro and' semi-pro tool. But the consumer electronics Industry was keen to offer consumers digital recording Systems, not least because the price of CD players and compact cassette decks had crashed In 1989, the muslc Industry and the hardware companies 

met In Athens and struck an agreement that alh to dlgitally copy CDs. The agreed format, known as the Sériai Copy Management System (SCMS), was based on an idea by Philips called Solo Copy. The System Works like this: when a digital recorder equipped with SCMS digitally copies a CD, or any other digital audio source for that matter. it also records a spécial flag on the copy. If someone then tries to make a digital copy of the copy, the recorder recognises the flag and only records In analogue. However, critlcs of SCMS have pointed out that the System doesn't stop users from maklng digital copies of the original and they also point out that the resultlng analogue copy sounds as good as a digital version to most people. Even so, the Athens agreement paved the way for digital recording formats such as MiniDisc and Digital Compact Cassette (DCC) and the recordable CD. But even then hardware manufacturers remained cautious. It was years before Sony publicly stated that MiniDisc was great for recording CDs and, when Pioneer launched its first domestic CD Recorder, purchasers had to register their name and address with a dealer and each recorded dise stored an ID code unique to the machine it was 
Ihemafk Tj11 m"®3 WaS that " Pi,ated CDR dlsCS aPPea'ed 0n 
îecorte, anrt Ïh tu 

C0Uld 156 USed t0 ldentifV the Pioneer 
genuine deTaNs with theSeV1' aSS,,ming^ Pi'ate had hlS 

Pioneer's recorder could also only record on to spécial 60- nunute CD-Rs, thus preventing users from copying a full CD (many have longer running tlmes than this). The thanks 
was thaUts olav" ^ eff0rtS ,0 P'aaate the mus'ïndus.ry consumer elertro i i "a Se"" However' sln« then, the f*nmna!u V lnd"stry has become much bolder 
Systems, portable CD players and evénDWVlSeo players 
CD-rTsc" fiCaUy tleSigned t0 Play MP3 mes bu'nt 0" to a GC MUSIC WEEK AUGUSÏ 18 2001 
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19 9 ,4 ALL FOR YOU • Virgin CDVX 2950 (El 45" I5 SINCE 1 LEFT YOU • XL Reoordings XLCD 138 (VI Avalanches (Bobby C/Selmann) XUUIC 138/XliP 138/- 
20 " 2,WHEATUS« Columbia 4996052 (TENI Wheatus (Jimenez) 4996054/-/- 46 22 ,3 REVEAL * it 1 Warner Bralllers 9362479462 (TENI REM (McCatthy/REM) 9382479464/9362479461/- 
21 - 36 NOT THAT KIND ★ « 3 Epie 4974122 cteni 47 42 

13 SCREAM IF YOU WANNA GO FASTER • EMI 5333592® Geri Hallrwell INowels/Alexander/Upson/Absolute) 5333694/-/533369S 
22 23 4, ALITHATV0UCANTIEMBEHIND*3 «sidanjiw-bwCMKiui U2 (Lanois/Eno) UC212/U212/- ■Ca 00 57 PARACHUTES *5 re 2 Parlophone 5277832 (El 
23 3 ETERNAl FUME - THE BEST OF columbia stvcd 121 (teni Banales (Variousl -/-/. 49 22 „ THE GREATEST HITS ★ Ice/EastWest8573885972 (TEN) EddyGrant(Grant) 8573885974/-/- 
24 " ,3 FREE ALL ANGELS • infections infect ioocd omv/pi Ash (Morris/Ash) INFECT IOOMC/INFECT lOOLP/INFEC 100MD 50 4 

12 ONE LOVE-THE VERY BEST OF» mGong bmwcdsiuï 80b Msdey Ami Ibe Wlîers|Mldey/B!actoeHIie Walsrs/SirillVSaHBre.vol KSSKB/-/- 
25 2 

s TAKE OFF YOUR PANTS AND JACKET • MCWni-is!acdii!67i2iui Blink 182 (Rnn| 
CSi Hlghest cliiTibef A S» 

51 22 
7R00TY» XL Reoordings XLCD 143 (V) Basement Jaxx (Basement Jaxx) XLMC143/XILP143X/- 

TOP COMPILATIONS 
1 TWe^ Label/CD/C ss/V" vl/MD (D'si "b 1 10 » 3 THE GREATEST 80 S SOUL WEEKENDER 

1 
WSM WSMCD043/-/-/- ITEN) 

■ ïïl 2 ATOMIC 80'S 
2» 2 THE CLASSIC CHILLOUT ALBUM Columbia STVCD IIV-/-/-ITEN) IU) 
3 2 2 CLUBMIX IBIZA UMTV/Ministry Of Sound 5853332/-/-/- (Ul |T2V 4 RENAISSANCE IBIZA 2001 
4 4 

9 CAPITAL GOLD LEGENDS * Viroin/EMl VTnm.Hl?/././. IF1 (3MV/TENI Renaissance REN5CD/// 
5 csn THE BEST IBIZA ANTHEMS EVER 2001   Virgin/EMI VTDCD391/-/-/- (E) 13 9 THE CHILLOUT SESSION 2 

Ministry Of Sound MOSCD2Q/MOSMC2[y-/- 
6 » 20 CHILLED IBIZA • (3MV/TEN) WSM WMMCOOll/WMMCOll/-/- (TENI Ï4T ,4 THE LOOK OF LOVE - THE BURT BACHARACH • 
7 « UNBELIEVABLE O Virgin/EMI VTDC0389/-/-/- (El WSM/Universal TV 9547396245/9548396244/-/- 
8' 2 K1SS SMOOTH GROOVES SUMMER 2001 (TEN) 

Universat TV 5851162/-/-/- (Ul 15^ „ BRIDGET JONES'S DIARY (OST) *3 
9 c 3 BEST OF EUPH0R1C DANCE - BREAKDOWN IBIZA Telslar 7V/BMG TrvC03195/-/-/- [BMGI Mercury 5487962/5487964/-/- 

AUGUS 

FIRST CONTACT 

2 THE GREATEST HITS *6 « 3 Mercury5482622 lui 

52 
53 - 
54 - 
55 65 

56 « 
57 « 
58 E 
59 « 
60 59 

61 8 

62 » 
63 « 
64 E 
65 56 

66 E 
67 69 

68 - 
69 =' 
70 - 
71 « 
72 67 

73 74 

74 - 
75 62 

Interscope/Polydor 4930212 (U) 

DreamWorks/Polydor 4502232 (U) 

i/erick/Warner Bros 9362479212 (TEN) 
DreamWorks/Polydor 4502932 |U) 

îrti Pellow (Pellow/Collins/Wnght/Mitchcll) ] WHITE B100D CELIS SvJipaltiY ForThe Retord Indosov SflRI 660CD |C) 

0 THE IMMACULATE COLLECTION *11 sire 7599264402 (teni 
5 THE VERY BEST OF 

Virgin CDVUSX139 (El 
t LIFE THRU A LENS ★? chtysaiis cdchr 6127 (ei 

1er Bros 9362473862 (TENI 
B 1 S2 4947802 (TENI 

ARTISTS A-Z 

MUSIC WEEK 18 AUGUST 2001 


