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MARIAH CAREY 
OVER 120 MILLION ALBUM SALES WORLDWIDE 
THE NEW ALBUM/SOUNDTRACK 
ELEVEN NEW RECORDINGS FROM MARIAH CAREY 
AVAILABLE 10TH SEPTEMBER 
FEATURING BUSTA RHYMES, DA BRAT, MYSTIKAL, LUDACRIS, JA RULE, NATE DOGG, 
ERIC BENET, DJ CLUE, FABOLOUS TWENTY II, SHAWNNA & CAMEO 

INCLUDES THE HIT SINGLE "LOVERBOY" AND THE FORTHCOMING SINGLE 
"NEVER TOO FAR/DONT STOP" FEATURING MYSTIKAL 

THE CAMPAIGN 
TV: 
NATIONAL TV CAMPAIGN INCLUDING ANNOUNCEMENT ADS PRIOR TO RELEASE ACROSS CHANNEL 4, ITV & SATELLITE 
PRESS ADS: 
ACROSS NATIONAL, URBAN, STYLE AND MUSIC PRESS 
OUTDOOR: 
SUPER 6 CAMPAIGN REGIONAL 48 SHEET BILLBOARD CAMPAIGN 
INSTORE: 
DISPLAYS NATIONALLY PRIOR TO RELEASE 
PRESS: 
BLUES &0SVOUL 'ECHOES^ THE SUNDAY TIMES MAGAZINE' COSMOPOLITAN, 
Executive producers: Mariah Carey for Maroon Entertainment & Jimmy Jam & Terry Lewis for Flyte Time Productions Inc www.mariahcarey.com 
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music week 

Source's As( 
by Paul Williams Ascoli's expected arrivai Virgin Records is this week expert- company cornes as Virgin wa ed to confirm Source Records UK terday (Sunday) set to deb founder Philippe Ascoli in the new number one in the singles post of managing director of its with Blue's Too Close. Hov Virgin label. despite Blue's success this The appointment of Ascoli, and that of fellow Innocent sig whose A&R pedigree has been Atomic Kitten, Conroy has m underiined during the past month clear that he believes stru with the Technics Mercury Music changes are necessary to Prize shortlisting of Source art around a dip in Virgin UK's d i Turin Brakes, will complété the tic A&R fortunes since its restructuring of the group initiated wide success with the Spice by Virgin UK président Paul Conroy. during the past decade. He will become the third managing Observers suggest Ascoli director at the company reporting idéal man to fill the void. | directly to Conroy with David Boyd he's done at Source is abso 1 handling Hut and Hugh Goldsmith fantastic," says one. "Turin B | the Innocent label. are wonderful and he's got 

ioli to take Virgin rôle 
t the | • already initiated a sériés of changes opération. Source went on to yes- te» Ir / J at the company, including moving achieve huge success with arts ut at director of marketing Mark Terry to including Air and Phoenix, before chart K ' 1' 1 mi a rôle handling marketing for UK launching its UK opération, ever, ^ F J f: fM repertoire, while giving général man- However, it is understood that his year V" ^0' ' nfl ager Mark Anderson responsibility latest move is very much Conroy's nings g- aH for international output. appointment. '[Ascoli] has shown de it ^ V Ascoli's appointment is particu- himseif to have a streak of talent. 
turn Il worked closely with Emmanuel de notes one observer. Both Conroy mes-  i 1 Buretel, who was promoted in July and Ascoli décliné to comment. world- Ascoli; strong A&R record at Source from running Virgin Continental Ascoli's new rôle will raise ques- Girls incredibly cool arts there." Other Europe to becoming president/CEO tiens about Source UK's future names oh the roster include of ail EMI's activities in Europe, relationship with Virgin. At présent s the Simian, Mark B & Blade and pro- Ascoli, who helped initiale the the company opérâtes completely What ducer Trevor Jackson's hotly-tipped French hip-hop boom by signing MC separately from Virgin in the UK. ilutely Playgroup project. Solaar while at Polydor, set up where it is distributed by Vital, rakes Ahead of filling the Virgin label Source under the umbrella of de • Virgin autumn product preview, some managing director post, Conroy has Buretel's Virgin France/De Labels p30 

Rock's current domination of the was set to continue yesterday (î Roadrunner Records looked to fc \ Awards wln last week with Slipk i scoring the company's fïrst UK n the masked metallers' second al Slipknot, who were named best 1 at last Tuesday's Kerrang! event ! challenge for the top spot from £ act, the critically-lauded Strokes i Rough Trade album Is This It wa: up the mldweek charts. The pair 1 to be a top four exclusively com| . entries with three other newly-is: ] challenging for Top 10 places. Ri général manager Mark Palmer s; j instant success conflrms how ra UK fanbase has bullt up since th , which only just breached the Tof has since sold around 180,000 i 

) albums chart i ir.^ iunday) as MÊÊ illow its Kerrang! jfi ' not (pictured) by f j r ■umber one with {( 1 bum lowa. band in the world , faced a l/ÊÊ mother US rock whose début s nudging them 
releases 

ays pldly the band's 0 M elr last album, 

j|^|| j" 

Best Of British drive boosts US sales Sales of selected UK albums have retailer to lift ail turnover by 25% dur- more than doubled across Virgin ing the period. Sales were also Megastores' 19 US outlets this sum- boosted by in-store appearances by mer after featuring in a BPI-backed arts such as Cooking Vinyl's Echo & Best Of British campaign, The Bunnymen and Universal The retailer is so bowled over by Island's Océan Colour Scene. the response to the promotion - "Overali we judged the campaign to 
logue albums such as Radiohead's sales forecast and receiving OK Computer (Parlophone) and new unprecedented cuslomer, média and titles by the likes of Independiente's vendor praise," he says. Travis - that it is contemplating BPI international committee chair- repeating it next year. man Paul Birch, who initiated the Virgin Entertainment Group's promotion, says he is now looking to senior vice président of product and take the idea to other countries to marketing Dave Aider calculâtes dol- help stimulate UK record industry lar sales of albums in the campaign sales, in particular Japan and reached seven figures, helping the Germany. 

Industry pays tribute to Status Quo manager Walker a 

i industry were shocked at the news [''lÈ ■a.iij'-i': i' '' . 1 one else," he says, "He was very genuine and outraged of the sudden death of Status Quo rll Universal Music chairman/CEO by the affair, but also look at the EMI manager David Walker last week. Lucian Grainge also consulted publicity he managed to get for nurr 
aged 57 after celebrating his son ■KSBttr Oëfc 'MtlH career. He says, 'Ifs beyond trag- Sony communications vice-presi- Onli Charlie's 18th birthday with his ic. David was one of the smartest dent Gary Farrow notes, "His man- phoi 
last Wednesday evening. His funer- was ahead of his time, with a won- understood every genre of jiow the cate 
9.30am at Chilterns Crématorium Quo's publicist Simon Porter a legacy and a standard that is sel- sept in Buckinghamshire. Walker; three décades in business addSi -Davjd was the most inspir- dom equalled." incli Walker enjoyed a rich and varied aging Barclay James Harvest. "Ifs ing and creative man l've ever Walker was also a passionate Bea career in his three décades in the very sad. David wasn't just a man- known." Porter cites the 25th fundraiser for Nordoff-Robbins Chr business, which took him from ager, he was a popular man, a anniversary célébrations at Butlins Music Therapy and The Manager's Star business manager with glam rock- friend to his artists and a friend to and the Rock 'Til You Drop record- Forum général secretary James U ers The Sweet through to estab- the industry,' adds Brown. breaking shows as typical Walker Fisher says he also gave generous- tim< lishing the successful handle Pip Williams, the producer stunts. "He thought them up and i ly of his time, helping to establish noir artists management group. behind nine Quo albums, also organised them,' he says. the music managers' body in its T Eagle Records managing director recalls a caring and supportive Universal TV managing director eariy days. the Lindsay Brown was The Sweef s man. "He had two of his own kids, Brian Berg cites the Radio One The family has requested that ali ton agent when he met Walker and the but really his family was much larg- "ban" on Status Quo records in the donations be sent to Nordoff- Sep pair later became partners in man- er because he was always con- mid-Nineties as one situation Robbins. «S 

/Il acts forge ahead 
OMAs nominations 
acts have scooped the highest iber of judged nominations in second annual Music Week ne Music Awards with Parlo- ne and EMkChrysalls artists In running in 12 différent 

arlophone artists bag 10 jrate nominations through acts Jding Radlohead, Gorillaz, The lies and Supergrass, while ysalis' Robble Williams and ■sailor are also nominated. Iniversal artists figure eight a, while Virgin Records has four linations. he winners will be revealed at OMA awards ceremony at don's Océan venue on 
ee full shortllsi, p31 



DAVID WALKER 

8th May 1944 - 30th August 2001 

In memory of a man truly devoted 

to the UK Music industry and its 

charities. His relentless commitment 

to Nordoff-Robbins Music Therapy 

and the BRIT Trust will always 

be remembered. 

THE The Music Industry Trusts' 
Award Committee 



■al A&R and marketing vice-president Nlck Stewart is looklng to capitalise on his company's excellent showing in the CMA Avvards nominations list to boost UK album sales by the likes ot^jata Jyansfpictured), Lonestar andivlàrtine McBride. The major scooped around 40% of the nominations in the 35th annual event, whlch will be staged at Nashville's Grand Opry House on November 7, broadcast live on Radio Two and revisited in a 90-minute Saturday night programme on BBC2 three days later. Last year's TV broadcast attracted around 2.3m viewers as well as helping to swell eountry music sales. "The CMA Avvards get a significantly big audience," says Stewart, whose Evans single I Could Not Ask For More was last week on the Radio Two B list. "It may not be frlghtfully fashionable in Soho but there's quite a big market for eountry because the quality of the singers and 

7 

 vL ï ■ ■ 

mwnews@cmpinformation.com NEWS 
new s f i I e ROBERTSOH STEPS DOWH AT MP3.C0H Dotcom music pioneer MP3.com CEO Mlchael Robertson was officially replacod by MP3.com président Robin Richards as chalrman and CEO, as Vivendi 

Jackson trackfails 
to set UK radio alight 
Michaei Jackson's new single has inltially falled to rock the UK nation- al radio airwaves despite massive air- Play takenip around the rest of Europe. Slnce You Rock My Worid's rushed release to radio on August 24 Scandinavian radio has been pushing the song relentlessly whlle the national stations in Britain have almost ignored K. Airplay data from Music Control shows that although the Epie single just managed to breaeh the UK air- play Top 50 by midweek, the track was at the top of the Danish and Swedish charts, and fourth In Norway, last week. Radio One - which has now B-listed the track - and Radio Two played the single just twice by mid-week, although it fared 

Slipknot lead a Top 10 albums 

assault atter Bank Holiday boost 

exceptionai seven newly-issued albums vied for Top 10 places yester- day (Sunday), With last week's "super Monday" 
quickly to stem 

were dominating the remaining top four places with Bjôrk's Vesperbne (One Little Indian) and Mercury Rev's 
Coates promoted to 
top média rôle at EMI 
EMhChrysalis has become the lat- est record company to install a director of média with the élévation of promotions head Rebecca Coates. Coates, who joined EMI UK In 1997 as head of promotions, takes responsibility for both promotions and press In the shake-up. while senior press officer lona Hames Is promoted to head of press. Coates' new rôle follows a sériés of airplay successes and TV campaigns with the likes of Geri Halliwell, Robble Williams and various Positiva acts. EMhChrysalis managing director Mark Collen's décision to combine press and promotions cornes as the once-separate média disciplines continue to converge. He says, "Rebecca Is an outstanding execu- 

provlde the label with Increased pro- file In the press arena." Hames' installation as head of press follows the departure from the company last month of Jody Dunleavy. Hames joined EMI in 1996 at the now-defunct Premier label. 
MUSIC WEEK 8 SEPTEMBER 2001 

:w albums ago, ha id was Columbia's because labels traditionally hold off but the sales spurl " ' ' ver the sommer because HMV cham, whi Down. students are away. "It's going to be added the release HMV head of music Jonathan Rees tough if some kid with £15 can just CD offer just prit st Bank buy one album and they are faced death. " w Order, Bjôrk and Mercury • See Paul Quirk': ay for years, adding that outside 
Woolies faces months of 
sales toshift CD mountain 

stocking problem demerged chain. As the newlydemerged company's share price opened at 25p last week before rising on day one to 33p to value Woolworths at around £475m, executive chairman Gerald Corbett revealed that the retailer faces months of CD sales ahead. This is to shifl its stock 
product buyers. A spokesman problem was more relevant six to 12 months ago, 
sold" is still an issue. "There has been a huge amount done to free up the resldual stock and the stock hold- ing is 32% down on this Urne last year," he says. However, he adds the retailer is now planning a round of multibuy and other offers, initially starting on September 4 and running until October 1, to release shelf space in the company's warehouses. "We are 

: discount offer at Woolies going for a number of traditional prd motional mechanics to continue to sell through the product," he adds. He also déniés the move will create a 

music stock before Christmas, and Woolworths plans to offer two videos for £10 or sell select titles at £5,99 each. Spécifie promotions indude Geri Halliwell's Scream it You Wanna Go Faster being offered for £9.99 while any shopper spending £12.99 on Jamiroquai's newly-released A Funk Odyssey can pick up Travelling Without Moving for £3.99. 

DOTHUSIC SCOOPS YAHOO NOMINATION Music Week sister website dotmusic was the only music site outside North America to be 

î announced at the awards ceremony in New York on September 20. 
ECTO PROBE MICROSOFT ClAIMS The EC has announced an to allégations that Is unfairly manipulating 

of R&8 singer Aaliyah responded to the news of her tragic death last w pelling her self-titled album back up  the Top 40. The month-anda-half of the Top 100, vas helped by the h coincidentally In its two-fbr-£22 tp the slnger's 

it by bundling its 
Windows packages. 
HANICS HELP Q CEIEBRAÎE15TH Emap's Q Magazine is marklng Its 15th annivetsary by staging glgs by Eplc's Manie Street Preachers and V2 signings the Stéréophonies at London's Seala venue. The Stéréophonies will play the venue next Tuesday and the Manies on the following night with both events In ald of Amnesty International. 

start in Edinburgh next Monday. foliowed by Birmingham (September 12), Cardiff (13), Brighton (17) and 

BMG poised to clinch 
botter Zombn US deal 
BMG and Zomba ai be very close to clinching a new improved distribution deal, which will see the German music group con- tinue to distribute the likes of Backstreet Boys and Britney Spears in the US and Canada. Zomba's deal in Canada expires at the end of September after the com- pany exercised a six-month notice option in Mardi, but it has not used this option - which came into effect on January 1 - in the US yet. Under the terms of this. Zomba founder Clive Calder has been free to negotiate with a number of other majors and spéculation had mounted recently that EMI was near the top of the pack to hook up a new partner- 

However, after lengthy negotiations it is now understood that the balance has shifted back towards BMG and it is very close to finally persuading Zomba to sign a new 12-month deai 

A Zomba spokeswoman would only confirm that the groups were in nego- tiations and a BMG spokesman 

SEABROOK CD MARKS NOVA IAUNCH Former Récognition général manager Wilf Mann's new sales and distribution company, Nova Sales and Distribution, officially makes its mark today (Monday) with the appearance of its first release - Will Seabrook's self-titled album on the Chicago Kid label. The Surblton-based Nova, which trades via Pinnacle, has also secured distribution deals with labels includlng Chrome Dreams and insight 

Traversai Music is to make wailable some of its repertoire or he Super Audio CD format which las been developed by Philips md Sony. Universal Music hairman/CEO 

onsuitancy Eunite - bought by mail order company N Brown a year ago - has closed Hs London office and lost the services 

company's offices in Manchester. 
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DANCE HITSAMID-LIFE CRISIS 
il emerging from the world of dance? in some parts of the business there is a definite sense that the boom times are over. Offered as proof are the relative chart fallure of varions costly singles, disappolnting compilation sales and poor attendance at events such as Knebworth 01. Meanwhile, Radio One seems quietly to be allying itself more closely with i barder rock and urban records. However, at the same time a number of major labels ar continuing to expand their dance activities and Supermen Lovers are set for a big chart début next week. Meanwhile, the most hotly pursued A&R race of the past few weeks has been for Daniel Beddlngfield. whose garage track l'm Gonna Cet Thru This actually first V appeared last year, was on a Wamer compilation in March, was tipped on /MlVs Playlist two months ago and is number one in this week's Cool Cuts Chart. Now a two- singles deal alone reportedly carries a £âOQ,0.0,0,price tag. Therewill always be big records with bigger price tags, and so long as the accompanying deals are intelligent - as East West showed with Eddy Grant - then everyone wins. But not everyone is so lucky in this lottery. What is inescapable is that dance has matured, a on brand marketing in Ibiza underlines. What once was alternative culture is now mainstream lifestyle. This is probably why garage is the only part of the UK dance scene that is currently exciting. The raw attitude of the likes of So Solid Crew, amplified through clever videos, text messaging campaigns and other street promotion, is truly fresh. And it is striking a nerve with core music-consuming 14- to 16-year-olds. It is no coincidence that this is also the same âge group that is devouring the emerging stars of nu-metal. Both forms of music are loud and have their own attitude, style and tunes (usually). More than a decade after the last Summer Of Love, dance - as represented by house and trance - Is quietly entering middle âge. It won't go away, and it will still produce hits. But everything is cyclical. Time for a rethink. Ajax Scott 

PAUL'S QUIRKS 
RELEASES LIFT BANK HOUDAY BLUES Iast week we had the final Bank Holiday of the summer and many music retailers were faced with the recurring problem of whether or not to open. To some who trade seven days a week it was just another working day, but to others - mainly small retailers - it was a dilemma. If, like us, they are not trading in large towns or holiday resorts, staffing costs, the weather and family pressures ail play a part in the decision-making process, but this time the release schedule was probably the deciding factor. With big albums from SJjpknot (just voted the best band in the world at the Kerrang! Awardsl, Mercury Rev and The Strokes, every store with a rock bias would have had a queue eagerly waiting for opening time. As it happened it was my tum to open up one of our stores. Staff holidays, an urgent need to finish the quarterly VAT retum and a curious need to know if our new store would prove any more attractive on a Bank Holiday Monday than our recently demolished store in the same town helped to drag me into work on a beautiful sunny day. Fortunately there were a few regulars waiting on the pavement eager to be the first in town with the new album by their favourite band and they were duly rewarded with a few extras in the form of posters and Slipknot bags generously supplied by one of the more indie-friendly labels, Roadrunner. The first few hours went well and the counter staff were kept busy putting out ail the new releases, changing charts and ail the usual Monday moming jobs in between serving a fair few customers who wandered into town on the off-chance of finding shops open. By the aftemoon, though, with the sun blazing down the local population had deserted the streets and headed for the local beaehes or their gardens - and who can blâme them? Still, I got to run the eight miles home and that gave me time to think about the Bank Holiday Monday problem. I reckon that next time we will base our décision purely on the release schedule, reduce the opening hours and maybe grab a couple of hours In the sun ourselves. Paul Qulrk's column Is a Personal view 

Relentless follows hils ; 

wilh Mobos shortlisling 

fui Dodger d of 1999, id of EMI and Sony on ith ils chart-toppmg J Pied Piper & The Masters Of Cérémonies and So Solid Crew both 

as best single, figures 
fairly evenly challenging for UK act, best UK garage act and best DJ Pied Piper & The s Of Cérémonies, whose nom- s are shared between Relent- nistryof Sound, 

signing Craig David, is in contention again to collect more Mobos courtesy of the star, who is nominated for best UK act, best R&B act and best album for Bom To Do It. Telstar also has two shortlistings for Misteeq, while Stargate, which it has signed as a recording act, is in contention for the best producer prize. Telstar managing dlrector Jeremy Marsh says David's three nomina- tions are récognition of his hugely successflil year. "His work has con- in half a million albums America so far and sets up the launch of a DVD and video on October 29," he says. Missy Elliott and Oxide & Neutrino each figure three times among Wamer's 11 n< ' " 

r prizes while Do You Really Like It? is up for best single. Relentless co-founder Shabs, whose company's 700,000-selling Re-Rewind single was surprisingly overlooked at last year's event, says, "It's now great to be recognised but the real awards are the chart posi- 

"The ne î quali- 

: reward' i Company. "It ; when you get nominations like this," he says. Telstar, which picked up awards last year through 

ty of the artists that we work wi 
manger aging director Christian Tattersfield,  i, BMG's eight appear- le a triple showing by Usher. Sony has (ive nominations,   Virgin one. Jive'sR Kelly he outstanding achieve- 

mm 

Whiley and Bail to 
front Mercury show id Zoe Bail lined up as hosts of Channei 4's inau- gural coverage of the Technics Mercury Music Prize. The 75minute programme Is being made by Done And Dusted under pro- ducer Lee Lodge and is one of his •st key projects since quitting Top Of 

first show in a three-year deal for broadeaster. "The programme will ne very fïrmly from the heart of the mt driven by Zoe and Jo," she 

McGhee steps up for ITC interview Legendary Motley Crue manager whether 
celebrity line-up when he joins John Lydon and Andrew Loog Oldham on stage at In The City later this month. McGhee, who currently looks after Kiss, has handled some of the biggest music stars In his 

ithout being arrested is another matter." Each day at the September 29- October 2 conférence will end with a celebrity interview conducted either by ITC founder Tony Wlison or former Dire Straits manager Ed Bicknell. "We've now got three décades 
Diana Ross and Jon Bon Jovl. However, it was his mercurial and often violent relationship with the Crue's Vince Nell, Mick Mars, Nikki Six and Tommy Lee through the drug- and booze-addled Eighties that really made McGhee's réputation. "This is pure 100% proof rock'n'roll," says ITC managing director Warren Bramley. "He's from the old school and has got some amazlng stories, although 

McGhee was the biggest manager In the world in the Eighties when he was handllng Motley Crue, Bon Jovi and Skid Row," says Bramley. Meanwhile, he has also added to the event's 500 bands, which will play more than 50 venues in five nights with confirmed appearances from Spirltualized, LA Guns, Cosmlc Rough Riders and Saw Doctors. F Communications, Twisted Nerve and Wall Of Sound 

MoS follows Knebworth with New Year event 
The Ministry of Sound announcing a second large-scale following its successful party the Dome in Greenwich ' Negotiatlons to s "impressive" venue in the east should be concluded next two weeks, according 

s record ticket sales for the 

is year to be an rs a spokes- ïrst year of the 

biggest-yet sales vho are more likely to attend an rvent at a stately home rather than î disused airport." MoS clalms to have sold 35,000 ickets out of a 55,000 capacity for Knebworth, while its   sasas lished northern rival Creamfields' UK^ event says It also undersold ■ • ■ )n a 55 000 Creamfields 

Meanwhile, Mean Fiddler's Homelands 2001 dance festival near Winchester in May olaims to have sold 38,000 tickets on a capacity of 50,000, following fears that foot-and-mouth disease would stop it from going ahead, Rock's resurgence in the charts appears to have been reflected by ticket sales with both last month's Mean Flddler Reading and Leeds festivals "at capacity" at 55,000 and 50,000 respectively. The same group's Fleadh also sold out on the day, according to a spokesman for the event, while Virgin's pop and rock V2001 event reported its 
capacity. However, : spokeswoman 

Chelmsford   , Staffordshire, events in August capacity crowds of 60,000 on 
MUSIC WEEK SEPTEMBER 8 2001 



EDITED BY STEVE H EIV1S L E Y (Tel: 01892 519504/steue,henisley@lc-ilk21.com) — MARKETING 
Emap complétés 
TV repertoire with 
launch of Magic 
Emap Performance Is aimlng ils latest music digital channel Magic TV at the Bridget Jones market. Magic TV goes on air on Sky Digital channel 452 on September 13 and is the final Emap brand to extend to TV fbllowlng launches in the past year for Kiss, Q, Kerrang! and Smash Hits. The latest channel is a bre extension for Magic 105.4, I 
North East and Yorkshire to 2.5m people a week, but Emap Performance chief executive Tim Schoonmaker expects the TV 

Creative taclics helped 

spawn US rock invasion 
)n of the by Steve Hemsley The North American UK albums chart has been attri to creative marketing this side Atlantic and evidence that the Ui 

chart had eight acts from across the pond among the Top 40 albums including the number one, Staind's Break The Cycle, Train's Drops Of Jupiter (9), Alien Ant Farm's Anthology (19), Linkin Park's Hybrid Theory (21) and Sum Al's Ail Killer No Rller (23). The UK marketing teams behind ail 

Linkin Park: best newi on Radio One and Xfm support of Kerrang! TV 

it meant the band performed to an enthusiastic audience the first time they came to the UK and this con- vinced them to corne back. They have been here four times this year which has helped our on-going marketing effort,' says product manager Naomi Beresford-Webb. Warner also ran a TV advertising campaign on MTV and The Box during 
says has sustained the band's profile before autumn negotiations with national retail accoùnts. Kerrang! editor Paul Rees is 

news file 
VIRGIN RENEWS BOX FRESH TIES Virgin Megastores has renewed its sponsorship with Emap Performances" Box Fresh. The retailer has sponsored the singles show slnce 1999, but the new deal sees updated créatives being used to promote Virgin Megastore's Whatever Turns You On promotional 
WfiBNER TIES MCDONAIO'S LINKS Warner Stratégie Marketing has linked up with McDonald's to give away a four-track CD with the fast food chain's new Big Bag meal. Tht CD features exclusive tracks by Harry and Bardot alongside Sugababes and Debelah Morgan 
MOS SPENDS ON RADIO PUSH Ministry Of Sound Radio is spending more than £300,000 

fistene^ bi London's 

SSII a 

C4touse ringtones 
to push Flava show 

tV^TaZ ty,, „ 
aSn=d 
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BBC unveils autumn music schedule Sss? 
BBC TV has lined up more than highlights including a one-hour Top 100 hours of music P^amming Of The^Pops Spécial in October to 

îd for December 8 with the 

is 148 hours of 



announce 
Classic Albums are back on the box,. 
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and the repeats are in the bag... 
sériés 1 and 2 repackaged and nul on VHS and DVD (with exclusivo material) on 22„d Ootobor. 

Watch ouf for sériés 3 coming soon... 
Classic Albums are co-productions hetween Eagle Rock Entertainment and te,s Production, 
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eagle vision f^- 
www.eaglevision-int.comwww.eaglevisionusa.com 

Eagle Vision is a division of Eagle Rock Entertainment Pic 

UK sales & distribution: ILC Music/Total Home Entertainment. T.H.E. TELESALES: 01782 566511 



INTERNATIONAL 
c h a r t f / / e ® Ahead of any solo chart action in the US, Ronan Keating is off to a flying start in Canada where his Polydor-issued album secured the fourth highest new entry slot last week to début at number 40. Its success cornes in the wake of the single Lovin' Each Day, which initlaliy entered the sales chart at three and last week shook off an eight- place drop on the same survey to move 74^îl on the airplay countdown. 
• Blue's Ail Rise single is doing exactly what it says on the tin, leaping 20-8 on the Danish sales chart while improving 4-3 in Australie and 9-7 in Sweden. Holding at three in Norway, the single is also winning its fait share of friends at radio, including progressing 8-7 in Germany to rank a place behind another Innocent/Virgin release, Atomic Kilten's Eternal Rame. Meanwhile, across on the sales chart the Kittens ease up a place to number fîve as their album Rlght Now hits a new peak with a 108 move. 
• Sony S2's Jamiroquai over- come the usual slow-moving pattem of the French chart by pulltng off a 31-place move to 27 with Little L. The single has moved even higher on the air- play chart, progressing 15-13 to help retain its position at num- 

l BY PAUL WILLIAMS (pwillianis@cmpinformation.coin) 

Warner UK and Cher aim to 

conquer Europe before US ■ _  P fiviû tn the new Saints best of as part of the UK by Paul Wlll Warner UK is revisiting the strategy that generated 11m Worldwide sales forgher's Believe bf delaying the follow-up's Norfh American promotional push until after trying to conquer Europe. The record Company is currently finalising C ' ' " 

i songwriter James East Asian marketing meeting for Music's No Good autumn product. Similar which Is being présentations are taking place during fortnight for Australasia, considered as the album's first single for release on Oclober 22. Choudhury says he will be targeting "quality not quantity' The Twentyfourseven collaboration „ mm      rith Melanie Blatt will feature on promotional oppo'rtunitieslnvolving the overhauled Artful Dodger 
Choudhury says the artist will be 
during the first few months of release with the focus only switching to the US after 

Cher: putting Europe before the US for the a|bum with the first key TV outlet already secured, btragg Germany's high-profile Wetten and V 
of work to emulate p 

approach with Believe which. with a album is understood to be several plans to cover the whole European success story behind it, weeks away from completion and Europe," he says. shook off its slow start Stateside x-includes contributions from ~ ~ to become a quadruple platinum album across the Atlantii "This album is the m 
iteside x-includes contributions îtinumi Chicane, Stargate, Diane 1 and Mark Taylor, who co-w ar one Ubulk of Believe. Taylor, v 

Das? on October 13. "We're solidifying plans at the moment bu I would expect her to work in the Ui market prior to release and then disappointing sales figures for the after that we're putting together previous Ail Saints album, Saints & Sinners, which only sold around 1.5m units globally. Warner will also continue its efforts on Eddy Granfs The Cher relea 
Artful Dodger album and an J single Wi ;in' On Sunshine. 

on European radio. Little L also holds on at one on the Spanish sales chart while improving 36- 17 among Beigium's best sellers. 
• Independiente's Travis are conquering Europe on two fronts at présent with the likes of Norwegian radio enthusiastic enough to make Side its second favourite track as other territo- 
cessor Sing. Support for the earlier single around Europe is enough to lift it 7-4 on fono's Top 20 of UK releases on European radio, one of two Sony tracks on the countdown to match both EMI and the indies' tailles. Virgin heads the corporate list with five releases beating BMG and Universal with four apiece and EMI with three. 
• Austrla is next on the list to fall for Bridget Jones's charms with the Mercury-issued Diary soundtrack rising 30-10 on the albums chart. In Australia it holds off the challenge of anoth- " ck, Moulin Rouge, lumber one while It 

th Denmark and Norway. 

Destiny's Child in Australia this week as he leapfrogs the US R&B superstars to move 11-6 with Can We Fix It?. The BBC/Universal single is one of four UK-sourced tracks in the Aria Top 10, led by Polydor's S Club 7 who hold at two with their platinum-selling Don't Stop Movin'. 
•..fiorway's record buyers are clearly living in the past if the presence of the likes of a Jethro TplLrctrospective in their top 20 is anything to go by. An EMI-issued Very Best Of by the seventles group leaps 28-13 on the chart, which also includes a CroedenqfiJilearwater Revlval collection holding at three, The Eagles down a place to seven and Harry.gelafonte's Greatest ur places to 15. 

i'ILL 

Groove Armada (pictured) have been detying convention in their US assault by staging a New York showease on the roof of the World Trade Center and playing a Los Angeles gig at Santa Monica's Muséum of Flying. The two performances last month came ahead of the September 11 release of the act's third album Goodbye Country (Hello Nightclub) as Zomba US looks to bulld on a growing Stateside profile. Groove Armada, whose music has featured in films such as Gone In 60 Seconds, Road Trip and Next Best Thing, are planning a sériés of live US dates in November as part of a heavyweight promotional plot by Zomba to break the band across the Atlantic. Jive UK's head of A&R Scott MacLachlan says the group are viewed as "very important" by the US arm of the company. "At the moment the backbone of the company is the likes of R Kelly, the Backstreet Boys and 'NSync but there's a real desire to keep pushing into other areas," he says. MacLachlan adds the group will spend October undertaking European promotion while an Australien trip for Big Day Out is earmarked for the new year. 

4 7 Sing Travis (independienle) 
6 3 Ifs Raining Men Gerl Hallhvell (EMI) 7 5 What Took You So Long? Emma Bunton (Virgin) 
9 10 Lefs Dance Flve (RCA) 10 8 Don'l stop Movin* S Club 7 (Potydor) 11 12 Whole Again Atomlc Kitten (Innocent) 

13 11 Elévation U2 (UnHsIand) 
15 17 Take Me Home Sophie EHlsBextor (Polytlor) 16 16 Caslles In The Sky lan Van Dahl (Nulife) 
18 - Take My Breath Away Emma Bunton (Virgin) 19 - When Youre LookingUkeThat Westlife (RCA) 

3 2 Contagious The Islcy Brothers (DreamWorks) 4 5 Izzo (H.O.VA) Jay-Z (RooA-Fella/IDJMG)) 

9 8 One Minute Man Mlssy BUott {Gold Mind/East West/EEG) 10 10 t'm A Ttiug Trick Daddy (Slip-N-Slide/AtlantlcJ 11. 11 Area Codes Ludacrls (Dlslurbing The Peace/IDJMG) 12 12 Bad 6o»s For u(e P. Dlddy & The Family (Bad Boy/Ahsta) 13 13 Set II Oft Juvénile (CASH Money/UnAersal) 
17 16 Just In Case Jahelm (Or.-ine Mill/vVamer Bros) 
19 - Love Of My Ule Brtan McKnlcm (Motown) 20 - Ufelime Maxwell (Columbia/CRG) 

GAVm 

TOP UK AND UK-SIGNED SAIES CHART PERFORMERS ABROAD 
AUSTRALIA single DonT Stop Movin* S Club 7 (PotytJor) 2 2 album Bridget Jones OST Various (Mercury) 1 1 CANADA single Elévation U2 (Uni lsland) 2 1 album A Day Without Rai Enya (WEA) 10 14 

album No Angel DIdo (Arista) 3 5 
album Fredhead Rlght Sald Fred (Hansa) 3 2 
album The lmisi)!e... Travis (Independienle) 15 15 

us single Fill Me In Crald David (Wildstar) 17 15 

by ALAN JONES 
For the fourth week in a multi-artist Now Thafs new Maxwell album... which just happens to be called Now. With airplay for the first single Lifetime bringing it onto the Hot 100 at number 72, Now sold 296,000 copies last week to become 28year-old Maxwell's first number one album. He comfortably wins what was expected to be a close battle for chart honours with Juyenije. The young rapper, who is just 

211,000 sales in the week raising its four week tally to 1.5m. Meanwhile. Gorillaz' self-litled début album topped the 501 on its lOth week in the shops. Il sold 66,000 copies ir and holds in 16th position while the first single. Clint Eastwood, improves 70-65. There are juét four other albums by UK and Irish acts in the tnn half of the album chart - Enya's A Day Without Rain Ctaig Davld's (pictured) Born To Do It slips 33-39, Dido's No Angei i rung to 97. Born falls 81-86 and David Gray's i ;e Ladder climl 

ri" r "HB luppecl the 300,000 sales mark, and the rate of its décliné is slowmg as the deleted single Ril Me In becomes more 
nnn" yeuS SWitCh t0 the album- RI1 Me ln has sold 3 creditable ripH,Wf n® x ' bUt just 9'966 coPies last week. On the Hot 100 it oecnnes for the first time in its chart career, slipping 15-17 because a 6% i ln airplay is not enough to offset its points loss from a 

" "on the sales chart. while holding at 
top fiye_siogles on the Hot 100 are ~j -xclusively feroaleacts for an unprecedented fourth week in a row but there ■15 a change at the tir - " Jennifer Lopez replacing The highest new entry ce from Michael Jackson, w„ 34 with You Rock My V.unu, -r-.   lfof Aallyah's Rock The Boat increased 

aiready0two^notches ^ 
increase in sales pusrgTt^MT' iS UP Str0ngly ,00' 3 
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Mastercard MOBO Awards 
2001 MTV Europe Muslc Awards 
Smash Hits T4 Poil Winners Party 
Robbie Williams in Cologne 
Pump Up The Volume 

Carlmg Weekend Readmg Festival 
Madonna Live: The Drowned World Tour 
Technics Mercury Muslc Prize 
MTV Video Music Awards 
Ibiza TV 

channel4.com/4music 



Liberty nome dispute 

deepens for flopstars 
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Imbruglia veers away 
from pure pop as she 
unveils second album 
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because it 'is so différant. TOs0sinfg!e0is the 



ADAM f fUESEiTS KAOS THE AWTI-ACOUSÏÎG ÉrEaIe sîmiig 
ROYAL SYMPHONIA. REDMAi. liflP. CAPONE-N-NOREAGA. LIE' MO. EL COOL J 
BEENIE MAI &SIAMESE. SSU HOGGY BEAR. DE LA SOUL S» DV ALIAS KHRYST 

GURU & CARL THOMAS. PHAROAHE MONCH. ?" ADAM F 
vvvvw.adamf.com EM1 ADAM r KA05 

Adam E is the first British producer to crack the mainstream US hip-hop scene, counting EL Cool J, Redman, Beenie Man, De Ea Soul, MOP and Gum among 
his fans whg have collaborated with tiim on his forthcoming album "Kaos". 

"Kaos" is the long awaited follow-up to the 1997 Mobo Award winning album, "Colours" and features the Radio 1A listed single "Smash Sumthin" feat. Redmai 
The hype around Adam is backed up by rapper EE Cool J who describes him as the nest Dr Dre and goes on to say "I think Adam E is one of the 

most blazin' upcoming producers out there on the hip-hop side". 
The success of his album is also supported by Radio 1 Rap DJ Tint Westwood who says "This is the hottest beat blazing up the streets right now". 

"KAOS" 15 RELEA5ED DM SEPT 1DTH DM A COLLECTORS ITEM 
TRIPLE VINYL AIMD CD 



W M Forthcoming 
itr Releases 
ZFactor 
Ride The Rhythm 
Mixes: Joey Negro and 
Phunk Investigation. 
Release Date; 15.10 
Formats: 12"/CD 
Watkins 
Black A.M. 
Mixes: King Unique 
BlakkatandWOSP. 
Release Date; 08.10 
Formats: 12" / CD 
James Flolden 
OneForYou 
Mixes: Brancaccio& 
Aisher, Altitude and 
Oliver Klein. 
Release Date: 17.09 
Formats: 12"/CD 
SatoshîTomiie 
Featuring Chari Atari 
Mixes: MainPath 
Dark Path and Jaded. 
Release Date: 1709 
Formats; 12" x2 
Future releases; 
Novacane versus 
No-oneDriving 
PlayaSol 
Release Date: tbc 
Formats: tbc 

directionrecords.com 

lance 

• is like livina inside Mixmag.' according to Radio One's weekly H Mprtiterranean résident Dave Pearce. As valid as Pearce s assessment IDlia "Sas changed on that front since 1995 when B^h superolubs 
the imagination of leading consumer brands that tne iDiza zuuj. w & aCC ^sluZrbïandsTtfcrastange, Pringies, Durex, Strongbow, BTGenie Bacardi and Camel have ail spent vast amounts of money forgmg partnerships with leading club names. in an attempt to gain credibility among the coolest and mo®t'nr'u® 113 USIC 
audience in the world. A huge influx of North and South Amencans looks set toseelbiza busier than ever in 2002, and corporate activity is expected to boom accord ngly, as companies launch targeted, multi-lingual campaigns in key locations across the island. But is such activity destroying the 'White Island' tag given to Ibiza décades ago due to fis stunning white fincas, villas and houses? Is it now just a mass of corporate logos plastered on billboards and is it destroying the positive vibes of club paradise. Most importantly, are clubbers taking any notice? Orange, the mobile phone giant, has made one of the biggest plays for tne summer clubbing market and. rumour has it, the most expensive. Like many brands, Orange decided to work with a single club in ibiza. Unsurprisingly. it has chosen the biggest - Privilège, home of Manumission and now officially the biggest club venue in the world. With its weekly club night, the Orange brand has a platform to reach a potential 10,000 holidaymakers and clubbers every time. But what is particularly interesting about the Orange deal, signed in 2000, is that Manumission co-owner Andy McKay made the first approach. "Andy displays an outstanding understanding of what we can do together." says Orange campaign executive Nick Keegan. ' gets mobile technology and we could not have chosen a better partner." Last summer's somewhat tentative inaugural campaign left media-watchers unimpressed, offering little added value beyond the Orange recharge lockers in the club. This year, the brand has arrived in Ibiza armed with technology and determined to play a key rôle in trying to improve the island experience. Along with Worldpop's Seven Nights In One Week service and BT Genie's alliance with Ministry Of Sound, Orange delivers news and guest lists via SMS messages. Using Privilège as a base, the télécoms giant set up screens on which clubbers can SMS friends with messages. Orange and Manumission share an Ibiza web and WAP site and have a phone with daily updates in conjonction with News Of The World. "This is a long-term project for us." says Keegan. "We don't enter markets and disappear after a year like so many others. Last year, we turned the whole deal around in it a week, so our presence was largeiy exploratory. This year we've added SMS and elements, and we will be continuing to build on them in years to corne." Many of the 3G giants are promising to target Ibiza when the technology is finally 

!e: Orange branding at Privilège, home to Manumlssio 
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ayailable to move things on dramatically from simple SMS messaging. Dance music fans are Darren Hughes, promoter of We Love Sundays, former co-owner of Cream and a direct histoncally ahead of the game where new technology is concerned and they were the first of Home, voices the opinion of most club promolers on the island when he suggests that youth group to adopt mobile phones back in 1988. the money from such brands simply allows clubs to book better line-ups. ja s might be expected in a resort whose primary appeal is its nightlife, drinks brands assume "Budweiser and Bacardi are people we've worked with on the Homelands events so vi Jm a particularly high profile. However, the cool, subtle approach of Orange is perhaps at odds didn't have to start from scratch," says Hughes. "It is about cash but the money we ' C*with the présence of drinks companies such as HP Bulmer. whlch has chosen Iblza as a key generate still doesn't allow us to fly in Danny Tenaglia from New York every week of the a particularly high profile. i of drinks companies such as HP Bulmer. ...   battleground for Strongbow and based its campaign around old-fashioned sampling. Sophie Macintosh, who runs Ibiza Promotions and Works closely with many brands on the island, says Strongbow had been left behind in Ibiza due to the explosion of alcopops five years ago. In the light of the current campaign, Macintosh says local sales of the drink have "rocketed" due to their presence and the introduction of a new bottle, Also in evidence is brewing company Miller, which has been conducting international compétitions in which winners are flown to Ibiza for two days and are taken on a huge yacht with a sound System and DJs. And last year, in a partnership with Cream, Diageo's drinks arm Guinness UDV set up a Smirnoff-branded towel exchange on beaches. This year. however, Guinness has pulled Smirnoff back from Ibiza after pouring rights agreements created difficultés in getting products stocked in local bars and clubs, However, the brand continues to work closely with the clubbing community. as Creamfields UK proved. Meanwhile, Bacardi is attempting to create a 'once in a lifetime clubbing experience1 in Ibiza. It is promoting Bacardi Breezer in 20 bars across the island ranging from visuals and drinks in San Antonio's West End to activities at Bora Bot Bar on the terrace at We Love Sundays at Space, "We wanted to be associated with cool, premier outlets," says marketing manager Linda Arnott. "There was a lot of compétition to work with We Love Sundays, but we did insist on working with other bars as well. rather than putting our eggs in one basket as Orange have 

The big UK superclubs such as Cream, God's Kitchen and Ministry Of Sound maintain their ibiza presence more for profile and domestlc compilation sales rather than making money from club nlghts on the island. Profits are small and the number of free tickets given away increases annually, so clearly taking more money from brands is the only way forward. Other clubbing resorts such as Ayia Napa and even Punta Del Este in Uruguay are new targets for corporate brands. Brands such as Morgan Spice and MTV are spending hugely in Ayia Napa. Every single beach in Punta Del Este, a target destination for hundreds of thousands of South Americans each year, is sponsored by either a car or drink brand. Camel have been spending money on dance music for more years than most and paved the way for the likes of ericsson@homelands with events such as the Camel Air and Boat Raves. This year in Ibiza, Camel and mobile giant Amena are the first two brands to confront visitors when they step off the plane. Amena is so desperate to break the hold of igh-profile Bacardi Movistar/Telefonica over the local networks that it is offering free phone crédit - not that many people notice after a lengthy and often drunken flight. Camel is giving away free CDs, condoms and discount cards and has an exclusive deal with beach bar Bora Bora which has blocked brands such as Marlboro Lights from the vending machines. Unsurprisingiy, such 
"Many companies de reany 

UK brands make mark 

@n Kia Sanc® scene 
The White Island has become one big marketing opportuoity, writes Ben Turner 

ing of this island or the music industry," says Mo Chaudry. ex-operations manager a new bar Coastline. "A lot of them don't do their homework and then arrive in a new 
Nick Keegan from Orange agréés. "A lot 

"Everybodywants a they mi ' ' :e of the ac 
unless we felt people needed us there." The Pringles Ibiza campaign sees the 

event and claiming that both brands an synonymous with 'partying and good tin 

Dut September On*s 
Perfectd Records 

Planet Perfectd*! 
"Bites DA DUST" [ 

Tall Tin Box 
"God's Love" 

N ILD «l! 
"SUMMER SONE (BE MY FRIEND)" ! 

The Perfectd Présents., album sériés "Perfecto présents Arthur Baker breakin" * ! And Jan Jqhnstdn's Début album | ! "EMERBlNe" •Nlfcç-,, 
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Ibiza's influence 

wanes in battle 

for future hits 

III 

- 

Just as global brands bave begun targeting Ibiza In earnest, the Island's influence on the UK eharts Is arguably at ils least potent for six years. Supermen Lovers' Starllght on Independiente promises to be the first blg resort-led hit of the sommer this weekend, with only Bob The Builder potentlally blocklng the record's path to number one. Further into autumn, Push's Legacy on Infemo, Right On Right On by Silicone Soul on Soma/VC Recordings and Flawless by The Ones, plcked up by Positiva from Ink Records, ail stand a strong chance of scaling the singles ehart, having proved their mettle around the resorts durlng the course of the sommer. Kings Of Tomorrow's Finally and X Press Z's Smokemachine have also proved highly popular in the Medlterranean, and the novelty Sound of DJ Ôtzi's Hey Baby (Uuh Aahl) on EMI Austria/LIberty is expected to make a splash on September 3, having hit number 67 on import in recent weeks. But there is no dlsgulslng the slump In dance single sales, and as genres such as two-step and garage continue to undermine the stranglehold trance 
anthems, so the resort scene continues to fragment. Much Is made of the million-plus British holidaymakers who travel to Ibiza each year, but many more millions of record buyers temporarlly inhabit the Mediterranean each sommer. Many of them may not be as style-consclous as the original ibiza hordes, but they know what they llke. As a resuit, Ayla Napa, Majorca, Benldorm and Rhodes have ail grown in Influence in recent years as the underground has overrun the mainstream, and eollectively and indlvldually they are providing the launchpad for fresh dance releases. 

"Last year, a classic was lan Van Dahl's Castles In The Sky - Says Scott Chester, head of resort promotion service Euro Prooaganda. "It was huge In Benidorm before it was anywhere else. Obviously everyone Is playing it now, but the DJs In Benidorm have got a very commercial ear - they don t care how cool a record is, or how uncool. They Just want to know whether or not it is commercial." Nor do chart chances begin and end on the sun-kissed islands of the Mediterranean. Pop-trance track La Rissa's I Do Both Jay And Jane should give Incentive a hit on its release on October 15. having leaked Into Scotland on import shortly after the label acqulred it from Contour Records in Germany. "A mlx Contour had commlssioned was plcked up by a DJ In Scotland, and it quickly spread to a group of them at Beat 106 and vatious other stations, who were playing it on the radio and out in the clubs," says Incentive product manager Anthony Hamer-Hodges. "We didn't realise at first. We promoed It out In an ail the usual resorts as well, and it wasn't the blggest of our tracks out there, although as tlme went by we were getting reports of a few spins and people beginnlng to ask about it. The fact that it took off in Scotland was one of these situations where a track has really grown organically. It doesn't happen very often." The glut of dance festivals taking place in the UK this summer represents another vital platform for autumn dance hits. Rapture by Mo (plctured), for which Minlstry of Sound paid £200,000, was arguably the festival record of the summer, and looks set for a strong chart showlng on Its release on October 8. Clearly, the dance scene Is not what It was a couple of years ago, In both good and bad ways. From a promotional point of view, the picture Is one in which vlrtually every base, at home and abroad, needs to be covered if a record Is to make the most of its potentlal. "Ibiza is a very Important part of breaklng a record, but it is not the only one," says Chester. "Every resort is completely différent, and to get a complété crossover hit, you have to look at them ail, because they ail play their indivldual part." AW 

"Music Makes Me Happy" 
Marshall Jefferson (CLE13066) 

"First Time" 
BombDogs (CLE13067) 

"Digital Disco" 
Si Storer (CLE13069) 
"Latin Lover" 

Amanda De Ville (CLE13070) 

Albums 
Cleveland City Classics ,«00777, 
Cleveland City Disco (CIECD999) 

Tel: +44 (0) 1902 838 500 Fax: +44 (0) 1902 839 500 www.clevelandcity.co.uk 

Buyers of Pringles can win one of eight holidays to the White Island or one of 30,000 exclusive CDs mixed by Manumission résident Smokin' Jo. In addition, a Taste Of Ibiza microsite is run via Woridpop containing exclusive Ibiza news. Its aim is to cater for people who are not in Ibiza but wish to keep in touch with the island, Last year, in partnership with London club Freedom, London International Group's Durex condom brand invested in a bus which toured the island preaching the gospel of safe sex. This summer, LIG has taken a new approach and has just completed four events at Mambo on the back of Eriok Morillo's Subliminal pre-parties - once again in the company of Freedom. It has two branded buggies distributing free condoms around the island, and is also working in Ayia Napa via an association with MTV events. "Our real aim is to get the safe sex message across through working with crédible DJs," says Durex brand manager John Flaherty. "There is littie point just handing out leaflets, so we're saying, 'If you're going to have sex, here's a condom.' We have to be respected as fnends rather than the teacher figure. Ibiza has a lot of life for us. As long as young people ÊOt'here and tose^their inhibitions we will always be there. For us, the effect is hard to 
Mo Chaudry, who has also worked with Cream, Renaissance and Manumission ih ibiza, believes that clubs are usually lucky to get 10% of the traffic they would ideally like. He cites the Renaissance Live event with Mean Fiddier at Privilège last summer as an example of a night which was entirely financially dépendent on sponsorship. This summer, the event has been scaied down to a DJ-only affair. Likewise, Homelands might never have happened without Ericsson, interestingly enough, Ericsson has so far chosen not to spend any of its marketing cash in Ibiza. The reliable presence of UK clubbing magazines with their dedicated Ibiza éditions, as well as the recent introduction of the ibiza-centric Rapture TV cable and digital channel (pictured below), offer further média opportunities - so that while its single-handed influence UK eharts may be on the wane (see breakout), Ibiza clearly remains a marketer's summer Is that clubbers seem more content than ever. As long as better DJs and entertainment continue to be available, and so long as free sampling continues to give them more cash to spend on other things, 

complain. 
masses really are going home and drinking Strongbow, seleoting Durex over Mates or switching to the Orange network th a great night at Manur can only really be answered by seeing who shows up for 
the opening parties in 2002. 
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