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eOLD GREATES! HITS RELEASED 1STH CXTTOBSR 
AN UNMISSABLE 20 TRACK COLLECTION OF HIT SINGLES FROM ONE OF BRITAIN'S BIGGEST SELLING POP ACTS 

iNCLUDES THE HT SINGLE 'CHAIN REACTION' AND THE NEW SINGLE 'WORDS ARE NOT ENOUGH' PLUS 'TRAGEDY', 'ONE FOR SORROW. 'BETTER BEST FORGOTTEN', 'DEEPER SHADE OF BLUE', 'STOMP', 'ITS THE WAY YOU MAKE ME FEEL', PLUS 2 BRAND NEW TRACKS 

;'Tj 

IT'S BEEN FOUR YEARS SINGE STEPS MADE THEIR GLITTERY, SPARKLY ENTRANCE INTO THE WORLD OF POP, AND IN THE INTERVENING YEARS THEY HAVE AMASSED OVER 180 WEEKS IN THE UK CHARTS, MAKING THEM IN CHART TERMS ONE OF THE TOP 100 UK ARTISTS AND THE MOST, SUCCESSFUL BRITISH MIXED GROUP OF ALLTIME. THEY HAVE SOLD OVER 4 MILLION ALBUMS AND OVER 4 MILLION SINGLES IN THE UK, GLOBAL RECORD SALES ARE IN EXCESS OF 12 MILLION AND UK CONCERT TICKET SALES HAVE EXCEEDED 1 MILLION 

-v 
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TV ADVERTISine A MASSIVE NATIONAL TV ADVERTISING CAMPAIGN W1LL RUN FROM RELEASE THROUGH UNTIL CHRISTMAS. 
PRESS AOVERTISinG EXTENSIVE ADS WILL RUN ACROSS THE NATIONAL, ENTERTAINMENT AND POP PRESS. 
RETAIL GENEROUS HIGH STREET SUPPORT WILL JNCLUDE WINDOWS AND INSTORE PROFILE 

FRONT COVERS INCLUDE SMASH HITR 
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music week 

Bullish Brtnin brings Sanily to UK retail 
by David Balfour vidual stores as well as some small robranded stores in opération before outlet in Manchester's Market Street Australia's biggest music retailer UK chains. We are already looking at Christmas and will initially concerv this month and opened its first Brazin is aiming to replicate its rapid one chain," says Duffell, whose was tate on converting its high-trafflc Newcastle city centre store late iast expansion down under with ambi- formerly managing director of HMV outlets to the Sanity brand. The new month. The chain has also secured tious plans for 30 store openings a UK and then CEO of Virgin Asia chain will be overseen by Sanity 000 leases for new outlets in Darlington year in the UK following its acquisi- Pacific. Shane Fallscheer, who has relocated and Huddersfield. tion of Our Price Iast week. The Our Price takeover not only to the UK to take on the post of man- Meanwhile, spéculation continues The company, which has built up marks the arrivai of the biggest aging director of Sanity UK. Most of over the future of the U&based its market-leading position at home music retailerto the UK in more than the remaining Our Price outlets will Tower Records chain, which in just eightyears, plans to increase a decade, but also signais the final be converted by autumn next year, launchedintheUKISyearsagoand the size of the 77-store Our Price demise of the UK music retail brand Duffell; eyeing more UK chains according to Duffell, who adds that which Iast week reached an agree- chain it acquired Iast week from that has been in use since 1976. At ' he aims to retain as many Our Price ment in the US to maintain its revolv- Virgin Entertainment Group by more its height, the chain, which was fect for us to get a good foothold in staff as possible. ing crédit facility at $205m until the 

Awards with the new génération of homlgrown 

atTomion^s Docklands Arena, a'handful of smaller parties were held across the capital for 

Asconjute A«R lop oj Virgin agenda 

totoeathe netjfe Mo^c^ directo^fSouS, l^ys he^wTsign 

j^rb as^n' A&R'is to bring ^n new will continue to operate as a stand- 
" riiTrampany'intoTnewhptaste.k1 pla^to'moTO"^^ label doser to 

batîieia gets tne 
firmed as managing director of Universal Isiand with a brief to 
rester when he formally fîlls the long-vacant seat In December. 
an A&R consultant at the Universal 
named as managing director of the 

noa to aeveiop universal uk talent 

M9* 
early5 next tVaraCfollowingrean deal Heneghan wiil form the TV team at 
8 The joint venture to develop pro- already claim to^ have several pr<> 

of^TO^io^pro^ammîng"6-^^^ However, they say^an awards^style 

"We've got ail the acts and ener- see them because it is on so late,' 
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It takes great teamwork to stay 

ahead. Right across Europe. 

Euro Express puts you in the driving seat - thanks to our team of distribution experts from more than 20 countries. Working with speed and purpose our team keeps your business ahead of the field. We offer a range of distribution solutions to meet the needs of your business and you'll quickly discover our uncompromising standards of quality and service at every turn. Give us a call - we'U get your business on the right track. 
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Call Euro Express: 

; 08702400 072 
The European Parcel and Shipment Network 

CUROCXPRCSS 



mwnews@cmpinformation.com NEWS 

So Solid Crew lend UK winners 

j as Mobos celebrale local lalenl 

X 

by James Roberts The UK's burgeoning urban scene was heavily represented at this year's Mobo Awards with So Solid Crew, Oxide & Neutrino. Nitin Sawhnev. Craig David and Incognito amone the homegrown talent scooping awards. Introduced as "themigest, bold- est collective to come out of the UK in years", So Solid Crew da with a stunning perfor Seconds to open last Thursday's show at London's Docklands Ar The Relentless/lndependiente went on to win two awards, for UK garage act and best newco while spin-off duo Oxide & Neutrino (signed to East West) won best video for Up Middle Finger. "The industry has recognised that So Solid is something new and exoit- ing, which is what the industry has 

act Shaggy (reggae) rest Polydor's Dr Dre Dr Dre (producer) 
lissvflliott undoubtedly allowed UK al Island's shine brighter. Parlophone's UK R&B Interscope/ diva Beverley Knight spoke to Music performance of 

Neutrino ami VZpNitin Se JK winners were Luther Ve i Sawhney (world music ac Incognito (Jazz act) and Wildstads Craig David (UK act). The cancellation of several further 

unable to travel across the Atlantic to accept his lifetime achievement prize, Dionne Warwickoriginally booked to ' " ' - performed a ver- 

"Despite there being a serious world crisis the stars tumed up in force. We had a worldolass line-up with star performances. This was the best show yet," says Mobo founder Kanya King. Infemo/Telstar's Mis-Teeq were among the most spectacular perfor- mances of the event with their med- ley of One Night Stand/AII I Want. The event proved to be a good marketing opportunity for their album Lickin' On Both Sides, with the trio using the 
Parlophone's Paul McCartney (pictured) says he has tried to recapture the recordlng spontaneity of The Beatles for his flrst album of new material in four veafs, which he unveiled to an audience of EMI staff, retailers and média last Thursday. In a playback at London's Air Studios, he recounted how his favourite Pab Four recording period was around the time of Rubber Soul and Revolver when he and John Lennon would only reveal their new songs to the others on the momlng of a session. "1 thought that was quite interesting for George (Hamson) not knowing what we were golng to play," said McCartney, who adopted the same approach for Driving Rain, which paired him for the flrst time with Sugar Ray producer David Kahne. The IS-track album, to be released on November 12, Includes the new single From A Lover To A Friend (out October 29), the ballad Loving Hame for fiancée Heather Mills and Magic, which Is about how he met his late wlfe Linda, 
RIAA launches action 
against 'pirate' sites 
US trade organisation the RIAA has flled suit against three online music sites which it clalms are profiting from copyright infringement. The action has been brought against MusicCity, Grokster Ltd and Consumer Empowerment BV, the company also known as FastTrack which opérâtes the KaZaA service. The three sites give consumers the chance to download copyrighted music free of charge. "We cannot sit idly by while these services con- tinue to operate lilegally, especially at a time when new iegitimate ser- vices are being launched," says RIAA president/CEO Hilary Rosen. The introduction of a Iegitimate all-labels subscription service came doser last week when EMI unveiled a deal with online music company Pressplay in which it will license repertoire to the Sony and Universal-backed consumer music subscription service. "We want to see our artists' music distributed as widely as pos- sible, provlded they are being prop- erly compensated for Its use," says EMI new média senior vice prési- dent Jay Samit. 
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BPI brings out big guns 
in bottle against piracy 
The a counterfeiters is being further strenglhened as pirates and bootleg- gers face a record number of prose- cutions this month. Four private or Crown Prosecution Service cases involving music pirates have been heard or are slated to be 
country during the next three weeks. The prosecutions follow the National Criminal Intelligence Service's déci- sion to list counterfeiting as a major threat after finding that 26% of coun- terfeiting is linked to organised crime. This has directly been linked to the 10% increase in the budget allo- cated to the BPI's anti-piracy unit to help it prosecute criminals. The unit's anti-piracy director David Martin says counterfeiting is per- ceived by career criminals as iow risk and high retum, and increasing num- bers of people are moving into the game. "Fortunately the courts now seem to be treating music piracy more seriously and more custodial sentences are being given," he says. Martin says that he and his team 

1. 

Tim Smith today (Monday) faces charges of conspiracy to defraud the record industry in the flrst BPI private prosecution to be heard at crown court. Brian and Barry Lawrence are due to appear at Croydon Crown Court on October 22 in a private pros- ecution - the flrst to involve MP3 CD- Rs. On October 29, Karl and Andrew Stewart face conspiracy to defraud charges at Leeds Crown Court. 

te centrepiece of their stage se 
Columbia takes crown 
in Q3 market shares 
Columbia ended Polydor's monopoly as top singles and albums company in quarter three after claiming its highest albums market share yet. The Sony company took a 9.1% albums share in the period, its best showing since Music Week started compiling the figures in their présent form in the mid-Nineties. Polydor slipped to second with 7.6% as Virgin kept third spot with 7.2%. 

9.0% and Virgin was again third with 8.8%. Universal flnished as top corporate group for singles (21.8%) and albums (24.6%), while Ten claimed the distri- bution titles for singles (30.0%) and albums (32.1%). 
Campuigners fighl 
new CD protection 
Caropaigoers were planning to take 
protest at the record industry's use of new anti-oiracv measures on CDs. Members of the Campaign For Digital Rights (CDR) aimed to raise 
sures by distributing leaflets out- side record shops in cities including London, Birmingham and Leeds. The organisation's spokesman, Julian Midgely, says it wants to raise awareness among CD buyers 

i e w s /7 / e H0WE1XS TO UNVtll FltUHCE REPORT The findings of the Banking On A Hit report, funded by the DCMS and 
in University, will be revealed 

Howells at this Wi Practice In Financing Creative Businesses conférence in Birmingham, Aim chief executive Alison Wenham says the report shows that the music industry needs to find a way to reflect the value of intellectual property on the balance sheet and also to forge doser links with the City. 
US STARS CAHCa EUR0PE4H TOURS REM, along w'rth Kylle Minogue, have been added to the bill of the MTV Europe Awards as other US acts cancel or postpone European promotional trips. Janet Jackson 
the MTV event taking place in Frankfurt on November 8, while her European tour has also been cancelled. Other US artists to cancel tours since the September 11 terrorist attacks include Cake and Weezer. However, US acts including Destiny's Child, System Of A Down and Sllpknot are set to go ahead with their upcomlng UK 

Virgin Megastores is launching a sériés of albums of the year awards to form the central part of an in- store campaign. Around 2,500 staff across the company are currently voting for their favourite albums of 2001 in seven catégories covering rock, métal, indie, dance, R&B, hip- hop and reissues with the winners set to be featured on listening posts during a month-long campaign starting in mid-December. 
SLADE STARS WIN BACS AWARDS Slade's principal songwriters Noddv Hodder and Jim Lea. Bruce Forsyth and one-time Shadows 

Academy of Compose rs & Songwriters luncheon at London's The Savoy thlsTMeririesday. (f) 
WOOUES BACKS SMASH HITS PARTY Emap has linked up with Woolworths to présent this year's Smash Hits T4 Poil Winners Party on December 9. The retailer will stock voting forms while online voting will be conducted through  t. T4 will also te during its four- week build-up to the event. 
WIPPIT STARTS SUBSCRIPTION DRIVE Legitimate online peer-to-peer music service Wippit is to offer a £10 annual subscription service to the flrst 1,000 users who sign up. Subscribers to the service, which will Include music from Aim members and which hopes soon to Include a major company's repertoire, will also reçoive £30 of crédit to download mobile phone tones from the website. 

GWR, vvhose questioning right to de What we're questioning 



NEWS mwnews@ubminternational.com 
M W COMMENT 
UK STARS SHINEATTHE MOBOS T'he UK versus US talent debate bas been running as long as the Mobo Awards. No More. So Solid Crew proved incontrovertibly at last week's show that homegrown stars can be every bit as excitlng as their US counterparts. Their opening performance of 21 Seconds, complété with aerial acrobaties, pyrotechnies and cameo appearances trom ail the crew, got the evening off to an explosive start and showed exactly why they are the hottest act on the street right now. Add in to the mix new girls Mis-Teeq and Mobo vétéran Beverley Knight and it was the UK!s night - despite appearances from US heavyweights such as Usher ant Kelly. The lack of US performers was driven by tragedy on the other side of the Atlantic, but the message was clear. The UK can stand up on its own. 
Brazin's takeover of Our Price - and the imminent disappearance of the Our Price brand from the High Street - brings to a close another chapter in the history of music retailing in the UK. But it also hîghlights the start of another. For retailers, like their suppliera, the volume of business done in the fourth quarter make it the crucial trading period of the year, and this year more so than ever. A good Christmas will mean dealers enter next year on a strong footing. In contrast those that do less well - whether because the overall market falls to match expectations, because the big sellera don't match their customer profile, or because they gamble on stocking the wrong records - could end up facing catastrophe. Rumours doing the rounds in the retail trade suggest a handful of players could end up dangerously exposed - and would be perfect takeover targets for anyone looking to expand. That may be part of Brazin's plan - it may even be part of V Shop's strategy, if it bas the cash. Either way, expect more change in the first quarter of 2002. A]ax Scott 

IGNORE D| OTZi AT YOUR PERIL Once again there has been a record that shot to number one without much record company support, marketing or promotion. I refer to the absolutely stonking version of Bruce Channel's classic Hey Baby by DJ Otzi. l've followed this single since I first heard about it in July last year. It is obvious that EMI UK never really had any intention of releasing DJ Otzi's record here, but due to public demand and enthusiasm from our more commercial clubbera, particularly in Ireland, it could not afford not to. It's not a bad achievement to sell 300,000 units of a record that was originally regarded as a non-starter, but why is it that the majors have little interest in this type of music? There is cleariy no credibility attached to it, and it offers little potential for artist development. But this doesn't make sense from a purely économie perspective. DJ Otzi has already sold more records than a lot of the new acts signed to major labels in the past three yeare. I just hope that Polydor gets behind the other big horribly commercial single by the Hermes House Band - the immensely coverable Country Roads. l'm sure everyone in both Irish and Scottish clubs have been enjoying this piece of pop for quite a while now. Roll out the bandwagon in troubled times. We need some iight-hearted fun music to keep us smiling and happy. 

the moment. Canceilation of tours by the likes of Janet Jackson, the non-appearance of Luther Vandross at the Mobos, and the absence of key executives at events such as In The City can only accelerate the recessionary trend. Though our deepest sympathies lie with them, should our American chums really be so unkeen to leave their home country, not to mention cancelling planned visits to Midem in January next year? I for one hope they change their minds and follow the example of the UK industry and our European counterparts, who will stlll be there en masse.  Tllly Rutherford's column is a personal view 

Megasmes md v snops lo 

drive Viigin's brand in retail 

fs after off-loadmg the Our Price chain. 

business around the Virgin t don't want to suggest Our Price was a distraction, but these stores will now get the attention they deserve," he says. Both sides décliné to place a value on the deal, although Wright admits 'not a lot of money changed 
The Our Price sale ends many 

brought under Virgin's fiill contrai in 1998 as part of a £145m deal to acquire WH Smith's 75% share of Virgin Our Price. The chain was ini- tially subject to management buyout 

!W territories spéculation and even the possibility of dosure in light of Virgin's payaient stand-off with the major record conv 

using the Virgin bra ing Virgin Mobiles in its Australian outlets and newly-acquired UK stores. Virgin's first attempt to launch the Megastores concept in Australia ended when it pulled out after five years in 1992. Meanwhile, Virgin will launch its first overseas V Shop outlets this week with five stores in Singapore, and it is also looking to expand its brands in other 

retail assets following the £103m sale of its 16 French Megastores to Lagardere Media in July. It also under- lines a shift in strategy at Virgin, which has previously sought to obtain extemal investment in its business- es, while retaining majority stakes. Although the outlets in Australia will carry the Virgin brand, they will owned by Brazin; likewise it only retains two seats on the board of its French Megastores unit even though they carry the Virgin name. The latest deal cornes at an uncer- tain time for Richard Branson's Virgin business, with Virgin Atlantic - the key cash generator - laying off 1,200 " ; following the September 11 US 
layoffs, ( including record label V2 will not be affected since the various Virgin companies are "ring-fenced with no linkage between them". Wright insists that both Virgin's UK and US retail chains are now both financially self-sufficient, The Our Price sale will trigger a reorganisation of the twin Virgin V Shop/Our Price structures within the ' i which Wright says i and V Shop's 

Mean Fiddler growth 
back on right track 

after the listed group Meanfiddler. corn pic successfully raised fSm on the markets - at its second attempt. The smaller group had attempted to raise the money at the end of August, but the City spectacularly failed to back the placement. However, last Thursday the majority of the 7.14m new shares placed at 70p were taken up by brewer Bass, which helped raise £3.5m alone and means it now owns around 8.75% of the Mean Fiddler group. According to a Mean Fiddler subject to shareholder i EGM on October 26 - om will acquire the larg- r Mean Fiddler group for around 34m and the expanded group will 3ke its place on the Aim market at ré end of this month. 

Jazz FM post first full-year profit 
Jazz FM is bucking the trend of falllng radio revenues, reporting a 57% increase in turnover to propel it to its first full year In profit. 
include analogue radio stations in London and Manchester and a record business, achieved £8.0m sales in the 12 months to June 30 2001. A loss of £600,000 during the previous year turned into an operating profit of £21,000. However, its warning about diffi- cuit trading conditions ahead, led to a 12p (10%) décliné in its share price to 98p on the day of the 

belleves Jazz FM is benefiting at time when the big players are suf- fering from an advertising squeeze, because it can carefully focus on a 
"To some degree, we haven't 

benefited from the dotcom swing a year ago and equally we haven't suf- fered from its fall," he says. "We're very focused." The company is also protected strongly by the continuing downturn in radio revenues by its record opér- ation, which includes the growing Hed Kandl brand and which now accounts for nearly 60% of its busi- ness. However, as its two existing stations hit new audience peaks this year, Wheatly adds it wili con- sider applying for new régional ana- logue licences as they are adver- tised, while It is î' MXR digital radio i Capital, Chrysalis, Guardian Group, Ford and UBC. 
o part of the with 

New row brews out over rights to Hendrix classics 
fui and often bitterly contested bat- tle over Jimi Hendrix's recordings may soon be wrltten with the gui- tarist's former producer threaten- 
Experlenced? on the muslcian's original UK label. Ed Chalpin, who clalms to have first signed the legendary guitarist to his PPX company In 1965 and now administers the estate of for- mer Hendrix manager Mike Jefferies, wants to re-release Hendrix's début Hendrix; more controversy which has ownership of the maiori- recently relaunched Track ty of the guitarist's work - to serve 

HU i„wi . * « an iniunction a"d send the whole >, ^ , ,.ntlon ls t0 ,orce complex case to court "Then Universal Music, which currently instead of us showing that thev Hcenses Hendrix recordings from (Expérience Hendrix run bv a reh. Experience Hendrix - the company tion of Hendrivi 

says Chalpin. "We want to tum around the whole burden of proof," Chalpin, who owns some Hendrix recordings after the gui- 
1967 to lay down some tracks for the producer, is being alded in his plan by Track Records boss lan Grant. Grant, who resurrected Track in 1999 with backing from theatre imprésario Bill Kenright, admits he is belng used as a "tro- jan horse" if he presses ahead with the plan to re-release Are You Experienced? "l'm a huge fan of Hendrix and it would be great to see him end up back on Track," adds Grant. A Universal spokesman déclinés to comment. 
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Despite a number TC's keynote speakers unable to attend the event in person - tnanks to last minute technical troubleshooting - among the most popular of th director Anthony Wllson (plctured onstage) says, "When Doc McGhee finally decli week to go we looked at settlng up satellites, but they carry a three-second delay. Tt to find a teleconferencing suite close to Doc's weekend home and luckily Kedar Mas onscreen) had bis own suite at Motown. We were astonished that it worked so well.' 
ild that, we managed 

Beattie seeks band 
for fcuk campaign Wonderbra ad man Trevor Beattie is looking for a band to take a starring rôle in the next fcuk advertising campaign. Speaking at ITC, Beattie revealed that he is on the search for a band to feature in the poster, print and TV ads for fcuk's next push. He plans to produce a video for the band single, a version of which could appear as the fcuk TV ad. Meanwhile, the record's sleeve will 

Beattie outlined his idea during a session in which he criticised most music marketing campaigns as being unimaginative and lacking a sense of fun. "The impression we [In advertising] have of the music industry is that they're stuck In their ways and aren't prepared to spend their way out of it or spend enough money to do anything more than the usual posters and video," 

In !he City draws good réaction 

despite |ohn Lydon's no-show 
by Adam Woods Manchester's annual In The City con- férence drew 1,800 delegates at the weekend with one of its strongest line-ups in recent years, despite being forced back to the drawing board by eventsinthe US. John Lydon was the sole high-pro- file absentes as teleconferencing link-ups enabled scheduled inter- views with Motown Records chair- man Kedar Massenburg and Kiss manager Doc McGhee to g as planned. Musical activist Jenny Toomey, ArtistDirect director Marc Geiger ano Rolling Stones manager Loog Oldham - now resit Colombia - ail c 

Interview; Oldham (left) ar highlights of the conférence. 

that the who did attend, as i tial future value of ( rescued "It is always pie sat there ai 

incredibly important figures, so it was disappointing in that sense," says Bramley. "Butlthoughttheguestswe had were ace. Kedar Massenburg inspirational, Andrew Loog 
[legendary Smail Faces and ELO m. 

"The teleconferencing link-ups is, but they are some- thing we could do again in the future - possibly even with a few people at 
Elsewhere, the fcuk and Wonderbra ad man Trevor Beattie declared the music industry's marketing habits to be stuck in their ways (see fcuk story above), while producer Howie B 

st year by Brian Eno, and 
possibilities of tempofess music. Many of the panels looked at the impact of the fallout from the dotcom crash and attempted to explore how the industry would proceed in the future, often from a positive perspeo- 
future as well as the past was MCPS PRS chief John Hutchinson, who used his publishing keynote address to suggest how revenue would be col- lected from online use. 

Call for invesfment 
in ringtone markef 

the ringtone trend by i measures in place to support n technological developments. Speaking at the session - du  ,ia On Heaven's D 

direct from often-crude currently used. "I can only see another 12 months of business how it is now before the technology moves on to real-time recording. There needs to be a légal framework to support these changes," he said. Channon added that the reason many current ringtones are considered public domain is because of the difficulty of clearing them through legitimate means. 'However it is important for us to exploit such areas as additional areas of revenue," he said. 
MUSIC WEEK 13 OCTOBER 2001 

Best ITC acts to showcase in London 
Span, Serafin and Nylon Pylon are among the key acts to emerge from last week's In The City live unsigned 
Sikth, Serafin, Nylon Pylon and Span due to appear at a 'Best Of ITC Live Unsigned' showcase at London's Monaroh tomorrow (Tuesday). in The City A&R director Phil Saxe says the quality of bands playing at this year's event easily beat the qual- ity of those of in the previous couple of years. "There was a new vibrancy about the UK industry, which is once again consldering itself to be rele- 
something wrong with the Industry if an act like Span is not picked up and something is not done with them." 
to the A&R community before ITC were Serafin, who emerged from defunct V2 act Stony Sleep and now share management with Muse (Taste Media). Their gig in the down- stairs of the Granby pub only rein- forced strong interest in their mélodie rock and strong harmonies. Local electro/pop hybrid act Nylon 

Pylon's gig at the 120-capacity Po Na Na club proved to be one of the most popular of the conférence, with at least as many interested specta- tors (including ITC founder Tony Wilson) stuck outside the venue as In. The act's management team, which also takes care of V2's Elbow, is currently considering a number of major offers, understood to include RCA Records. Norweglan four-piece Span Impressed with their first UK 

much to the frustration of 
e already signed to Universal Publishing. For the past few years, ITC bas tried to shake off its indie/rock tag by organising fringe events based 

genres. This year's url prompted interest in rap crew Moss Sidaz, with représen- tatives from Poiydor among those tipping the act. The act's manager Robbie Maddix says, "We received an intense level of Interest following the show and are currently In London dlscussing our options with various labels and publishers." Telstar's urban A&R manager Billy Grant was among those in the audi- ence at the urban unsigned show- cases. "The standard was better than last year. You need to look out for star quality not finished product," he says. Meanwhile, one man tech- no/breaks master Bendy Toy was the key dance act on offer, providing a refreshing contrast to the more 

ITC q u o t e s 
Tm in the wrong room on the wrong panel, in truth." - Mushroom managing director Korda Marshall, addressing the ITC Crystal Bail session 
"Today labels say they're into long-term development, but what they mean is six weeks 
- Doc McGhee on short-termism in the modern-day business 
"The people who had the Imaginative marketing gimmicks always had the shit bands. And then there was Killing Joke, who sent some strippers along. They didn't go down too well at the politically correct NME. so we sent them to Shoot where they went down just fine." - Loaded founder James Brown looks back on his NME days 
"It was full combat management: we would end up fighting each other once every couple of months. We.'d just get off the bus and punch it out for 

is difficult nt Î. You w to the ro thinking, 'If 1 go in on my hands, by the time they have turned ■ me over I will walk out the right way up." - Manager Chris Morrison on contract negotiations in the digital âge 
"As we're in Manchester, this analogy seems appropriate. Drugs and prostitution: big demand, illégal supply. With digital music the same applies." - Marc Geiger, ArtistDirect 
"When it cornes down to it, it's ail interactive conkers." - Muslclndle's Gavin Robertson on the digital music industry 
"How good does a ringtone have to be to tell you your bloody phone is ringing?" - Songplayer's John Doyle gets the ringtones debate back on track 
"You have to build a culture with artists. If you teach them that they can fuck everybody, ail you're doing is teaching them that they can fuck you. You have to teach them to take ail the money, but then have ail the risk - you can't have one without the other." - Doc McGhee on his management philosophy 
"At least venture capitalists know what they want - they want to make money. Record companies didn't invest in us to make money - they invested in us in case we knew something they didn't, We were a hedge for them." - Marc Geiger on the relative merits of major label and venture capitalist fundlng 
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HE4RT OUI 10 SEX DP IMAGE 
London next Monday (October 15) aimed at making the station sexier. TJie mainly outdoor promotion is the latest phase of Heart's £2m Right Song Right Now campaign. There will also be press ads in London's Evening Standard and Métro. 
EXCIIE SIGNS DEALWIIH VIRGIN Virgin Radio is the first radio content partner signed up by internet company Excite UK. Visitors to Excite.co.uk can access Virgin Radio output while the site 

IRIS WEEK'S BPIAWARDS IThe following albums go gold: Tracy 
Collection, Bob The Builder's The AJbum, Kylie Minogue's Fever, the Coyote Ugly soundtrack and The Greatest 80s Soul Weekender compilation. Meanwhile, Aaliyah's self-titled album, Garbage's beautifulgarbage and System Of A Down's Toxlcity receive a silver award. Unkle Kracker's Foilpw Me singiê goes silvër — 
HOW TV SHOWS' RATINGS COMPARE 

EMhChrysalis to name 

agency for Floyd besl of 
by Steve Hemsley EMhChrysalis expects to announce this week which top London advertis- ing agency has won the pitch to create a second Christmas TV commercial for Echoes - The Best Of Pink Floyd. The company plans two phases of TV coverage, with a traditionai ad dur- ing November featuring album art- work, footage of the band and tracks d. Extra marketing 
innovative ad Christmas and il Five agencies are understood to have been shortlisted including heavy- weights Mother. Magic Hut (part of McCann-Erickson) and Fallon. EMhChrysaiis marketing director John Leahy says, "We have given them an open book to corne up with ideas that présent Pink Floyd as relevant in today's music market," TV is the key element of the cam- 

Pink Floyd; TV Christmas campaign 
paign for the newly-remastered two- CD, vinyl and cassette album, which is released on November 5. The full tracklisting has yetto be revealed but it will mclude See Emily Play, Money, Shine On You Crazy Diamond, Wish You Were Here, Comfbrtably Numb, OneOfTheseDaysand Arnold Layne. "TV is essential to reach those peo- pie who might have a couple of albums in their collection or who are aware of the band's history over the last 30 years," says Leahy. 

conceived, rected and shot by established collaborator Storm Thorgeson 
„ across ail média formats. Retail partnerships include midnight openings and spécial first-day covers available through HMV, album of the week in Woolworths and Tesco and a compétition through independents offering original Floyd artwork as first 
an exhibition of Floyd artwork il 
during the week ol Aspartofitson ity, EMhChrysalis launched Pinkfloyd co.uk last week and will also create < web-ring campaign involving the vari ous Pink Floyd fan sites. "This is at 
says Leahy. "The sites are run by peo pie who just want to support a banc they love. We should recognise that." 

readers are belng offered free music ringtones as part of a marketing campaign to promote retail ringtone scratchcards. A leaflet (pictured) in the latest issue encourages readers to download a choice of 10 tracks for free, including Mis-Teeq's Ali I Want and S Club T's Don't Stop Movin'. The promotion was put together by premlum CD company Upfront Promotions and mobile services provider GR8, which has developed the phonecards priced at 99p or £1.99 with individual PIN numbers to compete with established premlum rate téléphoné ringtone services. GR8 sales director Keith Adalr says more than 30,000 

Parlophone steps 
up student plan 
Parlophone has stepped up its Ravour Of The Label campaign establishlng a presence at 10 unlversity freshers' fairs to promote its artlsts and advise students on how to get into the music Indusfry. Fiavour Of The Label was launched six yeare ago, but has traditlonally been retail- and media- focused uslng samplers and a quarterly magazine. Parlophone has taken the campaign In a différent direction to reach students and has teamed up with Interbrew, which is giving away Source Slammer vodka drinks with Ravour Of The Label leafiets featuring Gorillaz, Kylie Mlnogue, 

Around 800 students have attended each event and registered their email and mobile phone numbers to receive more Information on Parlophone releases and enter a compétition to wln a trip to Europe to see Matthew Jay support Stareailor. The latest promotionai sampler and Parlophone goodie bags have been serviced to student radio stations, while label profiles 
Interviews with label staff about how to enter the music business will appear In at least 10 student publications. The label has also launched a website (ourlabel.co.uk) which Is updated regularly by Parlophone's product managers and used to collect feedback from students. 

M. 

L o ve Makes the World 
The New Album ~ released october isth 
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EDITED BY PAUL WILLIAMS (pwilliams@cmpinformation.com) — INTERNATIONAL 

EMI slrulegy for StarsaJIor's début 

album lu fucus on live appearances 
by David Balfour EMI is placing live of what will be an tional campaign fo release of Starsailor's début ail 

The group bave been touring since December to préparé for the global release this week of the album out- side Japan. South and North America, 
UbA: 

3mpleted has buitt demand enabling te group to ship 100,000 albums utside of the UK. "The key in the set- 

strategy for the band was to do as much live work as possible and they have already covered a huge amount ofground." 
European campaign in earnest during the summer months by playing at a number of leading festivals including Rock Am Ring and Rock Im Park in Germany, Lowlands and Pukkelpop 
Quart festivals in Scandinavia. als, Starsailor have tain European 

gh the group also visited Australia and NewZealand dur- ing July for touring and promotion. "The strong UK buzz around the act has been useful for set interest, but their live presenoe is their greatest strength and that's what we want to bring to the interna- tional audiences," says Brown. He adds that the band will undertake a further European tour in November, visiting Belgium, Denmark, Holland, France, Germany, Italy, Norway, 
While 

presence in the coming months. "They haven't achieved a main- stream breakthrough as yet," he says. "We don't view this as a prob- i, however, since Coldplay were in  i Europe and 

Japan, where the album was released on September 28. However, from this month the group are focusing on Europe and Australasia before shifting their attention to North and South America in early 2002. The band's US label, Capitol, is planning togrow a profile at radio ahead of the album release on JanuaryS. "Capitol will service the album to collège radio in October," he says. "TheyTI also undertake a US tour early nextyearto support the album." 
Independlente/Sine's Travis (picturedl are reaping the rew motlonal tle-ln with radio operator RTL across the Channel Sing edges ever doser to becoming France's number one. The Invisible Band's openlng single, which rises a place to two this week, has been used as the soundbed for a TV ad campaign by RTL, gîving further expo- sure to a track which Is embedded inside the French airplay Top 10. "That campaign is running at the moment and has made a différence," says Independiente's director of international Nina Frykberg. The band have also supported the project in France with performances for radio stations and other promotion, she adds. Meanwhile, overseas sales of their album now slt around the 1m mark, already matchlng the total reached by Its predecessor The Man Who. Following a North American tour that finishes in San Francisco on October 25, the band begin a conti- nental European tour in Utrecht on November 5 before movingto the UK in December. Desplte the success achieved so far, Slne's international marketing director Torstan Luth says the project is only just underway. "We've got more singles and touring to corne next year," he says. 

TOP UK AND UK-SIGNED SALES CHART PERFORMERS ABROAD 1 1 Can't Gel You Out... Kylle Minogue (Pailophone) 2 3 Elemity RobWe Williams (Chrysalis) 2 2 Family Affair Mary J Bllge (MCA) 3 3 Rock the Boat Aaliyah (Blackground/Virgin) 4 4 l'm Real Jennifer Lopcz (Epie) 
AUSTRALIA single BpbTheBiJdcf3 2 album Bndgel Jones's Diary Various (Mercury) 2 2 

6 6 AJI RiseBluo (Innoc^t^ 5 5 Izzo (H.O.VA) Jay-Z (RooAfella/IDJMG) 6 9 Living It Up Ja Rule (Murder Inc./Def Jam/IDJMG) album A Day Without Rain Enya (WEA) 7 8 
9 10 Hunier DidJtCheeky/Arista) 8 10 Ufetime Maxwell (Columbia/CRG) 9 18 U Got It Bad Ushcr (Arisla) album A fûnkOdyssey Jamiroquai (Sony S2) 6 3 

11 11 When You7e Looking Like That W^tllfe (RCA) 10 11 You Rock My World Michael Jackson (Epie) album A Day Without Ran Enya (WEA) 1 3 
13 12 Walking Away Cralg David (Wildsiar) 13 8 Conlagious The Isley Brothers F/Ronald Isley (DreamWorte) album A FûnkOdyssey Jamiroquai (Sony S2) 2 2 
16 - Right On SlIIcone Soul (Soma/VC) 15 14 Where The Party Al? Jagged Edge & NeBy (Columbia/CRG) NETHERLANDS single CantGeL.. Kyfo Wno^je (Palophone) 2 2 

SPAIN single Can'tGeL..Ky«8Mhogue(Pa1ophcne) 1 8 18 18 Baby Come On Over Samantha Mumba (Potydor) 19 19 Elévation U2 (Island/UnHsIand) 18 - Love Of My Life Brian McKnlght (Molown) 
20 16 Set It Off Juvénile (CASH Money/Universai) 

GAW 

album A Ftaik Odyssey Jamiroquai (Sony S2) 8 7 
album A Day Without Ran Ehya (WEA) 4 7 

H=E AMERICAN CHARTWATCH 
by ALAN JONES 

With the single Izzo (H.O.V.A.) holding at number nine with a bullet while the follow-up Girls, Girls, Girls is the highest new entry on the Hot 100 at number 65, it is no surprise to find that Jay-Z's The Blueprint is the number one album for the third week in a row. It retains pôle position desplte slippage of 36% in a week when the only new entry to the Top 20 cornes from Nowl's biggest US rival, Totallv Hits 2001. The album - featuring cuts by Mlssy Elliott, Alicia Keys and Brits-Dido and Cralg David among its 18 tracks - débuts at number three with sales of 13822.00. failing by 1,000 sales to disturb Allcla Keys' Songs In A 
Only two albums in the Top 40 increase saies, Usher's number four album 8701 rebounds 23-9, thanks to the still strong U Remmd Me, which holds at number seven on the singles chart, and the follow-up U Got 
Meanwhile, Enya's A Day Without Rain continues its cllmb, jumping 7- 4, after selling a best-yet weekly tally of 114,000 - a 16% increase - to bring its overall sales to 2.7m. Enya's single Only Time climbs 18-16 on 
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the Hot 100, but still is not the highest-ranking record by a UK signed act, as Cralg Davld's Fill Me In returns to its peak position, climbing 16-15 on its 14th week in the teens and its 19th week in the Hot 100. Despite this, Davld's album Born To Do It slides a further 10 places to number 76, and is now 65 places off its peak. H Other UK and Irish acts in the album chart are Gorillaz (28-31), U2 (53-50), Jamiroquai (74-98), David Gray (105-105). The Beatles (137-138), Coldplay (148-154) and Sade (133-156). Spirituallzed join a decldedly small band of Brits, making their first appearance in the chart at number 133 with Let It Come Down. On the singles chart, Alicia Keys enjoys her sixth week at number one with Fallin', while Usher's jump is nearly matched by the Ail Star Tribute version of What's Goin' On, which climbs 51-27. And Destiny's Child look like a good bet for their third straight number one from the album Survivor with their version of the old Samantha Sang hit Emotion improving 56-37. And, for the second week in a row, the biggest faller is Lee Greenwood whose God Bless The USA has now tumbled 16-54-86 

ch ar i f i Ie 
• Kylie Minogue is adding to her collection of number one singles around Europe with Can't Get You Out Of My Head debuting at the top in Denmark and making second-week climbs to the summits in Austria, Belgium, Norway and Spain. The single is the highest new entry at two in Sweden, holds at two in both Italy and the Netherlands and three in Germany, while debuting at seven in Rnland. Across European radio, only Michael Jackson's You Rock My World and Jennifer Lopez's Ain't It Funny are now more popular. 
• Enya's A Day Without Rain album is continuing to hit new chart peaks around the worid nearly a year after release, making a two-place climb to hit the top in Germany as Only Time holds for a second week at one on the singles chart. The WEA London artlst, who hits a 
week on the US albums chart, Is the subject of huge chart gains elsewhere in the GSA région, with the album leaping 22-4 In Austria as Only Time vaults 42-2 on the singles countdown. In SwRzerland the single claims highest new entry honours at seven. 
• Two of the UK's biggest pop exports have starring rôles in France's airplay Top 50, with BMG act Westlife achieving the biggest increase in audience and Polydor's S Club 7 occupying the highest new entry slot. Westlife's Uptown Girl, 
and airplay hit across large parts of Europe, vaults 46-25 on French radio while S Club 7's Don't Stop Movin' arrives at 46. The good news for the UK extends to Innocent/Virgin's Atomio Kitten, whose multi- territory hit Whole Again enters the sales chart at 29. 
• The French airplay success of S Club 7's Don't Stop Movin' helps to move It Inside the top half of fono's Top 20 of the biggest UK-sourced hits on European radio. The single, which climbs 15-10, Is one of six Universal tracks on the chart which also features four BMG tracks, three apiece from EMI, Sony and Virgin and one indle track. 
• Dutch radio clearly wants Elton John, whose latest single claims both the biggest increase in plays and audience to improve 29-14 on the airplay chart. The Mercury-issued I Want Love is making even faster gains in Italian stores, rising 31-14 on the singles chart to sit a place behind the week's highest new entry, Independlente/Sine's Travis with Slde. However, in Europe as a whole the single is already in décliné, slipping 3553 on fono's Euro Hit 100 of ail repertoire. 
• Spirituallzed become the latest In a long llst of UK guitar acts to wln their biggest sales acclaim overseas in 
handled Let It Ail Come Down Is the highest new entry at five on the Norweglan albums chart. Meanwhile, contrastlng tastes In Flnland glve Bruce Dickinson one of the highest débuts of the week with hls Sanctuary/Edel The Best Of enterlng at six. 



FRONTLINE - COMPILED BY KAREN FAUX (Tel: 020 8543 4830/faux@btinternet.coiTi) 

RETAIL FOCUS: 
by Karen Faux While some résidants Camden Town may have i 

landmark. Virgin had i site for three years before launching and finally declded that it did not require the additional space of the upper storey. which is now home to a JB Sports outlet. Camden is Virgin's first new store to open this year and represents the chain's 'brand évolution' ethos. In addition to a very focused approach to range and offer this also includes a remit to contribute to the local community. Manager Michael Walkner says that the store's internet café, situated in the basement with 48 terminais, has the fastest download on the High Street. "We also have state-of-the-art DVD équivalents of audio 

Virgin Megastore 

VIRGIN 

The blggest sellers In the Camden Megastore In the past couple of weehs have included Kylle Mlnogue, lan Brown, Elton John, Garbage and Spiritualized. Customers flocked to listen to a satellite preview of the latter's album at the beginnlng of September and a sériés of launch gigs at nearby venue Dingwalls helped to establlsh profile. Michael Walkner says, "We pald for the venue and people plcked tickets up in- ; store. The lasl night was the most successful, whlch féatured Lowgold, My Vitriol and Seafood. A brilliant time was had by ail." 

music and DVDs, while games and VHS are smaller than in other stores. The atmosphère is very much of a total entertainment experience and we are planning to link closely to local venues such as the Jazz Café and Underworld to tie in with acts and maximise local business." Walkner joined Virgin from Woolworths in May and has enjoyed both the planning of the launch and the autonomy he has in managing e. "We ht of staff ht 

I direct them to product, but also to work with local schools and exploit their educational potential." Walkner identifies this as a good way to boost profile and tap into a younger market which has not traditionally been its strongest the offer customer area. While traffic from tourists "Range is 

has been heavy since openlng five weeks ago, the emphasis is very much on building local business and the range has been designed to play to the area's particular strengths. 'At 2,700 sq m we are quite compact and hybrid," says Walkner. 

size of the shop and they were al prior to the launch under the 'brand évolution' concept," he says. "Part of the training was carried out in a hôtel outside of the store environment and ail the staff were encouraged to voice and develop their particular musical passions and Interests." He adds, "There is a lot of smiling going on and that communicates to the customers. The new concept here represents a long-term 
Virgin Megastore: 213-219 Camden High Street, London NW1 7BT, tel; 0207 482 5307 

IN-STORE NEXT WEEK (from 15/10/01) 
M Windows - Ozzy Osbourne, Michael Jackson; ln-store - Relish, Super Furry Animais, Vangelis, Carole King, Paul Weller, Starsailor, Michael Jackson, Rnzi, Luther Vandross, Michael McDonald, Martina McBride, Jo Breezer, JTQ, Stranglers, Judas Priest, Jeff Buckley, Saw Doctors, Simply Rockers, Bob Geldof, Simple Minds, Garbage, Maria Callas, Laurent Garnier, Adam Freeland, James Hardway, Ben Folds, Paul Carrack, Richard Bona: Press ads - Relish, Simply Rockers, Bob Geldof, Simple Minds, Garbage, Tom Stephan 

Y J y \ SihÊle - Britney Spears; Album - Steps; In- store - Michael Jackson, Victoria ""*■ ' J ' Beckham, Elton John, Garbage, Bar Wars 

; Windows - Star re - Brian Harvey, Turin Brakes, Britney Spears, Backstreet Boys; TV and radio ads - Mixmag Présents Big Tunes, Teendreem; Press ads - BSB, Jay Z, K2 Family, Usa Lopez, Wideboys, Kinobe 
Windows - selected CDs at £6.99 îrs. Star Wars DVD; ln-store - ^ Q Album, Mojo Spotlight on EMI Blue  îning posts - Pulp, Tom Waits, onard Cohen, five Naxos CDs for £18 to classical 

if the month - Ken 

Relax, Kylie Minogue 
Dad, Gorky's Zygotic Mynci, Hefner, Her Space Holiday, Everything You Ever Wanted To, DJ Food & DK, Lloroa 

" Britney Spears, Usa 'Left Eye' Lopez; ln-store - Brian Harvey, Turin Brakes, K2 Family, Wide Boys, Jagged Edge featuring Nelly 
Selecta llstening posts - Kinobe, Talvin   Singh, Masters Of Reality, Exclusive ■CLE iEIWOiH Blend Vo1' 4. Bombay Jazz Palace; Mojo recommended retailers - Dévies, Suzie Higgie, Trashmonk, Last Rites, Billy C Farlow, Isaac 

Tdiiirn Windows - Michael Jackson, Big Deal 2 ( lUUltn j discount campaign; ln-store - Starsailor, naasmimc^y pau| weller, Rnzi, Apex; Press ads - Apex, Rnzi 
Windows - Michael Jackson, Pulp, BWHR .. . Starsailor, Super Furry Animais, The ones; ln-store - Kinobe, Starsailor, KIH Vex Red; Press ads - Alice Cooper, Armand van Helden, Closer To Heaven, Cranberries, Genius Cru, Kingpin, Léonard Cohen, LlsaLopez, Orinoko, Ozzy Osbourne 

ln-store - Steps, Michael Jackson, Chemical Brothers, Adam F, Eva Cassidy, WH Smith Creamfields, Alison Moyet 
Ê) 

ON THE SHELF 
SIMON DEARMER, 

owner, E 
Rlymouth 

"•he business is still growing and l'm 1 expanding the offer as my musical I tastes develop. In the summer I began to move into the progressive house area and this now represents about 10% of my stock, intergroove supplied me with product on a sale-or-return basis and this really helped me 
Wally Lopez, Steve Lawler and anything on Pod Records are ail big progressive house sellers, although the line seems to be getting thin between this and tech-house. Generally house music seems to be getting a lot deeper and not as trancey as it used to be. Drum & bass stili ticks over and I am doing well with Bad Company, Ram Records and smoother product like Calibre and Carlito. 

currently       business. Twelve-inch singles sell at between £4.99 and £5.49, and shifting units is more important to me than individual margins. The 

e sell between £6.99 i rding to the label, fo ail the buying and try to g( Monday through  

arts centre and we find that more and more people are seeking us out. Customers corne from Cornwall and Devon as well as Plymouth and the autumn is always very busy for us, especially with an influx of 20,000 students. At one tlme we used to worry about how we would fare during the summer when the students go home, but after seven years it's good to know that we can survive happily on business from our many regular customers who live in the city ail year round." 

H* 

in-store PAs in three shops for Aérogramme, whose new album on Chemlkal Underground came out last week. It's great to have a strong core of indie stores who have the facilities for PAs. The sessions were really successful and boosted sales of the record, so l'Il be looking to do more of the same. A priority this week has been selling in the new Aphex Twln album, Drukqs, which hits the streets on October 22. It is, his first for five years and the limited-editlon vinyl boxed set is doing well. Vinyl sales have been generally poor recently but this one is 
Orders are also stacking up for the Goldfrapp album with a bonus CD which features mixes from Graham Massey and Tom Middleton, Depeche Mode have a double album, Singles 81-98, which has been released on the back of their sold-out 

ON THE BOAD 
DAVID MCARTHUR, 

Vital rep for 
Scotland 

Playgroup look set to make a strong début with their début album featuring Roddy Frame and Edwyn Collins, while singer-songwriter Richard Hawley is being targeted at an older audience through Radio Two and Jools Holland's Later TV programme. Brian Harvey, formerly of East 17, has a single out on October 15, which is currently picking up a lot of exposure on the Box. The Géographie label's Nagisa Nlte limited-edition seven-inch should do well up here as the label is run by Stephen from The Pastels, and the latter are still big in Glasgow. On the campaign front we're running a two-for-£20 offer throughout October which features loads of brilliant records from the likes of The Avalanches, Mogwal, The Strokes and Tinderstlcks. There is also a Warp back catalogue campaign which ties in with Aphex Twin, so this month is going to be extremely busy." 
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(mwreviews@cmpinformation.com) FOR RECORDS RELEASED ON OCTOBER 22, 2001 - R E V I E W S 

□□□□m 
of the week 
PULP: We Love Life (Universel Island CID8110), Produced by Scott Walker and widely expected <0 ^ 3 f0"<^ affair' 

HIIHGIIB 
of the week 

GORILLAZ: Rock The House (Parlophone CDR6565). Lifted from the Virtual quartet's FTfgfBïga* platinum self-titled début album, Rock The House 
..Jjl» 

N G L E r 

liliâ 1 

originally surfaced on last year's Tomorrow Cames Today EP. Vocal duties on thls nimble hip-pop track are undertaken by Del Tha Funky Homosapien but, despite the lack of Damon Albam's vocals, the One B-listed Rock The House is surely destined to become Gorillaz' third Top 10 single in seven months. O 
e v i e w s 

0 F1VE: Gloser To I Me/Rock The Party (RCA 74321900742). ' er sensationally 1 announcing their split iive m MTV, Five release their ast single. The Radio One C-listed Gloser To Me is a wistful, poppy ballad that wiil have the band's légions of fans clutching for their handkerchiefs. Meanwhile, Rock The Party typifies Five's laddish brand of rock-pop, which has delighted many over the years.    'O O-TOWN: We Fit Together (Jive 0743218936920). Although launched from TV sériés Making The Band, O-Town have quickly es m right. V fanbase, this summery track should help them score their third UK hit. ; -O ARMAND VAN HELDEN: Why Can't You Free Some Time (London FCD402). This 

Me, helped by a B-listing at Radio One. THE ELECTRIC SOFT PARADE: There's A Silence (DB Records SOFT 04). This blustery anthemic rock workout with a huge chorus points towards the White brothers' much-anticipated début album, due early next year. The band play a trio of headline dates later this month, KELIS: Young Fresh N' New (Virgin VUFCD212). Kelis is angry again, and this time she means business. On this single - taken from her second album, Wanderland - she proves that she has managed to control that infamous temper with a track that is représentative of her new leaner, meaner sound. It is C-listed at Radio One. WITNESS; Here's One For You (Universal/lsland CID 784). The second single from Witness's album is a mellow 
wiliowy guitars and bouncy drums. The Wigan quintet recently appeared at V2001 and are now looking to follow their summer album Under A Sun with this track, which features on the American Pie 2 soundtrack. RAINSTAR: Breakdown (London WEA334CDCT). Breakdown has been growing on the club scene for the past couple of months. It has topped the Galaxy 

SIMIAN; One SOURCD042). The current'darlings of the remix cognoscenti release arguably the highlight from their album Chemistry Is What We Are. One Dimension, an addictive psychedelic pop gem smothered in their sonic idiosyncrasies, has the ability to cross over into a previously untapped market. JA RULE; Livin' It Up (feat. Case) (Def Jam UK 5888142). This is the first release from Ja Rule's Pain Is Love album. Ja Rule's growling rap is complemented by Case's smooth soul chorus, lifted from Stevie Wonder's Do I Do. This combination, together with a stomping hip-hop backing, helps to create a sturdy party tune. GREEN DAY; Waiting (Reprise W570CVX). This tunefui, mid-tempo track sees Green Day in the middle ground between punk and pop. It is the third single from last year's Warning album, and trails the band's forthcoming 'best of, which 
LP11»'"1"! GABRIELLE: Don't Need The Sun To Shine (To Make Me Smile) (Go Beat j 5873762). Gabrielle's 

' clearly why she is still going strong after seven years on the UK music scene. Her vocals infuse this quaiity pop track with warmth and character. It should certainly go Top 10 thanks to an A- 
SUPERSISTER: Summer Gonna Corne Again (Gut CDGUT38). The third single from the Sheffield-based girl group follows Shopping, which tickled the Top 40 ir ter. The pr al plot im 
MOGWAI: My Father The King (Rock Action/PIAS ROCKACTOIO). After the relative serenity of their Rock Action album, Mogwai return with teeth bared. This is a seething take on a traditional Jewish hymn, and showcases the band's ability to be brooding and tempestuous in equal doses. TO ROCOCO ROT & l-SOUND: Pantone EP (City Slang 201862). The first new material since April's Music Is A Hungry Ghost collection, Pantone EP finds the Teutonic tykes continuing in their icy vein of click-splattered dub. The five portions of sublimely human machine music wiil be eagerly received by electronica devotees. DUBTRIBE SOUND SYSTEM: Do It Now (Defected DFECT38). This Latin-influenced deep house excursion has become a dancefloor favourite in the past few months and finally looks set to go overground. Previous releases from DSS have earned them cuit status - this single shows why. 

Crazy (Credence CDCRED016). Italy's Sergio house and rock 
samples track has Pete Tong 
Radio One. Support from DJs as diverse as Paul Oakenfold, Erlck Morillo, Darren Emerson 

«al» 

OZOMATLI; Embrace The Chaos (Interscope 4931402). Renowned for their energetic Iive performances, this LA band return with an album ore fluid than their eponymous first album. Three of the songs were produced by Los Lobos' Steve Berlin, which adds a polish to their Latin sheen. APHEX TWIN: Drukqs (Warp WARPCD92). Following a barren four-year spell, Warp have managed to prise 30 tracks from the revered sonic pioneer. The resuiting two-CD set contains material of startling cohtrasts, with giddy breakbeat freakouts sitting alongside soothing, angular piano pièces. EHEa THE BACKSTREET BOYS: Greatest Hits Chapter One (Jive 9222402). Having sold 65m albums Worldwide, this collection pays testimony to the US boy band's knack of consistently providing catchy pop songs and ballads. The album features tracks from ail four of their 
cernent their place in pop history. CHARLOTTE CHURCH: Enchantment (Sony SK/ST89710). At the âge of 15, Charlotte Church has already sold more than 8m albums and she is the youpgest O artist to have a Top Five .hit in the UK albunfw chart. Enchantment features a wide variety of musical styles from Broadway musicals to Celtic ballads. CRACKOUT: This Is Really Neat (Hut CDHUT69). This is an impressive début from a band still relatively fresh from school. Highly accomplished songwriting underpins an album which mood and tempo, drawing Idlewild during its quieter moments, UB40: Cover Up (Virgin DEPCD19). The vétéran Brummie reggae outfit serve up i of the same with this, their 18th 

Way Tree (Motown/Ghetto Youths 4400147422). The youngest of Bob Marley's sons opens the Marley dan's Motown account with his sophomore set. Produced in the main by his brother, Stephen, who heavily collaborated with Erykah Badu, it has already received support from urban radio and press. KINGS OF CONVENIENCE: Versus (Source CDSOUR040). This Norwegian " mally flimsy songs are by the sharpest downtempo and leftfield artists. Royksopp and Sixties string arranger David Whittaker provide mixes, but the haunting Four Tet mix is the highlight.   THE H1VES: Your New Favourite Band (Poptones MC5055CD). The Hives are one of Sweden's best-kept secrets and this 'best of release wiil show UK audiences that they are one of the best rock acts around. Formed in 1993, they have a touch for angst-driven punk which has seen them become both a formidable Iive force and lo-fi experts in the studio. 4 HERO: Creating Patterns (Talkin Loud 5860572). The duo's sprawling début album Two Pages caused quite a stir with its unique mix of jazz and drum & bass, and Creating Patterns continues in this rich vein. The album features an array of guests including Jill .Soott and Te/ryjÇallier. JUSTIN ROBERTSON; ...Présents Revtone (Nuphonic NUX175CD). The Gentleman Thief and former Lionrock mainman returns with his début solo album. Featuring Eighties synth stylings alongside African flavours and old skool Chicago sounds, it should restore Robertson to his rightful place in the UF to FaboK s (Elekti 
album to da UB40 have enjoyed 40hit singles in the UK and sold 50m albumsrHôwever, it is likely to make a more'ïow-key impact, despite their latest single, Sparkle Of My Eyes, making the Radio Two B-list. THE CRANBERRIES: Wake Up And Smell The Coffee (Universal Island 112706-2). With little to distinguish this from any of The Cranberries' other four albums, it is hard to see it generating much interest beyond 

755962679-2-1-4). Ghetto Fabulous is the 
and recently debuted at number four in the 

Heor new releases O Audio clips from the releases larked with this icon can be heard on otmusic at; www.dotmuslc.com/reviews 
is week's reviewers: Dugald Baird, Claire Bond, Phil Brooke, James Brown, E Iwell, Tom FitzGerald, Owen Lawrence, Kennedy Mensah, James Roberts, Jan Salmon, Ajax Scott, Nick Tesco and Simon Ward. 

LWIK i..| INCUBUS: Mornlng View (Epie  ). While 

sparingly. 
third fuil-length album and follows the muiti-million- selling Make Yourseif. Judging by this polished effort, Incubus wiil continue their UK infiltration with 
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«ctyiy—^ v.o.v 

announce 
Classic Albums are back on the box-.- 

l-i 

■ S d ^ sîi 

I —s ^ hL 

" •v,-< / x / U^IVE^Ag ^ 1 «■ ^ ...^ 

iS g H-S 

DVD: EREDV070 

seciesA 

BJ '< '"A 
fe0' KfïWÇ- lu ri: — ta ■ 

I— ^WSêr'-- 

VHè: EREOl3 ' 
...and the repeats are in the bag. 

sériés 1 and 2 repackaged and eut on VHS and DVD exclusive materlal) on 22nd October 
Watch out for sériés 3 coming soo/?... 

Classic Albums are co-productlons hetween Eagle Rock Entertainment and Isis Productions 



ATTENTION 

AU RECORD DEALERS 

À "no music promotion 

in conjuction with 
e vision 

will get you started! 

the deah 
iaunch 22nd October to 30th November 

full sale or return (unsold stock must be returned to THE by 31 st January to qualify) 
extended crédit (Pay 31 st January for orders placed 22nd October onwards) j 

free FSDU display unit 
48 mixed units at 32% margin for the dealer. Total cost £499.68 

nationwide radio campaign to support the Iaunch (available at your local record shop...) 
order now... 

phone either Tracy Chapman at on 01782 568464 
or Cari on 01782 568548 or contact your local représentative 

ask for cat. no. CAFSDU1 for your free stand 
and CADVD1 for your starter pack of 48 mixed units 

new accounts welcome: payment can be made by crédit card 

UK sales & distribution: ILC Music/Total Home Entertainment 
www.eaglevision-int.comwww.eaglevisionusa.com 

Eagle Vision is a division of Eagle Rock Entertainment Pic 



OFFICIAI UK SINGLES 
m 

q HA R 

TOP 75 KSiil l - WÊÉ A ■ 

i R3 53 Trtle Label CD/Cass (Distributor) Artist(Producer) Publisher (Writer) 7712* ~~T 
 Label CD/Cass (Distribué 
2 i Artst(Producer) Publisher (Wrilerl    

1 CANT GET YOU OUTOF MY HEAD * p.rtophanBC0RS65mR6562(Ei 38" 3 ALCOHOLIC Chrysalis CDCHSS 5130/TCCHS blJUtel Starsailor (Osborne) EMI (Starsailor) ■ dOO/FfS 400 (TEN) 
1 39: «wtobbsw ffrrîrti&'BM.f' PAQTI FC IN THF ÇKV ; Nulife74321867142/74321867144(BMG) pL-:' 
Z 3 

3 ' 
4 2 

2 WHAT WOULD YOU 00 Interscope/Polydor IND97617/INC97617(U) City High (JsaiyDuptessis/PanMoM EMWamer-CbappeS (Toby/Pa.TJio/Broadus/Young/BradfonfBailevl -/IPiT 97617 
2 CHAIN REACTION/ONE FOR SORROW (REMIX) Ebui/jive92fli442/920i424(Pi 

iau33 

41 33 

4? 29 

'^ASTLE^ mmm SIOE ' independiente ISOM 54SMS/ISUMb4CS (TENI Tav.s(GodnchlSo y LJy polydor 5872842/5872844 |U| 3 lan Browvn (McKracken) Sony ATV/BMG (Brown/McKrackan/Colouhounl 5872847/- 
53 

6* 
3 SMOOTH CRIMINAL DreamWorks/Polydor DRMDM 50887/DRMCS 50S88(U1 Alien Ant Farm IBaumgatdner) Wamer-Chappeli (Jackson) -/- 
2 THINKIIMG IT OVER V2/Public Demand WR5017773A'VR5017775 (3MVyPÏ 43 

44 
JUS 1 KISS XL Recordings XLS 136CD1/-M 2 easiTTi ■■.k,lB=i.in£r:.i'cilUiiivc5sïSciiiïAIV;Wan>,.rua™?llBu<UwllBltr«€.RMl9tis/tllwaiasl 'WJ '* 2 FIRST DATE 1 ^ ir MC/Wni-lsland MKTDJOZW (U)   

0 7 ® IjSVEN SVEN SVEN Etarnal WEA 336CDAYEA 336C (TEN) 11 Bell & Spurling (Bell/Spurlingl MCS/Screen IBell/Spurlingl ■/- rî45> ■ssssisansi-— — 
B ^ ■H FAT IIP Def Jam/MercurY5888012/5888014 (Ul 46 IT'S BEEN AWHILE Elektra E7252CD1/E7252CITEN) Staind (Abraham) Warner-Chappell (Mushok/Lewis/April/Wvsocki) ^  ■ ^ 
9' 

10' 
5 MAIVIBO NO 5 ^ ^ ^BBC Music WMSS60442/WMSS 60444 (PI 
2 FAMILY AFFAIR MCA/Uni-lsland MCSTD 40267/MCSC 40267 IU| 
6 FOLLOW ME Atlantic AT0108CD/AT0108C(TENI 

0 47 ' 
48 

„ ETERNAL FLAME • Innocent SINCD 27/SINC 27 (El; Alomic Kitlon IWiiahll Sony flTV/Uniyersal ISleinherii/Kelly/Hodsl   lu ,AREA CODES Qefjam 5837722/5837724 (U) , r ,3 PERFECT GENTLEMAN O Columbia 6710522/6710524(TEN) 
65rEE 5 11 n 

12 EU 
13» 

Rl2 PEOPLE Echo ECSCD 112/ECSMC 112(PI u Jean Jacques Smoothio (Robson) Oickiebird/CC (Robson) -/ECSY112 3 LUV ME LU V ME MCA/Uni-lsland MCSTD 40263/MCSC 40263 (U) Shaggy (JanVlewisl EMliWarner-Chappeîi/leosong (Whhfeld/O'Burrell/Harrà Ill/Lewisflïchbourg/Hani) -/MCST 4(1263 

y 43 33 

50 36 

51 « 

i V.- -, | ; ■ ■■ I'. I f., . ■■■;. Il- I- i, ; ji -J-.C-rîliH-v 5 Itti MUSIC Polydor 4976222/-(U| Erick Senior IcaL Marvin Gaye (Scmonl EMI/Zomba (Sermon/Gavel -/4976221 6 TAKE MY BREATH AWAY virginvscDTmwscisw(E) 
ANDROGYNY Mushroom MUSH 94CDSX/-I3MV/P) 

::p;r 
14 3 

15 2 5 STARLIGHT O Independiente ISOM 53MS/IS0M 53CS (TENI OC 
53 iT 4 THINGS THAT GO BUMP IN THE NIGHT/IS THERE... idaamini-isiaïKiciDXTràiisœiui  » 

16 m IlLET'S GET BACKTO BED...B0Y Epic67I8662/6718664(TEN) Saïah Connor feal. Tû (KD/Tygcrl CC (Tvger/Denetl ■/• C/l rrmWHO'S COMING AROUND obsessivefiftycooi/fiftymc01 m J H luaii 5050 (Lvsandrou/Powel!) Boooie Beat/CC (Lvsandrou/Powell/Gordon) -/F1FTY12 01 tK.toa.aTuBri.Be,.. 
17 » 4 SET YOU FREE Ail Atound THe World CXGLOBE 242/- (AMDAJ) 55 5 SMASH SUMTHIN' r DeUanVMercurY588893M886WUI- LMuturM.  .s 
18 m 
19 13 

JjYOU'RE MY MATE^ ^ Kàjgsfec74321895632^4321895634(BMG) 
2 BAD BOY FOR LIFE Puff Daddy/Arista74321889382774321889984(BMG) 56 

57 
4 HUNTER Cheeky/Arista74321885722/-(BMG) Dido (Nowels/Didol Wamer-Chappeil/BMG lArmstrong/Armstrongl •/74321B85451 
8 LITTLE L ^ S2 6717182/5717184 (TEhO 

i 
90 ITfTTlCANDY infectiousinfeciobcds/-mw) u Ash (Morris/Ash) Universal/Windswept Music London (Wheeler/Bacharach/David) -/- 
71 CHa'T'SOVER Pias Recordings P1ASB 024CDX/PIASB 024MC (V) 

CO «nWHERE 1 WANNA BE London LONCD 46t/L0ICS 461 (TEN) JO stiadeStieÉl/NateDogii/KnnipI(KayGee/BeitelErrlWamerChapcalVCC(Biowii/Befkelev/Gia/RsIe/XÉiball/Paichl -/LONXW 
59 EgVVONDER HuWirginHUTDX142WUTC142(Ell 

22 » 2 RIGHT ON! VCRecordings(SomaVCRD96/VCRC96(E| SStone Seul IMomsaVReeifiel OwersaBoiraWamEf-CbappeJ lOaïis/MoinsorVReedie/Maffieldl -«HT 96 60 10 3 URBAN TRAIN VC Recordings/Nebula VCRO 95/-(E) 
23 " 6 TOO CLOSE O Innocent SINCD 30/SINC 30 (E) 61 4 ON THE MOVE Positiva CDTIV 158/-(E) Barthezs (Claessenl Slronqholt ICIaessenl ./12TIV158 a 
24» 8 LET ME BLOW YA MIND Interscope/Polydor4976052/4975934|U) Eiî(HlB«nSalriSMlBaK)UMfsal1Vr49«flMoîicloid«11biwi-OMîtiêlïHitCt]ailïîyïOTgttefiia5latli(Jaiibii) /■ i 6255 laETERNITY/THE ROAD TO MANDALAY ci,^aBsCD»iïCCHS5t26|E) Robbie Williams (Chambers/Power) EM1/BMG (Williams/Chambers) -/- SI 
25 " 4 BABY COME ON OVER Wild Card/Polydor5872352fi872354IUI Samantha Mumba (Bag And Amthorl Universal/MurlviVWamer-Chappell (BirgissorVBagge/Mumba) •/• 63 .3 3 F1NALLY Defected DFECT 37CDX/- (3MV/TEN) Kings Of Tomorrow feaL Julie McKniqhl (Rivera) Universal (Rivera/Sealee) -/DFECT 37 
26 " 8 LET'S DANCE RCA74321875962/7432I875964(BMGI Rve (Slaanard/GaSagher) EMI/Sony ATVAJn/versatBiflco (HarnngtDn/Kowes/Ga!!aghe'/Stann3rd'Breen/Con,oryBrcr//nl ■/■ 064' ,, BOOTYLICIOUS^ ^ ^ ^ Mumbia 6717382/6717394(TEN) ° j 
97 rRfllVENUS AND MARS Columbia6717612/6717614{TEN) # uaif J0 Bree2er (Thompson/Keliy) CC (Thompson/Kelly) •/- fi 5 EHANTE UP Epie 6717882/6717884 (TENI " •' MOP feal Buste Rhymes (Ooctoi Penodl Wamer-Chaonell IGnnnaieWurrav/Pliihnan/StailiooSmilhl -,6717886 TunOftllHljglu., J ! 
28 22 6 STOCK IN THE MIDDLE WITH YOU isiAvanua/EMicoEMeoo/TCEMiiooiEi 66j 7 HELP! l'M A FISH RCA74321874652/74321874654(BMG) little Trees (Evenrude/Kilpatrick) BMG (Jesper/Winge/Leisner) -/-1 Louise (Plato) Baby Bun/Umversal (Rafferty/Egan) -/12EM 600 9Q tm ntortuTABLc Redbus Music RBMCD 101/RBMMC101 (RN/U) UàAàâ Giris @ Play (Padley/Godfrey) Ail Boys (Stock/Ailken/Waterman) -/- 
bn 27 2 COME WHAT MAY Interscope/Polydor4976302/4976294(U) 67 SUP^RSTY.UN' ^ ^ ^ ^K|^Peppcr9230472fl230474(P) 

KQ as aPAPUANEWGUINEAZOOl Jumpin-&Pummn-CDSTQT44/.l3MV7TFN. ErrznzEï 
31 33 7 TURN OFF THE LIGHT OreamWorks/PolydorDRMOM5(l891/DRMCS 50891 (U) Nelly Furtado (EatonAYest/Furtadol EMI (Fuiladol -/DRM12 50891 i 69" 14 HEAVENJS A HALFPIPE O ^ Atlantic AT0107CD/AT 0107C (TEN) -n 
32 29 

9 21 SECONDS O Relentiass RELENT 16CD/RELEhrr 16MC (3MV/TENI 70 m Tn A Ll 1 1 LE SAMBA XLRecordingsXLS135CD/-(V) ^ Ugly Ouckling (Ugly Duckling) Chrysalis (Uqly Ducklinq) ./XLT135 * !S:S 
33 •' 3 NOT SUCH AN INNOCENT GIRL VirginVSCDT1816/VSC1816|E| Victoria Beckham (Kipner/Frampton) EMI (Kipner/Frampton) -/- i 716 leLADY MARMALADE • Interscope/Polydor4975612/4975604 (U) Chrisuna Aguilera/UI' KinVMya/Pmk (Fair/Elliott/Rockwilder) Jobete/EMI (Crewe/Nolan) -/4975611 cna-OffleM ux cort. 
34 " 2 STEP ON MY OLD SIZE NINES V2WR5016258/WR5016255I3MV/PI Stéréophonies (Bird S Bushl Universal IJonesl -/• 72 i m SUPERFREMON EastWest/Elektra -/- (TEN) Missy Bliott flimbaland) Warner-Chappell (Elliott/Mosley) -/755967255Q 
35 32 sTAKEMEHOMEO Polyd0r58723l2/5872314(U| Sc-?ta ESs-Bsbot lleGasscLBacon & QusmîjyVibeïtieY.I Unr.'ersal/RondooV/arrsf-ChapoeS (Dis- Bafior/AJ'e'/Isr/l -iWR] 1 73 2 ?a

UHl1^RRm|Glii • ,o a ^ec^et' DFECT36CDS/- (3MV/TËN) banaa honora ibims) universal/MinistfY ot Sound (Ashford/SirnDsnn/FImiîl ./neerr -jcq 
36 rn?l BREATHE ^ ^ ntj /ST Wamer Bros W 572CD/W 572C (TEN) 74 -   fflïï> HIshMlnmimO, 37 rnaHERE,C0ME(SING DJ) Nulife/Ansta 74321895622/74321895624 (BMG) 71: MÏHE WAY T0 YOUR LOVE Polvdor 5871492^71 O # UiMM T8!isman p feal B3rring{0n L^ua^an p, Uosonj/SIdn-Rome/CC ILevy/LoveAarsen) ■/74321895621 ' ^ miM Heor'Say (StarGate) EMI/Sony ATV (Mikkel SE^ustan/Hermansen) SB/1492/5871484 ({i} <325 Mostwkslncbart 

C2»1—• 

UMKIM P«Rlf,<Sh SZSBD wtdnwa» w w i gfQEIj i 
in the EnoUty 
OUT NOWON DVD/CD1/CD2 ^ © % |a -ap ^ 

DISTRIBUTED BY THE ENTERTAINMENT NETWORK ORITER EHOM BPTAI 

^i The new single MMfm 
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THE OFFICIAI UK CHARTS 

SINGLES 

CHART 
COMMENTARY 1 ^ / 

SINGLE FACTFILE 
'] Described in NME this week as 'the 42-45-57 chart trajectory. The album has grossest band on the planef but getting sold more than 64,000 copies to date, saturation airplay from Radio One (29 and was produced by Jerry Finn, who spins last week, a total beaten by only previously helped Green Day and Blink fîvo other records) Canadian punk/ 182 to prominence. Ail Killer No Filler is hardeore rockers Sum 41 début at Sum 41's first UK album, although they number eight with Fat Lip. It is the released an even more extreme Half 

by ALAN JONES 
;.5 ^ ' 

i k à i i é. \ 
introductory single from their album Ail Hour Of Power album - which includes Killer No Filler which has thus far spent such delicacles as Grab The Devil By The 10 weeks in the album chart, with a Horns And F**k Him Up The Ass and 32 pleasingly smooth 47-34-26-23-27-33-36- Ways To Die - in the US last year. 

îles tumbling by 25% to ïrk, and results in the t week simply shuffling 
igh, with Kylle Minogue's Can't Get Yc Of My Head selling a further 122,000 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE GROUPS 

le Hey Baby are off by ik. City High's What id Alien Ant Farm's Smooth Criminal are also climbers, moving 4-3 and 6- 5 despite sales déclinés of 29% and 34% respertively. The highest new entry. at number seven, is 
to England football manager Sven Goran Eriksson by oomedians Bell & Spurling, Had David Beckham not equalised against Greece on Saturday in injury time, England would have faced a play-off and Sven, Sven, Sven would be taking an early bath but the nation's 

SALES UPDATE 
versuTs0lae YEAR: 

winning automatic qualification for " 1 ' Cup should en single. By the way. of 

PERCENTAGE OF UK ACTS IN THE CHART UK: 60.0% US; 36.0% 0tlicr4.0% 

Scotland and Northern Ireland, less surprisingly, made up just 3.6% of sales, compared to their 18% share of the market as a whole. Ash emulate the Manie Street Preachers by registering their fourth hit of the year. They début at number 20 with Candy, which is based around a sample from the Walker Brothers' Make It Easy On Yourself. They 
Light, number 13 with Burn Baby Burn and number 21 with Sometimes. AU four singles are taken from their current album, Free AU Angels, which climbs 48-37 this week. Sales of the latest hot import, Because I Got High by^froman, more than doubled last week, a 70-45 jump. The sii release today (Monday). M' a full UK 

INDEPENDENT SINGLES PEPSIf •N \ t JChart \ 
CHAIN REACTION/ONE FOR SORROW (REMIX) Steps THINKINGITOVER Liberty 

m A LITTLE SAMBA CE] GOD'S LOVE 8 MYSTERY 9 T1LLTEARS DO US PART 7 N1TEANDF0G 10 OUI OFCONTROLIBACK FOR MORE) ES] THE LAST RIDE m TIMELOOP/SCHALLFRAGMENTE m INDICATOR/BIG FAT REMIX 
Ail charts © The Officiai UK Charts Company 2001 

Ebul/Jive 9201442 (P) lie Demand WR 5017773 (3MV/P) Echo ECSCD112 (P) ias Recordings PIASB 024CDX (V) Infectious INFEC106CDS (3MV/P) BBC MusicWMSS 60442 (P| V2WR 5016258 (3MV/P1 XL Recordings XLS136CD2(V) Obsessive F1FTYCD 01 (V) lushroom MUSH 94CDSX (3MV/P) XL Recordings XLS 135CD (V) Perfecio PERF21CDS(3MV/P) Inferno CDFERN 42 (3MV/V) Tidy Trax TIDY158CD (ADO) V2 VVR5017728 (3MV/P) Neo NEOCD 067 (V) Pacific PCFC01CDS (3MV/P) Maelstrom MAELTX005 (V) Duty Free DF031 (V) Pepper 9230472 (P) 

BOOKING DEADLINE 
CORY DEADLINE 

SPECIAL FEATURE 
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THE OFFICIAI UK ALBUMS P. H A H T 

TOP 75 

| g | Artisl(Producer) 

ElBktra 7559627002ITEN) , GOODBYE COUNTRY (HELLO NIGHTCLUB) O PepperSïSMHiPi 

„ NOT THAÏ KIND *2 »3 Epie 4974122 (TENI 

12 6 DreamWorks/Polydor 4502852 (U) 
13' re 2 IHT/East West 8573829832 (TEN) 

15 5 

17» East West 7559626642 (TEN) ^ 

19 DreamWorks/Polydor 4502932 (U) 
%\ Columbia 5017832 (TEN) 

22 " 
123- 

24 41 « S0NGSIN AMINOR J 80813200022IBMG) 
25,. 3 CENTRE STAGE Universal TV 160712 |U) 

JJ THE DEFINITIVt fRANHE VAUl &IHE FOUR SEASONS^ MBiisassairail 
6 KINGSIZE • RCA 74321875972 IBMG) 

RCA 74321601812IBMGI 
Arista 74321874712IBMGI 

4 CHANGING FACES - THE BEST OF O ist Avera/EMi 5Jt9672(Ei 
XL Recordings XLCD 138 IV| 
East West 06301655221TENI 

■ ATOMIC/ATOMIX - THE VERY BEST OF IYEMI (E) 
3 THE LOOK OF LOVE 

Universal MCD 60076 |U) 
Rough Trade RTRADECO 030 (VJ 

■ SOFARSOGOOD *3 

2 THE ESSENTIAL COLLECTION RCA 74321886972 IBMGI 

521 
53 - 
54 « 
55 » 
56 
57 - 
58 E 
59 ' 
60 
61 » 
62 
63 » 
641 
65^ 
66 » 
67 » 
68 » 

DreamWarks/Polydor 4503462 (U) 

,, BLURlBEST OF *2 Food/PariophoneFOODCDS33(E| 

l4 SIMPLE THINGS • Uldmate Dilemma UDRCD0I6(3MWP| 

Elektra 7659626802 (TEIMI 

■ THEWOMANINME* 
70 » 
71 - 
72 » 
73 » 
74 » 
75 » 

Dst Highway 1702522 (U) 

9 DROPS OF JUPITER • 

4 THE VERY BEST OF 
TCPMTV 3/PMTV 3 

TOP COMPILATIONS 

n 7 rCTl BACK TO THE OLP W Ministiy C j] IT'S A GIRLTHING Wrgin/EMI VTDCDSSSt-W-IE| 
BMG/Sony/Telstaf/WSM HUTSCD50I7-/-A (B 

2 DJ LUCK & MC NEAT PRESENT VOL 3 

KISS IN IBIZA 2001 

Ministiy 0( SaunJ MOSCD23/-/-/- (3MV/TEN1 
15 IH1U 

16 
17 6 CHILLED IBIZA II « 
18 » 
19 
20 

ARTISTS A-Z 

Vifgin/EMIVrDCD410/-AME) beckhwvL 

WSM WSMCD045/-/-/- (TEN) 

MUSIC WEEK T3 OCTOBER 2001 



THE OFFICIAI UK CHARTS 

13 OCTOBER 2001 ALBUMS 

CHART 
COMMENTARY 

^ by ALAN JONES 

ALBUMS FACTFILE 
>V IH With Can't Get You Out Of My Headthe week tally.lt is herfourth numter one V number one single for thethird week in a album, and her llth chartcd album. As 

Zbteïhis^ '     

Fever sold more than 139^090 copies last album in a little over nine years, her week, to give Minogue heMiighest fîrst- Greatest Hits topped in September 1992. 
MARKET REPORT TOP 10 C0MPANIES 

not to motion a 

COMPILATIONS 

Hp|pS|r| 
^ Two big new entries to the Top 10 help 

week stay i^thphaTts Zar, never dipping associated with the phrase - but vintage 
Snapl's The Power and Bizarre Inc's Playin'g With Knives. Ifs A Girl Thing is an almost 

ESSESiiSE-L 441 sales behind. 

iiâiiiî TOP 10 

INDEPENDEHT ALBUMS THE YEAR S0 FAR... 
TOP 20 ALBUMS 
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THE OFFICIAI UK CHABTS 

SPECIAL 13 OCTOBER 2001 

MID-PRICE 

TRAVELLING W1TH0UT MOVING DOOKIE RECURRING OREAM: THE VERY BEST OR- LEFTISM 

APPETITE FOR DESTRUCTION WEEZER BROTHERS IN ARMS GREATEST 

BUDGET 
Dusty Springfield 3 HITS COLLECTION 6 THE BEST OF 10 THE BEST OF m N10T0WN CHARTBUSTERS - VOLUME 3 Various El SOUL SEDUCTION BarryWhite El ATOMIC-THE SOUND OF THE SUBURB Vc El THE BEST OF St El WHISKY IN THE JAR Va O BEST OF EH 

R&B SINGLES 
irscope/Polydor IND 97617 (U 

CD LETS GET BACK TO BED - BOY 4 LET ME BLOW YA M1ND 6 TURNOFFTHEUGHT 10 BECAUSEI60THIGH 

CityHigh MaryJBlige P Diddy&The Bad Boy Family Puff Daddy/Arista 74321889982 (BMG) Kurupt PIAS Recordings PIASB 024CDX (V) SarahConnorfeat TQ Epie 6718662 (TEN) 

8 SMASH SUMTHIN' 13 LADY MARMALADE 11 INTHEAIRTONITE 12 AINTITFUNNY 
' PEACHES & CREAM I SWEETBABY iS 25 JUSTDOGGIN 20 16 PURPLE PILLS 21 19 BATTER UP 22 20 ANTEUP 23 23 OHYEAH 24 18 ONE MINUTE MAN 25 22 WHEREIWANNABE 

28 24 ANOTHER DAY IN PARAOISE 29 31 ALLRISE 30 □ JUSTIN CASE 
©The Officiai UK Charts Company 2001. Corn 

Nelly Furtado DreamWorks/Polydor DRMDM 50891 |U) Afroman Universal 0152822 (Impott) Ludacris féal Nate Dogg DefJam 5887722 (U) ErickSa Wyclef Jean Columbia 6710522 (TEN) RedmanleatAdamF DeUam/Mercury 5886932 (U) Christina Aguilera & Friends Interecope/Polydor 4975612 (U) Ul' Kim feat Phii Collins WEA WEA 331 CD (TEN) JenniferLopez Epie 6717592 (TEN) 
112 Arista 74321882632 (BMG) Macy Gray feaL Erykah Badu Epie 6718822 (TEN) Tha Dogg Pound Shady/Interscope/Polydor 4975692 (U Nelly SStLunatics Universal MCSTD- MOPfeatBustaRhymes Epie 6717882 (TEN FoxyBrown DefJani58l MissyElliott feat Ludacris ElektraE 72451 Shade Sheist/Nate Dogg/Kumpt London LONCD < EdCase&Sweetielrie Columbia 671C Shaggy feat Rayvon MCA/Uni-Island MCSTD 40257 (U Brandy & Ray J WEAWEA3Z7C01 (TEN Blue Innocent SINCD 28 (E Jaheim Warner Brothers W564CDX (TEN 

>m data from a panel of independents and specialist multiples. 

COUNTRY 
LostHighway 1702522 (U) 

:heeky/Arista 74321850852 (BMG) S2 4839992 (TEN) Reprise 9362455292 (TEN) 

Geffen/Polydor GED24536 (U) Parlophone CDPMTV3(E) EMI CDP7464142 (E) Elektra K9607742 (TEN) 
Geffen/Polydor Gl Geffen/Polydor GED24629(U) Vertigo 8244992 (U) 

BREATHE COME ON OVER NEW FAVORITE I NEED YOU CLOCKWITHOUTHANDS l'M ALREADY THERE NEVER LOVE YOU ENOUGH WIDE OPEN SPACE TIME SEX LOVE LITTLE SPARROW LONELY GRILL IHOPEYOU DANCE FAITH & INSPIRATION EARL SCRUGGS AND FRIENDS 
INSIDEOUT PRIVATE RADIO ALRIGHT GUY ©The Officiai UK Charts Comp 

Faith Hill Warner Brothers t,mPort) Shania Twain Mercury 1700812 (U) Alison Krauss & Union Station Rounder ROUCD 0495 (PROP) LeAnn Rimes Curb/London 8573876382 (TEN) Nanci Griffith Elektra 7559626602 (TEN) Loneslar Grapevine/BMG 74321862132 (RMG/BMG) Ctely Wright MCA Nashvillc 1702102 (U) Dixie Chicks Epie 4898422 (TEN) Mary Chapin Carpenter Columbia 5023542 (TEN) Bolly Parton SanetuatvSANCD(l74|P| lonestar Grapevine/BMG 07863677B22 (RMG/BMG) Lee Ann Womack MCA Nashville 1700992 (U) Daniel ODonnell Rio R2BCD 717IRMG/UI Eari Scruggs MCA Nashville 1701892 (U) Dixie Chicks Epic04951512(TEN| Trisha Vearwood MCA Nashville 1702002 (U| Bilty Bob Hiomton LostHighway 1702362 |U) GaryAlIan MCA Nashville 1702492 (U| 

Crimson CRIMCD319(EUK) Spectrum 5375492 (U) MCA/Uni-lslandMCBD 19509 (Ul 

Spectrum ffi29152 (U) Spectrum 5511142 (U) Spectrum 5529102 (U) Spectrum 5513292 (U) 

HYBRID THEORY LinkinPark SUPERCHARGER Machine Head BREAK THE CYCLE Staind TOXICITY System 01A Dowi PARACHUTES Coldplay TAKE OFF YOUR PANTS AND JACKET Blink 182 LIVE AT LEEDS (DELUXE EDITION) The Who ORIGIN OF SYMMETRY Muse I0WA Slipknot DROPS OF JUPITER Train 

Roadrunner 12085005 (U) Easl West 7559626642 (TEN) Columbia 5015346 (TEN) 

DANCE SINGLES 
î JUS 1 KISS I RIGHTON! I BODYROCK irick Sermon feat Marvin Gaye ho ECSY112 (P) iva12TIV158(E) Jumpin & Pumpin' 12T0T 44R (SMV/TEN) 

El JUSTIN CASE 9 SERIOUS 24 MUHAMMAD ALI 28 STARL1GHT 4 GUITARRA G 5 WHAT WOULD YOU DO 
Supermen Lovers 
City High 

Warner Bros W564T (TEN) 4 Liberty/Relentless LIBT12 046 (V) Cheeky/Arista 74321885441 (BMG) independiente ISOM 53T (TEN) 

□3 TRIBAL AMERICA 

Interscope/Polydor I MCA/Uni-Island MCST 40267 (U) Fluential FLUENT21 {3MV/TEN) DefJam 5887721 (U) PIAS Recordings PIASB 024T(V] Cheeky/Arista 74321885451 (BMG) Junior BRG023(ADD) 
DANCE ALDUMS IUe Artist Label Cat. No. (Distributor) GOODBYE COUNTRY (HELLO N1GHTCLUB) Groove Armada Pepper 9230491/9230492 (P) l FINALLY KingsOfTomorrow feat Julie McKnighl Defected-/-ISMV/TEN» 3 BACK TO THE OLDSKOOL Vanous MinistryOf Sound-/MOSCD23(3MV/TEN) 3 BAD BOY FOR LIFE PDiddy&The Bad Boy Family Puff Daddy/Arista 74321889981/-(BMG) THEBLUEPRINT jav.Z 

MUSIC VIDEO 

7 Œa PAIN IS LOVE jaRu|e 8 5 DJLUCK&MCNEAT PRESENT VOL 3 Various 9 El S0L1D STEEL DJ FOOD & DK- NQW LISTEN Various 10 ES ADAM FREELAND-ON TOUR Various ©Tha Officiai UK Charts Company 2001 

V-Felia/Def Jam 5863961/5863962 |UI mry LAMX8/LAMCD8 (U) DefJam -/5864372 (U| liversal TV ./5854302 (U) linja Tune -/ZENCD55 (VI le -/MAPAVLP 002 (SRD) 

□ KYUE MINOGUE: Live In Sydney 
CD SNOQP DOGG: Ooggystyle 2 VARIOUS: The Besl 01 The Old Grey Whistle 1 1 THE V7H0:Uïe Al The Royal Albert Hall 9 ROUAN KEATING:Uve Al The Albert Hall 
9 VARIOUS: OealhRew Cl SHANIA TWAIN: The PlelinemCollectlen □ OASIS: UveBy TheSee 

îmer Music Vsion 0927405533 Universal Video 9031433 Revolver FlmsREVI 703 BBC BBCDVO1073 Direct Video IX083ÎMYUKV 

] LOUISE: Changing Faces-Besl 01 Louise ORIGINAL CAST RECORDINO: Joseph & The Amaring Technicolor MANIC STREET PHEACHERS; Louder Thon War AAUYAH: Aaliyah ORIGINAL CAST REC0R01NG: Cals ORIGINAL CAST RECORDINO- Jésus Christ Sueerslar I THE DOORS: 30 Ycars Commeraoralive Edilion VARIOUS ARTISTS: Wow LeTs Danco - Vol 5 ROBBIE WILLIAMS: Where Egos Dare I BON JOVI: Live In london 

Epie 2014712 Virgin CDVUSYI99 PolyGram Video 473943 
Universel Vrdeo 0615203 

©The Officiai UK Charts Company 2001 
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