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the new album 

ENCHANTMENT 

With over 8 million sales Worldwide, 
Charlotte Church releases her finest 

ENCHANTMENT 
Release Date: October 22nd. 

National TV advertising from launch. 
4- Outdoor advertising across Wales. 
4 Press advertising in the Radio Times. 

fV Times, BBC Music Magazine and 
Classic FM Magazine. 

4 Strong retail campaign. 
TV & RADIO PROMOTION 
Massive coverage including GMTV, Gloria 
Hunniford. Showtime at the Stadium, 
Children In Need, Rbyal Variety Show. An 
Audience with Brian Conley, This Morning 
and an hour long Classic FM spécial. 
PRESS 
Cover artist features in Times Magazine, Saturday Exp 
Magazine and Classic FM Magazine. 
Features in Daily Mirror M Magazine. Bliss, TOTP Maga 
Asda Magazine, Woman's Own. Best and more. 

www.charlottechurch.com 
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Brits academy to gel wake-up call 
by Paul Williams Brits organisers are planning to gal- vanise the voting academy independent and major re m ahead of 2002's ceremony publishing companies, n the média, producers and club DJ The newly-launched campaign, 

launching an extensive day", also follows voting controver- sy at this year's event when one of the year's biggest breakthrough acts, Craig David, failed to turn any of bis record six nominations in 

of voting. The academy wi 
rill be téléphoné ai 

They are launching an extensive ■ awareness campaign targeting ail I 2,000 people on the newly-extend- ■ ed academy and urging them to 
The organisers are billing November 22 - which is effectively the final day when members can return their forms - as polling day. 

the other awards are single-artist 
MasterCard has agreed to spon- 

sive year. while a host is expected 
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BEST PRODUCERS 
MUZIK AWARDS 2001 

DEBUT LP OUT 2002 
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DJ/artist Fatboy Slim and fellow Brighton résidant Annie Nlghtingale (pictured) were among the winners 
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mwnews@cmpinformation.com NEWS 
Warner'sTaylorquits news file 
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Musicians' Union versus Kny: 

out-of-court deal seltles row 
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Selfridge's deul sees 
HMV open franchise 

Bookies pit Robbie against Madonna 
in the Chnstmas numtomeœiM 

Biddersinvitedlogo 
for Boosey & Hawkes 
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offered odds on the Chrlstmas sin- 
decades, is taking bets for the first music and TuSng 

8/11SMadonna 'if c^œntl^the favouritejo top^ the^estive albums Inviting buyers to purchase the 

favourites at 5/1. 
a number of years for an albums Gabrielle is the most llkely to 

fs^ving It generous odds of 40/1 
SsSSH What If is out on November 26, is 

Meanwhile. HMV is to enter the 
In the Chnstmas period. "Anything whlch brlngs focus on to the current 

currently leading the odds to 
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BRUS; MAKE SURE YOUR VOIE COUNIS, With the autumn awards season in full swing - the Mobos two weeks ago, Muzik magazine last week, Ascap thls - the Brits seem a long time away. But they are not a moment too soon for the organisera, who are Ê already in the middle of planning next year's bash. Of course, the show itself can be tweaked each time - ^ différent catégories, amendments to the qualification rules, changes to the live format, taking place on a différent night of the week - but the biggest change over the past few yeare has been introducing and extending the voting academy. That there is an academy and a transparent and efficient I voting process at ail makes the Brits différent from some | of the other high-profile awards in the industry calendar. And though the perception inevitabiy persists in some quarters that voting is ail a major label stitch-up, the academy itself has been extended so much in recent years - another 300 names were added this time - that the majora account for less than 10% of the votes. Which makes the Brits' drive to galvanise members of the Academy into actually voting ail the more relevant. It is easy to snipe at the whole process - especially for members of the média, some of whom are conspicuous by their failure to bother voting themselves. But it is a system that clearly only works if everyone takes time out to fulfill their commitment. Controverey is ail part of the fun. And in retrospect Craig David received more coverage for not winning any awards than had he picked up ail the six for which he was nominated. But controverey should be sparked for the right reasons. The Brits will always recelve some criticism, not least for the sélection of acts who perform on the show. After ail criticism is part-and-parcel of being an institution (even if it an institution that last year managed to raise a whopping £lm for charity). But criticism can only be justified if those who make it - many of whom are readera of MW - are blameless themselves. Let's wait and see if next year's critics bothered to vote. Ajax Scott 
PAUL'S QUIRKS 
HI TECH SOLUTION TO ORDERING It is sometime since I looked at the every day working lives of music retailers and, with the busiest time of the year approaching, now is a good time to review the situation at the sharp end of the business. With the advances made in technology you might think that ordering new releases and back stock would be simple and organising retums would be a piece of cake. Think again. Despite the online facilities available from many distributore, most indies still rely on the phone and fax to place their ordera. Since the demise of Eros, nobody has been able to find a replacement which does the job half as well, allowing retailers to place stock ordera for up to five distributore on one screen and sending them off at the push of a button. In many cases, especially if a discount campaign is involved, ordera have to be placed direct with each individual rep by phone, hard copy or fax. Even contacting tele-saies can be frustrating, especially when the distributore have queuing Systems which can keep you waiting for up to 20 minutes - while you pay for the pleasure. Out of ail the big distributore, only Pinnacle provides a free phone number for ail ordera and queries. New release and général product information has improved tremendously with the development of email ai company websites. We can find the answer to queries within minutes by logging on ti whereas before we could spend hours searching through out- of- date catalogues and release sheets. The bigger problem now, however, seems to be having to order new releases. Many indie retailers now have to rely on emails, faxes and téléphoné calls from companies who previously called peraonally on a reguiar basis. In fact one of our stores used to get at least 24 rep calls a week from our major suppliera - we now receive five if we are lucky. Economies obviously play a part, but spare a thought for the retailers who often have to place ordera weeks ahead of a scheduled release without having heard of the artist or had a chance to listen to the music. Who said thlngs can only get better?  Paul Quirk's cotumn is a Personal view 

Smallman and Harrison Evolve with now partnership Smallman. me   7- First Avenue's old offices In west First Avenue co-founder Oliver Smallman is off to a strong start with his new venture Evolve Records 
r «rat evoT =frri 

re,ease.AndreaBrownaSTripPin.hip S ^ 
, rnsL «venue ^.uuOdV"'^^ reTease^ëse act oUelves but if Ingoldsby at the beginning of this people step 

mem WIU. uc.uuu ..evu.ue le U On&- off deal for Brown's single, currently number four in the Coolcuts chart, 

al Individually," 
Trenton Harrison. ««u» u,■ "Trenton and I have been friends plans to appoint .  ' of First staff specifically to handle the devel- 

says Smallman, who adds tf 

we had 11 offers on this record. It's thrilling to put out our first single and find everyone loving it," says Smallman. Serious Records manag- ing dlrector Simon Belofsky adds, "Tracks like this don't corne along very often. It'i Smallman i —, - - is looking to iw deal for her following 1er departure from EMhChrysalis. 

New scheme to extend lies 

between music and the City 
by Robert Ashton Music companies' chances of raising external finance may become less of a lottery after the Government unveiled new proposais aimed at improving communication - and fund- ing - between the City and the record industry. One of the key findings of its Banking On A Hit report, launched in Birmingham last Wednesday by cré- ative industries minister Kim Howells, is that small- to medium- sized music businesses (SMEs) are différent from many creative SMEs and have "unique problems" in rais- ing finance. This affects their ability 
report states that confidence in tap ping into external finance has dipped alarmingly in recent years. Howells told the Good Practice In Financing Creative Businesses Conférence, which was attended by record bosses, BPI director général Andrew Yeates and Aim chief execu- tive Alison Wenham, that there were a variety of ways barriers could be lift- ed to help the music industry access finance. "Between music business- es, especially small- and medium- 
needs to be a greater level of under- standing," he said. 'Both sides need to have an understanding of each other's needs and business meth- ods - working in harmony rather than 

Howells; openlng dialogue 
To this end Kingston University's 

which authored the report - makes a sériés of recommendations that funding can be tailored to meet the spécial needs of the music industry. 
mendations and guidelines to help ommendation 

exemption from applying for small firms loan guarantee scheme; and • reforming hcensing régulations to encourage more public perfor- 
On top of this, the report also sug- gests that the music industry could improve the way it présents stratégie 
The report's findings were wel- comed by Yeates, who helped com- te says, "We hope that rec- 

barriers to effective access to 
Wenham adds. "SME companies are the jewel in [the music indus- try'sj crown and many would do even 

Industry mournsdeath 
of Warp's Rob Mitchell 
The music industry was in mouming last week following the death of Warp Records co-founder Rob Mitchell after a hard-fought battle with cancer. Thirtyeight-year-old Mitchell, who had been ill for around five months, set up the ground-breaking indepen- dent label 12 years ago with Steve 
acts trail-blazing Including Aphex Twin, Plaid, LFO and Boards Of Canada. Beckett has now pledged to "continue to build on what Rob has 

The pair took their inspiration for Warp from the dance sounds coming out of Chicago and Détroit, hooking up with talent around their home city of Sheffield to release the first Warp records at the back end of 1989. More than 90 albums and nearly 150 singles later, Mitchell's legacy is a label that is still opening up new avenues with this year's launch of Warp Rlms and the release next week of the label's biggest record this year, Aphex Twin's Drukqs, 

icy Studies t, The Value Of Music that total spending don consumera is more than il.lbn with £345m going annually on CDs and MiniDiscs and a further £381m on live concerts. 
Belgium puis music top of EU agenda EU presidehey holder Belgium _ pared to put music at the top of its pnorities last weekend as the Union planned to hold Its first conférence specifically addressing the record- ing industry. Last Saturday's Music In Europe event, cochaired by Belgian culture minister Rudy Demotte and arts, lit- erature and audio visual minister muiimu ivimer, was expected to assemble more than 200 high-rank- ing executives, composera, authora producers, promoters, managers and artists to discuss four key issues currently facing the European music sector, The conférence In Brussels' Palais d Egmont was planning to address toplcs such as globalisa- tion and cultural diversity; the obstacles the EU could remove or measures it could put in place to improve support for the music industry; and improving training and support for artists. A round-table 
dent^MM; 'r.01''"8 Plas C0"Presi- Worthin^ r. 4 and Worthmgton from the International 

Wenham; setting cultural agenda Music Managers Forum, was also set to discuss relevant areas of pol- Icy changes across Europe. 
Wenham, who with Jean-Michel Jarre was scheduled to contribute to the debate on removlng European regulatory and fiscal obstacles, says the conférence will help to cro- ate a "cultural agenda for the European music industry". Wenham adds, "Culture has tra- ditlonally been perceived as counter-cultural to finance and as a resuit the independent industry within the UK and Europe is grossly under-capitalised. There is now a growing acceptance that music of ail forms Is a cultural asset." 
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Focused campaign 
targets older Robbie 
Williams fanbase 
EMhChrysalis Is hoping to Increase the average âge of Robbie Williams' fanbase with careful marketing to support the artisfs forthcoming album Swing When You're Winnlng. Recorded at Capitol Studios in Los Angeles and released on November 19, the album features Williams performing classics such as The Lady Is A Tramp, Did You Evah? and That's Life as well as duets with Nicole Kidman, Saturday Night Live's John Lovitz and actress Jane Horrocks. "We will be promoting to an older audience and there is a larger budget for print advertising in newspapers such as The Daily Mail and the Daily Express," says EMhChrysalis marketing director John Leahy. TV advertising is planned, but Is unlikely in week one 
extra boost from the BBC's coverage on Saturday November 17 of last week's Robbie Williams gig at The Royal Albert Hall. EMhChrysalis managing director Mark Collen says Williams has thrown himself into this project 100%. "This will open him up to a 

EDITED BY STEVE H EIVIS L E Y (Tel: 01892 5195Q4/slc ve.hemsleyi81alk21.com) — MARKETING 

Woolworths' ad doubles 

value of Sleps campaiga 
by Steve Hemsley Jive Re ■ - — - campai_ been effectivelvdoubled in value fol- lowing Woolworths' décision to fea- ture the act in its own Chri! _ 
advertising. 

being sent into Woolworths to purchase the new Steps album. A Woolworths spokeswoman says, - "The actual content of the ad is a secret, but we can confirm that Steps do appear in one of our Christmas ads. They have been chosen because they appeal to our core customer base, which is families and children." Jive sales and marketing manager Hans Griffiths says the inclusion of Steps in such high-profile retail activi- ty will boost the record company's attempts of maintaining Gold, out today (Monday), as a top five album up to Christmas. "This is great publicity and the 

Steps: featured in Woolworths ad 
exposure is worth an estimated £750,000 to add to our own spend, which is already a record for the label, We had to take advantage of it and approached the management Compa- ny, which' hastily "tearranged the band's schedule," says Griffiths. Jive has shipped more than 400,000 CD copies of Gold and a further 60,000 units on VHS and DVD. The album contains 20 tracks 

sériés of co-op TV ads with Woolworths with a promotion cam- paign beginning this week with £200.000 of TV advertising featuring a lengthy 40-second commercial incorporating samples from seven 
bought a realise th and be tempted to buy. 

Gut Records has lined up a Genesis (pictured) live title as the frrst release of a subsidiary company marketing music DVDs. Gut Vision will release Genesis - The Way We Walk, which features material from the band's 1992 tour, on November 26 as the division aims to push music DVDs in the same way as audio album titles. "We feel artists need to be treated with respect as many DVDs have been marketed like movies and targeted al the film- rather than music-buying public," says Gut Records marketing director Bob Workman. The Genesis DVD contains two-and-a-half hours of footage recorded in 5.1 Surround Sound, interviews with individual band members and an optional running commentary. The marketing campaign will include stratégie satellite and digital TV advertising aimed at the over-35s market with ads appearlng on Magic TV, QTV, VH1 and UK Gold. Gut 
broadsheets and is confident Phil Collins will be available to promote the release. The officiai Genesis fan club, various band websites plus an officiai site launched earlier this year have provided the company with a valuable marketing database. 

Virgin Megnstore revamp 
introduces video features 

ground floor of the flagship outlet, which this autumn is also adding to its attractions with an extended ; stage and a café V2's Elbow are featuring listening posts. Head of marketing Andy says the aim of the re screen will be to fully capitalise in- eventualiy i store on the promolional act appearir effectiveness of music videos. A five- Mis-Teeq minute programme comprising October 29. 
run every 20 minutes on the se which will be supported by a s of plasma screens on the : floor. "What l'm trying to get suppliers is exclusives, bits of the 
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first perfbrmers or expanded stage on the basen floor on October 24. Kendrick a 

Jackson campaign hots up 
with limited-edition initiative 
The five différent coloured limited- edition album sieeves for Michael Jackson's forthcoming album Invincible are being used by Epie to achleve maximum effect from its outdoor poster campaign. Although the artist's first studio album for six years is not released until October 29, the Sony company begins billboard activity today (Monday) and has booked some of the largest poster sites In London and other key cities. The ads fea- 

s.. 

Jackson: five versions of album 

being used by Epie to encourage 
racking the album. 

tracks. Over the next few weeks spend will include local TV advertising in régions where Steps' fanbase is particularly strong, i 
advertising using publications such as TV Times will then try to encourage parents to buy the album as a Christmas gift. The above-the-line activity will be boosted by extensive point-of-pur- chase material designed to give the band a strong in-store profile and the band appear at the Virgin Megastore in Piccadilly today (Monday) and at HMV in Birmingham on October 22. Steps begin a 2Ckiate UK arena tour between November 24 and December 22, while the follow-up sin- gle to Chain Reaction, Words Are Not Enough, will be released on November 26. 

jarate most popular and successful acts of 

'news file 
WISE BUDDAH SIGNSUP SANCHEÎ Independent production company Wise Buddah has signed an exclusive deal with OJ Roger Sanchez to produce a two-hour weekly show which will include a 40-mlnute mix of pre-release tracks. Emap's London-bascd Kiss 100 will be the first UK station to broadeast Release Youtself - with Sanchez on a 7pm weekly slot starting this Saturday. The programme is sponsored by Schwartzkopf Live. 
BT CONTINUES MOSTIE-IN BT Celinet continues its push to raise brand awareness among young mobile phone users by renevring its headline sponsorship of the Ministry Of Sound University Tour. The IT-date initiative began last week at MoS and visits towns d, Plymouth, Hull, 

PROTEIN UNIEASHES NEWPRODUCT Online music marketing consultancy Protein has introduced a viral marketing tool called vTeams which promotes releases online using compétitions, cash 

the 15-track Kingpin compilation featuring peoplesound artists who will ail be marketed to Protein's Sm-strong database. Protein has a partnership agreement with Virgin Records which will manufacturer and distribute the Kingpin CD. 
V SHOP REAOV FOR DVD SAIE V Shop's latest DVD promotion breaks on October 22 offering titles from £7 each. The two-week campaign will cover 170 film and 
chain's 99 outlets supported by 
ORANGE PLANS Q AWARD WEBCAST Orange's sponsorship of this year's Q Awards will Include a live webcast on October 29. Orange 

orange, red or blue sleeve as well as Invincible begins on ITV t the normal sllver and black version. before release and continues untll "1 couidn't imagine launching a Christmas, while press ads will Michael Jackson campaign without appear In titles such as Q as well as using outdoor média and targeting pop magazines to reach younger con- the most important sites. It is sumers who may have purchased the about status," says Epie marketing single You Rock My World, director Angle Somerside. A second single from the album The colour sieeves are also will be released before Christmas. t Is likely to be the ballad Cry rhich has recelved substantiel radio alrplay in the US following the 

nominees using their mobile phones and obtain SMS news updates. 
WH SMITH EXTENDS VIRTUAL TRIAL WH Smith has extended its trial of Virtual Music Stores" digital distribution technology. The System, which broadoasts via a satellite network and uses an in-store virtual pressing plant, was installed at the chain's Bracknell store in April and is joined this month by WH Smith shops in Reading and Maidenhead, Meanwhile, Sainsbury's has also begun trials at its supermarkets in Bagshot, Calcott and Maidenhead. 

Goldfrapp's Felt 

HOW TV SHOWS' RATINGS COMPARE 

TV advertising for September 11 terrorist at 
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• Parlophone continues to build a 

)p of the sî in Australia, Austria. Denmark, Ireland, the Netherlands, Norway and Spain, while it also tops the airplay charts in Ireland and Italy. The album Fever makes a sériés of strong débuts this week with its strongest results achieved in entering the Norwegian and 
respectively. U\c vc? • Garbage's beautifulgarbage album has made îTserTSiis Impact on the international charts. The Mushroom album, ;h is handled by Pi 
Is the highest new entry In four countries this week, including golng straight to one in Australia, while debuting at three in France, seven In Spain and eight in Portugal. It also rockets 23-2 in Belgium. Further new entries for beautifulgarbage include 13 In Austria and seven in Norway. 

Virgin Records International is looking to capitalise on a strong Japanese début for Irish four-piece Bell^by teamlng the group up wdh one of Japan's local pop sTai^o. Bellefire's Japanese campaign began in eamest when their début sing e Perfect Bllss peaked at four on the Japanese international singles chart in Aueust after receivlng slmultaneous powerplay rotation on 24 Japanese radio stations, a new high for an international release, according to Virgin senior international manager Helen Gllliat. "The project Is worklng well in Japan so we want to make a com- mitment to breaking the band there before giving time to the other markets." she says. Gilliat adds that Bellefire will release a double A-sIde single together with local star Yaiko on October 30, featuring a joint recording of Yaiko's hit Find My Way (Buzzstyle), plus the group's cover of U2's Ail I Want Is You. Their album, After The Rain, is released on October 24 in Japan. 

Polydor largets The Beatles' total 

with new Bee Gees greatesl hits 

and current single Only Time bc hold on to their places at the te of the German sales charts thii week, while the album lises to one and two respectively in Austria and Switzerland. Only 

chart at two. 
• Elton John's new album Songs From The West Coast almost matches its impressive UK chart start in Italy where it is the highest new entry at number one. John's first studio album in four years Is also proving popular in Switzerland where it is the highest new entry at eight. Elton 

The al new entry in the German albums chart at 14 with the accompanying single I Want Love re-entering the German airplay Top 50 at 41 after dropping out for a week. It is a similar story in Spain, where I Want Love retums to the airplay chart at 31 after a 
• BMG, EMI and Universal have an equal share of fono's survey 
European radio with four hits each. BMG is represented by Five, Westlife and two hits from Dido, while EMI's offerings are Gorillaz, Geri Halliwell, Kylie Minogue and Robbie Williams. Universal's tally comprises S Club 7, Elton John, Gabrielle and Lighthouse Family. Sony has three entries, Virgin and the indies two apiece and Warner one. 
• Sony S2 signing Jamiroqual's single Uttle L Is the highest cllmber on the Spanish airplay chart, entering at six, while moving 17-14 on Portugal's radio countdown. Meanwhile, the album A Funk Odyssey is rldlng high In Italy at two and Is also Top 10 In Belgium (7), Spain (10) and Switzerland (6). 

by Paul Williams Polydor is backing its new Bee Gees best of with a multi-milliQoumunri Worldwide campaign as it aims to secure it in elite greatest hits territo- ry occupied only by the likes of The 
The Bee Gees' best of, titled Their Greatest Hits: The Record and which is released globally around November 12, matches the simplici- ty of its Fab Four équivalent with a bold red cover design and features one of the most successful cata- logues in music history. Besides their hits from five décades, the album also houses among its 40 tracks first-time Bee Gees studip ver- sions of four songs they penned for other artists: Emotion (Samantha Sang), Islands In The Stream (Kenny Rogers with Dolly Parton), Immortality (Celine Dion) and Héartbreàker (Dionne Warwick). 

seasonal thmg. 

se Gees: multi-million pound plan 
Universal chairman/CEO Lucian Grainge says, "This is a very impor- 

kind of album everyone should want." Given the band's long chart history and enduring popularity, Polydor is 
at the top table with albums such as The Beatles' 1. Polydor UK général manager David Joseph says, "We're working on a 

ertising campaign put J agency Bartle Bogie Hegarty (BBH), which was responsi- ble for the One To One TV campaign. Joseph says the record company t usual greatest hat comprise a string of five song clips and a famous voice-over to reflect the spécial nature of the project. "I wanted it to look like a TV commercial as a brand 
biggest brands there is," he says. Polydor is issuing to radio a four- track EP of the newly-recorded songs, while a DJ-only club 12-inch has also been produced and includes Night Fever and You Should Be Dancing. 

ing The Bee Gees story, which was screened at the end of the summer by Carlton in the UK and is now in the process of being placed with broad- 
Polydor director of international Greg Sambrook notes, "With One Night Only, there were a lot of phases internationally. Every time we got the TV piece shown sales just shot up and we block-booked advertising 
There is no confirmation yet of the Bee Gees' own involvement in the promotion for the album, although 

an event before Christmas and pos- sible live dates during next year. Their rôle will only enhance sales of a project which Polydor is convinced will be in the regirm oflOm plus. 

Kylio Minoguo (Parlophone) 

Fade Stalnd (Elektra/EEG) 

î Chop Suey System Of A Down (Columbia/CRG) 5 Crawling Unkln Park (Warner Bros.) ï Ifs Been Awhile Stalnd (Elektra/EEG) l In Too Deep Sum 41 (Island/IDJMG) 
GAV1N 

le Knives Out Radlohead (Parlophone) 3 2 m A Day Without Rain Enya (WEA) 4 7 
m No Angel DWo (BMG) 5 3 
m A Day Without Rain Enya (WEA) 1 1 
m Songs From... Elton John (Mercury) 3 - le Can'iGet... Kyfie Minogue (Pa^ophore) 2 3 m A Funk Odyssey Jamlroqual (Epie) 11 6 

AMERICAN CHARTWATCH 
by ALAN JONES 

Iay-Z's Blueprint dips h P the album chart is s album The isition to another hot hip-hop Id 360,000 copies last week - more than twice as many as The Blueprint. It is exactly a year Rule's first number one album. Rule 3.36, opened its accountwith 275,( sales. Still on the chart. it has since gone on to sell more tl to become one of the biggest rap hits of the last year. Ironically, it was Jay- Z who first gave Ja Rule a break, allowing him to guest on his 1998 r Can I Get A... Enya's more soothing tones continue to impress record buyers. Her album A Day Without Rain reaches a new peak for the fourth week in a row moving up one place to three. Paced by the single Only Time (which holds at number 16) it sold 128,000 copies last week and has sold just shy of 3m in total. Garbage (pictured) included a well-received stop off on Da t of their promotional strategy t seems to have worked, with t album debuting at number 13 - the same position as their last set, Versi 2.0. But Elton John suffers a minor setback, as Songs From The Wr 

Coast registers a number 15 début. That is six notches down on The Big Picture's 1997 opening. and West Coast'sJÛ.OOO sales is well adrift of the 101,000 opening of Big Picture. On the singles chart, Jennifer Lopez dethrones Alicia Keys for time. The two divas first swapped positions on September 8, ar around again on September 29. Keys' Fallin' has spent six weeks at number one. while Lopez's l'm Real is number one for the fourth time - and features number one album artist Ja Rule guesting. The biggest mover on the Hot 100 is Whitney Houston, whose impassioned 1991 rendition of the Star Spangled Banner explodes 72-13. beating its | original chart peak of 20. When it first re-charted two go, it was almost entireiy on the strength of i the wake of the September 11 terror attacks. longer commands a position on the airplay Top has switched to the sales chart, where the 
,n 7 7.7' Z»'™ "'0 last week'with 18'500 sales, and now takes tn^with^gOjOOOjales. Sales and airplay points are combined ot 100 positions. Meanwhile, Craig David is yet 

its 2oi'wèek'nn tho Me 'n' with the recor(1 retaininë a bullet uo 7 Davs khpdinninat } Imay S00n lose its 6riP h™ever - the follow- are also showingïnterest 6 ^ ^ Urban Stati0nS and Top 40 Stati0nS 
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CCCeSOUODS OD 

.^has evolved 

www.esounds.com is the secure website for ail EMI Group customers providing instant 
access to the entire available catalogues of EMI Records, Virgin Records and EMI Classics 

New features recentiy, or soon îo be added include: 
® Site redesign to speed access 
• Order tracking - monitor ALL your orders placed by account manager, phone, fax or web 
• Audio - play forthcoming singles in their entirety 
• Video - watch the latest promos at your preferred resolution 

This site also contains: 
• An area entirety dedicated to new releases 
• An advanced search 'campaign builder' option to enable users to search catalogues by sériés, format, genre, category and label 
• Marketing content, promotional information, packshots and touring détails regularly updated. 

• The ability to order directly and track ALL your orders 
• Direct links to artist and label websites 
» A 2-way feedback channel and weekly email informing users of latest additions to the site 

If you are a retailer without this comprehensive service register at www.esounds.com; send an email to editorsOesounds.co 
or speak to your usual EMI sales contact. 

| 
EMI Q ^ www.esounds.com 



A & R - EDITED BY JAMES ROBERTS 
n e w s f / / e 
HORRISONIHKS BEAIH ROW UK DEil Former WEA R&B artlst M 
between Ritz Music Group and Dea Row founder Suge Knight. Morrlson, the first signing to the label, wlil be releasing a new album in February 2002 following a live performance at 
iSVLYM TAKES MIS-THEQ TO COURT Asylum Management last week issued proceedings in tire High Court for breach of contract against the members of Infèrno/Telstar's Mis-teeq, whom the company managed for a number of months earlier this year. 
BUÏÏÎ TO APPEAR ON 0UTSIDA1 SINGLE Ex-Ali Saint and recent Artful Dodger collaborator Melanle Blatt bas recorded vocals on l'm Leaving, a track by New Jersey bip hop crew Outsidaz for release in late January 2002 through Rufflife Records. The original version of the song, taken from the album The Bricks, featured vocals from Kelis. 
EH1LIBERTV LABEL SCOOPS PARTY HIT EMI Liberty, home to DJ Ôtzi, has won the race to sign Counlry Roads by Dutch act Hermes House Band. The party track has already charted at number 11 on import in Ireland. EMI Liberty will release the track in December. 
A track by Mercury Records guitar pop act The 45's will feature in a European ad campaign for car manufacturer Mitsubishi. Although the campaign is not expected to run untll mid-2002, Something Real will be issued as a single on November 5th. Having recently toured with Cosmic Rough Riders, The 45's are currently supportlng Shed Seven their UK dates. 
DAMILOIA BENEFII SINGLE DUT SOON Keep Calm Music is releasing a charity single in aid of the Damilola Taylor Trust featuring artists induding Gabrielle, Damage and Des'ree alongside children from The Oliver Goldsmith School, where Damilola was a pupil. Produced by Frank Tontoh, Craig David's musical di ballad is out on October 29 and is being distributed by Brothers Distribution via Universal. Ail artist and publishing 

r, the 

already been supported by radio stations including Capitol in London - will be sent to the Trust, which was established by Damilola's parents to aid community and youth projects in the UK and Nigeria. 
OOTHUSIC FEArURES KOC EXCLUSIVE Music Week's sister website dotmusic is featuring an exclusive online documentary of Kings Of Convenience whlch was filmed during a promotional tour of Ibiza for their album, Versus. It includes live tracks filmed in San Antonio 

MW PLAYUSI Blue - Fly By (Innocent) One of countless highlights from possibly the pop the year (from album, November Joe feat R Kelly - We Thuggin' ' The rough and the smooth - a 
First Ught (Rough Trade) Beautiful (album, November 5); So Solld Crew - If It Was Me (Relentless/ Independiente) Cool (from album, November 29); Various - Dread Meets Punk Rockers Uptown - Social Classics Volume 2 (Heavenly) Don Letts at the controls (album. October 29); Andréa Brown -Trippin (Evolve/Serious) Fierce house cover of Jill Scott now set for major release (single, tbc). 

Publisher Mike Sault 

launches label imprint 
Wamer/Chappell creative director Mike Sault is to expand his rôle within the Warner empire by securing a new start-up imprint through WEA London. The iongexpected move will see Sault retain his current publishing rôle while signing new artists through his as-yet-unnamed imprint. ■Ifs a two-pronged attack." says Sault, who joined Warner/Chappell in 1995 from Epie Records, where he was A&R manager for four years. Tm effectively working for both compa- nies now and can develop acts under the Wamer/Chappell umbrella, give them the time to breathe as we have done in the past, and when they're ready move them over to Warner Music. Ifs a great opportunity and l'm really looking forward to it.' Saulfs key publishing signings at Wamer/Chappell have included Dido, some- time Artful Dodger and Craig David collaborator Mark Hill, Groove Armada's Andy Cato, Faithless' Sister Bliss, Chicane and Samantha Mumba along with a host of producer/writers. Sault says that he aims to keep the focus on the long-term development of artists. "I signed Dido in 1996 and she released the album in America in 1999 although she didn't have her first real hit here until 2000,' he says, Wamer/Chappell managing director Richard 

at opportunity' 
Manners says it is a wimwin situation for ail parties involved. "Mike has developed a lot of successful artists and l'm delighted he is stay- ing within Warner,' he says. WEA London man- aging director John Reid, who negotiated the records deal, says, "Mike has great taste and has signed some of biggest and coolest song- writers in the epuntry. I believe he will make records of the same quality with us." Meanwhile, Manners is in the process of strengthening the Warner/Chappell A&R team following the recent departure of A&R director Alison Donald to Chrysalis Music. David Donald, who signed Goldfrapp and The Strokes to the publisher, has been promoted to senior A&R manager, while Manners is today (Monday) expected to announce a further exter- 

Reverb deal with 
Barrett sees new 
publisher emerge 
Former Warner/Chappell executive director of international Annette Barrett is launching a joint venture deal with Reverb Music. Barrett, who left the major in June after a decade at the record company, is establish- ing Reverb 2 Music in partnership with the Independent music group. Barrett says her décision to create the new business was a way of giving her more con- trol and "a bit of equity" in a company which is on a roll. It has recently celebrated its sev- enth Top 10 single with Mis-Teeq's Ail I Want and also publishes Daniel Bedingfield's forfh- coming hit Gotta Get Thru This. She says she has previously developed a good working relatlonship with Reverb man- aging director lan Wright and A&R director Gordon Charlton after having eut deals with them in the past. She adds, "I think the indle route is interesting at the moment. There are a lot of things going on and I will 

Barrett, who also expects to have some input helping Wright and Charlton in Reverb Music, already claims to have a number of deals In the offing at Reverb 2 and says she will be looking to sign catalogue, traditional writers and writer/artists. 
Manitesto/Mercury Records A&R Manager Ben Cherrill is leaving the company in November to join Positiva as A&R Manager, reporting to head of A&R Jason Ellis. "Ben has a wealth of experlence and is a great A&R man," says Ellls, whose label is currently working on projects including Spiller's début solo album and a follow up to the current top ten hit from Flawless. Cherrill, who joined Manifeste in January 1998, also worked for two years as A&R Manager at Hi- Life/Polydor Records having also worked as singles and albums buyer for Virgin Retail and as sales & mar- keting executive at Music Week. Cherrill's dance signings have includ- ed Yomanda, York, David Morales and Rank 1, and he has also played a key rôle in the development of the Cafe Del Mar sériés of albums. 

POSITIVA 

Elévation EP marks début 
release for Crystal Sangs Independent press company 1- Or Nothing's new record label, Crystal Songs, will make its first release with Elévation, the act for- merly signed to Epie. "We already had the idea that we wanted to start a label so it ail fitted together," says Hall Or Nothing |  Carrera, v 

e i mark its 15th anniversary. 'For Elévation this EP will almost 
tage of those opportunities we oflen get to put out some great music Instead of waiting for a new band to go through a bidding war, negotiate the deal, sign a deal, It 
ment," he says. 

ilves, says Carrera. Elévation recorded 
though it never released any rial through the label. The band, which formed from the ashes of 3 Colours Red, will release their Elévation EP through Crystal Songs on October 29. 

UK songwriters' tracks make 
it onto new Jackson album 
UK-signed songwriters Geoffrey Williams and Gil Cang are among the contrlbutors whose songs 
Michael Jackson's fortheoming album Invincible, which Is due for release on October 29. Williams - who was himself previously signed to EMI as an artlst - and Cang are published by Hit & Run Music. the UK pub- lisher In which EMI owns a signif- icant stake. Their song, Whatever Happens, features Carlos Santana and was pro- duced by Teddy Rlley. "Hit & Run is delighted and honoured to have received confir- "" r~ " 1 their song 

4^' 

called upon UK talent 
happened to two more lovely and talented writers." Williams Is currently working on new solo material of his own, while also contlnuing to write   =,UM5 «vin ue songs with writers including 

ii ou lu the forthcoml"g Cang, Stuart Chrlchton and Rob Invincible album," says Hit & Run Davis. 
♦ reMiV! a1"

dJnte'natlor'al direc- Hit & Run is currently working tm Mlcheile De Vries. "My job in with up-and-comlng artists made easv as | truly including Epie US signing Naomi J class Streimer and The Junket, who " ""ve are enjoylng UK A&R Interest. 
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PURE MUSIC BUSINESS 
TRADE SHOW, CONCERTS. CONFERENCES, NICHE MARKETS 
MIDEM 20-24 JAN 2002 >PALAIS DES FESTIVALS >CANNES >FRANCE >WWW.MIDEM.COM 

HOW TO? 
MEET 4,554 companies and 10,640 participants 
VISIT 94 countries 
ATTEND 48 concerts and 20 conférences 
IN JUST FIVE DAYS 
IN JUST ONE TRiP 

SIMPLY ATTEND 

MIDEM 2002 

"^lUKSUBSIÛY 
I TRADE PARTNERS UK OFFER SUPPORT FOR U.K. COMPANIES EXHIBITING AT MIDEM IF YOUR STAND IS BOOKED IN TIME 

UK 
T/ 44 (0)20 7528 0086 F/ 44 (0)20 7895 0949 catherine.atthow@reedmidem.com 



ARTIST FOCUS 

VETERANS CHOOSE DIFFERENT APPRQACHES 
Two of the biggest stars of the Twentieth Century are still hungry for success and full of enthusiasm in tire year 2001 

Bi [McCartney were "eyeball to eyeball" Icomposing their string of early Beatles ssics they never bothered writing anything m. They figured that if they could not   . following 
PAUL McCARTNEY 

décades on the world's most 'ul bass player is only a little more sophisticated in his approach to capturing the initial outpourings of his songs, opting for "crappy cassettes" to record his démos. "What I do these days is make really bad démos because I used to make really good démos and you'd bring them into the studio and think 'how are we going to make them better than that?" he says. It did not take long for producer David Kahne to latch onto the ex-Beatle's back-to- basics approach. Brought in to oversee Driving Rain, McCartney's first album of new materiai in more than four years, he put to 
hearing some démos. A firm "no" came from Macca. But this was hardly something of a departure. For his 1999 rock 'n' roll covers album Run Devil Run he refused to reveal to any of his star musicians, including guitarist David Giimour and drummer lan Paice, what songs they would be tackling until the morning of a session. The same tactic was deployed for the new album (released through Parlophone on November 12), which took him back to his Beatles days when he and Lennon would spring a new gem on the unprepared George Harrison and Ringo Starr. "I realised even George and Ringo and George Martin didn't realise what we were bringing in until 10.30am on the Monday morning. I thought that v/as quite interesting for George (Harrison) not knowing what he was going to play," says McCartney, who aimed for a fresh, natural feel for Driving Rain. The spontaneous approach was matohed by the speed of recording with the album completed In two fortnight stretches in 

5^1 

f 

\ 

• .V, 

whose inspiration on her husband's p Beatles materiai stretches back to the first track on his first solo album in 1970 with Lovely Linda, and Heather are the subject of several of the new album's 15 tracks. Magic recounts how he met his wife during the height of Beatlemania, although McCartney says the project's first single, From A Lover To A Friend (released October 29), was not intentionally written about Linda, even though it includes the telling line 'From a lover to a friend, let me love again'. "It could have been subconscious," he says. "Only years later it was suggested Yesterday could have been written about my dead mother." Arguably the album's musical highlight is Loving Rame, a olassic McCartney baliad, which he penned in a New York hôtel. "I actually wrote this one for Heather," he says. "I was in America and in the Carlisle Hôtel, a very posh suite. I was on the 73rd floor and it was a fantastic big suite with a plate-glass window overlooking Central Park and to the side there was a black Steinway piano. It was like walking in Cole Porter's life so I thought l've got to write a song if I get a e. The ne McCartney; reverted to a spontaneous approach to recording for Driving Rain 
February and June at Los Angeles' Henson seemed like the kind of music I w< Studios, almost rivalling the days when make - a little bit adventurous but McCartney and his fellow Beatles would knock off the likes of l'm Down, l've Just Seen A Face and Yesterday in one session. For his last studio album of new materiai, 1997's Raming Pie, McCartney handled the 
George Martin and Beatles obsessive Jeff Lynne, who also co-produoed the two Beatles "comeback" singles. For the follow-up the "d Kahne h Tony Bennett and Sugar Ray - after he asked staff in his New York i examples of possible producers. " to them ail on a journey going up which is a good six hours in the ci one I liked best was this David Kahne, 

came very et The album 's musical diversity 

The album's appearance cornes what has been a breathtaking 12 releases featuring McCartney. ' December's Beatles ' 
s post-Fab Four rétrospective Wingspan the highest first-week sales of any of hi 

Green-like qualifies of Tiny Bubble, and the Indian-sounding Riding Into Jaipur to the olosing IDminute rocking-out jam Rinse The Rain. Along the way are several songs penned in India and a couple co-written by his son James, Back In The Sunshine Again and Spinning On An Axis. Promotion for Raming Pie, nominated for Grammy album of the year in 1998, was somewhat restricted by Linda's health problems, but McCartney appears determined not to miss a trick pushing this album. Just over a week ago he gathered first body with retailers and EMI staff at a playback at " " ' London's Air Studios while there is spéculation he could be back touring again 

MICK | A G G E R 

M 

Performance. It is his 27th studio album, Rolling Stones records and ail, but at this late stage, against ail the odds, something appears to have changed. Advance publicity paints the record as a deeply Personal work - an éruption of naked émotion which the usually diffident Jagger 
"These are ail very Personal songs that could be sung directly to you," the press release quotes him as saying, Apparently Jagger, the chilliest, the most knowing of Sixties heroes - the man Musician magazine once described as "the rock star who doesn't love you, doesn't need you and doesn't lie about it" - is feeling emotional and has got some things to get off his chest. In person, of course, he scotches any such suggesbons within seconds. "They always say ifs Personal," he groans. "I didn't like the press release." So ifs an impersonal album? "Yeah, ifs impersonall" he roars. And thaf s as much as you're going to get out of a career-long master of 
Personal or not, still the songs corne, 37 years since original Rolling Stones manager Andrew Loog Oldham locked Jagger and Keith Richards in the kitchen with orders not to corne out until they had written one of 

10 

o change, t past 16 years there have been as many Jagger solo records as Stones studio albums. In the Eighties, the solo efforts arrived to feverish spéculation about the future of the band, but these days - for Jagger at least - they apparently represent an opportunity to purge any incompatible musical impulses, "Doing a solo album is just a way of working with new people," he says. "Ifs very difficult being stuck with the same musicians. Also, a band like the Rolling Stones has a sort of collective identity which you're stuck with. It is a good thing to 
you're searching for - but in some ways you're quite restricted. Ifs just nice to change musical gear for a minute, really." The most obvious différence is in the production values, which are considerably higher than you can imagine anyone ever being able to sneak past Keith Richards. The tone is mainstream pop-rock, rather than the R&B direction which was suggested by early reports. As for the songs, Goddess In The Doorway is unlikeiy to yield any future standards, but Too Far Gone cardes echoes of those wistful mid-Seventies Stones ballads, while Joy deploys Bono to good effect and first single God Gave Me Everything builds up a thuggishly Insistent head of steam, courtesy of Lenny Kravitz, The album is released on November 19, and the challenge for Virgin is to break the 'al precedent set by the singer's 

    tcuids - 1985's She's The Boss, 1987's Primitive Cool and 1993's superior Wandering Spirit - ail of which failed to build for Jagger the kind of commercial platform he enjoys with the Stones. "Well, l'm not going to live or die by the record sales," he acknowledges. "l'm not saying I wouldn't have changed a single note of it, but l'm quite pleased with it." Along for the ride is a supporting cast hardly lessstellar than the Stones themselves. In addition to Bono and Kravitz it includes Pete Townshend, Wyclef Jean Matchbox 20's Rob Thomas and Aerosmith's Joe Perry. Contrary to multiple stories elsewhere Missy Elliott does not feature. Jagger has no idea how that got put about. "Fuck knows," he splutters in semi- genume exaspération. "They won't leave it 

alone. Missy Elliott almost did a rap on it, but a lot of people almost turned up." Most of the contributors are friends, he says, as are ex-Rolling Stones keyboard player Matt Clifford and former Aerosmith collaborator Marti Frederiksen, who between them co-produce the majority of the tracks with Jagger. Bono and Jagger, it transpires, have frequently duetted on old Stones songs at parties. "People, when they know you're doing a solo record, say, 'Can I be on it?" says Jagger. "And you can't say no, so you try and bloody juggie them. The embarrassing thing, of course, is when they do it and you don't like what they do. Thaf s like the mt, and yc /e to go, [adopts tone of uncharacteristio sheepishness] 'Erm, I don't think it really worked out.,.' But fortunately it did." 
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MUSIC INDUS T R Y FUND R A I S I l\l G - FEATURE 

MITs celebrates IDIh anniversory wilh 

commilmenl to raise even more money 
The Music Industry Trust dinner has 

indusTrycalendtr! with the list of those previously honoured as Man Of The Year including names such as Ahmet Ertegun, John Barry, Sir George Martin and Maurice 
But when the guests turn up at the Grosvenor House this Thursday evening for the lOth annuai ceremony, they wiil be dolng more than just feting Brian McLaughlin, the first retailer to win the 

figures in the history of UK mu For they wiil also be helping to tailing. 

It is 10 years since the Brits School opened its doors - and 10 years since the first MITs dinner honoured John Deacon. Since then literally millions of pounds have been raised through events like the Man Of The Year dinner, the Brit Awards and the Classical Brits and channelled through the Brits Trust to the Brit School, the Nordoff Robbins Music Therapy Centre as well as to a number of smaller charities including the National Foundation For Youth Music, Chicken Shed Theatre and Drug Scope. Add this to the money raised separately by Nordoff Robbins through events such as the Silver Clef Awards and the the HMV Football Dinner initiated by McLaughlin and the achievements are even more noteworthy. Indeed, they have to be, since the industry is now committed to donating more than £lm each to the Brit Schooi and Nordoff 
'Everyone wns supportive of 

the idea as they reaiised that 
we were reliant on young 

people buying music and we 
should give something back' 

- John Deacon, BPI 

It was ail very différent up until the lat Eighties, when music companies donatet a variety of pet charities, the most 

the Idi Not surprisingly, the suggestion of ploughing industry money into an outside interest led to plenty of debate. ■Ultimately I think everyone was generally supportive of the idea because they reaiised that we were reliant on young people buying music and that we should give something back," says John Deacon, the BPI's director général at the time. What they gave back through the Brits Trust was a sizeable chunk of the £10m it cost to build the school in south London's Croydon, a school which now educates more than 200 14- to 19-year-old pupils every year 
MUSIC WEEK OCTOBER 20 2001 

McLaughlin: retail's first Man Of The Year (centre) with students at the Brits Si 
MCLAUGHLIN: A BETAIL PIONEER 

Robbins centre, which uses music as therapy for disabled and impaired children and adults. Then, at a time when the industry felt a need to bolster links with Margaret Thatcher's government, the idea of a performing arts "Fame'-style school was born and nurtured by Mark Featherstone- Witty and producer George Martin. This proposai dove-tailed neatly with plans by the Tory government to set-up City Schools of Technology. Conversations between government officiais a 1987 ri •■ ■ ■■ ■ 

's Brian McLaughlin this week imes the first retailer to receive Music Trusts Award at the MITs 
began his HMV career as an assistant at its Portsmouth store in 1968, worked his way through the ranks, including spells as managing director for both the UK and Europe, before becoming HMV Media Group chief operating officer this year. In those 33 years he has also twice been chairman of Bard, an organisation he helped form. Yet despite being a popular choice for the award, he assumed rt was a joke when he was told. "When I look at the other people that have received it I Just think that I am net in that league. What Is fabulous is that retailers are not high-profile in this industry but this award gives us récognition," he says. "1 think ail our people at HMV wiil feel that this award is for them." 

Yet McLaughlin himself admrts there is still much scopi between dealers : "Whether they are local, régional or international, there need to be retail stratégies developed by the record companies," he says. "There should be 
ternis of where they want us to invest." And having experienced at first h and the importance of Bard - McLaughlin crédits the organisation with helping strengthen the UK market - he is now helping develop th 
Retail Alliance (Géra). "Putting Bard together gave retailers a voice that they didn't have before, but there was nothing international," he says. "Géra 

" should go to a retailer reflects the Importance of the sector. Telstar managing director Jeremy Marsh says the honour is going 

happen In international music 

controversial retailers of the past 20 years. Brian Is a hard, stubborn retailer but has made HMV unique thanks to the 
£3m alone was donated to the Brits Trust by Nordoff Robbins from the proceeds of a ; it organised a  

:h rai ses money for Nordoff 

charity, the industry and the Brits school that has made the relationship so fruitful. "It was difficult at first because there was a historical iegacy that Nordoff Robbins got ail the money that we raised. When it then raised a huge sum itself through Ki 
Thankfully, that perception no longer remains," says Telstar managing director Jeremy Marsh, who is the current chairman of the Nordoff Robbins fund-raising 

So while the Music Therapy Centre continued to grow, the Brits School took on its initial 700 pupils and became the first non fee-paying school of its kind. "Looking 

3 that the Government i the mid-Nineties," says k we forget just 
Certainly the benefits are being reaped not only by the pupils, but also by the industry that supports them. Since its beginning, the school has achleved strong results - 57% A-C grades in last year's GCSE exams, for example - as well as spawning such artists as Lynden David Hall, Ben & Jason and members of Another Level and Morcheeba, not to mention more than 1,500 employées across the music industry. The Brits Trust continues to pump money into the school through two additional schemes, the first of which is a matching fund whereby any money the school raises itself (up to £50,000) is matched by the 

Brits Trust. The other is the Obie Bursary, set to be iaunched in honour of former BRI and PolyGram chairman Maurice Oberstein who died this year (and who - along with Lord Levy - was instrumental in developing the idea for Music Industry Trust Dinner). "Obie was very closely involved in getting the industry to support the school. We wanted to recognise that," says current BRI director général Andrew Yeates. 
'Having been going for 10 

years, people know whal Ihe 
MITs are abouf now, but you 

have to keep pushing for more 
support every year' - David 

Munns, MIT chairman 
Persuading the music industry to dip into its pockets for charity is ultimately a rewarding task - even in times of cutbacks and consolidation. But those involved suggest it is vital that the industry is constantly reminded of what is happening at the school and the various other charities. "There's compétition for every pound," says Jeremy Marsh. "Charities have become a very compétitive market but you can't pressurise, you have to attract support by 
The MITs dinners make their money from ticket and brochure sales - with a little help from their sponsors, of course. "Having been going for 10 years, people know what the MITs are about now, but you have to keep pushing for more support every year," says MIT committee chairman David Munns. 

to convince anyone who might have any doubts about the worth of supporting charities such as the music therapy centre. "Just one visit there wiil break your heart. You only need to see the kids there and how music is changing their lives to know just how much it's ail worth," he says. The centre, like the school, is also something of a groundbreaker. Having now grown to 200 pupils supported by 27 staff a week, the therapy has now been officially recognised by Government health authorities as a bonafide treatment. A university course in music therapy is now being developed 
10 hospitals in the UK 

industry. The se 
e and the school. ways we should probably spend narketing their values within the ol is probably our best- sense and it's often only it that they are pressed," he says. "Those students are our best advertisement as an industry and we have 
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THE OFFieifll l)K CHARTE 

NGLES 

CHART KM SINGLE FACTFILE 
Michael Jackson's first single for more the longest of his career. And its first 

COMMENTARY WkjBÊ 

than four vears, You Rock My World fails to give the King of Pop his eîghth number one this week, as 'Princess of Pop' Kylie Minogue continues her reign with Can't Get You Out Of My Head. Jacko's single nevertheless turned in a good 

week sales exceedthose of recent hits History/Ghosts (68,500), Blood On Tho Dancefloor (84,000), Stranger In Moscow (52,000), Why (with 3T, 59,000) and They Don't Care About Us (46,000). His last single to get a better launchingpad was 

by ALAN JONES lii'll 
performance, and sold nearly 89,000 copies in the week to earn a number two début. It thus extends his current string of consécutive Top Five singles to mne - 

the 1995 chart-topper Earth Song, which sold 95,500 on its first week - a total which was helped by the fact it was a December release. 
|«ylle Minogue's Can't Out Of My :ne miaween lead of l*Michael Jackson's You Rock My World to retain pôle position on the singles chart, with sales of nearly 9adX!!Icopies putting it 7,000 ahead of its rival. It thus becomes only the ggr-nnrl cinflln thic millonr.i.^m, Jq 

being AtomfcTitten^Whole ÂgaliY So far, Can't Cet You Out Of My Head bas sold 705,000 copies and is the fifth-biggest er of the year. It is already the .second of Minogue's career and will te biggest if it can beat the 10 tally of Especialiy For You. Its of becoming the biggest-selling 2001 are much slimmer. It Wasn't Me by Shaggy bas sold 1,148,000 copies and seems out of reach, even though Can't Get You Out Of My Head's sales are declinmg more slowly than those of most number ones, slipping a mere 22% last week - half the average rate of décliné. 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE GROUPS released in July, with first week sales of 42,500 - has been making good progress again in recent weeks as U Got It Bad has 

SALES UPDATE YEAR TO DATE VERSUS LAST 
PERCENTAGE OF UKACTS IN THE CHART <;65.3% US; 32.0% Ottier. 2.7% 

Usher's 8701 album has now spawned and the number three hi three consécutive Top Five singles. Following returns to the chart with the number two success of Pop Ya Collar débuts at number five th I Got it Bad, which UK rai 

Popstars rejects Liberty have not reached the heights soaled by winners Hear'Say. but consider this: after three weeks Hear'Say's last single The Way To Your Love was at number 13 while Liberty's début hit Thinking It Over is number 11 on its third appearance in the chart. The Way To Your Love, which debuted at number five, has sold more than 105.000 copies so far. Luther Vandross has won critical acclaim for his new, self-titled album, his first for J Record set. But the introductory single Take You Out has suffered from lack of exposure is played only 61 times last week on 
a very tame de 

INDEPENDEHT SINGLES 
CHAIN REACTION/ONE FOR SORROW (REMIX) Steps THINKING IT OVER Uberty 
PLEASESAVEME MAMB0N0 5 SMOKE MACHINE 
DREAMY DAYS FURNITURE STEP ON MY OLD SIZE NINES DIABLA LETTIN' YA MIND GO JUS 1 KISS ROUND & ROUND WHO'S COMING AROUND A L1TTLE SAMBA ANDROGYNY MUSIC ) Tlie Officiai UK Charts Company 2001 

Ebul/Jive 9201442 (P) V2/Public Demand WR 5017773 (3MV/P) ithie Echo ECSCD112 (P) PIAS Recordings PIASB 024CDX (V) Infemo/Five AM FAMFERN ICO {3MV/V) BBC MusicWMSS 60442 (P) Skint SKINT 69 (3MV/P) 

25813MV/P) Soma S0MA112R (V) Future GrooveCDFGR 017 (V) XL Recordings XLS136CD2(V) Rawkus RWK3432 (P) 
Ugly Duckling Garbage South East Players 

XL Recordingi 

ÇtUITË^y GREAT 
! p u b u i c i t y ! 

PRESS, TV & RADIO PROMOTION ONDER ONE ROOF 
TEL: □ T 223 SSP 1 1 1 FAX: 0 12 2 3 8322*7'J http://www.C3Uitegreat.ci iNF0@t3uiTEGREAT.c0.ij 

^QUITEfi^GREAT" a 
! P O P ? \ 

SCH001 TOURS, PA S & UNDER IR'S EUENTS 
For further information please contact Quite Great Pop i Tel: 01223 505716 or e-mail pop@quitegreat.co.uk ° 

l duiteMgreat 
! SOLUTIONS ! 

TEL: D2D 7<3AD A34A 
SDLUTiaNS@QUITEGREAT.CO. 

Quite Great, 12a The White Building, High Street, Cambridge, CB1 SDH - Tel: 01223 880111 - info@quitegreat.co.uk 
MUSIC WEEK 20 OCTOBER 2001 13 



THE OFF VV,..'V S CHAR T supportedbv workipop AL ALBU 
TOP À i 20 0CT0BER 2001 

TEN NEW SONGS 

Rd nnjj WHAT SOUND gif UJiU, b,siaswortWLi] LOVE IS HERE g 2 BSa 
DAYS OF SPEED GREATES! « 

4THEW0MAN IN ME* RISE*4 
COLLECTION O 

THE BEST 01 EU 
8 3 52 N0ANGEL*5 Dido (Variousl THE SLIM SHADY LP *2 45 NOTTHAT KIND *2 

FHE ALBUM VICTORIA BECKHAM 
HYBRID THEORY THE WHOLE STORY *4 , ISTH1S IT 

rran THE ARGUMENT "w lUfléi PnnnTi ÏTinntara/Fiinayil 7 TOXICITY 
MUSICOF THE SPHERES wONDERLAND • 

A 13 30 ,4 THE OPTIMIST 
GORILLAZ DISCOGRAPHY 
irSAllMOUTTHESTRAGGLERS • fc/i m , LETITCOMEDOWN 

i C 14 6AFUNK0DYSSEY« 1 u Jamiroguai (Jay Kay/TTie Pop 
GO LU THE VERY BEST OF 

SONGS INAMINOR GREATESTHITS *5 70 GOODBYE YELLOWBRICK ROAD ★ ' Elton John (Dudgeonl GOODBYE COUNTRY (HELLO NIGHTCLUB) O Pappe, 9230492 (P| PARACHUTES *5 
9n 22 ; NO MORE DRAMAO M Mary J Btige (Rav/GnWniompsoiVVi HOUNDS OF LOVE Kala Bush (Bush! 57 ,, ALL KILLER NO FILLER DISCOVERY 

SURVIVOR *2 22 3= 34 ATOMIC/ATOMIX - THE VERY BEST OF *EMI IE) LOVE AND THEFT 
JO ,6 36 H0TSH0T*2 Shaggy (Variousl 75 EEEI ANTHOLOGY 

BREAK THE CYCLE 

TOP COMPILATIONS ARTISTS A-Z 
1 ts a Title ^^^^rljS^^^^^^^^^^beI/CD/C3ss/Vinv]/M^D^tnbutod 10 E gg Q ANTHEMS UniversalMrgin/EMI VTDCD40a'-/-/- IE) 

11 11 a CLUB NATION Ministry 0( Sound MOSCD2a/-/-/- |3MV/rEN| 
12 9 3 DJ LUCK & MC NEAT PRESENT VOL. 3 UniversalTV 5854302/-/-/-(U) 

! 2 3 2 BACK TO THE OLD SKOOL Ministry Of Sound M0SCIJ23/-/-/- I3MV/TENI 13 14 
2 MOBO 2001 -THE ALBUM BMG/Sony/Telslar MOODCD72/-/-/- (BMG1 

3 2 5 MOULIN ROUGE (OST) Interscopa/Polydor 4905072 |U| 14,o l8 CAPITAL GOLD LEGENDS * VirgitVEMI 1/7000382/-/-/- (El 
4 , „ THE CLASSIC CHILLOUT ALBUM ★ 15 5 

2 URBAN CHILL UnivarsallV 6855872/-/-/-(U) 5 4 î'TSAGIRLTHING Virgin/EMI VTDC0385/-7-/- (El 16' 4KISSINIBIZA2001   Uniuersal TV 5855182/-/-/. (Il) 
6 rm GATECRASHER DIGITAL Gatecrasher Music GATÎCO V-/-/- (3MV/PI 17 2 31 LOVE 90'S Virgin/EMI VrDCD4in/-/./-(P| 7 e 5 CLASSICAL CHILLOUT O Virgin/EMI vrDC04(W-/-/-(E) 18 6 7 CLOSE TO YOU   UniversalTV 5853742/-/-;- 01| 
8 5 4 HITS 50 BMG/Sony/Telstar/WSM HUTSCD501/-/*/- IBMG) 19 3 

6IBI2A EUPHORIA - DAVE PÊÂRCl Tolsrar/BMG TIVCDSlsg/.;-/. (nsjfii 
9 S „ NOW THAT'S WHAT 1 CALL MUSIC! 49 *3 EMl/Virgin/Universal CDNOW49/TCNOW49/-/- |E| 20 9 LOVIN- IT    1 

INCradible/lnspired INSPCD12/V7- (3MV/TEN) 
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THE OFFICIAI il K CHARTS 
: emi m m. m&à: ALBUMS ZU UUlUBtH ZUOI   

CHART 
ALBUMS FACTFiLE 

Supplanted as press darlîngs by The have created a genuin© buzz aboirt the 
COMMENTARY 

Strokes and White Stnpes, Starsaîlor have won critical acclaim for their début album Love Is Here, with NME, for example, judging them 'the new masters of emotional résonance'. Tbese positive plaudits and a building singles chart 

album, which delivers excellent first week sales in excess of SSjOOJ. While net enough te dethrone Kylie, H is sufficient te beat the latest Paul Weller album te highest début honours. Exciting comparisons w'rth Joff Buckley, Van 

by ALAN JONES 
^ereguns StosaHor'slabel, Chjsalis, 

ssasss» 
«KKsteaL 

MARKET REPORT TOP 10 COMPANIES 

nt 17% dip in sales ofher 

their début a^bum 
24 in Januare and S, 

week. Ea^ngle hÏÏrene^d Merestîn the weelTS belowits sp4i°d^oWonthetep^with thër ëSfinds^k^ 

COMPILATIONS 
isi Chart 2002 is thefirstof five bave and neverwil, appear in the chart, IMfliif REMKI 

PLRra^Jkënaëtsh^ 

numbe1SH 

and mcludes the two biggest hit singles of earns the Mimstry Of Sound's Back the last month - Kylie Minogue's Can't Get Old Skool runners-up position but its 

INDEPENDENT ALBUMS THE YEAR SO FAR... 
TOP 20 COMPILATIONS 
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I I CZ studios 

Connecting to the uuorld of music 

Sphere Studios 
2 Shuttleworth Road 
London 
SW11 3EA 

t: 020 7326 9450 
f; 020 7326 9499 
e: info@spherestudios.com 

www.spherestudios.com 
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