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Wamer's TV/film unit eues Vauxhall ad coup for ANDREAS JOHNSON'S single Glorious 
continental Europe drive for the début single from UK singer je 
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| rockers ASHtum I superheroes for I fortheoming singles 

Sun singles scheme to push nlbums 
The Sun newspaper is aiming to team up with record labels for a broad pan- industry promotion in which 100,000 singles will be given away each week later this summer. Under the campaign, which has been brokered by Andrew Cleary's Spin Musio Promotions to act as a direct promotion for albums, The Sun will feature one artist a week, who will be the focus of that week's sin- gle. An officiai retail partner for the campaign, for which a starting date has yet to be revealed, is due to be confirmed in the next week. The Sun's readers will be asked to collect four vouchers from the news- paper, which they will then be able to take into the retail partner's stores 

and redeem for a copy of that week's single. Each single will feature one musio track, along with other mixes, videos and other elements, without the restrictions placed by chart rules. Cleary says labels will be encouraged to feature links to information relating to the artist's album, or allowing them to preview other tracks. None of the artists which will be the focus of the campaign has yet been identified, but only acts who have had at least one Top 10 and another Top 20 single in the previous 12 months will be featured. The only tracks for which the 12-month rule 

Although tl endorsed directly by the BRI, the édi- torial coverage will also focus on the Officiai UK Sales Chart. BPI director général Andrew Yeates ire after. he says. "Every i certain singles lifespan aiming to prolong that by 

paper, so this won't be about just sin- gles. The message that we are going 
go and buy 

Universal beats off compétition 
in global race tosign The Hives 

UK. 
Swedish five-piece The e signed a Worldwide il with Universal Music 

agreement, which Is understood to cover three albums, was secured by Universal CEO and chairman Lucian Grainge, who has yet to allocate his new signing to a spécifie Universal label. "Anyone who has seen this band live.knows how excitlng they are," he says. "We are very pleased to welcome The Hives to the Company." The group have already reached platinum status in the UK with their third album Your New Favourite Band, which was released by Alan McGee's Poptones label. McGee, through Création Management, acted as a consultant for the new deal on behalf of the band, who manage themselves. McGee currently has no further plans to continue worklng with them followlng their new Worldwide deal, through which the first new material Is expected In 2003. The Universal deal cornes as a slgnlficant blow for Warner Music, which is worklng The Hives' current US r 'eni \ Warner Bros executive Tom Whalley, who had signed the band's current album to the Reprise label through a sériés of licenslng deals with Epltaph and Swedish label Burning Heart, was widely expected to secure the band's long- 
am^urrenlly selling around 20,000 

The Hives: platinum third album 
li Viclous is Top 10 at 

In a separate deal, Universal Music Publishing has acquired a significant stake in The Hives by signing a Worldwide deal for ail songs on the band's début album Barely Légal. The current Poptones album Your New Favourite Band is comprised half of the songs from Barely Légal and half of the songs from Veni Vidi Viclous - their second album - which is controlled by Wamer/Chappell. However, until now a deal had not been finalised for their first album. The deal was struck by Universal Music Publishing's deputy managing director Mike McCormack. "We are very pleased to represent half of Your New Favourite Band and It's also great that Universal now has an ongolng relatlonship with the band for records," says McCormack. The Hives return to the UK for the Reading/Leeds festivals in August, after which they are expected to begin work on new material. 

The first new track from the first Peter Gabriel (pictured) album for 10 yeats, Up, was among the highlights of last week's EMI 
part of a présentation of new UK repertoire - which also Included new material from Richard Ashcroft, Blue and Supergrass - the Gabriel single The Barry Williams Show was played to delegates. The track will be the subject of an exclusive radio release on July 29, before bclng 
August 5. Commercially released on September 9, it is due to be followed on September 23 by Up. The Amsterdam conférence also heard news of EMhChrysalis managing director Mark Collen's promotion to a new global marketing rôle. See story, p3 

.U r: 

Virgin inlroduces Megnslore Xpress brand 
the Megastore 

two V Shop stores are also being con- verted into new Virgin Gamestores selling both software and hardware, starting with Reading this Thursday and Colchester followlng shortly afterwards. "What we know is Virgin Megastores does carry a lot of weight with customers who think it stands for having wide ranges of product and being good value for 

money," says Virgin Retail UK man- aging director Andy Randall. "We've been really thinking how we can lever- âge that into smaller stores, so Xpress is a way of doing that." Although ail five stores being con- verted are currently V Shop outlets, Randall says it is 'too eariy" to con- dude that the entire V Shop chain will eventually be converted into either Xpress or Gamestores outlets. Future plans will dépend on the suc- cess of the trials, he notes. The group's CEO Simon Wright believes the new Xpress concept fur- ther opens up the possibility of going into catchment areas that would oth- erwise be too small for Megastores. 

:al demand and reflect re 

Hill store will have more DVD titles. he says. Wright suggests the new Xpress stores offer a distinctive point of dif- férence to the slster V Shop brand as the new concept has "much more depth of range, relatively speaking". 
nicating the Virgin Mobile range," he says. 'V Shop can be the leading shop in a partic- 
communicate more authority on range and more depth on range, we see usingthe Virgin Megastore brand 
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N-Trance - Forever 
Trinify x - Forever 
DJ Aligator Projecf - Lollipop 
Interactive - Forever Young 
Apollo - Dance 
Rezonance Q - Someday 
Porn Kings v Flip & Fill - Shake Ya Shimmy 
Aquagen - Hard te Say l'm Sorry 

I Will Follow You - Shelley 
LMC - Evcryfhing U Need 
Soraya - When You're Gone 
Cisco Kid - Pizzaman 
Deja Vous - Face Down Ass Up 
Stersplash - Wonderful Days 
Lazard - ^ o'dock in fhe mornlng 
DJ Flavours - Your Caress 

& new rEleases from Flip & FUI and Kelly Uorenna... 
...and of course CLUBLAND 2 
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EDITED BY PAUL WILLIAMS (paulw@musicweek.coni) 
Messier and Vivendi 
hit by new US lawsuit Vivendi Universal and its former chairman and CEO Jean Marie Messier were the subjccts of a class action lawsuit issued late on Friday. The action, filed by Wolt Haidenstein Adler Freeman & Herz LLP in the New York southem district court, allégés the company issued false and mlsleadlng statements leadlng to the artificial Inflation of Vlvendi's market price. In separate news, a report in France's La Tribune indicated that half-year results for the company are likely to be delayed. A company spokesman told the French publication that the results were likely to be put back from the previously stated date of July 26. 

Andréas Johnson's (pictured) Glorious single will provide the soundbed to Vauxhall's summerjong TV advertlsing campalgn, In the latest deal struck by Warner Muslc UK's new film, télévision and TV advertlsing arm. The recently-launched "one-stop" consultancy service alms to make It easier and faster for advertlsing agencies, production companies and entertainment software publlshers to llcense tracks. Jane Davies, who previously worked for Warner/Chappell's film and télévision 
Ruffest to be used throughout the brand's World Cup campaign. As part of its new stratégie marketing arm, the major is also launching online service Songshop with whlch visual média clients can search for tracks by artists, title, genre or keyword. Online audlo newsletters, glving information about fortheoming releases, will also form part of the service. Davies says, "For the first time, Wamer Music repertolre is being actlvely promoted to the UK ad agencies and film and TV 

news file 
BOOSEY g HAWKES DEM DELAYED The likelihood of BooseyA Hawkes changing hands before the end of the summer is rapidly diminishing as it enters renegoti- 

Collen exils Chrysalis 

for global rôle al EMI 
by Martin Tall Mark Collen is leaving the EMhChrysalis opération he bas led for the past four years to take c 

Recorded Music, with spécifie responsibility for marketing the réper- toire of Capitol Records around the world. He will head Munns's new global marketing team, along with Matthieu Lauriot Prévost, who holds a similar rôle overseeing the Virgin 

'fantastic opportunity' be about working out, if ti record by an act did 5m, how do we get the next record to do 10m?" Munns says, "This is a key rôle in our new global marketing System an ' 

Collen, who6will be based at EMl's 
rôle after four years as managing director for EMhChrysalis. In that time, Collen has built it into one of the UK's leading companies through acts such as Robbie Williams, Geri Halliwell, Starsailor, the Heavenly deal - which brought in artists indud- ing Doves, The Vines, Beth Orton 

EMI Recorded Music chairman 
ill formally take oi 

What Levy and Mu «th this company is 
"My job will be to identify and agree with David what the priority records are and blow them up. It will be about pressing the button on a record, Itwill 

experience, knowledge a ground to fill it." The former head of EMI Australia Tony Harlow was due to take up the rôle this month, but was 

n of Tony Wadsworth says ni 

other potentiai opportunities within EMI: a spokeswoman declined to 

that the option of merging Parlophone and EMhChrysalis is not under considération. "I am commit- ted to retaining two separate label 

EMI Publishing seeks 
deal to take contrat 
of Motown catalogue EMI Music Publishing is set to take fiill contrai of the prestlgious Jobete catalogue of Motown songs, with a ' to buy the half it does"nôrown. The Imminent deal was unveilécTat the EMI Group's AGM last Friday. The company acquired an initial 50% of the catalogue In an £83m deal with Motown founder Berry Gordy in 1997 and is on course to complété a full acquisition early next year. The AGM also saw EMI Group chairman Eric Nicoli face uncomfort- 

ts has forced the parties 

MCS DIVERSIFIES INTO FILM AND IV Music Copyright Solutions (MCS) is shortly expected to make further inroads Into film and TV music publishing. It Is In closlng negotiatlons with Union Plctures, producers of Rockface and with Jude Law and Ewan McGregor's produc- tion company Natural Nylon. The move cornes on the back of a recent deal with Pathe Pictures, under which MCS has agreed to handle the com- pany's film music. 
MARQUEE APPOINTS COATES London's revived Marquée club has appointed a specialist music booker ahead of the September 5 
Islington's NI shopping centre. Gina Coates, who officially takes 

over rémunération packages for sev- eral senior executives. Nicoli had earller admltted that to descrlbe 2001 - with its 40% slide in profits - 

could justify a £6m pay-off to former recorded music CEO Ken Berry, and questioned pay packages for EMI Recorded Muslc head Alain Levy and finance director Roger Faxon. But a bid by the National Association of Pension Funds to block the rerelection of Levy and Faxon over pay-offs also failed, with both executives reconfirmed. 

Mercury exposure expands as 
awards switch from C4 to Beeb 
Artists appearing at the 2002 Panasonic Mercury Music Prize will benefit from the most extensive TV coverage dedicated to the prize in its 10-year history, after its retum to the BBC followlng last year's switch to Channel 4. Mercury organisera have negotlat- ed a terrestrial and digital TV pack- age, running across BBC2 and BBC4 and also includlng programming on Radio One. Not including repeats, the BBC Is committlng two-and-a-half houre of programming - including 90 minutes of live coverage - to the llth Mercury show, compared to the tra- ditional 40 minutes in the past. But, for the firat time, the deal will have no terrestrial on-the-night coverage. In previous years on the BBC, whlch has screened every Mercury since 1992 apart from last year's event, the Mercury ceremony has been screened by BBC2 after Newsnlght at 11.20pm. This year's main coverage will be In the form of a 90-minute BBC4 programme, pre- sented by Jools Holland, comlng live 
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venue on September 17. This will be followed by an hour- long show on September 20 on BBC2. The BBC4 show will be repeated on September 21. Mercury executive producer David Wilkinson says the resuit is a "per- 
digital and the length of time given 
and music will be featured. "We are golng live for the first time and will be able to represent a huge range of 

BBC editor of music entertain- ment Mark Cooper adds that the live broadeast of the prize duting mld-evenlng Is perfectly positioned on the culturel digital channel. "BBC Music Entertainment is thrilled that the Mercury has returned to its naturel home at the BBC, after last year's brief trlp to 
The 12-album Mercury shortlist is to be announced on July 30, at the Royal Commonwealth Club in 

Falboy party problems add 
weight to 'safety fax' issue 

venue on July 24. previously rai the promotions, production and booking opérations at Bristol's AOOcapacity Reece venue and 
tor of the city's Ashton Court 
SONY DENIES IACKS0N REPORTS Sony Muslc has declined to comment on reports that Michael Jackson Is now con- siderlng suing the major for breach of contract, accusing it of questlonable accountlng practices. His lawyer Singer says Jackson is acting over aileged under-reporting of roy- alties as well as other "aileged Improper accounting practices". In a statement last month, Sony called earller criticisms "ludicrous, spiteful and hurtful". 
BBC DEFENDS XTRA DIGITAL LAUNCH 

Crowd safety at gigs and festivals may be strengthened later this year if a unique proposai to raise a "safety tax" on the door at some larger venues is given the green light. Negotiations are currently under way between the safety focus group established by the 
(ILMC) operators about charging a small levy at gigs, which would then be channelled to the safety experts. After the group's last public meeting at the ILMC earlier this year, International Crowd Management and Security Group chairman and safety group member Bert Van Horck says the 

'output' - essentially the first comprehensive guide to safety aimed at councils, promoters, venues and gig-goers - but are being hampered by a lack of finance to fund their work. The need for expert guidance is critical, with safety issues brought under the spotlight agaln in light of 

Cook's Brighton gig: led to tragedy 
Fatboy Siim's troubled Big Beach Boutique event and the postponement of yesterday's (Sunday) T4 Pop Beach event. Last week, Brighton & Hove Council took the décision to cancel the inaugural Pop Beach concert due to be screened live on Channel 4 followlng the Fatboy Slim show. Organisera of the Fatboy Slim show issued a statement on Friday denying any deaths at the show. Reports of a heart attack victim at 
while the death of the nurse Karen Manders occurred four hours after Norman Cook left the stage and most of the crowd had dispersed. 

BMG BROKERS PHONE DEAL Tracks from the likes of Whltney Houston, Chrlstlna Aguilera and Elvis Presley will be available via mobile phones and fîxed téléphoné networks under a new llcensing deal between BMG and Vitamlnic. The digital music provider will provide tracks from BMG's catalogue through its mobile and fixed network operators throughout Europe. 
HOWARD ROSE PASSES AWAY Howard Rose, founder and editor of the UK radio industry's weekly publication The Radio Magazine, died aged 49 in hospital last Wednesday after surgery. Rose leaves a wife and family. His 



NEWS 
n e vu s f i I e 
m APPOINTS SCROGGS MTV networks has appointed James Scroggs In the newly-created rôle of UK and Ireland marketing director. Scroggs was previously senior brand marketing manager at ITV Digital and before that worked at advertising agency Lowe tintas. His new responsibilities were previously overseen by Simon Downing, who held a wider-ranging rôle as marketing director across ail seven channels. Scroggs' new rôle will see him focus on MTV UK & Ireland. 
SKÏINKS SPONSOR DEALFOR V2002 Sky has struck a six-figure deal with V2002's officiai radio station Virgin 

is launching its 

The de te activity foi 
of Sky Digital, will include the Acoustic Café, from which Virgin Radio presenters Pete & Geoff will broadcast exclusive backstage ses- sions by artists including Elvis Costello. Stéréophonies and Travis. 
IMG SIGNS TO HANDLE THE CORRS Entertainment, sports and lifestyle marketing company IMG has signed a deal with East Westhandled The Corts to represent the group's endorsements and sponsorships Worldwide. It marks IMG's first deal 
in the early 1960s. 
SONT IAUNCHES SUBSCRIPTION SITE Sony Music UK has joined forces with digital service provider Tornado Virtue to launch its first subscription-based website. The Al VIP site, dedicated to Columbia signings Al, will be a hscription-based area of the band's existing site and will offer users premium content such as exclusive interviews, behind-the-scenes features and compétitions. 
RI CONFIRMS BIG SUNDAÏ LINE-UP Blue, Darius, Sugababes, Sophie Ellls Bextor, Hundred Reasons and Toploader form the line-up for Radio One's One Big Sunday event in 3n August 11. The show will be broadcast llve on Radio One from 2-4pm and webcast on the while BBC 

plugging featur lotion for Girifriend by 'N Sync Feat Nelly was handled by Nino Severino at Fleming Connolly Lander, 

Up re um award, while Moby's 18 te Clubland compilation reach platinum status. Jimi Hendrix's ' M Child The Collection gocs gold, while Idlewild's The Remote Part, Counting Crows' Hard Candy —1 "le Party In The Park 2002 
HOW TV SHOWS' RATIKGS COMPARE 

TopOflhePopnlIlIuM/ 

ts contender for the m of Rick Guard's (pictured) Stop It (I Like It!) at a London showease today (Monday). The track is already being servlced to resorts around the Mediterranean, kick-started by interest from the company's International affiliâtes at a recent Paris 
playlistlng in Austria, Belgium and Italy. Decca Music Group vice président Mark Cavell says, "We felt both the track and Rick Guard as an artist had potentlal in continental Europe. They usually wait to see what happens in the UK and follow suit, but they took it stralght away and it went to radio." Stop It (I Like It!) is playllsted at The Box and régional radio around the UK: Capital FM's Steve Penk is also actively supporting the track. Guard, who is managed by Russell Watson's manager Perry Hughes, Is appearing at Austria's Beach Mania and Belgium's Zomerhit events in coming weeks, before returning for UK radio promo. The single Is due for UK release at the end of August, with a début album following in October. 

Industry set to focus 
on 'warning' stickers Retailers and labels are launching an in-store poster campaign, in a bid to raise consumer awareness of parental advisory stickers. Around 5,000 A4 posters and 10,000 CD-sized information cards about the stickers are going to stores this week, as part of moves by the Bard/BPI advisory committee to explain what the stickers mean. "We want a greater awareness of the whole issue of what the stickers actually mean," says Bard chairman Simon Wright. BP! director général Andrew Yeates, whose organisation introduced parental advisory stickers in the UK in 1995, also hopes having the posters and information cards will avert some of the "adverse publlcity and political pressure" v  generated by fil issue in the US. 

Royalties reach reeni Sevels 

as PRS sees income rise 8% 
32S 

showmgthat, m 

Choice August 18 at 7pm. 
PR AND PLUGGING East West promoted Whafs Luv by Fat Joe Feat Ashanti and 4 My People by Missy Elliott Feat Eve entirely in-I 

record levels in 2001, up 10% to £77m. International director Mike Orchard said the success underiined the continuing value of UK repertoire 
"These figures 

s for UK the US (£19.8m), Germany (£9.4m) and France (£6.7m). While the US accounted for 25% of ail overseas income, the EU as a whole made up 57%, with GSA accounting for 19% on its own, Orchard told theAGM. Orchard said the figures mean that PRS is now a net exporter of £20m, paying out £48m to overseas soci- eties and receiving £69m back. They also represent 22% growth in the past five years, if inflation is taken into 

the late Seventies. Public performance money also rose by 10% year-on-year. to £91.5m, with most money coming from pubs (£22m), clubs (£10.6m) and shops (£9.7m). PRS chairman David Bedford 
cafés still brought in 8.6%, despite a disappointing year impacted by reduced tourism and foot and mouth. In tum, broadeasting revenue increased by 3%. with income from the BBC up by 5% (to £33.5m) and ITV 

and indépendant radio up by 6% (£44.5m). Bedford added that a joint online licensing scheme with MCPS enabled PRS to licence 300 websites and collect £160,000 in 2001. Warner/Chappell's Jane Dyball was elected at the AGM as a publish- er director in place of Boosey & Hawkes' Tony Pool, while Chris Butler (Novello & Co), Paul Curran (BMG), Crispin Evans (Universal) and Andrew Potter (OUP) were reelected. The PRS management also unveiled a strategy to complété an overhaul of ail internai IT Systems, the current stage of which is scheduied for completion by the end of October 2003. A new sales System, PuPPS. will launch an online accounting ser- vice in October this year. when testing of the new Distribution and Membership (D&M) System will also begin, IS director Chris Gardner told the AGM. A new repertoire System, Prism, will go live starting in October 

Radio survey lips commercial stations 

owners expand 
That is the finding of by one-lime BBC head of strategy Mark Oliver's company Oli Ohlbaum Associates,1 ' ' " _ Radio One and Radio Two's rôles and function may also need "fundamentai f by 2007 the changing broadcast ei A potentlal shift in rn the BBC i commercial sector would i Sharp tumaround in fortune the end of the 1990s. 

peaked at 50%. As the Prospects For UK Radio To 2012 report notes, BBC national services - in particular Radio Two and Radio Five Live - then 

locality instead of as presently proposed. says the greater degree ownership and a 
urcom on format changes could remove duplication and format overlaps in many markets, helping commercial radio to widen its apoeal 

Although the report pre impact of digital radio will graduai", the reoort fajai figi ■ ;e 

services help to 
a predicted 55%.Plus by 2007 and approachmg 60% by 2012, 
changf s ownership could arir 

: Communications Bill, w...,„ loosen up current ownership ri will resuit in the merger of existing regionally-based groups and the purchase of one or two small groups This situation could be amplified, It suggests, if legislators agree to 

Xfm confident after 
Zoe Bail recruitment 
Xfm programme controller Andrew Phillips is convinced hls station now has a daytime line-up "fit for a national radio station" after recruit- ing Zoe Bail for drivetime. The former Radio One breakfast show host, who this spring tem- porarily took over Ricky Gervais's Saturday lunchtime programme on the London-based station, takes up the 4pm to 7pm slot Mondays to Thursdays on September 2. Earller this month, another one-time Radio One présenter, Kevin Greening, took over weekday mornings. 
interest from other stations about Bail returning to radio, but she "felt at home at" Capital-owned Xfm dur- ing her temporary stint. Current drivetime host laln Baker will continue to host the Saturday breakfast programme following Ball's arrivai, while Tlm Lovejoy will take the drivetime slot on Fridays. 
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BBC tight-lipped on 
plans for R2,s Moir 

may retire before the end of the year. Moir, whose stewardship bas helped to establish Radio Two as the UK's most listened-to station, made the disclosure in a Radio Times inter- view in which he said he was speak- ing quite often with his "dear friends" BBC director général Greg Dyke and director of radio Jenny Abramsky. "1 think we've got Radio Two to the next stage and ifs probably right for 

January 1996. However, a station spokeswoman says that Moir, who at 60 is at a stan- dard BBC retirement âge, is currently on a one-year contract which con- cludes at the end of the year but "we've got nothing to announce about his future". 

Music faces waiting game as 
DCMS examines arts funding The music business wiM """ - 

in deprived areas. A senior DCMS spokesman says some of these projects will undoubtedly be music-based, but says the way the funding is shared out will become more apparent in the next couple of months, as offi- ciais run through models to see if they can match the confidential targets set by the Treasury. The spokesman does concédé t from £1.3bn in the financial year that the proposed UK Music Office 

translated into support for the industry - if at ail. Music cornes under the respon- sibility of culture minister Tessa Jowell and parliamentary under secretary Kim Howells at the Department of Media Culture and Sport, which was last week hand- ed a £300m budget boost, taklng 
2002/3 to £1.6bn in 2005/6. However, there are many are including tourism and museui under the DCMS umbrella that be competing with the music b ness for additional funding. One of the first to learn what no grant It will be awarded is the per- sor forming arts sector, which has Joh been handed the task of doubling yer 

Asdo Mrgels 25% growlh 

following £7.5ni revamp 
Asda is predicting an accélération in its rapidly-growing entertainment sales of another 25% store-by-store, on the back of a multi-million-pound redesign which is being introduced across the chain. The revamped entertainment departments, which are costing the retailer a total of around £7,5m, have already been added to a third of the chain, resulting in an increase in sec- tor sales per store of at least 15%- 20%, says development manager Andy Spofforth. That programme will now be expanded to the rest of the 258-store chain by the end of October, well in time for the crucial Christmas trading period. "The new kit means more space and range and customers and, at the end of the day, more sales," Spofforth outlined last Wednesday at an Asda présentation to suppliers staged at London's Sound venue. The increase in entertainment sales on the back of an improved department design cornes as part of rapid ongoing expansion of Asda's music, video and games business. 

W: - 
ir, he be ;s it has be 

Asda: improving stores' stocking Last year its sales in the sector rose 35% year-on-year and are thls year up by more than 40%, with its singles market share improving by 15%, albums by 18%, DVD 11%, VHS 29% and games 150%. Asda says the appointment last February of Handleman as its distrib- utor is a key factor behind the rises. Buying manager Becky Oram says 
supplying and replenishing stock, with Asda now predicting it will have 98% availability of entertainment stock in ail its stores by the fourth 

Entertainment général manager David Inglis says Asda is now keen to reposition itself in the minds of 

Universal Music Group has ralsed 

David Benjamin, whose previous industry rôles have covered légal, music programming and artist repré- sentation, will work across the Com- pany and with Industry organisations In the newly-created rôle of anti- piracy senior vice président. "1 have been in the music industry since the mid-Seventles and have been on ail sides of the business, representlng artists, on the entre- preneurial side and at record corn- panies and I think I understand the issues," says Benjamin. "I think the interests of ail parties are In alignment as far as music piracy i 

r 
i MÉk.- M Benjamin; wide-ranging experience While Benjamin - w recently ht ' ' 

in New York could potentially ben- efit from the larger DCMS budget. "Until the greater minds upstairs have crunched the numbers, we are not golng to know," he adds. 

"lumped in" with other supermarkets which have smaller entertainment ranges. "Forget the distinction between generalists and supermar- kets," he told suppliers. "We are the new generalist and one of the few places for future sales growth." As part of efforts to further push up sales in the sector, the retailer aims to boost the share of its weekly 8.6m 
product from its current base of 20%. It is also lining up a new music pro- 
15,000 people in September. Specialist music sections, which 
store in Eastiands, Manchester and which each covers genres such as métal, rap and R&B, are being rolled out in nine further branches over the next few weeks. It also has in place a stocking system that allows spécifie 

mw C 0 M M E N T 
SUN PROMOTION RAISES QUESTIONS News Corp's latest free music offer ralses deep, Important questions for the industry. New, inventive marketing concepts are to be encouraged. Throughout its history, the music industry has thrived on ail manner of créative scams, designed to ralse profile and, as a resuit, maximise record sales. Any promotion which helps sell more albums can only be a good thing, in the current market. And, regardless who the "officiai" retail partner is, ail dealers should benefit from any albums bonanra, should it matérialisé. As a side issue, promoting the Officiai Charts as part of the proposed deal would also be welcomed, as it looks to celebrate its 50th year. But another promotion givlng away free music simply has to be a matter of concern, especially with volumes as high as 100,000 a week. Given that The Sun's commitment is a long-term one, we are talking, potentially, about 2m-plus singles. That's a lot of business. If that profile develops into significant album sales, It will be worthwhile. But if it doesn't, the UK industry will have taken another step towards undermining the value of its products and seriously damaging its singles market. The issue of whether the singles themselves would have sold in significant volumes is, in some ways, a side issue. Sure, giving away the third or fourth single from an album is not golng to damage any label's profit margin - in fact this deal, with News Corp paying for ail the CDs manufactured, will, in many cases, take the costs of a loss-making Project off the bottom line. But, once again, it will build the expectation that music Is free. Only a week ago, the IFPI was, quite rightly, voicing concems about this growing perception In Brussels. Even aside from sending this worrying message to consumers, what will the legislators think of an industry which says music should not be given away on the internet, but that it's okay to hand out hundreds of thousands of free CDs via the nation's biggest national newspaper? They'll be confused at the very least. Ultimateiy, it is up to each individual company to ensure that the artists they put forward for this campaign do not end up having their own sales canniballsed. It is also incumbent on them to consider the wider implications of another CD giveaway. As one major chalrman suggested on Friday, wouldn't it be great to corne up with a promotion for our Industry which doesn't involve giving away free music? Martin Talbot, martinemusicweek.com 
BILLY BRAGG 
TIME TO TACKLE LIVE LICENSING ROLES iadly, many councils threaten publicans w'rth a Icriminal prosecution for hostlng live folk sessions. This is not usually because of noise Some councils claim that case law 1793 means that members of the public sing along count as "performers". Because more than two "performers" the events - unless the landlords buy a permit 
licence, or PEL. 

■4- 

i Universal recrute Benjamin to lead anti-piracy fight content with regard to peer- to-peer Systems and we have to give the consumer a good experience and, if that means the ability to download or to bum copies, these are issues we have to respond to," 
"I don't buy that copy protection is the only issue. 1 hope we can flnd better ways to prevent piracy that provide an easy and compelling con- sumer experience. For a kld in the street to think we are their enemy is just wrong - we need to do our duty in terms of artists." t proposais by the 

shopllfting." 
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- acknowiedges that European Commission foi copy-protected CDs remain part of gent anti-piracy measure» the company's anti-piracy strategy, expected in September of this year, he sueeests the company needs to pavîng the way for the harmonlsing find more creative measures to corn- of national laws within the Euronean bat online theft. "We, as an industry, have ti 

e notorious "twoin-n-har" rule. te gig illégal without a PEL. Last year a string quartet was about to play in a Hampstead bookshop when word came through from the council that because the venue had not applied in time for a PEL the performance must stop. The musicians, in full concert dress, sat with the audience while a CD was played. These hair-raislng examples corne from the Musicians Union which has been gathering evidence of over-zealous enforcement as part of their campaign for licensing reform. No wonder MPs are now calling this législation "archaic and just plain daft". More than 180 have signed an Early Day Motion calling on the Government to introduce reform In the next Queen's Speech. In July, Mick Hucknall spoke out against the two-ima-bar rule, adding that a thriving gig scene depended on "not thousands, but tens of thousands of musicians". He Joins a coalition which includes Equity. the Arts Council, the Church of England and Britlsh Music Rights. There Is no doubt that the high costs of PELs and the way they are enforced are doing serions damage to grassroots gigs. Only 5% of 111,000 pubs, bars and restaurants in England and Wales currently hotd annuai PELs which allow more than two musicians to perform. Culture Minister Kim Howells agréés that the two-in-a-pub rule is "idiotie" and has promised reform "as soon as Parliamentary time permits". But the Govemment's reform proposais as they stand could mean that hiring even one musiclan in a bar on a regular basis would be illégal without local authortty consent. The Musicians Union belleves this is the wrong approach. They want live music to be automaticaily allowed in bars and pubs, provided it is secondary to the main business and safety régulations are enforced. This is what happens in Scotiand, where pubs can generally host live bands before llpm without a PEL Public safety and noise in these premlses is regulated by UK-wide législation. If thls works north of the border, the Government should explain why we can't do the same for England and Wales. Billy Bragg is a singer-songwriter who is due to participate in a protest against the "two in a bar" rule thls Wednesday (July 24) 



INTERNATIONAL - ^.rcn RV .inflNNfl JONES (ioanna@musig^^ 
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certain quarters surrounding George Michael's latest release, Shoot The Dog's notoriety has earned it enthusiastic support from radio programmers in southern Europe. The single has been warmly embraced by radio in Italy. where Shoot The Dog 

' Music Control airpiay chart to arrive at 12. Spanish radio has also bacKed tlie Polydor-issued single, propelling Shoot The Dog 96 places up the airpiay chart to land just outside the Top 10 at 
• Charango, the new album by East West's Morcheeba, débuts In the Australlan albums chart at 25, as the band wrap up a round of promo in Europe and travel to North America for a string of live shows, radio promo 

>s Europe .„. jsKissclimbs Music Control airpiay charts in Germany (19-16) and Italy (8-5), while it leapfrogs a similarly amorous title - Sarah Connor's French Kissing - to land at 17 on the Belgian countdown. 
• V2's Liberty X recelve a lift in Belgium as their single Just A Little flnds favour with radio, climbing the Music Control airpiay chart 18-10. Support for the track in the Netherlands helps Liberty X sustaln a Top 10 position In the singles sales chart at elght, while It jumps one to rest at flve on the airpiay chart. Meanwhile, Just A Little reaches Its hlghest chart position yet in Australla's singles sales c 

Popkomm upbeai aespiie 

expecling 10% fewer slalls 

décliné in exhlbitors at this year's event in Cologne, against a backdrop of spiralling CD-burning and an expected 8-9% fali in market value during the first half of this year. But they remain upbeat about a bur- 3l contingent from 

continent In its first week of release, Charango retains its number 10 position in the French albums chart. 
• Polydor's Sophie Ellis Bextor reaps the benefîts of a recent promo visit to Australla, as her album Read My Lips reenters the albums chart there at 43. Her single Get Over You receives 
chart down under, jumping four places to reach its highest point yet in the countdown at 10. In Europe, meanwhile, where Get Over You replaces Murder On The Dancefloor as her biggest sales hit in several territories, the latter, t  airwave Music Control ai holding at two in four in Germany. Gefûver You climbs six to 19 in Italy's airpiay chart and holds at six in Norway, while Read My Lips remains at 31 on the Dutch album sales 

Universal Island's Sugababes grows this week as Freak Like Me plcks up pace in several countries. The track climbs the Belgian Music Control airpiay chart 19-12, while Scandinavian territories continue to be réceptive, as Freak Like Me jumps four places to sit at fïve on the Norweglan chart. The single fades in the Netherlands this week, however, falllng 38- 57 in the singles sales chart. 

The Shlmng; Popkomm A&R management works I 

A Music Week-presented A&R panel on the opening day will see the likes of Lou Peariman, Tommy Boy Tommy Silverman and J Clive Davis discussing hoi 

Music Week editor-lnohief Ajax Scott. And half-year sales figures for the German market will also be 
three-day confer- runs from August 15-17. director of Popkomm Musikkomm, Ull believes the conférence 

of mobile inter- iger intemation- le German market 

and a rediscovery of the roots of A&R. "The fact is that, excluding the UK and France, the global market in gén- érai is suffering and Popkomm is reflectingthat," says GroBmaas. "It logical that Popkomm would be doy on exhibitors. as it is reflective of the market - it is not very good news, but itisthereality." He adds, "Despite an expected 10% fall in exhibitors, the number of international exhibitors is still grow- m Canada, 
On the opening day, a panel on Pop 

issues of copyright législation and the 
cussion, titled We've Hit Rock Bottom: What Next?. will see the bosses of the German majors addressing an indus- try facing a radical overhaul. GroSmaas says, 'There is on-going i Germany about the eco- 

things lik il situation and 
le US how that Germany cannot just oper- te on a fédéral state basis." For the first time, Popkomm pre- the film and promo bt programme of po videos and DVDs. "There is a strong pressure in the market to link product via clips, but a lot of ciips are not seen by the public as they do not get past the program- mers desk," says GroBmaas. "It is quite interesting to see what there is beyond MTVandViva." Meanwhile, acts including Paul Oakenfold, The Shining, Soft Cell and X-Press 2 are among those fly- mg the flag for UK talent, taking the stage as part of the accompanying Popkomm live festival in various venues around Cologne. 

Columt _ ssive promo campaign to introduce Stateside audiences to UK- signecFAl (pichired). The seven-track set, which includes tracks from their current àlburo-Make It Good, as well as songs from previous two albums The A- List and Here We Corne, was released last month to coincide with a live US radio tour and an appearance on The Young & The Restless soap opéra, as part of the profile-raising visit. "The mini-album was Columbia US's idea, as the missîng link between the single Caught In The Middle and the album and as a good introduction to the band," says Sony UK international vice président Catherine Davies. "The mini-album retails for under $10, which is good value for the fans and is part of a building process, as opposed to releasing an album that is meant to fiy into the charts." A second wave of US promo for Al kicks off next month, preceded by visits to Asia, Australla - where slots on several hlgh-profile TV shows are scheduled - New Zealand and Japan. 

July 25 Travel on to Indonesia for TV interviews including MTV, followed by a press conférence and a performance for national TV July 26 Anolher round of press and radio interviews in Indonesia July 27 Travel day July 28 Arrive in Malaysia for press and radio interviews, followed by 
July 29-August 3 On to Thailand for press and TV interviews and showcases Mid-August Two weeks of promotion in Latin America 

e Krss Kjss Hofly Valance (WEA LoxJcf!) 3 
oMSgBratB/SonwG 

AMERICAN CHARTWATCH 
by ALAh JONES 

There are just three new entries to the Hot 100 singles chart this week, but one Brit départs while another arrives. Taking her leave after two week the list is Kelly Osbourne, whose cover of Papa Don't Preach débuté number 74 a fortnight ago but slipped to number 85. and now vanis altogether. Osbourne's place is taken by Daniel Bedingfield (pictured), wh Gotta Get Thru This was the highest new entry to the bubbling under cl last week at number seven and now makes its Hot 100 début at number Britain's other Hot 100 représentatives, Dlrty Vegas and Craig David dec 18-21 and 44-51 respectively, while UK-signed Kylle Minogue's ste progress continues, with Love At First Sight improving 78-73. Highest début honours go to Ashanti, who brings her tally of concurrent to five, wi the arrivai of Baby at number 74. ibut album which has remained in the Top 10 for 15 _ than 2m copies. The first single, gK ut slips 9-13 this week, while the' se spent 10 weeks at r Happy, leaps 31-17. She also appears on Whafs Luv with Fat Joe, which dipti 19-24 havmg peaked at number two and is one of several contributors billed collectively as Thelnc on Down 4 U, the number 11 single which showcases 

Hot as she is, Ashanti is lukewarm compared to Nelly. The St Louis rapper retains the number one slot on both singles and albums lists with Hot In Herre and Nellywlle while Dilemma - his new hit, featuring Kelly Rowland from Destiny s Child - explodes 268. Housing two of the nation's Top 10 singles at once has slowed the décliné of Nellyville to just 24% - a slender dip less than 
n a ue.nSïr 3 rap albunn on its ^ week - and allowed f to prevent the Red Hot Chili Peppers from securing their first number one with By The Way which, instead, settles at number two, despite registering the band's highest 
atTr dt6 31 ?82'00a Meanwhile'T,le Eminem Sh°w ^alted up a further 231,000 sales last week to take third place In a year of almost 

Although not the biggest faller on the chart (that's Green 
I ?ay S. Sllenan|gans, which dives 27-70), Oasis' Heathen 1 Chemistry slips 23-62 and leaves Dlrty Vegas (28-27) to 
I oth Iiif position as 1,16 top UK act in the album list. 

t^t^JfÔld'îlli 122? ? David^owle^SMld)! 
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INFERNO 

( 

INFERNO are proud to announce they are now 
distributed exclusively in the UK by Vital / THE 

AS THE SOMMER HEATS UP, SO DO OUR RELEASES 

INTENSO PROJECT "Luv Da Sunshine" 
5th August 2002 (CDS /12" / Cass) 

Radio 1 A list • Capital B list • Kiss C list • 70 Régional playlists • Box TV • Kiss TV 
No 1 Buzz chart • No 1 Cool Cuts • No 1 Pop top 20 (Music Week) 

No 2 Record Mirror • No 2 Seven Magazine • MTV Dance A list 

FORTHCOMING FROM INFERNO 
Angel's Reverse "Don't Care" 19th August 2002 (CDS /12") 

Redd Square "In Your Hands" 2nd September 2002 (CDS /12") 
Ryze "In My Life" 9th September 2002 (CDS /12" / Cass) 

Rush "Strange World / The Legacy" 16th September 2002 (CDS /12") 
Rush "From Beyond" 30th September 2002 (CD / LP) 

AU releases are available by contacting: 
Vital Telesales on 0208 3241984 

Charged on 0208 3242475 
THE telesales on 01782 566511 

VITAU 
www.vitaluk.com SALES & MARKETING www.infernorecords.co.uk 
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IN THE CITY COHFIRHS HSR COHHITTEE 
5s for this year's In The City 

Joining Comfield on the panel in August wili De NMFs Kltty Empire, Barfly/ Channelfly's Bee Rozzo, Impressive PR's Mel Brown, Welsh Musfc Foundation's Hugh Jones and MWs James Roberts. Acts Interested in applying to play at the conférence can find full Information via the In The City website at www.inthecity.co.uk 
HURlïN PUUS OUI STOPS FOR HELODI BROWN Muriyn Music, the label set up by the Swedish production powerhouse of the same name. is set to launch the first artist this week through its new deal with Polydor, UK giri group Melodi Brown - who are being pitched as En Vogue meets AU Saints - will be unveiied at a média and retail showcase this Thutsday (25) at London's Café Grand Prix. In addition, 22-year-old Ruby Amanfu is also poised to launch her solo career through the deal in the coming months. 
MANCHESTER MUSiCIANS FORM NEW LABEL A group of Manchester musicians, including Mark Potter and Guy Garvey f and Peter Jobson ftom I Am Kloot, have corne together to form new label Sklnny Dog Records. Rve acts have been slgned to the label so far, including Indigo Jones, who have previously supported both Elbow and 1 Am Kloot on tour. London five-plece Magic Alex, Chicago singer/ songwriter Kevin Tihista and Peari & Danny - formed from ex-Lodger member Pearl and Danny from Supergrass - are also slgned up. 
B-UNIQUE SIGNS THE BANDITS B-Unique has slgned North West six-piece The Bandits to a long-term record deal. It follows B-Unique's r 

WoS strengttiens hond 

wilh publishing spree 
by James Roberts Hot on the heels of its recent label deal with EMI, Wall of Sound has confirmed the first batch of signings to its new publishing arm. The label struck the alliance to form Wall of Sound Publishing eariier this year with Sony/ATV and has been busy lining up its 

Electric 6. who are signed to XL Recordings, are among the first deals for the new publisher. "I tried to sign them for records, but XL just got in there, so we have them for publishing," says Wall of Sound managing director Mark Jones. "They are a glam-spanking disco/metal-fusing five-piece rock band from Détroit." Electric 6, formerly known as The Wild Bunch, released the sin- gle High Voltage last year. Other new acquisitions include London duo Themroc, featuring ex-members of Monkey Mafia, and Edinburgh-based The Visitor who feature DJ Jon Pleased among their 
For Sony/ATV, it is the beginning of what it 

î amazing projects to the company already and is getting on things nice and early from ail around the world," says the company's managing director Chariie Pinder. "Lots of things are sync- friendly and have lots of potential." 

Kl Themroc; publishing deal 
rll of Sound is preparing its first release for new signing Medicine, the US act who have joined the label following the departure of the UK act of the same name (who have subsequentiy been forced to change their name to Medicine 8). Medicine's core is LA-based Brad Laner. who also records as Electric Company for Kl0606*3 label Tigerbeat. "Brad combines his West Coast songwrit- ing and harmonies with the laptop-driven giitch sound of the future, coming on iike the Aphex Twin meets Reetwood Mac," says 

The vocals on Medicine's forthcoming album have been provided by Shannon Lee, who is the daughter of martial arts legend 

B&SleaveJeepsterfor 
new Rougti Trade deal 
Cuit Scottish act Belle & Sébastian have signed a long-term four-album deal with Rough Trade. The agreement follows an ami- cable split with independent Jeepster, which has released five of the act's albums to date, including iast month's release. "It was a case of the band outgrowing the label," says Jeepster label manager Kay Heath. "We weren't in a position to fund the band properly, so we fully support them in finding a new home." Belle & Sebastian's loyal fanbase famous- ly helped the band score a win at the Brits in 2000, when online votes ensured the act beat the likes of Steps to scoop the best 
have headlined at Brixton Academy and appeared at this year's Glastonbury festival. Belle & Sebastian's last album for Jeepster, Storytelling, which entered the albums chart at 26 after its release last month. "It's an interesting junction in their career," says Rough Trade managing director Geoff Travis, who signed the new deal. "l'm very excited about the deal, as I do think they are one of the best bands we have ever seen on these Isles. They are underappreci- ated in the wider world and part of our job wili be to put that to rights." Travis adds, "They are writing some of the best songs being written in modem rock and roll." Jeepster will continue its activities with its recently scaled-down team, with the act Salako among its current projects. 

; music accompanying the current Volkswagen TV ad. The Bandits will release a single, The Warning, next month through their own label Centre Del Blanco. 
PLAIIPUS CELEBRATES 10 YEARS IN TRANCE Dance label Platipus is celebratlng 10 years in trance with the release this month of double album 10 Squared, featuring tracks from the label's back catalogue, ail mixed by Tilt and Art Of Trance. The label, which was formed in 1993 by Simon Berry, has enjoyed a string of quietly successful 

pop party hits ail the way. making up what is set to be the must-have greatest hits set of the autumn (album, September 9) LEMON JELLY - Lost Horizons (XL Recordings) Eagerly-anticipated second album full of grin-enducing epics (album, October 7) SASHA - Airdrawndagger (Arista) The transition from superstar DJ to studio- bound artist is easier said than done, which makes this set ail the more impressive (album, August 5) THE CURE - Disintegratlon (Fiction) Just one of their classic albums getting a dusting down in préparation for their long overdue live return in Hyde Park this weekend (album, out now) APPARAT ORGAN QUARTET - Stereo Rock-N-Roll (13 Amp) Glam analogue charmer from the latest signings to David Holmes' label, whose brand of stereo rock 'n' roll does exactly what it says on the tin (single, tbc) 

Ash have been Immortalised as superheroes (pictured) by Manga illustrator Pat Lee as part of the campaign for their forthcoming singles collection Intergalactic Sonic 7"s, which is due for release on September 9 through Infectious. The UK release of the album, which brings together 19 tracks which have appeared on various singles and EPs across the band's 10-year career to date, also coïncides with the band's first release in the US, which will be their last studio album Free Ail Angels. It follows their recent deal for the territory with Kinetic/BMG. Ash vocalist Tim Wheeler recently collected the best contemporary song award at the Ivor Novello Awards for Shining Light, one of the five Top 20 hits from Free Ail Angels to be included on their singles collection. In addition, Intergalactic Sonic 7"s also features the new track and forthcoming single Envy, which Is due for release in August. 
With Interscope four - ' ' ' CEO, it that the develop- ment of Artist Direct hasn't gone unnoticed in its native US. Pitched as a realistic majors, the young company is beginning to build a réputation for the right reasons - the quality of its rester. "Ted's forte in A&R is in hip hop and edgy rock and the label is a function of how good he is at that," says Marc Geiger, who runs the US arm of the company. Direct makes its UK 

February to oversee European opérations. "Custom Is defimtely one of the pillars we are building the company on," says Marcus, who has experienced first hand the positive reactions to his first projeot. "Much of my time has been spent personally introducing 
al licensees. Our initial focus has om because that was the most 

mentioned distinct catégories of rou., hop. Mad At Gravity and Poverty are just twr such acts currently breaking out of thosr respective genres. But the company is no exclusiyely focused on new projects. In fact it is doing very well snapping up some of thf older names in the business. A sister label - sic - was recently launched, aimed a 

track records that are prob- 
. _   a différent structure we offer to those kind of artists," explains Marcus, whose first batch of familiarly-named recruits includes World Party, Johnny Marr, Tom Tom Club and Arrested Development rapper Speech. Marcus adds, "It's based along the same idea as net receipts split on a concert. It's great for artists who want to work hard and have good fan-bases. They have maybe been around the 

"Artists are being told by majors that they can't be profitable even if they are seliing, say, 100,000 records. The reality is the label and the artist should be making quite a bit of money if you are seliing that volume." Of course, Imusic is not the only company to réalisé the potential of vétéran artists with established fanbases. in the UK, Sanctuary (with Megadeth and Dolly Parton) and Eagle Rock (Simple Minds, Bob Geldof) are just two companies that operate similar signing policies. "This area will become a compétitive space: for acts that have the track record, a fanbase, web presence and want to work, it will be a good option," says Marcus. And, Marcus believes, the current financial pressures across the business will put more and more such viable acts on the open mar- ket. That can only be good news for the likes of Imusic. 
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FOR RECORDS RELEASED ON 5 AUGUST 2002 - REVIEWS 

BDdQDB 
oi the week 

COLDPLAY: In My Place (Parlophone 5405041). Coldplay can do no wrong as they embark on the campaign for their second album, A Rush Of Blood Toi The Head. This excellent single tre: Martin's melodious vocals able to soften the hardi In My Place is already A-listed at Radio O m AIlVs airplay charl last week. 
S fi N G L E r 

□□□□Cl 
of Ihe week 

ut single, I teams up with producer t of hard-hitting R&B. The r taster of things to corne, although there is always the danger that it will fall between the cracks of pop and street support. MARY J BLIGE FEAT. JA RUEE: Rainy Days (MCA MCSXD40288). The queen of hip-hop soul unités with one of the kings of rap for this. the fourth single from her platlnum album No More Drama. Produced 

sounds flred-up enough to instigate stage- divlng. HIFH build on their profile this month with live dates, and a Reading/Leeds festival appearance. DOT ALLISON: Strung Out (Mantra MNT74CD). This, the second single to be taken from the recent We Are Science album, is a riff-heavy number, much rockier than the majority of Allison's current electro- touched output. Produced by Dave Fridmann, it certainly has the attitude and 

PRIMAL SCREAM; Evil Heat (Columbia 5089232). The return of the 'Scream is   always eagerly anticipated and Evil Heat doesn't disappoint. As    -, usual there are an array of top quality guests who add their mark> including Robert Plant, Kevin Shields, Kate Moss and r 1 Screamadelica producer Andrew Weatherall. The album runs at a full throttle, blasting through rock'n'roll, electro and hedonistic psychedelia at breakneck speed. 

in Chart I by Murder Im the Top 10 of MWs Ui and is B-listed at Radio One. It will nave to go some to match the Top 10 placings of two of her previous three singles. DANIEL BEDINGFIELD: James Dean (I Wanna Know) (Polydor 5709342). Bedingfield's second single continues his migration from garage artiste to bona fide pop star. A tough slice of Cameo-esque pop funk, it paves the way for his album Gotta Get Thru This (released August 26). With growing radio support (it went straight on the B-list at Radio One and has been playlisted by leading commercial stations such as Capital), it may yet match its chart-topping predecessor. LEAVES: Catch (B-Unique BUN029CDS). This third single from the hotly-tipped Icelandic four-piece is ultimately pretty generic epic guitar stuff. Their sound is strong - imagine Doves with an undercurrent of Bernard Butler-esque guitar - but the song itself fails to find the transcendent groove of their influences. 1 ■'■ttiii I SONDRE LERCHE: Dead Passengers (Source SOURCD059). This is the first UK release for the Norwegian singer-songwriter recently signed to Source for the UK. Corning from the same town which spawned the likes of "quiet is the new loud" pioneers Kings Of Convenience, Lerche boasts similar attributes of mélodie, melancholic pop, although with a quirkier edge. and has already scored a gold album at home. Highlights on the EP include the superb title track. HELL IS FOR HEROES: I Can Climb Mouniains (Chrysalis CDCHS 5143). This :e of guitar rock bodes well for 

vocals from Kings Of Convenience singer Erland Oye. The band have been steadily gaining récognition and fans for their inimitable brand of breezy, individuai dance 

ROYKSOPP: Remind Me (Wall Of Sound WALLD 074). Resisting 

(released on August 27). AUTECHRE; Gantz Graf (Warp WAP256CD). Autechre continue their quest for sonic nirvana with this dense piece of avant-electronica that will test the ears of ail but their most ardent fans. The single is also released on DVD format, with a stunning Alexander Rutterford video that compliments the track with an almost supernaturai attention to détail, RAVEN MAIZE; Fascinated (Rulin RULIN27CDS). Dave Lee drops his Jakatta aller ego for this funky, buzzing single which blends female vocals, p 
ï Mouche. Having to uiuo unart, it looks destined to oe am in his long run of Top 20 hits. ATOMIZER: Hooked On Radiation (International Deejay Gigolos EFA275966). This London duo's debu release is a heavy-handed slice of ecc 

5d MWs 

loosely tagged as "electronica", is far wider than any pigeon-hole will allow. TECHNOVA; Dirty Secrets (Hydrogen Dukebox DUKE 107CD). This is an impressive album from scene stalwart David Harrow, who has gained a fervent following for his jazz-flecked breakbeat albums released under the James Hardway guise. Dirty Secrets is a return to his techno roots which blends a healthy dose of electro with subtie stripped-down vocals. This sélection manages to be sharply contemporary 
SASHA: Airdrawndagger (Arista 74321948822). While remaining one of the 

(Roadrunner RR 2049-3). Just when you think nu-metal is sounding derivative, along cornes the Latin version. Discontented lyrios, nu-metal guitars and Slipknot-esque growling are présent on this single, but III Nino add touches of Latin-influenced rhythms and percussion. The band's aim to be as heavy and mélodie as possible is a formula which is certainly working. MAX TUNDRA FEAT. BECKY JACOBS: Lysine (Domino RUG142CDP). Lysine is the first single to be taken from electro- boffin Max Tundra's imminent second album Mastered By Guy at The Exchange, The song is based around a syncopated three-note synth stab with lyrios about'' of the title cheerfullyi' ' Warp-style techno wlzardry. BIGFELLA FEAT. NOËL MCCALLA: Beautiful (Nu Life 74321 942282). This 
mixes from Battery Park and Coast 2 Coast. Former Manfred Mann's Earth Band member Noël McCalla provides a honeyed vocal that could ensure a wide impact. MY COMPUTER: Ail I Ever Really Wanted Was A Good Time (13 Amp AMP009). This Manchester duo open their account with this epic, nine-minute workout stuffed with a multitude of musical textures. An'Air- esque electronic intro complété with vocal 

THE POLYPHONIC SPREE: Soldier Girl (Fierce Panda NING 123CD). This is an arresting UK début for the 23-piece choral symphonie pop band from Dallas. Texas. Soldier Girl is a suitably 

KLF being explained by Jimmy Cauty's appearance on production duties. Not one of the influential label's best reieases of late, it also appears on the upcoming Gigolo compilation CD Six, released August 12. ALANIS MORISSETTE; Precious Illusions (Maverick W582CD). The second single 
Swept offers another helping of her familiar angst-rock fare. Although airplay is proving hard to corne by, WEA London will be targeting a healthy chart placing to reinvigorate her latest, gold album. 
ALBUIVlreiM'e^s 

SD VANESSA 
Nobody (Polydor 493672). Despite her protestations, it is hard not to draw at least a few comparisons between piano-playing US singer-songwriter Vanessa Carlton and Tori Amos. Her effortless vocal phrasing paired with cascading piano works brilliantly on A Thousand Miles and Ordinary Day, but is less compelling on rock-tinged tracks such as Unsung. DIRTY VEGAS; Dirty Vegas (Credence 5399851). This is a UK release for the already performing well in 

his well-formed collection of original material. The blissed- out electronica soundscapes create a pleasant mood throughout, the only downside being a sprinkling of self- Indulgence. TOM & JOYCE; Tom & Joyce (Yellow PR02795). French producer/remixer Thomas Naim and singer Joyce Hozé deserve to follow the likes of Bebel Gilberto 
album mixing Brazilian bossa rhythms, jazz, house and chansons. Energetic, Imaginative and uplifting, it should brighten even the rainiest English summer day. CHUMBAWAMBA: Readymades (Mutt MUTTCD001). Chumbawamba release their llth album ensconced back in indie territory after a two-album flirtation with EMI. A reflective yet still fiercely political offering, Readymades benefits from an ambient, brooding sonic polish that softens the band's occaslonally extreme vocal tendencies. BOY GEORGE: You Can Never B 2 Straight (Virgin 8127572). The DJ, playwright and pop hero's retum to the recording studio heralds a lyrically honest 

te US, tf to the kli Days Go By. which w The success highlights this album's appeal which, although coming from the stable 

flourishes. There is reported to be major-label interest in releasing the Beginning Stages 
their unique brand of life- 

simple arrangements. After a shaky start, the album evolves into a collection of intimate tracks that will surprise many. VARIOUS: Slip'N'Slide Ibiza (Slip'N'Slide SLIPCD153). The long-running dance imprint joins this summer's Ibiza fray with this 14-track CD blending deep, tech and Latin-influenced house. With cuts from MAW, Deep Dish. Blaze and ATFC. it is a '  ntikit Top.40- 

I '1 ELLIS ISLAND SOUND: Ellis Island Sound (Heavenly HVNLP34CD). 

Sound work with David Sheppard is collected here. These watm, vivid tracks - part-electronica, part instrumental - were initially released on a handfut of EPs and singles between 1997 and 2000. 
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S.T. HOLDINGS LTD VINYL EXPORTS + DISTRIBUTION 

SPECIALISING IN QUALITY DRUM AND BASS, BREAKS AND BEATS. 

EXCLUSIVE LABELS > 2S2 / 720-DEGREES / ACETATE / ADVANCED / AQUASONIC / BC HALO / BREAKBEATSCIENCE / BS1 RECORDS / CANVAS / COMMERCIAL SUICIDE / CRYPTIC AUDIO /DEEP STRUCTURE / DEFUNKED / DISPATCH RECORDINGS / FIX / FREOUENCY / GANJA / INCIDENT/ INNERACTIVE MUSIC / LOSS LEADER / METAFORMAL / PASSENGER / PENNY BLACK / PHUTURISTIC BLUEZ / PHUTURO / PURIFIED AUDIO / RATIO / RAW24 / RED LIGHT / REQUIEM / SECOND TO NONE / SKIN DEEP / SONIX / SOUL;R / SUBTITLES / TRACK RECORDS / UNREAL / VIOLENCE / ZEST 

t:+44(0)1202 890889f: +44 (0)1202 890886 e: info@stholdings.co.uk www.stholdings.co.ukwww.surus.co.uk 

i 
i 
i 

■ 

RECORDS DOKOUTFOR FORTHCOMING REifASES BY: 

IOHNB 
DAÎAFLOW 

•7 r MEIA ^ 

' 1 

/ i 
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EDITED BY ADAM WOODS (adam@muslcw8ek.com) — GENRE W A T C H à DRUM & BASS 

DRUM S BASS; IS TRIS 

THE SECOND COMIND? 
RecentTop 40 hits from Andy C, DJ Marky, Kosheen and Shy FX have thrust drum & bass back into the mainstream, but breaking 

acts continue to rely on the all-important underground scene. Adam Webb reports and highlights upcoming talent 
Five years ago, drum & bass looked unstoppable. A string of records by the likei of Goldie, LTJ Bukem, A Guy Called Gerald, Photek, Alex Reece and a host of others had 

re earning a legendary th clubbers, while Fabio and re broadcasting One In The mal radio. Even David Bowie id, when Roni Size's Reprazent won the 1997 Mercury Prize, it appeared only one more benchmark in a remarkable ascendance. That night, when Full Cycle's Krust stated, "This is the first page of a book still to be written," it seemed as if he was merely playing down the hype. Drum & 

réputation wii 

Yet, in 2002, following Top 4C shape of Kosheen's Hide U, Sh Your Body, Andy C's Body Rocki by DJ Marky & XRS, there is tal resurgence. That drum & bass implication being, of co 

■Ifs just the lack of commercial success r im.. re says. 'Even 

m period, a victir f UK garage. But what ears? Did drum & exception. L Double jokes they can now ail sign off the dole and start working agam. while DJ Hype, writing on Fabric's website, cuts to the quiok. "This year the press are ail over drum & bass. but ifs almost like they're 
years," he says. "But l've been out there DJing ail over the world in the period when it was supposedly dead. If you call travelling the world, playing to 'Ifs jusl the lack ol commercial thousands of peopie on . , . ... . a weekly basis dead, success lhafs given the impression men i suppose it must 

that drum & bass had fallen aparf - !L"d foXthSJsands 
Fabio, Radio One/Creative Source l^XoÏÏiike 

popular thing we've got; with the most committed crowd, who are on the dancefloor from 9.30pm untll 5am." Other popular drum & bass club nights in London are Movement at Bar Rhumba, Swerve at The Velvet Rooms and regular weekend nights at The End. According to James Busby, events manager at www.breakbeat.co.uk, this trend Is occumng nationwide. "We've moved into Republic, which i; 

a 1998 

'[Drum & bass] is moving into the big 1 

professional mi producing a more inclusive dancefioor-friendly sound. "The producers have taken note of 

house clubs have dwindled. d thriving, Fabric's press officer certainly accèdes to Hype's o True Playaz night is pretty mu 

put chords together J get the right Sheffield. Nation in VeHUBS Bnd 0 lOl Of it ÎS dUB 10 SlUdenlS balance between the 
Cream te-hasjust - dtUm S bOSS ÎS likO ItlO HOW indiO' smff6" sa^Fabiohter 

dnjrn s'hass'n'ighf On " NOS BUSby, BrOakbeal.COm «.veefJndmafswhy our tour last year, we everyone's happy," went to Event Horizon in Leeds on a Monday Andy C. who hit the Top 40 eariier in the year night and had nearly 2,000 peopie in there. with Body Rock, also notes this shift in Ifs moving into the big venues and a lot of it dynamics and the effect it has had on the ic h, ,o tn cti .Honte _ rtn im s, haee ic like the dancefloor. "A few years ago, you had your  er >pl2 
'Jj's not iisst jjjjuuj ijjuij^y, ifs i*ap| JijajujjJiii: 

( Qaul Pesce, aka Peshay (ptetured), knows the périls of \|^thejnuslcJndustryJ)ettef than most. Propelled to wlder attention In 1995 by hls classic The Piano Tune/The Vocal Tune, released on LTJ Bukem's Good Loohing imprlnt, hls subséquent moves to IVIo'Wax and Island Blue coinclded with periods of Internai turmoil at both labels. His début LP Miles From Home was delayed in the process, before finally appearing in 1999. Now running hls own label, Cubik Music, Peshay announced his comeback in Aprll 2002 with U Got Me Burning. Playllsted on Radio One and reachlng number 41, the track galned pralse from ail corners with its comblnation of dlsco, house and rolling beats. As Fabio remarked in April's édition of Jockey Slut, "It's a bad tune. I just knew it was going to gonna blow up big time from the second 1 heard it. After one or two years of silence, Peshay Is back and he's blazlng." With a follow-up, Satlsfy My Love, due out In August and the album Fuzlon to tollow, Pesce is optimistlc about the présent state of the genre. "I think It's better than 1995 because ail the producers are more developed than they were then, so we can do more with our sound. I think this Is the best it's ever been for me and l've been 

DJing since 1990. The best muslcally, the best club vibe... it's ail great." After the tribulations of the late-Nineties, Pesce remains confident that the underground structure is strong enough to suslain further success. Yet, desplte his own expériences, he also believes the major labels have a rôle to play. "Right now I don't need a major, l've got great distribution In SRD, a great radio plugger with Zzonked, and l've got a great press agent in Laurence [Verfaillej at Electric. So l'm tidy, U Got Me Buming sold nearly 20,000 copies. I did no marketing, ail I did was take out a few adverts, It was ail the buzz from the scene. Obvlously, with a track like Shake Your Body, I think that Shy FX had to go to a major, because that was a very commercial crossover record. But Shy's still running hls own thlng. "At the end of the day, It's not Just about the money, ifs about the kudos of the label and about gettlng the label away to a good start. And you don't necessarlly have to go the major route to have a successful record - plenty of independents manage to achieve that. l'm not saying I wouldn't work with a major again, but It would have to be the right deal for me." 

HM 
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DRUM & BASS - edited bv Adam Woods 

kaTI 

□t 17 wrth LK (Caroline Carol Bela) 

always the genre's strength. "It was always £ 
incorporate any style to - I heard some of the Peshay tracks recently an 

This blurring of musical boundaries is probably best exemplifled by the successful crossover of the Brazilian sound, highlighted on V Recordings' The Brasil EP. That DJ Marky & XRS entered the charts at 17 with LK (Caroline Carol Bela) is a sure indication 

DJ Marky: entered the singles i side of the coin you had your lighter style and people were pigeonholed - which was true to some extent," he says. 
other, whereas gol ail those ; Everything has got 

euerybody am 

That tunes are now regulady cracking the Top 50 is aiso testament to a strong business awareness, By utilising underground networks to reach a loyal fanbase, sales are heatthy, without any significant advertising spend. "We have consistently sold 15,000 of each 12-inch release for the past seven or eight years and 
'We hove consislenlly sold 15,000 ol RAM Records' Andy C. 

each 12-incli releose for the post 
seven or eighl years... and thal's vinyl 

only'-Andy C, RAM Records 

. reason that weekly shows will offer increased exposure in decade, "That s for We sim^ereasm a potentiaiiy huge médium. The main thing they are working with the nght distnbut ^ me is pecause this is 

ïiS'âSw -ft well-workeil Irack williin (lie scene Ï.SÏ'SÏ'C son creale a snowlinll ellecl flnil gen- 
something of a domrno flOO-nluS SOlBS Ort the finîshed lOpm, will be a walk- effect. "Drum & bass KIUIC Id.uuu pi"  through-and-hold-your- has had a massive : _ ^urence VertOllle, EleClriC PR hand, with more following for years, but J information going across until now It has been iisteners. The Friday night show [10-12pm] very underground with sales going r" _ |M ^ ' an point. Lond contribute to the Officiai Chart But a few big whoever s slammm and, whoever s m London 

recent months we have been able to get bigger quantifies into the High St shops again with plenty of Top 60 chart positions and several in the Top 40." Another significant development will be 

two weeks ago and it sold 10,000 in the first week, but we didn't go Top 40 - if we ail sold in the chart retum shops you might see e 
ith anything ffom techno to ambient to jaj now stronger than ever. for garage artist ase, whose Good Times single has been mixed by Grooverider and who intends to 

drum & bass single th I spent £400 on ads for that tune." "Ifs very noticeable that the labels 

Fabio & Grooverider show (broadcast on Saturday between lam and 3am), the new urban digital station will feature 
prominently as part of its weekly schedule. Headed by L Double and Bailey, the twice- Roni Size: helped 

/r 

' i=i=ifiujRRïn Ti-iinmnB, 
||=LJTLJF=!ISTII=; ORLJm FT ORS 

la^has putjt's f cet 

irinyl single # 

dl—IT" PTLIBLJST 
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GENRE WATCH: DRUM & BASS 

i successful they've got to 

ilii 

Aphrodite: m kinginroadsintheOS 

Sctoo^ 0Rancl Bl^addy ^ 
new - think respectively of Roni Size's 

: A .. i playiisf5 was^^af ' Ludicri's ."^Mobb 

lîHISirHS 
   

i  . 

10.000-plus pipeline from the likes of Peshay, Movmg to play bail. I don't thmk d 
t^swmbe iESSE 

ea at we re noi pusning me mamsueam away neece n ior au u s market. and trying to alienate." explains Andy C.-But back in 1995 and 

£aUri&i7 

THE ALBUM 
RELEASED SEPTEMBER 2002 
AVAILABLE ON DJ FRIENDLY 5 x BOX SET 
10 EXCLUSIVE TRACKS FROM 
DJINK/J.DUB/DJLOXY 
WITH SPECIAL GUESTS 
DYLAN / MINDMACHINE / KEATON 
ALSO AVAILABLE ON DOUBLE CD 
INCLUDING A12 TRACK MIX CD 
BY BC RECORDINGS 
CAT# ARXIP002 / AflXCD002 DISTRIBUTED BV ALPHAMAGIC +44 (B)2BS 9EB 4717 

0 WWWARCHITECTURE-RECBRBINGS.COM 

■tj 

-i 

0UTN0W: ARX001S LIMITED EDITION SAMPLER FEATURING 2 EXCLUSIVE TRACKS NOT AVAILABLE ON THE ALBUM 
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THE OFFICIAI UK SINGLES GHABT 

0 p JULT 2002 

mm 

Pfl 6THE LOGICALSONG SheffieldTunes/Edel UK0139295STU/0139299STU(V) 
3 E WjSHOOTING STAR AIIAroundTbeWoridCXGLOBE258/-(AMD/U| ^ Rio & RU IRin & RIII Midox (Amoldl -/12GL0BE258 
4 E ̂YOURSONG^ ^ ^ ^ ^ Mmcury 639972^39974(17) 
5 J 2 FOOLISH Murderlnc0633942/0639344(U| 
6^ 6 A LITTLE LESS CONVERSATION RCA7432,943572/74321943574(BMGI Elvis Vs JXL IStranqo/DavisI Carlin IStrango/Davis) -^ISdSS?! 

| 7 ??1?BW0RK |T PUT ^ )w,d M . L ^ Munnbi^67a8a6729824iïENI O, sHOTINHERRÈ Unn/ersal MCST040289/MaSC40289 (U) 1 O Nellv (TTie Neptunas) EMI/Jackie Frost/Svvinq T (Brown/Nolty/Williams/Buqol -/MCST40289 
9 6 3 l'M GONNA BE ALRIGHT Epie 6728442/6728444(TEN) Jennifer Lopez (Rooncy/Oliver) EMIYLehsem/Globat Chrysalis (Foster/McElroy/King)-/6728446 

10^ 2HEREIAM ASrM/Mercuiv 4977442/4977434 lui 
H ^ 5 WHEN YOU LOOK AT ME DefSoul5829802/5829804(Ul Chrislina Mffian (Bloodshy) Murlyn/UnK'ersal (Lars-Karlsson/OtlesioAVoodford/Jonback/Flores) •y'5823S01 
12^ a WHEREVER YOU WILL GO RCA74321347652/74321047654(BMG) The Calling (Tannerl BMG IKamin/Bandl -/- 
13 6 "h™ ar Féal José SeoblKoe er| Wamer Cha^ll™'RR20463/RR204M'"Z 
14 '3 gWITHOUT ME • Inlerscope/Polydor4977282/4977284(U| 
15 2 

2 FOREVER Incentive CENT43CDS/CENT43MC (SMV/TEN) Dee Dee IChantzis/Vanspauwen) EMI IChantzis/Vanspauwen/Kidiemet) -/CENT 43T 
16 « 3 BY THE WAY Warner Broc W580CD,/. (TEN) Red Hot Chili Peppers (Rubin) Wamer-Chappell (Kiodis/Rea/Frusciante/Smith) W580/- 17,4 2 IT JUST WONT DO Underwater H20 016CD/H20016MC (3MV/P) Tim Deluxe Feat Sam Obemik (Deluxe) EMI (Deluxe/Onono) -/H20 016 
18 (m TBl GET ALONG Parlophone CDRS6581/-(E) Pet Shop Boys (Tennant/lowe) Sonv ATV/Coqe (Tennanl/Lowe) -/- 
19 6 u, JUST A LITTLE • V2WR5018968/WR5018965(3MV/P) 
20 - 4 TELL IT TO MY HEART Ail Around The Worid CDGL0BE256/CAGL0BE256 (AMD/U) 
21 E! m GOODBYE Deltasonic DLTCD2005/- (TEN) 141 The Coral (King Bird) EMI/Delabel (Skelly/Power) DLT005/- 
22 - 3 JUST A LITTLE GIRL Polydor 5708802/5708804(U) Amy Studt (Bondy) 19/BMG/Edel (Sludt/Bondy) -/- n IF TOMORROW NEVER COMES • Polydor5707192^07204(U) Ronan Keating (Mac) BMG/Hornall Bros (Brooks/Blazy) -/- 
24" 2LK (CAROLINA CAROL BELA) VRecordingsV035CDV035MC(SRD) DJ Marky & XRS féal Stamina MC (DJ Marky/XRS) Musidras Editoria Musicafto |DJ Marky/XRS) -/V035 
25 " 2 STRANGE RELATIONSHIP Columbia6728685/6728684(TEN) Darren Hayes (Hayes/Afanasielf) Wamer-Chappell (Haye^Bieck) -/- 
26 " 3 MOVE IT LIKE THIS S-Curve/EMI CDEM615/rCEM615(E) Baha Men (Pop Rox/Mangmi) Various (HoIlander/Schommer/Prospef/Carey/Chea/FIowers/Tayl) -/• 
27 12= UJ PO LIKE T0 TEACH THE WORLD T0 SING G Decce/Uni,arSal0,90982/-(Ul 
28 " 5 STOP CRYING^YOUR HEART OUT 0 BigBratherRKIDSCO/l/- (3MV/TENI 
29 - 9 IT'S OK! O Innocent SINDX36/SINC36 (El Atomic Kitten [StarGatel EMI/SonyATV (Mikkel SE/Rustan/Hermansen) -/- 
|30 
13122 

6 GETO VE RY 0 U/M 0 V E THIS MOUNTAIN P^CTO^BOTGWIUI 
|2^ bLIGHT MY PIRE • S7432,943002^4321943004(BMG) 
(33 [JjJjTHE WORLD SHE KNOWS Chrysalis CDCHS514fl/TCCHS5140 (E) 
134 13771AERIALS Columbia 6728692/-(TENI 1" ^ *"** System 01A Omm IBubâi/Malaliaa/Tanliaiil Sony ATV iïanBan/MalatoiVOdadiian/Domayen) 6728697/- 
3530 10 ES CAPE O Interscope/Polydor 4977232/4977064 (U) Enrique Iglesias (Morales/Iglesias) EMl/Wamer-Chappell (SiegeKIglesias/Morales/Dio Guardi) ■/• 
36 - 5 R0LL 0N/THIS IS HOW WE 00 IT lnfemo/relstarCDSTAS3255/CASTAS3255(BMG) Mis-Teeq IBIackSiTiith) Various iPaul/Jories/Hekhi/iVash ngîoT/Dixwi/Mash/BeJe/Sykes-Jordan/PierceiV/altersl ■/■ 
37 21 , TWO WRONGS (DONT MAKE A RIGHT)coiumbia6728902/-(TEN) VJyckl Jean feat. OaudetlB Oirô (Jearr/Ouplessisl EMI/Sony ATV/Huss Zwingli/UC (Jean/Duplessisl -/■ 

fli 22 3 BABY'S GOT ATEMPER ■ ■ The Pfodigy (Howiett/Rint/Ollie J) EMI/( BOP BOP BABY 
HOW COME YOU DONT CALL MEJ 74321943122ff43219«124|BMG 
EMERGE 

Atlantic AT0134CD/-(TEN) 

48 ^ 
49 rmiALiyE Serious/Universal CDAMPM153/- (I 
50 3 2 CORNER OF THE EARTH S2 6727885/-(TENI 
51 mL'I LITTLE RHYMES V2 WR5019788/- (3N 
52^ 3 AMERICAN ENGLISH Parlophana CDRS6582/- (E) 
53 = Geffen/Polydor 4977352/4377354 (U| 

054^ Columbia 6727312/6727314 (TENI 

g0 59 6SHE LOVES ME NOT 
J 5 7 45 10 DO NT LET ME G ET ME 

DreamWorks/Polydor 4508182/4508184 |U) 

58 - S 74321930882/74321930884 (BMGI 
60 lfflTESTOFTIMEcc 

63 ' Polydor 5708862/5708854 (U) 
CA mjFREAK LIKEMEO Suitababes IRichanl XI Nonkig HilIlUfiiven 05 54 7 HELLA GOOD lu Doubt (Hooper/No Ooubll EMIAInivsrsal lî 
66 ra^DERDOSE^ 
fi 7 El HEY BABY (UNOFFICIAL WORLD CUP REMIX) U# ■""OJOtzilHumcafunklEMIIChaiinel/Cobbl 
68 " 
69 
70 
71 ™ 
72 - 

173^ 
74 E 
75 « 

ïta 74321942232/- (BMG) 
, DJ ■ H.CIairelS^klCh.sal^lvaDrobalStec^alnl WEA W^^WEA347C (TEN) 
' Mnm^ain ^ yE)U) Posiliva/Cream CDMNY1/TCMNYI (E) Moony (T&FI Suono Edmom ItoccmelIbA/ianallo/FarRicai/BragaloI -/12MNY1 
' ■ ■ - "   ■ , „ Data DATA29CDS/DATA29MCS (3MV/TENI Panendorl lEngels/Ztalal BMG/Upnqhl/IMU/IMG lEtiieMetitir/CajairJBoie/Babealirclieii/Btto) -^414231 
'Ba°da°Kniah,.DrakalMinam.lkn.HP.tf'°Ph°ne/Rhythm Se"es CDRSOSSOffCResSO(E) Hn\A/ VON Dcn/iiRin n/jr m ' Nin^ltoly y wnlflmP ^ * Roadrunner 23203325/23203324 (U) I ^ Wamef-Cbapael7Ann Ymir OiDo/Zero G/M Kioeaer IKroeaRf/Nicklebaelcl ■/■ ' Ba jJiaySkiiiner/Ualilaiiig Saais IBascombe/Broudie/IWI Ch^als (BradiSaSialf4 ,TEN,1 en® «i 

GUIS Mo: 
€119101 

Contact the Music Week Ssles 
Team for more detoifs on: 
020 7579 4451 / 4398 / 4114 

Hot August Specials In Music Week 
0 Shows & Movies Live 
w City focus: Birmingham Sî Genre watch: Jazz 
17 Creative Services Independents Report 

Manufacturing (Popkomm spécial) 
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0 F F I C i Al UK CHABTS 

SINGLES 

CHART 
■PI 

SINGLE FACTFILE 
With 13 previous teamings - Kiki Dee, from Brftain's biggest-selling single of ail John Lennon, Mlllio-Jacfeon, Dionne & time - 1997's Candie In The Wind remake 

COMMENTARY m? .m 
Friends, Cliff Richard, Jennifer Rush, Aretha Franklin, George Michael, Eric Clapton, RuPaul, Marcella Détroit, 

- to the Princess Diana Mémorial Fund. His latest single is both a partnership and a charity record, a new version of his Luciano Pavarotti and LeAnn Rimes - début hit Your Song, pairing him with 

K H" 
collaborator. He is also the most prolific sôuïceôT charity hits, pledging royalties benefrt the.Soorts Relief charity. The single débuts at number four, comfortably 

by ALAN JONES LV. ■ jH "'4 AIDS fund, while handing over his eut reached number sëvén in l971. 
BMG rules the chart for the eighth straight week, and Gareth Gates is top for the second week in a row, though sales of his single Anyone Of Us (Stupid Mistake) are off 56% to just over 105,000. In lidays, the single has already sold more_copies than Pop Idols rival, friend and victor"Will Youngs second single, Light My hre, has fnanaged in eight weeks, Despite its décliné, Anyone Of Us easilyfêmiins number one, selling more than twice as many copies as Scooter's The Logical Song, which is number two for the second week in a row and the third time in ail, after selling a fiirther 43,500 units to raise its seven-week sales tally to a quarter of a million. While Pop Idol Gates continues at number one, Demi Holbom -who won GMTV's Tôt Stars, a juvénile variation on the theme in May -joins him in the chart, debuting at number 27 with her version of the New Seekers' 1971 chart topper l'd Like To Teach The World To Sing. With more than 116,000 votes out of a total of around 200,000, the nine-yearold from 

MARKET REPORT TOP 10 COMPANIES 
'mm 

TOP CORPORATE GROUPS 
in chart history, as she is a great deal older than Natalie Casey, who was just three when she charted with Chick Chick Chicken (Lay A Little Egg For Me) in 1984. Holbom's single won big support from Wales and the West Country, which accounted for 7% of ail singles sold iast week but for 25% of her sales. Meanwhile, highest entry honours go to Flip & Flll, whose Shooting Star débuts at number three to provide Biackbum indie label Ail Areundlbe World with its fifth^ndbjggest Top 

PERCENTAGE OF UKACTS IN THE CHART j 56.0% US; 30.7% Other, 13.3% 
Pontypool, South Wales was the dear winner youngest Welsh child to chart - be^ting the ' n 6,000 entrants and four finalists. Holborp pre-teen hits of CharlotteXfturch and Aled d 10 since the compétition, and is the Jones - though not the youngest fei— 

INDEPENDENT SINGLES 

SHAZAM TAG CHART 

s? Arë your pre-releases 

ri 

Shazam is a revolutionary new service that allows users to idet and 'tag' music virtually anywhere. When users hear music in a the radio or in the car, Shazam can tell them the artist and title mobile phone. 

Make sure your upcomlng releases are tagged - there's no charge for inclusion Send pre-release CDs to Shazam Promo Dept, 4th Floor, 136 Regents St, London W1B5SX Further Info: E-mail muslc@8hazamteam.com or call Jen Ryan on 07810 831 556 
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THE CH ART AL UK ALBUMS OFF 

TOP 7 5 

itet 0927469632 (TEN) 
M Idlewild (Eringa/Street) 

15 GREATEST HITS I II & III • Parlophone 

9' 
10' 
11 

A12^ 
13E 
14 2 

15 
16' 
171 
18 
103 
20 ' 
21 
22 
23 3 

24 " 
25 = 

30 ^ 

g g „ 7 RESPECT - THE VERY BEST OF^ WSWBMG i)92W054!aENi 
C/l M. r UNTOUCHABLES • Epie 5017702 (ten) 04 58 6 KomlBeinhoml -hh rr BORN TO 00 IT *6 *3 Wildstar CDWILD 32 (BMG) 00 Craig David (Hill/Davidl  CAWILD 32/-/- 

lir-c „ 3 TENACIOUS D " Epie 5077352(TEnÎ 5 DU TenaciousD(King/Simpson)  -H- 
Unh/ersal 0186902 (U) 31 8 ;ta 07822147182 (BMG) 

îcope/Polydor 4931822 (U) 
JJ SPIRIT- STALL10N OFTHE CIMARRON (OST) A&WMermy«33622(U), 
8THEEMINEMSH0W^2R irscope/Polydor 4932922 |U( , 

,g LAUNORY SERVICE • Epie SNY639002 (Import) 

RCA 74321916102 (BMG) 

Parlophone 5358042 (E) 

18 JTOTHAL-O-THE REMIXES •Epie : 
I2 COME AWAY WITH ME • Parlophone 

Geffen/Polydor 4933662 (U) 
Cheeky/Arista 74321832742 (BMG) 

32 - 
33 " 
34 - 
35 « 
36 - 
37 8 

38 - 
39 88 

40" 
41 " 
42 « 
43 " 
zjzj « 
45 - 
46 33 

47 « 
48 38 

49 8 

50 33 

51 » 

CHRISTINA MILIAN O DefSoul 5867392 (U) 

V2 WR1017782 (3MV/P) 
A FUNK ODYSSEY *2# 

THE ESSENTIAL COLLECTION • 

os 9362480002 (TEN) 

CALIFORNICATION *«4 w 

57 , STICKS AND STONES MCWUni-lsland 1129722 (UJ 
58 8 6 THE BIG SQUEEZE-THE VERY BEST Of • 

;tarTco3212(bmg) CQ^ 2 THERISEANDFALLOfZIGGYSTARDUST... ^ ** David Bowie (Bowie/Scott) 
> Heavenly HVNLP35CD (E) 60 83 Reprise 9362482082 (TEN) 

61 " „ FREAK DENATURE *2(13 
621 ■ ORIGINAL PIRATE MATERIAL • 

JUST ENOOGH EDUCATION TO f ERFORM ★SKI wwbmim/PI 
65 l m YOUR NEW FAVOURITE BAND ★ Poptones mcsosscd ip) 
66 
67 ,8 MY WAY-THE BEST OF *4 k: 

Columbia 5015346 (TEN) 
69 A&M/Mercury 4933672 |U| 
70 

72 8 leavenly HVNLP 26CD(E| 

MASÛUERAOE - MESSAGE TO THE STREET Cota^bia ITENI 
Mercury 0630212(U1 

TOP COMPILATIONS 

r 2 P!?nCLUBMIX IBIZA 2002 

5 1223 S EX Y CRA2Y C00L 

sal TV/VnrgMMI VT0C04691-/-;- (El 

108 

118 

12 
13' 
14 8 

15 
1613 
17 
18 8 

19 3 

201 

3 PARTY IN THE PARK 2002 O 

c URBAN KISS 2002 • Univorsal TV 5830412-/-/-{U) 

last SuSay^'SaSrtay'înalSv 
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CHART r '"-m ALBUMS FACTFILE 
After seven years together, Edinburgh fulHength sots 100 Broken Windows 

COMMENTARY 
providing the chart s highest new entry 64,000) and the întroductory Hope Is with their third album, The Remoto Part, Important, which peaked at number 53 which débuts at number three this week in 1998, and soM 47,000 units. A miné after selling more than 31,000 units. album, predated Hope Is Impartant, and Housing their two biggest hits to date- sold about 18,000 units. The upswing bi 

by ALAN JONES 
You Held The World In Your Arms, which kHewîld's fortunes has coincided with got to number nine in May and American Radia One's new found fondness for the English, a number 15 hit a fortnight ago band, which has resuited in A-Gstings for - the album easily éclipsés their eariier both The Remole Part singles. 

The top three records on the albums chart are by rock acts for the second straight week, with US vétérans the Red Mot Chili Peppeis remaining at number one ahead of Oasis, and Scots band Idlewild arriving at number three to replace The Vines, whose Highly Evolved set tumbles heavily 3-19. The Red Hot Chili Peppers' album sold more than 72,000 units last week, and sprinted past the 200,000 sales mark in less than 13 days - a 
Californication. 30 v With airplay for her début solo hit Fûolish increasing rapidly, and the track holding up well on the singles chart, where it drifls gently 4-5, Ashanti's self-titled début album enters the Top 10 for the first time, surging 11-4, with sales for the sixth week in a row, and improving 36% week-on-week. The album, which has sold more than 150,000 units so far, debuted at number 72 in April and has been selling steadily ever since. luting at number two in April, Darren 

COHPIIATIONS 

MARKET REPORT TOP 10 C0MPAN1ES TOP CORPORATE CROUPS 

SALES UPDATE 

Hayes' début solo album dipped out of the Top 40 but has been résurgent since his second single Strange Relationship started getting 

PERCENTAGE OF UKACTS IN THE CHART US: 44.0% OUien 53% 
major airplay support a month ago. Since then, the album has jumped 43-36-25-12, though it is also being helped considerably by prématuré 

unheard of £7.49 by purchasing the album and three identically priced dises in the retailer's current "four for three" offer. Faring better than his last three albums (one live, one studio, one "best or), Bryan Adams' soundtrack set Spirit Staliion Of The Cimatron débuts at eightwith nearty 18,000 sales. It has been a long and tough haul to UK success for Flamlng Ups, whose follO albLimsJll-fell^QilMl!SÇ.harts. Their llth, The Soft Bulletin, won rave reviews ancfTInally gave Ihem a toehold on the UK album chart in 1999, peaking at number 39. But their 12th - Yoshimi Battles The Pink Robots - really ' signais their arrivai, debuting this week at number 13, its lofty début helped by a recent sériés of soldout gigs across the UK and promising eariy exposure for the upcoming single Do You Realise, which débuts at number 50 on the airplay chart. 

That big shadow you see over the rest of the compilation chart is the latest release in the all-conquering New That's What I Call IVIusic! sériés, which unleashed Now! 52 - the second of 2002's offerings in the thrice-annual sériés - today (Monday), and which should dominate the chart for the next few weeks. That will inevitably mean an end to the extremely strong reign of Clubland - The Ride Of Your Life, which has had four stonking weeks at number one. The album - a Universal Music TV/AU Around The World collaboration - sold a further 40,000 units last week to bring its 27-day sales tally to more than 190,000. That is enough to make it the third biggest seller of the year, trailing only Pop Idol-The Big Rend Album (374.000 sales) and Now! 51 (641,000). The secret of Clubland's success when there are many other releases 

listings is s, though it does of very obvious 
md rather than the draw most of their 

liâiiif mmm TOP 10 COMPANIES TOP CORPORATE CROUPS commercial ci England, Scot 
support from One of the victims of the continuing success of Clubland is Universal Music Television's own Clubmlx Ibiza 2002, v 
soundly whipped by its st; registering fewer than 17,000 sales. With Now! 52 out, Clubmix Ibiza 2002 will get no second chance. Last year's Clubmix Ibiza album had a significantly bigger first week - selling more than 31,500 units - but also had to settle for a number two peak, as it went head to head with Now! 49, which beat 

COMPILATIONS' SHARE OF TOTAL SALES Arflsl albums: 74.5% Compilations: 25.5% 

INDEPENDENT ALBUMS THE YEAR SO FAR... 
TOP 20 ALBUMS 

HAliWAY BETWEEN THE GUTTER AND THE STARS f atboy Slim ABQUT A BOY (OST) Badly Drawn Boy SIMPLE THINGS Zaro? HULLABALOO Musa BUNKKA Oakenfold JUST ENOUGH EDUCATION TO PERFORM Stéréophonies IS THIS IT The Strokes THINKINGITOVER Liberty X MYMEDIC1NE Wilt NIGHT WORKS Layo&Bushwackal IWOULD DIE 4 U Space Cowboy HALOS & HORNS Dolly Partoo OUBCOMESAVEME Roots Manuva 

O The Otliclnl UK Charts Company 2002 
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Mute CDSTUMM202 (V) Poptones MC5055CD (P) Skint BRASSIC20CD (3MV/P) 
ate Dilemme UDRCD016 (3MV/P) shroom MUSH105CDXX (3MV/P) Perfecto PERFALB09CD (3MV/P) V2WR1015838 {3MV/P) RoughTrado RTRADECD 030 (P) V2 WR1017782 {3MV/P) 

BARBRA STREISAND 

XLXLCD154(V) Soutliem Fried ECB23CD (3MV/P) Sanctuary SANCD126 |P) Big Dada BDCD040(V) Blix Street/Hot G210045(HOT) 

8 GREATES! HITS Ul & 111 
0 SWING WHEN YOU RE WINNING 5 A FUNK ODYSSEY 3 THE VERY BEST OF 4 A NEW DAY HAS COME ST1NG& THE POUCE 

C01UMBIA 
POLYDOR 
POLYDOR 

CHRYSALIS S0NYS2 A&M EPIC 
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When entering the music business the finer points of contracts licensing agreements and pubhshing are eoniracib, t jn any artist or wnters mmd, 
ftSïSg 10 royalty investlgator David Morgan 99% are i„ thïdark Yet the music industry is traditionally tu» of controversies regarding royalties. 

The death in May of Otis Blackwell was a timely reminder of the bad old days. The writer of Ali Shook Up, Don't Be 
Cruel Return To Sender, Great Balls Of Pire and Fever had died virtually penniless. The songs he wrote for the likes of 
Elvis, Peggy Lee and Jerry Lee Lewis had sold an estimated 185m worldwide. Don't Be Cruel, in particular, 
was one of six titles sold for $25 apiece back in 1955, Unfortunately, such controversies are not confmed to the 
past. The Dixie Chicks vs Sony and Musical Youth vs Universal cases are only two recent exampies of artists 
taking their record companies to task, claiming massive sums in unpaid royalties. There are several key issues artists and writers should be 
aware of when tracking their earnings. These might not 
make money, but a greater understanding of these aspects 
of the business - whether in terms of contracts, collection agencies or simply what to expect from a record company/publisher — will certainly lessen the chances of 
losing it. 

Royalties: how dut i 
Even if you are employing a manager for such things, it is essentiai to understand the basics of royalty accounting. According to royalty chaser David Morgan - who has ohampioned daims by artists and producers including Musical Vouth and Gus Dudgeon - artists "need to get eduoated. They need to go to night school or olherwise they manager. And if they get success, a good accountant and a good lawyer - 

freegoods. packaging, etc), . 

the bs Before anything else, a experienoed music business lawyer should have checked your 

term of your agreement, etc. The Musicians Union offers members an advlce service, through which any contract will be reviewed by a firm of lawyers. Many of the current cases of artists/writers chasing backdated royalties centre around claims of bad advice, or no advice at ali. When you do reçoive a royalty statement you should understand what percentage you 

often run to 50 pages or The longer and more complicated the agreement the greater the propensity for error in préparation. Obvious mislakes can often be easily rectified or explained. says Craig Williams of accounting firm MWM. "What you often find is there's someone inputting thei " ' the royalty pr contract. If th 
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