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FOR EVERYONE IN THE BUSINESS OF MUSIC 

lagger oui as Ministry 

reviews MR slrategy 

company, Ministry Of Sound, has undergone a dramatic restructuring, 
with the loss of 11 jobs. Tbe most high-profile casualty is music group CEO Matt Jagger, who 
man James Palumbo launches a "stratégie review" of the company's approach to A&R. Confirming his departure, Jagger says, "Ministry of Sound is stiil the a on the planet. l've ac! 
the artist and publishing I 
ahead and it's simpiy time to move on to a ffesh challenge." Palumbo adds, "Matt has been an intégral part of our move into A&R although, as the company focuses on its core activities, it seems now is the time for him to move on. His experi- 
believe a fresh challenge is what's 

The departure of Jagger is the clearest illustration of the group's shift in emphasis, although Ministry director Mark Rodol says the changes at the company should be 

SU 
m 

m 

staff, 1 
Jagger; "opportunities ahead" 

perspective. "Out of 150 1 staff have been made redundant," he says. "Butthis is not différent from what a lot of compa- nies have to go through. We are stiil very much in A&R." A source close to Ministry adds. "There is some changing in thinking going on at Ministry, fc pleted yet. the company will stiil t 
sidered, more cautious approach." Suggestions that investment group 31 - which invested £25m in the group in August 2001 - had forced the reorganisation are rejected by on a contr one company source. "3i are a minor- year. The ity shareholder and they can't impose opérations their will on James [Palumbo]," ' ■ ■ - 

and a strong compilations business. It has built its approach to A&R on the back of a sériés of joint-venture deals, establishing a string of labels and high-profile signings such as the $2m, two-album deal for art-house dance duo Rscherspooner in March. It is understood that Ministry will not be pursuing its interests in City Rockers and Defected, although its Simpiy Red deal is going ahead, with an album due in the spring featuring contributions from Steve Levine, Mousse T and Brian Rawling. Rodol says publishing will remain part of the MoS group, but it is 
Mike Sefton, who is understood to be 

national opérations are licensing arrangements, including with EMI in Australia, MCA in the US, Vale in Spain and Bonnier in Sweden. 

EMhChrysalis is expecting radio across the board to single from Robbie Williams' (plctured) November 18-released Escapology album, as leadoff track Feel goes to radio this Friday following a week- long teaser campalgn. The company's director of média Rebecca Coates says, "Everyone who has heard it so far has been extremely réceptive and thinks it will be a big radio record." The teaser campaign starting today (Monday), comprising 15- to 20second trails produced for the company by Wise Buddab, is almed at encouraging radio to build the pre-launch excitement though the week. The record Is being issued to radio from Sam this Friday moming, via a eombination of Fastrax and hand deliveries. 
|ohn takes EMI government rôle 
EMI Group hi music compan government af 
industry advisor at Of Culture, Media & Sport, the title of government aff 

e companies and our infiu- 
rill shape our future should be 

nt and raising EMI's profile among 
re of Europe's most successful bying in Brussels and Strasbourg. 

Universal keeps global lead in IFPI ranking 
officially déclaré rtself to be the largest music group in the world, after publication of the first "company-sanctioned" figures by industry trade body IFPI. Following years of wrangling, the IFPI, the five majors and indie mem- bers of the body agreed a methodol- ogy in June for determinrng the défin- itive market shares of the companies on a régional and global basis. Although this has been attempted before, figures have been largely based on secondary data and with no 

GLOBAL & REGIONAL MARKET SHARES 2001 
North America 9.2% 10.1% 14.4% 28.3% Europe 8.9% 17.8% 13.3% 26.5% Japan 4.3% 11.0% 17.0% 10.1% Werid 8.2% 13.0% Source: IFPI. The Recording Industry In 

14.3% 23.7% 1.1.4% 22.1% 6.3% 51.3% 23.5% 11.8% 28.9% 
On a 

Keith Jopling says this is the first lime ail data has corne directly from the majors themselves and that the companies have signed off on the methodology involved for calculatmg the figures, so it cannot be disputed. 

Industry in Numbers 2002 shows the rankings of the majors have remained the same for the past three years. with Universal at number one in 2001 with a 23.5% share, followed by Sony (14.7%), EMI (13.0%), Warner (11.8%) and BMG (8.2%). The indies had a combined worldwide share of 28.0%, the same as in 2000, but 0.9% higherthan in 1999. There was a slight jockeying for positions in the North American and European markets. Although Universal has remained at number 

years, Warner and Sony and BMG and EMI have swapped positions in the US. BMG and Warner also swapped places in Europe, with BMG sllpping from fourth to fifth among the majors between 1999 and 2000. Jopling says the iack of movement in rankings is not unexpected because of the "undynamic pattern" in the North American market. He says he would have been surprised if there had been unexpected shifts in y* 



NEWS 
new s fi I e 

ds held at London's 

TOWER CONFIRMS DETAILS OF SALE OF JAPANESE BUSINESS Tower Records, wtlich in August unveiled the closure of six of ils UK and Irish stores, last week announced the completion of the sale of its Japanese business to Nikko Principal Investments Japan. It also revealed il has entered into a three-year revolving line of crédit of up to $110m structured by CIT business Crédit and a $26ni loan over the same period from the company's consortium of banks, headed by JP Morgan Chase. 
BASEMEHT1AXX CLEAN UP AT MUIIK AWARDS XL's Basement Jaxx (pictured) scooped the lion  dance music magazine Muzik's annual dance av Po Na Na. The South-London dance outfit were 
awards at the event last Wednesday night, while T . Wall Ot Sound's Royksopp picked up best album £'■■■: award for Melody AM. Other winners on the 
party in Brighton, the Big Beach Boutique II, eamed the public vote for best event. Virgin Records' Massive Attack were presented with an award for outstanding contribution to dance music. 
ELVIS AND RDBBIE RELEASES WIN BVA GONGS EMkChrysalis picked up an award for Marketing Initiarive for Music in the British Vldeogram Association Awards a week ago. The prize refiected work on the Robbie Williams DVD Live At The Albert. Warner Home Video won an award in the spécial interest marketing initiative category, for the Elvis title, That's The Way It Is. Other winners included HMV (retail success, specialist multiple), Tesco (retail success. supermarket) and Borders (retail success, général multiple). 
PRESSURE EASES FOR VIVENDI AS LENDERS EXTEND CREDIT FACILITV Vivendi eased its financlal worries last week when Vivendi Universal Entertainment received commitments from its existing lenders, JP Morgan Chase Bank and Bank of America, last Tuesday to extend its S1.62bn crédit facillty from November 12002 to June 30 2003, 
GROWTH IN WH SHITH'S UK SALES DOWN TO DVD AND MULTIMEDIA WH Smith pointed to strong performances from multimédia and DVD for an 11% uplift in its UK retailing entertainment sales for the 12 months to August 31 2002. Total sales rose 7% to £2.9bn, but profit before tax, goodwill and exceptional items dropped 8% to £122m as it was pulled down by a "very difficult year" for its US Travel business. 
PPL SET 10 SPONSOR SXSW 2003 PPL is sponsoring the SXSW showcase for the first time. The event takes place in Austin, Texas on March 14 next year. PPL, which is also cosponsoring the Midem showcase in January, will be supporting the US event in tandem with the BPI and British Underground. 
LUCKHURST LAUNCHES PR FIRH Former WEA London head of press Ginny Luckhurst has formed indepen- dent PR opération Yes Please PR with a roster including the Flaming Lips, Faith Hill and Tom Petty. Meanwhile. Impressive PR's Rachel Hendry is joining the Darling Department on November 1. 
CAPITAL RADIO AND DISNEÏ HARRIAGE REACHES AIRWAVES (,r- . ] Capital Radlo's alliance with Disney reached the air- 

Capital Disney. The station, which is targeting under IBS with music by the likes of Blazin' Squad (pic- a tured), Busted and Will Young, is available in the four well as through the CE Digital London multiplex. MXR régions as 
m v\i p 13 y I i s t 

Jgg. CRAIG DAVID - Hidden Agenda (Wildstar) Thîs i"— —Bswinging, swooning soulful groove is surely the dout track from David's immense new afs Your Flava album, Nov 11). 3 NIRVANA - You Know You're Right (Geften) track which featrues on the grunge pioneers' eponymous ion, this exposes ail the nu-metal pretenders for what they are - a pale shadow (from Nirvana album, Oct 28). ANDY VOTEL - Ali Ten Fingers (Twisted Nerve/XL Recordings) in between remix projects, the Manchester production luminary, DJ and label boss has made a stunning second album (album, Nov 11) MAOREDEUS - ANSEIO (Capitol) Remixed by Craig Armstrong, this Portuguese outfit have never sounded as haunting (single, tbc) BETH GIBBONS & RUSTIN MAN - Out Of Season (Go Beat) Relurning after a seemingly endless absence, Portishead's voice joins Talk Talk's Paul Webb for this glammish, upbeat offering from their extraordinary album (from Out Of Season album, Oct 28) PEDRO VS KATHRYN WILUAMS - EP (Melodlc/Moshi Moshi) An inspired collaboration, this blends Pedro's organic electronica with the lilting folk touches of Kathryn Williams (single, Dec 2) CHRIS DIFFORD - I Didn't Get Where I Am (Adventure Records) This Arst album release on Paul Conroy's new label is the lirst solo album by a main Squeeze - an excellent, contemplative and beautifully- recorded album (album, Nov 4) JANE MONHEIT - In The Sun (Columbia) A sumptuous, Ella-sounding album from this American beauty has ail the attributes to do a Norah, albeit with classic jazz covers (album, out now) THE ROLLING STONES - Beggars Banquet (Abcko) Watts and Wyman are fully audible at last, as new SACD remasters unlock the lost bollom-end (Remastered sériés, released today) ELECTRIC 6 - Danger! High Voltagel (XL Recordings) Fire In The Disco indeed - and just wait until you hear follow-up, Gay Bar (single, Jan 6) 

New publishing venlure 

to tnrget 30-plus moles    Miak.  tinc fnr indeoendents to dn rhinec „ by Paul Williams Higlvspending, 30-plus maies are being targeted with the first maga- zine launch by a new independent publishing company run by four of Emap's most successful former executives. The as-yet unnamed monthly enter- tainment title, which will début on news-stands in the first half of next year, will spearhead plans for 
next five years by Development The company has been set u David Hepworth and Jerry Perkins, Empire and who are joined in the venture by O's founding editor Mark Ellen and one- time Emap advertising director Dan 

ns, whose rôles at Emap d publishing director of its itles, says the first Project is 

of he two projects. for Paul McCartney's tour and then we've been raising money with a view to iaunching a number of magazines independently." he says. 
of the same things" going or azine publishing at présent, room for indépendants to d 

independents to do things on smaller scale." Baoking for the new company has from what Hepworth describes as a "number of individuels in the média industry", while the board includes finance director David Joseph and média group Archant's former chief executive Peter Strong, Meanwhile, the Chrysalis-owned Galaxy Network is preparing to launch its first print brand extension in the form of weekly consumer lifestyle magazine Out There early next month. Its creative director Steve Reice has described the launch as the most "significant since 
The free title targets 15- to 34-year- Ids and will be available via key retailers, including HMV, throughout "a lot Galaxy's régional transmission areas mag- of South Wales and the West, are is Birmingham, Manchester, Yorkshire iome- and the North East and to dance and R&B fans in London. 

targeted at "£50 guy". "It's the kind of person who goes thing différent, into Borders or HMV and buys two "The key publi DVDs, a CD and a ' ' afternoon," says managing director. "It's specifically menwhohaven'tgotoffthebusbuy- doesn't offer the rapid growth they listings and events over 48 colour ing new stuff." "al détails of the first magazine at Hepworth - who as Ema 

as because it lifestyle features, clubs and cc 

"Maybe there might be opportuni- house éditorial team. 
PRS researchers to hanq with DJs Led Zeppelin qunsh 
in bid to improve royalty distribution PRS researchers are bidding to Joanne Prowse says the organisa- mix more with the DJ community tion previously used to just rely on 

reunion spéculation Led Zeppelin fans were left disap- pointed last week when the three remaining group members poured 
distribution. predict wha The move cornes amid ongoing clubs, but t coneerns from the performing ed has impn rights organisation that the money years since it collects from music used in pubs of aroum and clubs across the UK is not researchers being accurately dlstributed to its visit venues members according to what is find out wh. 

it had been played in he information record- oved over the past few 
d 200 part-time . These researchers across the country to it is being played, but 

cold water on recent média hyste- ria that they were to reform. A week after Sanctuary complet- ed its multi-million pound acquisi- tion of Led Zeppelin's manage- ment company, Bill Curbishley's Trinifold, spéculation began circu- lating that Robert Plant, Jimmy Page, John Paul Jones and John really played. she adds thi A drive is now underway to in the data c improve the playlist information it "In many 
ire are still many gaps rollected. cases we're getting a 

Bonham's son Jason were contem- plating their first tour since Bonham's death in 1980. including Adam F and Graham Gold complefe da being drafted in for a promotional exceptional 
te of returns and very ta. But, in particularly examples, such as DJs last week said, "Reports concem- Monday (Oct 28) to get the mes- so busyjt's because everyone is not always their first ing an alleged Led Zeppelin reunion are completely spécula- communilï. to 'uVmd'm to provide information aybe don't understand providing it," she says. 

tive. No discussions about any tour have taken place." • See The Big Question, p45. 
BMG is fourth 
The majors have moved a stef doser to offering all-encomposlng, online music services after BMG became the fourth of the "big five" to license its répertoire Pressplay. The newly-signed deal, which follows the launch of the Sony and Universal-owned servlce's Version is 10s of thousands of italogue tracks 

major tosign Pressplay deal 
MusicNet says the Aul urne Warner/EMI/Bertelsmann-backed 
announcing it has music from ail five major music companies, with a deal close at hand with Sony, the only missing major from its catalogue. 
Music Group moved towards more favourable compensation 

was struck with 2001. "The addition major music company Is another Important step forward for 

Agullera: available via Pressplay 
CÉOM!?" SayS presitle"t anc CEO Mlchael Bebel, whose compa ny is now __ .. .. 

vamped download pollcy, which Is believed to Include higher royalty rates for artists on sales of digital -vr..,„Uaua dliu concessionb UII contractual déductions, aims to 
>f the fourth that'a "deal wm ^7 S™, H R Warner Musîc "!n " v^sÏÏ "Tf^" ~ period". y short It Is understood that similar dls- Meanwhlle, a snokeQm^» < eussions are also taklng place spokesman for between some of the other majors. 
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Transylvanian Identlcal twin sisters Monica and Gabrlella - aka The ^ Cheeky Giris (pictured) - are 
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CD counterfeiting case 
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new s f i I e 
PEU DEPARTS FROM EHhCHRÏSAUS Alan Pell has left as director of A&R at EMI:Chrysalis. It is understood that Pell left on Friday, just under nine months after taking on the rôle 
Capitol Music UK pre Wozencroft will play a on rote within the A&l 
CONROY TO SPEAH AT HUSICWORKS Adventure Records managing director Paul Conroy has been confiraned as the keynote speaker at lOam on the openlng day of the MusicWorks convention in Glasgow whlch kicks o Thursday (www.tr 
TIPPI IN SIDDIOfOR NEW ALBUM Unsigned artist Tippi is currentiy recording lier début album after scoring an independent hit single wilh It's A Phase, which was 
Records label. The single entered the indie chart at 16 and the Scottish Chart at 20. Her album is due for release eady next year. 
SXSW DEADLINE ORAWS NEAR The deadline is approaching for applications to perform at South By South West in Austin, Texas, from March 12 to 16 next year. Applications for the 16-year-oid event will be accepted until November 8. Emai sxsw@sxsw.com for détails. 
OASIS TOP Q NOMINATIONS UST Oasis topped the nominations for the Q Awards 2002, which were 

New génération dénis bronden 

revenues for Inbels and artisls 

(October 21). Oasis we 

by AJax Scott ujhen EMI started its contract rene- Ilgotiations with Robbie Williams in mid-2000. it can have had little idea that it would end up striking a deal that would give it access to a share of the superstar's non-music earnings. Throughout t  

;s of the year; the création of joint ventures involving more than just traditional recording rights. Quite how groundbreaking the deal 
cise détails remain closelyguarded: some observers suggest that the esUmated £10m-20m EMI has paid to take a 25% stake in Robbie's hold- ing company is a relatively small part of an overali deal that is heavily dépendent on him breaking the US. 
some observers are speculating that more radical deals will follow. Broader deals involving multiple revenue streams have been a hot topic of conversabon and spéculation on both sides of the Atlantic since the 
the' US and one in the UK, in the past six months," says one top interna- tional business affairs player. "It's still in the embryonic stages, butyou get the impression that the impulse 

m Maiden: multi-faceted relatlonshlp with Sanctuary 
mmsmmMssMmm 

THIS WEEK'S BPI AWARDS prai flbum®: M" Young HssssJI From Now On (platinum) Holly Valance Footprints (goid) Various New Woman - Autumn Collection (goid) Various Now Dance 2003 (goid) Various 1 Love (silver) Aqualung Strange & Beautlful (siiver) Peter Gabriel Up (silver) Singles; Will Young & Gareth Gates The Long And Winding Road/Suspicious Minds 
highly-publicised pressure on margins at most record companies, especially the majors, due to the familiar litany of soaring A&R and marketing costs, higher artist royalty rates, lower retail prices, declining 

distribute 
[dis'tribju-.t] verb [ T ] 
to share or give (something) out to severa! people, or to spread, scatter or supply (something) over an area 

amato distriliution Tel 020 8838 8330 
Email info@amatodislribui 

«P 

Working out how new contracts could work is a potentially thomy i The starting point would be to create a new Joint venture partnership. Depending on the clrcumstances, the sort of activities that could be entered into this arrangement would include recording, songwriting, merchandise, live performance, audio Visual (video and DVD) and websites. Ail copyrights entered into the venture would be Jointly-owned - in the case of the Robbie Williams deal, it is on a 25:75 basis, with Williams the majority shareholder. Robert Horsfall, a partner at Lee & Thompson, suggests that, under such a deal, the label would have to guarantee funding to the joint venture in the form of a guaranteed "salary" to the artist. In another break with current practice, he suggests that management costs would have to be shared. "The parties should commit to each other for, say, five yeara, but with the label, possibly, having an escape clause If the project did not get off the ground," he adds. "That five-year terni would, most typically, cover two or three album releases." There are alternative approaches. Another lawyer suggests a scénario in which a label could strike a split deal: one part would offer a standard advance against recording rights with the advance based on recording costs only; the other would cover "brand management", whereby the label would develop and exploit the artist in new areas with a guaranteed marketing investment in exchange for a eut of anclllary revenues. "Rules are there to be broken and it's incombent on ail of us to break the rules to make situations fairer," says David Glick, a partner at Mishcon de Reya, which has also been exploring such concepts. Underpinning any such deals Is the notion that royalties should be both fair and transparent and not subject to artificial réductions. Moreover these royalties should be reported on a "real time" basis. "Historically, the labels have always justlfîed their deals by talking about risk and low margins, but the joint venture/partnership model would allow them to eam from différent income streams and therefore reap the benefits 
"In retum, an artist would be a party to a sophisticated business structure where différent talents/resources are pooled for the common good, but he is not signing his life away. If the relationship Works, it will probably be renewed, but if the relationship doesn't work, he can move on and forge a new phase of his career with a new business partner." CD sales, piracy and the like. While shouldering ail the initial risk in invesb'ng ever larger sums in new artist signings, label executives complain that the best they can do is earn back the declining record 

generated by the handful that go on to be successful. "Records will be the loss leader in a bigger business," says Martin Dodd, the Zomba European A&R VF, who has worked extensively with TV production giant Endemol as weil as with artists such as Britney Spears. "The pure sale of pre-recorded product is as low as a third of some leading artists' income, especially longer established artists," says Sanctuary Group CEO Andy Taylor. "CD sales have been declining, but the total music market is growing. If you're working across ail areas, then you're protected against the tempo- rary dips In some areas." While labels are scratching their heads to find ways to shore up their bottom line, a number of key creative executives have been looking at how they do business, and how they can maximise the value of their direct access to musical talent. The shining example in the UK has been Simon Fuller's 19 Group, whlch has expand- ed from music management into cre- ating TV concepts which have, in turn, 

Sanctuary's Taylor. "Artist manage- ment, booking tours, reieasing prod- uct, doing the DVD, the TV saies around that. even books." 
There have been many suggestions how new deals could work (see below). but while it may make sense on paper, there are a number of immédiate issues that make it harder 
■ Fbrecasb'ng revenue is only possi- ble for established artists who have a proven track record in selling not only . , .  • - |(ets anc| T. 

t big names i existing rela- tionships with merchandisers and 
■ The model will work differently in various genres since certain types of artists will have stronger earnings potential from certain revenue streams. Pop and rock artists sell more merchandise than R&B stars. ■ The majors are poorly-positioned to add value in areas such as touring and merchandising since they lack expertise. Indeed, despite the vogue for invesb'ng in merchandisers in the Ninebes, MCA and Sony exited the sector by selling Winterland and Sony Signatures respectively by the end of the decade. ■ There may be legai restraints on tapping into multiple revenue streams, particularly under the précé- dents set by the Stone Roses v Zomba court case, although Lee & Thompson's Robert Horsfall says that such a business model should 
being in restraint of trade "provided the emphasis is on faimess". Despite the difficulties of develop- ing a new approach, a growing num- ber of people say it can work, so long as both sides bring something to the 

n they m 

also currentiy exploring how they may iegitimately use joint ventures to gain a share in the broader revenues spun off from bieir créations. At the same bme, there is also growing frustration within the creative community. This is parby because artists are simply facing the daunbng prospect of far shorter career life expectancies. However, there is also dissatisfaction among managers with factors such as the lack of trans- parency in deals, pipeline royalty delays, artificial royalty réductions, 
and Spreac't°^ r<jcouPatlle marketing insistance on long-term deals involv- ing Worldwide rights, copyright owner- ship and cross-collateralisation. In a sense, there is nothing new 
f t0 build broader relation- ships between artists and their labels and managers, After ail, this is the busmess model that Sanctuary has een developing for 26 years with artists such as Iron Maiden "Wecan Provide the full service." savs 

more of a profit participation on CDs and publishing - it can't be a one-way street," says Richard Gnffiths of man- agement giant The Rrm. "That's the danger of the way this argument is going. But if you throw in things like proper accounbng, then we would be prepared to put our side of things on 
Zomba's Dodd says one solution may be not simply to look at sharing in broader revenue streams, but to devise new partnerships for breaking artists that side-step the short-term tyranny of radio playlists. In particu- lar, he suggests that partnerships between labels and TV broadeasters could play a key rôle in the develop- ment of artists over a longer period. "Falling ad revenues have placed : same (finan- cialj si like having a shop window and noth- ing to put in it," he says. "The (TV) model doesn't have to apply only to klddy pop. which iooks as if it's kind of over. It will be interesting to see if there are entrepreneurs who can apply the same principles to différent 

That has a much bigger upside." At a time when people across the business are searching to find any opentaikofmul- s, joint ventures in the months to corne. 
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The delivery service you trust locally 

now goes ail the way to Austria. 

You know you can rely on us to deliver anywhere in the UK, but wouldn't 
it be good to use the same flexible service for ail your European packages? 
Thanks to Euro Express, our dedicated professional network, you can. We handle 
parcels up to 31.5kg, and pallets up to 1,000kg. So for a flexible European delivery 
service that also offers great value for money, don't look any further. 

Call Euro Express: 

0870 2413 750 
www.securicor.com/euroexpress 



INTERNATIONAL -     ^nl,aan,uSiowsei..c»|ni ne Ç n h O r t f i ! O DreamWorks-signed UK duo Floetry U 9 Lr 11 et I Lille (pictured) are set to receiveVpush-m-^ 
BON )0VI MME 
SECOND PLACE Despite attracting 17 nevv entries and enjoying the benefits of a bank holiday weekend, the US albums market declined last week, with the Top 200 albums attracting neady 9% fewer sales than the previous week. Taking full advantage of the slump, Bvis Preslev's Ekls; 30 #1 Hits registers tts third consécutive week at the top, with sales of more than 205,000 taking its cumulative total well past Im sales in just 20 days." " ' 
Presley proved too strong even for Bon Jovi, who land their highest début to date with Bounce arriving at number two after selling 160,000 copies. It Is also their highest-charting album since 1988. Aslde from Bon Jovi, there are Top 20 débuts for Tom Petty & ■ The Heartbreakers (number nine), Aussie country star Keith Urban (number 11), rockets Chevelle (number 14) and hip-hoppers 
llavi _ lllast week, The Rolling Stones' Forty Ucks déclinés 52.7% wi 

acts are also in décliné, these being by Roetry (19-30), Peter Gabriel (1632), Coldplay (2634), Mark Knopfler (pictured) (3667), Sting/Police (4677), Daniel Bedingfield (87-101), Rod Stewart (116144), Kylie Minogue (146 164), the Chieftains (126168), Enya (166171), Coldplay's Parachutes (176 

(pictured) i their home territory and the i Europe in the new year by Universal Music International, following a Top 20 début for their album Floetic in the US. Floetic's poetry/soul fusion secured the number 19 slot on the Billboard 200 a week ago, as the title track also moved ahead on the Hot 100's bubbling under chart and the US R&B/hip hop countdown. Floetry are Londoners Marsha Ambrosius and Natalie Stewart, who are also graduâtes of the Brif School nnd co-wroîe Gutterfiics, which appêared on Michael" JacksoVs Invincible album. Their version of the track also features on the Jazzy jeff- produced Floetic. Universal Music International marketing vice président Nina Hansdotter says the lead-off single will be launched after Christmas, with the UK and France shaping up to be key early targets. "The video was very well received by MTV and BET in the US and will be an amazing tool for us," she adds. 

Sony inks OMD Europe 
dealfor média activities Sony is consolidating its média buy. ing and planning activities In Europe from January, with the appointment of agency OMD Europe to handle 

The agency will take responsibili- ty in the new year for Sony Europe, Sony Music Entertainment Europe and Sony Pictures Entertainment companies Columbia TriStar Film Distributors and Columbia TriStar 
ongoing moves by Sony to consoli- date média buying in each région. Sony Music Entertainment Europe président Paul Burger says the consolidation across many of the group's companies in Europe will secure "significant efficiencies in the very near term", while allowing the company to take a stratégie 

Beouliiul nighl for U2 os Ascnp 

nomes Ihem songwrilers of year 

185) and Dirty 

Beatles' 1 (112-111) and Russell Watson's Encore (127-114), while Sinead O'Connor's "back to roots" album Sean-Nos Nua débuts at number 139 with sales of 8,200. 
On the Hot 100, Dilemma by Nelly feat Kelly Rowland enjoys 

many as Pearl Jam's second- placed I Am Me), and the year (482,000 sales), and Is number nine on the airplay chart. Kelly Rowland's bandmate Beyonce Knowles has leamed from her success and has aligned herself with Jay-Z, with whom she has collaborated on '03 Bonnie & Ciyde, this week's highest new entry at number 57. Meanwhile, Daniel Bedingfield's Gotta Get Thru Thls slips 1620, Oakenfold ' — "■ (pictured) stays at number 63 with Starry 1 Eyed Surprise id U2 dip 87- 88 wrth Electrical Storm. Mlck Jagger co-wrote (credlted) and sings (uncredited) on Matchbox Twenty's Disease, which climbs 71-57. It retums a favour which the group's Icad singer, Rob Thomas, dld for Jagger's last solo album, on which he co-wrote Visions Of Paradise. 

_y2.have further piled up the honouts for their llm-selling. multi-Grammy- winning AH That Vou Can't Behind album, after being named Ascao's sonewriters of the vear 
US society's Londo : Wednesday, having bestowed individual ight for three of the . Those recognised with pop awards were the Blue Mountain-published Beautiful Day, Stuck In A Moment You Can't Get Dut Of and Walk On. While the vétéran band picked up the most prizes in total at the Grosvenor House Hôtel event, it was largely an evening of newer UK-signed talent prospering with Coldplay, Craig David and Dido among those recog- nised for achieving rare British break- throughs in the US market. Dido. whose album No Angel was the world's biggest seller last year, had Thank You named sone of the 

id Strongsongs- ed BBMak hit Back Here, while " st US Top 101 re True, published by same publisher's Mark Tay EMI Music and BMG. was also recog- with each respected artist, nised. Meanwhile, the Wiseguys hit pop awards al Start The Commotion was twice Believe which among the prizes, recognised 
awards alongside the Cher hi 

Higgins ar td Steve Torch. 
UMI aims to raise international 
profile by merging departments 

The new London-based stratégie marketing and commercial affairs division, which absorbs UMI's former stratégie marketing opération UM3, Is headed by senior vice président Bert Cloeckaert who last month 

UM3's former managing director Jim O'Neill takes an expanded rôle as head of opérations of the new divl- 
financial matters, légal and business affairs, manufacturing, licenslng, information Systems and HR. Meanwhile, Ross Poster is promot- edto head ofcommercialaffairs with responslbility for i 

Cloeckaert: heads facing international markets. Marketing support will be given through three key areas: catalogue marketing headed by vice président Jullan Huntly, TV marketing headed by vice président Stan Roche and 

Cloeckaert. Cloeckaert says he is confident that moving commercial affairs and stratégie marketing under one roof internationally will lead to more inte- grated sales and marketing eam- paigns throughout the group, locally and Internationally. 

International EMI heads meet 
to co-ordinate Robbie roll-oul 

iasi week with Capitol UK's interna- tional marketing department and rep resentatives from EMhChrysalis and his IE music management company to coordinate the global campaign for the album, which is released around November 18. EMI'S international marketing senior vice président Mike Allen says the campaign will be more in the mould of previous albums before the 5.6m-selling Swing When You're Winning, with extensive promotion 
u,ïl,nne t0 support the release. While Allen confirmed a US release through EMI is planned for early 2003, hestressed ties i o breaking 

Williams: extensive promotion Robbie in the US", with significant parts of next year blocked out to work 
Allen says. "This will be less like the Swing campaign and more of a classic Robbie campaign; that means he will be promoting the album internationally, touring and there will be multiple singles." An exclusive performance of lead- off single Feel at the MTV Europe Music Awards in Barcelona on November 14 will klck-start a string of key European promo throughout December and January. It is the first of a sériés of major TV performances in the pipeline to anchor part of the 
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INDEPENDENTS - AUTUMN RELEASES 

Big indie tilles baille chilly climate 
dirai restructuring among the majors lay have grabbed most c '  ut the landscape this ye 

BacK m May Mute, one of the las surviving of the original indie giants, acquired by EMI in a £42m deal, wh 

nSS/eS 

THE INDIE SEDTOR S KEY AUTUMN TITLES 
OCTOBER 21; Feeder - Comfort In Sound (Echo); Lemon Jelly - Lost Horizons (XL); Libertines - Up The Bracket (Rough Trade); Ronl Size - Touching Down (Full Cycle). NOVEMBER 4: Badly Drawn Boy - Have You Fed The Fish (Twisted Nerve/XL); Bjôrk - Greatest Hits (One Little Indian); Groove Armada - Love Box (Pepper/Jive); Tom Jones - Mr Jones (V2); Stone Roses - The Very Best Of (Silvertone); Justin Timberlake - Justified (Jive); The Annual 2002 (MoS). NOVEMBER 11: Craig David - Slicker Than Your Average (Wildstar); Romeo - Soiid Love (Relentless); Vinnie Jones - Respect (T2); Chlllout Sessions (MoS). NOVEMBER 18: BBMak - Into Your Head (Telstar): Kylie Minogue - Greatest Hits (Ebul/Jive), NOVEMBER 25: Robson Green -JMomentJnJime (T2); Steps - The Last Dance (Ebul/Jive). DECEMBER 2; Fabtie (John Peel) (Fabric). 

lution to fall back on so we going on above him. "What will happen will 

. haTfoTonœ^wn'raZTn^is ^PowelîraT^int to his own Orpington ack into growth over 2001. 100 to date with four releases. on some kind of stable footing. "We normally opération having "reached ail expected 
te^^number 

JeTy CXL)LandSsîgur Ros'd^TcatL^^eflrst half of next year also promises to be busy, 
deiay^^r^l Land has finally made it onto a release 

i 

■' % 
> 

. ; rj! 
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/\AIDE/\A /\AAKES IT HAPPEN www.midem.com 
Unmissable Midem. Be there. With lO^dOO delegatès frorn;94 Stands are ready. Book now - ask about the cash subsidy for 

. 'cpuntries. Plus.média. Making business happen. exhibitors., And advertising in the Midem Preview, 
Lifetime contacts. Concerts. Galas. Electronic villages, ; Showguide and Daily News. 
Conférences like the pre-launch MidemNet. Midem. Music's marketplace 
Music's ultimate exhibition. . Call Emma Dallas npw on 020 7895 0949 or you can e-mail 
Exhibit product. Reach global powerhouses. her emma.dallas@reedmidem.com 
19-23 JANUARY 2003 - MIDEM 1 | E ^Ji 
18 JANUARY 2003 - MIDEMNET I I iJHWlUcPW 
CANNES. FRANCE 37TH INTERNATIONAL MUSIC MARKET 

UK Office:- Reed Midem Organisation, Walmar House, 296 Regent Street, London, W1B 3AB. Téléphoné: 020 7528 0086 Facsimile: 020 7895 0949 
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BEST SCHEDULE10 DATE PUTS 

MUSIC DVD IN FRAME FOR KMAS 
With the growing DVD market helping to prop up the record companies' profits, this month sees a host of DVD reieases many ^imming with 

all-important extras to entice consumers. Adam Woods previews what looks set to be the music DVD market s Des s y y 
■ guaranteed one and it is a mark of DVD- I Video's success that DVD-A is now being proposed by many as the next big audio format on the strength of its big brother's hardware pénétration. But what is going to keep DVD-Video growing this Chrislmas is a consistently strong release scheduie, and the quality of product on offer this year easily puts last 

présentations, EMI and Universal both specifically identified DVD growth as one of their key priorities, and the other three majors have clearly made similar commitmenls. If music DVD has had a problem in the past. it has been a meagre marketing budget and, consequently, an unfortunate habit of sneaking onto the market when nobody was looking. But this autumn sees a whole raft of DVD releases carefully timed 
Christmas CD re le Best Of 1990- 2000, hits the shelves on December 2, a month after the November 4 release of its CD équivalent. BMG Music Video unleashes Westlife's Unbreakable - The Greatest Hits on DVD and VHS on November 18. one week after the release of its CD counterpart. EMI's Best Of Madness' Bowie does likewise. the DVD appearing c November 11 to a market softened by the previous week's audio version. And Sony': 

4% 

A U2: DVD rétrospective to hit 
the streets on the same day as October 28. DVD releases for Queen's Greatest ; Volume I (Parlophone), Fatboy Slim's Live On Brighton Beach (Eagle Vision),  i Madness (EM!), The Best Of (EMI) ail The Complété Jam (Universal) underline the fact that no self- respecting CD collection cornes out these 

days without its very own DVD-Vide Of the remaining releases, a significant proportion, including Suede's Lost In TV (Sony), Saint Etienne's Smash The System (Sony), Tom Jones Live At Cardiff (Warner) and Soft Cell Live In Milan (Eagle Vision) 
material from the artist. Indeed one, Palm Pictures' singular 1 Giant Leap, which has been repeatedly delayed due to the sheer quantity of data invoived, is the full audio- 

as CD équivalent 
iginal audio work. cohésion between CD and DVD- >es which will grow the market to el. If, as the British Video predicts, 25% of UK households a DVD player of some kind by md of this year, the clear incentive for 

independent DVD departments is to make it impossible for the remaining 75% to do without for much longer. B 

FORTHCOMING RELEASES 
New music DVD releases are filling up the racks in time for Christmas. Neil Armstrong identifies which ones are worth a place in your stocking 

4929449). Out r first bona fide Queen DVD i; a double dise package featuring 22 promos 

Brian May and Rc^ fans, whiie dise hrà features six rare videos, such as Keep Vourself Alive and Liar, and 

ve version of the video. This is. perhaps, not one for the impulse buyer bu must-have for Queen fans, whose demogrt 

Mike Barson, Cari Smyth and Chris Foreman, which is funny and well wort listen, A quiz and a gallery round off tl extras. The publicity drive for the new Madness musical Dur House, which o( on October 28, is certain to boost sait 

1 GIANT LEAP: 1 Giant Leap (Palm Pictures PALMD3043). Out now. One of the first 
of the most recent to corne out, over three years after Jamie Catto and Duncan Bridgeman started galhering footage. Their travels brought them into contact with is, thinkers, gurus and oddballs from 

ISOFT CELL: Live In Milan (Eagle Vision EREDV272). " 1 iow. After an 18-year Pbreak, Dave Bail and Marc 
ll-out European tour. This rformance was recorded rlier this year in front of apt audience at the HRolling Stone in Milan. Almond, who has clearly done some sort of Faustian deal with Lucifer, actually looks younger than he used to and is clearly having a whale of a time. Ail the favouriles are here - Torch, Bedsitter, Tainted Love, Say Hello Wave Goodbye. A fascinating interview with Bail and Almond describes the life and times of Soft Cell, with Almond 

al h'T'T 'i'l WESTLIFE; Unbreakable - The Greatest Hits (BMG 74321943623). November 18. Love them or hate them, they know 
Whether the whole thing cornes to a flashy, lucrative conclusion or 
here are ail their videos and some unseen dooumentary footage in the meantime. Anybody who does not know what they're getting clearly 
material, an interview with the boys and Simon1 Cowell, and an 

L < , ,, u lnteractive Same which tests fans' knowledge of the band in return for bonus footage. Unbreakable is also released as a boxed set with Westlife's other three |DVDs - Westlife Story, Coast To Coast and Where Dreams Corne True. 

« 
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IVIUS8C DVD 

IPAVEMENT: Slow Century '(Domino DOMDVDOOl). Dut now. This double-disc set brings together 279 es of matériel from defunct US indies . It features ail 13 5 with commentary oand and director, a 

foolage of the bi appearances and so on. The sound quality on the gigs is either abominable or trenchantly lo- fi, according to which camp you are in. Pavement's début CD Slanted And Enchanted is being re-released at the same time. 
THE PROCLAIMERS: The Best Of 1987- 2002 (EMI 4929209). Out now. image- wise, The Proolaimers are to resolutely staying the same what David Bowie is to reinvention and there is nothing wrong with that. This 15-track DVD contains Craig and l's promos and some of their TV s. The Proclaimers are one of 'em or hate 'em acts, but Homer m Gonna Be (500 Miles) on The înd there can surely be no higher he newer material here - There's ch, Ghost Of Love - is just as infernally catchy as the old stuff. The extras comprise a discography, lyrics for ail the tracks 
ad for the best of CD released earlier this year. This DVD is expected to do particularly well in Leith. 
MICHAEL BAIL: The Musicale And More (BMG 460249). Out now. Michael Bail is currently starring in the smash hit Chitty Chitty Bang Bang - The Musical at the London Palladium, but the 23 songs here were 

recorded at Glasgow's Royal Concert Hall during his 1996 tour. They include numbers 
Love Changes Everythmg. Interview footage 

NICKELBACK: Live At Home (Roadrunner 6109669). October 28. Shot mostly at a concert in Edmonton in January, this offering from Canada's finest features ail their hits and a new song, Mistake. How You Remind Me and Too Bad can be watched from î angles. Sound and picture 
> footage, promos are , along with a "making of" documentary about the Too Bad video. Ail in ail, this is a nicely put together package. The 

November 23 in Brighton and Never Again, a third single from the album Silver Side Up, is 
l MANIC STREET PREACHERS: Forever Delayed (Sony 2017769). October 28. In a music is generally 

Igenerous attitude to many music DVDs as the format makes its best pitch for a long-term foothold. This one includes the promos for every one of the Manies' 27 singles, totalling 30 in ail - there 
Love Us, and Faster/Revol and So Why So Sad/Found That Soul were double-A sides with two videos apiece. On top of that, you've got a 12-track remix album bearing the fingerprints of David Holmes, Massive Attack, Chemical Brothers, Jon Carter and others, a video to run behind it, a photo galiery and a discography. Phew! >-pll 

SI FATBOY SLIM: Live On Brighton Beach (Eagle Vision IEREDV279). Out now. There was a challenge facing the team behir this product; a man in a bad shirt piaying his favourite records is ni intrinsically visually interesting. However, it does help if you have is of footage from a load of caméras, a crowd of 250,000 wildly | usiastic fans and you do a very sliok editingjob. Eagle Vision has e a good fist of capturing some of the excitement, atmosphère sheer mayhem of Norman Cook's now infamous gig on Brighton Ibeach in July. There are 90 minutes of dance music from the likes of Basement Jaxx and Underworld and, surprisingly. Ail Saints. The obligatory option commentary is on offer, while the extras also include an interview with the personable Mi in which he outlines his intriguing scheme of piaying the great beaches of the world idden footage of his World Cup trip to Japan. 

' î 

& 

PHASE ONE: 
CELEBRITY TARE DOWN 

An ego is a dangerous thing lo Feed... 

TÀKETHEliAPIKTOM GORiLLÂZ WORLD ANI) EXPERIENCE AU. 
5 GORILLAZ VIDEOS PRESENTED IN 5.1 SURROUND SOUND: 

CLINT EASTWOOD, 19/2000, T0M0RR0W COMES TODAY 
ROCK THE HOUSE AND THE NEVE» BEFORESEEN, UNFINISHED VIDEO FOR 5/4 

INCIUDING THE OPTION 10 VIEW THE ORIGINAL 
STORYBOARDS anoANIMATICS. 

this3D, FULLYINTERAQT'L package aiso features: 
MULTI ANGLE 'LIVE PERFORMANCE" from the BRIT AWARDS 
'THE CHARTS OF DARKNESS" -G0RIL1AZBEHINDTNESCENESDOCUMENTARY 

INTERVIEW WITH FRONTMAN 2D 
5 "GORILLA BITES" (SH0RTAHIMAU0HPIECES),VISUAISFR0MTHE 

GORILLAZ LIVE SHOWandamuuitudeof HIDDEN EXTRAS 
THE m CD-ROM FEATURES 8 SCREENSAVERS, 2 GAMES 

12 WALLPAPERSANDTHEKEYTOTHE FUTURE OF GORILlAZ.COM II 
"LIMITED SPECIAL EDITH; INCLUDES 52-PAGE FULL COLOUR 

IllUSIRATEOHISIORYOF GORILLAZ AND EXCLUSIVE STICKER SHEET 

OUT NOW WWW.GORIllAZ.COM 

"W 
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How do you follow on from being... 
the biggest selling music act on video last year and having the Christmas Number 1 music video two years in a row? 

Westlife 
Unbreakable 
The Greatest Hits 
Released 18th November 
VHS 74321 943623 Dealer price £9.53 
DVD 74321 943629 Dealer price £13.61 

Westlife 

f., .v.V.y 

'.rw, 
: r ' ' 

. j 
. i i 

WarnerClassics 
Classical to the core 

Chloë Hanslip F® Bruch Violin Concertos 1 & 3 Sarasate 'Navarra' (Mikhail Ovrutsky) London Symphony Orchestra conducted by Martyn Brabbins 0927-45664-2 
t '/ ■. vç 
lâei Michael Nyman Facing Goya The Michael Nyman Band conducted by Michael Nyman. World Première Recording 0927-45342-2 

Pergolesi Marian Vespers Sophie Daneman, Noemi Kiss, Choir of New Collège Oxford The Academy of Ancient Music. Edward Higginbottom Re-constructed by Malcolm Bruno. World Première Recording 0927-46684-2 

msington CllU^ch^Sl^e!^l1 
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0: The Collection ■ (DEP DVDDEP1). October I28. The Brummle st 

as last year's 21st birthday cono year's open-air appearances demonstrate This set makes their case for posterity, w 26 videos from the past 22 years and a behind-the-scenes documentary from thei 21st at the NEC, featuring appearances f Chrissie Hynde, Robert Palmer, Sly & Rot 
SUPERJOINT RITUAL: Live In Dallas, Tx 2002 (Sanctuary SVE3028). November 4. Supeijoint Ritual is Parlera frontman Phil Anselmo's spirvoff hardcore métal project. This is an 11-song set recorded eariier this year in Texas. The track with interviews and behind the 1 

RONNIE WOOD: Far East Man (SPV 55474437). November 4. On this DVD, the Rolling Stones' new boy goes on a solo outing, aided and abetted by Slash of Guns N' Roses and Andréa Corr. Although recorded at the Shepherd's Bush Empire at the end of last year, the whole thing rather bas the air of an extended jamming session round Ronnie's place on a Sunday aflernoon after a very good lunch. One cannot help but think that the Stones' fans that might have provided an audience for this will instead be spending their money on Forty Licks, 
TOM JONES: Live At Cardiff Castle (Warner 0927482842). November 4. This DVD 
recorded over three selkout nights in Cardiff last year. AH the old favourites are here - Delilah, Green, Green Grass, It's Not Unusual - as well as the new hits such as Kiss and Sex Bomb. He still sounds pretty good and 

l.ihiiTi,' Ail GORILLAZ; Phase One; Celebrity Take Down (Parlophone 4901310). November 18. As you might expect from the award-winning animated artistes, this is a feature- packed offering which absolutely makes the most of the format. Indeed, it feels more like a video game than a music DVD. You explore the Gorillaz' Kong Studios, dlsoovering on the way the videos for Tomorrow Cornes Today, Clint Eastwood, 19- 2000 and Rock The House. Each of the promos can be - storyboard with b 
finished article, The wealth of 0 the Gorillaz' "live'' performance at the Brits and Charts Of Darkness, a tongue-in-cheek, behind-the-scenes documentary presented by Channel 4's Krishnan Guru- Murthy, which mercilessly flogs to death the hey-these- " -don't-really-exist gag. 

those who thought Tom's cote constituency 
might be surprised by the fans on display here - young and old, maie and female. A fascinating interview shows Jones managing to give the impression of being an ordinary bloke from Wales who just happens to have one of s voices in the world. And you ' 1 Tom talks about " 

. This 47-track collection is album of the same name. It features videos, TV appearances and live performances. Disc one contains ail the vintage stuff that the 

fans really want - for example, Starman from Top Of The Pops and Five Years from The Old Grey Whistle Test, both from 1972, and Young Americans from the Dick Cavett Show from 1974. It has ail been digitally-restored, appears pristine and sounds crystal clear. There are also the promos for Ashes To 

ed in New York in 1999, before the release of Shakira's English-language début album Laundry Service. Consequently, there are no current hits such as Whenever, Wherever or Undemeath Your Clothes - in fact no English numbers at ali. This is a performance of some of the trilingual Colombian's huge Spanish hits. At last, a chance to make use of the subtitles option. Shakira has one hell of a voice and a commanding stage presence, both of which are showcased to maximum effect here. The bonus features - a timeline, discography, photo gallery- are disappointing but the "making-of documentary is good. 
IVARIOUS: 10 Years Later With Joois Holland (Wamer 0927492542). November 118. There are 30 tracks here. reflecting some of the best performances for BBC2's flagship music | show from the last decade. Included are The Verve, David Gray, Pulp, The Hives, Oasis, PJ Harvey, Robbie Williams, Coldplay, Orbital. Moby, REM and Radiohead - something for everybody in other words and this will undoubtedly be causing ladders in a lot of Christmas stockings this year. On offer is a behind-the-scenes documentary and interviews with Bjork, Mary J Blige, Moby, Morrissey, Jarvis Cocker, Michael Stipe and Robbie Williams. ■ 
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EXCLUSIVE DOCUMENTARY, BACKSTAGE 
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"An outstanding anthology" 
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"Totally Unmissable..." 10/10 
DVDMonthly 
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WE'VE GOTYOU SURROUNDED, 

COME OUT WITH YOUR HANDS UP! 

5.1: STEREO I RECORD ; MIX : MASTER ! DVD&SACD 

metropolis group 

The Metropolis Group ofCompanies I The Power House I 70 Chiswick High Road I London W4 iSY t: .44(0)208 742"" f: .44 (0)208 742 3777 w: www.metropolis.group.co.uk e: receptionOmetro'polis-group.co.uk 



EDITED BY ADAM WOODS (adamQmusicweek.com) — P I V'illtlll 

ig Stones: mainstream SACD reissue campaign Groove Armada: releasing one of first SACD/CD hybrids Bjork: Vespertine DVD-Audi 

SACD & DVD-A: THE HI-FI 

ALTERNATIVES TO THE CD 
Two new formats, super audio CD and DVD-Audio, both of which incorporate 5.1 surround sound, are set to battle it out for 

dominance in the next few years, with the winner expected to supersede the compact dise. Adam Woods reports 
Prepresented throughout the CD era ' their tinny mid-Eighties Rolling Stones have seized upon tne next génération of formats with almost indecent haste. The band's 22 Abcko albums and compilations, released today (Monday), are first major reissues campaign for a single e to employ the new super audio CD (SACD) 

poorly CD players an larger sélection of dedicated SACD players, the î, but The purportedly unhackable SACD is targebhg the 
Of course, those who have already to the 5.1 surround-sound îd by the film industry's hugely fui DVD-Video format may have also got wind of another high quality audio format coming at the mainstream market from an entirely différent direction. The consortium d the DVD-Audio dise - which includes sr, alongwith a raft of hardware since Universal's manufacturers and déclaration of its 'mis isn'l reolly a format war. ^1° speciaiists - intention to find a . ... . . hopes to build initial replacement for the SACD IS 0 pure OUtilO format 00(1 market share on the 

neJ f""the DVD-A is not afaout music, il is Sb w'5 

SsbaSe1135 ab0U, ViSUnlS' - Sim0n Heyworlh, me BVA fatal fia» in the 2d Super Audio Mnsterîng predicts wir 

ts of a DVD player an 

Comprising a single dise playable as both a high-quality SACD recording and a standard CD, the Abcko remasters are also the first fruits 

Although DVDA players are available in1 
own right and are. strictly speaking, the on hardware which allows consumers access full-strength, high-bandwidth DVDA sound, DVDA's backers believe that their format v emerge triumphant owing to the number ol DVDVideo players already sold. After ail. tt logic goes, who would buy an SACD player when they can listen to music in pretty goc quality surround through the home 
they already own? The potency of the 

the audiophlle community and is the format of choice of Neil Young - for years one of the fiercest critics of digital sound. Over the past year, releases in both formats have surged, in a modest fashion. even if the catalogue available features the curiously 

edby Sony and Philip: homes by Christr ;er of British 

itseif as the secure physical format . . .. ave the music industry's bacon. is climbmg fast, "We believe, by the end ist majority of releases readable by this year, 1.2m households 

audiophile disdain for 

id Philips' SACD ;velopmi ' wooing thi 
set-up DVDA has earned only i 

new format campaigns. In DVDA, releases include original producers Ken Caillat and Richard Dashut's 5.1 mix of Reetwood Mac's Rumours, along with other jewels of Warner's the home Seventies Asylum, Elektra and Reprise catalogues, a handful 'I am much more inleresfed in of more recem    . , . releases from Warner DVD-A because of player pene- artists such as Natalie 
tration. The video elemenl of DVD remptePiioS1 ^ 

is whol will give people some- toma^df 
thing Iruly différent' - john of indépendant 
Trickelf, 5.1 Entertainment m me us, crosby, Stills, Nash & Young made a policy of vétéran Graham Nash put out his last solo cers, engineers and album on DVDA three weeks before its CD i, once exposed tp release. while in the UK Bjôrk's Vespertine i hard to convince. and Queen's A Night At The Opéra are little less respect in relatively rare exampies of non-Warner >^14 

I 

the best Pro Tools Systems in London 

stronghire.com 
020 7426 5150 
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H® aew insider's guide 

îd from DSD ar 

HYBRID SACD PLAYABLE ON: SACD players, CD players, PlayStation 2, XBox, DVD- d!l Video/SACD players. X~^r~7 FOR BEST RESULTS: Play on SACD player or combinedDVD-Video/SACD player for SACD sound, whicli may include multi-channel, depending on st/PERAUD/OCD the dise. Hybrid SACD will play on ail ottier products listed above, but only in CD quality. If the CD layer is not encrypted, the dises can also be played on computers with DVD-Rom drives. Note that Sony reieases are single layer-only at this stage - that is, they omit the CD layer - so will only play on hardware specifically intended for SACD. RECORD COMPANIES INVOLVED: EMI, Sony, Universal, Virgin, Zomba, Chesky, linn, Telaro, ZTT and others. AVAILABLE RELEASES: The Rolling Stones catalogue from 1963 to 1972, Mike Oldfield's Tubular Bells, Groove Armada (piotured) and Kinobe (pictured) albums, plus around 500 catalogue titles in Europe, with 1,000 tities promised Worldwide by Christmas. Approximately half of dises are multi-channel, although stereo SACDs are remaste ' ' "" 'il 
WHERE TO BUY DISCS: Retail pénétration is poor at this stage, exoept 1 in The Rolling Stones and Groove Armada séchons. The hybrid r ' most dises means that, where they are sold, they are generally racked ] alongside CDs. However, online is the place to find SACD recordings < the moment. Amazon, for instance, recently added an SACD : 
TECHNICAL CHARACTERISTICS; Billed as a new standard for pure audio, SACD is based on new coding technology called Direct Stream Digital (DSD). The DSD platform is said by many to provide the highest sound quality currently possible. Ils high bandwidth enables it to approximate the original analogue waveform, for unparalleled audio resoiub'on. Musical content can also be accompanied by text. FREQUENCY RESPONSE: 0-100 kHz DYNAMIC RANGE: 120dB FURTHER INFORMATION: www.superaudio-od.com www.sonyeurope.com/sacd www.sacd.philips.com 
But on top of its Stones coup. SACD is : to achieve what DVD-A has yet to do in thl: country, with the release on November 4 o all-new material on the hybrid SACD/CD format, in the shape of Groove Armada's fortheoming Lovebox album on Zomba's 

td fortheoming pop project Robyn is currently also getting the treatment. But the artist fit has to be right, accordmg to Zomba head of A&R Scott Maclachlan. "It is not political at ail," he says. "Sales at 

PwYABLEUOnPdVD-A players, DVD-Video players, PlayStat'^ 2. XBox, computers with DVD-Rom drives. Not playable at ail on CD SACD players. -„r(,nfion to Warner's essentiallytruthful assertion FOR BEST RESULTS: Au^ contains an additionai audio mixS^be played on any DVD unit,'high définition DVD-A quality is only available 
RECO^D^OMMnIeS^NVOLVED^EME Warner, One Little Indian, EMI Classics, Naxos. 
AVAHJiBILE RELEASES: A lot of vintage Wather reieases, many of^em Seventies West Coast i ic: rnrk mandv Newman's Little Criminals, Jom Mitchell s Botn Sides now, i ne Doobie Brothere' The Captain And Me, Fleetwood Mac's Rumours. The Eagles' Hôtel Califomia (pictured) et al), plus more contemporary Warner material from artiste mcluding The Corrs, REM, Alanis Morissette (pictured), Eric Cl^"" "H i ena. Hootie & The Biowfish among others. Bjôrk's Vespertine and Deep Purple's Orchestra are other recent reler"' ol"' repertoire, such as David Juritz' Seasons and Daniel Barenboim WHERE TO BUY DISCS: High Street London, sometimes feature sma Otherwise, as with SACD, DVD-A is best shopped TECHNICAL CHARACTERISTICS: DVD-Audio uses the PCM coding technology developed for CD and also used in DVD-Video. It offers audio in stereo and in multi-channel surround, as well as the limited amount of video, which can be also used to graphies. DVD-Audio dises can, and generally do, inolude audio encoded in Dolby Digital and DTS formats for DVD-Video players. FREQUENCY RESPONSE: 0-96kHz DYNAMIC RANGE: 144dB FURTHER INFORMATION: www.digitalaudioguide.com www.www.dvddemystified.com 
the moment are absolutely minimal, but the people who have sat down and listened to it I are blown away by it." Meanwhile, EMi, Virgin, Sony and Universal, with frankly undeniable political mobves, have contributed to the 500 catalogue titles currently available on SACD across Europe, even if Sony reieases have strangely omitted 

to include the CD layer which provides the i important bridge between SACD and the billion-strong worldwide CD hardware base. 
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Tubular Bells; tops the SACD chart for Oldfield eventually be removed, making the dise 

and CEO Jorgen Larsen declared his support CD form and, for "this high-quality. secure music format" ' August, it is fair to assume that, for Larsen and Univetsal. "secure" was the operative word. In tum, Universal's public support seems likely to provide a spur for c who are deciding which way to go. ' ' as clearly the big di 

According to Sony Super Audio CD Business Centre (Europe) director David Walstra. tt strength of SACD is that it 

entlrely secure. or so they hope. Most of those involved in developing and exploiting the two formats take great pains te play down any hint of a serious rivalry between SACD and DVD-Audio, on the basis that the two are each approaching the market via a différent route. rpical line is that there is no reason why the two ( 

er labels encryption, as 
;e they an number of titles we are talking about is so big," says Paul Reynolds, who heads JQ, the stratégie consultancy created to push the SACD format on behalf of Philips. "They really want to get away from CD into something which is copy-protected i actually, they are pushing it ' ' 

invisible physical watermarking and 
layers, each layer of 

'[Universol] really wanl lo gel away format war^because 
are two différent things," says leading from CD into something which is 

copy-protected [SACD] and they 
are pushing it even faster lhan we 

are now'-Paul Reynolds, 1Q 

best-selling SACD in a Heyworth 5.1 multi- channel remix), identifies SACD's Direct Stream Digital (DSD) coding platform as the crucial différence between the two formats. -DSD enables you to create something that is a great leap forward beyond compact dise," he says. "The enjoyment of listening to music has corne back for me." Still, the temptation to talk in terms of a format war is a strong one, perhaps because the unassailable dominance of CD over the last 20 years has created the impression that music consumers will inevitably rally en masse behind a single audio format. Certainly, given the money that has already been pumped into the development and infrastructure, if either one should fail to find a market it would represent a disaster for its backers. But Philips, for one, seems confident. "Of co 

ay ultimately be 
SACD cannot be played on 

Sony already features SACD compatibility as standard in its DVDVideo players. If SACD takes hold as its developers believe it should, the CD layer présent in most of today's dises will 

Mastering, his own 5.1 mixing studio in d by Sanctuary Studios, format and DVDA is 

hing when you make the décision to go with a particular format," says Reynolds. "We have to review that commitment every year and every year it is becoming an easier discussion to have. Once people listen to it and use it, they really can't go back." 
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developing their 5.1 and DSD capabilities in recent years. In many cases they have played the rôle of unofficial cheerleaders for both 

Others take a A. Los Angeles-based DVD-A le Entertainment last montb opei office, headed by former Vital coowner Mike Chadwick. in advance of ils first pan-European product roll-out in January. The company holds the DVD-A rights to the Sanctuary Music Group catalogue for the world in addition to numerous other licences and is possibly the first independent to take the format as its core business. "I actually have the ability to do SACD on ail but about nine tities," says 5.1 Entertainment chairman and CEO John Trickett. "But I have really taken a concerted décision not to do that. I am much more 
br SACD is really qi 

t, get a new player and buy : CD collections again, just bece - sound. The video element of DVD what will give people something truly 
of Peter Gabriel SACD remasters for Virgin; and Olympic recently had Doves and Coldplay 

perfectly crédible argument to suggest that neither DVDA or SACD will take off in the face of the worid's massive file-sharing habit and that, logicaliy, disobased file-cacheing System will 
It is also what currently makes DVD truly expensive, "There are one ortwo DVDAudio 'As for as music is concemed, 

absokrtel/brillîahtt DVD - Olld SACD IS teChtliCdlly H Tve^the f 
mwîwïïr DVD dise - will be Ihe Insl physi- «ESuS,0 

SKIS» cal lormai' - Mihe Ciliespie, KJSSgSî many classic albums MetrODOllS GrOUP 1101 surprising that are there which jusb'ly manufacturers have spending $50,00D100,000 to bundle up with been slower to corne around to multkchannel archive footage?" audio formats. Sonopress is currently one of But with SACD and DVDA work starting to only two outfits m the world which are 

sleallng 

"I personally be is concerned, DVD - and SACD is technically a DVD dise - will be the last physical format," says Mike Gillespie, head of new business at Metropolis Group. "That's a Personal view, and I could be completely wrong," he stresses. "But file- sharing is not going to go away - it is going 
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THE OFFICIAI UK fliBPLAY CHflBTS 

TOP 50 
l ./I r iM 

Avril Lavigne 
iî i1? 

Arista 2423 +15 91.02 +16 

A 3 ; i DILEMMA Nelly feat. Kelly Rowiand 3004 +24 90.34 +11 by ALAN JONES 4 3 ' is MY VlblUN Jakatta féal. Seal Ru|jn 1979 + 10 74.42 -6 2288 +6 63.81 .5 .. 6 5 " UTTLE BY LITTLE Oasis 1889 +2 60.47 -1? ^jritish radio aligns Itself with radio in Germany, Switzerland, 
A 7 '3 o DIE AN0THER DAY Madonna 1531 +50 59.66 +66 IJlargest audience to 18-year-old Canadian neweomer Avril 3 » o WHAT'S YOUR FLAVA? Craig David Wildstar 1339 +22 47.86 +23 Lavigne s début single Complicated. Lavigne's arrivai at the 9 n Samantha Mumba Polydor 1456 +18 46.93 +15 summit here cornes as the single holds at number four on the sales chart, and reverses the record's fading fortunes. It lost 10% of its audience and 4% of its plays a fortnight ago, but bounced back last week, for no immediately apparent reason. 10 ' 3t ROUND ROUND Sugababes Universal/Uni-lsland 1682 .g 45.41 -20 11 30 » HEAVEN DJ Sammy & Yanou feat Do Data/Ministry Of Sound 1540 +14 44.71 -2 12 to o UKE l LOVE YOU Justin Tlmberlake Jive 983 +56 44.62 +35 with a 15% leap in plays and a 16% surge in audience, to . 13 is 3 NUFL0W Big Brovaz 943 +30 43.19 +27 carry it to the top of the chart. As well as topping the charts in six of the 16 European territories monitored by Music Control, Complicated continues to top the overall European 14 s 33 GOT T0 HAVE YOUR LOVE Liberty X 1485 -30 39.45 -24 A 15 33 9 ELECTR1CAL STORM U2 Island/Uni-lsland 1036 +41 39.06 +55 rankings, with Nelly & Kelly Rowland's Dilemma placed A 16 35 D THE ZEPHYR SONG Red Hot Chili Peppers Warner Bros 788 +67 38.63 +38 second, and Us Ketchup's The Ketchup Song (Asereje) third. Lavigne's triumph means that Blue's One Love and 17 " 3» UNDERNEATHITALL No Doubt 993 -6 36.97 -15 A 18 33 o UNBREAKABLE Westlife S 786 +15 35.57 +55 despite impressive spurts, The Blue single, having become À 19 3. " D0WNB0Y Holly Valance London 1051 •4 35.39 +10 the first pre-release single to top the chart this year, 20 is Badly Drawn Boy Twisted Nerve/XL 34.78 -10 continued to grow at a fast pace last week, increasing its plays by 330 (15.6%) and its audience by more than 9m (11%) and finished up marginally behind Blue. with an A 21 si o THE GAME OF LOVE Santana feat, Michelle Branch Arista 748 +74 34.69 +130 A 22 33 32 DREAMING 0FY0U The Coral 253 +22 32.47 +6 audience of 90.973m, just 48,000 smaller than Lavigne's. It 23 9 i o STARRY EYED SURPRISE Oakenfold Perfecto 1076 -29 32.39 -44 is the biggest weekly audience yet earned by any Blue single 24 35 o DEAD IN THE WATER David Gray IHT/East West 385 +65 30.74 +39 and confirms their current favoured status at radio just ahead of the release of their second album. Meanwhile, Nelly & Kelly Rowland's Dilemma increased its A 25 33 o ADRIENNE The Calling RCA 788 +17 29.37 +9 26 i! ■9 GANGSTA L0VIN' Eve feat. Alicia Keys Interscope/Polydor 993 -3 29.22 -19 audience from 81.47m to 90.33m. and its plays from 2,417 A 27 35 u ALL MY LIFE Foo Fighters RCA 189 +36 28.71 +5 to an astonishing 3,004 - which is by far the highest tally of 

28 u i 43 DY-NA-MI-TEE Ms Dynamite Polydor 111? + 1 26.55 -31 the week and also the first time this year any track has 
29 33 o IT'S ALL GRAVY Romeo feat Christina Milian Relentless 864 +21 25.71 +9 has even made it onto the Radio Two playlist, and was aired À. 30 « 2 THE KETCHUP SONG (ASEREJEI Las Ketchup Columbia 976 +27 24.89 +22 by the station eight «mes last week - a total topped by only a  HIGHEST CLIMBER  dozen dises. 

A 31 •« o FM GONNA GETCHA G00D! Shania Twain Mercury 609 +126 24.46 +58 By comparison with the record which it replaced atop the sales chart. Las Ketchup's The Ketchup Song (Asereje) is faring pretty well on airplay - but was expected to do much 32 34 2i CLEANIN'OUT MY CL0SET Eminem Interscope/Polydor 585 -32 24.29 ■25 33 .3 3< WHEN 1 L0ST YOU Sarah Whatmore RCA 1272 -31 24.27 -62 better. A week after ending the sales reign of Will Young and i 34 39 o PUT THE NEEDLE ON IT Dannii London 709 +8 23.15 +12 less than dizzy heights of number 46 on the airplay chart a fortnight ago, and now slumps to number 110). The Ketchup Song (Asereje) gets a perceptible lift from its success. A 36 57 o W0RKIT Missy Elliott Elektra/EastWest 300 +52 22.52 +65 A 36 54 23 CHECK THE MEANING Richard Ashcroft Hut/Virgin 461 +15 21.62 +55 A 37 55 o BRING IT BACK McalmontS Butler Chrysalis 221 +69 21.25 +54 advancing 40-30 on the airplay chart, while upping its 
38 33 1 u THE TIDE IS HIGH (GEI THE FEEUNG) Alomic Kitten Innocent 1107 -20 20.75 -31 monitored plays tally from 771 to 976 and Its audience from 20.42m to 24.88m. It is domg better on ILR, where it moves 29-20 this week but is let down by Radio One (a handful of 39 31 s m TRY lan Van Dahl NuLife/Arista 395 +2 20.20 -21  BIGGEST1NCREASE IN PLAYS  niccccr iiunRpacp iw fliiniFMr.F  plays) and Radio Two (no plays at ail). Despite its ILR success, the biggest ILR station, Capital FM, is being a little miner Anncn  mean on the plays front, too, airing the dise just eight «mes 

A 40i<4 0 MUSIC GETS THE BEST 0F ME Sophie Ellis-Bextor Polydor 644 +180 18.91 +251 last week, enough for it to share a lowly 47th place on the station's most-played list. A 41 33 o C0ME INTO MY WORLD Kylie Minogue Parlophone 888 +54 18.56 +68 N-Sync have always struggled for airplay, despite half a . 42 43 35 CRY Faith Hill Warner Bros 31 -13 17.94 +18 dozen Top 10 sales hits. Their best performance on the 
A 43 53 6 THEREBY THE GRACE 0FG0D Manie Street Preachers Epie 456 +24 17.55 +44 A crédible collaboration with Nelly, it climbed to number five 44 «i « JUST THE WAY YOU ARE Milky Multiply 430 -25 17.21 -7 on the airplay chart in May, with big support from Radio One i 46 59 o THE SCIENTIST Coldplay Parlophone 211 +111 16.92 +25 and from Capital FM, where it topped the most-played list with A 46 >i o DIRRTY Christina Aguilera feat. Redman RCA 388 +112 16.87 +59 59 spins. That credibility is also rubbing off on the group's 

47 36 o IN MY PLACE Coldplay Parlophone 746 -21 16.56 -31 ascent of the airplay chart, jumping 20-12 this week. It has 48 43 « JUST A LITTLE Liberty X V2 501 +12 16.26 -9 won a bigger seal of approval from Radio One than even 49 33 20 LIFEG0ES0N LeAnn Rimes Curb/London 728 -6 16.25 -93 Girlfriend managed - it was aired 28 «mes last week - and Is 50 43 si ATH0USAND MILES Vanessa Carlton A&M/Polydor 641 -8 16.23 -7 also getting great support from Capital FM (45 plays). Less than a month after soecialist radio sta«ons were 
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serviced wrth exclusive mlxes of Alive, from he ' Jennifer Lopez's new single Jenny From The BI widely distributed lest week, and opens well wi 

The fastest growing hit on US radio attains a similar accolade here this week. Santana's teamîng with Michelle Branch, The Game Of Love, explodes 22-12 or Billboard's US airplay list, while a 51-21 leap here makes it the highest new entry to the Top 50. Its UK impetus is largely due to 12 spins from Radio Two, 24 from Virgin and 38 from Capital FM which, between 

AIRPLAY FACTSHEET Contemporary chart than on the Hot 100 with their recent hit, Out Of My Heart (Into Your Head). It reach. 2T 56 on the Hc 

One of the few British teen acts to make a US breakthrough in America in recent years, enjoyed greater succès 

itemporary chart. Radio Two also thinks it has an appeal for older audiences, and after testing the water with a play a couple of weeks ago, it upped support on the track to 14 plays last week. ILR stations of its audience of 34.69m. also got solidly behind the dise on its fîrst full week on îrwaves, and its overall tally of 252 plays and an nce of more than 15m provide it with a début just of the Top 50, at number 52. >ard's Adult 
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Nelly becemes the lalest hip-hop star to register a number one hit, debuting in pôle position with Dilemma, partnered by Kelly Rowland. The single - which has been number one on the US Hot 100 for nine weeks so far - is the 23-year-old Texan's third hit of the year, followmg Girlfriend, his number two collaboration with N'Sync in April, and Hot In Herre, which reached number four the 

Need And Want You, a song first recorded by Patti LaBelje in 1983, it is the fîrsf Singie for three months to top 200,000 sales in a week, with nearly 2087000 buyers last week. Its success Tfiëâhsthat Nelly's companion Kelly Rowland has had a number one every year in the 21st Century - she topped in 2000 with Independent Women and again in 2001 with Survivor, both as a 
by ALAN JONES following month. Based partly on Love, member of Destmy s Chdd. 

Grabbing a 25.66% : market last week, tlie Universal Dilemma by Nelly featuring Kelly Rowland is the first single this year from a company 

chart, lu While Kelly Rowland tops thi Destiny's Child bandmate Kandi enjoys writer. Kandi - who had lier own Top 10 hit with Don't Think l'm Not shortly after leaving the group two years ago - is co- writer of l'm Right Here, the first singIFSnd Samantha Mumba's upcoming 
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38 GES] 
39 ™reload 

DAYS GO BY NU FLOW 41 m* SORTA FAIRYTALE COMPUCATED FEEL IT BOY 
BUNSEN BURNER HERE BY THE GRACE OFGOD LIGHT MY FIRE 
COMEBACKAROUND NEW DIRECTION PAPA DONT PREACH 

JUST LIKE A PILL 
00 33 12COLOURBLIND O 
01 38 9 CROSSROADS 

DOWN BOY STRANGE AND BEAUTIFUL 
MY VISION CO 3 CAFE DEL MAR J Energy 52 (Paul MIFfeibi DOWN 4 U LIKE A PRAYER 

► S 74321965972/74321965974IBMG1 48 GUE ad Magic MAGICD25/-(V) 

7 FANTASY Polydor 5709852/5709854(1 
5 WHAT I GO TO SCHOOL FOR i 5al MCSXD40294/MCSC40294 (U) 56 ffTCTlSHINED ON ME PIAS PIASX028CD/- ( 

57 I BXR BXRC0395/- (ADD1 

2 DREAMING OF YOU 
58 |pWORK ITOUT      m 3SL (Winans/Combs) EMWamet-ChappeKoniba/Dei 

mbia 6729822/6729824 (TEN) (Knowles/Wilhams) -/6729326 Epie 6727875/6727874 (TEN) 
00 36 2 SPACE WALK ^ 

§ Q1 57 15 ANYONE OF Us' (STUPm MISTAKE) • 
XL IFXLS ISOCDA (VI 

S 74321950602/74321950604 (BMG) 
6 WHEN I LOST YOU 62 

1er Bros W593CD/W593C (TEN) 63 5 6 WALK ON WATER ivaCDTiVI79/rCTIV179|E) 
m IN YOURHANDS 

V2 WR5020506/WR5020505 (3MV/PI 61 LOVE IT WHEN WE DO Polydor 5709042/5709034 (Ul 

IjrajjCAUGHT BY THE RIVER 
FOREVER 

rmCHILDREN OFTHENIGHT 
SHE HATES NIE 

UNDERNEATH YOUR CLOTHES 
ADD1CTIVE 
ROUND ROUNDO 

FoDÎis 

Ail Around The World CXGLOBE 257/- (A 
68 CEnBAD fEELINGlcC(W B . 15, Lantastic Plastc Fps^œ^j 
69 cnashHiDNYSœ 

White Label -(PM) c (tbc, ■/5000007432304 y0 66 3 INSATIABLE Mulliply CDMULTY88/- (BMG) î/Subpub (Miller) -/TMULTYSS 71 6J ^AUTOMATIC HIGH ! ■ S Club Juniors (Jewels & Slonel 19/BMG./Univer (Riv h -mcS/CC(J LOffiS0S!)8)34(lJ) 

79 70 7 HAVE FUN GO MAD / £. Tweenies (Blair) BMG (Mackichan/Tay BBC Music WMSS 60572/WMSS 60574 (U, lor) -/■ 
73 raWHY'D YOU LIETO ME Epie 6731115/673n 14 (TEN, 
74 PEnjWHEN YOU SLEEP 4:45 Recordings LVIEW02CD/- (TEN) Vey) -/LVIEW02 
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