
FOR EVERVONE IN THE BUSINESS OF MUSIC 

BPI seeks tulks on gun lyrics issue 
rt Ashton The BRI is calling for direct talks with the Home Seoretary over the issue of gun references in iyrics after gov- is and Latisha Shakespeare in the rmmgham drive-by shooting. neni minisœrs imKea me rapia He also singled out So Solid Crew, in UK gun crime to the influence describing the Independiente act as angsta rap. "idiots" who giorify gun culture and PI chairman Peter Jamieson last violence. A spokeswoman for the k wrote to David Blunkett agree- band refused to comment, to discuss the matter after the In his letter to Blunkett, Jamieson ster was heard on Radio Two offers to discuss the voluntary stick- 

i it. Various social issues and the suggests th£ eer availability of guns would prove a link 
Congress (BMC) 

e. "If you are a grounded per m when you hear Eminem tali killing, not everyone will imi smgling 

sensitivity to 

The letter has a sting in the tail for the minister: "It might be wiser to 

Blunkett's comments followed the bekeve would assist in dlminishfng 2002 (from a 4.2% to 4.4% market support from the industry to help based Pas Fwd. says that the majors killings of two teenage giris at a New the likelihood of a further tragedy". share) cannot account for the 35%   " 1 ' '   
Howell5aaccusedCrap mus'lc orglori- the plat^We areVund to help in ability of firearms is more relevant,' 

campaign to push their Ught And Magic album 
showcase is a well-deserved spot for Ladytron," 

Following a trip to the US, Ladytron are set to play UK dates from March 17 to 31, while the tour moves to continental Europe in April. They 

Newton clinches senior rôle at RCA 

Hewilt urges action on pirate Thaï CDs shalitglobal 

atMIDEM 
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jrmer director of the lanager Steve Waters, lanies. Rye says the te Magpie. as well as 

CaPIMl FM IAUNCHES LONDON'S FIRSI OFFICIAI AlBUHS RUNOOWN Capital FM is this Saturday launching London's first officiai albums countdown, in a lOam to Ipm slot. The Capital Album Countdown chart is being compiled exclusively for the station by the Officiai Charts Company usinf London and South East sales data. Capital Gold's Mick Brown (pictured) will host the programme. 
BARRETT ISSUES UNIVERSAL WITH SUIT FOR UHPAID R0ÏA1TIES Aston Barrett. co-founder of Bob Marley's Wallers band, has filed a for- mâTsuifln the High Court against Universal over unpald royalties, which Barrett says are owed ttfhim ând his late brother Caflton. The hearing is scheduled to begin next Monday. 
SEE FOR MILES GOESINTO LIQUIDATION Long-established re-issues outflt See For Mile after 18 years. One of the original founders ai company. Mark Rye, together with former sale have gone on to form the Highnote group of c company will continue with the mail order maj its consultancy services and music for film bue..®». 
IVOR NOVEUOS SET FOR SHAH SCREEN BROADCASI VIA INITIAL The first Ivors Uve concert In May will be brought to TV screens for the first time by Initial, the production team behind Big Brother and Famé Academy, the British Academy of Composers and Songwriters confirmed last Frlday. The live concert, being staged at London's Royal Albert Hall on May 23, the day after Ivors ceremony, is sponsored by Virgin Megastores and will be executive produced by Initial chief exec- utive Malcolm Gerrie and head of events Andy Ward. 
HAFFENDEN HOVES UP AT UNIVERSAL Polydor head of artist relations Claire Haffenden has been elevated to the newlyoreated position of head of artist relations across Universal Music UK. Haffenden, who joined Polydor in 1998, has worked with acts induding Eminem, Enrique Iglesias, Ronan Keating and Sting. 
SAFEWAY TAXE OVER MAY LEAD TO MORE LOW-PRICE CDS Record companies say they expect "yet more low CD prices" to emerge from the planned £2.5bn takeover of Safeway by supermarket chain Morrisons. There is spéculation that other players, possibly including Asda owner Wal-Mart, could make a move themselves on Safeway which ranks as the UK's fourth biggest supermarket chain. Morrisons announced its plan to takeover Safeway last Thursday. 
DEELEY SET 10 HOST CD:UK SPIN OFF, HOTSHOIS  ■ Cat Deeley (pictured) is to host a weekly I spirroff of cd:uk, highlighting the week's key new ifc releases. The half-hour cd:uk Hotshots will go out . !£■ at l.lSam on Fridays on 1TV1, starting on January ■ 31, and will each week feature six videos and a ' ih covering new releases and breaking acts. 
IFPIAHNOUNCES PAN-EUROPEAN AWARDS EMI's Innocent acts AtomLçJtitten ancLBIue-were both awarded IFPL Platlnum Europe Awards in December for Im pan-European sales for their'currént albums. Other 1m awards were made for latest albums from Warner's David Gray and Phil Colllns, Universal's-Eltaajphn and Sony's Jennifer Lopez, while there were 2m awards for albums by Universai's Metalljca and Roadrunner's Nickléback. 3m gongs for BMG's Elvls Presley.and Universai's Eminem and_4m_honours for BMG's Whitney Houston and Sony's Shakira. 
m w p / a y / / s f 

i0 CENT - In The Club (Shady Records) Vith Personal controversies still raging ail iround this signing to Eminem's label, In S-ra^àThe Club will be the track that takes 50 ,îî44sb«=ù rT, ^Bcent overground in the UK (single, tbc) BUSTED - Year 3000 (Universal) Finally released this week, Year 3000 kicks off what is sure to be great year for Busted in their own unfeasibly mélodie way (single, out now) THE CARDIGANS - Long Gone Before Daylight (Stockholm) Only when they return will you realise how much you missed them (album, March 24) STYLOPHONIC - if Everybody In The World Loved Everybody In The World (Prolifica). Spiller cohort Stefano Fontana is the man behind this downtempo eut in the same vein as Bent or Groove Armada. A stunning remix package fromsets it apart from the pack (single. Jan 27) CHICANE - Love On The Run (WEA) Featuring vocals from former D:Ream vocalist Peter Cunnah, this single could herald one of the comebacks of 2003 for Chicane (single, tbc) ED HARCOURT - From Every Sphere (Heavenly) Enchanting storytelling from one of the UK's unique talents (aibum, Feb 3) NICK CAVE & THE BAD SEEDS - Bring It On (Mute) Duet with ex- punk star Chris Bailey. Broody and moody (from album, tbc) MOTLEY - Muddy (unslgned) Rising urban star standing out from 
playiist (MP3) KELLY OSBOURNE - Shut Up (Sony) Along with Rowlan Osbourne is the other Kelly that is currently rocking oui (single, Jan 27) COMMON - Electric Circus (MCA) If Kim Howells & C( 
shouid look no further than this dizzying album (album, 

5mash Hits charl woos 

radio with Sunday show 
Emap is raising the stakes in com- mercial radio's newly-launched Sunday evening chart b 
down as big as the rival Neil Fox- hosted show by the end of 2003. Emap Performance group pro- gramming di 

boosted by the success of the Mark Goodier-hosted Emap count- 
batch of 22 non-group stations to take the weekly programme. "The take-up has been really posi- tive," says Roberts. "We're really surprised how soon we could 

;,c 

Pepsi. A deal for sponsorship i£ reportedly imminent and could be ir, place for the first week of February, the same week that Radio One's new Top 40 host Wes Butters is due to présent his first show. Alongside the name change, s-- 

compiled fi 
s says itial for other rhart which is uniquely i a combination of airplay. TV viewers' requests and web and phone votes. "It is hopefully a chart that truly rep- resents what people want to hear and these are the 40 records people are interested in at the moment." he 

including the addition of Top 

Brits nominations list 

set to boost UK urban 

ii nmg 
679 Recordings/WEA London's The Streets are each expected to pick up 

re among the coh inaugural best British as she looks to build c Mercury Music Prize e The new category's winner will be ' îd by MTV ' ' 

album for Parachutes and best British group, are poised to make a prominent impact at this year's shortlist event which is being tele- 

respectively, while there are plans to further extend the brand. This will include a website and spin-off CDs. ^ 
Emap's TV station The Hits began i the London il digital at the end of last 
• Emap group chief operatmg offl- cer Tom Moloney is to take over as chief executive on January 23 fol- lowing the departure of long-serving 
World music awards 
compilation CD set 
to feature nominees The profile of world music is set to receive a boost at retaii this spring, with the first compilation produced in tandem with the Radio Three Awards for World Music 2003. Following last year's successful inaugural event, an album featuring tracks by the nominees for this year's nine awards is being released on March 10 through Union Square's Manteca label. Union Square marketing director Steve Bunyan says the compilation will feature 28 tracks from acts ranging from Spain's Ojo de Brujo to Egypt's Samira Said. He predicts it will sell up to 15,000 copies. "It Is based around the awards ceremony, which is a BBC priority, so we are hopeful it will become the world music version of the Brits," he says. 
Radio Three's World Routes on February 8, while the poll-winners concert will take place at London's Océan on March 24 and then fea- tured on the station on March 27 

.Musical Youthjo reform as Universal pays royalties 
> reform later this year following the successful conclusion of the band's long-run- ning dispute with Universal over roy- aity payments. The four surviving members of the group - Dennls Seaton, Kelvin and Michaol Grant and Junior Waite - and Jean Waite, the moth- er of Patrick Waite who died in 

in their efforts te 

Royalty investlgator 

on six-figure it Universal onu rccuver ouistanding royalties, says they are "'very happy", He adds, "They suffered. They really suffered. But they've finally got money in their pockets agaln. This has taken two and-a half years, when careers can corne and go In 

As part of the settlement, Morgan says Universal is also promising to release a greatest hits CD and DVD package, the 21st Anniversary of Musical Youth, which will include hits such as Pass The Dutchie and their Donna Summer collaboration Unconditional Love, and unreleased material including Watcha Taikin' 'Bout?, a collaboration with Stevie Wonder. Morgan says the idea for a best of package came about after he had attempted to have the rights returned to the group. He adds that the reformed group will help sell the new CD release by touring this sum- mer for the first time since the group spllt In 1985. 
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Mies show inidas louch as 

IHC-signed acis bid for gold IPE" 
by James Roberts six years, Warner Music scored 12, with how selective you are ln the attacks In ils More emerging artists are broken to BMG managed 11 and Sony Music artists 1,131 you si®1',n other worcls' time, but rarely by James Roberts six years, Warner Music scored 12, More emerging artists are broken to BMG managed 11 and Sony Music mainstream sales success by inde- clocked up nine such successes. pendent companies than any single "The data does show that good major label in the UK, according to music doesn't need to be signed to a JB| analysis of sales pattems. major in order to achieve success," Since 1998, the independent sec- says Aim CEO Alison Wenham. PL tor lias consistently beaten the per- One independent Company con- fomnance of any one major label in tributing to the independent sector's scoring at least gold-certified albums success is XL Recordings, which has (100.000 shipped copies) for new consistently broken UK-signed acts Whrte Stripes: rndie golden wonders 

with how selective you are in the attacks in its artists that you sign. In other words, time, but rarely you might sign a mediocre artist and has it corne under direct assault take it to gold, but you are going to from the Home Secretary. find It difficult extending your career Now, there is nothing pleasant further than the second or third or defensible in lyrfcs which albums. glamourise violence, guns or any "It is important to have a long-term kind of anti-social behavlour. Few vision and not run away if the first would argue otherwise. album doesn't really work. Some of But there is a whole wealth of the biggest acts don't break through différence between feeling 

Ïts6 Chrysalif^tobbL Wikilmï ofThefyrics ieapt upon^by the " 
• Who signed what in 2002, p6-7 1^6 oflO y^raold.And^in P 
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Clifton scores victory ^Marmus^sr- 
in MW Xmas contest 

more information via its website. thTb"œ^dsSsLB reachlng 16 biggest black music 

Sun's CD promotion 
supports new talent The Sun's CD Of The Week promo- 

McNicholas moves over 

to take on Virgin music 
as Mottola leaves 
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TommySMottoS|aChairman and CE0 t0 evidenœlbe^otagprX well 
ers to collect tokens from the paper 
artistjs to become a monthly pro- 
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NEW YEAR BEGINS 
WITHSUW SALES 
lyear, only three sthims managed to top 100,000 sales in the US last week, while just one album In the Top 200 actually increased sales week-on-week and two more 

•esumed at number one last week and continues to hold pôle position, despite dipping 62% in a week. Even though Eminem's latest single Lose Yourself, which is on the album, registers an llth stralght week at the top of the Hot 100, the album almi 

m 
album sold 118,354 copies last week - just 930 fewer than 8 Mi - and stands a good chance completîng its joumey to the next week, after being feted five Grammy nominations. Avril Lavigne's album, which also received five Grammy nominatic 
on its 32nd week in the chart, as it is also very close behind, having sold more than 113,000 copies 

Wfy- 
soundtrack, which re^nters the list at number 85 with a 60% 

Mthr 

Virgin Records is stepping up the global campalgn for Massive Attack's first studio album in four years ahead of its international release on February 10. The band have already completed a round of long-lead press in Europe for Hundredth Window, with features In France's Les Inrockutlbles and Spaln's Rock Deluxe among 

presence are forming a key part of the campalgn. Virgin international project manager Matt Osborne says he is confident the album will exceed the international sales of ISSS's 3m- selllng Mezzanine. "Sales of prevlous albums are truly global and we are trying to accommodate al markets w'rth this campaign," he adds. The band are in rehearsals for their European tour starting in April, while lead-off single Spécial Cases goes 
(Monday) and is given a simultaneous 

é 

EMi MusicGermanywins 
court case againstretailer 
EMI Music Getmany has won a court case against a video retailer, which It says violated its distribution rights by renting out CDs. EMI, represented by law firm Norton Rose, said the owner had offered a rental agreement to cus- tomers as a sales agreement, and thus Infringed the major's distribu- tion rights. The purchase price of a CD charged to the customers was high- er than the market price and there was an option to "sell" the CDs back to the store after a few days for the same price minus a fee of a few Euros. The Higher Régional Court Of Cologne ruled in favour of EMI, that the retailer had intended > rent the CDs. 

Universnl dominâtes overseos 

UK albums list with U2 on top 

ia. Aithough the Wild Thombertys film soundtrack and T.A.T.U. albums début at 169 and 191 respectively, they do so with week-on-week déclinés of 28% and 15%. The number 200 album sold just 6,555 copies last week, compared to 13,449 the prevlous 
Several British and Irish acts benefrted from the décliné and/or departure from the chart of seasonal titles, with the Rolling Stones' Forty Licks up 20-16, Rod Stewart's Great American Songbook bounclng 26-23 and Coldplay's (pictured) A Rush Of Blood To The Head up a further 11 places at number 38, having ■ jumped 15 rungs ■ last week. Elton in (41-40), ■ Craig David (117- 1112) and Phil ■ Collins (140-116) also enjoy bounces. Heading the wrong way are Paul McCartney (30-31). Fleetwood Mac (74-78), U2 (64-88, and 93-100), David Gray (87-89), Charlotte Church (109-137), George Harrison (120- 144), Led Zeppelin (156-181), Eric Clapton (139-182) and Kelly Osbourne (149-187). 

by Joanna Jones The enduring global appeal of._U2 v showed no signs of slowing in 2002, as the band's second greatest hits became the year's best-selling album overseas by a UK-siened act. The Best Of 1990-200'0, released in November last year, sold more than 5m copies last year outsidg the (JlLandwas one of three U2 albums to top the 1m mark in a list featuring six mentions for Universal artists. That release re-ignited sales of the first volume of their greatest T through the than 1m sales. 

"^Mil|Jll!6il|lliMlilllil:ll.llilil*ll:lll!t*flltTW The Best Of 1990-2002 U2 (Island) 5.2m 2 Forty Ucks Rolling Stones (Virgin/Decca) 4.5m 3 Escapology Robbie Williams (Chrysalis) 3.0m 4 A Rush Of Blood To The Head Coldplay (Parlophone) 2.7m 5 The Greatest Hits 1970-2002 Elton John (Rocket/Mercury) 2.5m 6 Fever Kylie Minogue (Parlophone) 2.3m 7 Destination Ronan Keating (Polydor) 1.9m =8 18 Moby (Mute) *l.Sm =8 Slicker Than Your Average Craig David (Wildstar) 1.5m 9 Heathen Chemistry Oasis (Big Brother/Sine)) 1.4m 

markets, particularly in the US. "To have reached 3m sales ei with Robbie in the first six week phénoménal," he says. "s Elton Jf 

2000's That YouJCan't Leave oemno, aiso sold a further. 1m sales in the year, bringing its cumu- lative global sales tally outside the 
""ÏSand Records Group head of inter- national Steve Matthews says, "The Best of 1980-1990 has been a phe- 

the second volume. U2 have man- aged to draw in a whole new généra- tion of fans with Ail That You Can't Leave Behind and the Elévation tour." The Rolling Stones' Forty Licks sold 4.5m, putting collections in the top two spots. With half of 2002's top-sellers comprising greatest hits 
of studio albums fro i EMI ac 

ie of album Escapology which rei 

3m mark in just six weeks. Coldplay's A Rush of Blood To The Head, also released last year. weighed in at 2.7m sales to finish just behind Williams, while fellow Parlophone act Kylie Minogue's Fever album - released in 2001 - clocked up 2.3m sales overseas in the past calendar year. Capitol UK's international director Kevin Brown says the company's strong performance in 2002 was 

second highestranking greatest hits collection of 2002, with his 1970- 2002 collection topping 2.5m before the year's end, while another Universal collection - The Vèry Best (S) 1.3m Of Sting &The Police - also exceeded 1m sales in the same period. as did Mark Knopfler's The Ragpickers Dream on Mercury. Polydor's Ronan Keating came in 
Destination album placing him ahead of Mute-signed Moby's 18 album, which scored 1.5m global sales exduding the US, where he is signed to V2. Big Brother's Oasis sold 1.4m with Heathen Chemistry ranking them ahead of S Records' Westlife with 1.3m sales for Unbreakable - The Greatest Hits Vol. 1.  

Copyrights should mirror 
US's 95 years, says lobby 

falrly hollow achlevement, i sold a paltry.5,69g çoplc-s to retain its titlcTTJo other single sold more than 4,000 copiisand only 17 sold morelhan 1000 copies. —     Alan Jones 

s mounting from record companies and the IFPI for changes to European copyright duration laws, as a mass of Fifties dassic jazz, rock- 'n'roli and opéra recordings stands on the brink of entering the public 
The lobby in Brussels is gathering force to extend European copyright from 50 years from the date of issue to bring it further into line with the US model, which protects recordings for 
The anomaly is forcing major labels to strike deals with labels to protect classic catalogue as recor ings from the early to mid-Fifties begin to go out of copyright in Europe, paving the way for any European recording company albums previously controlled exclu- sively by spécifie labels. Last year, EMI Recorded Music struck a oneoff deal with MarCal, with the support of the Maria Callas eslate, to jry to legitimise recordings already In the marketplace and pro- 

et the opéra diva's valuable cata- te future. It had previously 

: industry is trying very hard to get it changed. Itis 
after its own artists rather less assiduously than the US." IFPI régional director for Europe Frances Moore says the EC is also being lobbied to review duration "Europe is lagging behind and needs to be brought in line with the US." 

UK acts make impression as 

Grammys unveil nominations 
Elvis Costello has followed his est-charting album in years in the US by playing a prominent rôle in the UK nominations for this year's Grammy Awards. Costello, whose 2002 release When I Was Cruel became his first US Top 20 album since 1980, is one of six British acts ' ' Is shortll in the rock performance and rock catégories. Fellow Universal act Robert Plant is nominated in the same two caté- gories, while Elton John and Sting are pitted against Wildstar's Craig David in the best maie pop perfor- mance category with Sony artist David Bowle's Slow Bum competing for the rock performance prize. EMI has Coldplay and Dirty Vegas contending for two prizes aplece at the 45th annual event. Dirty Vegas are one of four UK-sIgned acts in the best dance recording category, alongside fellow' Parlophone act 

Coldplay (Parlophone) group rock perfor- mance, alternative album: Elvis Costello (Mercury) maie rock performance, rock album; Dirty Vegas (Parlophone) dance, video, recording package; Floetry (DreamWorks) urban performance, R&8 song, R&B album; One Giant Leap (Palm Pictures) short-form video, longform video; Robert Plant (Mercury) rock album, maie rock performance. 
Kylie Minogue, Polydor's Daniel Bedingfield and Jlve's Groove Armada. DreamWorks-slgned, but UK-bom act Floetry score three nominations for their Flœtic album In the urban performance, R&B song and album catégories, while Palm Pictures' One Glant Leap have two video nom- inations. There are also nominations for Domino's Clinic, WEA London's Enya, Parlophone's Paul McCartney, Island's U2 and EMI's Robbie t Williams. 

MUSIC WEEK 18 JANUARY2003 



Entertainment 
'M 

Sales Marketing Distribution Licensing Sub-Pubiishing 
CD DVD SACD 

(Formerly Koch International tJK) . 

Independent Minds With Major Compatiy Muscle 

1% 
w 

W 

M 

y ■r ' ' t i . ' f i ' 
(g, fit' !' 1 

g 

I^MbrTDGË « 



TALENT -EDITED BY JAMES ROBERTS 

2002: a flurry of signings 

and growing strike rates 
Investment in new music was firmly back on the agenda of UK record companies during 2002, with 188 new signings 
which translated into a 40% increase on the previous year. James Roberts reports on which labels were on tne money 

more proiific labels, while others prefer no to disclose information about their new acquisitions. But the fact that the labels le leading polled registered 40% more acts signed 

The data gathered for each year's rosterwatch listings cannot be precisely compared due to the transient nature of 

in 2001 sends a clear message J back on an A&R front in 2002. study of the strike rates of UK record ipanies in breaking new acts over the t 20 years also highlights that the past the five years have seen more new domestically- signed acts broken in the UK - as defined by reaching goid album status for the first 

in équivalent five-year periods over the past 20 years. In the period between 1998 and the end of 2002.102 acts achieved 100,000 album sales for the first time compared with 86 (in the years from 1993 to 1997), 89 (1988 to 1992) 
A doser examination of the figures also highlights a growing divide in the performance between the major a—1 

s reaching gold status for the first tin 
independents, wl w, The Hi i 2002 
Lostprophets, Royksopp, Scooter and White Stripes. If the count of acts which were developed by independents before being snapped up by majors is factored in, then the figures would be further polarised. The Coral (Sony) and Kosheen (BMG) are just two examples of acts that reached gold status in the UK in 2002 - thus contributing 

UK-SIGNED ACTS REACHING GOLD 
STAUS FOR THE FIRST TIME 

ROSTERWATCH - 2 

fî 

single. Being Nobody fiS (featuring Liberty X). 

Britlsh Sea Po 
Baxter Dury Singer songwriler, son of lan 
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achieved a significant0groMMin succè^of1 liiTassisTan^e of atradmonal recordTabe°' 

Aside from the figures, a look at tiie list of The count of new signings always include signings over the last year highlights the a handful of acts switohing labels, while breadth of genres covered by 2002's new others fall into the "second chance" 

A Aey ttend |n 2002 magaÂne to sel up Loog Records througp 
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At Media-Tech Expo 2003, we've left nothing up to chance. See the latest in CD & DVD manufacturing, 
content development, storage and related technologies. Meet participants from over 60 countries. 
With this much on the table, you can't lose. Sign up today and we'll deal you in. 

May 13-15 at the fabulous Mandalay Bay Convention Center in Las Vegas, Nevada, USA 

For more information, e-mail info@media-tech.net or visit www.media-tech.net "AAEDIATECH 
expo2003 



MIDEM FINDS FRESH FOCI 
As a new executive takes the helm at Midem, he unveils plans to broaden its appeal and respond to a compétitive conférence market. by Steve Hemsley 

effect He acknowledges he is a différent charad la man with more than 20 years' I international marketing experience promoting well-known food brands and US basketball is likely to have on the music industry's most important global trade event. Yet the appointment of Paul Zilk as the new président and CEO of Reed Midem means the company's (lagship music trade fair looks ahead with fresh eyes after 13 years under the control of Xavier Roy, a man as synonymous with Midem as alhiight networking in the bar of the Martinez hôtel. a second bip operabon. He stin hopes te The change in leadership cornes at a Urne enough to be at the Palais De Festivals when the global music industry is facing farewell to the many UK friends he mad différent problems to during his 34-year 
Soties, iwanltheindustry'sbig-hillerstofeel   

cultures together - and for the event 
industry should nol fear the change As an American who has llved and worked in Europe for the past 15 years. Zilk speaks French fluently, a skill which will aid hii unenviabie task of trying to follow suc! respected figure as Roy, who reçently 
enough to be at 

When Zilk joined tlinl Midem is still a musl-allend event' in september 2001 as managing director, he had - Paul lilk, Reed Midem minimal Knowledge of the publishing heavyweights would 

underpinned by an MBA 

Strito iDflery, managing direclor, Tasle Media 

% 

licensees meeting, which is being held on Monday 20, where we plan to play new material from Muse, Serafin, Vega 4 and One Minute Silence, we will also be at Midem to find licensing partners in Japan, Scandinavia and Germany for our recent new signing One Minute Silence, who had previousiy recorded two albums for V2. We will also be looking for sutFpublishers for The Buffseeds and The Sundae Club, our recent new signings to Taste Music, our publishing company." 

n. Secondly, we have ' fisc and print manufacturing so that we can massively reduce the amount of inventory we carry and can also keep 100% of our catalogue available. We're going to talk to people about offering it as a third-party service." 
Paul Birch, monnging direclor, Revolver Music "We're taking loads of stuff with us, but we're looking to buy as well. We go there to find repertoire and labels and distribution and do deals like everyone else. Specifically, we're taking the new Epie album, a dance project by a DJ from Wales called Frequency and we've got an R&B act from Manchester called Heavy Load. l'm particularly looking for deals for Japan, South-East Asîa and / 
Allsloir Wells, ln-tiouse lobel romeget, Prime 

Union Square Music of six people going, It gives us the opportunity to meet international distributors and at the same time we'll be taking take our sub-licensing sampler that we compiled especially for Midem of the vanous catalogues that we control. We'll also be launching our first entries into the DVD market and we'll be talking to various about that." 
Debro Fosler, Internulionul direclor, lidy Trox "It's a networking situation more than anything and a way of establishing and carrying on ' is from down the years. It gives us 

re looking for more territorial partners to buiio the Tidy brand, in Japan and Asia in particular. We'll be particularly promoting our first artist-led project, which Is 
Anelle Vordntil, Inletnnllonnl mnnoger, Cnulilng Vinyl "You get the chance to meet people face to face, which is really important, and also to make new contacts. With our sampler CD, which features the likes of lan Mi Oeil and Camper Van Beethoven, we'll be looking to expand that existing network and work towards Japan. Korea, South America 

Soft 

the year to expand from. Il approximately into one-third us chasing new ue L w JHH business, one-third people contacting us. and M^Hcer^^ one-third meeting existing partners I don't We don't normally look to tie up deals while believe you actually do tf» deal at Midem, you make the contact and follow it up with negotiations over the following weeks and 

"I want the industry's big-hitters to fe Midem is still a must-attend event," he i The big-hitters he refers to are the rei company big boys who used to venture i Cannes in the early days of Midem whei was the place one had to be to secure territory-by-territory deals, particularly ac Europe. Today the fair is still a thriving marketplace for publishers, exportera ar 

'What do the big companies actually ac from coming here?' It enjoyed a resurgence among key personnel a couple of years ago 
over," says Pinnacle Records managing director and Midem vétéran Tony Powell. "It is always a big social interaction but more labels from around the world, especially the >plO 

m mmn 
BRITISH AT MIDEM SHOWCASE MARTINEZ BALLROOM, 21.00 - MIDNIGHT 
LADYTR0N 
DAVID HOLMES PRESENTS 

THE FREE ASSOCIATION 
MINUTEMAN 
J-WALK 
AC0USTIC SHOWCASE MARTINEZ PAIUSANORE. 18.00 - 20,00 
TOM BAXTER 
AMY WADGE 
GEOFFREY WILUAMS 
SHELLY POOLE 

British3 'midem)) 
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iiSiia $lmcentral rôle li conférence scfcedule 
Rr years, Midem stood uncliallenged as ne music industry's conférence of choice. But, In the past decade and more, as the business bas developed, so bas the compétition. The t\vo events which most eiearly challenge Midem's dominance are Popkomm in Cologne and SXSW in Austin, Texas. Popkomm (pictured), which takes place from August 14-16 this year, proclaims itself as the world's biggest trade show for pop music and entertainment after it attracted almost 15,000 deiegates in 2002, including 797 exhibitors from 29 countries. SXSW first opened its doors in 1987 and in March more than 15,000 participants from the music, film and internet industries will again converge on the Austin Convention Centre in Texas for 10 days of 
producer Daniel Lanoi: speech. The UK will ai of ail visitors. "During the past de 
recognise the value of SXSW," says managing director Roland Swenson. "It is a multHaceted event, but the common thread woven through the entire fabric is an emphasis on artists from ail genres. It is the issues that affect those artists and the companles they work for that are at the 

seminars and attenaeo snowe""- act Quarantine were subsequently signed by BMG International. On the European malnland, the biggest 

conférence currlculum." In the UK, In The City remains a focal point for industry discussion, desplte some criticism that it bas lost some of its unique energy in recent years. Organiser Tony Wilson says ITC remains one convention where the emphasis is on new talent. "The unsigned bit of ITC remalns the only new band event In Europe that actually means something - building on its fabulous back catalogue year by year," he says. "In 2002, seeing the back streets of Salford thronged with happy, crazed and determined A&R folk checking the best collection of new talent we've had for four or five years dld my heart plenty of good." ITC was foilowed in late October by the first three-day MusicWorks New Music Convention and Festival held at The Llghthouse in Glasgow, where 400 

Noorderslag live music event which took place eariier this month from January 9-11 and around 1,300 industry people, including more than 100 from the UK, were expected to attend. The show Is organised in "Ih the European Broadcasting 

each December - is attempting to raise its profile as a trade event by increaslng the number of industry deiegates and new artists it attracts, while Iceland has two emerging shows designed to tempt international deiegates. The Trade Councll of Iceland supported a seminar last May cailed Export of Icelandic Music, at which speakers included Sony VP Simon Young, former MMF chairman Keith Marris and Christian Ulf-Hansen, the former head of artist relations at BMI. "This was an attempt to get the debate going, sharing expériences and analysing what our industry is about and what potential 

Icelandic music has at an international level," says Anna Hildur, who worked as a consultant on the event. Meanwhile, the innovative music event Alrwaves, which started eut as a showease for local DJs four years ago, again took place in Reykjavik in October and was attended by UK label représentatives as well as the trade press. Performances by Fatboy Slim and Sweden's The Hives shows bow much its status has improved. Norway's ByrLarm Is a Scandinavian music business conférence which takes place in a différent Norwegian city each year. The next event in Trondheim runs from February 13-16 and will attract more than 1,000 deiegates to Its sériés of workshops 
In Spain, the internauunai tesuvai or advanced music and multimédia art, Sonar, will run in Barcelona from June 12-14 and the organisera are hoping to beat the more than 1,800 industry executives who attended in 2002. With budgetary constraints imposed across ail areas of the industry, every event targeting music executives has to offer something différent and provide deiegates with a real return on investment from the time and money they spend attending. And the compétition to do just that is Increasing by the year. ■ 

p9>- UK, US and Australia, ai cost of attending and ai actually get out of being there compared to 20 years ago when real business was done." It is clear that Zilk will take Midem in a new direction over the next few yeais as he employs his marketing talents to broaden the show's appeal to not only reignite the interest of lapsed visitors but to ensure he retains the involvement of the 10,000 music 
than it is now," he says. "We are only ideas stage, but we could be talking holding Midem events ail year round, including regular high-level régional meetings 

téléphoné or etriail, 
of the many différent 
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Johnny Marr + the Healers, Blues Traveler, moe.r John Doe, Gene, Berlin, Speech, Tré Hardson from 
the Pharcyde, MC Lyte, Warren G, Eric Idle, 
Lisa Germano, Ali Shaheed Muhammad from A 
Tribe Called Ouest, Sir Mix-A-Lot, Tweaker, Cracker, 
Tha' Liks, Michael Franti - Spearhead, Big Bad 
Voodoo Daddy, Folk Implosion - Lou Barlow, 
Tom Tom Club... 

un 

smusic 
A radicaliy simple-and-fair new mode! for 
signing, promoting and compensating artists. 

IMUSIC USA ARTISTdlrect 5670 Wilshire Blvd. Ste. 200 Los Angeles, California 90036, USA Téléphoné: +1 (323) 634 4000 Fax: +1 (323) 634 4299 Contact: Lynn Nakama <Lynn.Nakama@ARTISTdlrect.com> 
(MUSIC International ARTISTdlrect The Basement, 54 York Street. London, W1H 1GD, UK Téléphoné: +44 (0) 207 724 4700 Fax: +44 (0) 207 724 4790 Contact: Dave Cronen <Dave.Cronen@ARTISTdlrect.com> 
Corne visit us at MIDEM at the AIM stand (03.24 - 05.23) 
Dlstrlbuted by: 

- # S ® œrtrs ^ 

ed way by tearing the show apart to ' can get a better > of why they corne and who they " he says. "We must plav on îd for information, especially *' 'ssues such as the ' ;al and législative changes 

Village, which is designed to recognise the 
world of rap, hlp hop and R&B. as evidence of how Midem is reflecting current trends. The village will offer customised conférence 

night on January 19, 

Zilk: alming to broaden Mldem's appeal Show director Dominique Leguem has a vast knowledge of the music business having joined Midem as artistic director in 1998 after a career which started at EMI and then took her to Clouseau Music Publishing and Virgin France, where she rose to the post of général manager before being recruited by Xavier Roy. She has brought stabllity to the management team during the looking nf Ihe cosl of atlending and are atth
neev
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assessing whal Ihey aclually gel oui ol Both Leguem and znk , are aware of the growing being Ihere number of more 
-Tony Powell, Pinnncle 

'More labels from around the world ai 

(ill again highlight —lebigna 

ITC, 

s. The ry 18 will be covered on télévision and radio in France with Jennifer Lopez and Mariah Carey among the acts who confirmed they would attend before Christmas. Despite being the elderly relative in the family of international music events, Midem's héritage means it can call on a backroom staff with extensive experience to produce an efficient and professional show year after year which always manages to woo weighty keynote congested sh 

I which are keen to divert any disillusioned Midem attendees and their event budgets away from Cannes. SXSW and Popkomm offer particularly strong compétition in their very différent ways, while France's Trans Musk ' ' ~ and Es Scandinavian events ail market (see breakout). For a man familiar with the stresses of compétitive professional sport, Reed Miden Paul Zilk knows he is operating in such a ar and that his Mide ot afford to take its eye of 

clients. We meet up again with everybody we've been working with ail year and discuss projecls for 2003. it's not a place that we do business at, but we plan our business year and our releases from those four days in Cannes every year. It's our catalyst where we see people from Japan, Australia and Thailand and we can say 'this is what we've been doing - where's your market going?'. It's planning the releases that we'll work on ail year." 
"We're at Midem to meet old friends and new. We'll be launching the 2003 Prism audio catalogue. We have music DVDs available for many territories. We're looking to buy spécial purchase product and overstocks for our UK rackjobbing business. We're looking to acquire licenses for our UK racking opération and 

"I schedule beforehand the people who I really want to see as l'm predominantly there to get our bands released elsewhere, We'll be taking out a sampler of ail the stuff that's available to license. Grim Northern Social, Sandy Dillon, Alabama 3, Baz. Black Box Recorder - ail our bands really It's not really my time foous to pick anything up, but 

Rn; levy, lieoil ol Rooco. Telslnt Husic Group "Telstar will be at Midem waving the flag, looking at product licensing and meeting up with old and new acquaintances. But you never know what's going to happen with the climate as it is - it's a great melting pot. Wi hope to do some business th a way to oarry on 

We're looking international distribution partnership for our 
at buying product in on an album looking at product that's released m orner territories that isn't available over in the UK. We're also looking at placing product we have in the UK with some of our existing partnerships and with any new partnerships. 8o it's business both ways for us." 

and we've released more than fe're looking to get European représentation for the releases and distribution and so forth. ITI also be taking a 40-track Best Of Ankst CD, covering the first 10 years of the label, with bands such as Gorky's. Catatonia and The Super Furries." 

business with yet - It's an old cliché, but the more times we meet people the more likely it is that we'll do business with them. Overall. it's licensing to other territories - mostly smal ' -and an opportunityto see 

"We can meet many of o place and we take that opportùnity. What we hope to achieve will vary from customer to customer and from supplier to supplier. This year we will be particularly focussing on how to furlher promote British independent music abroad, particularly raising profile in Europe, the US and Japan." 
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MIXING GLOBAL AND LOCAL 
MW Netwoite International liead Bill Roedy blends a global vision with support for local audiences, by Joanna Jones 

m 
he récipient of Midem 2003's ihi Ertegun Person Of The Vear d was described as a "dedicated 

président Bill Roedy, who has spent the past 14 years travelling the world spreading the word of MTV and the various issues it promotes, this global outlook begins at home. 'I grew up in Miami, but have lived a lot of my life outside the US - in the UK and elsewhere," says Roedy, adding, "I aspire to be a global citizen." This yearning to be a citizen of the world underpins Roedy's message of "diversity through localisation", heiping to drive the launch of unlquely-programmed MTV networks around the world and the expansion of the brand to 65 channels in international markets including Niokelodeon, Joining MTV in 1989 as chief executive and managing director of MTV Europe, after securing an MBA from Harvard University after serving a lOyear career with HBO, Roedy was appointed to his current post in June 2000, overseeing ail of MTV Networks' international multimédia business opérations including the brands MTV, Nickelodeon, VH1 and TMF. But his extensive stint in music télévision Is a far cry from his original career path. When many of his contemporaries were tuning in and dropping out in the late Sixties, he embarked on what he describes as a somewhat barren musical period of his life, with the beginnings of an 11-year military 
A career officer in the US army, receiving the Bronze Star, Air Medal, Meritonous Service 

Roedy: "diversity through I 
Medal and Vietnamese Cross of Gallantry, Roedy cites discipline and the ability to put the machinations of the likes of the music and TV industries into perspective as valuable lessons from his military days. "In my early life, I had a love of both 
a diversion there for 11 years at V always had an aspiration ti them," says Roedy. "The e 
unbeatable co For the man who grew up in Mi doo-wop of the Fifties, Roedy's r 

st Point, I 

music markets around the world and experence some pivotai moments in history, bringing him face to face with the premiers of countries including China and a frontrow seat at the dismantling of the Berlin Wall. Roedy counts the inaugural MTV Europe Music Awards at Berlin's Brandenburg Gâte as 
"Just pulling this thing off and seemg what 

everyone saw the Brandenburg Gâte and George Michael singing Freedom - we were in the heart of Berlin, in the heart of Europe and it was a magical moment." he says. Roedy points to expansion in the digital realm as one of MTV's future challenges, while he continues to be a vocal advocate for pushing local music across borders - he cites Russian duo T.A.T.U. as one local act which has recently benefited from MTV's support. "When I first started, music was dominated by Top 40 Anglo-American music - in Germany it was schlager music and US music," he says. "Ail the régional channels are reflective of local cultures - that is the most important thing. That is the driving force behind everything I do intemationally, to be localised and concentrate on the local audience." Meanwhile, his position has also been a springboard to promote the "issues that o young people" including MTV's f HIV and AIDS éducation, and in his rôle as UNAIDS ambassador since 1998. A keen supporter of Midem. which he counts as "the biggest and best' gathering of industry executives, Roedy says even the Gulf War did not stand in the way of his 1991 visit "I go to lots of gatherings but I know I will see everybody at Midem and it is a tremendous opportunity to experience music in a local way," he says. Highlighting MTV's 2.000-strong Worldwide team, including Europe and Asia présidents Brent Hansen and Frank Brown, as ongoing inspirations, Roedy concludes, "Person of the year should really be persons of the year." ■ 
ve completed. I have se thatI e "We are an old-style we go to reaffirm our existing international relationships. Koch UK, or RSK Entertainmi as we now are, does most of its business 

oking to Ho 

Midem to sign deals, useful talking shop. We re mteresteo m growing our label rester quite aggressively now. We just broken away from Universal a we're looking forward to consolidating our position and growing rapidly at what we do best as an already successful sales, 
t. Hinl Source 

Aubum, an indie trip-hop band, whose debul album will be released in GSA & Bénélux in January, and Shane MacGowan's band The Popes, who are soon to record a new studic dont actually go to album available for licensing In many extremely territories." 

new label with a revolutionary ist deals, we are hoping to >el profile and form long-lasting relationships with distributors and the like. We're taking our début release - A Hint Of Mint - which will be available for sale, 

rml, hend of lepetloire & ocqulslllons, Kickln' 
for licensing in and out, including the Blaze and Poison Flow projects. Also, Haripa Music 
representing artists such as Solid Groove, Chiller Twist and the Kickin, Atomlc, Solar and Relative catalogues. We'H also be promoting tracking and artist rights 

"Midem is the way we keep in touch wi who's who intemationally, it's for licens 

ie shows - there is m (unfortunately). I think if I usic industry any more I would to stay away from Cannes at 

î T, King Britt and m ig Ultra 
lit tenlen, mofloglng dlreclor, Scntiel Recordlng "I am going to Midem this year, for the first time, after a fantastic experience at PopKomm in August, where we were completely surprised at the amount of deals 

"We are meeting RKG France who have already signed one of our artists - 8.58 - for the world. The deal was done at the last Midem. Even though we are a small company, we are offering three new artist albums - Andy Leek, Elleeven and Sonny Morgan - aiong with about 100 new tracks. Ultimately, the thing for me is still the thriil of the chasé and those surprise meetings that you did not 
Ceotl Huncey, label managei, Fobrlc "Our trip to Midem is mainly to meet up with our various overseas distributors - to look at and discuss our performance during 2002 and to talk them through our exciting release schedule for 2003. We will hook up with a few labels we have licensed tracks from - especially if we haven't met them face-to-face before We will also look at which distributors and labels from Eastern Europe and South America are attending, to discuss the chance of future business. And, of course Midem is always good for that chance meeting " 

mn. Nova Soles onilDlsliibutlon(UK) "We will be attending our second Mide an ever growing rester of labels - we r have more than 1,300 titles and 50 te distributed via Pinnacle in the UK and We will be looking to ac labels to our rester and will be looking to license product to our own record company, "as building relationships with overseas rs from ail territories." 
Phil Ellis, label monaget & business developmenl manager lor Ihe arts, Raw fish Records "We are also the only music and management collège taking young musicians, DJs and young trainee managers and promoters to Cannes. This year I am taking 50 student staff to Midem. We are with the BPI stand and normally share the Aim stand. We will be presenting four new albums in Cannes and one single, while giving the budding managers a taste of the hustle and bustle of Midem." 
Roger Semon. 000, Snncluntï Records Group UK 

n of exciting new releases for 2003 to our international distributors. These include new album releases from Océan Colour Scene, Morrissey, Hall and Oates. Kenny Rogers, Stephen Jones (aka Babyblrd), King Crimson, Ministry and Capercaillie, In addition, we'H be maximising synergies for our joint venture labels. Our Rough Trade new releases include the Strokes, Belle & Sébastian and, from Fantastic Plastic, Buff Seeds, The Beatings and Futureheads." 
, direclor, Cherry Red Records "Cherry Red Records are celebrating their 25th anniversary this year and we are releasing more records than ever, as well as DVDs and bot product for ou looking to e licensing sil 
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Association début album. And, 
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iming sînger-songwriters in the effectlvely a set of solo performers, 

have escaped the backlash as the sce déclinés. And rightly so. Certainly, to I 

Out Of My Head. Ust year's Light & 

bywhatis 

at Mintoy OfSoumk which 

TrX!managemeTofSigurRos0 MWem birprovfdeTanothér' 

full set of UK dates. A second single, V I-WAIK (EflST 1 Everybody Knows, is already to scheduled The résurgent 

the band's Musical growth, guitar-ted, ^ow-mo, progressive catharsis 
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SXSW^o south by southwest 

BY SOUTHWEST MUSIC + MEDIA CONFERENCE 
MARCH 12-16, 200B • AUSTIN, TEXAS 
"The music industry may be reeling, but the musicians are still rocking...South by Southwest... 
has become the standard bg whlch popular music conventions are judged." 
-United Press International, M arc h 26, 2002 
THE 17TH ANNUAL SXSW MUSIC CONFERENCE/FESTIVAL will showcase hundreds of musical acts from 
around the globe every evening for five nights. By day, conférence registrants will visit the 
SXSW Exhibition in the Austin Convention Center and hear informative, provocative panel 
discussions featuring hundreds of speakers of international stature. Register online at sxsw.com. 
SXSW EUROPE Una Johnston • Cill Ruan, 7 Ard na Croise • Thuries, Co. Tipperary, Ireland tel +353-504-26488 • fax +353-504-26787 • un30sxsw.com 
SXSW USA HEADQUARTER5 
PO Box 4999 • Austin, TX 78765 USA ■ tel 512/467-7979 • fax 512/451-0754 
FOR TRANSATIANTIC AIR TRAVEl CONTACT GUY 1IND5AY-WAT50N AT MUSIC TRAVEL • guy@musictravel.co.uk tel 0044-020-7627-2117 • www.musiclravel.co.uk 
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BUSINESS AFFAIRS 

EVOLUTION IS KEY TO SURVIjfAL 
Nick Kanaar of Collyer Bristow examines the factors driving recent changes in contracts as record companies respond g 

the key to levelopment and even to ' itself. It may well ict resuit of this 
companies have proposed 
contractual approach. Last October's EMI/Robbie Williams deal and November's BMG contracts announcement are such examples. There is no exaggeration in the statement that the majors have been living in fear that they are at serious risk of becoming extinct. 

td the 
There are vari to explain the sr caused the panic and fear. However, the downturn in sales has undoubtedly been aggravated by the internet, where musio is freely accessible. It may aiso be the failure to identify and develop popular and long- lasting talent or the confused System that currently allows the charts to be so superficial. There are, in truth, many other reasons that have Consolidated this dilemma and a remedy must be sought. I personally believe that the EMI initiative illustrâtes the attempts by the musio industry to evolve. However, a sceptic might suggest that it does no more than acknowledge that the old order must change to meet current business and commercial needs. It would be encouraglng for an agreement to be made that there is no need or change if the I 

The underlying business reason that needs to be acknowledged is the fact that the traditional manner of selling finished physical records through High Street shops will dramatically reduce, but not disappear. It is therefore necessary that the industry adapts to the change and finds an approach that makes financial sense to ail parties, Costs incorporated in the recording and promoting of records, as well as those of developing talent, will continue. However. the costs of setting up substantial manufacturing facilities and the real costs of distribution will largely disappear. Buildings and machinery to purohase, maintain and replace will no longer be necessary; and neither will the many vans and salesmen travelling the country. Historically, these factors have enabled record companies to set prices allowing income to be generated to cover their costs. They paid for the whole corporate structure - offices and buildings, staff and senior executives, travel, entertaining and conférences. The control also generated the profit demanded by shareholders. With the change in the culture of the music industry, it is now r identify the key elements of s business and profit-making. This is particularly challenging when it is undear how, where and in what sums the new market will provide revenue. It must be taken as read that music will 1er. Free 

music will not be the norm. Broadcasters, internet service providers and mobile téléphoné operators will prevail, finding models that will allow access through them Naturally, users will have to pay for the 
much money will be a\   vailable from such /e concluded that future income from the use and exploitation of music receivable from these operators will be smaller than has previously been the 

It should be accepted that record companies are necessary for a healthy music industry. They have an intégral part to play and it is right that an appropriate financial return should occur in exchange for services rendered. Risk taken until the change in the industry occurs should also resuit in profit on the money invested. We should therefore consider the overall "pot" of money available. If the anticipated income through the electronic âge is to be insufficient then, if the argument is valid, the whole income generated resulting from, and attributable to, the success of the record company input should be available 
Historically, this method used to be obtained by vertical intégration. The record company retained profit from the separate activities involved: manufacturing, selling and distributing. Today it has to be achieved by a quasi partnership with the artist. The additional areas of income are songwriting, >ing and Personal appearances, "T examples of i " 

ir example in the case of AOL and where many record companies have music publishing arms, it is difficult to understand why the record industry is not treated as a standalone entity when looking for an équitable sharing arrangement. There is no doubt that a new System of rewarding artist and record company is necessary and also needs to be équitable, with a balance found between the interests of both parties. Record companies are now in a stronger position when negotiating with any but the most successful artists and should therefore be open and malléable, keeping the current dilemma under review as the market develops. The traditional attitude of enforcing old contractual provisions, that have not stood the test of time, should be abandoned (for example, old contracts provided for the payment of one half an old penny for each record sold when a current market royalty would be, perhaps, £1). This is, fundamentally, the right path of progress but one that needs discrétion and responsibility on the part of record companies. Evolution is pointless if the new animal is not suited to the environment and essentially becomes extinct itseif. ■ Nick Kanaar Is a music consultant at légal firm Coliyer-Bristow. Its music, média and entertainment team will be exhibiting on Stand 05.19 at Midem. E-mail; nick.kanaar® collyerbristow.com. • This viewpolnt does not necessarily reflect the view of Music Week. 
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BUSINESS AFFAIRS 

FROM PAVEMENT TO PENTHOUSE 
Robert Horsfail of Lee & Thompson Solicitors outlines the impact of moves such as the Robbie/EMI deal and the introduction of new royalty rates by BMG 

We are currently experiencing the beginning of a climate change in the way record labels structure and/or operate their contracts with recordmg artists. In recent 
business practices unveiled at ail levels of the "corporate towers" of the "Big Five". At the ground-floor level, BMG has introduced a new type of recording contract for its new arbst signings. At the mid-floor level, 

here which are drivlng the record labels to look at their standard contracts. One could view their motives as being motivated by; ■ A PR need to curry favour with the artist community in view of adverse criticism in recent years, coupled again with a desire to confront the challenges of the Internet. ■ A desire to secure a compétitive edge. ■ A wish to simplily business practices and to create greater transparency. ■ A need to enhance margins and/or maximise revenues and/or participate in new 
their entire roster will benefit from better royalty terms for digital distribution and has also committed itself to a more transparent policy with royalty accounting and audits. At the penthouse suite level, EMI has concluded (in effect) a joint-venture deal with Robbie Williams which encompasses his activities other than as a recording artist and allows EMI to participate in new revenue streams. 
the record industry is in experiencing négative growth, e the twin threats of the internet and CD buming/piracy. Moreover, certain sectors of the artist community now have increased ieverage or more powerful lobby groups (such as the MME here in the UK or the Future of Music Coalition and the Recording Artists Coalition in the US) who can seek to challenge and change at 

manpower tlme on contract administration and royalty accounting. Perhaps the recent craving for TV-backed talent shows has also given the labels the opportunity to adapt their business models, se as to tap into new income streams in which they have not traditionally participated. The Robbie Williams-type deal will ciearly be saved for the "spécial occasion' and so the most significant changes are happening at the ground-floor level. Some of those new policies will most probably filter through eventually to artists already signed and to catalogue artists Consequently, it is worth examining the new model recording contract to be used by BMG. In essence. BMG's new policies can be 

Robbie Williams; at "penthouse suite" level 
ownership, BMG will pay additional advances at certain points in the future. It is also understood that BMG may put an end to the customary 25% réduction to North American mechanical royalty rates. The most wide-ranging changes, however, are in the area of royalty calculation and royalty accounting. These changes are long overdue. Indeed, in 1993 Lee and Thompson helped author the MMF's submissions to the Monopolies and Mergers Commission which advocated the introduction of a "Real Royalty Rate". BMG's aim is to do just that to 

In return for ail this, BMG will adjust the royalty rate down and the understanding is that the rate which will generally be applied will be 15% of dealer price, which is not ungenerous as that would equate to a royalty rate under the conventional System of 20% with a 25% container charge. However, as welcome as these changes are, certain unpopular practices will continue such as the recoupment of video production costs and télévision advertising costs. Also, it is understood that the royalty rate will not be allowed to increase over time or on volume. Nevertheless, BMG should be applauded for taking this initiative and hopefully the other record labels will follow suit in due course. We are ciearly at some kind of crossroads here and it is quite clear that the contractual landscape in five years' time will be very différent to what we have grown accustomed to in the past 20 years. There has always been a tension between the conflicting interests of art vs commerce and it would 
engender b( id of the day, however, la 

■ Contracts being limited to a maximum of 
■ A fixed element of recording costs for each album being non-recoupable. ■ Advances being spread through the contract 
■ To maintain long-term/perpetuai copyright 

■ Scrap the practice of container/packaging déductions. ■ Have one royalty rate which applies to ail territories and ail formats or to share income lal sales on a 50/50 of net 

we will end up with a scénario where artists have to serve their apprenticeship under contracts akin to the new BMG template, bu afler achieving su e Robbie Williams/EMI deal. ■ Robert Horsfail is a partner at Lee & Thompson Solicitors • This viewpoint does not necessarily reflect the view of Music Week. 
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ALL THE CHARTS 

EXPO U R 18 JANUARY 2003 

RADIO ME BJ 
LOSE YOURSELF Emîn.mdnto.cope/Pol JUST THE WAV l'M FEELING Feedon SK8ER SOI Avril UvignêlAiistal TRUE Jaimcson Isal. Angel Blu (J-Oid/W 
DANGER! HIGH VOLTAGE Elacti YOU'RE A SUPERSTAR love inc. LOVESTORYlavuSBvshwactall) D1RRTY Christina Aguilera feat. Rcdm STRONGER Sugababes FEEL Rabbla Williams ICb 03 BONNIE & CLYDE Jav-ZIRoc-A Fella/MercuryllMEC UNITED STATES OF WHATEVER liaaipchiEfctMlWirmîng) 1 FAMILY PORTRAIT PinkiAristal i JENNY FROM THE BLOCK Janniler Lopev (Epie) I TIMES UKE THESE FooFighte,s (RCAI I HIDDEN AGENDA Cralg David iwildslarl I WORK IT Miss» •MWamamar EHion (EastWosVEI.kM) 1 HEAVENOJ Samm» & Yanav Nal Do IDala/HimsIiy 01 Soandl I AIL THE THINGS SHE SAID TAmamancopNPoNdorl i THE OPERA SONG1BRAVE NEW W0RID1 Mn tesIDncw! 1 HBliDIAN 10 BACH Kt (IBVARE OF IRE B0ÏS| frj.- Kr-sntoi i 

0 COMEINTOMY WORLD z a GIMME THE UGHT (6UZZ RIDDIM) Sein Pjui lEasiWisii 13 □ MAKE IT CLAP Busta Rhymes leat. SpliK Star (J) il ! STREET LIFE BeemeMan Wrgînl 11 ] SO MUCH LOVETO GiVE Togeiher(Roule) 9: 1 BORN AGAIN Badty Drawn Boy(Twisled Nerve/XLI 12: 3 NICE WEATHER FOR DUCKS Ismon JellylXE) 61 

HOLDING ON FOR YOULibanvxmi SOUND OETHE UNDERGROUND bis «M (lu**) IF YOU RE NOT THE ONE o.wlB.aiogMIPa)*oii 

JENNY FROM THE BLOCK Janniler Lapai (Epicl - FAMILY PORTRAIT PinklAris,ai N AUGHTY GIRL Holly Valanca llandonl SK8ER BOt Avril Lavigna (Arislsl HIDDEN AGENDA Craig David (Wildstarl DILEMMA Neiiyi DIRRTY Chrisii, 

HEAVEN DJSamriïSYanoulealDi SCIENCE OF SILENCE Richan I AIL THE THINGS SHE SAID RI YEAR 3000 Basiad (Univers 
PUTHIM OUT Ms Dynamita (Po THE LAST GOODBYE Aiomic Kitte l STOP UVING THE LIE David Sned COMPLICATED Avr l THE OPERA SONG (BRAVE NEW WORIDI M^feiomi I SACRED TRUST One True Voice Uivel JUST THE WAY FM FEELING Feede. (Ecbol RUSHES Darius (Mercuiv) 

HIDDEN AGENDA Craig David (Wiidstar) SOUND OF THE UNDERGROUND Girls Aloud (Polydor) CRY ME A RIVER Justin Timberlaks (Jive) SK8ER BOI Avril Lavigne (Arista) THE WAY (POT YDUR HAND IN MY HAND) Daine Inspiretoa (DaB/MoS/HeaU HOLDING ON FOR YOU Ubetty X (V2I THE OPERA SONG (BRAVE NEW WORLD) Jurgen Vrics IDirecUnnl 
1582 325 1204 325 2374 278 899 276 

pi.imiii'i.UimTM 
1 CRY ME A RIVER Justin Timbatlake (Jivel 2) 2 ALL THE THINGS SHE SAID TAT.U.lInterscope/Pnlydor) n 3 STOLE Kelly Rowland (Columbia) 10 4 STOP UVING THE LIE David Sneddon (Mercuryl 7 5 SEEN THE UGHT Supergrass(Parlophonel 6 E BÏG YELLOW TAXI Counling Crows féal Vanessa C (Geffen/Polydorl 6 7 PARADISE U Cool J (Oef Jam/Mercury) 6 8 AUTOMATIC Sarah Whatmore (RCAI 5 9 liRESTYLESOF THE RICH AND FAMGood Charlotte (EpiD/Daylightl 5 10 HIDDEN AGENDA Craig David (Wiidstar) 79 

TOP 10 PRE-RELEASE 
HIDDEN AGENDA Craig David (Wiidstar) STOLE Kelly Rowland (Columbia) JUST THE WAY l'M FEEUNG Feeder (Echol TRUE Jaimeson feat. Angel Blu (J-Oid/V2l ALL THE THINGS SHE SAID T.A.T.U. (Interscope/Polydorl 03 BONNIE S. CLYDE Jay-Z IRoc-A-Fella/Mercuty) YOSHIMIBATTLES TRE PINK ROBOTS PT1 The Flaming Lips (Warner SEEN THE UGHT Supergrass (Parlophonel 

THE BOX STUDENT CHART 

(?3):uklSE 

pOpEas 

RADIO ONE PLAYUSTS K 

ie Way (Put Your Hand In My ita Ryîimes feat, Spliff Star; C 

mma™ 

RADIO TWO PLAYLISTS KMDt-iV 11:1 ai'iiB:^*d''s:.cL"sAD,?".':nT. ^ Counling Crr—* 
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THE OFFICIAI UK AIRPLAY CHARTS 

18 JAHUARY 2003 50 

a FAMILY PORTRAIT ' SCIENCE OF SILENCE a THE WflY |PUT YOUH HflUD IW MY HAND) Divine Inspiralion Data/Ministry Of Sound/Heat 
DJ Sammy & Yanou feat. Do 

0 JUST THE WAY l'M EEELING Feeder Cr s r 3 A iik ra ft a Redman 
Nelly feat. Kelly Rowland Jaimeson feat. Anqel Blu - HIGHEST CLIMBER- » ALL THE THINGS SHE SflID T.A.T.U. i COKIEINTOMY WORLD a NAUGHTY GIRL 03 BONNIE & CLYDE n THE LAST GOODBYE Roc-A-Fella/Mercury 

» YOSHIMIBATTLES THE P1WK ROI 
o SEENTHELIGHT » THE ZEPHYR SONG 

- BIGGEST INCREASE IN AUDIENCE - Supergrass 
s SACREDTRUST Red Hot Chili Peppers 
0 THE OPERA SONG (BRAVE NEW WORLDI JurgenVries a DANGER! HIGH VOLTAGE ^UYO&JBushwaçlyil 
ti STOP LIVING THE LIE s THE SCIENTIST 

s UNITED STATES OF WHATEVER Lii 

^ ATHOUSAND MILES 2 TINIES UKË THESE 

AIRPLAY 
COMMENTARY 

by ALAN JONES 
szing to a slxlh straight week atop the airplay chart, ^Robble Williams' Feel enjoys ils biggest margin of victory ts audience of more than 89m placing it more than 3 Inc's You're A Superstar, ts audience by nearly 7m in le week to take ov 

j. Consequently, ail but two of the Top 20 records in last ek's chart saw their support dip in the week. By the same ;ring airplay for 5 January to 11 programming. swelling for 17 of the Top 20 dises. The only exceptions to this are DJ Sammy's Heaven. Christina Aguilera's Dirrty and Dilemma by Nelly feat Kelly Rowland, The latter dise is off most dramatically with its audience falling by a third, precipitating a 4-19 slump. The speed of its décliné is 
of her own in Stole, which leaps 24-11 this week. After achieving the rare treble of biggest increase in plays, biggest increase in audience and most added on last week's chart. when it soared 129-33, Famé Academy winner David Sneddon's Stop Living The Lie is a non-mover at number 33. Despite this, it really did make some good progress again, with its audience up more than 4%, while its plays soared from 374 to 991 - an expansion of 165%. The big disparity between its modest audience gain and huge plays increase is primarily down to Radio Two, which pared back from 12 plays to nine in the week, and decreased its contribufion to the track's total audience from 58% to a more healthy 33.5%. Despite vowing to take more risks with its musical output. citing listener fatigue for reality pop acts, (see last week's front page story) Capital FM, which previouslygave Sneddon little support, aired Stop Living The Lie 13 times last week, catapulting it from 176 to 31 on its most-played list. With Girls Aloud up 7-4 and Sarah Whatmore moving 26-25 on the same list, it looks like Capital isn't quite ready to make good its pledge just yet, Despite registering fewer plays than ail but a handful of other records in the Top 50 of the airplay chart. Electric SIx's début single Danger! High Voltage débuts at number two on the OCC sales chart. The single, which improves 37-31 on the airplay chart, was aired just 197 times last week, a modest tally for an act touted as 2003's first big new act. It wouldn't have shown up in the Top 200 at ail had it not been for the support of Radio One, whose 28 spins contributed 21.98m of the record's total audience of 25.36m - more than 86% of the total. Originally scheduled for release last week. Westlife's cover of 

Shane Filan, who smgs lead on the track idular fever. Although the track is now 
107 plays 141 début on the airplay chart. Supergrass registered the highest new entry on the Top 50 of the airplay chart was in 1985, when Alright was a monster both on radio and at retail. This week, however, they storm back with Seen The Light, which is indeed the highest new entry to the Top 50, as it leaps 180-27. Radio One was the prime mover behind Alright's s Seen The Light receives 18 of its plays an 

AIRPLAY FACTSHEET 
• Last week we observed that Missy Elliott's Work It was top of Radio One's most-played list, noting that it was very unusual for the station to give top prîority to a nine-week-old single that had departed from the OCC Top 40. Radio One has now seen sense, cutting support for the track from 27 plays to 18, sending it to number 18 on its most- played list. Instead, it elects Eminem's Lose Yourself, a tad newer with just six weeks in the sales chart, but still elderly by Radio One 

standards. Lose Yourself was given 33 plays last week, 12 more than the week before, and four more than Radio One's second most-aired track, Just The Way l'm Feeling by Feeder. • The highest new entry to the Top 200 of the airplay chart this week is Big Yellow Taxi, a cover of the Joni Mitchell hit performed by Couniing Crows with guest vocals from Vanessa Carlton. Recorded for the new High Grant/Sandra Bullock film Two Weeks Notice, it débuts at number 55. 

TOP 10 COMPANIES TOP CORPORATE GROUPS 
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SINGLES 
COMMENTARY 

by ALAN JONES 

4 

SINGLES FACTFÏLE 
A week after Peter Gabriel's latest single, More Than Tliis, failed to register in the Top 40, the former Genesis star's 1977 début solo hit, Solsbury Hill, revives the chart career of Erasuro. Britain's second most successful duo - their tally of hits îs inferior only to the Pet Shop Boys - Erasure improve on Gabriel's peak by 

waroe o.™ —, — - -> upcoming covers album Other People's Songs, and proves quite a tonic to their flagging chart career - their last single Freedom peaked at number 27 in 2000, becoming their lowestcharting single since their 1985 début Who Needs Love Like That. Solsbury Hill, by contrast, provides them with their fîrst Top 10 hit since 1994's 

Rssssièr 

dût Of îfy Head Dut Of My Head by Kyiie Min^gue, Hero by 
r.r.strsssœ Vs JXL ail survived for four weeks; the last 
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erl3. Rip&Fill are pe 

laSS tess tS^ro - the 

INDEPENDENT SINGLES 
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THE OFFICIAI UK SIH G L E S CHART 

III Artist (Producer} Publishsr (Writer) Label CD/Cass (Distributor) •I I |A ist (Producer) Publisher (Writer) sel CD/Ce (Distributor) 
4 SOUND OF THE UNDERGROUND 

12likeilove youo 

SACRED TRUST/AFTER YOU'RE GONE • 
rjRTiiSULSBURY HILL rm CHANGES 

RUSHES 
PUTHIMOUT 

SCIENCE OF SILENCE MAYBE 

icope/Potydor 4978282/4978284 (Ul 
Polydor 0658632/0658634 (U) 

j ugijj THEWAY (PUT YOUR HAND IN MY HAND) msmaMmmmmamm DIE ANOTHER DAY WamerBrosW535CO)/W595C(TEN) Madonna IMadonna/Ahmadrall Wamer-Chappell/lOOl Lights (Ma donna/Ahmadzail -/■ DONT LET ME DOWN/YOU AND I OS74321981272/7432198t264|BMGI 

Innocent SINDXC/SINC43 (E) 41THINK WE'RE ALONE NOW 

Am Boy (Badly Drawn Boy) njFEELTHE HEAT 
Chrysalis CDCHS5)50/TCCHS5150 (E) 

J 74321988492 7432)988494 (BMG1 

Polydor 0658612/0658614 (Ul 
: rmjCRUSHED LIKE FRUIT I iinn   

5 NAUGHTY GIRL 
,, H EAVEN O Data/Ministry Of Sound DATA45COS/DATA45MCS (3MV/TEN) 

32 ^ Mulliply CDMULTY 96/CAMULTY 36 (BMG) 
33 2 4SCORPIORISING 
34 EEaS^s^^L^ors Eagle EHAGXS 003/- (3MV/P) 
35 QC 25 , UNITED STATES OFWHATEVER GlobalWarmingWARMCD17/-(P JO Liam Lynch (Lynch) CC (Lynch)    ± 3726 13 NU FLOW O Big Brovaz (SkSz/Fmgai) Shalit (Mugiisha) 

38 31 9 stronger/ANGE1^^^ 
) 39 

40 
41 
42 rmADDICTED TO LOVE 

143 
44 

145 
46 
47 

Innocent SINCO 40/-1 

Afl Around The World COGLOBE257/CAGLOBE267 (AM0AJ) 

■ull Cycle-/-(V) -/FCY04B 
5 NOTHING SACRED - A SONG FOR KIRSTY Decca 4737402/- (U) | 
9 COME INTO MY WORLD Parlophone CDRS6590/- (E) 
8 THROUGH THE RAIN Mercury0638072A)638074( Manah Carey (Jam/Lewis/Carey/Wright) Sony ATV/Rye (Carey/Cole) S 74321975222/74321975184 (BMG) 

RCA 74321962722/74321975214 (BMG) 
,0 PUT THE NEEDLE ON IT 

TidyTwoTIDYTWO 1150/-(ADD) 
,2ELECTRICAL STORM 

LAND OFTHE LIVING THE SCIENTIST 
THUG LOVIN 
JENNYFROM THE BLOCK Jennifer lopez (Wake) Various (Olivar/Mr Oeyo/lope: 29 ° MUNDIAN TO BACH KE Ranjabi MC (Punjjbi MCI tbc IPANJABI MC/JANJUfllLABSO WHILUPSI 

21 BELIEVE IN LOVE va PDT 05CDS/- (3MV/TEN) 
,0MUSIC GETS THE BEST OF ME 
7 POSSE (1 NEED YOU ON THE FLOOR) SliellieldTunes(Ei)elUK0143775SHJIII<3779Snj(Vl 
2 MORE THAN THIS lealworld PGSCO 14/-(E) 

S 74321930882/74321930884 (BMG) 
Ion L0NCD469/10NCS469 (TEN1 
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Issue dated: 18 January. 2003 (published on Monday, 13 January) 
For further détails, contact the Music Week Sales Team: 020 7579 4" 
Let Music Week talk to the business for you in 2003 
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albums factfile 
With Las Ketchup s The Ketchup Song (Asereje) bidding "iAdios!" to the Top 10 singles chart after a 13-week run, the new longevity champ is Daniel Bedingfield, whose ballad If You're Not The One holds at number four on its seventh week, with sales dipping by a minuscule 3%. More than Bedingfîeld's previous singles Gotta Get Thru This and James Dean, it has established the 

 m act. Mis début LP, also called Gotta Get Thru This, would have been a disappointment, with sales of 33,000, but If You're Not The One has revived it, with sales now of more than 312,000. The album equalled its highest chart position to date last week and improves on that dramatically this week, leaping 13-4. And, in a market which is off 31% week-on-week, it even manages a 9% 

I chart. The BMG imprint, founded by Clive Davis In 1975, is number one thanks to Canadian Avril Lavigne, whose début set Let Go retains the pôle position it won for the firs 

MARKET REPORT TOP 10 C0MPANIES TOP C0RP0RATE CROUPS 

Missundaztood moves into runners-up position. The Pink album debuted at number four 50 weeks ago and has since spent three weeks at 
10 to 22 weeks. Despite its advance, Missundaztood loses ground on Let Go, with sales down 38% compared to its rival's 25% décliné in a market down 31% overall. With new single Cry Me A River rapidiy increasing its radio and TV exposure, and previous single Like I Love Vou exploding in clubs, 'N Sync star Justin Timberiake's début solo album Justified is hot again. The album, 

PERCENTAGE OF UK ACTS IN THE CHART UK; 57.0% US; 40.0% Other: 2.6 
SALES UPDATE 

wm a™ YEAR: 
200.000th copy on Sunday, and has wiped the floor with fellow Jive boy band star Nick Carter's début solo dise Now Or Never. Hitting 

_ie shops a week before Timberiake's dise, Backstreet Boys star Carter's dise debuted ai ' ' as been in décliné ever sine 

Royksopp's 2 001 début album MeiodyAM topped the 200 ,000 sales mark last week and advances 58-31 . on the chart to achieve its highest placing for three months. It does so despite the fact that it sold 15 fewer copies last week than t The sad news , that Bee Gee Maurice Gibb had died of a hf îart attack at the âge of 53 came too late ti d have any impact on this week's chart, b ut it is clearly going to affect next week's list ings. After underperforming the market ail week ; and dipping outof the Top 200 on midwee k sales flashes, the latest Bee Gees retrospec tive, Their Greatest Hits - The Record, outperformed the market by 22% on - Saturday, following news that Gibb was in intensive care to finish the week climbing 174- 151. The news of Maurice's demise cornes as embarking on a publicity tour imote his upcoming single Please. which gets off to a promising start on the airplay char t this week, debutingat number 105. 

COMPILATIONS 
Two years to the week after Now That's What I Call Music! 47's seven-week reign at the top of the compilation chart was ended by Clubbers Guide To 2001, and one year to the week after Now That's What I Call Musicl 50's identical 49<lay supremacy w overturned by Clubbers Guide To 2 Now! 53 is despatched from the chart summit - after seven weeks - by Clubbers Guide 2003. But behind the bare facts lies a more disturbing trend for the Clubbers Guide sériés. Clubbers Guide 2003 sold only 22,000 copies last week, while Clubbers Guide To 2002 opened with nearly 37,000 sales, and Clubbers Guide To 2001 exploded with a first-week tally of 47,000. Even compared to Clubbers Guide To 2000, 

TOP 10 COMPANIES TOP CORPORATE CROUPS recent monster hits like Heaven by DJ Sammy and You're A Superstar by Love Inc. high new iingles chart entries this week by Flip & Fill (I Vanna Dance With Somebody) and Divine Inspiration (The Way - Put Your Hand In My Hand) plus upcoming hits Hard To Say Tm SorrybyAquagenani ~ Phats & Small. 

SALES UPDATE 
four years ago, the opening score of 

COMPILATIONS' SHARE Oi YEAR TO DATE TOTAL SALES V|RSUSIAST ' i LI.I::,;; Artlstalbums:75.8% 
Compilations; 24.2% 

INDEPENDENT ALBUMS 
JUSTIFIED MELODYAM COMFORT IN SOUND THINKINGITOVER HAVE YOU FED THE FISH? YOUR NEW FAVOURITE BAND LOST HORIZONS 
THE VERY BEST OF 

Jlve 9224772 (P) Wall Of Sound WALLCD027(V) Echo ECHCD43 (P) V2 WR1017782 |3MV/P) XLTNXLCD156(V) Poptones MC5055CD (P) Impotent Fury/XL IFXLCD160 (V) Mute C0STUMM2Q2 (V) 

THE YEAR 
TOP 20 

MISSUNDAZTOOD ESCAPOLOGY ONE LOVE A RUSH 0FBL00DT0 THE HE 

SO FAR. 
ALBUMS AVRIL LAVIGNE 

ROBBIE WILLIAMS 

SH0WBI2 GREATEST HITS 87-92 ABOUTABOYIOSTI LOVEBOX 20 a DONT GIVE UP ON ME © Ttw OffWal UK Cliaits Company 2003 

Mute CDSTUMM172 {V| Rough Trade RTRADECD065 (P| V2WR1015838 (3MV/PI V2WR1020962 (3MV/PI BlixStrcet/Hol 0210045IHOTI Musliroom MUSH 93CD(3MV/P| Mushroom MUSH 59CD (3MV/PI PWL 9224682 (P| Twîsted Nonn 

GOTO GET THRU THIS UNBREAKABLE - THE GREATEST HITS - VO A NEW DAY AT MIDNIGHT ANGELS WITH DIRTY FACES THE GREATEST HITS 1970-2002 
WHITE LAODER ELV1S-30 NUMBER 1 HITS COME AWAY WITH ME JUSTIFIED IT HAO TO BE VOU -THE GREAT AMERICAN SONGBOOK 

COLDPLAY RED HOT CHILI PEPPERS DANIEL BEDINGFIELD WESTUFE DAVID GRAY SUGABABES ELTONJOHN ENRIDUE IGLESIAS DAVID GRAY 
MERCURY INTERSCOPH EASTWEST 

Fui Possum 03582/-(P; 

NORAHJONES JUSTIN TIMBERLAKE ROD STEWART ATOMIC KITTEN F00 F1GHTERS 
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