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BMG breaks digital ground 

with pre-release download 

Pavement Cracks, which is simul- taneously being serviced to radio, will not be released as a CD single 
£1.60 download in a deâTBêtween BMG and digital distributor 0D2. The d( three weeks after Warner made Madonna's American Life the highestprofile pre-release download 

er EMI announced its own plans a similar service. It is the first ad bva UKrecor ' 

; 

dent Ged Doherty says, "This is ea 

The album has received a warm welcome from many retailers, who heard seven tracks from the ll-track set at a playback last week. However, some expressed concern about downloadable singles. "There is a degree of nervous- ness about singles downloads 

Lennox: baring ail for first solo outing "It was something we cussing internally ' 
portable player or bu 

majors are 
eight years riotmusic. Freesarve. HMV.co.uk -■ ■■ " is encoded via Wint 

Virgin M 
Audio format and c 

not allow 
ires trading manager or cnart singles Gareth Perry. Meanwhile, the Officiai Charts Company has confirnred "plans to launch the IIK's first digital down- 

s incredibly it will help us er future possibilities." 
exclusively via MSNxo.uk this w after which it will be rolled out via ital distributor QD2's retail part 

copies of Pavement Cracks i track is given a Worldwide this morning on Terry Wogan's Radio Two breakfast pro- gramme. Lennox's new album Bare, her first solo outing in eight years, 

vu. distributor 0021.,..    will be the "first company to supply 

Spéculation files on ^ ^ 
Apple-Universal deal^ 

and Annie. Coirmutei d to comment on r both /r 
that they were in discussions over aj „ f galp nf linivprsai Music last Friday. Reports Indicated that Apple co- founder and chlef executive Steve 
the major for several months, possé bly leading to a formai bid before Vivendi's board meeting on Aprll 29. Spokespersons for Vivendi, Apple and Unlversal Music International ail declined to comment, but a Vivendi source says, "Our policy Is not to say going to do, but to say vejust 

favourable for our shareholders." The spéculation appears contrary to previous suggestions that Vivendi is keen to retain ownership 

But suggestions that Vivendi Unlversal needs to achleve $7bn In disposais by the end of this yeai could force the company's hand. Word of the discussions also 
hlgh-profile " rip, mix, burn" market- _ î. But any deal would potentially provide a good fit for Apple's strength in the portable MP3 hardware market, in which the iPod is a market leading product. 

Jamieson; radio consolidation threatens UK acts 
BPI executive chairman Peter Jamieson has joined the growing mass of opinion concemed that radio consolidation could eventually force the UK record industry to demand airplay quotas for domestic talent. The BPI has previously steered clear of adding its voice to the growing debate on radio quotas, but Jamieson believes If the Communications Bill goes ahead 

Jamieson; 'nightmare 
e of Brit 

EMI Recorded Music chairman and CEO Tony Wadsworth last month raised the subject of quotas at a Music Industry Forum 
figured in Alm chief executive Alison Wenham's speech at her organisation's AGM last year. ■There is a real chance that 

opportunities ror new ai us», Jamieson said in a keynote speech at last Wednesday's Music Radio Conférence. "Itthis happens, I can foresee us one day having to ask the Government for quotas." Ahead of the Bill, there is already evidence that UK radio stations are turning their back on UK artists In favour of overseas acts. Jamieson points to statistics showing that, over the past five years, the British-share of the most-nlaved tjgcks on radio has 

halved from 60% to 30%. By contrast, he notes that UK talent's share of in-store sales has fallen far less sharply. Australia, Canada and France already have thelr own quota Systems in place for local talent, but he told the Radio Academy- organised conférence, "Surely it would be a nightmare scénario for the Brltish music industry to have to ask for quotas to protect our 
"There's a quantum shift and a 

away from UK acts," adds Aim's Alison Wenham. "Many chart stations and the A-list of Radio One is a reflection of that." 
ications Bill, which will allow Just two commercial owners to own every non-BBC station In any géographie area. 

Sony restructure continues 
were added to the high- profile casualties at the major, as the restructuring of its European market- ing opération continued last Friday. Sony Music International presi- nt Rick Di meetings \ h staff al 

fînalised, but marketing vice prési- dent for European repertoire Mark Bond, marketing vice président Matt Ross and marketing manager Penny 
détails of his restructuring began te 

Woollcott is a former deputy chair- nan of Sony Music UK, who has held 3 string of positons in a 30-year 

Senior VP of marketing Julie Borchard has already relocated to New York, where she is expected to 

his current rôle of Sony Music Europe senior vice président. Morrish, in turn, is to leave after a total of 27 years with the company. including an unbroken speil of 25 years. Currently Sony Music Europe's communications vice prési- dent, Morrish previously held the 

m for the European 
"collective management", with the remaining senior VPs taking on broader responsibilites. Senior VPs with European responsibilities Sylvia Coleman, Jacques Compet, Mark Chung, Wolf Urban, John Aston and Jonathan Stemberg ail remain with the company. 



NEWS - EDITED BY PAUL WILLIAMS (paulw@niiisicweek.com) 
news file UK LABEL READY TO SUE CHART COMPANY OVER CHARU DEBACLE UK Urban Records says it is considering taking legai action against the Officiai Charts Company after QCC excluded a_riiirrÈst.PXs§les of ttie début single.Feel MeJmm its girl erouo Charli. causing the track to chart atglJns.tËgd of an expected Top 20. 5001. UK Urban Records complained that A.ÔtfCTûrtirs'ales boùghrpt'e-release via online service Chart Shop were not counteo oecause OCC claimed the' sales"were "unusually high". But OCC says a substantial number of singles through the outlet had been bought through chèques originating from the record comoanv. while other bulk sa'Iês could not bé confirmed as genuine and were duly excluded. 

1 p I a y I i s t 
IC SIX: Gay Bar (XL Recordings) st tipped here back in October, this track )w been giyen the Peaches remix 

lit wonders (single, June 2) >E FEAT. FAITH EVANS: Ma I Don't Love Her (Star Trak) Yet more quirky production and an off-beat chorus that demonstrales why PharreU & co still can't put a foot wrong (single, May 12) ik (Parlophone) Repeated listening begins to fhink Tank as BLUR: Thlnk Tanl justify the band's ciaims of (album, May 5) FUETWOOD MAC: Say You Will (WEA) Likely leadoff single from underrated Seventies giants' surprisingly vital new album of the same name. Classic Stevie Nicks, which is saying something (album track, May 28) P NUT: The Don Feat. Shells (Cheeky) Rollo's protégé cornes up trumps on this hard-hitting rap production (single, tbc) GOOD CHARLOTTE; Girls And Boys (Epie) It may not be rocket science, but it certainly rocks (single, May 5) TERRI WALKER: Chlng Ching (Remlx) (Def Soul UK) With support from Radio Two (and now Radio One) plus a great video from Ben and Joe Dempsey, this is now reaching the wider audience it deserves (single. May 5) YO LA TENGO: Lefs Be Still (Matador) Stunning ethereal Jazz- infused centrepiece from current album Summer Sun (album, April 21) JOE BUDDEN: Pump It Up (Def Jam) Westwood's been pumping this one from Def Jam's latest US rapper for weeks - now it is starting to build a wider base (single, July 7) BROADCAST: Pendoulum (Warp) This slx-track EP sees the entai Brummies wrap the catchiest of pop one-liners inside e, retro-futuristic soundscapes (EP, May 5) 

Blow to singles ns R2 vows 

to nlny more album tracks 

NETWORKING ORGANISATION LAUNCHED Bï M-HEHBER CONSORTIUM A consortium of 14 bodies Including Aim, BPI, British Music Rights and Musle Managers Foram (MMF) launched MusicTank, a new networklng organisation for the music industry, last week. Chalred by former MMF chalrman Kelth Hams (plctured), MusicTank will help create a collaborative communlty for label managers, publishers, artists, managers, composers and other professionals and encourage cross-fertilisation of Ideas across industry sectors. Harris says, 1 
need to build long-term resources to help us capitalise on the w range of music industry experience out there and MusicTank is very good start." 
MUTE DISTRIBUTION CEDES TO EMI CONTROL EMI has taken over physical distribution for Mute following the purchase of the indie label last year. Flowever, Vital wi  to handle sales and marketing of the label. Previously, physical distribution was handled by THE. The first album under the new arrangement was last month's Are You Earthed? by Appliance. 
BLAZE PROMOTES EXEC TO HEAD OF MUSIC Blaze Télévision has promoted music producer Phil Mount to head of music. overseeing ail music programming for the Company including ITVl's CD;UK, CD: Hotshots, BBCl's Re:Covered and Channel 4's Headiiners. Currently sériés producer of CD:UK, Mount joined the show as producer in 1999 and during his four years with Blaze TV has also produced coverage of 2001's Party In The Park and the MTV Europe Music Awards in 1999 and 2000. In his new rôle, Mount is tasked with identifying new music ideas nationally and intemationally, developlng new music sériés and specials. 
INDIE RETAUERS SET TO RECEIVE FREE HAG DEDICATED 10 VINYl RELEASES ■ " ' ie magazine aiming to capitalise on the growing market is being launched this summer by isher Vinyl Factory - owner of two of the UK's largest vinyl pressing plants - and will be distributed ' 1 t record stores in the UK by Vital UK. The seven-inch-sized FACT magazine (pictured) will le range of genres and is housed in ilso be distributed to independent s. Editor Sean Bidder says the inaugural magazine will have a print run of 20,000 copies. 
WEST BROM PLAYER TO FRONT CAPITAL DISNEV'S FM LICENCE BID Former West Bromwich Albion footballer Brendon Batson Is to head a board of nine people for Capital Disney's bid to win the fortheoming West Midlands régional FM licence. The proposed station for children faces compétition for the licence from Absolute Radio, Emap, GWR, Scottish Rauio Holdings and Virgin Radio. 

by Paul Williams Radio Two has delivered another body blow to the troubled singles mar- ket by pledging to give increased playlist priority to album tracks. output, including 

7/^ Simply Red album Home to 

short-term gain is one which is hard to break - but break it we must," she added. 

weekday programme. _..nson's Saturday afternoon being developed to reflect " ;, starting on last week- end's programme with a focus on Parlophone's Athlete, while Janice ï, by Long's night-time programme will 

a contemporary Earlier, in another keynote speech, _ t Group CEO Simon Wnght called for greater record 

Douglas told the Radio Academy- organised event at London's Shaw Theatre that focusing just on singles did not get the best out of the radio 

:s," she said. "By thinking a should be working together to provide a platform for 
te  > Two executive said that î short-termism employed by ' ' record industry had to take some t bility for t   I hit single, no t the answer? : of depressed bud- 1 lack of daring and " ' > always go for 

 _ own keynote speech. Virgin's Simon Wright raised concerns about what he believed was the growing gap between singles appearing on radio playlists and going on sale. 'The  of singles are old news by the time customers get a chance to buy them,' he added. He believed singles remained a "key marketing tool" and should not be iooked at by record companies in isolation of their profitability. "Singles are an overall part of the offer. They are the early entry point of many buy- ers, either buying music full stop or trying out a new artist," he said. 
Gibb adds voice to concerns 
over UK chart fortunes in US 

OCC singles chart 
is best, says BBC The BBC has defended the OCC- compiled singles chart after it came 

ongoing concerns about the slide in chart fortunes for UK acts In the States. Gibb, who scored eight US number ones with The Bee Gees, raised the subject at last Wednesday's Music Radio Conférence as he picked up the Scott Piering Award on behalf of the group. 

1 J 
ers with rival rundowns. Radio One acting head of main- stream programmes Ben Cooper told debate on the three rival Sunda, avening radio chart shows at the N • sic Radio conférence that the BBC acked OCC chart is the only reliable rundown. 

"l'd like to see British music dom- inate the American charts again. It's very important British songwriters are supported here at home," said 
Theatre-held event's only standing 1 ovation for the award win. 1 "We can do it," he added. "We've ' got great writers and talent and we've got originality and innovative 1 people in this industry." ( 

Gibb: 'We can do it' Williams:, four-year dominance by being named'the Music Control most-plaved artist on British radio for 2002, heading a Top 20 which placed Blue at number two.JEink In thlrd place, Sugahâhgs. fourth and WjUiamsJfth. Outside Media Promotions' Mick Earbutt received the national plug- *er of the year prize from one of his 

director Steve Orchard, whose group is part of the consortium behind the Hit 40 UK chart, point- ed to figures showing fewer sales are needed to breach the Officiai 
Emap Performance music and 1 artist relations director Phil Roberts said his group's Smash Hits chart with its interactive elements was 

Radio Two présenter Bob Harris : received the Radio Academy PRS 1 outstanding contribution to music : radio award from fellow station pre- 1 senter Steve Harley who remarked, "This fellow has the right attitude to i rock music." 1 Kylle Minogue ended Rnhhie ( 

acts, Beverley Knight, while Virgin Records' Jason Bailey, Martin Fînn 1 
and Laurence Pinkus took the 1 ■egional award. Radio One controller Andy Parfitt ! vas given a fellowship of the Radio i tcademy, as was PPL chairman and JEO Fran Nevrkla. 

Cooper countered that the Officiai rundown remains as the only inde- pendentlycompiled, historically fac- tual chart, that it is used by the music industry, is backed by 50 years of history, is based on sales and provides a direct link between fans and the artist. 

The new Wright's Une offices, formeriy the Penguin Books head- quarters Just off Kenslngton High Street, will accommodate 300 staff and see the EMI Group headquar-   ters, EMI Recorded Music global Levy: SI 

Classics move Int 
Kenslngton office current buildings (In Tenterden Street, Baker Street, ig. The Gloucester Placr 

including Eric Nicoli and Alain Levy, takes place at the end of May. The move, prompted in part by the fact that three of the four leases 
to bring about Improvements in com- munication between the divisions and cost savlngs. The landlord has given the building a "multhmilllon- 

pound" refurblshment and an E spokeswoman says, "We can r< cate Into one modem building at extra cost and with ail the benel of haylng EMI's central managemi 
workmg in the same location " Meanwhile, EMI now holds 
•sss'iis'sr.! 
last',îlùlvW!"ChafC|Ulreditshalfshi last July, Is paylng $109.3m for i Under thr^gmèi^nt E 
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Tesco dams lead on Virgin 

to join chnrt music lop three 
by Robert Ashton The supermarkets' grip on the music market bas been highlighted by Tesco's announcement that it bas leapfrogged Virgin in tbe past year to become the third largest music retailer in the UK. Tbe new figures were revealed as part of the group's annual results, 
ils star performing non-food lines. Tbe results saw pre-tax profits at the supermarket group rise 13.3% to £1.3bn, with group sales up 11.5% to £28.6bn - well ahead of analysts' forecasts - for the year ended February 22 2003. According to Millward Brown fig- ures released by the retailer, it has extended its share of chart music sales market from just 4% five years ago to 16% today. Although the retailers' market share figures are confidential, a source suggests this means Tesco 

at in many weeks Tesco has been the market leader on prod- uct. He says that, in spécifie weeks recently, Tesco was the biggest seller of titles including the Cold Feet ; by Boyzone and Paul McCartney. Hunt also adds that the retailer's overall share of the musîo market, which includes ail pièces of music 
6.5% last year to 9%. Hunt attribut- es the significant gains to new ini- tiatives launched by Tesco over the past three years ai ' ' ' 

having the effect of increasmg the 
Currently, a Top 60 chart is featured across its 500 stores, but that will be extended to a Top 100 chart in 200 of those stores by the summer. "The range is bigger, the displays are clearer and we are getting more support from labels to become a much more serious player," says Hunt. "Perception of value is still a factor, but there Is also the avail- ability and clearer racking." 
also increased market share 

nagazine Promo's firstever cover-mounted DVD, which is belng issued to coïncide with the Creative & Design Awards (CADs). Tbe DVD features fulHength CADs-nominated promos Including Beck's Lost Cause (plctured), Big Brovaz' Nu Flow and Electric 6's Danger! High Voltage. Promo editor David Knight says, "The CADs are about creativity, as opposed to airplay or commercial success. These are great videos which bave not necessarily been on air very much." The CADs shortlists are announced this week (see back page) and include nominations for Michel Gondry, Sophie Muller, Jake Nava, Dawn Shadforth, Shynola and WIZ as best promo director. Elaine Constantine, Matthias Hoene, Lynn Fox, Simon & Jon, Stylewar and Edgar Wright will battle it out as best new director, whlie best commissioner will be contested by Carole Burton-Fairbrother, John Hassay, Faith Holmes, Liz Kessler, Richard Sklnner and Tess Wight. 
m 

Garbutt quits Outside 
as firm widens base 
Mlck Garbutt is leaving the Outside Organisation, as the média company préparés to broaden its focus to encompass corporate média clients in a parallel move. Garbutt, who last week won the national plugger of the year award at the Music Radio Conférence, Is leav- ing the company to form hls own as- yet-unamed opération. It Is under- stood he will continue to work on the radio side of projects including Slmply Red, The Pretenders and Melanie C. Garbutt will be jolned by Outslde's Charlie Lycett in the new venture. Hls new opération Is expected to be UP and running from June 30. Tony Barker will remain with Outside as a consultant and director, oveiseeing Outslde's radio and TV PR activity for corporate clients and 

He says, "The whole concept of radio promotions has changed dra- matically In the last four years and our focus 1s now as much in corpo- rate and events clients." 
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n in the past six montns. Winter says he is surprised A bankruptcy against Winter Hamlins, the lawyers actmg for Bruce Springsteen, who won a cost- ly court case against another Winter company, Masquerade Music, in December 1998. Springsteen had successfully prevented Masquerade from releasing an album, cailed Before The Famé, featuring 19 songs recorded in 1972 - long before Springsteen became a star. The US Singer was also awarded costsoL£50a000- IfT^'béen the non-payment of those costs, which Winter claims are actually doser to £300,000, that led to the bankruptcy order. Hamlins and Winter agreed a confidentiality clause at the time, 

Gilmore says was designed to give Winter the maximum opportunity to raise funds to pay Springsteen with- out it becoming widely known he had been bankrupted. Gilmore says the clause was agreed because awareness of Winter's bankruptcy may have affected his ability to settle the debt, But Gilmore says he has 

funds moving around ai being scrutinised closely. I compliance issue with banks Further, he suggests the 

mvicomment 
APPLE EYESBITE 
OF UNIVERS AL 

leaders like Boyzone. Tom and Cold Feet," he says. "We 
such as Busted and Daniel 

point, he high- one of release, around 20% of Mis-Teeq's Eye Candy ano more tnan 16% of Linkin Park's Meteora and Coldplay's A Rush Of Blood To The Head. "We have moved from middle of the road to having a full chart offer," he says. '  Tesco 

far from concluded, but talk of a tryst ralses the prospect of a fascînating clash of cultures. It was Just a couple of years ago that Apple launched a massive international marketing campalgn under the tagline, "rip, mix, burn". Naturally, Apple denied any suggestions that they would be encouraging consumera to steal intellectuai property, but plenty of people baulked at their cheek. le IPod is s secu- glimmering cigarette-box-sized 
September. meaning that cus- tomers will not have to wait for prod- uct to be sourced for them, which is 
through Tesco's 
the 400,000 uni 
EasyGroup pays BRI 
£80,000 damages 
Endgame has been achieved In the légal battle between the music industry and Easylntemet Café, after the internet chain agreed to pay the BRI £80,000 in damages. The move follows the BPI's High Court victory In January, brought on behalf of UK record companies which had had their copyrights infringed when Easylnternet operated an illé- gal CD buming opération. The ser- vice is now defunct. The BPI's £100,000 légal fees and an earlier damages payout in Germany takes the total amount pald by Easylnternet to more than £210,000. The BPI's executive chairman Peter Jamleson says, "I am glad that 

record collection - or 100 of your favourite albums, at least - in your pocket, its uses are not limlted to the legitimate world. 
however, whlie Apple may say they have produced such technological gizmos for consumers who recognise the constraints of copyright, they have had llttle reason to feel particularly bothered. 
Music - a company whose assets and profits are the resuit of valulng copyright - changes that for good. That is assuming, of course, that It would be at Apple that the worldvlew would alter. What if Apple were to steam into the worid's biggest music company and begin to argue that, for instance, ail singles should be free, avallable to download, maybe only accessible through the IPod or, at least, with extra bells and whlstles which only the users of the IPod - or Its 

Ritz boss faces new blow as 

légal case forces bankruptcy Rnn Winter. whose Ritz Music Group r- decided to lift the veil of secrecy 

free content to drive sales of another product. It is an Intriguing thought. 
« t the other extreme, BMG's Alaunch of an Annie lennox download this week will be an Interestlng test for the UK 
dlsmiss Lennox as an artist who will attract llttle Interest from Internet-sawy punters out there. But that Is to perhaps underestlmate the broad profile of music fans using the internet as a means of tasting music today. BMG research indlcates that users conducted more than a quarter of a million searches on Lennox-llnked files a fortnlght ago, suggestlng that there is significant online demand for her music. Whether they will pay as much as £1.60 to download her track Is another matter. Madonna's single was avallable from the équivalent of Just under £1 In the US. But with the prlce dlfferentials between the UK and the US growing by the day - £3.75 for Robble Williams Escapology anyone? - it seems that one man's bargain Is another man's rip-off these days. Martin Talbot 



TALENT - EDITED BY JAMES ROBERTS (james@niusicweek.com) 
news file 
Universal is cuing up the first new Sting studio album in four years for release this September. Sting is currently continuing with recording in Paris on the as-yet-untitled and unmixed album, which is scheduled for a September 22 release and 

in the UK - at a showcase for Universal managing directors from around the world in Paris last week. 
BARNDANCE BOVSINK CONCEPT DEAL Concept Muslc last week signed the Barndance Boys for a deal encompassing income from merchandising, tourlng, Internet, télévision and recording. Nuxx Management's The Barndance Boys, whose Rednex-style début single Yippie-I-Oh Is scheduled for release on June 16, are to be the subject of a chlldren's télévision concept whlch is to be piloted and premlered at the Banff Télévision Festival in June. The outfit are already building profile through on-alr support from Radio One's Chris Moyles and thelr own website, bamdanceboys.com, which has driven demand for merchandise. 
THIS WEEK'S BPIAWARDS Albums; Various Urban L- ■" J Explosion (silver) Various Songbirds (silver) Various Super Seventies (gold) Various Now Dance 2003 II (gold) Simply Red Home (gold) Rick Astley Greatest Hits (gold) Kelly Rowland Simply Deep (platinum) 

Labels queue to sign 

slring of UK rock acts 

s Heavenly R immmently sign 

The Darkness; deal Imminent or Sony within the next month for an advance said to be approaching seven figures. Hope Of The States are also draw- ing interest from Universal, EMI and Sony, among others. The band sold out 1.000 copies of thelr début sin- gle Black Dollar Bills last month, although  

be pretty sure of selling 30,000 albums straight away." he says. "That is a very healthy start." Vital Distribution managing direo- tor Pete Thompson - whose Compa- ny has handled early recordings by 22-20s, Hope Of The States £ - 

Hope Of Heavenly managing Barrett adds. "There groups out there at the 
States: broad interest 

Publishing deals evade 
stringofbig UK names 
A string of the UK's best-known Ninetles songwritlng talents are currently out of a publishing deal. Key British composers Richard Ashcrott, Noël Gallagher, Gabrielle and Paul Oakenfold are fielding offers after thelr most recent deals expired in the past six months. The availabillty of so many name writers - including two former Ivor Novello Award Songwriters Of The Year, in Gallagher and Ashcroft - at one time Is highly unusual, accord- ing to one publishing company source. "You are always looking out for any writers of this stature to become available, but for so many of them to become free at the same time is very rare," he adds. A source at Oasis's management company Ignltion Management con- firms that Gallagher's deal with Sony/ATV has corne to an end and that Ignltion is talking to a number of companies. "Noël Is one of the biggest writ- ers In the UK by some substantial margin," he says. "There is a lot of interest at a very, very high level." Terra Firma Management's Marc Marot confirme that two of his charges, Ashcroft and Oakenfold, are out of thelr publishing deals with EMI Muslc Publishing and Mute Songs respectively. But Marot says that the two writ- ers are not commltted to sign a tra- ditional publishing deal. "Both of them are interested in a différent says. "They Thompson adds that the surge of ajor label interest f 

Help with 
Help and 

Dome signs soul slar 

ThTri^fnnn laSt ^ Tu'6" Hel1 ls For Heroes on 3 longtem Publishing deal. The deal follows the release of their début album The Néon Handshake, which will be followed by a new single on May S, titled Retreat. The band are the first to be managed by Terri Hall and 
been wrtlTtT h' "ri'! ^ m"™.® Publidty- Hal1 5ays' "JaY Greenwood and the Zomba guys have been with the band from the start and we felt it appronriat»    . ° nave 
should be represented by this global publisher. The br !FW,'n He" ls^0r He'oes are prepanng for an InTense Carling Weekend and Isle Of Wight, and in ContmemaT ÊurnnnT'ï T ln The Park' The 

Quart (Norway),Eurockeenes (France), Festimad (Spain) and nippauMIta'lîf"3^ (Germany)' 
lo global deal 
s 15-track greatest hits will draw on I from Russell's 25-year career and will the new track It's A Jazz Day. eu, best known for her US and UK hit i The Dark, has written songs for many 

Dion "T5 in Soul including Stevie 1 Dl°nne Warwick, Roberta Flack and i tunes Get Here, a big 1991 hit for 

Dome Records has signed ve Brenda Russell to a Worldwide Which Will resuit in a greatest hits this summël feature  / a new studio album early next year. Russ Russell, who was previously signed to Pianr, i, en Beach, will record a new album both in "f . London, worklng with UK tal- su/o uu.ne managing director Potor 
mwririns RUS

k
Se"rtbe LOnd0n in June for co-wnting work and promotion, he adds The studio album is being prepared for an eariv 2004 release, with Dome releasing the record directly in the UK and US. b me record 

WlllQio WFFK 10 ÛPDll onno 



EDITED BY JOANNA JONES (joanna@musicweek.coin) NTERNATIONAL 

Alternative revenue slreams may 

provide antidote to sales slump 
Music companies must take advan- tage of multiple revenue streams if Country they are to pull themselves eut ofthe (value Sm) (value Sm) global sales slump. says IFPI CEO Jay US 12,609 13,739 Berman. """" 'There will be increasing opportuni- ties for licensing music whether that is digital, ringtones or whatever and we need to exploit those opportuni- ties," says Berman. " half of next year, 

films notably France, which continued te 

USchartfile 
LINKIN PARK 
RETAIN TOP SPOT Linkin Park's Meteora eases to a second week atop Blllboarcfs US albums ehart, desplfe declinlng 67.3% from Us first-week sales tally of more than 810,000 to fewer than 265,000. Wlth last 

Japan 5,001 5,514 UK 2,936 3,002 France 2,070 1,990 Germany 2,053 2,260 

declined 6% and that is not as bad a you would think," says Berman. "W still bave a substantial business i the physical world - 

sales, and Italy, Norway and Portugal experiencing flat markets. But others, including Spain and Germany - down 
felt the continuing effects of rampant CD buming and physical piracy, IFPI market research director Keith Jopling says falling album prices con-  felt right across Europe 

Se' 

MÈÊb». 

012 Sony 

tel'rhœio" gorulnderyvaytli^attetilfK 

Robbie achieves new Billboard chart high 
Robbie Williams jumped the first 4he ^ mlSS'në■ bUt ^ h"0" thiS fr'5"teti' ^^th 'w 

^The welght of expectation for And Tim Clark,^of marv ^ 
Escapology Is slgnlficant following Williams' groundbreaklng deal wlth EMI last October. " J "" Recorded Music' 

slgned, "No one can put In a record plece." ... . . . ...m +KIc artict in H6 81 
   „lua,0 „ global America, but the slze of marketing VP Mark Collen has speaks for Itself - you d( 
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be a massive global star and thls 

the bit misslng, but we know thls 
^^and^posF 

1 

n't intend to href0 month ™f" release, "buf6 IMs 

Si^K^.0and 

also on the move, jumping 141- •fis US in May to drum up further sup- port for the album, before embark- ant to get Jle wants to rr and thls Is 
Ing on a European tour throughout the summer followed by a US stlnt, whlch Is scheduled for September. 

115, with sales up 13.9% week-on-week. Alan Jones 



SONY SNARES ALBUMS CROWN 
Combining its company market shares helped Sony take the Q1 albums prize, while Polydor stayed top on singles, writes Paul Williams 
Combining your repertoire forces appears 

you want to get ahead in tire record company market shares. Exactly a year after RCA:Arista - effectively 8MG - swept the opposition aside to finish as top singles company, Sony has now tumed a similar trick on albums after amalgamating its previousiy separate Columbia, Epie and S2 shares into one calculation. A Sony company had not topped any such table since the third quarter of 2001, when Columbia headed the albums listings, but the 
starting to pay dividends in the market shares. Rob Stringer's nowcombined opération scored a narrow victory with 11.0% over RCA:Arista's 9.7% in quarter one's albums company shares, following a run which included Kelly Rowland's chart-topping Simply Deep. That album finished as the lOth biggest seller of the quarter with Sony's other highlights including Jennlfer Lopez's This Is Me Then (28th) and the Chicago OST (32nd). Meanwhile, Hasse Breitholtz had to settle for runner-up spots on both the albums and singles company tables for RCA:Ansta in what was his final quarter in charge of BMG. Just a year earlier, his company had produced a record 29.8% share on singles thanks to the might of Pop Idol's Will Young and Gareth Gates, but this time its share was less than half of that, taking 14.1% behind leader Polydor on 16.1%. Gates, who claimed the second biggest- selling single in 2002's opening quarter with Unchained Melody, was prominent again after his Comic Relief cover of Sprit In The Sky outsold every other single across the three 

one 2003 bore little resemblance to the équivalent period last year. Officiai Charts Company data shows over- the^ounfer sales for singles were down 35.1% on the first quarter of 2002, when the market 

QI'S TOP-SEUING SINGLES 1. Spirit In The Sky Gareth Gates feat. The Kumars (S) 2. Ail The Things She Sald tATu (Interscope/ Polydor) 3. Stop Llvlng The Lie David Sneddon (Mercury) 4. Sound Of The Underground Giris Aloud (Polydor) 5. Lose Yourself Eminem (Interscope/Polydor) 6. Beautiful Christina Aguilera (RCA) 7. Stole Kelly Rowland (Columbia) 8. Cry Me A River Justin Timberiake (Jive) 9. Year 3000 Busted (Universal) 10. If You're Not The One Daniel Bedingfield (Polydor) 
had been glven a temporary boost through million-sellers by Young and Gates. But. while the very top sellers were heavily down on last year, it is lower down the list of the biggest sellers where the real evidence emerges just how rapidly the singles sector is shrinking. Quarter one 2002's lOth biggest hit sold 178,686 copies but its 2003 équivalent managed just 150,422 sales. The 40th-ranked single clocked up 60,317 sales in the opening 
the same position. Back only as far as 20 the 40th top single of quarter one sold 97,556 copies. The albums market, fortunateiy, paints 

1. Justifled 

(Parlophone) 3. Let Go Avril Lavigne (Arista) 4. A Rush Of Blood To The Hi (Parlophone) 5. Stripped Christina Aguilera (RCA) 6. By The Way Red Hot Chili Peppers (Warner Bros) 

rising 9.4% on the yet dipping by just 1.7%. RCA:Arista claimed three of the 10 top sellers through IMorth American signings Avril Lavigne, Christina Aguilera and Pink, reflecting a market in which overseas acts dominated. Only three domestic signings breached the quarter's Top 10, ied at four by Coldplay with A Rush Of Blood To The Head. But the Coldplay album was edged out as Parlophone's top albums seller of the period 

8. Busted Busted (Universal) 9. Greatest Hits Tom Jones (UMTV) 10. Simply Deep Kelly Rowland (Columbia) by another overseas act, Norah Jones, whose Corne Away With Me reached number one and copies. Only Jusb'n stopped it fïnishing as ccessful album, combined helped albums share to take beaten into third spot by Polydor with 8.2%, the first time the Universal opération had not found a place among the top two albums companies since quarter four 2000. That fact, however. was more a reflection that it now has to effectively compete against entire majors in BMG and Sony in the companies tables rather than any dramatic loss of form. But even BMG and Sony throwing their entire forces at Polydor could not wrestle away its singles crown. Polydor took 16.1% of the market to head the list for the third time out of the past four quarters. tATu's Ail The Things She Said, which topped the chart for four weeks, ied four Polydor singles in the quarter's Top 10 as it finished in second place. On albums, Polydor was one of four Universal opérations in the Top 10 companies, with UMTV ranking fifth with 5.9%, Mercury 

eighth with 4.0% and Island ninth with marginaliy less. However, Universal's overall e albums share was down on the quarter, taking an unbeatable 25.2% ,= ...arket as EMI finished second again with 19.8%. Warner eased front fourth to third place as its share lifted to 12.9% thanks to the likes of AH Time Classic Tearjerkers, the quarter's biggest-selling hits compilation. BMG slipped from third to fifth place with 12.0%, even though its share for the first time included a Justin Timberlake-boosted Zomba. Mmistry Of Sound retained its usual 
finishing sixth overall with 2,8%. Another independent arrived m the Top 10, Démon Music Group, which took lOth position with 0.9% after its Daniel O'Donnell album Daniel In Blue Jeans sold 129,980 copies in the quarter. The album, released on its new DMGTV label, ranked 23rd for the period. Universal controlled almost a third of ail singles sales, lifting its corporate share from 31.5% in quarter four 2002 to 32.8% during this year's opening period. However, BMG, 
with a 17.1% score Ied by Gareth Gates, Christina Aguilera and Justin Timberiake. Rob Dickins' Instant Karma won its first place in a Top 10 quarterly market share table, taking lOth spot on the singles corporate list with 1.1%. The cause of its arrivai was Panjabi MC's Mundian To Bach Ke. Universal again Ied on singles distribution, taking 32.8% against second-placed Ten with 21.9%, but across on albums Ten knocked its rival into runners-up spot. 

f retail really had their work eut qne. It will take significant i around the singles market's ition, but on albums - where sales have already sharply risen on the year- big new albums from acts such as Blur and 
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FOR RECORDS OUT ON 28 APRiL 2003 
H QDIHBDB 

of fhe week TOMCRAFT: Loneliness (Data DATA52CD). 
T(,is is a suporbly-produced piece of electro-trance that featured on Music m Week's recent Miami CD 

Loneliness is bolstered by mixes from Ti    Benny Benassi. However, it is the original that tops this ' Upfront Club Chart and bas been A-listed at Radio One. 
SiNGLEreiM'ei^s JX 1991 

RONAN KEATING: The Long Goodbye (Polydor 6573722). The fourth single from the hit Destination album was written bv Keating with Paul Brady and covered by 
extremely well-sung, pretty mid-tempo ballad, it is released to coincide with Keating's third sell-out UK arena tour and has won an A-listing at Radio One. KILLER MIKE: ADIDAS (Columbia 6738652). An acronym for Ail Day I Dream About Sex, this début single is no ode to sports footwear. Tight beats, racy rhyming and a guest spot from Outkast's Big Boi make this stand out from the crowd, and a B-listing at Radio One wiil throw a deserving spotlight onto this promising new act. KID CRÈME: Hypnotising (Positiva CDTIV189). With Room 5 holding firm atop the top 75 last week and the potentially huge Bhangra Knights single set for release in the coming weeks, Positiva looks set to celebrate its lOth anniversary in rude form. This offering from Belgium's Kid Crème - 

which utilises the Monica De I single Temperature's Rismg - synths and shimmys of el " reliably commercial effect. CALEXICO: Quattro (World Drifts In) (City Slang/Labels UK 202152). This is accomplished fare from Calexico, whose appeal seems to be reaching beyond the alt.country cul de sac. Quattro is a strong radio-friendly ohoice of single and can only further their cause. KING OF WOOLWORTHS: Evelsong (Mantra MNT76CD). in between remixing i Saint Etienne, Jon Brooks 3 this highiight from current album  \ sample-heavy. ;ased in the wake of > at London's ICA. : THE JICKS: Dark D). The lead track taken from the Pig Lib album, Dark Wave is accompanied by fiv of which are strong tracks. Mail to have mellowed somewhat sir Pavement da structures ar 

JOHNNY CASH: Hurt (Lost Highway 0779982). Taken from the stunning The Man Cornes Around, this treatment of Trent Reznor's song stops you in your tracks. Now ing, Cash brings a dignity to that seems to have lost sight of 
N1VEA: Laundromat/Don't Mess With My Man (Jive 9254822). Another slick slice of US R&B care of the ubiquitous R Kelly, this has already topped the Billboard Hot ICC chart. It features a delicately-delivered taie of woe from Nivea containing a rather clunky 
your life, The uptempo flipside Don't Mess With My Man, big last year and appearing here in remix form, has the edge. KELLY ROWLAND: Can't Nobody (Columbia 6738146). This second single from Rowland's excellent début album isn't one of the strongest tracks from the pack - particularly following the number two hit 

REVIEWS 
"1 CRAIG DAVID FEAL STING; Rise & Fall (Wildstar CDWILD45). Seven weeks after Sugababes reached number 11 with their Sting-sampling Shape, Craig David cornes with his superior version fealuring the Police frontman himself. With piaylist support from the likes of Capital, Radio One and Radio Two, it should help to get David's 

t is strong enough for Radio One n its A-list. In any case, this strong should keep her profile high and further prove that she can be a success independently of Destiny's Child. DINO LENNY VS THE HDUSEMARTINS: Change The World (free2air 014G685F2A). Following heavy support from Radio One's Pete Tong, this Housemartins-sampling house eut now looks set to hit the mainstream. Paul Heaton's vocal works surprisingly well against the gentle backing, and a strong remix package has delivered a fortnight at the top of MW's Upfront Club Chart. HOLDEN & THOMPSON: Nothing (Loaded LOAD98). James Holden has paired up with singer Julie Thompson for his first vocal track, a clinical production which has appeal beyond the progressive trance scene. Healthy placings in the MW's Cool Cuts and Upfront Club charts wiil help it achieve its full potential on release. PRINCESS SUPERSTAR: Do It Like A Robot (!K7 IK7146EP). Do It Like A Robot is the New York queen of hip-hop's take on old school electro. Less extravagant than some her outlandish raps, it still showeases the killer wit and thumping basslines that are Concetta Kirschner's trademark. 
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REVIEWS - FOR RECORDS OUT ON 28 APRIL2003 

0130101 Cî 
fflf the week 
YEAH YEAH YEAHS: Fever To Tell (B-Unique/Polydor 0760612). As they say, you wait for a great " 

a month. This début album from the New York trio I is ail it should be and compléments the slightly more polished >e perfectly. Mixed by Alan Moulder (Nine Inch M Nails, Transvision Vamp) and sounding refreshingiy organic, the in firmly in the leftfield, although thankfully that an they aren't infectious and pop. Just say "Yeah". 
Kinunreviews 

MAC Y GRAY; The Trouble With Seing Myself (Epie S108102). 

together by that unique vocal style. Production from Dallas Austin, Daryl Swan and Gray herself has a welcome variety, blending elements of soul, jazz, rock, ballads and psychedelia into a lush mix. Pharoahe Monch and Beck corne on board for the skewed It Ain't The Money, while the opener 
DAVID SNEDDON: Seven Years - Ton Weeks (Mercury 9800063). Wrltten entirely by Sneddon himself. this remarkably adult collection of guitar-led pop and classic ballads proves that he is more than just another reality TV show winner. Produced by Hugh Padgham and with a helping hand Elton John's band, the choicest cuts are new single Don't Let Go, the opening rocker Best Of Order and the briliiant ballad Time To Fall Down. Also induded is a brand new recording of his chart-topping single Stop. 

KELLY PRICE; Priceless (Def Soul/ Mercury 5867772). This quality heavy soul album is the third by diva Price, It is probably a little specialist for some tastes, however there is a dearth of ohoice tunes here including Take It To The Head (with Keith Murray), the introspecitve Someday and Again, with Eric Clapton guesting. THE HIGH LLAMAS: Rétrospective, Rarities And Instrumentais (V2 VVR10218S2). The quintessential English experimentalists have gained a cuit following over their decade-long career, This is a sublime introduction to their perfect pop. NORTHERN STATE; Dying In Stereo (Wichita WEBB044CD). Long Island trio Hesta, Guinea Love and Sprout deliver a feisty helping of sassy female hip hop on this début. Far from tarnishing their home borough's excellent hip hop credentials, Dying in Stereo contains a pleasing 
creative booty shakin' delights. IAN McCULLOCH: Slideling (Cooking Vinyl COOKCD253). This 11-track set from the former Echo & The Bunnymen/Electrafixion frontman should garner mterest from fans and hopefully pick up new listeners, especially after the Mac's support slots on Coldplay's UK tour in late Aprii. It may not be 

to everyone's is heartfelt album 
TOMMY GUERRERO: Soul Food Taquerla (Mo Wax MWR158CD). These are low- slung bluesy beats from Guerrero, who is better known for his dexterity on a skateboard than on a fretboard. This could ail change with this accomplished sélection of hip hop-tinged guitar doodles, perfect for life's more downtempo moments.  FLEETWOOD MAC: Say I You Will (WEA 9362484792). The thing s immediately obvious about Fleetwood Mac's first album with Lindsey Buckingham since ; détermination not to just turn up for the cash. At more than 76 minutes and 18 songs they clearly aren't taking the easy route - and the good news is that a lot of those songs are really good. Say You Will is a fine document of a band who have lost little of their edge, and is z' 

Goldfrapp and Wiil Gregory follow their 2000-released Felt Mountain with another glorious collection, albeit a much spikier one. The duo have hardened up their Sound, incorporating electroclash suggestions, glam stylings and a tenser atmosphère that makes their expérimental début seem relatively cosy in comparison ,The lead-off single Train has been altracting a healthy amount of média interest, which in " ■ - 

(Wagram 3082062). Paul Stacey produces this album from Black Crowes' former frontman Chris Robinson and there's a commitment to solid, Seventies-influenced songeraft throughout. It is perfectly pleasant, but while Robinson has successfully addressed the late-period Crowes' indifférence to melody, he has lost most of their muscle in the process. VARIOUS; Azuli Présents Miami (Azuli AZCD21J. Azuli unveils its annual survey of big tunes from the Winter Music Conférence in Miami, This year's double-CD set focuses firmly on funky, Latin and tribal house, kicking off with Lee-Cabrera's hot tune Shake It. Also including strong cuts from the likes of Planet Funk, it is a look forward to some of this year's likely big tunes in Ibiza. VARIOUS: Eskimo Vol. Illl (Eskimo 541416500924). Belgian label Eskimo unearths another eclectic brew of disco, early Eighties hi-NRG, funk and deep house that shouldn't hang together, but somehow does. Working even a dub from early Nineties soulster Sydney Youngblood into the mix, it should attract a healthy audience of open-minded buyers. 
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E D I T E D B Y ADAM WOODS (adam@musicweek.coni) — CATALOGUE 

CARE & RESPECT ADD VALUE 

TO CATALOGUE ACQUISITIONS 
As both majors and indie specialists have highlighted with material from Love to The MockTurtles, careful marketing is the key to bringing 

fresh life to newly acquired or licensed catalogue, with TV often providing the spark for successful releases. Chas de Whalley reports 
Back in November last year, Sony Music secured exclusive European rights to 18 classic AC/DC albums and The Average White Band's entire recorded output. But where some might have been overjoyed at the prospect of getting their hands on so many great titles and tracks, Sony director of catalogue marketing Phil Savill's 
material should be treated with the respect it deserves. 'The challenge with catalogues like these is to add value to them rather than trash them." he says. "That is the key to unlocking their full potential." Savill cites the extra half-million Andy Williams units which Sony was able to sell re back of 2001,s IV 
when a forgotten artist is "lifted" from the doldrums. "But it's always exciting when you get a 'new' catalogue," he says. "it's like you've got a blank sheet to start on." Mot surprisingly, the compétition to secure such rights is fierce. With Zomba now in the hands of BMG, Mute held by EMI and Bad Boy bought up by Universal, there car be no doubt that the deep-pocketed majors are always first in the queue when such catalogues are up for grabs. Nevertheiess, there are always deals to 
closmg them can be an expensive and labour intensive process - with the prize most often going to those who can show the most détermination and commitment. That is the opinion of Peter Stack, chairman of Union Square, the Uxbridge-based company which, over the past three-and-a-half years, has gained control of catalogue from a fistful of historié UK independent labels such as Stiff, Cube and Acid Jazz, as well as blazing trails into the alternative country and world music markets via its nine 

'Bat tying releases ir with hlgh-profile llve events dérivés from its «wo groundbreaklng 
which successfully complemented icng concert se  the Barbican In 2001 
Union Square Music label honed those skills further with an album supportlng the BBC Radio Three Awards For World Music oeremony, which was held at London venue Ooean on March 24 and broadcast the following night. The mid-price double CD, 'eleased on March 10, features tracks not just hy the seven category winners but by ah 21 of the other nominees. Thls was the second year that Radio Jh'ee has organised thls event and the way n was extensively trailed right across the BBC network proves how seriously they 'nke It," sayS (jn|on square Music director 0' marketing Steve Bunyan. "We pitched for the album atter iast year, thlnking we might corne in for stiff compétition, but it aPPeared we were their first choice almost 

différent imprints including Manteca, Travelogue and Sessions. "interesting catalogue is hard to corne by," says Stack. "It's a question of targeting artists whose rights are about to revert to them, or those independent labels where you feel the owner might be prepared to cash in bis chips and seek retirement." Nevertheiess, it can take years between initial approach and final acquisition, while the cost can be anything from a few thousand pounds to as many millions. "The trick is to balance how long it will take to recoup against the stratégie value the material brings to your overall business," says Stack, who estimâtes that as much as 30% of Union Square's turnover is derived from sub-licensing controlled tities 
Another company intent upon building up its bank of wholly-owned or fullycontrolled catalogue is the Kingfisher subsidiary 

Securing the deal was one thing, but putting the album together was quite another. The awards are voted for by delegates to the annual Womex world music trade show, which last year was held in Essen, Germany, and the final shortlist of artists 
2002. This left compiler Rita Ray with the mammoth task of listening to ail the recent output by ali the acts - which included Orchestre Baobab, Los De Abajo, Samira Said and Gotan Project (plctured) - and choosing the best tracks from each to be licensed. The last of them were stiil being cleared at Midem 2003. But although strict BBC guidelines prevented the album from being mentioned on TV or radio, Steve Bunyan belleves it has benefited from the cross-branding. "The distinctive image of the globe, which was central to ail their TV and press ads, was developed by our designers for 1 

Démon Music Group. It boasts Elvis Costello, T.Rex and Al Green originals among the valuable assets which it can release through its full and mid-price Démon 
Music Club and  jîûb^rid the Woolworths-only Qcimson labels. "We are aiways looking for new catalogue in new areas," says sales and marketing director Dannv Keene. "Last year we got the rights to Saber/Trax, the séminal Chicago bouse label, which has given us tracks by Farley Jackmaster Funk, Frankie Knuckles and Marshall Jefferson, and the 1983 Top 10 hit The Safety Dance by Men Without Hats. which has helped create a valuable point of différence in any Eighties 

The burgeoning Sanctuary Group signalled its interest in the catalogue market in 2000, when it purchased " 

Communications and its glittering array of hits by séminal Sixties and Seventies rock acts such as The Small Faces. Black Sabbath and Motorhead. But many of its future hopes are pinned on riding and driving the UK public's growing interest in reggae. In February of this year, it secured the US Ras label of Eighties and Nineties material including Lee Perry's Grammy- winning Jamaican E.T. album. "Ras perfectly compléments the Trojan catalogue of Sixties and Seventies hits which we acquired late in 2001," says John Reed, général manager of Sanctuary Spécial MarRetsTriTmeans we can put it ali together to create a new brand identity for Trojan which will cover reggae of ail eras and should work as well internationally as it 
r, Pickwick, that vétéran of the budget sector which is actively re- establishing itself in 2003 under international investment owners Republic Life, stole a march on competitors at the end of last year when it secured the rights to the 1968 Chitty Chitty Sang Bang movie soundtrack. "We had to pay a sizeable advance for it," says Pickwick A&R manager Grgham Betts, "But we recouped inside three weeks. More importantly. being able to say we had done a licensing deal with MGM has given us extra credibility, especially with US companies who have never dealt with us 

Boiled down to its simplest terms, the idea of catalogue marketing is to maintain sales levais on evergreen titles and to turn slow or apparently terminally declining artists back into popular purchases. In 2003, this sector is driven by a variety of différent retail offers and a raft of ever n 
 —=• WAT.-Ltl'V. 
n cntotomiB 

believe the target audience is it, but we are confide on It for the future." 
only do wt 

justifying Sanctuary's belief that there was a large, untapped market for the label which first introduced reggae to the UK in 1967. "Ail the top Trojan artists such as Desmond Dekker, The Upsetters, Bob & Marcia, Tools & The Maytals (plctured), The Pioneers and John Holt had been very widely licensed in the past," says John Reed, Sanctuary général manager, spécial markets. "But nobody had thought to treat it as a classic 'lifestyle' label like Motown or Blue Note in the way we have done. It's easy to forget that this was the dance music of choice for many young people In the UK during the Seventies." 

book publishing arm, which commissioned experts Michael de Koningh and Laurence Cane- Honeysett to Write Young Gifted And Black: The Story Of ( ■■ ' Trojan Records. Together with a new double-CD collection, The Mighty Trojan Sound, compiled by legendary punk DJ and film-maker Don Letts, the book will be launched this week (Aprll 16) with a spécial club night at Cherry Jam in West London. Alongside Letts on the decks will be the Tighten Up team of DJs, who take their name from the label's original sériés of groundbreaklng compilation albums. "This is an example of the sort of synergies Sanctuary is able to set up from which everybody benefits," says Reed. "The club gets to sell a lot of beer and we get to sell two products instead of one." 
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Building p®i yHws m Roy Ayws 
«oy Ayers' lAreputatlon among older soul jazz fans is such that he and his band Ubiquity were recently booked for a three-week engagement at Ronnie Scott's club in London. But when it released Destination Motherland, the mid-price double-CD anthology of tracks, compiled by broadcaster and DJ Johnny Chandler from the 63-year-old vibraphone player's 21-album catalogue, Universal chose to target a younger audience. 
sampled by so many différent hip-hop and house artists," says Universal catalogue label manager Silvia Montello. "We were convlnced that there would be a lot of people in the 18 to 30 âge group who mlght not be directly aware of his name but would instantly recognise his work." This prompted a seven-week promotlonal campaign, devîsed and coordlnated by urban muslc marketing and promotions company The Play Centre (formetly known as Direct Demand), whlch began wlth samplers serviced to speciallst and community radio stations 

price points, corne under the same pressure, "Vour crown jewel artists need to be treated with honour and taste, but at the same time you've got to feed the machine," says James. "You've got to corne up with new product and keep your offer fresh." 

sériés of release parties In Birmingham, Bradford, Bristol, Manchester and Uverpool, as well as a mass e-mail and mobile text-out in conjunctlon 
www.chuckyandan.com. In a bld to target that audience still further, The Play Centre also furnlshed nearly 100 hairdressing salons and barber shops, as well as clothes and fashion stores and Caribbean eateries, wlth a combination of flyers, posters and a four-track sampler CD-R featuring classlc Ayers titles Everybody Loves The Sunshine, Running Away, Love Wlll Bring Us Back Together and We Uve In Brooklyn Baby. "We thought we'd go for those places people spend a lot of tlme In and expect to hear muslc," says The Play Centre managing director Stuckee Wllloughby. "We picked up a lot of the names from being out doing radio tours, but the rest came from keylng a few cholce words into the Internet. It was a gulnea plg project for us, but we think the nature of the record demanded taking a slightly différent approach." 

It is only comparatively recently that Warner Music has been proactive in this area and a new view on its stable of classic rock albums has been shaped by the success of its reissue of Love's Forever Changes, complété with outtakes and backing tracks, which has chalked up more than 80,000 units in 18 months. 

James stresses that such sales 
that a similar approach appliedio me rîrateful Dead and Reetwood Mac catalogues on one hand and Tommy Boy tities by De La Soul and Stetasomc on the other, should reap rewards at retail m 2003. Whatever the price point in question, catalogue marketing departments know they must always be ready to give the public what they really want. "The consumer shout tips us off ail tne time," says; Silvia Montello, catalogue label manager at Universal.' "We get loads of letters from the public, while retailers are forever making suggestions to our sales teams, Some are obvious but others, like iast year's Cellarful Of Motown double mid- price collection of unreleased Tamla material, are things we might not have considered viable otherwise." Likewise at EMI, where head of range marketing Steve"Woof présidés over 60 mid- price and 200 budget releases a year, it is no longer enough merely to mark artists' anniversaries or to put back onto the market 
Alvin Stardust) or pre-Beatles diva Anne Shelton, which are otherwise completely unavailable. A keen eye must also be kept on what is happening in the wider média - and TV in particular. "When Vodafone iicensed Can You Dig It for its ad campaign, it gave us the perfect reason to do a Best Of The Mock Turtles album at mid-price," says Woof. 'And when the ad finishes and the sales start to taper 'Il probably drop it down to budget 

benefit from the Reborn In The USA ■ Spandau Ballet singer Tony Hadley's 1992 solo album State Of Play to coïncide with the show. Another budget label which expects to reap rewards from ITV's Saturday night nostalgia-fest is 

Delta, which already has albums in the marketplace by Hadley's TV competitors Elkie Brooks and Go West. "Eighties acts are still very popular," says neita managing .diwctctf Marcello Tommaro. "We'had product out by Modem Romance, Howard Jones and Go West, who were on the recent Hear And Now tour, which did very well indeed. And we ve got a Status ; nuo album ready to coïncide with their next j UK tour in May. That features rare tracks j from their early days as Traffio Jam, which | should give it the kind of authenticity the public demands nowadays." But, while catalogue marketing specialists on both sides of the major/independent divide must look to existing repertoire when planning future releases. Charli£Stanford, BMGJommercial Division senior marketing manager, points o'ùt that sorting out the catalogue from the ourrent - and the bonus from the budget - can be problematic. "We generally consider that an album becomes a catalogue Item 18 months after its original release," says Stanford. "But ifs a blunt tool when acts like Pink and Dido stay in the charts for so long and then begin to drive spécial price retail campaigns. Similarly, we are currently repackaging and representing our Camden catalogue, and the more we look at the sheer quality of some of the titles the more we wonder whether they might not work just as well at mid-price as they do at budget." As a resuit, there can be little doubt that ist in back catalogue is 
thanks to a combination of classic albums and high-quality compilations available at prices which are attractive to collectors and impulse buyers alike. So, as Phil Savill ponders how best to make the most of that AC/DC catalogue, he knows that Sony must be ready to be fire on ail cylinders and across ail formats and price points, if it is not to be accused of Dirty Deeds Done Cheap. ■ 
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THE CHARTS OFF AL UK RPLAY 

0 P 0 aPRIL 2003 

Jy yi 
Room 5 feat. Oliver Chaatham Positiva 3353 +3108.35 +5 

MOVE YOUR FEET 
Richard XVs Liberty X 

AIRPLAY 
COMMENTARY 

by ALAN JONES 

U MAKE ME WANNA I CANT READ YOU 

» CRYMEARIVER Jennifer Lopez (eat U Cool J 
Red Hot Chili Peppers 

LOVE DOESNT HAVE TOHURT Atomic Kitten 
ROCK YOUR BODY 

IBEGIN TO WONDER Craig David feat. Sting Maverick/Warner Bros 

THE BOYS OFSUMMER SING FOR THE MOMENT 

With the highest plays tally and the hig year, Make Luv by Room 5 romps to week atop the airplay chart. That is 93 plays and nearly 6m listeners more than it had a week ago and keeps it well ahead of new runner-up Clocks by Coldplay, which actually seems to have peaked on plays - having moved 2,343-2,363- 2,320 in the iast fortnight - but which continues to Increase its audience. It reached a new high of 94.34m listeners Iast week and Is the first Coldplay single yet to attract an audience of more than 90m in a week, It's 5-2 surge means that Iast week's number two, Being Nobody by Richard X Vs. Liberty X, has slipped. In fact, Being Nobody slides 2-4 and loses 300 plays. It is fait to say at this point that Being Nobody will not top the chart, thus Liberty X's run of consécutive airplay number ones cornes to an end at three. The biggest contributor to Make Luv's year's best tally of 3,353 plays was TFM in the North East, which aired the dise 83 times, once more than Viking and twice more than Hallam, which are both in the same area. Some '27 of the 96 stations monitored by Music Contrai played the record 50 Urnes or more, and, surprisingly, 16 of them did not piay it at ail. Of the TV stations included on the panel, The Box played Make Luv 43 Urnes, MTV aired it 31 times and VH1 just twice. Robble Williams' Corne Undone explodes 21-8, to earn him his 14th consécutive Top 10 airplay hit. Corne Undone adds a comparatively modest 339 plays (27.6%) but ups its audience by 48.8% to more than 50m. That is partly because it made excellent progress at Radio One, where it was played 20 Un 
DO IT FOR LOVE selLR 

Ja Rule & Ashanti THE LONG GOODBYE 

ALL THE THINGS SHE SAID tATu 
ALL POSSIBILITIES BUMP, BUMP, BUMP 

GIRLS AND BOYS 
 BIGGEST INCREASE IN PLAYS — — BIGGEST INCREASE IN AUDIENCE - Gord Ciar'utla   WHEN I SEEYOU 

YOU'RE A SUPERSTAR FORGET ABOUTTOMORROW Feeder 

Heat/Data/Ministry Of Sound 

AIRPLAY FACTSHEET • With 21 spins apiece Iast week, Do It For Love by 
| 

a'ïl Hall & John Dates and l'm With You by Avril , S"® s» atop the Radio 2 most-played list. «v'gne is a breaking artist aged just 18, while •®ferans Hall and Dates are 56 and 54 respectively. «v'gne has had massive support from UK radio for 1 three of her singles but for Hall & Dates getting ®*Posur6 is a big struggle and Radio Two provided !/ore <han 92.7% of their single's audience Iast week. For Lavigne it was less than a third of that. We must also assume that Radio Two was largely 

responsibie for breaking Hall & Dates' latest album, also called Do It For Love. The album debuted at number 37 Iast week, earning the highest position for a new album by the duo in 19 years. • Madonna has been out of favour at Virgin FM since î^hris Evans era but the Androids' Do It With Madonna is a big success on the station, getting 24 spins Iast week to sit among its 10 most-played runes Virgin's support is crucial to the record's début on th" overaH airplay chart al number 83, with 203 soins and an audience of more than 10m. 

The surpn'se of the week finds Madonna's American Life sliding 18-21. In its third full week at radio, the record registered a small gain on plays (from 947 to 1079) but saw its audience décliné from 37.46m to 35.24m. No one cause - it lost only one play at Radio One, for ileased as a single today (14th) and vill be a big hit - the thirst for it is such that it s week at number 57 on import, becoming single to chart prior to its UK release.  s hard to explain, so too is the surge of the Red Hot Chili Peppers' Can't Stop. The record peaked at number 22 on the sales chart eight weeks ago and at number 12 on the airplay chart the following week. Since then, it has dipped out of the sales chart altogether and looked set to follow suit on the airplay chart, where it was ranked at number 34 a fortnight ago. It has defied convenrion and expectations by improving first to number 22 and now to number 15 - a remarkable comeback for a single which sold 287 copies Iast week. It added 99 plays and nearly 6m extra listeners Iast week alone. While Radio One was instrumental in its 34-22 leap, having increased support from 17 plays to 28 a fortnight ago, it played no part in the record's latest surge, support by one play to 27 Iast week. Number one on Music Week's Upfront Club chart, Tomcraft's Loneliness single is also the highest new entry to the airplay Top 50 this week, surging 60-34. Radio One played a key part in its swift move, airing it 22 times Iast week, compared to just nine in the previous frame. It contributed slightly more than 70% of the record's audience but just 7% of its plays. • Owing to a computer error, Iast week's Airplay Top 50 omitted the number 5 position. The record which should have appeared was Christina Aguilera's Beautiful (RCA: Arista). with 2,797 plays (down 2.4%) and an audience of 83.39m (down 5.6%). Apologies for any embarrassment caused. 
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SINGLES 19 APRIL 2003 

SINGLES 
COMMENTARY 

by ALAN JONES 

SINGiES FACIHIE 
Daniel Bedingfield plucks a fourth Top 10 single from hls début album Gotta Get Thru This this week, with I Can t 
Bedingfield topped the chart with his fîrst and third singles (Gotta Get Thru This and If You're Not The One) and reached number four with James Dean, which was his second single. Although I Can't Read You sold fewer than 15,000 copies last week - far fewer than the 

first week sales of James Dean (35 000), If You're Not The One (74,500) and Gotta Get Thru This (109,000) - it has been getting a lot of airplay and has had a galvanising effect on his début album, Gotta Get Thru This, which has improved 51-22-18 in the past fortnight and will sell its 500,000th copy later this week. The album'has aiso sold 238,000 copies in America and is well past 1m sales globally for the 23-year-old. 

MARKET REPORT TOP 10 C0MPANIES TOP C0RP0RATE CROUPS the chart apex in 2000 - R_oom S's  Is the convincing championofâ quiet singles market. The release's sales dipped by 35% week-on-week to little more than 43,000 but it still scored a comprehensive victory bver the new number two. Cry by former Hear'Say singer Kym Marsh which opened 26% lower at neady 32^00. Marsh's hit is the seventh and biggesTîop 40 entry entitied Cryrlfcif which have been différent songsTCompleting the top three is In DffÛTùb by 50 Cent, which achieves the rare feat of reaching its highest position on its fifth week in the chart, and climbing for a third consécutive week. The record - currently in its seventh week at 

vétérans Run-DMC which spent six weeks at the chart summit and sold a remarkable 1,120,000 copies. Their greatest hits album - delayed by the recent murder of Jam Master 
îir ciassics ht id ahead of that 

SALES UPDATE VERSOS LAST ! TEARTODATE PERGENTAGE OF UKACTS IN THE CHART UX: 5611% US: 40.0% 

it is It's Tricky as been danced-up, courtesy of 1 Lee. A number 16 hit in its original m 1987, it cornes close to matching that peak this week, debuting at number 20. 28 years after providing the only 

version by Erasure. Debuting at is the second single from the duo's covers album Other People's Songs. It is Erasure's 28th Top 40 hit - a total which puts them tjjŒdiaihe all-time list of most successful chart Huns, trailing only the Pet Shop Boys, who have 34 Top 40 hits, and the Everly Brothers who have 30. 

hit^uk iiiUPENDENT SINGLES 

a montHly focus in Music Week 

n 

nNKkmora,.. 
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OFFICIAI UK 
-W 

SINGLES CHAI 

TOP 7 

| ^ Artist (Producer) Publisher ( : | i Artist (Producer) Publisher ( 

2 ES n
CRY Island/Um-lsl ■■ Kym Marsh (Espionage) CC (bnd/Biorklund) and MCSXD40314/MCSC40314 (U) 

35 5IN DA CLUB ,ntBrs cope/Polydor 4978742/4978744 (U| 
4 3 7 MOVE YOUR FEET ^ Mercurv0198192/0198194(U| 
5 2 5 SPIRIT IN THE SKY • ■ 5 82876511202/82876511194 (BMGI -/■ 
6 ES ml CANT READ YOU M Daniel Bedinglield IBedingfieldl SonvATV IBedinqfieldl Polydor 0657132/06571341UI 
76 4 SCANDALOUS Telstar 1 CDSTAS3319/CASTAS3319 (BMGI 
8» 5 ALL 1 HAVE Jenniler Loper feat II Cool J IRoonev/Ron Gl EMI/Carlin ilppsrfflidili Epie 6736782/6736784 fTEN) ck/Richardson/Ron 6/Peters,'JeRrey) •/- 
9 ,0 5 BORN TO TRY Delta Goodrem (Wake) Sony ATV (Goodrem/Mtawarira) Epie 6736342/6736344 (TEN) 

10' J l'M WITH YOU Arista82876506712/82876515754(BM6) 
11 ' 3 TONIGHT/MISS YOU NIGHTS ! > 74321986802/74321986794 (BMG) tor/Mac/ElofssonTownsend) -/- 
12 5 2 LOVE DOESNT HAVE TO HURT Atomic Kilten IPadley/GndfrevI EMI/Jerk Arake/Miranda JasperiSns, Innocent SINDX45/SINC45IE) anna Hotfs (Steinberg.'Kelly/Hotfsl 
13 12 4 SUNRISE Simplyred.com S Simplv Red IWriphWadkapWolIvl EMi/Wamar Chappell/Rondor/ RSOOl CD2/SRS001MC (3MV/TEN) 

i 

) ™ IV1AKE ME SMILE (C0ME UP AND SEE ME) 

32 » rcury 1722872^1722874 (U) 
OO 28 AIL THE THINGS SHE SAID O lnterscope/Polvdor0196972/0196974(UI J " tATu IHoml Various IHom/Kiersienbaum/Galovan/Kiperffoliankol ±_ 

SATISFACTION 
BEAUTIFUL 

UjwjLOVING YOU 03 

BHWSPACE Slipmatt(Sliprr 
2 LOOK AT ME NOW 

Label CD/Cass (Distributor)| 

DefJam/Mercury 0779282/-( 

Concept CDC0N37/- (AMD/U) 
Data/Ministry Of Sound DATA46CDS/- (3MV/TEN) n/Vandueren/DeSmet) ■/DATA46TR Dirty World DWRCD005MBMG) 

Universel MCSXp40306/MCSC40306 (U) 

m SAVE A PRAYER 
19lose yourselfo Interscope/Polydor 4978282/4978284 (U) 

irsal/Jute/CC (Appleton/Hastii Polydor 0658192/0658194 (U) 
VMack) EMI/Queen/Wamer-Ct Nebula NEBCD041/- (ADD) 

g I GANT BREAK DOWN Mercury 0637282/0637284 (l 
THE SEED (2.0) 

i3 SI Ur LIVIIMU I Hb Lit U MAKE ME WANNA 
Ugjj AMERICAN LIFE 

IF YOU RE NOT THE ONE • Poh 
LIFESTYLES OF THE RICH AND FAMOUS 

IT'S TRICKY 2003 
naqGQWITHTHEFLOW 

rrni JERK 1T 
STOLE HafENHNE 

CLOCKS Virgin VUSCD26Z/-|EI 

IT IN BOTTEES 
rrnDIAMONDS AND GUNS luau Tlis Transplants (TTie Transplanlsl Ta» Cans In The Ait , SOMEWHERE I BELONG Linkin Park (Gnmore/unkin Parkl Zomba THE BITTER END 

OLTCDC20W-ITEN) 
B Unique BUN045CDS/-I 

Atlantic AT0148CD/-(TEN| 
Polydor 0658272/0658274 (U) 

Big Brother RKIDSC027/- (3MV/TENI 

lercury 0779782/D779774 (UJ 

pro audio 
Focussing on recent DVD projects 
IVay 3rri 

spécial feature 
Copy Deadline: April 23rd 

| For more information call Scott Green o 
ir email scott@musicweek.com 

020 7921 8365 
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ALBUMS 
COMMENTARY 

bv ALAN JONES 

Family, fltmeie s They are the tirsi suecessiui rocK Band to Animais wins silver ^dalamengne from Deptford in South London tr> the Chart this week, deDUlins al C,..,. nnrl thev are rfetti^a 16 much-vaunted 13, a rorrmeie - -■ major suppori rrom recuru nu; group registered its highest-ch g London Most rock bands can fft Hatfi with El Salvador. One or  :n *ho ftanital hn single to date with El Salvador 0 country's hardest working live ba they have just fînished thelr triomphant first headline tour, having supported Mansun, the Polyphonie Spree, Simian, 

underachieve in the capital but OCC data shows that Vehicles & Animais outperformed the market by 27% in London last week. 

Fighting off a challenge from Parlophone acts Coldplay and Norah Jones, the White Stripes' Eléphant charges to a second week atop the album chart after selling a further 40.000 copies, That is a comparatively modest décliné of 37% on its first week tally of 64,000, especially as the overall artist album market contracted by 8% last week. A Rush Of Blood To The Head claims second place, for the third time in five weeks, after selling 37,000 copies, while Corne Away With Me slips to third, with sales of nearly 35,000. The iatter album has sold 537,000 copies this year and moves back to the top of the year-todate rankings, opening up a 9,000 margin over Justin Timberlake's Justified. Meanwhile, Avril Lavigne's Let Go. which climbs 84 this week after selling 29,000 copies, was third past the 500,000 sales mark for 2003, reaching the target just before close of business on Saturday. David Gray's album A New Day At Midnight spawns its second hit single this week, as Be Mine débuts at number 23. The first was The 
COMPILATIONS 

MARKET REPORT TOP 10 COMPANIES 
%in eachofthe 

TOP CORPORATE CROUPS 

Ml 24.1% Telstar 2.4% —1 
— Unlversal 20.3% Sony 8.8%   Others 16.5% Warner 13.5% — 

SALES UPDATE 
YEAR;   

Other Side, which reached number 35 last December. Although neither single has i Top 20, the album is doing very i cumulative sales of 886,000 - and 

PERCENTAGE OFUKACTS IN THE CHART Dit 48.7% US; 52.0% Other 1.3% 
ne has been a major airplay hit (it moves on the Music Control chart this week), juting to a major resurgence in the js fortunes. It has climbed 45-24-15 in 

the past fortmght and ht sales by mon ' past three weeks. Originally peaking at number 23 last November with a différent sleeve ajd title (Greatest Hits), thêTjgHffi^rFamlly-s The Very BêsTdf enjoys a second lèase of life this weeihrettJfnTng to the chart at number nine. The original incarnation of the album sold 189,000, while The Very Best Of attracted nearly 20,000 new buyers last week. Although its content is identical to Greatest Hits, when the new CDjs jrjserted in a computer an additional seven recordings may be accessed via the net. The extrà tracks inclùde versions of hits such as Lifted and Océan Drive and previously unavailable recordings. Aged 50, Lucinda Williams registers her highest charting album yet, debuting at number 48 with World Without Tears. Williams' music is of growing interest and her 1998 album Car Wheels On A Gravel Road has accumulated 43,000 sales even though it has never charted higher than number 144. 

E sales down 9% week-on-week in line witl e overall compilations market. VIG/Sony/Telstar/WSM's Hits 55 remain well ahead at the top of the album chart. Thr Very Best Of Pure R&B - Summer 2003 remains in second place, despite its 

saw many parts of the country with snow last week. Saies of The Very Best Of Pure R&B - Summer 2003 were off 12% at 30,000 last week, 10,000 sales behind Hits 55. The highest new entry, at number seven, is another album which adds to the chronological confusion, The Ultimate Smoochy album. With a title like that, and a track-listingcomprisingsongs including Have I Told You Lately That I Love You (Rod Stewart) 

and The Greatest Love Of AU (George Benson) you could be forgiven for thinking we were in February and that it was a Valentine's Day release. Maybe the point rt is trying to prove is that romance is a year-round thing, and now that ail the Valentine's Day releases have faded it can have the field to itself - or maybe it missed its release date. Either way, it found more than 7,000 buyers last week. Despite containing only two very minor hits, White Label Euphoria was a big success last year, climbing to number six in the chart and selling more than 50,000 copies. It is no surprise, therefore. to find White Label Euphoria - Level 2 making its chart début this week. Mixed, like the first album, by John "OO" Reming, it sold 6,600 copies last week and débuts at number 12, despite consisting of unproven tracks by the likes of Astrix & Domestic, Alien Project and Human Blue. 

IT hîyrni TOP 10 COMPANIES TOP CORPORATE CROUPS 

'PL. ' Telstar 15.4% Others 9.7% —  BMG 15.4% Warner 14.5%— —Unlversal 15.0% 
SALES UPDATE VERSUS LAST r V j ,Jf— YEAR TO DATE VERSUStAST 

COMPILATIONS' SHARE OF TOTAL SALES Artist albums; 77.7% 

INDEPENDENT ALBUMS 

CHOCOLATE FACTORY DANIEL IN BLUE MELODY AM 00 IT FOR LOVE SUMMER SUN TRANSPLANTS IS THIS IT 
STATUES THINKING IT OVER MUSIC FOR THE MATURE B-l UVELY UP YOURSELF DRAFT 7.30 

Jive 9225082 (P) DMG TV DMGTV001 (DX) Wall Of Sound WALLCD027(V) Sanctuary SANCD166 (P) Matador 0LE5482(V) 

Echo ECHCD44 |P) V2 VVR1017782 (3MV/P) Genuine GEN0O5CD (V) Emporio EMTBXX316 (DX) Warp WARPCD111 |V) Warp WARPCD102(V) Jive 0522662 (P) XL TNXLCD156 (V) Blix Street/Hot G210045 (HOT) XL Recordings XLCD151 (V) 

THE YEAR SU FAR. 
TOP 20 COMPILATIONS 8 M"-E ORIGINAL SOUNDTRACK ALL TIME CLASSIC TEARJERKERS THE VERY BEST OFCOLD.... LOVE-ETERNAL LOVESONGS CHICAGO 

REGGAE LOVE SONGS NOW THATS WHATI CAU MUSIC 53 CLUB8ERS GUIDE 2003 THE VERY BEST OF MTV UNPLUGGED CLUB MIX 2003 Tur   VMBIUUS ART1STS THE VERY BEST OF REUXING ClASSICS VARIOUS ARTISTS 
==:•— crsi 

beb 
rrzrr—- = 

VARIOUS ARTISTS ORIGINAL SOUNDTRACK VARIOUS ARTISTS VARIOUS ARTISTS VARIOUS ARTISTS VARIOUS ARTISTS VARIOUS ARTISTS VARIOUS ARTISTS 

INTERSCOPE/POLYOOR 
UMTV EPIC EMI VIRGIN SANCTUARY EMIVIRGIN/UMTV MINISTRYOF SOUND UMTV/WSM UMTV DECCA BMG/TELSTARTV UMTV EMI VIRGIN/UMTV BMG/TELSTARTV bmg/sony/teuwsm WARNER DANCE SONYTOWSM WARNER DANCE 
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THE OFFICIAI UK ALBUMS CHART 

TOP 7 5 
| | | Artist (Producer 

Coldplay (Nelson/Coldplav/Phianl 
50 COME AWAY W1TH ME *4 re 3 

Avril Lavigne (The Marrix/Fran 

Linkin Pat* (Gilmore/linkin Park) 

26 
27 - 
28 
29 ^ 
30 - 
31 - 
32 - 

52 - 
lsland/Uni-ls)and C1D8122IU) 53 ' 26 FEELS S0 G00D *2 

54 =- ,8 CALIFORNICATION ★ rt 

Elektra 7553626802 (TENI 

,3 THE YOUNG AND THE HOPELESS • Epie sojm (teni 

Q rnj] THE VERY BEST OF • WildCarcl/Polydor0761662|UI i ** Liqhthouse Familv (Peden/Bacon/Quarmbv/Tucker/Laws) ' 
«'10 f Interscope/Polydor ISC4935442 |U) 

RCA 74321961252 (BMG) 
jer Bros 9362481402 (TEN) 

13 6 

A15^ 24ANEWDAYATMIDNIGHT*3 Eastw 
16 4BACKINTHEW0RLD« 

Parlophone 5842n2(E) 
20 i53 THE DARK SIDE OF THE MOON 

22 
23 46 THINKING ITOVER *2 

34 3= 
35 « 
36 ^ 
37 * 
38 > 
39 3' 
40 4C 

41^ 
42i4E 

43^ 
44 3» 
45"- 
46 63 

47 " 
48 G 
49 « 
50 - 
51 - 

ls UNDER CONSTRUCTION • Elekira 7559628132 (TENI 

London 2564600032 (TEN) 

B3 MISSUNDAZTOOD *5 « 
2J UNBSEAKABIE -THE GBEATEST HITS VOL 1 ★« shsmibmg) 

n WORLD W1TH0UT TEARS lest Highway i7( 

8, SILVER SIDE UP *2 

2 MAKE UPTHEBREAKDOWN WEA5046646202(TEN) 

58 - 
59 « 
60 33 
61 33 
62 - 
63 " 
64 - 
65 - 
66 - 
671 
68 « 
69 " 
70 C 
71 4 

721 
73 - 
74 0 
751 

Independiente/Blackground/Unique IS0M37CDL (TEN) 
38CANTTAKEMEH0ME* LaFace ce/Arista 73008260622 (BMG) 

29 ELV1S-30#1HITS*2 # 

Parlophone 5358042 (EJ 

EMI CDP7947622 |E) 

American 0771362 (U) 

■ RAGE AGAINST THE MACHINE* 
| THE IMMACULATE COLLECTION ★ 12 

Parlophone 5298332 (El 

TOP COMPILATIONS 

S THE VERY BEST OF COLD FEET • 

Virgin/EMI VTDCD513/7-/- (El 
j] THE ULTIMATE SMOOCHY ALBUM 

g UJ] THE X LIST 
MUSIC WEEK 19 APRIL 2003 

Virgin/EMI VTDCD5207-7-/- (E) 

8 THE VERY BEST OF RELAXING CLASSICS • 

4 THE VERY BEST OF ALL WOMAN 2003 

10 
11 
12E 
13 6 

14s 
15E 
16 3 

17 
18 < 
19 > 
201 

3 NEW WOMAN 2003* Virgin/EMI VrDCD514/-/-/-(E) 

3 LATE NIGHT SESSIONS 

2 PURE DRUM & BASS 

ARTISTS A-Z 

WSM WSMCD119/-/-/- fTEN) 


