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Changing chart day is among proposais examined by chart body in bid to tackle sales crisis 

Singles: time for radical measures 

fourth quarter as a landmark Development Jamieson says a 

chart early in 2004. The signifi- workshops cornes as concern is cance of such a move was high- building over the continuing date of hfonday, toM- cance of such a rday, two of the busiest advocates a dramatic réduction of lighted last week 
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Airpiay swells 
for Starsaiior 
The promotional canipaign for Starsailor's second album Sile Is Easy kicked off last week, with 
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Powerplay snaps 
iip Andys stores 
New force in indépendant 
retail emerges as 
Eastbourne-based chain 
buysup four former 
Andys outiets p4 
Pi push targets 
tiw miisic iiiags 
Despite the demise ofdance 
titles such as Muzik, new 
launches are now offering 
fresh options for 
promotion p9 
Thisweek'sNumberls 
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HfAWiaiy Your guide to the latest news from the music industry 

(8340/iudîth) byHeadley Brotlsrs, 

The Global Business Of Music 
that. shortly afier Powerplay set to 

buy Andys stores 
Capital links up 
with Holiday FM 

• Eastbourne-based Powei-play Direct is in the process of buying of the remaining 21 stores opérât by Andys Records, which went in in line for financial assistance ot £500 from Trade Partners UK if ■yappiytotheBPIbythisFriday ily 25). Interested parties should 

helped Virgin clinch the former Hole singePs signature i Worldwide contrai completing new album America's Sweetheart, whic 
• BMG imprint F 

th profile raised from ils indusit the Coca-Cola pan-European campaign and ils adoption as 

• Telstar imprint Oecode bas signed Aflf-championed act Poloroid, whose track So Damn Beautiful has already gained widespread exposure as the soundbed to Match Of The Day. Cox, speaking at 

Saillit to take 
new Sony post 
® Jay Samit, EM1 Recorded Music président of digital distribution and deveiopment, is joming Sony Music Entertainment in the rôle of senior VP strategy. In liis new rôle, Samit will work closely with members of senior management, including chief technology officer Phil Wiser, to help develop new business models for the Company with a particular focus on digital 

of performances from October 14-18 to support Amnesty Internationale The DJs will ; ICA - under the banner DJ 
other performance on the night • MCPS executive director Sandra Cox predicted the copyright tribunal hearing to find a rate for music DVD icensing could stili be a year away.  : Wednesday's 

referral to the tribunal in April. • Former BMG I Managements 

opened in popular destinations including Lanzarote, Tenerife, Gran Canaria and the Costa del Sol. Capital 
Square, including a mix of 

er Malcolm McLaren lisiting ITC, bringing his new nd Gameboy with him to perfomi îirworld début at the September 

Saturday July 26 (6. ' ' two. p7 O NME and M launch a new daily ail show from Sunday August 3. The NME Chart Show On MTV2 will bi compiled by votes received from tl • Sony/ATV managing director Cliarlie Pinder lias finalised his new internet sites. The A&R team, following the departure of hosted by DJ Zane head of A&R Celia McCamley earlier this year. p7 • Victoria Beckham, David Bowie, Elton John, Bryan Ferry and Robbie yi/illiams are ail supporting Fashion Rocks, a fashion and music event being stage for the Prince's Trust on October 15. The concert will be the subject of a primetime Channel Four 
fashion liouses showcasing their collections against the backdrop of music from the internationally- 

broadcast every night at 7pm. • The Mastercard Mobo Awards are returning to the Royal Albert Hall 
September 25. Channel Four has also signed an exclusive deal with Mobo's 
flagship youth ar on September 2£ the 18 catégories of wi 

EC votes against 
lower VAT raie 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek-cotn 

ormat SACD. Universal Music. Sony 

■pendiente hit the creative tiie album is "a juxtaposition of ' ' ist week, as artwork from feelîngs and émotions". Ho adds, Toplcy-Bird's Quixotic "I wantcd to represenl that and 

part of the 70-strong tear représentatives behind thi Audio Forum, which will also prc a knowledge source and a platfo 

Martina moiintcd : and protecteri by red rope and two men dressed as muséum guards at dozens of Londou's stylish spots, such as the Tate Modem, the ICA and the Design Muséum. The label's liead of marketing Anthony McGee says 

represeut that and also tap îuto the cool gnilcry- gocrs who are our audience." Aftei- touring Brick Lane and Camden lasl weekend, McGee says he will take the installation to Bristol, Manchester, Glasgow and Sheffield in the next few weoks. 

lifetime achievement award, will be announced on September 1. ® Jim Moifs former Radio Two controller position was formally advertised in the Guardian, Daily Telegraph and Sunday Times last week, kicking off a process which should see an appomtment by the end of the year. p3 • Rismg West London rock act Elviss are being backetl by Emap, with the média group investing in the independent label run by the band's management Company Fifth Member. p7 © The Music Publishers Association is launching an industry j awards to recognise the importance l of music in advertising. p5 i ® Kiss 100 is aiming to turn pirate 3 radio talent into the next génération l of specialist DJs, by launching a E talent search later this month with the prize of a three-month contract with the London station. The four finalists of Kiss Pirate Soundclash, picked by an expert panel, will be given their one-off two-hour show on Kiss 100 in the first week of September, showcasing their skills between llpm and lam, The compétition will culminate in a l ier5aiid 
a live listener v 



News 

Music chief suggests in-store downloads, shorter lead times and two-track format to lift sales 

Asda urges action to revive singles 
quarter four there \vill be very small volumes for says 

by Joanna Jones "We need to encourage the con- 

prospects for the single format. Qram says tire supermarket is 

'Supermarkets are becoming re generalists and the special- less specialised, and the eeze on the middle market wiU 

move towards a CDs in 200 of its stores ffmn next 

through Video and DVD market shares 

BBC insider is favourite as race starts for Radio Two job 
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Indie retailer in talks to buy part of bankmpt chain 

Powerplay graws 

outofAndys'ashes 

retail sector looks set to emerge following the sale of a significant portion of the Andys Records chain. Eastbou me-based Powerplay Direct is in the process of buying four of the remaining 21 stores 

interested in tlie business. Some 36 staff have lost their jobs as a resuit of the latest store 
going from warehouse and office 
fer to Powerplay. 
in the business, the administrators had been assessing a detailed directors' restructuring plan. "The restructuring involved 

existing business, since they are of emerged for the remaining sto 

Aussie label eyes Uli talent 
fui rock labels is looking to tap into the buoyant UK rock scene. 

urv laoei wiu aim to repeat the released through the label, which "We know we have quality artists 
the company in its home territo- te H^ppylS andBreed'^Cth dèlter^nd'thatfwhat matter?" ry- inus.cindustry|;indpar_ also signed to the ^ The^new label, which wU be 

Euro décision reverses 

VAT victoryformusic 
Tlie European Commission bas delivered a blow to the rccording industry by voting against including music among other products which could benefit from a reduced rate of VAT. The shock move cornes just one week after the European Parliament recommended that music should benefit from lower VAT. The move lias earned 
coalition of industry organisations who have campaigned to have music included under Annex H of the 6th VAT Directive. 

politicians and co appreciate the sector in ail its diversity." Tlie décision is ail the more disappointîng to a music industry which lias been persuaded by the rhetoric from the EU and national governments that they are supporting music along with other culturel industries. Impala secretary général Pliillipe Kern says that, when it cornes to VAT, music is either not cultural enough or the EC did not see fit to apply the same rigour to other cultural products. 
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File-sharing figures plunge 

after RIAA lawsuit threat 

File-sharmg users 

6.52m to 5.57m - a 15% fall. The the RIAAjs initiative is good, but it fed other troes ofshes1 toTel 

A 
rose by 6% in the same penod, He adds that the décliné in P2P uses 

signoff 

MPA awards reward 

use of music in ads 
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Parlophone act top Music Weeki industry poil of acts most likely to join this years shortlist 

Coldplay lead Mercury contenders 

by James Roberts Coldplay's second Thrills'début are It scoop the 2003 Met Prize, according poil of music industry executives. A fine crop of albums by British talent are in the running when the 12-strong shortlist is announced at London's Royal Commonweallh Club tomorrow (Tuesday). While Coldplay's A Rush Of Blood To The Head would be the 

The ïndustry's tips 

Europe - 1 ne t hnlls so Mucl The City is the outside bet. 
up sales of 

sr-b»^ 
Scurtedlme released on the final day of true worth of the Mercury Music (M/WEA). eligibility for judging. Their fol- Prize is allowing the public spot- Such albums would benefit 
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kely to year are Dizzee Rascals Boy In Da ning début A Little Deeper in names Corner (XL), Martina Topley 2002, stores includingHMV,Vir- ofbig 
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New label home for stars from second run of BBC's reality TV pop sériés 

hïlydor signs deal to enrol 

in revamped Famé Academy 

Pnlvdnr has been named as the label home for tbe new sériés of Famé Academy, which kicks off later tbis month with major changes to the show's format. In an autumn which will pitch the BBC's Famé Academy 2 against ITVs Pop Idol 2 on Satur- day nights, the BBC show will 

Sneddon and runner-up Sinead Quinn. 
been made to the show's format in abid to boost its public appeal and improve the quality of the raw tal- ent. "So many reality shows are viewed as négative and thîs has stopped a lot of lalented people from going to the auditions," he says. 'We went along to venues, clubs and churches prior to the auditions to get these people." Bar- low says he identified gospel Patrick Kiclty: I singers in particular as a target; 

Malachi, agréés that Famé Acade- 

The first sériés of Famé Acade- my was not a huge ratings success initially and attracted média criti- " did improve, ith the final night show averaging 8m viewers and peaking   ' make it BBCl's second- ed show of2002. ITVs Pop Idol final 
serieâ sees SafiT 

œm^udi" 

liTis thef hTdeal is the same as that above the judges remains unchanged, tvith BMG's Simon Cowell. CauitaFs 
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Sony/ATV's new 
A&R team to 
focus on roster 
Sony/ATV managing director Charlie Pinder has finalised his new A&R team following the departure earlierthisyearofhead of A&R Cclia McCamley. 
Aldridge from Windswept as A&R manager. Aldridge's CV includes stints at ZTT and Perfect Songs, where he signed Gabrielle, Mark 

A&R manager and A&R as 

^œassrc 

act^ dor'b DameT Bed- 

SEEBS as we can hy signing an act for a 
Three of SÔny/ATV's forth- 
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rc^ Features are edited by Adam W 
Despite the closure of the likes of Ministry and Muzik, new contenders such as Bang, Word 
and Trash are opening up fresh opportunities for PRs to win press exposure. By Adam Webb 

New titles add to 

miisic mag mix 

The closure this month of Muzik magazine and news that Emap is to "scale back" websites for Q, Smash Hits and Kiss are among the many symp- toms of a volatile year in UK média. The demise of the IPC dance tille follows in the wake of Min- istry's closure last year, while Emap's move is only the latest climbdown by a print publisher regret- ting ils involvement in the online area. Yet 2003 has also seen many positives - not least a steady prolifération of new monthly titles hitting the racks with the launch of music or music-related magazines such as Bang, X-Ray, Word and Trash. The Observer, meanwhile, is preparing the launch of its own monthly music supplément later this autumn. On one hand, this is heartening evidence that music is retaining a wide constituency. It could also reflect the current vogue for rock and enter- tainment titles over dance - certainly Trash, a joint venture between Condé Nast and Ministry of Sound, and described in the Guardian as "a pop Vanity Pair and a grown-up Smash Hits" would suggest this. But the effect such fluctuations have had on the world of press and PR is another issue. For Sophie Williams at Some Friendly, current- ly working on campaigns for The Warlocks and Fannypack, the média environment is more buoy- ant now than it has been for years. "1 think it's a really good time for press oflBcers at the moment," she says. "It takes us back to the days when there wasMelodyMakerand Vox: therejustseemstobe a lot more choice. Recently, magazines had become less reluctant to take gambles on new bands, so for press officers like us who found it quite hard in the last year or so, we welcome Bang and X-Ray and Trash and anyone else who covers music. It helps us tremendously." Julian Carrera at Hall Or Nothing (which rep- resents Super Furry Animais, Hell Is For Heroes and Stéréophonies) agréés with this analysis. I think the past six months have been a profoundly good period in the music press," he says. "Regard- less of what you think of the directions of individ- uel magazines, the addition of Bang and X-Ray can only be a good thing - and then you've also got things like Trash which have corne along. More magazines make it a very positive state of play and there's no sense at ail of it diluting the message ol what we do. Whether or not you are reaching new readers or new fans by having pièces in magazines is fairly unquantifiable, but what it will do is reinforce the message that you're trying to get 
For Carrera, the major change in the current market is the shift of emphasis away iront weekly titles. "I suppose we're going towards (a) a kind of 

Busted: moving front pop press into broadsheets 

PMÇMt manoeuvring that precarious route beyontl teen mag success and are, in the words of the Guardian, 'poised to enjoy or endure their own mini-version of Beatlemanh 
the hand froni their non- songwntmg peers and présent them as a band has paid off. "The band was firmly established in the pop press really early on," she says. "We wanted to continue that in the last quarter, but also to move it out a bit. One of the main things that I did was to maintain the band identity instead of spiitting them up - so I only let people do covers or six cov if it was of the whole hand." witli the A sell-out UK tour helped pusli TV Hits cover and also took aloni the band towards an older the Guardian, which did a really audience. Subséquent features on glowing piece on the band iu the the band followed in magazines Friday review," says Redmond, such as Q, Weekend, Now, Boyz, "They compared the 

T 

MB 

v 
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'For You Said No, we got five The Monkees. We were really pop press and trying to get across that they do off with a write and perform and people saw that when they came to see them live - that really came through in 

Goy UK and Goy Tïmes. favourabie light to The Beatles and Standard." 
lore leisured read in the monthlies; and (b) the Anoorlnf nllu suSSest t'111 't ^as 80 ^ar 1:0 mould vider iore instant hit of the internet," he adds. AneCdOtally, tastës much, "Kings of Léon, White Stripes, The Yet, according to some, this shift not been with- people Seem Strokes and Yeah Yeah Yeahs might be m the zeit- For David Cooper of In-House Press tO Say the (Badly Drawn Boy, Gorky's Zygotic Mynci), edito- _ rial décisions being taken weeks, if not months, in ., o advance, means there is less emphasis on break- l'idl tnere ing new acts and probably too much pressure on jsn't 0116 the last remaining weekly paper. "Personally, I manazilie think it's a shame that the NME is the only real . .. p weekly paper," he says. "It's not their fault, but the "rv . NME is obviously a more guitar-orientated maga- tliat IlieetS zine and it has always been very spécifie about the a|| theif bands it champions and the ones it likes. But that can often leave htmdreds not championed. "1 think PRs and labels thrive on new talent more than anything...but most of the places where our new talent gets checked out first would   be more like the style press or magazines such as Sleazenatîon or The Face. Those kinds of areas often seem most réceptive to new bands." Likewise, while the NME has used ail its influ- ence to push a succession of new bands, some PRs 

geist, but Led Zeppelin will always continue to go to number one," says Peter Nohle of Noble PR. "The fact that we put Led Zeppelin on the cover of Mojo and Classic Rock is testament to that. Seri- ous enthusiasts of bands grow with the band and, if you can understand this, then you will begin to appreciate that not ait music has to be perforraed by 17- to 21-year-olds.° For James Hopkins at 9PR (Output Record- ings, The Rapture, Doves), this is ail a case of adapting to changing circumstances. While the NME may lack weekly compétition, the monthly glossies and broadsheets have become far more compétitive in featuring new and upcoming bands - in effect it is a swings-and-roundabouts 
cover of a magazine, so long as people are buying that magazine and are reading about good music," he says. "And I don't think that the market is ping to be saturated to the point where there is going to 



be three covers on the same band in the same week - unless it is a band like Radiohead, who warrant that level of attention. If they are on the cover of three différent magazines then there is probably a reason for it and it is probably because they have made an amazing record - and if that stirs people to buy more records then that's great." This is also area where the internet is playing an increasingly important rôle. For Roland Hyams, whose client base at Work Hard PR is prcdomi- nantly heavy rock (including Motorhead, Chris Robinson and Chumbawamba), the web offers an opportunity to reach niche areas beyond the newsagents' racks. "For instance," he says, "there is one website called Classic Rock Society which also sells about 3,000 copies of its magazine a month. It's very dedicated audience, they put on their own gigs in Bamsley and places like that and it's fan- tastic to have ail these little things to plug into." But music is also breaking out beyond specialist music websites. Hall Or Nothing is brokering deals with ISPs, such as AOL and Tiscali, to create exposure for their acts. "Those people who use the web as a multi-dimensional lifestyle tool - to shop or to browse the sports results - their first port of call is always going to be the front page of the website, so you've got to get your band on that," says Julian Carrera. "It's absolutely brilliant profile." Yet undoubtedly, the most powerfiil and far- reaching platform to have opened up is in the national newspapers. Music is treated with a respect and kudos equal to any of the arts and can reach a far wider audience than in any specialist magazine. This is a far cry from even a decade ago, according to Caspar Llewellyn Smith, editor of the 
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fbrthcoming Obsener Music Monthly. "1 was al the Telegraph for nine years and when I joined, tlie paper, and every other broadsheet, hardly cov- ered music at ail," he says. "It was very much a token effort, whereas now it's an accepted. Every- body gives far more room to it and critically they approach it in exactly the same way they would approach books, for example." The launoh of the music monthly could well be the most significant music média event of the next six months - not least because the Observer bas a circulation in the région of 455,000 - which means a potential readership twice that of Q. The foi-mat will be similar to that of the existing food and sport monthlies and, according to Smith, will cover the whole spectrum of music. "There might well be some very poppy tliing and equally there might be a feature on world music or jazz," he says. "Towards the back of the magazine there will be a comprehensive reviews section covering albums, downloads, DVDs, books and gigs." And for Smith there is lîttle doubt that the title has a natural place in an already crowded market. "I think the problem for a lot of people, and sorae- thing that will be solved, I hope, by this Observer magazine, is that for a général readership a lot of it is so niche now that it's very hard to find your way in that world. I have read the music press ail my life as a fan and I find, certainly anecdotally, that people seem to say the same thing - that there isn't one magazine out there that meets ail their needs. Tm interested in the 10,000-word piece about Nick Drake in Mojo but Tm equally interested, if not more so, in the colour of Beyon- cé's pants. I want something that's going to tell me about both those things in one hit." 

Timberiake tops Q2 airplay league 
With a numbcr four airplay single hehind him in the shape of Like I Love You and a number two witli Cry Me A River, radio clearly didn't take long to warm to Justin Timberiake. Starting its liaul towards the summit in late Mardi, Rock Your Body entered the chart at 135 as Cry Me A River was just about to end its own tenure in the Top 10. By April 13, Rock Your Body was the highest Top 50 climber at number 20 with 1,444 plays and an audience of 35.3m, but it still only had a B-listing at Radio One and was deriving most of its support from 1LR. It climbed to the A-list the following week and hit the Top 10 at the same time, with 1,732 plays and 50.1m listeners. From there, it was a three-week climb to number one, finally overturning five-week chart- topper Make Luv by Room 5 on May 11. Rock Your Body climbed 102.5m listeners and 2,820 plays in its first week at number one and could do little wrong for the next few weeks, racking up 116.5m plays the following week and scoring the highest audience in airplay chart history - 36.65ni 

Top 25 airplay hits of Q2 2003 

9 RICHARD X VS LIBERTY X Being Nobody (Virgin) 
11 KELLY ROWLAND Can't Nobody (Columbla) 
13 CHRISTINA AGUILERA Fighter (RCA) 

193,598 Mercury/Mercury The Partnership/ The Partnerwip 

more tlian R Kelly's Ignition in the next six weeks before second place. Tlie gap would Timberiake was finally dethroned narrow and then widen again over by Kelly Rowland on June 22, 
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THERE ARE STILL SO MANY GREAT S®NGSJ MEAN DON'T YOU1UST 
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Merchandising profits can mean the différence between Jack Daniels and tap water for 
many an unsigned band. Adam Woods reports on the sector's rags-to-riches potential 

Seen the band, 

got the T-shirt 

Anyone looking for tomorrow's buzz band knows that success on the live circuit is among the best early-warning signais the market can give for a band in the early stages of their career. Where there is a live following, there is usually a demand for branded products, which is why merchandising corapanies are often months aheadofthecurve. ■'Things can get to fever pitch before a record has come ont and even before the band has a record deal," says Nie Wastell, director of Pyra- mid Posters. "Once a band is getting a following in concert, they will come to the attention of merchandisers almost straight away. "Everyone is talking about The Darkness as being this big new thing, but I have thought of them as a big band for about a year now. In our world, they already seem to be happening. Peo- ple are asking for them in shops and indépend- ant retailers are talking about them." For unsigned touring bands, or those with a handful of releases to their crédit, but no royalty streara as yet, merchandising is an opportunity to turn a genuine profit and can potentially be the différence between penury and a comfort- able existence on the road. "Merchandising is an important part of any band's income from touring," says Barry Drinkwaler, worldwide CEO of Sanctuary- owned Bravado International Group, which handles breakthrough bands such as Funeral For A Friend, Evanescence and Kings Of Léon. "Depending on the act and whether or not there is a retail élément, that whole side of things can produce great income for them." In an industry which has traditionally placed such emphasis on record and publishing advances, merchandising revenue has tradition- ally been an easy one to overlook, particularly for inexperienced bands and managers with their eyes on the big prize. But that is changing. Music and média lawyer Terry Marsh of Steeles says, "New bands will have no money. The increasing incidence of pay-to-play or play-for-free gigs means bands need to supplément income and cover their costs." Creating a demand is clearly the hard part, but for bands which are able to sell CDs or merchan- dise of any kind, Marsh stresses the importance of ensuring the sale is worth more than just the money which changes hands. "AVhat you should do is raake sure every purchase is recorded and an e-mail or contact number taken," he says. "This gives you easy access to your fans. The Kelly Family were real pioneers of this. They would give out pre-autographed photos of the 

Merchand- 
ising isan important 
partof any band's income from touring. Barry Drinkwater, 

band in retum for e-mail addresses. They had vendors walking the venues like the old cinéma ice-cream sellers." Even for those bands which are able to génér- ale sales, there are numerous pitfalls which young bands can easily fall into in pursuit of sup- plementary sales revenue (see breakout, right). It is certainly true that embryonic British bands have traditionally had less opportunity to build a touring business around themselves than their rivais in the US, where many small-to-medium- sized bands survive - albeit barely, in some cases - on gigging and merchandising alone. "There is a whole indie scene of big touring bands without major record deals because they are good enough to eut it live and they have the fanbase," says Drinkwater. The US live market may suffer its ups and downs, but Andy Allen, managing director of Backstreet International, suggests that Ameri- can bands emerge tougher and more business- minded from the experience. "The US bands are more self-sufficient, often because they have had to survive on their own for so long before they are recognised," says Allen, who has worked with up-and-coming American bands such as Dillinger Escape Plan, AFI and Sick Of It AU. "They end up selling a lot 

Abeginner'sguide 
Terry Marsh of Steeles identifies the main pitfalls for young bands chasing the merch- andising pound. 



/ /■»  

Bands sign up for ethical approach 
based printing, disdaining the PVC-based plastisol inks which are used for most merchandise. "There aren't many people in Europe who do it," says T-Shirt & Sons sales manager fldam Golder. "Wben yon print. the ink is virtually invisible, so you can't see whether tliere are any mistakes. It is only wben we expose the wet 
and that is when you can see what you have printed. Obviously, if you find you have got it wrong, it is an 

expensive mistake. T-Shirt & Sons' ethical pohcy begins with its empliasis on water-based discharge printing work, which accounts for 90% of the company's business and extends to the type of suppliers from which the printeris prepared to source its materials. "We have got sales people « hU going out and looking for the lirt &Sonsf right clients, as opposed to just cally-correct taking every job that cornes to :ess fits well us," says Golder. "We are very Il customers ethically-minded and very environmentally-conscious about ^  what we do and wetryto recycle ' as nuich as we can. We are very careful about who we buy from as well, so there is no child-labour and no prison labour." The unit cost of sourcing ethically correct garments on which to print is greater tlian what Golder describes as "off- the-shelf brands", which means that a band's commitment to the cause lias to be greater than their commitment to a hefty margin. "It does dépend on the band," says Golder. "Most are out for whatever they can get and they just want the cheapest shirt they Écan possibly find. Which is fine and we can supply that if necessary, but it is not what we ' are about. Domg it like tins costs more, but for tiie likes of Radiohead, who are probably i.iiMJiiiim» going to sell 100,000 garments a yearat £20 a pop, a couple of quid 

of their merchandise themselves on the road and they are in there with the administration at the end, settling up when the tour has finished. With most British bands, you wouldnt see them get- ting their hands dirty with the business side of things, but those guys in the US can probably walk out with somewhere from $500 to $1,000 profit a night. That's a healthy amount of money to keep everybody buoyant." The merchandising industry embraces vari- ons tapies of licensing deal, most of which last for the duration of a given tour/album cycle. Non- touring bands are likely to sign away just their 

retail rights, while bands which sell few items at retail might only need to negotiate a touring deal. Many US bands simply need a UK supplier to manufacture US designs. A small band might need a quantity of T-shirts for members of their own entourage to sell at gigs, but a slightly big- ger band may need their merchandiser to supply a concession to handle trade. "Sometimes you will give a band their first 100 T-shirts and then, when they grow a bit, they corne back to you," says Barry Drinkwater. "When Sum 41 did their UK first tour, we manu- factured ail their stuff for them and they sold it themselves. The second time they came, we gave them the people to handle the sales, because it was a lot bigger by then." Advances for small bands' merchandising rights are rarely grand, but they represent cash- in-hand at a time when fonds may be otherwise in short supply. Pyramid frequently does deals which enable the bands themselves to buy back part of a print run to sell for themselves on the road. "It can be a fantastic margin for them - 300%, 400%,° says Wastell. "To produce 1 000 posters would cost them a fortune, but we will print in significantly larger numbers, sell some back to the band and keep 3,000-4,000 to put 
As one would expert, the bigger merchandis- ers stress the importance to growing bands of bnngrag m the professionals rather than neces sarily remaining loyal to friends or hometown compames. For one thing. it does not take much success to ovenvhelm the band's attempts at cre- 

ating their own cottage industry. "They can produce their own T-shirts to start with, but the minute they start selling in signifi. cant numbers, they just can't handle it," says Nie Wastell. Furthermore, the larger merchandisers sug- gest, goods sourced with a small, local supplier or nôn-music specialist may not be as well-made or as economically manufactured, fans may get a bad deal and the band could squander its com- mercial potential. "For a lot of acts, the problem they have is jf they dont know how well they could be doing how do they value-judge what is good or what is bad?" says Drinkwater. "They go, 'We took a grand tonight', but we could probably have taken four grand. There is a lot of loyal ty over here, and it is good. In America it is a différent animal, where it ail cornes down to the lawyers and the managers." But it is not ail about units shifted. The power of merchandise is such that a band like The White Stripes, who could easily sell their mer- chandising far more widely than their touring schedule allows, nonetheless décliné to license their officiai products for internet retail. "What they have tried to do is create a situation where they have got a demand at the show," says Andy Allen at Backstreet, which holds the band's mer- chandising licence for the UK and Europe. "Kids know they can only get merchandise from thegig." For less choosy bands, the online market has grown to become an enormously effective supply channel, with many opting to sell through their own websites or third-parties such as nme.com in preference to granting a retail licence. By common consent, the retail market for music merchandise has been in décliné since ils Brit- pop peak and, although the bigger US rock bands have led a fightback in recent years, retail distribution is both hard to secure and not par- ticularly profitable. "Touring is still where the bulk of the sales are made, followed by online, followed by retail," says Andy Allen at Backstreet. "Some bands won't even clear their merchandise for retail dis- tribution because the margin is so narrow. It is about market forces. Retail has driven the price down, which has squeezed ail the profit margins as well, so it is a debatable point whether to ven- ture forward with retail at ail. if you are Radio- head and you are going to be doing tens of thou- sands of units, it might be worth it even if the margin is narrower." Of course, most young bands will never come close to a High Street retail présence. But, in this âge of alternative revenue streams, a lack of mainstream distribution doesn't mean there isn't money to be made. 
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CID LTD IS EUROPE'S NEWEST AND MOST EXCITING CONCEPT FORTHE DISTRIBUTION OF FULLY LICENSED MUSIC AND CHARACTERAPPARELTHE MAJORITY OF OUR L1CENSES ARE EXCLUSIVE TO US FOR RETAIL DISTRIBUTION AND IFYOU SELLT-SHIRTS AND ARE NOT WORKING WITH US ALREADY PLEASE CALL IMMEDIATELY! 

4D GANG THE BLUETONES BOWUNG FOR SOUP IAN BROWN CAPTAIN CAVEMAN 
COAL CHAMBER 
CRADLE OF FlLTH 
CYPRESS H1LL DANDY WARHOLS DANZ1G DEFTON6S DEICIDE DISTURBED DUKES OF HAZ2ARD 

GROOVE ARMADA HAÏR BEAR BUNCH HAPPY DAYS HEAVENLY RECORDINGS HONG KONG PHOOEY 

MiNISTRY OF SOUND 
MOBY MUSE MUSHROOMHEAD MUTTLEY M Y VITRIOL NiCKLEBACK NINJATURTLES NO DOUBT OBTTUARY OCEAN COLOUR SCENE 

BEVERLEY KNIGHT 
LIMP BIZKIT L1NKIN PARK LONGV1EW LOST PROPHETS MACHINE HEAD MADNESS 

WACKY RACES THE WARRIORS YOGI BEAR 
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DVD is edited by Adam Woods 

KING S 

Chic's Le Freak and Baccara's Yes Sir, I Can Boogie. The Singer & The Song présents 22 TV performances of yesteryear from solo artists. They include Harry Nilsson's Everybody's Talking Ahout Me, Don McLean's Vincent (Stany Starry Night) and Grâce Jones's La Vie En Rose. On Classical Chillout 2, we are offered ail the usual classical suspects such as A 

DVD OF THE MONTH Bryan Adams Live At The Budokan 

WÊSSm 

material added. The original Stoke Row video featured 90 minutes of footage from a gig at Leicester's De Montfort Hall in 1990, while their DVD release contains the complété concert with 45 minutes of footage added. The Récital video was released in 1983 and ran to 58 minutes; this DVD includes 

Varions Disco Inferno; Die Singer & Song; Classical Chillout 2 (Classic Pictures DVD6058X; DVD6056X; DVp7050X). AU out now. 1 Disco Inferno 1 offers2lTV I recordingsof ^5 the "the hottest 
BS ever'including --ji the Village People's YMCA, 

u 

Grendel and The Web, which w; 
making the concert """ long. Also featured is footage from backstage at the Marque 1982 and an interview with Fish. Both DVDs are must-haves for Marillion's compact, but fiercely loyal, band of supporters. 
Nick Cave And The Bad Seeds God Is In Die House (Mute DVDSEEDS1). August II 

the first DVD from Cave et al, rfNoMoîelhaîlWe Part at Abbey Road. 
is the subject of an épisode of The South Bank Show, which is to be Shall We PartTo features 14 tracks and Cave stalks the stage like a m short of a sectioning, as well as the promos for As I Sat Sadly By 

SOUND WITH VISION 

r 

Jethro Tull Marillion 
"Récital Of The Script A New Day 

Yesterday 
UB40 

The Collection' 
Marillion 

"From Stoke Row To 
Ipanema" 

COMING SOON: NEW TITLES FROM DU RAN DURAN, 
HUMAN LEAGUE, SIMPLE MINDS AND MANY MORE.. 

id.MI uyo 
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Tlie singles issue continues to be the most enduring debate of the year and for good reason 

Wliat to do with singles? 
The single has been the entrance point for each gen- the^nthi^^ eration of consumer, from the Fifties through to we are reaay ro uxum , \ m\ today. Singles have been here for décades. And the to do so - this is not an issue that can be resolved rationale for the continued existence of cheap, accès- ovemight. , , . „ 
sible means of buying music will never disappear. The move to a Frida^art is not unthmkable, The ai-rival of a download chart by the end of the but it would be a big move for a business which has year, and the inclusion of download data in the officiai been focused on that crucial on ay morning for so singles chart frnm earlv in 2004. is evidence oftEat. many years. And there are plenty ot issues which But the singles business of the future mayultimate- spring immediately to mind, ranging from the 
ly be as much about digital ringtones, as it is about implications for early dehvenes to the effect on downloads and physical dises. Monday sales. Of course, that may offer little comfort for tradi- However, it is absolutely right and proper that such tional retail, the sector which continues to account dramatic thoughts should be antively considered. for the vast majority of ail revenues generated by the And a key, for our business, is to make ail these cru- music industry (although retail brands could also offer portais to access ringtones and the like). That is one of the reasons why it is still worth attempting to breathe life into the traditional, disc-based single. The initial proposais emerging ffom the OCC's sin- gles think-tank - or sériés of think tanks, to be accu- 

cial considérations as rapidly as possible. As Asda's Becky Oram and the BPI's Peter Jamieson rightly point out, the time for action is upon 
us. A solution for the fourth quarter must be an aim. If a solution is not pursued with some speed, we could see some key retailers - particularly in the 

LondonSEl 9UR 

rate - are tobewelcomed.They will no doubt prompt non-specialist area - deciding that the volumes even further debate over the coming weeks. involved do not justify their remaining in the singles It is encouraging that the preliminary outeome of market. the OCC-led discussions suggests that nothing is That could trigger something we will ail regret. 

Mercury success boosts 

respect as well as sales 

the Booker Prize for Music - yet tabloïds alike^andTn 
of thousands of 

cssspaas 

Does the Mercury prize 
stiil count for anything? 
ti.ij.ii.i.iikuii.inr 
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Forum is edited by Joanrs 

In this weekrs letters: MW 

50r radio groups, singles 

|]TjTÎT|7^jTrrT^H| TV celebrity lhanks to her now rôle in 
selected from 5,000 hopefuls to be H the star of a new primetime TV show ■ called Property Trader, from the makers of Faking It and Wife Swap. 

five short years' Tesco ha-'i in the mtcrests of encouraging helped to reduce profits for many divereity but, largely due to a com- of the majors. Why have our influ- bination of pedantism and lack of ential record executives let super- teeth Get alone imagination), \ve 

broadcast early in 2004, Jayne has 
^ r*\ the task oF sPendill9 £250,000 on property and gets to keep any profit 

Barshak crashes 

ESSSSïri 

Itwas ccynceivedas a refleclion market for singles. This weekSI ^ Washington and, uni AOL's Brassels the past 15 years to a splendid 
notification will be some way off... Floetry, who top the nominations list^ 

0^0^ 1 fèîeije ^gM 

taproTandC?hJdwoCdd bTiess pop gimmickry to 
ar%LZh liSt WhiCh a,tempt t0 internet- SUStain r*COrA SaleS- 

Lndra Cox revealed at last week's iii the US later this month. Not bad for^ 

tolvlWSO 

A. few years ago, your Top 50 list The mdependent radio groups would have included a few inde- plea that diversity is safe in their 
vivho, . 

inly none of us "safe- On the contrary, tncse groups in a record comoanv and the stations they own are the company and the stations they own are very reason why the UK is 

Seeîng Simon Fuller sitting at the job^and thehke.^    



Contact: Dong Hopc, Music Wcck Classified Sales, CMP Information, 8tli Floor, Ludgate Houso, 245 Blackfriars Road, London SE19UR T: 020 79218315 
Email douggmusicweek,coiii 
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ing deadta: Thursday lOam (or 

JOBS AND COURSES 
PA POSITION TO DIRECTOR/PROMOTER:- 
To assist and support the appropriate director{s), promoter(s) and staff as instructed. 

You will be expeaed to:- ■ Lia.se whh agents, managers, venues and production staff on a daily basis by téléphoné, email, fax, letter and via personal contart • To organise, file and record ail matters conceming the work of the staff to whom you directly HEAD OF VENUE 

^"st M3 4NQ 

kimv 

Ncwcastle upon fyne NEI SQIl'fOIOl 
The Union Society is an Equal 

ocareermoves 25 YEARS AraD STILL No. 1 
Océan 

^icA^S0pu0«mandC0m 

020 7569 9999 handie 

Jobs on-line at www. I I 
Subscribers: Log on to muslcweek.com to access the latest music industry jobs... first 
And read Music Week every week for a full rundown of al! the week's positions. 
To get your position direct to the key industry players, call Doug on 020 79218315, Email doug@musicweek.com 



Classified 

BUSINESS TO BUSINESS 

Contact: Doug Hope, Mosic Week Classified Sales, CMP Information, 8th Floor, Ludgate House, 245 Blackfriars Road, London SE 9UR T: 020 7921831S F: 020 79218372 Email dougfflmusicweek.com 

Rates (per single column cm) Jobs & Courses; £40 (min. 4cm x 2 cols) Business to Business: £21 (min. 4cm x 1 col; Notice Board: £13 (min. 4cm x 1 col) Spot colour; add 10% Full colour: add 20% AH rates subject to standard VAT 

Bookmg deadline: Thorsday lOam for publication lue following Monday (space permitbng). Cancellation deadline: lOam Wednesday prior to publication (for sériés booklngs; 17 days prior to publication). 

wamimm w m® m 

RaLUED BDLD 

Bridge over 
troubled water... 

Over 1.000,000 CD's & DVD's always 
in stock, the majority of which are 
20% - 50% below UK dealer price. 

, ...we are your one stop solution, 
helping you across the complicated 
river of music and DVD wholesale. 

To activate our updated price lists go to 
www. rolledgold. net 

ONE CA1_I_ FOR ALU YOUR NEEDS 
□ 1 V53 691317 
Please do ndt hesitate to contact us 
ROLLED G 01_D 

For The Best Range Of Displays available 
In UK for DVDs, CDs, Vinyls, Games. VHS & ^ 

/VM,A Displays (E=t .i3B8, Aocess°ries^ . J . 
të&S.' hw*1 

SI 

CLASSIFIED 

For more Information call Doug: 020 79218315 
Email: doug@musicweek.com 

\lso Available; Wall & Island Browsers, Free Standing or Fixed Multi Adiustable Stands. POS, Counters, Storage Units, Slatwall & Shelving, Aluminium Flooring. 

• cd dvd & vinyl = ^ 
display + storage specialists —' ^ 

ip 

1 

SI music & games display specialist 
INTERKATIDNXL DISPUrS. SIOMOULL 
HUIlUHGDD» CAH3RIDGESHIRE. FE!! (ED. 

chart & mid-price CD wholesaler 
good sélection & great prices 
hip hop, r&b, soul, reggae, rap 

tel: 01923 896688 fax: 01923 896633 
email: s a r a h @ s h o p g e n i us^biz 

ID Cards,Tour Passes, Wrist Bands 
and ail accessories. 
Banner and Poster Printing. 
Ring Anthony on: Tel 020 7242 1960 

Fax 020 7242 1001 

JUKE BOX SERVICES 
' ~~ OVER 300 PŒBOXES IN STOCK 

020 8288 1700 
15 UON ROAD, TWICKENHAM MIDDLESEXTW14]H Showroom open 



Contact: Doug Hope, Music Week Classified Sales, CMP Information, 8tli Floor, ludgale House, 245 Black friars Road, London Sn 9UR 1:02079218315 F: 020 79218372 Email dougJmuslcweek.com 

Rates (per single column cm) Jolis & Courses: £40 (min. 4cm Business to Business: £21 (mm 
Spotcolour:addlO% Full colour: add 20% Ail rates subjecl to standard VAT 

CASH RAID We buy CD Albums & Singles LP's, 12" & 7"s, White Labels Promo's, Acetates, Video's, POS Material, Artwork, Awards and Memorabïlia Complété Collections, Overstocks, Inventories and Libraries cleared ! call Julian or Mark... 
office: 01474 S15099 mobile: 07850 406064 e-mail: mw@eil.com 

RAT RECORDS 
BUYCD'S + VINYL SMALLTO VAST AMOUNTS 

Call Tom on 
020 7274 3222 

evenings 020 8293 1368 
rat_records@hotmail.com 

CD OUPLICAÏfOti 
Mi 

02073852299 

CD>interactive>DVD>encociing>authoring> 
VIDEO>duplication>editing>DUBBING 

www.tcvideo.co.uk Tel: 020890462^^/ T 

Repsot Pcrfi 

Spec 1Tl< 
CD album cases available in clear or coloured CD single cases - ail types of double CD cases 

mmMf 

'IK. 

JL 

F0CUS ON... 

Classified showcases focusing on your business sector. 
For sourcing new business and keeping existing 
customers up to date, ifs unmissable. 
For more information call Doug: 020 79218315 
Email: doug@musicweel(.com 

WEB SOLUTIONS 
Issue dated: 30 August - Booking deadiine; 15 August 
L1VE 
Issue dated; 27 September - Booking deadiine: 12 September 
COURSES 
Issue dated: 25 October - Booking deadiine; 10 October 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 29 

TV & Radio flirplay p24> Cued llp p28 > New Releases p30> Singles & Albums p32 

ALBUMS JULY21 Dizzee Rascal Boy In Da Corner (XL): Jane's Addiction Hypersomc (Parlophone); Kym Marsh Standing Tall (Universal); Super Furry Animais Phantom Power (Epie)  JULY28 The Coral Magic Medicme (Oeltasonic); Pepe Deluxe Beatutude (Catskills); Chris Rea Blue Street (Jazzee Blue) AUGUST 4 Jeff Beck Jeff (Columbia): The Pastels The Last Great Wilderness (Géographie): Snow Patrol Final Straw (Polydor) AUGUSTU Blu Cantrell Bittersweet(Arista): Eva Cassidy American Tune (Hot); Cheeky GirlsPlaytime(Multiply)  AUGUST18 Alien Ant Farm IruANT (DreamWorks/ Polydor): Elbow Cast Of Thousands (V2): The Neptunes & Star Trak Star Trak Presents...Clones(Arista) 
S1HGLES JULY21 Daniel Bedingfield Never Gonna Leave YourSide (Polydor): Deepest Blue Deepest Blue (Data/Ministry Of Sound); Stéréophonies Maybe Tomorrow (V2): Triple 8 Give Me A Reason (Polydor) JULY28 Blu Cantrell feaL Sean Paul Breathe (Arista): Craig David Spanish (Wildstar); Junior Senior Rhythm Bandits (Mercury): Robbie Williams Something fuKChr alis) AUGUST4 Cheeky Girls Hooray Hooray (It's A Cheeky Holiday) (Multipiy): Pharrell & Jay-Z Frontin' (Arista): Kelly Rowland Train On Track (Columbia); Jason Nevins présents UKNY feat Holly James l'm In Heaven (Free2air)   AUGUSTH Busted Sieeping With The Light On (Universal): Kings Of Léon Molly's Chamber(Hand Me Down): Richard X feat. Kelis Finesl Dreams (Virgin): David Sneddon Best Of Order (Mercury) AUGUST18 Melanie Blatl Do Me Wrong (London): Girls Aloud Life Got Cold (Polydor); Good Charlotte Anthem (Columbia), P Diddy Lefs Get III (Bad Boy/Island) 

Sales flux 
has winners 
and losers 
With few big new releaaes hilting the shops, album sales had a quiet 
ofr6%, falling below the 2.5m mark for the first time in four weeks. The arrivai of Hits 56 and six other débuts in the 20 helped this 
improvement week-on-week. In conlrast artist albums took a 9% hit, with the highest artist début of the week - The Manie Street Preachers' Lipstick Traces - arriving just outside the Top 10. While sales of every album in the artist Top 10 slipped week-on- week, there were noleable gains in sales elsewhere. Leading the charge was The Collection by the late Barry White (which leapt 68- 15 driven by a 320% sales surge), followed by Simply Red's Home and Daniel Bedingfield's Gotta Get Thru This (see p34-35). Other gainers included Athlete's jl Vehicles & Animais (up 62-45 on " ited by 

One week after sales of singles dipped below the 500,000 mark for the firet time in 12 weeks, the singles sector continues to suffer, posting a further 8% slide despite strong new entries from the likes of Benny Benassi, The Coral and 
MARKETINDICATORS 

D-Side. According to OCC data, just4±LZ5asingles were sold ! last week, a total which barely 
' 440,139 inTHe lirstweek of 2002, and 441.240 in the second week of 2003. One of the stranger side effects of the continuing slump in singles sales in the last few weeks has been the unusual chart performance of Wavne Wonder's reggae hit No Letting Go, which spent three weeks at number five, then dipped to number seven before bouncing to anewhigh of number three on the current 

chart. It has done so despite the fact that its sales have fallen every week since it was released. Last week it sold 15,784 copies - the 
The continuing domination of Beyonce Knowles on top of both sales nmdowns helps Sony to remain top of the company market share rankings with tallies of 23.5% and 18.3% on singles and albums respectively. Universal holds tire corporate albums crown (23.6%) while Sony is singles corporate champion (27.7%). 

week: -8.2% 
last y car -37.0% 

THE BIG NUMBER: 11,089 The number of 7-iiKh singles sotd last week. Gold Retricver by Super Furry Animais sold 1511 alor RADIO AIRPLAY UK SHARE 

MoS 91% Polydor WEA London 7.5% EastWest Mercury 6,7% Univer" 

SINGLES NUMBER ONE 
BEYONCE CRAZY.. Columbia The first number one by a female solo artist to spend three weeks at number one since It Feels So Good by Sonique over three yearsaga HIGHEST NEW ENTRY 
BENNY BENASSI SATISFACTION Data After import versions reached 80 and 101, the domestic release of this llalian club monster débuts al two. 
ARTIST ALBUMS NUMBER ONE BEYONCE DANGEROUSLY IN LOVE Columbia 20 days in the shops, 320,583 copies sold, 13th biggest seller of the year one place and 4,268 sales behind Kelly Rowland's Simply Deep HICHEST NEW ENTRY 
MANIC STREET PREACHERS LIPSTICK TRACES... Sony Still supported in the valleys, with Welsh sales 64% above par for album selling 18,000 copies. 
COMPILATIONS NUMBER ONE 
HITS 56 BMG/Sony/Telstar/WSM Taking advantage of ils window ahead of the release of Now! 55, Hits 56 sold 36,500 to début atona 
RADIO AIRPLAY NUMBER ONE 
BEYONCE CRAZY-, Columbia Fburth week at number one, with the highest audience (110.27m) and plays (3.358) tallies of its career. HICHEST NEW ENTRY 
DIDO WHITE FLAG Cheeky The Top SO's top débutât 35, with audience up week-on-week by 65.3%. 
TV AIRPLAY NUMBER ONE BEYONCE CRAZY.. COLUMBIA Beyonce has lier biggest lead yet, with 203 more airings for Crazy In Love than fornmner-upf Beautiful. 

BENEvoiENT fund | Ustêfiifig to wiusicicifis — Tespotidifig to theif needs 
For people in the music ' . - Help and advice with business there is always help Financial prpblems athand from thé Mtisicians . . Help that's given in strief Benevolent Ftmd . . confidence Help with stress ànd heàlth problems 

' We operate through. England, Scotland, V.-.. and the whole of Ireland 
comidence   Help given tooutstanding | needs oug plea® tact 

16 Ôgle Street london W1W ano rne wnuie ui ticiouu Téléphoné: 020 7636 4481 If you or someohe ypu know email: infoSmbf.org.uk - '—i— wwhsrtB- www.mbf.drg.uk 
young musicians ,ReS,C!w#y No. 328089 
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Upfrant 

Muse score hit 

with download 

Wilber Wilberforce, 
BBC IXtra TARGET FEAT. DANNY WEED P1CK Y0URSELFUP(WH1TE LABEL) 
It's a hip hop track ont of the Roll Deep crew where Dizzee Rascal i from, based in East ïAMiuon. They've got threc tracks around thaï are getting played on radio and they've got an „uu.n coming ont. Pick Yourself Up is very catchy with a hook. It's ■  rpotential." 

Loosen Your Hold and The Libertines' Look Back IntoThe Sun and Hot Hot Heat's No, Not Now." 
Andy Roberts, Emap 
Performance 
D.KAY & EPSILON BARCELONA (BMG) 

"It cornes ont mid-August. It's just a dead summery song, 
r_ kind oflike Shy iy-l FX. We've just re-cut it and we're playing it every couple of hours on Kiss. We've been getting really positive feodback from listeners. Another one thal's been going down really Is The Love by 

Colin Paterson, TFM 

Andrew Phillips, Xfm BLACK REBEL MOTORCYCLE CLUB STOP (VIRGIN) 

mi Luis Clark, MerciaFM 

^her 
S 

really going to set them up for the lor the past 15 years. 

byBT's 

sr cSgo 

Sa 



* music controj 

ÎW Airplay Chart 

1 i! ' BEYONCE CRAZY IN LOVE 530 ■ 2 h ROBBlt WILLIAMS SOMETHING BEAUTIFUL T!"" 317 
3 h EVANESCENCE BRING ME T0 LIFE WISWIC 297 ; 4 BUSTED SLEEPING WITH THE LIGHT ON 289 
5 6 PINK FEAT. WILLIAM 0RB1T FEEL G00D TIME coin.™ 270 
6 3 JUSTIN TIMBERLAKE ROCK YOUR BODY M 267 
7 » BLU CANTRELL BREATHE AR1STA 257 
8 Jl BENNY BENASS1 PRESENTS THE BIZ SATISFACTION 227 
9 9 50 CENT FEAT. NATE DOGG 21 QUESTIONS mEJsrawoiVDOR 205 
10 10 CHRISTINA AGUILERA FIGHTER RCA 194 
10 ? GOOD CHARLOTTE THE ANTHEM [PIC 194 

|H 44 STEREOPHONICS MAYBE T0M0RR0W V2 188 
13 4 WAYNE WONDER NO LETTING GO V^WEST 180 
14 7 XTM PRESENT ANNA FLY ON THE WINGS OF LOVE EPIOOST™ 175 
15 16 AMY STUDT MISFIT 174 
16 35 CRAIG DAVID SPAN1SH wuos™ 172 
17 31 JAVINE REAL THINGS ~ 158 
18 13 COLDPLAY GOD PUT A SMILE UPON YOUR FACE «« 157 
18 28 THE DARKNESS GROWING ON ME MUSTDESTRtiï 157 
20 2 LINKIN PARK FAINT ««""« 155 
21 a MIS-TEEQ CAN'T GETIT BACK ™ 151 
21 45 JANE'S ADDICTION JUST BECAUSE ™"'™E 151 
23 40 LISA MAFFIA IN LOVE 1Nrai™t 150 
24 H EMINEM BUSINESS tmvonmm 148 
25 22 ELECTRIC SIX GAY BAR XI J39_ 
26 25 SFANPAIII GFTRIISY W,IWT1C 133 

224 RICHARD X FEAT. KELIS FINEST DREAMS 18888 VIRCIN 133 
28 z MADONNA HOLLYWOOD ^ AVERICK/WARHER BROS 128 
29 18 GOOD CHARLOTTE GIRLS AND BOYS 124 
30 34 THF nnnAi PARt; TT m 118 
31 0 LEMAR DANCE (WITH U) SONY 1)7 
32 20 BUSTA RHYMES & MARIAH CAREYIKNOW WHAT YOU WANT 4 110 
33 41 THE ALL AMERICAN REJECTS SWING, SWING 109 
34 26 METALLICA ST. ANGER ..    103 
35 y FAST FOOD ROCKERS FAST FOOD SONG  sirramoEva 100 
36 „ BLAZIN' SQUAD WE JUST BE DRLLM1N  97 
36 R KELLY IGNITION  — JIVE 97 

là" FOO FIGHTERS LOW .     96 
39 

To 
45 RED HOT CHILI PEPPERS UNIVLKSALLY SPEAI<ING_ ACUAMTT Dfiri/ \A/TT 1 1 (AWWW BABY) Mi fip, 

92 
90 

Ss 
S 

is also playod 21 nés on MTV, 15 Kiss TV and .120 on Q TV. il3Ji#jf2003lo2400onSall9 

P^ElILTIMflTE GUIDE TO MUSIC VIDEOSNOW COMES WITH THE UlTIMflTE MUSIC VIDEO 

Subscribing to Iprom"! iihQ32'''6 n0!''^ g^g(jpagen()ani@cmpinfomiation.coni (or détails contact: David Pagendam 020W1 i    

Robbie makes a strong gain on 
TV airplay with bis interactive 
reality TV take-off video, though 
he can't challenge Beyoncé. 
mmmm 

tlilli'fii'il'hiritll 

iJTÏÏTIÏHTnHTmm 

mmm 

mammm 



Beyoncé still comfortably rules the UK's 
radio airwaves, while Dido registers the 
biggest increase in plays and Pharrell and 
Jay-Z the biggest audience gain. 

I.IJ umsTimità fi-A ixi 2 | BEYONCE CRAZY IN LOVE columbia 3 37 30357 2 1 ! BENNY BENASSI RTS THE BIZ SATISFACTION DATA/MIKISIRVOF swiD 31 24087 3 3 PINK FEAT. WILLIAM ORBIT FEEL GOOD TIME COIUVBIA 30 29 23558 3 4 i EM1NEM BUSINESS iriiERSCOPyPOiYOOiî 29 22W5 5 7 | STEREOPHONICS MAYBE TOMORROW V2 28 23357 6 U | COLDPLAY GOD PUT A SM1LE UPON YOUR FACE PARLOFHONT 27 20059 7 4 | MIS-TEEQ CANTGET TT BACK TELSTAR - 25 20277 7 U 1 THE CORAL PASSIT ON oawso^ic -0 25 18173 9 8 | 50 CENT FEAT NATE DOGC 21 QUESTIONS interscopdpolvdcr 20 15861 9 4 | EVANESCENCE BR1NG ME TO LIFE vvind UF/IPIC 27 20 15709 n 9 j DEEPEST BLUE DEEPEST BLUE DAWMiNisrRY or Sound 21 19 !6£W n 15 BUSTA RHYMES AND MARIAH CAREY 1KNOW WHAT YOU WANT J 17 19 14679 n 20 THE ALL AMERICAN REJECTS SWING. SWING DREAMWORKS/POLYDOR H 19 H140 n 23 KELLY ROWLAND TRAIN ON A TRACK COlUMBlA 13 19 13066 15 9 | WAYNE WONDER NO LETTING 60 vrîast WEST 21 18 15416 16 111 JOE BUDDEN PUMP IT UP OEmwrecuRv F 11883 17 01 PHARRELL WILLIAMS FEAT JAY-Z FR0NT1N ARISTA 16 11961 17 231 AVRIL LAVÏGNE LOSING GRIP ARISTA 13 16 •ù'M 19 15 1 CHR1ST1NA AGUILERA RGHTERRCA 17 15 13051 19 ©| KOSHEEN ALL INMY HEADUOKSHARCCORDINGS 10 15 9393 21 14 1 MADONNA HOLLYWOOD maveriovwarner bros 18 14 11368 21 23 ( FOO FIGHTERS LOWRCA 13 14 9732 23 201 JAVINE REAL THINGS innoclnt 13 11478 23 20 |R KELLY IGNITIONjive M 13 8362 23 19 j LUMIDEE NEVER LEAVE YOU (UH-OOOH) UNIVERSAI 15 13 6261 26 ©| JASON NEVINS/UKNY/HOLLY JAMES l'M lN..rRE£2AlR/l*C£NTlVE A l2. 
26 291 ASHANTI ROCK W1T U (AWWW BABY) MUROER IKC/MERCURY L, 12 7585 26 ol GOLDFRAPP STRICT MACHINE MUTE 7 12 7383 26 i 301 DANIEL BEDINGFIELD NEVER GONNA LEAVE YOUR SIOE polydor 11 12 

AH the sales and airpiay charts published in Music Week are also availaWe online every Sunday evening at www.niusicweek.com 

Tlie UK Radio AU 

in BEYONCE CRAZY IN LOVE 3358 6 110.2 10 
4 0 STEREOPHONICS MAYBE TOMORROW 1 1825 76.12 17 

MADONNA HOLLYWOOD  mmomnam* 
PINK FEAT. WILLIAM ORBIT FEEL GOOD TIME 

2083 G 4 73.70 11 
2007 10 65.54 10 

10 0 ROBBIE WILLIAMS S0METHIN6BEAUTIFUL ■ msm 1650 27 6432 13 
6 2 V R KELLY IGN1TI0N « 2346: ■n 63.14 ■U 
7 i 0 .7 MIS-TEEQ GANT GET IT BACK 1959 1 60.03 ■4 

8 « JUSTIN TIMBERLAKE ROCK YOUR BODY ^ bVJU _£ 
9"] T~ EVANESCENCE BRING ME TO LIFE wwiwmc 1722 ■4 50.25 -18 

in 13 21 BUSTA RHYMES & MARIAH CAREY I KNOW WHAT... J 1479 •4 48,71 16 
if 12 8 JAVINE REAL THINGS 1809 ? 48.42 3 
pi 17 THE CORAL PASS IT ON »GTAS»IC 481 29 48.02 2/ 

13 S 9 35 CHRISTINA AGUILERA FIGHTER » 1478 -38 4535 -27 
y WAYNE WONDER NO LETTING GO  

DEEPEST BLUE DEEPEST BLUE mmmwvmm 
1026 
1129 24 

42.17 
4L07 

19 
21 

un 
16 BENNY BENASSI RTS THE BIZ SATISFACTION 

EMINEM BUSINESS luwecwmm 
841 
841 

37 
-7 

40.03 
39.35 

5 
-1 

hr 7" 50 CENT FEAT. NATE DOGG 21 QUESTIONS «woiydo» 1189 Is 3928" 15 
19 " 0 DANIEL BEDINGFIELD NEVER GONNA LEAVE... 1361 15 38.71 -28 

74 23 KYM MARSH COME ON OVER pmkalisu» 1435 11 35.99 12 
21 wsm .S « SIMPLY RED PAKE s™.co« lACDM KJP\/TMQ/l[l7MV/Uni 1V IAMPQ 1^/1 ÎM l r c i c 

874 ■3 34.10 ■6 
aiéi 23 21 3J JAoUlt r«tvllMo/UI\IYY/nULLY JMIVIto 1 IVi iN... FREE2AIR/IKCENiivt 

ASH ANTI ROCK WIT U (AWWW BABY) « 1149 -3 31.41 à 
24 23 o ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV POSITIVA 1040 •7 30.37 -9 

M 31 0 CRAIG DAVID SPANISH vms™ 956 20 28.91 25 
[g 

6 MADONNA HOLLYWOOD mavdîick/WARIIER 6R0S. 2 ROBBIE WILLIAMS SOMETHING BEAUTIFUL TOÎAUS 3 THE CORAL PASS IT ON DELTASOMC 4 SIMPLY RED PAKE SIMPlYSED.COM 4 STEREOPHONICS MAYBE TOMORROW V2 6 THE CARDIGANS YOU'RE THE STORM srecwouvroivDOS 6 CALEX1C0 ALONE AGAIN OR CITVSUNC 8 DANIEL BEDINGFIELD NEVER GONNA LEAVE YOUR SIDEPOEVDOB 9 LEANN RIMES WECAN CURBAONDO» 10 a DANACLOVERRAIN DREAMraBsroEvoos 

EiSiSiHHIHHHr m lw tmsrrmi im 1 BEYONCE CRAZY IN LOVE COUWBIA 18 50 CENT FEAT. NATE DOGG 21 QUESTIONS INTDOTWOIYDCS 3 3 50 CENT IN DA CLUB imœrawoiviic» 4 7 JUSTIN TIMBERLAKE ROCK YOUR BODY jm 5 4 TOMCRAFT LONEUNESS DAIAMINISTOOfKMiiB 5 5 WAYNE WONDER NO LETTINC GO WEASTKESI 7 2 R KELLY IGN1T10N jM 8 12 PLUMMET DAMAGED smaMmusv 9 6 JASON NEVINS/UKNY/HOLLY JAMES FM IN. FSEEIAMTOTM 10 D DEEPEST BLUEDEEPEST BLUE OATWMsrevcfsoiM 

BEYONCE CRAZY IN LOVE PINK FEAT, WILLIAM ORBIT FEEL GOOD TIME MADONNA HOLLYWOOD 
EM1NEM BUSINESS JUSTIN T1MBERIAKESEN0RITA JASON NEVINS/UKNY/HOLLY JAMES TM IN, m CRAIE DAVID SPANISH JAVINE REALTH1NGS 50 CENT FEAT. NATE DOGC 21 QUESTIONS iwiBSCOTOLYKa 

l | BEYONCE CRAZY IN LOVE 
i | JUSTIN TIMBERIAKE ROCK YOUR BODV î 50 CENT FEAT. NATE DO 3 | WAYNE WONDER NO LETT1NG GO >| 121 MIS-TEEQ GANT GET1T 8ACK s | BUSTA RHYMES & MARIAH CAREY1 KNOW WHAT. s DEEPEST 8LUE DEEPE5T BLUE 3 1 50CENTINDACIUB 6 1 ROOM 5 FEAT. OUVER CHEATHAM MAKE LUV 



A music control 

irpiay Chart 

/ / /? 

28 
'f 

f /£ ? 
# / /// 1  -  y / / y /? iiumrLHi buUKUl A alvliLb UPUN YOUR FACE wohot" 340 34 28.77 33 KELLY ROWLAND TRAIN ON A TRACK c» 602 43 27.64 4 

1261 -15 2/5 ■44 
fcJ * 0 THE THR1LLS BIG SUR 750 8 24.78 14 
fa 35 0 AVRIL LAVIGNE l'M WITH YÛU ABIsr. 

729 5 
19 

24.30 
23.76 10 32 23 0 JUNIOR SENIOR W10VE YOUR FEET UEfi[USÏ 823 3 22.67 ■10 » KOSHEEN AIL IN MY HEAD ' 774 53 22.30 47 .= 0 COLDPLAY CLOCKS «m 864 ■4 22.07 9 

_f_ DIDO WH1TE FLAG 714 21.03 65 
36 20 19 DELIA GOODREM LOST WITHOUT YOU „ 839 ■3 19.23 ■3 
37 0 TOMCRAFT LONELINESS 552 -22 18.96 -22 
38 29 36 0 CRAIG DAVID FEAT. STING RISE AND FALL 753 -20 18.82 -28 
39 31 H THE CARDIGANS YOU'RE THE STORM siocmuwavi». m 31 18J6 ■24 

III 17 22 YOMANDA YOU'RE FREE 420 7 17.43 21 
41 fl 0 CALEXICO ALONE AGAIN OR ctysu» 21 -14 17.26 -9 

wîà 43 38 18 
THE ALL AMERICAN REJECTS SWING, SWING DHEAMWJRKSTPOLVDOR 
JOE BUDDEN PUMPIT UP 24. -3 16.85 -22 

; 

î 

71 0 RICHARD X FEAT. KELIS FINEST DREAMS ^ 523 47 16.44 64 
16 AVRIL LAVIGNE LOSINGGRIP 347 -74 16.34 U 
HO PHARRELL WILLIAMS FEAT. JAY-Z FR0NT1N 234 47 15.69 173 
13 MIS-TEEQ SCANDALOUS S 528 -25 15.63 -15 

JOHN MAYER NO SUCH THING 384 52 15.47 59 
LUMIDEE NEVER LEAVE YOU (UH-OOOH) « 385 49 14.88 4 
GOOD CHARLOTTE GIRLS AND BOYS 497 •45 14.73 -23 

m 
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Cued up 

IN-STORE NEXT WEEK 
^ jùnbr Senior, Usa Maffia! Cr 

Gershwin. Feelin Good 
Windows - Now! 55, Yes, Country Love, Good Vibes, Sinead O'Connor, two for £22 and two for £10 on CDs, three for two on books and CDs; Listening gosts - The Coral and any album in stock in digital 

Sainsbury's In-store - Killing Joke, Beach House, Jazz Café, Godskitchen, The Coral, Bob Marley, George Gershwin, Feelin' Good, Country Love, Good Vibes, One Sfep Beyond, Ibiza: The History Of Hard Dance: Yes. The Eagles 

In-store display boards - Pepe Deluxe, Rob Hood, Yann Tiersen, Bent, Dubtribe Sound System, Mower, The Pastels, Sludgefeast 
au as / Windows - X-Box bundle offer, ®HMV Catch Me If You Càn, Lumidee, waajtemM m Craig David, Dandy Warhols, Kosheen, In-store - Mot Hot Heat, Future Heads, The Hiss. The Veils, 10 Speed Racer; Press ads - P Diddy, Lisa Maffia. The Roots, Ail American Rejects; TV ads - Blu Cantrell, Killing Joke 

Main CD promotion - Half price clearout Listening posts - Arthur Lee, Love, Nitin Sawhney, Cerys Matthews, Clarksville; Windows - The Coral, Yes; In-store - One Step Beyond, Ibiza: History Of Hard 
Selecta listening posts- Nextmen, Underworld - Back To Mine, I Monster, Superjoint Ritual, Ranking Miss P. Mojo: James Brown, Mink Lungs, Sub Oslo, Cracker, 

In-store - The Coral, Bob Marley, The Very Best of Yes, One Step Beyond, Country Love, Good Vibes Jazz Café: Singles - Robbie Williams, Lumidee, Lisa Maffia; Promotions - Music sale; CDs from £3.99, two CDs for £20 
Windows - Ghost Ship, Solaris, Friends, 3 x 20 campaign, West Wing; In-store - Classical label of the month: Naïve, Wrass, Jazz In Paris, Catfish label 
Press ads - two for £26, The Coral; Windows - The Coral, two for £26; In-store - Emma Holland, Erkki Sven Tuur, The Coral, Mercury Music Prize 

n rr t o vi m-store - janes WHSmith Marsh; Now! 55 In-store - Janes Addiction; Kym 
Albums - One Step Beyond - 40 Ska Hits: Singles - Blu Cantrell; In-store - One Step Beyond: 40 Ska Hits, Ibiza: History of Hard Dance, Godskitchen Worldwide, Jazz Café, Blu Cantrell, Daniel Bedingfield, Triple 8, Kosheen, Robbie Williams, Craig David 

1. FRUITBATS MOUTHFULS 
3 KAADA THANK YOU FOR CIVING ME VOUS 

6. THE 00! TEAM JUNIOR XICKSTARI 
S DUOLEY PERKINS A UL' LIGHT 

"We've got a Fruitbats promo - we've been playing it to death and we've had a lot of people asking aboul iL It's kind of country i a Beach Boysfeel about it A lot of people have been asking about the new Futureheads single too. TheyV and we're expecting them to do well," 

t THE THRILLS SANTA CRUZ 8 BLU CANTRELL FEAT. SEAN PAUL BREATHE 9 STACY 0R1CC0 STUCX 10 ABS FEAT. NODESHA UITIE MISS PERFECT 
this début is very strong. Jane's Addiction should be played loud. On z tip, Junior Jack and Deepest 

3 THE CARDIGANS ÏWRE THE STORM 

lot of here. They're very good at what they do. Obviously they are very rétro in a 'Lynryd Skynryd meets The Band' kind of way, but I think they bring something extra. Kings of Léon and The Darkness are both doing very well for us at the moment with the customers, although Thé Darkness aren't to everyone's taste 

the week DogsOieln 

Playlist backs 
teamrs tastes 
groupheadof music, GWR From humble beginnings in 1982, GWR has grown into one of Britain's most successful and iniluential radio groups, with 31 local stations covering a polential audience of 15m, national stations Core, Storm and Planet Rock (on DAB) and Classic FM. Its turnover is in excess of i;i27m and many of the stations in th group ar helping GWR's share price to massively outperform the radio sector this year, moving from a 2003 low of 123.5p to its current 220.5p. Caroline Murphy, who was appointed group head of music 

The key to our success 
in programming is 
to find music that 
excites people  

"Four programmers meet to décidé on new additions to the playlist, but we also invite programme controllers and music managers to attend the meetings," says Murphy. "We encourage individual stations to make for the playlist. We retargeti: ;ar-old female démographie and the key to our success in programming is to find music that excites people." Asked to name artists who could be considered as deflning GWR's current sound, Murphy lists Beyoncé, Justin Timberlake, Robbie Williams, Red Hot Chili Peppers, Busted, Ashanti, Rhymes. 



ALSOOUT Stacie Orrico: Stock (Epie); Just Jack: THISWEEK (Virgin); Tanlalize: "Die Outer Markyr   Définition Of A (RG) Dogs Die In Hot Bitch (Mercury); 

SINGLE ©FUSE WEEK Kelly Rowland Train On A Track 
ALBUM OFTHE WEEK Snow Patrol 

EEESl 

hit, with theodd lyric change, this   is a bit of harmless fiin for the The Method 
big This is the 

dsTVpîot' Set 

[■m In Heaven (Free 2 
m. Witfdîhook r 

poppy Jarvis Cocker-led album personalitics, (LcsUe Mills, Erica 

Whiteis 
rsr:,s,hat ssœ 

SSSdsta 
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New raleases 
IM SÊM 

i Albums 
□ROSS, DIANA DIANA DELUXE EDITION UM3(CD9860441) U □ SPATZJK EMCEE FOR THOSE THAT DO ChiUrei» 01 (00 COPO 2002) SUK/P H SP1CE1SPICEBERG SLIM Roadrunner (CD 22999652) p 

  □VARIOUSOEADLVAVENGER PRESENTS: STRA1GHTT0 VIDEO HiiciUCOILLCD 004) WTHE 
Seul HipHop 

nlpHop Sod 

P Copporplale Ciundûr,  

 (020) 

TON, KITTY WHATISIT UKE TO BE A WT Tadik ICO TZS 7707) iISH PROFER PROPACANDS BartjsBoollegs ICO BAZ 007CD LP E 

CATALOGUE AND REISSUES □113 DANS LOECENCE Son* Fmce (CD 50758461 D □ ABEROAARD, THOMAS UTIIE MACHINES Slull ICO STXCD 20312) D □ ACIO MOTKERS TEMPLE MAGICAL POWER TROM MARS V0L1 Imptrijnl ICO IMPREC 009) C □ ADIEMUS SONGS OF SANCTUA8Y Virgin ICO SACDVE 925) E n AlBREKTS SWINCBAND19491994 Miron ICO FLCD 576) D 

SOUNDTRACK □ NYMAH, MICHAEL THE PIANO (OST) Vigii (CD SACDVE 919) □ VARIOOS LEGALLY BLONDE 2 (OST) V7EA (CD 504É679022) 



albums listedthis week: 271 
Yearto date: 6,379 
singleslistedtliisweek:U9 

Records released 28.0703 

UEKRT 80SRASCA V»9n Fraw (CD 8775292) PiS SOiJMllS AUS10KI0 Bear Fan% (CO BCDAH164361 SboWIIN CAFE ORCHESTRA A BR1EF HISTORY Virtjin (CD SACOV 2939) THE TEST TUBE BABIES BEST 0F Gel Back (LP GET106) aORIAN POLAR LIGHTS Acoustic Musc (CD 31912852) RooKQNEHS. THE LAST FOURFATHERS Acc (CD CDWIKM 2231 SÏPROCRAMMINC TULSA FOR ONE SECOND Aeslhetics (CO AST 26CD) HdmmlENRICO HAPP1NESS1S. Stunt (CO STUCD 03062) nSklDS.THE THE BEST OF EM1 Catalogue (CD 5906612) Mbitmo YCANDELA RHYTUM AT THE CROSSROADS Fresh Sound (CD TNGCD 7300) ^"TROHEARTOFTHEMATTERAbsolule(CDHOCn 
irooickssmashjbo rlROXYMUSICTKEBESl nSwDCREN, TODD CANT STOP RUNN1NG Sanclua^ (CO CMBX 729) H SIMONE. NINA MNA SIMONE STORY Snapper (CD SNAJ 724C0) HsKIDS, THE THE VERY BEST OF EMI Catalogue (CO 5906582) HSOIAL MARTIAL JAZZ K E-MOTION BMG (CO 74321559352) nsowcs PSVCHO SONIC Ace (CD COWIKO115) H STATUS QUO MA KEELYS GREASY SPOON Sanctuary (CO CMQCO 754) H STATUS QUO OOG OF 2 HEAO Sanctuary (CD CMQCD 755) H STEPPIN OUT TOMORROW TODAY Acoustic (CD 31913132) nsïïWART, AL RUNNING MAN EMI Catalogue (CD INTROCD 7) HsUf» DONNA BAOGIRLS DELUXE EDITION UM3(C09860357) QT REX THE SLIDER Gel Bad' " n S& 

HtIPPETT, KEITH BLUEPRINT Tuming Point (CO TPM 02320) □TOYDOILSIOLEGOSSIP Sanctuary (CD ÇMRC0721) flTOY DOliS FAR OUT DISC Sanctuary (CO CMRCD 721) □TOYDOILS OIGTHAT GROOVE BABY Sanctuary (CD CMRCD 720) 

Uf iTidd QTRIO OBSCUR TANGO METROPOL Powr Bros (CO RIEN® 46) Geraun OTRYO GRAIN DE SABLE Sony France (CO 5112672) 
Hip nT - 3TWim;S^ SayS^ F ^(CD ^%3> BC AR16670 Trench Q UNDERTONES BBC SESSIONS Sanctuary (CD SANCD179) 

«s THE VERY BESI OF FMI Catalogue ICO S906602) VARIOUS COUNTRY LOVE Unnwsal TV (CD 9806791) « □ VSRIOUS JOHN Z08N HASAOA A1INMBSWÎV VOL 3 Ttadik (CD TZA 7181)  □VABIOUS SE4S0NS Od« (CO OCH 0391C0) ""UVARIOUS ERNIE MARESCA Ace (CD COCHO 8331 &■"'< □VARHHJSSTRAÎGHT TO WATTS Ace (CD COCHO 868) rJSÏ QVARIOOS JAZZ ACCORDEON VOL I Jacc ArchwsiCO 160442) PwWB QVARIOUS HIGHVJAY 60S 70S ■ BLUES RCVISITEO VOL 2 Ouefioo ICO DFOCO 8561) Jacz □VARIIXIS HARMONICA BLUES VOL 2 Ficmeauc (CD FA 50591 oïïf H™"1' LOmCia 00 RAI Nigftl S (BylCO LUM 0041 RïWPOp □ VARIOEJS UOANA LOUNGE MIO (CO 323062) VARIOUS DEFINITION OF ILL Copascli): (CD COPA 0I7CD) Jao-'-aVARIOUS THAT DRIVING BEAT VOL 5 Saiïluary (CO CM8C0 757) FtaL □ VARIOUS METAL FOR MUTHAS Sancluary (CO CMDDD 7461 Jacc Q VARIOUS [ AM SAD AND WEARY Bear FmtyMsroasIer (CO BCDAR16673) Rock □VARIOUS KULT1GE SOHGS UM COOIE FIGURER HITS Bear Familj (CD BCDAR 16605) Rock □ VARIOUS HIER SPRICHT RADIO TYRUS Beac Famïy/Rodemjasie, (CD 6C0AG (60611 Rock □ VARIOUS WORLD 2003 Vikpn (CO 5900712) ans □ WALDRON, MAL SONGS OF 10VE ANDREGRETNcjhliDayfCDFRLNS 0302) Son) □WANCFORD.HARKBESTFOOT FORWARD Absolule (COGa 4066) 0,M) □ WARE, LEON MUSICAL MASSAGE UM3 (CD 0189992) Rock/Pop □ WARNER, MUEE SMASH JBOOMJBANGJ Bm, Family (CD BCDAR 16471) RKklPm Q WEEN, ROBERT QUEBEC Sancluyy [CD SANCD 135) Rode □ WHITI, BUKXA MISSISSIPPI BLUES GIANT Blues EMeclon (CD 160472) Punk □WOJTASIIL PIOTR HOPE Pmser Bïos (CO PB 00181) Puok QYflRNEU,CAROLYN SONIC VISION TcidJdCDTZATOST) Punk □ZENATTI, JULIE DANSEES YEUX DON AUTRE Sooy France (CO 5056482) 

Singles 
m VOL l/TBA Replto 02' CAT138) 

(CO L1CK1KC0 002 CO UCKINCX 00212" UCK1NT 002: 

[£C0 & VOCO DERMAN RASTER EP/Î BA Karuteramt (12' EFA 65351-6) 
483 RUNINTO ROWERS/ABSTRACKT KEAL AGRAM MIX/MIONIGHT FUCK M1X BY JACKSON/KG MIX Ubels UN 

I MANITDBAhrfi 1 \ p TLA i L i I i Hl , L (■ o l 1^1: 

□DJ NATION mm EOmONTTBA Nukleiaar 0512 FNUK12- 0542 FANUK12' 054 □DOGZIliA DOCZILLA/TBA Madstrom 02" MAEIT 029) "  GET OUM/TBA Moving Target (12' MT 
 KEY GRATIF1CATI0N/PRECINCTS OHARMA OUB/SAUL 0 SAGE/INSTANT GRATIFICATION MIX/HAWKES BUE RESURRECTION MIX Hooj Choons (12' HOOJ135 \Z HOOJ135R) VTHE HoiBe □EVIL NINE LOYERS NOT FIGHTERS/TBA Marine Parade (12' MARA 20) SRD □FILTH. PERCY SHOW ME YOUR M0NKEYA3RIG1 NAl/SAM LE MORE MIXES^IOE PUNKERS CHEETAH MIX Southern Pned 

□ BLU CANTRELL FEAT SEAN PAUL BREAÎHE Aréta (CD 8287654572212' 82876545721) □ BUBBA 8ILLYABA Bella Union (CO TOECO 03) □ CARRACK. PAUL WHERE DIO1T Ali GO WRONG/TBA Absolule (CD COPCAR107) M DANDY WARHOLS, THE YOU WERE THE IAST HIGH/TBA Capital (CO COCL 845 CO ® CLX 845 r CL 845) 
S HOT HOT HEAT NO. NOT NOW/TBA WEA (CO W 615C0 T W 615) 

□HAKAN LIDBO CAP0E1RA/TBA Deeplay n2* DPLAY 012) □HAHDWAY, JAMES FEEL IN LOVE/TBA Hydrogen Dukebox (12* DUKE 119DJV) P □WNCE. RICHARD MUSIC. MUSIC. MUS1C/TBA Disko B (12' EFA 27915-6) SR □HOLDEN A BREAK IN THE CLOUDSRBA Border Community 02' 01 BC) AC □HOUOWAY & EASTWICK DOWNTIME 2003/DUBT1ME/BEATIME Paper (12" PAP 098) W UJCE SCAf.OAL IN NY/TBA SAW 02' SAW 23) U WD1EN SHOW ME LOVE/TBA Concept (CD COCON 4012" 12C0N 40) f U INFLUX OATUM TAKE MY/TBA fomuton (12' TORM12101) UOmiOSPECnVE TIME TRAVEL^BA Sinister02- SIN 005) _ ^ ^ □ J MAJIK SHARE THE BLAME/TBA Inlrared (12' 1NFRA 21R CO 1NFRA 021C012' INFRA 21) SR U J MAH TURN ME ON/TBA Gto.^! Dqital 02' GD 001) P 
LIFE (THE REMIXESWCRATE SOUL BROTHERS MDVSERO MUKI MIX Disonent ^ 

JK &WALUSWHODA THOUGHT1T/TBAMN2S(1^1^25019)AC 
H[S3LH0KO STILL UVELY/TBA Kanzelraml (12- EFA 65395-6) f n^JCH COMEIN/TBA Eukahouse (12' EUHO 048) Ç: JWAVE DAYSLEEPER/TBA EaslWest 02* LWAVE 041) J^CONJUNCTION GIVE/NANSE1SYOÎO Airtighl Recordings (12" AIR 025) W 

SgSSSSSloBCDSTEALTH^S, Z y^JOU'SNEYOfUFEffBABorai (12-&M 2003180) -'"'SOHTOWHESIPA . i r , ( 1, I - ' I 1 1 

»? aza-f" ' nRE,JllSTIN B0B£Brs0!i »|i*ES'SWAIN 11 SNEa Mlx 

DimSJî® K»uli!irrBA ^ o™0051 
nniim MY LOVE Grand Central HZ- GC169) OeWriT.515 WBO DISCQ7TBA Bol» To«m 02" W» 001) 
DS.®'®J[

E^to^W(12-12HPCIT26^ 
U® FEELINGSyCGSMICANS MEESAH MIX/RUSEM & MURRAY MIWW f»'"1 

Drum&Bass (CDCDCHS5152DVD DVDCHS 5152 MC TCCHS 5152) 
S CRACKOUT OUT Of OUR MINDS Hut (® HUTCD170 DVD HUTDVD170 T HUT170! 

(CDFPS036 7"FP7036) n INTENTIONS OF AN ASTER01D THF. GOSPtl/TBA Purr (® PURR 011) H JUUFS HAIRCUT THE POWER OF PSYCHIC REVENGE EP Homesteep CO REC 2020) FI KILL KENADA CHOKE/TBA Subveree (7* SUBV 001) □ LE NEON SPACE/TBA farte Panda QT 7N ING141) 

l . IMiuDO CsSf,'"'1 WASHINGTON STATE 01 MINUI BA DisIraeM Prc QSÏLSHA«WAnBA tokïVin-yill?' K1NK - ^NANNYABA Botcht Breaks OJ-BBE 

URBAN 3 BON GARÇON SHAKE SHAKE/TBA Istand vCO CIO 824 
■ DAVID, CRAIC SPANISH Wadslar (CO C0V/1LD 42) 
« CLOVER. DANA RAIN/TBA Poi'A CD 450-1622) STREET SMARiyiBA SoW (12' SLD 007) 

PI 

If 
Storming 
ahead 
Cari Page Assistant manager, Tempest Records Situated five minutes walk away from the city centre, Tempest Records bas been one of Birmingham's foremost independent retailers for 30 years and sprawls across three floors of its Bull Street premises. Business is good - so good, in fact, that the shop was recently 
WeVe doing a lot of 
business on Mark 
Ryder and speed 
garage white labels 

the 

reorganised to separate its urban and dance departmenls onto separate floors to allow- overcrowded punters more room. The shop aJso does an eNcellent trade in indie and rock, but wrll gently direct customers to the Virgin Megastore opposite if they request the new S Club S single or 
Cari Page says that demand for dance records overall is healthy, with sales of speed garage and firnky house both on the increase, while demand for trance and techno is slipping. "Bip Hop iras 

remains so, butwe're doing a lot of business on Mark Ryder, The Howarth EP and undergrou speed garage wf 
" We aiso sell a lot of indie and rock stuff, by bands like Locust, Finch, Taking Back Sunday and The Darkness, which the kids leam about through Métal Hammer and KerrangF 

fancy, the shop has a leam of 20 experienced and knowledgeable 
direction and a similar number of listening posls which they can use to try before they bus'. In order to cater for the DJ, Tempest stocks a wide range of audio gear, including mixers, amplifiera, microphones and tumtabies, while its newly- installetl computer sr'stem will 
Address: 83 Bull Street, Birmingh B4 6AB. Téléphoné; 0121236 9170 E-Mail: infoTùtenipest-recordsroi 
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Singles 

A wide range of genres enters the top ten 
this week - dance (Benny Benassi) rock (The 
Coral) and pop (D-Side) - but urban Beyoncé 
holds the top for the third succesive week. 

The Officiai UK 

BENNY BENASSI PRESENTS THE BIZ SATISFACTION 
WAYNE WONDER NO LETTING GO 
EVANESCENCEBRING ME TO LIFE 

™0N 

SPREE S0LD1ER GIRL ' 

[g3 

Ë II'- fc-Ct1' 



Singles Chart 

& JENNINGS NOTHING BUT YOU 

Sk 

LC ANDERSON VS PSYCHO RADIO R1GHT STUFF 

EISA MARIE PRESLEY LIGHTS OUT 
METALLICA STANGER 

LINKIN PARK PAINT 
JENNIFER LOFEZ FM GLAD 
ELECTRIC SIX GAY BAR 
LONGVIEW FUKlHtR 

BARRAIT WAUGH SKIP A BEAT 
EMMABUNTON FREEME 

JoeyJortison's, 
MINIMALISTIX MAGIC FLY 

POWERS THAT BE PLANET ROCK/FUNKY PLANET M SNOOP DOGG BEAUT1FUL 

N-TRANCE DESTINY 
DRUMSOUND/SIMONBASSLINE SMITH JUNGL1ST 
OCEANCOLOUR SCENE IJUST NEED MYSELF 
BLU CANTRELL FEAT. SEAN PAUL BREATHE 

MOLOKO FOREVER MORE 
THFCARDÎGANSYOU'RE THE STORM 
TOMCRAFT LONELINESS 

FAST FOOD ROCKERS FAST FOOD SOMG LC ANDERSON VS PSYCHO RADIO RIGHT STUFF INTENSO PROJECT FEAT. LAURA JAYE YOUR MUSIC OMNI TRIO RENEGADESNARES POWERS THAT BE PLANET ROCK/FUNKY PLANET 
ELECTRIC SIX GAY BA IEI JUST NEED MYSELF MOLOKO FOREVER MORE 

THE TRANSPLANTS DJDJ PANJABIMC FEAT. JAY-Z J0G1/BEWARE QF THE BOYS PAUL WOOLFORD OUT OFMY LIFE NEON LIGHTS BULLETIN THE GUN TONY DE VIT FEAT NIKi MAK - 1\ M ARLASO' 

BENNY BENASS1 PRESENTS THE BIZ SA" OMNI TRIO RENEGADESN) POWERS THAT BE PLANET ROCK/FUNKY PLANET YOMANDA YOU'RE FREE MADONNA HOLLYWOOD DRUMSOUND/SIMON BASSUNE SMITH JUf PAUL VAN DYK FEAT. HEMSTOCK & JENNINGS NOTHING BUT YQU ELTON JOHN ARE YOU READY FOR LOVE? M FACTOR CQME TOGETHER PAUL WOOLFORD OUT OF MY UFE LC ANDERSON VS PSYCHO RADIO RIGHT STI 

MINIMAUSTIX MAGIC FLY DAVID GUETTA VS BOWIE JUST FOR ONE DAY (Hl UNDERWORLD COWGIRL/REZ 

hsi " 1 
2 WAYNE WONDER NO lElTIMG GO (W 

3 3 JAVINEREALiniNGS 
Si 6 RKEUYIGNIT10N 
7 7 MIS-TEEQCANTGET 11 BACK 

TYRESE HOWYOU DONNA AGI LIKE THAT 
Il| 9 

16 SNOOP DOGG BEAUT1FUL 
15 12 B2KGIRLFRIEND EkOES) 
l?) 19 DMX X DON' GIVEITTO YA MtoKtor.m, 
19) 17 20) 20 PANJABI MC FEAT. JAY-Z JOGI/BEWARE OFTHE BOYS SMMtanj» BIG BROVAZ FAVOURITE THINCS frani 

AH (lie sales and airplay charts published in Music Week are also available online every Sunday evening at www.musicweek.com 
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Albums 

The Manies make the highest début of the 
week, while Beyoncé retains the top slot and 
last week's new entries from The Darkness 
and King's of Léon remain in the Top Five. 

The Officiai UK 

-! i QUEEN LIVF AT WEMBIEY STADIUM r-1 ' -W 2|Z LEO ZEPPELIN LEO ZEPPELIN œ™ LVr. Vr;-. Hivi ES® DESTINY'S CHILD MUSIC WORLD MUS1C PTS DESTINY5 CH1LD Ce IRONMAIDEN VISIONS OF THE BEAST EWB 5|5 EMINEME fcmjIKteiU) 6i 9 CRAIG DAVID OFF THE HOOK - L1VE AT WEMBLEY vi^w, .T-VCI 7I 6 ABBA THE DEIINITIVE COLLECTION 81 8 THE BEATLES THE BEATLES ANTHOLOGY - BOX SET roi IB 9 [ 10 U2 RATTLE AND HUM cicvorciicw lOjll 50 CENT THE NEW BREED 11 12 BONJOVI iT'TMTL-' («mm»*» 12 3 S CLUB BEST ■ THE GREATEST HITS OF r, i> lui 13 7 VARIOUS THE LAST WALTZ vwroo 14 13 QUEEN GREATEST VIDEO HITS -1 15)14 MICHAEL JACKSON VIDEO GREATEST HITS- HISTORY 16J17 DAVID BOWIE BEST 0FB0WIE au® 
tel22 SHANIA TV/AIN THE PLATINUM COLLECTION 
l'I© BRYAN ADAMS LIVE AT THE BUDOKAN wmr» lu : 20 24 ROBBIE WILLIAMS LIVE AT THE ALBERT (B 

j BEYONCE DANGEROUSLY IN LOVE 3 I VARIOUS PURE URBAN ESSENT1AL5 2 î ASHANT1CHAPTER II | JUSTIN T1MBERLAKE JUSTIF1ED 
7 I LUTHER VANDROSS OANCE WITH MY FATHER 17 j FABOLOUS SWEET DREAMS 9 j MIS-TEEOmCANDY I j CRAIG DAVID SUCKER THAN YOJR AVERAGE j EM1NEM THE MARSHALL MATHERS LP 

Wd 
LM BEYONCE DANGEROUSLY INLUVh® ■ . , ,, 

DELTA GOODREM INNOCENT EYES ® (M5im5,2™ 
3 ■ lÛNGS OF LEON YOUTH AND YOUNG MANHOOD 

Dangcrously In 
fourth week, v^hilo extending 
Crazy In Love to three weeks. She's 
top both charts 

Docombor 2001/ January 2002. 

IL Manie Street 

Secret History Of Tlie Manie Street 

coyei^yficsions. 
recorrtîTîcjs. Tlie "âlïïum débuts this 
U after sellîng 18,000 copies. 

4 
5 

THÉ DARKNESS PERMISSION TO LAND ® 
5 8 GEORGE BENSON THF VERV RFST OF - THE GREAI EST Hl ' S CE 
6 THE OSMONDS ÛLT1VATE COLEECIIÔN ^ 
7 U 7 STEREOPHONICS YOU GOTTA GO THERE TO COME BACK ® 
8 6 3 THE THRILLS SO MUCH FOR THE 01TY ® 
9 7 12 EVANESCENCEFALLEN® 
10 3 lyiORCHEEBA PARTS OF THE PROCESS ® 
mM ilANIC STREET PRCA HERS ? STICK TRACES.. 

12 | 22 SOCENT I OR DIETRY1N 
20 38 DANIEL BEDINGFIELD GOTTA GET THRU THIS ® a 

"ui 12 38 CHRISTINA AGUILERA STRIPPED ®7®i 

17 

68 107 BARRY WHITE THE BARRY WRITE COLLECTION ® s ® 3 u 
17 12 SEAN PAUL DUTTY ROCK® 
16 46 AVRIL LAVIGNE EETGO®.;®: 

40 17 SIMPLYRED HOME® 
~W 21 33 BUSTED ®rr- 

20 U 3 ASHANTICHAPTERII ® 
21 S CLUB 7 BEST - THE GREATEST HITS OF 
22 JUSTIN TIMBERLAKE JUSTIFIED ® i ©. 

Mi COLDPLAY A RUSH OF BLOOD TO THE HEAD ® s ® 2 
^24" 
~25 

F NORAH JONES COME AWAY WITH ME ® 5 ® 3 
9 JIM REEVES GENTLEMAN JIM - DEFINITIVE COLLECTION 

26 22 54 RED HOT CHILI PEPPERS BY THE WAY ® j ® 3 
mt 30 2 SUZANNE VEGA RETROSPECTIVE - THE BEST OF 

60 EMMMTHEEMINEMSHOW®^®^ 

n 

29 27 7 UB40 LABOUR OF LOVE - VOL l II & III ® 
30 24 16 MIS-TEEQ EYE CANDY ® 
31 26 2 FLIP & FILL FLOOR PILLAS 

13. Daniel Bedingfield 
frfth single Never 

Bedingfield's 
This increases sales for the 
numberD-lts highest placing 

y 13 MADONNA AMERICAN LIFE ® ! ^ ^ ^ t 
33 3 ELECTRIC SIX FIRE ® 
34 28 34 SHANIA TWAIN UP! ® 2 ® 1 
m 30 ENRIQUEIGLESIASESCAPE®î®p r.j |1irri|n 

36 
B F 

OCEAN COLOUR SCENE NORTH ATLANTIC DRIFT 
STEREOPHONICS JUST ENOUGH EDUCATION TO PERFORMsf ® 2 

38 - THE WHITE STRIPES ELEPHANT ® 
50COIT12 BIGBfiOVAZTÎ DELlAMobRail US/VMMKPfiESlEy 57 

688.000 copies ishsiaito ctïïSa!'"l£RAIt4î [SBSÈiciESUsss SvsowSlf22 ÎtoSiîtpiwoilkii SlAVffiKl? SlSSlElD EVANESCLfJŒ 5 KÙÏSOflHWJ MaUTIKAIlHEV-CII®» 

INFECTED MUSHROOM 
COHUERTING UEGETARIANS 

à 



Albums CHart 
/ i/ 

■3, u THE DRIFTERS 1 HE DEFINITIVE 
y « THECORAL 1 I (f,r • 

41 36 3 AMY STUDT RALSE SM1LES 
42 ^NEH-YOUNaONTHEBEACH 

72 22 ICHRlSilNA AGU1LERA CHRISTINA AGU1LERA © ®, 
44 32 o ANNIELENNOX BARE 

62 6 ATHLETE VEHICLES & ANIMALS 
46 27 COOD CHARLOTTE THE YOUNG AND THE HOPELESS ® 

47 55 2 MICHELLEBRANCH HOTEL PAPER 
48 T/ISINEAD QUINN READY TO RUN 
49 33 » RAD10HEAD HAIL TO THE THIEF ® 
50 43 IQUEEN GREATES! HiTS 111 & 111 © i© 
u o , 'PINKCANTTAKL MF HOME o 

52 â ̂  USA MARIE PRESLEY TO WHOMIT MAY CONCERN 
"53" 48142 THE STREETS ORIGINAL PIRATE MATERIAL® uijo^r 
"54" i pfjNITIN SAWHNEY HUMAN 
m 34 ROBBIEWILLIAMS ESCAPOLOGY®6®4 

3, 7 METALLICASTANGER®®! 

1 
65 CF .i DAVIC YOURAVERAGE®©. 
O > THE EACLES THL VERY BLST 01 ® 

59 44 ,/ jLINKIN PARKMETEORA®® i 
60 51 20 R KELLY CHOCOLATE FACTORY ® 
61 IDE LA SOUL THE BEST OF® 

m .. LIBERTYXTHINKINGITOVER®7 , :i,; , „ 
63 59 42 OASIS HEATHEN GHEMISTRY ® 3® i E ]k^mo>wv., 
64 52 . ;WAYNE WONDER" NO HOLDING BÀCK imJu:-c-mi^rw 
65 45 . DÀVÏD GRAY A MïW DAV AI MiDNiGII i ® . 

O 7 (JEFEBUCKLEYGRACE®, 
S o o [f HE STYLE COUNCIL GREATEST HITS 

68 67 : ; THÉ FLAMING LIPS YOSHIMI BATI LES THE P1NK R0B£[S ®9)6?jeHi!(iii<| 
~69 THE SLEEPY JACKSON LOVERS 

70 MARTI NA TOPLEY-BIRD QU'iXÔ'YC 
"Tf 3 [MEATLOAFCOULDN'THAVESAIDH BU ibR®  

72 22 jBIC BROVAZ NU FLOW ® 
G 2, j KELLY ROWLAND SIMPLY DEEP® 

h E 3 LUTHER VÂNDROSS DANCE WITH MY FATHER 
G ■ 1FNKIN PARK HYBRID THEORY ® j® 2 

WlUSffl.KjYy gjOHBM 
»|mMaa£36 

Rf D HOT CHILI PEPP£RS2| THESIYlf COUKC1167 S^SSîn'j! 

reachod numlMH- 

hassokl 41.500. 

-THEHISTORYOFCHILLOUT 
VARIOUS THE RETURN OF SUPER m VARIOUS PURE URBAN ESSENTIALS VARIOUS THE VERY BEST OF FANTASTIC 80 S VARIOUS CLUBBERS GUIDE TQ SUMMER 2003 
VARIOUS ALWAYS&FOREVER 
VARIOUS KISS HIT LIST SUMMER 20( VARIOUS BACKTOTHE 01DSKOOI fBIZA ANTHP'uS VARIOUS NOWTHATSWHATIC -THE SECOND WAVE OST CHAR1.1ES ANGELS - FULL THROTTLE 

THE DARKNESS PERMISSION TO 

HIT 

STEREOPHONICS YOU COHA G01HERE TO COME BACK THE WHrEESTRIPES ELEPHANT 
NUIN SAWHNEY HUMAN NE NORTH ATLANTIC DRIFT ROYKSQPP MELQOY AM EVA CASSIDY S0NGB1R0 CflLEXICO ALONE AGA1N OR FEEDER COMFORT IN SOUND COSMIC ROUGH RIDE TUPACSHflKUR l'Bhn Li i IH \..IL MOLOKO STATUES ICS JUST ENOUGH EDUCATION TPPERFOR SNOOP DOGGY DOGG DOGGYSTYLE 
PLUMP DUS EARGASM THE TRANSPLANTS 1 HE TRANSPLANTS 
THE STRQKES1S TH1S1T 

VARIOUS THE REGGAE LOVE COLLECTION VARIOUS MEAT LOAF & FRIENDS THE HAMAS AND THE PAPAS THE BEST OF VARIOUS MOTOWN CHARTBUSTERS - VOLUME 3 VARIOUS 20 BRITISH NO 1S OFTHFSEVENTIES NEIL DIAMOND THE BEST OF THE JAM THE BEAT 5URRENDER BILLY CONNOLLY CIASS1C CONNOLLY DUSTY SPRINOnELD HITS COLLECTION STYLIST1C5 THE BEST OF 

ilG IN SEARCH OF NERO «rnffl 2 . GREATEST HITS Baœ Sonnasteai 3 | 3 THE MARSHALL MATHERS LP Emineni in 4l2 ESCAPE Fnnouo loteùs tmïtwRM» M 5i6 THE SL1MSHADYLP Emineni ImimrelIYWirfd) 6 © ORIGINAL PIRATE MATERLAL TlicStreets UriwOnWGM 7|G STRAIGHT OUTTA COMPTON NWA PirtWWrB s! 16 BACK TO FRONT bond Richie Wrt.(U 9 1 4 THE DECLINE OF BRITISH SEA POWER British Ses Power IWTrOMH 10G NO ANGELDido CtatjSmlalBMG) 
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GREAT 

! P U B L I C I T Y ! 

PR, Marketing and Design 

! MUSIC IS OUR LIFE ! 

www.quitegreat.co.uk 

Tel: +44 (0) 1223 830111 
E-mail: info@quitegreat.co.uk 

MD: Pete Bassett PR Manager: Louise Molloy 
The Team: Carrie Uttridge, Nigei Woodbine & Ben Hervey-Murray 

Spécial thanks to: MeatLoaf, Sanctuary Music, Chris Rea, 3MV, Russell Watson, SPV, 
Sony Classical, Howard Jones, Warner Music, Kiss, Decca, Peppercorn, Jazzee Blue, 

Yes, Zeus Records, Lynyrd Skynyrd, Wrasse, Jethro Tu II, Echo, LoveBug, Jazz FM, 
Chrysalis Publishing, Mitchell & Dewbury, Mr Bongo, Ive Mendes, Fremantle Media, 

Full On Entertainment, Paul Brady, RandM Entertainment and Robin Gibb. 
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