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Mercury praised for backing début albums, p3; Feature, p8-9 

Peters replaces Cowey in BBC rôle 

Surprise 

switch in 

IOTP job 
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ers ail over in the UK but globally." ' 
"TOTP is a pop show and announceraent, but CoopeHndi- 

Autumn line-up 
fais lit® place 
Release plans take shape for 
the final quarter earlier 
thanusual, inresponseto pressure fromretailers 
and média buyers p4 

Aiissie relasier 
plots UiC exil 
Sanity announces plans to 
sell up and ship out after 
failing to make an impact, 
two years after arriving 
in Britain p6 

Mercure shows ™s week's taîîer 15 

uiibeatclîmale fllb"l"s:Be!"",cé 

Amid the doom and the 
gloom, MW flags up plenty 
of reasons to be cheerful, 
from Asian music to 
progressive pop p8 
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Airplay: Beyoncé 
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e 'It is up to ail of us, whatever we do, 
to spread the word about music 
- Editorial, pl4 

'■*<**■ CMP 

To read ail the 
news as it 
happens each 
day, iog on to 
musicweek.com 

Your guide to the latest news from the music industry 

BiiyMusîc unveils 
50p online deai 

he US wi ithe largest catalogue yet ; web after securing deals with ail five majors and a number of independent record companies. Individual songs relail at «79 each iSÛP), with albums from $795. while customers can also buy MP3 players, which haue been strategically re-branded as Digital Music Players Like Apple's ilunes Music Store, customers can burn tracks up to 10 times. • The former Marquée Club is to be renamed the Carling Academy ïslington when new owner the McKenzie Group, reopens the 800- capacity venue in September. McKenzie, which bought the venue from administrator BDO Stoy Haywood in June, is also remodelling the restaurant to create a secondary mid-range-capacity space, which will operate as Carling Academy 2 ïslington. McKenzie will also open the 1,200-capacity Carling Academy 
Meanwhile, the McKenzie's Shepherd's Bush Empire will celebrate its lOOth anniversary on August 17. • Emap title Smash Hits is publishing a one-off spécial retailing at £2.50 on August 13. The 52-page Summer Quiz Spécial contains more 
free stationery set © The Radio Authority is undertaking public-interest tests on two of the 11 applicants for the third 

West Midlands régional FM licence. The tests into Capital Radio and GWR, the controlling shareholder in The Storm application, have been prompled because both groups already have stations m the région. • Début albums make up three- quarters of the shortlist for this yeaKs Panasonic Mercury Music Prize. p3 0 BiHboard sister magazine Music & Media is to close on Thursday after the publication of its August 2 issue. The closure of the pan-European music industry title, which was announced last month, is is understood to be resulting in fewer 
this year's MTV 

and railways. pô O HMV is opemng a 350 sq m in Staines' Two Rivers Retail Pa 
9,000 titles and games, the 

oneofupto24 new st by the end of this year 

Sales up after 
mergertalks 

announced in the first halfof August. p7 • The IFPI has welcomed the EU's adoption of a new customs regulatrof making it easier to seize and destroy pirated CDs entering the European community. IFPI r ^ Europe Frances Moore says the régulation is particularly timely il préparation for EU enlargement 
countries including Ukraine and Russia, among the top 10 ti 
against piracy. O Guardian Media Group, whose radio interests include Jazz FM, last Wednesday reported pre-tax profits tripling to £36.9m following an upturn in ad revenue. Group ad income grew by 4.1% after a post- September 11 refaound. Its radio se from £8.2m to hile st; operating média divisior this year from £32.2m to £176m. ® Apex Entertainment Group ano its sales and marketing opération Independent Distribution have gone into receivership, with liquidators looking to sell off the assets. p4 • Australian retailer Sanity, which entered the UK market in 2001 after taking over Virgin's Our Price outlets, is putting the stores up for sale, pû 

Rose set for 
Unlversai rôle 
© Brian Rose, who left his post as BMG sales director last Friday, is to take up the saine position at Universal on August 12. His appointment was announced nearly four months ago but the switch was delayed as he served out part of his notice period with BMG. BMG commercial vice-president Richard Story will temporarily oversee Rose's 
workmg through the 

co-ordinator Carol Cheetham has been promoted to programme manager. ^ ^ ^ 

analyst for Disn 'at International. His élévation follows the promotion of David Bryant, who becomes group finance director for Universal Music UK and will be based at Sussex Place. Bryant was previously Polydor's commercial 
effective from August 1 

Javine luks EM 
puUifiiug deai 

chart with her Innocent Records début single Real Things, last week signed a sub-publishing deal with EMI Music, through her existing deal with Blue Sky Music. Pictured above (left to right) are Lizzie Francis (ENC Productions), Guy Moot (executive VP and head of UK A&R), Javine, Fran O'Connor (Bamm Management) and Declan Morrell (senior A&R manager). • Songwriting and production outfit The Matrix have signed a deal with ' ' s US, with a 

immédiate effect from hmg national radio plugger to the newly-created rôle of head of national radio. Woods, who WilJ report directly to promotions vice-president Alex Crass, joined BMG on work experience in 1996, before joining RCA's promotions department. S Lucy Birch has moved from média agency Carat where she handled the News International accounl to become account manager at Chrysalis Radio. Meanwhile, the group's Heart Digital programme 

it Media after opening an office in New York. p6 9 The Copyright Tribunal last Friday officially posted a notice advertising the forthcoming case between the 1 and MCPS over the disputed alty rate for DVD licences. The notice, posted on the Tribunal's webpages at www.patent.gov.uk/ copy/tribunal/inded.htm, gives third parties the opportunity to play a part in the proceedings. Within the notice, brought under the Copyright Designs and Patents Act 1988, the Copyright Tribunal states; "The applicant [the BPH has referred the scheme...a5 an unreasonable scheme and in particular the very substantial and unjustified proposed increase in licensing fees compared with the current scheme." 



News 

Judges highlight health of homegrown British talent 
by seiecting débuts for three-quarters of nominations 

New talent adds f izz 

to Mercury shortlist 

by Paul Williams The Panasonic Mercury Music • T-*"r-* Prize helped rebut daims of a lack jjjÊÊti ri of exciting new homegrown acts, ,3 with début releases daiming nine ^KSê^HÊLi | 

Mercury nominees 
Eliza Carthy: Anglicana (Topic) Coldplay: A Rush Of Blood To The Hcad (Parlophone) The Darkncss: Permission To Land 

ofthe 12shortlistslots. tîÉtLup Parlophone's Coldplay and S Radiohead stand as comparative 
Floetry: Floetic (DreamWorks/Polydor) 
Lemon Jelly: Lost Horizons (XL) 

Tuesday, as emerging talent rang- ing from the old-fashioned rock of from Parlophone, whose manag- 
Cdgj' garage beats of XL's 18-year- the band's success so far lias large- old MC/producer^Dizzee^Rascal ly been from word of^inouth. 

Radiohead: Hail To The Tliief 

St^lbumrtQui^0ticeyisBalso Virgin-dgnLd^hedthdi"sS alst among the 12. "The record indus- make it onto the list with their 
the pasl fortnight and have a sin- gle planned for September 22, 
ed^|piSSS 
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tins time. Although the band's first they're both distinctive and origi- album Floetic grabbed two Gram- nal and, like a lot of the best in beingnamed album of the year 

XL nets attention with 

Dizzee Rascal website 
Mereunf-nominated Dizzee fforn his baclnjrounci rcally liave a 
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AUTUMN UNE-UP (BMG); Texas Oct 20 - Britney (Polydor): Pink S^r'ùllîpennsK Sept 8-R Kelly (Mercry);Flnley SpearsIJive) (BMG): Elue HolÇM Peppers (hits)(Jive) Quaye(Sony). Oct27-REM (Imocenl):Bnlney l;'5ri
>^'^' t|ife Sept 15- Oct 13 - Beautifui (hilsXWEA Spears (Jive): Alicia Londoh). WesUile Staisailor (EMi); South (Mercury); toudon): Liberty X Keys (J Records): David Bowie (Sony) TLC(hits) (V2) Will Young (S): (Island), Busted Sept 22 - Stîng (BMG): Gareth AlsoOctobcr- Liberty X(V2): (Isiand): Ronari (Polydor) Gates (S)-Travis S Club 8 (Polydor); Alomic Kitlen Keatmg (Polydor). Sept 29 - Oido (Independiente) Sophie Ellis Bextor (Innocent) Will Young (S) 

Labels eue up big hitters for mid-September bonanza 

Big albums queue up 

for autiimn TV push 

by Martin Talbot and Joanna Jones The autumn release schedule is taking shape earlier than ever this year, as labels and retailers posi- tion themselves to maximise sales in the final quarten Detailed release schedules for September through to November are beginning to come together up to three months in advance, answering pleas from botb ers and média buyers. Already, albums by Dido, Te 
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The launch of the 

Apex distribution arm 

goes into receivership 
The tough trading conditions hâve claimed another music business victim, willi Apex Entertainment Group and its sales and marketing outfît Independent Distribution Limited (IDL) going into liquidation. As well as IDL, Apex Entertainment Group's otlier sister companies Apex Retail Services and Hoodlife Records are also in receivership. Neither IDL chairman Harry Maloney nor managing director Nigel Reveler were available for jmpany is now 
and insolvency opération Léonard 

IDL represented more than 30 labels including Curb Records and Rosette Records, which include acts sucli as Daniel O'Donnell and LeAnn Rimes on their roster. Recently it worlced on Burning Spear's Freeman release and a Chicano Spirit compilation. The Léonard Curtîs spokesman adds that the major Apex and IDL créditer is Coutts Banks, which brought in Léonard Curtis, and that the niost valuable assets of the companies are the catalogues of music rights stretching from classical to hip hop. "We are looking to sell these rights to anyone wlio would be interested," lie says. IDL staff bave been made redondant, lie 
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TOUGH 2003 ON Sanlty puis up for THE HIGH STREET sale ils UK stores SUBHEAD1N0 just two years aftei 

Australian retailer confirms pians to close 110 outlets 

Sanity market exit 

blow to high street 
Virgin Entertainment Group CEO Simon Wright says the retail- er's relationship with Sanity in Australia remains unaffected by the development in the UK, aithough he says the retailer wanls ; on fewer, higher-profile the market. In his capacity as Bard chair- , Wright expresses concern three "very music-orientated " in the form of Andys, Tower, being hit this sanity ano lower, oeing mt mis 

he says. "H is clear that the 

"riew rf theTmi^orf™^ by soTf might 

if Sanitys 110 UK stores, geriereU whicli were bought from ing Our 

to As part of the 

ive 2% ofthe UK ing Virgin Mobiles in ils outlets matter how hard Australia and the UK. 

Music Zone makes a stand 

OU's opération in US 

gives artists support 
One Little Indian is setting up a New York office in an effort to accommodate its artists who do not want to make the compromises sometimes inhérent in licensing deals. The new Manhattan-based offshoot lias signed a three-year deal with distributor Navarre Entertainment Media, with one of the first major releases under the arrangement including a boxed set of Bjork live CDs and a DVD of rare performances on August 18. One Little Indian founder Derek Birkett says the motivation for establishing a US base was 

Birkett says it made sense to open his own office, giving One Little Indian's acts, whicli include Black Box Recorder, The Finger and A3, the opportunity to release the product they want to have released when they want to release IL He adds that acts will be given the choice between going with OU in the US or opting for a licensing deal with a major. "They can go with our System or work with a major if they are happier," he says. "We are trying to make everything simnltaneous with the same dealer price." 
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©'How long before a consumer 
can get the UK Top Five sent to 

v/ their phone?' - Viewpoint, pl4 

iaiiiohead and Coldplay top 

MTV video nominations 

by 
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Warner Music buoys 

AOL as merger looms 
The wisdoin of AOL Time Warner's décision to sell its CD and DVI manufactnnng business to reduce debt was highlighted last 2002™înii« 2003rwci,ucs «temne week, when it emerged that the SL05bl| S972nl tal group's music opération was one sonY of the group's botter performers in ^ ^ 
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Why music 

getsbetter 

andbetter 

The announcement of the 
Mercury Music Prize 
shortlist each year offers 
an opportunity to reflect 
on the quaiity of current 
music, and this year's list 
has been quite rightly 
better received than 
many. But beyond a list of 
albums there are broader 
reasons to be upbeat 
about the health of UK 
music - and to believe 
that next year's Mercury 
list should be stronger 
still. Put aside such 
structural issues as the 
state of the singles 
market, pricing, illégal 
downloading and CD 
burning for one moment. 
Thefact is that there are 
plenty of reasons to be 
cheerful about music, and 
here are a few of them. 

A uniquely British fusion of Asian and urban music will become ubiquitous in the coming year 
Mercury Music Prize- nominated Dizzee Pascal is clearly one 
ofthemost original 
talents in UK music 

Sophisticated teens Edgy pop finds new attitude - and new fans 
After a period in which pop arguably sank to become blander than it has been for years, there are real signs that one-off examples of guts, ener- gy and attitude are gelling into a \vider trend. From the bolshy pop of Pink, Avril Lavigne and even Eminem, to the guitar-based strains of Bust- ed - whose début album has gone double plat- inum within six months - a crop of spikier pop performers are giving teen fans more to think about. And the/re finding a willing audience. That audience is more sophisticated than any of its forebears. Young music fans' interest in média and the internet - and the popularity of behind- the-scenes shows such as Pop Idol and Famé Academy - have created a génération with a heightened awareness of popular culture, and of their own power to shape it. Add in file-sharing services which make music from any genre and era available to ah, and you end up with the most culturally-sawy bunch of teenagers in history. This is a génération that will no longer be spoon-fed. And in its ranks are new music fans who are more broad-minded, educated and will- ing to be challenged than their older brothers and 

B MUSICWEEK 02.08.03 

East greets West UK Asian talent hits the mainstream Back at the start of the year, Panjabi MC's smash Mundian To Bach Ke sparked média coverage and industry interest in an Asian music scene that had been quietly bubbling away for years. Inevitably the stories came and went. But this is no flash in the pan. Behind the head- lines, not only do the scene and its pillar labels, such as Moviebox, Envy, Métro and Untouchables UK, continue to gather strength, but they are fos- tering a génération of producers and artists who can stand their graund in the mainstream. Wliile some are focused on the core Asian market, others are developing a uniquely British fusion of Asian and urban influences, whose mass appeal means it will become ubiquitous in the coming year. 

Craig David has already received the remix treatment from producer Rishi Rich, who is now developing projects including Relentless signing Jay Sean and who has remixed Ricky Martin. Meanwhile, scene pioneers Punjabi Hit Squad are signed to Def Jam UK, and other in-demand pro- ducers, such as Envy's Dr Zeus and DJ Sanj, are also working on a wide range of projects (watch outforthe Dr Zeus, General Levy and Bally Jagpal collaboration due out on East West and DJ Sanjs Liberty X remix). With the key labels now getting racked in HMV, thanks to Brothers Distribution, look out for lots more action in the months ahead. 
Being it for liieiiiiei¥@s The liealtliy state of independence In the late Seventies, the DIY punk ethic spawned the Cartel as the UK's first independent distribu- tion network, while in the late Eighties the acid house boom created a similar explosion in labels and niche distribution operators. Now, more than a decade later, a growing band of acts are once again taking the do-it-yourself route to market. The ability of established, but apparently unfashionable, acts such as Simply Red, Chris Rea, Marillion, John Squire, Matt Johnson, Lewis Taylor, David Sylvian or even Louise to get their records out, either direct to their fans or via their own labels, has coincided with a growing confi- dence among small, developing talents to do it off their own backs. In parallel, a range of new acts have turned necessity into a virtue. A string of bands - includ- ing some, such as The Darkness, who simply couldn't get a deal and had no other way ofgetting their records out - have discovered the benefits of building their own fanbases, releasing their own records and thus creating a demand ail on their own. For The Darkness, read also Damien Rice (who is now poised to "do a David Gray"), the Crimea, The Koreans, Keane and Hope Of The States. In the alternative arena, Playgroup pro- ducer Trevor Jackson has made his Output imprint the cuit label of the moment following his departure from Source/Virgin. It hasn't made it 



i 

any easier to achieve critical mass, but there is a growing sense lhat there is a genuine alternative to the elusive big record deal. 
Back to the future If you think you've heard it before, you're right As Ogden Nash once suggested, progress might bave been ail right once, but it bas gone on too long. He probably didn't know he would be fore- shadowing the pbilosophy of most early 21st cen- tury guitar music, but a roll-call of today's latest heroes appears like a compilation of musical high- lights from 1965 to 1982 - and sounds none the worseforittoo. There aren't too many blinding flashes of light amongthe recent arrivais, but there's alot of good rock music. As the heaithy live scene demon- strates, the grass-roots market for young bands is more vital than at any time since Britpop. And the panorama of influences \vill make even more of a différence when the second, third and fourth albums pour forth. It is ail very well for armchair critics to analyse how The Darkness do Queen by way of Uriali Heep, The Coral cross-breed Love with Mersey- beat, the Rapture channel Gang Of Four and PiL, The Thrills rehabilitate the Byrds and Buftalo Springfield, and Brian Wilson ought to collect points on virtually everything else. But Chuck Berry literally does collect points on songs by both Wilson and John Lennon, and the Rolling Stones freely borrowed from everyone from Robert Johnson to Slim Harpo. Did it tie thera to the past? No, it sent them into orbit. No musical movement springs fully-formed from its own genius, and ail good things take time. More to the point, the nevv génération of fans are unlikely to care less - so long as it rocks. 
Live circuit in rude Health Gig-going rockets despite the downloads With tickets for last month's Glastonbuiy festival barder to get hold of than centre court tickets at Wimbledon and huge tours from the likes of Rolling Stones, Justin Timberlake and Paul 

McCartney among the highest-grossing of the year - despite the rising prices that now mean it is standard practice for stadium shows to charge up to £75 for premium tickets - the live industry has seldom been in better health. But the buoyancy of the sector runs much deep- er than just those headline-grabbing events. Renewed demand for live music across the coun- try is fuelling interest in new bands and leading the hand of record labels. The Darkness sold out London's Astoria before getting signed to a major, while other baby bands, such as Funeral For A Friend, Bifiy Clyro, InMe and thisGIRL, built up strong régional followings before anyone in Lon- don had even heard about them. Networks of clubs such as Drowned In Sound and the Barfly venues - driven by a new gén- ération discovering guitar bands - are emerging, giving more opportunities for new music to be heard, while the McKenzie Group's ever-growing chain of larger halls plugs a gap in the middle of the market The recorded industry may be having a tough time, but gig-going remains one experience which no fan wiU be able to download. 
Floor-fîllers with attitude Dance is dead; long live dance With cod-trance versions of Eighties hits clogging up the dance label release schedules during the past year, it was inévitable that something more interesting would corne along, if only as a reaction to the status quo. After being fed a saccharine diet of DJ Sammy and Soda Club, dance fans appear to be demand- ing something more satisfying from their tunes in 2003. And producers are delivering. Ministry/ Data's Tomcraft and Benny Benassi have already delivered two of the dance hits of the year, each with a unique sound which is crédible in the coolest clubs but also works on mainstream radio. Elsewhere, bootleg wizard Richard X is poised to release bis genre-defining collection of modified pop classics, while The Rapture's album is finally ready for release. And they are not alone. Hastencd by the demise of the superclub, dance 

UK pop has always been marked by maverick 
voices wiio distil influences into their own blend 

Features are edited by Adam Woods 
has had to go underground before it can go over- ground again. More popular club nights are now mixing bands and DJs (fewer of them superstars). And with a number of high-profile collaborations due to deliver potentially distinctive singles in the coming months - Chemical Brothers with The Flaming Lips' Wayne Coyne and Paul Van Dyk with Vega 4 - dance certainly feels more exciting. 
Cuit acts go on and on Critical acclaim keeps album acts afloat The recent sériés of outdoor gigs at London's Somerset House highlighted the existence of an alternative mainstream of acts, ail of whom punch above their weight in terms of critical apprécia- tion and below it where sales are concemed. Beth Gibbons & Rustin Man, Calexico, Gold- frapp, Sparklehorse and even Yo La Tengo ail lay claim to unfailingly positive press coverage, huge- ly appréciative live audiences and routine slots on Later With Jools, without ever quite making the sales breakthrough they deserve. The increase in the number of média outlets - new music magazines, national newspaper columns, digital radio and télévision channels - means that there are ever more avenues for criti- cal appréciation, even as music sales struggle to mainlain their strength. In other words, the ranks of highly-regarded, well-publicised, soon-to-break-through artists are more swollen than ever. Four Tet have become a by-word for faultlessly hip organic electronica, while the release of each new album by artists such as Lambchop, Broadcast, Lucinda Williams and Beth Orton is greeted by a sincere fanfare of "this ought to be the big one". Is radio the missing link? Is critical opinion simply a poor reflection of mainstream tastes? Is there only room for one Rôyksopp/Badly Drawn Boy-style breakthrough eacb year? Ail of these are arguable, but for those who are listening, this Mojo/Uncut/Word-endoTSed axis of thoughtfùl, "serious" music is yielding gem after gem. 
Guïded by their own voices In célébration of the maverick Throughout pop history countless scenes and movements have thrown up signature bands in their wake. And many of those bands have inevitably reflected their influences (see "Back to the friture" above). But pop - and especially UK pop - has also always been characterised by maverick voices who distil influences into their own blend. During the past decade these have included Tricky, Finley Quaye, Aphex Twin, Badly Drawn Boy, The Streets' Mike Skinner and Ms Dynamite, and ail the signs are that the tradition is continuing. Mercury-nominated Dizzee Rascal is one of the most original talents in UK music - and someone who could only have corne out of the UK. Offering their own unique fusions are fellow 2003 nomi- nees Martina Topley-Bird and Soweto Kinch. Beyond the shortlist. Four Tet's Kieran Hebden has won great acclaim for his Rounds album (on Domino), which ofters an idiosyncratic slant on electronic music, while Roots Manuva is attract- ing new interest and Goldfrapp is building sales. And, in September, Finley Quaye is set to return with his third album. Largely produced by Maver- ick A Strike producers Bacon and Quornby, it finds the Sony artist in better voice than ever. Their veiy originality sometimes makes it bard- er for such musicians' talents to translate into international superstardora. Yet, whatever their global sales profile, the UK music scene is ail the richer for their ex 
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KURT ELLING 
MAN m THE AIR | 
The critically acclaimed singer Kurt Elling showeases his lyrical ability with his sixth Blue Note album 'Man In The Air' 
'Kurt Elling proudly tops male-vocal poils right now' £»enir.ç Standard 
'The Tmest maie jazz voice of his Ijil génération' Mojo 
'Elling is truly a musical phemomeon ' 
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Universal's first 
thought is Last 
by Andrew Stewart Universal Classics is putting its summer marketing firepower behind a two-disc compilation of classicai arrangements played by the evergreen James Last and bis eponymous bigband. James Last - The Classical Collection is set for release on August 18 and will sell at two dises for the cost of one. The artist universally known ds highon the listof ail-tin s, his i having clocked up multi-million sales Worldwide. Last's recordings have spent more than 450 weeks in the UK charls since the mid- 1960s, their progress boosted, until recent times, by regular 

According to Mark Wilkinson, Universal's head of classics, the target audience occupies the 60- and-above âge range. "These are people who may have James Last's Classics-a-Gogo or Classics Up To Date on vinyl or early-edition CD," he says. "We want to attract them to James Last - The Classical Col- lection, especially since this mate- rial hasn't been available for a 

Wilkinson and his marketing colleagues are working closely with the UK-based James Last Appréciation Society. Last himself is scheduled to attend the worldwide societ/s anniversary meeting in Bristol at the end of August. "ThaTs one of our hooks to catch the aficiona- dos, of whom there are many" says 
The album will be télévision advertised during slots known to reach the 60-plus âge group, 

and Watercolour Challenge. "We're looking for zéro wastage against a 60-plus audience. We'll also pitch in to whatever chat 

Classical firms 
brave difficulties 
Annual figures published in the BPI's Statistical Handbook reveal that classical companies experi- enced their lowest trade deliveries in 2002 for almost a decade, nar- rowly beating the recession- affected retum of 12.9 million in 2003 with 13.1 million deliveries. The selling difficulties facing 

which show that classical music accounted for 5.8% by volume and 5.5% by value of ail album sales, These figures are the lowest returned publisl ig such st n the 
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long tir 

shows here," says Wlldnson. "He lias a very active tan tn in the UK, which Tm sure m want to hear the best of Jair 

early Eighties. Discounts and ^ motions by specialist multiple retailers saw their share of classi- cal sales lift from 47.2% of the market in 2001 to 48.1% lastyear. Meanwhile, the i ndependent 
décliné, dropping by 0.7% to account for 15.3% of classical sales in 2002. Supermarket outlets remained fixed at 12% of sales. 

JS Bach Partitas Nos. 1-3. Gringolts. (Deutsche Grammophon 474 235-2). Ilya Gringolts stands pôles apart from the traditional Russian school  of Bach playing, projecting interprétations fiill of rhythmic life, vivid rhetorical gestures and a sense of period ^ style. The 21-year-old musician's natural artistry does not impose artificial émotions on Bach's hugely complex solo Partitas. In général, Gringolts allows the music to speak for itself, although he stamps his personality on the fugal movements with a conviction that underlines his status as one of the finest young 

and touch the heart like few of his rivais. The Spanish ténor, with the irapressive Ensemble Wien and pianist Lorenzo Bavaj, offers a new take on familial- classical ballads and popular tunes. 
Janacek Sintonietta; Martinu Les Fresques de Piero délia Francesca; The Parables. (Supraphon SU 3684-2 OU). The latest releases in Supraphon's Karel Ancerl "Gold Edition'  1961 account 

José Carreras Malincolia D'Amore Popular and classical songs by Massenet. Denza, Toselli, Vives, etc. Carreras; Ensemble Wien. (Koch Universal 474 591-2). 

remastered in 24-bit Sound to a quality level that blows away the compétition. This is among the great recordings of a masterpiece. Ancerl's conducting and the impassioned playing of the Czech Philharmonie Orchestra make this dise a perfect candidate for in-store listening posts. 

Vienn 

Suppe Requiem. Soloists; Chorus & Orchestra of the Gulbenkian Foundation/Corboz. (Virgin Classics 5455702). 
; von Suppé made 

composer of hit operettas. His name survives today thanks largely to overtures such as Poet and Peasant and Light Cavalry. This world première recording of 
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• •• T MINE. 

OTYOURS? 
THE ITC 2003 REGISTRATION GOODY BAG TO GEJ YOURS CALL US ON 0161830 3030 
OR E-MAIL YOUR DETAILS TO 
INF0@INTHEC1TY.C0.UK 
flLTEBNflTlWELY BE6ISTEK ONLINE 
www.inthecity.co.uk 
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James Last 

miîira 

» 

T he Classical Collection 
A brand new spécial price double 
album of popular classical tracks, 
arranged and conducted by the 
legendary James Last. 
Featuring Mozart 'Fine kleine Nachtmusik', Albinoni 'Adagio' Vivaldi 'Spring' from "The Four Seasons" Bach/Gounod 'Ave Maria', Ravel 'Boléro' and many more. 

Heavy-weight TV advertising campaign from week of release. 
• James Last bas spent a total of 450 weeks in the UK charts over the last 35 years! 
Release Date: 18th August 2003 
Call Off: 8th August 2003 

UOJ 

ORDER FROM YOUR UNIVERSAL SALES REP OR THE UNIVERSAL ORDER DESK 
TEL: 08705 310 310 FAX: 08705 410 410 
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Diverse média puts onus on tnusiolovers to spread the word about greatn^A/ a _ 

Mercury highlights depth of talent 

EDITORIAL 
MARTIN TALBOT 

martin@musicweeIcconi Martin Talbot, executive éditer, Music Week, CMP Information, 8th Floc Ludgate House. 245 Blackfriars Road. London SB 9UR 

The Mercury Prize is not a list that has alvvays united music fans, or the music business in général. But this year's list runs the risk of being one of the best yet. Of course, vve can ail think of albums that should 
have been on there. Damien Rice's O is one of them, 
as is Goldfrapp's Black Cherry and Cerys Matthews' Cockahoop - my own favourite of the year so far. But to complain about the shortlist kind of misses 
the point. The prize is intended to celebrate and spotlight good music, pure and simple. And it is hard 
to argue that the artists on it don't ail deserve their share of the spotlight, for one reason or another. Wliat seems to be tme, at the moment, though, is 
that there are more decent albums by British acts around than there are slots on the list. Music at the moment is, by common consent, 
more exciting than it has been for many months, maybe even years. And that is a great thing for 
ail of us. It is also the reason why, in this very issue, we highlight some of the reasons why we should 
ail be upbeat about music at the moment (see feature p8&9). Celebrating the newly breaking hits, highlighting 

50 Cent rings in changes to 

the power of mobile music 
Despite the gloom cloaking the UK record industry, the accéléra- tion of the mobile music market offers a silver lining, revenue chan- 
for labels, arti; alike. Already, progressive labels are seeing evidence of this, as mobile consumers demand their music be delivered to their phones or mobile devices. Already, mobile ringtone saks 
idly. ' It l a €l.4bn business, expecled to double to €2.4-bn in 
The accélération of the 
mobile music market 
offers a silver lining 
2005. Ringtones will increasingly become downloads of original sound rccordings and not simply monophonie or polyphonie pro- ductions. The first US gold ring tonc certification was claimed this month hv50 Cent, whose laslsin- gie_spawned more than .500,000 tfaid-for mobile doNvnloads. How long before a mobile 
the weekly UK Top Five sent to their phone at a viable premium 

charge or using short code? Signif- icant developments of so-called short-code commerce can link labels and music retailers directly with th mobile u r, allov i take a mobile phone into a retailer for discounts on CD purchases. The infrastructure has arrived, the copyrights protected. In another pivotai develop- ment, MTV has announced a $75m deal with handset maker Motorola to deliver exclusive MTV music and channel content to 
At last month's London Mobile Music Briefing, presented by the BPI, the PPL and the Mobile Entertainment Forum (MEF), the world's biggest mobile operator, Vodafone, showed ils use of paid- 

directly to its^Om mobile sub- scribers and Worldwide footprint. No surprise then that major artists such as Justin Timberlake, Bon Jovi and Shania Twain are well advanced in moulding a deep- er mobile linkage to the heart and ears of their record-buying base. These examples ail underpin the imperative that every record label 
connectcd?"  Ralph Simon is chairman of the Mobile 

intriguing and exciting new talent and Aaggmg up 
the stories behind them, is what the reshaped Music Week is ail about. And we believe now is a fantastic 
time to be involved in music, for ail the much- documented problems facing the business itself. 

As a key média group player said to me last week, while there is a particular surfeit of great music 
around right now, there is always great music to be 
found. The key is identifying, finding and hearing it. Magazines, radio stations and TV play their part 
in spreading the word, he added, but everyone who loves music has a part to play too. In a world of increasingly diverse musical trends the power of the 
personal recommendation is magnified. 

He was right. It is up to ail of us to spread the 
word about music. Next time you hear an album you love, why not take a leaf out of his book, buy an extra couple of copies and send them to friends, colleagues, whoever; someone who will appreciate 
them. As for our feature, there will be records, movements or developments you think deserve more 
profile. Tell us ail about them at the usual letters 
address: mwletters@musicweek.com. 
Would changing the chart 
date help the single? 

The option of moving the singles chart publication date to a Friday or Saturday is being actively considered in a bid to re-energize the singles market. 
Steve Kincaid, commercial director, Virgin Retail "We need to try things and 1 would feel more positive about a Friday release - it gives a few more options, as well as having a mid-week chart and moving Top Of The Pops. Friday, Saturday and Sunday are becoming the three biggest days in ternis of overall volume. But it is not enough on its own to stimulate the singles market - singles need to corne to retail earlier, TV stations are playing 
Rob Corlett, Hit 40 UK consortium managing director "To me, ifs a cosmetic change and the thing that would definitely mean is the Sunday chart countdown would have to move. People complain about the issue of singles sales dedming but people tuning into the chart doesn't seem to be in décliné, Then are 6m people listening every weel 

we're selling ratherthan when ifs going out The price point is a really big issue when you have albums costing £9.99 and singles £3.99. When you look at the success of the likes of Oasis with DVD singles, they're the way forward."   Kelth Harris, manager "I think it is flogging a dead horse, The most significant thing that people want is a download chart. Ttiafs how people want to access a single track nowadays, so that they can çgfljpile their own CDs. Downloading is a better way of getting single tracks and I don't think we can go back to the standard singles market Also, one thing that has possibly damaged the singles market is ail thtuïïuôae that we have. I think most people are not interested in ail these extra tracks, they just want to hear the song that is played on the radio and it probably seems like a waste of money getting ail these other tracks." Dougie Andersen, co-owner of Coda Music "It won't make a blind bit of différence, They ne 
;e. Why provide copies up front to radio? It is also price and downloading that is causing the problems. One in every six customers will download the track if they corne into our store and can't get it There's no big mystery - singles need to be priced at £1.99 and have just two tracks on them." 



Endemol creative director Tim HincScs says lessons 
have been learnt from the first Famé Academy sériés 
that should benefit viewers and students this time 
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International i 
Marketing Manager 
Warner Vision International is the video division of Warner Music International and is responsible for ail marketing aotivities related to the sale of ipusic and non-music videos in over 70 coyntries wpldwide. We are seeking to appoint a suitably/qualified, experiènceo/hard-working and enthusiastic person as International Marketing Manager, reporting to the VP International Marketing and Sales. The idéal candidate will have several years video and/or audio marketing experience in both operating territory and international marketing departments. Hxtensive computer and internet skills and a passion for video and music are essential requirements. Experience of repertoire licensing for compilations would be an advantage. A compétitive salary and benefits package will be offered to the successful candidate. Please send your CV with covering letter by post or email to:- 

I WARNER VISION INTERNATIONAL 

Rates (per single column cm) Jobs & Courses: £40 (nm Business to Bnsim Notice Board: £18 Spotcolour:adillO% Full colour: add 20% Ail rates subiectto standard VAT 
Wedncsday prier le publication (for senes bookinas: 17 dayspriorto publication). 

Young and energetic 
music PR company 

seeks a fîrst-jobber with enthusiasm, initiative 
and drive for a six-month internship - pay 
won't be great, hands-on experience will be. 
Send us a letter and a CV and tell us why we 
necd look no further. 
Replies to Music Week Box 140. 

Catalogue & Campaigns 
Product Manager 
ATTRACTIVE PACKAGE CENTRAL L0ND0N 

handle ?p8k 

systen^sl'suilding close srsrs: 

SIS» 
foreur 

020.Z5,61^99 handle 

Siibscrifiers: Log on to ii)ustcweËii.com to access the latest music inritistiv jobs . first. 
16 MUSICWEEK 0208.03 



"H 

3 
m 

m 
m 

ix II 

m ■ i i 

o 

e 

ê 

If i i 
il I? 

\A 

y 



m 

o 

00 

o 

CM 

O 

(/) 

m 

o 

Ci 

rz 

o 

O 

ai 

tf> —! 



i1 
I i I S i 

1 ^ 
lis iS!S 

i 

■J 

t 
iii i1 H I 

g Rmas 

*1» S si ipl 

III 111 

ililï II 

li 
' H 

il 
!1 

. 

Il 

i|ii 
lis isi 

II 
I S i 

i—«a r? g? 1 - 



! 

i .1. S i 

1 i' -il i I 
l . îlilri lll ils 

l! h 

I il ii Jiiliii i 

u m 
Sj 

nr 

s!. s • Il II S I I ris 



Classified ^ 
Rates (per single colum cm) Jobs & Courses; MO (mm Jcffl x 2 cols) Business to Business: £21 (min. ta x 1 Notice Boaril: £18 (min, ta* Irai) Spot colotir: atiti 10% Fuil coloutc add 20% Ail rates subject to standard VAX 

Booking dcadlme: Thursday lOam for publication lire (olknraig Monday (5pa;e permitting) Cancellation deadime lOam Wainesday pnor to publication (ior sériés bookings: 17 days pnor to pubiicabon). 

m 

Whilst strong 

amsm 

A.M.A Displays (Est 1988) miLi 
music & games dlsplay specialist 

cd dvd vinyl + games 

iHHjgdispjays red 
www.reddisplays.conn ' t: 01733 2390oV f: 01733 239002 e: info@reddisplays.c 

:z 

Soho Office 
to rent 

£10,500 per annum 

Tel: 020 72871689 

1-6 desk spaces available now. m bright. spacïous office, sharing 
with music companies. ADSL optional. 

3 mins' walk from Old Street tube. 
0207 490 0666 roger@automaticpromotions.co.uk 

i-storage ^ 
look no further 

Produccr Pop / R&B / Dance / Rock Studios includc MACK.IH dSb Digital Desk 24 channel Pro-Tools e collection of vintage & modem keyboards 
07850 735591 020 8998 5529 - ansvver phone www.greystokeproductions.co.uk 



Contact; Ooug Hopc, Music Week Classificd Sales, CMP Information, 8th Floor, Uidgate House, 245 Biackfiiars Road, london SE19UR T; 020 79218315 F: 020 79218372 
Business to Business: £21 (ma 4cn Notice Board: £18 (min. 4cni x 1 col) Spot colour: add 10% Full colour: add 20% Ail rates subject lo standard VAI 

I H 
Bookinq deadlme: Tlmrsday lOam for publication Ihc following Monday (space pennitling), Canccllatiorr deadlme: lOam Wedncsday prier to publication (lor sériés bookmgs: 17 days prier to publication). 

Rolued Gold 

Bridge over 
troubled water.., 

Over 1,000,000 CO's & DVD's always 
in stock, the majority of which are 
20% - 50% below UK dealer price. 

...we are your one stop solution, 
helping you across th.e complicated 
river of music and DVD wliolesale. 

To activate our updated price liste go ta 
www. rolledgold. net 

□ NE CALL. FOR ALL YQUR MEEDB 
□1V53 69131V 
PLEASE do not hesitate to contact us 
Rai_l_ED Gdld 

SHOP GENIUS 

cops CD DUPtlCATIDII 

(iipllll 

02073852299 
m 

JUKEBOX 
SERVICES 

mmm 

THE 
DAVIS 

GROUP 

Cal! ROBBIE on: 
020 8951 42(4 

Posting Records? LP Mailing Envelopes • Single Mailing Envelopes Postal Tubes • CD Mailers • DVD Mailers 
c0 mm 

1 DVd moters 
Wilton of London Established 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

m 



NttvaofciiCHmr/ô^Avs" 

Datafile 

Britain's most 
comprehensive 
charts service 

Week 30 

TV & radîo airpiay p2Q > Cued up p24 I New releases p26^ Singles & albums | 

albums THIS WEEi< Tlie Coral Magic & Medicine (Deltasonic); Pepe Deluxe Beatutude(Catskills): Chris ReaBlue Street (JazzeeBlue) AUGUST4 Dubtribe Sound System Baggage (Defected); The Pastels The Last Great Wilderness (Géographie): Snow Patrol Final Straw (Polydor) AUGUSTU Blu Cantrell Bittersweet (Arista): Eva Cassidy American Tune (Hot): The Cheeky Girls Playtime (Multiply); Kosheen Kokopelli (Moksha/Arista) AUGUST18 Alien Ant Farm tmANT (DreamWorks/ Polydor): Elbow Cast Of Thousands (V2): The Neptunes & Star Trak Star Trak Presents...Clones (Arista) 
Black Rebel Motorcycle Club Take Them i (Virgin): The ain Gang Of Love :hardX Richard 1.1 (Virgin) 

Craig David Spanish (Wildstar): Junior Senior Rhythm Bandits (Mercury): Lisa Maffia In Love (Independienle): Robbie Williams Something Beaub'ful (Chrysalis 
Cheeky Holiday) (Multiply): For Minute Waming (Mercury): Rowland Train On Track (Columbi Jason Nevins l'm In Heaven (Frei AUGUSTU Busted Sleeping With The Light I (Universal): Kings Of Léon Molly's Chamber (Hand Me Down): Ricf feat Kelis Rnest Dreams (Virgin) AUGUST 18 Girls Aloud LifeGotColdtPolj Charlotte Anthem (Columbia): Let's Get III (Bad Boy/Island), F 

ssîSLtsri Love (Must Destroy); The Rolling Stones 
Shania Twain Thank You Baby ( 

SINGLES 
Summer 
holidaysfuei 
climbers 

NUMBERONE DANIEL BEDINGFIELD NEVER GONNi LEAVEYOURSIDE Polydor 23-year-old Bedingfield is the second artist to have #1 singles in 2001,2002 and 2003, following Christina Aguilera TOP 10 DEBUT DEEPEST ELUE DEEPESTBLUE Data 

ARTIST ALBUMS 

INCREASING SALES... forlhefifthweekinaro death,BarryWhite'sThs cliinbsto#ll,itshighesl October 2000. ■N IONS 
February/Maich 2000. But 

RADIO AIRPLAY 

Eœ H1GHEST NEW ENTRY LEMARDANCE (WITH U) Sony Fellow Famé Academy graduate Sinead Quinn's single Wliat You Need Is peaker at #108 a fortnight ago. Lemar explode 167-28 this week with his début dise. 
TV AIRPLAY NUMBERONE BEYONCÉCRAZY IN LOVE Columbia Still way ahead in fourlh week at #1. 
INDEPENDENT SINGLES 

THE BIGNUMBER: 29.2% 

NUMBERONE 5TEREOPHONICS MAYBE_V2 

1E 

JEFF CHEGWIN NATIONAL 

TV & RADIO PROMOTIONS 
TEL; 020 0519 7991 M0BIU;0I957 939 012 email; iettchegwin@hotmail.com 



Upfront 

Speedway race 

onto the scene 

seraced ™th the single this week. 

EBSSSSh. 

rvaeiA 

Do you find it difficult to get your voice heard? 
Do you feel like you are working in isolation? 

ilir 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Ashley Bird, Kerrang! THURSDAYWARALL THE TIME (1SLAND/0EF JAM) Tm really excited about this album. Thursday are an incredible band who are spearheading the US Emo scer They're a bit like At The Dr Uychr " 

produced for radio, with a big chorus and a killer sa^ 
great. It's good lo see a young British singer/songwriter with a bright future. Shes a nice girl whi has her head on her shoulders.' 
PhilippaJarman, 
Piccadilly Records, 
Manchester 
ELBOW CAST OF THOUSANDS (V2) 

dancefloor. It's bcen on proi a while but it cornes out in t next couple of weeks." 
Alan Caruthers, 
Heart 100.7 JEWEL INTUITION (ATLANTIC) 

diva. It's a very in very well produced. You would think it was Christina Aguilera or Jennifer Lopez. I like it a lot - she's a huge talent." 
Gareth Perry, chart 
buyer, Virgin Retail î newUNKLE^ 

Robert Hoodis a good techno album. Again by Colder should 

m 105.4 Century FM 

rr =o. Sfcbhamlt's 

CAPITAL 

Adds 

il 


