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The underlying reasons behind the highest shipment figures to date prompt mixed reactions 

Sales upr but profils fiât 

the falling trend of the previous two quarters and is widely wel- comed across the industry, Virgin Entertainment Group CEO Simon 

g fonvard is everybody is a ' e money - that's everytx suppliers and ail retailers. Unfoi nately, the way the market is ooi ing is it's being driven by p: the m 

it sales being compared with quarter 
about the profitability of music." Another key relailer agréés it is "wortying" the market is increas- ingly relying on ever-falling priées lit by for growth, with the BPI quoting the average fiill-price CD album now sells for just £9.79. "People 

However, Asda music buying manager Eecky Qram is convinced that, without the current low prices, many people would simply not buy music. "We respond to what consumers are saying to us. They were moving away from the market, saying it was too expensive, but now the/re coming back into it," she says. Woolworths Entertainment commercial director and MVC managing director Richard Izard adds that rising UK figures - buck- ing Worldwide trends - are down to the effort of retailers. ""It's only because we have such a vibrant 
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(iteamSignloUK 
and US majors 
UK trio Keane have ended nionths of negotiations by signing a two- album deal betwcen two Universal Music labels, Island Records for the UK and Interscope for the US. As rcvealed on musicweek.com 

last Wednesday, the band are the first signing by Ferdy Unger- Hamilton since bis Go Beat imprir moved to Island Records earlier tins year. flt one point in early summer, the band had 22 offers 0 the table before the fîeld was further narrowed ahead of their signing to Island/Interscope. "To work with two great labels simultaneously is an opportunity 

steady since forming in 2000. Around 18 months ago they signed a publishing deal with BMG's Caroline Elleray - who also signed Coldplay at an early stage. They gained their first press exposure in MW'm April this year and have since picked up broader média 

support following the release of their début Fierce Panda single Everybody's Changing, which scored an Xfm playlisting. Before the Universal deals take effecb Keane will release a second single through Fierce Panda in October. Following an appearance at the Carling weekend, the band will begin work on their début album, whicli is expected in early 2004. 

retail market in the UK compared to other countries," he says. Even retail, though, is unable to top singles sales 

the combined albums and singles market rose by just 0.1% on the year to be worth £21S.5m in quar- ter two, down 15.4% on quarter 

Giant'sbidtopip 
Apple in Europe 
Microsoft and 0D2 unveil 
plans to croate 75p-a-track 
online service with 
Apple's iTunes store still 
months away. p3 
Héritage mags 
in ABC boost 
Magazine titiestargeting 
the more mature consumer win out, as pop and rock 
beneht in first-half 
ABCs. |)6 
Retailers imeii 
new store cards 
As Woolworths' MVC 
revamps its offer, HMV 
launches a new scheme 
to build consumer loyalty. p6-7 
Thisweek'sNumberls 
Albums: Eva Cassidy 
Singles: Elu Cautreil 
fiirplay: Beyoucé 
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news as it 
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® 'With current market growth dnven by 
ever-declining CD prices, there is bound 
tobe a kîck-back.'-Editorial, plO 

Your guide to the latest news from the music industry 

Busted rniveil 
game plan 

—    need to finance it itself. ['Henry Mancini and Tlie office is expected to be up and 
10to. running, possibly in Berlin, by the end Entertainment Retail of this year. In his keynote speech to tlie conférence, Clement also announced the launch of Germany's mloading platform 

> from the five majors and the country's independents, a Dion Singer lias joined Warner Music International as a third I marketing director. Dion, 

• Universal's : 
marketing agency Digital Outlook and faster specialist games création company Ash Lueker to launch a mobile game 
Manager game, the first of its kind in the UK, costs £4.50 to download from the band's officiai site. For an extra 50p players can post their score 

Association - the collective of national entertainment retail organisations including the UK's Bard - has added the Austrian Entertainment Retailers. to its list of members. Current Géra président is Bard chairman and Virgin 
Wright O Sanctuary Music Publishing has concluded a world (excluding the UK and Ireland) administration agreement with Kobalt Music. The deal covers Sanctuary Music Publishing and ils administered catalogues. Kobalt offers a unique centralised collec  

re efficient distribubon 

international i Cristina Castillo and Henning Mielke, co-ordinating marketing initiatives for Warner Bros Records repertoire. Castillo oversees repertoire by artists signed to WMI affiliâtes, while Mielke has responsibllity for repertoire from US labels Atlantic and Elektra. ® David Massey lias been promoted to Sony Music US and Sony Music International A&R executive vp. p7 

week as award presenters are the original five members of Duran Duran. ® Pno Idol won the first ratings round agilirit rival Famé Academy on August 9. The ITV programme's second sériés debuted with an average 5m viewers compared to 3.4m for BBCl's own reality talent show. However, Famé Academy pipped Pop Idol in the 15 minutes when the two programmes were simultaneously broadcasting, taking 28.1% of the viewing share compared to ITVl's 28.0%. @ Labels are taking action in a bid to stem the flow of promo leaks.. p4 • Mature magazine buyers helped keep the héritage music publication market buoyant in the latest ABCs p4 ® Universal Music TV is cashing in on the ringtones market with a CD featuring 250 ringtones. p4 

v year. Echo's repertoire wa: previously handled by Roadrunner in • Rock label Earache Records has struck a deal with Mobiq Limited to offer a comprehensive rangeïif officially-endorsed record label content for fans' mobiles. The Earache Mobile Content Channel is available initially in the UK. with plans for 
Germany and the US. ® OD2 has inked a deal with Microsoft to launch a European download service. p3 • Catalogue specialist Union Square économies minister Wolfgang Music has signed a deal to handle the Clement promised his government Savoy Jazz and Denon Classics labels exclusively in Europe and Australia. Tlie agreement with SLG LLC, a subsidiary of the catalogues' owner 

Stones songs 
move online 

Minister tohelp 
German industry 
• The German employaient and 
would help fund a Fédéral office to promote and support the German music industry abroad on the open day of Popkomm last Wednesday. Columbia Music Entertainment, gives Social Démocratie Party pop culture m Square access to Savoy Ja recordings by acts including John Coltrane, Miles Davis and Charlie 
chief M; Tlie Rolling SI recordings for Virgin Records is being  r the first the office for one year after which the time from today (Monday). Ul 

BMG was litcrally waviug the white flag for Dido's fortheoming single around key Lo 
the name of the single by placing 100 4ft by 4ft white flags on flagpoles at prominent locations landmarks last Friday in a so-called such as Big Ben, Harrods, the "ambient" marketing campaigu Millennium Wheel and the Tower mdertaken by Di The ambient and guerrilla marketing agency's team missed no opportunity in putting across 

span albums including Sticky Fingers, Exile On Main Street and Some Girls, include HMV, MSN, Dotmusic, Tiscali and MTV, with Alpage and Fnac weighing in in France, Karstadt in Germany and TDC in Denmark, The Rolling Stones are one of a number of legendary acts who had previously declined to offer their music online, others include EMI's Beatles and Pink Fioyd, • Blur, The Coral, The Music and .ifadlohéad are amoiio theÙK acts nominated foi- 2003's US Mercury Music Prize équivalent, the Shortlist MusicJîûze. Tlie initial "long lisf— 
Floetry, The Streets. UKel act FoqiijÊt,and Irish singer songwriter Damien Rice. pli S> Mary J Blige is the latest name tobe added tothe.billofperformers at the 2003 MTV Video Music Awards alongside 50 Cent, Good Charlotte, Coldplay and Christina 

Newinletocurb 
singles re-entrîes 
@ nie Officiai Charts Company is looking to hait the trend of singles re- entering the Top 40 because of retail discounting, following the 
week 35 (week ending September 6), will exdude a single from the chart for six weeks if it had"5een alSp 40 "l fiitlias spent at least a week oQTside ) tlie Top 40 and subsequently achieves / a week-on-week sales hike of at least ' 5%. • Music industry groups in four countries are launching an instant messaging campaign directly targetmg peer-to-peer users who are illegally distributing digital files. Record industry associations in Australia, Canada, Denmark and Germany last Thursday started to ; messages telling users the i of copyrighted music over 
illégal and thi ns artists an 

Liberties. of London Dido's White Flag single Aguilera. 'me 2003 VMAs ho ed by a isreleased on September 1, with       u...., . by 
'ill broadeast live from New York's Radio City Music Hall on 

August 28. Also announced this 

first store card pô © AOL Time Warner's board is to consider a proposai to drop the AOL part of its name next month. Tlie idea has been proposed by AOL head Jonathan Miller on the back of an internai study, @ Universal lias launched an online cut-price record store. p3 • Vétéran US dance label Salsoul Records is being relaunched in the UK in September through a new record Company set up by Mastercuts founder lan Dewhirst and DJ and entrepreneur Chris Barnett. Suss'd will initially release six 12 inches via Pinnacle on September 15 by artists including Loleatta Holloway and First Choice with a further half dozen releases per month over the next four months. © MVC is launching a store loyalty scheme as the retailer looks to fully exploit its customer database. p7 



News 

r News is edited by Paul W 

Universal launches £8.99 CD offer through new Channel 

Channel and its offlîne-only sister items a year. stresses that Channel does not more established Britannia service, relation to UC 

Computer giant ready to launch download service in Europe before iTunes Music Store 

Microsoft bids to pip Apple online 
companies were granting," says Grimsdale. 

^l3€ÉsiS 

Microsoft estimâtes there are more than SOm WMP 9 Sériés users. 
week in the US and last month 

of the OD2/ 

enrof 

"It is a new way of 
» Char.es Grimsda.e, Xm ^ MSN 

development reflects' thé changing individual tracks" from ail five be oricedJrom 75P tp5 £1^5 Grimsdale says the service tvill isabreachofthe Compétitions attitude of major record Labels, major labels and leading inde- ^€0.99^10 a full allow users greater flexibility For the time being we will^m 
rfM^durtacte^116110™10^ is avaeilablePto Europfan con- lauiîdied via the MSN Music Club "The sector has been focused on sumers through WMP9 software, in France, Germany and the UK ! subscription sales because they allowing consumers to download and via Tiscali Music Club in the 
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Companies attempt to counter early releases ending up on p2p services 

Légal threat ower promos 

ery of 

Morton says that, under the new System, but music being iUegally EMI directive, anyone posted a downloaded from the internet is 

it bas put 
record companies, of water- ways of tacklingit. One option the média for leaking music is"just backfire. LD Communications' 

"eBay InTomeT^es,'L ophon^he majors busin^nd havetoprotectourse 
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CD rings 

bells for 

Universal 
Universal Music TV is breaking 

WM: 

tor^c 

mixed by DJ Insy from acts ig Trinity X and Flip & Fill. 
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Dance and nu-metal tities in décliné 
while héritage magazines prosper 

Mature readers 

boost rock sales 
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43.545, says the "old git" 
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Customers to be offered exclusive offers and rewards 

HMV joins loyalty 

store card market 
about music, there are a million cards ont there, but if you're into music and you know you're going to receive information and offers there are good incentives to take it 

Meamvhile, Taylor's marketing team is being strengthened by the addition of Laurie Webster, for- The HMV Caïd, which is being   "77J merly head of marketing at Odd- given a soft roll-out this week justhavingaCD in arack; wewant bins, as head of marketing. W " 
Monday, can be ùsed in ail of "They will get a crédit card facility. HMV's UK stores and at We'llbedoingex  

was left vacant by 

._od t. 
Se^eSrhr- 

s the launch of the carfk! ^1^1^ fh? High SteHt but Turthl ti™ Wh^Tône 



Parton; Fun Lovin' Ho!ly Ler^ki; Jimmy 

Woolworthspush 

prompts MVC plan 

Woolworths' entertainment arm MVC has re-launched its store card among a raft of changes for the High Street store which include an 
bythe generalisL MVC's new loyalty System - the More card - offers consutners one point for evety £1 spent instore or online and £2.50 crédit for evety 100 points gained, while high- spending customers eam addition- 

The entertainment specialist's existing loyalty card, launched in 1991, has 6m consumers, but until last week was based on discounts oflfered to cardholders, a System which MVC admits consumers found confusing. MVC head of marketing Cor- mac Loughran says the store's database has not been fully exploit- ed and the new store card, backed by a £500,000 radio, press, direct mail, e-mail and POS marketing campaign, will target the "heavy 

well as aiming to increase its share of casual and gifting buyers. Loughran says the business has been tumed upside down in the past six months, re-vamping branding and signage for ail stores since June, and growing space instore by 50% for DVD and games. Détails of the store card plans were announced at the first joint Woolworths and MVC sales con- férence which took place in Lon- don last Thursday. At the event, Woolworths Entertainment com- mercial director and MVC man- aging director Richard Izard said that generalists were alive and well, and that Woolworths/MVC were "uniquely placed to be the antidote to the polarisation in the market with supermarkets at one end and specialists at the other". Izard, who acknowledged the business had suffered a difficult Srst quarter, noted that although MVC and Woolworths cater to dif- 
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îork/s Zygotic Mynci and Océan 
Sanctuary's artist-friendly ethos attracts platinum acts 

No lot up in signings 

for 'no A&R' label 
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Coldplay tum on 
heatdown under by Adam Woods Robbie Williams is not the only artist who bas been committing his live show to tape recently. The release ofthe first full-length Cold- play DVD, filmed over two shows in Australia last month, will be another format-boosting gem on the festive schedules. "Somi told m is the biggest multi-camera shoot ever Australia," says dircctor Russell Thomas, who, with Done & Dust- ed - the production company behind both tins and Williams' Knebworth gig - successfully squeczed 15 caméras into Sydneys 4,200-capacity Hordem Pavilion. The resulting live film will go ont in November, with a documentaty in tow, and stands to be a portrait of a stellar band in the year they 

Coldplay have been heavily involved in the DVD from the ear- liest conceptual stages. "We have discussed everything," says Thomas. "Not only have they put their ideas in, they have vetted mine as well. The main thing they wanted was for it to be a good rep- résentation ofthe atmosphère." To be on the safe side, the band and its management Company 

Coldplay: both nlfllits' concer 
Nettwerk took the rare step of filming two consécutive nights, in case the band failed to hit their stride for any given song. "Generally speaking, the cost is prohibitive because two nights is double the money, basically," says Thomas. "But they wanted to make sure their performance was good, and they can guarantee that over two nights." In practice, says Thomas, the songs from the two nights sync up to each other almost exactly, such is the précision power of the band's road-strengthened (and click- track-assisted) sound. They look as though they are just playing around, but in actual fact they are really, really tight," he says. 

Tlie DVD is being edited, with 
announced doser of tricks to try out before the finished piece of work cornes into focus. "1 want to do two songs from an audience perspective, but I want to fuck it up a bit Like in Aliens, when they arrive on the planet for the first rime and you see it through the monitors from the ship." The band can't quite picture 

Heartworn Highways (Snapper SMADVD022) Ont now  JÏIlT.'-'-î Withthis 1975 M'il'itt'V S documentary, director James Szalapski capturedthe âffl birthofwhat ' might then have appeared to be the future of countiy music, in the shape of a coterie of Nashville- and Austin-based songwriters, including Guy Clark, Townes Van Zandt. Steve Young, Rodney Crowell, Steve Earle, David Allan Coe, Gamble Rogers and John Hiatt, Nashville had other ideas, and of those who are featured, arguably only Earle and Hiatt have achieved anything like the success they deserved. But the film captures some fine songwriters their prime. 

Radiohead are beamed direct TiV from VHS to DVD - and direct from what 
to be their glory days - for this mid-price release. 

So here, on DVD for the first time, are the promos for Paranoid Android, Street Spirit, No Surprises, Just, High And Dry, Karma Police and Pake Plastic Ttees, in ail their student-heart- melting glory. 
Who's Been Talking? (Secret SECDVD109) Out now The hapless pioneer of ratty, smack-addled, three-chord New York rock'n'roll only had two weeks left when he was filmed for ' ' ' ' ' ; at this April 1991 gjg in Osaka. His perform quite good. He has charisma to bum as he totters through his ? open-hearted ballads and rock'n'roll standards, looking like j a melting waxwork. You Can't Put i Your Arms Around A Memory - arguably his defining song - is absent, even if that is what this DVD invites you to do. 
The Farewell Tour (BMG 82876 538949) August 25 Most farewell 
r- 

In association with 
imnamp QÎSTO one a two-dav conférence 

dvd 
europe.03 

october 7th-8th 2003 
the british muséum london 
www.dvcjeurope2003.com 

The conférence will encompass a mix of présentations, panel discussions with industry leaders and live expert production sessions. Across the two days delegates will receive a comprehensive insight into ail the issues and challenges facing everyone involved in every stage of music DVD création, production and marketing, from the initial technical development to the final sell through to the consumer. And there will also of course be plenty of opportunities to network with key """"'""■es from across the business. 

Contact information For information on sponsoring contact: Lucy Wykes Tel: +44 (0)20 7921 8347 Email: lwykes@cmpinformation,com 
For delegate registrations please contact: James Smith Tel: +44 (0)20 7921 8308 Email: jsmith@cmpinforraation.cora 

For conférence paper contributions; Tint Frost Tel: +44 (0)20 7921 8376 Email; tfrost@cmpinformation.com 



DVD is edited by Adam Woods 
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For the first time on DVD with 5.1 surround 
sound, you are truly able to enjoy this fantastic 

collection of Greatest Hits right in your very 
own home. 



Cheaper CDs are boosting market sales, but they are taking us into dangerous terril^ 

Base costs - how low eau you go? 

EDITORIAL 
MARTIN TALBOT 

martiR@musicweek.cor 
s/c Week. CMP Information, 8th Fie gâte House, 245 Blackfriars Road. don SE19UR 

Let me tell you about a feature that appeared in Mmic Week nine years ago. In summer 1994, a survey of eight record stores 
indicated that the average price for a chart CD in the UK was £12.48 - 50% more expensive than some CD albums costtoday. Howtimes bave changed. The latest BPI figures - with album sales at a 
record high - ax-e exceptional. To sell a record number of albums and increase the value of the 
music market - especially with the singles market worth half what it was two years ago - is remarkable. 

But, with that growth being driven by ever- declining CD prices, there is bound to be a kick- back. Consumers are clearly willing to pay money for 
music - the question is how much? Driving a market through price takes place across 
ail sectors and, in the short-term, it is fair enough. 
The concern for the music industry must be whether such pricing is sustainable as a long-term measure. It may well be that low, low prices - across 
catalogue and chart - work economically if they are 
delivering record unit sales, as they currently are. 

Radio One Brit music quota 

would get rivais off its back 
VIEWPOINT 
PHIL RILEY to make more of agcommit- to prevent the quom'bei'ng fiîkd 

patron'of the arts, so^tvhy fetftit couîdnd ™!,nd 

= from 
WhyisnïtheBBC be appalled if 50% of 
of new Brltish 

g=5S= SfSS 

desensitised to such offers, when £9 is not cheap 
enough to encourage them to shell out for that 
Beyoncé or The Darkness album? 

Many consumers will be jumping at such prices 
because there is the risk that, next week, or in 
another store, they'll have to pay more. 

If ail piices, across ail stores, stay at the same level, 
sales will surely plateau and fall. As the "bargain" effect wears off, that is inévitable. Where do we go 
then? To sustain growth, £8.50 may have to be the 
next step. Or it could be £8. How about £7? One alternative is to accept the market at its 
existing level, and acknowledge that sales will 
probably décliné. But that means accepting the 
existing price points without the sales levels which make them even marginally viable. 

The other is to allow prices to move upwards to 
their natural level. If that is even possible - which I 
doubt - you will excuse me for averting my eyes 
when THAT set of trade deliveries corne in. It is conundrum that is going to take some 
working out. It is also something that we should 

s.s,r. Ml suppose they canbuy them in." experin Kim de Ruiter, Universal Music TV models 
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Tommy Boy founder Ï0111 Sllvecman is ready to 
have fun with the scaled-down, independent version 
of his label, whose first release is from Fannypack 

How is life as a fledgling independent? It's a little bit more uncertain than it used to be an 

There is a need for fun new music that is independent and a need for finding new places to sell music. We are trying to find music that is différent, that can evolve organically without the top down marketing approach, That worked OK for singles 

well. The dance audience is looking elsewhere, to rock music, for new ideas. Similarly, in the US, the hip-hop 
new, Theyre not asking for the hardcore stuff. Danceable hip-hop is  it needs to be 

found organically. Fannypack show a lot of these roots. Isn't the convergance of Inp-hop and dance what P Diddy has tried to achieve with his current single Let's Get III? The problem with P Diddy is that it is top-down marketing. He's forcing it down people's throats. You can't walk into that market just because yoi/ve got lots of money and your name is P Diddy. Is there a lack of creativity and risk-taking in the business? When we released De La Soul's first single, with 75 samples on it,people had never heard anything like it; it was truly ground-breaking. We hope to bring back that sense of fun and of trying new things. We are developing things that are not necessarily 

period of time. Now it's about keeping overheads very low - we are back to one person in Europe, but it feels good. The independent community is looking for leaders that can sell 1m copies of an album in Europe from a base of one or two people, which is 

« ; in retailing 12-inche5 online DJs. It's important for labels 

Fannypack's début album So Slylistic be released tlirough Tommy Boy/Gut 

America's Mercury Music Prize équivalent, the Shortlist Music Prize, announced its long list of nominees last Monday, recognising a host of British talent 
Not another award - what's it ail about this time? The Shortlist Prize of Music is an annual album award bestowed by a panel in the US. A group of listmakers put forward suggestions for the long- list, featuring 86 albums, then narrow it down to 10 finalists, announced on September 2, and eventually a final winner, announced at a concert in LA, who is awarded a cash prize. "I founded the Shortlist because there was a lot of exciting left-of-centre music being made that was not getting through the média channels in the States, through commercial radio and TV," says co-founder of the Shortlist Organisation Tom Sarig. It ail sounds a bit like the Mercury. What's the différence? For one thmg, the award is open to artists from ail over the world, with Blur, The Coral, Damien Rice, Floetry, Four Tet, The Music, Radiohead and The Streets ail among this year's nominees, while Iceland's Sigur Ros won the first award in 2001. "It is about the panel sharing their musical discoveries with us from the past year," adds Sarig. "There are umpteen awards shows in the States, but this one is about exposing new music and growing the audience for left-of-centre culture. To be described 

as the US version of the Mercury flattering buL although that is ge try to pick musical 

growing the audience for i Who are these Ex-MCA A&R m; Sarig and co-founder Greg Spotts, 
entertainment firm, choose 15-20 panellists of respected artists and music figures. That panel, which this year includes the likes of Coldplay's Chris Martin, the Chemical Brothers and last year's winner The Neptunes, thrash out the winner over dinner on the night of the awards concert on October 16. No music executives or lawyers need apply, apparently. So you could see Iggy Pop sitting across the table from Beck, who is arguing his case with Mos Def? Quite. Sarig reckons, "To a music fan in lowa, if a record is nommated by Beck or Perry Farrell or Mos Def, it 

Cameron Crowe are v this year, too. to have done pretty well this year, haven't they? Certainly have. Sarig says, "There are more British nominations than ever and more independent label records than ever. I think it was a great year for non-US music." What else are those Shortlisters plotting? The award has never been televised, but a deal for a major cable TV spécial is set to be inked. as is a commercially released Shortlist compilation - last year 40,000 samplers were distributed via Urban Outfitters sti 

DOOLEY S DIARY 

Theft no party 
for Razorlight 
Remember where you heard it; Top indie rockers Razorlight were the victims of a car break-in last 
inch singles - which were, in fact, the rather cool invites for their single launch party this week - were nicked. To add insuit to injury, the following day said dises, which were due to be given out to fans for free via the band's website, were advertised on eBay at £25 a pop. "The whole point of the night was to get fens in for free, so paying that amount of money totally defeats the object," said the band...The Americans and Canadians weren't the only ones suffering from power failure last week; everyone at Sanctuary's Olympia HQ was sent last Monday 

Evans, on a measly £25m, with the other celebrities on the list coming from the fields of cooking and comedy. And, as if you haven't already seen enough of him. watch out for cameos in Scary Movie in and - no kidding - the new sériés of The Simpsons . At last the riddle of who exactly is Woolworths' core customer - it's Debbie of course. The secret was out at the first combined Woolworths and MVC saies conférence held at London's Mezzo, where suppliers learned that Debbie is "a mum who likes to have fun with lier family".,.Meanwhile, it looks like an October download launch for Woolies could be on the cards, following the successful launch of its preview download service earlier this year. "A large number of customers were converting to pre-order the 

afterai :al fault sp 

i companies' i up their security i issuing pre-release material to média. The word is that one key radio station might refuse to accept watermarked CDs because it says it does not have sufficient security Systems in place to stop opportunists stealing them and posting tracks on 

building..,"nie Polyphonie Spree are once again at the centre of a label bidding war after the word got out that 679/Warner is not picking up the option for album two„.Simon Cowell has found famé with his bands, but arguably it is his acid longue that has created the wealth for the master of the pop putdown, with a new survey estimating the Pop Idoljudge's wealth at £30m - more than any other broadeaster in Britain. CowelTs im ahead of Chris 

company has told journos the only way they can hear the fortheoming album by their top female act is to fly to the States...Prepare for chants of "Lager, lager" to sweep the nation once again this autumn. Underworld are currently holed up in their studio, putting the final touches to a remix of their beery anthem, Born Slippy, for re-release as a single ahead of their greatest hits set Anthology. in October,..Over in Manchester, one of In the City's star discoveries of the the past are set to reform this year for a spécial gig at the conférence. No, it's not Younger Younger 28s.. 

The 10 finalists for the Sh 

Just when you thought the music industry party proper was dead, long live the music industry party. MTV TRL host Dave Berry ravued up for the launch of tire new Ul< version of the weekly show, due to start tomorrow (August 19) with the mother of ail shindigs, lield at the In And Out Club in London's Piccadilly. Around 1,000 guesls rubbed shoulders in the surroundings of Lord Palmerston's old gaff with fun and gantes 

aplenty (including Skalextric and Dooiey's favourite, ping pong), the likes of Har Mar Superstar and ftbs on the decks, and feasting on the ultimate party snack - the kebab. Berry, who also took time to spin a few dises, found time to sink a couple of caffeine-free diet cokes with the son of the Prince of Darkness himself Jack Osbourne, while MTV Networks Intcrnationai président Bill Roedy was spotted schmoozing in the downstairs bar. 
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Develop your music 
career with us 
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MUSICWEEK FOCUS ON COURSES 

icdrning; Music week s tocus WîH ne the jcieai oppoi'iumty to hinhiinht the rmipcoc i hi fn 
potential students that you need to reach. ' courses avaiiame to 
Issue Dated: September 27th Booking Deadllne: Friday September 12th 
To find out more, contact Doug on 020 79218315 doug@musicweel( 



Classif ied ^ 245 Blackf riais Road, London SE19UR T; 020 79218315 F: 020 79218372 Email doug®rrasicweek,com 

Rates (per single column cm) Jobs & Courses: £40 (min. 4cm ï 2 cols; Business to Business; £21 (min. 4cm x 1 Notice Board: £18 (min. 4cni x 1 col) SpotcolouraddIO* Full colour add 20% Ail rates subject to standard VAT 

Bocking deadline; Thursday lOam for publication ihe foilowng Monday (space permitting). Cancetlation deadiœ lOam Wcdncsday prior to publication (for sériés boolmgs: 17 days prior to pubiicaiton). 

Rolleid Oold 

OK 
computer... 

Over 1,000,000 CD's & DVD's always 
in stock, the majority of which are 
20% - 50% below UK dealer price. 

...check out our updated website. 
Witb new features to 
make ordering easy. 

To activate our updated price lists go to 
www. rolledgold. net 

□ NE CALL FOR Al_l_ VDUR NEEDS 
D 1 753 69 13 17 
P LE; A SE DO NOT HESITATE TO CONTACT US 
RaUUED GOLD 

fSHK 
chart & mid-price CD wholesaler 
good sélection Si great prices 
Full Price Summer Sale New On 

tel: 01923 896688 fax: 01923 896633 
email: s a r a h @ s h o p g e n i u s . b i z 

\wards and iwiemoraor Complété Collection: Overstocks, Inventori and Lîbrarïes cleared 

MUSICWEEK 
CLASS1F1ED 

Advertise yoiif services by calling 
Doug: 02079218315 or Email: 
doiig@nnisicweek.com 

Dean Street W1 
3: fi i 

Independent Chamber 
of Commerce 

Recently started by the Managing Director of an Independent Entertainment Travel Company would like to invite like minded people who own their business or bave shares in businesses who would like to promote their company within our organisation at bi-monthly events. 
Membership is gratis the only requirement is that we do not repeat the industries that are represented. 

If you are interested please contact Mr Ernie Garcia-Sheriff Managing Director Rima Travel at ernie.garcia@rima-travel.co.uk 

JUKEBOX 
SERVICES 

OVER 300 fill JUKEB0XES Igii IN STOCK 

I^HH Ioyal,y 

iwiS processing & «H administration services 
for record labels, music publishers & distribution companies 

|I| iH 
please contact Maria Comiskey Portman Music Services Ltd 55 Sticud Road 

15 UON ROAD.TWICKENHAM M1DDLESEXTW14]H Showroomoptn 
london SW19 8DQ Tel: 020 8879 ) 614 Fax; 020 8879 1619 email: maria.comlskey@virgln.net 

Superb office suite available. Share of réception and excellent meeting room, overlooking Dean Street. Suit 2/3 persons. Media/Entertainment 

Hall Wallace Entertainment Seeks new clients to push and plug. 
Contact: successpr@yahoo.co.uk Call: 07885 749612 Raveonettes and McCartney 

m ÎMYANO 60 AWAY 

ami any surplus stock. One o? 

>y MB, Euro Leisure Corp. Ltd. 20237 fax: 820 8838 1747 

Quantity of 
Lift Racks For Sale 

£50-£100 each 
Call for more détails 

07956 285598 
South East London 



Booking deadline; Thursogy lOam for publication the following Monday (space 
Wednesday prior lo publicalioii (for se bookings: 17 days prior to publication). 

IOOO CD. wllh Booklet+ Inloy C.CI.U Hlflh Qualltr CD» copie, from 75p RPii CD DUPLICATION 
Enhonced CDu. CD-oodlo, 

li^f1 

,020 7385 2299 

' CD album cases available in dear or coloured • CD single cases ■ ail types of double CD • Trays available in standard coloured and dear > Cassette cases single & doubles 1 Video cases ail colours & sizes • Card masterbags CD, Video, Cassette - 7" 10" 12" • Paper 7" 12" & 12" POLYUNED > Polythene sleeves & Resealable sleeves ' Mailing envelopes, Video 7" & 12" CD various types available. Also ail sizes of jiffy bags > Window displays ' CD/Record deaning doths ' PVC sleeves for 7" 10" 12" and CD > DVD cases |P|9 1 Recordable CD & Minidisc 

Best prices given, Nexf day delivery (in most cases) 
Phone for samptes and full stock list 

Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE14 3SE éb; www.sounclswholesaleltd.co.uk k 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING 

www.tcvtdeo.co.uk Tel: ozo 8904 6271 J 
TCVIDE0 

ms 

Posting Records? 

ID Cards, Tour Passes, 
Wrist Bands and ail 
Banner and Poster Printing. 
Ring Anthony on:Tel 020 7242 i960 

Fax 020 7242 1001 

WlLTON OF lONDON Established 25 Years L: 020 8341 7070 fax: 020 8341 1176 

THE DAVIS 
GrRODff» 

020 8951 4264 

mmm s-ESO/lOO^CDs - £150 
020 7637 9500 

rw ^ niidclisplays 

For The Best Range Of Displays available 
In UK for DVDs, CDs, Vinyls, Games, VHS & 

A.M.A Displays (esc lésa, Accessories  ^ 

Also Available; Wall & Island Browsers, Free Standing or Fixed Multi Adjustable Stands, c ^?'5OUnDïrS' ^torA Units' Slatwall & Sheluing, Aluminium Flooring. 

i? 

is= K PS music & games 
Librariis, MulSpl»,. «0,^ Bgjf -aj ÈFte wa displayspecialist INIERNAUOHAL DISPLAYS. STDHEHILL. ^^1^ STUKELEY HEADOWS. 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 33 

TV & radio airplay pl6 > Cued up p2Q > New releases p22> Singies & albums p24 

albums  THiSWEEK Alien Ant Farm truANT (DreamWorks/ Polydor) Elbow Cast Of Thousands (V2) NeilYoung&CrazyH (WEA) AUGUST 25 Black Rebel Motorcycle Club Take Them On On Your Own (Virtjin)The Neptunes & Star Irak Star Trak Presents...Clones (Arista) Richard X Richard X présents His X-FadorVoLl (Virgin) SEPTEMBER1 Abs Abstract Theory (RCA) Kelly Clarkson Thankful (S) UNKLE Never, Néver, Land (Mo Wax/Island)  SEPTEMBER 8 The Cooper Temple Clause tbc (Moraing); Limp Bizkit Panty Sniffer (Interscope/Polydor): The Rapture Echoes(Vertigo) SEPTEMBER 15 David Bowie Reality (Columbia): Aretha Franklin tbc (Arista): Seal Seal (WEA): Starsailor Silence Is Easy (EM1); Travis tbc(lndependiente) 
SINGLES THISWEEK BRMC Stop (Virgin) Girls Aloud Life Got Cold (Polydor) GrafittiWhatls The Problem (679) Radiohead Go To Sleep (Parlophone)  AUGUST 25 Abs Miss Perfect (RCA) Melanie Blatt Do Me Wrong (London) Sean Paul Like Glue (VP/Eastwest) Shania Twain Thank You Baby (Mercury) SEPTEMBER 1 Dido White Flag (Cheeky/Arista) Elton John Are You Ready For Love? (Southern Fried) Travis Re Offender (Independienle) The White Stripes 1 Just Don't Know What To Do With Myself(XL) SEPTEMBER 8 Christina Aguilera Can't Hold Us Down (Arista): The Chemical Brothers The Golden Path (Virgin): Gareth Gates Sunshine (S) SEPTEMBER 15 Evanescence Going Under (Epie): Louise Pandora's Kiss (Positive); Rachel Stevens Sweet Dreams My LA Ex (19/Poiydor): Justin Timberlake Senorita (Jive) 

Strong débuts 
help singles 
reverse trend 
Although still more than 10,000 short of the 500,000 mark, singles sales improved by 2% last week to reach their highest level for sut weeks. On ils third week at number one, Blu Cantrell's Breathe dipped by 10% to a little more than 44,000 sales, easily beating Ultrabeat's Pretty Green Eyes, whieh remains at number two despite shedding 23% of its préviens week's tally to slip below the 33,000 mark. Four débuts bolster the Top 10, with another 

Although they required a far lower total to gain a Top 40 place than at any lime in their career, the Bluetones' 13th consécutive Top 40 hit - their entire output sinee 1995 - only just scraped into the frame, selling an opening tally of2,247 to take 40th place. Compilations and artist albums headed in opposite directions, the former slumping 10% week-on- week and the latter improving 5%. For compilations, sales of552,000 represent the sector's lowest weekly tally for 11 weeks, and were due to a dearth of new albums - only three debuted on the Top 50 - plus the continuing décliné of the chart-topping Now! That's What I Call Music 55. The Now! album is number one for the fourth week in a row, and has sold more than 416,000 copies to date, including a tad more than 45,000 
MARKETINDICATORS 

last week. Its rate of décliné last week - it sold 31.8% fewer than the previous week - was its lowest yet, and after 27 days in the sirops it is 54,000 sales ahead of tire pace set by Now! 54 earlier this year. And, although it is 42,000 behind the cumulative sales achieved by Now! 52 at the same stage of its life last summer, it sold over 1,000 more copies on its fourth week in the shops than Now! 52 did. Artist albums' tally of1,730,000 was helped by the arrivai of the latest Eva Cassidy set, American Ttine. Compnsmg a further 10 previously unreleased songs from 

the late singer who succumbed to cancer in 1996, it sold more than 42,500 copies to replace Robbie Escapology at number one. It is the artist's third posthumous numbërbhe album 'Trfa roivTSllmvuig aongbird. which finally reached the top spot in March 2001, more than two years after it was first released, and Imagine, which debuted at number one a year ago next week. Songbird's peak weekly sale was 78,000, while Imagine sold 57,500 copies the week it was released, AU told, more than 2m Cassidy albums have been sold. 

THE BIG NUMBER: 3,617 

Holding on for a second week to deny Kelis, who is vocalisf on new entries at 

esebsmêêf SINGLES NUMBER ONE BLU CANTRELLfeat SEAN PAUL BREATHE Arista Three weeks @ #1 = MOK sales + 22nd place on YTD. HIGHEST NEW ENTRY BUSTED Sleeping With The Light On Universal Fourth Top Three hit in a raw takes band's singles sales past the 400,000 mark. 
ARTIST ALBUMS NUMBER ONE EVA CASSIDY AMERICAN TUNE Blix Street/Hot Covers of Paul Simon, Paul McCartney and Joe Simon help to drive third posthumous #1 for Cassidy. 
COMPILATIONS NUMBER ONE VARIOUS NOW! 55 EMI/VirgirVUniversal #2 compilation for the year, with more than 416k sales. Likely to overtake Now! 54 - Ihe years top-selling compilation ts now just 98k ahead. 
RADIO AIRPLAY NUMBER ONE BEYONCE CRAZY IN LOVE Columbia Achieving ils lowest plays and audience tailles for eight weeks, but Beyoncé is still#!. 
TV AIRPLAY HIGHEST NEW ENTRY JUSTIN TIMBERLAKE SENORITA Jive Chasing his fourth straight #1 on TV airplay, Timberlake also provides the voice for Black Eyed Peas' Where Is The Love, which climbs 50-28. 
SCOTTISH SINGLES NUMBER ONE ULTRABEAT PRETTY GREEN EYES Ail Around The World Taking pride of place north of the Border for the second week in a row, with a 27% cushion over runners-up Busted. 
DANCE SINGLES 

Five reasons to visit iiiusicweelc.com Hght now: 
Ail the sales and airplay charts - uploaded every sunday Key radio playlists 

Key releases - ail the big records for the next seven weeks 
Team Behind The Hits - who's working those big releases Daily news - reported as it happons 

as soon as they're published 



Upfrant 

Westlife add a 

rockier edge 

Boy band buck the 
pop trend by proving 
that there is life 
beyond a greatest 
hits album WESTUFE HEY WHATEVER (S RECORDS/BMG) For most boy bands, a greatest hits collection usually signais the 

A sélection of UK 
tastemakers select 
theirfavourite 
forthcoming releases 
Vaughan Hobbs, 
Chrysalis Radio LU' KIM F. 50 CENT MAGIC STICK (ATLANTIC) Another 

président of Simon Cowell's S Records. "The single bas ha ' great reaction at radio, whic tofthe média that 

Steve McDowell, 
Sho'nuff Records NE1L YOUNG GREENDALE (WEA) Shakey's latest is a multimédia affair: a song cycle based on a fictitious family r Califomia. TVpical Neil Young in that thematically it's complex, dealing with issues such as the family, political irresponsiblity, and the environment, yet the music is simple, including his old Crazy Horse mates Ralph Molina and Billy Talbot and, with the bonus DVD of the full recent Dublin Concert, this o others the way . It will split the fans and "';e never before. 

traditionally has gone mad over conunues lu giow mr i 

John Hindmarch, Sneak 
Magazine CHRISTINA AGUILERA FEATUR1NG LIL' KIM CANT HOLD US 00WN This summer anthem showcases one of Christina's less publicised assets - lier voice. Add LU' Kim dropping Matthew Wildcr to Christina's display of vocal virtuosity, wrap it ail up in another incredible David LaChapelle video and you're on to a win ner. The only worry is, Top 10 on the Box almost two months before it's released, are dds going to be bored of it by ime it's in the shops? 
Jon Myer, 6 Music FRANZ FERDINAND DARTS OF PLEASURE (DOMINO) Glasgow's Franz Ferdinand have 

^s 

release. != 

- The idea forthe sinele cai CAMPaTgF 

ALBUM 
JLI | OUT NOW 

w 

il 

i 

Jennifer Ryan, Shazain 

S^atShTte are scheduled to nlav on 
date of 6 Musics ongoing Lan "feith'i^dance music, 



rc- 

TV Airplày Chart 

BLU CANTRELL FEAT. SEAN PAUL BREATHE 468 2 BEYONCE CRAZY IN LOVE 432 3 CHKlb 11NA AUUlltKA FEAT. LIL' KIWI CANT HOLD US DOWNrca/bmc 431 4 ULTRABEAT PREHYGREENEYES MM 310 5 BUS 1 EU SLEEPING W11H THE LIGHT ON 287 
6 LUW1IDEE NEVER LEAVE YOU (UH-000H) 281 
7 GARETH GATES SUNSHINE 274 
8 ROBBIE WILLIAMS SOMETHING BEAUTIEUL ««aus 237 
9 MARK OWEN FOUR MINUTE WARNING .su» 229 
9 LEMAR DANCE (WITH U) SOHY 229 
11 SEAN PAUL LIKEGLUE 210 
12 XTM PRESENT ANNA FLY ON THE WINGS OF LOVE s»™ 207 
13 BIG BROVAZ BABY BOY m 200 
14 GOOD CHARLOTTE THE ANTHEM me 177 
15 WAYNE WONDER NO LETTING GO «kastmst 174 
16 JUSTIN TIMBERLAKE SENORITA JIVE 167 
17 ELTON JOHN ARE YOU READY FOR LOVE? sou™™ 166 
18 PHARRELL WILLIAMS FEAT. JAY-Z FRONTIN 149 
19 BENNY BENASSI PRESENTS THE BIZ SATISFACTION»^.,   148 
20 KELLY CLARKSON MISS INDEPENDENT 141 
21 ABS FEAT. NODESHA MISS PERFECT BMG 137 
22 JASON NEVINS PRES. UKNY/H JAMES TM IN HEAVEN r™™ 134 
23 JUSTIN TIMBERLAKE ROCK YOUR BODY JIVE 118 
23 GIRLS ALOUD LIFE GOT COLD 118 
25 EVANESCENCE BRING ME TO LIFE 112 
26 MARILYN MANSON THIS IS THE NEW 'HIT mmmmm 108 
27 57 THE DARKNESS GROWING ON ME 107 
28 50 BLACK EYED PEAS WHERE IS THE LOVE? 105 
29 22 LISA MAFFIA IN LOVE imml 103 
30 23 P. DIDDY, NELLY & MURPHY LEE SHAKE YA TAILFEATHER i» » 101 
31 5] CHRTSTTNA AGUTLERA FEAT. REDMAN DIRRTY RCA 100 
32 « MARY .1 RI TGE FEAT. METHOD MAN LOVE @ 1ST SIGHT isla» 97 
33 « fi Fr.TRtn <;tx gay rar Kl 96 
33 24 JANE'S ADDICTION JUST BECAUSE ™ 96 
33 58 STACIE ORRICO STUCK vrou»™» 96 
36 40 .lAiMFcnN nnMPi ETE may' 95 
37 3, 50 CENT IN DA CLUB ]maxnP 94 
37 33 QllFFN'ù fiF THF STONE AGE FIRST 1T GIVETH JL 
37 s PAVID SNFPPnM RFST OF ORDER m 94 
40 j. THF COOPFR T""1" f A1ISE PROMISES, PROMISES 92 
■»« ■ apte H MW^UIVOave UTVHils.UÎVBastVHl. ThoBo^SnuUi Hli 

Minute Waming makes a 52-9 leap the TV airplay 

THE ULTIRIATE GUIDE TO MUSIC VIMOS NOW COMES WITH THE ULTIUATE MUSIG VIDEO DVD 

* music control 

Blu Cantrell finally kicks 
Beyoncéoffthe TV top spot, 
while MTV powers Stacie 
Orrico's Top 10 sales hit Stuck 
mrm 

HIGHEST NEW 

msamm 

gjjjgjjjgjjigïijiig 

umm 

T|T| QUEENS OF THE STONE AGE FIRST 1T GIVETHiwtP.5C0Fijra.TWii; i BLACK REBEL MOTORCYCLE CLUB STOP KINGS OF Lf ON M01LYS CHAMBERS 51II j RAD1QHEAD 00 TO SLEEP 
8 7 THE THR1LLS SANTA CRUZ tYOU'RE NOT THAÏ FAR) MUSE TIME IS RUNN1NG0UT 3| 5 |MANIC STREET PREACHERSJUDr.ErRSELF 

mmssESË 
6 SEAN PAUL UKE GLUE atiantiwasiwest 2 1 BLU CANTRELL BREATHE ARISIA 3 2 PHARRELL WILUAMS FEAT. JAY-Z FRONTIN ASISTA 4 4 FABOLOUS/M SHOREY/UL' MO CANT UT YOU GO EAST WEST 5 15 LEMAR DANCE (WITH U) sovv 6 9 MARY J BUGE FEAT. METHOD MAN LOVE (g) 1ST SIGHT ISLAND 7 8 P DIDDY, NELLY & MURPHY LEE SHAKE YA TAILFEATHER ISLA\D 8 9 BLACK EYED PEAS WHERE IS THE LOVE? WLVDCR 9 3 LUMIDEE NEVER LEAVE YOU (UH-OOOH) m BOYTSLAW 9 6

C MYA MY LOVE IS LIKL.WO WVINIERSCCIPE 

HIGHEST NEW 

Ready For Love? HIGHEST CLIMBER Sling Sçrsd Your 



Beyoncé sits pretty at number one for the 
seventh week fending off compétition from 
Stéréophonies, but Elton John looks set to 
steal her crown with his disco classic 

1 1 LUMIDEE NEVER LE AVE YOU (UH-000H) BAO BOY/ISLANO 31 31 25002 4 RICHARD X FEAT. KEUS FINESiï DREAMS VIRGIN 28 30 222J6 14j a KAY & EPSILON FEAT. STAMINA MC BARCELONA BMC 20 29 21758 5 | COLDPLAY GOD PUT A SMILE UPON YOUR FACE PARIOPHONE 27 28 22470 28 j LEE-CABRERA FEAT ALEX CARTANA SHAKEIT (MOVE A_) CREDENŒ | 28 20684 5 1 JAIMESON COMPLETE J-oiiwz 27 22593 8 ! ELTON JOHN ARE YOU READY FOR LOVE? SOUTHERN FRIED 27 20903 8 161 50 CENT FEAT. NATE DOGG 21 QUESTIONS INTERSCOPE/POLYOOR 24 15603 9 3 | STEREOPHONICS MAYBE TOMORROW V2 23 19569 10 111 ULTRABEAT PRETTY GREEN EYES AATW 22 17008 10 1 | BEYONCE CRAZY IN LOVE COLUMBIA 22 15826 10 221 SEAN PAUL UKE GLUE atlanticeastwest 22 13910 13 5 1 BENNY BENASSI/THE BIZ SATISFACTION DATA/MINISTRYOF SOUNO 21 16332 14 22 JASON NEV1NS/UKNY/H0LLY JAMES I M IN HEAVEN FREEZAIR/INCENTTVE 20 14592 14 18 LEMAROANCE (WITH U) SONY 20 13152 16 11 THE CORAL PASS1T ON deltasonic 19 13499 17 17 | D1D0 WHITE FLAG cheeks'/arista 17 13103 18 181R KELLY FEAT. BIG TIGGER SNAKE JIVE 16 12986 18 221 PINK FEAT. WILLIAM ORBIT FEEL 600D TIME COLUMBIA 16 12270 18 181 STARSAILOR SILENCE IS EASY emi 16 12203 21 221 THE THRILLS SANTA CRUZ (YOU'RE NOT THAT FAR) VIRGIN 15 11976 21 28 j ROBBIE WILLIAMS SOMETHINGBEAUTIFULCHRYSAUS 15 11369 21 O | BLACK EYED PEAS WHERE1S THE LOVE? POLYDOR 15 1 i 24 8 | EMINEM BUSINESS interscope/polydor 14 13116 24 Ol PHARRELL WILLIAMS FEAT JAY-Z FR0NT1N ARISTA 14 10123 26 O | DIZ2EE RASCAL F!X UP LOOK SHARP xl 13 8276 27 101 MIS-TEEQ CANT GET1T BACK TELSIAR 12 9320 27 © TOMCRAFT LONEUNESSdataaiinistryof Sound 12 8819 27 ©1 KELLY CLARKSON MISS INDEPENOENT RCA/S 12 8751 27 © 1 BUSTEO SLEEP1NG WUH THE LIGHT ON UNIVLRSAL ISIAND 12 8594 27 © | MUSE TIME 1S RUNNING OUT EASI WEST 12 8421 27 © CHRISTINA AGUILERA FEAT. UL' KIM CANT HOLD US DOWN RCA/BMG 181 KINGSOFLEON MOLIVS CHAMBERS HAND ME dowwrca 12 12 8035 

Huge Congratulations to song-writers 
Léon Dan Broum CJunior'j 

Paul Hobbs (Force), 
and Danen leur {'Styles'] 

on their smash hit 
PRETTY GREEN EYES 

A tmtï great team, let's do tt agaln! 

Al Antund nie World lor thelr latth and vision. 
Junior, Force & Styles uitnPaol Rodîlooez Muslc LU.. 

M.muorssM « 

. . . . ...... - - -   ■ • • - ■ 
UteUK Radio Ait 

BLU CANTRELL FEAT. SEAN PAUL BREATHE 
JAIMESON COMPLETE 

D. KAY & EPSILON FEAT. STAMINA MC BARCELONA 

masM 



* music control 

rplay Chart 

-# / / /4" 
CRAIG DAVID SPANISH 

BUSTA RHYMES & MARIAH CAREYI KNOW WHAT. 
ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV 
PHARRELL WILLIAMS FEAT. JAY-Z FRONTIN 
R KELLY FEAT. BIGTIGGERSNAKE 

CHRISTINA AGUILERA FIGHTER 

m SEAN PAUL L1KE GLUE 

big challenge 

weekbytlie rapitlly advanclng 

  mm 

ID NEVER GONNA LEAVE YOUR SIOE mi 
.U CANTRELi FEAT. SEAN PAUL BREATHEabi: aTON JOHN ARE VDU READY FOR LOVE? sou 

P1NK FEAT. WILLIAM OR LEMAR DANCE (WITH U) SON DIDO WHlTEFLAGm 
M1S-TEEQ CAN7 GET1T BACK TOSIAR BUSTED 5LEEPING WITH THE UGHT ON uau BLACK EYEDPEAS Wl 

:E BRING METOLlFEwiMHipmc ER NO LETTING GO vïîmst WEST 
KELLY ROWUND TRAIN ON 
JUSTIN T1MBERLAKE ROCK YOUR BQDVJIVF GARETH GATES SUNSHINEs XTM PRESENT ANNA FLY ON THE W1NGS OF LOVE sa CHRISTINA AGUILERA Fl( RKEUY 1GN1T10N JIVI RICHARD X FEAT. KEUS F1NEST DREAMSvlw BUSTA RHYMES AND MARIAH CAREY 1 KNOW WHAT YOU WANT u ROOM 5 FEAT OLIVER CHEATHAM MAKE LUV rosmvl 

aTON JOHN ARE YOU READY FOR 10VE? souruit 2IDID0WHITE FWG mskvmsis 31 LEMAR DANCE (WITH U) so»v 41 GARETH GATES 5UNSHINE s 5 | KELLY CLARKSON MISS 1NDEPENDENT s 61 BLACK EYED PEAS WHERE1S THE LOVE? roi' 7] DKAY& EPSILON FEAT. 81 SHAN1A TWAIN THANK YOU I ) | LEE-CABRERA FEAT. AUX CARTÀNA SHAKE1T (MOVE A UTTLE CU 10 CHRISTINA ACU1URA FEAT. LU IMCANTHOLDUSDOWNro 11 G1RLS ALOUD LIFE GOT COLD ro» 12] THE THRaLS SANTA CRUZ (YOU RE NOT THAT FAR) via 31 SEAN PAUL LIKE GLUE atimtimasîwes 14 j ANNIE aNNOX A THQUSAND BEAJT1FUL TH1NGS RM ISlNORAH JONES DONT KNOWWHYpa» 16] STAR5A1L0R SILENCE IS EASY EUI 17] JUSTIN T1MBERLAKE SENORITA m 18 [ P DIDDY, NELLY- SHAKE YATA1LFEATHER iSK ,9| BIG BROVAZ BABV BOY Eric 

IPj^ ra^mr- vfsiï'rigM ra®»? 

îrts - uploaded every sunday Key radio playllsts - a 
Key releases - alf the big records for the next seven v 

s working those big releases Daily news - reported 



IN-STORE NEXT WEEK 

Snfpwnv Deals of the Weel< " Eva 
Elbow: Compilations - Ne 

Samsburys 2003 pink F|oyd sl<8erRoclc Mai:y J Blige, Anthem Classics From 
es From Clubland, Clubland Mobile, The Annual Sommer 2003, Famé Academy Bee Gees, TOTP Sommer 2003, XXX Hip Hop, SkBer Rock, Ultimate Relaxation Album 

Window - Lord of the Rings Two Towers: Instore - Elbow, Raveonettes, Bob Marley, SkBer Rock, Famé Academy Bee Gees Spécial, Top of the Pops Sommer 2003,2 for £22 and 2 for £10 on CDs, 3 for 2 on books and CDs; Listening posts - BRMC, Mercury Music Prize nominees and any album in stock in our digital stores 
XESCO Albums - Elbow, Neil Young &  ^^' Crazyhorse, Neptunes & Star T Presents,New Woman, Soul Heartbreakers, Kiss Présents Ré 

®HMV 

Instore - Layo & Bushwackal, Shack, Thea Glmore, Dizzee Rascal, Guided By Voices, IK7150, The Bumblebeez, Giandad Bob 
Windows - Lord of the Rings, Black Rebel Motorcycle Club; Instore - Elton John, Melanie Blatt, Sean Paul, Jet; Advertising - Playlist, Libertines, SkBer Rock, Deep Purple, Bouncing Soûls; TV - Wildhearts, Usa Mafia, Raveonettes 
Main CD promotion - three for £18 or £6,99 each; Listening posts - Peter Yorn, Gorky's Zygotic Monkey, Frank Black, Joan Baez, Teachers OST; Windows - Black Rebel Motorcycle, Pink Floyd, Lord of the rings: Two Towers: Instore - Richard X, Mary J Blige, SkBter Rock; Press - Kate Rusby, Runrig, 

11S ) Windows - Freedom fighters, specialist label promotion, Great escape,Spiritualized, Wonder woman, Mercury music award; Instore - Specialist Labels promotion, DVD 5x30  
Advertising - Libertines, BRMC, Raveonettes; Windows - BRMC, Buy One Get One Free Promotion, Mercury Music Prize, Mary J Blige, Blue Note 2 for £20, Kerrang Award Winners, Instore - BRMC, Raveonettes, XXX New Blood New Rock N Roll, Another Round Of Golf 

,.rTTc •(u Albums - Elbow, Neptunes & Star vvnsmitn Trak presents; Singles - Girls Aloud, Lemar; Instore - Robbie Williams, Best Power Ballads 

Selecta listening posts - lan Anderson, Hôtel Pelirocco, Gorky's Zygotic Mynci, Bouncing Soûls, The 

MARK FRITH Edilor, heot and présenter Liquid News. BBC Three 
JASON NEVINSIH IN HEAVEN 

IfHARDASCEWrmi)) 
. J£AN-JACQUES COUJMAN ET L'ON NV PEUT RIEN 
dont really listen to albums, never have, so 1-7 are my favourite singles at the moment. If I love a record - and I love about a dozen at any one time - I scour the radio dial just to hear it Or put it on a tape and play it in the heot office - the team are very good and prétend they like it The Lemar one is an album track I heard on Radio Two, 1 chose Bobo because I love a big novelty record and the Jean-Jacques Goldman single is simply the best record l've heard ail year - a huge-sounding Cellic thing sung in French, It's huge in France,'" 

Album of the week - Mary J Blige; WOOIWORTHS Single of the week - Mel Blatt: In-store albums - Mary J Blige, Good Charlotte, SkBer Rock, Ministry Of Sound 
Clubland 

MARK STEADMAN HMV, manager, rock & me catalogue 
. LEMON JEUY ROttED OATS 

10. UJCIAHO VS CABO SAN ROQUE CALYPSO 08 "The pure Balearic beats from the enigmatic Lemon Jelly is strictly limited to 800 copies, The Beenie Man is killer dancehall on Madhouse, while the Jackie Mittooisaska monster fortheoming on our sister label Soul Jazz. There are also some inleresting reggae fusions around - McKay adds a nu soul vocal over a dassic reggae rhythm while the ' Chaka Domu is a mad dancehall/ broken beat hybrid and Luciano, the undisputed minimal house man-of- the-moment goes calypso. Genius!" 

Z ELBOW CAS! OF THOUSANDS 
) UNDERTONES BEST OF MARVIN GAYEIWANT VOU (OELUXE EDITION) ! VARIOUS COUNTRY GOT SOUL 

10. B1C RUNCA BEAUTIFUL COLLISION 
"Muse are getting bigger in both sound and ambition, while Elbow's Cast of Thousands is another masterpiece. I love Elephunk - a great summer pop album, with a bagful of hit singles to corne, and the time could be now for those consistent Aussie rockers, Powdeifinger. As with the Lucinda Williams album, Gillian Welch matures with every listen - watch the sales pick up when she plays in the UK in September. Finaily, 1 have to mention Marvin Gaye - a great album just got greater, courtesy of Universal's excellent two-CD upgrade," 

liV'H'lilliilMiiH 

More tuning 
into Hallam 

A few weeks shy of its 29th birthday, ShefEeld-based Hallam FM is the third largest of the eight stations which form Emap's Big City network and broadeasts to a potential audience of more than 1m in South Yorkshire. In the most recent Rajar survey, it achieved a reach of 36.2%, which translates into a weekly audience of465,000. Hallam FM's playlist is based on initial décisions made by London-based Big City group programme director Andy Roberts with input from Chris Straw, who has been head of music since 1997. Straw also serves as group scheduler for the Emap group and is further responsible for the new Kerrang! rock programme. 
We concentrate on the 
big songs, ourjocks 
are tight, and we can 
play 15 songs an hour 

Hallam FM is a CHR station targeting a broad 15-34 audience and Straw has no hésitation in picking out Beyoncé's Crazy In 
favourite record. "We've been getting phénoménal research on iL It is die kind of record our audience want to hear at very regular intervais," he says, justifying the record's tally of more than 80 plays last week. It is one of just five songs on the A-list at Hallam. alongside current hits by Javine, the Stéréophonies, Pink and Robbie Williams. Ail were aired at least 73 times last week. Straw also stands up for XTM's Fly On The Wings Of Love and Ultrabeats Pretty Green Eyes, "That kind of dance record is enormous here, but there just aren't enough similar records to satisfy audience demands." Hallam is in the enviable position of increasing its audience by 6% year-on-year. Straw says it 
big songs, our jocks are tight and there is no clutter, which means we can play 15 songs an hour." 
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